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PACKAGE DESIGN

PACKAGE DESIGN
CONCEPTS FOR
SUCCESSFUL MARKETING
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Upscale Beverage Bottle
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A GOOD PACKAGE

w DISPELLS UNCERTAINTY

= INFORMS

» EDUCATES

= APPEALS TO WANTS AND NEEDS
= TRIGGERS THE DECISION TO BUY
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» MATERIALS ™

' IMAGE OF THE PRODUCT

» SHAPE GOAL
= VISUAL FORMAT IMAGE
» COLOR >’ NEEDS TO SELL
= MESSAGE ) NOT PACKAGE
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URIGUE SHAPES
= INNOVATIVE OPE “;EMG CLOSING DEVICES
« APPROPRIATE TO NG
FRODUCT AND Tri
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EMOTIONAL ASPECTS

CoPY
LOGO
COLOR
TEXTURE
SYMBOLS
PHOTOGRAPHS
ILLUSTRATIONS
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| (\ESSAGE SHOULD g

SIMPLE
IMPORTANT
PRECISE AND TO THE POINT
SHORT
CLEAR AND EFFECTIVE
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. COLOR

» SETS A MOOD
« IDENTIFIES A
PRODUCT -
« DRAWS :
ATTENTION .
« DEVELOPS
ASSOCIATIONS
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KEY COMPONENTS OF BRAND
IDENTIFICATION

1. BRAND FRAME l

2. CATEGORY DYNAMICS
3. BRAND EQUITY




LONG RANGE
MANAGEMENT STRATEGY

1. IDENTIFY THE IMAGE ASSOCIATION
2. IDENTIFY WHAT PRODUCTS ARE LINKED
TO THAT ASSOCIATION

3. WHICH PRODUCTS FROM AMONG
THESE WOULD BE BEST TO FOCUS ON
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REASONS TO REDESIGN

= PRODUCT » ADDITIONS TO
IMPROVEMENTS PRODUCT LINE

» COMPETITION WITH = NEW USES FOR
PRODUCT PRODUCT LINE

» FALLING MARKET = CHANGES IN PRODUCT
SHARE WEIGHT OR QUANTITY

= CHANGES IN PRICING AVAILABILITY OF NEW

» CHANGES IN STRATEGY MATERIALS OR
CONTAINERS
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PLANNING STAGE

ANALYZE YOUR PRODUCT CATEGORY
ANALYZE COMPETITOR'S PRODUCT
SET OBJECTIVES

IDENTIFY IMPORTANT ATTRIBUTES OF
YOUR PRODUCT

DETERMINE COMMUNICATION
PRIORITIES

s. SET PRECISELY TARGETED PACKAGE
DESIGN CRITERIA
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« HISTORY OF BRAND » EQUITY ISSUES

» MARKETING « TARGET AUDIENCES
BACKGROUND » CONSUMER

« CATEGORY CONDITIONS DEMOGRAPHICS

« COMPETITIVE PRODUCTS MARKETING TRENDS

« CHARACTERISTICS OF TECHNICAL
PRODUCT VARIETIES PARAMETERS

= PRODUCT ATTRIBUTES » COST AND TIMING

4.! "i. ;»n &:.ILQ : nj } ..n *i*ax.

i) T i gl - gl pul i -

'|i!|'3 ] 'uSl;’i 11 M&zﬂ;m
geiial) By gl SLe1 — Ludliall cig b —
gl claladl — dudliall cladidl -
Adlaal A3 Jal gall — gaial cle i3 ol g -
o gl g Addsal - Ziiall 3 jpaall (al g3 —

29



M GRAPHIC DESIGN GUIDELINES

LOGO

SYMBOLS AND ICONS

COLOR

PHOTOGRAPHY AND ILLUSTRATIONS
ADIUSTMENTS FOR VISUAL TREATMENTS
AND PRODUCTION PROCESSES
ADJUSTMENTS FOR SUBSTRATES
LEGAL AND MANDATORY SPECIFICATIONS
UNIVERSAL PRODUCT CODE (UPC-A) :
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Summary

» Know the competition
» Establish brand identity in the mind

« Design for value added and
functional in the market segment

= Sell the product
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