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Executive Summary 

Development of export markets is important to Egypt's economic 91 t:OiWItl. This report 
presents resuIls of analysis of markets and competition for selected Plac_sed Egyptian 
agricultural products targeted by the Agricultural Led Export Business (AlEB) pn:Jjed in 
the Mid-Eaat, COMESA. South Africa and EIA'Op88Jl Union (EU). Abt AssodatE S Inc is 
the prime contrador to USAlDIEgypt on this assignment This report was Plepared by 
Market Solutions LLC under a subcontract agreement The products of specific i Ilerest 
in this analysis include frozen, dried and processed vegetables, dried onions and 
selected spices and herbs in the EU. In the Mid-East. COMESA and South Africa, the 
analysis also includes macaroni, infant food, tomato paste, botIIed water, pouIIry meat. 
and vegetable oil. 

Analysis presented hale is based on data obtained fnlm EUROSTAT. FAa. TRAINS and 
COMTRADE, as well as limited Egyptian export data fnlm CAPMAS provided to the 
team. Data fnlm dilferent sources often diverge due to reporting p81iods. tranuhipmenIs. 
exchange raIes, under-reporting and for a variety of other reISDiIS. Despite these 
differences, resuIls of the analysis will provide Egyptian 8lqlOItefs with useful ilSights 
into the size of markets for target products in the counIfies analyzed and the nabn of 
competition that will be faced there. This provides a useful foundation for seIIir Ig PI ioI iIies 
based on market potential. It will also guide foUow up AlEB irH:oI.I1lry res B II dl. which 
can help fil in data gaps. and provide more in-depth analysis of the market opportunities, 
distribution channels. and competitive and regulatory challengell faced by Egyptian 
products. This in han will guide ALEB technical assistance. 

OVerview 

Combined Agricultural imports by target Mid-East markets. COMESA rrtelnbels 0I11side 
Egypt and South Africa grew by 41 pen:ent 1990-97, fnlm $US 10.4 billion to almost $15 
billion. 

Imports by target Mid-East markets increased 37 pen:ent to $9.6 biIion in 1997. 
ac:counting for two-thirds of the total. Imports by South Africa doubled and those of other 
COMESA member counIfies increased by 32 percent 

During the same tine period. agricultural imports fnlm outside the a.mn 15 membeI 
countries of the EIA'Op88Jl Union (EU 15) grew by 16 percent. fnlm $US 53.2 biIion in 
1990 to $61.5 billion in 1997. 

In contrast. the average value of Egypt's total agricultural exports grew 23 p81cent. fnlm 
$406.4 million in 1990-92 to $499.8 million in 1995-97, though exports fell to $442.2 
million in 1997 fnlm $521-536 million during 1995-96. 

Regional Import Trends for ALEB Target Products 

Agricultural import growth in the Mid- East, COMESA and South Africa has proce e dad at 
a sharper rate than in the EU, but the size of the EU market. fOIl" times that of the other 
countries. means that the actual value of increased imports was larger in the EU. 
OVerall. markets for target products have expanded sharply, and. despite important 
gains over the last decade in a number of produd areas, Egyptian exporters who can 
provide quality products on a price competitive basis should be able to ina ease sales 
even more substantially. Lookirlg at selected target products: 
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For dry onions, during the 1990-1997 period, the value of Mid-East imports gnNI from 
$63.4 miUion to $90.9 minion; EU 15 imports from oulside the EU feU from $97.4 mIion 
to $64.2 milion; COMESA imports, excluding Egypt, gnNI from $4.1 in 1990 to $19.8 
million in 1997; South African imports gnNI from $2,000 to $43,000. Tolal Egyptian 
exports of dry onions were valued at an average of $12 miIion in 1990-92 and $13.8 
milion in 1995-97. 

For dehyd ...... vegetabIe8, during 1990-1997, the value of inports inaaaud from 
$100 mllion to $138.9 miUion in the EU; from $1.5 milion to $8.6 mIion in the MicI-East; 
from $2.5 million to $8.3 mHlion in South Africa; and from $98,000 to $912,000 in 
COMESA countries. The value of Egypt's exports of dehydrated vegetal::lss to aD 
destinations grew from an average of $11.1 miUion in 1990-92 to $17.8 milion during 
1995-97. 

For frozen vegebl:1 •• , EU imports increased from $159 milion in 1990 to $218.9 mIion 
in 1997, while the value of Mid-East inports increased from $19.4 miIion to $28.7 
million, South African imports increased from $58,000 to $2.7 million and COMESA 
inports increased from $227,000 to $2.3 mt1lion. The value of Egypt's exports offlozen 
vegetables to aD destinations grew from an average of $8.1 milion in 1990-92 to $11.9 
mUlion during 1995-97. 

For frozen potatoas, EU imports from oulside the EU were valued at $7.9 mIion in 
1998, while Mid-East imports were valued at $8 miIion and COMESA c:ounIry impoIts 
were valued at $110,000 in 1997. Egyptian exports for January - Sepl8111be1', 1999 were 
valued at $2.2 milion, with almost all going to Mid-East markets, primarily Saudi Arabia, 
the UAE and Kuwait 

The value of imports of oilier prepared vegetables (nes) by the EU illclun d from 
$206.2 milion in 1990 to $281.8 mlUion in 1997. During the same period, Mid-East 
Imports decreased from $58.8 milion to $51 mtllion, South African imports incrund 
from $1.4 milion to $9.1 million and COMESA imports increased from $4.3 mIion to $7 
milion. The value of total Egyptian exports of other prepared ;regetab'as ina'e .1. d from 
$887,000 dwing 1990-92 to $1.5 million during 1995-97. 

Imports of picIdad "..., ... (prepared by Vill8glll) by the EU increased from $98.8 
miIion in 1990 to $130.7 miUion in 1997, while Mid-East imports increased from $11.4 
million to $15.8 million, South African imports increased from $274.000 to $1.3 mIion 
and COMESA imports grew from $189,000 to $548,000. Egyptian exports gnNI from an 
avelage of $814,000 in 1990-92 to $1.1 milion in 1995-97. 

FRIll Juice imports (nes) by the EU grew from $80.9 miIion in 1990 to $99.9 mIion in 
1997, while COMESA imports gnNI from $1.4 miIion to $5.5 miIion and South African 
imports grew from $345,000 to $3.3 miUion. Mid-East imports during the same period feI 
from $63.8 mllion to $46.6 million, marked by a sharp decline in imports by Saudi 
Arabia, from $49.5 milion to $12.5 mUIion. 

Egyptian tuit juice exports, nes feB from an average of $792,000 In 1990-92 to $672,000 
in 1995-97. During the same period, exports of mango juice fell from $2 milion to $1.5 
million; orange juice exports gnNI from $134,000 to $173,000: apple juice exports gnNI 
from $12,000 to $68.000; grape juice exports fell from $16.000 to $7,000. and vegetable 
juice exports grew from $14,000 to $72,000. 
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p ......... fruit Imports (1188) by the EU grew from $2.2 billion in 1990 to $2.4 biIIon in 
1997. Mid-East imports went $30 million in 1997, up 23 percent over 1990. Imports by 
COMESA countries went valued at $85 milion. 

Egyptian exports of prepared fruita, 1188 grew from an average value of $584,000 in 
1990-92 to $2.986 million in 1995-97. This masks a jump from exports valued at $1.2-
1.3 minion in 1995 and 1996 to $6.4 milion in 1997, acx;on:ling to FAO statistic ... 

For macaroni, the value of Mid-East imports grew from $30.8 miIian in 1990 to $38.6 
milion in 1997 and South African imports grew from $1.6 million to $4.9 million. During 
the same period, EU imports went from $22.9 miIion to $23.2 miIian and COMESA 
imports dlopped from $68.8 minion to $14.9 million, due to a sharp dRIp in imports by 
Angola, from $64.5 million to $9.3 miBion. The value of Egypts total macaroni exports feI 
from an average of $1.2 million in 1990-92 to $7,000 in 1995-97. 

The value of fixed vegetable 01 imports by the EU grew from $1.7 biIIon in 1990 to $2.3 
billion in 1997, while COMESA imports increased from $245.9 million to $457.2 milian, 
Mid-East imports grew from $202.4 million to $388.8 milion and South African imports 
grew from $76 milion to $211.1 million. Egypts exports of hydrogenated oils grew from 
$300,000 in 1990-92 to $4.2 milion in 1995-97. 

Imports of Infant foods by Mid-Easl markets went valued at $87 million in 1997. Imports 
by COMESA countries went valued at $7 miIion. Egypt's exports of infant foods feI in 
value from an average of $508,000 in 1990-92 to $26,000 in 1995-97. 

EU imports of tomato preparations increased from 58 miIion ECU in 1990 to 65 llliaoo 
ECU in 1997. COMESA imports of tomato past8 went valued at $14.6 million in 1997. 
Egypt's exports of tomato paste inaeased in value from an average of $38,000 in 1990-
92 to $165,000 in 1995-97. 

EU imports of mineral __ without sugar decntased in value from 13.8 miIIon ECU in 
1990 to 9.4 miUion ECU during 1997, while imports of watws wilhll..lglW doubled, from 
20.2 mllion ECU in 1990 to 40 million ECU in 1997. Mid-East imports of 1L\J laul!> and ice 
went valued at $25 million in 1997 and imports by COMESA members went valued at 
$4.9 million. The value of Egypt's exports of watars and ice feI from an average of $3.3 
milion in 1990-92 to $636,000 during 1995-97. 

The value of spices, 1188 imports in the Mid-East increandfrom $51.3 million in 199010 
$64.2 milion in 1997. During the same period, imports by South Mica ilia e ailed from $4 
million to $4.3 mllion and imports by COMESA increased from $1.4 million to $5.8 
milion. Total Egyptian spice exports increased from $5.6 miIian in 1990-92 to $7.9 
milion in 1995-97. 

Imports of poultry .... by selected Mid-East market8 grew 56 percent from 1990-97, 
reaching $662 milion. Imports of chicken meat by COMESA coooIries went valued at 
$43.5 million in 1997, while South African imports went valued at $44.9 million. Egyptian 
poultry exports inaeased from $1 milion in 1990-92 to $1.4 milion in 1995-97. 

Mld-East CoUntry Markets for Target Products 

looking at specific COI.I1try markets wilhin individual A!Igions: 

• Saudi Arabia and the UAE are the largest markeIs for dehydrated onions, 
acc:ounting for $70 mllion out of $91 milion; 
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• Saudi Arabia is largest market for macaroni, accounting for $23 million out c:I $39 
milion; 

• Saudi Arabia is the largest market for infant foods, accounting for $38 million out c:I 
$67 million; 

• Saudi Arabia accounts for $23 mllion out of $37 million in tomato paste mports; 

• Kuwait is the largest market for waters and ice, importing $15.1 million out c:I $25.3 
million; 

• The UAE is the largest importer of non-specifIc spices, importing $44 million out c:I 
$64 mllion; 

• Saudi Arabia accounts for about half of the regions pouIIry meat irnpoI1s, $340 
million out of $662 milion; 

• Saudi Arabia and the UAE are the largest vegetable oil importers, accounting for 
$175 million and $117 million nlllpedively out of $389 mllion; 

• All of the countries in the region import fruit juices, wilt! Kuwait's imports valued at 
$16.5 milion, Saudi Arabia at $12.5 million, the UAE at sa.7 milian, Bahrain at $6.8 
milion and Oman at $2 milion; 

• Prepared vegetable imports are important throughout the region as wei, wiIh Saudi 
Arabia the largest importer, wilt! $19.4 million, followed by Oman wiIh $12.9 million; 
Kuwait wilt! sa.7 mHlion; the UAE wilt! sa million and Bahrain wilt! $2.1 miIIior"o; 

• Frozen vegetable irnpoI1s are largest In Kuwait. wilt! $15.5 millon, Saudi Arabia. with 
$5.9 million, and the UAE wilt! $3.6 mIIIon. Oman's imports are $1.2 million 8'Id 
Bahrain, $600,000; 

• Saudi Arabia and Oman are the largest importers of dehydrated vegetaIIlas, with 
$3.8 milion and $1.8 mllion nISpediveIy out of $7 million toIaI. 

COMESA and South Africa as Markets for Target Products 

Agricultural imports by COMESA member countries excluding Egypt ina e aaed by 32 
percent from 1990 10 1997, 10 $3.2 billion. COMESA member countries for which 1rade 
data were analyzed include Angola, Btrundi, the Comoros, Demoaatic: Republic c:I 
Congo, DJibouti. Erilirea, Ethiopia, Kenya, Madagascar, Malawi, MaIriius, Nalllllia, 
Rwanda, the Seychelles, Sudan, Swaziland, T.rzania, Uganda, Zambia and Zimbabwe. 
The averaU size of COMESA markets is small compared 10 the EU, 1arget Mid-East 
mar1<et8, or even South Africa, which alone imported $2 billion in agricuIbnI products in 
1997. There are, however. targets of opportunity which Egyptian exporters can take 
advantage of when looking at specific country mRels for products targeted by AlEB. 

• COMESA member countries imported $19.6 milion wor1h of dry onions in 1997, wilt! 
Angola accounting for 77 percent of the toIaI. 

• COMESA members imported macaroni valued at $14.9 million in 1997, and South 
Africa imported an additional $4.9 million. Among COMESA countries. Angola and 
DJibouti were the largest importers. 
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• COMESA imports of infant foods were valued at $7 million in 1997, with MauriIus, 
Angola, the Democratic Republic of Congo, and Djibouti accounting for 80 percent of 
total imports. 

• COMESA imports of tomato paste were valued at $14.6 milion in 1997. The 
Democratic Republic of Congo and Angola account for 93 percent cl the toIaI. 
Djibouti is a market for $1.5 million in peeled tomatoes. 

• Water and Ice imports by COMESA countries were valued at $4.9 miIion in 1997. 
Angola, Djibouti and the Democratic Republic of Congo ($500,000) account for 88 
percent of the total. 

• Spice and herb imports by COMESA countries were valued at $11.8 miIion in 1997, 
while South Africa imported another $20.1 million. 

EU Markets for Target Products 

Looking at EU-15 imports from outside of the EU, refemId to as extra-EU trade, the most 
important markets for target products in 1997 included: 

• Frozen vegetables not otherwise specified, with imports valued at 87 miIion ECU, 
and Egypt providing less than one percent of the total, valued at 249,000 ECU. 
Gennany, the Netherlands, the U.K., Belgium, France and Sweden are the largest 
EU importers. 

• Dried onions, with imports valued at 55 miUion ECU and Egypt's shin abcU 18 
percent of the total, valued at 10 million ECU. Germany, the U.K., the Netherlands, 
Sweden and France are the top EU importers. 

• Mixed dried vegetables, with imports valued at 50 milion ECU, and Egypt providing 4 
percent of the total, valued at about 2 minion ECU. Germany, the U.K, France, the 
Netherlands, Spain, Sweden and Belgium are the top EU importers. 

• Frozen artichoke imports were valued at 664,000 ECU, with Egypt providing 84 
percent of the total, valued at 557,000 ECU. France is the major EU importer. 

• For other target products, Egypt's shin of the EU-15 imports from ouIside the EU 
was negligible in 1997: 

• EU imports of prepared artichokes other than pickled or frozen were valued at 
522,000 ECU. 

• EU imports of sweet peppers were valued 43 million ECU including 14 milion 
ECU in frozen, 13 million ECU in pickled and 16 million ECU in dried. Germany, 
Spain, the Netherlands, and the U.K. are the top EU importers for dried peppers. 
Germany, the Netherlands, Italy, Sweden, and Austria are the top pickled pepper 
importers. 

• EU imports of prepared and dried canota were valued at 3.5 million ECU, no 
statistics were found for frozen carrot imports. Germany, the Netherlands, the 
U.K., Austria and Belgium are the largest EU importers. 
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• IMlIe not spec:ifically targeted by ALEB. the EU also imported pasta valued at " 
miDion ECU, waters valued at 49 milrlOn ECU, tomato prepa.atiot'Is valued at 65 
miDion ECU and infant foods valued at 2.8 miDion ECU. 

Conclusions and Recommendations 

As Egyptian exporters and the ALES projed look at market development for the f'utl.Ie, 
the project can have the biggest impact on increased expor1s through a segmented 
approach: 

• For Egypt's strongest current export products among the target group, such as dried 
onions and frozen 8itichokes, efforts should be on sIrengthening market staas. and 
expanding the size of markets by developing demand in current Eun:J1l Ban markets 
and looking at opportunities in new markets in the Mid-EasI, COMESA and South 
Africa. 

• For other target products, spec:ificaIIy proceaaed vegetables and fruit Ilroducts, and 
spice products, the key will be to understand how best to seI a bloader Ine eX 
products to current customers of dried and frozen prodIlCls, and then how to expand 
into other mal1<ets. In follow up field interviews it will be especially impoila"t to bailer 
understand factors alfecting the competitive position of Egyptian products compared 
to major competiIors identified here. This will held the ALES project to target its 
technical assistance efforts. 

• For other prooeIIsed products examined, speciIicaIIy macaroni, tomato paste, frozen 
poultry, water and vegetable oils, the next step is to careruIy evaIuaIe the 
competitiveness of Egyptian products in markets showing the largest cunent import 
levels. Follow up in-counIJy analysis should focus on product price. CJIIIilY. 
packaging. and regulatory and trade requirements that wit affed sales. 
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1. Introduction 

Development of export markets is important to Egypt's economic 911,.,,111. This report 
presents results of analysis of markets and competition for selected processed Egyptian 
agricultural products targeted by the Agricultural Led Export BusiMss (ALEB) pojed in 
the Mid-East, COMESA, South Africa and European Union (EU). Abt AssOOales Inc is 
the prime contractor to USAIDIEgypt on this assignment This report was prepared by 
Market Solutions LLC under a subcontrac:t agreement. The products of specific interest 
in this analysis indude frozen, dried and processed vegetables, dried onions and 
selected spices and herbs in the EU. In the Mid-East. COMESA and South Africa, the 
analysis also induded macaroni, infant food, tomato paste, boIIIed water, poultry meat. 
and vegetable oil. 

An introductory overview section of the report compares imports by target Mid-East 
countries to those of other members of COMESA and South Africa. They establish that 
current imports in the targeted Mid-East countries are substantialy larger than those of 
COMESA member countries, or South Africa. Mid-East markets analyzed here, Saudi 
Arabia, the United Arab Emirates, Kuwait, Oman and Bahrain, _ selected by the 
ALEB team in Cairo. COMESA member countries for which trade data _ analyzed 
indude Angola, Burundi, the Comoros, Democratic Republic of Congo, Djibouti, EriIirea, 
Ethiopia, Kenya, Madagascar, Malawi, Mauritius, Namibia, Rwanda, the Seycheles, 
Sudan, Swaziland, Tanzania, Uganda, Zambia and ZimbalMe. Egypt is also a member 
ofCOMESA. 

Analysis presented here is based on data obtained from EUROSTAT, FAO, TRAINS and 
COMTRADE, as well as limited Egyptian export data from CAPMAS provided to the 
team. Data from different sources often diverge due to reporting peliods, transshipmenIs, 
exchange rates, under-reporting and a variety of other reaon8. While countries have 
made important strides in adopting a Harmonized System (HS) of tariff cI BI sificaIioo1s 
that make it easier to make comparisons across data bases, systems used by dilferent 
countries still diverge. Thus, statistics on "pasta" reported by the EU do not preciaa It 
match those recorded for "macaroni" in FAO data series. The .... apJllas to Ianns like 
dry and dehydrated onions used in different data series. Despite these dilrerances, 
results of the analysis can provide Egyptian exporters with useful insights into the size of 
markets for target products in the countries analyzed and the nature of competition that 
will be faced there. An appendix lists the product categories and HS codes used by 
some of the data bases used in compiling data for this report. 

The balance of the report is organized into analysis of regional markeIs for target 
products, and competition in specific product markets. A conclusions and 
recommendations section foQ lSes on high potential products and markeIs, and 
recommended additional issues for in-country follow up industry rapid analysis (IRA) by 
ALEB team members. Appendix 1 presents information of different sources of trade data 
that the ALEB team may wish to acquire for future analysis. Appendix 2 presents a 
suggested key questions to be addressed in follow up in-country IRA interviews. 

The scope of work for this assignment envisioned a detailed analysis of trends in 
Egyptian exports to the target markets for the target products. Results of our analysis 
indicate that at the beginning of the ALEB project Egypt was a negligible supplier of EU 
markets for many of the targeted products. Egypt was an important exporter of dried 
onions, dried mixed vegetables, frozen artichokes, and other frozen vegetables, and a 
small supplier to Mid-East, COMESA and South Africa markets for most products OCher 
than spices. The findings dearly indicate that the markets analyzed do import the target 



products, and we expect that Egyptian suppliers could become mont competitive. The 
challenge in undertaking IRA interviews will be to have the ra sa archers armed with 
specific information on the products, qualities. quantities and prices at wtich Egyptian 
companies can supply specific products so that resean::henI can get COl ........ pactical 
information that will help Egyptian companies profit from market glowth and ilia-esse 
market shares for the targeted products. 
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2. The Relative Importance of Regional Marke1s: An Overview 

Combined Agricultural imports by target Mid-East markeI:s. COMESA rnembenJ 0I1lside 
Egypt and South Africa grew by 41 pen::ent 1990-97, from $US 10.4 billiOn to almost $15 
billion. 

Imports by target Mid-East martets increased 37 pen::ent to $9.6 billiOn in 1997, 
accounting for two-thirds of the total. During the same period. imports by South Africa 
doubled to $2 billion and those of other COMESA member countries increase II by 32 
percent. to $3.2 billion. 

Among the Mid-East markeI:s seleded for analysis by the ALE8 pojec:t, SaucI Arabia 
and the United Arab Emirates accounted for three-fot.rths of total $9.6 billiOn in 
agricultural imports during 1995-97. Kuwait, Oman and Bahrain were the other markeI:s 
analyzed. 

IIid-Eaat. COIESA and South Africa AgricullLmlllmports 
Tolal $15 Billion Annually 
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Trends in Regional Imports and Egyptian Expoi Is of Target 
Products 

During the same time period. agricultural imports from oubIide the amtnl15 member 
countries of the European Union (EU 15) grew by 16 percent. from $US 53.2 billion in 
1990 to $61.5 billion in 1997. 

The average value of Egypt's total agricultural exports grew from $406.4 miIion in 1990-
92 to $499.8 milion in 1995-97. though exports fen to 5442.2 miIIon in 1997 from $521· 
536 million during 1995-96. 

Agricultural import growth in the Mid-- East, COMESA and South Africa has p!llCe e Ited at 
a sharper rate than in the EU. but the size of the EU market. row times that of the other 
countries, means that the actual value of increased imports _ larger in the EU. 
Looking at selected target products: 

For dry onions, during the 1990-1997 period: 

• The value of Mid-East imports grew from $63.4 million to $90.9 miIIon. 
• EU 15 imports from oubIide the EU feR from $97.4 million to $64.2 milian. 
• COMESA imports. excluding Egypt. grew from $4.1 in 1990 to $19.6 rniIion in 1997. 
• South African imports grew from $2.000 to $43.000. 
• Total Egyptian exports of dry onions were valued at an 8V8Iage of $12 ....,.. in 

1990-92 and $13.6 million in 1995-97. 

For dehJdrated .,..... .... during 1990-1997, the value of imports incnIalld from 
$100 million to $136.9 million in the EU; from $1.5 minion to $6.6 milian in the Mid--East; 
from $2.5 million to $6.3 million in South Africa; and from $98,000 to $912.000 in 
COMESA countries. The value of Egypt's exports of dehydrated wgataIllsa to aI 
destinations grew from an 8\er&ge of 511.1 minion in 1990-92 to 517.8 millioll during 
1995-97. 

For frozen vegetables, EU imports inaeaaed from $159 million in 1990 to $218.9 miIion 
in 1997, while the value of Mic:J..East imports increased from 519.4 miIion to $26.7 
minion, South African imports inaeaaed from $58.000 to $2.7 million and COMESA 
imports increased from 5227.000 to $2.3 million. The value of Egypt's exports of fIozen 
vegetables to an destinations grew from an 8\er&ge of $6.1 miIion in 1990-92 to 511.9 
minion during 1995-97. 

For I't_ potatoea, EU imports from oubIide the EU were valued at $7.9 milian in 
1998, while Mid-East imports were valued at $6 minion and COMESA country imports 
were valued at 5110,000 in 1997. Egyptian exports for January - Seplember. 1999 were 
valued at $2.2 miHion. with almost an going to Mid-East markels, primarily Saudi Arabia, 
the UAE and Kuwait. 

The value of imports of oilier ....... Y8fIIII III •• (nes) by the EU incnIased from 
$206.2 million in 1990 to $281.8 miIion in 1997. During the same period. Mic:J..East 
imports dea9ased from $58.6 mllion to 551 millon, South African imports increased 
from 51.4 million to $9.1 million and COMESA imports increased from $4.3 million to $7 
miUion. The value of total Egyptian exports of other prepared vegetables increased from 
$867,000 doong 1990-92 to 51.5 milrlOll during 1995-97. 

Imports of piclded vegetrNes (prepared by vinegar) by the EU increased from $98.6 
million in 1990 to 5130.7 miUion in 1997. while Mic:J..East imports incnIased from 511.4 
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mHlion to $15.8 millon, South African imports Increased from $274,000 to $1.3 million 
and COMESA Imports grew from $189,000 to $548,000. Egyptian expoI1s grew from an 
average of $814,000 in 1990-92 to $1.1 million in 1995-97. 

Fruit Juice Imports (nes) by the EU grew from $80.9 million in 1990 to $99.9 million i1 
1997, while COMESA Imports grew from $1.4 million to $5.5 million and South African 
Imports grew from $345.000 to $3.3 million. Mid-East Imports dLling the same period fell 
from $63.8 million to $46.8 million. marked by a sharp declille in imports by SaucI 
Arabia, from $49.5 milion to $12.5 mllion. 

Egyptian fruit juice exports. nes fen from an average of $792,000 i11990-92 to $672,000 
in 1995-97. During the same period. exports of mango juice fell from $2 million to $1.5 
millon; orange juice exports grew from $134.000 to $173,000; apple juice exports grew 
from $12,000 to $68.000; grape juice exports fell from $16.000 to $7,000. and vegetable 
juice exports grew from $14,000 to $72,000. 

PnJpared fruit Imports (nes) by the EU grew from $2.2 billion in 1990 to $2.4 biIion i1 
1997. Mid-East Imports were $30 minion in 1997. up 23 percent over 1990. Imports by 
COMESA countries were valued at S65 million. 

Egyptian exports of prepared fruits, nes grew from an average value of $584,000 i1 
1990-92 to $2.988 mHlion in 1995-97. This masks a jump from expoI1s valued at $1.2-
1.3 million in 1995 and 1998 to $8.4 mUlion in 1997, according to FAO slalistics. 

For macaroni, the value of Mid-East imports grew from $30.8 million i11990 to $38.6 
mUlion in 1997 and South African imports grew from $1.8 million to $4.9 million. During 
the same period, EU Imports went from $22.9 million to $23.2 million and COMESA 
imports dropped from $68.8 million to $14.9 million, due to a sharp drop in i1!pOr1s by 
Angola. from $64.5 millon to $9.3 millon. The value of Egypt's total macaloni exports fell 
from an average of $1.2 million in 1990-92 to $7,000 in 1995-97. 

The value offixed vegetable 01 Imports by the EU grew from $1.7 biIion in 1990 to $2.3 
billion in 1997. while COMESA imports increased from $245.9 million to $457.2 million. 
Mid-East imports grew from $202.4 million to $388.8 millon and South African imports 
grew from $76 millon to $211.1 mllion. 

Egypt's exports of hydrogenaIed oHs grew from $300,000 i11990-92 to $4.2 million i1 
1995-97. Additionally, olive oil exports increased from an average of $98.000 in 1990-92 
to $1.1 millon in 1995-97. During the same period sunIIowerseed oil exports increased 
from nil to $786.000; palm oil expoI1s incI'aaIIed from $95,000 to $217.000; soybean oil 
expoI1s increased from $97,000 to $174,000; sesame seed oil exports grew from IlOChing 
to $39,000; cottonseed oil exports grew from $5,000 to $63,000; and vegetable oil nes 
exports rose from $104,000 to $115,000. Average m~ and shortaning expoI1s 
grew from nil to $139.000 dLIing this period. 

Imports of Infant foods by Mid-East markets were valued at $67 million i11997. Imports 
by COMESA countries were valued at $7 million. Egypt's exports of infant foods fell in 
value from an average of $508,000 in 1990-92 to $26.000 in 1995-97. 

EU imports of tomato preparations lnaeased from 58 million ECU in 1990 to 85 million 
ECU In 1997. COMESA Impolts of tomato paRt were valued at $14.6 million in 1997. 
Egypfs exports of tomato paste increased in value from an average of $38,000 in 1990-
92 to $185,000 In 1995-97. 
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EU imports of mineral __ without sugar decrelllad in value from 13.8 milion ECU in 
1990 to 9.4 million ECU cUing 1997, while imports of was with sugar doubled. from 
20.2 million ECU in 1990 to 40 milion ECU in 1997. MicJ..East imports ofwllll.efs and ice 
were valued at $25 million in 1997. llla value of Egypt's exports of _leis and ice fell 
from an average of $3.3 million in 1990-92 to $836.000 cUing 1995-97. 

The value of ...... nes imports in the MicJ..East inaeased from $51.3 milion in 1990 to 
$64.2 million in 1997. During the same period. imports by Soulh Africa illcrused from $4 
million to $4.3 million and imports by COMESA incfeased from $1.4 million to $5.8 
million. 

Among Egyptian exports of herbs and spices. exports of anile, badian and fennel grew 
from $5.6 million in 1990-92 to $7.5 million in 1995-97; exports of pimento and alspic:e 
fell from $170.000 to $140.000; 8XpOIts of papper grew from $44.000 to $131.000; 
exports of nuImeg and cardamon incfeased from $11,000 to $37,000; 8XpOIts of spicas. 
nes grew from $30,000 to $119,000. Egypt also exported cinnamon valued at $4,000; 
ginger valued at $7.000 and vanlla valued at $15.000 cUing 1995-97. Exports of these 
three spices were nil in 1990-92. 

Imports of poultry meat by selected Mid-East markets grew 56 partlBIll from 1990-97. 
reaching $662 million. Imports of chicken meat by COMESA countries were valued at 
$43.5 million in 1997. while South African imports were valued at $44.9 miIian. 

Egyptian exports of chicken meat fell from an average value of $942,000 in 1990-92 to 
920.000 in 1995-97. During the same period. chicken exports rose from $16.000 to 
$402.000 and canned chicken exports rose from $9,000 to $13.000, while duck and duck 
meat exports rose from $9,000 to $39,000 and the value of Mkeys and turkey meat 
grew from nil to $44.000. 
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3. Markets for Target Products in the Mid·East 

}·\L. E B 

Saudi Arabia and UAE Account for 314 of Mid-East 
Agricultural Imports, 1995-97 
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Mid-East Imports of Selected Target Products, 1997 

J!::~!:::::::" / .. ---:::::::::::::>~:::::::::::::::::z:_ ......... :;1' ....... ··········,:r 
...... ~: ..... ___ .......... ""' .... ,.,.~~~'" '.T. .......... ,'/ 

so $100 S200 $300 $4{}O S500 5600 

millions 

'"-.......... . 



• rt:eat 

• 

• 
'"'.+ .. ~.' : 

• 

Composition of Mid-East Spice Imports, 1997 

:".x.'--' 

$15B million total 



Selected Mid·East Vegetable Product Impor~, 1997 

: .. ::.~ .... : ..... :-:.:;' ~: 

S:~: -: .......... : .. "" .. ''". 

Total $209 mimon 



Selected Mid-East Fruit Juice Imports, 1997 

millions 

$50 >.> •••••••••••••••• 

S40 

$30 miliion 

S30 

$20 

$10 

so 
Fruit Orange 

Juice. nes JU1C1:! 

Mango 
I . vUlce 

Apple 
Juice 

$92 mi Ilion tota! 

$2 rnHHcr: 

Grape Other 



Selected Mid~East Fruit Imports, 1997 

Tota! S520 million 

$140 

so $20 $40 

millions 

• 

• Tcrnatc 



Mid~East Country Markets for Target Products 
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Mid·East Markets for Macaroni, 1997 
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Mid-East Markets for fnfant Foods, 1997 
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4. COMESA Member Country Markets for Target Products 
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5. EU Markets for Target Vegetable Products 
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Trends in European Union Imports of Target Products 
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Trends in EU-15 Vegetable Product Imports by Volume, 1990-98 
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Trends in EU·15 Imports of Target Products by Value, 1990·97 
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Dried Onion Markets and Competition in the EU 

EU Imports of Dried Onions, 1990·97 
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Dehydrated Vegetable Markets and Competition in the EU 

EU Imports of Dried Carrots, 1990·97 
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Major EU Import Markets for Dried Carrots, 1995·97 
Tota! Extm - EU 33 million EeUs 



Major Competitors for EU Imports of Dried Carrots, 1997 
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EU Imports of Dried Sweet Peppers, 1990·S? 
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Major Competitors for EU Imports of Dried Sweet Peppers, 1997 
Tota! Extra EU .- 16.2 mdiion ECUs 
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EU Imports of Other Dried Vegetables, 1990-97 
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Major EU Import Markets for Other Dried Vegetables, 1995-97 
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Frozen Vegetable Markets and Competition in the EU 

Major EU Country Markets for Frozen Vegetables fmports, 1998 
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Major Competitors for EU Imports of Frozen Artichokes, 1997 
T eta! Extra EU ... 664.QOO ECUs 

" -:. :: :".' ::~ ."' " 



s~nc:-e 1 
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Major Competitors for EU Imports of Frozen Sweet Peppers, 1997 
Total Extra EU .- 13.9 million ECUs 



EU Imports of Other Frozen Vegetables, 1994-97 
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Major Competitors for EU Imports of Other Frozen Vegetables, 1997 
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Prepared Vegetable Markets and Competition in the EU 
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EU Imports of Prepared Carrots, 1994·97 
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Major Competitors for EU Imports of Pickle-d Sweet Peppers, 1997 
Tota.l Extra EU - 13 million ECUs 
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Markets and Competition in the EU for Herbs and Spices 
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Top EU Spice Imports, 1995·97 
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• Thyme is suppled primarily by Turkey, Poland, laniel, AlalIa, IWId MoIocco. Egypra 
shant was 0.6 percent valued at $40,000 in 1997. 

• The largest ginger suppliers to the EU .. Costa Rica, BnrzI, Nigel .. DazE Id, 
China, India. Nicaragua. South Africa, and Jamaica. Egypt supplied 0.16 percent d 
the market. valued at $41,000 in 1997. 

• Top suppliers of the EU's $103 miliorl market for capaicum or pIn\eI'm, hot red 
peppers. were Morocco. Hungary. the U.S., Turkey. Zimbabwe, South Africa, Inda. 
China. Brazil. Israel. Malawi and Jamaica. Egypt supplied 0.02 pen::ent of the market. 
valued at $22.000 in 1997. 

Markets and Competition in the EU for Other ALEB Target 
Products 

The ALES project has selected a IU11ber of producIs for analysis of opportunitiea in Mid
East and COMESA markets. for which opporttI'IiIiea in the EURIIl e an Union have not 
been analyzed. This section of the report brieIIy highlights the size of the EU market for 
these producIs, import trends. competition and Egypt's AiC8nt exports. 

The EU imported .......... from wIl," tIour (a c:aasgory that is broadar ... 
"macaroni" reported in FAO stalistics) valued at 4 miIion ECU torn onlside the EU in 
1997, roughly double the value of imports in 1990. Imports torn Egypt were reported for 
the first time in 1997, valued at 3,000 ECU. Trade within the EU was valued at 120 
milflOn ECU. UN data indicate that the EU imported oIher pasta valued at about $50 
million torn outside the EU in 1997, with most torn Asian origins, but some product 
originating in Switzertand, the U.S. and the Maghreb. Much of this product is probably 
made torn rice. 

EU imports of Imlll foods _ valued at 2.8 milion ECU torn onlside the EU and 2.tI8 
miHion ECU within the EU in 1997. Egypt was not reported as a supplier. ExIra EU 
imports grew 32 percent 1990-97 trade among EU member counIries graw 62 perc:enl 
Top suppliers torn outside the EU were Australia. the U.S. IWId Iran. IICCOI.dng for 75 
percent of the $3.9 million in imports reported by the UN's COMlRADE sysIiam. 

EU imports of .......... ~ were valued at 65 milion ECU in 1997, willi 1181r. the 
U.K, Gennany, France. Sweden and the Nelhertands reporting the largest in!pOl18. ExIra 
EU imports inc:1eaud 12 petea .. t dlAing 1990-97. Trade within the EU acconnls for 84 
percent of total imports of plepared tomatoes. Imports torn Egypt ware 'IIIIued at 
129.000 ECU in 1997. IlCCOI.I'Iting for less than one pelcant of the total. Top.!JIIl fi I ra 
reported by the UN COMTRADE syatem, which valued total imports at $76.5 miIion in 
1997, were Turkey (48 peleelll). China (15 percent) • the U.S. (14 percent) Jordan (6 
percellt), Peru (6 percant), Iran (3 percant), Morocco (3 percent),1WId Hungary (3 
percant). 

The EU imported .... valued at <49 miIion ECU in 1997, willi 80 pelallt of the toI8I 
incIucIng sugar or 1Iavoring. Imports of mirlelal waIIIr torn CUSide the EU I'aI torn 13.8 
miliorl ECU in 1990 to 9.4 miIion ECU in 1997. During the same period, inporls d waIIIr 
containing added sugar, 8\'18 aIJenIIr or IIIMlr c:IcUlIad to 40 miIion ECU. Top importing 
c::ounIries are Spain, Genna1y, the U.K. and France. Egypt supplied w I rs with sugar 
valued at 20,000 ECU in 1997. Top supflIers of mil8lal waIIIr valued at $10.7 miIion in 
1997 were SwiIzerIa'ld (27 parcant), Slovenia (21 petcant), TI.Ikey (10 percent), canada (9 
percant), the U.S. (6 percant) and Norway (5 percant). Top suppiars d walI!Irs ~ 
sweetener or ftavar, valued at $47 million in 1997 were Norway (21 percent), canada (12 
percant), Switzerland (11 percent), Poland (9 petcant). the U.S. (9 pen:ent). the Czech 
Republic (7 petcant), Trinidad and Tobago (4 parcant) IWId stovakia (3 petcant). 

62 



6. Conclusions and Recommendations 

As Egyptian exporters and the ALEB project look at ITI8Iket dIMIlopment for the fI.nn. 
the project can have the biggest impact on ina'eased exports through a segmented 
approach: 

• For Egypt's iibOi'lgnl curent export products among the target ~ such as dried 
onions and frozen artichokes, eIrorI8 should be on iib8l'lglhening madcet aIIares, and 
expanding the size of markets by developing demand in cooent EI.I'OIl B an martcels 
and looking at opportunities in new markets in the Mid-East, COMESA and SouIh 
Africa. 

• For other target products. specifically processed vegeIaIlle8 and tuit products. and 
spice products, the key wiN be to II'1dersland how beat to 8811 a broader line of 
producIs to curent cuatomers of dried and frozen products, and then how to expand 
into other markets.. In follow up field interviews it win be eapecidy impoItaIlt to belter 
II'1dersland facto! B alfecting the competitive position of Egyptian products compaIed 
to major competitors idei ltilled here. This win help the ALEB project to target ills 
technical assistance eIrorI8. 

• For other processed products examined, specifically macaroni, tomato pastil, !'roan 
poultry, water and vegetable oils, the next step is to C8AIUy evaluate the 
competitiveness of Egyptian prodIlCls in martcels showing the !arga.t curent impart 
levels. Follow up in-countJy analysis should foaJs on product price. quality. 
packaging. and regulatory and trade requiremenIs that wiI atrect sales. 
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Appendix 

Sources of International Trade Statistics 

The analysis presented here makes use of trade iSlaIistics from III large runber of 
different sources. One of the major challenges with all of the data __ is 1hal there is 
limited availability of data from Mid-Eaat markels and COMESA member COIMIIries. This 
is often because countries do not submit data in III timely manner to inlematiollal 
organizations that maintain different trade data baaes. While this sometimes me_1hat 
the data are not available, visits to the statistical offices in the t.get c:ounbies will 
sometimes result in aocess to data. In some cases, howem. c:ounbies COIlSider trade 
data to be an issue of national secutity and are not willing to make it plbliC 

Some of the specific data baees. and sources that Egyptian exporters may ... to 
obtain on an ongoing baeis include: 

COMEXT - Monthly Intra and extra EU trade data by eN code. Avala ..... by monIh and 
by aMUaI subeaiptio.l from EUROSTAT Data Shop Rue de Ia loi 200 1049 BIll ...... 
Belgium - phone 32 2 299 66 66 fax 32 2 295 01 25 hIIp:l/europa.eu.intIeuroatathlml 

Single CD price eUR 700 
Library Version eUR 150 
Annual Sub6cription - EUR 4020 for individuals. EUR 1008 for "aies 

FAOSTAT -Data onagriculbnl production and trade for many c:ounbiesare..., , He 
from FAO's data bases. There is also an FAOSTAT CD-ROM and ele :boolic COllin of 
FAO Production and Trade yearbooks called FAOSTAT PC avallNe. limited dalaIlan 
acx ass is available on the internet at www.fao.ora. For information and puid 1108 
conlad email: Publicalions-Sale.org 

Annual subecriptions for on-line usage are $800 for single user Iicen 118 in 
Developing countries and $750 for III library site license. (Costs for aI UN frill a m 
databaees to Developed Country Users are genaally double these rates) 

TRAINS - UNCTAD Trade data on CD-ROM - provides illfonnation on bilaleral trade 
flows for a limited range of countries based on data in the COMTRADE data bank. 
Available from UNCTAD fax 41 22 917-0247 email: info@undad-trains.org 

Minimum Conbibutions: Developing Country private users $125 
DevelopIng Country nonprofit users $825 

PC-TAS UNCTAD Inlemational Trade Canter trade data for seleclad c:ounbies from 
COMTRADE data base available on CD-ROM Inlemational Trade CenInI. 
UNCTADlWTO Geneva tel 4122 730 02 34 fax 4122 733 44 39 email: iIcIeg@oo.org 

Cost for Developing Coootries $450. 

COMTRADE - The UN Commodity Trade Statistics data base can be acx II BetS on-line 
from the mail lliame UN computer center in Geneva by Gc:rw8l1Hltent and University 
users. There is PC interface software available. Specia!labulations can also be obtained 
for specific products and countries for a fee. A list of countries and tariIf classification 
codes available (SITC. HS) follows. 
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Infonnalion on computer connedions is available from the UNICC in Geneva at tal 41 22 
929 14 14 email: helpdesk@unicc.org 

Access to the daIa set. or to special tabulations requires contact wiIh the UN Statistioa 
DMsion Commodity Trade StaIIstlcs Section in New YOI'k at tal 1 212 963-5980 
fax 1 212 963-9851 emsl: tradestat@un.arg 

Subsaiptions for on line 8CC8II8 include a $500 set up cost and a milllirllum 
monthly fee of $100. 

Costs of special tabulations ant quoted based upon the specific request 
submitted to the emu above. 

Data can also be obtained on miaofiche for a $275 ...-wal Stbsaipliool. 

COMTRADE daIa base availability list as of 31 January 2000 

Data for most countries ant available beginning 1962 

Legend: S/TC = Standard InIemaIionaI Trade CIaIsiIicaIion( 
S1 = SITe. Rev. 1 1962-pn11ef1t 
S2 = SITC. Rev. 2 1976-present 
S3 = S/TC. Rev. 3 1988-present 

HS = Harmonized System (Wortd CuaIom8 OrgallizatiOt'l) 
HO = HS (version 1988) 1988 present 
H1 = HS (version 1996) 1996-prBunt 
X = exports only 
M = inlpolts only 
. = unavslable 
* = 4 digit HS. SITC unavailable 
, = 3 digit daIa only 

Country Names 89 90 91 92 93 94 95 96 91 98 
~--------------------- ---------------------------------------Afghanistan 
Albania HI HI HI 
Algeria 52 52 52 HO 80 HO HO HI HI 
Andorra 
Angola S3x 53x . 
Antigua and Barbuda 
Argentina 52 S2 S3x S3 HO HO HO HI HI 81 
Armenia HI 
Aruba 51 SI SI 52 52 52 S2 
Australia S3 S3 S3 53 80 HO HO HI HI HI 
Austria S3 S3 S3 53 S3 HO HO HI HI HI 
Azerbaijan 
Bahamas HI 
Bahrain SI 51 Sl SI 51 53 S3 S3 
Bangladesh HO HO HO HO HO HOx HO HO HO 80 
Barbados S2 S2 52 S3 S3 53 S3 S3 HO HO 
Belarus HI 
Belgium, Luxemburg S3 S3 S3 S3 S3 53 80 HI HI HI 
Belize 51 SI 80 80 80 80 HO HO 
Benin 
Bermuda SIx SI SI SI SI HOx HO HOIII . 
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Bhutan S2 S2 80 80 
Bolivia S2 52 S2 80 80 80 HO 80 HI HI 
Bosnia and Herzegovina 
Brazil 80 80 80 HO 80 HO 80 HO 81 81 
Brunei Darsalam S2 S2 S2 80 80 80 
Bulgaria 53m 81 81 
Burkina Faso 
Burundi 
Cambodia 
Cameroon S2 S3 80 HO 
Canada HO HO HO 80 HO HO HO HI HI 81 
Cape Verde 
Central African Rep. S2 HO 80 HO HO 
Chad HOm 
Chile 52 80 80 HO HO 80 80 HO 81 HI 
China 52 52 52 80 80 HO 80 HI 81 81 
China Hong Kong SAR 52 S2 S2 S3 HO HO 80 HO HI HI 
Colombia S2 52 HO 80 80 HO HO HO 81 HI 
Congo HO HO HO 
Congo, Democratic Republic. 
Cook Islands S3m 
Costa Rica S2 52 S2 S2 52 HO 80 80 HI HI 
Cote d'Ivoire 80m 
Croatia HO HO HO HO 80 HI HI 
Cuba S3m 
Cyprus HO HO HO HO HO HO HO HI HI HI 
Czech Rep. HO HO HO HI III HI 
Denmark 110 HO HO HO HO 80 HO III HI HI 
Djibouti 52 52 52 52 
Dominica 52 S2 52 80 HO 110 HO HO 
Dominican Rep. 52x S2x S2x S2x HOx HOx 
Ecuador S2 53 HO HO HO 80 80 HI HI HI 
Egypt 52 S2 S2 52 S2 80 HO 80 HO 80 
E1 Salvador S2 S2 S2 S2 S2 80 HO 110 HI HI 
Equatorial Guinea 
Eritrea 
Estonia HO HI HI 
Ethiopia 52 52 S2 S2 52 HO 
Faeroe Islands S3 53 S3 53 53 53 
Fiji S3 S3 S3 S3 53 S3 
Finland 80 80 80 HO 80 80 HO HI HI HI 
Former Czechoslovakia S3 53 
Former Democratic Germany S2 52 
Former Federal Germany HO 80 
Former 05SR 
France 53 53 S3 S3 53 80 HO HI HI III 
French Guiana 53 53 53 53 53 HO 80 
French Polynesia 
Gabon HO 110 80 
Gambia 
Georgia 
Germany HO 80 80 HO HO HI HI HI 
Ghana 52 
Greece HO HO S3 HO HO HO HO HI 81 81 
Greenland 53 S3 S3 S3 53 80 HO HI HI 81 
Grenada S2 S2 S2 HO HO HO HO HO 
Guadeloupe 53 53 S3 S3 S3 80 HO 
Guatemala 92 92 S2 S2 80 HO 80 HO HI HI 
Guinea 
Guinea Bissau 
Guyana HOm HOm 
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Haiti BOx HOx HOx BOx BOx HOx BOx HOx HOx HOx 
Honduras 52 52 52 52 53 HO HO HO 81 HI 
Hungary 52 52 53m HO HO 80 80 HI HI HI 
Iceland 80 HO HO HO HO 80 80 HO HI HI 
India HO HO 80 80 HO HO 80 HI HI 
Indonesia 80 HO 80 HO HO HO HO HI HI HI 
Iran, Islamic Rep. of 
Iraq 
Ireland 53 53 53 HO 80 HO HO HI HI HI 
Israel 53 53 53 53 53 53 HO HI HI 81 
Italy 53 53 53 53 53 HO 83 81 HI 81 
Jamaica 82 82 80 80 80 53 83 HO 80 
Japan HO HO HO HO HO HO HO HI HI HI 
Jordan 83 53 83 53 83 80 HO 
Kazakhstan HI 
Kenya 53 53 HO 53 53 83 53 83 53 
Kiribati 83 53 53 83 83 83 HO 
Korea, Dem. People's Rep. 
Korea, Rep. of HO HO HO HO HO HO HO 81 HI HI 
Kuwait 53 53 53 53 83 53 83 53 53 
Kyrgyzstan HO HO 
Lao People's Dem. Rep. 
Latvia 80 HO HO HI HO 
Lebanon 
Liberia 
Libyan Arab Jamahiriya 52 82 52 52 
Lithuania HO 80 HO HI 81 
Macau 53 83 HO HO HO HO HO HI HI HI 
Madagascar HO HO HO HO HO HO 81 HI 
Malawi 52 HO HO HO HO 
Malaysia HO HO HO HO HO HO HO 80 HI HI 
Mali 52 52 
Malta 51 53 53 53 53 80 HO HI HI HI 
Martinique 53 53 53 53 53 80 80 
Mauritania 
Mauritius 53 53 53 53 53 HO HO 80 HI HI 
Mexico 53 80 80 HO 80 HO 80 HI HI HI 
Mongolia HO 
Montserrat 53x 
Morocco 52 52 52 52 80 HO HO HO HO 
Mozambique HO· HO· HO· 
Myanmar 51 80 
Nepal 52 52 52 52 52 52 52 52 52 
Netherlands 53 53 53 HO HO HO HO HI HI HI 
Netherlands Antilles 51 S1 51 51 SI 
New Caledonia 
New Zealand HO HO 80 HO 80 HO HO HI HI HI 
Nicaragua 52 52 S2 52 HO HO HO HO 81 HI 
Niger 
Nigeria 52 
Niue 
Norway S3 53 53 S3 80 HO HO HI HI HI 
Oman HO HO HO HO HO HO HO HO HO 
Pakistan 52 S3 53 83 S3 83 83 S3 83 83 
Panama S2 S2 S2 S2 S2 S2 HO HO HO 81 
Papua New Guinea S2 S2 S2x S2x 52x 
Paraguay 80 HO HO HO HO HO 80 HO 80 
Peru 52 52 S2 HO 53 HO 80 HO HO 81 
Philippines 52 S2 83 53 53 53 S3 HO HO HO 
Poland S2 52 52 53 83 HO 80 HI HI HI 
Portugal 80 HO HO HO HO HO HO HI HI HI 
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Qatar S2 S2 S3 S3 S3 S3 
Rep. of Moldova no HO no HO 
Reunion S3 S3 S3 S3 S3 HO no 
Romania HO no no no no HO HO no nl nl 
Russian Federation no nl HI 
Rwanda 
Saint Kitts and Nevis HO no HO no no 
Saint Lucia S2 S2 S) 80 HO HO HO no no HO 
Saint Pierre and Miquelon S2 
Saint Vincent & Gren. no no HO HOx HO 
Samoa S2 
Saudi Arabia S2 S2 no no no no no HO 
Senegal S2 S2 S2 S2 S2 S2 S2 
Seychelles S2 S2 S2 S) S) no no HO 
Sierra Leone 
Singapore HO HO HO HO no HO no no nl HI 
Slovakia no HO HO nl HI 
Slovenia S) S3 no no HI nl HI 
Solomon Islands ·HOa 
Somalia 
South Africa HO no HO HO HO nl nl 
Spain HO HO no no no HO no HI nl HI 
Sri Lanka S2 no no no HO HO 
Sudan SI SI SI no no 
Suriname S2 S2 S2 S2 no no no no 
Sweden S3 S) S3 HO no no no HI HI HI 
Switzerland no no no no HO HO HO HI nl HI 
Syrian Arab Rep. S2 S2 S2 S2 S2 S2 
Tajikistan 
Tanzania nOa HOa HI 
Thailand no no no no no no HO HO HO 
Togo S2 S2 S) 
Tonga SI SI S1 SI SI SI SI 
Trinidad and Tobago S2 S2 no no no no no HO no HO 
Tunisia S2 S3 HO 80 HO 80 HO HO HO HO 
Turkey 80 110 HO HO HO 110 HO HI nl III 
Turkmenistan ·nOa*nOa 
Tuvalu 
TFYR of Macedonia S3 S3 S3 
Uganda 
Ukraine 
United Arab Emirates S2 no 80 80 
United Kingdom S3 83 83 8) no HO HO HI HI nl 
Uruguay S2 S2 S2 S2 S3 HO no HO nl nl 
Uzbekistan 
USA S3 S) no no no no 110 HI nl HI 
Vanuatu S3x S3x no* 80· 
Venezuela S2 S3 S3 S3 S3 HO no nl nl HI 
Viet Nam 
Yemen S2 S2 
Yugoslavia S3 S3 110 no no no 
Zambia S3x 110 
Zimbabwe 8) S3 S) S) S3 S3 no S3 S3 
----------------------------------------------------------------------
The symbols on the above table correspond to the most advanced , 
classification in which data were reported to us. Data are first 

" 
processed in the reported classification and then subsequently I 
converted into earlier classifications in the following order: nl 
to HO, S3, S2 and Sl. Data first reported in S) are also available 
in S2, and in Sl, and so forth. 
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Appendix 

Key Questions for Follow up In-Country Analysis 

The analysis IlI'BBented here draws prima'IIy on S8COIIdaIy trade ata4is liul for the 
countries and products being targeted by the ALEB project The findings can phNide 
valuable guidance in identifying the size of individual import 11181U18, growIh tnInds and 
competition. TheALEB project's in-counIry team is aSluRing sbenglhs and 'iJealll1BIIBS 
of Egyptian exporters for the target products analyzed here and plans follow up in
counlry research. This win serve as a base for sbategic dedaion nlSking by Egyptian 
exporters in targeting market opportunities. It win also help the ALEB piloject target 
technical assistance that win be most IIIIefuI in helping Egyptian agribusiness export 
more compelilidtly. Based on market size, it appears that the EU and the Mid-East oIer 
the g.eatest potential nm.n to additional in-country research. 

EU markets are large, but highly compelilive. Some Egyptian 8lCpOI18 to the EU are 
spec:ifically targeted at expatriate Egyptian consumers and thOle wiIh eChnic roots in 
Egypt, North Africa and the Middle East This is an important segment to oodeislald and 
take advantage of. At the same time, Egypt can and does produce quaIty products that 
are sold into mainslream reIaiI and food service channels. There is a need for follow up 
in-country reus.eIl to better quantify the size of the market pc48Il1ia1 in individual 
segments, and identify the keys to competing in each segment - product and quaIty 
pileferences, lJIades and standards and other requiremenIs, pac!o aging, promotion, kay 
importers and distributors and other factors that will help Egyptian expoItIInl Llideislald 
how best to compete. 

Based on Iindinge presented above, _ recommend that the follow up rena ch b::us on 
the following areas: 

• Defining market segmenI8 and purchasing, import and diaIribution ctoarl1lll in 
markets show'.'lIJ the lJI'eatest pc48Il1ia1 for specific produds. 

• Assessing the product quality characIeristic8 price points and other 1'8doI8 
that are most important in indiVidual market segmenI8. 

• Undelldanding perceived sIrengIhs and wealll1ellll d compeIl ..... for 
specific produds. 

• Understanding perceived sbenglhs and weaknesses d specific Egyptian 
produds. 
)- How can Egyptian suppliers increase market share for products such as 

dried onions. frozen artichokes and selected spicas where they are 
already exporting? 

)- How can they expand sales d these produds in III8IUI8 where they are 
currenUy minor suppliers? 

)- For related produds such as dehydrated vegelailles, or other frozen and 
prepared vegetables, where Egypt is a minor supplier, but cooentIy sells 
into channels for similar products. what wiI be the kay to inc:Ieasing 
sales? 

)- For newer target produds. such as macaroni. tomato paste and prodIldS. 
bottled wa4er. and infant foods. what are the target channels. and what 
should Egyptian suppliers do to compete? 

• Regulatory and policy issues that can affect market aeeas 5 and 
competitiveness. 



Appendix 

Selected Tariff Codes for Products of Interest to ALES 

CotI'IIries have made important strides in adopting a Harmonized SysIam (tIS) of tariIf 
cIas8ifications that make it easier to companI trade data around the wortd. SySliems I.-d 
by diffeIent countries still diverge. especially beyond the 4-6 digit Javel ThuS. lItatisIica 
on "pasta" reported by the EU do not precisely match those ~ for "macaroni" in 
FAO data series. The same applies to terms and product des 'i!AioI- I.-d in dilfeient 
data series. 

Analysis presented in this report Is based on data obtained from EUROSTAT. FAO. 
TRAINS and COMTRADE. as well as Iimlted Egyptian export data from CAPMAS 
provided to the team. The trade data I.-d are compiled with tine dilf.rellt cIas8iIicalion 
systems. the Harmonized Commodity Desaiption and Coding SysIam (tIS). the 
FAOSTAT cla.smlloh system and the Combined Nomendature (eN) of the Ewopean 
Union Slatistical 0Ifice (EUROSTAT). 

The diffeNnt systems are faiIty consistent to the feu to six digit level. txt "., beyond 
that. For example. HS codes are country specific beyond the six digit IIMII. lienee the 
ten digit HS classification provided by CAPMAS Is specific to Egypt beyOIld the six digit 
level. 

The FAOSTAT System calegorizes products into twenty comnlOdity groups. Each group 
con1ains &eV8I81 cOlluuodlties and Is associated with several produds at the four to six 
digit level of HS. For example the "frozen vegetables" categoIy contains six HS codes 
(HS 071021. 071022. 071029. 071030. 071080. 071090). 

Reporting c;ategoiy diIferencas BOIT.eIiI •• make pr8Ciaa COIIJPIIisons cMicuIt. For 
example, the FAO category "macaror-.r Inctudes HS codes 190211. 190219. Egyprs 
CAPMAS category 1902300010 Is described as "macaroni of all kinds" Wilttin the HS 
codes used for TRAINS data, the category 190230 "pasta. other than from wheat" while 
the eN code 19021990 used for EU trade data Inctudes only pasta from wheat meal or 
ftour. 

Data from diffeNnt souroes also sometiilles diverge due to reportillg paiods. 
transshipments. exchange rates. under-reporting and a variety of other re.1 ora. 

Despite these differences. nesuIIs of the analysis provide Egyptian expoI ..... with ~ 
insighIl!I inlo the size of markets for target products in the countries anaJyzed and the 
nature of competilion that will be faced theN. 

The following lists the product categories and tarftf codes in some of the data bases I.-d 
in compiling data for this report 

EU Tariff Code (CN) Commodity 

07108080 
20059050 
07122000 
20012000 
07101000 
20059060 

Frazen Artichokes 
PrepanId Artichokes (Exl. Froz 
Dried Onions 
Preserved Onions 
Frozen Potatoes 
Prepared carrots 
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07129050 
07108051 
20019070 
09042010 
07108095 

07129090 

20029000 
21032000 
19011000 
19021990 
22011000 

22021000 

09041200 
09042000 
0905000O 
09062000 
09091000 
09092000 
09093000 
09094000 
09095000 
09101000 
09103000 
09104011 
09104013 
09104019 
09109100 
09109900 

Dried cat rots 
Frozen SWeet Pepper 
Prepared SWeet Pepper, PI eaaMld in villegar 
Dried SWeet Pepper 
Other Frozen Vegetables (Excluding poIaloes, IegooIinous vegaIat In, 
spinach) 
Other Dried Vegetables (Excluding poIatoes, onions, mushrooms, truIIIes. 
com, tomatoes and canota.) 
Preserved Tomatoes 
Tomato Ketchup 
Preparations fur infant use 
Uncooked pasta .• containing wheat meal or flow 
Mineral waters and aelated watels not conIaining added sugar. oIher 
sweetening or fIavoInd 
Waters. including mineral and aerated with added sugar. 1Meetera" or 
ftavour 

Pepper (genus piper) 
C8psicum (genus capsicum or pimental 
VaniHa 
Cinnamon 
Anise or Badian 
Coriander 
Cumin 
Caraway 
Fennel, Juniper 
Ginger 
Turmeric 
Thyme. Wild 
Thyme 
Thyme, Crushed 
Mixtures 
Spices, NES 

Selected Reporting categories Used for FAO trade data 

Fixed Vegetable Oils 
Fruit Dried Nes 
Fruit Juice Nes 
Fruit, Nut, Peel, Sugar Prs 
Fruit Prepared Nas 
Fruit Pulp for Feed 
Fruit Tropical Dried Nes 
Juice of Vegetables Nes 
Macaroni 
Infant Foods 
Onions, Dry 
Vegetables Dehydrated 
Vegetables Frozen 
Vegetables Pr by Vtnegar 
Vegetables Prepared Nes 
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Vag. In Temp Preservative 
Vag. Prep or Pres. Frozen 
Vag Prod Fresh or Dried 
Vag Products for Feed 
Tomato paste 
Waters, Ice, etc. 

Selected HS Codes Used in UN System Reporting (TRAINS, 
COMTRADE) 

HS : 210320 Tomato ketchup and oIher tomato sauces 
HS : 200290 Other tomatoes, prepared 
HS : 190230 Other pasta 
HS : 220110 Mineral waters and aerated waters 
HS : 220190 Other 
HS : 220210 Waters, including mineral waters and 8IIIated watefs, cOlltaining added 
sugar or oller &we stelling matter or ftavounId 
HS: 190110 Preparations for infant use, put up for retaD 8aIe 
HS : 020721 (·1995) Frozen whole chickens 
HS : 150990 Other 
HS : 151000 Other oils and their fractions, obtained solely from olives, wheller or not 
refined, but not chemically modified, including blends of these oils orfrac:ti0n8 willi oils or 
fractions of heading No. 15 
HS: 151110 Crude oil 
HS: 151219 Sunftower-seed or saIfIor_ oil and fractions 1henIof:- Other 
HS : 151229 Cotton seed oil and lis fractions :- Other 
HS: 151319 Coconut (copra) oil and lis fractions:- 0Iher 
HS : 151521 Maize (com) oil and lis frac:tion8 : - Crude oil 
HS : 151529 Maize (com) oil and lis fractions :- 0Iher 
HS : 151550 Sesame oil and lis fractions 
HS: 151620 Vegetable fats and oils and thelrfracti0n8 
HS : t171220 Onions 

HS : 090412 Pepper :- Crushed or grotI'Id 
HS : 090420 Fruits of the genus Capsicum or of the genus Pimenta, dried or crushed or 
ground 
HS : 090940 Seeds of caraway 
HS : 090950 Seeds of fennel; juniper berriea 
HS: 091010 Ginger 
HS : 090500 Vanilla. 
HS : 090620 Crushed or grotI'Id 
HS: 090910 Sua of anise orbadian 
HS : 090920 Seeds of coriander 
HS : 090930 Seeds of cumin 
HS: 091030 Turmeric (curcuma) 
HS : 091040 Thyme; bay leaves 
HS : 091091 Other spices :- Mixtures 
HS : 091099 Other spices:- 0Iher 
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