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IntroductIOn 

fht. obJeLtI\e ot thl::' ::,tud" \\as to provide the Morocco Agnbu::'lness Promotion Program 
(\1 ~\PP) with Intormatlon .:tbout Morocco s exports to Europe ot a vanet\. ot tresh .:tnd processed 
hortlwltural products and an analysIs ot Morocco::, lOmpetltltors In particular this ::,tudv 
pro" Ide::, both a quantltatlve and quahtattve look at vloroccan prodults bv e'\amlnIng EU Import 
statistics and the results ot a questlOnnmre dl::,tnbuted to European buvers In addmon thiS 
report provIdes information on lOuntnes competing WIth Morocco their exports to Europe 
p.:trtll.lpatlOn In t\\O Important European tradeshows products and promotional matenals 

-\ ::,urvev ot European buyers was undertaken to evaluate sales ot MorocLan product and buver 
attitude::, regarding :Vloroccan products packaging quahty and business practices Importers of a 
range ot agncultural products includIng fresh, canned dned and frozen frUIts and vegetables 
::,pIces and essentlal oIls were asked to fill out a two-page questlOnnmre on theIr purchases ot 
and opInions about Moroccan products ThiS questlOnnmre IS attached as Annex 1 A total of 
60 bmers were surveved including 25 tresh produce Importers, 7 buyers ot canned products 14 
Importers ot frozen trUIts and vegetables 11 buyers ot dned frUIts and vegetables herbs and 
::,pll.es and 3 essentIal OIl compames There were 29 respondents trom the LJ K 5 from Holland 
3 trom Be!glllm 13 trom Germanv I trom SWItzerland and 9 trom France 

\\ lule the questlOnnalre dId ask buyers how much product they had purchased from MOroclO 
dunng the last year a fuller picture IS proVided by EU Import statistICS tor 1992-1996 EU 
Imports for a whole range of key products are exammed m SectlOn 2 of thIS report and 
Morocco s performance can be seen and compared to that of ItS competItors 

The questIOnnaire did prOVIde an interesting look at European buyer opInion regarding \1oroccan 
products, which IS presented m SectIOn 3 of thIS report Buyers rated Moroccan products on a 
scale of 1 to lOin several areas, including overall qualItv pnce supplIer bUSiness practices and 
packaging In addItIOn, buyers were asked to name speCIfic strengths and weaknesses of 
Moroccan products and packaging 

Both the Anuga and Food IngredIents Europe (FIE) tradeshows were also attended In order to 

evaluate the activitles of Morocco's competItors The level of partiCIpatIOn, emibitlOn booths, 
promotIOnal matenals and products of several competing countnes are analyzed In SectIOns 4 
and 5 of thIS report SectlOn 6 of thIS report presents conclUSIOns about Morocco s hortIcultural 
export performance drawn from a companson of European buyer attitudes to\\ard 0..-Ioroccan 
products In 1995 and 1997 and analyses of trade statIstICS and tradeshow participatlOn 

2 European Imports of Moroccan Products - A QuantItatIve L\.nalvsls 

2 1 Results of Buyer Survey 

On the Buver Survev questIOnnaire dIstnbuted to 60 European buyers (<-\nne'\ 1) buvers \"ere 



ITable 1 Volume and Value of Questionnaire Respondents Imports from Morocco Oct 96 Oct 97 
, Importer IGermany France and SWitzerland , UK Benelux Total 

1 Unit value volume I Unit value volume unit value volume Unit value volume p,,,,,,,,,,, ! ,,,"mo (Mr,) ",'"' (USS)I (US~kg) (Mr,) w'"' (US,), (US~k9) I (MTs) value (US$) CUS$/kg) (MTs) value (US$) (US$/kg) , (MTs) vdlut. (lJS~) 

Fresh Strawbernes I I 36 36 0 

Fresh Tomatoes I 160 125120 0781 120 85680 0711 
320000 0 320000 

54 334 210800 
2500 I 20 9600 048 2520 9600 

Fresh Potatoes 3000 1 I 3000 0 
Fresh Citrus 2750 5465 1 

, 
9 000 I 6 150 000 068' 17 215 6150000 1 

100 1 48000 048 100 48000 
9091 640000 070 909 640000 

70 40000 057 70 40000 
Fresh Peppers 30 24795 083 I , 54' 84 24795 
Fresh Unspecified 300 296400 099 I ~ , 300 296400 

Subtotal Fresh Products 490 446315 _a·t 85 68QI----_ _67081 1 057600 I ___ I 9000 6150 Qool 24 5681 7 739 595 
Canned Apricots 

----
15 540 599400, 1 ll1k9

1 
555 599400 

Canned Olives I 50 1 I 50 0 
Canned Capers , 80' 80 0 

Subtotal Canned Products 0 0 ___ 15 0 

--I-~ ~:i 
599400 I _L_ 0, 01 6851 599400 

FznStrawbernes 60 51000 --08S 200 255000 -085' 1520 2080 306000 
40

1 

300 
1 

340 0 

F"lMldS... J 14 I I 

14 0 
Fzn Blackberries 6 6 0 
Fzn Or§lnge Segments 

WI 
20 0 

FznA~lcots 
I I 40 40 0 

Subtotal Frozen Pr~~l:!cts 120 __ §1 000 220 0 600~ 255 0001 ~ 1560 1 01 L 2500~000 
Conander 180 -14,r06o'-- 080 180 144000 
Thyme 50 21000 042 10 I 12 800 1 281 60 33800 
Fenugreek 51 5600 1 1 121 5 5600 
Ins Roots 10 30000 300 1 

, 
10 30000 

Vervelne 50 340000 I 680 1 50 340000 -- Papnka 75 150000 200 75' 150000 

~ 
Rosemary 121 nla I 12 0 
Peach leaves 21 nla 2 0 
Basil 41 nla 

I 
4 0 

Calendula 10 1 nla I I 10 0 
Su!>t~tal Dried VeglSplces 281 nla 

I 
185

1 
541000 I 1951 162400 I 0 01 4081 703400 

Orange 011 131 nla 13 0 
, Rosemary 011 1 27200 2720 1 27200 
Subtotal Essential Oils 131 I I 11 27200 I 1 141 27200 

Ora-nge JUice 400[ 800000 I 200 I 400 800000 
Subtotal JUice 400 800000 j I 626680 I I 1 I I I 4001 800000 
TOTAL- 1 0511 1 297315 8790 

r -
8174 2101600 10560' 6150000 28575 10 175595 



l..,kLd how much product thev bought trom Morocco to the PdSt vear \\hdt the\ paId tor It .md 
\\ hJt the tindl market tor the product \\as Manv Importers were Un\\ Illmg to Ul\ ulge 
lI1tormatlon .Ibout their tradmg .IctIVltles and m partll.ular mtormatIon 'lbout pm.es Ho\\ever 
ll1tormatlOn trom ~e\eral L.Ompame~ ~ur\eved IS pre~ented m Table 1 It ~hould be kept lI1l11md 
\\hen reading this table that many respondents provided volumes but no pnces or value 
mtormdtIon In ~ome cases respondents estimated total value but would not hazard a guess as to 
the total volume Umt values are onlv provIded when pnce or value totormatlon as well as 
volume mformatlOn was given by the respondent 

In .Ill a total ot 28 575 tons ot horticultural products trom Morocco \\ere reportedlY purchased 
h\ the respondents compames The vast maJonty ot thIS amount (24568 tons) \\asjresh 
puuiuw and 74 percent 0 t this was CitruS This IS no doubt due to the tact that 25 of the 60 
~un ev respondents were tresh produce Importers Only 685 tons at umned prodllcts \\Iere 
Imported most at this accounted for by 540 tons of canned apricots :2 500 tons offto:=en 
pI odliLtS \\Iere Imported 97 percent ot which was frozen strawbernes A Wide range of drzed 
plodzu.ts herhs and \Pll.e'i \\Iere Imported totallmg 408 tons In addltlOn 14 tons of e'i'ientw/ 

ot!\ (orange and rosemarv) and 400 tons of orange )lilLe were Imported 

The total value reported \\a~ only US$10 2 mIllIon, but thIS number doesn t nearh take mto 
aLl.OUnt all of the product reported shIpped In many cases, buvers ga\ e \ olumes but no prices 
or value tigures \\-Ith the result that the total volume of products Imported from \{orocco does 
not m any way correspond with the total value 

2 2 EU Import StatIstIcs 

In order to proVIde a fuller pIcture of the market for key Moroccan products m Europe, \\Ie 
analvzed European Umon Import statIstIcs for the penod 1992-1996 The findmgs are presented 
below, as well as m the tables m Annex 2 Please note that \\Ie have onlv anah zed EU Imports 
from non-EU sources, as cross-border EU trade statIstics are unrelIable especlUIlv for the penod 
1992-1994 

OlIve Od 

EU Imports of olIve 011 fell by 54 percent m 1996, from 157 505 tons \\orth LS5429 1 mIllIon to 
T2 795 tons worth US$300 8 millIon Tumsla IS the mam supplIer but TumslU s market share 
has dropped from 97 to 48 percent Since 1992 Morocco, \\Ihlch supplIed 13 094 tons \\Iorth 
US$53 5 mIllIon m 1996, has mcreased ItS exports of olIve oIl to Europe more than eIght-told 
smce 1992 Morocco now accounts for 18 percent of European olIve 011 Imports and IS the 
third-largest supplIer after Tumsla and Turkev The 1996 umt value of Imports trom Morocco at 
$4 087/ton, IS the second-highest of the major supplIers, after TUl11SlU 
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C.tnnul -\pncot., 

~outh -\tm.a .md Morocco together elccount tor 87 percent ot EC canned elpnl.Ot Imports \v I11Ch 

totaled 32 013 tons \\>orth L S$35 + nl1l11on III 1996 Imports ot canned elpncots were up bv 3 
percent III 1996 and bv 28 percent l.Ompared to 1992 Morocco has baslcallv the same market 
~hare (43 percent) as III 1992 when It was the leadlllg supplier but has ~Illce been 0\ ertaken by 
"outh -\tnca whose market ~hare by volume IS now 50 percent There IS only an Illsigmticant 
difference between the umt value of Moroccan product ($1 132 1ton) and South Atncan product 
($1 054/ton) 

C.mned/Preserved OlIves 

vlorocco domInates the European Import market for canned and preserved olives accountlllg for 
82 percent ot the market bv volume III 1996 Total EU Imports stood at 69 278 tons \\orth 
US$113 7 mIllIon III 1996 a 6 percent decrease from 1995 but +5 percent higher than III 1992 
Turkev IS the second-largest supplIer after Morocco accountIng tor 16 percent of the market 
The umt value tor Turkish olIves IS consIderably hIgher than for MOloccan product $2403/ton 
versus $1 +95/ton 

CannedlPreserved Capers 

The European Import market for capers IS relatIvely small. at 735 tons worth US$3 5 mllllOn 
1996 Imports were less than half 1994 levels Turkey IS the leadIng supplIer by volume but 
Morocco IS the leader by value The umt value of Moroccan product was $6,325/ton III 1996 
compared to $3.824 for TurkIsh product 

CannedlPreserved Cucumbers and GherkIns (Cormchons) 

The EU member natlOns Imported 94.371 tons of carmedlpreserved cucumbers and comlchons III 
1996. worth US$89 5 mIllIon European Imports rose from less than 80 000 tons In 1993 to a 
hIgh of 140,000 tons In 1994 and then fell to about 94.000 tons III 1995 Turkey IS the leadIng 
supplIer. wIth 62 percent of the market by volume and 64 percent by value, followed bv Hungary 
(15 and 11 percent. respectIvely), Morocco (7 and 11 percent) and CroatIa (7 and 4 percent) 
Moroccan product had the hIghest umt value m 1996, at $1,479/ton while the umt value for 
TurkIsh product was $983/ton 

Dried Tomatoes 

Turkey IS the leadmg supplIer of dned tomatoes to the EU an Import market of 2,262 tons worth 
US$9 9 mIllIon III 1996 Import volumes of dned tomatoes grew bv 27 percent III 1996 and bv 
46 percent slllce 1992 Turkev s market share by volume has Illcreased from 25 to 55 percent 
SInce 1992. ChIle's has Increased from 8 to 12 percent and Israel s has Increased from 2 to 10 
percent Morocco s share ot the market by volume has decreased trom 16 to 7 percent 0\ er the 

.., 
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:-,<une tnne penod Morou .. <1n .md Chde:m prodm .. t have the hIghest UnIt values at around 
% OOO/ton "" hIle the other m<lJor ~upphers have unH v<llue~ ot closer to 54 OOO/ton 

Dried .\PrlLOts 

[n 1996 the EU Imported 23 495 tons ot dned apncots worth US$60 1 mIllIon Though Imports 
were 7 percent less In 1996 than In 1995 the market has grown bv 31 percent SInce 1992 
Tur~ev IS the domInant suppher accountIng for 94 percent ot the market by volume Iran the 
ne'\t largest !:>uppher accounts tor on Iv 4 percent ot the market Morocco sent 55 tons ot dned 
apncots to the EU In 1996 compared to Turkev s 22 022 tons 

Dried Peppers 

TI11s category Includes both dned bell peppers and dned chIllI peppers but IS mostlv made up of 
the latter There are many supphers but Morocco IS the largest accountIng for 21 percent of the 
market As recently as 1992 Morocco held 48 percent of the market by volume but ItS e'Xports 
to Europe have steadIly declIned SInce that tIme Zimbab~e In the meantime has Increased Its 
e\.ports ot dned peppers by over 2 000 percent SInce 1992 and IS now the second-largest supplIer 
by "olume Of the leadIng supplIers, Hungary has the hIghest UnIt value at 0\ er $3 OOO/ton 
""hIle Morocco and ZImbabwe have UnIt values of closer to $2 OOO/ton 

COriander 

RUSSIa has become the leadIng supplIer of conander to Europe In recent years, maInly by VIrtue 
of ItS lo\\' pnces In 1996, RUSSIa accounted for 43 percent of total European conander Imports 
ot 10 887 tons, compared to only 7 percent In 1992 Morocco IS the second-largest suppher 
behInd RUSSIa but despIte haVIng grown by 75 percent In 1996, Morocco s e'Xports of conander 
to Europe were stIll 42 percent lower than In 1992 RUSSIan and Bulganan conander had UnIt 
values of around $400/ton In 1996, whIle Moroccan IndIan and EgyptIan product sold for tWIce 
thiS amount 

Cumm 

European Imports of cumIn Increased bv 21 percent In 1996 to 5 612 tons Iran IS the leadIng 
suppher accountIng for 37 percent of total Imports bv volume In 1992 Iran was the domInant 
supplIer WIth 68 percent of the market, but Turkey Syna and IndIa ha\e SInce Increased theIr 
market shares (so has the UAE, but these are mostlv transshipments from other supphers) The 
total market for cumIn Imports was worth $8 3 mIllIon, whIch was 15 percent less than In 1992 
despIte hIgher volumes, suggestIng a declIne In pnces The UnIt value for product from the major 
supphers ranged from US$1 463 for Turkey to US$1 889 for IndIa 
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Frozen Be.lD!I 

European Imports ot trozen be.ms have tall en by -1-2 percent Since 1992 <md ~tood at 18 -+87 tons 
\\orth L ~$18 3 millIon In 1996 Both Poland ,md Moro<..co t\vO ot the largest suppliers hm e 
~een their e'(ports to Europe tumble by 60 and 70 percent respectIvely SIn<..e 1992 whIle 
Hungarv s have grown bv 70 percent and Chma s bv 43 percent over the same tIme penod 
Morocco onlv accounted tor 10 and 20 percent ot total 1996 EU Import volume and value 
respectl\elv The umt value ot Moroccan product at $1 -I-88/ton IS qUlte hIgh compared to 
Polrsh product at $489/ton 

Frozen Mned Vegetables 

The ED Import market tor frozen mI'(ed vegetables IS farrly small atJust over US$4 mIllion 
annualh Hungary IS the leadmg suppher wIth a 52 percent share of the market by volume In 
1996 Morocco has 11 percent of the market, followed by Tarwan wIth 6 percent Imports have 
fluctuated m the last four vears, from a hIgh of almost 5 000 tons In 1992 to a low of less than 
2 000 tons m 1994 and the subsequent recovery to 1996 Import levels of -t. 344 tons Morocco 
e'(ported -1-67 tons of frozen mI'\.ed vegetables to Europe In 1996 worth USS550 000 1996 
represented the thIrd consecutive year of declme tor Morocco In thiS categorY 

Frozen StrawberrIes 

EU Imports of trozen strawbernes reached a record 110,857 tons m 1996 worth US$1 07 6 
mIlhon Poland accounted for 73 percent of all Imports m 1996, followed by Turkey wIth 7 
percent and Morocco wIth 4 percent Moroccan exports had nsen from basicallv zero to almost 
10,000 tons m 1995, but declined by 51 percent m 1996, to 4,796 tons WIth a value of DS$4 1 
milhon At $653/ton, the umt value of Moroccan product IS lower than that of Poland at 
$70l/ton 

Frozen Raspberries 

The re-emergence of SerbIa as an offiCIal supplIer m 1996 caused hIgher volumes and lo\\er 
pnces III the EU frozen raspberry market For the past several years, SerbIan product had been 
sent to Europe through Macedoma because of trade sanctIons agamst SerbIa Poland and ChIle 
had tak.en advantage of thIS opportumty to mcrease theIr market share dunng thIS tIme In 1996 
hov,e\ er the market was flooded WIth relatIvely low-pnced SerbIan product caUSing the total 
volume of Imports to nse 15 percent, whIle total value fell by 17 percent 

Frozen Orange J Ulce 

EU Imports of frozen orange JUIce reached a record 760 194 tons worth L S$959 6 mIllIon In 
1996 BrazIl IS the dominant supplIer, accountmg for 82 percent of the market bv volume The 
Umted States accounts for 13 percent Morocco BelIze and Cuba are the ne'(t-Iargest ~upphers, 
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but nonL ot them .lCLOunts tor more than 1 percent ot Europe ~ total Imports MoroLLO ~ e\.ports 
t)t lrozen orange JUILe to the EU leapt tromJust over I 000 tons 111 1992 to over 13 000 tons 111 

1994 but ~1I1ce th<1t time ha\ e decreased to about 7 000 tons \vorth US$11 9 millton \1oroLLO 
had the highest umt value ot am major supplter ot trozen orange JUKe at $1 313/ton 

Apricot Pulp 

EU Imports ot apncot pulp were down bv 17 percent 111 1996 to 9 083 metnc tons Imports have 
grown hO\ve\ler by 52 percent s1l1ce 1992 South A.tnca IS the lead1l1g suppher to this $1-1- 3 
mIllIon mark.et WIth a 50 percent market share bv 'volume followed bv Morocco wIth-1-2 
percent \[oroccan ~upphes \vhlch have a per-ton umt value of $300 less than South L\tnca tell 
bv more than 2 500 tons 111 1996 \'vhtle South Atnca 1I1Lreased ItS supplv to Europe tor the third 
Lonsecutlve year 

Fresh Apricots 

The EU nattons Imported 6 729 tons of tresh apncots worth US$1 0-1- mIllton 111 1996 the third 
\ ear ot LOnsecutive 1I1crease Almost the entIre nse m Imports ho\\e\ er IS accounted tor b\ 
Hungarv \\ hlch sent 3,665 tons to the EU m 1996 Hunganan apncots have the 10\\est unn 
\alue ot any of the major supplIers at only $928/ton South Atnca IS the leadmg supplIer m 
terms of value The other major supplIers are the Umted States ChIle and Turkev 

Fresh Asparagus 

EU Imports of asparagus mcreased by 57 percent between 1992 and 1996, to 9,643 tons vvorth 
US$32 7 mtlhon Peru IS the leadmg supplIer, followed closely bv the Umted States South 
Afnca Hungary and Poland all of whIch supphed over 1,000 tons m 1996 Among the top 
supplters the umt value vaned from a low of$I,976/ton for Pohsh product to a hIgh ot 
$3 873/ton for South Afncan product 

Fresh Peppers 

EU fresh pepper Imports mcreased by 16 percent m 1996 to 58,110 tons worth US$75 8 mIllIon 
Turkey IS the top suppher wIth 44 percent of the market by volume follO\,\ed by Israel, Hungary 
CanarY Islands and Morocco Smce 1992, Imports from Hungarv the Canary Islands and 
Morocco have fallen while Imports from Turkey have grown bv 63 percent and Imports from 
Israel shot up by 311 percent The Canary Islands and Israel ha\ e the hIghest umt values for 
Imported peppers, each at around US$2,400/ton, whtle Turkey and \[orocco have umt values of 
roughlv US$I, 1 OOlton 

Fresh Citrus FrUit 

Nlorocco IS the leadmg suppher of fresh CItrus fruit to the EU and has held ItS mark.et ~hare 
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-,h....1dv ..It Ju~t under 25 pen.ent ~Inle 1992 Morolco ~ Lltru~ c'{ports to Europe In 1996 \"ere 
worth U':)'S322 8 million Elf lltru~ Imports have grown b\ 22 percent '>Inle 1992 1nd h..Ive been 
1 growth ..Ire..1 tor all the major ~upphers whllh Indude South Afnca -\rgentIna Israel ..Ind 
Turkev Ot the~e LOuntnes Turkev has ~hown the most growth ~Inle 1992 with cxports to 
Europe more than doubling to 163 358 tons The umt value ot lItruS Imports tor all major 
supplIers In 1996 "vas around $700/ton except for South Afnca which \vas $620/ton 

Fresh "felon 

EU Imports ot fresh melons and papayas are grouped together and the total ot these Imports Vvas 
158 867 tons worth L S5156 1 mdhon In 1996 Papayas only aCLOunt tor about $20 milhon 
\"orth ot these Imports however and, aSIde from Braztl \"hlch supplIes roughlv 5 000 tons ot 
papavas worth $10 mdhon annually to the EU, none ot the other major melon supphers IS a 
papaya supplIer Several countnes have seen remarkable growth In the melon market as BrazIl 
has essentIally stood still Since 1992 Costa RIca's share ot the melon mark.et by volume has 
Increased from 7 to 16 percent, Morocco's from 2 to 6 percent, and Honduras trom 1 to 7 
percent Moroccan melon exports to Europe have Increased by 374 percent by volume Since 
1992 Of the major supphers Israel and Morocco have the hIghest umt values at around 
US$1 400/ton and Brazil has the lowest at US$828/ton 

Fresh Peaches 

Despite havmg mcreased for three consecutIve years up to 1996, EU peach Imports \vere still ten 
percent less m volume terms than they were m 1992 ChIle IS the leadmg supplIer, accountmg 
for 65 percent by volume and 56 percent by value of thIS 15,175 ton, US$24 7 mIllIon market 
Morocco, meanwhIle IS the only major supplIer to have mcreased ItS market share (from 2 to 7 
percent by volume) between 1992 and 1996 Morocco IS the most expenSIve supplIer WIth a umt 
value of US$2,842/ton m 1996, compared to $1 ,972/ton for next-hIghest South Afnca 

Fresh Potatoes 

The EU Imported 649 793 tons of potatoes m 1996 WIth a value of US$256 6 mIllIon Though 
Egypt IS the leadmg supplIer m terms of volume, Cyprus IS the leadmg suppher m terms of value 
Morocco IS the fourth-largest supplIer m terms of volume but saw ItS exports slIp bv 41 percent 
In 1996 Morocco s share of the market by volume fell from 21 to 9 percent bet\\ een 1992 and 
1996 Israel more than doubled ItS exports (and ItS market share) In 1996 Of the major 
supphers Cypnot product had the hIghest 1996 umt value at over $533/ton whIle Egypt had the 
lovvest at $290/ton vloroccan product came m on the high Side at $490/ton 

Fresh RaspberrIes 

The EU market for fresh raspbernes IS somewhat peculIar, In that ChIle vvhlch accounts for only 
2 percent ot the market by volume, has a 25 percent market share bv \ alue The umt value for 
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Chdean prodlll,t ..1t US$12 9121ton I~ Jlmost twenty timeS higher than that ot Poland whH .. h 
IU .. Ollnts tor 56 percent nt total Import volume EU Imports hay e grown b\ 75 percent 111 "olume 

,1l1d 18 percent 111 \ olume to 18 856 ton::. worth US$20 0 mIllIon ::.lllce 1992 \\ nh Hungarv 
Romal1la and Poland the malll beneticIanes 

Fresh Strawberries 

-\::. IS the case with raspbernes Poland accounts for roughlv halt of the EU Import market bv 
\ olume yet PolIsh product IS llle'<penSlve compared with that ot other supplIers Though 
vlorocco s strawberry e'<ports to the EU decreased bv 16 percent III 1996 they \\-ere up 245 
percent Slllce 1992 and Morocco IS now the largest supplier 111 terms ot value (45 percent market 
~hare) and second-largest bv volume (26 percent market share) T\\-o up-and-LOmmg suppliers ot 
stra\\- bernes to Europe are Egypt and Israel which together accounted tor nearly 15 percent of 
the market by value m 1996 compared to only 7 percent 111 1992 

Fresh Tomatoes 

European tomato Imports topped half a million tons m 1996 and \\-ere \\orth L S$..J.36..J. million 
The Canary Islands and Morocco dommate thiS market together accountmg tor 98 percent of the 
market by volume and 96 percent by value The Canan Islands has lllcreased ItS shIpments 
ever. consecutl"e year and by 80 percent smce 1992 'While 1Vlorocco's pertormance over the 
same tIme penod has been more erratIc, wIth total shIpments mcreasmg b) only 10 percent over 
the same time penod The Ul1lt value of Canary Islands tomatoes was $830/ton m 1996 \\-hIle the 
umt value for Moroccan product was $7211ton 

3 European Buyer Survey - Ratmg Morocco as a Suppher 

-\ group of European Importers was surve) ed WIth a questIOnnmre (Anne'\. 1) and asked to rate 
~rorocco relatlve to other suppliers m five dIfferent areas pnces quality busmess practIces 
packagmg, and overall For each area, they were to rartk Morocco on a scale of 1 to 10 \\;Ith 1 
bemg the worst and 10 bemg the best Respondents were also asked to IdentIfv Morocco s mam 
competItors, and to IdentIfy weak and strong pomts of Moroccan products and packagmg 

A. total of 60 Importers were surveyed, mcludmg 25 fresh produce Importers 7 buyers of canned 
products, 14 Importers of frozen fruits and vegetables, and 11 bm ers of dned fruIts and 
vegetables, herbs and spices, and 3 essential 011 compames There were 29 respondents trom the 
LK 5 from Holland, 3 from BelgIUm, 13 from Germam 1 trom SWItzerland and 9 from France 
F or statIstIcal purposes the Dutch and BelgIan compames responses were conSIdered together 
whIle the SWISS company's responses were conSIdered together WIth those ot the French 
companIes Responses are summanzed m Table 2 and presented below 
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Table 2 Respondents Ratmgs of Moroccan Suppliers on a 1 10 Scale 
Question 2 4 5 6 7 

Business 
Overall Prices Quality Practices Pac_kaglng 

All 644 611 661 449 652 
Product 

Fresh 688 604 748 440 700 
Canned 667 750 679 575 657 
Frozen 564 611 593 435 658 
Dned 6 00 590 532 485 586 
Ess 011 675 417 683 550 467 

Country 
UK 691 579 705 505 689 
Benelux 621 638 594 431 557 
Germany 504 629 638 400 631 
France 633 660 680 390 640 

Table 3 Responses to Questions Regardmg Moroccan Products and Packagmg 
Question Response Fresh (25) Canned (7) Frozen (14) Dried (11) Ess 011 (3) Total Percent 

3 Spain 23 4 12 3 1 43 72 
Main Turkey 2 5 3 3 13 22 

Competitors Poland 1 3 4 7 
Italy 1 3 4 7 
France 2 1 1 4 7 
Egypt I 3 3 5 
Greece 2 3 5 
Eastern Europe 2 2 3 
Israel 2 3 
TUnisia 2 3 
Chile 1 2 
Central Amenca 1 2 
South Africa 1 2 
BraZil 1 2 

8 
--- - ----- -- - 12-a grades 6 3 20 

Product b-slzes 41 1 , 1 I 2 8, 13 
Strengths c color 11 3 4 2 21 35 

d-cleanlmess 2, 1 11 2 5: 8 
e-appearance 10 2 1 3 16 27 
f-vanetles 41 1 ' 2 7' 12 
g season 11 1 8 3 23 38 
h (taste) 6; 3 I 9 15 
h (pnce) 1 1 2 
h (aroma) I I 1 2 
h (l!!l~~~enessL __________________________ 1 2 

9 a grades 4 4 1 --9 --
15 

Product b-slzes 71 71 1 16, 27 
Weaknesses c color 4 4 8 13 

d-cleanllness 41 3 4' , 6 17 28 
e-appearance 2 1 3 5 
f-vanetles 3 I 3 5 
g-season 4 1 7 12 
h (traceability) 1 1 2 
h (inconsistency) 1 1 2 
h (tl~ellnes~ _______ ~ _______________ 1 __ 1 2 

10 a homogeneity 1 1 2 2 6 10 
Packaging b quality 11 2 6 1 21 35 
Strengths c-deslgn 11 1 1 13 22 

d-color 71 8 13 
e-Iabelling 4 6 10 

11 a-homogeneity 7 7 12-
Packaging b quality 5 3 2 10 17 

Weaknesses c-deslgn 4 1 5 8 
d-color 3 1 4 7 
e lapell!!lg 8 5 14 23 

- -- --- ----- -- ---



3 1 Overall 

\~ .In overall ~upplIer \'[oro(..( .. O re<..cl\ed an average ratIng ot 6 -\.-\. rre~h produ<..e Importers 
gay e \[oro<..<..O a 688 <..anned product Importers a 667 trozen trUlt and vegetable Importers a 
5 64 dned product and ~plce Importers a 6 00, and essentlal otllmporters a 6 75 l K Importers 
gay e Nloro<..<..O an average ratIng ot 6 91 Benelu'( Importers a 6 21 German Importers a 5 04 and 
French a 633 

32 PrIces 

Importers were asked to rate the competitiveness of Moroccan pn<..es on a I to 10 scale vvith 1 
beIng uncompetltive and 10 beIng e'(tremely <..ampetItlve Overall Moroc<..an pnces received an 
average ratIng of 6 11 Fresh produce Importers gave Morocco a 604 <..anned product Importers 
a 7 50 frozen trUlt and vegetable Importers a 6 II, dned product and spice Importers a 5 32 and 
e~sential oil Importers a 6 83 UK Importers gave Morocco an average ratIng of 5 79 Benelu'( 
Importers a 6 38 German Importers a 629 and French a 660 

33 QualIty 

On a scale trom 1 (poor) to 10 (e'(cellent), Moroccan products re<..elved an average qualItv ratIng 
of 6 61 Fresh produce Importers gave Morocco a 7 48 canned product Importers a 6 79 frozen 
trUlt and vegetable Importers a 5 93, dned product and spIce Importers a 5 32 and essential 011 
Importers a 6 83 UK Importers gave Moroccan products an average qualItv ratIng of 7 05 
Benelu'( Importers a 594 German Importers a 638, and French a 680 

3 '" Busmess Practices 

On a scale from 1 (poor) to 10 (e'(cellent), Moroccan supplIers receIved an average ratIng of -\.-\.9 
for theIr busmess practIces Fresh produce Importers gave Morocco a 4 40 canned product 
Importers a 5 75, frozen frUIt and vegetable Importers a 435, dned product and SpIce Importers a 
4 85 and essential 011 Importers a 5 50 UK Importers gave Moroccan supplIers bUSIness 
practIces an average ratIng of 5 OS, Benelu'( Importers a 431, German Importers a -1- 00 and 
French a 3 90 

35 Packagmg 

On a scale from 1 (poor) to 10 (e'(cellent), Moroccan packagIng reCeI\ ed an a\ erage ratIng of 
652 Fresh produce Importers gave Morocco a 700, canned product Importers a 657 frozen 
frUlt and vegetable Importers a 658, dned product and spIce Importers a 5 86 and essentIal 011 
Importers a 4 67 UK Importers gave Moroccan packagmg an average ratIng of 6 89 Benelu'( 
Importers as 57, German Importers a 631 and French a 640 
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3 6 CompetItor~ 

Que~tlOnnmre re~pondents were J~ked to Identity Morocco s mam l.ompetltor Thev \\ere gIven 
the d1oH.e ot the tollowmg COl.mtnes Spam Turk.ey [talv France TUI1lsIa Egypt [srad and 
Greece Jnd were Jlso gIven space to Identlfy other countnes If needed (see BUyer Sune\ 
QuestIonnmre I\nne'( 1) Though the questIOnnaIre called for onh one ans\\er several 
respondents rephed wIth two or more (see Table 3 for responses) 

361 By Country 

\. tull 1'2 percent ot the respondents cIted SpaIn as the mam competitor to Morocco Bm ers ot 
tresh and trozen products m partIcular chose Spam much more otten than any other countrv The 
products carned by buyers who chose Spam were most often tresh CItruS and trozen stra\vbernes, 
though Spain was l.1ted as a competItor by buyers of each categorY ot products 

Turkey \\as cIted by 22 percent of the respondents as a competitor to Morocco Turke\ \\as the 
leadmg competitor cIted bv buYers of canned frults and vegetables but \vas also cIted b\ buyers 
ot tresh trozen and dned products 

-\tter Turke\ the numbers drop off qUIckly Poland, Italy and France \\ere CIted bv onh 7 
percent of the respondents Poland and Italy each were CIted, ho\\ever b\ 3 of the 14 bmers ot 
trozen products (21 percent) SImIlarly, Egypt was CIted as a competItor by 3 of the 11 buyers of 
dned products and spIces (27 percent) Among the countnes mentIOned by respondents as 
competItors were Eastern Europe (because of conander), South Afnca (for papnka), and BrazIl 
(for CItruS oll) 

3 62 By Product 

Bm ers otfresh product overwhelmingly clted Spain as the main competltor to Morocco Ot 25 
buYers surveyed, 23 chose Spam, whIle 2 buyers each chose Turk.ey and France and one cIted 
Central Amenca Of7 buyers of canned product, 5 chose Turkev and 4 chose Spain as major 
competltors to Morocco, whIle one each chose Poland, Italy, France and Greece Out of 14 
buYers ofJro::en products, 12 chose Spain as the mam competItor whIle 3 each chose Turkev, 
Poland and Italy, 2 chose Greece, one chose Israel and 1 ChIle The 11 buyers of drzed products 
and splces ""ere spht WIth 3 each choosmg Spam, Turkey and Eg\pt 2 chOOSing Eastern 
Europe and one each choosmg Israel TumsIa, and South Afnca Of the 3 essentlal 011 bU\ ers 
one each chose Spam, TumsIa, and BrazIl 

37 SpecIfic Strengths and Weaknesses 

Respondents were asked to IdentIfy the strengths and \\ eaknesses ot \1oroccan products and 
packaging For the products respondents could IdentIfy one or more of the follOWing as a 
strength or \veakness grades offered cahbers and SIzes color cleanlmess appearance \aneties 
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1\ <ltl<lble ~ea::,on ot clvatlabtllty clnd other for the pad\.agmg, re::,pondents l.Ould Identity one or 
more at the tollowmg clS cl ::,trength or weakness homogeneity ot paLk paLkagmg qualttv de::'lgn 
ot pad\.agmg use ot Lolor dear labelltng and other The respon::,es <lre presented m T .lble 3 clmi 
~umm.lnzed below 

371 Product Strengths dnd Weaknesse~ 

The mam strength ot Moroccan products IdentItied by 38 percent ot all respondents 'Was the 
::,e.lson ot avaIlability 35 percent also IdentIfied also l.Olor and 27 percent Identltied appearam,e 
<lS strengths ot Moroccan products Grades offered was chosen as strength of \1oroccan 
products b\ 20 percent ot respondents and 15 percent wrote m taste as a strength -\mong the 
25 buYers ot jre\h produLe surveyed 11 each Lhose season ot avmlabllttv and color as 
strengths of Moroccan produce and 10 Lhose appearance Ot 7 buYers ot (anned pI oduct 3 
each chose color and taste and 8 ot the 14 buyers otfro=en product chose season ot 
ayaIlabllity 

The mam \\eaknesses of Moroccan products as Identified by 27 and 28 percent ot the 
respondents respectl\ely were calibers and sizes and cleanlmess 15 percent ot respondents 
Llted grades offered as a weakness, and 13 percent Cited color Cahbers and sizes \\as the 
top weak..ness Cited bv buYers of both fresh produce andfro=enp](u/llct'l \\htle cleanhne::,s was 
the top concern ot Importers of drted products and splces 

3 72 Packagmg Strengths and Weaknesses 

With regards to Moroccan packagmg, respondents were asked to Identlfv one or more of the 
followmg as strong or weak features, homogeneIty of pack packagmg qualItv deSign of 
packagmg, use of color, clanty of labellmg, and other OutSide of fresh produce bm ers mam 
respondents did not answer these questIOns because they received product packaged m mdustnal­
Sized contamers (rather than retaIl packs) and felt the questIOns didn't apply to them 

35 percent of respondents Identified quality ofpack..agmg as a strength, whlle 22 percent 
IdentIfied packagmg deSign as a strength QualItv and deSign were each chosen by 11 of 25.fi esh 
produce buyers, and packagmg qualIty was CIted by 6 of 14 buyers offro=en products 

The mam weakness of Moroccan packagmg, as IdentIfied by 23 percent ot survey respondents 
was unclear labellmg ThiS was the top concern of bothfi esh prodllce and jro=en prodllct 
buyers 17 percent of respondents (5 fresh produce buyers 3 frozen product buyers and 2 dl zed 
and spzce product bu) ers) CIted overall packagmg qualIty as a vveakness Lack of homogeneltv of 
pack was Cited by 7 fresh produce buyers (12 percent of all respondents) as a weakness of 
Moroccan packagmg 
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3 9 Other Comments by Buver~ 

Se\ eral bm ers ottered clddltlOnal LOmments on MorocLan produLts Most ot the~e comments 
regarded ..lrea~ m which It was telt Moroccan ~hlppers could Improve Some at the compame~ 
ottenng comments smd the v had stopped buvmg trom vlorocco because ot yanous problems 
they had encountered 

Fle~h plodw .. e buyers m general seemed pleased with the quality of Moroccan produce and 
LltruS bm ers m particular smd that the packagmg and product quality were comparable It not 
better than that ot Spam Some wholesalers complamed however about the small commIssIons 
olfered on Moroccan product 

One large bu\er ot canned olne\ and Gapers smd that the mJ.m problem \'vlth Morocco \\as that 
not enough t1exlbllIty was offered m terms ofpackagmg He felt that the range of pack. sizes was 
rather limIted 

More than one buyer ofjro=en strawberries complamed that the color of Moroccan stra'\ bernes 
was otten too pale HygIene was also CIted as a problem wIth thIS product One frozen tnnt 
bU\ er SaId that he felt Morocco \'vasn t takmg advantage of the mark.et for frozen CItruS segments 
He SaId he had \'vorked WIth several compames m Morocco but that he \'vas always dlsappomted 
by poor qualIty and contammated product Several Importers of frozen products also noted that 
Moroccan producers often faIled to supply product to exact speCIficatIOns 

At least two buyers of SPIceS SaId that microbIOlogical contammatIOn was the mam problem WIth 
Moroccan product They smd the cost of dIsmfestatIOn always had to be factored mto the cost of 
Moroccan spIces rendermg them less competItIve One buyer of essentzal ods smd that Morocco 
contmues to use non-approved drums to ship ItS product 

Fmally the profeSSIOnalism of Moroccan supplIers was often questIOned Buyer complamts m 
thIS realm mcluded not receIvmg product on tIme unavaIlabIlIty of product demand from 
Moroccan supplIers for advance payment, and dIfficulty m commumcatIOn "'Ith supplIers 

4 NatIOnal Stand Comparisons 

r",o food mdustry tradeshows, Anuga and Food Ingredients Europe (FIE) were attended and the 
natIOnal stands of Morocco and Its competItors were analvzed If a country lacked a national 
stand Its partICIpatIOn m terms of mdividual e'Xhibitors was e'Xammed Photographs \\ere not 
allo",ed at Anuga but were allowed at FIE and photos referred to m thIS report can be found m 
Anne'X 3 Many of the brochures referred to m thIS report can be found m the accompam mg 
bmder 
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-' 13 TUnIsia 

rLll1l~lcl Iud 10 L \.Illbttors elt -\nuga IndudIng CEPE'\( the Tum~lan Center tor E\.port 
PromotlOn Mo~t ot the Tumslan compames v"ere otfenng dates or olIve od 

-' 1-' Turkey 

Turk.e'Y had over 100 exhIbltors at Anuga offenng a \\-Ide vanety of food products Some ot the 
products TurkIsh firms had on dlsplav Included pulses \lenttls chlck.peas other beans) dned 
tnllts (raisIns tigs and apncots) canned vegetables and vegetables In bnne (tomatoes tomato 
paste red peppers olIves gherkms peas beans mixed vegetables) spices (amse cumIn fennel 
~e~ame seed laurellemes, oregano) JUIces and nectars (sour cherrv orange, apncots peach 
<.lpple lemon), trozen toods (pizza, french tnes frUIts vegetables) tea cocoa pasta olIve 011 
seeds nuts and contectlonary Items 

The <\nk.ara Chamber of Commerce dIstrIbuted color brochures whIch contaIned IIstmgs of the 
Turk.lsh partICIpants at A.nuga as well as advertIsements from mdlvldual compames The 
brol.hure~ entitled "Natural Food trom Turkey" were m EnglIsh and also mcluded back.ground 
on Turk.ev s agncultural sector, a map of Turkey's natIOnal stand and lIstmgs ot the mdividual 
e\.hIbltors (see bInder) 

-' 15 Egypt 

Egvpt had 28 exhIbItors, mcludmg the Trade Development Centre, the Arab Agency for Trade 
and DlstnbutlOn, and Aegvpten, the General Orgamzation for InternatIOnal FaIrs and ExhIbItIons 
EgyptIan exhIbItors mcluded purveyors of dned frUItS and vegetables biSCUIts and confectionarv 
olIves, and other products 

-' 16 Italv 

Italy had around 800 exhIbItors at Anuga m every Imagmable food categorv, mcludmg mam 
vanetles of dned, canned, and frozen frUIts and vegetables In additIOn to ICE the NatIOnal 
InstItute for ForeIgn Trade, there were representatIves from dozens of regIOnal trade 
orgamzatIOns and chambers of commerce German translators were aVaIlable and there were 
ample samplmgs and tastmgs ofItahan products 

'" 17 Greece and Spam 

Greece had about 175 exhIbitors, mcludmg the Hellemc Foreign Trade Board Spam had 
roughlv 250 exhIbitors, mcludmg ICEX, the Spanish InstItute for ForeIgn Trade and vanous 
regIOnal trade aSSOCiatIOns and promotIOnal bodIes Products from these 1\\-0 countrIes were 
SImIlar to those of Italv 
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.. 2 Food Ingredients Europe 

rood [ngredients Europe (nE) held m London November -l-6 1997 \vas.\ ~maller but more 
tOl.used trade~how than -\.nuga A~ the name Implies the emphasl~ ot the ~ho\\ \\as on tood 
mgredlents and.1 wIde range ot both natural and artificIal mgredients were dl~plil\ ed DrIed 
"egetables, ~pIces and essentIal oIls \\Jere the mam offenngs ot Morocco s competItors 
Roughly 900 LOmpames trom torty countnes exhIbIted at FIE and there \vere oyer 23 000 
\ ISItors 

Germany Chile Peru, Sn Lanka Scotland, the Umted States and Canada had natIOnal stands at 
FIE In addition CBI the Netherlands-based Center for the PromotIOn ot Imports had a 
paVilIon whll.h mduded exhIbItors trom ~everal developmg countnes mdudmg Turh..e\ 
ColombIa :VleXICO and ZImbabwe ProVIded belm\- are reviews of the ChIlean PermIan and 
SrI Lankan natIonal stands smce to some extent these are competItors "\-Ith Morocco In 
addItIOn a re\ lew of exhibitors from some of Morocco s tradItIOnal competitors such as Turh..ev 
and Spam IS prOVIded 

.. 21 Chile 

The ChIlean stand consIsted of eleven exhIbItors m a CIrcular-shaped pavilIOn E\.hIblt areas 
\';ere qUIte small about enough room for a table and two chatrs but the stand was mceh 
deSIgned so that each exhIbitor had ample space to dIsplay product behmd glass (see photos 
Anne'( 3) Most of the Chllean compames were offenng dehydrated vegetables and some v\ere 
also supplymg frozen fruItS In general, brochures were of very profeSSIOnal qualIty (see bmder) 
Salespeople were knowledgeable and readIly approached prospective buyers 

.. 22 Peru 

The PeruVIan stand consIsted of 10 e~IbItors m an open, L-shaped paVIlIon (see photos I\nne'( 
3) Most of the e'(hlbltors were producers of cochmeal and carmme extracts Several companIes 
displayed the dIfferent types of powders and oleoresms they \\Jere capable of supplvmg and all 
possessed brochures and product lIsts, though these were of varymg qualIty 

.. 23 Sri Lanka 

The SrI Lanh..an natIOnal stand was qUIte modest Conslstmg of a senes of tables arranged m a 
rectangle, the SrI Lankan pavll10n mcluded 13 companIes whIch were supplymg spices 
oleoresms and canned cumes Most of the compames were spIce purveyors Product samples 
",;ere dIsplayed on the tables, behmd whIch sat the representatIves of the compames There was 
plenty of space for meetmg WIth prospectlve buyers m the Inner part of the pavlllOn though anv 
pnvacv was essentIally sacnficed (see photos, Anne'( 3) 
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~ 2~ CBI (Center for PromotIOn of Imports) 

fhe CB[ p.lvllIon l.On~l~ted ot 20 Lompames trom 13 dltterent developll1g Lountne~ 
(B..mgladesh Clule Chll1a ColombIa El.uador Ghana IndIa Me'CIl.O P1klstan Peru the 
PhllIppll1e~ Turkev and Zimbab\ve) The space gIven to each l.Ompam was .1mple with enough 
room to dlsplav product and have pnvate dIscussIOns wIth buyers DecoratIOn ot the booth 
promotional matenals aggressIveness of sales staff and EnglIsh ablhtv vaned wIdely bet"veen 
e'(hlbltors Many ot the e'(hlbltors ""ere offermg spIces and dehvdrated vegetables The t""o 
TurkIsh e'(hlbltors Flgsan and Pamsan had dned apncots and bell peppers as well as cumll1 and 
a "anet" ot other spIces (see photos o.\nne'( 3) CBI pnnted a brochure ""luch proVIded LOntact 
product and bank mtormatlon tor each ot the partIcIpants (see bll1der) 

~ 25 Morocco 

Morocco had only one e'(hlbltor at FIE Sete'(am, a producer of sea\\eed hvdrocollolds 

~ 26 Turkey 

Turkev had fi\ e e'l.hlbltors at FIE T""o e'(hlbltors (Flgsan and Pamsan) \\ere part ot the CBI 
p<lVllIon (above) another (Balsu) \vas a large producer of hazelnuts One '\Jature took part 111 the 
orgamc pm IlIon and was otfenng dned orgamc fruIt, and Etem Oszoy had a booth of Its own and 
ottered a vanetv ot products 

Etem Oszoy \vas the most ImpressIve of the TurkIsh e'ChIbitors, as It had a \\-Ide range of 
products, mcludmg canned and preserved pears, peaches, grapes, sour chemes, and apncots, 
dned pears, prunes, peaches, figs, apncots, and purees Two shelves on either SIde of the e'Chlblt 
were stacked \vlth thiS company's products m varymg SIzes retatl and toodservlce packs, and 
ddferent brand names A televIsIOn set m the booth played a well-produced" Ideo of the 
company's plant m Turkey, emphaslzmg qualIty control and hvgIemc preparatIOn at the factorv 
(see photos, Anne'C 3) 

Etem Oszoy s brochure IS medIOcre, but contams pull-out product sheets of very hIgh qualIty for 
the followmg categones of products frozen fruItS and vegetables (Iqf and block), processed fruits 
(dned, purees pastes, and candled fruItS) organIC fruIts and nuts, canned fruItS and vegetables 
Jams and preserves, dned fruItS, tomato products (sun-dned, stnps, slIces pellets roasted pIzza 
sauce) and processed vegetables (see bmder) The company's representatl\es ""ere attentive 
ask.ed what products the wrIter of thIS report was mterested m, and sent hIm a fa'( post-show 
detatlmg fob pnces for dned apncots and figs 

427 Italy 

Itah had 18 e"Xhibitors at FIE eIght o[\vhlch were mvolved m dned or asepticallv packed trults 
and vegetables The mam products on dIsplay were dned apples pears peaches omons 
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pepper'> ,md L.1rrots .:t!> well .1!> Lanned J.nd dned mushrooms ,md the \vhole range ot tomato 
prodlll,ts (l,mned dned powders J.nd nak.es) In general the ltahan e'\hlbltors were \ en 
prote~slOnal \\lIth lllgh qualttv broc...hure~ <1I1d e'\penSIve displays Alhone In Itahan 
multmatlOnal <..Ompan\ producmg trUlt preparations and aromatl<.. herb products IS an e.,,,lmple 
(~ee photo Anne'\ 3) 

-128 SpdID 

Spain had 15 e'\hlbltors at FIE ti\ e ot whom produced prodUdS whIch compete \VIth vIoro<..<..O 
Two at the compames were otfermg tomato paste and powder two \\-ere seilIng CItruS oIls and 
other navonngs and one was a manufacturer ot papnk.a oleoresm The Spamsh compames had 
protessIOnaIlv pnnted brochures m English showmg the products and the compames spark.lmg 
modern tactones T\\o essentIal 011 compames Evesa (E,\tractos Vegetales SA) and Bordas 
Chmchurreta had partIcularly attractive brochures (see bmder) 

-129 India 

L\ total of 14 IndIan compames e'\hlbited at FIE mcludmg the SpIce Board ot IndIa Most ot the 
IndIan compames \\ere offenng dehydrated omon and garlIc although one companv Farm 
Fresh/Jam was offenng other dehydrated products such as bell peppers as \\ell as tropical JUice 
concentrates ThIS company had a very ImpreSSIve booth and promotIonal matenals but most ot 
the IndIan compames had modest booths and less profeSSIOnal promotIonal matenals (see 
bmder) 

5 SpeCIfic CompanylProduct ComparIsons 

Certam key products \Vere chosen for evaluatIOn, because of theIr Importance to Morocco A.t the 
FIE show, brochures \'vere collected and products were photographed \\ hen pOSSIble 
Photographs are mcluded m Anne'\ 3 of thIS report and brochures are mcluded m the 
accompanymg bmder Presented below IS an analYSIS, by Item, of the products displayed and 
promotIOnal materIals which accomparued them In some cases, promotIOnal matenals supplIed 
by AMI from Moroccan compames are analyzed m heu of Moroccan e\.hIbltors at the 
tradeshows 

Ohves, Canned 

An ItalIan company exlubltmg at Anuga, Castellmo, has a brochure \\hICh shows fhe of the 
eIght dIfferent kmds of olIves offered by the company The mSIde at the brochure has photos ot 
thIrty types of processed vegetables and pre-mIxed antIpastI offered bv thIS company On the 
back of the brochure WhICh IS m ItalIan, EnglIsh, and German the company mentIOns that ItS 
products are aVaIlable m three types of packagmg, a plastIC bo'\, a professlOnal bo'\ and a glass 
pot No further detaIls are aVaIlable regardmg packagmg SIzes (see bmder) 
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Brod1Ure!:> tor Y[orm.can olive '>uppliers were ~upphed bv <\'MI Les Con~ef\es de v[eknes has 
.111 .. lttraLtl\e brochure but the text IS almo~t entIrely In French The ~pec ~heets tor Individudl 
prodlH.ts ho\\ever ..Ire In EnglI~h..Is \"ell a!:> French fhe l.ompany offers green ..Ind bldck. oh\e~ 
111 250g SOOg ..Ind 2 75k.g l.ans as \vell as In I 65k.g drum!:> The product come~ under the brand 
n..Ime -\.Il.ha and labels ..Ire In French English ItalIan and German (see bll1der) ThIS compam 
has a \\Iorld \\I Ide Web ~Ite (www allha com) whIch does not appear on ItS brochure 

Framaco a JOll1t venture SubSIdiary In Morocco of TramIer, a French company offers black. and 
green olIves In 250g and 500g cans as well as In plastic bags ot 125g and ..\-OOg Spec sheets are 
entIrel] In French "Greek. style" black. ollyes are ayaIlable In Jars of 250g and 400g natural 
black. ohves are avaIlable In Jars ot 230g pItted green olIves are avaIlable In IS5g Jars All of 
these products are also avaIlable 111 1700ml Jars (see bInder) The parent tirm Tramier ha~ a 
\vorld \\I Ide Web SIte (\VWW tine asso tr/tramier/ahome html) whIch does not appear on ItS 
brochure 

Capers, Canned and Glass Jars 

The best capers e'(hIblted belonged to a Moroccan compan: Marocapres which \\as bell1g 
represented at FIE bv ItS UK agent Marocapres has used the same brochure sll1ce at least 1994 
but It IS effective and Il1formatlve InSide the brochure IS a bnefhIstor) of the company and 
some Il1formatlon about the nutntIOnal value of capers as well as detmls on the size ot standard 
bulk. drum packs ot capers (how many kg per drum, how many drums per contall1er) On the 
back IS a chart WhICh detmls all the dIfferent retml and foodservlce packs 111 WhICh their capers 
are avaIlable, WIth the capacity net weIght, heIght, weight per case cartons per case, and cases 
per pallet All of thIS Il1formatIOn IS gIven 111 French and EnglIsh, metnc and non-metnc 
eqmvalents (see bmder) 

Framaco a French-Moroccan company not represented at the tradeshows offers capers 111 Jars of 
60g 120g and IIOOg, accordmg to the company's brochure 

AprIcot Halves, Canned 

Etem Ozsoy of Turkey was the only company at FIE e'(hibItmg canned apncots ,,-ccordmg to 
Its brochure the company offers canned apncots m 430g Jars (photo 7 5), as well as S different 
sizes of tms 850ml to 4,200ml CustomIzed labels are avmlable for the tll1S Turkish company 
One 'fature was offenng orgamc canned apncots 111 boxes contammg Sl,( 700ml Jars or SI,( Skg 
cans (see bmder) 

DrIed Apricots 

Etem Ozsoy the TurkIsh company dlsplaved dned apncots at Its FIE stand 111 250g retml packs 
The spec sheet for the company s dned fruit products shows that product can be packed 111 2S0g 
..\-OOg and 500g cellopacks as \\-ell as m a 250g plastiC cup and bulk-packed 111 lOkg 12 Skg 
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md 12 7J...g bo'\e~ Product I~ ~aId to be ..lvaIlable with customIzed l.1bels Ozsov ..lIsa hOld dned 
Llplll.OtS 1\ arlablt. tor ~amplmg (~ee photo~ Anne'( 3 and bmder) 

One Ndture a TurJ...I~h company ottenng orgal11C products had <1 booth \\-nh a rather 
ul11mpressl\ e dIsplay ot apncots and other dned trult slmplv slttmg on a shelt (see photo ,",-nne'( 
3) Some product was avarlable tor ~amplmg Through Its European agent One Nature \vas 
ottenng orgal11callv-certIfied dned apncots m 250g 500g I kg, and 12 5J...g pacJ...mgs (see 
bmder) 

T\\o ItalIan compal11es AllIOne and Veba hsted dned apncots among their products AliIOne IS 
a large l.Ompanv producmg a vanetv ot trUlt preparatIOns for the baJ...mg mdustrv as \VeIl as dned 
..lromatlc herbs Veba a cooperatIve had an ImpreSSIve brochure whIch mduded glossv color 
tour-language spec sheets for Its products Veba offered 1/8" and 1/4" dned apncot dIces as 
well as flaJ...es and granules, m 7kg or lOkg thermosealed polvbags (see bmder) 

Kmay a French company offered a vanety of dned fruItS mciudmg dned apncots Kma} s 
dned apncots are trom Turkey and the spec sheet IS very detmled \\-nh five dIfferent sizes three 
dltferent grades and three dIces hsted Kmav s brochure IS Imagmau\ e \\ Ith the compam s 
name spelled out m dned fruit (see bmder) 

Cormchons, Canned and Glass Jars 

None of the companIes at FIE concentrated on comichons and there \\ere none on displav 
Brochures proVIded by AMI from several Moroccan companIes, ho\Vever mcluded corl11chons 
among theIr product offermgs (see bmder) 

Fresh CItrus 

Moroccan fresh CItruS was VIewed at the New Covent Garden Wholesale MarJ...et m London 

Product vle\ved was Menara brand oranges, packaged m 15kg boxes .\ppearance of the oranges 

was very good and the packagmg was rated hIghly by wholesalers at the market QualIty of the 

product was Judged to be as good as, or better than, SpanIsh product (see photos Annex 3) 

Frozen BerrIes 

Scotland was the only country to dlsplav frozen berry products on display at FIE The Scottish 
Soft FrUlt Growers, Ltd had a freezer full of frozen raspbemes and ""as offenng samples 
Product was avaIlable m different-sIzed packs (retml wholesale and mdustnal whole and broken 
frUlt, puree, and straIght pack bulk frozen) and they were heaVily promotmg a large-berry vanety 
The brochure for the Scottish Soft Fruit Growers also lIsted mdividuallv frozen strawbernes 
aVaIlable m lOkg cartons WIth a plastIC lIner, and frozen strawberry puree m blocks (see bmder) 

L\ couple of the TurkIsh compal11es at FIE mentIOned IQF strawbernes 111 their brochures The 
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JI~tnbutor tor One '\Jc.lture lr~ts orgJ.nIl.. [QF ~trawbernes In 20kg pad.Ing~ c.Ind Etem Oz~ov In 
It~ ~pL.C ~heet tor trozen trults lI~ts [QF J.nd block-trozen ~trLl\vberne~ 111 IOkg bulk In-l.arton 
bo\.e~ c.Ind ~ Skg pol\ethv lene bag~ (:::,ee binder) 

':> v Z c.l Dutch l.Ompam wIth a tactorv In MoroLco lIsted IQF strawbernes 111 one Its produLts but 
hJd none ot dIsplm. ~ detailed product IIstmg provIded m SYZ s brochure ~ays that IQF and 
bloLk trozen whole truitS and slIces sIze-graded and not sIze-graded, ot both the Red and Senga 
Sengana vanetles are aVailable Morocco produces mainly Chandler Camarosa and Oso Grande 
\ Lmeties Product IS packed m cartons (see bmder) 

\londl Foods ot BelglUm IS a buver of Moroccan stra\vbernes, though there were no Moroccan 
~tra\\ bernes on dlsplav at theIr FIE booth Mondl s product lIst Indude~ IQF diced slIced SIze­
graded and ungraded stra\vbernes as well as block-frozen whole frlllt Mondl packs Its frozen 
trlllt In three wav s cartons \v Ith plastIcs Innerbags ot 10, 15 and 20kg bags ot 20 and 25 kg, and 
tood grade wa\.ed cartons of 20kg (see binder) 

Truffles 

-\ UK l.Ompam L -\qlllia Importers and Dlstnbutors was the onlY supplIer ot truffles at FIE 
L -\quIla s trutfles are Imported from Italy, and are dIVided Into 3 categones summer truffles 
\\ Inter truffles and white truffles The truffles are aVailable m Jars of 30g 50g and 100g as well 
as tms of 50g, 100g and 200g In addItIon to the company brochure L AquIla hands out an 
infOrmatIon sheet on truffles, explammg why they are so rare (and expensive) In addItIOn, the 
company dlstnbutes a reCIpe book WIth over 20 truffle reCIpes (see bmder) 

COrIander 

Figsan, one of the TurkIsh partICIpants m the CBI pavIlIOn, dIsplayed COrIander In a burlap sack 
Flgsan s brochure, whIle It mentIOns conander as one of Its products concentrates mamlv on 
sun-dned tomatoes and dned figs (see photo, Annex 3, and bmder) 

Lukus, a Moroccan/SpanIsh/U S co-venture whIch dIdn't partICIpate In the trade fairs, has a 
profeSSIOnally pnnted spec sheet for conander, WhICh hsts the charactenstics of the product 
(mOIsture, volatIle OIls color and smell), cleamng speCIficatIOns, packing (jute bags of 50kg), 
and pestICIde complIance standards (see bmder) 

Dehydrated Peppers and Tomatoes 

Chilean companies \Vere the mam supplIers of dehydrated peppers and tomatoes exhIbltmg at 
FIE Several compames dIsplayed product at the ChIlean pavIlIOn, both loose and m plastIC 
bags The most SophIstIcated brochure was handed out by Invertec DeshIdratados whose mam 
products are dned bell peppers and apples Green and red bell pepper dIces of 114" and 3/8" are 
speCIfied In Invertec s brochure, as \Vell as stnps of 3/8"x 1", and powder SImIlarly tomato 
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tl.lkc,,> nt 3/8" .md tomato powder Llre lI~ted (see binder) 

\grolcpl.l .lnother ChIlean tirm ha~.l brochure which sho\\s photograph~ ot .l\ad.lble d\( .. e~ ot 
bell peppers and tom.ltoes and empha~lzed that It would wt to dlent ~pel.1tiLatlons (~ee binder) 

KInd\ a French company was represented at FIE by Its UK agent The cover ot KIna\ s 
broLhure IS a sImple arrangement ot pertect-lookmg tomatoes Inside pull-out sheets lIst the 
products otfered whIch Include dIced tomatoes from Turkev tomato nakes trom France with 
"an Ing mrxes ot corn starch and pectm to attect color and tomato powder trom FranLe and 
Portugal (see binder) 

P apnka, Ground and OleoreSin 

PaprIka powder IS one of the ~peCIaltIes of Evesa, a Spamsh exhIbItor at FIE Evesa s brochures 
are mcely Illustrated and contain a hIStOry of the company photographs ot the facton and 
modern eqUIpment and a pull-out lIst ot products Evesa s ground paprIka IS aVaIlable In 40-140 
AST -\ umts The only problem wIth the brochure, whIch IS entIrely In Enghsh IS \\ nh the 
prootreadIng 'oleoreSin' and fragrance are mIsspelled (see binder) 

Lukus has a detaIled spec sheet IIstmg the phYSIcal and chemIcal characterIstIcs granulometrv 
avaIlable qualItIes (by ASTA umt), and packing (multIwall paper bags ot 25kg or 50kg) (see 
binder) 

PaprIka oleoresm IS the Spamsh company Evesa's mam product The brochure for the compam 
IS descnbed above Evesa says m the brochure that It produces up to 200 tons of papnka 
oleoresm per year, and that product IS aVaIlable m 5,000 to 180000 c u Lukus IS also a producer 
ot papnka oleoreSin As IS the case WIth all products lIsted m the Lukus brochure there IS a 
detaIled spec sheet Lukus packs product m enamel-coated metal drums of 24kg or 180kg 

Worth a mentIOn Just for theIr eye-catchmg deSIgn are the oleoreSIn handouts ofHenrv Lamotte 
a German Importer Though the only mformatIOn gIven IS the type of oleoresIns aVaIlable and 
contact mformatIOn for the company, these handouts are bnllIantly deSIgned WIth bnght colors 
that reflect the bnghtness of the products themselves (see bmder) 

Other EssentIal Otis 

Most of the essentIal 011 compames at FIE \\;ere European Importers although t\\;O or three of the 
SrI Lankan exhIbItors dIsplayed essentIal OIls (see photo, Annex 3), and the IndIan SpIces Board 
handed out a brochure on essentIal OIls and oleoresms from IndIa (see binder) 

One Spamsh company Bordas Chmchurreta, had an attractIve set of brochures whIch advertIsed 
theIr 011 and oleoresm, botamcal pharmaceutIcal, CItruS and aroma compounds The brochure 
\\as pnnted m Spamsh and EnglIsh on hIgh qualIty paper \\I!h photographs ot the companv s 
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pl.mt ,.1I1d products ll1terspersed with the narratlve (~ee bll1der) 

Graham P'1ge Ltd .1 UK Importer ot e~sentI.l1 oIls h.ld a tact ~heet on ro~emaf\ od explaInIng 
tht.. ditterel1<. .. e~ bet\\een TUnIsian SpanIsh \loroccan and English product -\ L r.... ~ubsIdIaf\ ot 
1 rlench wmpanv -\dnan Essentlal Ods ottered Moroccan chamomtle m" rtle rose and 
rosemary oIls E\.trerel, another French company, hsted laurel oregano roseman and thyme 
otis and oleoresms trom Morocco Fmally SYstem BIO-Industnes a French company with a 

~ubsldlarv 111 Morocco had a very attractive brochure listmg Its \VIde vanety of flavonng and 
other lOmpounds (see bmder) 

6 ConcluslOm on the Morocc.m PosItion 

6 1 Tradeshow P drtIclpatIon 

612 Anuga 

Morocco s partIcipatIOn at Anuga m 1997 \'vas simIlar to ItS partIclpatlon m 1995 -\lthough the 
de~lgn ot the stand changed m 1997 to accentuate Morocco s sunny Mediterranean climate and 
h.llt of the Moroccan exhIbItors were different many of the problems noted t\vO \-ears earlier 
were ~ttll present These Included sporadIc attendance bv CMPE staff passive salespeople and 
pnce quotes given solely m French francs Some Moroccan exhibitors suffered trom a lack. of 
brochures, product sheets, pnce lists and busmess cards English and other language capabilIty 
both verbally and on promotional matenals, IS another area that stIll needs Improvement The 
final copy of translated text should be edited by a native speaker 

The size of Morocco s Anuga contmgent was larger In 1997 than m 1995, mcreasmg by two 
firms to 21 In both cases fishenes \\-as the mam sector represented followed b\ canned and 
preserved frmts and vegetables Most of Morocco's competitors mcludmg Turke\- TUnISia 
Egypt, Greece, and Spam mcreased their number of exhibitors at Anuga m 1997 compared to 
1995 TUnISia, which lacked a natIOnal stand m 1995 had ten exhibitors m 1997 albeit With a 
lImited product range The number of Turkish exhibitors Increased by about 25 percent and m 
general the Turkish companies were supenor to the Moroccan ones m terms of marketmg and 
promotIOnal matenals, lmgmstlc abIlity, provlSlon of informatIOn, and aggressive/attentIve sales 
staff 

6 13 Food Ingredients Europe 

Morocco s partiCIpatIOn at FIE 1997 was mlmmal In 1995 Morocco had five exhibitors at Food 
Ingredients Europe but m 1997 that number was reduced to one Setexam the sole Moroccan 
exhibitor at FIE 1997, IS a producer of sea\\-eed hydrocollOlds such as agar-agar and was an 
exhIbItor at FIE 1995 as well Two other Moroccan compames dealmg m agar-agar and natural 
gums CollOldes Naturels InternatIOnal and Pharrnagum exhIbIted In 1995 but not III 1997 
Lukus and SebtigraInS whIch supply dehydrated products spIces ol1s and oleoresllls e'l.hIbited 
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111 1995 but not 111 1997 

6 2 E"(ports to Europe - QuantItatIve 

v[orocco s exports ot horticultural products to Europe hm e had mixed results E'ports ot tresh 
utrus have been extremely successtul and account tor 45 percent of the value ot all total ~elected 
products Ot the remammg products Morocco seems to be dOIng better In the tresh than In the 
processed product area 

Moroccan exports ot 20 key horticultural products to Europe totalled nearlv 800 000 ton~ \vorth 
US$738..J. millIOn In 1996 (see Table 4) ThiS represented an mcrease ot 12 and 38 percent 
respectively In terms ot volume and value smce 1992 Ho\vever once citrus products are 
removed trom the total the 1996 figures drop to about 334 000 tons worth US$408 7 mllhon 
(~ee Table 5) Moroccan exports of selected non-cltrus horticultural products to Europe actually 
decreased by 3 percent m volume, but mcreased by 26 percent In value compared to 1992 (see 
Figure 1) 

Morocco s share ot the EU Import market In terms of value Increased tor ten ot the t\\enty 
products exammed, and decreased for the other ten Most of the canned products and all of the 
dried and spice products, saw decreases In European market share dUring thiS time period Some 
ot the decreases were qUIte large, Morocco's share of the EU caper market tor example declIned 
trom 73 to 58 percent m terms of value, whIle the countrY s share of the EU dried paprika pepper 
market declined from 35 to 17 percent 

I t IS In the area of fresh produce that Morocco has had the best success mcreasIng 11s share of the 
European Import market Though ItS share of the fresh bell pepper and potato markets have 
waned m recent years, Morocco has mcreased ItS share of the CItruS, melon, peach strawberrY 
and tomato markets In the case ofstrawbemes, Morocco s share of the European market has 
grown from 19 to 45 percent smce 1992 

6 3 Exports to Europe - QualItative 

The results of a buyer survey questIOnnaIre gIven to SIXty European Importers of ;\tforoccan 
products m late 1997 are gIven In SectIOn 3 of thIS report These are compared below to 
quantIfied ImpressIOns from the Anuga 95 tradeshow No questIOnnaIre was used In 1995 
however and the sample of buyers \Vas substantIallv different mostlv French as opposed to the 
1997 buyers, who were mostly EnglIsh While not stnctly comparable It IS still InterestIng to 
examme buyers' ImpreSSions from both years In order to get a full picture of the Image Moroccan 
supplIers present m Europe 

Overall Rankmg In 1995, Morocco received an overall rankmg of 5 00 wah a stronger rankIng 
as a fresh product supplIer Morocco s rankmg tended towards 6 00 tor cut tlo\\ers and to\Vards 
..J. 00 tor dned frult and vegetable products In 1997 Morocco received a ratIng ot 6..J.4 \Vlth 



Table 4 Moroccan Exports to EU of Selected Horticultural Products, 1992-1996 
1992 1993 1994 1995 1996 

VOlu!Jle _(MTsL _ [ _J99~~?T_ 68?,18§:-T_L-_--:7=_ 0=-=-6--==,7-=-82:-11--644--,5-::'"34-"-1 ~~7~=?:-,6"'-?""~_1 
Value (US$OOO) 535703 530995 55763=-=9-'---5=93286 738410 

Table 5 Moroccan Exports to EU of Selected Non Citrus Horticultural Products, 
1992-1996 

1992 
yolume -(MTs) --1 343 279 1 
Value (U_S$OQ9) 323 926 338484 

1994 1995 1996 
- - - --,----- -- ,.- - -1 

350,0791 367,711, 333,7351 
351 108 393925 408639 

Figure 1 Moroccan Exports to Europe of Selected Non-Citrus Horticultural Products 
Volume and Value 1992-1996 
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____________ J 992 __ ~96 S_~a_Dg~ _____ ~~~~ _ _ 1996_~hange_ 
Olive 011 2 18 16 1 18 17 
Canned Apncot 441 431 (1 ~ 42; 441 2 I 
Olives 88 82 (6) 84 75 (9) 
Capers _ 50 I 441 (6~ 731 581 (15), 
Cormchons 9 7 (2} 13 11 (2) 
Dned Tomatoes 1 161 71 (9~ 211 91 _ (12) 
Dried Peppers 48 21 (27) 35 17 (18) 
COriander - I 251 111 (14~ 31\ 161 {15~ 
Froz Beans 19 10 (9) 37 20 (17) 
Froz MIX Veg I 81 11 I 31 11 131 2 i 
Froz Strawberne 0 4 4 0 4 4 

~~OnZ~Jpurp I 4~ I 4~ I (~~ 4g! 3~ I (~), 
Peppers 9 6 (3) 12 5 (7) 
Citrus 231 241 1 I 23 ! 251 2\ 
Melons 2 6 4 4 9 5 
Peaches 21 71 5 I 2 121 10 I 
Potatoes 21 9 (12) 27 11 (16) 
Strawbernes 81 261 18 ! 19 45 I 26 
Tomatoes 6 10 4 2 5 3 



Ire~h prodm.e Importers glvmg the hIghest .Iverage rank 109 ot 6 88 Importers ot trozen products 
gel\. L Morocco .I 5 64 \v hlCh was the lowest tor .Ill product group~ ~Uf\ e\ ed whde dned produd 
J.nd ~plce Importers ga\ e Morocco .I 6 00 

( oll1pelllOl \ [n 1995 Spam was <-on~ldered to be vlorocco ~ malO competItor tor tresh and dned 
products Turke\ tor canned and dned products and Egypt tor iresh potatoes Israel was also 
mentioned as a major wmpetltor tor tresh produce and tlowers In 1997 Spam was mentioned 
mo~t otten as the largest competitor for tresh and irozen products Turke\ tor canned products 
e1l1d Spam Turkev and Egvpt tor dned products 

PllLe\ [n 1995 vloroccan pnces ranked between 500 and 600 o\erall and were smd to be 
10\ver than EU and TurkIsh ongm tor tresh products In 1997 Moroccan pnces \vere gIven a 
ratmg of 6 11 0\ erall wIth the most ta\ orable ratmg trom canned product Importers (7 50), and 
the least tavorable trom dned product and spIce Importers (5 32) Not manv Importers 
mentIOned high pnces as a slgmficant obstacle to buymg from Morocco although some 
complmned ot hIgh freight costs compared to other ongms 

QllalzlV In 1995 the qualIty ot ongmal raw matenal was rated a 7 00 \v hde tinal packed or 
packaged product \vas between 5 00 and 6 00 Tomatoes, citrus potatoes and carnatIOns 
garnered higher quality rank lOgS than processed olives, cornlchons and apncots In 1997 tresh 
produce Importers gave Morocco the hIghest quahtv rankmg of 7 -l8 \\ hile dned product and 
spIce Importers gave Morocco the lowest rankmg of 5 32 

Busmess PractIces In 1995, thIS was the area m which Moroccan supplIers received the lowest 
rank lOgS In general, they averaged a 4 00 or below that year In 1997 Moroccan supplIers 
receIved an average rankmg of 44910 this area There seems to be a general consensus among 
European buyers that Moroccan supplIers are undesIrable bus mess partners WhIle some buv ers 
\vere qUIck to pomt out e'{ceptIOns to thIS 'rule', most nonetheless felt \\arv about domg busmess 
In Morocco and some were of the once bItten, twice shy' attitude vo\\-mg not to do busmess 
\\llth Morocco agam because of bad e'{penences m the past 

Packagmg In 1995 packagmg was a consistent problem across all product areas and the 
rankmgs receIved by Moroccan suppliers were generally between 4 00 and 5 00 Most 
comments \\-ere related to fill weights, carton fmlure, dented cans, poor labellmg, maccurate 
labell1Og, unattractIve deSIgns and poor color Although some of these problems \\ere also CIted 
by respondents to the 1997 survey Moroccan packagmg was gIven an a\ erage rat10g ot 6 52 
Fresh CitruS Importers m particular gave Morocco high marks for packag10g 

Sfl ong Pomfs In 1995, the mam strong pomts of Moroccan products as CIted by European 
buvers were theIr color and season of avmlablhtv In 1997 the same 1\\0 qualitIes were chosen 
especially by buy ers of fresh and frozen fruIts and vegetables 

Vveak Pomts In 1995 the malO weak pomts of Moroccan products as uted bv European buvers 
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\\ere .l lack at cleanlIness .lnd not enough VarIetIes aVaIlable In 1997 Incorrect or Improper 
calIbers (::'Ize::,) was the main weakness Llted bv buvers with lack at cleanliness close behll1d 
General .lvadablllty relmbllItv .lnd wn::'lstenev at ::,upplv were also mentIOned b\ :,e\ eral 
Importers as weak POints at Moroccan products but these wmments more readlh tit under the 
area ot busll1ess practIces 

6.t Summary 

,\tter companng the rankmgs of European buyers and European Import statIstics It becomes 
clear that Moroccan supplIers are domg a better Job on the whole with tresh products than thev 
are \\ Ith processed products Most of the buyers intervIewed both m 1995 and 1997 rated 
Moroccan fresh products hIgher than processed products and reported less dltiicuitles \\Ith 
suppllers As one can see from the earlIer analysIs of trade statistics Morocco's share of the 
European Import market for processed (especmlly canned) trUits and vegetables has dec1med, 
\\hIle It has ll1creased ItS market share for many fresh produce Items 

I t seems that Moroccan fresh produce exporters have succeeded m meetmg market demands, 
\\ hIle many producers of processed hortIcultural products are bemg out-pertormed b\ their 
competitors In general, buyers oftresh produce (and especIallv CItruS) gave Morocco hIgh 
marks tor deliverIng tasty quality product In attractIve packagmg Many bmers of processed 
products, however, complamed about seemmgly aVOIdable mIstakes \\lth out-of-spec or unclean 
product and unrelIable supplIers bemg the most common problems 
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Annex 1 : QuestIonnaire 



AMI Buyer Survey - Moroccan Food Products 

AMI (Agribusiness Marketing Investlssement) IS a non-profit project devoted to Improving the quality of 
Moroccan agn-products AMI values your opinion as a prominent food buyer and will use this 
information to help us target our assistance to Moroccan producers processors and exporters Thank 
you very much for taking time out of your busy schedule to fill out thiS questlonnare 

I _Contact InfOl::matlon 

Name 
-------------------------------------------------------------------------

Position -----------------------------------------------------
Company Name ____________________________________________________ ___ 

Address ____________________________________________________ ___ 

Count~/PostaICode ____________________________________________________ ___ 

Telephone/Fax ____________________________________________________ ___ 

II Product Groups (please_circle all which apply) 

a) Fresh Produce b) Canned FrUlWeg c) Frozen FrUltsNegetables 

d) Dried/Dehydrated FrUits and Vegetables Herbs Spices 

e) Vegetable Oils f) Essential Oils 

1 Have you ever bought Moroccan food products? 

2 How would you rank Morocco overall as a supplier, on a scale of 1 to 10? 

POOR 1 2 3 4 5 6 7 8 9 10 EXCELLENT 

3 Which orlgm do you consider to be Morocco's biggest competitor for 
your product Ime (please Circle one)? 

Spain Turkey Italy France TUniSia Egypt Israel Greece 

Other ______ _ 

4 How do Moroccan prices rank compared to other orlgms? 

NON-COMPETITIVE 1 2 3 4 5 6 7 8 9 10 COMPETITIVE 

5 How does Moroccan quality rank compared to other orlgms? 

POOR 1 2 3 4 5 6 7 8 9 10 EXCELLENT 

6 How do Moroccan suppliers' bUSiness practices compare to those of other suppliers? 

POOR 1 2 3 4 5 6 7 8 9 10 EXCELLENT 

7 How would you rank Moroccan packagmg compared to that of other suppliers? 

POOR 1 2 3 4 5 6 7 8 9 10 EXCELLENT 



8 What are the strongest features of Moroccan products? Please circle all which apply 

a) grades offered b) calibers sizes c) color d) cleanlmess e) appearance 

f) varieties available g) season of availability h)other _________ _ 

9 What are the weakest features of Moroccan products? Please circle all which apply 

a) grades offered b) calibers sizes c) color d) cleanliness e) appearance 

f) varieties available g) season of availability h) other ________ _ 

10 What are the strongest features of Moroccan packaging? Please Circle all which apply 

a) homogeneity of pack b) packaging quality c) design of packaging d) use of color 

e) clear labelling f) other _____ _ g) other _____ _ 

11 What are the weakest features of Moroccan packaging? Please Circle all which apply 

a) homogeneity of pack b) packaging quality c) design of packaging d) use of color 

e) unclear labelling f) other _____ _ g) other _____ _ 

12 Please fill out the follOWing chart to indicate the volume/value of products you have purchased from 
Morocco m the past year (October 1996-0ctober 1997) 

Amount purchased 
In last year, please Total value 
specify umts (MT, (please specify PrIce per umt Fmal Destination 

Product k~, etc) currency) (k~, MT,etc) (Country) 

AMI ON BEHALF OF MOROCCO S AGRIBUSINESS COMMUNITY THANKS YOU VERY MUCH FOR YOUR ASSISTANCE' 



Annex 2: 
Moroccan Exports to the ED of Selected Products, 1992-1994 



\J~ 
\3 

European Imports of Olive 011,1992-1996, Volume (MTs) 
1992 1993 1994 1995 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 

'Tunisia 88 0681 91 5491 179 6531 113 253 I 
ITurkey I 438 68 2,120 37,544 

~
MOrocco I 1 372 ~ 373 253 3 183 
Syna / 0 0 3 1.733 
Slovenia 0 0 0 ° 
EJlYPL-/_ _ __ ~ ____ ~£ _ _ __ 1 1 
Total 90793 92126 183852 

34719/ (69) (61) 97 48 
15,471 (59~ 3,4321 0 I 21 
13 094

1 

311 , 854 2 18 
3,579 107 I 01 51 
2514 0 3 
~!l5 48400 9 60Q1- ___ oj 11 

72 795 (54 (20) 

IEuropean Imports of Olive 011,1992-1996, Value (US$OOO~ 
I 19921 1993 i 19941 19951 1996 I % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
[Tunisia 

I 161 691 167047; 298587 310684 
ITurkey 1 936

1 
194 3,128 98,515 1 61,588 / (37 6480

1 
11 201 

IMorocco 230

g1 
776 663 90261 53512 493 2226 1 18 

ISYria 1 0 8 5,117 13.745/ 169 
1 01 51 

Slovenia i 0 0 0 9422, 
102621 gl 3 

Other 171 56 3 3 1751 67250 11 
ITotal I 1662191 168555 306303 429091 3008331 (30) 81' 

I

European Imports of Canned Apricots, 1992-1996, Volume (MTs) 
19921 1993

1 

1994 19951 19961% inC 95 9~% Inc 92 96 Mkt Shr 92 Mkt Shr 96 
South Afrlc 1 10736

1 

11 279 16670 141921 16099 1 13/ 50 43 50 
Morocco 1 10,868 12,216 12,398 13,7641 13,8721 1 281 441 43 
Argentina 942 672 1 162

1 

1 066 4171 (61) (56) 4 I 1 

Austria 1 4i~L_" 18 32 
395

1 427 81 
968

1 01 1 
Turkey 880 384 511 1 102 571 , (48) (35) 4 2 
Other L: 1i!83 1,323+-__ 485 1 511 I 62L 23 1 (58L _ _ _6 L __ 2 
ITotal 249491 25 892 31 258 I 31 0301 32 013 3 28 

European Imports of Canned Apricots, 1992 1996, Value (US$OOO) 

39 
40 
3,8 
37 
36 

62 
81 1 

87 
40

1 
48 
111 

1 I 1992 1993 1994 1995 : 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
ISouthAfnc 13443: 11527 14575 12867: 16962 36 32 45 48 1054 
IMorocco 1 12390/ 11,812 11,213/ 14.934/ 15,700 1 (1~ 281 421 441 1,132 
,Argentina 1 174 906 1472 1095 550 I (38) (42) 4 2 1 319 
'Austria I 40\ 59 1021 2611 6361 1121 1,968 i 01 21 1488 
Turkey 585 318j 314 683: 561 (20) (26) 3 2 982 
19th_er _ I 1,94~ /__ 1~289 7111 __ 1 6871 _ _ _ 9681 ____ {5~L _____ (59) 6 J _ 2 j 1 544 I 

rTotal 29579 259131 28387 31527[ 35377: 10 22 
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European Imports of Canned Olives, 1992 1996, Volume (MTs) 
19921 1993 1994 1995, 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 

Morocco 422871 42626\ 49199 620411 57015 (8) 35 88 82 
Turkey 4,321 4,363 6702 11,034 1 10,941 1 (1~ 1531 9 16 
TUnisia 323 205 229 132 3121 136 (3) 1 0 
USA 386 199 70 136 871 (36j (77) 1 0 

Icanada 41 51 0 25 791 216 93 0 0 
Other 458 379 381 __ ---'_48~ ---69~i:1 __ 73 ~__ _ 841 1 1 
Total 47816 47823 56581 73857 (6) 45' 

:European Imports of Canned Olives, 1992 1996, Value (US$OOO) 
1 1992 1 1993

1 

19941 19951 1996 '% inC 95-96% inC 92 96Mkt Shr 92 Mkt Shr 96 US$lton 96 
66912 81570 85266 1 51 69 84 75 1495 
11055 20,365 26,296 29j 2471 131 23\ 2403 1 

IUIII.,;JIU , 

7721 
~~. 334 287 566 97 4 1 0 1 813 

USA 

! 

393 17~1 326 226 (31 1 11 01 2600, 
Canada 64 92 60 185 ~I 

0 2337 
Other 716i 594 582\ 694 1,143 65i 601 11 13541 
Total 1 60041 r 64292 790611 103302 113681 10\ 89 1 

European Imports of Canned Capers, 1992-1996, Volume (MTs) 
1992 1993 1994 1995 1996 1% inC 9596% inC 92 96Mkt Shr 92 Mkt Shr 96 

Morocco 207 288 514 446 326 (27) 57 50 44 
Turkey 197 121 833 352 377 7 911 471 51 : 
Croatia 0 0 0 0 4 0 1 
USA oj 2 0 0 18 0 I 2 
Cyprus 1 1 3 3 5 , 67 1 400 0 1 
Ibther ________ JQ 8·71_~_~64 22 _____ §I (77~ (50), ______ 2L ___ 1-.J 

[TOtal , 415 499T 1 514 823 735, (11) 77 

European Imports of Canned Capers, 1992 1996, Value (US$OOO) 
i 1992 19931 1994 1 1995 1996 % inC 9596% inC 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 
Morocco 1487 1 704 2790 i 2451 20621 (16) 39 73 58 6325 
ITurkey 5331 5551 2583 1 1,229 1,4421 171 1701 261 41/ 38241 
ICroatla 0 I 0 I 0 I 0 14 0 0 3575 
IUSA 0 5 0 0 13~ I 01 01 7221 
ICyprus 4 41 7 7 5 (20) 33 0 0 1 040 
19ther 18\-- _)~81 3951 ___ 13 _4 _____ (lQ~-_ (79~ 1L ____ ol 780 
rTotal 2042 24961 5775 3699 3540 (4) 73 
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IEuropean Imports of Canned Cormchons. 1992-1996. Volume (MTs) 
1 19921 1993: 1994 ~ 19951 1996 % inC 9596 o/c 
,Turkey 349 
Hungary 29.0 
Morocco 78 
Croatia 2 
India 
Other 166 

04' 47962 i 105642 55090 58095
1 

14 13402 14.167 16,173 13,803 
79 6197

1 

5994 6743 6495 
58 _ 308 1,058 6.628 6.352 
33 48 1425 1075 2753 
34 10848 11884 8,136 6873 

92 96 Mkt Shr 92 Mkt Shr 96 
39 62 
331 15' 
9 7 
01 7' 
o 3 

191 71 
Total 887 22 78765 140170 93845 94371 

IEuropean Imports of Canned Cormchons. 1992-1996, Value (US$OOO) 
I • _ _ _ ~ ___ I .. 1"\1"'\ .. j 

!Turkey 
I l!:l!:lL l!:l!:l.jl Il:n, .. 

571~:~ I I "o;,u 170 111"-" .,;J ~u 10 II Iv vIC.. au IVU\l viII -vra IVIr\.\ viII VU VV"III.VII;;.IV 

40048 53543 110245 57090 I (1 ) 43 50 64 983 
IHungary 1 18.366 8,700 11350 11,519 10,039 (13~ (45~ 231 111 727: 
IMorocco I 10720 9380 10631 10620 9608 (10} (10) 13 11 1479 
Croatia 

I 
140 195 638 4.303 3,962 (8 _ 2,722 1 01 4\ 6241 

India 31 34 1420 863 2155 150 6 80~X 0 2 783 
Other 11315 8636 9864 7,090 6,616 (7 (42 141 71 9631 
Total 1 80621 80487 144149 92041 89470 (3) 11 I 

IEuropean Imports of Dned Tomatoes, 1992 1996, Volume (MTs) 
19921 1993 I 19941 1995 1996,% inC 9596 % inC 9296 Mkt Shr 92 Mkt Shr 96 

Turkey' 386 404 640 920 1 248 I 36 : 223 25 55 
Chile 122 84 182 147 2631 791 1161 81 12: 
Morocco 253 241 262 241 154, (36) (39) 16 7 
Israel 24 56 38 38 234 5161 8751 21 10' 
USA I 27 38 37 82 88 7 226 2 4 
Other ,_ 733 739 ____ J5~~ 1 351 I 275 1 (22i ~L __ ill _12J 
Total t 1 545 1 562 1 74311779 2262 1 271 46 

European Imports of Dned Tomatoes. 1992-1996. Value (US$OOO) 

I 

1992 1993 1994 1995 I 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
Turkey 1245 1617 1 2341 3522' 5213 481 319 16 53 4177 
Chile 670 5021 1154 8491 1,6161 901 1411 91 16/ 61441 
: Morocco 1 596 1476 1 524 1 301 898 (31) (44) 21 9 5833 

I
israel 191 ~ 2181 1471 181 871\ 3821 356 1 2\ 9\ 3,722 1 
USA 200 315 I 283 410 265 (35) 32 3 3 3014 

I
Other__ 3,§~.§.. ____ t5_44f __ 1 ~1:!.1L-'L4~4 ___ 1,Q06L (33L--_(~4L ____ 49_L-__ 10L ___ 36~~J 
Total 7 727 5672 6734\ 7 756 9 8701 27: 28 
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~ 

European Imports of Dried Apricots, 1992 1996, Volume (MTs) 
1 1992 1993 1 1994 19951 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 
ITurkey 15846: 16898 18632 23150 22022 i (5) 39 88 94 
Iran 1 1,435 1,370 1 1,135 1,317 9191 (30~ (36), 81 4 
South Afnc 248 294 , 330 344 210 (39) (15) 1 1 

Australia 1 45 52 29~ 50 69 1 38 1 53 1 0 I 0 
Morocco 9 36 103 54 55 21 511 0 0 
Other 339 127 277 245 220 (10 ~35 21 1 ) 
)Tofal- -I 17922 18777 - 20506 -25160~23495f--- (7}-- 31~- -

1 European Imports of Dried Apricots, 1992-1996, Value (US$OOO) 

1 

1992i 1993
1 

1994 1 19951 19961% inC 95-96% Inc92-96MktShr92 MktShr96 US$lton96 
Turkey 432581 48580 44685 47939 57330 1 20 1 33 92 95 2603 
Ilran 13791 15541 1,3001 1,249 1,0141 (19~ (26~ 31 21 1,103 

I
South Afnc 992 1 1 149 1 101 1 292 7851 (39) (21) 2 1 3739 

IAustralia I 347 1 287 1 237 372 358 1 {4~ 31 11 11 
1 Morocco 23 105 270 182 196 8'1 739 0 0 
Other I 9951 4321 839 5941 449 (25~ (55~ 21 1 
Total 469941 521071 484321 51 6281 601321 161 28, 

J

EUrOpean Imports of Dried Peppers, 1992-1996, Volume (MTs) 
I 1992 1 1993 1994 1

1 

1995 1' 19961% inC 95-96% inC 92 96Mkt Shr 92 Mkt Shr 96 

I

Morocco , 19753 'I 11244 9484 8990 7 0681 (21~ (64) 48 21 
Hungary 1 4382 3,162 2510 3,894 4.2891 10 1 (2~ 111 13, 
IZlmbabwe 184 1 327 5210 5772 4337 (25) 2257 0 13 

ITurkey 1 1,388 1 ,423~ 1 ,422~ 1,153 1.304\ 131 (6), 31 4 
'SouthAfnc 3429 5424 6608 5304 3676 (31) 7 8 11 
~ther __ 1 _J ~ .~61 _ ~ 494 __ 12J 1 f8 __ 14J72 _J ~,5481_ (6~ __ 13 L _ 29 L _ _ _ 40 ' 
iTotal i 41097

1 
36074 37362 39485 34222

1 
(13) (17) 

European Imports of Dried Peppers 1992-1996, Value (US$OOO) 

I Morocco 
IHungary 1 
IZlmbabwe , 
ITurkey 1 
ISouth Afnc 
lOtb~r 1 
ITotal r 

:> -, 
. .::r? 

1992 1993 1994 1995: 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$lton 96 
292201 16455 122881 144441 15451' 7 (47) 35 17 2186 
137491 11.9571 9,538 12,034 13,1221 91 (5) 161 151 3,0601 

348 30981 8576 8714, 97991 12 2713 0 11 2259 
56491 59711 5.591 73871 8,4101 141 491 71 91 6449 
6796\ 10946 10500 7976 7355 1 (8) 8 8 8 2001 

27,990 _ 30,092 \ 26681 __ ~3J28II ___ ~4.7971 ____ 5t ____ 24I 331 ___ )9] 2568 
83753 78520 73174 83841 1 88934 61 6, 
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European Imports of COriander, 1992-1996, Volume (MTs) 

Russia 
1 Morocco 
India 
IEgypt 

I
Bulgana 
H~ng~ry 
Total 

1992 1993, 1994 1995 1 
626 , 1 849 1 2 199 , 3 550 1 

2 0951 1,091 656 692 
851 1 321 676 877 
586 756 844 894 

1 700 1 178 1 676 2 371 
2-,68~ ___ ~06 ____ ~J.?§...6 __ ~14 
8541 9001 8307 10598 

1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 
4 670 32 646 7 43 
1,2091 751 (42~ 251 11 , 

849 1 (3) (0) 10 8 
9571 71 631 71 9 
1165~ (51) (31) 20 11 
~&31 (8~ {24~_ __~1 L __ 19J 
10887 ~27J 

European Imports of COriander, 1992 1996, Value (US$OOO) 
i 19921 1993

1 
1994 1 1995i 

IRusSla 2761 768. 783! 1 058, 
1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 

1 807 1 71 556 5 28 387 

IMOrocco I 1804 1,141
1 

540 538 1,0151 89
1 

(44Y, 31 I 161 840 1 
India , 703 1048 581 666 842 1 27 20 12 13 992 

Egypt 

I 
499 620 724 705 839 19 1 681 91 13 1 8761 

Bulgana 923 601 688 918 517 (44?, (4~~ 1~i 8 444 

Other 1,587 1,879 1,316 1,154 1372 19 (14 27 211 6731 
Total I 5793 6057 4631 5039 6392 27] 10/ 

European Imports of Cumin, 1992-1996, Volume (MTs) 
19921 1993 1

1 

1994 199511 1996
1

1% inC 9596% inC 92 96Mkt Shr 92 Mkt Shr 96 
Iran 3169 2071 1 548 888 2062 132 i (35) 68 37 
Turkey 404 1,5781 757 8361 9571 141 1371 91 171 
Syna 1 410 591 1 227 1 291 781 (40) 90 9 14 
IUAE 1 148 2651 6011 7181 5431 (24~ 2671 31 10 
,India 230 418, 520, 455 3861 (15) 68 5 7 
IOth~ 1-- _295 ___ 2521 _~~ 453\ 88~j 95 1 1991 ___ 6L __ 16 
ITotal 4656, 51751 4959, 4641 5612 211 21 

European Imports of Cumin, 1992-1996, Value (US$OOO) 
1 1992 1 1993 1994 1995 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
Iran 66851 4313, 23131 1191, 31331 163 (53) 68 38 1519 
ITurkey 1 0151 2,8681 1,2081 1,095' 1,400 1 28 1 381 10 1 171 1,463 1 
SYria 871 1 125 1 676 1 559 1 1671 (25) 34 9 14 1 495 
iUAE I 316\ 5331 8891 9671 832 (14~ 1631 31 10 I 1 532 
Iindia 1 517~ 949 8531 7161 729 21 41 5 9 1889 
'9~~r_ _I _ 1?3 ___ 502\__ 5§41 __ 720L ___ 1,0661 ____ ~~1 ___ 152 1 4L 131 1207 
[Total 9827 t 10290 7492l 6248 r 8328 33:- (15) 
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,European Imports of Frozen Beans, 1992 1996 Volume (MTs) 

ipoland 
Morocco I 
Hungary 
Cameroon I 
Chma 

~~~~r _ 1 __ 

19921 19931 
15660' 9515 
6,237 5,095 
1 867 1,444 

835 212 
879 1,080 

6.!6§1 _____ 1j 908 
32129 19254 

1994 19951 
96551 9399 
3,298 2,614 
1 700 5179 

934 891 

7091 890 
1,?~ ___ ~.&Z.9 

18042 22643 

1996 % mc 9596% mc 92 96Mkt Shr 92 Mkt Shr 96 
6 241 (34) (60) 49 34 
1,8641 (29~ (70), 191 10 
3 182 1 (39) 70 6 17 

921
1 -3L 10

1 31 51 1 259 41 43 , 3 7 
__ 5 t920 ~ ____ ~l (25~ 21] 27 J 

18487 (18) (42) 

[European Imports of Frozen Beans, 1992-1996, Value (US$OOO) 
II 1992 1 1993 1994 , 19951 1996 1% mc 95 96 % mc 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
Poland 8 598 4425! 4736 ! 5948 3 969! (33) (54) 28 22 489 
IMorocco 

1 
11540 10,066 1 6,367 4,908 3,605 1 (27~ (69y' 371 20 1 

IHungary 1408 1060 1 323 3523 2230 , (37) 58
1 

5 12 
ICameroon 1266 456\ 1,847 1,881 1,928 

2~1 
52

1 :1 111 

IChma 1238 1594,1 1032 1268 1 583 28 9 
Other 7105 2,735 2,556 4,940 4,948 (30~ 23 271 
ITotal 1 31 155 203361 17862 22467 18262 (19~ (41) 

I
European Imports of Frozen Mixed Veg 1992-1996, Volume (MTs) 

1992 1993 1994, 1995 1996 ,% mc 9596% mc 92 96Mkt Shr 92 Mkt Shr 96 

I
Hungary, 1 200 5661 431 2004 22481 12.1 87 I 24 52 
Taiwan 1 268 3071 250 1 281 258 1 (8~ (4~ 51 6' 
IMorocco 420 735 907 1 639 467 (27) 11 8 11 
Austria 1 27k 01 01 1 271 27,0001 904 1 11 6 
Sweden 3 0 0 45 195 333 1 6 400 0 4 
Other I 3,03~ 8~ 402\ 1,012 905 11 (70j~ _ _ 611 21~ 
Total 4956 2443 1 990 I 3982 4344 I 91 (12) 

14 
5 

16 
9 
7 

88, 
39 
10 1 

67 
58J 

'European Imports of Frozen Mixed Veg, 1992-1996, Value (US$OOO) 
I 1992 ' 1993 1994 1995 1996 % mc 95 96 % mc 92-96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
IHungary 750 [ 363 3431 1 756 1 1 873 I 7J 150 22 44 641 
ITalwan 696 832 605 616 564 (8~ (19Y, 201 131 1,6821 

I 
Morocco 393 729 930 1 699 550 (21) 40 11 13 906 
Austria 23 0 01 3 394 150501 1,5831 11 91 1118' 
,Sweden 3 0 0 I 941 3721 297 14200 0 9 1 467 
lather 1,564\ 680 4881 ____ 894\_ _ 4 78 ___ ('!7)t- __ (69~ 461 11 1 407 ] 
ITotal 3428 2604 23651 4063 4232' 41 23 , 
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IEuropean Imports of Frozen Strawberries, 1992-1996, Volume (MTs) 
1 1992 1 1993 19941 19951 1996 %mc9596%mc9296MktShr92 MktShr96 
IPoland 802991 60413 52417 54338 80724 49 1 1 78 73 

ITurkey 6,3421 8,647 10,207 5,511 7,6371 391 20 I 61 71 
Morocco 69 1 543 7552 9707 4796, (51) 6851, 0 4 

Serbia 0 12 0 0 1,2461 ~ I 0 I 1 I 
China 0 15 647 269 461 71 i 0 0 
Other 16,494 _ 1 ~!202 __ 20~ 7?9 ~5!!.6 1 Q~931 _____ 3 ___ J3~__ _ _161 ___ 1~J 
ITotal 103204 83,832 91552 85411 110857 30 7, 

IEuropean Imports of Frozen Strawberries, 1992-1996, Value (US$OOO) 
I 1992 
IPoland ~ 72 0811 
Turkey I 9673 
Morocco 170 
Serbia 1 0 I 
Chma 1 
Other 1~~ 
Total 97 18~rl 

1993 1994 1 19951 1996 % mc 9596% mc 92 
74679 902641 62737 73564, 171 
13.572 18,837 10,260 13.647 1 331 , 
1448 7604 9320 4074 (56) 22! 

7 0 0 1,167 -
14 840 296 450 52 345( 

15122 33,387 19,291 14737 (24 l 
104841 150931 101 903 107640 6 1 

96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
2 74 68 701 
11 101 131 1,375 1 

2 0, 4 653 
I 01 11 7211 

o 0 0 751 
~ 161 141 7Q!!j 
1 , 

European Imports of Frozen Raspberries, 1992-1996, Volume (MTs) 

I
, 1992 1993 1994 1995 1996 % Inc 95 96 % mc 92 96 Mkt Shr 92 Mkt Shr 96 : 

Serbia 0 65 17 493 29 138 5 810 I 0 1 46 i 
Chile 1 8,300 7,860 9,166 16,166 14.510 (10~ 751 17/ 23 1 

Poland I 5 124 9 192 7 198 9 301 11 412 23 1 123 11 18 
Hungary I 6,281 3,734 3,228 3,473 5,254 51/ (16~ 13 1 81 
Macedonia 0 15530 28573 22751 1 716 (92) 01 3, 
Other I 28030 1 4,723 1 2,597 3 179 1 637 1 (49~ (94~ 591 31 
Total I 47735 41 104 50779 55363 63667 15/ 33, 

European Imports of Frozen Raspberries, 1992-1996, Value (US$OOO) 
I 1992 I 1993 1994 1 1995

1

1 1996 ,% Inc 95-96 % Inc 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
ISerbla 01 75 121 1039 40377 1 37871 0 37 1066 
IChile 18,8991 21468 267711 42,515 38 3151 (10~ 1031 231 351 2,031 1 
Poland 6557 16271 15934 20639 15243 (26) 132 8 14 1 027 
IHungary I 125881 9,525 1 8726 1 10,033 10,4071 41 (17) 151 91 1524 1 
iMacedonia 0 I 27339, 63161 51 180' 2800 (95) 0 3 1 255 
[Qttl~~ ____ 1 44,20~ 1 __ 9j §§ 1 __ ~66ol _7_~031 ___ ~ __ 1]~+ ___ --.J56~ {~3~ _ 541 ___ ~ L__ 1 491 1 
rtotal 82250 838451 121 263l 1326091 110314 (17) 34 
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European Imports of Frozen Orange JUice, 1992-1996, Volume (MTs) 

I 
Brazil 
IUnited States I 
; Morocco 

~
Behze 1 

Cuba 
OtheI- ____ I 
Total r 

1992 1993 1994 1995 1 1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 
441325431984 , 529634 598,514 622174: 4' 41 89 82 

21,266 24.389\ 62,361 75,753 98,8331 30 I 3651 41 13 
1094 2646 13274 3818 6964, 82, 537 0 1 

o 181 3,323 5,338 8,6841 63\ I 01 11 
1 582 2 859 4977 8 034 6875, (14) 335 0 1 

__ 3j~93 26,8691 ___ 18953 29523' 16,6641 (44t----.J48~ 61 ~ 
497 160 488 765 632 52~ _ 720 1l~0 760 194 J 5 _ 53 

IEuropean Imports of Frozen Orange JUice, 1992-1996, Value (US$OOO) 

1 
1 1992 1 1993' 1994 1995 1 1996\% inC 9596% inC 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 

Brazil 1 615690 472 9611 588556 702225 829284 181 35' 88 86 1 025 

IUnited States 1 31,676 ! 29,104 1 50,839 62,127 73,964 19 1341 51 81 5761 

I
Morocco , 1 401 3458 17 906 5997 11 890 98 748 0 1 1 313 
Behze 1 0 29 2,136 7,478 10,7121 43 1 0 I 11 9491 
Cuba , 1825 3081 4724 9350 8818' (6~ 383 0 1 987 
Other 47,129 35,338 24,710 39880 24870 38 7 3 1 148 
Total 697722 543971 688871 827056 9595381 16 

'European Imports of Apncot Pulp, 19921996, Volume (MTs 

South Africa 
Morocco 
Argentina 
SWitzerland 
Chile 
Other 
Total 

1992 1993 1994 1995 
1 941 928 1 980 2902 
2,804 6947 3,785 6,368 

287 107 158 304 
o 0 0 11 

186 18 41 133 
748 3971 305 1,230 

5 9661 8 397\ 6 269 I 10 948 

1996 ,% inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 
4 570 i 57~ 135 33' 50 
3,833 (40 371 471 421 

334 10 16 , 5 4 
14 271 1 01 0 I 
59 (56) (68) 3, 1 

2731 (78~ {64j 131 3! 
9 083 i (17) 52 

IEuropean Imports of Apncot Pulp, 1992-1996, Value (US$OOO) 
1 1992 1 1993 19941 1995 1 1996, % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
[South Afnca 3231 1 1367, 2156, 3696 76461 1071 137 36 53 1 673 

I
Morocco 3573 6,0431 3975 9,366 5,0631 (46) 421 401 351 1,321 I 
Argentina 556 208 , 250 504 867 7il 56 6 6 , 2 596 

I'Swltzerland 0 21 2 132 1981 501 1 01 11 141241 
Chile 365 29 1 66 204 145 1 (29) (60) 4 , 1 2 463 

'19!her 1J2~4. ___ 5~1.1 _4~3 __ 1,§1!!h-49_~I __ ~ __ j6?~ _____ 141 ____ ~1 1,47~J 
Total 8959 8180 6912 15550 14 321, (8~ 601 
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European Imports of Fresh Apricots, 1992 1996, Volume (MTs) 
1 1992 I 1993 1994 1995 I 

I
South Afnca 2481

1 
2 160 I 1 781 I 1 717 1 

Hungary I 675 1 576 1 273 
United State 1 364 311 208 
Chile 1 
Turkey 
Other i iJ 
Total 

778 3,665 371
1 4431 141 54 

198 220 11 ' (40) 7 ;] 

460 174 152 284 221 (22~ {52Y, 91 3 
286 119 290 179 173 (~~ (40)1 6 ;] 

640 , 858 280 ~ 1,864 852 (54 33 131 13 
4906 4198 2984 5020 6729 341 37 

1996 % IOC 95 96 % IOC 92 96 Mkt Shr 92 Mkt Shr 96 
1 598 I (7) (36) 51 24 

European Imports of Fresh Apricots, 1992-1996, Value (US$OOO) 
1 1992 1 1993' 1994' 19951 

I
i South Afnca 3684 36781 2760 I 3046 
Hungary j 385 4231 254 959 
,United State I 659 746 4161 473 
Chile I 719 283 334 741 
Turkey 385 300 391 290 
Other 1 745 1,065 3861 1,8811 
Total I 6577 6,495 4541 7391 

1996 % IOC 9596,% IOC 9296 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
4 156 I 361 13 56 40 2 601 
3,400 1 254j 7831 6 j 33! 928 j 

976 106 48 10 9 4438 
728 j (2 11 11/ 71 3,2941 
3161 9 (18) 6 3 1826 
8291 (56~ 11 I 11 I 81 973 J 

1 0 405 41 _ 58 I 

European Imports of Fresh Asparagus, 1992-1996, Volume (MTs) 
1 19921 19931 19941 1995

1

1 19961% Inc 95961% IOC 9296 Mkt Shr 92 Mkt Shr 96 
Peru 830 1 0011 1 328 1 741 21971 26 165 13 23 
United State 1 1,561 I 1,344 1 1,254 1 1,173 1,451 24 (7Y, 25 1 151 
South Afnca 238 593 954 8141 1 168 43 391 4 12 
Hungary I 1321 113 1 2111 746 1,060 421 7031 21 11, 
Poland 934 927 1 082 I 1 249 1 055 (16) 13 15 11 
Other I 24601 ___ 19571 1,9321 ___ g,lWI __ 2,7121 ______ 281___ 10/ 401 281 
Total 6155t 5935, 6761r 78411 9643 23 57 

European Imports of Fresh Asparagus, 1992 1996, Value (US$OOO) 
I 1992 ' 1993 1994 1 1995 1996 % Inc 95 96 % IOC 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
'I Peru 3432 4844 5298: 6700 8506

1 

27, 148 16 26 3872 
United State I 6206 5,896 1 5,378 1 4,267 5632 321 (9) 291 17! 3881 I 
\
South Africa 603 2391 2747 I 1 390 4524 226 650 3 14 3873 
IHungary 1 225 2161 4621 1,871 1 2,453 1 31/ 9911 11 81 2,3141 
,Poland 1 724 1 583 I 1 990 2881 2085 (28) 21 8 6 1 976 
:Other 1 9,5151 __ 83801 6881_1 ___ 7t24~j ___ 9464J ____ 31.1 ___ (1) 44l 291 3490] 
ITotal I 21 705 233091 22755 24350 I 326641 34 50 
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[European Imports of Fresh Peppers, 1992-1996, Volume (MTs) 
19921 19931 1994' 19951 

Turkey 15846 161551 19950 i 240881 
Israel '1 851 2421 3,240 I 2,577 
Hungary 1 16764 13290 13556 13349 
Canary Is/and 4,31Q 1,959 1,143 1157 
Morocco 4 424 4 393 4 240 2 820 
9ther __ __5..1633 ___ ~Ol~ ___ 5!~?8 __ g,329 
Total 48828 43293 47757 49920 

1996 % inC 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 
25 813 71 63 32 44 

7,5991 195\ 311 I 41 13 , 
11 800 (12) (30) 34 20 

1,606 1 (91- (63~ 91 3 i 
3 221 14 (27) 9 6 

~LOL1_j ___ ~ ____ 43 1_ _ __ 12 L ___ J4 J 
58110: 16 19 

European Imports of Fresh Peppers, 1992-1996, Value (US$OOO) 
I 1992 1993' 1994 1995 1996 % rnc 95-96% rnc 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 

, 17727 205571 24198 26400 28493/ 81 61 33' 38 1 104 

\ 
2,521 4,642 4,830 5,866 17649 201

1 
6001 51 231 2323 1 

ry , 11470 9848 10526 11517 104261 (9} (9) 21 14 884 
(Island \ 6,241 2,665 2,105 3,414 3,965 1 16

/ 
(36~ 12\ 51 2 469 1 

::0 6491 5080 5617 3331 3814 ~I (41)1 12\ 5 1 184 

- --.-~ 1 9334 12,191 12,060 8549 114761 23 17 15/ 1,4221 
ITotal 1 53784 54984 59336 59076 75824T 281 41 

~ 

I
European Imports of Fresh Citrus FrUit 1992-1996, Volume (MTs) 

1 1992 1 1993 1994 1 1995 1996
1
%lnc9596%rnc9296MktShr92 MktShr96 

I
Morocco I 365500 353015 343429 , 273005 456974, 67! 25 23 24 
South Afnca 1 236 997 193,839 259,5241 258,102 332,5251 29 , 40 I 15/ 17 
Argentina 172270129516188667200128231391, 161 34 11 12 
ilsrael 219608 149,033 97,823 157522 223,5391 42/ 21 14/ 12 ' 
\TUrkey 76083 66734 77 405 94537 163358 731 115 5 8 
Other 519646 587451 650601 760918 529 38~+-~ __ 2 L_ 331 27, 
ITotal 1 590104 1479588 1 617 4491 1 744212 1 9371671 111 22 

IEuropean Imports of Fresh Citrus FrUit, 1992 1996, Value (US$OOO) 
19921 1993 1 1994 1, 1995 1996,% rnc 9596% Inc 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 

Morocco 210683 I 189865 ' 193257 195543 322807i 65 ' 53 23, 25 706 
South Afnca 131,238 111,136\ 152,355 164,454 206,0231 251 571 14/ 16/ 6201 
Argentrna 103217 789221122425 134571 166353 24, 61 11 13 719 
Israel 135,844 75,431' 50,934 98,172 154,4891 571 14/ 15/ 12/ 691 1 

~
Urkey 50092 44698 49284 62492 1194791 91 1391 5 9 731 

Other ??9364 3~~1~~L_}Z02QQ1_~.?,48'LU~~7JL (33~ _12L ___ 3jl ~L _ _ 61~ 
Total 920438 8282511 93850511 14071411293222: 13: 41 I 
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European Imports of Fresh Melon and Papaya, 1992-1996, Volume (MTs) 
, 1992, 1993 1994 , 1995 1996 % mc 9596% me 92 96Mkt Shr 92 Mkt Shr 96 
'Brazil 41 104 i 522021 54975 ' 49517 42422 (14) 3 36 27 
Costa Rica 8014/ 6,3571 9,8461 15,031 25,8271 72' 2221 7 I 16, 
Israel 14 699 13 773 14 445 17 481 16 020 , (8) 9 13 10 
·,Morocco 2,165 4,952 8,026 _ J,306 10,264' 401 3741 2 I 61 
Honduras 970 2478 5712 8016 10394 30 972 1 7 
IQ!her 46,0~4 29,746 51 ~19 ___ ~§J}24 ~_53J940~ ____ (5~~_ 171 41] 34J 
[Total 113036109508144953154285 158867 , 3'1 41 

,European Imports of Fresh Melons and Papaya, 1992-1996, Value (US$OOO) 
: 1992

1 
1993 1994

1
' 19951 1996,% Inc 9596% Inc 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 

41 3691 40 011 36 236 Brazil 29991 oJ;:) loJ;:) \oJ) II -<.1 -<.V u-<.u 

Costa Rica 1 11,694 9,000 13868 20,488 27,764 36
1 

1371 11 I 18 / 1,075, 
Israel 21415 20196 19833 23622 22655 (4) 6 19, 15 1 414 
Morocco 3,887 6,960 9,166 9,107 14,703 61 2781 41 91 1,432 1 
Honduras 997 2903 5723 7836 9208 18 82~1 1 ' 6 886 
Other 42,865 39088 45308 48.346 46589 (4 391 301 864: 
Total 110848 119516 133909 145635 156055 7 41 , 

/

European Imports of Fresh Peaches, 1992-1996, Volume (MTs) 
19921 1993 19941 1995 1996 i% Inc 9596

1
% me 92 96Mkt Shr 92 Mkt Shr 96 

Chile 1 119361 4602 60081 8627 99261 15 (17) 71 65 
!South Afnca 1 2,9961 2,399 2323L953 2,699 38 1 (10~ 18/ 181 
Morocco 300 817 1 333 1 062 1 033 (3) 244 2 7 
!umted State I 168! 305 112 15 454 2,9271 1701 11 31 
,Turkey 790, 345 602 191 458 140 I (42) 5 3 
lother -l- 652 1 3761 458 688 1 605 i ~12~ (7~ 41 4 i 
Total-- 16842; 8844f-10836 12536 ,-15175' -~(10) -- - - ~-----

IEuropean Imports of Fresh Peaches, 1992-1996. Value (US$OOO) 
1 ,1992 1993 19941 1995 1 1996 % mc 95-96 % inC 92-96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
'Chile 17787 77491 9458 11 924 13763 15 1 (23) 69 56 1 387 
ISouth Afnca I 5,6641 5,2251 4523 4,499 5324 1 18/ (6Y, 22 I 221 1 9721 
Morocco 6121 1 429 3966 2547 2935 15 379 2 12 2842 
jUmted State I 3021 4471 163 20 8091 4,0471 168 I 1 I 3 I 1 781 i 
,Turkey 703 303 490 I 195, 586 201 (17) 3 2 1 280 
LQth~r _____ I _ 642 1 _____ 491 1_ ~qIl--1.L3Q'21-- _13?~~ 21 1061 2L ____ 9 1 2,1901 
ITotal 257101 156441 19206 20484 24742, 21 (4) 
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I European Imports of Fresh Potatoes. 1992 1996. Volume (MTs) 
: 1992 1993 1994 1 1995 1996 % mc 95 96 % inC 92 96 Mkt Shr 92 Mkt Shr 96 
ICyprus 1 150091 145476 1003671 163089 176884 8 I 18 30 27 
IEgypt I 159,720 124,366 99,501/ 277,288 309.6691 121 941 321 481 
Morocco 106849 62382 86897 95243 56033 (41) (48) 21 9 
Iisrael 1 25,696/ 34.369 25,640 25,192 61.922/ 1461 1411 51 10 1 
Canada 22056 3221 3173 10295 10208 (1) (54) 4 2 
Q!J1~ ___ I 37,85!!L_~~L~.9 _110.7.9~ _104i~~1 ~,OV ,_ ----.lW--- _ <I( _ _ _ 8 L _____ 51 
Total 5022711 395313 426377 675888 6497931 (4) 29'1 

l'European Imports of Fresh Potatoes. 1992-1996. Value (US$OOO) 
I I 1992 i 1993 1994 i 1995 1996 1% mc 9596% mc 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 
!Cyprus 512011 59974 487381 96613 942941 (2) 84 26 37 533 
IEgypt 583311 48.140 43.638 131,923 89.705 {32~ 54! 301 35! 290 
Morocco 52944 32767 44012 64996 274461 (58) (48) 27 11 490 
Iisrael 12838/ 17,134 12.1591 15,291 25,3031 651 971 71 10 I 409 I 
'Canada 6426 902 1 3511 3990 4 1471 4 (35) 3 2 406 
Other 12 I83 8455 33,567 39166 15 6821 {60~ 231 71 61 41IJ 
Total 194522 167372 183465 1 351 979 2565771 (27) 32 I 

European Imports of Fresh Raspbernes. 1992-1996. Volume (MTs) 
19921 19931 1994\ 1995 19961% inC 9596% inC 92 96Mkt Shr 92 Mkt Shr 96 

Poland 
Chile 
Hungary 

IRomania 
Serbia 
lOtheI-___ ! _ 
ITotal 

6748 108101 6367 1 11911 10530 1 (12) 56 63 1 56 
398 309 307 324 399 231 0 I 41 2 1 
261 417 545 1 560 2222 42 751 2 12 
454 1 6571 452 1,281 806 (37~ 781 41 4 

o 0 I 0 I 0 804 1 0 4 
2 904 _4 177\ _ _ 4 604 L_3!885 ____ 4,095 j ____ 5L-__ 41[ 27 L 22 I 

10765 17370 1 122751 18961 1 188561 (1) 75 

:European Imports of Fresh Raspbernes, 1992-1996. Value (US$OOO) 
I 19921 1993 1994 1995 I 19961% inC 9596% inC 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 
IPoland 6549: 15835 13917

1 
200461 7115 1 (65) 9 38 35 676 

iChlle 53721 36471 40221 3766\ 5,152\ 371 (4Y, 311 251 12,912 1 

Hungary 2691 677 966 I 3017 1 756 (42) 553 2 9 790 

I
Romania 4711 2,1221 9321 2,2631 1,0371 (54~ 1201 31 51 1287 1 
Serbia 0 I 0 0 0 1 731 1 0 4 909 
IIQ!he~ _ _ 1 4,581 ___ 6 !!?6\ 11 3231 __ -~'O~41---~ 637l_ --~4lX--- _1 j 2} j __ 23] _ 1 132 J 

Total I 17242 29107 31 160 r 37187 204281 (45) 18 
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European Imports of Fresh Strawberries, 1992-1996, Volume (MTs) 

1 

Morocco 
jUnited States , 
Poland 
Israel 
Egypt 
Other 
Total 

1992 1993 
2025 5054 
3,751 2,1641 

15 405 15 231 , 
397 647 

73 132 
2,426 1,294 

-24-0-77 - --- 24 522 

1994 1 1995 1996 % mc 95 96 % mc 92 96 Mkt Shr 92 Mkt Shr 96 
5619 8296 6987 (16) 245 8 26 
45031 35781 4,1571 161 111 161 15 
7993 15653) 131561 (16) (15) 64 49 
87~ 661 1,247 891 2141 21 5 
161 218 497 , 128 581 0 2 

_ 1,9§2 ~191 ___ 1,011 f __ (~9~_- {58) ___ JOJ ____ 41 
21 098 29825 r 27055 (9) 12' 

European Imports of Fresh Strawbernes, 1992-1996, Value (US$OOO) 
: 1992 I 1993 I 19941 1995 'I 1996 % Inc 95 96 % mc 92 96 Mkt Shr 92 Mkt Shr 96 US$/ton 96 
'Morocco 6640 I 13776 , 16696 22380 21 8441 (2) 229 19 45 3126 

IUnited States I 9 6801 5,420 I 10,500 I 10,052 1 9 4561 (6~ (2) 271 19/ 2,275 
"'-'---' n(v,,, .""." •• "nA OA7'l 7t:.a." Ii" (6) 22 16 575 
rUldllU II ,"v"" 

3,36Sj 01 61 11/ 4,1401 
1 1 4 3882 
?~ 251 51 254.1J 

Israel 4,549 5,162 
Egypt 802 985 1929 
Other 3,132 3019 2575 
Total 469731 48276 48526 5' , 

IEuropean Imports of Fresh Tomatoes, 1992-1996, Volume (MTs) 
I 1992 1993 1 19941 1995 1 1996 1% mc 9596% mc 92 96Mkt Shr 92 Mkt Shr 96 
ICanary Islands 210891 2176711 306616 335095 379806, 13 1 80 59

1 
71 

/
Morocco I 131,920 164,360 148,297 136,442 145,205 6 10 I 371 27, 
Israel ,5033 3860 4073 5470 6985 28 39 l' 1 
ITurkey 1 3,926 1,820 I 2,829 2,186 3,425 57 (13) 11 1 
Senegal 283 290 444 606 5621 (7) 99 0 0 
Other l45551 34791 1,8791 3,716 1 2,141 (42~ {~3) 11 O~ 
Total 3566081391480,464138148351515381241 111 51 

European Imports of Fresh Tomatoes, 1992-1996, Value (US$OOO) 
1992 1993 1994 1995 1996 % mc 9596% mc 92 96Mkt Shr 92 Mkt Shr 96 US$/ton 96 

Canary Islands 
IMorocco I 
Israel 
ITurkey I 

f

senegal 
Other 1 
Total 

{ /~, 
'1'''~ 

162673 , 159721 235222 298640 I 315180 6 94 60 72 830 
99805 1106401 90,567 103,032 104,7531 21 51 37/ 24/ 721, 

3 930 2 872 I 2 833 7 134 9 834 , 38 150 1 2 1 408 
2,740 14641 2109 1,922 35021 821 281 11 11 1,0221 

263 222 335 1 2241 1203 (2) 357 0 0 2141 
_2 180t j ___ 2}13j l,314j ____ .2,7t 5_ ~ J,924L ____ -.1?9~_ (31) 1] _ 01 899 

272 212 277 232 332380 414667 4363961 5'1 60 
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Annex 3· Photos from Food Ingredients Europe 1997 



(Lett) Chilean '-.;monal ~tand 
(Belo\',,) -\da J. Chllean Supplier of 
Deh\ drated '\ egetables 





Sn L.lnkJ '> n<ltlon,:u ::.tand I top l and JJ1 UDInlJ.gmiltl\ c JIspl[n or Sn Lmkan ,::,pl\..es d.nd ~~sentla1 

otIs I bottom) 

---~~..:~-
) ._- -........ --

----- ---- --



T\vo TurkIsh Exlubltors at the CBI 
Pa\lhon, Pamsan (abo\. e) WIth a 
vanetv of spIces and closeup of 
FIgsan s conander and rosemary 

(left) 



OILCd clpnLots clnd tigs trom 
Figsan (lett) clnd lackluster diSplay 

ot orgamc tigs Jnd beans from 
One "fature (belo\\!) 



Turklsh exlubnor Etem Ozsoy 

(nght) with close-up of the 

compam 5 retail-packed dned 
truits (abo\ e) 



E[cm OZSO\ :, bulk-PdLkcd dned trulb (dbo\ e) and trulb 10 :,\ rup.., ,lOci \\ dtc.r t'ckm) 

so 



Etem Ozsov s canned cherrIes, 
presened peppers and plums (top) 

-\llIOne a large Itahan 
manufacturer of dned frun and 

aromatIc herbs (left) 



w 

9 
f 
" f 

Moroccan oranges at "\Je\\ Covent 
Garden Wholesale vIarket 

London 



Annex 4. Contact Information for Buyer Survey Respondents 



Frl!>h Produce 

rRIM.E 

CJnlllor 
Gabnel Blelles 
General Manager 
Marche St Charles 
BP )027 
Perplgnan 66030 
Tel 33-6855-3600 
F~x 33-685)-3066 

IDYL 
Didier ChollIllou 
Dlrecteur CommercIal 
lac Samt I\nne 
84706 Sorges 
Tel 33-4-9031-9800 
Fax 33-4-9031-4026 

Tocze 
Gerard Tocze 
Dlrecteur General 
87 Ave de I Aerodrome 
943100rly 
Tel 33-1-4892-3117 
Fax 33-1-4884-7231 

NETHERLANDS 

Haluco BV 
L Van der Ven, Commercial Manager 
Postbus 208 
2665 21 BlelswlJk 
Tel 31-105-243-661 
Fax 31-105-216-630 

Rustenburg Import BV 
S T A Neils Director 
Centrame Groothandelsmarkt 
Jan Van Galentstraat 14 
1051 KM Amsterdam 
Tel 31-206-845-865 
Fax 31-206-865-081 

Van Bon BV 
Peter Van Mullen Buyer 
landstraat 141 
NL 6658 CS Beneden-Leeuwen 
Tel 31-487-591-394 
Fax 31-487-)93-822 

GER'vIAlvY 

.\nton Durbed.. GMBH 
vlathtas Durbeck 
General Manager 
Grossmarf...t 6000 Franf...turt 
Tel 49-69-49-0282 
Fax 49-69-43-9312 

T Port - Hamburg 
Burkhard Klug Buyer 
Kontorhaus Grossmarf...t 
Llppeltstrasse I 
20097 Hamburg 
Tel 49-40-3010-0014 
Fax 49-40-3010-0066 

uNITED KINGDOM 

BeVington Salads Ltd 
James Watts 
Sales and Development 
C 67 FrUIt Marf...et 
New Covent Garden 
London SW8 5HS 
Tel 44-171-627-8999 
Fax 44-171-627-0001 

Fruco PLC 
Richard Barnes 
Director 
Old Shoyswell Manor Farm 
Sheepsteet Lane Etchmgham 
East Essex TN 19 7 A2 
Tel 44-1580-819-511 
Fax 44-1580819-502 

GEO Coleman (London) 
Nicholas GrIffin 
Managmg DIrector 
C60-61 N C G M 
London SW8 5HS 
Tel 44-171-720-6362 
Fax 44-171-622-4278 

Geo Jackson Co Ltd 
John Llszenskl Manager 
14/15 UnIt 
Btrmmgham Wholesale \-Iarket 
Pershore Street 
BIrmingham 
Tel 44-121 6225471 
Fax 44-121 6226686 

Gerber Fresh Produce 



I" E 0 ~ulhvan Director 
'Jothwa\ Hou~e 
1379 High Road Whetstone 
London '\I 209 LP 
Tel 44-181-446-1424 
Fa, 44-181-343-9485 

Haluco UK 
Paul Frv Salesman 
UnIts 71819 
Wholesale Market Precinct 
Pershore Street 
Birmingham B5 6UN 
Tel 44-121-622-3446 
Fax 44-121 622-6133 

Hart & Friedmann 
Allan Pearson 
Sales/Moroccan Department 
Park Roval 
London NWIO 7LY 
Tel 44-181-962-5171 
Fax 44-181-961-6133 

Kentlsh Garden Marketmg Ltd 
Jacquhne Colley 
InternatIOnal Trading Manager 
15 CommerCial Road Paddock 
Wood Kent TN 12 Gen 
Tel 44-1892-834-064 
Fax 44-1892-834-312 

MACK 
Adrian Pitt 
Salesman 
Wholesale Market Precmct 
Pershore Street 
Blrmmgham B5 6VN 
Tel 44-121-622-41 I 1 
Fax 44-121-622-0121 

G Magnm 
Richard Johnson Director 
Stands 065-66 
'Jew Covent Garden Market 
London SW8 5HS 
Tel 44-171-720-8222/5 
Fax 44-171-720-6997 

George P3475errv Ltd 
Paul Tate Director 
Untt 66-67 Wholesale Markets 
Pershore Street 
Blrmmgham BS 6WN 
Tel 44-121-622-4611 

F ,1'1. -1-4-121-622-4563 

Poupart Ltd 
V\lchael Jenkins 
o IS4-160 '\lew Covent Garden Market 
London SW8 SC,,{ 
Tel 44-171-720-2288 
Fax 44-171-622-9136 

TnfrUit Ltd 
Bovd White Managmg Director 
66/69 Lmk House 
New Covent Garden 
London S\vI SPA 
Tel 44-171-498-0355 
Fax 44-171-498-0S \0 

W Wadlev & Sons Ltd 
S Grlnt Manager 
D163/164 New Covent Market 
London SW8 SLL 
Tel 44-171-720-8707 
Fax 44-171-498-3IS9 

WHA Farmers 
Robert Reed 
Managing Director 
D67-69 New Covent Garden Market 
London SWI SPA 
Tel 44-171-720-8282 
Fax 44- I 7 I -498-2459 

What-4-Ltd 
Tell) Cogdell Managmg Director 
15-21 The Pavlhon 
New Convent Garden 
London 
Tel 44- I 71-622-8866 
Fax 44-171-720-6797 

SWJ7ZERL .J.ND 

Dlrepco SA 
Mr Kerguen General Manager 
6 rue Ceard 
1204 Geneva 
Tel 41-22-311-9988 
Fax 41-22-311-9993 

Canned FrUIts & Ve2etables 

FRi VeE 

Cemaco S ~ 
Ynes Grassv Owner 



14 \ve de la Gare 
7R820 Juzlers 

rl.i 331-3475-2525 
I 1\ -,31-3475-6688 

~ PA B 
Fnnck Lebosse Manager 
B P 4 Chace 
49428 Saumur Cedex 
Tl.! 33 (0)2-41-53-54-00 
rax 33 (0)2-41-)2-90-23 

0ERH-t" } 

Kurt PIJahn 
Ohvle Woltersdorf Buyer 
Egenhofenstrasse 2 
D 82152 Planegg 
Tel 4989-899-6490 
Fax 49 89-899-6499 

uNITED KINGDOM 

E E & Brian Smith 
WIlham R S NeIll Manager 
76 Banbury Road 
Oxford 0)(2 6JT 
Tel 44-1865-311-222 
Fax 44-1865-310-622 

Bennett Ople LTD 
WIlliam J Ople Managmg DIrector 
ChalJ...well Road Slttmgbourne 
Kent ME 1 0 2LE 
Tel 44-1795-476-154 
Fax 44-1795-428-703 

L Noel & Sons 
Paul Fox 
Purchasmg and Technical Manager 
StanhIiI Village 
Oswaldtwlstle 
Accrmton 
Loncashlre BB5 4PR 
Tel 44-1254-301-324 
Fax 44-1254-385-357 

Frozen FrUIts & Ve'letables 

BEL GIL 'vi 

Ardo Vries '\IV 
:vir A Dennes Buyer 
B 8850 -\rdoOie 
Tel 32-513-10621 

Fa\. -,2 ) 13-05997 

Crop~NV 

John Mouton 
Sales Manager Frozen FruIt Dept 
OostrozebeeJ...sestraat 160 
B-8710 OOlgem 
Tel 32-56-664-077 
Fa\. 32-56-664-318 

Mondl Foods 
Poul Wlertgma CommercIal Manager 
Gammel 91 
23 10 RIJkeversel 
Tel 32-331-46-555 
Fax 32-331-48-956 

FRANCE 

S A Pemer Agro-Industrle 
Jean Pierre Pemer 
General Manager 
Z A Le Trentemer 
07800 Charmes Sur Rhone 
Tel 33-475-609-090 
Fax 33-475-609-539 

NETHERLANDS 

SVZ Industnal Fruit and Vegetable Products 
Jan Sevenhuvsen 
Export Manager 
POBox 27 
4870 AA Etten-Leur 
Tel 31-7650-49-494 
Fax 31-7650-49-400 

GERJ'o.1ANY 

ALL FOOD 
Gerhard Muller Import Manager 
Bavanannc 2 
80330 Munchen 
Tel 49-895-155-4550 
Fax 49-895-328-2 I 0 

Baier Fruchthandels GMBH 
Ramer Baier Owner 
Kanal Stasse 12-18 
D 23552 LubecJ... 
Tel 49451-702-3:>0 
Fax 49457-023-518 

Hamos Tradmg GMBH 
Bernd UehlecJ...e ASSistant Manager 



\M Luneuell.h 6 
o 27)72 Brl.rnerhJven 
rd 49471-2020 
r,1\, 49471-2022 

H,lO~etrost GMBH 
Mr Hlbbeler Managlllg DIrector 
Dangersen Dorf 7 
21244 Buchholz 
Tel 49-4-181-97071 
Fax 49-4-181-97078 

Horns GMBH 
RudIger Horns DIrector 
Gutenbergnng 63 
D-12848 Norderstedt 
Tel 49-40-528-7080 
Fax 49-40-708-1113 

Uwe lobmann GMBH 
Uwe lobmann Owner 
Brunsweg 18 
21 2. [8 Seevetal 
Tel 49-410-552-046 
Fa\. 49-410-554-386 

UNITED KINGDOM 

Mondl Foods 
FIsher Frozen Foods 
RIchard Rowlett 
FrUIt Tradmg Manager UK 
Focus 31, North Wmg Mark Road 
HP27BW Hemel Hempstead 
Tel 44-144-226-1116 
Fax 44-144-221-2302 

H 1 Uren & Sons Ltd 
Julian Woods Purchasmg Manager 
Woods Park Neston LGA 7TB 
Tel 44-151-353-0330 
Fax 44-151-353-0251 

Fuerst Day Lawson 
Graham P Holland, Trader 
St Clare House 
30-33 Mmones 
London EC3N 1 LN 
Tel 44-171-488-0777 
Fax 44-171-702-1500 

DrIed Products/Herbs/SpIces 

VETHERL-lNDS 

Ulllfine Food IngredIents 
\\; LLeuwestelll Managlllg DIrector 
Wt.versemde 343 
PO )631 
3297 ZG Putters hoek 
Tel 3 [ (0)78-676-2344 
Fax 3 [ (0)78-676-1870 

FR~NCE 

Oucros 
Guv Marche Commercial DIrector 
BP 17 84170 Monteux 
Tel 33-4-90-636-363 
Fax 33 4-90-636-181 

Muggenburg France 
PhIlippe GrandJean Sales 
39 Chemm du Carron 
69570 Oardtlly 
Tel 33 (0)4-71-52-26-50 
Fax 33 (0)4-78-43-27-08 

Systems BIO-Industnes 
Jean-FrancOIS Daumlll PurchaslIlg Manager 
Z [ du Plan - Quartler Salllte Marguente 
B P 67 - 06332 
Grasse Cedex 
Tel 33-04-93-09-31-07 
Fax 33-04-93-09-31-10 

GERM.f.NY 

Flavex Naturextrakte 
Robert DIck 
N ordstrasse 7 
0-66780 Rehgmgen 
Tel 496835/91 95-0 
Fax 496835/91 95-95 

Tro-Kost 
FlOrian Wlchartz 
Sales Manager 
Heldenackerstr 17 
0-69207 Sandhausen 
Tel 49-(6224) 93 01 - 18 
Fax 49-(6224) 9301 - 50 

L VITED KINGDOM 

Commulllty Foods Ltd 
Btli Henrv DIrector 
Mlcross Brent Terrace 
London NW2 1 L T 
Tel 44-181-450-9411 



rl\ ~~-ISI 208-1803 

(Jt.r lid \kDonald & Co Ltd 
\llLlre\~ \10~~ 

1 ')t -\ndre\\s HIll 
Lundon EC ~ V ) HA 
Tel 44-171-236-3695 
r I\, 44-171-248-7267 

J L Pne~tlev &. Co Ltd 
vlrs VI SImpson Buyer 
~t,t1on Road 
Heck.mgton Sleatord 
LlI1c~ 

Tel ~4-1529 460-722 
Fax 44-1529-~60-722 

LIonel Hltchen Ltd 
Guv Medlev Manager 
Gravel Lane 
Barton Stace\ Near Wmchester 
HampshIre S021 3RQ 
Ttl 44-1962-760-815 
F,\. 44-1962-760-072 

ReIndeer Foods LImited 
DavId G K. Cogman, Manager 
Moor Place Farm Plough Lane 
BramshIlI Hampshire RG27 ORF 
Tel 44-1189-326-632 
Fa\. 44-1 189-326-641 

Essential Oils and OleoreslIls 

Henrv Lamotte 
Jobst Geber Director 
0-28038 Bremen 
Postfach 103849 
.\uf dem Dreleck 3 
Tel ~9-421-523-9240 

Fax ~9-421-552-39199 

VlCI Vllrltz CitruS Ingredients 
Frank. Dora Prokunst 
Posttach 2811 
0-37018 Gottmgen 
Tel 49-360-816-210 
Fa\. 49-360-816-2199 

L \ITED KI\GDOlv! 

Graham Page Ltd 

Tony Burfield 
Technical DIrector 
Unit) Prospect Busmess Park. 
Langston Road 
Loughton E~sex lG 1 0 3TR 
Tel ~4-181-532-1022 

Fax 44-181-532-1023 

R C Treatt & Co Ltd 
Jane McGowen 
Export Manager 
4 Northern Way 
Burv St Edmunds 
Suffolk IP22 2 QX 
Tel 44-1284-702-500 
Fax 44-1284-703-809 


