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Definition of Marketing
T1IeIe are many deInIions of madretIIg. One oflie IlIlSI
pnIdicaI ones comes from lie Ut1IBd Kilgdom (U.K.) kISlbI of

MarIfeIing which delilles marketilg as "the management
process responsible for identifying, 8tJIicipating
and satisfying customer teqUirements prolitlJbV.
The term "nMelillg" shoukI not be criJsedd! lII!Yel!iShI.
sal .1!IOImtion: in fact. !!9l!etinlL11Ies!I.'Ywhich driwls
!!lese processes wliCJ! ill resuI in CO!!!!Ulica!ing aT'5"!"D

.' lie laIlIet ...._.It is inportantD fuIy undeislalll cusbner
needs. aIask which is 110111"~ lhrough in-depIh
II8ket IIU! rd•.
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The Marketing Concept

The marlleling concept I8Sls on the importance of QIitomefs to •
finn and states thai:

• AI company policies 8IId 8diwilies sllal*I be limed III
SlIIiii1ying customer ne.ls, end

• ProlitlIbIe SlIIes wlume is. belWCUiI,,1Y goeItIwI
rnBXirnum seIes w1urne.

To use tile markeling concept. businnses should:

• Dlbrminethe ne.ls oftlleir cusbl...c--.nell);

.1vvIIya tIleir CUiIIplllili\1'8~ (Ma1IIIlset 7 z);

• SeIeet spedlic merkels Eo _ (T"- llallilllRuJ, end;

• DeIennine heM Eo saEisfy those ne.ls (II8rtIIt IIbI)..

Developing an Export Plan
The lnijDla...cI.. Export I'ISI

IllJ; I"'Ill" uportpial isviii for it CSI"*'l!!II7""""'i'* _
!!!!"!!ttr Walhn '1M'Y lIld 'Mh. WIIq Ie pialcd CSII117p}llU
IniIIya sEi_iQIIsllldwUa IEIP • idenIIyuport llIijllIP"'. l.lIld
schecUe nil 2 ...M uport pial CSII117p}llU upIidIy 1IIilII)III:

......1IItwii.A••itoexpmt

- SIll long lIld shari tIInn goIIs

-d I ii•• procb:tIndW..." ......

-11 II Iii. prinwy lIld IlIOOIIdIIy1llgllt nwIiIls

-rornu. uport sEiIIIIgy

-~ d8ElIIs Iipricing, jljl4l.illld d8Mey

-lIld dIMlIop IiIwaopIons
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Developing an Export Plan
WhItYou Need to Knowto Dell II... Export PIIn

• III IlL Your &part P 1 Il1IIl
To~..1IplIII pion, "'" _tnl...,...1IplIII~ _ ..._,....1IplIII
pcIIlnIioI.. _ .. _ -

.Rllilld, your ......
_ _1IplIII p1nlllgllilgpclllnliol~_..._-....
-_ -'"'lJ.R dili.,..,.-....,...pcIIlnIioI......,.._""'..1IplIII
....""'poBIIid ....... -.idonlIy ,.-,...__....... " • 5 •

__is.._ ....~ i.....d ..lIplIIIpIon,~..idoi 7. 'el.........._-'-
• De\; IIOf An &part S1I 1 Cf

, -""'~.. IIplIII.....""'pIwi ...""' ..--.. -. ...
'" -_..._'.__.Ao..__""'mor__ ..,'J .._Illr..........__.""'mor_..~.._
'.' _._--""'.._..-- ..................-......
'.;~""""''''-'''''_.*1'._......~

U:d _ ......--ofT_
Ai I U Your EIparta
lei aha I SF : as

International Market Research
IIltemationa1 nalIet re 5Barch is the gadteting of
inilrmalion necessary mmake sound inIemaIionaI
nalIeting decisions. InIemaIionaI nalIet res ardJ
reveals the poIiaII. econonic and cuIuraI facbs which
aired opetaliljj in aiJnlVn martel Elilctive nalIet
reseadl .-.5the nalIet selection process and
enhances yoII' chMces ilra successful export venbn.
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MARKET RESEARCH

To be successllI. exporters IIIl5tassess their irallets 1hnIugh natcet
reseadI. Exporters engage illlllllket nlSeaIdl p1illllllymidenIify their
marUting opporluniies and cOllsllaids wilhiI individual bei;p!"Bkels
and alsomiIentify lIld lind pcospec:IMl buyeIs and eusbneIs.

Martet reseadI includes aI methods lhal a<:oq)lIIy usesmd* Ii••
which ilreign nBkeIs have the best polential iJr Is produds. ResuIs of
this RlSell'Ch inbm \he tim of

-\he IiIgest nBkeIs iIr Is product,
-the fasIest growing nBkeIs.
- IIllIIket tJends lIld outlook,
- market condlions and Pladices. and
- COfI\M!IIiYe Iims and products.

Types of Market Research
TheIe are two main types ofmarket re 5e1Ic1!: ptimaty iIld
stJCIJIKlaIy.

Primary "seac:Il consists ofthe ClllIediIn ofmarIret
inblilalion iIld inIeIigence hough died qmrtwit! _ Hal
cusbners or oIher inbmalioo soun:es, iIld Nliitllllv takes the
ilrm ofi.leMews. eIher in peISOIl or via 1e1eP.'IoIIll, ilcusgroups
or SlJMlYS. PrinBy nlSeaIdl may be cos!Iy iIld !inlHlons!!rinA
but, I enables you mcoIect very speciIic and detailed iRbml6liil.

secondary I1lSNcIl iMlMls the iii"Ofdfe IIR!Vilus!y
cgIeded by oIher sources. Typical soun:es ofsuch ilblilalion
incQIe periodicals, slllties. books. SUf't'eYS iIld s'a1islkal

anaI!lS8S.• many ofwhich are available via the Intemet
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When c:onduclilg secondary mRet 11lSelIdl. a00I1~
coIecls d_1iom~ sources. such as1IaIe 5'....5b'a
counIry oraproduct Workilg wIh secolld-v sources is_
exoensiye and _the conpany b:us Is nIlI!!e!i!l eIbts·
AIIhoug/I secondaryd_ soun:es lII8 c:rIic:aI " mRet '1 ! an:h.
they do have iTialllns. The IIIlSt rec:ert $1....5b'SOlIe

c:ounlries may be mare lhan two )US okI. PnxIue:t breablowns
may be m broad" be ofnu:h value" a COIJ1llIIY. Slalj.;;s 011
services lII8 olIen unavailable. FIIlaIy. shllislics may be disDted
by~I!te data-galhering tec:hniques. Yet, even wIh these
i.Mhls. second"" !e5MdI is avakJab!e and m!alMlv 'm
list stepb'a CO!!IIjI!'f t! take. It may be the onlystep needed I
the COIJ1llIIY deckIes~ export indinldly through an iEmediary.
siIce the olher firm may have advanced I1lSelIdl capat"! 5.

1ftgtilrs illmdBnt source ofdala ilrlhis",

IIE1ltOOS OF RESEARCH

Rep", of!he expense ofmi.t IDI!lel3 •.!IIl5tInns n!Iy on
second"" daIa SOU!teS. 5ec:ond-v mRet I1lSelIdl is c:ondudlld in
three basic ways:

~ By....*'1.ofwortd lM1IIIlhat inbnce the il'llBmaliollal
1IllI1tetpIace. w*hilg tlr announcements ofspec:ilc projeds. or"""
visIing _ nateIs. (MPE-Market Nse Update)

~ By".1rIde1Jld ICOllOIIK rtllllIicI. Trade 5' ,. lies lII8
gell!!111tt~ by produe:tc_go;'Y and by country. These 4 ,. ,. cs
pnMIe the Egyptianhiwilh inbmab concerniJg shipments of

; producls CMlI'specilied periods ofb. Dermgiaphic and genenII
.1 eOOIlOOic sliml=Cs such as IJOPldalion size and maIceup. percapIa
i income. and production levels by induslry can be i ....4 ilcfabsof

the Il8ket potential tlra Clll1~ally's producls. (MPE- DaIa CenteI)

By uIJtIir.lng the .......of....ta (MPE expert ooillads)
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How should you condud secomt.y nwIrIt
resem?

There are anumber ofwaysmOllIlduct seanIary....
l'llSU'Ch. Forthose that are not sure whelemstilt, begil
w1111Ile tIIowilg:

• Conduct sec:ondaIy IIIlIIIIet Nl SeBr.h byat
c:Iassifyilg YOU" product. Many trade s14islics are
c:oqJiIed based 011 product dassilic;4ious or HTS
Codes.

• WIh your classilicalion codes in hand. tCLnlIICe
94islical trade tlalat ase5

• FIII8Iy, wrap up iniIiaIl'llSU'Ch will anaiCb:red
down 1stofappropriaIe naIleIs that are r a5!,.c...

ASTEP-BY-sTEP APPROACH 10 IIARKET RESEARCH

1. Sa...................

• SlIp 1.rttain!!!!!!!l" ' , 'Ihal illIcae procb:t elIPlJI\S"VIIicuI CllUIIIies.
FclnlilPI TI8de Report: McnIHy EJqllIls II1d.....

• SlIp z.!dInIy5" 10!lqt n1f1st lIpIIiIII II.' , "lwlnn'sIII*lLar*
• '*"_the...." M ¥1ft. Hallllltrel~ been Wi .? • yw
to yes? Did~ fllIlII__cbq I*iods rI....o,ic NO " HQ I
not,dd~_._iI: IWlXMJIr(I

• Sllp11W41y1lll"' butfal!.i-..U......IIIl-rJluwidl
~oppoIlIrIte$.lf the iIIlItIit is juIl begi••" to........nwr
be...Wi.ijliAAS Ihii1 it estBIlIstted mRllls. GRMIJ r-.s1llllUd be
SlDIaIlUIylilt«it...CllUItries,,~.Up...klOll."".? ' ....
lie~ ItriG paR.

Sllp4.TlIIIIl .... tolverl..1DllI!1 7 7 "vgal_g,.· ....
, ,...ConiU?eo..,_cislril:tCllloes, ......_··? ....

bwad&is,1!IlI dIws "heIp.... lIIgeIId ".1 Is
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• SlIp f. f!J!!!ip Dnds forCXllWN mv1Im..........._riI IllIl
could nkBIC8 d8mInd. CIlaUle IMIlIII~ d ..procb:t 1Ild..
IIIIOld8Cl:lU1lBd for by~

• SlIp zA!?!hin thelD!l!jllS Iiwi?4lcn idDlg hllldlnld lb. sf
irOJslry procb:ion l1li hlllljorb1lVloounIries the finn is WI....VIgIinIt
in each !lIgeIIldIIIlIbt

• SlIp 1 AMya f"tn""*'RlIl4"'U l1li ..d h procb:t i1 each
nwIIeI, such a l1li USIlr seclDrs, ct..fIlIls d d8dluIan.aAnI idlAIJIIu
l1li .....pllac...

• SlIp4.!d!lnIy il'Nf!niIl!N!ril!S \lidII' IllIIl td)for" procb:t....
in4Jlllltid inIo..CCUIlry.

SlIp 5.1d!!n1y my EcM!lj!!l qrblillJ IIMIlII.Cig'.III pam:JII
exportrv d ..procb:t II'seMce.

_ .... .' I ': 51 PI: 7 $ :

ASTEP-BY-sTEP APPROACH 10 IMRKET

3. Dsw c:ozscIuIionI.

AIel' anaIyzIlg 1he data. 1he COft1IlIIY may ::oncUle118Is
maslletilg RlSOII'CeS woukI be appied more eIIec:li'I8Iy~alew
counIries.1n lI!lll!!I'4eM s!IcMl be di!ldedmfewer_ 19
!!IlI!re!s if1he CQ!II!i!!IY is new~ lWkIl1ill: one or two mnries
may be enough~ stiltwltl. The COfI1JlIIlY's inIemaI RlSOII'CeS

should~ detei li_'" Is Ie\<eIofefbt
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1:':[:[::;,.1:,:1,·,:::[::.::':,[:,::1:.1':[1"::':1:\:·:'::':I:I·:\:·:·:·,:::lll·"I·I:lllllllllrllll~;:~::<·~ ~T
lliHl help to answer the foHov/ing questions

:: Whiftl$ ttl", ""'l!>.'1aU w";Hld pN'0:i-l<::t"Q'f! .a'~ ~.rMt''l'

:WM"Wll"sy~nlMMd14"<"$j{)*" "'arlo.'!'t"f:
'l.. lM ma<'~"'b ......:d·~~Q:(9t<:>'sill'3"~
,: Wh<8t 1:80 tht-. (:wre~t m_lo:ef !d~e?
i wrott IS th~ p.<llf:lnllalma..~et ",i~~?

, What i&t~ le"llet .#f.' m .....~t'tf<..I:(;tl~1

;I~ ~. Jlrie"~ ",Ur~f¥->lt t<l. tl'ta £"J'¢rt~..~1
, What is iht. .....~i'O~ ~fk~trM~1
: tstlo>& mMiI(rill"tl~"''''"t''ble- .~.. flu<::t:;.l~t ....d?

Woo <l,rf' th... >:;:-;ne·i'\~ ~'lS,~,!,H~l'$"

Wl't~l ~tE>tM:;'f:m-.<'ltll2t'Sl'E>$ <-
WOO<ll"e t~~~li~~1;)' .¢{)~t ""'''''j:<...Ni·~;
Wh"t atE> ttle ~,.aI·M·t¥pe·$d"M-",.""r,,'"

What a ..~ tlllt:j:tim'P>:Htre~~ir .."" ..."u.". :
Wh';du:r~nlE>lm~rlt'<Sle·s :lll~;:l~·".~.:.s::'«'I<"."'.,~

I"". 'I;M n"..... mah,<lll'l:r. a,.~.I"'~I...?
~"'l.. tlti:'$la~al*i*bmt:tQ1l":<""·m~t~'l"l.b'.~
Wb.ati$tM:j~..I·<:l:l·N'* ffi.'rdtwl:<t>t .<';:<:""$"
$:.s;.~.Ht:t ¢ Q;(!W"H i,..frut.,::.>."t;s,n"

• !V13 rk:et ~ACCeSSi:b.~{1~i

• P;)Htic,a~ c·nn12te



D~hydr8t8d Onions
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World Dehydrated Onion Production
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UNITED KINGOOf.1; Frozen Strawberry Major Suppliers,
And Exp-ort Market Potential
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• PoLtn:;a\ CHrnate

• Env;ronrnent2~ .Factors

• \Aa rket A..cc.-es-s~bH it\:,



• r/12 rket ·S ize



Internet Applications in Export Marketing

• CommtJnications &email

• Export market research

• Globa! sales promotion

• e·Business

'--:'._·_0': _.__~ ~~~_~ ~ _ ,.,.~ .. .~ _. ~..~,.,.~_, _ .

--_.- ~---_ _----_ "'-~_.._ _ '".•.~---_.- .

".- ... }:.r:;- :::
;-...---.,

hi.?}··
; :::f<:
:, t)::::·

Export Market Research and the fnternet
The use of the internet as a 10'.'1 cost export market
research resource is one of the most important ways h
which your firm can improve its international
competitiveness and level the playing field.

i.
~b6(;f("::;.~: ~._ __~ __ ._.-.~ _. _ ~ _r_ _ ,.~, ~__ ,_.__ ..'.
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Internet Market Research
51"° lies are 1II iupell'ant partof lIlY busiJess plan or
petbllBICe IJenctlmakiig nlPOfl TIley~ you b de'e iii..
whelher or not your~ is lakilg adv8utliQ8 ofallhe
opportunitiesotilred by your busi1ess market, induslJy lIId
environment.

One ofthe fastest glowi"gSClUIt8S ofhe 51 r Ii:s is the ilflm8to Of
cocne I is also one offastest glDWiI9 SClUIt8S oftuDafbl. YGU C8I
easIyspendhours 'Slri'Jg" .,(Jcome up .1IIlfaIYnailing III II.
FottmBIeIy, this is notaiIeri'aIlIIl~ oftec:lJnoilgy. By
bIcM*Jga_ sinpIesteps andkeeptIg;, minda_ .... )W C8I
successbfy f8S88I'Ch on the internetata miIimBIcostofline .,(J

eIfott. MPE is orqaniled systema!icaIv b 8M lime and.!lld

fJhu~tdP !JJ::1el~!JYpoi
ON-LINE

HOW IlARKETPULBElEGYPT SITE
CAN HELP YOU TO DO SUCCESSFUL

EXPORT MARKET RESEARCH AND
DEVELOP EFFECnVE EXPORT

PLANS
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HOW TO USE MUIU!IPU' 1ElE8YPI 8I1'E

::!=::a
.~ --....m-.....__~ rw- ._.
• 1__......_.-.. - • ..,......
• 1lort .............. _ e-~_.........,..:.........-~ --

.....Ec~TIMH--
• I .....,;i~~!!f.~.;_..,.r_ :l!IIlIII~tir ....,.~a-.['--.lI"!lF__ .$

.'nt' :-t'7'- -
_1.~1!.1!l1-n- !ftooJae P.iiC"-"

-

HOW TO USE IlAiiftEI h.- ~IiYPf8I1'E

A.1IIrUt PotInIIII

_t.:~it~

*"jjjj?'5

!..Tn
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HOW TO USE lUiiKEi PUi _&1'h 8II'E
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HOW TO USE
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HOW TO USE llAitKeiHR tlElEGVPi SITE

B.IIIIWSIze IIIdTnndI
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HOW TO USE llAiiKEiPUi .....Pi 8iTE

HOW TO .........iPUi _IIVPi 8iTE
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HOW TO USE lIAIlN!i PUi SE'ESYPi ...
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