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1.1 BACKGROUND:
 

The Pakistan child survival Project as part of their 

IEC (Information Education and Communication) str-alf yy 

is transmitting messages on infant nutrition and breast 

feeding through the quiz programme "Neelam Ghar". Thi s 

study was designed to track the messages thus perceived
 

by the target audience.
 

1.2 OBJECTIVE:
 

The main objective of this study was to monitor the
 

reach and effectiveness of the messages being
 

propagated through the quiz programme "Neelam Ghar"
 

and to find out the general attitude of target audience
 

towards this campaign.
 

1-3 RESPONDENTS FOR TIHE STUDY: 

1.3.1 Primary Target Respondents: 

Pregnant women, lactating women, women with 

at least one child aged two years or below
 

who watched "Neelam Ghar" telecast during the 
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1.3.2 


1.4 SCOPE OF 

1.4.1 


AFTAB ASSOCIATES (PVT) LTD. 

last week, and who could recall hearing a
 

message on infant nutrition and breast
 

feeding in that programme. 

Secondary Target Respondents:
 

Husbands, mother -in - law of primary target 

group who watched the programme telecasted 

during the last week and who could recall 

hearing a message propagated by PCSP.
 

WORK: 

_Geographical Locations:
 

The survey was conducted in a number of
 

rural, lower urban and peri-urban localities
 

of Lahore and Faisalabad. The details of
 

areas covered are given below:
 

Lahore (Rural):
 

- Bho Bhattian 
- Nain Sukh
 
- Kot Abdul Maalik
 
- Muridke
 
- Shershah Colony
 
- Kot Noor Shah
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Lahore (Peri-Urban):
 

- Imamia Colony. 
- Thay Pind. 

Lahore (Lower Urban): 

- Neelam Block Katchi Abadi. 
- Huma Block Katchi Abadi. 
- Sabza Zar Katchi Abadi. 

Faisalabad (Rural): 

- Rassalah 
- Dalowal 
- Dasooha Miani 

Faisalabad (Peri-Urban):
 

- Gaoo Shalah 
- Dagran Wala. 
- Bawa Chuck. 

Faisalabad (Lower Urban):
 

Ayub Research Colony. 
Iqbal Colony (Katchi Abadi).
 

1.4.2 Specific information Souqht:
 

The specific information being sought for 

this study was as follows:
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(a) 	 Proportion of primary target audience 
among the people contacted who had seeri 
the last programme of "Neela m ;har". 
[Separately for rural, lower urban and 
peri-urban areas I. 

(b) 	 Reason for watching "Neelam Ghar".
 

(c) 	 Proportion of primary target audience 
among the people contacted who had 
seen/heard tI-he PCSP message portion. 
[Separately for rural, lower urban and 
peri-urban ar'eas] . 

(d) 	 Comprehension of messages transmitted. 

(e) 	 Impact of the messages propagated 
through "Neelam Ghar". 

(f) 	 Retention of the messages. 

1.4.3 Sample Size:
 

The 	 achieved sample as against proposed
 

sample is as follows:
 

SAMPLE SAMPLE
 
ACHIEVED PROPOSED
 

- No. of Primary Target 
Respondents 146 144 

- No. of Secondary Target
 
Respondents:
 

- Husbands 50 48
 
- Mothers-in-Law 47 48
 

- Total: 	 243 240 



06
 

AFTAB ASSOCIATES (PVT) LTD. 

1.5 METHODOLOGY ADOPTED:
 

This tracking exercise was done for four consecutive 

weeks. Non-probability sampling technique was used to 

select the localities covered. After approaching the 

selected locality, the interviewers st:a rted 

contacting households from a randomly selected starting 

point. Using the right hand Itule they went. on 

contacting the households until they located a valid 

respondent. For this purpose, the screening out 

procedure constituted of the following steps:
 

Location of primary target audience from among lhe 

households contacted. 

Location of those primary/secondary audience who 

had seen the last episode of "Neelam Ghar". 

Location of those primary/secondary audience who 

had seen the last episode and who recall having 

seen/heard messages on infant nutrition and 

breast-feeding. 
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For the purpose of interviewing the secondary target 

audience, the procedure was essentially enrouLe the 

primary target audience. Within each household it- was 

the primary target audience who were located first and 

then their husbands or mothers-in-law were interviewed. 

However, only one primary or secondary target audience 

was contacted within one household. 

After the valid respondent was located, he/she was 

interviewed using a questionnaire specifically designed 

for this survey. 
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EXECUTIVE SUMMARY
 

The field work for the study was conducted right after
 

four programmes which were telecast on April 23, April
 

30, May 7 and May 14.
 

1. While locating the primary target respondents 

(i,e. pregnant woman or woman with at least one child 

aged 2 years or below) it was found that in rural 

areas their percentage was higher than in peri-ur-ban 

and lower urban areas. 

2. Among the valid respondents highest percentage of 

those who had watched Neelam Ghar was found in peri­

urban areas.
 

3. The three top of mind messages received by the 

respondents were "Give child semi solids alongwith 

mother's milk after 4 months", "Mother's milk is best 

for the baby" and "Give baby mother's milk for 

years".
 

4. Among the total messages received some of the 

most commonly mentioned were again "Give child semi 

solids along with mother's milk after 4 months", 

"Mother's milk is best for the baby", "Give baby 

2 
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mother's milk for 2 years" "cleanliness and health of 

the baby should be taken care of" and "give child 

mother's milk during Diarrhea". 

5. Almost One half of the respondents reported to 

have learnt, from the meesages seceived on infant 

health and nutrition that: "Mother's milk protects 

against diseases whereas one third concluded that­

"Babies should be taken care of".
 

6. Seven out of ten respondents watched the 

respective programme in question of Neelam Ghar 

incidently, whereas two out of ten said first they had 

watched a programme incidentally and then after getting
 

interested in the PCSP portion they started watching it
 

regularly.
 

7. Almost all the respondents interviewed said that 

the method of giving messages through Neelam Ghar was 

good and it should be continued. 

8. When asked for improvement and suggestions one 

third of the respondents said that no improvement was 

needed whereas around one quarter said that more 

details should be given and more time should be 

allocated for these messages. 
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9. A large majority of respondents agreed to
 

implement or to help in implementing the messages being
 

given.
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1.INCIDENCE OF VALID RESPOND)ENTS 

a) IN RURAL AREAS 

Out of a total of 1312 contacts 730 (5r%) households 

were found to have a pregnant- woman or I womrnn w illh afl: 

least one child aged two years or below - 16% of [he 

valid respondents contacted (primary or secondary ) hid 

seen the last proqr'amme of Neelam Glhar whi I e 1 2% of 

total valid respond,-rl ts or 74% of those V'l i d 

respondents wlho had waLched Neelam Ghar had seerl/ ar-d 

PCSP messages povtLion. 

h IN PET-UPBANA ( j. 

Out of a total of 666 contacts 330 (50%) households 

were found to have a pregnant woman or a woman witlh at. 

least one child aged two years or below. 37% of the 

valid respondents contacted (primary or s,.conda ry) had 

seen the last programme of Neelam Ghar while 30% of 

total va 1id respondents or 81% of those V I i d 

respondents who had watched Neelam Ghar had seen/heard 

PCSP messages portion. 
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c) IN LOWER UIZ13AN AREAS - / 

In lower urban areas 581 contacts were made out of 

these 246 (42%) had a pregnant woman or a woman with i I 

least one ci ld aged two years or below. 31% oE va I I d 

respondents had watched Nee-lam Ghar - Out of the tot:al 

valid r es p)Inde rIts 28% ard out: of those valid 

respondents who had wa .i it-d Neelam Ghar 93% had 

seen/heacd PCSP messages portion. 
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'ABLE A
 

RURAL AREAS PERT-[1RBAN LOWER URBAN 
AREAS AREAS 

No. of contacts made (1312) (666) (581)
 

Valid respondents found
 
(Valid respondents has
 
been defined as pregnant
 
woman or woman with at 
least one child aged 730 330 246 
two year's or below ) 56% 50% of those 42% of those 

contacted contacted
 

Valid respondents not 62 11 32 
at home or refused to 9% Of valid 3% of valid 13% of valid 
give interview respondents respondents resporndenls 

Valid respondents who 119 123 75 
had watchd last *16% of valid 37% of valid 31% of valid 
programme of Neelam ,har respondents respondents respondents 

Valid respondents who 88 100 70 
had seen/heard PCSP *12% of valid 30% of valid 28% of valid 
messages portion respondents respondents respondents 

or 74% of or 81% of or 93% of 
those va id those va lid those valid 
respondents respondont s respondents
 
who had who had who had 
watchVed watched watched 
Neelami Ghar Neelam Ghor Neelam Ghar 

Calculation includes those valid respondents who refused to
 

give interview or were not at home.
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2. 	 MESSAGES RECEIVED BY TI[E RESPONDENTS (FIRSIT MENTIN) 
(Reference Table # I) 

The top of mind messages mentioned by the resporiderIts 

mostly relate to inftaut rinut:rit lon and breast Cf ediri,; 

about 32% respondents :in a1 l 4 roun(s recalled "Give 

child semi.-s;ol ids a I ongw. ih mother 's mi. a fl:er 4 

months' . The percentage for tl.Ls message is higjnest 

(56%) for round ]3and i.t coies doWn Lo 18% for round 2. 

For rounl 1. aind round 4 it is 20% and 32% respetively 

The next most commonly perceived top of mrind message 

also relates to mother's mil.k "Mother's milk is best 

for Lhe baby" (27% overall) , this percentage is higmest 

for round 2 (45%) , goes down t:o 6% for round 3 and 

varies in bel:ween 6% to 45% [or the resL of .he two 

rounds. Z3% of total respondents i n a 11 flour rounds 

recal led the message "Gi.ve baby mother's mi 1k for 2 

years". For round 3 this percentage is highest (40%) 

and very low in round 2 (2%).
 

[Urdu verbatims of al I messages are given in an 

annexure of this report I 
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TABLE # I 

HESNAGES PERCEIVED BYTHE RESPONDENTS ( FIRST MENTION 

BASE ALL RESPONDENTS 

OVEAi, ROUNIDI ROUND2 ROUND 3 RNlND 4 
RESPONDENTS INTERVIEWED: 241 61 i0 62 InO 

FIRST MENTIONS 

Give child semi solids alongwith mother's 71 12 ii Is 19 
milk after 4 months, 32! 20! !1 S6! 32! 

Give child mother's milk during diarrhea, 11 0 If 0 0 
5! 01 18! 01 1! 

Give baby mother's milk for 2 years. 56 20 I 25 In 
23% 33! 21 40% 111 

Cleanliness and health of the baby should be I0 2 6 2 0 
taken care of, 4% 3! 10! .1 02 

Mother's milk isbest for the baby, 66 13 27 4 27 
271 211 45! 6! 1! 

Expectant mother should be well fed, 8 6 2 0 0 
3! 1o! 3! 1% A! 

Baby's nutrition should be taken care of, 5 0 2 2 I 
2% 0! 3! 1 n! 

Mother's milk should be given immediately 14 2 2 1 1 
after child birth, 6% 3! 3 5! 121 

They tell about mother & child, 4 0 2 2 n 
21 0! 3! 1% 1! 

Water should be given during Diarrhea, I 0 1 0 0 
0! 0! 21 0! 0! 

50! of weak children die, I 0 I 0 0 
02 0! 2! 01 0! 

During weakness children should be given 2 0 1 0 I 
nutritous food, I! 0! 2! 0! 2! 

Give baby mother's milk exclusively for 7 I 0 0 6 
4 months. 3! 2! 0! 0! 10! 

Cool iiidel .... 
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Continued from last page 

OVERALl. RON I ROUND 2 RrilNn I RNI D4 
RESPONDENTS INTERVIEWED: 243 61 60 62 60 

FIRST MENTIONS 

Babies should be vaccinated. 2 2 0 0 0 
1% 3% 0% 0% 01 

There should be gap between child births. 2 2 0 0 0 
1% 3% 0% 0! 0! 

Pregnant woman should take care of her I I 0 0 0 
health. O 2% 0! 0! 01 

Mother's milk should be given inplace of 15 I 0 1 
water. 6% 2% 01 11% 12! 

Pregnant woman should be vaccinated. I I 0 n 0 
0% 2% 01 0? 0! 

Babies should be weighed till 3 years. I 0 0 I 0 
0% 0% 01 2% 0% 

Till 3 years babies should be given semi I 0 0 I 0 
solids. 0% 0% 0% 2! 0! 

If other milk must be used, utensils should I 0 0 0 1 
be boiled. 0% 0% 0% 0% 2% 

Mother's milk should be given one day after 1 0 0 0 I 
child birth, 0% 0% 0% 01 2! 

There should not be any discrimination 2 0 0 0 2 
between sons & daughters. 1% 0! 0% 01 3! 

Do not remember. I 0 I 0 0 
0% 0% 2! 0! 01 

NOTE: The sum of the percentages exceeds 100 due to mnre than one rpspnnses per prrsn, 
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3. 	 MESSAGES PERCEIVED BY THE RESPONDENTS (SECOND MENTION):
 
(Reference Table # 2)
 

38% of total respondents mentioned "Give child semi­

solid food alongwith mother's milk after 4 monLhs"
 

whereas "Give baby mother's milk for 2 years' and
 

"Mother's milk is best for the baby" was recalled by
 

14% each of respondents on an overall basis. The
 

message of "Cleanliness and health of the baby should
 

be taken care of" was recollected by 7% of the total
 

respondents.
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TARIE 1 2 

MESSAGES PERCEIVED BY THE RESPONDENTS ( SECOND MENTION ) 

BASE :ALL RESPONDENTS 

OFVERAI, ROUND I ROUND 2 ROlINO 1 ROUNn 4 
RESPONDENTS INTERVIEWED: 243 61 60 62 60 

SECOND MENTIONS 

Give child semi solids alongwith mother's 92 1I 16 70 11 
milk after 4 months, 38% 28% 21% 12! 65! 

Give child mother's milk during diarrhea, 17 0 17 0 0 

71 01 28! 01 0! 

Give baby mother's milk for 2 years, 33 13 1 7 10 
14% 21% 5% II% 171 

Cleanliness and health of the baby should be I 4 6 0 1 
taken care of, 71 71 l0% 0% 12% 

Mother's milk isbest for the baby, 34 12 7 9 6 
14? 201 12% Is! In! 

Expectant mother should be well led, 3 I 2 0 0 
1% 2% ! 0! 0! 

Baby's nutrition should be taken care of, 4 3 0 0 
2! 5! 01 0% 2! 

Mother's milk should be given immediately 3 2 0 1 0 
after child birth, It 3! 01 2! 0! 

50% of weak children die, 1 0 1 0 0 
01 0% 2! 0! 01 

During weakness children should be given 1 0 1 0 0 
nutritous food, 0! 01 2% 0% 01 

Babies should be vaccinated, 12 6 1 I 4 
5% 10! 2? 2! 71 

There should be gap between child birth, 2 2 0 0 0 

11 1! 01 01 01 

CunliniiI, 
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Continued [,om last page
 

OVERALL ROUND ROUND ROU1ND ROUNDI 2 3 4 

RESPONDENTS INTERVIEWED: 241 61 60 62 60 

SECOND MENTIONS
 

Pregnant womwan should take care of her 4 2 0 l 
health. 21 1% 0% 21 2t 

Mother's milk should be given inplace 14 2 0 1 S
 
of water, 61 3% 01 II% 8
 

Pregnant woman should be vaccinated, 	 2 2 0 0 0
 
It 3% 01 01 01
 

Ifother milk must be used, utensils should 2 I 0 0
 
be boiled. I% 21 01 0! 2!
 

There should nol be any discrimination 50 0 0
 
between sons & daughters. 2% 0% 0! 0! AI
 

Lactating mothers should be well fed, I1 7 1 I 0
 
5% Il 5% 21 0!
 

Baby should be given boiled water, 	 I I 0 A A
 
0 21 01 0! 01
 

Avoiding breast feeding causes cancer, 	 3 0 0 2
 
Il 01 0% 31 2!
 

Give child Nimkol after 4 months. 	 I 0 0 0 1
 
01 0% 01 0% 21
 

New born must weighed, 	 I 0 0 0 1
 
01 0% 01 01 2!
 

Do not remember, 	 2 0 2 0 0
 

I% 01 3! 01 O!
 

No response 14 	 0 2 II 1
 
0% 3 191 21
 

NOTE: The sum of the percentages exceeds 100 due to 	more than one responses per person,
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4. 	 MESSAGES PERCEIVED BY THE RESPONDENTS (OTHER MENTTONS):
 
(Reference Table # 3)
 

The other messages perceived by the respondents showed
 

a different trend from the first and second mentions. 

Here 9% of the total respondents mentioned that "Give 

child semi-solid food alongwith mother's milk after 4 

months" and "Cleanliness and health of the baby should 

be taken care of". 6% of the total respondents said
 

that they recalled having heard "Give baby mother's
 

milk exclusively for 4 months". Another 4% said "Give
 

baby mother's milk for 2 years".
 

The percentage of no response is the highest (61%)
 

among other mentions as the respondents gave mostly one
 

or two responses i.e. even after probing not many other
 

responses were given.
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TABLE I3 

MESSAGES PERCEIVED BY THE RESPONDENTS (OTHER MENTIONS I 

BASE :ALL RESPONDENTS 

OVERALL BfIIND I ROUND 2 BWIND 3 RONn 4 
RESPONDENTS INTERVIEWED: 243 61 60 62 60 

OTHER MENTIONS 

Give child semi solids alongwith mother's 23 3 6 8 6 
milk after 4 months, 9! 5! 10% 13 10% 

Give child zother's milk during diarrhea, 8 0 5 3 0 
3% 0% RI 51 0! 

Give baby mother's milk for 2 years, 10 5 2 I 2 
41 8! 31 2! it 

Cleanliness and health of the baby should be 23 5 12 2 4 
taken care of, 9! 81 20! i! 7! 

Mother's milk isbest for the baby. I 0 1 0 0 
0! 0% 2% 0! 0! 

Expectant mother should be well fed, I 1 0 0 0 
0! 2% 01 01 0! 

Mother's milk should be given immediately 2 I 0 0 I 
afler child birth, I% 2! 0! 0! 2! 

Give baby mother's milk exclusively for 15 1 3 6 1 
4 months. 6% 2% 5! 10% 8! 

Babies should be vaccinated, 8 3 0 2 1 

3! 5! 0! 30 I 

There should be gap between child birth, I I Bn 0 

0% 2! 0! 0! 0! 

Babies should be weighed till 3 years, 3 0 0 3 0 
I 0% 0% 5! ! 

There should not be any discrimination 4 0 0 0 4 
between sons & daughters, 2! 0! 0! 0% 7! 

Conli in l, .... 
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Continued from last page 

OVUFRAII ROUND I ROUND 2 ROl1ND I RUNID 4 
RESPONDENTS INTERV[EWED: 243 61 (0 2 h0 

OTHER MENTIONS 

Expectant mother should check her weight I 1 0 0 0 
every month. 0 21 0% 0% 0% 

Expectant mother should not be mentally I I 0 0 0 
upset. 0% 21 0% 0% 01 

Baby should be given glucose, I 1 0 0 0 

0% 2% 0% O OA 

Six months baby should be given complete 3 2 0 I n 
solid food. 1% 3% 0% 2% n" 

Do not give ghutti immediately after child I I n 0 0 
birth. 0% 21 0% 0% 61 

After one year baby should be given fruit, 2 0 0 2 1 
juice, rice etc, 1% 0% 0% 3% OX 

Dr,'s advice should be sought durint baby's I n 0 I' 0 
illness. 0% 0% 0 2% at 

Baby should be given gaps between feeding, I 0 0 0 I 

0% 0% 0% 0! 2% 

Do not remember, I 0 1 0 0 
0% 0% 2% 0% 0% 

No response 149 44 34 36 is 
61% 72% 5% 58% SR% 

NOTE: A higher percentage of no response was obtained as most of the respondents gave 
"First and Second mentions" only. 
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5. MESSAGES PERCEIVED BY THE RESPONDENTS
 
(EIRST, SECOND AND OTHER MENTIONS) 
(Reference Table # 4)
 

When the total mentions are combined it can be seen
 

that the message "Give child semi solids along with
 

mother's milk after 4 months" was recalled by the 

maximum number of respondents (66% overall) The recal 

percentage is high 82% and 78% for rounds 3 and 4 and 

is comparatively low 51% and 53% for round 1 and 2. 

"Mother's milk is best for the baby" was ,:.ntioned by 

42% respondents overall. The recall. of this iiessage 

however remains some what uniform for all rounds except 

for round 3 where this %age drops to 21 the message 

"give baby mother's milk for 2 years" which is 

perceived by 40% of all the respondents shows high 

percentage 61% and 53% for round 1 and round 3 and its 

percentage is comparatively low (10% and 37%) for round
 

2 and round 4. "Cleanliness and health of the baby
 

should be taken care of" was mentioned by 19%
 

respondents (Overall). "Give child mother's milk
 

during Diarrhea" was recollected by 14% respondents. 

Interestingly this message is strongly retained by 50% 

respondents in round 2 while for the remaining rounds 

the percentage or those who recall it is negliyible.
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TABLP # 4
 

HESSAGES PERCEIVED BYTHE RESPONDENTS 


BASE ; ALL RESPONDENTS 

RESPONDENTS INTERVIEWED: 


TOTAL MENTIONS
 

Give child semi solids alongwith mother's 

milk after 4 months. 


Give child mother's milk during diarrhea. 


Give baby mother's milk for 2 years, 


Cleanliness and health of the baby should be 

taken care of. 


Mother's milk isbest for Ihe baby, 


Expectant mother should he well fed, 


Baby's nutrition should be taken care of, 


Mother's silk should he given immediately 

after child birth. 


They tell about mother & child, 


Water should be given during Diarrhea. 


50! of weak children die, 


During weakness children should be given 

nutritious food, 


AFTAB ASSOCIATES (PVT) LTD. 

fIRST I SECOND + OTHER HENTIONS ) 

OVERALI, ROUND ROUND 2 RnHN I RnI!ND 4
I 

243 61 60 62 60
 

161 31 32 51 14
 
66% 51% 51% 82! 71!
 

33 0 i0 1 0
 

14% 01 50! 5! 0!
 

98 17 6 13 22
 
40% 61! 10% 53! 317!
 

46 11 20 4 if
 
19% 18% 33! 6! 181
 

101 25 3 13 20
 
42! 41! 58 21! 41%
 

II 1 4 0 0
 
5% 111 1% 0! 0!
 

9 3 2 2 2
 
4! 5! 3! 3! !
 

1s 4 2 4 n
 
7% 71 3! 6! 11!
 

4 0 2 2 0
 
2! 13 .3 3! 0!
 

I 0 1 A 0
 
0! 0! 2! 0% 0!
 

2 0 21 0 0
 
I% 0% 3% 01! !
 

3 0 2 r, I
 
I 0% 1! 0 2!
 

C1111,I .I i, 
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Continued from last page 
0VERAI.I. R01 I R0lIND 2 RMIN 1 RINII0 4 

RESPONDENTS INTERVIEWED: 243 61 60 6 A1 

TOTAL MENTIONS 

Give baby mother's milk exclusively for 22 2 3 6 II 
4 months, 9% 1% 5% 10 181 

Babies should be vaccinated, 19 10 I 3 S 
8% 16? 2? 5% 31 

There should be gap between child birth, 4 4 0 0 0 
2% 72 0% 01 01 

Pregnant woman should take care ofher 53 I I 
health. 2% 5% 0% 2? 2% 

Mother's milk should be giveii inplace of 28 3 0 14 11 
water. 12% 5% 01 21% 18? 

Pregnant woman should be vaccinated, 3 0 0 4 0 
i% 01 01 6? o? 

Babies should he weighed till 3 years. 4 0 0 
2% 0? 01 6% 0? 

Till 3 years babies should be given semi 1 0 0 I n 
solids. 0? 01 0? 2?(1 

Ifother milk must be used, utensils should I 1 0 0 7 
be boiled, 1% 2% 0? 0? it 

Mother's milk should be giveq one day after 1 0 0 0 I 
child birth, 0% O 0% 0? 2? 

There should not be any discrimination ]1 0 0 0 11 
between sons S daughters, 5% 0% 0% 0! 184 

Lactating mothers should be well fed, I1 7 3 I 0 
5% 1i 5% % 0? 

Baby should be given boiled water. I 1 0 0 0 
0% 2? 0% 11 1% 

Avoiding breast feeding causes cancer, 3 0 0 2 1 
1? 0? 0? 3! 2? 

Con i110d .... 
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Continued from last page
 

OVERAl, ROIND ROUND ROUND RfilNDI 2 I 4 
RESPONVENTS INTERVIEWED: 243 61 60 62 AO 

TOTAL MENTIONS
 

Give child Nimkol after 4 months, 0 0 0 I
 
0! 0! 0% 0! 2%
 

New born must be weighed, 1 0 0 0 1
 
0! 0 0% 0% 2!
 

Expectant mother should check her weight I 1 0 0 n 
every month, 0! 2% 0% 02 0! 

Expec.ant mother should not be mentally I 1 0 0 0 
upset, 0% 2! 0! 0% 0! 

Baby should be given glucose, I 1 0 0 0 
0! 2? 0! 0! 0! 

Six months baby should be given complete 3 2 0 I 0
 
solid food, It 3! 0! 2! 0!
 

Do not give ghutti immediately after child I 1 0 0 0
 
birth. 0? 21 0! 0! n%
 

After one year baby should be given fruit, 2 0 0 2 A 
juice, rice etc. I% 0% 0! 3! 0! 

Dr.'s advice should be sought during baby's I 0 0 1 0 
illness, 0? 0! 0? 2? 0? 

Baby should be given gaps between feeding, 1 0 0 0 1 
0! 0% 0! 0! 7? 

Do not remember, 3 0 3 0 n 
I% 0! it 0? 01 

No response 163 44 36 47 16
 
67 72% 60? 761 601
 

Ihe percentages exceeds 100 due to at three lespoirdeniNOTE: The sum of leasl responses by e,.ili 
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6. LEARNINGS FROM MESSAGES PERCEIVED BY THE RESPONDENTS:
 
(Reference Table # 5)
 

Almost one half of the respondents (44%) drew the
 

conclusion from the messages that they had heard on 

Neelam Ghar, that "Mother's milk protects against 

diseases". Another 33% concluded that "Babies should 

be taken care of" whereas 20% said that "Mother's milk
 

makes baby healthy". 11% mentioned that 

"Pregnant/lactating woman should be well-fed".
 



32 

A.iAFTAB ASSOCIATES (PVT) LTD. 

TABLE I 

LEARHINGS FROH RESSAGES PERCEIVED B! TOIE RESPONDENTS 

BASE ALL RESPONDENTS 

OVERALl, RNhIllO I ROIINI) 2 ROUIND3 RhlNO 4 
RESPONDENTS INTERV[EAEO: 243 61 60 62 60 

LERh NINGS 

Pregnant/lactating woman should be well-l, 26 12 5 7 2 

II% 20% 8! 11% 3! 

Babies should be taken care of, 80 16 3] 17 16 
33! 26! 52! 21! 21! 

Kother's milk protects against diseases. 106 30 32 10 26 
4% 49! 53% 29! 431 

Baby sbould be vaccinlatel, ]I 0 44 

%7 15 0! 6! 1! 

Contraceptive pills are barafol, 2 2 0 0 0 

I! 3! 0! 0! 0! 

Birth control operation isbarmful, I I 0 0 0 

0! 2? 0! 0! 0? 

Kother's milk makes baby healthy, 49 ]] 12 8 IR 
20% 18! 20! 13! 10! 

Pregnant woman should be vaccinated, 3 1 6 I 
I% 2! 0! 2? 2! 

There should be gap between child births, 6 3 0 0 2 
2! 5! 0! 0! 3? 

Babies should be taken rare of, 20 1 3 4 6 
8% II% 5! 6! 1o! 

Baby should be breast fed for 2 years, 12 2 2 7 I 
5!%3 3 I! I1% 2! 

Baby should be given nutritious food, 41 7 7 15 18 

19! II% 12! 24! 30! 

Useful information tiiroocb flelam Ghar, 2 I 0 0 I 

I! 2! 0! 0! 2? 

After 4 months semi solids shouJld be given, 29 9 6 II 1 

12! IS! 10! 10! 5! 

C l ii;i.,1..
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Continued from last page 

OVERAL RoIND I ROUND 2 ROOND3 RflUND 4 
RESPONDENTS INTERVIEWED: 243 61 60 62 60 

LEARR[NGS 

Nother and baby's health should be taken R 3 4 I 0 
care of, 3? i! 7% 2? 0! 

Breast feeding gives natural gap between 2 1 0 n I 
child births, I% 2? 02 01 2! 

Fever children can be well fed, I i 0 0 0 
01 2? 0? ! 0! 

Feeders make child sick, 13 6 4 I 2 
5? 10% 7 2! 1? 

Mother's milk isbest for the baby, 5 0 1 2 n 
2? 0? 5? 3! 0? 

Semi solids make baby strong, I 0 0 I 0 
0% 01 01 2! 0! 

For 4 months baby should be exclusively 9 0 0 4 5 
breast fed, 4% 0? 01 6? RZ 

Baby should be constantly weighed, 3 0 0 2 I 
I 01 0? 3? 2! 

Breast feeding saves from breast cancer etc, 2 0 0 2 0 

I% 0? 0! 31 0! 

There should not be any discrimination 3 0 0 0 1 
between sons & daughters, I% 0% 01 0% i! 

Dr,'s advice should be sought, 10 0 0 0 In 
4% 0! 0! 0! I 

Boiled utensil should be used for babies, 2 0 0 0 2 

It 0? 0? 01 1! 

NOTE: The sum of the percentages exceeds 100 dup. to more than one mentins by unot respunidedl 
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7. 	 WHY WAS "NEELAM GHAR" WATCHED?
 
(Reference Table # 6)
 

74% of total respondents in all 4 rounds said that they
 

incidentally watched "Neelam Ghar". However when each
 

round is separately analyzed it can be seen that the
 

percentage of respondents who watched it incidentally,
 

is high (87%) for round 1 and then onwards it goes down
 

and reaches 58% for the fourth and final round. On the
 

other hand, 25% respondents on overall basis reported
 

that 	 they watched "Neelam Char" incidentally and then 

after getting interested in the child survival messages
 

they started watching "Neelam Ghar" regularly. This
 

percentage observed round-wise is low (10%) for round I
 

and then increases significantly until for round 4 it
 

is 42%.
 

This observation could be attributed towards rising
 

interest of respondents towards the programme. It can
 

also be due to the interest created by the "Naani Jaan
 

Salamat Pakistan Salamat" portion.
 



A . AFTAB ASSOCIATES (PVT) LTD. 

TABlE 16 
WIHYWASNEELAH CHAR WATCIED 

BASE: ALL RESPONDENT 

OVERALL ROUNDI ROUND 2 ROUND 3 ROUND 4 
Respondents Interviewed 243 61 60 62 60 

100% 100% 100% 100% I001 
Why Watched 

Incidentally Watched 179 53 46 45 35 
74% 81% 771% 13% 58% 

Watched incidentally then watched 60 6 12 17 25 
regularly onwards 25% 10% 20% 21% 42% 

Always watch Neelam Char 4 2 2 0 0 
2% 3% 3% 0% 0% 
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8. SHOULD THE PROCESS OF PROPAGATING CHILD SURVTVAL
 
MESSAGES THROUGH "NEELAM GHAR" CONTINUE?
 
(Reference Table # 7)
 

Almost all the respondents in all the four rounds said
 

that this process of propagating child survival
 

messages through "Neelam Ghar" should continue.
 

TABLE 17 

SHOULD THE PROCESS OF PROPAGATING HESSAGES TIHROUGIl NG CONTINUE 

BASE :ALL RESPONDENT 

OVERALL ROUND I ROUND 2 ROUND 3 ROUND 4 
Respondents interviewed 243 61 60 62 60 

100% 100% 100% 100% loot 

Responses 

Should definitely continue 162 44 37 46 35 
67% 12% (2% 74% 511 

Should continue s0 17 23 16 24 

3% 28% 38% 26% 40% 

Hay be should maybe shuuld nut 1 0 0 0 I 
0% 0% 0% 0% 2% 

Should not continue 0 0 0 0 0 
0% O 0% 0% 0% 

Should deifirilely not contino, 0 0 0 0 0 

0% 0% 0% 0% 0% 
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9. 	 OPINION OF THE RESPONDENTS REGARDING THE
 
METHOD OF GIVING MESSAGES THROUGH "NEELAM GHAR":
 
(Reference Table # 8)
 

Again all the respondents in all the four rounds gave a
 

positive opinion and said that it was a good method of
 

transmitting messages through Neelam Ghar.
 

TABLE 18 
OPINION OF THE RESPONDENT REGARDING TIE HETIOD 

OF GIVING MESSAGES THROGIII NEELAN CHAR 

BASE: ALL RESPONDENT 

Responients [jtterviewed 

Responses 

OVERALL 
243 
100% 

ROUND 
Gl 
100% 

I ROUND 2 
60 
100 

BOUND 
62 
100% 

3 ROUND 
60 
100% 

4 

Very good 131 
54% 

35 
5/1 

32 
53% 

34 
55% 

30 
50% 

Good 110 
451 

26 
41% 

28 
41% 

28 
45% 

28 
4/1 

Just right 2 
1 

0 
o 

0 
0% 

0 
0% 

2 
31 

hail 0 
o1 

0 
o% 

0 
0% 

0 
ol 

0 
o 

Very bad 0 
0% 

0 
01 

0 
0% 

0 
O 

0 
0% 
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10. COULD THERE BE A BETTER AND MORE INTERESTING 
METHOD FOR PROPAGATING MESSAGES RELATED 
TO INFANT HEALTH AND NUTRITION: 
(Reference Table # 9) 

One half (55%) of the respondents on an overall basis
 

in all the four rounds thought that there could not be
 

a better way of propagating child nutrition messages
 

than the current method, 21% said there could be a
 

better way. 23% were not sure whether there could or
 

could not be a more suitable way.
 

Here again when seen round-wise the percentage of those
 

who said there could be a better way decreases
 

conspicuously from 48% in the first round to 25% in the
 

second, and further to 6% and 7% respectively in round 

3 and round 4. On the other hand, those who said there
 

could not be better way, increase from 34% in the first
 

round to 45% in the second round 74% in the third round
 

and to 65% in the fourth round.
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TABIE u 
OILD THERE BEA BETTER &MORE INTERESTING HETIIOD
 

FOR PROPAGATING MESSAGES RELATED TOINFANT HEALTH
 
AND NUTRITION
 

BASE: ALL RESPONDENT
 

OVERALL ROiNDlI ROUOND 2 ROUND 3 ROUND 4 
Respondents Interviewed 243 61 60 62 60 

100% 1001 100% 100% 100% 
Responses 

Yes 	 52 29 15 4 4 
21% '18% 25% 6% 7% 

Probably 3 1 I 1 0 
1% 2% 21 2% 0% 

No 	 133 21 27 46 39
 
55% 34% 45% 14% 65%
 

Don'( know 	 55 10 11 11 17
 
2% 16% 281 18% 28%
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1. SUGGESTIONS BY THE RESPONDENTS FOR IMPROVEMENT 
IN THE METHOD OF PROPAGATING MESSAGES RELATED
 
TO INFANT HEALTH AND NUTRITION:
 
(Reference Table # 10)
 

About one third (35%) of the respondents said that­

since the current method is good, so in their opinion 

no improvement was needed. Another 22% however 

suggested that more details should be given and more 

time should be allocated in the programme for these 

messages. 14% said that some informative and useful 

programmes on doctors' advices should be shown on TV 

whereas 11% were of the view that ways of bringing up 

children should be told. 
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TABLE 1 10 

SUGGESTION BY THE RESPONDENTS FOR IHPROVEHENT IN TIE HVTIHOD OF 
PROPAGATING MESSAGES RE ATED TOINFANT IIALTH AND NIITRITION 

BASE ALL RESPONDENTS 

OVERALl ROIND I RNlINI 2 ROUND 3 R IND4 
RESPONDENTS INTERVIEUED: 243 6l 60 6 60 

SUGGESTIONS 

Hore informalion, 8 
3% 

0 
0% 

3 
5% 

3 
5! 

2 
1% 

The current method isbetter, 84 4 1 33 40 

35% 1% 12% 51% 60% 

Hore details and time should be allocated, 54 0 29 12 13 

22% 0% 481 19% 22% 

Useful programmes on doctors' advices 34 I 13 II 9 

should he shown, 14% 2% 22% 18 Is% 

Ways of bringing up children should he told, 21 0 7 R 12 

I1% 0% 12% 13% 20% 

This programme should be continued, 19 0 1 9 1 

8% 01 5% 15! 121 

This programme should be inPunjabi, 4 0 2 2 0 

2% 0% 3% 1% 0% 

Mother's milD should be recommended. 4 0 4 0 0 

2% 01 71 0% 1. 

Messages should be given in a more simple I 0 I 0 0 
way. 07 0% 2% 0% 0! 

Messages should be given inevery language, I 0 I 0 0 

01 0% 2% 0% 0% 

Children nutrition and precautions during I 0 0 I A 
illness should be told, 0% 0% 01 2% O 

C11n i n H .... 
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Continued fru last page
 

OVERAlL ROUND I H9uIND 2 ROUND I ROIND 
RESPONDENTS INTERVIEWED: 	 243 61 60 A2 60
 

SUGGESTIONS
 

Messages about child nutrition should be 2 0 0 1 
given inother programnes as well alongwith I! 0% 0! 21 2! 
Neelas Ghar. 

Messages about mothers should also be given, 	 1 0 0 I 0 
0% 0% 01 2! 0! 

Do not remember, 	 1 0 1 0 0
 
0% 0% 2% 0% 01
 

No response 	 62 56 5 1 0
 
26% 92! 8% 2! 0!
 

NOTE: Sum of percentages exceeds 100 due In more than one rvspirise hy a rpspondenl , Hi rPspimnms, 

includes also those who did not know ifthere was arny b tlter way for prop;Igalior wessagetS 
related to infant health and iotritJim , 
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12. 	 AFTER SEEING THITS PROGRAMME WOULD YOU LIKE
 
TO ACT ON TIE MESSAGES GIVEN OR WOULD YOU
 
HELP 	 IN PUTTING THESE MESSAGE TO PIRACTICE? 
(Reference Table # II A & 11 B) 

An overwhelming majority (84% will definitely act or 

help, 12% will act or help) expressed their willingness 

to implement or help in implementing the messages 

transnitted. Only 1% said they will not, the reason 

being that they were the secondary target respondents 

(husbands) who said that their wives watch TV
 

themselves and act accordingly.
 

TABLE #I1A
AFTER SEEING TilS PROGRAH WOULD YOUL[KE TOACT ONTHE HESSAGES 
GIVEN ORWOULDYOUHELP 	 IN PUTTING TIIESE HESSAGES TOPRACTICE 

BASE: ALL RESPONDENT 

OVERALL ROUND I ROUND 2 ROUND ROUNDI
Respondents Interviewed 24) 61 60 62 60

IOO% lO0I 	 100%IOOI 	 I00% 
Responses 

Will definitely help 203 53 	 52
47 51
 
841 81 841
78% 851 

Will help 30 6 i08 6
 
12% 10% 13% 16% l0
 

Will probably help 1 1 	 04 	 2
 
probably 	not 3% 2% 71% 0 31 

Will not help 3 1 I 0 I 
1% 21 21 01 21 

Will definitley not 0 0 0 0 	 0
 
help 0% 	 01 010% 	 01 
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TAB[E 21lB 
REASON#S RE.FU)AI. HIT T11.i :M3:FOP. TO) i<'AU;'S 

INTO TllFlH ISFF F'lCAI, FAII' 

BASE : RESPONDENT 91l SAIAl) 110RBD FINI TELY N T IN Q O 

VI'/!FA[1, 0F011111)I iOID 2 RONIJD I ROllUNrD4 

Respondents Interviewed I I I 0 1 
100% 100 1oO I*-I H0ot 

Respun ,s 

Wife wiches 3 I I 0 

TV0% I00% 00% C--% 100% 

TVherself 



45A ,'AFTAB ASSOCIATES 
(PVT) LTD. 

CHAlIPTER - 4 

SOCIO--EC ONI C P R FIE 



-- 

GOcUP-CE OF 7WE 1RESPONs2-DENVT 

N iL
 

. . . . . . . . .. .
 

-h _ _ _ _ :5 ......Ii;<: 
S - 0 --F 

T= 

-
 '
 

I- * _- _ ____
 



47
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1. 	 AGF GROUP OF TIE RESPONDENT: 
(Refererri'e Tabl e # 1.2 ) 

Two 	 Lhiirds of L - responhnIl.-i' ayte viried I),- wt-, 21 If) 

35 years wil ich is due Lo lhe g rela L.er rpi-. i (oF 

primaryt larjL ep-1,roi th.Ls (i.. p.reyjll.-irIL iol.]lirs m" 

moLhelrs with at; leasl one cildd 2 years - bell)w oF 

age) among Lhe saiple. The older respideliil-s wi ore 

fewer in nuitiber eons L.l-uLe Lhe mothers in 1-aw as we]l. 
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TABL AFTAB ASSOCIATES (PVT) LTD. 
AGE GROWI OF TIIE RESPONDi' 

BASE: ALL RESPI08ENT 

Respondents 

Age Groups 

[Interviewed 
OVERALL 

241 
100% 

ROUNDI 
61 
160% 

WOIND 2 
60 
100% 

RMIIND 3 
62 
100% 

POUIND4 
60 
100% 

Below 18years 1 
0% 

0 
0% 

0 
01 

I 
2% 

0 
0% 

18-20 years 9 
4% 

1 
2% 

5 
8% 

2 
3% 

1 
2% 

21-25 years 71 
29% 

20 

13% 
16 

27% 
19 

31% 
16 

27% 

26-30 years 45 
19% 

16 
26% 

10 
17% 

10 
16% 

9 
15 

31-35 years 46 
19 

9 
I5% 

9 
15% 

12 
19% 

16 
21% 

36-40 years 15 
6% 

0 
0% 

6 
10% 

4 
6% 8% 

41-45 years 18 
7% 

1 
11% 

4 
7% 

4 
6% 

3 
5% 

46-50 years 9 
4% 

2 
3% 

5 
8% 

I 
2% 

I 
2% 

51-55 years is 
6% 

3 
5% 

2 
3% 

5 
8% 

5 
8% 

Above 55years 12 
5% 

3 
5% 

2 
3% 

4 
6% 

3 
5% 

Not disclosed 2 
1% 

0 
0% 

1 
2% 

0 
0% 

I 
2% 
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2. TOTAL MONTIIT Y INCOME OF TIlE I1OIJSEIIOTD: 

(Reference Tabile # 13) 

One half of the resLonderlls s Ioae I.]he.i r mmiiril..ly 

househo 1d income between Rs. 2,001. I.o Rs. 4,000. 

Another 299" said timeir monthli y iMi(oMl .- iS Rs. 2,000 itiii 

bel.ow . hulsel -ho lds w hios,3 e morl I Iy i.nf f)fniCf us ,-1hv 

Rs. 4,000 were .. mp;i ,-i ivye Iy .ew i mIIuuiuhue r 

TABLE III 

TOT'Al, NONTHILY INCOME OF111 II1IISEIIOLD 

BASE: ALl RESPONDENT 

No, (f 

Iouseh01ds cntacted 
OVERAL, 

241 
ROUND 

61 
I ROUND 2 

60 
ROUND 

62 
3 ROIUND4 

60 

1001 1001 100% 100% 1001 

Incuie (;roips 

Rs 10,001 aiulabove 5 2 2 1 0 

21 1% 3% 2% 0% 

Rs 7,001 - Rs 10,000 3 I 2 0 0 

I1 2% 3% 0% 0% 

Rs 4,001 - Rs 7,000 36 5 13 q 

15% 8% 221 IS% 151 

Rs 2,001 - Os 4,000 128 23 t6 28 41 

53% 38% 601 45% 681 

Os 2,000 Ind bcliow 71 30 1 24 10 

21% 14% 12% 39% 111 
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A -... AFTAB ASSOCIATES (PVT) LTD. 

) . EIIJC;ATTO NAI, QIIALIl;'CAllON Of-' TIlE REKlP0NDFlNI' 
([Refpreiceli~ '',llll' 	 #t I/,) ­

"Ji l izia I I' (I " IlJ,' :4I i III I l ' v+%ji o~w l, I w +i-1 -, 

'
 .J 1 i I. 1 -1 t 2v" :2,2 il I H. i II. ;i p s; . , t i1 i is y c I;I . s' 

wh i I e aiilo I he i 1 1 ha (I iil jivl I i I cI ii 5 8. A ro-w 

Is,.s wt.) 	 I I 10 tlldres pii ( w i iil( I i. iI I 1 as. in iiii 

les (1,1') I. il I i(s 12 - 2 , s iiI I Iliy W , ii( l Ii,1 -i, 

(B A/B.,Sc) 

TA!I E 114 
EDIICATIHLLAL LI.JAI1 IF TIE RESSPOLDE'tTI1iAIlONt 

BASE: Al, RESPONDENT 

OVERAII, RLOL8I) ROUNDI RIIID 3 RMhIlD 4I 2 

Respondents 1rterviwd 243 61 60 62 10
 

100% 100? 100% 100l 100
 
Edlcatiuri,,l Qii if icai lols
 

I literate 	 125 38 2 33 28
 
5Il 621 4]? 531 471
 

Call reid &wrile 8 0 2 4 2
 
1? 01 11 6I it
 

P ilary tsr 	 54 II 15 I?
less II 

221 1% 181 241 281
 

lptil class 8 	 26 6 7 6 1
 
II 10% 12? 10, 121
 

iUptil 10 	 2 8 2 4
class 	 16 

7% it fix 3% 71 

Uptil class i2 8 2 3 I i
 
3% 31 51 21 11
 

BAI/sc 6 2 1 I 0
 
2z 3? 5? 2 o
 

HA/:.' 	 0I 0 0 0 0 
fix o ol o 0? 
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44 NUMNBER OF P~ERSONS TN THlE 
VRf kere(!ef 1 T0ab I' ---# ' 1 

AnI a verage of 81 jwi c cc 

t hc(2 110 (IS P 1( 1tIB c illit c IddC[ uI 

L.he avevacg e f uri* Ilit Iol 

JIOISII0lI): 

po c pIa 

TIi: j i stl 

It] 11111iiiy, 

Ii 

1i.)-I 

Ti s i !-

cuc 

le 

Idcc 

iec 

I Ic cc 

I IcI Ice' 

I. Iira Iit a l iii w ei tIc ((if! t i i c - hi h vc c (,)I ll. I; Ii i 1ll" 

1-- V. 1!i J) c~r .i il 

fam(ily ue -ibIcllcii 

I',1, 

--

11si 1- vS (1 1~ Ias; I. I1111 1i1 o d 

halc~l 

1hi' 1ciwI 9' jc' Sn it j 
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NUMBER 

BASE: ALL RESPONDENT 

No,of OVERALL 
Households contacted 243 


100% 

No.of pvrsons 

0 

0% 


0 
0% 

12 
5% 

4IS 

81 

27 
11% 

6 34 
14% 

1 29 
12% 

8 32 
II% 

21 
% 

10 23 
9% 

11 14• 
6% 

12 14 
6% 

8 
3% 

14 2 

I% 

2I0 


16 

16 3 
1% 

TAI.Il 
OF PERSONS III 

OUND I 
61 

100% 

0 

0% 


0 

0% 


5 

% 


8 


11% 


II 
18% 


9 

11515% 


6 
10% 


2 

3% 


7 

111 


3 

5% 

6 

10% 


2 

3% 

0 
0% 


0 


O% 

0% 

1 

21 


015 
THEI1i01SI1OlI) 

ROUND 

60 

100% 


0 

0% 


0 

0% 


3 

5% 


6 


10% 


12% 


9 


9 
15% 


9 

15% 


3 

5% 

5 

0% 

I 

2% 


4 

7% 


0 
0% 


0 


0% 

-

3% 

I 

2% 

W 3 
62 


1001 


0 

0% 


0 

0% 


3 

5% 


4
 

6% 


71 

8 

13% 


1 
ll! 


II 

% 


4 

6% 

7 

II! 

1 

2% 


4 

6% 

4 

6% 


1 


2% 

0 
0% 

0 

O! 


WIND011000(l0 4 
60
 

100%
 

0
 
0
 

0
 
0%
 

I
 
2
 

2%
 

2
 
11I
3%
 

8
 
13%
 

7
 
12%
 

J0
 
17%
 

7
 
12% 

8
 
13% 

6
 
10%
 

4
 
71
 

4

1% 

I
 

2% 

0 
0% 

I
 
2% 
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17 I I 0 0 0 
Ol 21 ol o 

18 0 0 0 0 0 
0% 0% 0 10 

19 0 0 0 0 0 
0%01 0x 0% 0 

20 I 0 0 I 0 
0 0% 0% 2% 0% 

Keart 7,67=8 Persous perhouJscholil 
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5. NIIlfl!-R ,Jl_ CliIIDI 
(Re vtil-'er 'lI) 

N 
It 

IN 
16) 

'IIE IOIUI 

AFTAB ASSOCIATES (PVT) LTD. 
;IIOI.I) 

+
T f i e ~ , l l wIll ii i i h i - 4 ) f t 'l l i l PtII l v i hlm w -l l m l hl l i - t IIIm o . i l1 

to be 3.47. If we c;it eg{vi , Ilie ihmb i (f ri'tli ii r, i i 0 

Cd1 l 1 e t! I I 1 1 I '2 ll o iis.v li i sIt l 1- 3 1' i Iit f . 

wlhere iois 43 i vlho I (Is oiis s I vti o i-6 (:Ii i I1 ,. () 1Ii y 

5'% liotisPiho 1 t ]1,(1 7 al)vv v 1tIIIII-w I lII(0 Ol I..'1v L tI Ii1 


chIi 1 lre i.
 TABLE 
116 

NUMBE6R OF CH[LDREN AMONG TiE HOUSHOLD
(Based on 
the responses ofthe prisary or secondary respondents contacled) 

BASE: ALL RESPONDENT
 

No. of OVERALL ROUND I 
 ROUND 2 ROU1ND 3 ROUND 4
 
Households Contacted 243 61 
 60 62 60
 

100% 100% 100 
 lOOt t0!%
 

No. ofChildreo
 

ONE 30 7 
 1 II S 
12% 111 12% 181 81
 

TvO 45 14 
 14 10 7
 
191 21% 23% 161 121
 

THREE 50 14 12 II 
 11
 
21% 23% 
 20% 18% 22%
 

FOUR 45 II 9 
 is 10
 
19% 18% 151 
 241 17%
 

FIVE 36 1 9 
 5 15
 
15% 11% 15% 8% 25%
 

SIX 2) 6 
 3 6 8
 
9% 10% 51 13
:O% 

SEVEN 1 I 5 0 I 
31 2% 8% 0% 2% 

EIGHT 2 0 0 I I
 
0i 0% 2% 2%
0% 


NINE l 0 0 
 I 0
 
01 0% 0% 21 01
 

TEN 0 0 0 0 0
 
01 0% 01 01 0%
 

ELEVEN I O I 0 0 
O0 0z 2? 01 01 
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6. 	 NUMBER OF ADUL[TS AMONG TFIE [01SEIODS CONI'ACTEFD: 

(Reference Table # 17) 

An average of 4.42 abilts per oLoselrn Id rcl.IwI: .u1 w,. 

TABLE III
ca|lculat ed. NIOBER AHONGOF ADULTS THE IIOUSHOLD 

(Based on the responses of primary or secondary respondents contacted) 

BASE: ALL RESPOPdENT 

Noof OVERALL, ROUND I ROIND 2 ROUND I RO1ND 4 
Households Contatte, 243 61 60 62 60 

100 1001 100 001 100 

No. of Adults 

0 0 0 0 0 
0% 01 0% 0% 0% 

2 	 81 32 24 1 13 
36% 521 40% 291 221 

3 	 21 8 7 4 0 
III 11% 121 61 131 

4 	 28 3 6 1 12 
121 5 I1%10 	 201 

25 3 5 II 6 
10% 51 0% 18 10% 

6 21 5 6 1 3 
91 8% 10% I11 SI 

1 18 35 
71 5% 58 01 121 

20 4 5 1 1 
8% 7% 8% I1% 71
 

6 0 2 2 2 
2% 01 3% 31 1 

10 4 I 0 0 3 
2% 2% 0 0% 51 

II 4 I I 0 2 
2% 2% 2% 01 3% 

12 3 I I I 0 
I% 21 21 2% 0% 
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A. AFTAB ASSOCIATES (PVT) LTD. 

7. 	 OCCUPATION OF THfE HlEAD) OFi THiEIIISIIf 
(THefr:rei : ! Ia I)1v # 18) 

TIe 	 ) ll i )l)l iiF I hin s l i.i1lr I, , I.scC t f i II 

I-
 S llliil rt-II idilll , sCepol. 	 l.ed(h by . ii i l I i . ' aiy pim wkav 

ski l 	ed orI ,iiiskill.ed ]a hmir, A llivi,, 2f0 wit . ,ii III, 

clerical j 01) . 17. sa;ii d I 1!y w I. d(I ig siI;I';,1I 

household 's s5)11rce ur iii(sc1oI. 
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TABLE 118
 
OCCUPATION OF THE HEAD OF THE HOUSEHOLD
 

(Based on the responses of the Primary or 
secondary respondents)
 

BASE: ALL RESPONDENT 

No. of OVERALl, 
Households ContactP,1 24) 

ROUND I 
61 

ROUND 2 
60 

ROUND 3 
62 

ROUND 
60 

l00o 100 00 0!01 100 

Occupation of the head 
of the households 

Clerical staff 48 14 14 16 4 
20! 211 231 26! 1Z 

Skilled labourer 58 
24% 

16 
261 

21 
35% 

10 
16! 

1{ 
181 

Unskilled labourer 60 Is 9 Il 19 
25% 25% M5% 21% 32% 

Small scale busines 41 8 1 II Is 
11! I1 12! 181 25! 

Cultivation 7 2 0 2 3 
3% 3! Ol% 5! 

School teache 4 1 1 0 2 
2% 2% 21 0% 3! 

Contractor 2 0 1 0 1 
1% 0% 2% Oz 21 

Officer 2 2 0 0 0 
I! It 0! 0% 0% 

Out of country 10 1 3 2 4 
4% 2% 5% 31 71 

Not disclosed 4 0 2 2 0 
2% 0! 31 It 0% 

Retired 2 0 1 0 1 
1 0! 21 01 21 

Unemployed 3 0 1 2 0 
i% O! 21 3! 0? 
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8 	 AGE GROUP OF CIIIIIRN IN TII'. IIOI1S,.liIf,1l: 
(Reference 'r;iblI # 19) 

III% 	 o [Ii iI ll1d .- l, ,I e l tl 'l il, ,if tls : c ;i l ;i ,,1 i ,i III,, a, 0. 

group 2-2.5 yeai s, 15.% liad ,liil(lliot ii I lii aov a,,'l~b .I 

4-4.5 ye.iIs w rthor-a, 14/i j;id 1-1 5 ya rs iih i j i,i , 

This find i IL Iust. be v iew ,d iIs I 11, 1 iglhl I li.1 

esseitially I. se us olin 1d s wele i ii ,,i v itwod wli iihii: ., 


coUsisled of childrei aged 2 , I uw.
ye;vs nrl 
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TABLE 019
 
ACE GROUP OF CH[ILDREN INi [ITPOLD
F IHO 

(Based on the responses of the primary anl seondar ryspunIsi 

BASE: ALL RESPONDUT 

OVERALl ROUND I ROUND 2 ROUND 3 ROiUND 4 
No of households 243 61 60 62 60 
Contacted 1001 [00t 100% 100% 100! 

Age ofChildren 

0-6 NOHTUS 65 Is 16 I I1 
27% 25% 27% 21% 28% 

7-1lHONTHS 36 II 9 8 8 
15% 18% 15% 11% 111 

1-1.5 YES 83 18 22 20 21 
34% 30 37% 12% M0% 

2-2.5 YRS 99 25 21 22 25 
41% 41 451 151 42! 

)-).5 YRS 60 IH 18 is 20 
281 251 30% 2% 131 

1-4.5 YRS 84 22 18 20 24 
35% 361 30% 32% 40% 

5-5.5 YRS 74 16 1l 16 25 
10% 26% 28% 26% 42% 

6-6.5 YES 10 I 19 16 18 
29% 28% 32% 26% 30% 

1-7.5 YES 52 9 12 15 16 
21% 15I 20% 24% 21% 

8-8.5 YES 51 14 13 13 I 
23% 21% 22% 21% 28% 

9-9.5 YES 35 II 1 7 10 
141 18% 121 11% 17% 

10-10,5 YES 49 9 14 II is 
20% [5% 23% 18% 25% 

11-11.5 YRS 18 5 4 5 4 
I% 0% 71 H% 1! 

12-12.5 IRS 38 9 8 12 
16% 15% [5% 131 20% 

Note: The sum ofthe pp i trcti exceeds 100, This is be(aj se (If Iies 
fact is the minesr inrabilitats iaonE the vhoiehlils wer,. aorie ([iwn 
oine, they iostly bhlfjnovil to sore thin our at f rips, 
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ANNEXURE - 1 

V7ERBAT~ I M-S 
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ANNEXURE - 2 

QUESTL'IONNAIR~E 

u liE -v-NLxC ~zi 



A. AFTAB ASSOCIATES (PVT) LTD. 

INTERVIEWER NAME: 

BACK-CIIECKER NAME: 

SUPERVISOR NAME: 

AREA: 

CODED BY:
 

ENTERED BY: 

NAME OF THE RESPONDENT: 

ADDRESS: 

QA. Note Down: 

Responldent is: 

Married wonan witLh child aged
 
2 years or helow.'inarri.ed and pregnant [1]
 

Mother-.i n- ]aw (whose daughter-i n-law
 
has a clilcl aged 2 years or below/wI.Alh
 

[3]a pregnant dlauglilt2r-J.n-]aw) 

Q]. Did you waltch "Neelain i hr" on TV last night? 

Watched [1] 	 [O TO Q. 2] 

Did inot- wa tch [21 [NOTE DOWN ON CONTACT SHEET
 
AND TERMINATE INT'EIVTEW]
 

Q2 Did you hear the qtiest1 ion answer 	 session on cAli Idt-enx Lopi 

. on o, Long 1 i.v- P-ia k.i s L. ii " i iUnde r the s Iogan "Long I i e 1.i. t tL 

"Neelam Char"?
 

Y es [1] 	 [CO TO Q. 3] 

No [2] 	 [NOTE DOWN ON CONTACT SIEPET
 
AND TERITNATE INTERVIEW]
 

/
 

http:helow.'inarri.ed


A . AFTAB ASSOCIATES (PVT) LTD. 

Q3. 	 In yest:erday 's "Nee1am Ghat", what. ines s ges d id y/ii gAf I-rr I I ,(­
quest ion answer session mudler th slogan "Lmng I ivt 1e11 1 1 e irlt 
Long live PakisLai"? Or in other words wha1it ciddror,-itiym 
get? [PROBEI Any other, any otLher. 

IMPORTANT INSTRUCTION: 

TITS QUESTION NEEDS MAXIMUM PROBTNG. NOTE
 
DOWN THE EXACT WORDS OF TIIE RESPONDENTS.
 

First Mention: 

Second Mention: 

Other Mentions: 

Q4. 	 What do you understand from these messagesorinformatLon, o w,,i , 
lessons do you get? [PROBE] Any other? Any oLher? 

PROBE: 

Q5. 	 In "Nee]am Ghar" did you watch the "Long live little cmn e, Long 

live 	Pakistan" session ..... 

Incidenta] ly 	 [II Any other: 

On somebody's rt-corenda Lion 	 [2] 

First i ncidentally and Lher onwards
 
regularly due 1(o in Leres; cretli.ed [ 31
 

http:cretli.ed
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"Long I ive .t.t rt),iy I ViW-

Pakistan" this method of pJropagaLion messages on infaniL's lh~l[Al, 

and nutrition should be continut-!d? 

Q6. 	 Do you think that through I le one, 

Should definitely continue 	 [1] 
Should continue [2] 
Probably should probably should not [3] 
Should not continue [4] 
Should definitely not continue [51 

Q7. 	 How did you find this method of propagating messages on in Fanl.'s 
health and nutrition? 

Very Good [1]
 
Good [2]
 
Al right [31
 
Bad [41
 
Very bad [51
 

Q8. 	 Do you think there couCI be a better and more interest i ng mel hod 
of giving messages on infant's health and nultrit~i.on? 

Yes 	 [11 j What Method: 
May be 	 [2] 

No [3]
 
Do not know [4]
 

Q9. 	 Kind] y tell me in your opinion how can this method of giving 
messages through "Neelam Ghar", be made better and more 
interesting? [PROBE] Any other? Any other? 

PROBE:
 

QI0. 	After watching this programme would you like to imp]emenLi/assistL 
in implementingplthese messages? 

Will 	 definitely do so [1] 
Will do so [21
 
May do so [31
 
Will not do so [41 Reason:
 
Will definitely not do so [5] Reason:
 

http:nultrit~i.on
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DEMOGRAPIIICS
 

Qil. How old are you?
 

Below 18 years [1] 
18-20 years [2] 
21-25 years [3] 
26-30 years [4] 
31-35 years [5] 
36-40 years [6] 
41-45 years [7] 
46-50 years [8] 
51-55 years [9] 
Above 55 years [[0] 
Do noL know/NoL disclosed [H I] 

Q12. What is the estimated monthly income of your household? 

Rs. 10,001 and above [I] 
Rs. 7,001 - Rs. 10,000 [2] 
Rs. 4,001 - Rs. 7,000 [3] 
Rs. 2,001 - Rs. 4,000 [4] 
Rs. 2,000 and below [5] 

Q13. What is your educational qualification? 

Illiterate []

No regular education but can read and write [2] 
Primary or less [3]
 
Uptil class 8 [4]

Uptil -]ass 10 [5] 
Uptil class 12 [6]
 
B.A/B. Sc. [7]

M.A/I. Sc. [8] 
Any other: -

Q14. What is tLhe total number of family members in your houseliol d? 

No. persons
 

QI5. how many of these are children and how many are adults? 

Children: 

Adults:
 

Children's ages: years years 
years years 
years -ye irs 

QI6. What is the occupation of the head of the househo1d? 
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