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Worl oduction of Raw or

World production of raw' IV· in 2002 r ache a ree l f more than 15 mil Ion tonnes.
This record harvest wa am th result of favour be al er n ol've prod cing countri
particularly Spain. I 2002 production fell by 12.3 P cent; e'ver it was s'~ e I a Q1J ttl
199~2000 averag .
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Wodd Raw Ol,lves Major ,P,oducers In 2002
According to the DOC there are 789 million (fees . e, 95 per
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nean, region (Mesa). European es mates in 1
'II" P live trees in the E Union and arou d 2

growing (EU).

The European comm ion recentty expressed conc::em at record
prod . . Accord"ng to the Com . ion 'whe new trees come i to prod
tak lhree or four years), re is the . 5 sk th Euro prod
demand at home and a I Smith; Ee).

Egypt Olive production and Trends

•
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• Tendency of produce gro: new supe hjg yield

Egypt 0 ve Prod ctlo a EXIJectatJons
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r tree (15-y r I

producing table olives for

.37 tlha (McEvoy et al.) h
ia between Alexandria a
,Ha i nd Issj<Jn are also

Egypt has one of the highest ltv yie ds 'n the regio -
main olive-producing areas a in he north-west a tal r
Salum; the most popular ariety IS Chernlal, bu some a
p uced,

Olive yields per tree vary be n 0 kg a 3 9, e
used. Some areas in th Marth ru r ion reach 5 k
under irrigation). n 2002 Egypt ha 9.2 rnill'io trees, m
foca~ consumption.

Egypt olive indusfry is orie towards the production
market. Onloccas'ons, Egyp as atso had to i port eli
"ts olive prOduct trade is in pres rved orives, with SpaIn
and Germany minor ,destina' ns.

tion. Among t such m sures
tion fo the Dev lop ,nt of

eas no ye f be ring age, and
r rut

The processing of olive stil
trend towards modernisation
faCilities.

. traditional method
rocessing ector

i ment. However,
00 ructiOll of rna
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rplus of
cr d

need y launchi promotional
n recognized, suct1 as AustraFa.

Intemationa' Olive Oil Cou I (lOOC) has addres
campaigns in countries wher rna at opportu ltie hav
Japan and the United So'

Projections indicate that d ew plantings raun
olive oil in 2007/8. The potent al surplu size is n
consumption in major impo -ng cou tries is important.

,P,rodu_ 0 I

Spain, ltary and Greece a world's leading
producers and expo ers of oltv 0 I, collectively
representing nearly three uarters of wortd
production ranke resp etiv I in 001. arid orve
oil production has incr se y an av rage of 1
per annu since 1995, T ain co tribu 'on t this
increase was' 1996, ich followed a yea of
drought in the Mediterranean.

Olive oil production rom trees lanted prior lo May 1 9 i
subsidized at over U 1.11/Li reo dvance aid for oli e 0 I
Eurol100kg for Spain. Fran and Portugal; 103.3
Euro/100 kg for taly (European Report). This is n op

e uropea Union is currently
uctio ha been set at 1 7.3

k far ree : and 84.98
for producing table 0 iv

W".rld 01 0 produ 0 20 1
Total rid .295,732 ton

Mldd ("-,77

Tunltfa (.200,0
1%

GrMC81317,
n.

SPliln (700,

France,
sel, Afghan n,

and yp

. and Po" g l.
e, Lebanon, I n.

The evolution of world prod c - n durin the t sl
Production trend by counby i ascendi $I but 9 at i" ..,0. "",....oc

countnes introduced a h'g levej of uncertainty i t e p u
production in Italy and Spain ch n ed ml.JCh more none
explains the high volatility 0 I al production.
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Olive Oil Production: Top 5 Produ -n Countries. 1 2 1
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Finally. it should be mentioned that the production of
graph). such as Austral' and the United States, is increasi

Consumption

c:ou "s(

Main consuming countries are also the n oil pnxi cers, as ca be
graph. European Union aceounl$ for 71% of world consum .

Olive 011 MaIn Consuming Markets 2001

.-..- .
... -

­• --
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i rranean basin countries represe t n% of
• coon "es a United States, Ca da, A s lia and Japan

trade ).
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Produc s

The evolution of prod dion consu p io hews fro the 1 7 s to the
earty nineties. In the m· 1990 lhere wa stron n r se bo h in prod etlan and
consumption. Despite the pro uction falllhat came flerward, consumption did not deere 5

Trhe strong correlation be n European and wood consumptio curves expla'
significance of European consumptfon. owever. In reasing c vergence recent y
observed between the curve (Prod etlon and Con umption) is the res It a the
emergence of new markets f. r Iv oil.

Production and con um tion of 0 iye 011 n
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ors u ing

World consumption is expect to ris by 60,500mt rom A22.00Ornt in 2000101 to
2,482,500mt In 2001/02. End-of- eason stock ar xpecte reach 508,OOOmt, et I t
previous expectation of th I C f 3f 500mt. and r uiva ent of world sumptiof'l
requirements for two and a ha months.

8 Prepar d I c:oOj;MI1i1d



ExpOtt Marlfet Porenti., for Egyptian Food Producls
InV8$tment ration"

Vo d olive oil consumption orume 911 by an a of
annum) over the p st five ears (FAD and IOCe). T, e Eu
represented approximately 78% 0,' olive sumplr in 01.
consumption is incr ed, then the EU, US a Asians repre
consump' n.

Estimates indicate that olive oil consump~ n On the US i creased by 56
2001, with a average in aseof 9% (9.3 i I n mt) r annu . To I
estimated a 1.58 million mt In 2000 and 1,6
million m n 2001 .

Asian imports increased by 63% over the same period 1996-2001, .
of 15% (5.8 million mt) per a n m. This y In . ode re-f;llmDrhiM1
increased by 9%, over the same period to 25 ,729mt in 1
consumptiOn may rise to 291,891mt

The percentage increase in olive oil consump .
US and Asia over this period (3% per annum) how.:we.
than either region (20.506mt per ann m. Total EU dernaJiitd
Estimated EU consumption for 2001 s 1.7 mill on m!. A at
higher than this due to subsis nee consumption (olive
countries such as Morocco. Tunis Turkey, Egypt, and '"""-" .... I'!iii'

represents an unknown level of latent demand.

New economic support systems are being estabrshed in the Euro an '-..'"" ......... c:'.r;o.MtV

increase in 'he overall quality of oirs, due to EU id to ~ a
quarity improvemenf, could have a graduaf effect on p' ther the lIla1!8~sed st:!1l'PiY
higher quality oils raises or the average price will d on In OOl'lSUl.....!r
preference for oil quality.

The N merican Olive Oil Association recen relea a study
olive °1 users do not use the oil be use they fee hey do '
that 48% don't bUy the Hbecause it is expensive, while 44
(percentages don't add up to 1 because survey oarbcu::la.
than one reason (or not buying ai\'e oil).

IDespite thas, US olive oil
were at an all-ti e high. Ot
all dollar sales in thiS category.

penetration rose 2.4
if accounts for 7% of a I I

• 9 Prtpar-.d In cooperation with Agrtcultu"'~edEJ:port Bu.ln
fundMf pl)ject; Im~ment!tdby AbC M~utI..
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Expo an Food, uc

Trade Flow

Main producing countries ar
graph below. Once again, t
tota exports.

the ma'n exportIng
ite a ea in n

i s as it can be see from the
concentrate more an 5% of

The following map con rrms the conclusions drawn fro
Olive oil trade is mainl a nlr urope n r d , a
indus a zed countries ou of th edi erranean a e: -

nalysis f world nsumption.
here are Iso rade 0 'th

,
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Export M,rlcet Potentill for Egyptiln Food Products
InvestIM"t fltJon.'

Olive Oil Prices

Olive oil is relativefy expensive oil campa
productIon treatment: P icing an 01 e
realized only after the maturity of e tree;
hand in most of the regions. Final • pr
large producing areas.

A comparison of six consumption oils prices is presented in this

prices for various edible 0119, 1999·200 ,In USS per tone

2S00 .,----------------------"

2000 +------=--t----.,..__--=-------..,.lI

1500 +------------------1

1000 +--~--:=:::~..,..--------------...

Oil

Prices paid to producers
produced fri one a to nother a
price f mechan- m. R fj 0 are enetalrv
Refined atl from Jaen is an exception. A possi i](nI.::anJClIt..,,,, Voo/Oilid

• a t -pante 0'1 to meet demand of ref! I ind try g'
virgin oil and as a res !t an increase in lampante oil prices.

-
13 Prepared In eoopermJonwftft AQrlc:uttu......r...d Expot18ualnMaM; U
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Marketing Chain

jn u need by the i ortanoo of
fragmented. It is Mded 'n a
I. This is particul rty the e in

Iz into cooperativ $ in ord r to
55in· companies.

The present structure of t produdion nd marketing chain l

olive oil crops in the M d'terr8 an a a. Producti n I hi
number of small prope . s, which olives for oi produ
Spain, Itary, Greece and Po ese fa S f rg
process the olives and obtain 01 sell the oli 5 dir. y t

14 Prep COOIlenltl AtD
,In.



The market is very mpetitive and ently barriers are quite slro

Export Maricet PotenU.1 for EgypU.n Food Products
Inveslment ~tJon.t

•

•

Refining operations are
refining companies in 199

o e con ntra ed. However. in the case of
(ool)peratives i ud ).

re 80

The r 10 'ng diagram represents Spanish rketing ain a a
toones Of oil.

of 100

,Spanls" marketing chain - low of equivalent 100 tone of 011

EU Common Market Organization for OItve 011

f '09 page is an example of a
oil market - the European Union r1'arnnM'V'l

•
reduction in the total su

15 P'n1pared In cooperation with Agr1cultu..-Led Export 8u'f~;U
funded profect;'m~by AM AI.oct



Export 'ark Produe

This transition regime aborshes intervention prices n - bslitules m for an ventuat
stockage aid decided by the Council in case of Importa I market c 's . As a re.sul T a
minimum price is not a t tically g a nt e , ate with in. rventian prices.
However, olive 9 awe are gran ed a production aid Th mount of Is aid 's 132.25
euroS/100kg up to 20 0/200 campaign, without di U hmg between mall nd la e
producers. This aId is of t e ord r rom pre' "au pai ns. It is limited to to I
production of 1,777,261 ton e er campa'g an I t 11m ng the . erent prod c'ng
countries.

C mmon arket Org cherne

For more information, plea su the European Commi' site herewit . DireclQry of
Commodity Legislation in force on oil and fa ,03.6. '

http://europll,C .int/eur-l enfIIi.17 ew _regi er_036059,

16 Prepared I 00 rat w Ag -IJ'HU_'~

n d project; Impl.men



Export M.rl<.l Potenti,1 for Egyptl.n Food Products
Invesfment ratlona'

EU Olive Oil Industry Organization

The Spanish and Gre ind s -es are better positi
production areas a s
mills. The industries I e countnes are in at att
made up of assO 'a 'on5 of producers. proces.sorslpa e
create a 'ntegrated su system from production t tra Ing.
to products and av . I costly supply fragmenta' n (. Od

Egyptian Export Strategy

Marketing A$pects,

The world's dominant olive 0'1 consumers in the MedJterr3Jl'lealll
which xpl ins why the best is retained in those n (. Iy I Iy.
Their expOrts often comprise aged, lesser quafity and/or blended product.

Up to eo of the tail value of a product 's cap
who'esa rs. distributors and relail rs D &

lro most aspects of the suppty chain from proclu th
up to Ole etail level. Direct retail can take the form of m'lI d r
or electronic commerce',

The four r cognized steps in e are 'ng, product. placernelrn
po4nts are outlined below along with the implications for 9 iii pro~ssors

Pricing

Pricing inV(m~ product is aimed at
de<:iskJrl . be in need

ors and the a I of ca~JiLal

e that the Ie price does
pac~lir'lQ, Pack -ng may

on labels and types. TIl

17 Prepared lin cooperation wtth Agr1cultu....ud Export Bu.I.,.....; U
funded pro~; ImplMnef1!M1 by Abt M*Od



P ductsxport t Potential for
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Product

Tlhe product aspect cove vsriety, quarrty. packa in
of all these aspects differs si n[f1cantly between rge
hard to gain marke leverag' capture value-a d d n r ' is
because th large va ume mead by multina 'onal Uk U ,I I; rand Bertolli allow em to
make price sacrifices, enabrn the re e Io of diverse mar at share, Therefore, marke 'ng
groups a d proces ors wi su Ide t volumes to up y sel ed' utlets with good 'sum r
exposure 'U be at an a van

The International Olive Oil Co ',1 (IOOe) fin fi e 9 o olive oil quality.

further p ocessins·

e 0' I a d ca be ed wi out
n 1%, I-ba a ced avors

flay rs

n oil (1 O~30%) to improve the
) re ., 'ng the virgin 0 iv

ntag of residual ive II,

extracted from t e mace 'ng
during soap, lubrica 'on nd

.Olive-P

18 18811";" us D
,t AJI.clCilllu, I c,



Expot1l1larlcer Potenti" f(N Egypti,,. Food Products
tnvestmentraUonat

Processing

The freshness of fl1.Ji,t at rocessing and proce i me s are
ably extra virgin ive oil (EVOO). The fast s oil extrac' methclds

companies involve ha mer mil s and centrifugal ~"'............
tern rat re of the oli e pas~. . anything 0 r 30°C g t
de nding on the "ety of .' . Therefore the ted'rrf e,
used in extraction, is likely to in uence the oil quality.

Consistencies of quality and food safety are issues of great il'T\nnrl~~nr'C

supply chain participants in L!' producers. Olive qual; e

• . Tree variety
• . Growing co ons
• . Pests and disease
• . 'Maturation state of fruit when pid<ed
• . Post harvest ha i
• . Processing
• . Storage

Fresh EVOO is generally fruity and aromatiC with a low free a
oil dedines in quality once it has been extracted f f
qua i i or that which is stored f prolonged U

exposed to air and/or light) declines most rapidly.

The main considerations ~ food retail outlets are s[!'rt~rw':\I

Hazard Analysis eri' I trol P "nt (HACCP) qualty
introduced to the Egyptian Olive ndusby, e bli 9 the ~\JIUUl~

supply chain to the olive grove. TIl's is req "red f tar
safety and for the product to be ce fled under quality assurance mdes s

se q tty assurance systems are i easi Iy in demand from rel.auers
critical traint (or op nity) to Egyptian processors

Placement

all

•
Ma~et Research

19 Prwpared in lcooperation with Aijr1cufture-l!.ed Export Bu.IM ; USAJI)
funded projKt; Imp~t.dby AbC AaJtOC~•• Inc..
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'15 d stinc:tive tas e
and according to qu I

Although some consu
the implications of this P 0
being 'healthy' provides ase for a pro
possibly explaining the r aso or them.

nd t be the two 'ai actors
tive research they s em to be

con e s who buy oUv '1
flavor. This imp res osslbl

iIr they did not fully understand
sums pe 'on olive oil as
emphasizing such er1 fits d

llenlges and Polen I

The outlook for the indus
However. there are a nu ber f challenges to b fa
Egyptian producers are 'sadv n aged by heavy urnp
growers, processors and pack . ey a 0 face h
brou ht in at low prices. Howe r as mo and mar
of the health benefi of olive II, bu of e mean 9 of
and the quality differen f emically-r fined il I
prospects for high-quality, locally produced oils should m

Implications. After all th •

A case study of the Gulf mar et is indica'v of the
Egyptian processors, and for that attar, al Maghre
overcome dominant market hare by the E pr'OdljOOIr5
The Gulf lis a price se s·tive ark t and e Egypt[ pr'OCE~ssors

too high in price. attributing it to th U subsidie . T' Is n
contradict this to a certain exte, orid market price ~

run around US$1800/mt - US 2100/mt bulk, A EB' m
,April 2000 of' variouS brand by coun ry of 009'n ho
whoresale prices below in US lars are predicat dna
to the processor.

500 ml bottles
Country of Origin USS Price per k'logram USS Effective holesa

once to the orocessor/ka
. Soain $5.34 $1.87
Saudi Arabia $4.24 $1.55
Spain 53,76 1.32

I Saudi Arabia $5.36 1.88
TurkeY 53.68 ;1.29
Spain $4.10 $1.44

IL.CO::..l!..:u:..:..:n:..::.lry.L.:..().:.....'O=.·:..:Jr1g:z.:.:in..:.., -<[-:U=---s~....:.;..;;;~~=~.:...:..... __ --=~~E=ff:.:..e=...:c::.::ti:..:.ve=---....:wh=o.:.:::le:.::.sa=l:=-eII
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EXp<Jn "'.tlret Potential for EgyprJ.n Food ProduclS
Investm&IJt I"ItJon.'

oroces:sQf"S ,..,.'''".".~ toThere are two provisos to the above.
their inability to compete:

1} Note thaI the olive oil is not virgin or extra virgin e t for the
espedally no 0 'ous for blen<fng their olive oils, S bseq re<:fluQrlQ
substantially. oreaver, the individual conducting ur mal'kel
an olive oil expert and -erefore may not have ac:eura
suspect that the ·olive air ~ was a r •
is actually pomace -r, or a f rth pressing i is am'
firing to extract the last bit or I. This fourth I.
by the boycott last r in the Gulf States & the Far -ast ets ~,."..!; ~P;iUL:.!iI1

oil due to high traces of benzine in the oil, whid"l .5 toxic and a pot

Country of Origin

S in $5.70

in

Country of Origin

, Spain

2) Reta' prices may be price points based on what
cost, supporting importers' resistance to price n - offe~red

who only process Extra Virgin olive oil - a product ttl 1
pure olive oil. Note the last p 'ee at S2.00lkg is II just

Our conclusions arEl that the Gulf market is price-sen r @

of prefere ce for a premium product. Unfortunately, ba
this market as well as 0 r importing countries conce

pled with lower price . ts for pure· of oil, which EClVlJban
process. e constra·f1t to nelrating the at re ins a ~._,~--

gettin the to recognize superiof' oil and y;ng fo it. FomJrla'lely
that OJ pay for a high end product and the potential s'-e 0

EgyptJan 0" oil industry's ability to produce.

•

An ex· I t example of th is an I
ramity owned estate of 1.5M between Flof"eJl(:e

21 Prepared In cooperation with Agt1c:urturw-Led EJlpor1 eu.ln.-.... ; USAl)
funded prq.et: Implement8d by Abt , Inc..



E:xport If, rk 'Potential for
Investmen

conventio a haped gre
entered by hand on the la
attached and packaged i
Their target market is he 'CO

oducl$

xpiry

The biggest constrain 0 th
packaging. Little capacity e
specialty foods market for I.

effort is t Eg ptia i
here to produ

ad producers.

ie & tariffs for imparted
packa ing needed to ar t the

22 Prepared cooClVnltJ



ExiX'rt Ma/1(et Potential for Egyptian Food Products
Inve5tment rational

US Olive Oil Market Brief

To~1 Re -I Grocery liar in
(Ae Nielson June 9, 2000· .une 9. 2001)

1. Olive oil has taken the lead in the pourable -s i stry"th
sales~ overtaking vegetable oil, the traditional leader.

2. Since 1995, 'S of olive oil in the U.S. have grown more
to alrlllOSt $400 m I r •

re

3. Since 1995. the volume 'of . ina U.S. s inoreased

4_ The averagagrowth rate of olive I i ports f 196&-1983 was O.
growth rate from 1984-2000 was 8. . IDOC pr I acmlitiEtS bl~alfl

5,. In 2001 it is estimated that 225 metric tons of olive oil were impon
an 11 increase over year 2000.

6. The Northeast U.S. accounts for 50% of U.S. grocery
products.

7. Extra-Y;fiin ~ive oil accounted for an estimated 40%
th& U.S. in 2001.

in

23 prepared III coope,..uon with Agrlc;uttu~ed&port BU.'IMiIMM;
funcMd projef;t; Impement8d by AbtAa~II •••
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Export Market Potential for ~gypti,nFood Products
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Canadian Olive Oil Matket Overview

Structure of Imports - Olive Oils and or --P-ma Oils, four-man

Nov.'O • Flb.'01 Nov:at - FI • 2

2.3% -

40.3%

7.522 tonn..

2.2%

35.0%

7.2$2 tonn••

Ollv.OII Ollv.·P COil

Canada Olive 011 Imports by Country of Orfg'n, 200012001

1Ii11~ 73.2%

1 .3

1.5'

All Ol"." .1-;, ....

Gr••c

Tun.,.
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World markets and

World Table Olive Ma

port 0 port ni i r Olives

The market for table oli the ast fa
production and consumpti Production reacn d 1 08'?
average for the period 1992-2 2 to 1990-91. W I
above the 1990s a erage. oductia of table v
However, according to th oae lhis is not rkely t con In
the past 6 years is expected in e.

In the 1990-2002 crop y
Other significant producers
(9.7%). The major consum n
(11%) and Spain (10%).

A doser examination of the production figu s indicat 5

is dominated by Spain (390/0l. Syria (120A) and or
(12%), Greece (10%} n taly (10%) dominat
producers of olives tumin colour are the n'ted S

ction of green or e
ey (4 %),. Morocco
olives. h mai

(25%).

Table Olive Production by Co n • a [01 Cons mp io by Country

IBra

Ar
4,

I
TurkDy

HI%

• Producing/consuming ass n 15 000 tonnes

10%

eece
2%
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Production of Table Olives by Type
1 200-

§..
Ie

J
o

Production of Green
Onves

PrOduction Black Olives,

,,­...
- ,

",

·w .

Production of Olives
Turning Colour

• Producing less Ih8lt '0 000 loones

Spain (17%) heads world consumption of green table -
(11%) and the U.S. (10%). Turkey ( ) dominates COf1sun'JplicJn
(13%) and Syria 6 ) a . n- ICant users. The main COI\SUImetr'S

the U.S. (48%) and In (1

27 ,Pl1IpanHIln cooperation wtth A4i1r1culture-l~ Export au.ln.......;U
fundtd protect; ImplemenllM~ AbC Aqocf



Products

Consumption of Green Oliv s onsumption of ck
Olv

Consumption of fives
Tumin olour

I ... . ..
I •

.~ ..

·Consumi

On ,a per ca ita basis Syria d i ates wor1d consumption t b e olives, followed b Sp i .
Greece, Italy and Turkey. The n'ted States, Aus ralia nd Can da have recorded modet
increases in per capita cons mp fa .

.12
1.05

.60
0.60
0.57
0.02

PerCa
Count
Syria
Spain
Greece
Italy
Turkey
Morocco
USA
Australia
canada
Ja an

World Trade in Table 0 Iv

For the 2001/2002 crop ye r, ports of table olives e
tormes. Spain is by far the farges porting country (39%

28 prepared I coo
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•

i Table Olive E

Country 1995/199
,6 7

Spain 134.5 136.9
Morocco 50.0 45.0

Greece 35.0 35.0

Argentin 20.0 25.0

a
Turkey 12.0 13.0 15.0 29.0

Mexico 14.0 6.5 6.5 0.5

USA 3.0 1.0 9.0 10.0

Others 11.7 11." 20.1 22."
Total 280.2 279.8 210.0 308.7

lltle main importing countries are the United States (25 and I (14%).

322.2

72.5
47.5
25.0
30.5
23.5
14.51
7.5

101.2

o
78.10 75.0 71.0 69.0
51.1 76.3 49.2 48.0
20.0 2 .0 30.0 32.0
35.4 26.5 25. 31.9
16.5 16.5 17.0 18.7
10.5 13.0 13.5 16.0
6.0 6.5 7.0 8.0

61.4 36.6 75.2 86.4
283.5 271.4 288.0 310.0

Main Table Olive 1m rti Countries tonnes x 1000

USA
Italy
Brazil
France
Germa y
Canada
Australia
Others

'Country 1995/199 19961 99 19971199 19981199
6 7 8 9

Total

United States Is the most Important market for table oIlYM:

Markel Brief

•
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funded profect;.m~tedby Abt A..ocJ
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List of ."Ppl,lng markets for a pl"Odualmported by United Stllte. of America In 200,1
Product: 200570 Ollve. prepared 0 p,...rved~ other than by vinegar 0 acetic acid, not frozen
:•• of Ameftca'. ImDone reDfesent 36% of woJ1d Imports for thl. Draduct. Ita ranklno In world 1m

Import
growth in

value
between
000-2001,

:n .. I ,-.... _ I\'lt..- ....Lj 'Urt··~· I 'Up p.u. I %, p.a.~.!!J1'P p~:.~ 2001l!lPtB • I

InIJect; Impl....nted



..

j•lI:
,!"ii

•
II

0

Ie

~.,

,21:

::I

ii

•.i

lS

:I

-IIie-'U

~::~~i



SDain Tabll !J'lw Ell

E1fpott Marte_ Po_11M for EgypU.n Food Pl'Oduds
Investment ration.'

32

Prepared

,

n eoo.-rauon with CU'blnt- port project; tmDlement8d Abt .,Ine.



•• •
Expol'f Marler Potent'.' toT Egypt"'n Food Products

'nv••tment ,.tlOn.f
:\3

-or . ll[ llf ---or- u --nr- fll til ll( ~

. -:~-.~ :',:~ ~'~ 84~~
~_.-Ill III ~ III ~ bI ~ 0

c
[

u

R B.~ '1.51~-- 8,:i~ ,;R

~,.~u~~~ ,.,.~~

~'O,2~~~M~"~';-n,o,~~~

~hJ ~·,~a ~,g;~ ~G ;',~
. ~-- [

~
'6,"~

~ {

8::;~\ ~'j~

;:$i~:~,
.;g

IRI;5'flll 10,0'7"

~
~

~

"m;~

iiM4.-lt-11 '-"'0' lij_(l:Ji"loiR" t;:aI1iOt 1..... 11"'''')1 ~t I.... ··p·· ..·)! 1Jua"'"I.""Ii··,..."II (_....._11•. ..,.'.-;;::;;;;•••
rTIOOlII 1\IIl1( .-.. I ,- I ,- I -...., I I~"

, .... \·'1

mG fto (1',1

""'''f!J<\ql

._c-...

.....-§

__ f_c;..,- .... ~'-"'(,I.I·,__ ·l'.)

"'.. &:::'".. .. a::::Il... ~ ,I •.41 c:: ..... [t ••

1-- ,-",-",,,_--

"'""'1lI ~,,","''''''Ui'''''''''~'''"' 1011'••1
••Ha r;;;::~ ....::::a: lit t=::,1~ .. ffl , • ."

~1:IIh.""' .....",t:!,T....~... _ '" <.1 f}llpe 1'.,'

---

- .s:; .. c:::: a:;;:::u;c::::c r.=:::a.
I_ 5 r;:: Ill;:;::;; ;::;:I .. ""'"" f=.w-o co.,

\ ..... "11_ o-r_."..... MiN .........u._.I..,
;~: ;:~IIooI_..._._tt.,

~ .... ,.UQ!IO '" ti NIN, 1••1

ltafy Tabl. Olive ExPOM Into USA Marti. by Type

I ~' ~( ,.11..'

:joi'\<Ji'p:jl1o} gu... "." "' .... '_1 ... 13 I ....... ill u ntH·,T

I~'" _.....~ (_UI.. r-_P'l
I'd .."" L ·mIII'(.'1

BMW 0:;;e= IItWG.C "-__ r;;::a c=: ..... \'41

-- ...... &:: ,:;; - roll
..." rs:=: t:=: ;;:; f-., cc: i c:; t..j

liaD,.... r_""..._ lfTiio'w._ ... '.'·.1
__ r~t..--.. IJ'tiWIl:."i.~.~,.......I,IJ

I·"

33 'r. d In coo...,..on with .port 8...'......; USAlO funded protect; Implemented by Abt twlocJat.., Inc.



Export Marlcet Pot8ttUaJ for Egyptian Food Products
Investment r.tlonal

Morocco T.b1. 01'- 1I!lI'.notb 'neo USA "'.rkel
1"1....~' JIW'lI !W> Ill'" 111'" ,.

I";' ~..... (DOfta"1.l Qo<""I~ Iw.luo (1)0lIo") q....lIIIIl1IY IIIoIo.it 11)61"'") QUI""', ....Iut !Jl(III...1 """'1' v.... lIO...1 Ool....'r' II.....(~ll-.._._~_......._ .. "'=::'~

iJIDh.<QXI ~ t..., ,", "'" ~. C"'" Cd' ill :-9l ,., "., "lI r (KIll ~ ~ 1,"1:1""""5;140 ~ COl.: [l {j r
1__ 0..... Gom Nt ""II Cl" ~~'l_~ .. 0. r""l'1(fioiT ~ ~ 0 c n (I 0 -0 0 (] n
'lUr>1'vlII'" 00... c.m ... "'" ~lI'O Ott, U I In !oaI _ flit t J lCD) ~ ~ 0 C (J (J 0 0 () (!

JIm_*" 00- r.._ tool "'.., elf' 1l9I1.... 0;.11... , _ (~~) ~ ~ [] [] [ [ 0 "Il ( [ 1,&811
IN>\- OIIt........... 1"l.~ .......· .... r.I • ..,..wl;_.lKe) l:i/.;U5C. 1,81~ 66,4~ 67,2211 44.1I4li 57,792 27,884 24,57~ \1:16,91 103.06{)~,Q58

~- 1)1,_ ""'III r.ld Cdr,.'.O r.aJ........... (.,v) (l.,~C 5,!lOlJ II f ~ ~ 0 0 r C
IL'OO<!<IOIIJO ""...lOIn rw l>I~ R.". Cro. , I Pi _ 'lI .7l(l1 (~~I t [ '0 ( ( [ C C ~ ( (

•....,,,,,,.. OIl.., urn """"" t. ~lWL ""''''''' ,.nll "j jl(lIf [[ (l [ ( I.: r C c ( (
1j(r.tTl'llIlJJC"' ..--.l.IiIaI'"' ,I~r "'9t._~lI1f (..D) 179,liLJIl llJl1.a-n 139,..",~ 1311.4"t ~,251 515.117~ 1II1.56U 11,291: 35,2Yol JO,,~ lii.13,f
."''''''''''' 00' ~_Nl!'IM Inlh'''''_, .... U. r(.ol ~ to; [J Il ( (J t: L Il (]

1JI'o'....","'.. 0· 1...- .......t'..'.I.~N_\~) [I Il II 1.1 [ C ( U D IJ
...;i.NliO. ~"~ Ilnl~fW;Io"":.-.. ,.,.l,'tNLiI/"IM9l (J [ 'l: II l.I ( I U ;tl.77J ~.U4J C

1&..'.4-'" •• " .• , t.<=I'='l.,,~ In UCI>II U t·", l.nl Vo~ \0';1 U Il { a u 0 C ( a IJ \"

la;,o.:,hOllID"'liiiVAI....."LJultwd-.r...ool_ ..' ..._.1 t••> U Il -C li u u -~ --C 0 11 (,

.._nw:w OJwolnen ....I\I,....,_.r.oo... ....".._ttqll Il Il [ L 0 C II ~ [J 0 ~

... "l"....:Jo>J 0.0- "-'" 1'..\Vr.m.l ........_ ""'lO, __ r'llf 0 Il 3,TH -2:64C r. C (1 {I C (: IJ

~I(j DIt_,I"....'._."'t1od,C..d"UQ,~"1ilIlI[lll 11,3J~ 11,DOll 30,~4 3lI.17~ 247,1J6~ HIT,gar 13C.15/l 100.m 165,ll4l 1042.bOC 3T2,7OC
I~ OII""'-''''·NlIo_tl,o-.Ilt.,n~I(S) 1:Z,J21l 11.2Ol! 29.197 30,. lZZ,t17< !i!I,05£ lJ lJ o.vJ,43'! 159.112 :;z7IT:~

MIlo1w::..l11 (rp... r_ ..n__ U1II' "4l'-"""[.~l 411.12' 46,1Y~ ~,590 7O.HZ 144.35<4 W2,66l 68,986 llJ,gllJ U3"Z'I Ztill,ll' IlJJ,2IJJ

_,...00 llIo'''' ('...... ...-"'"a rna Leo.' '. ~Q :":1""OolIT IM,lln :J9.!>8:1 ~.38(j 79.100 69,820 ~,li35 60,769 52.164 3,100 6b4 lW,'lJO
i-- ClI.... GnoI1_"'_c..,I.-.,_.~~[~lIl ([ C 0 17,l!lJ lKt,!IOO 6.103 tI~ 145,712 149,(}40 1&1,901

i-- ~'"'-'I1l1U\t!.lIal{~u.ft"",Il(Q$.IIln(<<W 41lO,tm 2fi7.33~ 590,01 380,994 IJHJ,l1 !I 564,5H 431.oIl82 273JJ§'f 1,252.15' 72.9,52fl 987,01<1
:iiii>l\l'lO" ,o, .. Iftr.-r.lIlf'tttd, :MvoICg""_cll.,,,s.u...I~GI 5.82Ii 5.10li l1,3oC( B.31f J7,~ 26.951 5.Sn 3.9iIo(· 92,68ll 5",53~ 93.55::
I~Oiiiii ... e:..-'''l'Il1dtMnlllMOot.n... _II'' l::l,tJU( IZ,Jn { -C 5,201! 3,m 2.31C 1,(i5( 16,12~ a,5~ -1
I~ ~", .._ ..__~lJIo "~_I"" 329,«[ 165.oJC 174,01. 112.25~ ~,;u;i :IT.,TW ..Ot.29t 24().11 761,112 3.&5,211 1,W1.7~2

I~ ~.'-"-~f_UcJq""lql ~ (13,1001 -1J.43C 1J4;;uJJ ~.W 51.'lIJl 2'1,20 202.00 98.20.1 -16,21~

I""""""" oo- ~_,_'" 1 "~.,~._" 11,1U!l,04fl:ll,OOT,tI'1: 10.18l1,89<l: u llJ.1!M,Tti\l:J,tIU/,..~ 1J,2il7.B428,804,35l' - ...
I~ '-_ ~l~_.--.Ilt l..! l [ u,~ -4,lf5~' t lJ { ~ t C

IDar-m _"'~......... _'_...~...1 2.D:l!l,0lIt 1.~1,21 1,o1IIJfJ,liJ:t'I 'lr73,an 3,J60.U21i 2,211'.1& 2,705.lll~ f,~ ~,045,81~ 2.126,~~ ~.Ol'.9G·

1J1Q1tIIl'IIIIO _ ... "..,,,,~,~._,IWtII.~(k&J '1 5,625 4,125 ~,lSle 21,0119;3 28,lIO<II HI,011 17,04l 10,JOf 0113.911.

I:tiJ(jlJm(IQ CIIIonNal\nert,Nale.m..l,'"lIIMo,H.Q(OQ) B:iII,ti&: 611,81{ 781,51)4 657,11'2 1,348,102 1,127,151 672;4711 472,7fi.4 991.150 IIZ',;'~ B07,34~

11ID1'm~ 00..~ 0tI_ JJIIl 5.Mntl CI'Il1 < I] ~ Dc lJI4l) m II 1.1 C (J II C II U 0 ~

IlClCll- cw...".,..foIe,....." 5eMI, Nt fml" "'1l(;J 0 (J C II 0 C C ( () 0 0
illlm'- _"-_Ottlt,,,,,u-tnru '''.fltCKIII IJ C a 0 tl 0 Il ~ lt1!i,lill1 lD9,otIlI:l, 105,1)4;j
:__ _ ...... _ ... Io'r" _r..1 £,2'" 1IIl'5 a -n II [) U (i D () [)

lll\l!I'I'llIlUI 01.. ...,.. ~,.,.,-..."tt -\lI\ll 3HUiC3 270010 11879!1 151092 :364 21 253))46 60 BT! .e,3llfI 3'2571 225,2£12 224,::w&

:\4

P ..n"""'d tn cooDel"Btlon with Agriculture- rt D run p



Export Marf(.t Potentia' for Egyptian Food Product.
Inve.tmen' ",tIona'

35

Greece T'" Otto Into USA Market bv lYIM.
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United States olive go n 0 supply the dam
ninety-nine percent (99%) 0 e table olves grown i h
California. There were one th usand two hundred twenly-fi
in 1997. Over two thirds of ttl 9 owers h ve I s th n
more than five hundred acres Th value Californ 0 i
$86.8 million· 'less than ny-flY' p ree t (25% of th dom
face 0 increasing deman c table 0 ives in the Und t
mar1<:e share cont'inue 0 de I . Thes produce a
themselves, selling their Canfomi olives to ttl 'gh~

varue bran names.

an

n (elF value) in 1999, up 1
as due to hi er verage CtF
d d ng CY 1 9 ,campa ed

U. . market have ncrease

monized Tariff Sc e ul I to
I s than 8 g represen ed
millio in elF va u d ri 9
m r et i for sliced bI

ring 1999, representing 14.5

Black whole olives and gr e bra
largest import categori . otahn
stuffed olives in HRI packs (larg r

w re he third and fourth
espec' ely. Whol aen

o I CIF value of U.S. impo

64.6 ., ion (CIF
.. imports f olives. Gree
lh trade valued on a elF value
rke s are in CY 1999 of 14.2

These tive i'mport categories acco n! for 78 per
of olives during CY 1999.

Spain is the dominant pier of olives to the U.. m
value) and representing 73. per n ma et shar f t I
was the second largest su pl'er of olives to the . . mark t
basis at $31.9 million during 1999. This represented I
percent.

Morocco was the third lea In e er of olives to t e U.S. rke during Y 1999. Last
year, the U.S. imported 24.3 million (elF valu ) in olive f om Moro . Durin CY 199 ,
Morocco's CIF value mar1<:et share of tile total U.S. 0 iva m m rket was 10.8 pe n

These top three 'supplying u tri
all olive prodUCts, on a CIF v I sis. The valu
prodUcts to the U.S. market to led 84,065 Mr,
tonnage imported Irast year.

r nt of total .5. imports of
r CY 1999 xports f oliv
for 89.2 percent of the total

Egypt has shipped only very rim ed q an "ties of eli
period covering catendar years .. 995 rou h 1 9 . Th lar
occurred in CY 1996, when 1 MT re exported a a C
amounting to only a few thousand Dollars took pta in cal

t over fIVe- r
ov r this penod

. Shiprrn~nts

7 and 999.
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But the Egyptian export market for o,i
jar c ssification accounted for 86 0

increasing by 14°,{, in value and 15 y vol

It is dear that Egypt has the capacity to p uce i
attempt to gain entry in the US market. Only 1
represents a 943MT export potentia. but represents e s than
productiOn. At an average prioe of $1.7 g, a 1% ark t hare
sales from Egypt 'n excess of $1.650.

One area where Egyp1 is faring we I is with pitted green
priCe of $1.00 kg. But the e -a olives are sofd by S on. d
United States at ,considerab _ h h r pnce points.

at
S

Based on this prel; "nary analysis of the U.S. import ten
will t1ave to aggre " Iy market ei oducts on the U.S.
need to offer delivered export price t are highly COfnD1:H
Greece.. and Mora . Since Egyp not rrenlly a a r
exporters will most r ety ad to be in a . '00 to off r I2r'll'fed ...~..,......rt

those of their competitor companies in Spain. Greece and t'.1oroo:::o
Significant new long-tenn export business.

Then they must be prepared to back up their pricing
relations. Getting the olives to market at a competi .
not fall a , in a package the consumer wants and "ttl ui.·"n"....~

se "ce shou d be [a winning, combination to sustai ble olive
rica!

u.s. Market Dynamics for Olives and Potential For Egypt

According Lo official calendar year (CY) 1999 import sta" ­
reached a I of $224.3 mil n (CIF value) last year. up 12
of $200.1 mi lion. This in ase was due to higher ave C
increase in e total quantlty i ad during CY 1999, coJ1noalred
quantities of ofives i rt into the U.S. r rket have increBU!O
years. from a level of 78.291 metric tons (MT) durtng CY 1

t category of import trade on the U.S. maf1(et is ~

tai e Less Than 8 KG. In lne " Not Fro
J du -ng CY 1999 pres n ar- t 39 percent of t

The second largest category of
,sr . canned In A SaJ.

val during CY 1999, represen .

port trade 00 the U.S. mar1it:e
SoItJrtion, Not Frozen. total~ed

14.5 percent of total U.S. i'lTIDOrts

ofla.wd by:

37 PrtPIU'ed In cooperation wtth AQrlculturHed EJrpoct BualneuM; USAIO
fund9d profec;t; Implement.ct by Abe: AaIoOdMM, In<:..
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These five import categorie- a unted for 78 perr tal elF value f U.S. i po
of olives during CY 1999.

U.S. imports of olive classifi un er th .S a
categories. The total elF al s of .S. mport d ri
categories are given I n i re offere
Egyptian olive exporte to d I rmine mark t p tentisl ~

'ff Schedu into 34 iffere
1 by tariff classificatio

Ie gu'de for the pu os 0

roduct.

38 Prep



Export "'arltet Potenti.r 'or EflyptJ.n Food Producl.s
In lment ration.'

39

USHTS Cod. P-A)(Juct o.scription 1999lmpo
($1000 elF)

Ran
(V )

13

31

2S

6

to

1

18

24

1

$2.463
118

55

300

5.824

309

648

3.

ers
SokJrtJon. ESOf

.In

0709903500
0711201800

0711202800

01112038 1.0 3 1
0711204 321 3

For

Q712901500 . 271 26

0712 • Broken Or 97 21

2005700230 0 34

2005701200

2005701600

2005100800

2005701800

2005702300

2005702510

39 p,..pared In ,eooperJUon wlttl Agrleultu,..~ Expot1 Bu.l.,.....; USAID
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2005109300 n 34

4.317

22

Major Suppliers of Olives to .. arket

Spain is by far the dominant s pp ier of orves to the
exported $164.6 million (C F val
otal U.S. imports of oliv . u·
million during CY 1998. In term 0 tonnage, a
accounting for almost 66 perce t of th total 9 .24

. - rna . Du' CY 1999, Spain
,repres ntlng 73.4 pe ce t f

preen I up from 1 .1
xPOrtad 62,098 MT during C 199

. . Imported rom all sources.

40 Prepared In c
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•

Greece was the second large t supplier of Ii s to t e U.S......~........
elF value basiS at $31.9 m"lr n dunng CY 1 9, up 8.8 ~n~nt

This represented a CIF rk@t share In CY 1999 of 14.2 '-":>I'1Nan

market for olives. In terms of n ge, Greece exported
percent of theotal Quantity import by the U.S. in CY 1

• Morocco was the third leading exporter of olives to
year, the U.S. imported 524.3 mjj " (elF lue) in .
percent over the leve' of $21.7 mil by U.S, "lUI'''"'

1999, Morocco's elF value market share of the total U.S. rn,......-1

percent. Total tonnage of olives exported by Spain to U.S.
10,961 MT representing 11.6 percent of the total qu U iOnlDOl'1ed
1999,.

These top three supplying countries therefore supplied 98.4 percent of
all olive products, on a elF value basis. The v ume CY 1
products to the U.S. market totaled 84,065 Mr, which a for 89.2 pen:::enl
tonf189 'mported last year.

Spain

The U.S. import market for olives is Cfominated by Spa'n.
tolal trade in these products. During CY 1999. the U.S.•"nMUV'll,r1ow1

at a CIF va e of $164.6 m~r • whi represented an inaea~;.e

value over the CY 1998 trade l.
The largest produd in Spain's olive trade with the U.S. d
Whole. Stuffed. In Containers Less Than 8 Kg, In Sali
also the dominant supplier to the U.S. market n
shi ing 98.5 percent of tota U.s.. imj)Orts of this

'lIi . Average elF import prices from Spain du .
$3.12 per kilogram.

The s
Olives.

• 41 P,ntp.red In cooperation with ,AQr1cuttu....ud Export Bw.llN1-..4lie; USAKJ
funded projKt~ 1m ted by .....~
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Export

," '.
1 m'llion. Averag elF import

1.97 per ki ogram.

Table below shows total U.. 1 arts of olive rodu y USHTS cod ,fr: m Spain during
CY 1995-1999, as we I a C 199 averag C F im art. p s nd market sh reo

GreKe

he second leading supp ier of ives to the U.S. a
share on a elF value basis of 4.2 percent las year. Duri
11,006 MT or olives fr m face, t a C F value of 1.
increa e or 8.8 percent i t 5 f CJ value ov r e C 1

eece, rch had a market
CY 1999, the .S. imported

milia , W ich represent an
8 trad . level.

Even though Greece s ips olives that n er lh U.S. un r y d~ erent tariff cl s5[fiICStl
categories. most of this trade I the U.S. du 'ng Y 1 9 s Olives, Not Green I
N.ot Canned, In Saline Sclu·o , Not Fr Zi • N SO. T- I U. . I s from Gre unci r
this product category were 21. mUll n during C 199. r soting almost 77 per nl
the total Greek olive trade WI the U.. last ea. G e the dominan e r of
this prodUct category to the U.S. market ast ear, supp ost 82 perce of total U.S.
imports during CY 1999. Av r ge C F impo prices f during CY 1999 for thi
olive 'product were $2.42 per k I ram.

able below shows to I U.
CY 1995-1999, as well as

HT CO<i - ,fro Gree du 'n
end market share.

Morocco

Mrll"nf"'i'....... ich ad a m rket h re
9, th .S. Importe 10, 1

re resented an increase 0

Tihe largest prodUct in Morocco' ofive tr de wi
Green in Color. Slioed, Cann In Saline Solutio •
leading supplier to the U. . market WI hin this Off ,.I~.~.,;r;

shipping 34 percent of total .. rmports of thi orv prod
Average elF import prices f orocco d rin CV 999 thi olive prod ct ere
per kilogram, whichl was high r t a the average elF 'mport pri for th~ product from
las1 year, valued at $1.76 r kj ram on a ra .

The cond leading olive prodUct 5hipped y orocco to
was Olives, Not Green In or, 0 er. Ind dOng Wed
Solution, Not Frozen. Within this tariff c1assificatio
supp'ier to the U.S. market, sh'ppin 78.6 perce of to
at a CI F value of $3.7 millio . Ave ge CIF import pri
this olive product were 1.67 r k'i ram.

The third leading olive product s i pea by Morocco to
Olives. Not Green il Co r, at Ca ned, In a i
Morocco's share of the U.. im art arket within hi
percent tOr total U.S. lmpo of lhi Hv product, ith p
basis. Average elF import pnces rom orooac dun 9

42 Pre a
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$1.31 per kilogram. Within this product cat ,reece
product 10 the U.S. marke with a elshare of 81 p r n on a C F
1999. Average elF im rt prices for thO product r m G 1 t
kilogram, significantly higher (85 percent) than the ave elF i
product from Morocco during CY 1999.

The fourth leading olive product shipped by MOI~::O

a ives. G n, Broken, Sliced Or d S e. I C lainers H
Sali e SoI j • Not Frozen. The total elF value of ~ l' 's Cy ,
market for this olive product reamed almost 51 "Iron, up 1
1998. This level of eat for 5.7 percent of ta U.S. ,...............-tl ...
last year. Within this tariff assi ca . ca ory Sp in is
market, accounting for 90 percent of total U.S. im rts on a elF e
Average elF import P . from Moro<:co during CY 1 for"s r
per kil- ram. Spain' average price. at $2.32 per ki m, S s.i("mrficaJlt1y hnhD...

percent} last year than Morocco's average elF import price for . 0 I

Table below shoWS total U.S. i-Or olive products, by USHTS
dUring CY 995--1999. as well as CY 1999 average elF'

The Competitive Intelligence Analysl.

This section bnef1y introduces a description of the COIIrIPI!ltitI~~

prOduang countries. The section pays particular atten LA••~

and government assistance of the oountries examined.

• 43 Pre~rN 'n cooperation wtth AQr1cultul'e-led Export Dua'"......; U$AI)
,funded profKt; ImplemenWd by' Abt ANoc'MM. Inc..



,Export s t PohtnfiaJ or E 'YPU n rod cis
Invesbnenl rational

T rkey a fv p dio

200 00

180 00
160 00

To t 40 00

M 1 20 GO

•• 11 00 00
&0 00
60 00
40 00
20 00

0 0 ...----.'
198 198 1_ , 198 198 198 19a 1 100 100 '99

100 mi ion trees i 3 3
nt of the try'

rade: Turkey is one of leading exporters of olive p
toones (US$24.8 mil ion) of olives. Dun 9 the 1980 • R
Bulgaria have been the ma'o po rna e , hi!
irnportan1 market.

The government has e ablish a export tax refund y l
paid on exports from the olive goa refu e T y n
the EU, which entitles its produG to enler e EU market at

ey

it exporte 17 7
i 1 rmanyI Spain a d
tates 1 e ergin as a

rebyall xe an duties
prefer ntial treatment 'th

lower ra e of duty.
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The Industry

o t of Turkey's olive h d'ngs are fami y-run ente
sma I mills and about 10 refin

ineffi nt production methods nd
there are some q ualily standards
slridJy adhered to.

The induslly is perceived as being fragmented: on
belong to a cooperative. The two maj coopera
Union) with 12 per cent of - producers, and Talis
governme t is responsible for the d pment of
cooper lives play an im. nt role in the sector, 'ng res
-operations, storage and trade acti ' 'ss.

Recent Developments

rThere has been a process of te....hr...............y transfer to u ey from the iAnLr.'iionV

European countries.

The govemment has activefy promoted the industry. For example. it
program encouraging the de eJo ent of va· olive 9 ,...... rnJu

Aydin. It has also a II a min mum e price f
export of unprocessed ta Ie a i and us retain value-atlldu1lQ a,dhnbEts
Another important development is the g of a s
mIll, trees per year. The govemment has also b
demonstrate increased e I· ndes through proper maintiAfU::UV·-p.
increased of e yield, Cou s and nforrnation programs
growers on pruning echniQues !.at l avai technollogy
and to 'Provide products for pest and I con~.

Consumption of tabJe o'ives has also increased from 90
tonl1es in 1996-97. Ou' .. the 1996-97 aop year Tu ey
olives, accounting for 30 per cent of total world consump

TunisIa

Olive Production

Tu ... . one of the major oIive-produdng c:ounbies

45 P,..~red In ~ratlon wtth Agrtculture-l.ed Export 8wlneNeei U
funct.d proj«'tim~ by Abt M.ocJ.....
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Tu J ia Ol"ve ro,dulclJcm

I

-~_---+--..-- j I

~ 1993 1994 Ta~ T

QOO

m~ I I I

1080 'iII1 Ifla2 ,

Olive production has flue u
t>earing nature of the oIiv 8

production of 1 250 000 tonn
Environmental factors su a
erosion and desertification. a
situations, accentuate the eff. bie ol've prod ctian
9000 lonnes in 1995-96 a d 1 000 to nas on 1 96- 7.

The production of olives is
employing almost 1 million
wflich lhas 37 per cen' of al

I ra oldings 'n he untry"
ted in the cen re of T nisiCl,

There are approximat ty7
seventy-four per cent of tJr e re f baa 'n age, 17,
balance are described as old 9 v s, here r als a
with 2 mjllion trees for tab~ aJiv production. Approxirn
not yet bearing and 28 per re on irrig d land.
planted are Chimtal'and Chelo; .

Productivity js relatively low ue to -e unsuitability f a
management practices employ d ( GPNO H 1996).
production costs, mainly Iabou • are increasi g. Produ
and production techniques, bei slow to embrace mod

f production d th poor
Ings a e e:n mailer and

n to us traditional arv ti 9
cties .

Olive Trade

cent of total xpo·
rm . rtanl ouree of f

) of ollives. -

46 Prepared In r-ft4'lftDM"H
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Tunisia Exports of Table Olives

2500-

2 000 -

• , soo-

I , 000 "~

o _~"---'C:::::::1l--_-.,.-- ~r---__---~-------
1981 1988 1

Tunisia recently gained 'favoured country status' from the EU,
access to European markets. Tunisia has a fixed impo quo "nt
per year (Polidori, Rocd1i and Stefani 7). The 0
offices in France an<J Italy, its main objective . 9 to P
markets and to promote technicar and scientifIC coll~~Jral!ion bet\VEl'E!
Tunisian producers. Traditionally, olive has been bought by It &;:1(QC:eS!SE!d
Lately, Tunisia has be i for new - rkets outs" e r--.r.......

government has adopt a range of export "ented strat The ob',lecbw proG\K::e
250 'tonnes of ive by the year 2010. of which 50 per cent
consumption! and 50 percent for export.

The Industry

There 87 880 olive dings and 1 400 operating
Approximatety 27 cent of the processing plants
contin s process fadl! and 7.5 per cent comb" s
for only 39 per cent of the processing operations. There
plants (DG~AIONH 1996).

The government reoanUy d
production and improve q ity.

ntrol standards in accords
e lne' s and mills. It has fost
capabi ~ty a h s introduced subs" for restruet
production has r ived substantial financial assista
the government (' .).

Up to 1994 the ONH was the
ve. the govemme t

ctulMei '01 Tu . ie's
l'>n'V"I"V"ltlng grove prole .

indusfry.

There are aboUt 19 coopeta . or . bons inw:)fve~

There are only aboUt 50 . te exporters,
here are no esta .. producer representative orga ;sa'

47 Prwpa'" In eoopt,.uon with Agr1curtu~Expon Bu.ln......; USAIl
funded Pf'Ofect; ImpfementM by Abt AaiaocUbi.
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local consumption to 1993 as ubject consu p re 'ctfans whereby a fa
allocated a maximum Quota. 'IIi h the liberalisation of the In u try, the uota n
applies, Despite these chan e I less than 28 per f unisi 's reduction is
locally as consumption ha J ly de reased during e past "I a s

i~y was
long r

sumed

Syria

Olive Production

1

rl a er Egy t. It ha 57 mi ron
py 405 000 hectar 5 0

ver the years. u ng the
yria has the ig est per

Syria is the second lar est or producer in the
trees. of hich only 30 mi li n are prod jv.
mainry non irrigated land, Pr'I uction of olives fluw,u~Il::U

1996-97 crop year Syna produced 85000 to nes of t bl
capita consumption of table 01' in the world (5 ).

01 VB Pro

100 000 I
600 000 T
500 000 "T"

:! 400 000
II:

f!. 300 00ll .!.
200 IJOO

100 OOQ

1986 19!17 1988 19119 I 1 1 1992 1993 1994 1995 1996 T997

I) -4---+-------.-~---+-__\_--+---+-----,r--­

1G80 19a1 1982 1HJ 1

Tnde

Traditionally most of Syria's
only 10 000, tonnes of r I
Syria's t~ble olive prod ction
Germany and the United King

products are nsum d
than 10 per nt of rodu
for local consu plion;

yria imports minimal

th loca rna et. In 199 -97
11 W export·. Almos 8 I

II ua tities are exported to
n of tabl olive .

Recent Developments

The govemment's objective i 0 i c ase p oductic of r
year -2005. This wo be leved through the
propagation. provision of rna n ry for improved cult I
plant protection schemes to control pests a d ·seases. Th
two, main dams to boost ag' 'ur I produ ion, r ud 9
aims to have 63 milnon olive lr p~ nted by year 20 .

t 680 000 lonnes by the
m t of nurseries for pi nt
fons, a d i pklme. on of
ovem e as con truct

ependenoe on rai- a I. It

48 pared 1'1 C ra 100 'III h A
fu dad pro)
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Morocco

Olive Production

In 1995-96, Morocco had an estimat 45 mfllion 0 i tr s.
non-bea 'ng age. More than 95 per cent of trees are 0 L"",,,,,...__ vc:uietes
plantings are planned.

The two main olive regions are located in Fez (cen
producing about a quarter of t country's [ s. A
Most of Morocco's o'ive production IS from non-irrig
production variations from one year to the next. For e
Morocco ex erienced one of its worst d(1 hts in 30 ~

record harvest of approximately 800 000 tonnes. In 1 _7 pmaualOn
In spite of these weather rela (adors av rage pr'odlsctJ(ln
decade. mainly due to Government's sup to m mise a
Table olive production increased: from 80 onnes in 1
97.

•

Morocco Olive Production, 1980-1997

\•

o.l----.------:::-"""'----......-~~~--'-___!_-_!_

1Il1O 1ilJ1 1M2 I

Most olive is consu
The main
exports is
inte'........'t..........
appro
table
Belgium.,

-
49 Prepared In eooperatlon with AQrt~urru,.....(."EJEpoft Bualn...-; U
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orocco abl 0 Ive EXDOrts

'20 COO f
100 000

80000•! 60 OOIJc
{!.

40000

20000

o , I I I

1980 1981 1982 19 1985 1986 1987

Recent Developments

Local consumption of tabl live j

tonnes in 1996-97.
ased: fro 19 ne in 1 86-87 to 29 000

Morocco is likely to ntinue co sume a mos all its p
when there is a production 5 rp s. However, it I Ii Iy t
of table olives.

Portugal

Olive Production

c:tio of 0 iV8, exp ing onJy
come a signffrcant e r

Portugal is the fourth largest E ro an pr ueer of 01 . Ther has however n
a marked decrease in olive proclu 'on since the e nl of e 1960 e au pu
reached more than 500 000 to I'les. 1997, production m ned to only 000 onne

50 Prep In COOC~r1Ilf1,



&p<}n Ma'*er Potenri.' for EgyptJ.n Food ProdlJ~~
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Portugal Olive Production, 1980·1997

According to EU estimates, in 1996 Portugal had 38 mflr
of 319 700 hectares (EC 1998). There are aroond 1.1 mil .
is pfannedto plant a further 375 000 trees in the near future.

The ma."or area of p-F uction are Alentejo (43%), Tras-<)S-
(18 ). The variety' a a', a ts f SO per cent

uction in Portugal is cha eterised by tra i' nal farru-"I-€1\Mlf!ld h",u;lirvle

area of less than 2 hectares, with the exception of nl aVElfBl:;1e
h ares. There are 80 to 100 trees per hectare (castro et al. 1997).
of area harvested is devoted to table ofives.

On average. EU yields for ofive produc .
production (EC 1998). P. ugu
0.603 tonneslha for or. J

Olive Trade

Portugal exportS about 30 per cent of its total reduction. Exports of i
not only n 'c val e but also . ve a tradif al signlfi
to roun - s ~ 'lh strong cu/tura and historic Itn s to Port • In 1996
64 ~). Spain (12%) and Port g ese-spea '09 African coo tries.

In 1996, Portugal expotted 9 000 tonnes of table olives, to
U - Stales (35%). Po al also mport almost 7 000 tOOlnes

•

-
51 PreparH In eooperdon wfttI Agrleultu~Export au.,.,.....; USAaO

funded projKt; lmplement.cl b)- Abt Aa.od......~
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Portugal Exports of Table 0 es abl Oily

5%

Recent Developments

Due to the socio-econom'c n cultural importan of t
designated the olive industry a prJo'ty nd h dra
Denimizacao da Fileira OJeica (N tional P a for e D V'Aln,nrrlp

goals of this plan are to incr a tne productlvity 0 t
sound practices and improv lh uality. It i exp c e
processing plants that curre ly til ad'tlona od
production area of Alentejo i ves d in the mode i h
plants.

More than 15 000 hec! r s of'n nsive oliv plantati n
1987-199S in an attern t to cMeck th down arel n
Quality assurance pr rams Iso tablish fa th or

The Portuguese Department of Agriculture a
modifications to the Com n arket 0 a i tion (C
that the changes will promote unemployment. ma
and may indirectly cause oil e l n.

Olive Production

In 1996 there were appro 'm Ie y 68 000 hecta
ma'ority being small, fa Ily-own d nterprises. I 1 93
o ive trees ( a' nail Statis i Serv' of Greece 1996). n
tonnes of olives, of which mo than 95 per cent was d tl d

concern at the propos d
sidies scheme. t's b lieved

an on ent of existi 9 9 v

52 Prepared I COOf:HH1lU
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-
Greece Olive Production, 1980·1997

•
I...

500 000 I

Yields ,obtained for table or p are about
standards, but the a rage y of 2.948 tonnes of
olive (Ee 1998) is the highest in the EU.

Olive fa . "09 is considered so important in Greece that more
n the Itivation of oUve trees. Central Greece and Evia are
olives.

Trade

• Greece is big Inet exporter of table olives" exporting n 55
less than ~ onnes in 1996. The maiA mar1(ets for Greek
United States (15%) and to a r ext t Germany, ~itmlJa

• (U.AE.) and canada. Imported tab are sourced f rnaiinlv
Italy (24

Greece Exports of Table Olivi. Greece Imports of Teble OltvM

•
The Induslry

- n Trade
matXeting of
promotion. targe 'ng the U· S l , S

is to increase market share In these COlJI"I

53 Prttpared In eoopeflltlon wtth Agricullurt--led Expon Bu.,~; USAIO
fu~ profec:t; Im~f.*d bJ AbC Associ..... Inc.
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uct 54

Greek producers believe that he ropose eM
on a per-tree basis, will m considerable los
more productive than Italian a d panish trees.
producers have embarked' a 'race' ~y plan -ng '111 r
unsuitable for olive growl ree uth', 'ElS fea
planting new trees, withoot tal<"ng car of e.s abli ad
and Mermigas).

Italy

. live Produc'''on

Italy is a leading olive proch.! r an in 9
cultivation. The main prod
Production ,of raw olives in 1997 wa

I I 0 lve Productlo ,1

:c
!

Trade

th application of s bsid~

k pro cars, as their as a
aim t, at Sparu h n ltaran
f trees" m time i area'
reducers m If only ron ld r
ca .ng for uaUty (M raveya

eetars edlcated to live
ie' y and C pa ia.

I I ._-+

1 1 1993 19W 1995 1996 19111

Italy is a net import r ;f table oliv • importing ose 61
700 tonnes in 11996. I that ear France (20%), elTl1a "! (1 ) an . t
were the main markets for ltal'an tabl olives. Greece (62 ) a Spa
suppliers.

54 Prepared In coo
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taly Exports of Table Olives

ff'

Italy Imports of Table Olives

- Q-

Spain

Oliv. Productklll

lSA
14%

14 .

According to recent esti I ,Spain has at least 180 I -
ectares. In 1997 Spain produ a recor harvest of 4 1

or e pr uction for the crop year 1996-97 reached a recon:I
tonnes.

Spain Olive ProductIOn

.. 500 roo -

:cg...

•

-

lilli' '112 1t1l3 ,.. ,

In the s lh of
groves aCC04J
the pro . ces 0

of Spain's prod
catalua (Tarclaq

55 Prepa~ In cooperation with Agr1cultul"e-l.ed Expof1 Bu .....; USAJI)
fun~~; Im~mented by Abt Auodi_
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C8takl
5%

ExtrefT6dura
11%

~<S -La
13%

pa n - Area P'.antetl
Arago

2%

p ucL 56

The importance of the 0 ive s ctar i Spain is such t at fOU

olive production, the Indu try provi 'n9 approximately 6 I
In Andalucya olive produc io rep esents 30 per nt 0 I
represents 80 per cent. In some Andalucian cities, arti
mainly on olive and olive prod etten. This intense reg anal Dielis ion i#1 olive pn
herps explain the demonstration agai st cha ges to th C 0 (Ca Ullo-Quero).

ro production in Spain is fragm nte and char cteris xist n of a aonsideT: ble
number of small to medium- ize nterprises and by f lar r Firms. pproxim ENy 90 per
cent of an olive groves a e fa iI holdings of les tha 3 res. the ave ge i:z bing
only 3.8 hectares (Cast] 10- ue 0 19 7). Intensive I n p's abo t 2.5 to 3 pe
cent of total groves, 0 y 10 per cent 0 exis in orl aves a e n imgated Ian .
Approximately 46 per cent ot ttl Spanish olive grove than 10 years of age.

Spal - Age of OUve Grove

For Tabl

be\w een 10 and 20
years

6%

't
9%

bsllr,leRn 50 and 100
years
31%

less HI

e than 100 veers.
46%

56 Pre. d n DO :USAJD
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or e growing In Spain has a ed -n fl ntly in e
milr n h ctares were dedicated to olive gr °ng; n 1 5,
mi rion hecfares and in 1996 il had risen again 0 2.17 m]ll,

The dedine in the area planted during the 1970s a d 1
of ordering and reconversion aimed at farm impro e nt,
clearance of old olive groves" rticu rty in Andaluc.,..y a
1990s new grQ,v,es have been estab is on good ual
increases on efficiency and, ns quent!y, in production ( sti
the latest figures, durin the 19 around 173 ectar
the Andalucian region.

S, ain - New Areas PJan!ed.1990-1996.
R ion Area ha
Andalucy 128 16
Castilla-La Mancha 24 857
Extre dura 9 e18
Valendana 6474
Alag" , 599
Regin de Murcia 151
~~~ ~

~nd 242
Ba ares 70
Total 173096
Source:L, z..ViII81t8 1997

According to officia fi ures, the d n j in I gre
Navarra (150), La Rjoja (150), Basque u 150) a
density levels. There are also approximate 100 000 hec:taJl!'S
(lQPezNII Ita 1997)0 ough olives are planted mainly in nCIf1HTTIO

of irrigated groves has increased lrom 100 000 in 1985 to 1
continue to rise.

Den .

91
n
64
86
52
64

57 Prepared 'n ~I"IIUonwIth AG!fc1.ltture-Led Export Bu••"......: USAlO
funded proJect; Impfemen~by AbI Au.ocl_ ., inc.
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Table olive production Iha

:1
I

: 200,
c Ic
0 150...
g
P 100

50

0

relative tab e a a ound

pa Is Productlo of abl

tonne per year

19-94/95 Ht9519ti 1991;/97 AWr.lg
(prov.)
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consumption o'f table 01 hit fal n from 3.04 kg in 1 3 to 2.77 kg
phenomenon attributed to hig r pnces.

a

re are also two -profit associa j ns of olive e
Table Olive ,Exporters Ass . . . ASE • ESA. is a 011- r It
represent the interest of a ive ctor and
processing and marKeting r' (de Mora 1995). It re
cent of Spanish exported table olives

Recen' Developments

,'na I compa have a Ired a significant are or the Spanl
EspaOles (Carbone I and E· a) co lr 5 28 r nt of Austrah
(5algad'o and Koipe) has 14 per nl; nl e r (Lince. La . I Lind j

Uteoo-Ja~n 7.9 per cent (Parras-Rosa 1997).

Concluding Rem,rks

ThiS ana is has alluded to th m
many cases, the industry is ex
modernisation of harvesting and p ssi tedmiq
quality standards. These changes are ikely
levels of production. The IOOC and the Eur
have initiated camp - os to increase consu p' If
produc " • oversup in the rlcet for I
depressed prices e.

Egypt Export Situation and Opportunrties

Egypt has shipped ry mited qua ..
pe calendar years 1
occurred in CY 1996, n 17
amoun '09 0 only a few thousand

Does Egypt have the capa rty and capacity to be a player in the US olive market?

U r the 0711 s"ificaltiol'l
in bulk pad<.agilg of more
~.

aSS1J1T18 that the reporlE!d A'ri'!VVft

g. Weare

were to i terpol~ale

1.90.10.10 dassrflCations
dassiflCation is for·' ...In ._-

between 3.4 kg and 8 kg.
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Perhaps the 0711 .20.00.1 ,....e are green olives wi p
than 8 kg. Perhaps the 0711.20.00,90 ar gr n 01
conve d in some y - pIt ed, s iced, diced, stuff'; d,
gathe -ng purposes, stoms ha 00 ra the HTS
mixing colors and/or con er'led (added val e) p ad
not gain more information fro 0 r htppers that

What is clear from thes two se of figures is at
growing. Classification 2 1010 ·Olives prepBf
acecunted for 86% of e (a y olume and 75% b
value and 15% by v u 998.

aut it is unsettling to see II l.atifity in Ule eus mer
countries in 1998. Theyexp rt t n'n countrl lr 1
year, four were new, represe ting a "swin • f - t rnar1c.els
market base. Further, an nhealt y depe dency
accounted for 71°h of the otal valum and Ind a
dependency is serious wh on 100 s at e prices. I
16% of the weighted average price for his predominant
average price and 332% of w f ted ave age Pf1C::e·
volume.

negoti i in Palesti e and
g in in the Gulf m e
u s.

It is dear that Egyptian olive p rs al'i serio sly I si
Israel. only marginally i proving in francophone E 11

and competing wen on price in th United Sta

One area where Egypt is faring II is wi pitted green oli oid to Spain a an average price
of $1.00 kg. But these e lives r sold by Spat , nd n 0 HTS e. t the United
States at considerably hig P points. ThheU\la~l[yuU~!:lQ~9..J;o!!nl§e~s:"· !!fl'lafkm~e1.t.5!annd~b!!dulli·ldIDinE

customer relations is the of U1e above scenarios.

Following tables show all gyp' n ship 0 - iv ,b U
U.S.A mal'ket over the C 199 t rough 1999' peri .

reduct ca the

Summary and Recom dlattc:m5

The Spanish are by far the do in t payer on U.
amazing market share of 7 .4 perl nt based on CI
market share position, it P rs from n Iyzi
appears to command premium in ome p u
their two distant t1 un ne • Greece a Mo

market for a we I olding an
v lu n additio to is ominant

p rt statistics tha Sp in also
ori over ive p od cts from

'n terms of \/'sl and
over the five-yea

mpt
MT

The overall U.S. import market fa ives appea
volume. The total volume f oliv import d as increaSEK:
perio~ from 1995 to 1999. U.. imports of olives from
registered significant increases, In e s a elF val
the pack with a 15 perc nt'n ease, followed by I r
registered a 12.1 percent in ease. with Greece also posti
exports.

It is clear tha Egypt has the cap . to produce Ii s 'n
to gain e try in the US market. On a 1% marke SMr 0
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f\l

sed on this preliminary analysis of the U.S. import t d m i
'I ave to aggressively market their products 0 e U.S. m

to offer delivered export price levels that are hi hly pe
Greece. and . Sinoe Egypt is not rren a pia er on
exporters will IT t likely need to be in a posi -on to off r a ed e
those of their competitor companies i Spain, Greece and
significant new long-term elqXH1 business,

•
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