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Voter Education and Motivation Program for Kyrgyzstan 

I. Background 

The Kyrgyz Republic has the potential to be a model of democratic development in 

Central Asia. It became independent in late 1991 and embarked upon the path toward 

democracy. However, events in the summer of 1994 caused some concern about the continued 

prospects for democratic development. The dissolution of parliament, a referendum establishing 

a bicameral parliament and a series of presidential decrees amending election laws appeared to 

reflect a shift from democratic reforms to a reassertion of presidential power. 

The development of democracy in Kyrgyzstan has many obstacles, which include the lack 

of democratic traditions and lack of experience with democratic practices. In addition, the people 

are faced with growing economic inequality and poverty. While they have a tendency to defer 

to authority, the ethnic, regional, and clan loyalties and self-serving actions of former 

government officials challenge the momentum of continued democratic reforms. 

Thus as democratic elections occur in Kyrgyzstan, it is important that the people 

recognize and understand the process and the progress being made, and how it will affect their 

country, their region, their families and their lives. 

II. Project 

A. Objectives 

1. Develop a basic voter education and motivation program to reach the Kyrgyzstani 

popUlation with essential information about democracy, voting procedures and the issues facing 

the electorate in the February 5, 1995 parliamentary and local government elections. 

2. Meet with U.S. Embassy/Bishkek representatives, key participants in the electoral 

process and leaders of civic education and other groups to determine the appropriate medium and 

1 
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message to reach the voter. 

3. Design video, audio, and print educational and motivational materials for use in the 

government's civic education and voter motivation campaign. 

4. Evaluate the effectiveness of the program to include any constraints or barriers to the 

full accomplishment of the objectives. 

B. Analysis of Target Audience and Issues 

1. Because of the short time available to prepare and implement an effective voter 

education and motivation campaign it was necessary to utilize existing research concerning 

problems and issues facing the voters and their attitude toward these matters. The basic 

document used for this information was the USIA Research Report, Kyrgyzstan in a Time of 

Change, A Report on Ten Focus Groups in 1994, by Richard B. Dobson, Office of Research, 

October 1994, R-3-94. 

2. Other information was obtained from the draft (undated) IFES technical assistance 

report from Mrs. Gwenn Hofmann and Mr. Gregory Koldys as a result of their visit to Bishkek 

on December 15, 1994, and from numerous RFE/RL Daily Reports, FBIS-SOV summaries, 

government documents including the Kyrgyz Constitution, election laws, and presidential 

decrees, newspapers, informal discussions with members of the Central Electoral Commission 

(CEC), and informal interviews with local citizens. 

3. Additional background information was obtained through discussions and briefings 

from Mr. Bruce McGowen, members of the U.S. Embassy/Bishkek staff, representatives of the 

USAID regional mission in Almaty, Kazakhstan, Mrs. Gwenn Hofmann, Central Asia Project 

Manager (IFES) , Dan Blessington, IFES Election Law Consultant, and representatives of the 

National Democratic Institute (NDI), and International Republican Institute (lRI). 

2 
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4. The information gleaned from these sources indicated it would be necessary to design 

a multi-media campaign that would provide specific messages for diverse audiences. Most of the 

people knew how to vote since there were few procedural changes from previous elections. Key 

differences were: (a) the number of candidates contesting the elections, (b) a bicameral 

parliament was established and voters would be selecting representatives for both chambers, (c) 

local government offices were also on the ballot, (d) Bishkek and Osh would have ballots for 

mayoral candidates, (e) mUltiple ballots with different colors were being used, (f) family voting, 

a tradition for many years, was not legal, (g) local and international observers would be present. 

Therefore the media campaign would, at a minimum, have to address these points. 

5. In assessing the mood of the electorate, IFES found that many Kyrgyzstanis felt that 

they were better off prior to major democratic reforms. While they felt that they had more 

freedom and more opportunity now than in the 1980s, they were troubled by a perceived 

increase in economic inequality. Relative prosperity and stability were seen as things of the 

past. Nonetheless, most believed that a democratic form of government would be best for the 

future of Kyrgyzstan. 

6. The dominant medium would have to be radio since it was available to all citizens. 

Television was estimated to cover between 40% to 60% of the popUlation. Newspapers did not 

have universal coverage, but did have readership in the populated or urban areas. 

7. Based on the demographic and ethnic distribution of the population, it would be 

necessary to produce the multi-media campaign in three languages--Kyrgyz, Russian and Uzbek. 

Because of the limitations of television coverage and the fact that most of the Uzbek population 

could also understand Kyrgyz or Russian, it was decided that the television portion of the 

campaign would be only in Russian and Kyrgyz. 

3 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
i 
i 
I 
. J..' 

II 
i 
i 
i 
i 

Kyrgyzstan Voter Information and Motivation Project 
February, 1995 

c. Analysis of Available Resources 

1. Financial--Funding for the technical assistance program was provided by USAID, 

while a grant for radio, television, and print production costs was made by USIA. The Central 

Electoral Commission (CEC) and government arranged for the media to use the materials 

produced for the campaign free of charge. This included State Radio and TV as well as private 

or commercial radio and TV and newspapers. 

2. Technical--Radio production could be accomplished by a number of studios. The 

major problem was the time required to produce the spots in three languages. Cost was a 

secondary factor. The time required for television production would be the controlling element 

in the campaign. There were limited facilities available to handle the type of production 

envisioned for a national media campaign. The spots would have to be designed for the limited 

technical equipment available. Only one TV producer said he was able to produce the quantity 

and type of spots desired within the time constraints. Initially cost was also a major factor, but 

ultimately a production company was found that agreed to produce the spots for $2,500 (U.S.). 

Production of the materials for the newspapers was not a problem. Several graphic artists were 

available within the budgeted amounts for this medium. 

3. Media--State radio covered the entire country. Commercial or private radio stations 

were available in the major population areas. In Bishkek, at least three radio outlets were 

available--State radio, Radio Pyramida, and Radio Almas. Two TV outlets were available in 

Bishkek--State TV and Pyramida TV. Two daily and several weekly newspapers were also 

available . 

4. Time--Because of the difficulties encountered in locating a qualified TV production 

facility, it was determined that the maximum time available for the media campaign would be 

ten days. 

4 
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D. The Campaign 

1. Strategy--Since each candidate was allotted five free minutes of time on State TV, the 

campaign focused on general non-partisan items. A basic strategy with a common theme was 

developed for the campaign. Attachment "A" contains a summary of the processes followed to 

develop the media campaign. It was decided that because of budget limitations and the limited 

time for production, and in order to reinforce the TV messages in the campaign, the radio spots 

would mirror the television spots where possible. Because the campaign had to appeal to all 

citizens who were eligible to vote, four different approaches were used in developing the spots: 

Some spots were designed to appeal to young voters. A second category of spots was designed 

to appeal to voters between the ages of 35 to 50. The third category of spots was designed to 

appeal to those over the age of 50. The fourth type of spot was general in nature designed for 

all voters. The spots were supported by appearances on interview shows by the Chainnan or 

Vice Chairman for five to 30 minutes discussing the importance of the election. The in-person 

appearances by senior members of the CEC were designed to appeal more to the potential voters 

who were undecided about participating in the election. The Chairman also reiterated all the key 

items specifically mentioned in the spots. The print media ads supported the broadcast spots with 

the same theme. 

2. Television--Nine spots were developed. Scripts of the spots are at 1 Attachment "B." 

The length of the spots ranged from 30 seconds to 60 seconds.After translation some of the spots 

ran a little longer than originally planned. Copies of the finished TV spots are available on video 

cassette from IFES, VHS fonnat. 

(a) The :fIrst spot, identified as "Hands," was designed to appeal to all categories of 

voters. It is a series of quick shots, 2 to 3 seconds each, of persons working with their hands. 

It shows hands working at baking, cooking, carpentry, rug making, typing, computer operation, 

surgery, etc. The narrator, off camera, announces the election date and the fact that it is a new 

step in building the democratic process, that each person may vote for two representatives in the 

5 
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new Parliament and representatives for local government. The narrator cautions not to let "some 

other person make this important choice." The purpose is to counter the prevailing practice of 

"Family Voting" which is now illegal. The spot ends with both visual and audio saying the 

theme of the campaign, "The future of Kyrgyzstan is in your hands. VOTE on February 5." 

(b) The second spot was called "Infants." It was designed for all voters. It plays 

on the theme, "The Future of Kyrgyzstan is in your hands." This shows a variety of close-up 

shots of children, infants through toddlers, doing a variety of things. Each shot is approximately 

2 to 3 seconds. The narrator, off , camera, emphasizes the fact that this is their first opportunity 

to select representatives for the new Parliament. The narrator encourages participation in the 

election and ends with the standard theme. 

(c) The third spot, entitled "Cafe," was designed for the younger voters, 18 to 35 

years of age. It gives the viewer the opportunity to eavesdrop on a conversation between two 

women having tea in a cafe. Women were chosen to have this conversation to emphasize the 

point that they should be interested in the election and cast their own vote. The fact that different 

color ballots will be used for different offices is introduced for the first time. The dialogue also 

creates a degree of excitement about the election and mentions how easy it is to vote. 

(d) The fourth spot, entitled "Shepherd," was also designed for the younger 

voters, 18 to 35. It was intended to inject some humor into the campaign, but the spot was not 

produced as written. The spot as written envisioned a shepherd in the field with his flock 

walking briskly. The faint sound of a telephone ringing is heard in the background. As the 

shepherd approaches a tree the sound of the telephone becomes louder. The shepherd then 

answers a telephone which is located on a branch of the tree. A voice on the phone says, "We're 

calling to remind you to vote on the fifth of February." It goes on to say voters will select two 

representatives in the new Parliament. It mentions there will be different color ballots for each 

contested office. It also covers the subject of "vote your own ballot." The concept of the 
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telephone in the tree was incomprehensible to the TV producer and he refused to shoot it as 

written. It was changed to have the shepherd listening to a radio and hearing the same 

information. 

(e) The fifth spot was designed for the 35 to 50 age group, but also has a spillover 

impact on the 18 to 35 age group. It was called, "Family." One of the popular TV programs on 

local TV was a soap opera so this spot and the next were designed to take advantage of that 

interest. The object was to introduce a typical family environment of two couples with the 

husband of one and the wife of the other being brother and sister. One couple is visiting the 

other. When the subject of the upcoming election is discussed, the host male starts with a 

negative attitude and in the end begins to change, but is still not convinced the election will 

benefit him personally. The two women strongly support the election and mention that they plan 

to vote for themselves. All the pertinent points about the election are covered in the dialogue. 

This spot was changed to a different environment for the Kyrgyz version, but the same 

information is covered. 

(f) The follow-on spot, called "Street Scene," was targeted for the same age group 

as the fifth spot. This spot picks up where the previous one ended. However this time the same 

two men are walking to work and discussing the election. The host male has apparently thought 

more about the election and now believes it is good. He agrees with his wife and brother-in-law 

that this is a good step forward on the path toward democracy. This is the first time it is 

mentioned that the elected officials will represent the interests of the individuals, families and 

all people in the district. 

(g) The seventh spot, called "Ballots," is designed for older voters, but has a 

secondary target of all other voters. It discusses in more detail that there will be two chambers 

in the new Parliament and that different color ballots will be used for each contested office. A 

close-up of sample ballots is shown for the first time. Also, specific mention is made of the fact 

7 
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that voters in Bishkek and Osh will also be electing a mayor. The point is made again that "these 

are very important elections." Sample Ballots are at Attachment "C." 

(h) The eighth spot is a general, direct announcement about the election. It is 

titled, "Election," and covers the pertinent information about the election. It mentions the date 

of the election and the time the polls are open. It also mentions the mayoral elections in Bishkek 

and Osh. 

(i) The ninth spot is also a general spot aimed at all voters. It is titled, "Integrity." 

The purpose of the spot is to increase voter confidence in the electoral process. It outlines the 

steps the CEC has taken to ensure citizens that their votes will be counted. It makes reference 

to the international media covering the elections and the national and international observers. It 

explains how poll workers have been trained to administer the elections and the comprehensive 

voter information program undertaken by the CEC. It replays the message of encouraging voting 

in person and the importance of the election. As with the other spots, it ends with the theme, 

"The future of Kyrgyzstan is in your hands." 

3. Radio--All of the TV spots except the "Shepherd" were converted to a radio format 

for broadcast. The eight radio spots were translated to Kyrgyz, Russian, and Uzbek. Copies of 

the radio spots are available from IFES on cassette. 

4. Print Media--Three ads were selected; each with the theme, "The future of 

Kyrgyzstan is in your hands." The ads have the admonition to vote one's own ballot and also 

included the date of the election. Copies of the ads selected are at Attachment "D." The CEC 

distributed "official" posters of the candidates. All the posters were identical in format. A copy 

of one of the "official" candidate posters is at Attachment "E." In addition to the posters 

distributed by the CEC, many candidates supplemented their campaigns with posters of their own 

creation. These were seen on entrance doors to various apartment buildings. Many candidates 
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were very creative in their ads. We understand one candidate was admonished because he 

published an ad in a newspaper with a sample ballot showing how to vote for him. 

5. Approval--All materials used in the campaign were approved by the CEC. Each radio 

and television spot had a tag saying, "This message was brought to you by the CEC." A similar 

tag was included in the print media ads. 

E. Campaign Schedule 

1. General--The campaign was designed to be released in three waves. The first wave 

of three spots would begin as soon as possible, the second wave of three spots would begin two 

days later and the third wave would begin three days before the election. The newspaper ads 

would begin three days before the election with a different ad each day. The CEC made 

arrangements for use of the materials by the media, state and private, at no charge. All 

cooperated. 

2. Radio--Only nine days were available for the campaign. The radio spots began airing 

on January 28, 1995. Ten broadcast availabilities a day on each radio outlet were allocated to 

support the campaign. The spots were rotated in sequence throughout the day. When the second 

wave was introduced after three days, the rotation sequence remained constant by rotating the 

total of six spots. The same procedure was followed when the last wave of two spots was 

introduced on February 2. 

3. Television--The television spots began airing on January 30 with the release of the 

first wave of three spots. The second wave of three spots was introduced on February 1. The 

third wave was released on February 3. Five broadcast availabilities a day were allocated to the 

campaign by both the state and commercial TV outlets. On February 3 and 4, they were running 

an average of one spot each hour. 

9 
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4. Print Media--The newspaper ads began on February 2, with the daily newspapers 

carrying one ad each day. Only one weekly newspaper was able to use a print media ad. A 

sample of one print media ad as used by a newspaper is at Attachment "F. II 

F. Election Observation 

1. The IFES team participated in the election observation as authorized but unofficial 

observers. In coordination with the official observers, the IFES team covered polling places 

located in Bishkek and extending to an \ area of approximately 60 kilometers southwest of 

Bishkek. Thus we were able to observe both urban and rural polling places. We visited eight 

different polling places. At all locations we met with the officers of the polling place and 

discussed the progress of the election and any problem areas. We also talked with the local 

observers and representatives of candidates. No major problems were observed at the polling 

sites visited. We noted there were some instances of "Family Voting, II however it did not appear 

to be abused. We inspected the register of voters and noted there were several places where the 

same voter signed for more than one ballot. In most instances it was only for one other person, 

such as wife for husband or vice-versa. 

2. The poll workers were well trained and knowledgeable about the electoral process in 

the polling sites visited. They were all aware of the prohibition of "Family Voting. II Some 

officials said it did not occur at their polling place, however we did observe it at almost every 

polling place. Others acknowledged that it occurred, but only in exceptional cases. 

3. We observed the count of ballots at a polling place in the University in Bishkek. This 

was the same polling place where we observed the opening of the poll. During the process of 

dumping the ballots from one ballot box on the table, we observed a stack of ballots that were 

the last to fall out of the box. We estimated approximately 25 to 50 ballots were in this stack. 

We were unable to ascertain if they were cast at one time or by one person. One of the 

representatives of a candidate noticed the same batch of ballots and questioned the officer 

10 
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supervising the sorting of the ballots, but he moved the batch and it was no longer 

distinguishable. We advised the observers to file a formal complaint if they believed something 

was wrong. 

4. Based on our unofficial observations, we believe there should be more in-depth 

training of poll workers and local observers. The procedures for ballot security should be 

reviewed and improved and incorporated into the training program. Pictures taken at the various 

polling places visited are shown in Attachment "G." 

III. Analysis of Effectiveness of Project 

A. Success of Project 

1. Given the short time available to conduct a program of this magnitude, overall the 

Voter Information and Motivation Campaign was successful and effective. The objectives of the 

project were accomplished. Voters were informed about the electoral process and had confidence 

in the results. Participation in the election, approximately 73 %, was higher than expected. 

2. The cooperation received from the CEC and the media contributed to the success of 

the campaign. A comprehensive multi-media campaign was developed and implemented within 

an extremely limited budget for this type of undertaking. The return for the money invested was 

extremely high. 

3. Because of the nature of the election, i.e., the large number of candidates contesting 

each seat and the legal requirement that the winning candidate receive more than 50 % of the 

votes cast, it was inevitable that there would be a number of runoff elections. Arrangements 

were made for adjustments to the materials produced so they could be used for the runoff 

elections. 

11 
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B. Obstacles to Project 

1. The short time available to plan, produce and implement a campaign of this magnitude 

was the biggest obstacle to the success of the project. If more time were available, the impact 

of the campaign would have been greater. This campaign was produced and conducted within 

10 days. Normally a national multi-media campaign of this type should be planned several 

months in advance. In the U.S. planning begins one year before the start of the campaign. 

Ideally, production of the materials for the campaign would begin three months before its start . 

2. A longer campaign period of at least 30 days would increase the probability of a more 

successful campaign voter information and mobilization campaign. The short campaign period 

posed a great risk to conducting a successful program. Because we were able to obtain sufficient 

availabilities on both radio and TV, yet because IFES was the project team was able to overcome 

the obstacle of the short campaign period. 

3. Access to production facilities with better technical equipment was a limiting factor. 

Most of the production facilities with good equipment were booked or had other commitments 

and were not available for use. The fmal technical quality of both radio and television spots 

could have been better. Synchronized audio and video enhanced the impact of the message. 

4. The limited availability of funds required sacrifice of production quality. A budget for 

production costs of $8,000 to $10,000 would have improved the technical quality of the fmal 

spots. 

IV. Recommendations 

A. Voters, New Voters and Election Procedures Education Program 

Emerging democracies need a continuing program of civic or democracy education which 

includes voters, new voters and election procedures. The program should be long term to cover 

a generation and institutionalize the process. The precarious position of emerging democracies 

12 
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requires this to be the priority if support is to be provided. This does not mean that funding 

support is required for a generation or 20 years, but certainly it is required for three to five 

years. The program should involve the educational system and include primary, secondary and 

college or university students. Complementing this educational process should be one of direct 

and indirect support through the media and through direct actions by the government. The recent 

parliamentary elections are one example of a direct action by the government. The private sector 

must also be involved in the support of democracy. Programs for involvement of the private 

sector are essential to the success of the overall objectives. In the final analysis every element 

of the society must be involved in this program. 

B. Training for Key Officials in CEC 

The key officials in the CEC, particularly those in permanent positions, should be 

exposed to the electoral process in other democratic countries. Training programs of two or three 

months should be established where key officials could sit and work with election officials 

abroad. This should be done prior to elections in those countries so they can be involved in the 

planning and execution of the elections. In addition, management development and election 

administration seminars should be conducted for key of officials and upper echelon staff 

members of the CEC. 

C. Future Voter Education and Motivation Campaigns 

Planning for future voter education and motivation campaigns should be initiated 

approximately one year before the election. Production of approved materials should begin 

approximately three months before the intended release date. The multi-media campaign should 

run for a minimum of 30 days before the election. 

D. Survey of Electorate 

Approximately six to nine months before the election, a survey should be conducted of 

13 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
i 
i 
j 
i 
I 
i 
i 
i 

Kyrgyzstan Voter Infonnation and Motivation Project 
February, 1995 

the electorate to detennine attitudes and concerns. The survey should be comprehensive and 

include all segments of the population. The cost of the survey will be more than offset by the 

ability to tailor the various programs of support provided to the government. Proper use of the 

results of the survey can improve the effectiveness of other programs. 

E. Western Exposure and Training of Key Media Personnel 

A regular program of exposure and training of key media personnel in Western countries 

should be expanded. Some media personnel have received this exposure as was noted in an 

interview by one with members of the IFES team. The result was a. better understanding of the 

objectives and mission of the voter education and motivation project. An expanded program of 

this type would be extremely beneficial to all future projects undertaken in Kyrgyzstan. A copy 

of a newspaper article about the IFES support for this project is at Attachment "R." A copy of 

the Kyrgyzstan Chronicle election issue is at Attachment "I. II 

14 
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Kyrgyzstan Voter Information and Motivation Project 
February, 1995 

v. List of Attachments 

Attachment A: Summary of Media Campaign 

Attachment B: Scripts for TV Ads & Pictures of RlTV Production 

Attachment C: Sample Ballots for Parliament 

Attachment D: Print Media Ads 

Attachment E: Official Candidate Poster 

Attachment F: Print Media Ad in Newspaper 

Attachment G: Pictures Taken at Polling Places 

Attachment H: Newspaper Article about Project 

Attachment I: Kyrgyzstan Chronicle Election Issue 

Attachment J: List of Persons Contacted In Country 



I 
L

l) 
0

>
 

...... 
!Q

 

I 
M

 

0 
.EO 
C

 
" 'iii >
 

I 
<:-" " :I: 

I 
U

) 
I 

c: 
I 

0 
.-

I 
I 

' 
(J

 

I 
Cl) 

I 
w

 
III iIiiiiiJ 

~
 

I 
c: 

.... 

• 
ca 

E
 

I 
I 

' 
U

) 

'" 
i 

N
 
~
 

i 
C

) 

i 
... ~ 

, 
~
 

• 
C

 
D

I 
'iii 
c. 
E

 
.. 0 IV

 

i 
'6 
" ::;; 

, ~. 
\~ 



~ 

V' __ o> ... ..-. ..J ~ ____ • ...... _--' __ , ____ - ___ _ _ 

Goals & Objectives 

• Inform Citizens of the Electoral Process 

• Develop Interest in Elections 

• Instill a Sense of Pride About Voting 
Participation 

• Develop Understanding of the 
Responsibilities of Citizens in a Democracy 

• Inform Citizens of the Role of Government in 
the Democratic Process 

• Inform Citizens of Election Results 

Media Campaign 2 

3/6/95 

Henry Valentino 
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Situation Analysis 

• All citizens 18 and older are eligible to vote 

• You must be registered in order to vote 
• Registration is accomplished by going to a 

Registration Center 

• Registration places you on the Voters List 

• Free and fair elections 

• Some do not understand the process 

• Need to show integrity of election process 

• May not be much interest in elections 

Media Campaign 3 Henry Valentino 
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Measurement Criteria 

• Informal feedback during each stage to 
determine adjustments if necessary 

• Examine voter turnout subsequent to election 

• Qualitative research to determine feedback 

Media Campaign 4 Henry Valentino 

3/6/95 
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Target Audience 

• Primary 
- All citizens who are eligible to vote 

• Secondary 
- Young adults 

- Citizens who may not be aware of the electoral process 

Media Campaign 5 Henry Valentino 

~ 
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Marketing & Media Strategy 
General 

• Utilize all available resources to achieve 
maximum impact in most cost effective 
manner and accomplish goal & objectives 

• Ensure all materials and announcements are 
completely non-partisan 

• Show work being done to ensure free and fair 
elections 

• Instill confidence in the process 

• Need for eligible citizens to participate 

• Primary medium in target areas may vary but 
launch dates will be coordinated 

Media Campaign 6 Henry Valentino 

3/6/95 
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Media & Marketing Strategy 
Television 

• If utilized correctly, can carry basic messages 

• Has good penetration in populated areas 

• Use series of public service announcements 
to complement and build motivation 

• Supported by a series of in-depth programs 5 
to 30 minutes in length 

• Produce training video to air also on TV 

Media Campaign 7 Henry Valentino 

3/6/95 
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Media & Marketing Strategy 
Radio 

• Has high penetration in all areas 

• Must carry primary message in those areas 
without access to TV 

• Messages and programs should complement 
and support TV and other media 

• Use series of public service announcements 
for each subject area 

• Supported by a series of in-depth programs 5 
to 30 minutes in length 

Media Campaign 8 Henry Valentino 

3/6/95 
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Media & Marketing Strategy 
Newspapers 

• Reaches majority of population, but not all 

• Not primary source of information for young 
adults 

• Good opportunity to reinforce message which 
should complement broadcast media 

• Use combination of display ads and articles 

• Launch dates should coincide with TV and 
Radio 

Media Campaign 9 Henry Valentino 

3/6/95 
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Media & Marketing Strategy 
Other Print Media 

• Posters 
- Motivational 
- Informational 

• Flyers 

Media Campaign 

- These should primarily provide information with a tie to 
the overall media theme 

10 

3/6/95 

Henry Valentino 
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Media & Marketing Strategy 
Private Sector 

• Should be non-partisan and supportive of 
official Elections Commission campaign 

• Internal 
- Motivational and informational messages in pay stubs 

and publications . 

- Indicate top level management support for participation 
in elections at meetings and other internal forums 

• External 

Media Campaign 

- Include support of participation in elections in all 
advertising through simple messages such as "Vote" 

11 

3/6/95 

Henry Valentino 
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Media & Marketing Strategy 
Press Briefings & Releases 

• Commission members continue schedule of 
public meetings and seminars 

• Chairman should maintain current posture of 
complete access to press 

• Schedule press conferences on regular basis 
as election approaches 

• Official press releases should be coordinated 
internally as necessary and emanate from 
Chairman speaking for the Commission 

• Press releases should be timely and prepared 
in advance of action with release dates and 
times as necessary 

Media Campaign 12 Henry Valentino 

3/6/95 
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Creative Strategy 

General 

• Themes used by all media should be 

supportive and complementary 

• Waves will be launched for key events in the 

election process 

• Schedule will consider variables of media 

access to geographic areas 

Media Campaign 

13 

3/6/95 

Henry Valentino 
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Creative Strategy 
G e n e ra I (continued) 

• Motivational 

Media Campaign 

- Create an emotional appeal that will motivate target 
audience to perform the desired result 

- Voting empowers people to choose their representatives 

- Emphasize the responsibility citizens have in 
participating in the democratic process and the unity that 
can result from elections 

14 Henry Valentino 

3/6/95 
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Creative Strategy 
G e n e ra I (continued) 

• Informational 

Media Campaign 

- Explain the advantages of this electoral process 
- Emphasize integrity of election process 

- Ensure understanding of free, fair and transparent 
elections 

- Include information in social studies curriculum of 
schools 

- Specify dates for each activity of the election process to 
include registration, claims and objections and elections 

15 Henry Valentino 

3/6/95 
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Creative Strategy 
Election 

• This is democracy in a'ction 
• Responsibility of all eligible citizens to 

participate 

• Participate in selection of parliament & local 
government leaders 

• Importance of parliament & local government 
as it affects individuals and communities 

• Statutory requirements for publication of 
notices 

• Launch as soon as possible 

Media Campaign 16 Henry Valentino 

3/6/95 
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The Future of Kyrgyzstan is in Your Hands 
(CAFE--30 Sec.) 

VIDEO 

(Cafe Scene--Two women seated at table 
having tea and in animated conversation.) 

MEDIUM SHOT of both women. 

CUT to CLOSE UP of 2nd Woman 

CUT to CLOSE UP of 1st Woman 

CUT TO MS of both Women 

CUT to CU of 1st Woman 

CUT to CD of 2nd Woman 

CUT to MS of both Women 

DIS SOL VB to GRAPIDC--"VOTE on 5 
February" 

FADE to black. 

AUDIO 

Music: (Soft ballad playing in background.) 

Sound Effects: (Cafe scene--background noise 
of people talking and glasses clinking, etc.) 

1st Woman: (On Camera) I'm very excited 
about the upcoming election on 5 February. 

2nd Woman: (On Camera) So am 1... 
Everybody's talking about it. It's our first 
chance to elect two representatives to the new 
Parliament. 

1st Woman: (On Camera) And we also get to 
vote for local representatives too. 

2nd Woman: (On Camera) Yes, and they've 
made it so easy for us to vote. We have 
different color ballots to vote for each 
representative. 

1st Woman: (On Camera) That's true 
democracy in action. 

2nd Woman: (On Camera) We've waited a 
long time for this. I'm certainly not letting 
anybody vote for me. I will be casting my own 
ballot. 

1st Woman: (On Camera) Me too . 
. 

Anncr: (Off Camera Voice Over) Be sure to 
cast your ballot on February 5 . 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(HANDS--30 Sec.) 

VIDEO 

Variety of Shots of CLOSE-UPS of hands 
doing their daily work. Mix men and women, 
young and old, doing various tasks such as 
typing, sawing wood, hammering, washing 
clothes, cooking, playing, etc. Approximately 2 
to 3 seconds of each shot, synchronize with 
music. Try to use at least ten different people. 
CUT between each shot. 

DIS SOL VE to a panorama scene typical and 
identifiable with Kyrgyzstan. (Note: Use a 
different scene for each spot.) SUPER national 
flag waiving in background.) 

DISSOLVE to "VOTE on 5 February" 

FADE to black. 

AUDIO 

Music: (Establish light and comedic music in 
background. ) 

Sound Effects: (Add sound effects for 
emphasis.) 

Anncr: (Off Camera Voice Over) On the fifth 
of February we take a new step in building our 
democracy. Each eligible citizen may vote for 
two representatives in the new Parliament and a 
representative for local government. Don't let 
some other person make this important choice. 
On February 5 cast your own ballot. Don't 
miss your chance to select your representatives. 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(INFANTS--30 Sec.) 

VIDEO 

Variety of Shots ofInfants through Toddlers. 
Mix Close-Ups & Medium Shots. Show them 
doing a variety ofthings--Iaughing, crying, 
eating, sleeping, walking, playing. 
Approximately 2 seconds of each shot, 
synchronize with music. Try to use at least ten 
different infants. CUT between each shot. 

DISSOLVE to panorama scene most typical 
and identifiable with Kyrgyzstan. SUPER 
national flag waiving in background. 

DISSOLVE to "VOTE on 5 February" 

FADE to black. 

AUDIO 

Music: (Establish light and comedic music in 
background. ) 

Sound Effects: (Add sound effects for 
emphasis where possible with video. For 
example, if infant falls perhaps a sound effect of 
a bass drum for emphasis.) 

Anncr: (Off Camera Voice Over) On the fifth 
of February you will have the first opportunity 
in our new democracy to select your 
representatives for the new Parliament. Don't 
miss your chance to Vote. 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(F AMIL Y --60 Sec.) 

VIDEO 

(Family Apartment Scene--A couple, husband 
and wife in mid to early thirties go to visit 
related husband and wife for afternoon or 
evening coffee. Typical apartment complex.) 

MEDIUM SHOT Couple outside apartment 
knocking at door. 

CUT TO MS couple inside apartment opening 
door and greeting couple. After quick 
exchange of greetings the two men go to a 
sofa, the two women go into kitchen. 

CUT TO MS of both men on sofa 

CUT to CLOSE UP of Host Male 

CUT to CLOSE UP of Visiting Male 

CUT to MS of both Men 

CUT to CU of Visiting Male 

CUT TO MS of both Men. 

1 

AUDIO 

Sound Effects: (Knock on door) 

Sound Effects: (Door opening and closing.) 

Host Male: Welcome (or traditional greeting of 
relatives) We've been waiting for you. 
(Shakes visiting male's hand.) 

Visiting Female: Hello brother (traditional 
greeting of brother and sister meeting). (Hugs 
brother.) 

Visiting Male: (On Sofa) On the way over, 
Sasha and I were talking about the coming 
elections on February 5. 

Host Male: Why bother. It's always the same. 
Another election and nothing happens. They 
promise everything but I still have the same 
problems. 

Visiting Male: No it's really different this time. 
We've waited years for this. It's a very 
important step for our new democracy. We 
have a choice for representatives in Parliament 
and local government. 

Host Male: So what, I still have the same 
problems. What can they do for me? 

Visiting Male: But we've never had this 
opportunity before. Change takes time and we 
must act now to make a better future for us and 
our families. The new two chamber Parliament 
will be able to represent our interests better. I 
want to be a part of that future. In the past, I 
let others choose for me, but not this time .. .It' s 
too important. 

Host Male: Maybe you're right. I should vote. 
(He calls to wife.) Sasha! Sasha! 
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CUT TO MS of both women in Kitchen with 
coffee cups on tray getting ready to enter room 
where men are on the sofa. 

nISSOL VE to GRAPIllC--"VOTE on 5 
February" 

FADE to black. 

2 

Host Wife: (Whispering to Visiting female) 
I'm glad Nicholi talked to him. I've been 
telling him how important it is to vote in this 
election. I'm not letting anyone vote for me 
either. I'll cast my own ballot in this election. 

2nd Woman: (On Camera) We've waited a 
long time for this. I'm certainly not letting 
anybody vote for me. I will be casting my own 
ballot too. 

Anncr: (Off Camera Voice Over) Be sure to 
cast your ballot on February 5 . 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(ELECTION--60 Sec.) 

VIDEO 

CD of poster or GRAPHIC announcing the 
elections 

"Parliamentary and Local Elections 
on February 5" 

CHANGE GRAPHIC to: 

"Polls open at 6:00 am and close at 
8:00 pm" (Note: Please insert the 

correct times.) 

DISSOLVE to GRAPHIC--"VOTE on 5 
February" 

FADE to black. 

AUDIO 

Anncr: (OffCamera--Voice Over) The 
Parliamentary and local government elections 
on the fifth of February are a new step on our 
road to a true democratic government. For the 
first time, we will have two chambers of 
representatives in the Parliament. Voters will 
be given different colored ballots for each of 
the contested elections. 

In addition to voting for representatives to the 
Parliament, Voters will have an opportunity to 
vote for local representatives as well, and in the 
cities ofBishkek and Osh, voters will also make 
their choice for mayor. 

These are very important elections. Do not let 
someone vote for you. 

Anncr: (Off Camera Voice Over) Be sure to 
cast your ballot on February 5 . 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(INTEGRITY--60 Sec.) 

VIDEO 

CU of poster or GRAPHIC announcing the 
elections. GRAPHIC should read: 

"Parliamentary and Local Elections 
on February 5." 

Change GRAPHIC to: 

"Polls open at 6:00 am and close at 
8:00 pm" (Note: Please insert the 

correct times.) 

DISSOLVE to GRAPHIC--"Cast your vote in 
person on 5 February" 

DISSOLVE to GRAPIDC--"The Future of 
Kyrgyzstan is in your hands." 

FADE to black. 

AUDIO 

Anncr: (OffCamera--Voice Over) The Central 
Elections Commission has announced the steps 
it has taken to protect the integrity of the 
election process and to ensure citizens that their 
vote will be counted. The Central Elections 
Commission has invited international media and 
observers to oversee the elections. 
Representatives from a number of international 
organizations will be able to veri:fY the conduct 
of those administering the polls. Citizens 
voting on election day can be confident that 
their votes will be counted. International 
organizations are also training local citizens 
who will serve as official observers of the 
election. 

The Central Elections Commission has 
undertaken a comprehensive voter information 
program to be sure eligible voters understand 
the electoral process and are aware of the 
multiple colored ballots being used in the 
election. 

There are more candidates contesting the 
elections than in any previous election so voters 
will have a choice of elected representatives. 

The Central Elections Commission has done its 
part. It is now up to the citizens to take the 
next step in our democratic process. The 
Parliamentary and local government elections 
on the fifth of February are important to the 
future of our country. As responsible citizens 
we should each vote in person. Do not let 
someone vote for you. 

Cast your ballot on February 5 . 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(STREET SCENE--30 Sec.) 

VIDEO 

LONG SHOT oftwo men walking on sidewalk 
toward camera. These are the same men as in 
FAMILY spot. Men are dressed as average 
blue-collar workers. They are in animated 
conversation. 

ZOOM IN to MS as men approach street 
corner and stop. Pick up audio at this point. 

CUT TO CU of Host Male as he speaks, 

CUT TO CU ofNicholi as he speaks. 

CUT TO MS of both men. 

DISSOLVE to GRAPHIC--"VOTE on 5 
February" 

FADE to black. 

AUDIO 

Host Male: (On Camera) You know Nicholl, 
I've been thinking about what you said about 
the elections. You're right, in a democracy the 
people must be involved. This election is going 
to be different. 

Nicholi: (On Camera) I told you. The people 
we elect for this new Parliament will represent 
your family and mine and all the people in our 
district. They will be our voice in the 
government. This is a most important step for 
us. 

Host Male: (On Camera) Yes, this step will 
lead us further on the path of democracy. We 
never had this opportunity before and I'm going 
to be sure to vote. Sasha already told me she 
will not miss this opportunity. She is going to 
vote too. 

Anncr: (Off Camera Voice Over) Be sure to 
cast your ballot on February 5 . 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(SHEPHERD--30 Sec.) 

VIDEO 

LONG SHOT of Shepherd in field with sheep. 
He is walking briskly toward a tree. 

ZOOM IN to MEDIUM SHOT and follow 
Shepherd 

CUT TO MEDIUM SHOT of Shepherd as he 
answers the telephone in the tree. 

SLOW ZOOM OUT to WIDE SHOT to 
include sheep next to Shepherd. 

DISSOLVE to a panorama scene typical and 
identifiable with Kyrgyzstan. (Note: Use a 
different scene for each spot.) SUPER national 
flag waiving in background.) 

DISSOLVE to "VOTE on 5 February" 

FADE to black. 

AUDIO 

Sound Effects: (Sheep sounds. Perhaps a dog 
barking in distance also. Telephone begins to 
ring in distance. Volume increases as Shepherd 
approaches tree.) 

Shepherd: (On Camera) Hello. (Shepherd 
nods and appears to be listening to telephone 
voice.) 

Anncr: (Off Camera Filtered Voice Over) 
We're calling to remind you to vote on the fifth 
of February. This is different than all previous 
elections. Each eligible citizen may vote for 
two representatives in the new Parliament and a 
representative for local government. We will 
have a separate color ballot for each choice of 
representative. Don't let some other person 
make this important choice for you. 

Anncr: (Off Camera (Filter OFF) Voice Over) 
On February 5 cast your own ballot. Select 
your representatives in our new democracy. 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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The Future of Kyrgyzstan is in Your Hands 
(BALLOTS--30 Sec.) 

VIDEO 

CU of poster or GRAPlllC announcing the 
elections. It should include date and time for 
voting. 

CUT TO CLOSE UP of sample colored ballots. 
Hand moves ballots so each color can be seen. 

DISSOL VB to GRAPlllC--"VOTE on 5 
February" 

FADE to black. 

AUDIO 

Anncr: (OffCamera--Voice Over) The 
Parliamentary and local government elections 
on the fifth of February are a new step on our 
road to a true democratic government. For the 
first time, we will have two chambers of 
representatives in the Parliament. 

Voters will be given different colored ballots 
for each of the contested elections. The red 
ballots will be used to vote for representatives 
to the upper chamber of Parliament, the blue . 
for representatives to the other chamber of 
Parliament, green for local representatives and 
yellow for mayors. 

In addition to voting for representatives to the 
Parliament, Voters will have an opportunity to 
vote for local representatives as well, and in the 
cities ofBishkek and Osh, voters will also make 
their choice for mayor. Therefore voters in 
these cities will have a different ballot. 

These are very important elections. 

Anncr: (Off Camera Voice Over) Be sure to 
cast your ballot on February 5 . 

The Future of Kyrgyzstan is in your hands. 
VOTE on February 5. 
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Attachment B 

Review of TV Spots for Election Media Campaign, Bishkek, Kyrgyzstan 1995 
At EPOS Studios 
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Attachment B 

Discussion of TV Spots with CEC for Election Media Campaign, Bishkek, Kyrgyzstan 1995 
At EPOS Studios 
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Attachment B 

Review of Radio Spots for Election Media Campaign, Bishkek, Kyrgyzstan 1995 
At Radio Almas 
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N 10 
CTPOHTeJIbHblH 

H30HpaTeJlbHblH 

oKpyr 

I 
) 

H3BHPATEJIbHbIH BIOJIJIETEHb 

no 6bl6opa.M oenymama 3aKOHOOame.llbH020 co6palluJl 
)KOlOPKY Ke1leUla KblPZbt3CKOU Pecny6.1lUKU 

5 t/Je6pll.llR 1995 looa 

BbIQepKHRTe <t>aMWlHH KaH)J;~aTOB B )J;enYTaTbI, npOTHB KOTOPbIX rOJIOcyeTe. 

A6,D.PAEBA 
A3anaT 

BJlA,lJ.VlMLIIPOB 
reHHaALllIiI HLilKonaeBLII4 

,[PKYPA6EKOB 
AXMeT}KaH 

3APLllnOB 
VI KpaM 

KOPHVlEHKO 
HLilKonalil <l>LllnLllnnoBLII4 

CAnAPVI,D.3E 
MypaT 

TOKTOCYHOBA 
MalilpaM 

Ha4anbH~K ynpaBneH~~ npOAOBonbCTBeHHoro X03~~CTBa, 4neH 
ArpapHo-TpYAOBOIiI napTLilLil. 

,D.eKaH Me.o.~II~HCKOro LIIHcn1TyTa, 4neH napTLII~ "3Konor~SI" 

AABOKaT o6naCTHoIiI aABoKaryp~ 

npeAceAaTenb o6nacTHoro COBeTa BeTepaHOB. 4neH napT~1II 

"3pKLIIH K~pr~3CTaH" 

Y4eH~1iI ceKpeTapb HalllllOHanbHoliI AKa.o.eMLllIII HaYK. 4neH 
napTlII1II "Aca6a" 

I136HpaTeJThHbIH 61OJlJIeTeHb, B KOTOPOM npH rOJIOCOBaHHH OCTaBJleHO 60JIee o.n;HOro 

KaH,D;H)J;aTa, npH3HaeTCSI He.n;eHCTBHTeJlbHbIM. 
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AKa,[J,eMwiecKI1H 
1136HpaTCJIbHblH 

I, oKpyr 
I..---_----J 

H3BHPATEJIbHbIH BIOJIJIETEHb 

no ebl60paM oenymama 
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TYrEn6AEB 
Map~T 

TPOct>V1MLIEHKO 

3aM, npeAceAaTeml COBeTa 0614eCTBa "CnapTaK", 41leH napnn1 

"ATa MeKeH" 

4neH 60llbworo COBeTa ACCOLtHaLtHlI\ "301l0Toe OPAO" 

npe3HAeHT <plI\PMbI "AiiI-5allTa". 41leH napTlI\lI\ KOMMYHlI\CTOB 

Kblprbl3CTaHa 

ynpaBMII014\<1ii1 TpeCTOM "0 6n BOp,CTpoiil " 

npe3L1AeHT AO "blpblc". 41leH pecny61lll\KaHCKOiil HapOAHoiil . 
napTlI\lI\ 

npeAcep,aTellb LIyiilcKoro 06nnOTpe6cOlO3a 

Y4eHbliil arpOHOM <plI\PMbl "5epeKe" 

PYKOBOAlI\Tellb KpeCTbSlHCKoro X03S1ii1CTBa. 4neH arpapHoiil napT\<1L1 

rnaBHbliil Bpa4 paiilOHHoiil 60nbH\<1Ltbl 

i· 1136npaTeJIbHbIH 61OJlJIeTeHb, B KOTOPOM 

KaH,n;H}l,aTa, npH3HaeTC5I He}l,eHCTBHTeJIbHbIM, 

npH ronOCOBaHHH OCTaBneHO 60nee O}l,HOro 
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AflMA3BEK 
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AflMA3BEK 
WAPWEHOBI1 l 1 

N 61 An<lMYAylt W<lHnoO 
oKpyry 601Ot'l,ta Kblprbl3 

Pecny6nHK<lCblHblH >KoropKY 
KCI\CWHItHH 311 OKyll/\OpyllyH 
>KbU1hlltbll'lblH l\enYT<lTThlrbltl<l 

Tan<lnKCp 

1\",.I;,'lfJ,,v 11,,,,1111""111111" 1\,.JI.l!JaPII l!I!,b':<<I.III1., 
r.1.'plI.I:1 eel'I1111111 I\lInMYIIYII paL-HlIIYIY" Apamall 
a~II,'/I"II'lla 1'//lIIall Y/''I'Y '.I.IJllln, KI.II)/I.nC!;IIIIII.If1 
COII",,'/I'JlUMm,pa 1l1WIII.IK lIal)ll1SU:LllII.11I nW\I!JlI1 
;l(I.U)/I.'/ fJWIW.lll'ti. l'liUhKIoIIu.1 l'oCCllll ()iIlUKaJlYY 
av;ll1er~"lII(;I.1I1 l111;¥'(!III'p<JKOllor~I1C I a1l11C1l1H1 (jOIOIl'la 
hy.yproll 

Yt<·uynl)/l'/'{. umll [i;lJIJIIYY, 
3MrflK A'(l/IY" l(JW)-)I(IJIIIJ K"'IJI'IJ3 CCP"'II~IH 6alilllil-

1I"'1Il M"'"l1C;II!pr.rnocY"llii ualllwrmi. ,lIIra'l l11f)f(CIICp. 
1Ilt1li1l/lll W,(Jf«:Y.IOO'ty "JrOIIOMVlr.r. )Y.etcKfootty IAJt>Kellcp 
f){JIIYII ""II ",I "" 1 !IB 1'K-IoIII/VIII lill)!hIIl C!JflYII3Cl\em 
IYlj;JK-)I(;I~i (Jill II '"",.,11. 1,11 11,11. N <1 Yl-1 GallJKapMaChllll\i1 
fJalllKI.1 .,I1;i(C!IWP GOIIIOII 1(J1J3-)f(hlnllalf TapTbtn KhIP­
Cbl3 CCP >KorOJlKY CUUDntlll11l npC3"'Al1YMYIfA3 
p""'IKJOp. 'InYK IH!W'Y.lop. ynYK KOlfcym,TillfT. ynYK 
P<!'I'IlIJllII I fJfJllyn V,III1"If~1I 1987')I(Mnl\i11f Taprbfn 3n 
1I()I1YlalliliJ,,'IIhlll b"'p~ll1'll1 Malil paliiOIfAYK 
KOIleUJI1lfLlII ilTKapyy KOMI1ICTl111l111 npeAccAaTen"'HI1H 
opyll fiaC;;JpI>I fiOIllOll, 19!19'JI(WIJl3U TapTbln 
r.l'lr. I/!M<1C;IoIIlIl<l !j "'l1'1' (! JKakMlI illlilM mllTcrCIf GI1P 
IIIl'lf! 3i11l0N\OPIlY. 'l.afJllI'IKalfapJIM. VlVIVI. COOAiI )f(allil 
TypMYW-Il1jJI1'1l1nHK )I(;JKTiJIf TCl1nOO I1UJKilltanapAbl 
K!)MTI.lfall "C/lOpyM" I'Inl'lM"'~i-OIfJlYI)VWTVK I\JI1P-
M;)r..,IIII>I1I fJaIlJKapMnC;I~IIt.111 npClJlCc/{BTCn"" 60nyn 
r.;umn:u. 

tllI/fI.""I/,'" :1.1.IIcl:lIi.·A· IIlfI/III1C'/Wdl/l, N 61 
,1:'lUt)'''}'" "I(lIi.llll1 flA.'/'.",.\' ';1111111'((1 K,,,p-

II. .. 

-.~ , 
K<lHAHA<lT B AcnYTaTbl' 
Co6paHHSI HapOAHblX 
npeAcT<lBHTcnei1 >KoropKY 
KCHcwa Kblprbl3cKoH 
Pecny6nHKH no 
AnaMeAHHcKoMY 
H36Hp<lTenbHoMY OKpyry N 61 

I\nM<lJh"., UJilpIJJI'1I01111" 1\1.1I~baPIl pOJl"nc~ II lH5li 
roIlY (I (1~n<1 Ap;lIJJml AnaMel\l111CKoro pal10lla Kllp' 
111:1<: Koi1 CCp, Khlpfl.3 fIJ'/lep COUl1an'/\CMO' 
Kpa 1l1',nCKoil napllll1 K .. ,lI .. :JC 1 <lll~ O[lpa30Ilall"l! 
IIbICfJJCC. OKoII'mn n HIIlO rOJW POCCl1I1CKylO 
AKilJlCMl110 ynp;lIlnCIII1~ Ill) CIWllll;)n""0(1I1 11"",CIWP-
3KOIIOMI1(T, 

>KclfaT. 11M('!)l nwwp,""IICll'li 

TpYAooylO J1ClllcnhllOCT" Ha',an II 1980 10AY B Mil­
IfI.:ClCPCTUC CUIl311 KI1Pll13CkOl1 CCP I1HJKCHCpOM. 
JaH~M .teIlYUlllM 3KOIICJMI1C10M. Ot'AYUII1M 
11liJKCHCPOM, C 1981 10.11<1 pa(jOlan rnaOHbfM 
"'HJKCHepOM AOMoynpaonCHl11l N 4 (J)PYH3CIlCkoro JKI1-
n"'IJ\II0ro ynpaonCHllQ, C 1983 rOAa TpYAl1nCIl B 
npe3"'Al1YMC Bcp><onlloro COIICTa KI1PIl'3CK0l1 CCP 
PCllilKTOpOM. CTaplUl1M PCJl3KTOPOM, CTapUJl1M 
KOltcynbTaHToM. CTapUJl1M pC~ICpCIHOM, C 1987 rO,[la 
33MCCTI1TCilb npCJ\cCl\aTCn~ 11cnOnKOMa ncp­
nOMiJlilckOrO Pill~OHlforo COIII'Til IIapOAII"" JlCI1YTaTOIl 
C 1989 rO,lla 110 HaCTOlllllCC OpCMlI 1l0nllCTClI 
npCACe,[l3TCnCM npannClll1l1 HaY'Hio-np0I13-
DO.llCTOCHItOIii q111pMI~ "<!lOPYM". 0 cl1cleMy KOTOPOl1 
IIXOAI1T PIIA 3aOOAOO. ~la(jpllk. HViVI. I1IH!lll1pl1l1Tl111 
TOPIOOIlI1 11 61~Tolloro OUCIlYll<l1nalfl1l1, 'AC TpYAIITCR 
OKono 5 n"c. 4CIlODCK. 

:1"",.,,(1,/(,,( .-1"".I·,Ii/~'· III.n" ........ .... . 

~ ~ . 
Y~ 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
i 
I 
• a 
I 
j 
i 

• U'III'A.,c · .... u., /: M~I"llU., l U,A, MI.'4J 

~.l7i~ ~::I:,.~.I:I'J'i\"': II:~':=::;-:":u 
~;': :~~~ .. ~: ~:~Y":~:':'d~=~::: 
co 

• OLtf f' A D AJu"I.J" h' ,Vt. .\I.II .... ~ to lMUIMUV .. • 
co .... """ ......... l.y .. u .. O,A .... C'AC'H Ili.u .... ullnt:'IHWJl 
n~Anl»'J .. h4 .... b.4.tHU ...... UtlU ... IIJ,H:A"p.4IlM 

• a:-11Ee~"f~~~!:i'Y.""""", r.Y'4Md IIUCtUt'Ul 
J\o.tbioc c . 

B~E~A 'll"M'P rc>clIYNW PIll Pw6 ...... npoo­
.-.. . _1')1«_. 

B .. EPA ............. .".AMOM l.K.A ....... eo.", ""'AT" .... Pel> <peA" -., .. 06cY*A"" ::raiNtoro n=:.:. C':kAC=:;::-~':; 
.. MttryuwT ..... 

KAK tt.no IUMiltCTMO. .......60~ • MOlI)'tO 

rQCJlYMl/ Poc, .. jt '~'Jl.o{"" K",,"= 
COCTO.tea ~2 A •• .op. ~~5 '''111 • .11-. 
..... _ ... " Poe, •• - 1 ..-.. l!l!H> R\IIL 

o HA nJ'1 ~'UillJ~'.4 'fe""'" Jl ... Il.JiA,j Jl.~ 
f~J,Jt:"~:;::;7;; I:-Jt~~f:~;i:~JI;J:;:;.:· 
:;~o ~~~o ~,,~!,.(!~:t"J ,~~::"; 
• ",.., .. .,nlt" .HWc·".j J'.,~",' . .au "" 
IL);""" "pc.'Jtyc .. ,'J,.IC·" p.l\tl,I('11 o no .'ull'H\IJfI~'fJc) 1,'oJ" .. '''''.J,,''','.'J,. ' .. .I 
"4 .... ~,.·".t(,' 1fI.!'lh·.,/f·""''' '1.",,10 .... 1 ....... 1·11.1 

• • 110(', ~"'"" ft/'oH'. n.." u., 'J""'&; ,I<l 

-~f:;ffW::-J,r..~~·lf!vr,,~II~:;!~~ y 
""',) , 0\4 ••. ", ... ,,' .! •. I":.I·'~·. """ HI' .I,II'J'U 
."'" .. , ... (.,., Jl .. ~.J& ... _.~~ H.II/,· • .I,·, "" 
~';:::!.~,.:Jt~t~~~""ItJ~_",':'ff,f ~",,,,,,,.u~ ./Mf 

etA fU'lt'C t.UtlIJJ1I't 111~~U111 M.w.t .. ~ "',) 

~:~~:~::. J~:::;:;'~~7:~~':l ~),~~,~ .. ~';~.:::,,~:~~b::~:! 
I.,"U \.t"~lh·I."tI M:t IIJ.tMlnn, ... u. tI .. "' .. III ..... II •• 
'~l,,:,pult~ )~\·;,J,·tllt~1t " uflu.lb.-Inu.... ·htUU .. NI' 
UIIUUU.......... n" .·nun ...... uJI"I,I' u t)~'I4~\!I~ 04.1 
Hc.llrotpd,tl._. ft.":tO In'I.l.tJ, , ........ Utd""ClJllloil:Lit 
(lpe/hUla "' .... "y llJC'l. bu"'~olS 

no BPI Mil "lolL lyl~tI.:"~ ... ',d 'cc.;" ... n.'I"'" 
M.:,.lC.,,, .. ItC • .a ... t,JlL'1ot ~,.lpt!IOJ I u,nllil" IllMnu.I,1 
UI .. I'~ .... t.l"t.U".'bd 1t1J .• J'" Jl;Vll' )t.."iJt\"Otl, ..... t 
IItp..-..A: "Upc,I, .. h:m. }I alaM ale.: ... IILJltU.y Ike ... 
:sac,.elllO nu Jly .. UM paJ'O .... IIH .... 'h.· Jl"J\l!J) 
~~..::""' .... ) ....... VttMlh)U I1lH:llc .U .. 110 kI .... e.MJI 

A":.~~ '1t:~,t:~,~"!)~~~,urrJ~;:~~c,!l J\yJ04d .. 4lf."''''" 
4ETBLPlb ... llrnVM HOHutMtJMp'''''4 nolU1t.,,­

.... atol MJlutQ 0 U"PUHOCW clon .... "w Poe ... 
eM .. Ml Moc"" .... 15 Ho¥OCM6"PCK. jro Rp"-"n-

~::~-;e r~~~:':.. .... ~OH~m.~J.:'::::~:,u~~~ 
C .... ' •• l. ~no .. Moc. .... ., Uf,r ....... rOC'y"~bU"· 

~~~~~~::M~" p~~~~~~" II y*v ttO eno· 

B tOPH,EtH .. rCIWM ""L1"'Y'o nMh'p" 42· 
''''tltfl1.l4 IUC4J tlJCK POC(MM It.'ltt:p.m-n\!M­

TetUlNf t;e-vr"''' Ch:n.lUIM" ycn\!WHU J ... .111HhUl 
AOtCToPC"'YIO Jlllcc~I""U,"1O no ' ... Mtf "luop". 
nttco-nptluoll •• nJ iMlno ... 1W 6t:lon.cHOC1M Poe .. 
CMMt:KOM ~·J'~f.WQ,MM". o Ctl".':I'I>1 J ':'I't .. l.I·lIl ....... '.11"'1"1 .. " ~"l 

~~;.,~~ Iln~~,~f~~7";:;~:~"L"I;,:I"I;~·lIt;t Po ....... h. 
o no n,,,)f u:1.iV ~"."'., ·t'p. Il •. t .. ,' ·,.k'J.",,, 

OfJ.fhHAA '1f/~.I.,,: ..... I·J· " J),,:.',;1l tf 'il' 
I~Ll~1 ~' ';:",..: 1'/111 ",, 11,101(1.", :;l~J'''''", 
'11>..1" ..... th. .."., 'u· ....... r' :,'",,1,", '''It'''1J1I 

~.::2;~;: J··:~~::~::;:~:'2;;:~;~:·::~::~:,~:t~;i:'E. 
.:+.. II i-i::iu t ;;~';: 1":;:,":;':':~'1I'''' ." ". \I I,' Ilhh 4' )U" u 

''''HS 1'1,;'),.4111''''''', ""III h'P"I •• "s,n'tm l '~t' ;\"'1111' 
IUIQU •• lhM!I'UI ... ,i ,n """·IUt~"'II"·""I' 1\':1.11\10\0,1",,-
1\·Aa.mlM Clpr .. IUI .... lu.n t'" :\~I:' 110.\ ,I &til)" I)\O,; .. U 
.. e ...... J} ~ ..... ·I .. II"\I ''"(l.J.U'61 1'~1.d " ..... 14. .. .tltn\l .. 
.M'MIIO" • "'uL' 1'1,:\.1 H); ..... 

T b'CSJ..... ...vmtUMMl,\!1I C YAMhnt!"MI~M 
nOnY ... MnK ".lUtfUt"'ttMM M... IH"'-•• m ....... 
0' tleMO..t MO( KClt( '''~M 4'HPMt.1 

"Cpen ...... 110..:''* ... Mol ulO6o .. I.oITt ..... J .. Un.UUIM 
no' 6 1'\:.11: M.. py6nt.:.. " flb.' .... py .... m.. If. 

nocw..... [t'Mln.. Lllh:IOn. ellhU.HO, -.,0 ,If,,· 
=AOW"MMM~~~. 4"L\MO"CII~MM 'I\"HJlolnat. 

I~OUT(1"I!:lC')l , ... ,,' •• m •• ,IU .. )t\ .... Jt. •• ,,,.I~.UI 
In .. ". nd.IU.·tt .. '\Jkln .... ~·-. 11 "IIU,'/1111 '" "" ... i .... " 
.1,·).""· ..... · ... ,'" Ill .... " .... 1i" 11,"p.I" ""II ''''i .... k ,n 
tin" ............ 'l,U • .:U. 10 1.1" "'1.1." ... I"" .......... II, ""u,11l 
UHIt. ... tiC ~t'UL'''' ""'" .. t""~ 'PH'lIiIlo'I'\ot. C.·tu'I'k~Itt.n' 
M ).)JUoIC t1'l .... ·.nl"III) ..... "KMIt .... 11 • .£'1'''1& .t.I ....... n •• ""U"". M I'. Utt\ lI.", ~ 'I" ,,,,·loJ.4'h'. ,.IIUIIt. llll.1 
T('~hlkHtl\I.I.'l ... U ...... • ..... ·Ilt· .... It ., ... Itt. 

() ltJ t.:L.kl6'U,,·IU.,. .... Illlt."""·"1 Ihl.tI\lnlIU1)l 

A. r.-\JIYIIII'IFllt. 

:~ ........................................................ " .... _. _. " ............... _ .. " ................................................................................................ ",," ................... . 

I.! KbIPrbI3CTAHLJ.bl ,iii .. ' .. ' .. ' .. ' .. ' 

III r;~~~E( rfCnY~.At1~U 
.. ' .. ' ..' .. ' .. ' .. ' .. ' .. ' ..' .. ' .. ' .. , .. ' .. ' .. ' .. , .. ' .. ' .. ' .. , .. ' .. ' .. ' .. ' .. , .. , .. ' .. ' .. ' .. ' - .. , .. ' .. ' .. ' .. ' .. ' .. ' .. ' 
::: ::: ... . .. ... . .. ... '" .. , .... .,. ' .. :!; ' •. 
~ lli 
m ~ 
::: ::: 
::: "" 
~ ~ .... '., 
.~, ." ,., -" ::: ' .. 
~ l~ ... "., ,.' -' . .. " ". ::: ' .. 
::: ::: ::: .::: ... ::: .. ' '" .,. ." ... ". ::: ·0. 
m ill ::: ". 

m ill 
::l rY~AX ::: ::: ' .. ::: ::: ... -'. 
m ~ . .. ' ... ". ... -.. ... ". ... ' .. ..' ' .. .. , .... ,.- -" m lli ::: ' .. 
~i I~ 
~! m .. - ". ::: ::: 
~: ~ .. ' ' .. ... .. .. 
::: , ::: :::...., '" 

m rOJ\OCYVlTE Ka)KAbliil 3a CE6R III 
ti~;.;.;.;.;.;.;.;.:.:.;,:.:.:.:.:.:.~;,:.:.;,:.:.:.;,:.:.:.;,:.~~:.:.:.:.:.~.:~:.:.;,:.;,:.:.:.:.:':':':':';':':':';':':':':':':'~:':':'~~:':':':':'~:':':'~~:'~:'::~~~~~~~:':':'~:'1;'\\;.~~~~~~u.~;.~~~j 

BEST AVAILABLE COpy 



I 
I 

I 
I 
I 
I 
I 
'. 
I 

\ 

I 
I 
I 
I 
i 
I 
i 
• 6 
6 
6 

Attachment G 

Election Observation in Kyrgyzstan, February 5, 1995 

BEST AVAILABLE COpy 



I 
Attachment G 

Election Observation in Kyrgyzstan, February 5, 1995 

I 
. \ 

I 
I 
I 
-.) 

I 
" 

I 
i 

BEST AVAILABLE COpy 



I 
I 
I 
I 
I 
I 
i 
I 
I 
I 
I 
i 
I 
I 
i 
• i 
i 
i 

Attachment G 
Election Observation in Kyrgyzstan, February 5, 1995 

BEST AVAILABLE COpy 



I 
Attachment G 

Election Observation in Kyrgyzstan, February 5, 1995 

I 
I 
I 
I 
I 
I 
I 
I 

I 

I 
I 
I 
I 
I 
I 
• 
~ 
i 
I 

BEST AVAILABLE COpy 



I 
I 
I 
I 
I 
I 
i 
I 
I 
i 
I 
i 
i 
i 
I 
I 
i 
i 
I 

Attachment G 

Election Observation in Kyrgyzstan, February 5, 1995 

/ 
/ 

BEST AVAILABLE COpy 



I 
II 
I 

\ 

I· 
I 
I 
'~'''} 

I 
I 
i 
i 

\ 

I 
i 
i 
'l) 

I 
I 
a 
t 
I 
I 

Attacluuent G 

Election Observation in Kyrgyzstan, February 5, 1995 

P,~ST AVAILABLE COP'! 

~ • 

'. +5+-



I 
I 
I 
I 

• 
'. 
I 
I 
I 
I 
i 
i 
I 
I 
i 
a 
i 
I 
• 

Attachment G 

Election Observation in Kyrgyzstan, February 5,1995 

BEST AVAILABLE COf't 



I 
I 
I 

• 
I 
I 
'. 
I 
I 
I 
• 
•• 
j 

i 
i 
• i 
i 
I 

Attachment G 

Election Observation in Kyrgyzstan, February 5, 1995 

BEST AVAILABLE COpy 



I 
I 
I 
I 
I 
i 
I 
I 
i 
i 
i 
I 
I 
• 

AND THE AMERICANS 
WILL HELP TO OVERCOME 
APATHY 

In the CEC of the Republic there were meetings with representatives of 
International Foundation of Electoral Systems who are already in Bishkek for 
more then 10 days. Their aim is to assist in the informing of population about 
coming elections on Feb. s. 
The Foundation with its headquarters in Washington D.C. is a non­
governmental organisation, but it is financed not only by private companies, but 
also by the US Federal Government. It's branches are in Moscow, Kiev and 
capitals of other CIS countries. The Foundation acts mainly in the states which 
are on the way to real democracy. 
Our correspondent met Mrs Gwenn Hofman project manager for Central Asia. 
- my office is in Alma-Aty, it was established in November 1994. - said G. 
Hofman.- And now two activists of Foundation D. Blessington and H. Valentino 
came from Washington. We came to Bishkek at the request of your government 
and CEC. Our main objective is to prepare informative spots for radio and 
TV, which will be in the air starting from Feb. I. 
\Ve make no propaganda of any candidate. We have a difTerent aim - to 
motivate as many people as possible to come to the polling stations and make 
their choice! 
Representatives of our Foundation form sort of a "brain center" and the spots 
themselves will be produced by your artists, designers. editors. producers. The 
text is approximately for 30 sec. during which a voter will get clear 
understanding of voting procedure: because this time every person will get several 
ballots which should be properly filled in! 
Radio spots will be aired not less then 10 times a day. Spots will be also aired 
by State and commercial TV. 
There is another side of our assistance - financial. We understand that CEC does 
not have big money and such, a compaign is very important, as people lead not 
an easy life and can ignore the elections. But their life will not become better. 
But if voters try to elect proper Members, there is possibility to hope for 
better future. 
It is very important to involve people into public life. They should understand 
that they can influence the decision of future authorities by their choice. 
Passiveness and apathy could cost too much for the whole society and for each 
person individually. 
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BTopH~~ 31 HHBapn 
1995 rOAa 
N26 (19786) 
~eHa AorOBopHaH 

AMEPllKAHQI> 
nOMOrYT nPEOAOJ1ETI 
..J:L ... .RL -r .. ~ 

B UtHTpHJ6HpHO... p.eny6nMiu. cOC'Io.n"c~ 
ICTP ... H t npRACTno«.nOMN M'lKA)'H'POAHOro 
cjloMAI HI6HJlIT.n~tfw. (MCTlM. KOTOI'W' fIOn .. 
AICIITM AIt'M H •• OAne. • &MWKIKI. OHM XOTOY 
nOMO'l~ . 6on~wtit MHtbo~MMPO"HHOCTH H'Cln.-
HHI 0 np'ACTol~HX S 4>tlpanll Iw60PIX. . 

IboHA. 'I~O W1I6 •••• pTMp. MIXDAMTCI • 
BawMHnoH'. RUleTCI H.npaaMT.nIoCTJlIHHOA 
OprtHMU~Htit. HO cj>MK.HCMpylTCl H. Tonuo 
""CTHWMM oj!MI!.MIMH HO M ""Atp"n .. HwM npI­
IHTln~IOM CWA. 'Ero oj!HnManW oprlHMloll­
Hb' • M~HDt. KH .... CTonH~IX ApyTHX aplH 
CHr. J!IRTln .. HOCT.. cI>~MAa OC)'Uttc:TIniITCA. 8 
OCKO.HOM, • TlX rOCYA,pc1lf1X. KOTOPW'!. t~. 
Ton~.o HIXO/lATCO H' nyrM .. nO,QnMHHOH Ae-

MOK~:~M'Kop~eCnOH/leHT ICT.,.TMnco c rocno­
)f(oli faJHH Xocj>M.H. AHp.KTOPOM nporplMM 
cjloH/l'. All. Cp'AH.1i AlHH. 

• MOM qcIiMC HIXO/lMTC. I AnMUW, OH co­
'A.H • Ho.6", 1994 rOA". - CHuanl r. Xocj>­
MIHH. • 111 BawHHnoH. npKnlTlnN IkTHINCTW 
c!>oMA' A. &nxcMHnoH M X. BarAMTHHO. Mw 
npM.xanN • IiMWH.K no npoch61 •• wero np.­
IHTtnhc:Tl' If UtHTpMl6MPKOMI. 

H.wI rniIHI. 31.0.... - nOArOTOIMfi MH-. 
cjloPMI~HOHHW' ponH"M An" P'AHO M TlntlH­
Il.HM., KOTOPW. noii.Qyr , *"p, HI'IMN" C 1 
"".panl. 

OoHJmtD, 'fTO MW HI IrMTMpyeM la KilKKX­
TO KlMAMAITOI I A.nyrlTw. 4tn~ Apyru -

n06Y/lHn HI. MO)f(HO 6on~. nfQ,Q'M npHMn 
1I16I!J1aT.n~HWM yp+IlM II CA.nlT~ noil lloI6t 

npIACT'"MTlnK HIW'ro c!>ollll' 06PUI 
ClOI.O poAI MOlro.olI ~eHTp, I KOHMp ..... O 
ponMKlMM 6YAyr p.6OTln IIWM XYAO"'!!M 
AMlIMH.pW, MOHT."'IpW pelKHttlPW. T 1 
PICt'lHT'H nPMM.ptfO ... '30 ellCYMA. I ...... 
lcOTOPWX MlriMPIT,"~ noll)"tHT ~_. np'ACTl 
ntHH', NIK HIAO npal.Jl."WfO ronocoa.n,: at 
"'II!AOMY ... notlK)' O)'AYT 'Wj1ltn.e1 I 
CKon .. KO 6fOMtT9H.A .. HYl"HO nptl""bNO' 
lInonNHn. 

PIAHoponHKH 6yAYT 3IY""n I /l'M~ 
M'H" Ate.TII pn. H .... TlKlf<1 hpwACTI .. T I 
plH rOCYAlpCTItHHoro .. KOMM'p"KKoro TOI 
lHAtHMA. 

[en, H 1140 CTopo .. I MlWfll n_outM 
1bM •• MCO.... Mw I>0Il.......... '<TO Y U.HTpf 
6MpKOM. HIT 6on~HX AtH.... ~ TI.oro pi 
..,....~H. Jlep6xOAMM. - ~.. _oyr Hili. 
M MOryr 6oiiKOTHpOlln aWOOpW. Hi> OT )T 

Nl 1ft .. , .... II)"tUII H' c:T1ItIT. HanpoTIII, ~ 
1f,6HparlnM IIOCTlptlOTCI ,w6p.n AOCTOM. 
AtnyrITOI, TO _ MIA''''''''. ..I Xopoi/ 
n~ .. tHw. 

o...Mb ">KIIO .... ~ .. accw /IIOA1ii 
06l11ec:T11.HIfYIO *"»I~ 0.... pOIIlO<I+W noH. 
'ITO MU",HD CIOMM .~ ~AY1' arut .. ,... 
pew.NM. 6yAYUlMX IIIKHA. A nkaolllOCT>o 
Inmc. MoryT. o6oitnIa. AoporG - ICIM)' o6u 
cny If fIlIlKAOM)' -1tC)' I OTA-..otTlI. 
.. B. POD-HI 
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-State Structure:,,~ 
. . of the . _"" 

. Kyrgyz Republic 
. 1hc :stn>clure of IIie stJite is ~ 

- lata! by Section 2 of the Constitution 
oCIhc K)'rg~'Z Republic. Clltit1ed-n.e 

: StnlCtUn: IIIld uc!i\'ity of the 0itllIC," 
ond amendments to the Constitution 
approved b)' the refcrendum 011 Oc\o-
ber 22. 11m. . . -

GoYernmenl power in the K)T!:)'Z' 
Republic is to bc: executed by: 

- Ihc Icgislotive bntncb: The Jo­
gon..,; Kenesh of the K~T!:)i RcpulJ. 

.Iie, C<lnsisting of two Ch:unb=, be­
ing the Legislative Assembly (35 
d;:pu\ie$). ucting on • permanent .... 
sis. .wd ti,. AsscriJbl~ of People's 
Repr=talives (70 dcputieo); . 

- the "" .. uliv. bntnch: Ibo Gov· 
crnmeot. local llkimiats (local state 
MClmmi.;lnIbOllS), ministrieolllld stale ' 
c:stablislunents; 

-tIlcjudicial bntnch: theCon>'li­
tutional Cowt, lb. Supreme Cowt, 
the Highest Court of Arbilnltion. 
1hchigh"".lIIhoriticsoClbesebod- . 
; ...... inc1UdCdiiJ the Hi8bcr judicial Asscmbli. . . 

The !'=;idenl of the Ky,!:yz Re­
public.. th. naboll-"ide cJa:ted head 
of stale. COJnCS oUI 11$ a gWlnllllor of 
oJ.;en·"""" of Ibe Constitution by"u 
branches of POWct .... d·gUllnllltor of 
. the lUIity of .,.t. pow .... . 

Organs of legislative, """,utive 
und I.gal powers function inde­
pendently and coopallle ,,;th ",,,:h 
oU ..... They may not go beyond thoir 
mandat .... established by tI." COIl­

<litutioR of the K)'IID'Z Republic. 
Eao:h Chamha of the Jogo",u K". 

ncshclcclS its own Sped\:er(Torall"). 
Th. President .ppoilllS the !'rime 
Mini<ler of the Govcnunenl \\iU'1IjI­
pro,'''' of both Chamber.: of Ihc JD­
gon..'11 Kencsh. n,o !'rim. M'Dli.<la­
"!,poinl' his deputies und fonns • 
Cabine~ or Govenunenl. 

IMFOIM ... TlOII: 

llepre •• nI.';on 01 c."did.' •• 

IIIf 0 1 M J. II 0 II ., ." 
.-. M .. 'uW.y_r: .~. c~~. 0I-u;;. c.i.l,~ .10,., co.".; .... ic:lIt .. O'9"'~ed 1M ~. 
'!»wlllg .".", .. : Febru_ry 2S, ."0·...;... 
.'.dlana '0 1M K."gyz SS2 Supr ••• '. 
CouncIl; '-.,. 11. IPfO - ,.1., __ ' 
on pn,."'.'~ o' ,he USSR; Oclob« _'1, 
"" _ .'.dOll 01 I'" flnI ",.';<l.nI 01 
1M ICy'!IY' Republ'oe: J--r 30. 1"4-
,eI.,..ttd.ur. oIf ,... iNJI.,. 01 p<ntH'J 01 
,,,- P,.a.idenl of'M Ky'Vyz· •• ".,bIk; ~ 
Iobar·]Z. 1"4 - "'eI;"" 01/0<011_"" 
depvlie. ~nd ,.r.,end..",. Oft! ...,.dffltfHtl. 
10 'he CondH"fiOlt 01 ,he ICY'lIT~ flepub­
lic: .rKI .1.0 b~liolu 01 depufie • ., 
"MicHl; hw.s. '0 Iill ,..1, UlteApftdodlr 

... emp'ied. .. 

'''''; 01 eo.ionunIstr ~""'oIoIgooIuruof_""_S"·. ,MfOI"'. TI OM ........ . 

vot.n·~!he·anCIdat..;·c - ~~.i~~·~ of Kyrgy_ (PCKI 
.--- !'.opIo'. porty 
-ofKyrgj_ 
Sodal-DomocraIIc porty. 

01 Kyrg,uhn 

•• 
7 : 

IS 
13 

q: ,1ft What..rl:l bib;" ';"'dhl.ie : to ... JOgcwku Ie ....... by ._ 

~~'1":isthal0~:....-.~~SIIIDC (A~ 01"'" .. ...u.IH.Numbo<) 
_ ..... wo:; It.,.· It 

pezsotllllllY bc:nominata! forClllldidacy 'I." 
t>y:scvClJlcollectWesandporties.How. . • - 1'1 

Ftomwodttolecli.es 3,.,% 44.1% Furti.;,;moie. ';"'didlIlcS 10 the'io- c:Y .... heisc:r>!iUedlobc:~onIy '41.51' 41S 
I, place ofresldence 1 ... % IU% gon:u Kcncsh M,·. bcc:II noaliDatcd by for 01lC C<lllSIJlUCJ<Y. A ClIIldidale 1IIsO' . 51-'1 '. - nl 

porty UnIty of ICyrgyzmn 
10 Ihe JogOl'J::u KeMish 

(t..cp.b~\ .......... bly. Poopl ... Assanbly) 

Ft ... poi,tcal ....... tU% 17.3% Um:t>'n .... oCn~~dustri· of ~~= ~E~~B .. ~ CIIIIIOI belong 10 Ihe Centnd El=lcraI "·71" . • _ ... ...,.,..... _.~ Commissioa or Ihc dis1ric1 or "",tor .. ,,-10 , 
"'_ publlcossoc:iollons '-'% 11.5% mcn,COngrc:>'SofWomc:noftheK'1}:)'Z eo~ ill thaI co..rulllOllC)' wl><:n:, 
Ft_locai .-rill ... I.l% U%·· R~ublic. Sla.ic Fund. Ecolo"g ... 1 he IS DOlIWIIIlcd as. o:oncIidule. R<:jec_ Q; It ....... eVident thalliJe clec· 

SolI_eel 1.1% fA% ~ovemenl i.:3.:Yu~~n=:~ .=~,:,~~~y.: ~==:;:.tC:!"J~~D~t?"" 
fOIllO<rf,locc:sof ~ A..ociolion ofElhnic R.us- C.enInllElcetondCo.IUIIISSIOD. W.are- A: HCIC we Iul\·c-~itr. hoaesty 

siADS of the K'~'Z Republic"'Con- fuUy=inecachofsucb=" lIIldiusliee.R •• po,,,,iblComcirUswbo,,, 
cord,: c;colivc UruoIlS ""a 01her public canWdatures .... JIOminalCd for 1hc: Jo-

mc:ding.sbyplacc IISSOCIIIUOns, foro tolll! DC 17_ . . I M ~ O. M", TI 0 M . ~on:u Kcne:sh quit Iheir otrllXS on 1hc: 
orrc:sidence. Candidate nomination Q; PlcoscoxplolDlbesclr-aomiD ••. -- .... --_Into~-~~~ .. cl!!YOfCIIIIWdol.~DinonlcrlO· 
from Kyrgyz.<bIn's public ZISSO\.;'bons tion cakgory. . .- ._.- - -~ cliiniDale the j>o •• iDiIi~ of 1hcm ,..;"g . 
""d loco! collWllUlilic<.1so relain their • . A: For Ihc rlr.lltlmC the ~~ of eJec. 1st 01 ~ c_ .... !he Jo. their high omeial pos;l>oD in • mc:n;e. 
_ •• 'ous 'orms. . lions. allows for sclf.uomm>lJOn of.' gDrl<u Ite ...... wu busIncssmon lariJ ~ IIIIIIIIIC:I' in Ibe suuggJe far YoleS. 
r'" .' _._",.. ~ Ie v--~~' n.; Goycmmc:nl ill the ~n of Ibe 

Q; An~ ".hal an: lb •• O\T Iypes cif ........... c. """""'! peop .,. ";""""8 ~, •••• - -- 01 ..... , wOJ... CcdnoI EIec:tonol Commi$;j;,; pfO\icIes 
can~i~.t. nomin.tion'? Cor the !oqon..~ Kcncsh of the Kyrgyz - --'. ~ In 1M_ 01 equal rmancing 10 each ClllldidalCat the 

A: C.lldido1C nOIN ... bon 10 the...,. Repub!.c In ~ ":oy. They have the criminal proc-.,r In proc_ ovoInd "''I>e" .. ,,, of th. nationlli bud eI and 
ond session of tbe Jogon..'11 Kcncsb w.d · ..... e nslll.., obllgBuons ""d guanmice:o hlm. .... I. V"'oby •• •• gull war no. .iOI voluntary fands. M..,Jtnmsf~ 
kc:ne.lles 01 other IcvCls i. for U,e tirsl oC uctivity os tho .. po~ by the ,",0.001 by ...... ar 01 ... ~nt 01 10 support one of the candidot ....... dis-
timC beiJ1g torried oul on a ~ - eaDdidalCs lIomiDotal in o!her .ways.· c_ 01 this _ .... CentroI Inouled for "'1 oflbosc ~ist=-aI in the 
basis.- A1f 12 portjes tq;iolcml in!he Thaof ..... the wide ""'8. oCpossibili-· Boct6ral c:o..nusIcoI obliged !he ..... givCll COnstilllCl)C),. Direct !iJlaJ:IciDg of' 
RPulllieil'!YCnomillll,todClllldidotc:s.Of ties for nomination allows repr~ 1ridcommlalooito-'-'--I.Voroby •• eandidates,b~gthec1eetoro1eorn-' 
lOll ~cIidtotes oec:Ii;lIlIl to .... I<r!)le Jo- sentation of all sociol porarnelCrS of..,. • ."...- missiott, is piiihibitc:d. FIV. minulcS for 
gon..'IIKaJe>b.16Ill1'CpartycandidlllcS. ciety. Dnd cunbc: sa:n .. thevictory of ... .....sdoto to tt.o !'.opIo'. "- radio ond 1V ~ are available to 

dcmoc: .. cy in our coWllty. I'U add !hat bly lor lon,,", c.....-..cy #51. each candidole. 1ndlvidual suppollas 
candidates for lb. akim'. om .. DC Q: Wh .. ""' doe _ aM _1oaaI and""!'POttgroupshe1pIh.CllIididaIcS. 'HfOItM.TlOM 

rolilic.1 IHriy represen •• ,ion 
.1 ,b • • '.cI;ons '0 Jogori:u X:.lWsh 
•. (P.-IY.~' of c..nc5dltes) 

.gr .... ,orty 
of !h. Kyrgyz IlOpubk 

.• gr_ one! labor porty 
01 Kyrg'...... . . 

De",ocrdc Porty' • 
"&Idn KJflIY-- -

Derioocrdc porty of W_ 
ofK~ .. 

o-aolc Porty. 
oIEe_UnIty -."oM"en- Porty 

Democr.1c 104_ 
01 Kyrgy_ .' 

• ...,., 01 NdoMI a.vI .... -....... - '. 
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B:-~'.-'. ~d Osh __ p----' ... -~ <10"""'_. ar doe _0001 .. " for ,h. Bnd diITc:n:n1 propaganda malCrials are ~u.g. _. __ '''t'''-.....,.,.. al their dispoSollnsulting and s1anda· 
ing to legisMion by Presidenl A. I.JoroAMC""'J ... ! ouswords ilizcctedlowarils othacandi· 
Ak>M:Y . • • 0 lIllWlr)' 25. a lobi! of 1021 dalesareproluoital.AUv;olalionsmust 

• . condidalcSwaen:gistcrc:d.Oftllcm934 bc: instanily srppressal. 
1M F 0 • M • TI 0 II. "'" men IIIld 87, or 8.S%, .,. women. 

By' wuy of!DustnItiott, in the capibl! th.· III F 0 1 104 • T I 0 it 
~ ......... - ler regIitr .. 

IIan In !he C_ El--' ~ 
!he loIowing cIoaJmonII: I. _ 01 
tho p.n.,-. ~II-body __ ..... 
..... 01 tho ........ 1IIHIIng Of __ ca· 
IIan toi __ lion: 1. W_ COfto 

-' .... roglstmlon In one conrtlluency; 
'3. _ ~ • dopoolt equoI 

toS_w_to.~lundol 
!he C_a1 BectoraI c-niaIon 1nJm 
!he .... _· • ......-_I1nJmt7· 
It December. 'H'. during'" tegkIr •• 
"'on procus. this MnOU1t ... 3'" .oms); 

compuratn'c nwnbcr of men lind ~ ~ IUPPO"fM1I puted posten 
"'OI1ICIl is 152..,d 36, in Osh oblu.<t249 -*'9 c_ Z. .. hoi" .... 0_ 
am119.1IIld inChui oblllSt.175 IIIld II. tho eIocta<aI 10_ 01 Onubo,eY. All· 
Unfortunately, the number of women ba,eY: one! oIhon. 1IU hurt not only tho 
ClIndidalesmay 1=1 as Ii =ult of the .oncid ... •• rI ..... boll ..... e_ 
clcctio .... Among the cmJdidales 10 lbe ........ _ cau1IIVoncIe • ..- ... _ 
JoS,,!1.'II Kenesh ""' 870 Kyrg~z. 60 w .... In !he _ places. 
R ...... ''''' ... -46 Uzbel:s, 10 Ukntiruans, 6 
Kaz.k1ts. 5 Dungans, 5 Koreons.1IIld 19 The principl. of equality oC oppottu­
n:pr<::'Clltath'CS oC other IIlItiorudilics. lIily isobserved in thci"lcoionol conunis­
Allo~ether, n:pr<::'ClltatiVOl< of 19 .... siOllS'WOrl: as well. 1hisiscffeeledb,· 
. r' . th "' 1b.'!P.I"'intmenlofwork ..... b.theCai­
;:~,~":::~ are runnDlg for e Jogo:ll \nil EI""tonol Conunission as ;'-cllas b. 

f,"I'"""",tati\'es of vurio"" political .na 
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~ ... .. i. . Meetiiig .' . . 
'. Qf the Independent 

Observers' 
:: ~abouttbe~aod. 
r.irncoI or !be ~ clectioD. as 
wc:lla inll:mlllicaal recognition of 1hc 
foc:t, has lI:d \be ,ovcmmcnl of K)T­
C)'Z5lZlllIO invile obS<n'= from v";­
oU$ in\cTnAtiolUll o'llanizatioll:< 10 
mollitor\be CIlIircYolin8 proc:c:ss. Scv­
cr..J of tbdC oboer<= hc:ld a pr= 
brieflllJ! WI Thur>doy at !he Ministry 
of Foreign Affain. Jleprescnlati,·es 
from \be Offi"" of Security and Coop­
cnsliotNn Europe: (OSCE),!he 1n1cDa­
tionol Republican Institute (IIU). the 
lnICrD11tionul Foundation for EIc:c"lII,J 
Sys\em$ (IFES); and \he National 
Democratic lns!.i\UIC for Inle:nlllionul 
AIT";'" (I'lD1), spa.cohout the goals of 
1heir o~ and f",ldc:d qucs­
tioos from \he media eontCming their . 
,,"Cd.:. ,'. :. . . 
. In &.....-.1, Ibc oQllllliz.ations I>o>'c 
'chosen 10 focus1heir ctrorts on,·";ous 
~ts, the goal bc:ing 10 hove a cotn­
pn:hensiveoppraachlOtbemomtoring. 
IRl will monilor obsen-ancc of the 
dection m-. .. for.\hi aJIirc psoccss:'­
pre-clec:tion campaignin& ~ eIec1ion 
process, IUId run-olT cmnpo;gns. IFES 
is eonduclin8 " Yoter c:duc:ation. and 

• media campaign. NDI has b= iJl.. 
voh'ed in .eonducling semin .... and 
conf== "ith campaign pc:r3OnneI. 
media worIcas, and olh<::s. OSCE has 
takCll on tho role .. coordinator of the 
inti:mDtional observers... • . 
. Represenlatives spoke highly of' 

Kyrgyzslams elTOJ\$ 10 ha.c free: and 
fair eJcctions.AI1Iiough noting lhallbe 
country stiU bas plOblems wilb its 

_emC'llin& democratic S)"SIaD (family 
volin8. undue p=. de.), aU ex­
pr=cd satisfaction "ith the coop=­
tion gh'en by the government and the 
CcntrnJ E1cc:lo",1 Commission. The ob­
servers e:<prcssc:d. their "iJlinSn= 10 
eooperate "ith the media 10 help inves­
tigate possible ,'iolations in both Pfll(:­
lice and spiril of the election }a,,'S. 

The, .usc> ""Pressed ~ ... i.llin~­
ness tp hold another brienn£ .t the 
conclusion of the elcc\ora! ptoCes5' . 

. :. - Photographer V. ZhiWlo~' 
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Where do They Stand? 
Platforms of some of the politicHI parties and puhlic movcmcnts in Kyrgyzstan 

Edilor's IIl,le: A.< p.1I1 "fils <llllUllilmCIlI h. 
illl,>nllillg Ih. puhli", Th. CllI'tJllid.· i, I'"h. 
Ii-hillg Ihis r.purt Oil Iho polilical I'"rti.s "I' 
K ~ rg,Yzst.ut Iln\\'t.:'\'t!f, lor r..::nl..:rs frtllH L'tlUI1' 

Ifi~~ ,\ h~rc: p;u1y plaUl)nnS ;lrl! 1!~1ri!llId~' im. 
('t1r1.Ul! III th~ politk~11 pll.."M:4!~. it shuuld h~ 
IlOt..:,,1 Uml ~~rg~~/''''ljll·S sy~tl!lIl is ltin;:ri!111. 
I'.Uly allili.ltiun th,ll!$ not I.';UT)' 01'; ~'1I11": \\"'i~11 
.L-' lit..: ~;U\"hd.ltL'·s ,,:xpL'riL'n~l!. h;ld"!J"lund. 
I.unily li .... s .• md r..:latit1llship lu his liT h .... r "'llll­

:-.1 ilu .... n .... \'. It !\houltl h..: not~lt th;1t I..:ss lh:1II 
h\ '-"Illy p..:r .... ..:nt "flh..: candic.bl':s Ii.,rlh..: l'gl)rku 
!-:':Ih.!!-h :,r..: Iwmin;ltl.!d from ptllitic;11 p;u1i.:s. 

Illnll!o. il1trutlu~ing hy Ih..: I'r\!sid~l1t Aka}'\!\' 
lnlt :.t.md "g"ill~t pri\'''I\!' prllpl.:'11Y I' Of IoIBlI :Inti 
dlwl ~itj/\!'nshif1. ~1("lIlhl.:'rship is l!'xh.·lllll.!d 
nilly III til..: IMti\'-: population. 

li~s as Asaha and l\rK und Ih~ d~ll\ocmlic 
c.nlri>ls parti.s 1\I:i-~I~k~1I and Ihc R~puhli­
C'III P~(lpl~'s Party. Currently Ihe party lonns 
a cOJlMrtH . .'li\'1.! upposition to lhlo! nlling pow.:r. 
D:-'IK Mlpports rd')()lIs inlho puhlic slrucluro 
hy inml\'int: c\'olution proccssts. They 
,lron!:ly suppnrt prh'ale _own~rship of land 
.uld I.'llllll! lUll f'or a slnHlg ~L."ol1omic 0I1ll1 sllci;:I, 
st .. t...: Jlolil:),. 

The P:lrly Erkin Ky .... ~yl\I;ln CErK) 

The Plirly AllI-Mckcn 

The P"rty III' Natillnal Rel'inll '\,,,b,, 

It~ rmfit.:ally tI":l1w.:r.tli,,; pn,l~riIlH is hilS..:d 
1)11 ,,:~'n:.lrlh.:li\'c diaiogu..:: \\ illt ;111 (llllitil,.·.11 
furl,.·I..'!'oo of th..: ~ol,.·il..'l\' mld illh:III.ltilIUid \,'011' 
... ·llnf. \kmh ... ·r~ ur ih..:: polily ..:mphilsil.c till.' 
implll1:tlh':l! l)fn.lli,lual.md :-.t.ltl! sU\·l!rl.:'i!!nty, 
\\hkh rnnt.:tt \1':':(1 in Ih\! hi:'"lf). ·1l11.!'~' ~\lp­
Pll.1 :.t;\t-: r-:!jIlIOilion til' th\! lI1uhi~tnh . .'tural 
CClIlhHIlY in Ihl.! illkr~:-.t uf lh~ Iwli\''': pllpula­
linn. " .. rt~· .·\t;t-~lck":l1. 1'01111\\ ing iI lI1ur..: 

It is a c.:nlrisllihl!rill-dl!muL."nltic p:n1y. lis 
!!u;lls ;'lfl! III lIlilintain st.,hility in Ih..: sod..:ty 
:lIlti thl! adopt in" or coustn,,;t;\,,; m':asurl!s to 
kal! Ih. slalc OUI oflh. cris~s. Party 1lI~llIbus 
call for I.:ompromisl!s ilnd concord in thl! puh. 
Ii" lili:. 'Ih~y ~llIphasizo slalo f<gulalion ofth~ 
lIIultislrUL\ural lII:ork~1 C~OIlOIll\' lind COli· 
slnldion of Ih~ economic sysleni which can 
111«1 Ihe r"'luircm~lIls of all layers of Ih" 
populalioll. 'nley slmlll "I' lor such lart:~-

l\IIlSidl!h:..i hl ~SpOLlSI!' .. I1lllr!! radi .. .';11 prll­
l.:mm in r1!Oldion to thl!' \\hal il I,:onsitl .... rs .1 
ih:ri'ltl nf'Russitlll domination.thl! main £Oills 
"flh\! pm1y is 11 rehahilitation oflh..: n;llil.ln;,1 
.-Ililra.:ltr. Iradiliol~<, l:U1guag., way of lif~ 
amI Ihinking, Il:Ilural hahilal and sl'll<ho",\. 
\kml>':/1I Qf Ih~ Asaba party support Ih~. rt-

IIwd ... ·ral .... pHlgfalll. ti\!(:H:itl..'d il.sdf ffm" this 
politi,:;,' :lIn:1I~;lmatinll. 

particular. It aims 10 dev~lopm~nl a dClllo-
• .,illic legal sial •. Th. Conunun!sts supports 
1m. pow~r or lhe working people, polilical 
freedom of speech, and a free pr~ss. Conunu· 
nism remains its ideal oritnblion. 

The Democrntic Unklll 

of Kyrgyz)lan 

Its ~u;lb "'(lmpris( the conl.'cntnlioll ufma· 
l.:rl.11 .lI1d fm.m,·i.d Itlt!'.tlt, :\Jld I,.·onslllid.ltiun 
III dlll~r~111 ~'l)lIlh llrgal1l701twns fllr joillt man­
.,~! ... ·I11I.·nl (It'th!! phlhl~ms "r'~\'UIl~ pC'llpll.!' lis 
llloltl\ I.I!o.k IS hI Ph1\'Htl! t~'r pr~lC!rc:nlialllppvr. 

11I1111i ... ·s 14.1r young mc:mhc:rs of so..:i~ly fr..:dy 
~·\Pfl.'SS 1hcmsch'cs ~fcmhcrs of the p.u1y Me 

... ur .... that th..: st~ltc: ~'outh pllli~y should he 
.. onllu~h.'d thrulIgh Ih~ pilrtics' h.'prc o 

' ... ·I1I.III\\.·s in th .... llrgans of fl!!::ISI.tll\·t ;Uld 
~\:~I,..,ltl\·1! Pll\~t:rs. 

The Democr.lic Party 
of Womenllf Kyrgyzstan 

lloafs ilr. Ihe d.velopm~nt of Ihe dClllo­
L'fUlic l.g.1 slale ill which women are 10 he 
b'l1aranl~~d to have equal ri&hts wilb mell, as 
,,<II ii' Ir~.:dom and oppor1llnities for scll:cx· 
I'N •• i'lIl. Party mcmbon IbInd uP.·ror .tate 

The Der;lIIcrlllit: l'Ilol'erncnt or 
• Kyrl-:yz~llIn (Di\1K) 
"nl": ·mod..:rat..:.ril\tkal program nflill! pillly 

lios h~lwccn polilical.plalfonlls of sucb par-

---''---- .. ~ ..... --_._.'- .......... . 

guaranl •• s orlh~ inler.sls of wom~n, youlh, 
pOluion~1'3 and disilhl.d p~"plt. '111~y ~s· 
pous~ a healthy inl~r.Ulllic almospher~ in Ih. 
counlry, and mainlc:nance :<nl! support orlh. -
cullural, inl~II~"tual ,<n,1 prol".:ssio",11 I'0l~n· 
liill orlh. soci.ly. 

The CungreH uf Women 
(If Kyrgynllln 

·1l1..: t\lI1~rl.!~s unill!s SlIdl 41SS\lI,.·i;lliIlIL' ." 
Th\! Ind.:p ... ·ndl!nt Union of ....:.yr!!y/st.lIl1 
\\',uua:n. \h.: M~\!'ool.:m \Vomc:n 1":.I~u!!. til\! 
('ni,\1l l..lf Crl!"lli\'l! \\,,)111":11, Ih..: t inion lIf 
\\'\llIh:,,-.·\,lISIS .111" Ih~ rl.!sl.!;lr .... h ":":lIh:r fllr 
\\"\ll1tn III Ill!'\ dorm':l\t. 'Illt: COllbft.!ss·s 
gtl.d'i .11': .1) h,lIo\\s· d\!'\"dupJ1lcllt \) .. 
\\l1l1ll!lI's J1ioVl.!l11l!'nls thruugh pnl!,!rallis uf 
&:oopr:ratiun \t"ith mknlatiuJl;d \~omc:n's Uf­

g:U1il.lliolls .lIId Ih. US, illll'rIl\'cllIenlllf '11' 

d,,1 position of WOflll!n. "nd providing fur 
Ih~ir rapid adapl'llion 10 Ih~ ~\'Or-changing 
silu.lion in- Ih~ socitlY. R~pr~scnliltiws of 
wOIII~n'J par\i~s believe Ihal opinion of 
wornJn, I>.:ing Ihe majority of vol~1'3 in the 
counll}', should I>.: a reall'olilicallorce. They 
believe in incr.:asing women's representalion 
in the higher echelons of the slal~ power. 

Thc PCllple's Assembly 
Ill' Kyrgyzstan 

,\sscllIbly goals are 10 str~nglhen ch'il 
r~ac~ ill Ihe rtpuhlic, inl~rcthnic unity and 
cllncord of all Kyrb'Y1.5lanis. Mollo; Kyr­
gyzslan is our commoll hOllle. 

The RCJlublican Assllcialilln 
Ilf Elhnic Russiuns 

in Ihe Kyrgyz Republic 
ConcorLl 

!\'kmhl!rs of Ih.: Association come! out for 
mainlt!llanc.: of tht!' civil pt!n~~ nnd concord 
hclw..:cn i,1I K)'r~Ylst;ulis on th¢ bas&: of 
c'llIalily of "lInaliolls in Ihe namo of progress 
ul Kyrgy7slan, '11loy slmld ul' lor improv~­
mcnl of Ih~ ocolIOIny and Ihe creation of a 
,I~cenl lif~ for peol'les of Ihe ropublic, lor 
eoop~ralion wilh Russia in Ihe fields of econ­
omy, science nnd technology. giving Ihe RIL<­
shm language the stalus of the second slnto 
(ollicial) languRge of Ihe Kyrgyz Republic, . 
d~cr~aJlo of Ule Rust inn migration /i'om Kyr •. 
gyzslan and consolidation ofthe Kyrl:YZ IUld 
Russialllaws on cilizcnship. -

!'i1,.·.aI~ sudnl prognulls us the gut'rnnh!~d Ul\!di· 
,,'ill \,·il(\! • .:dw:alioll, living n,cilitil.!s nnd cul­
IlIIal 1!"\'~lolllll~nl. 

The Repuhlicun Pcoplc's PUl1y 
-IlIh; par1y is consitil!r!!d itS il cnm;tnlcli\'\! 

opposilioll 10 Iho "urr.1I1 nlliug po\\'a. '111e 
cOII.oli,\;.lioll of all ciliz~lIs of Ih~ ... puhlic 
wilh Ih~ purpos~ "I' poliliL"11 siahility and 
lilI1hl.!r dl!vdo"m~1l1 uf sOI,:idy an: th\! m.lin 
goat. of1h~ R.publicall P.ol'l~·s 1"IIl\' llIelll' 
hl!rs. From thl!' progr.uu of th...: CUllullunisl 
I':U1Y Ihey atlopl.tllh. id~a "fsnei,,1 ~'Iu'llily 
uJ'alll1h!mhl.!'rs uflhl! s{)cil!l~·. 0.1 

The Sociul-DclllUcralic ParlY of 
Kyrgyz'I;)!1 

'Illl! It,arlV \Vorks for inlrotlu..:lioll ofd":lllO­
I,.Talk: soda'list prim.-ipks intn .111 sphl!r..:s or . 
suci":I\', intensilicatioll or snc.:iall\' ,lirl!'clt.!tI 
n.:fmu·ls ilntl tlt!\·1!'Iopm..:nt ufdemo\.:r;ll:~' in Ih..: 
country. !\'1":lIlhl!r~ orlh~ Party ~.'illi for (ll!'aL)!' 

alld siahilil), mill suppurt Ihe idea of Ilw 1'.lr· 
limn ... ·nt \\'urking un tI p,.ol~ssi\lfl:tl ha:->is. 

The PIlI1y "Unity III' Kyrgyzstan" 

'Ill. l'nflY slands "II 'I c~nlrisl I ih~ml· 
,I~momllic jJlallonll nlld I'>nlls ils I'0licy on 

--,-.-"-0._'" -.- -... _-- .... r'" 

an inlcnltltion.aJ Imsis. 11 nims In unite all 
cilizons oflbo rcpuhlic lor roaching common 
gouls: th..: constnlction'of n dc!mocratic soci-­
ely and a I~gal slal~. Th~ social hase of the 
pill1y comprisc.:s C:Jltn.!pr~nl!urs lUHI li,nn~fs. 
which, IImollg olh~r t:oals, ddin~s Ih. d.\·~I· 
opmt!llt of n socially oricnt..:d mnrkct Cl.'on· 
UJl}y iUlllllllruduc.:liun ofprivalc propc!r1y. 

Thc Agnlrillll-Lahur ParlY 

I\kmi,.rs of Ih~ i\!lfariall·Labor Party h~· 
li~w in Ih •• "ualily of all ">n11S of prop.rty. 
slnl\"(Ufitl rl.!'!'>lnlcturing or th~ ,,:collomy and 
SlIPI)(111 ror prull!L'Liunist polil,.·Y fa\'()rin~ 'I~ri. 
L"ulhlfl!; all <lr..: wOlk .... rs of till.! agro- industrial 
I,.·OIUP""·:\: ... \mung its guals "flo! th..! (.kv ... ·IClp. 
Illc.:nl of iI s.tall! rl!gulalt.!'d m:lrkcl l.!'COllllflly. 

din;:r":l1t fonns ol"prop ... ·r1y and a frl!l.' h';lIlti in 
m~lIlaging of Oil!.!' 's Jahor prOllu ..... s. 

Thc PlIrty ufCummunists 
of Ky",.:yzslan 

'11,~ P:U1~1 1i.}nl1s a l"ocial orrositinll to th ... · 
nlling pow..:r. -Ill\! crl!ativt! hast,! or Ihl! par1v 
rl!sls unth\! univt!rsal idt!as ofhlnrxislIl, ho\\-
1!\'l!r with soml! lihcraliziltioll of som..: of il!-o 
fl~)stuJ"kS - the: llJultistnlclurul I!conomy ill 
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Attachment J 

List of Persons Contacted In Country 

CEC - Chairman M. Ibraev, Vice Chairman Alexander Moiseev, Secretary, 
Bakirova, member Sydykova. 

Kyrgyzstan Government Information Dept. Chief, Venera Orenburgina. 

Legal Consultant - K. Junushbaev. 

Presidential Press Secretary, K. Bayalinov, press service members, Nyazov, and 
Osonov. 

Media Specialists 
Mr. Murzabekov, State Radio/TV 
Mr. Niyazaliev & Mr. Aikulov, State TV 
Mr. Vasil, Pyramida TVlRadio. 
Mr. Pay, Kyrgyz TV Studio. 
Mr. Kotlov, Epos Studio. 
Karel Abdykulov, video producer. 
R. Kashmuratov, Director of Radio Almas. 
Emil Guzairov, graphic artist. 

Representatives of National Democratic Institute (NUl) 
John Kerren Joanna Levenson 
Dan Finn Dik Saaseld 

Representatives ofInternational Republican Institute (IRI) 
Mary Schwartz Chris Holzen 

Representatives of OCSE 
Stephanie Dominick 
Jacque Ronselette 

UN Representative 
L. Candan Goksenin, Electoral Assistance Division, Department of Peace­
Keeping Operations 


