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Executive Summar) 

The Morocco Agnbusmess PromotIOn Project (MAPP) conducted a survey of US and 
Canadian buyers to evaluate MAPP sales and Moroccan product and packagmg quahty 
The survey's objectIve was to obtam quantItatIve data on MAPP-faclhtated sales of food 
products from buyers m the US and CanadIan markets and to prOVIde qualItative 
mformatIOn on product qualIty, packagmg qualIty, and relIabIlIty of supply from 
Moroccan producers and exporters MAPP also analyzed US and CanadIan Import trends 
market shares and urn! values for a range of agncultural products produced by Morocco 

SIxty-two US and Canadian buyers completed the survey The survey respondents 
Imported a range of products from Morocco, mcludmg olIves ohve 011, capers, omons, 
cormchons, peppers, anchovIes, sardmes, clementmes, herbs, spIces, tomato powder, sun­
dned tomatoes, tomato paste, essential OIls, and beer 

Overall, Morocco ranked sbghtly above average WIth Its competltlon m the market, 
receIvmg an average score of 6 0 on a scale of 1 (uncompetltlve) to 10 (most 
competitIve) Generally pnce was conSIdered the best competltlve advantage held by 
Morocco, whIle overall product qualIty and packagmg scored somewhat lower Despite 
overall lower product quahty, some buyers noted that the pnce paid was fair gIven that 
higher quahty product was available from other supphers For the most part, buyers 
found bus mess practices to be the most bmltlng factor affectmg Moroccan 
competltlveness UnsolICIted comments from some buyers revealed that If It was not for 
pnce factors, they would prefer to SWItch to what they perceive to be more rebable and 
transparent supplIers 

Buyer perceptIons vaned dependmg on which products they were Importmg For 
mstance, buyers of clementmes, herbs, spIces, and essentIal OIls ranked Morocco much 
more competItIve overall than Importers of sardmes, olIve 011, anchovIes, and olIves 
Notably, buyers of the first group of products had a much better ImpressIOn of Moroccan 
bus mess practices Those buyers who had Imported from Morocco over a longer penod 
bUlldmg long-standmg relatIOnshIps wIth suppbers there, or who had there own 
representatIves m Morocco, were generally less concerned about busmess practices Some 
long-term Importers also commented that over tIme they have notIced an Improvement m 
both qualIty and busmess practices 

More detaIled fmdmgs from the buyers survey are presented m Section 1 

US and CanadIan Import statistIcs were analyzed for a range of agncultural products 
speCIfIed by MAPP project personnel Volumes, values, Import market share, and Import 
umt values were obtamed for products reported by the Import statIstIcs serVIces 

Moroccan exports to the US of selected products mcreased 27 percent between 1992 and 
1997 gomg from $38 mIllIon to $52 mllbon OlIves, anchovIes, olIve 011, sardmes, and 
dned tomatoes contmue to account for the vast majonty of the value of Moroccan exports 
to the US These fIve products accounted for 93 percent of the total value of selected 
agncultural Imports from Morocco m 1997, down only slIghtly from 95 percent m 1992 
Of these fIVe products, canned obves became the largest Moroccan export by value of all 
products studIed, accountmg for 42 percent of the total Imports The relative Importance 
of canned anchovIes and ohve 011 declmed shghtly, whIle the share compnsed of dned 
tomatoes declmed much more steeply Few new products appeared on the US market , 
however and beyond these products Morocco has dIversIfIed Its exports to the US only 
margmally 
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CanadIan imports of selected agncultural products from Morocco fell 45 percent m value 
terms over the penod 1992-1997, gomg from C$57 7 mIllIon to C$39 8 mIllIon (See 
Table 17 ) Clementme oranges accounted for 94 percent of the total value of the selected 
products m 1992, although thIS dropped to only 81 percent m 1997 Imports of 
clementmes fell 46 percent m value and 70 percent m volume over the flYe years Most 
remammg Imports from Morocco were compnsed of olIves, papnka oleoresm, anchovIes, 
olIves 011, and sardmes Volumes of olIves, olIve 011, and papnka oleoresm mcreased 
sharply over the penod, whlle CanadIan Imports of canned anchovles, sardmes, and 
apncots fell substantIally 

More detalled fmdmgs of the lffiport statIstIcs analysIs are gIVen III SectIOn 2 
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SectIOn 1 Buyers Sune} Results 

Fmtrac market mformatIon specIalIsts surveyed US and CanadIan Importers of selected 
Moroccan products over the penod AprIl-May 1998 Surveys were conducted by 
telephone although m some cases Importers requested the surveys be sent by faCSImIle 
Survey results are presented m thIS sectlOn 

Importers were IdentifIed through the followmg sources 

(a) a 11st proVIded by MAPP of Importers known to have expressed an Interest 
m Importmg or havmg prevlOusly purchased from Morocco (121 total 
names) 

(b) Importers of selected products IdentIfIed m the Thomas RegIster and known 
to Import product from Morocco or other MedIterranean countnes (67 total 
names), and 

(c) commercIal mVOlces of Import shIpments from Morocco for three non­
consecutIve months over the last year as reported by Port Import Export 
Reportmg SerVIce (66 total names) 

Due to duplIcates or mcorrect/unavallable contact mformatlOn, a total of 192 of the 256 
Importers IdentifIed were telephoned dunng the survey SIxty-two Importers agreed to 
complete the queStIOnnaIre and reported that they had or were currently Importmg 
agncultural products from Morocco Of these respondents, some dId not answer all 
questlOns ThIS was partIcularly the case for questions dealmg WIth packagmg (consIdered 
Irrelevant to many Importers that purchased m bulk) and WIth volume and value of 
Imports For questlOns mvolvmg volume and value, many Importers dId not want to 
dIvulge the mformatIon, whIle others were unaware of the actual fIgures and dId not have 
tIme to retneve them One hundred Importers refused to take part m the survey and 
many of these would not even verIfy whether they had Imported or currently Import from 
Morocco ThIrty Importers reported that they had never Imported from Morocco, and 
some of these were mformally mterviewed to ascertam theIr reasons for not domg so and 
to determme If they were at all famIlIar WIth Moroccan product Some unporters m thIS 
latter group expressed an mterest m fmdmg potentIal sources of supply m Morocco, 
contact names WIll be forwarded to MAPP under separate cover 

In order to augment the lack of volume/value data avaIlable through the buyer survey 
process SectlOn 2 prOVIdes a statistIcal analYSIS of Moroccan Import performance between 
1992 and 1997 m the US and CanadIan markets for certam agncultural products 

ThIS sectIon analyzes the results of the buyer surveys 
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1 1 LocatIon of Respondents 

Of the 62 Importers respondmg to the survey 59 are located III the US and 3 are located 
m Canada Breakdown by US state IS as follows 

New Jersey 20 Indlana 1 
New York 17 Flonda 1 
CalIfornia 7 LoulSlana 1 
ConnectIcut 2 MIchIgan 1 
I11m01s 2 New MexIco 1 
Maryland 2 Pennsylvama 1 
Massachusetts 2 Washmgton 1 

1 2 Major CompetItors 

Survey respondents IdentifIed runeteen countnes as Moroccan competItors for the selected 
products studIed Some Importers named more than one country for an mdividual 
product The most-mentIOned competmg country supplIers mcluded 

Spam 28 Argentma 1 
Turkey 15 Bulgana 1 
Italy 5 Chma 1 
Canada 3 Egypt 1 
Greece 3 France 1 
ChIle 2 Germany 1 
Portugal 2 IndIa 1 
Romarua 2 Israel 1 
Turusla 2 RUSSIa 1 
USA 2 

Whether a suppher was mentIOned by an Importer depended on the product ThIS explams 
the large number of mentions of Turkey and Spam, whIch are the mam competItors to 
Morocco m ohves, ohve 011, and capers Competmg supphers to the US and Canadian 
markets are dIscussed m more detaIl and on an mdividual product basts later In thIS 
section as well m SectIOn 2 WhICh analyzes Import trade statIstIcs 

A suppber breakdown by product group IS gIven below m Table 2 

1 3 Overall Fmdmgs on CompetItIveness WIth Other Suppbers 

For almost all product areas, It was eVIdent that US and CanadIan Importers of Moroccan 
product do so pnmanly because of prIces Lower pnces, compared to those of 
competItors generally outweIghed reported poorer qualIty substandard packagmg, 
unrelIable delIvery, and unacceptable busmess practIces Moroccan busmess practices 
were dended by a large maJonty of those Importers surveyed and questions regardmg thIS 
area spurred the most comments The overall ImpreSSIon was that If Morocco was not 
competitIve on pnce, most Importers would prefer to source from other suppbers Some 
Importers surveyed have deCIded to source from other supplIers regardless of prIce, 
prImarIly because of what they perceIve to be poor bus mess ethICS and unrelIabIlIty of 
qualIty and delIvery 
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Table 1 shows average measures of cOmpetitIveness for all Moroccan products and 
mdIVIdual COmmOdIties or related groupmgs The measurements gIven are on a scale of 1 
(uncompetltlve) to 10 (most competitIve) 

Table 1 Moroccan CompetItIveness WIth Other Suppbers 

Product # Fmns Overall PrIce Qualtty Busmess Packagm 
Practices g 

ALL 62 60 76 68 47 62 

OlIves 24 5 7 69 64 40 56 

Olive 011 7 5 6 60 5 5 49 5 8 

Capers 9 64 7 1 68 29 64 

Omans, Cormchons, 2 5 5 3 5 50 30 30 
Peppers 

AnchovIes 9 5 8 82 72 47 74 

Sardmes 7 56 90 77 46 60 

Clementmes 4 80 80 100 80 -

Herbs & SpIces (1) 15 67 79 62 68 69 

Tomato Products (2) 4 63 90 70 48 5 5 

Essential OIls (3) 2 70 75 50 50 90 

Beer 2 1 0 70 7 5 1 5 70 

Notes COmpetitIve scores are based on a scale from 1 (non-competitive) to 10 (most 
competItIve) Not all Importers ranked Morocco m each area, partlcularly the case for 
packagmg for fIrms Importmg Moroccan product m bulk 
(1) mcludes rosemary, thyme, papnka, conander, pImento, and other spIces 
(2) mcludes dned, powder, and paste 
(3) mcludes rose and Jasmme 

Table 2 provldes a breakdown of responses to questIOns on mam competitors, product 
strengths/weaknesses, and packagmg strengths/weaknesses by product group and overall 
Note that percentages total responses and percentages m Table 2 may dIffer slIghtly from 
results shown m Tables 1 and 3-5 smce product groupmgs are shghtly dIfferent and 
mdIvIdual Importers may have Imported several products from more than one product 
group Therefore, these Importers are gIVen more welght m Table 2 than m the other 
tables 
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T dble 2 Responses to QuestIOns Regardmg ~foroccan Products and Packagmg 

QuestiOn Response emen mes anne 
(4) (14) 
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iCompeutors Turkev 1 
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g season 1 2 
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ICanada 
jh (pnce vs quality) 1 
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IChile 2 
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USA I 
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1 
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1 4 Strongest and \\' eakest Features of "\1oroccan Products IdentIfIed b) 
Importers 

Pnce was mentIoned most often by buyers when asked to IdentIfy the strongest features of 
Moroccan products ThIS IS all the more surpnsmg because It was not a hsted chOIce on 
the questIOnnaIre Quahty was also mentIOned, sometImes on Its own, but more often In 

relation to pnce (e g "qualIty IS acceptable gIven the lower pnces') The vanous grades 
offered product appearance, and season of avaIlabIlIty round out the top fIve strongest 
features IdentifIed by buyers See Table 3 

Table 3 Strongest Features of Moroccan 
Products as Identified by Importers 

% 
MentIOrung 

Pnce* 38% 

Quality (generally m relation to 18% 
pnce)* 

Grades offered 16% 

Appearance 15% 

Season of avaIlabIlIty 15% 

Odor/Taste/Flavor* 9% 

CalIbers/ SIzes 9% 

Color 5% 

Cleanlmess 4% 

VanetIes avaIlable 4% 

None* 4% 

OveralllCombmatlon of Factors* 4% 

Umqueness of Morocco as a 2% 
country * 
Notes "Percent mentIOnmg" refers to percentage 
of total respondents (55) that stated factor 
* ThIS factor was not hsted on the survey form 
and was volunteered by the respondents 
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Overall qualIty and cleanlmess of product were the most mentIoned weak features of 
Moroccan products Some buyers saId specIfIcally that Moroccan products had no 
weaknesses of WhICh they were aware Busmess practIces and timely dehvery were also 
mentioned as major weaknesses See Table 4 

Table 4 Weakest Features of Moroccan 
Products as IdentIfied by Importers 

% 
MentlOmng 

Overall quahty* 16% 

Cleanlmess 16% 

None * 13% 

Busmess ethlcs/practlces* 13% 

Tlffiely debvery* 13% 

Season of avaIlabIlIty 11% 

Grades offered 9% 

CalIbers! Slzes 7% 

Appearance 5% 

Overall Moroccan reputatlOn* 5% 

Packagmg* 5% 

Vaneties avaIlable 4% 

Color 2% 

Pnce* 2% 

Unfanuhar Wlth US consumers 2% 

Notes "Percent mentlOmng" refers to percentage 
of total respondents (55) that stated factor 
* Thts factor was not lIsted on the survey form 
and was volunteered by the respondents 
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1 5 Strongest and \\' eakest Features of l\;loroccan Packagmg as IdentIfIed 
by Importers 

Less than half of respondents answered the two questIOns regardmg strengths and 
weaknesses of Moroccan packagmg ThIs was mostly because many buyers purchased m 
bulk and therefore had few If any comments on packagmg For the most part, buyers not 
respondmg consIdered packagmg acceptable 

For those that dId respond, 26 percent stated that Moroccan packagmg had no strengths 
However 17 percent thought that the clanty of labelmg was a strength Other strengths 
IdentifIed mcluded the desIgn of packagmg and avallablhty of a range of SIzes (and 
sUltable sIzes) Twenty-four percent of those buyers answenng the questIOn regardmg 
weaknesses III Moroccan packagmg saId that there were none, whlle 20 percent mentIOned 
packagmg qualIty and 16 percent clanty of labelmg Packagmg desIgn, avaIlabIlIty, and 
pack homogeneIty were also conSIdered major weaknesses See Table 5 

Table 5 Strongest and Weakest Features of Moroccan 
Packagmg as Identified by Importers 

Strongest Weakest 

None* 26% 24% 

Clanty of labelIng 17% 16% 

DesIgn of packagmg 9% 12% 

Good sIzes* 9% -

Packagmg qualIty 4% 20% 

Use of color 4% -

FleXIbIlIty for customer* 4% -

A vailabllIty* - 12% 

HomogeneIty of pack - 12% 

VanabIhty* - 8% 

Strength* - 4% 

Uruts of Measure* - 4% 

Cleanlmess* - 4% 

23 respondents 25 
respondents 

Notes Percentage IS percent of tImes mentIOned by 
respondents to these questIOns Some respondents gave more 
than one answer Low number numbers of respondents to thIS 
questIOn IS due to the large number of Importers buymg bulk 
product 
* ThIS factor was not hsted on the survey form and was 
volunteered by the respondents 
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1 6 Buyer Survey Fmdmgs for IndIvIdual Products 

161 OlIves 

Twenty-four respondents reported Importmg olIves from Morocco Overall, buyers gave 
an average ratmg of 5 7 to Moroccan olIves on the ten-pomt scale (one bemg least 
competItIve and ten bemg most COmpetItIve) When ratmg Moroccan competltIveness In 

vanous areas, olIve buyers gave an average ratmg of 6 9 for pnce, 6 4 for qualIty, 4 0 for 
busmess practIces, and 5 6 for packagmg IndIVIdual ratmgs ranged WIdely (see Table 6) 
Pnce was mentIoned most often as Morocco's key strength whIle busmess practIces, 
unrelIable supply, and qualIty Issues were mentIOned most frequently as mam weaknesses 
Spam and Italy were IdentIfIed as Morocco's pnmary competItors 

ThIrteen of the olIve buyers reported Import volumes from Morocco These thIrteen 
buyers Imported an estImated 8 thousand MTs from Morocco last year, a sIgmficant 
portIon of overall US Imports from Morocco m 1997 Most respondents dId not report 
pnces paId Of those that dId, reported pnces were between $15,000 and $25,000 per 
contamer 

Table 6 Buyer Survey Results for OlIves 

CompetitIveness Rankmgs 
Buyer Key Strengths Key Weaknesses 

Overall Pnce Quality Busmess Packagmg 
Practlces 

a 5 8 8 2 5 pnce busmess habits 

b 5 10 5 8 5 pnce unrelIable delIvery 

c 5 10 5 1 5 pnce 
bus mess practIces 

response time 

season of 
d 10 2 10 aVaIlabtlny none 

pnce 

combmatlOn of 
grades offered, 

e 5 5 5 1 
factors 

callbers & Slzes, 
cleanliness 

f 2 1 3 1 1 grades offered appearance 

g 1 1 

h 10 10 5 4 

I 7 8 6 5 
good quahty labelmg ethmc 

faIr pnce packagmg 

J 5 3 6 3 7 none bus mess practices 

k 6 10 8 5 5 
varieties 
aVaIlable 

calIbers and 
vanetles available 

1 5 10 4 5 5 season of 
SIzes 

aVaIlabllltv 

combmatlon of 
m 3 5 1 6 pnce and overall lmage 

quality 

n 4 10 6 3 appearance none 
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Table 6 Buyer Survey Results for Ohves 

Competltlveness Rankmgs 
Buyer 

Overall Pnce QUalIty 
Key Strengths Key Weaknesses 

BUSIness Packagmg 
Practices 

0 7 8 10 3 taste conslStency of 
supply 

P 2 10 5 2 5 none 
qUalIty, servIce, 

rellabIhty 

appearance 

6 5 6 
season of 

late arnvals q avaIlabIlity 
pnce 

5 5 7 3 6 
season of 

busmess mentahty r avaIlabIlIty 

s 4 5 4 3 pnce 
qualIty busmess 

ethICS 

t 7 4 8 1 
relative pnce 

domg busmess 
and qUalIty 

u 10 3 10 6 taste packagmg 

calIbers & 
v 70 7 9 9 SIzes texture 

cleanlmess 

w 6 9 7 3 5 pnce cleanlmess 

x 8 8 7 10 10 pnce qualny 
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1 6 2 Ohve OIl 

Seven fmns reported lffiportmg olIve 011 from Morocco None of the fIrms would reveal 
pnce mformatlOn, although based on the three fIrms that gave volume mformatlOn, It IS 
estimated that the seven fmDs surveyed accounted for more than three-quarters of total US 
lmports from Morocco m 1997 Overall, the Importers gave an average ratmg of 5 6 to 
Moroccan olIve 011 on the ten-pomt scale Pnce competItiveness was rated hIghest WIth a 
6 0 ratmg, although thIS was relatively low compared to the pnce ratmg receIved for other 
Moroccan products An average 5 8 ratmg was recelved for packagmg, followed by 5 5 
for quahty and 4 9 for busmess practices IndIVIdual lffiporter ratmgs ranged wIdely, 
from 1 to 10 m each ratmg area (see Table 7) Most mentioned strengths IdentIfIed by 
buyers mcluded pnce, grades offered, and qualIty Importers dIffered on the mam areas 
of weakness, but two noted that tImely shIpments are a major problem Turkey, Italy, 
and Spam were conSIdered Morocco s prlffiary competItors 

Table 7 Buyer Survey Results for OlIve OIl 

CompetltIveness Rankmgs 
Buyer Key Key 

Overall Pnce QualIty Busmess Packagmg Strengths Weaknesses 
Practlces 

grades lack of 
a 6 8 6 8 offered, familIanty WIth 

prIce US consumer 

b 4 8 3 3 7 appearance 
lax quallty 

control 

c 10 3 10 6 taste packagmg 

pnce, 
sluppmg and 

d 6 10 8 3 overall 
qualIty 

dIstrIbutIOn 

e 2 1 3 1 1 
grades 

appearance 
offered 

f 7 5 5 4 prIce flavor 

g 4 7 8 5 9 quality 
tImely 

shIpments 

12 



163 Capers 

N me tmporters of capers were surveyed Except for an extremely poor competitive ratmg 
for bus mess practices (It was the lowest of aU but one product WIth an average 2 9 on the 
ten-pomt scale), caper buyers rated Morocco generally hIgher m other areas overall (64), 
pnce (7 1), qualIty (6 8), and packagmg (64) Ratmgs from mdividual buyers vaned (see 
Table 8) Turkey and Spam are Morocco's pnmary competitors Most buyers could not 
clte mdlVldual strengths of Moroccan capers, although most stated that it was a 
combmatIon of factors (prunanly pnce and quahty) Busmess practices were cited as the 
major competitive weakness FIve unporters reported volumes lITlported from Morocco 
last year Based on these fIgures It IS estimated that the mne Importers surveyed 
accounted for the vast maJonty of Moroccan capers imported mto the US m 1997 Pnce 
mformation reported by the buyers IS not thought to be accurate 

Table 8 Buyer Survey Results for Capers 

Competitiveness Rankmgs 
Buyer Key Key 

Overall Pnce Quality Busmess Packagmg Strengths Weaknesses 
Practices 

a 5 8 8 2 5 pnce bus mess habits 

lO 9 10 
combmatlOn 

b 
of many 

none 

c 10 10 4 4 

combmation 
d 3 5 1 6 ofpnce and overall lITlage 

qualIty 

3 6 3 7 
bus mess 

e 5 none 
practices 

grades offered, 

5 5 5 1 
combmatlon calibers & 

f 
of several Sizes, 

cleanlmess 

vanetles 

g 5 10 4 5 5 
avaIlable, 
season of 

avatlablhty 

h 7 4 8 1 
relative pnce 

domg busmess 
and quahty 

i 8 8 10 6 9 overall nght SIZes 
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1 6 4 Omons, Cormchons, Peppers 

Only two buyers of bottled/canned omons, cormchons and peppers responded to the 
survey One Imported all three products and the other only Imported cormchons Total 
Imports from Morocco of these products by the buyers were reported at $400 thousand m 
1997 although, based on offIcIal trade statIstICS, actual Imports were probably lower 
Moroccan cOmpetitIVeness was generally rated at average or below average, although the 
mam strengths for Moroccan suppbers were consldered pnce and a combmation of pnce 
and quahty 

Table 9 Buyer Survey Results for Omons, Cormchons and Peppers 

CompetltIveness Rankmgs 
Buyer Key Key 

Overall Pnce QualIty Busmess Packagmg Strengths Weaknesses 
Practlces 

a 6 2 5 5 3 pnce packagmg 

combmatIOn 
grades offered, 

b 5 5 5 1 of price & calIbers & 

quahty 
SIzes, 

cleanlmess 
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1 6 5 AnchovIes 

N me respondents reported that they Imported anchovIes from Morocco Seven of the nme 
buyers provIded eIther volume or value mformatlon on levels of lInports from Morocco m 
1997 Based on thIS mformatlon, It IS estImated that these seven buyers accounted for 
nearly 60 percent of total Imports from Morocco that year 

Spam Italy, and ChIle were IdentifIed as Morocco's key competitors Morocco's 
competltIve posItIon was rated strong for pnce (8 2 on the ten-pomt scale), packagmg 
(7 4), and qualIty (7 2) However, busmess practlces were rated much less competltIvely 
(4 7) WhICh lowered the buyers' overall ratmg to 5 8 for Moroccan anchOVIes WhIle 
there was a vanatIon of ratmgs by the rune Importers (see Table 10), It was less 
pronounced than for other products Pnce was mentIOned most often as a key strength of 
Moroccan product, whIle unrelIable delIvery and busmess practices were mentIOned as 
mam weaknesses 

Table 10 Buyer Survey Results for AnchOVies 

CompetItIveness Rankmgs 
Buyer Key Key 

Overall Pnce Quallty Busmess Packagmg Strengths Weaknesses 
PractIces 

7 10 8 3 9 
calIbers and 

a negatIve Image 
SIzes 

b 5 10 5 8 7 
unrelIable 

pnce 
shIppmg 

c 7 4 8 1 
relatIVe pnce 

domg busmess 
and quality 

d 4 7 8 5 9 qualIty 
timely 

shIpments 

e 8 8 7 10 10 pnce qualIty 

f 6 8 8 7 7 

g 4 10 6 3 appearance 

h 6 9 7 3 5 pnce 

I 5 8 8 2 5 pnce bus mess habits 
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1 66 Sardmes 

Seven survey respondents lmported sardmes from Morocco Despne the llmIted volume 
and value reportmg of lmports by these buyers, these seven buyers are estlmated to 
account for the maJonty of imports from Morocco m 1997 Morocco must compete wlth 
a number of suppbers m the market mcludmg Canada, Norway, MexIco, ThaIland, 
Ecuador, Peru, Portugal, the UK, Japan, and Spam PrIce was rated as the post 
competltlve factor for Morocco (90 on the lO-pomt scale), followed by qualIty (7 7) and 
packagmg (6 0) A low ratmg for busmess practIces (4 6) contrIbuted to the overall lower 
ratmg for Moroccan sardmes (5 6) PrIce and overall qualIty were regarded as the key 
strengths for Moroccan product, whIle season of avaIlabIlIty was regarded as the mam 
weakness 

Table 11 Buyer Survey Results for Sardmes 

CompetItIveness Ranlangs 
Buyer Key Key 

Overall Pnce Quabty Busmess Packagmg Strengths Weaknesses 
PractIces 

a 5 8 8 2 5 pnce bus mess habIts 

grades 
season of 

b 5 10 10 3 8 offered, 
avaIlabIlIty 

prIce 

4 8 9 5 9 
overall season of 

c qualIty avaIlabIlity 

d 6 10 6 6 5 
season of 

avaIlabIlity 

appearance, 

6 5 6 
season of 

late arnvals e 
avaIlabilIty, 

flavor 

f 7 9 7 4 
overall 
qualIty 

appearance 

g 6 9 7 3 5 pnce cleanlmess 
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1 6 7 Clementmes 

Four buyers reportmg unportmg clementmes from Morocco, three m the Umted States and 
one m Canada Overall buyers of c1ementmes ranked Morocco hIgher than buyers of any 
other Moroccan product They gave Morocco an average overall ratmg of 8 0 011 the ten­
pomt scale, and gave equally hIgh ratmgs for qualIty, pnce, and busmess practlces 
Appearance was mentlOned most often as the major competItIve strength of Moroccan 
clementmes, whIle only two buyers could IdentIfy weaknesses (one for pnce and the other 
for SIzes) Spam was named by all as Morocco s prunary competitor 

Table 12 Buyer Survey Results for Clementmes 

CompetItIveneSS Rankmgs 
Buyer Key Key 

Overall Pnce Qual1ty Busmess Packagmg Strengths Weaknesses 
PractIces 

grades 
offered, 

a 10 10 Slzes, none 
appearance, 

flavor 

b 8 10 10 8 appearance none 

10 2 10 
season of 

c 
avaIlabIlIty 

pnce 

d 6 10 10 appearance SIzes 

1 6 8 Herbs and Spices 

Flfteen respondents lffiported a vanety of herbs and splces from Morocco Herb and splce 
products unported from Morocco by these buyers mcluded thyme, rosemary, papnka, 
oregano, conander, and a range of other products 

Spam Canada and other MedIterranean countnes were consIdered to be Morocco's mam 
competition Other specIfIC countnes mentlOned were Turkey, Romarua, Chma, Israel, 
and the USA Overall, buyers were generally pleased wIth Moroccan product and gave It 
an average overall ratmg of 6 7 on the ten-pomt scale Morocco's competItIve posltlon 
was weakest for qualIty (62), but was stronger for busmess practices (6 8), packagmg 
(6 9), and pnce (7 9) Major strengths mentlOned by the buyers for Moroccan product 
mcluded pnce, season of avallabIhty, grades offered, and quahty Cleanlmess was the 
most often cIted weakness 
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Table 13 Buver Survey Results for Herbs and Spices 

CompetItiveneSs Rankmgs 
Buyer Key Key 

Overall Pnce QualIty Busmess Packagmg Strengths Weaknesses 
Practices 

a 8 10 10 10 appearance cleanlmess 

season of 
grades offered, 

b 5 10 2 4 5 avallabIl1ty, 
overall quality 

pnce 

c 10 10 10 10 10 pnce none 

8 8 8 8 8 
vanetIes 

d pnce 
avaIlable 

season of 
e 5 5 5 7 avaIlabIlIty , grades offered 

pnce 

5 1 2 1 4 
callbers and 

f pnce 
SIzes 

6 10 4 6 8 
grades 

cleanlmess g 
offered 

h 5 10 3 8 color cleanlmess 

1 9 10 9 

grade 

5 10 
offered, season of 

J overall avaIlabIlIty 
qualIty 

k 6 8 8 

I 5 7 5 cleanlmess 

m 8 10 4 10 prIce 
grades offered, 
overall quallty 

n 7 8 5 5 6 qualIty cleanlmess 

0 7 7 7 7 7 
grades 

cleanlIness 
offered 
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1 69 Tomato Products 

Four Importers reported purchasmg tomato products from Morocco tomato powder (one) 
sun-dned tomatoes (two), and tomato paste (one) 

The Importer of tomato powder gave the hIghest ratmg (10) for Morocco overall as a 
supplIer, and gave the same hIgh ratmg for pnce, qualIty, busmess practIces, and 
packagmg The Importer reported purchasmg $1 mllhon of tomato powder from Morocco 
last year Pnce was consIdered the mam strength and the Importer Identified no 
weaknesses Spam was mentlOned as Morocco's prImary competItor 

The two Importers of sun-dned tomatoes combmed to Import 215 MTs from Morocco last 
year One Importer reported paymg $2 00 per kIlogram Overall, Morocco was rated 
nearly equal on the ten pomt scale (at 6 and 7 respectively) Pnce was rated hIghest by 
both Importers (6 & 10), whlle qualIty, busmess practIces, and packagmg were rated 
lower The two Importers dIffered on busmess practices and packagmg, wIth one ratmg 
both much lower than the other One lffiporter mentIoned grades offered as a major 
strength, whIle the other mentIOned season of avaIlabIlity Both Importers mentioned 
cleanlmess as a problem, and one also mentIOned grades, SIZes, color, and appearance 
Spam and Turkey were IdentIfIed as Morocco's major competItors 

The Importer of tomato paste dId not reveal volume or value mformatIon, but reported 
that Spam IS Morocco's prlffiary competItor WhIle pnce and quahty were both rated 
hIghly (at 10 and 9, respectIvely), busmess practIces and packagmg were rated very low 
(both at 1) The Importer gave an overall ratmg of 2 for Morocco Grades offered was 
conSIdered a major strength of Morocco as a supplIer, whIle season of avaIlabIlity was 
mentioned as a weakness Packagmg qualIty was conSIdered weak, although labelIng was 
mentioned as a strength 

Table 14 Buyer Survey Results for Tomato Products 

Competitiveness Ranlangs 
Buyer Key Key 

Overall Pnce Quallty Busmess Packagmg Strengths Weaknesses 
PractIces 

a 
(powd 10 10 10 10 10 pnce none 

er) 

b 
grades, SIzes, 

(sun- 7 6 5 2 3 
season of color, 

dned) 
availabIlIty cleanlmess, 

appearance 

c 
season of (paste 2 10 9 1 1 grades 

avaIlabIlIty ) 

d 
(sun- 6 10 4 6 8 grades cleanlmess 
dned) 
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1 6 10 Essential OIls 

Onlv two fmns surveyed reported purchasmg essential Oils from Morocco One fIrm 
Imported both rose and Jasmme oIls from Morocco, whIle the other Imported only rose 
011 Egypt, Bulgana, and RussIa were named as Morocco's mam competItors 
Competltlveness rankmgs are gIVen m Table 15, as well as IdentIficatlOn of the key 
strengths and weaknesses Only one buyer provIded volume/value mformatlOn, reportmg 
purchases of 6 kIlograms of rose 011 m 1997 at $4,OOO/kg 

Table 15 Buyer Survey Results for EssentIal Ods 

COmpetItIveness Rankmgs 
Buyer Key Key 

Overall Pnce QualIty Busmess Packagmg Strengths Weaknesses 
PractIces 

quahty control, 
8 10 - - 9 odor every batch IS a 

dIfferent 

pnce m 

b 
6 5 5 5 9 relatlOn to 

qualIty 

1611 Beer 

Only two respondents reported havmg lffiported Moroccan beer m the past, but volumes 
were small (tnal shIpments) and both have not unported recently WhIle both Importers 
were pleased overall WIth the pnce, qualIty, and packagmg of the product, they were very 
dlsappomted m bus mess practIces Because of the large number of potentIal beer 
supplIers from around the world, both felt that It was not worth theIr time to deal with 
Moroccan suppbers of thIS product 

Table 16 Buyer Survey Results for Beer 

COmpetItIveness Rankmgs 
Buyer Key Key 

Overall Pnce QualIty Busmess Packagmg Strengths Weaknesses 
PractIces 

a 1 7 2 5 
umqueness 
of country 

b 7 8 1 9 
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SectIOn 2 t\.nalvsls of US and Canadian Import StatIstIcs 

2 1 Overview of Performance 

US and Canadian Import statlstlcs were analyzed for a range of agncultural products 
specIfied by MAPP project personnel Not all products were reported ill the Import 
statIStiCS for each country, those that were are lIsted III Tables 17 and 18 

US Market Overview Moroccan exports to the US of selected products mcreased 27 
percent between 1992 and 1997, gomg from $38 mIllIon to $52 mllhon See Table 17 
Ohves, anchOVies, olIve 011, sardmes, and dned tomatoes contmue to account for the vast 
majorIty of the value of Moroccan exports to the US These five products accounted for 
93 percent of the total value of selected agncultural Imports from Morocco m 1997, down 
only shghtly from 95 percent m 1992 Of these five products, canned olIves became the 
largest Moroccan export by value of all products studied, accountmg for 42 percent of the 
total Imports The lffiportance of canned anchOVies and ohve 011 declmed slIghtly, while 
the share compnsed of drIed tomatoes declmed much more steeply Over the perIod, It IS 
notable that several new products are now bemg exported to the US from Morocco, 
mcludmg fresh clementmes, paprIka oleoresm, and fresh carnatIons Exports of these 
Items are still low, however, and beyond these products Morocco has diversIfied only 
margmally ItS exported to the US 

Make-Up of US Imports of Selected Agricultural Products 
from Morocco (based on value) 

1992 1997 
OlIves (canned) 237% 423% 

AnchOVies (canned) 294% 236% 

Oltve 011 140% 11 3% 

Sardmes (canned) 85% 10 2% 
Tomatoes (drIed) 195% 51% 

PaprIka Oleoresm 20% 
Capers (canned) 21% 19% 

Clementme Oranges (fresh) 12% 
Herbs/SpIces 19% 09% 
CarnatIOns (fresh, stems thousands) 08% 
Gherkms/Plckles (canned) 05% 04% 

Other Selected Products 04% 02% 
Total 1000% 1000% 

Canadian Market Overview CanadIan Imports of selected agncultural products from 
Morocco fell 45 percent m value terms over the penod 1992-1997, gomg from C$57 7 
millIon to C$39 8 millIon (See Table 18 ) Clementme oranges accounted for 94 percent 
of the total value of the selected products ill 1992, although thiS dropped to only 81 
percent ill 1997 Imports of clementmes fell 46 percent m value and 70 percent ill volume 
over the fIve years Most remammg Imports from Morocco were compnsed of olIves, 
papnka oleoresm, anchovIes, olIves 011, and sardmes Volumes of ohves, olIve 011, and 
papnka oleoresm mcreased sharply over the perIod, whIle Canadian lffipOrts of canned 
anchovIes, sardmes, and aprIcots fell substantIally 
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2 2 Performance of Selected Products III the US Market 

US Import statistIcs for the selected products are analyzed m thIS sectIOn, provIdmg 
addltlonal detaIls on Morocco's market pOSitIOn, change over the penod 1992-1997, and 
competitors Note that, m thIS sectIon, Import value and Import umt value IS expressed as 
f a s (freIght at SIde) Correspondmg tables follow tlus sectIon 

2 2 1 Fresh Mushrooms 

Imports of fresh mushroom mcreased from 2,056 MTs ($3 5 millIon) to 6 783 MTs (14 7 
milhon) over the penod 1992-1997 Canada's Import market share has fallen from 96 
percent m 1992 to 78 percent m 1997 Chma and MeXICO have substantIally mcreased 
exports to the US over the penod and now account for 11 percent and 10 percent of 
Import market share Morocco supplIed no product m eIther year See Table 19 

2 2 2 Fresh Truffles 

Imports of truffles have mcreased from 11 MTs ($794 thousand) m 1992 to over 29 MTs 
($1 7 mIllIon) m 1997 Italy replaced France as the largest suppber to the market over 
the penod Morocco dId not export any truffles to the US m eIther year F a s Import 
umt value IS m the range of $55-$58 per kIlogram from both Italy and France See Table 
20 (Note The hIgh Import umt value shown m the table below for Spam IS erroneous 
due to the small volumes Imported ) 

2 2 3 Fresh Strawberries 

US Imports of fresh strawberrIes mcreased from 10,796 MTs ($15 1 mIllIon) to 14,479 
MTs ($26 1 mIllIon) over the penod 1992-1997 MeXICO suppbed 95 of Import demand m 
1997 up from 86 percent III 1992 New Zealand and Canada accounted for most 
remammg Imports m 1997 although smaller quantitIes were also receIved from AustralIa 
and ColombIa Morocco supplIed no fresh strawberrIes to the US market m eIther 1992 
or 1997 See table 21 

224 CarnatIOns 

US Imports of carnatIOns mcreased 31 percent m volume (to 1 2 bIllIon stems) and 36 
percent m value (to $117 mtlhon) over the penod ColombIa contmues to dommate the 
market accountmg for 94 percent of total Import volume, down sbghtly from 96 percent 
m 1992 The penod was marked bv mcreasmg suppbes from other countnes, most 
notably Ecuador, Guatemala, and Morocco Morocco, WhICh dId not export any 
carnations to the US m 1992, exported 2 9 mIllIon stems m 1997 WIth a f a s value of 
$430 thousand DespIte thIS mcrease, however, Morocco IS only a very mmor supplIer to 
the market WIth an Import market share of under one percent Average f a s Import umt 
values generally were m the range of $0 10-$- 20/stem Central and South Amencan 
supplIers were m the lower range, whIle the Netherlands was the hIghest cost supplIer 
Morocco's average Import umt value was m the mIddle See table 22 

2 2 5 Clementme Oranges 

US Imports of clementme oranges are grouped together WIth wIlkmgs, mandanns, and 
other CItruS hybnds for reportIllg purposes Total Imports of all of these products 
mcreased around 400 percent m both volume and value Spam supphed 91 percent of all 
Imports m 1997, followed by AustralIa (3 percent), South Korea (2 percent) and Morocco 
(2 percent) JamaIcan supplIes mostly the Citrus hybrId Ugh (Umque) fruit and ItS exports 
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ha\ e dropped sIgmflcantlj Morocco exponed 592 MTs ($605 thousand t as) ot 
clementInes to the US In 1997 compared wIth no expons In 1992 Morocco had a more 
favorable average Impon umt value In 1997 than SpaIn In both fa s ($1 02/kg vs 
$1 23!kg) and elf ($1 31/kg vs $1 43!kg) terms See Table 23 

226 Melons 

The US Imported $55 mIllIon or 164,582 MTs of fresh melons (excludmg watermelons) m 
1997, compared to only $37 mllbon or 103,911 MTs m 1992 MeXICO and Central 
Ameflcan supphers dommate the lffiport market, although small amounts also enter from 
Israel, Spam and other more dIstant suppbers The US dId not lffiport melons from 
Morocco III eIther 1992 or 1997 See Table 24 

227 Omons 

The US Imported 259,074 MTs of fresh omons In 1997 worth an estImated $127 mIllIon 
(f a s value) Imports smce 1992 have Increased 37 percent In volume terms, but only 14 
percent m value MeXICO IS the largest suppber to the market, accountmg for 83 percent 
of total Imports m 1997, followed by Canada (9 % ), Peru (3 % ), France (2 % ), and ChIle 
(2 % ) Morocco was the fIfteenth largest supplIer m 1997, shlppmg 43 MTs worth an 
estImated $45 thousand WhIle Moroccan exports have more than doubled m volume 
smce 1992 when they were 21 MTs, they have fallen m value from $68 thousand See 
Table 25 

2 2 8 Canned AnchOVIes 

Morocco remams the largest suppber of canned anchovIes to the US, although Its lffipOrt 
market share has sbpped somewhat from 54 percent to 50 percent over the peflod 1992-
1997 Spam, Italy, and ChIle have all mcreased their tmport market shares, while 
Argentma has also seen a dechne US lffipOrtS mcreased from 2,725 MTs ($20 mIllIon) to 
3, 149 MTs (22 milhon) over the perIod Imports from Morocco mcreased from 1,484 
MTs ($11 mllhon) to 1,583 MTs ($12 mtlhon) In 1997, Spam had the highest fa s 
Import umt value at $7 86/kg, followed by Morocco ($7 80/kg), Italy ($5 68/kg), ChIle 
($5 64/kg), and Argentma ($4 06/kg) See Table 26 

2 2 9 Canned Sardmes 

US Imports of canned sardmes mcreased from $45 mIllIon (16,561 MTs) to $49 mIllIon 
(19,401 MTs) between 1992 and 1997 Many countrIes supply the market, although 
MeXICO (25% lffipOrt market share In 1997), Canada (18%), ThaIland (15%), and Ecuador 
(9%0 are the largest by volume Morocco was the fIfth largest suppher m 1997 and has 
Increased the Its value ($3 2 milhon to 5 3 mIlhon), volume (871 MTs to 1,438 MTs) 
and market share (5 % to 7 %) over the peflod Morocco's average Impon umt value of 
$3 71/kg IS much hIgher than the umt value of other supplIers MeXICO ($1 02/kg) 
Canada ($3 47/kg), ThaIland ($1 60/kg), and Ecuador ($1 22/kg) See Table 27 

2210 Canned OlIves 

US Imports of canned olIves mcreased 10 percent m value (to $181 mllbon) and 18 
percent m volume (to 78,249 MTs) over the perIod 1992-1997 Moroccan exports to the 
US more than doubled over the same peflod to 12,303 MTs and $22 mllbon Morocco's 
Import market share also doubled from 8 percent to 16 percent, although Spam IS sull the 
leadmg suppber despite ItS market share droppmg from 79 percent to 67 percent Other 
key supplIers mclude Greece (10% Import share m 1997) and Turkey (3%), WIth smaller 
amounts entermg from Portugal, Italy, France Israel, and MeXICO Morocco had the 
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lo\}vest average lmport umt value ot the top three supphers In 1997 at $1 80/kg compared 
to Spain ($2 37/kg) and Greece ($2 90/kg) Turkey s Import umt value however was 
only $1 44/kg See Table 28 

2211 Capers 

US Imports of canned capers Increased 55 percent In volume and 31 percent In value over 
the penod 1992-1997 1997 Imports stood at 1,639 MTs or $7 0 milhon (f as) Turkey 
IS the largest supplIer wIth 45 percent of Import volume In 1997, down from 51 percent In 
1992 Spam, the second largest supplIer, mcreased Its unport market share from 29 
percent to 32 percent over the same penod Moroccan supphes accounted for 16 percent 
of total Imports In 1997, down from 18 percent In 1992, although Its exports dId mcrease 
over the peflod Of the top three supplIers, Morocco has the lowest average fa s umt 
value at $3,690/MT See Table 29 

2212 Omons m Vmegar and AcetIc ACid 

US imports of canned and other processed omons (excludmg frozen) Increased only 
slIghtly In volume terms between 1992 and 1997 (from 1,415 MTs to 1,468 MTs) Value 
mcreased more sharply from $2 2 mllhon to $2 4 millIon Canada was the largest suppher 
to the market wIth a 42 percent unport market share In 1997, followed by Israel at 16 
percent ChIle, Chma, Thailand, and the Netherlands all held 5 percent unport market 
shares that year Morocco did not supply any product m eIther 1992 or 1997 See Table 
30 

2213 Gherkms/PIckles/Cormchons 

US Imports of pickles (mcludmg gherkms and corruchons) mcreased substantIally between 
1992 and 1997 m both volume (4,755 MTs to 21,281 MTs) and value ($5 million to $15 
mIllIon) terms Canada supphed 53 percent of volume unports m 1997, followed by IndIa 
(11 %) and MeXICO (10%) Morocco was the mnth largest suppher m 1997 DespIte an 
mcrease m exports to the US over the peflod 1992-1997 (121 MTs to 207 MTs, $178 
thousand to $216 thousand), Morocco's market share has fallen from 3 percent to 1 
percent Compared to most other unporters, Morocco's fa s unport umt value IS rather 
hIgh at $1,045 per MT See Table 31 

2214 OlIve Od 

US Imports of olIve 011 mcreased 50 percent to 159 thousand MTs over the peflod 1992-
1997 F a s value over the same penod mcreased 72 percent to $425 mIllIon Italy IS 

the largest supplIer to the market, WIth a 74 percent volume Import share m 1997, down 
only one percentage pomt from 1992 Spam, the second largest suppher, also saw a one 
percentage pomt reductIOn m Import share over the peflod to 12 percent Turkey 
remained the thIrd largest supplIer and mcreased ItS Import market share from 4 percent to 
8 percent Morocco was the fIfth largest suppber after Greece m both years WhIle 
Import volume from Morocco remamed at 2,555 MTs, F a s value mcreased 11 percent 
$5 9 mIllIon Average Import umt value Increased from $2,336/MT m 1992 to 
$2,673/MT In 1997 In 1997, Morocco had the second lowest Import umt value at 
$2 325/MT See Table 32 

2215 Canned AprIcots 

Canned apncot tmports declmed by 37 percent m volume and 21 m value over the penod 
1992-1997 In 1997, Imports totaled 940 MTs ($1 4 millIon) ArgentIna, Austraha, and 
South Afnca each supplIed more than 20 percent of import volume m 1997, sIgmflcant 
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Increases over 1992 levels Israel WhICh had been the top supplIer In 1992 supplled no 
product In 1997 Spamsh Imports also declmed sIgmficantlv Morocco was the tenth 
largest supplIer In 1997, but Its exports to the US were mimmal and were lower than III 

1992 Import umt values ranged WIdely Of the top four supplIers, umt values were 
much hIgher for France and Argentma ($2,400 and $1,719, respectively) than for 
AustralIa and South AfrIca ($972/MT and $898/MT respectIvely) See Table 33 

2216 Green Beans Preserved In VInegar or AcetIC ACId 

Processed green bean unports have mcreased substantlally smce 1992, with 1997 Imports 
reported at 14 972 MTs or $10 9 mIll10n Canada suppl1es 80 percent of Import market 
demand Morocco dId not export to the US m eIther 1992 or 1997 See Table 34 

2217 Jams and JellIes 

US Imports of Jams and Jelhes fell m volume (17,691 MTs to 15,782 MIs) but mcreased 
m value ($20 1 mIllIon to $26 5 milhon) between 1992 and 1997 There are many 
suppbers to the market, Morocco IS not one of them Egypt IS the thIrd largest supplIer 
WIth US Imports of $1 4 milhon m 1997, compared to barely more than $7 thousand m 
1992 See Table 35 

2218 WIne 

US Imports of wme mcreased from $1 1 mIllIon to $1 7 mIllIon between 1992 and 1997 
France supplIed 45 percent of the Import demand (value) m 1997, followed by Italy 
(26%), ChIle (7%), Austraha (7%), and Spam (5%) Many other countrIes, mclude 
Morocco also export smaller quantities to the US In 1997, Morocco exported $73 
thousand to the US, up from $49 thousand m 1992 See Table 36 

2219 Beer 

Morocco exported no beer to the US m 1992, and only a small quantity m 1997 (13 
thousand lIters, US$12 thousand) ThIS compares to total US beer Imports of 1,651 
mIllIon hters or $1 5 bilhon m 1997 Total beer Imports have mcreased more than 70 
percent m both value and volume terms smce 1992 SIxty other countrIes supply more 
beer to the US than does Morocco MeXICO accounted for 31 percent of volume Imports 
m 1997 (up from 19 percent m 1992) makmg It the largest volume suppber to the market 
The Netherlands accounted had a 26 percent Import volume share m 1997, although m 
value terms It IS the largest suppher Canada, Germany, the Umted Kmgdom, and Ireland 
are other major supplIers Of the top ten supplIers, only Japanese product showed a 
declme m Imports over the peflod 1992-1997 F A S umt values for beer Imports 
averaged $0 90/Ilter Of the top ten suppl1ers, fa s umt values ranged from a low of 
$0 53/1Iter for CanadIan product to $1 49/hter for Japanese beer Average fa s umt 
value for Moroccan beer was $0 96/11ter III 1997 See Table 37 

2220 DrIed AprIcots 

The US Imported 12,162 MTs or $33 mIllIon (f as) of dned aprIcots m 1997, up from 
only 8 266 MTs or $19 milhon m 1992 Turkey dommates the market, WIth an Import 
volume share of 95 percent No product was Imported from Morocco m eIther 1992 or 
1997 Average fa s Import umt value for TurkIsh product was $2,732/MT m 1997 
See Table 38 

2221 DrIed Tomatoes 
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LS Imports of dned tomatoes have fallen In both volume (7 786 MTs to 5 938 MTs) and 
value ($32 mIl bon to $22 mIllIon) SInce 1992 Over the same time, market shares have 
also changed qUIte dramatlcally Spam WhICh had been the top supplIer In 1992 (35 % 
lmport market share), dropped to second WIth 18 percent MexIco, whIch has supplIed 
only small quantItleS In 1992, mcreased Its exports to the US becommg the largest 
suppher m 1997 (22 percent Import share) Israel and Turkey also Increased theIr exports 
to the US dramatIcally, becommg the thIrd and fourth largest suppbers Moroccan 
exports to the US dropped from 1,846 MTs m 1992 to 739 MTs In 1997 It's share of 
the Import market dropped from 24 percent to 12 percent and It has become the fIfth 
largest suppber (It was the second largest In 1992) The top fIVe suppbers average f a s 
Import umt values were all m the range of $3 43-$3 75/kg m 1997 See Table 39 

2222 Thyme 

US Imports of thyme Increased from 1,837 MTs ($4 6 mIllIon) m 1992 to 2,114 MTs 
($5 5 mIllIon) In 1997 Morocco mcreased Its market share over the penod from 10 
percent to 16 percent, at the expense of the top two suppbers (SpaIn and Turkey) In 
1997, Morocco's average Import umt value of $0 85/kg was much lower than eIther for 
Spamsh ($3 16/kg) or TurkIsh ($2 63/kg) product See Table 40 

2223 Oregano 

US oregano Imports remamed relatIvely unchanged m 1997 compared to 1992 Turkey 
supplIed 59 percent of the total 5,806 MTs lffiported m 1997, wIth MeXICO supplymg 34 
percent and Greece accountmg for 4 percent Israel was the fourth largest suppber WIth a 
3 percent market share Morocco's exports to the US fell from 33 MTs to 24 MTs over 
the penod Morocco's average Import umt value m 1997 was comparable to that for 
Turkey See Table 41 

2224 Mmt 

Morocco exported 28 MTs ($23 thousand) of mmt to the US m 1997 No Imports from 
Morocco were recorded m 1992 TotallITIports have grown from 383 MTs ($848 
thousand) to 458 MTs ($1 5 mIllton) over the penod Egypt accounted for 36 percent of 
Imports m 1997, although Its volume and lffipOrt share IS lower than m 1992 Other mam 
suppbers mclude MeXICO, Hong Kong, Germany, and Chma Morocco had the lowest 
fa s average Import umt value of the top eIght suppbers m 1997 See Table 42 

2225 Parsley 

US Imports of parsley totaled $2 7 mIllIon (753 MTs) m 1997, up from $731 thousand 
(227 MTs) m 1992 Israel supplIed 78 percent of Imports m 1997, followed by MeXICO 
(7%) Egypt (6%), and Morocco (3%) Of these supplIers, Morocco had the hIghest 
average Import umt value m 1997 ($4 06/kg, fa s ), compared WIth Israel ($3 72/kg), 
MeXICO ($3 17/kg), and Egypt ($1 77/kg) See Table 43 

2226 Paprika OleoreSIn 

US Imports of papnka oleoresm were not reported m 1992 1997 Imports totaled 262 
MTs worth $8 5 mIllIon IndIa was the largest suppber WIth a 52 percent Import market 
share, followed by Spam (24%), Morocco (9%), and BrazIl (8%) Of the top three 
supplIers Morocco had the hIghest average lffiport umt value ($43 17/kg), compared to 
IndIa ($31 24/kg) and Spam ($38 26/kg) See Table 44 (Note The low average lffiport 
umt value for BraZIlIan product IS most lIkely caused by statlstIcally reportmg errors) 
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2227 Thymol 

US imports of thymol increased from 87 MTs ($621 thousand) to 181 MTs ($1 2 mIllIon) 
over the penod 1992-1997 Germany was the largest supplIer in 1997 accountmg for 45 
percent of Import demand, followed by the UK (32 %), France (17 %), and IndIa (5 %) 
Morocco supplIed no product to the US m eIther 1992 or 1997 See Table 45 

2228 Camphor 

US Imports of camphor (both natural and synthetIC) more than doubled over the perIod 
1992-1997 to 697 MTs ($1 8 mIllIon) Morocco dId not export any product to the US in 
eIther year Chma IS the dommant supplIer m the market (91 percent Import market share 
in 1997), wIth most remammg Import demand supphed by India, Hong Kong, and 
Taiwan Of the top four suppbers Chma had the lowest average f a s umt value of 
$2565/MT See Table 46 

2229 Bergamot Od 

The US Imported 37 MTs ($1 7 mIllIon) of bergamot 011 m 1997, down from 46 MTs 
($3 8 mIllIon) m 1992 In 1997, Italy had a 41 percent lffiport market share, followed by 
France (25%), and SWItzerland (11 %) Morocco supplIed no product to the US m either 
1992 or 1997 See Table 47 

2230 Geramum Od 

The US Imported 58 MTs ($2 8 millIon) of geramum 011 m 1997, up from 53 MTs ($2 0 
mIllIon) m 1992 France, Egypt, and Chma were the major supplIers both years 
Morocco supplIed small quantItIes m 1992, but shIpped no product m 1997 See Table 
48 

2231 Saffron 

The US Imported 11 MTs ($46 mIllIon) of saffron m 1997, up from 5 MTs ($3 2 
mIllIon) m 1992 Value dId not mcrease as qUIckly as volume, WIth the result that 
average Import umt values have dropped Spam remams the top suppber, accountmg for 
97 percent of total Imports m 1997 Much smaller amounts also entered from Italy, 
BraZIl, Greece, IndIa, and BelgIUm Morocco shIpped 9 kIlograms to the US III 1992, but 
no product m 1997 See Table 49 

2232 Coriander 

US Imports of conander mcreased from 2,313 MTs ($1 5 mIllIon) to 3,101 MTs ($2 7 
milhon) over the penod 1992-1997 Canada supplIed 84 percent of Import demand m 
1997 followed by IndIa (8%) and BulgarIa (5%) Morocco, WhICh had supplIed 12 
percent of demand m 1992 (WIth exports of 266 MTs or $211 thousand), shIpped only 13 
MTs ($11 thousand) m 1997 Morocco's average lffipOrt urnt value m 1997 ($0 79/kg) 
was the lower than any of the top 10 supplIers m 1997 WIth the exceptIOn of BulgarIa 
($0 68/kg) See Table 50 

2233 Cumm 

Morocco dId not export any cumm to the US m eIther 1992 or 1997 Total US Imports 
were 6 559 MTs ($10 6 mIllIon) m 1997, down m value but up m volume from 1992 
IndIa supplIed 31 percent of total Imports m 1997, followed by Turkey (30 % ), Syna 
(19%) PakIstan (13%), and Greece (5%) Average Import urnt values for the top fIve 
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supplIers ranged bemeen $1 52!kg and $1 70/kg In 1997 See Table 51 

2234 Sage 

Morocco shIpped 59 MTs ($223 thousand) of sage to the US In 1992, but none In 1997 
Total sage Imports decreased from 2,415 MTs ($5 6 mIllIon) to 2 008 MTs ($3 4 mIllIon) 
over the penod Albama remamed the largest supplIer WIth a 48 percent Import market 
share m 1997, followed by Macedoma (16%), Greece (9%), and Turkey (9%) Average 
Import umt value of these top four supplIers ranged between $1 48/kg to $1 73/kg m 
1997 See Table 52 

2235 Bay Leaves 

The US Imported $348 thousand (121 MTS) of bay leaves m 1997, up from $50 thousand 
(29 MTs) m 1992 Turkey dommates the Import market WIth a 96 percent share, With 
much smaller amounts entenng from Spam, Bangladesh, and Egypt Morocco exported 
no bay leaves to the US m eIther 1992 or 1997 See Table 53 

2236 BasIl 

The US Imported 2,765 MTs ($3 6 mIllIon) of basIl m 1997, up from 2,153 MTs ($3 0 
mIllIon) m 1992 Morocco exported no basIl to the US m eIther year Egypt accounted 
for 83 percent of Imports followed by MeXICO (12%), Israel (3%), and Greece (1 %) See 
Table 54 

2 3 Performance of Selected Products m the CanadIan Market 

CanadIan Import statlstlcs for the selected products are analyzed m thIS sectIOn, provldmg 
additIOnal detaIls on Morocco's market pOSItIon, change over the penod 1992-1997, and 
competItors Correspondmg tables follow thIS sectIOn 

2 3 1 Clementmes 

Canadian Imports of clementme oranges are grouped together WIth wIlkmgs, mandarms, 
and other Citrus hybnds for reportmg purposes Total Imports of all of these products 
mcreased sbghtly m volume terms over the penod 1992-1997, gomg from 63,782 MTs to 
66,263 MTs However, Import value decreased from C$103 0 millIon to C$94 3 mIllIon 
Morocco was the largest suppher m both 1992 and 1997, although Its share of the market 
has been droppmg as Its shIpments have declmed and Chma and Spam have mcreased 
theIr exports to Canada Morocco's exports to Canada fell from 30,670 MTs (C$54 5 
mIllIon) to 20,969 MTs ($32 1 mIllIon) between 1992 and 1997 Morocco's 1997 
average Import umt value of C$1 53/kg IS slIghtly below the C$1 61/kg recorded by 
Spam See Table 55 

232 Fresh Tomatoes 

Canadian Imports of fresh tomatoes mcreased from 145,632 MTs (C$152 mIllIon) to 
162,059 MTs (C$182 mIllIon) over the penod 1992 to 1997 The Umted States IS the 
largest supplIer to the market, although Its Import market share has fallen from 96 percent 
m 1992 to 79 percent m 1997 MeXICO has mcreased Its shIpments to Canada mne-fold 
over the perIod and ItS Import market share has mcreased from 2 percent to 17 percent 
Morocco was the thIrd largest supplIer m 1997, shlppmg 1,845 MTs (C$2 6 mIllIon) m 
1997 up from 279 MTs (C$762 thousand) In 1992 It's lffipOrt market share IS only 1 
percent however Other supplIers mclude Spam (1,837 MTs), the Netherlands (1,550 
MTs) BelgIUm (428 MTs), and Israel (332 MTs) Morocco s average Import umt value 
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ot CSI -+3 k.g In 1997 compares untavorably WIth average Import umt values from the US 
(C$l 06/kg) and MexIco (C$l 311kg), but favorably wIth Spain (C$l 86/kg) and the 
Netherlands (C$l 87 !kg) See Table 56 

2 3 3 Fresh Bell/Hot Peppers 

CanadIan Imports of fresh peppers (bell and hot types) more than doubled over the peflod 
1992-1997, reachmg 128,869 MTs (C$162 mIllIon) The Uruted States was the largest 
suppher to the market WIth a 87 percent Import market share, followed by MeXICO (10%), 
Spam (2%), the Netherlands (1 %), and Israel (under 1 %) Morocco suppbed no product 
m either 1992 or 1997 See Table 57 

234 Melons 

CanadIan Imports of fresh melons (excludmg watermelons) mcreased from 85,636 MTs 
(C$52 milhon) to 114,213 MTs (C$71 mllhon) over the peflod 1992-1997 Morocco 
supplIed no product In eIther 1992 or 1997 The Uruted States was the largest suppher m 
1997 accountIng for 67 percent of totallffiport volume, followed by MeXICO (13%), 
Honduras (6%), Costa RIca (5%), Guatemala (4%), the Dommican RepublIc (2%), 
Ecuador (1 %), and Panama (1 %) Average Import urnt value In 1997 ranged between 
C$O 58/kg to C$O 78/kg for the top eight supphers See Table 58 

2 3 5 Truffles 

Canadian Imports of truffles Increaseed from 4 MTs (C$45 thousand) In 1992 to 15 MTs 
(C$I13 thousand) In 1997 Italy was the largest supplIer In 1997, accountIng for 52 
percent of Import volume The only other supplIers that year were the US (34 percent of 
total Import volume), France (12%), and SWItzerland (2%) See Table 59 

2 3 6 Mushrooms 

Canada Imported C$16 2 mIl bon or 6,737 MTs of fresh mushrooms In 1997, compared to 
only C$2 0 milhon or 864 MTs In 1992 The Uruted States accounted for 81 percent of 
Import volume In 1997, down from 99 percent m 1992 Chma had a Import market share 
of 18 percent In 1997 and suppbed no product In 1992 Morocco dId not export fresh 
mushrooms to Canada eIther year See Table 60 

2 3 7 CarnatIOns 

Canada dId not Import any carnatIOns from Morocco In eIther 1992 or 1997 Total 
Imports grew from 7 6 mIlhon dozens (C$12 6 mIllIOn) to 9 2 mIllIon dozens (C$18 8 
mIllIon) over the penod ColombIa had a 92 percent lffiPOrt volume share In 1997, 
followed by Ecuador (4%), the US (3%), and Guatemala (1 %) See Table 61 

238 Roses 

CanadIan rose Imports Increased from 1 6 millIon dozens (C$6 4 mIllIon) In 1992 to 3 9 
mIllIon dozens (C$18 3 milhon) In 1997 Colombia held a 54 percent Import market 
share In 1997, followed by Ecuador (26 %), the US (7 %), Guatemala (7 %), MeXICO (3 %), 
and the Netherlands (2%) Morocco shIpped only 1,994 dozen (C$9 thousand) In 1997, 
down from 6,552 dozen (C$20 thousand) In 1992 Average Import urnt value for 
Moroccan product In 1997 was C$4 46/dozen, compared to C$4 62/dozen for Colombian 
roses and C$4 23!dozen for Ecuadonan roses See Table 62 
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2 3 9 Canned t\nchovles 

CanadIan Imports of carmed anchovIes decreased from C$4 2 mIllIon (380 MTs) to C$2 8 
mIllIon (338 MTs) between 1992 and 1997 Spam was the largest suppber m both years 
wIth Import market shares of 58 percent and 41 percent, respectively Moroccan Import 
marekt share also dropped over the penod, from 25 percent to 21 percent Italy, the US, 
and ChIle mcreased theIr exports to Canada over the penod and took market share away 
from both Spam and Morocco Moroccan exports to Canada fell from 95 MTs (C$772 
thousand) to 69 MTs (C$551 thousand) between 1992 and 1997 See Table 63 

2310 Canned Sardmes 

Canadian Imports of sardmes also fell over the penod 1992-1997, gomg from 5,539 MTs 
(C$13 9 mIllIon) to 3,878 MTs (C$10 6 mIlllon) Moroccan exports to Canada fell from 
128 MTs to 43 MTs over the same penod The US was the largest suppber m 1997, WIth 
a 64 percent Import market share, followed by Japan (7%), ThaIland (7%), Portugal 
(6%) Nor\\>ay (5%), Peru (4%), and Morocco (1 %) See Table 64 

2311 OlIves 

Canadian Imports of carmed olIves mcreased from 9,190 MTs (C$19 8 mIllIon) to 10,880 
MTs (C$25 5 mIllIon) between 1992 and 1997 Spam suppbed 32 percent of total Import 
volume m 1997, down from 58 percent In 1992 Other major supplIers m 1997 mcluded 
Greece (22% Import market share), the US (20%), and Morocco (16%) Morocco 
Increased Its exports to Canada from 319 MTs (C$469 thousand) In 1992 to 1,782 MTs 
(C$3 3 mIllIon) In 1997 Moroccan average Import umt value was only C$l 86/kg In 
1997 much lower than all of the other major supplIers WIth average Import umt values 
rangmg from C$2 02/kg to C$2 85/kg See Table 65 

2312 Omons m Vmegar and Acetic ACId 

CanadIan Imports of canned and other processed omons (excludmg frozen) decreased from 
309 MTs (C$389 thousand) m 1992 to 203 MTs (C$274 thousand) In 1997 The UK 
accounted for 38 percent of tmport volume m 1997, followed by the Netherlands (30%), 
Israel (18%), Italy (3%), ThaIland (2%), Japan (2%), and the US (1 %) Morocco 
shIpped no product to Canada In eIther 1992 or 1997 See Table 66 

2313 Gherkms/Plckles/Cormchons 

CanadIan Imports of pIckles m Jars or cans decreased from $9 6 mIlllon to $7 4 mIlllon 
between 1992 and 1997 Morocco supplied no product m eIther year The US held a 72 
percent Import market m 1997, followed by Turkey (4 %), IndIa (4 %) Poland (3 %) 
ThaIland (3 % ), and Greece (3 %) See Table 67 

CanadIan Imports of cucumbers or gherkms preserved m vInegar or acetIc aCId mcreased 
from 6,469 MTs (C$6 4 millton) to 8,904 MTS (C$9 7 mIllion) over the penod 1992-
1997 The Umted States was the largest supplIer m 1997 WIth a 86 percent Import market 
share, followed by Turkey (4%), Poland (3%), Hungary (2%), and IndIa (1 %) Morocco 
was the SIxth largest suppber m 1997 It's exports to Canada mcreased from 49 MTs 
(C$75 thousand) m 1992 to 71 MTs (C$82 thousand) m 1997 See Table 68 

2314 OlIve OIl 

CanadIan Imports of olive 011 mcreased from 11,694 MTs (C$36 0 mIllIon) m 1992 to 
18 110 MTs (C$75 4 mIllIon) m 1997 Italy supplIed 73 percent of the market In 1997 
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tollowed bv Spaill (12 %) Greece (7 %) Portugal (2 %) Lebanon (1 %) the US (1 %) and 
Turkey (1 %) Morocco shIpped no product ill 1992 but exported 31 MTs (C$127 
thousand) to Canada ill 1997 See Table 69 

2315 Canned Apncots 

Moroccan exports of canned apncots to Canada fell from 238 MTs (C$338 thousand) ill 
1992 to 22 MTs (C$32 thousand) In 1997 Morocco's Import market share fell from 16 
percent to 2 percent Total CanadIan unports of canned apncots fell from 1,456 MTs 
(C$2 0 mIllIon) to 946 MTs (C$1 4 mIllIOn) The US was Canada's largest suppher In 
1997 wIth a 29 percent Import market share, followed bv South AfrIca (25%), AustralIa 
(21 %), and SpaIn (14 % ) Moroccan average Import umt value was C$1 48/kg In 1997, 
compared to C$1 43/kg for the US, C$1 39/kg for South Afnca and AustralIa, and 
C$l 70/kg for SpaIn See Table 70 

2316 Green Beans Preserved m Vmegar or AcetIc ACId 

Processed green bean Imports Increased from C$6 mIlllon to C$lO mIlllon m value terms 
over the penod 1992-1997 and from 7,358 MTs to 10,154 MTs In volume terms The 
Umted States had an 83 percent Import market share m 1997, followed Japan (4%), the 
UK (3 % ), and Chma (2 % ) Morocco shIpped no product to Canada m eIther 1992 or 
1997 See Table 71 

2317 Jams and JellIes 

Canadian Imports of Jams and jellIeS remamed steady m volume (6,923 MTs) but 
mcreased In value (C$12 6 mIllIon to C$14 0 mllhon) between 1992 and 1997 Morocco 
supphed no product to Canada In eIther year Mam suppbers Include the US (40 percent 
Import market share In 1997), France (10%), Germany (8%), the UK (8%), BelglUm 
(5%), SWItzerland (5%), Poland (3%), and Lebanon (2%) See Table 72 

2318 Wme 

CanadIan Imports of WIne mcreased from C$332 mIllIon (138 mIlhon lIters) to C$528 
mIllIon (174 mIllIon lIters) between 1992 and 1997 France supplIed 32 percent of the 
Import demand In 1997, followed by the US (18 % ), ChIle (16 % ), Italy (15 % ), and 
Austraha (4 % ) Morocco shIpped only 2,700 lIters (C$l1 thousand) In 1997, up from 
2 340 lIters (C$lO thousand) m 1992 See Table 73 

23 19 Beer 

Morocco exported no beer to Canada m eIther 1992 or 1997 Total CanadIan beer 
Imports mcreased from 70 mIllIon lIters (C$57 mIllIon) to 111 mIllIon lIters (C$118 
mIllIon) between 1992 and 1997 The US had a 52 percent Import market share In 1997, 
followed by MexIco (15%), the Netherlands (8%), the UK (8%), Ireland (6%), and 
Germany (5 %) See Table 74 

2320 DrIed AprIcots 

Canada imported 1,641 MTs (C$S mIllIon) of dned apncots In 1992, compared to 1,623 
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MTs (CS6 mIllion) In 1997 Turkey accounted for 83 percent ot Imports m 1997 \lv nh 
lesser amounts entenng from the US (13%), Hong Kong (1 %) the UK (1 %) and Syna 
(1 o/c) Morocco exported no dned apncots to Canada In e1ther 1992 or 1997 See Table 
75 

2321 Thyme and Bay Leaves 

Canad1an Imports of thyme and bay leaves mcreased from 236 MTs (C$697 thousand) to 
329 MTs (C$1 2 mIllIon) over the penod 1992 to 1997 Moroccan exports to Canada 
mcreased from 11 MTs (C$23 thousand) to 18 MTs (C$35 thousand) over the peflod, 
although 1t s 1mport market share m both years was only 5 percent The US was the 
largest supplIer to the market wIth a 21 percent nnport market share m 1997, followed by 
Spam (20%) France (17%), Turkey (16%), and JamaIca (10%) See Table 76 

2322 Saffron 

Canad1an Imports of Saffron mcreased from C$544 thousand (7 MTs) m 1992 to C$621 
thousand (8 MTs) m 1997 Spam accounted for 75 percent of total nnport volume m 
1997, followed by the US (7%), Iran (6%), and Italy (5%) Morocco dId not export any 
Saffron to Canada m eIther 1992 or 1997 Average nnport urnt value for the top four 
supphers ranged between C$52 62/kg to C$85 40/kg See Table 77 

2323 Cumm 

CanadIan Imports of cumm mcreased from 233 MTs (C$673 thousand) m 1992 to 371 
MTs (C$961 thousand) m 1997 India supplIed 43 percent of total Imports m 1997, 
followed by Turkey (40%), Iran (10%), and the US (4%) Morocco exported no cumIn to 
Canada In e1ther 1992 or 1997 Average lffiport unIt value for the top four supplIers In 
1997 was In the range of C$2 29/kg to C$3 3D/kg See Table 78 

2324 COrIander 

Morocco less than 1 MT (C$2 thousand) of conander to Canada m 1997, down sharply 
from 46 MTs (C$64 thousand) In 1992 Total Imports Increased from 134 MTs to 144 
MTs over the penod IndIa replaced Morocco as the largest suppher to the market In 
1997 with a 70 percent Import market share The US supplled 19 percent of Import 
volume In 1997 followed by Austna (7%), the UK (1 %), and Morocco (1 %) Of the top 
fIVe supplIers, IndIa had the lowest average Import umt value In 1997 WIth C$l 56/kg, 
followed by Morocco (C$l 76/kg), the US (C$l 85/kg), Austna (C$l 99/kg), and the UK 
(C$2 02/kg) See Table 79 

2325 PaprIka Oleoresm 

Morocco 1S the thIrd largest suppber of paprika oleoreSIn to Canada In 1997, Morocco 
shIpped 33 MTs (C$785 thousand) to Canada, compared to 4 MTs (C$225 thousand) In 
1992 Total Imports of papnka oleoreSIn have Increased from 62 MTs (C$2 0 mIllIon) to 
192 MTs (C$2 5 mIllIon) over the penod The US was the top supplIer to the market In 
1997 WIth a 60 percent lffiport market share, followed by SpaIn (18 %), Morocco (17 %) 
and India (5 %) See Table 80 
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2326 Camphor 

CanadIan Imports of camphor mcreased from 18 MTs (C$99 thousand) to 34 MTs (C$159 
thousand) over the penod 1992-1997 Chma accounted for 73 percent of Imports m 1997, 
followed by the US (18 %), Hong Kong (3 %), TaIwan (3 %), and IndIa (2 %) Morocco 
supphed no camphor to Canada m eIther 1992 or 1997 See Table 81 

2327 Mmt Essential OIls 

CanadIan Imports of mInt essential Oils Increased from 129 MTs (C$6 1 mllhon) to 181 
MTs (C$9 8 mIllIon) over the peflod 1992-1997 The US supphed 95 percent of Imports 
m 1997 followed by IndIa (5%), the UK (3%), Italy (2%), and SpaIn (2%) Morocco 
supplIed no product m eIther 1992 or 1997 See Table 82 

2228 Geramum OIl 

Canada Imported 3 MTs (C$162 thousand) of geraruum 011 In 1997, up from under 1 MT 
(C$161 thouand) m 1992 In 1997, the US had 81 percent Import market share, followed 
by Chma (12%), the UK (2%), and Egypt (1 %) Morocco supplIed no product to Canada 
III eIther 1992 or 1997 See Table 83 

2229 Bergamot OIl 

Canada Imported 4 MTs (C$88 thousand) of bergamot 011 III 1997, up from 2 MTs ($51 
thousand) III 1992 The US suppbed 58 percent of Imported volume m 1997, followed by 
the UK (19%) and Italy (15%) Morocco supplIed no product to Canada III eIther 1992 or 
1997 See Table 84 
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ANNEX I L'S and Canadian Import StatIstIcs 
Tables 17 to 84 
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Table 17 Summary Table of US lm~orts from Morocco of Selected Agricultural Products 
FAS value ($OOOs) I I Volume (MTs unless othemlse stated) 

1992 1997 , 
Change , 1992 i 1997 I Change 

,Mushroom (fresh) \ 

ITruffies (fresh) I Strawberries (fresh) 
\Camatlons (fresh stems thousan 430 100% 2944 100% 
IClementlne Oranges (fresh) 605 100% 592 100% 
IMelons (fresh) 
Omon (fresh) 68 45 51% 21 43 51% 
IAnchovles (canned) 11,194 12,355 9"/0 1484 1583 6% 
Sardines (canned) 3239 5333 39% 871 1438 39% 
IOlives (canned) 9,016 22,117 59% 5515 12303 55%1 
ICapers (canned) 785 985 20% 190 267 29% 
10nions (canned) I 
'Gherkins/Pickles (canned) 178 216 18% 121 207 42%1 
iOllveOl1 5347 5939 10% 2555 2555 
Apricots (canned) 55 22 150% 29 12 142'70 
iGreen Beans (canned) 
Jams/Jellies I 
IWine 49 73 33% nla nla - -
Beer (liters OOOs) 12 100% 13 100% 
IAPricots (dned) 
Tomatoes (dned) 7414 2686 176% 1846 739 -150% 
IThyme 219 289 24% 181 341 470A. 
loregano 78 56 39% 33 24 -38% 
Mint 23 100% 28 100% 
Iparsley 91 100% 23 100% 
Papnka OleoreSin na. l051 na. na. 24 nal 
IThymol 
ICamphor 
I Bergamot Oil 
Geranium Oil 30 
Saffran 12 <1 
ICoriander 211 11 -1818% 266 13 -1946% 
Cumin 
\Sage 223 60 
'Bay Leaves 
ITotal 38118 27% 
Source US Census Bureau 

Make Up of US Imports of Selected Agncultural Products from Morocco (based on value) 

Oltves (canned) 
<\nchOVles (canned) 
Olive all 
Sdrdmes (canned) 
Tomatoes (dned) 

1992 1997 
237% 423% 
294% 236% 
140% 113% 
85% 102% 

195% 5 1 % 

Im20n \1arket Share \ \ 0\1 

1992 \997 

<1%1 
2°/0 

<1% <1% 
54% 50% 

5% 7% 
8% 16%1 

18% 16% 

3% 1°0 
2% 2% 

2% 100 

<1% <1%1 
<1~0 

I 
24% 12% 
10% 16%1 

1% <1% 
6%' 
3% 

na 9% 

1% 
<1% 
12% <1%1 

2% 



Table 18 Summarv Table of Canadian Imports from Morocco of Selected Agricultural Products 

Value (C$ OOOs) I V I (MT I th d) I M s , oume s un ess 0 erw lse state , mport arket hare (Vol) 

, 1992 I 1997 I Change 1992 1 1997 Chan~e 1992 1997 

ITomatoes (fresh) 762 2639 71%1 279 184) 85%1 <1% 1°0 

/Fresh Bell/Hot Peppers (fresh) 0 0 0 0 I 0% 0%1 

IMelons (fresh) 0 0 

I 
0 0 0% 0°0 

IT ruffles (fresh) 0 0 0 0 0% 0%' 

Mushroom (fresh) 0 0 0 0 0% 0% 

IClementlne Oranges (fresh) 54545 32063 70% 30670 20969 46% 48% 32% 

ICamatlons (stems thousands) 0 0 0 0 0% 0%1 

,Roses (stems thousands) 20 9 122% 79 24 229% <1% <1°1o 

Anchovies (canned) 772 551 40% 9S 69 -3&% 25% 21% 

Sardines (canned) 441 106 316% 128 43 198% 2% 1% 

Olives (canned) 469 3,320 86% 319 1782 82% 3% 16% 

Omons (canned) 0 0 0 0 0% 0% 

,Gherkins/Pickles 75 82 9% 49 71 31% 1% 1% 

jOlive Oil 0 127 100% 0 31 100%1 0% <1%1 

IAPncots (canned) 338 32 956% 238 22 982%1 16% 2°1O 

Green Beans (canned) 0 0 0 0 0% 0%1 

:Jams/Jelhes 0 0 0 0 0% 00/ 0 

IWine (liters OOOs) 10 11 9% 2 3 33%~ <1% <1% 

IBeer (hters ODDs) 0 0 0 0 0% 0°0 

!APncots (dned) 0 0 0 0 0% 0%1 

Thyme & Bay Leaves 23 35 34% 11 18 39% 5% 5% 

Saffron 0 0 0 0 0°/0 0% 

Cumin 0 0 0 0 0% 0%1 

Conander 64 2 -3100% 46 1 -4500% 34% 1% 

Papnka OleoreSin 225 785 71% 4 33 88% 6% 17% 

Camphor 0 0 0 0 0% 0% 

IMlnt Oil 0 0 0 0 0% 0% 

GeramumOd 0 0 0 0 0% 0% 

Bergamot Oil 0 0 0 0 0% 0%1 

Total 577441 397621 -45% 



Table 19 l S Im20rts of Fresh Mushrooms 

MT~ 
Suppliers 

1992 1997 
Canada 1969 5304 
ChIna 21 739 
IMeXICO 0 663

1 

France 13 34 
'Hong Kong', 0 19 
ITalwan 1 ~I ,Japan 36 
'South Afrrc 0 51 
'Others 16 9 
Total 2056 6783 
"<ate HS (r(J9)/ 

Source LS Census Bureau 

T bl 20 US I a e mports 0 fT ffl ru es 

Supplier 
Kilograms 

1 , 1992 1 
IFrance 

, 
7031 

: Spain 
1 

37 
Iitaly 1 3872 
Total 10940 
Vote HS2()()32()()()()() 

Source US Census Bureau 

1997 
9183 

9 
20103 
29295 

FAS Value ($OOOs) 

1992 1997 
3100 12,278 

59 870 
0 1092 

98 254 
0 17 
3 14 

186 35 
0 56 

72 68 
3518 14684 

F AS Value ($) 

1992 I 1997 
532399 511 331 I 
14992 1463 

246700 1 160956 
794091 1673 750 

T hi 21 US I a e mports 0 fF h St b res raw errles 

I 
I 

Kilograms , 

1992 I 1997 
'MexIco , 923800313743970 
INew Zeala I 407409 575745 
ICanada 4377 87861 
IAsutralia 38502 32992 
iColombla 513806 28937 
,Argentina 

, 
3427 7060 

IGuatemala I 560870 1 786 
'Netherland 1 0 600 
ICosta Rica' 3132 0 , 
Israel , 1 398 0 
Sweden 190 0 
,Hungary 3524 0 
'Ecuador 12689 0 
Chile 9215 0 
Total 1079654214478951 
\ole ~ggregate HS 081010 
Source LS Customs Bureau 

FAS Value ($) 

1992 I 1997 
11 127227 23682452 

1 224472 1,995,825 
10290 185580 

140806 152242 
2002865 84653 

10094 20320 
535918 1296 

0 6442 
4573 0 
1398 0 
4152 0 
3947 0 

22420 0 
17389 0 

15105551 26128810 

Import Market Share F AS Import Umt Value 
(Volume) per KG 

1992 1997 1992 1997 
96% 78% 157 231 

1% 11% 275 1 18 
0% 10% 1 65, 
1% 1% 778 747' 
0% 0% 092 

4 0% 0% 355 239 
363 2% 0%, 520 738 

0 0% 0%' 11 83 
142 1% 0%1 445 760 

3921 100% 100% 1 71 216 

elF Value ($) Import Market Share FAS Umt Value per KG (Volume) 

1992 I 1997 1992 I 1997 1992 I 1997 
557849 543109 4% 3% 76 56 

15434 1483 0% 0%1 405 163 
254558 1 210043 2% 6%\ 64 58 
829833 1756632 6% 8%, 73 57 

elF Value ($) Import Market Share FAS Import Umt Value 
(Volume) per KG 

1992 , 1997 1992 I 1997 1992 I 1997 
11 468842 24212146 86% 95%, 1 20 172 
2068 169 3671 734 4% 4%1 301 347 

10439 190081 0% 1% , 235 2 11 
220643 269551 0% 0%, 366 461 

2450835 107728 5% 0%1 390 293 
14349 26762 0% 0% 295 288 

919805 2307 5% 0% 096 073 
0 8275 0% 0% 1074, 

6472 0 0% 0% 146 1 

0% 
, 

3760 0 0% 1 00 , 

4973 0 0% 0% 21 85 I 4895 0 0% 0% 1 12 , 

31624 0 0% 0% 177 , 
30156 0 0% 0% 189 

, 
17 234 962 28 488 584 100% 100% 140 1 80 



Table 22 US Im[lorts of CarnatIOns , 
Import Market Share Stems (OOOs) F AS Value ($OOOs) I CIF Value ($OOOs) , (Volume) 

1992 1997 I 1992 
, 

1997 : 1992 1997 : 1992 : 1997 , I I 
Colombia 892079 1 1326521 83144 1096141 100432 134924' 96% 94%, 
Ecuador 10755 45997 1 126 4702 1 541 60071 1% 4%1 
Guatemala, 4757 17827 356 1 573 442 2096

1 
1% 1%' 

Morocco 0 2944 0 430 0 607' 0% 0%1 
MexIco 4021 2613 254 151 266 166 0% 0% 

IBoliVla : 114 1844 9 170 11 228 0% 0%1 
, Netherland 237 1 133 57 239 84 340 0% 0% 
,Turkey 25 985 3 176 5 237 0% 0% 
iSpaln 0 474 0 80

1 

0 109 0% 0%, 
Israel 502 422 62 46 126 86 0% OOA ' 

°1 
Others 12281 503 1097 74' 1 508 103 1% 0%1 
Total 924770 1207395 86108 117254, 104416 144903 100% 100% 
\ote HS ()6()3Jn3()()O (sprav) and HS 060310-030 (standard) 

SourCE. LS Census Bureau 

Table 23 f I US Imports 0 C ementme o ranl!;es, Wlk I mgs, M d an arms, an dO h C t er Itrus H b d lyl rI S 
I 

MTs FAS ($OOOs) elF ($OOOs) Import Market Share 

I 
(Volume) 

1992 I 1997 1992 i 1997 1992 1 1997 1992 1 1997 
ISpaln 

, 
5967 34381 7567 42226 9064 49233 80% 91% 

IAustraha 0 1 146 0 1 187 0 1499 0% 3%1 
ISouth Kore l 0 793 0 855 0 941 0% 2%' 
IMorocco I 0 592 0 605 0 773 0% 2%1 
IJamalca I 803 388 422 178 516 234 11% 1%1 
South Afnc 1 0 187 0 267 0 321 0% 0%, 
IJapan 615 127 1 315 323 1401 340 8% 0%1 
IOthers , 47 106 25 120 29 137 1% 0% 
,Total 7433 37721 9329 45760 11 010 53478 100% 100% 
"ate HS ()8052()()()() categorJ, zncludes varIOus fresh Citrus frUits (clementmes wzlkzngs mandarins other h~brzds) 
Source L'S Census Bureau 

T bl 24 US I a e mports 0 fM I (Ii h I d t eons res ,exc u 109 wa erme ons 

F AS Umt 'value per Stem 

1992 1997 
009 010 
010 010 
007 0091 

015
1 

006 006 
008 0091 
024 021 
010 018, 

017 
012 011 
009 015 
009 010 

FAS Import Umt Value' 
per KG 

1992 
, 

1997 
127 123 

104 
108 
1 02 

053 046 
143 

214 255 
053 1 13 
126 1 21 

, 
Kliograms FAS Value ($) CIF Value ($) Import Market Share I F AS Import Umt Value 

I (Volume) : per KG , 

J 1992 I 1997 1992 J 1997 1992 I 1997 
MeXICO ~4 732 499 75 308 713 1566949224926102 17 939 803 28 060 029 
ICosta Rica 117 745 65925130000 8274426 9819579 10578126 12156244 , 
,Honduras , 352043222877517 1 186893 5065762 1 949412 6581922, 
,Guatemala 14 323 198 18 270 300 I 4248299 5403909 6906 132 7 506956 ! 
Panama I 9408 930 13 426 962 3 252 593 6 128 339 5 355 417 7 732 1751 
,Nicaragua 4726955 3238891 1526904 1296512 2664417 1963361 
EI Salvador 5208 471 2 533 868 2006935 1 215055 3 391 232 1 852601 I 
Brazil 344499 1 868340 108789 769669 225142 1 169985 
'Ecuador 3 119631 1 056425 936749 368383 1 345437 616890 I 
Dominican 388413 573734 89914 129994 142350 197874 
Israel 222289 220392 90575 93754 792022 1 058793 \ 
Spain 0 41 417 0 40863 0 862761 
Others 170313 359611 58504 38828 83449 60728 
Total ***************************j37 450 073 55296749,51 372939 69043834 
\ ole ~ggregale 08rr 19 
SOlll ce l S Customs Bureau 

1992 , 1997 I 1992 1997 
43% 46%1 035 033 
17% 15% ' , 047 039 

3% 14% 034 022 
14% 11% 030 030 
9% 8% 035 046 
5% 2% 032 040 
5% 2%: 039 048 
0% 1% 032 041 
3% 1%1 030 035 
0% 0% 023 023 
0% 0% 041 043 
0% 0%' 099 
0% 0% 034 108 

100% 100% 036 034 



Table 25 US Imports of Fresh Ontons 
, 

r...llograms FAS Value ($) elF Value ($) 

1992 1997 1992 1997 1992 1997 
MexIco -···-·-----·-i3 

871 309 -'-'-'-'r 316 161 '-'---' Canada ,26 690 098 23 320 772 9 735 570 6 860 593 10 230 564 7 561 005
1 Peru a 7918786 0 3334944 0 4957818 

France 2104495 4682315 3486400 3414775 4852601 4390504) 
ChIle 3519746 3896914 1 045791 1 677 924 1 653746 2811 0551 
Guatemala o 1 472 922 0 717297 0 1 220335 
Netherland 833443 1 316665 I 940867 1187950 1 219742 1475110 
New Zeal a 1 410022 9147991 556239 247068 848390 379831 
,NIcaragua 55110 375360 16200 90170 24700 166109 
China 21 263 146247 ' 19179 96514 22851 1136221 
BelgIum 244066 106896

' 
424592 90596 560515 105934 

Uruguay 0 86466, 0 621041 0 99502' 
Italy 3475 74100 I 6341 199333 11 168 3094151 , 
'Honduras 0 47767 t 0 274791 0 334731 
Morocco 21 481 43321 67846 45108 73638 59050 I 
lathers 1 805886 842761 911 136 218506 1486482 234635 
Total ~*************.**.********,,**,*************************** **.*****.**** •• ***** •• _.**"'" 
".ole 4ggregale 1-()3 1() 2() + 30 + 40 
Source LS Customs Bureau 

T bl 26 US I a e mports 0 fC anne d A h nc oVles 
I 

t i 
r...llograms 

, 1992 1997 
I Morocco , 1483962 1 583331 
:Spaln 388234 526417 
Iitaly 173947 292028 
[ChIle 70889 246912 
Argentina ' 255870 169495 
Others 352270 331 059 
Total 2725172 3149242 
'Vote 4ggregate 16()4 16 
Source LS Customs Bureau 

F AS Value ($) 

1992 I 1997 
1119442112355362 
3978862 4139128 

828473 1659606 
423950 1 393346 

1 166 523 688 469 
2427773 2010600 

20020002 22246511 

elF Value ($) 

1992 I 1997 
11 533100 12742525 
4 099 537 4 266 933 

861 419 1 719703 
452132 1490178 

1 256 509 713 757 
2 504 256 2 097 2221 

2070695323030318 

Import Market Share FAS Import Unit Value 
(volume) per KG 

1992 1997 1992 1997 
81% 83% 062 051 
14% 9% 036 029 
0% 3% 042 
1% 2%' 1 66 073 
2% 2% 030 043 
0% 1%) 049 
0% 1%1 1 13 090 
1% 0%1 039 027 
0% 0%1 029 024: 
0% 0%: 090 066

' 0% 0%' 1 74 085 
0% 0%, 072 
0% 0% 1 82 269 
0% 0% 058 
0% 0% 316 1 04 
1% 0% 050 259 

100% 100% 059 049 

Import Market Share I FAS Import Umt Value 
(Volume) 1 per KG 

1992 I 1997 I 1992 I 1997 
54% 50%1 754 780 
14% 17% 1025 786 
6% 9% 476 568 
3% 8%: 598 564 
9% 5%, 456 406 

13% 11% I 689 607 
100% 100% I 735 706 



Table 27 LS Imports of Canned Sardmes 

Kilograms I FAS Value ($) I elF Value ($) 

1992 ' 1997 i 1992 I 1997 : 1992 : 1997 I 

'Ole 4ggrega/e 160-1 13 
Source LS Customs Bureau 

T bl 28 US I a e mports 0 fC anne dOl Ives 
, 

Ktlograms FAS Value ($) 

1992 1997 1992 I 1997 
[Spain ,52245497 52 797 133 [************************** 
,Morocco ' 5515170 12302663 901642922116549 
Greece 5641 115 7535043

1

1428866521 861449 
'Turkey 464623 2127893 553417 3064011 
IPortugal , 946365 1 128396 1945920 2052235 
Italy 276709 689379 919306 2330917 
,France 204971 552538 711482 1 869100 , 
IIsrael , 301 532 370464 730272 906835 
'MeXICO 

, 
267067 219951 540179 284487 

Others , 674456 525511 1 144830 1 011 526 
'Total 166 537 505 78 248 971 ~*************************~ 

-Aote 4ggregate 2()O) 0 
SOUl ce US Customs Bureau 

Table 29 US Imports of Capers 
\ 

Suppliers 
hliograms FAS Value ($) 

1992 1997 1992 1 1997 
Turkey 543418 742434 2 113 690 2 902 365 
Spain 305951 518292 2332683 2659151 
Morocco 

, 
189752 266998 785399 985163 

Italy 13733 48924 103106 

elF Value ($) 

1992 I 1997 
**'************************ 
9877 351 24218317 

15 203 385 23 446 622 
604737 3369519 

2103403 2246937 
969825 2486 141 
767469 1 991 703 
797067 983590 
549622 287137 

1258385 1 093491 
*************************** 

, 
1 

elF Value ($) 

1992 1 1997 
2178439 2986176 
2441111 2814508 

818151 1023385 
107949 243970 

'Other 6613 62181 28569 
229 49~ I 
243276 30607 255135, 

Total 1 059467 1638829 5363447 
\ole Canned capers (HS 2()OI 90 10 + 20019020) 
'Will ce {.s C enslls Bureau 

7019448' 5576257 7323174 

Import Market Share 
(Volume) 

1992 1997 
10% 25% 
13% 18%: 
32% 15%' 

4% 9% 
5% 7% 
3% 7% 

13% 7% 
9% 3% 
4% 2%1 
2% 2%, 
1% 2%, 
5% 4% 

100% 100% 

Import Market Share 
(Volume) 

1992 I 1997 
79% 67%, 

8% 16%1 
8% 10% I 
1% 3% 
1% 1% 
0% 1% 
0% 1% 
0% 0% 
0% 0% 
1% 1%\ 

100% 100% 

Import Market Share 
(Volume) , , 

1992 1 1997 
, 

51% 45%) 
29% 32%, 
18% 16%1 
1% 3%' 
1% 4% 

100% 100%' 

FAS Import Umt Value 
per hG 

1992 1997 
1 40 1 02 
326 347 
1 40 1 60 
1 23 122 
372 371, 
1 21 1 25 
617 851 
226 259 
474 457 
415 372 
596 548 
228 230 
272 254 

FAS Import Umt Value 
per hG 

1992 , 1997 
257 237 
163 180 
253 290 
1 19 144 
206 1 82 
332 338 
347 338 
242 2451 
202 129 1 

1 70 1 92, 
247 2311 

FAS Import Umt Value 
per KG 

1992 1997 
389 391 
762 513 
414 369 
751 469' 
432 391 
506 428 



Table 30 l'S Im~orts of OnIOns In Vinegar & Acetic ACId (Includmg canned) 

I\.llograms I FAS Value ($) elF Value ($) Import Mari<..et Share F A..S Import linn \ aluc 
I (volume) per I\.G 1 

1992 1997 1 1992 1997 1992 1997 1992 199"7 1992 199" 
Canada 231 075 619546 278379 691480 283951 711 320, 16% 42%1 1 20 1 12 
Israel 666140 236564 641 894 203179 751 164 234773, 47% 16% 096 086 
ChIle 0 79832 0 101 832 0 1069481 0% 5% 1 28 
China 19500 76698 22706 155772 25519 164409 1% 5% 1 16 203 
IThalland 106764 70906 336087 284891 365902 305175 8% 5%1 315 402, 
1 Netherland 112282 66227 201855 181 728 218199 198864 8% 5%1 1 80 274' 
IUK 46663 50142/ 143280 146716 153737 162908

1 

3% 3%1 307 293i 
IBelglum 68172 48461 85396 40014 91613 44605 5% 3% 125 0831 
'Others 163952 219849 467316 629275 507038 6693171 12% 15% 1 285 286 
,Total 1414548 1 468 2251 2 176 913 2434887 2397123 25983191 100% 100%1 1 54 1 66 
\O[L HS 2001l0W) + 20059020 
Source L S Census Bureau 

Tabldl 
Import Market Share 

(Volume) 

1992 1997 1992 1997 1992 1997 1992 1997 199"7 
ICanada 527600 11 294019 157926 7246824 170789 7946040 11% 642 
,IndIa 16733 2401735 16651 1 181 825 19428 1 502515 0% 492 
IMexlco o 2188195 0 575883 0 593753 0% 263 
IPoland 949214 1 451 707 750176 1273230 888042 1 518443 20% 790 877, 
,Germany 500382 907755 764467 1059640 825870 1180094 11% 1 528 1 167 
Turkey 22467 797834 26950 495653 29300 566139 0% 1200 621' 
,Israel 569183 715340 785681 931481 861 136 1022720 12% 1 380 1 302 
ISri Lanka 785514 358160 471 801 287091 614015 339570 17% 2%: 601 802 
iMorocco 120618 206850 177 536 216096 193452 244748 3% 1%1 1472 1 045 
'Others 1263023 959683 1 873236 1673886 2084275 1837384 27% 5%1 1 483 1 744 
Total 4754734 21 281 278 5024424 14941 609 5686307 16751406 100% 100% 1 057 702 
'vote HS 200 Il 00000 
Source US Customs Bureau 

Table 32 US 1m orts of OlIve 011 

MTs FAS Value (ODDs) 

1992 1997 1997 1992 1 1992 1997 
Italy 79946 117 127 313140 196469 74%1 2333 2674 
Spain 13846 18415 53678 35387 12% I 2430 2915 
Turkey 3732 12390 26871 7710 4% 8%/ 1 965 2169 
Greece 2680 4580 13098 5942 3% 3%\ 2091 2860 
Morocco 2555 2555 5939 5621 2% 2%, 2093 2325 
TUniSIa 1 751 1218 2876 5091 2% 1% 2781 2361 
Portugal 864 913 2805 2541 1% 1% 2813 3071 
Lebanon 128 708 2239 380 0% 0%1 2755 3163 
Argentina 100 261 1 401 396 0% 0% 3719 5370 
Syna 0 227' 695 0 0% 0% 3066 
Others 290 5331 2067 981 0% 0%1 3 181 3878 
Total 105893 1589281 424810 260519 100% 100% 2336 2673 
\ all S[allSllCS are totals/or HS 1509 
SOW CL L S CL nSIiS Bweau 



Table 33 US ImEorts of Canned AEricots 

Suppliers 
"'1Ts 1 FAS Value ($OOOs) erF Value ($0005) 

1992 1997 1997 1992 
Argentina 125 209) 360

1 
160 

IAustralia 1 201 I 195
1 

4 
South Africa 188 1 168' 0 
France 40 109 1 75 261 I 81 
Spam 395 87

1 
398 87 444 

MeXICO 3 34 5 159
1 

5 
Canada <I 22 21 1 22 
Oom Rep 22 16' 0 17 
SYria 23 12 18 2~1 21 10 
Morocco 29 12, 55 58 22 
Others 869 441 1027 65 1 099 73 
Total 1486 940 1 1725 1 363 1 873 1478 1 

\ ate HS :!()()8 )() 2() HS 2()()8 5() .f0 
Source L S CensU!. Bweau 

Table 34 US Imports of Green Beans ( reserved m vme ar or acetic aCid) 

hilograms 

1992 1997 
Canada 1 700 666 12 039 449 1 , 

,Guatemala 372 422 966685 478240 1305117 540794 14364651 
:Mexlco 0 520848 0 433609 0 457156 
'India 175382 361 755 102411 454084 118686 495416 
South Kore I 104064 251325 189141 354150 206383 386441 
ITalwan , 183031 160891 363245 315592 384954 331939 
:Chlna 104185 136262 86516 109184 97359 120941 
Iitaly 7941 102830 12223 51 115 13177 60702 
IGreece 30903 70522 72 330 156039 76448 164751 
'Others 650356 361893 1009399 583412 1 102090 625683 
Total 3 328 950 14 972 460 3134373 10862226 337505311330671 1 
\ole HS ]()())9()() 

Source L S lustoms Bureau 

22%1 
21%1 
20%1 

3% 12% 1 

27% 9%1 
0% 4%' 
0% 2% 
0% 2%1 
2% 1%1 
2% 1%, 

58% 5%' 
100% 100%1 

Import Market Share 
(Volume) 

1992 1997 
51% 
11% 6% 

0% 3%1 
5% 2% 
3% 2% 
5% 1% 
3% 1% 
0% 1% 
1% 0% 

20% 2%1 
100% 100%, 

FAS Import Untt Value 
per KG 

1992 1997 
1 14 1 72 
655 097 

090 
186 240 
1 01 099 
1 76 461 

097 
073 

078 077 
1 86 1 81 
1 18 148 
1 16 145 

FAS Import Unit Value 
per MT 

1992 1997 
483 590 

1284 1 350 
833 

584 1255 
1 818 1409 
1985 1962 

830 801 
1 539 497 
2341 2213 
1 552 1 612 

942 725 



Table 35 LS lm(!orts of Jams and Jellies 

l\.Jlograms FAS Value ($) elF Value ($) Impon Mar"et Share F i\S Impon L nil \ diu.: 
(volume) per l\.G 

1992 1997 1 1992 1997 1992 1997 1992 1997 1992 199"' , 
22354761 1 574519 

1 

Canada 825291 31356681 1 591436 3182135 5% 14% 1 91 140 
:Oenmark 2288976 2112582 2808053 2616210 I 3206950 2965375 i 13% 13% , 123 1 24 
Egypt 3170 1 747516 7166 1 445 325) 7 844 1601727 0% 11% 1 226 083 
France 899627 1 377914 2680873 3 606 869 2 868 452 3835897 5% 9%1 298 262 1 

Germany 488952 1 354539
1 

1 097192 2 466 570 1 207 750 26849371 3% 9% 224 1 82 
SWitzerland' 587173 1 098 02411 670 265 3248540 1 743348 3428013 3% 7%1 284 296, 
Turkey 38742 542 803 71 008 696937 74558 753722

1 

0% 3%1 183 128 : 
Czech Rep 0 424160 0 446408 0 489130 0% 3% 1 05 
Costa Rica' 556635 388353 383851 320852 443088 358246 3% 2% 069 083 
Brazil 444162 367592 328523 381 190 373805 408998: 3% 2%! 074 104 , 
Poland 988453 359162 788375 4882921 934518 5558851 6% 2% 080 1 36 
UK 344683 333137 1 188667 1 267 1691 1 280141 1 340966 1 2% 2% 345 380 
Others 10 225 119 3 440 888 7 496 398 6 332 208 I 8 931 060 6 823 419 ' 58% 22%' 073 1 84 
'Total 117 690 983 15 782 146120 094 890 26 452 238 :22 662 950 28 428 450 I 100% 100% 1 14 1 68 
\ole 4ggregate HS ](r-99 m + i(J + 2(J + 25 + 30 + 35 + 40 + 45 + "0 + -" 
Source LS Customs Bureau 

Table 36 US 1m orts ofWme 

Volume (Not AvaIlable) FAS Import Umt Value 
(not available) 

1992 1997 1992 1997 1997 I 1992 1997 
France 520693 7563441 795077 45% 
,Italy 305170 4347371 466527 26%1 
'Chile 34040 125685

1 

137545 3% 7% 
,Australia 32152 123399 129433 3% 7%1 
ISpatn 68658 87985 94081 6% 5%i 
Portugal 24341 50106 52395 2% 3% 
IGermany 39151 35348 38134 4% 2%1 
'Argenttna 3195 13200 14668 0% 1%1 
IBrazl1 5200 11498 12833 0% 1% 
ISouth Africa 1 788 7034 7520 0% 0% 
IGreece 

, 
4684 4613 5011 0% 0% 

INew Zeala~d 402 4234 4482 0% 0% 
,Morocco 49 73 79 0% 0% 
'Others 19283 23380 25591 2% 1% 
Total 1058804 1677 636 1 783376 100% 100% 
\ole 4ggregate HS 220.; 
Source GS Customs Bureau 



Table 37 US Im~orts of Beer 

L Itres (OOOs) 

1992 1997 1 
MexIco 179380 5095261 
INetherland 284669 4320531 
Canada 247203 349845 
Germany 103659 117 7031 
UK 42477 92688 ! 
Ireland 34167 65600 
Dominican 1 591 13837 
,Japan 19746 11648 
New Zeala 7097 7872 
Jamaica 3783 7689 
Morocco 0 13 
Others 42902 42740 : 
Total 966674 1 651 215 
\ote 4.ggregate of HS J )09 
Source [S Censu.l Bureau 

T bl 38 US I a e mports 0 fD d A fie lpnco s 

, MTs 

1992 , 

'Turkey 8044 
,China 1 
,Australia 13 
'India 0 
ISyna 61 
IUK 0 
'Argentma 35 
IPaklstan 1 13 
IHong Kong 9 
'Other , 91 
ITotal 8266 
jI, ote HS 08 J 3 J 0 00 
Source US Census Bureau 

1997 
11494 

347 
128 

71 
65 
20 
18 
10' 
9 
1 

12162 

F <\S Value ($OOOs) 

1992 1997 1 
147431 4170451 
322431 527556

1 141 390 184083 
101 650 1188051 
38548 84503 
33294 57678 

1925 16022 
19577 17328 
5504 6595 
3309 6779

1 0 12 
38710 43973 i 

853768 1480378, 

FAS Value ($OOOs) 1 

1992 1 1997 
18826 31 396 

2 738 
70 549 

0 213 
55 151 

0 62 
82 22 
24 12 
47 34 

213 4 
19319 33181 

ClF Value ($OOOs) 
1 Import Market Share FAS Import UTIlt Value 

(Volume) per Liter 
1992 1 1997 1992 

i 
1997 1992 1997 

155 482 436221 19% 31% : 082 082 
356494 577770 I 29% 26%' 1 13 1 22 
145990 1876441 26% 21% 057 053 
117 799 1355421 11% 7%, 098 1 01 
44 111 974131 4% 6%, 091 091 
37012 65172

1 
4% 4% 097 088 

212 17876 0% 1%1 1 21 1 16 
22906 18985/ 2% 1% 1 099 149 

7351 8176 1% 0%1 078 084 
4186 7894' 0% 0%1 087 088 

0 171 0% 0%: 096 
49545 52528 4% 3% 090 103 

941 087 1 605237, 100% 100% 088 090 

ClF Value ($OOOs) Import Market Share [F AS U t V I he, 
(Volume) m a ue per 

1992 1 1997 1992 1 1997 1 1992 1997 
19562 32458 97% 95%' 234 273 

2 770 0% 3%1 290 213 
73 570 0% 1% 530 429 , 

0 219 0% 1% 298' 
65 157 1% 1% 091 232 

0 64 0% 0% 310 
87 24 0% 0% 237 124 
28 14 0% 0% 1 83 1 22 
48 36 0% 0%1 534 379 

224 4 1% 0%1 234 676 
20088 34315 100% 100% 234 273 



Table 39 US Imports of Dried Tomatoes 

I-..llograms I FAS Value ($) CIF Value ($) 

1992 1 1997 1992 1997 1992 1997 
MeXICO 
Spain 
Israel 
Turkey 
'Morocco 
Chile 
Italy 
SWitzerland' 
China 
Portugal 
Others 
Total 
\ Ole HS] O(})) 900 
Source LS Census Bureau 

Kllograms 

1992 1997 
IS pain , 963 270 980 056 
'Turkey 

, 564381 537404 
Morocco , 180891 340885 
,France , 23723 92135 
MeXICO 0 52628 
Jamaica 53333 47554 
'Others , 51 794 63612 
Total 1837392 2114274 

1 365154 
219166 
63105 

0 
140894 
83267 

4636765 
\ ole -lggregate HS 0910402000 + 09104030000 
Source LS Customs Bureau 

T hi 4 US I fO a e 1 mports 0 regano 

1 416034 
288969 
267715 

95957 
191 593 
112754 

5473778 

I\.Jlograms FAS Value ($) 

, , 1992 1997 1992 l 1997 
Turkey 2531 754 3407248 6252212 7899237 
MeXICO ' 1 558269 1 945271 2402107 2918349 
Greece 278405 210451 626273 383427 
Israel 193198 152929 661737 551 591 
Syna 0 25295 0 47933 
Morocco 32840 24000 77880 56450 
Italy 0 16218 0 46925 

1479562 1 505783 
245544 332359 
68039 281048 

0 123116 
167029 208359 
91251 223070 

4977 382 5904813 

CIF Value ($) 

1992 L 1997 
6 643 505 8 365 982 
2481 241 3018429 

677503 423008 
690622 568707 

0 50167 
84302 58993 

0 49434 

Total 5 543 183 5 806 148 h 1 702 111 11 958 696 h 2 382 312 12 595 204 ! 
\ Ole HS ()91 0992000+()9199-10000 
Sow (e r s Census Bureau 

Import Market Share ' 
(Volume) 

1992 1997 
0% 22%1 

35% 18% 
1% 
1% 

24% 
4% 
5% 

19% 
0% 
8% 
4% 

100% 

18% 
14% 
12% 

7%1 
3% 
2%1 
1%1 
1% 
1% 

100% 

FAS Import Umt Valu~ 
per KG 

19CJ2 I 1997 
476 375 
387 349' 
347 343 
414 357 
402 364 
493 610 
632 458 
436 351 

387 
397 359 
327 300 
415 377 

Import Market Share 1 FAS Import Umt Value 
(Volume) per I\.G 

1992 1997 1992 1997 
0 0 

31% 25% 242 263 
10% 16% 1 1 21 085 

1% 4%1 266 291 
0% 2% 1 82 
3% 2%1 264 403 
3% 3% 1 61 177 

100% 100%1 252 259 

Import Market Share 1 FAS Import Umt Value 
(Volume) per KG 

1992 I 1997 
, 

1992 1997 
46% 59%1 247 232 
28% 34%1 , 1 54 1 50 

5% 4% 225 1 82 
3% 3%1 343 361 
0% 0%1 1 89 
1% 0%1 237 235 1 
0% 0%1 289 

17% 0%1 177 221 
100% 100% ' 2 11 206 



Table 42 US Imports of MInt 

KIlograms 

I 1992 1997 
,Egypt 181 349 1631781 
MeXICO 18854 77 896 
Hong Kong 18402 656951 
;Germany 46268 396881 
IChma 0 28 417 1 

I Morocco 0 280001 
Turkey 8000 22000 I 
'Others 110582 326691 
Total 383455 4575431 
\ ate Aggregate 1211 9020 + 121/ 9040 
Sourcc LS Customs Bureau 

T bl 43 US I a e mports 0 fF h P res ars ey 

Ktlograms 
I 

I 
1992 , 

Israel 
, 

135923 
MeXICO I 29404 
IEgypt 21600 
IMorocco 

I 

0 
ICanada 

I 
2857 

'Others 
, 

37241 
Total 227025 

~ \ole HS 0 129(6)(J(J 
Source uS Census Bureau 

1997 
589783 
56498 
46848 
22523 

9662 
28078\ 

753392 

F <\S Value ($) 

1992 
, 

1997 1 
204155 243290 1 
39108 181 1851 
39829 169784 

254059 348948 
0 136699 
0 22720 

10670 37629 
300558 375415 
848379 1 515670 

FAS Value ($) 1 
I 

1992 1 1997 1 
421 814 2196491 
155281 178921 
69006 82784 

0 91350 I 
1900 2750 

83206 1103361 
731207 2662632 

T bl 44 US I a e mports 0 fP k 01 an a eoresm 

Ktlograms I FAS Value ($) 

1992 I 1997 1 1992 
'Indla 0 135708 
Spam 

, 

0 62460 
IMorocco 0 24357 
,Brazil 0 19995 
IEthlopla , 0 11975 I 

Sri Lanka I 0 3000 
'Other 0 4796 
Total I 0 262291 
\ole HS 33(J} 9(J I OJ 0 J992 Imports not reported 
Source LS Customs Bureau 

I 1997 
o 4238892 
0 2389655 
0 1 051 425 
0 63573 
0 539507 
0 47595 
0 176320 
0 8506967 

elF Value ($) Import Market Share F AS Import L nit \ alu~ 
(Volume) per k.G 

1992 1 1997 1992 1997 1992 1997 
239022 2681301 47% 36% 1 13 149 
40189 192200 ' 5% 17% 207 233 
41597 1766051 5% 14% I 216 258 

263329 364307 12% 9%1 549 879 
0 144814 0% 6%1 481' 
0 283381 0% 6%1 081 

11477 40295 2% 5% 1 33 1 71 I 
334942 411 922 29% 7%1 272 11 49 I 
930556 1 6266111 100% 100% ' 221 331' 

elF Value ($) Import Market Share I FAS Import Unit \ alue 
(Volume) 1 per KG 

1992 I 1997 1992 1 1997 I 1992 1997 
471 295 2392513

1 

60% 78% 3 10 372 
157895 184121 13% 7% 528 317 
77780 90860 10% 6% 319 177 

0 107550 0% 3% 406 
1928 2900 1% 1% 067 028 

93930 125215 16% 4% 223 393 
802828 2903159 100% 100% 322 353 

~ 

Import Market Share FAS Import Unit Value elF Value ($) 
I (Volume) per KG 

1992 I 1997 1992 1 1997 1992 1997 
o 4311559 52%, 3124 
o 2441685 24%1 38261 
0 1062543 9%1 4317 
0 65087 8% 

I 

318, 
0 545234 5%\ 45051 
a 48240 1%1 1587 
0 183642 2% 3676 
0 8657990 100% 3243 



Table 45 US Imports of Thymol 

K.ilograms 

Germany 
UK 
France 
India 
Japan 
Total 

1992 
16675 

o 
70000 

o 
200 

86875 
\ote HS 290-19.f(J()O 
Sow ce L S Customs Bureau 

1997 I 
81600 
58740 I 
31400 I 
9180 

450 
181 370 

Table 46 US Imports of Camphor 

h.J!ograms 

,China 
:Indla 
'Hong Kongl 
,Taiwan 
ilndonesla 
FIJI 

IPoland 
Germany 
Thailand 
Japan 
Total 

1992 
286186 

9450 
17 161 

785 
o 
o 
o 

25 
1 758 
3676 

319041 

1997 I 

63408711 
27118 
16074 
10911 
5000 
2228 

~I 
o 
o 

695420 
\ote mcludes both natural and svnthetlc 
Source L S Censlls Bureau 

T bl 47 US I a e mports 0 fB ergamot 01 I 

I Kllograms 
I 

1992 
Italy , 17308 
France 9301 
'Switzerland 1012 
"vory Coast l 2493 
,UK 7803 
Germany 2479 
Others 1 966 
Total 42362 
\ole HS~301110000 
Source LS Customs Bureau 

1997 
14826 
9155 
4025 
3362 
2266 

836 
2118 

36588 

FAS Value ($) 

1992 
94221 

o 
523437 

o 
3973 

621 631 

1997 1 

610284 
2437941 
256912 

74303 
11 520 

1 196813 

FAS Value ($) 

1992 I 

683443 
23102 
64437 

5936 
o 
o 
o 

4860 
8798 

19237 
809813 

1997 
16262381 

79690 
52216 
51877 
15530 
3493 
3000 

~I 
1832044 

F AS Value ($) 

1992 I 1997 
1813287 716094 
1 132331 349741 

187598 269660 
232320 95275 
232006 76054 
62091 20 343J 

122881 178047 

elF Value ($) 

1992 
97149 

o 
534121 

o 
4033 

635303 

1997 , 
6261521 
254273, 
264814 1 

79840 I 
11 725 

1236804 

elF Value ($) 

1992 ! 1997 I 
743860 1 744 3491 
25515 84772 i 
74253 55836 
6796 54042 

o 16250 
o 3968 
o 3050

01 4884 
9803 0 

20082 0 
885 193 1 962 267 

elF Value ($) 

1992 I 1997 
1 832092 738143 
1 150910 360297 

191 132 275 165 
234318 96829 
234850 77 001 

65230 21213 
126558 182921 

3782514 1 7052141 3835090 1 751 569 

Import Market Share I FAS Import UnIt Value 
(Volume) per KG 

1992 1997 1992 1997 
19% 45% 5 65 7 48 
0% 32% I 415 

81 % 17% I 7 48 8 18 
0% 5% I 809 
0% 0% I 19 87 25 60 

100% 100% 716 660 

1992 I 1997 i 1992 1997 

100% 100% 254 263 

Import Market Share I F AS Import UnIt Value 
(Volume) , per KG 

1992 I \997 1992 1997 
41% 41% 10477 4830 
22% 25% 121 74 3820 

2% 11% I 18537 6700 
6% 9%1 9319 2834 

18% 6%1 2973 3356 
6% 2%1 2505 2433' 
5% 6% 6250 8406 

100% 100% I 8929 4661, 



Table 48 LS Im~ort 5 ofGeramum 011 

r...llograms FAS Value ($) 

1992 1997 1992 1997 
France 22509 26667 : 768222 1 110600 1 
Egypt 11 800 15894

1 

432106 775489 
China 11644 11 350 I 334288 710353 
UK 1 900 1759 1 122959 44538 
SWitzerland' 675 1 355 35688 71 045 
Germany 848 532 29833 12693 
South Afnc 0 200 0 13896 
Taiwan 0 180

1 

0 3038 
Hong Kong, 500 50 16031 2028 
Belgium 0 50 0 6549 
Netherland 0 42 0 3919 
Madagasca 0 10 0 1 598 i 
Spain 2109 0 147998 01 
Morocco 549 01 30088 0 1 
Reunion 540 01 52320 0 
Total 53074 58 089 1 1 969 533 2755746 
\ ote HS 3301210000 
Source US Customs Bureau 

T bl 49 US I f S ff a e mports 0 a ron 

1 Kl!ograms 

Spain 
'Italy 
IBraZl1 
Greece 
iIndla 
Belgium 
UAE 

ICanada 
I EI Salvador' 
MexIco 
Iphllipplnes 
ITrlnldad 
IFrance 
IGermany 
Morocco 
Total 

1992 
4590 

107 
o 
o 

14 
0 

54 
0 
0 
2 
3 
2 
0 
6 
9 

4787 
\ ote HS 0910200000 
Soun e l S Customs Bureau 

1997 
10465 

124: 
82

1 49 
271 
271 

71 
4 
3 
2 
2 
2 
2 
a 
0 

10796 

FAS Value ($) 

1992 1 1997 
3 001 835 4 350 524 

98017 
o 
o 

15030 
0 

32641 
0 
0 

2125 
2922 
2500 

0 
6774 

11 612 
3173 456 

85989 

333661 
54405 
41350 
13075 
7734 
1832 
2725 
1 750 
2126 
1650 
1800 

a 
0 

4598326 

elF Value ($) 

1992 199'7 
786099 1 131 321 
449693 797156 
342836 725733 
127322 46407 
36716 72 228 
30610 13081 

0 14166 
0 3330 

16169 2226 
0 6782 
0 3943 
0 2018 

149024 01 
30884 01 
52651 0 1 

2022004 28183911 

elF Value ($) 

1992 ! 1997 
3 111 229 4 498 534 

101 962 
o 
o 

16403 
0 

33616 
0 
0 

2495 
2969 
2567 

0 
6960 

12447 
3290648 

89305 i 
41 9061 

555661 
41912 
13351 
7944 
1887 
2864 
2060 
2171 
1675 
2 089 

0 
0 

4761264 

Import Mark.et Share 
(volume) 

1992 1997 
42% 46% 
22% 27%1 
22% 20%1 

4% 3%1 
1% 2% 
2% 1 

1% I 
0% 0%, 
0% 0%1 
1% 0%1 
0% 0% 
0% 0% 
0% 0% 
4% 0%' 
1% 0%' 
1% 0% 

100% 100% I 

Import Market Share 
(Volume) I 

1992 I 1997 
96% 

2% 
0% 
0% 
0% 
0% 
1% 
0% 
0% 
0% 
0% 
0% 
0% 
0% 
0% 

100% 

97% 
1% I 
1% 
0%, 
0% 
0%: 
0%: 
0%1 
0%1 
0% 
0% 
0% 
0% 
0%, 
0%, 

100% 

F AS Import l nil "alu~ 
per r...G 

1992 J99~ 

3413 41 65 
3662 4879 
2871 6259 
6472 2532 
5287 5243 
3518 2386' 

6948 1 
1688, 

3206 4056 
13098 
9331 

15980 
7017 
5481 
9689 
3711 4744 

FAS Import Unit Value 
per KG 

1992 , 
654 
916 

1 074 

604 

1 063 
974 

1250 

1 129 
1290 

663 

1997 
416 
693 
407 

1 110 
1 531 

484 
1 1051 

458' 
908 1 
875 

1 063 
825i 
900 

426 



Table 50 US Im20rts of COriander 

Kilograms FAS Value ($) elF Value ($) 

1992 1997 I 1992 1997 1 
Canada 959753 25944851 623027 2090721

1 India 95345 244876
1 

98646 330698 
Bulgaria 338490 154939 160750 1055291 
Dominican 2386 33365 1838 624981 
Italy 0 19980 0 28969 
Germany 0 16800 0 14097

1 

Morocco 266430 13325 211 322 10558 
Pakistan 4881 7013 8766 11675 
,Egypt 70140 6650 67670 101811 
Turkey 0 2500 0 2748 
Other 576383 6823' 324645 35191, 413130 
Total 2313808 3 1007561 1 496664 2 702 865! 1 696 984 
\ole HS ()9n92()()()()() 
Source [S Customs Bureau 

Table 51 US Imports ofCumm 

"Jlograms FAS Value ($) elF Value ($) , 
1992 1997 1992 1997 1992 ! 1997 1 

India 232565 20243281 520187 3443174 558411 3680866 
iTurkey 615873 1 979 842 937 597 3010104 986684 3169514 
ISYrla 684767 1 249 569 i 1 420 954 2014965 1 483 836 2 111 695 
IPaklstan 4350766 821 543 8802685 1 317515 9218949 1 390821 
IGreece I 0 314900 0 521 350 0 542800 
iSaudla Ara 1 8165 40040 34677 63266 35458 66866 
ISlovenIa 0 25000 0 42400 0 43975 
IUAE 286401 24000 613077 29327 639963 31777 
'South Kore 0 22500 a 30 150 a 31560 
:Canada 2440 21649 7874 23648 8030 23959 
1 Egypt 138085 14496 135026 15520 147637 17621:1 
Others 116 113 20862 124132 48098 135312 51 133 
Total 6435175 6558729 
'\ ate HS ()9n93()W)()() 
Source LS Customs Bureau 

12596209 10559517 13214280 11 162587 

I Import Market Share F AS Import unIt value 
(Volume) per KG 

1992 1 1997 1 1992 1997 
41% 84%1 065 081 
4% 8%1 1 03 1 35 

15% 5%1 047 068 
0% 1%1 077 1 87 
0% 1%1 145 
0% 1% 084 

12% 0%1 079 079 
0% 0%[ 1 80 166 
3% 0%1 096 153 
0% 0%1 1 10 

25% 0%1 056 516 
100% 100% 065 087 

Import Market Share i FAS Import UnIl Value 
(Volume) per KG 

1992 I 1997 I 1992 1997 
4% 31% 224 1 70 

10% 30% 1 52 1 52 
11% 19% 208 1 61 
68% 13% 202 160 

0% 5% 166 
0% 1% 425 1 58 
0% 0% 1 70 
4% 0% 214 1 22 
0% 0%1 1 34 
0% 0%1 323 1 09 
2% 0%' 

I 
098 1 07 

2% 0%1 1 07 231 
100% 100% 1 196 1 61 



Table 52 US Imports of Sage 

Albania 
Macedonia 
,Greece 
Turkey 
Croatia I 
Yugoslavia I 
'France 
Italy 
I Slovenia 
IMexlco 
Israel 
Germany 
China 
indonesia 
ICanada 
IMalaysla 
IBosnia 

, 

1 

'Netherland' 
IMorocco 

1 

1\.1Iogram~ 

1992 
1016448 

60000 
113721 
121 645 

71 120 
466612 
319222 

51 580 
o 
o 

689 
12368 
2934 

18250 
120 
500 

99000 
850 

59651 

1997 
970150 
327350 
187553 
184714 
100618 
88650 
557361 
52476) 

350851 
4250 
1001 

2501 
01 

gl 

~I 
01 

1992 
2222935 

141 000 
260708 
132609 
214300 

1 160997 
707347 
105839 

o 
o 

1 358 
31621 
17482 
30720 

3365 
2885 

295410 
16195 

222945 

1 566121 
483180 
280279 
318950 
217501 
183679 
128869 
114410 
85820 
2659 
1670 
1 506

1 

01 
0 1 

0 
0 
0 
0 
0 

Total 2414710 20078331 5 567716 3384644 
\ote HS 1211908050 
Source US Customs Bureau 

Table 53 US Imports of Bay Leaves 

Kilograms 

Turkey 
ISpaln : 
8anglades 

I Egypt 
[Italy 
India 
Greece 
:Mexlco 
'Total 

1992 I 

27028 
o 
o 
o 
o 
o 
o 

2370 
29398 

\ote HS 091 {J4{J4000 
Source US Customs Bureau 

1997 
115629 

1 871 
1045 
1000 

581 
225 
154 

o 
120505 

FAS Value ($) 

1992 I 
47311 

o 
o 
o 
o 
o 
o 

2881 
50192 

1997 
327608 

5463 
2050 
1457 
3762 
2123 
5437 

o 
347900 

CIF Value ($) 
~~I 

1992 I 
2395798 

148886 
283037 
147721 
229801 

1244927 
773686 
114291 

o 
o 

8762 
33150 
20023 
32885 
3663 
3055 

303474 
17283 

246109 
6006551 

1997 
1 747826 

532222 
311 503 
342826 
235903 
1977121 
165763 
119378 
88868 

3004 
2522 
2256 

o 
0 
0 
0 
0 
0 
0 

3749783 

Import Market Share 
(Volume) 

1992 199"1 
42% 48%1 

2% 16% 
5% 9% 

9%1 5% 
3% 

19% 
13% 

5%' 

4%1 
3% 

2% 3%, 
0% 2%1 
0% 0% 
0% 0%' 
1% 0% 

0 0 00
;' 00

;' 

1% 0%1 
0% 0% 
0% 0% 
4% 0% 
0% 0% 
2% 0% 

100% 100% 

F A.S Import l mt \ alu~ 
per l\.G 

1992 1997 
219 1 61 
235 1 48 
229 149' 
1 09 1 73 
301 216/ 
249 207, 
222 231 
205 2 18, 

245 
063 

1 97 1 67 
256 602 
596 
168 

2804 
577 
298 

1905 
374 
231 169 

CIF Value ($) [ Import Market Share FAS Import UOlt Value 
(Volume) : per KG 

1992 I 
51488 

o 
o 
o 
o 
o 
o 

2935 
54423 

1997 
349240 

5637 
2187 
1 563 
3945 
2272 
5604 

o 
370448 

1992 1 1997 1992 1 1997 
92% 96% 1 75 2 831 

0% 2% 2921 
0% 1% 1961 
0% 1% 146, 
0% 0% 6481 
0% 0% I 9441 
0% 0% I 3531

1 

8% 0%, 122 
100% 100% I 1 71 289 



Table 54 US Im~orts of Basil 

1<..1Iograms FAS Value ($) elF Value ($) Import Mark.et Share F t\.S Import Untt value 
(Volume) per KG 

1992 1997 1992 , 1997 , 1992 I 1997 1992 I 1997 1992 1997 I 1 

Egypt 1 744719 2300306 i 2216904 2717690 I 2493886 2977 846, 81% 83%' 127 1 18 
MexIco 324785 343181

1 
590 970 6593671 670 037 860252 1 15% 12% I 1 82 1 92 

Israel 5689 74473
1 

13028 136898 51602 412311' 0% 3%: 229 184 
Greece a 24 000 I a 26742 a 29917

1 
0% 1%, 1 11 

Saudi Arabi: 0 11 500 a 6035 0 6785, 0% 0% 052 
,Peru a 7592 0 15199 0 22301

1 

0% 0% 200, 
,Turkey 550 2980: 1650 4150 1820 4664 0% 0% 3 00 1 39 
Italy 0 1 2151 0 9591 0 100561 0% 0% 789 1 
Nicaragua, 0 6571 0 1 380 0 1986

1 

0% 0% 210 
Philippines' 0 701 0 3277 0 3441 0% 0% 4681' 
Germany 5 000 01 52031 a 54252 01 0% 0%1 1041 

, 

France 61 330 0, 117900 0' 136292 0: 3% 0%' 1 92 
Netherland 375 0 7500 0 1 8287 0, 0% 0%1 2000 
,Costa Rica 5291 a 20233 ~I 23357 01 0% 0%1 382 
,Thailand 3828 0 10248 10867 

~I 
0% 0%1 268 

IMalaysla 1 000 a 3847 a 4 074 0% 0% 385 
Canada 253 a 4199 a 4231 0% 0% 1660 
Total 2152820 2765974 3 038510 3580 329 3 458 705 4 329 559 100% 100% 1 41 1 29 
l\ ote HS 12119080.10 
Source loS Customs Bureau 



Table'i'i Canadian Imeorts of \landanns Clementmes and Similar Citrus Hvbnds 
1 Import Market Share Suppliers hllograms CanadIan $ 

(Volume) 
I 2 1 1 1 

,Morocco ,066 7 5 5 Yo I I 
Chmd PRep 5984314 17560646 6000410 18225273 9% 27% 1 100 
iSpam 7624578 13280706 II 432702 21375733 12% 20% I 150 161' 
Japan 10230984 3856215 19649476 6394513 16% 6% 192 166

1 
South Afnca 3395505 I 6773198 0% 5% 199

1 

Umted States 3486284 I 649675 13 663 678 1804751 5% 2% 105 109 
Hong hong , ~')7 19~ I .)33 761 466550 1340668 1% 2% 084 101 I 

lL'rugua\ ~O 400 I 001 323 69876 1 845069 0% 2% 139 184 
'horea South 794 180 949380 1213539 1262822 1% 1% 1 53 133 
Others 4384095 2267 [39 5987001 3 195,765 7% 3% 137 141 

Table'i6 Canadian 1m orts of Fresh Tomatoes 

Suppliers 

1 3501 567 27018829 4868375 35305900 I 1 39 
1 Morocco 278924 1 845491 762 004 2 638 523 0% 273 
ISpaln 437185 1 836703 786590 3414628 1 0% 1% 180 
I Netherlands 405911 1 550449 855563 2900511 0% 1% 211 
IBelglum 281 595 428233 828643 465108 0% 0% 294 
Iisrael 964348 331528 1270301 613854 1% 0% 132 
IFrance 158259 273000 513387 728448 0% 0% 324 
Others 441 039 113474 787228 206330 0% 0% 178 
Total ~*** ... ****'**** ***1r********* ***'***'*'***** ***** ....... **** 

Suppliers FAS Import Umt 'value I 
per KG 

United States 150588476 ***** ••• ****. 50 157243 ••••••••••••• 
MeXICO 5879737 12721 384 8532054 17 350 476 

ISpaln 721 935 1 990471 2229938 7451 153 
'Netherlands 1 784611 1 543779 6792342 6707209 
'Israel 769356 476224 1 246070 907669 
Others 456 357 303 821 700452 682 373 
Total 160200472 •• *********** 69658099 ************* 

Table 58 Canadian 1m orts of Fresh Melons 

Suppliers 

United States 65 845 360 76 588 949 35319617 45077 604 
MeXICO 9579099 14434408 7737557 9873331 11% 13%1 081 068 
'Honduras 4253076 7016592 3680928 4543593 5% 6°/0 1 087 065 
Costa Rica 2364609 6036821 2140011 4724072 3% 5%1 091 078 
Guatemala 1 239057 4495220 1 093 114 3070986 1% 4% 088 0681 
Dominican Re 691 945 2467 105 539016 1435556 1% 2%1 078 0)8 
Ecuador 537523 716119 451 138 434393 1% 1%1 084 061, 
Panama 271 506 669987\ 251440 4935031 0% 1%: 093 074 I 
Nicaragua 498666 3195131 0% 0%1 064\ , 
China PRep 67510 335809

1 

113098 245708 0% 0%\ 168 073 
Peru 223749 217 461 i 0% 0% 097 
Chile 243391 1402741 215587 1251121 0% 0%1 089 089 
Others 543 137 589 543 467 078 551 188 1% 1%, 086 093 1 

Total :85 636 213 ....... **.*** 152 008 584 71 112 020 I 100% 100%1 o III o 112 I 
I 



Table ';9 CanadIan Imports of Fresh Truffies 

~upplJers io-.llograms CanadIan $ 

1992 1997 1992 1997 , 
I 

19804 : United States 460 4994, 5106 
, SWItzerland 308

1 
2358

1 Italy 456 7684
1 

5229 74273 
France 3057 1694 35050 16644 
Total 3973 14680 45385 113079 

Table 60 l S Imports of Fresh 1\1ushrooms 
I 
I Suppliers 

United States 
China PRep 
Others 
'Total 

io-.llograms CanadIan $ 

I 992 1997' 1992 1997 
855787 54250431 1 920804 14605972 

1 228139, 1428406 I 
8344 83401 ' 29834 1740391 

864 131 6 736 583' 1 950 638 16 208 417 

Table 61 CanadIan 1m orts of CarnatIOns 

Suppliers 

Colombia 6431 782 
,Ecuador 133967 136453 746973 
, United States 510738 1666885 735556 
Guatemala 72 690 131 843 132392 
'MexIco 173186 239599 87712 
,Chile 280298 300154 23366 
, Netherlands 8809 32919 32867 
IPeru 9574 15760 10659 
,Others 25180 
Total 7646224 

Table 62 Canadian 1m orts of Fresh Roses 

Suppliers 

I 9 1 7 I 
,Colombia 926625 2108347 3299239 
,Ecuador 58187 1035077 177 592 
United States 303209 270569 1 583287 
Guatemala 55233 268246 175 118 
MeXICO 54138 124617 227380 
Netherlands 65610 69179 392299 
New Zealand 19898 8645 197538 
Israel 2905 6141 16631 
Dominican Re 40261 4309 252035 
Morocco 6552 1994 20156 
Others 19677 10617 84631 71862 
Total 1552295 3907741 6425906 18276497 , 

r able 63 (anadlan Imports of Ancho\ les tn cans or glass Jars 

<"uppller, io-.!lograms Canadian $ 

1992 1997 1992 1 1997 , 
, 

Spain 220338 139766' 2998305 1482628 ' 
Morocco 95251 693241 771972 550851 
Italy 23886 42 1141 159739 251977 
United States 8427 39852 : 49677 215470 
,Chile 19727

1 

189126 
,Others 31 701 26785 183789 128480 
,Total 379603 337568 4 163482 2818532 ' 

Import Market Share ; FAS Import UTIlt Value 
(volume) , per KG 

1992 i 1997 ; 1992 , 1997 
12% 34% I II iO 3 97 ' 
0% 2% 766, 

11% 52% I 967 : 
12% 983 

, FAS Import UTIlt Value 
, per KG 

1992 1997 
Yo 1 Yo, 6 , 

0% 18% I 1 16 
1% 1%1 358 209 

100% 100% , 226 241 i 

2% 4% 198, 
7% 3% 293 
1% 1% 190 I 
2% 0% 
4% 0% 
0% 0% 
0% 0% 

FAS Import Umt Value' 
per Dozen 

1 
5 01 
26%1 .) O'i 423 

7% 522 558 
4% 7%1 317 448 I 
3% 3% 420 5961 
4% 2% 598 608 [ 
1% 0% 993 1354

1 
0% 0% 572 770 
3% 626 1030 ' 
0% 446 ' 

Import Market Share F AS Import Umt V dlue 
(Volume) per !<.G 

1992 I 1997 1992 1997 
58% 41% \3 61 1061 
25% 21%, 810 795 
6% 12% 669 598 ' 
2% 12% 589 ) 41 
0% 6% 9,9 

480 
5 



Table 64 Canadian Imports ofSardmes m Cans or Glass Jars 
I Import Market Share F t\S Import Unit Value ~upplters hllograms Canadian $ 

(Volume) per KG 
1992 1997 1992 1 1997 1992 1997 1992 1997 

United States 4637469 2479597110195332 6227250 I 84% 64% 220 

Japan 278993 289872 715099 1 0555151 5% 7% 256 

Thailand 136486 287 760 283 453 777332 [ 2% 7%1 2 08 

Portugal 135357 242814 684123 9202471 2% 6%1 ,0, 

Norway 121 655 190877 1 254031 652 055 2% 5%1 1031 

Peru 161 801 319231 
IMorocco 127807 43330 441 291 106302 
Others 101 111 181 794 309631 566313 
Total 5538878 3 877 845 13 882 960 10 624 245 

Table 6'; Canadian Imports of Canned Ohves 

':>upphers l-,.tlograms Canadian $ I Import Market Share ,FAS Import Umt Value 
(Volume) i per KG 

Spain 
Greece 1 1 924501 2377867 5050759 6765264

1 
21% 22% 262 285 

United States 1052501 2228 173 2309978 4970776

1 

11% 20%1 219 223 
Morocco 318718 1 782077 469064 3319800 3% 16% 147 186 

Iitaly 
1 

133441 296117 377 657 706105 1% 3% 283 238 
Turkey , 13514 277 635 21210 608260 0% 3% 1 57 219 
,Portugal 268190 153959 506508 357739 3% 1% 189 232 

'Synan Arab Riep 121 946 246445 0% 1% 202
1 ILebanon 51568 59880 106634 140252 1% 1% 207 234 

Iisrael 54449 50186 97242 132 111 1% 0% 179 263
1 'France 8060 47608 23728 98432 0% 0% 294 207 

Others 5524 25514 14103 60034 0% 0% 25, 235, 

Total 9 190446 10880169 19 785 923 25 479 393 100% 100% 215 734, 

Table 66 CanadIan 1m orts of OnIOns, vme ar or acetIc aCId 

SupplIers import Market Share 
(Volume) 

IUnlted Kmgdo 44840 77 458 85175 
, Netherlands 57910 60491 76416 
Israel 181 420 36000 187776 59% 

Italy 4698 6735 8828 2% 
Thailand 4043 4778 7680 1% 

Japan 1724 4341 3274 1% 

United States 10379 2550 12702 3% 
Others 3789 10479 6653 
Total 308803 202832 388504 

Table 67 CanadIan 1m orts of PIckles m Cans or Jars 

5upphers Canadian $ 

1 
United States 11 829185 8944351 4826027

1 Turkey 20355 12320 328694 0% I 1 ~ I 

India 85841 123440 412129 1% 4% 144 156 
Poland 256594 184635 205134 I 2% 3%1 072 093 I 

Thailand 26192 32941 331695 0% .)% I 126 164 
Greece 22000 8400 200021 0% 3% 038 104 
United Klngdo 43861 76053 244408 0% 2°{, 1 7.) 2 14 
Others 188851 616263 I 248643 8501561 2% 9% 1 32 138 
Total 12472879 6 683 707 I 9 630 783 7398264 I 100% 100°70 o ii I II: 



SupplIers K.liograms I Canadian $ \ Import Market Share FAS Import Unit Value 
(Volume) per K.G 

United States 
Turkey 
Poland 
Hungary 
India 
Morocco 
Taiwan 
Lebanon 
ilran Isla Rep 
Others 
Total 

I 992 1 1997 I 1992 , 1997 , 
5928503 76146691 5805943 8276879 i 

206648 

13600 
49055 
39828 
47337 

184 021 
6468992 

3201821 
272 4651 
155172 
127875 
70565 
68822 
57634 
46124 

170384 
8903892 

135993 

14380 
75171 
50327 
53883 

249077 
6384774 

317290 I 
262676 
174140 
143152 
82331 
88404 
89365 
63282 

239128 
9736647 

92% ' 86% I 0 98 I 09 : 
0% 4%1 O~I 
3% 3% 1 066 096 , 
0% 2%1 1121 
0% 1 % I 06 I 12 ' 
1% 1% 153 I 17 i 
1% 1% 1 26 1 281 
1% 1% I 14 155 
0% 1% 137 I 

1401 

Table 69 Canadian Imports ofOhve 011 

Supphers 
, Import Market Share I FAS Import Umt Value 1 

(Volume) per KG 

Italy 
ISpaln 
Greece 
IPortugal 
Lebanon 

IUnited States 
Turkey 
)France 
TUnisia 
:Argentlna 
Morocco 
IOthers 

8120420 13299461 25213088 56417520 
2380002 2225241 6765881 8291 105 

672 366 1 266 406 2 056 200 4 984 867 
270074 427613 987004 1876452 
44008 239524 160604 1 047467 

119068 206467 479166 929495 
18757 192397 28350 684461 
69220 51931 286741 277 899 

44584 174413 
44 108 223 030 
31 063 127433 

o 81 446 0 319481 
Total ,11693915 18110241 3597703475353623 

T dble 70 Canadian 1m orts of Canned A rlcots 

Suppliers 

United States' 398110 
South Africa 328640 
Australia 508549 709 114 274232 
ISpaln 202659 259677 226314 
, Luxembourg 82290 
'France 17 748 25984 34681 
Morocco 237940 337667 31949 
Others 136690 280933 11 846 
Total 1 455583 2034361 1388062 

Suppliers 

I 1 
United States 87050181 
Japan 427635

1 
83384 406817 I 

United Klngdo 269395 I 265103 2159301 
China PRep 213157 f 60366 1571101 
Thailand 151 181 215356 164 137 
Hong Kong 126814 43135 1262541 
Taiwan 85582 59840 74590 
Greece 66312 26841 54220 I 
Portugal 42941 I 81780 30298 
France 42497 50294 50961 I 
Guatemala 35319 42232' 
Others 200105 240667 175712 222006 
Total 7357934 10154499 5898015 10249573 

6% 7% 
2% 2% 
0% 1% 
1% 1% 
0% 1% 
1% 0% 
0% 0% 
0% 0% 
0% 0% 
0% 

Yo 
0% 

25%1 35% 21% 139 
14% 14% 128 
0% 5% 
1% 2% 

16% 2% 

F AS Import Umt Value I 
per KG 

I 
078 1 03 

1% 4%: 090 095 
4% 3%1 096 080 I 
1% 2%, 083 074 
3% 1%1 089 109 
1% 1% 089 100

1 1% 1% 090 087 
0% 1% 088 082 I 
1% 0% 089 071 : 
1% 0% 090 120 ' 

120 ' 
092 I 



T dble 72 Lanadldn I mports of Jams and Jellies 

~uppilers f.,.I1ograms 1 Canadian $ 

1992 I 1997 I 1992 I 1997 I 

Total 16923009 692273412601136139661121 

Table 73 Canadian 1m orts ofWme 

SupplJers 

IFrance 147559686 55265366 
;Unlted States 130160296 31 401 174 9045408 93367495 
IChile ,12899169 28250957 22203264 51 240703 
Italy 17 562 77225704102 5670711 86532226 

IAustralla 5571 062 7007291 15540862 32783281 
ISouth Africa I 5219521 11 730323 
IGermany 7201 662 4701 911 21 147046 17424380 
ISpaln ,624731033247921058198011818938 
IArgentlna 1 988 192 3 238 119 1 634365 4 551 576 
1 Portugal , 1 726 228 2 094 23214 738 022 6 664 847 
IBulgaria 1 989105 1953955 1 554130 3954930 
IHungary I 2451 037 1 931 634 4031 939 3828540 
Greece , 1 674319 1 644136 3015922 4160279 
IRomama 191880 619449 3168081184611 
INew Zealand 179866 342649 781 980 1 922205 
Morocco 2340 2700 9717 11 196 
'Others 1 249542 1 352818 2358063 3827737 
Total 1************. **'*.'Ir*'Ir.*.*** *********_.* ****** ••• **** 

Table 74 Canadian 1m orts of Beer 

Suppliers Liters Canadian $ 

United States 1'41 601 524 57 079283 24 940 567 44676 974 , 
MeXICO 4605 114 16607559 4899213 23316303 
Netherlands 4818251 902822216353219 150703161 
United Klngdo 6801 892 8479350 6468593 10706349 I 

Ireland 1 164269 6800221 I 1 530169 75208121 
Germany 5 182345 5948359 I 5807 159 7331 235 
Denmark 483452 1 172 578 I 601 532 1414326: 
Japan 1 720 483 1 045 208 I 1 934 443 1 419 004 I 

Others 3869759 4506515 I 4832139 6720063 1 
Total 70247 089 ************. !57 367 034 .**.**** •••• * I 

Import Market Share 
(Volume) 

1992 I 1997 
50% 40%, 
6% 10%1 
3% 8% 
7% 8%1 
8% 8%1 

2% 5%1 
4% 4% 
5% 3%1 , 
1% 2%1 
1% 1%1 
0% 1%1 
00

/0 1% 
1% 1%1 

22% 
9% 

13% 
4% 
0% 
5% 
5% 
1% 
1% 
1% 
2% 
1% 
0% 
0% 
0% 
1% 

16% 
15% 
4% 
3% 
3% 
2% 
2% 
1% 
1% 
1% 
1% 
0% 
0% 
0% 
1%1 

Import Market Share 
(Volume) 

7% 
10% 
2% 
7% 

1% 
20 /0 

6% 
100% 

_ 01 
I 

15%1 
8% 
8% 
6% 
5~0 

10
/0 ' 

1% 
4% 

100% 

FAS Import UnIt Value 
per kG 

1992 
174 
259 
236 
228 
1 81 
203 
240 
079 
I 76 
205 
203 
162 
165 

163 
172 
260 
279 
ERR 
294 
169 
082 
274 
I 57 
164 
1 80 
165 
435 
4 IS 
189 

106 
I 32 
095 
I 31 
I 12 
I 24 
I 12 
12) 
o 82 

1997 
180, 
240 I 
I 83 
232 
202 
200 
287 
193 
228 
2 15 
224 

4 , 
I 

297

1 
181 
337 
468 
225 
371 
355 
141 
3 18 
202 
198 
253 
191 
561 
415 I 
283 I 

1 

140 I 

167 
126 
1 11 
I 23 
121 
1-,6 
149 
107 I 



Table 7~ C-anadlan Imports ofDned Aprlcot_s ______ ~.___:_...,.._;__~.___-~~_.__-~~_~ 
Import Market Share I r AS Import Umt Value ' SupplIers /l..dograms Canadian $ 

Turkey 
United States 
Hong Kong 
United Kmgdo 
S A b ynan ra 
Pakistan 
Iran Isla Repi 
,Italy 
Others 
Total 

1992 

1 165907 
272 619 

1263 
384 

26125 
4303 

170832 
1641433 

1997 : 1992 1 1997 I 
1 35410913485071 5342754: 

212948 810273 5662561 
18156 4293 43555 
17780 871 72 3041 
8480 33589 17447 
3514 8169 10799 
2000 7341 
1 501 5162 
4497 489709 15218 

1622985 4831 975 6080836 

Table 76 Canadian Imports ofThvme and Bay Leaves 

'1uppllers CanadIan $ 

\ ~ 

, United States 59285 68277 
Spain 59836 673761 
IFrance 28064 56614 
Turkey 43020 51805 
'Jamaica 24416 31408 
'Morocco 10753 17970 
Lebanon 9844 16042 
IOthers 627 19479 
Total 235845 328971 ' 

Table 77 Canadian 1m orts of Saffron 

Suppliers 

Spain 
United States 
Ilran Isla Rep 
Italy 350 24010 
IPhlllpplnes 19 327 
'China PRep i 
IOthers 14 906 
Total 6664 543609 

Table 78 Canadian 1m orts of Cumm 

~upphers 

India 160052 
Turkey 149653 
Iran Isla Rep 35750 
United States 16582 
Synan Arab RJep 3858 
Pakistan 70999 2037 218548 
Others 5143 2712 13952 
Total 233245 370644 673 472 

(Volume) I per l\.G 
1992 I 1997 i 1992 I 1997 

71% 83%1 299 395 
17% 13% , 2 97 2 66 I 

0% 1 % I 3 40 2 40 
0% 1% 227 407 I 
20/. 10/. 129 ') 06 0 0 - , 

0% 0% 190 307 
0% 0% 367 I 
0% 0% 344

1 10% 0% 287 338 
100% IUUwo 21}4 375 

12% 
18% 
10% 10% 
5% 5% 

FAS Import Umt Value 
per KG 

1 
4 

6% 7% 6681 5262 I 

0% 6%1 5264 I 

5% 5%, 6860 6608, 
0% 4% 1721 2630 
0% 2% 1532

1 0% 64 71 7051 

- ) 

6% 305 286 
32% 258 229 

9% 391 330 
0% 1%, 132 

30% 1% 308 332 
2% 1% 271 3 10 

100% 100% 289 259 



T dble 79 Canadldn Im(!ort' ofConander 

Suppliers l\.!Iograms CanadIan $ 

1992 1997 1992 1997 

India 32987 101 080 I 46908 157493 : 
United States 38439 27828, 65714 51387 
Austria 500 10400 I 696 207161 
United Klngdo I 375 1020 I 450 2061 I 
Morocco 45836 987 1 63720 17331 
Pakistan 791 668

1 
1 105 2307

1 Others 15025 2501 I 27052 5927 
Total 133953 144484 I 205645 241 6241 

Table 80 Canadian Imports of Paprika OleoreSin 
, I 

Suppliers I\.zlograrns I Canadian $ 

Germany 
India 
Israel 
M eXlco 
IMontserrat 
'Morocco 
'Spain 
IUnlted States 
Total 

J 

I 

1992 
758 
408 

4706 

3024 
4002 

30432 
18982 
62312 

1997 1992 
14242 

103471 6234 
, 88432 

2061 

33051 I 
113335 
225099 

34 165 1 1 061 373 
1142781 486414 
192047 I 1 995 129 

1997 

1 

1460341 

38561 
I 

785173 
543287 

1 012841 
2491 191 

Supphers Canadian $ 

IChina PRep 
United States 
IHong Kong 
Taiwan 
India 
Germany 
lathers 
ITotal 

Table 82 EssentIal Ods of IVImt 

~upphers l\.llograms 

United States 
India 
United Klngdo 
Italy 
Spain 
Others 2822 
Total 128707 

T .tble 83 Essential Oils of Geranium 

~upplIer'i I\.liograms 

\992 1997 

United States 619 2531 I 
China PRep 384, 
United Klngdo 18 65/ 
Egypt 33 
Aigena 25

1 France 67 18
1 Germany 14 

Italy 25 10 I 
lathers 0 28 
Total 729 3108 : 

39670 
9905 

19224 
5513 

533 
23720 

0 
98565 

Canadian $ 

110562 
6098253 

CanadIan $ 

1992: 1997 

28281 115207 
30952 

996 3573 
2569 
3061 

4362 1267 
1357 

710 980 
0 3016 

34349 161 982 ! 

Import Market Share FAS Import Umt Value 
(Volume) per I\.G 

1992 1997 1992 1997 
25% 70% I 142 I 561 
29% 19%1 1 71 I 85 

0% 7%1 139 199 
0% 1%1 

I 
120 202 

34% 1% 139 1 76 
1% 0%1 140 345 , 

11% 2% 180 2371 
100% 100%1 154 167 

Import Market Share ,FAS Import Umt Value 
(Volume) per KG 

1992 1997 1992 1997 
1% 0% 1879 I 
1% 5%1 1528 
8% 0% I 1879 

14 III 
00/, 00/, 0 0 1872 1 

5% 0% 3748 
6% 17% 562) 2376 

49% 18%1 3488 1590 
30% 60% 2563 886 

lUU% 100% 3202 TT97 

1 
8% 18% 701 658 1 

16% 3% 683 
680 I 

6% 3% 513 594 
1% 2% 508 743 

26% 1% 528 640 I 
0% 1% 

Import Market Share t FAS Import Umt Value, 
(Volume) per KG 

5°1a 
3%1 

0% 
2%1 0% 2% 

2% 2% 

Import Market Share 
(volume) 

1992 1997 
85% 81%1 
0% 12%1 
2% 2%1 
0% 1%1 
0% 1%/ 
9% 1% 
0% 0%1 
3% 0%1 
0% 1%' 

HHWo 100%; 

7 
4378 
4769 

3918 

57 9' 
24721 
3797 ' 
4613 1 

FAS Import Unit value 
per I\..G 

1992 1997 
4569 4552 I 

8060 
5533 5497 i 

77 85 
12244 i 

6510 7039 i 

2840 
9693

1 
9800 I 

10771 I 
4712 3212 1 , 



Table 84 Canadian Imports of Essential O,ls of Bergamot 
I I Import Market Share F A.S Import unit 'value 

5uppliers l\.llograms I CanadIan $ 
I 

(Volume) per l\.G 

1992 1992 1997 1992 1997 1992 1997 

United States 1 1686 47499 49910 2 17 

United Kingdom 16631 I 0% 19% 

Italy 12965 0% 15%1 

Cote d Ivolre 3060 0% 4% 

Chile 2523 0% 2%1 

France 955 0% 1%1 

Germany 112 3137 821 6% 0%' 2801 

Others 0 0 773 

Total 1 798 50636 87638 


