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DISCLAIMER 
This Branding Strategy and Marking Plan was made possible by the generous support from the American 
people through the U.S. Government's Feed the Future Initiative and the United States Agency for 
International Development through Cooperative Agreement 7200AA18LE00004. The contents are the 
responsibility of Catholic Relief Services and do not necessarily reflect the views of USAID or the United 
States Government. 
 

Feed the Future Consortium Partners in the Feed the Future Global Supporting Seed Systems for 
Development activity:  
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Purpose 

The Branding Strategy outlines efforts to ensure all public communications and materials regarding the Feed 
the Future Global Supporting Seed Systems for Development (S34D) are consistent, impactful, and help 
enhance the visibility and value of the Feed the Future brand. The Marking Plan helps ensure uniform 
application of graphic identifies or logos to program materials to visibly acknowledge contributors and 
supporters.  

In addition to following guidelines outlined in this document, S34D intends to follow all branding and 
marking guidelines required and outlined by both Feed the Future and USAID’s ADS Chapter 320. Catholic 
Relief Services, as lead on the S34D activity, will ensure compliance by partners with both Feed the Future 
and USAID’s branding and marking requirements, as set forth in 2 CFR 700.16, ADS 302.3.4, Feed the 
Future Graphic and Naming Standards Manual and USAID Graphic Standards Manual and Partner Co-
Branding Guide in all promotional materials, publications, videos, and presentations to be produced using 
partial or full funding from the award under Cooperative Agreement No. 7200AA18LE00004.  

Background  
The Feed the Future Global Supporting Seed Systems for Development activity (S34D) is a five-year Leader 

with Associates Award, funded by Feed the Future Initiative through the Bureau for Resilience and Food 

Security (RFS) and by USAID through the Bureau for Humanitarian Assistance (BHA). Catholic Relief 

Services (CRS) is leading this consortium with support from partners that include: Agri Experience (AE), 

Alliance of Bioversity International and CIAT (the Alliance), Pan-African Bean Research Alliance (PABRA), 

and Opportunity International (OI). S34D’s Life of Activity (LOA) runs from August 2018 through August 

2023. The overarching goal of S34D is to improve the functioning of national seed sectors in focus countries 

in an inclusive manner: this ‘inclusive’ approach aims to support all farmers, including women farmers and 

youth. S34D aims to meet the activity goals by increasing the capacity of the formal and informal seed systems 

and humanitarian and relief programming to sustainably offer quality, affordable seeds of a range of crops 

(Objective 1) and increasing collaboration and coordination among all seed systems actors and actions 

(Objective 2).  

This activity is unique in that the overall strategy proposes to generate a broader view and integration of the 

seed systems to promote resilience in two ways. Objective 1 works across formal, informal and emergency 

seed sectors to enhance the resilience of people and livelihoods through increasing farmers’ access to 

improved seeds for a range of crops, including climate-resilient varieties. Objective 2 builds the resilience of 

seed systems through interactions and synergies among formal and informal seed systems and humanitarian 

seed interventions. This integrated approach is further strengthened by cross-cutting IRs that seek to improve 

policies and practices that support pluralistic, resilient seed systems, rather than focusing on individual parts 

of each system. An important aspect of the activity is to gain a better understanding about how seed systems 

interact and where there may be positive or negative market interactions. In the case of detrimental actions, 

S34D intends to develop interventions to address market distortions.  
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Branding Strategy and Marking Plan 

Branding 

Program Name  

CRS and its partners will use the name Feed the Future Global Supporting Seed Systems for Development 

activity for this activity and in all communications and materials directed to beneficiaries and cooperating 

country citizens. The Feed the Future Global Supporting Seed Systems for Development (S34D) activity can 

also be referred to, in a shortened form, as S34D or activity, in certain situations with space or size 

limitations, however all attempts will be made to utilize the full activity name in project materials.   

“S34D” can only be used as shorthand in non-public and informal communications, such as the following 
cases: 

• within the management entity for emails and internal documents, 
• between the management entity and USAID for project-related communications (emails and 

documents), and 
• between the management entity and subawardees/contractors for project-related 

communications (emails and documents). 

CRS and its consortium partners will use the exclusive branding and the USAID message: “This [product name] 
was made possible by the generous support from the American people through the U.S. Government's Feed the Future Initiative 
and the United States Agency for International Development (USAID) through Cooperative Agreement 
7200AA18LE00004. The contents are the responsibility of Catholic Relief Services and do not necessarily reflect the views of 
USAID or the United States Government.”  
 
Articles in scientific journals will have the following disclaimer: "This work was funded in whole (or part) by the 

United States Agency for International Development (USAID) under Agreement 7200AA18LE00004 as part of Feed the 

Future Global Supporting Seed Systems for Development activity.  The views and opinions expressed in this paper are those of 

the authors and not necessarily the view and opinions of the United States Agency for International Development.  

Equipment, publications and materials developed and produced under this activity will be co-branded Feed 
the Future and USAID, following the Feed the Future graphic and naming standards. In all materials and 
events, the activity will be branded as part of the Feed the Future Global Supporting Seed Systems for Development 
activity.  As such, all materials will acknowledge that they were produced with support “from the American 
people”. In cases where a local language predominates above English, the appropriate translation into the local 
language will be used in branding the activity. Additional ideas to increase awareness that the American 
people support this activity include: all technical experts and trainers will be trained to include in each 
presentation or training session a statement at the beginning of their meeting or training session that the 
technical assistance that they provide, and other program services are made possible because of “assistance 
from the American people.”  
 
CRS will follow specific procedures for including the Branding Strategy requirements as stated in the 
mandatory internal reference Branding and Marking in USAID Automated Directives System, Chapter 320. 
Materials produced for the activity will include the Feed the Future logo in the upper left-hand corner, the 
USAID in the lower left corner, and CRS logo in the lower right, at a size equal to or smaller than the USAID 
logo. In addition, S34D consortium partners who conducted the survey, implemented the activity or wrote 
the report, will be recognized with their logo on the 2nd or 3rd page. Other S34D partners will be recognized 
with the logo structure as displaced below on page 2 or 3 page of annual workplans, reports, PowerPoint 
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presentations, briefs, etc. or at the bottom of activity produced materials, space permitting, depending on the 
work product. See examples of these products in the annex. 
 
S34D activity Consortium Partners’ Logos: 

 

 

 

Publicizing S34D and its Activities 

CRS will use the following communication tools to publicize the S34D activity and its implementation 
activities: 

• Activity fact sheets 

• Activity specific country fact sheets 

• Field trip scope of work and field trip reports 

• Event invitations and event programs 

• Information graphics 

• Media interviews 

• Press conferences 

• Press releases 

• Print and online public service announcements 

• Professional photographs 

• Social media posts and online content 

• “Transforming Lives” success stories 

• Videos, webcasts, e-invitations, or other emails sent to group lists, such as participants for a training 

• Session, blast emails or other Internet activities 
 

S34D will ensure that prior to holding media interviews and press conferences, at either a global or country 
level, the activity has the concurrence of the appropriate USAID office and works closely with the USAID 
communications specialist.  

Key Milestones or Opportunities 

The following key milestones or opportunities are anticipated to generate awareness that the S34D activity 
and its associated activities are from the American people. These milestones may be linked to specific points 
in time, such as the beginning or end of a program, or to an opportunity to showcase publications or other 
materials, research, findings or program success. These include, but are not limited to: 

• Launching the activity 

• Announcing findings from analysis, studies, assessments on DEC, S34D website, S34D 
consortium partners and other implementing partner websites. 

• Communicating activity impact and overall results 

• Highlighting success stories 

• Promoting annual, semi-annual, final or interim reports 

• Publishing reports or studies, including the transformation and sustainability plans 

• Securing endorsements from ministry and/or local organizations 

• Spotlighting trends 
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Audiences 

Subject to approval by USAID, Feed the Future Global Supporting Seed Systems for Development activity 
(S34D) has the following target audiences with whom it will promote and publicize USAID sponsorship: 

a) Primary Audience - for materials and documents produced under this award includes relevant country 
government ministries, non-governmental organizations, and private sector organizations and co-
operating partners.  

b) Secondary Audience——for all materials and documents produced under this award is USAID staff in 
Washington and USAID Missions in cooperating countries. 

Acknowledgements 

a) Acknowledging Feed the Future, USAID and BHA—The following acknowledgement will be included on 
external Feed the Future Global Supporting Seed Systems for Development (S34D) activity 
publications and internal publications, such as quarterly reports, as appropriate: “This [product name] 
was made possible by the generous support from the American people through the U.S. Government's Feed the Future 
initiative and the United States Agency for International Development (USAID) through Cooperative Agreement 
7200AA18LE00004. The contents are the responsibility of Catholic Relief Services and do not necessarily reflect the 
views of USAID or the United States Government.” 

b) Acknowledging Host-Country Governments—All Supporting Seed Systems for Development (S34D) 
activity documents will follow Feed the Future and USAID branding guidelines. S34D will seek a 
waiver on a case by case basis for the inclusion of Host Country Government logos where applicable, 
adhering to updated USAID Branding Strategy guidelines.  

c) Acknowledging Other Host-Country Partners—Co-branding with civil society groups will occur when 
these organizations have contributed funds to the activity. Co-branding with in-country partners may 
also be desirable when trying to promote local ownership and capacity building. However, when 
products are fully funded by Feed the Future and USAID, USAID’s approval for a waiver is required 
for any exceptions to exclusive branding requirements. 

d) Acknowledging Consortium Partners—The cover page of publications and reports for ample diffusion 
will include the Feed the Future logo, USAID identity and CRS logo. When such publications and 
reports are completed by one of the Consortium Partners without the collaboration of the full 
consortium, the 2nd or 3rd page, will have the logos of the organizations executing the work (i.e., 
Alliance logo and PABRA), followed by ‘About the Authors’ and correct citation showing authors 
and affiliation. As a way of example as citation such as follows:  
Rubyogo JC; Lung'aho M; Ochieng J; Binagwa P; Mdachi M; Zakayo, E; Shida N; Msaky J; Kadege 
E; Birachi B; Mutua M; Nyakundi F; Kalemera S. 2019. Consumer acceptance of and willingness to 
pay for high-iron beans in northern Tanzania. Nairobi (Kenya): International Center for Tropical 
Agriculture (CIAT); Tanzania Agricultural Research Institute (TARI). Arusha, Tanzania. 60 p. 
Available at: https://hdl.handle.net/10568/105881   

  

  

https://nam03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fhdl.handle.net%2F10568%2F105881&data=01%7C01%7CJason.Sullivan%40crs.org%7C152cb93ff96442c84a8408d7b1657dfa%7Cb80c308cd08d4b07915c11a92d9cc6bd%7C0&sdata=nCosB%2BJJRZfFCCRh%2B4eqpK3FgwXaBi6eVl%2F0YFimobk%3D&reserved=0
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Disclaimers 

Branding and Marking of Technology 

Mobile phone applications and web development will be required to carry branding and marking as illustrated 

in the table below. S34D is working on a virtual e-learning platform with the Seed Control and Certification 

Institute of Zambia. The learning platform will include the following disclaimer at the beginning of each 

training module. There are 22 modules: 

“This digital seed inspectors’ training was made possible by the generous support from the American people through the U.S. 

Government's Feed the Future Initiative and the United States Agency for International   Development through Cooperative 

Agreement 7200AA18LE00004 on which Catholic Relief Services served as prime. The contents are the responsibility of 

SCCI and do not necessarily reflect the views of USAID or the United States Government”. 

The digital learning platform will also include the following language on one of the first pages of the training 

course. Participants will need to accept this language before being able to move forward with the training:  

In no event, will use of this software create a contract or relationship with USAID or the United States (U.S.) Government.  In 

no event, will USAID or the U.S. Government be liable to you or anyone else for any direct, special, incidental, indirect or 

consequential damages of any kind, or any damages whatsoever, including without limitation, loss of profit, loss of use, savings or 

revenue, or the claims of third parties, however caused and on any theory of liability, arising out of or in connection with the 

possession, use or performance of this software. Use of this software is at the user's sole risk and responsibility, and information 

provided through the software cannot be guaranteed to be accurate, timely, or precise. 

The disclaimer language will be utilized for the supported development period and for one year after support 

ends. For any training curricular that remains unchanged at that period, continued credit will be given on the 

website for 2-3 years mentioning that it was initially supported with Feed the Future funds. No continued 

credit is required after three years from when support ends. 

 

Marking Plan 

With reference to ADS 320.3.3.2, below is the S34D activity’s Marking Plan. The following table outlines the 
types of materials that may be produced under the Feed the Future Global Supporting Seed Systems for 
Development (S34D) activity. Any materials that are not anticipated below, but are produced under the 
activity, will also be subject to branding and marking guidelines and USAID approval, as appropriate. Please 
note that marking is not required on items used as part of the administration of the award, such as stationery 
products, equipment and offices or office supplies. Thus, implementing partners’ letterhead, name tags, 
business cards, office space, equipment and supplies are not subject to marking. See examples in the annex. 

 
Category Type of Marking Remarks 

Administrative 

Stationery products 
(program related) 

Feed the Future and USAID standard graphic identity will be used. Pertains to letters that 
accompany program 
materials 

Activity deliverables The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 
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Website Although the S34D project website will be hosted within the 
crs.org domain, the website will follow the requirements of ADS 
320 and the Feed the Future branding guidelines. 

N/A 

Stationery products 
(administrative business) 

USAID standard graphic identity will not be used. Pertains to letterhead, 

envelopes, and mailing 
labels 

Business cards Feed the Future and USAID standard graphic identity will not be used 
on business cards. CRS and partners will use their own business cards 
but include the line “Supporting Seed Systems for Development 
activity” on the business card. 

N/A 

Office signs Feed the Future and USAID standard graphic identity will not be used 
to mark activity offices. 

N/A 

Technical 

Technical reports and 
studies 

The Feed the Future and USAID identities will be printed on the cover 
of documents; design follows guidelines for co-branding. 

N/A 

Briefing papers, memoranda 
and policy recommendations 
(including S34D 2 pager and 
country fact sheets)  

The Feed the Future and USAID identities will be printed on the cover 
of documents; design follows guidelines for co-branding. 

N/A 

Government policies, strategies, 
plans and guidelines (regional, 
national and subnational levels) 
or other materials positioned as 
being from the host-country 
government 

The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 

Organizations’ policies, strategies, 
plans and guidelines (e.g., an 
NGO’s procedures manual, a 
workplace antidiscrimination 
policy) or other materials 
positioned as being from the 
host-country partner 

The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 

Training materials and 
manuals 

The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 

CD-ROMs The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 

PowerPoint presentations The Feed the Future and USAID identities will be printed on the cover 
of documents; design follows guidelines for co-branding. 

N/A 

Conference posters and 
presentations 

The Feed the Future and USAID identities will be printed on the cover 
of documents; design follows guidelines for co-branding. 

N/A 

Videos The Feed the Future and USAID identities will be printed on the cover 
of documents; design follows guidelines for co-branding. 

N/A 

Program materials The Feed the Future and USAID identities will be printed on the cover 
of documents; design follows guidelines for co-branding. 

N/A 

Technical web portal (housed 
within Activity Website 
noted above) 

This will follow the requirements of ADS 302.3.5.17: USAID-
financed Third-Party Web Sites (Aug 2013). 

Individual documents 
included on the portal 
will be branded as 
appropriate 

Electronic newsletter The Feed the Future identity will be located at the top of the e-
newsletter and USAID identity on the bottom. 
  

N/A 

Promotional 



10 
 

Event signs, banners and 
exhibition booths materials 

The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 

Activity promotional 
materials (e.g., success stories, 
beneficiary announcement of 
research, testimonials, 
findings or activity results) 

The Feed the Future and USAID identities will be printed on the 
cover of documents; design follows guidelines for co-branding. 

N/A 

Materials for field site visits USAID standard graphic identity will not be used. N/A 

Social Media and Online 
Outreach 

This will follow USAID Graphics Standard Manual guidelines. A 
USAID branded photo will be displayed as the banner photo and 
acknowledgement of USAID support will appear in the “Profile” or 
“About” section. In consultation with the AO, AOR and DOC team, 
social media will be part of an integrated communications campaign to 
communicate directly with stakeholders or beneficiaries. 

N/A 

 

Preproduction Review 

CRS will share USAID-funded public communications and program material with USAID for compliance 
with USAID graphic standards and the approved Marking Plan.  

Waiver Requests  

S34D does not anticipate many situations requiring a waiver or exception to marking and branding for the 
activity. In instances where consortium partner requests an exception to the marking and branding to include 
host government partners on products to maintain the relationship, the COP will submit the requests on a 
case-by-case basis according to ADS 320 (updated 02/05/2020), specifically ADS 320.3.2.5 Exceptions to 
Marking Requirements for Contracts and ADS 320.3.2.6 Waivers to Marking Requirements for Contracts. 
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Annex: Examples of Branded Products 

The following are examples of S34D branded products: 

• PowerPoint presentation template; 
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• Example of (semi-) annual report 

 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

GLOBAL SUPPORTING SEED SYSTEMS FOR 
DEVELOPMENT ACTIVITY 
FY19 ANNUAL Report 

October 2018 – September 2019 

This Annual Report was prepared by the Feed the Future Global Supporting Seed Systems for Development 

activity for review by Feed the Future and the United States Agency for International Development. 
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• Example of annual work plan, MEL plan, EMMP and BSMP: 

 
 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

GLOBAL SUPPORTING SEED SYSTEMS FOR 
DEVELOPMENT ACTIVITY 
FY20 ANNUAL WORK PLAN 

October 1, 2019 – September 30, 2020 

This Annual Work Plan was prepared by the Feed the Future Global Supporting Seed Systems for Development 

activity for review by Feed the Future and the United States Agency for International Development. 
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• Example of a technical report: 

 


