
AGRICUL TURE­
LED 
ExPoRT 
BUSINESSES 
(ALEB) 

SuppoIting 
Egypt's PlucBlled 
Foods Export 
Industry 

Package 
Design 
Concepts for 
Successful 
Marketing 

Mr. Robert Ciullo 

Sepll8mber 2002 

ALES 0fIIcas 
12 DoIdd at.. 81h Fir. 
DoIdd, Giza. Egypt 

n e' e '..,MIt' 52 ........ .., .. .---
Agency ....... , ' Dew.,.L ................. 

.. 



PACKAGE DESIGN 

PACKAGE DESIGN 
CONCEPTS FOR 

SUCCESSFUL MARKETING 
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Upscale Beverage Bottle 
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• 
Att" U • Simple 

1: • Unique frosted presentation 
,,!..... • Image adds impact 
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A GOOD PACKAGE 
--------- ...... 

• DISPELLS UNCERTAINTY 
• INFORMS 

• EDUCATES 
• APPEALS TO WANTS AND NEEDS 
• TRIGGERS THE DEQSION TO BUY 
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.. IMAGE OF THE PRODUCT 

• MATERIALS 
• SHAPE 
• VISUAL FORMAT 
• COLOR 
• STILE OF TEXT 
• MESSAGE 

GOAL 
IMAGE 

NEEDS TO SELL 

PRODUCT 
NOT PACKAGE 
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Easy Open Pouch Line 

, .. 
..!;~~:~ ~,," .... ~'-c>. 

/',.:. 



· ...................................•.•• :-: •.•.•......•...•.• ,.,.,., ................. . 

. ~. ~ '. 

•.... 

'RF 

r ;;. D!:.Sl ',;.: 

.-........ . 



STRUCTURE 
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Graphi d act 



EMOTIONAL ASPECTS 

LOGO 

COLOR 
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S'(iy1BOLS 
PHOTOGRAPHS 

ILLUSTRATIONS 
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t&\ESSAGE SHOULD 8~ 

SIrv1PLE 
Ifv1PORTANT 

PRECISE AND TO THE POI~JT 

SHORT 

CLEAR AND EFFECTIVE 

,,'" ~ 

A~ ,6. ~- , ··~t )~ 
,> > 

.' ~ 

A~~ 

,. 
:; ".~ * {::'A~ 

..,I.-





.~~-.......... , .. - .••....... "~ ...•.... ,,. " ................ _ ............. " .......... ., ............ - ........................ . 

COLOR 
• SETS A fvl00D 
• IDENTIFIES A 

PRODUCT 

• DRAv\!S 
ATTENTION 

• DEVELOPS 
ASSOCIATIONS 
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Coor 



PH(JlOCRAPBS \5, tl.Lt.~Sl'n'\·rl()"S 

RECORDS 

WHA1 IT SEES 
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PEltCEIVED 
QUALITY 

BRAND 
IDENTITY 

j 
PACKAGE 

SHAPE 
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KEY COMPONENTS OF BRAND 
IDENTIFICATION 

----------_ ..... 

1. BRAND FRAME 

2. CATEGORY DYNAMICS 

3. BRAND EQUITY 
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LONG RANGE 
MANAGEMENT STRATEGY 

1. IDENTIFY THE IMAGE ASSOCIATION 

2. IDENTIFY WHAT PRODUCTS ARE UNKED 

TO THAT ASSOCIATION 

3. WHICH PRODUCTS FROM AMONG 

THESE WOULD BE BEST TO FOCUS ON 
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REASONS TO REDESIGN 

• PRODUCT • ADDmONS TO 
IMPROVEMENTS PRODUCT UNE 

• COMPETIllON WITH • NEW USES FOR 
PRODUCT PRODUCT UNE 

• FALUNG MARKET • CHANGES IN PRODUCT 
SHARE WEIGHT OR QUANTITY 

• CHANGES IN PRICING • AVAILABIUTY OF NEW 

• CHANGES IN STRATEGY MATERIALS OR 
CONTAINERS 
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Change in Package Shape 

• Satre 

morE W: 
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rnaterL3! 



(lOiS 
.. -... i 

-:: .. : .. :. 



PLANNING STAGE 

L ANALVZE YOUR PRODUCT CATEGORY 
z. ANALVZE COMPE IIIOR'S PRODUCT 
3. SET OBJECTIVES 
... IDEN1lFY IMPORTANT A1TRIBUTES OF 

YOUR PRODUCT 
5. DETERMINE COMMUNICATION 

PRIORInES 
.. SET PRECISELY TARGETED PACKAGE 

DESIGN CRITERIA 
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DESIGN ORIENTATION 

• HISTORY OF BRAND • EQUITY ISSUES 
• MARKETING • TARGET AUDIENCES 

BACKGROUND • CONSUMER 
• CATEGORY CONDmONS DEMOGRAPHICS 
• COMPETITIVE PRODUCTS • MARKETING TRENDS 

• CHARACTERISTICS OF 
PRODUCT VARIETIES 

• PRODUCT ATTRIBUTES 
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• TECHNICAL 
PARAMETERS 

• COST AND TIMING 
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GRAPHIC DESIGN GUIDEUNES 

• LOGO 
• SYMBOLS AND ICONS 

• COlOR 
• PHOTOGRAPHY AND ILLUSTRAnONS 
• ADJUSTMENIS FOR VISUAl. TREATMENTS 

AND PR0DUCT10N PROCESSES 
• ADJUSTMENTS FOR SUBStRATES 
• LEGAL AND MANDATORY SPEClFlCAnONS 
• UNIVERSAL PRODUCT CODE (UPC-A) 
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Summary 

• Know the competition 
• Establish brand identity in the mind 
• Design for value added and 

functional in the market segment 
• Sell the product 
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