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Foreword

Communication leads the way in family planning programs.  Whether using radio
spots, television dramas, popular songs, or face-to-face communication, JHU/PCS
projects in 1990 demonstrated that well-designed campaigns lead to measurable changes
in behavior, Campaigns prompted people to discuss family planning within the family
and community, visit clinics and pharmacies, and most important, to adopt family
planiing methods.,

1990 was also a year for awards! JHU PCS-sponsored campaigns received a number
of international and aational awards for creative and high quality materials:

* The Brazilian vasectomy campaign, which promoted vasectomy as “an act of love”
using playful and appealing cartoons, won the Bronze Lion award at the Cannes
International Festival of Advertising Films,

e The Nigerian music video, “Choices,” sung by international super-star King Sunny Ade
and the up-and-coming fenuile vocalist, Onycka Onwenu, was the winner in the film
category ol Gold Screen Competition, National Association of Government Commu-
nicators.

e Colombia’s PROFAMILA won the International Planmed Parenthood Federation Rosa
Cisneros Memoriai Information Award for its mass media campaign promoting
condoms,

* The Zimbabwe National Family Planning Council's Male Awareness Campaign which
featured a twice-weekly radio series, “You Reap What you Sow,” won the Popuiation
Institute’s Global Media. Special Country Award.

As policy makers around the world are increasingly interested in IEC and becoming
aware of its central role in family planning programs, demand for JHU/PCS technical
assistance and projects has increased dramatically. Responding to this demand, in July
1990 USAID finalized a new five year Cooperative Agreement with JHU/PCS with a
funding ceiling of $60 million.

Communication programs depend on tcamwork.  JHU/PCS could not have accom-
plished what it did without the help of many partners. JHU/PCS subcontractors, the
Academy for Educational Development (AED), the Program for Appropriate Technology
in Health (PATED, Porter Novelli, and Saffitz Alpert and Associates, Inc. have contributed
in many different ways o JHU/PCS projects. JHU/PCS has also worked closely with many
other Cooperating Agencies, linking communication projects with work in training,
service delivery, and other sectors Special thanks are due to the the U.S. Agency for
International Development Office of Population, AID's regional burcaus, and overseas
missions for their invaluable support and guidance.

JHU,PCS is proud 1o be part of this team of family planning professionals and is
dedicated to improving and expanding communication programs to enhance the quality
of life for families, communities, and nations.

Cls TPy 7= MC.QL'M-[/

Phyllis T. Piotrow, Ph.D, Patrick L. Coleman Jose G. Rimon I
Principal Inves tigator Project Director 1986-1990 Project Director 1990-
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Communication
Leads the Way

Overview and Highlights

19990 was an exciting year in the field of
family planning communication. Policy
makers around the world increasingly rec-
ognized the pivotal role of information,
education, and communication (1EC) in
family planning programs. Their interest
stems from the growing awareness that well-
designed IEC programs not only influence
knowledge and atitudes but also can
change behavior, stimulating couples (o talk
to one another about family planning, visit
a clinic, and, ultimately, adopt a family

planning method. Also communication
technology continues to improve in quan-
tm leaps. People in underdeveloped and
developed areas alike have better access to
mass media. In this new environment of a
"global village,” policy makers are cager to
tap the power of the mass media to promote
health and family planning,

As interest in [EC has grown and as the
reputation of JHU/PCS as a leader in the
field has become widely recognized, de-
mands for JHU/PCS technical assistance
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have multiplied. In 1990, JHU/PCS staff and
subcontractors - including the Academy for
Educational Development (AED), Porter
Novelli (P/N), the Program for Appropri-
ate ‘Technology in Health (PATH), and
Saffitz Alpert and Associates (SAAD - made
12-4 technical assistance, monitoring and
needs assessment visits,
The enormous
demand for JHU/PCS
SCIVICes  wis  re-
flected in the level of
buy-ins from USAID

international agencies, and helped develop
and manage more than 100 social commu-
nication projects worldwide,  Some have
observed that Coleman's moving to the
Philippines while Rimon, originally from the
Philippines, takes over in Baltimore, illus-
trates that indeed we are becoming a “glo-
hal village.” Phyllis T.
Pictrow continues as
Principal Investigator
for the project.

Face -to-face

missions which has communication Stra_lteg.les and
been rapidly in- between a Objectives
creasing since JHU/ JHU/PCS-spon-
PCS was estublished health care sored projects range
in 1982, By 1990, : from popular songs
49" of the JHU/PCS prOUZder ﬂnd a with family planning

budget was from
buy-ins.
Recognizing the

client is at the
beart of family:

messages, o training
workshops, to multi-
media campaigns, to

ever-growing need : family life education.
for a center of exceel- planmng All :;h);lrc certain strat-
lence in family plan- program& egies and objectives.

ning communication,

USAID finalized a

new  Cooperative

Agreement with JHU/

PCSin July 1990, The five-year Cooperative
Agreement is funded at a level of $60 mil-
lion,

As THU/PCS embarks on the new Coop-
crativ. agreement, it does so with new
leadership. At the end of the fiscal year,
Patrick L. Coleman, after four years at the

helm of JHU/PCS, took on the challenge of

a newly-created position: Senior Commu-
nication Advisor in the Philippines. There
he will manage one of JHU/PCS's Targest
buy-ins and work with the Philippine
government and a wide range of NGOs to
help develop a coordinated nationwide
strategy for family planning 1EC. ‘Taking his
place as JHU/PCS Project Director is Jose
G. Rimon I, formerly Deputy Project Di-
rector responsible for programs, Prior to
joining JHHU/PCS, Mr. Rimon was an Asso-
ciate Director for IEC and Project Manager
of the Philippines Commission on Popula-
tion community-based outreach program,
served as a consultant to many regional and

Promoting Behavior
Change by Enhancing
Informed Choice

JHU/PCS projects aim to persuade
couples to adopt or continue use of mod-
ern family planning methods by providing
them with the information they need to
make voluntary and informed choices about
family planning.

Making Family Planning a Household Word

By discussing family planning widely in
the mass media and through various inter-
personal channels, JHU/PCS projects seck
to desensitize the topic of family planning,
muaking it i subject for everyday conversu-
tion between spouses, among friends, and
in the community.

Establishing Family Planning as a
Community Norm

Whenleaders, entertainers and respected
health providers speak out in favor of
family planning - as they do in many JHU/
PCS projects - family planning is accepted
as a moral standard for societies and a




valuable means to reduce maternal mortal-
ity, improve family life, and help serve
national objectives.

Helping Health Care Providers to
Communicate More Effectively with Clients

Face-to-face communication hetween a
health care provider and a client is at the
heart of family planning programs, influ-
encing clients” decisions whether to adopt
or continue using family planning.  JHU/
PCS projects improve and support health
care providers” interpersonal communica-
tion and counscling skills,

Involving the Entertzinment Industry and
Communication Professionals in Famiiy
Planning IEC

JHU/PCS projects involve professionals
from the advertising, entertainment, and
media sectors, tapping their talents to en-
sure that [EC materials are high quality, and
that they attract and influence the target au-
dience.

Linking IEC and Family Planning Services
IEC messages promote service sites and
service providers, encouraging people to
take specific actions, such as visiting u
clinic. talking to a Community-Based Dis-
tributer (CBD), or calling a hotline.

Building Institutional Capabilities in Family
Planning IEC

JHU/PCS projects aim to strengthen the
capabilitics of grantee organizations to
design, implement, and evaluate 1EC pro-
grams with decreasing levels of technical
assistance. This is accomplished through
carefully designed on-the-job training
executed in the course of project implem-
entation as well as through in-country and
external training programs.

Building Economic Sustainability for IEC
Projects

JHU/PCS is focusing more and more on
ways to ensure the economic sustainabil-
ity of IEC projects through a variety of re-
turn-on-investment and cost-sharing
strategies such as: leveraging corporate
support for IEC campaigns; scecuring free

or subsidized air time; persuading media
and other professionals to work at reduced
rates; and marketing records, comic books
and other IEC materials through commer-
cial channels.

Taking Calculated Risks

Family planning programs and therefore
family planning 1EC are never free from
controversy and opposition. Family plan-
ning officials are often reluctant to dis-
seminate family planning information on the
mass media or to innovate beyond the
uswal, often ineffectual IEC approaches, for
fear of offending the public and creating a
backlash. JHU/PCS projects, where feasible,
take caleulated risks in testing and estab-
lishing new ways and opportunities to reach
the target audience,

Indeed, in many different ways, JHU/PCS
projects continue to break new ground in
advancing the art and science of public
health communication.

Communication as a Science

Successful communication projects do
not just happen. Whether a comprehen-
sive multi-media campaign or a simple
poster, effective IEC projects and materials
are developed according to a step-by-step,

JHU/PCS is focusing mo
more on ways to ensur
economic sustainability

- projects. .-

research-buased process. At JHU/PCS, all
projects begin with analysis and audience
rescarch and end with an objective evalu-
ation of the project’s impact on the target
audience.

OVERVIEW AND HIGHLIGHTS

PCS 1990
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OVERVIEW AND HIGHLIGHTS ___

Research and evaluation ar JHU/PCS

continues to expand the frontiers of

knowledge about family planning com-
munication. Evaluation results from nu-
merous JHU/PCS projects over the last
several years demonstrate that well-de-
signed IEC prograums can influence family
planning behavior. Evaluations conducted
in 1990 added to this body of evidence:

e A comprehensive evaluation found that
a multi-media male motivation campaign
in Zimbabwe prompied men o wlk to
others about family plinning and begin
using contraception. Almost 10% of men
who listened to the radio drama said they
began using contraception as a result.
Another 4% said they planned 1o do so.

In Brazil, an innovative vasectomy cam-
paign featuring award-winning television
spots resulted in an 82% jump in the
number of vasectomies performed in
clinics in three cities.

According to preliminary evaluation data
from Ghana, a project which involved a

multi-media campaign and vaining of

more than 5,000 health care providers in
IEC resulted in a significant increase in
couple years of protection (CYP),

| High quality media

- materials are a mustinan
environment of competing
commercial messages.

* In Colombia, a six-month campaign us-
ing radio spots and other materials to
promote condoms resulted in a 74% in-
crease in condom sales.

Communication as an Art
While research and rescarch-hased proc-

esses are essential in communication pro-
grams, communication also calls for creativ-
ity and imagination. Successful IEC programs
invest in first cliuss media professionals who
combine their talents with rescarchers und
program planners. They tanshae [EC mes-
suges and information about the trget audi-
ence into appealing, innovative, and per-
suasive media materials,

High quality media materials are amust
in an environment of competing commet-
cial messages. If family plinning messages
are to have an impact they must be atien-
tion-getting, imaginative, and original.
Several JITU/PCS-sponsored campaigns
received prestigious awards in 1990 onthe
basis of the high quality, creatively pack-
aged messages:

e The vasectomy campaign in Brazil has
won three major international awards,
including the 1990 Bronze Lion award at
the Cannes International Festival of Ad-
vertising Films, The campaign also won
three major national awards. The cam-
paign used a catchy slogan — “Vasee-
tomy is an act of love™ — and playful
and appealing cartoon hearts,

* A campaign aimed at voung men in Co-
lombia won the International Planned
Parenthood Federation 1990 Rosa
Cisneros Memorial Information Award.
The campaign slogan — “Keep being
free, use Tahiti condoms™ — wuas devel-
oped based on careful research about
young men's attitudes about sexual rela-
tions and condom usce.

The Nigeriun music project won five
awards in 1990: the Global Media Award
for “Best Combined Media Etfort on Be-
half” of Population™ from the Population
Institute and awards from four Nigerian
organizations.  Run-away hit songs,
“Choices™ and “Wait for Me,” sung by
international super-star King Sunny Ade

4
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and the up-and-coming Onycka On-
wenu, were heard by 88% of the popu-
lation in Lagos and attracted enormous
media attention.

:

Future
Directions

In the 1990°s, JHU/
PCS will consolidate
knowledge gained in
the last five years,
share lessons learned

Organized
communication
efforts can make

Measuring the Cost-Effectiveness of IEC

Research and evaluation will focus on
measuring the cost-cftectiveness of various
IEC interventions, an arca in which there is
currently a dearth of information,  Cost-ef-
fectiveness wiil be
measured at various
levels of impuact in-
cluding the cost to
reach one person
and, most impor-
tantly, the cost to
change one person's
behavior,

with the public health ;

community, and put a 7’”61]07’ ]

new emphasis on: dzﬁ‘eren(;e 171 ?&V;r?,?éngoi:’gg?ga |
: Sector

Developing Long- public health

Term IEFE 9 9 lz l JHU/PCS has re-

Interventions progran’ls, cently had notable

JHUPCS will in-
creasingly develop
long-term projects
which reach people
repeatedly with carefully designed mes-
sages through a variety of media over a
period of years. Short-term efforts may
have very litde sustained impact. When a
campiign ends, without further reinforee-
ment, people often revert to old “bad
habits.”

Expanding Training Efforts and
Developing Advanced Training
Methodologies

JHUZPCS will expand and enhance its
training cfforts, continuing to improve the
annual “Advances in Family Health Com-
munication” workshops in Baltimore and
Tunisia tin French) and developing further
workshops. both regional and country-
spedific. The focus will be on innovative,
state-of-the-art training methodologies.

suceess in leveraging

corporate support for

IEC cfforts. In the

Philippines music
project, for example, corporations sup-
ported television spots, telephones for the
“dial-a-friend” hotline for young people,
and calendars, posters, and other materials.
This approach will be expanded in future
projects as part of an overall effort to
increase cost-sharing tor 1EC.

The years ahead are promising. Policy
makers and program managers now ree-
ognize that organized communication ef-
forts can make a major difference in public
health programs. The revolution in com-
munication technology and the rapid ex-
pansion of mass media means that com-
munication is playing an ever-greater role
in everybody's lives. For young people es-
pecially, mass media has become a source
for information, attitudes, and role models.
The challenge is 1o master modern com-
munication technologics and use them in
the service of humanity. 1

- OVERVIEW AND HIGHLIGHTS

PCS 1990
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OVERVIEW AND HIGHLIGHTS

Figure I-1

INTERNATIONAL AND
NATIONAL AWARDS
1990

1 0 . 6 ¢

% SILVER MEDAL, Annual Festival of Creativity of Sao
Paulo, Brazil, for TV Spot from the Brazilian Promotion
Campaign

* SILVER MEDAL, Annual Festival of Advertising Re-
porters, Brazil, for TV Spot from the Brazilian Vasec-
tomy Promotion Campaign

* FIRST PRIZE Popular
Volte, Press Association of
Brazil, for TV Spot from the
Brazilian Vasectomy Pro-
motion Campaign

* BRONZE LION, 37th In-
ternational Festival of Ad-
vertising  Films, Cannes,
France, for the PRO-PATER
Vasectomy is an Act of Love
Campaign

* AWARD FOR SERVICE
TO HUMANITY, the Rotary
Club of Ota. Nigeria, a Ro-
tary International Affiliae,
to Onycka Onwenu, coni-
poser and singer, for con-
tributions to Nigeria and to
humanity, including the

songs about sexual responsibility, Choicesand Wait for

Me

* HONORARY GRAND MEMBERSHIP, National Asso-
ciation of Statistics Students, the Polytechnic Ihadan
Chapter. Ihadan, Nigeria, to King Sunny Ade and
Onyceka Onwenu for their “Duet  Album Chodces on
Family Planning and Birth Control.”

Jose G. kRimon, i, PCS Project Director, (nghtj receves a
plaque from the Presiderit of the National Association of
Government Communicettors for the music video Choices,
the first place winning entry in the 1991 Gold Screen
Competition.

* OUTSTANDING YOUNG PERSON OF NIGERIA IN
1990, The Jaycees, 10 Onyeka Onwenu, of the Nigeria
Music Project, for cultural achievement

* GOLD SCREEN COMPETTITON WINNER, film cat-
egory, National Association of Government Communi-
cators, for the music video
Choices produced by the
Planned Parenthood Fed-
cration of Nigeria and JHU
Population Communica-
tion Scrvices

* ROSA CISNEROS MIE-
MORIAL INFORMATION
AWARD, International
Planned Parenthood Fed-
cration, to Colombia's
PROFAMILIA for the mass
medin campaion promot-
ing temporary contracep-
tive methods

* GLOBAL MEDIA
AWARD for "Best Com-
hined Media Effort on Be-
half of Populiation,” the
Population Institute for
Planned Parenthood Fed-
cration o Nigeria's Music Project, with King Sunny Ade
and Onvela Onwenu

% GLOBALMEDIA, “Special Country Award,” the Popu-
lation Institute, to the Zimbabwe National Family Plin-
ning Council for its Male Awareness Campaign and the
twice-weekly radio series, You Reap What You Sow

6 PCS 1990



- OVERVIEW AND HIGHLIGHTS

Advances in Family Health
Communication Workshop

The second annual Advances in Family
Health Communication workshop was held
in Baltimore from June 4-22, 1990. The
workshop attracted 33 high-level health
and family planning communication lead-
ers from 17 countries in Asia, Africa, and
Latin America. This year, in a special ar-
rangement with UNICEF, half of the slots
were reserved in advance for UNICEF field
representatives. UNICEF plans to use the
workshop as a regularand ongoing resource
for training its staft in 1EC.

During the three week workshop, par-
ticipants explored the essential elements of
successful communication programs  in
family planning and health in sessions on:
Management, Behavior Change, Thinking,
Enter-Educate, Cost-recovery, and Evalua-
tion Design. The Workshop used a case
study approach, drawing on JHU/PCS ex-
perience and other health communication
projects worldwide. The workshop was
highly participatory, involving group dis-
cussions, simulation exercises, and field
visits to other institutions. Participants were
encouraged to learn from cach other as
much as possible by sharing their experi-
ences and exchanging views,

The aim of the workshop was to
strengthen participants™ abilities to imple-
ment effective and dynamic health commu-
nication programs. There is no doubt that
this was achicved. A pre and post-evalua-
tion test found a 62% increase in knowl-
edge. Participants clearly felt that the
workshop contributed enormously to their

professional development. The large ma-
jority of participants rated all the sessions as
“excellent” or “good”. They commented:
“...deliberation on what makes
people change their behavior was
50 good that it still echoes in my
mind. It was one of the best work-
shopsthatTeveratended.” (Waliur
Rahman, Bangladesh)
It is not possible to make rapid
progress in the implementation of
the health and population pro-
grams without a good knowledge
of the communication process, This
workshop has provided that un-
derstanding.” (Dr. Sulaiman, Nige-
ria)

Forthe second year, Advances in Family
Health Communication was oversub-
scribed. To meet the demand for such state-
of-the-art training in communication, JHU/
PCS is planning several regional work-
shops.

Final plans are being made for a French-
language workshop in Tunisia in Novem-
ber 1990, Nouvelles Orientations de la
Comnuinication poirla Sante will e held
in collaboration with UNICEF and a Tuni-
sian training institution, Centre Africain de
Perfectionnement des Journalistes et
Communicateurs (CAPJC). In Latin America,
a Spanish-language version will ke place
in Mexico, also in collaboration with
UNICEF. The anticipated date for this

workshop is late 1991. B
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OVERVIEW AND HIGHLIGHTS

Table 1-1
Summary of Activities by Project Quitput Category

COUNTRY

NEEDS PROJECTS COUKTRY COUNTRY TECHNICAL  CDNFERENCES PROVISION OF
ASSESSMENT UNDER PRDJECTS PROJECTS ASSISTANCE AND FILMS AND
REGION & PLANNING DEVELOPMENT  UNDERWAY COMPLETED  VISITS WORKSHOPS MATERIALS (C)
TOTALS CA-1 (FY83-FY87)
Africa 19 8 50 24 36
Latin Americi 0 12 22 21 23
Asia i} 3 17 5 17
Near East 3 ! 2 ___6_ 9
Subtotal 32 24 27 (b) 56 85
FY87 CA-2
Africa 1 21 (@) 13 2 7 14 4
Latin America 0 10 3 1 2 2 16
Asia 0 3 0 9 0 0
Near East 0 1 0 2 0 8
Subtotal 1 35 20 3 40 (b) 16 28
FY88 CA-2
Africa 2 16 () 15 5 34 26 15
Latin America 0 3 7 2 24 2 18
Asia 0 1 2 1 21 0 2
Near East 2 1 2 1 16 4 8
Subtotal 4 21 29 8 115 32 43
FY89 CA-2
Africa 2 9 6 2 58 25 18
Latin America 1 4 7 3 19 7 25
Asita 3 5 7 1 27 6 10
Near East 0 3 7 5 31 11 6
Subtotal 0 21 27 11 135 49 57
FY90 CA-2
Alfrica 4 9 6 2 35 16 16
Latin America 0 1 4 6 25 3 8
Asia 2 3 9 6 28 2 2
Near East 1 3 12 3 38 10 6
Subtotal 7 16 31 17 126 31 32
TOTALS CA-2 (FY87-FY90)
Africa 10 11 174 81 27
Latin America 1 12 70 1-4 28
Asia 5 7 83 8 11
Near East 3 9 87 25 11
Subtotal 19 39 416 128 77
T T " TECHNICAL CONFERENCES  FILMS AND
NEEDS CDUNTRY PROJECTS ASSISTANCE AND SPECIAL
ASSESSMENT UNDERWAY OR COMPLETED VISITS WDRKSHOPS MATERIAL
Total Accomplished to Date:
CA-1 32 24 97 (h) 50 85(¢)
CA-2 19 70 1106 128 77(c¢)
Total 51 94 513 18

G Includes 10 projects tunded under separate Nigeria contract in 1988,
(b Does not include visits for country project development and support.
(¢) Number of countries receiving films or substantial amounts of nvaterials.
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OVERVIEW AND HIGHLIGHTS

Status of Country Projects

Table 1-2

CA-1, FY83 — FY87 and CA-2, FY87- FY90

PROJECT PERIOD OF APPROVED PERCENT PROJECT
REGION/COURTRY MNUMBER RECIPIENT ACTIVITY BUDGET SPENT  TITLE
AFRICA: Completed
Regional A¥-SEN-01 URTNA 198-i-88 $164,350 URTNA Family Health Broadeasting Project
Regional AF-KEN-03 URTNA/PEC 1987-88 5,430 Model TV Program on Family Planning
Burkina Faso AF-BKF-01 MSWNS 1985-87 70,968 IEC Development Project
Burkinua Faso AF-BKF-02 MOHSA 1987-90 177,574 Burkina 1987-1989 IEC Program
Cote dIvoire AF-IVO-01 CERCOM 1987-89 47,731 Pan-African Print Material Project
Kenya AF-KEN-01 Stla-Graphics  1985-86 55,658 (a) Family Planning Films Project (FPFP)
Kenya AF-KEN-02 RETCO, Ltd. 1985-86 51,437 (a) Evaluation of FPFP Film Project
Kenya AF-KEN-04 FPAK 1988-89 10,592 Community Based Training Materials
Liberia AF-LIB-01 Medex 1984-80 16,302 (a) RAPID Television Program
Mali AF-MAI-01 AMPPF 1985-88 47,630 Family Planning IEC Project
Niger AF-NIR-01 MOPH/SA 1987-90 106,944 Niger Family Health 1EC Project
Nigeria AF-NGA-01 MOH/Kwara 1984-88 49,989 Kwara State Family Health Project
Nigerig AF-NGA-02 PPEN 198--80 04,641 (a) FP Information Booklet Production & Dist.
Nigeria AF-NGA-03 PPFN 1985-87 211,955 (W) Plateau State FP Communication Campaign
Nigeria AF-NGA-04 U. Ihadan 1986-87 16,366 (a) Female VSC Booklets
Nigeriit AF-NGA-05 PPFN 1986-87 31,008 (1) FH/FP Broadcuasting Workshop
Nigeria AF-NGA-06 MOH/IMO 1986-89 16,176 (b) Imo Suite Women's Workshop
Nigeria AF-NGA-0T  NTA/Enugu 1980-87 24,630 ) Anambra State Health/FP TV Program
Nigeria AF-NCGA-08 NTA/Enugu 1987-88 14,001 Anambra State Health/FP TV Program
Nigeria AF-NGA-09  PPFN 1987-89 56,257 Reprint Client Instruction Booklets
Nigeria AF-NGA-10 MOH/BORNO  1987-89 696 (1) Primary Health Care Promaotion-Borno St
Nigeria AF-NGA-11 MOH/OGUN 1987-89 9,134 (b) Communication Outreach Phase H-Ogun St.
Nigeria AF-NGA-12 NTAsthadan 1987-88 13,600 Integrate FP Themes into 2 TV Series
Nigeria AF-NGA-13 Prime TV 1987-88 27,378 RAPID Video Production
Nigeria AF-NGA-14 Mut-Moksons  1987-88 13,000 Sexual Responsibility Song Project
Nigeria AF-NGA-15 ABS 1987-88 1,329 (bh) Integration of FP Themes into Radio Soaps
AFRICA: Underway
Regional AF-SEN-02 URTNA 1988-91 333,050 63 URTNA Fam. Health Bdcasting Proj. Phase 111
Cameroon AF-CAM-01 MOPH 1989-91 40,327 27 Child-Spacing Promotion Project
The Gambia AF-GAM-01  GFPA 1989-91 34,824 33 Family Planning IEC & Training Materials
Ghana AF-GHA-01 MOH 1987-91 871,535 (¢} 04 Ghana Health & FP Info. Program 1987-1989
Ghana AF-GHA-02 NAFTI 1988-91 14,532 30 Natl, Film & Television Inst. Video
Zimbabwe AF-ZIM-01 ZNFPC 1988-91 176,731 91 Male Motivation Project
AFRICA: Under Development
Regional AF-MAI-03 CERPOD 1990-91 43,590 CERPOD Media Network Project
Chad AF-CHA-01 MOSA 1990-91 31,721 N'Djamena FP/IEC Project
Cote d'voire AF-IVO-02 AIBEF 1991-92 162,340 Central Region FP Information Project
Kenya AT-KEN-05 FPAK 1991-93 403,710 Provider & Client IEC Project

G This project wis completed under CA-1.

() Project continned with additional funding under separate Nigeria contract,
(©) An Additional amount of $:10,000 has been budgeted for the purchase of equipment to support this project.
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OVERVIEW AND HIGHLIGHTS ___ —

Table I-2—contiined

PROJECT PERIOD OF APPROVED  PERCENT  PROJECT
REEIUﬁN/vCpUI!TFVY 7 ,N,U,M,BER, REFH"IE‘N'I: o _@C'[IVIIY o BUDGET SPENT TITLE
Madagascar AF-MAD-01 FISA 198991 128,422 Young Adult Sexual Responsibility Project
Madagascar AF-MAD-02 MPYS 198991 02,000 Population Promotion Project
Mali AF-MAL-02 AMPPF 1990-91 30,002 Trad. & Modern Media to Promote FP
Mali AF-MAIT-03 CERPOD 1990-91 43,590 CERPOD Media Network Project
Tanzania AF-TAN-0O1 MO HE 1991-93 422,320 Family Planning Communication Project
Tanzania AF-TAN-O? UMATI 1991 32,299 Family Planning KAP Survey

LATIN AMERICA: Completed

Regional LA-MEN-08 FFI 1987-88 $3:,700 Technical Assistance to CREA

Regional LA-MEX-09 FFI 1988-89 142,091 Communication for Young People 1
Regional LA-MEX-10 e 1988-90) 109,500 Evaluation of CYPP 11

Bolivia LA-BOL-01 COF 198-4-87 110,248 (a) Family Health 1EC

Brazil LA-BRA-01 ABEPF 1985-87 143818 ) Basic [EC Materials

Bravil 1.A-BRA-02 ABEPF 19R7-88 19,789 AIDS Manual for Family Planning Workers
Brazil L.A-BRA-03 PRO-PATER 1988-90 303,354 Mass Media Vasectomy Promotion

Colombia LA-COL-01 PROFAMILIA 1984-85 55,031 () Generic Condom Promotion and Eviluation
Colombia LA-COL-02 Pub. Toro 198~ 17,300 Research Phase of CommusMarketing Project
Colombia LA-COL-03 PROFAMILIA 1989-90 107,303 Mass Media Prom. Temp. Methods on North Coast
Costa Rica LA-COS-0] COF 1984-85 39,724 () Educational Radio for Costa Rican Women

El Salvador LA-ELS-0L GAMMA 1989-90) 90,202 Eval. of FP Mass Media Campaign in El Salvador
Honduras LA-HON-01 MOH 198-1-87 23,300 () Ministry of Health FP IEC Activities
Honduras LA-HON-02 [HsS 1984-87 16,953 G THSS Family Planning [EC System

Honduras LA-HON-03  ASHONPLAFA  1984-80 144,101 O Radio/Print Materials for Rural CBD Prog.
Mexico LA-MEX-01 FEMAP 1983-80 208,994 () Print, Radio, TV to Reinforce Promotoras
Mexico LA-MEN-02 FFl 1985-80 240,000 () Communication for Young People (T&])
Mexico LA-MEN-03 AMIDEM 1980-87 157,860 ) IEC Materials for Health Workers

Mexico LA-MEX-0+4 FFI 1980-87 23,500 () Educational Video (Tatiana & Johnny)
Mexico LA-MEX-03 FFL 1980-87 24,500 ) Entertainment Video (Tatiana & Johnny)
Mexico LA-MEX-06 [{{¥ 1987 55,020 Evaluation Research Program of the CYPP
Mexico LA-MEX-07 FF1 1987-88 49,500 Comic Book Development Project

Mexico LA-MEN-11 FF1 1989 18,075 Comic Books

Muexico LA-MEN-12 AMIDEM 1989 3,000 Print Educational Communication Mierials
Peru L.A-PER-01 MOH 1988-89 78,218 FP Workers in an AIDS Prevention Campaign

{ATIN AMERICA: Underway

Regional LA-GUA-0] APROFAM 1987-91 $396,989 (h) 85 Regional Video Production Center (CREA)
Bolivia LA-BOL-02 CIES 1990-91 54,826 5 FP Awareness and Promotion

Bolivia LA-BOL-03 Cruz del Sur 1990-91 2,600 23 IEC for Family Planning

El Subvador LA-ELS-02 CENCAP 1989-90 203,139 60 Motivators” Training Program

LATIN AMERICA: Under Development
Mesico LA-MEX-13 MEXFAM 1990-91 23,160 Rural Enter-Educate Outreach

G This project was completed under CA-1.
(hy An additional amount of 5607630 has been budgeted for the purchase of equipment to support this project.

10 PCS 1990



OVERVIEW AND HIGHLIGHTS

Table I-2—continued

() This project was completed under CA-1.
(€Y About $54.000 to be funded by UNICEF.

PROJECT PERIOD DF APPROVED PERCERT PRDJECT
REGION/COUNTRY NUMBER RECIPIENT ACTIVITY BUOGET SPENT TITLE
ASIA: Completed
Bangladesh AS-BAN-02 PIACT/Bangl. 19843 4,225 Visual Literacy Study
Bangladesh AS-BAN-(+t ACPR 1989 4,579 Review field office Internal Control System

and Procedure

Bangladesh AS-BAN-05 ADFILM 1989-90 20,890 Bold TARA FP Film
Nepal AS-NEP-0O1 FP/MCH 1984-80 44,425 () Print Materials Development
Nepal AS-NEP-02 COMMAT 198:4-80 20,581 (a) Film Spots for Cinema Halls
Nepal AS-NEP-03 DORC 1984-86 5.182 (a) Financial Mgm't of Print Materials Project
Philippines AS-PHI-01 PCF 1987-90 129,843 Male FP Motivators in Farmer Organization
Philippines AS-PHI-02 PCF 1987-90 95,1062 A Multi-Media Campaign for Young People
Philippines AS-PHI-03 PCF 1987-90 04029 A FP Program for the Industrial Sector
Philippines AS-PHI-04 FPOP 1988-90 45,793 Improved TEC Strategies 1o Inerease FIP- Aceeptance
Philippines AS-PHI-05 AMEC-BCCM 1988-90 19,329 AMEC Population Communicition Project
ASIA: Underway
Banglidesh AS-BAN-0) MOHFP 1989-90 16:4,083 58 National Folk Singing Program
Bangladesh AS-BAN-00 PIACT/BAN 1990 7,401 30 Field Workers Motivational Guide
Bangladesh AS-BAN-07 Mitra & Assoc 1990 15,647 60 Upazila Bascline Sunvey
Pakistin AS-PAK-01 DRB 1990 10,000 50 Research Contract
Philippines AS-PHI-06 PCE 1990-91 70,000 39 Project Heartline
Philippines AS-PHI-07 JEME 1990-91 52,500 12 IEC for Post-Partum FP and Breastfeeding
Philippines AS-PHI-08 DOH 1990-91 56,500 20 Pangasinan Integrated 1EC Project
Philippines AS-PHI-09 FPop 1990-91 60,000 36 Radio Bombo Project in Hoilo
Philippines AS-PHI-10 PCF 1990-91 55,053 1 Inform. Serv. for Decision Makers and the Media
ASIA: Under Development
Nepal AS-NEP-0+4 NSC 1990 19,442 CHY Training Manual
Pakistan AS-PAK-02 GOP/PWD 1990-91 515,675 Population Weltare Media Campaign
Philippines AS-PHI-11 Campaigns 1990-91 27,320 Development of 1EC Materials for the DOH
NEAR EAST: Completed
Egypt NE-EGY-01 ChC 1988 12,548 TOT Workshop: Face-to-Face Communication
Egypt NE-EGY-02 cne 1988-89 33,242 Technical Assistance to Egyptian FP Organizations
Lgypt NE-EGY-03  CDC 1988-89 14,300 Training Video on Effective FI Counseling
Egypt NE-EGY-04 Csl 1988-89 16,498 CSI Promotional Campaign
Egypt NE-EGY-03 SPAAC 1988-89 20,283 Technical Assistance to Egyptian FP Organizations
Egypt NE-EGY-07  SPAAC 1989 43,018 Technical Assistance to Egyptian P Organizations
Jordan NE-JOR-01 JFPPA 1983-85 109,059 1) [EC Program Development
Sudan NE-SUD-01 U. Khartoum 1985-89 38,440 Print Materials on Family Health
Turkey NE-TUR-01 TFHPF 1987-89 231,637 Turkish Family Planning Campaign
Turkey NE-TUR-03 ZCF 1988-89 32,607 Evaluation of Multi-Media Campaign
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OVERVIEW AND HIGHLIGHTS

Table I-2—continued

PROJECT PERIOD OF APPROVED PERCENT  PROJECT

REOION/COUNTRY NUMBER RECIPIENT ACTIVITY BUDGET SPENT TITLE

NEAR EAST: Underway

Regional NE-EGY-11 cDC 1990-92 110,000 20 TV Social Drama

Regional NE-EGY-12 Radarescarch 1990-91 10,022 30 Research on the Family House

Regional NE-JOR-02 MEMRC 1990-91 10,010 30 Research on the Family House

Regional NE-MOR-06  LMS 1990-91 10,018 30 Research on the Family House

Egypt NE-EGY-06  CDC 1988-89 157,324 76 Technical Assistance to Egyptian FP Organizations

Egypt NE-EGY-08 sl 1988-90 25,500 71 CSI Promotional Campaign

Egypt NE-EGY-09 TEAM MISR 1989-90 20,500 78 Tech. Assist. in Training to Egyptian FP Organizers

Lgypt NE-EGY-10 SPAAC 1990 40,011 27 Technical Assistance o SIS and Other Agencies

Moroceo NE-MOR-01  LMS 1989-91 84,871 47 [EC Progrium Development

Morocco NE-MOR-0+  MOPH 1990-91 83,310 1 FP Training Communication Project

Morocco NE-MOR-05  Medias Conseil 1990 5,000 50 Logo Devel. for FP Training and Communication
Project

Turkey NE-TUR-0- TFHPF 1990-91 50,000 50 Pre-Prod. Activities for the Blue House Campaign

NEAR EAST: Under Development

Lgypt NE-EGY-13  EJMDA 1990-91 23,823 Tech. Assistance and Training to CSI and other FP
Orga..cers

Turkey NE-TUR-05 TFHPF 1991 475,300 The Blue House Campaign
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Table 1-3
Materials Developed

Total Materials Developed in FY90*

OVERVIEW AND HIGHLIGHTS

PRINT
MATERIALS

AUDIOVISUAL
MATERIALS

OTHER

1 ad in 7 magazine issues

1 bag, 1,160 copics

1 booklet on generat methads, 100,000 copies

1 brochure: spermicidal foam & tablets,
2,000 copics

1 catalogue of radio v programs, 1,000 copics

1 curriculum, 100 copies

1 Dial-a-Friend flier, 3.000 picees

1 Dial-a-Friend shell-shaped fan, 1,000 picces

1 Dial-a-Friend sticker, 3,500 picees

1 flip chart, 1100 copics

1 FP flipchant for Africa (drafty

Linterpersonal communication manual

I leaflet on the pill, 50,000 copics

L leaflet on condony.., 50,000 copics

Pleaflet on toaming tablets, S0.000 copies

Pleatlet on FP methods, 20,000 copies

I manual on training of trainers in 1EC and
interpersonal communication

I module on ¥, 2,000 copies

I Mohammedia Seminar Report, 200 copies

2 newsletter Parikeana issues, 30,000 copies

1 pamphlet, 110,000 copies

Posters:

30,0600, Pressure on Water

30,000, Pressure on Transport

30,000, Pressure on Drugs

30,000, Litle Food to Share

17.000, Talk to your Advisor

25,000 A Well Planned Family

25,000, One More Meians

3 posters: one on delayed marriage, one on
child spacing, and one on vasectomy=
combination of 1.2 million copies

1 poster for FP aceeptors, 500 copics

I program schedule

I reference card, 700,000 copies

I reference guide, 1,160 copies

1 v soap opera, 2 episodes

L writer's guide for seript writers

1 audio cassette tape, 1,500 copies

B8 broadcasts: within the 88 broadcasts,
39 were dramas

7 educational tv spots

1 film (financial contribution to production
of "My Daughter Will Not Be Excised™)

I film “Swapaer Shuru” with two 25-minute
episodes on FP and Immunization

2 five-minute videos

12 folk songs on audio cassettes for
trains and buses

7 preventive health video documentaries

7 radio dramas

7 radio interviews

2 radio jingles

I radio plug of tv special on cassette tape

I radio program "Kumusta Madi. Kumasta Padi”

22 radio programs in French

19 radio programs in Wolof

15 radio spots

+ radio testimonials

1 slide tape presentation on advantages of
FP program

1 song

2 training films

1 tv documentary

1 tv drama special

10 tv product commercials

1 tv production

1 tv program

1 v spot with social message

5 v spots

2 five-minute videos on ecology and population

1 videotape of Stambayan activities

1 video movie, “Enlightment”

* For materials developed by region, see final table in each regional section.

1 badge, 2,500 picces

1 billboard, 90 copices

10 bulletins, issues in French and
English, 500 copics cach

1 clinic sign, 130 copices

2 conferences for political and
opinion leaders

1 electronic billboard production,
4,950 viewings

1 FP calendar (1990)

1 FP logo printed on 3,000 meters
of cloth

1 FP song produced and distributed

1 keychain with 500 picces

I media give-away memo pad,
40 picces

57 press releases

1 logo for FP training and
communication project

1 signboard, 120 copies
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Training and campaigning for qualty care make a difference in Ghana.

Africa

The growing recognition of JHU/PCS
expertise in the field of family planning
communication was reflected in the in-
creased demand for technical assistance in

Africa in FY90. The size and number of

new buy-ins continued to grow. New
projects were initiated in Cape Verde,
Ivory Coast, Madagascar, and Mali. A needs
assessment conducted in Cape Verde
marked JHU/PCS'S first foray into Portu-

guese-speaking Africa. The emphasis of

these new health communication projects
is on bridging the gap between family
planning knowledge and contraceptive
use. They reflect JHU/PCS's ongoing
commitment to making family planning a
community norm throughout Africa.

Recently completed research from proj-
ccts in several African countries confirmed
once more that effective communication
leads 1o changes in behavior, Rigorous
definition of objectives and refinement in
evaluation strategies enabled JHUPCS 1o
measure knowledge, attitude and behavior
changes following IEC interventions in Af-
rica. Results from the Male Motivation Project
in Zimbabwe, for example, found that a
radio series designed for male listeners
increased men's positive attitudes toward
family planning. A radio drama in Niger
also affected family planning behavior: a
post-project survey found  significantly
higher contraceptive use wmong women
who had heard family planning radio pro-
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grams than among those who had not. In
Ghana, clinic visits and contraceptive sales
increased steadily following a mass-media
campaign portraying family planning ser-
vice providers as caring professionals.

It is increasingly clear in Africa that all
programs need a strong [EC component.
Long-standing programs, as in Ghana, Kenya
and Zimbabwe have greatly benefitted from
carefully designed, culturally appropriate
promotion of available services and sup-
plies. This promotion can raise contracep-
t‘on prevalence levels that remained rela-
tively flat for several years. At the same
time, new programs, such as those in
Nigeria and Francophone Africa, need to
provide clear, accurate and reassuring in-
formation about family planning from the
very beginning to prevent the spread of
pernicious rumors that literally frighten
people away from modern contraception.
While on the one hand, IEC programs
without adequate services undermines the
credibility of programs, on the other hand,
making services available without a strong
IEC foundation invites misconceptions,
rumors, and, as a result, lower use and
incorrect use.

In FY90, JHU/PCS responded to the
needs of AID missions and African coun-
trics by supporting [EC activities in 17
countries, including:

Francophone Anglophone
Burkina Faso The Gambia
Cameroon Ghana
Chad Kenya

Cote d'Ivoire Swaziland
Mali Tanzania
Madagascar Uganda
Niger Zimbabwe
Togn

Zaire Lusophone

Cape Verde

This list does not include a large project
in Nigeria, funded under a separate con-
tract.

The size and scope of the programs in
Africa vary. Project budgets ranged from
$34,824 for a Training and 1EC Materials
Project in The Gambia, to over $1 million
for a comprehensive FP Information Pro-
gram in Ghana,

FY90 was a year of fiscal expansion with

new projects in Ivory Coast, Kenya, Ma-
dagascar and Tanzania. These projects, all
with budgets of $150,000 or more, testily to
a growing recognition of the importance of
IEC, the cost-effectiveness of larger proj-
ects, and the capacity of JHU/PCS to pro-
vide the type of assistance needed o make
the projects effective.

In FY90, JI1U/PCS developed a number
of “second-generation” projects. These
“follow-on™ projects were based on evalu-
ation resultsand lessons learned from carlier
programs. Initial projects focussed on
strengthening IEC program  managers’
communication expertise, conducting for-
mative rescearch, improving the interper-
sonal skills of service providers, and in-
creasing general awareness of family plan-
ning. Subsequent programs build on en-
hanced institutional capability to manage
FP/IEC programs. Follow-on projects tend
to emphasize three broad areas:

¢ Expanding the use of mass media pro-
gramming;

e Emphasizing young people as an impor-
tant audlience for sexual responsibility
and FP messages: and,

¢ Increasing support for family planning,
especially among men and policy mak-
ers.

During this fiscal yecar, JHU/PCS
strengthened its commitment to support
pan-African organizations, such as the Union
of National Radio and Television Organi-
zations of Africa (URTNA) and the Center
for Applied Research in Population and
Development (CERPOD). URTNA's media
network includes 44 countries across the
continent. CERPOD's organization includes
population rescarchers and policy makers
in nine Sahelian countries. Collaboration
with these organizations multiplies the
impact of regional communication cfforts
across many countrics. For example, in
May 1990, URTNA and JHU/PCS funded a
regional workshop for French-speaking
television producers in Dakar, Senegal.
The workshop budget included funds for
participant production of family planning
television programming in their own coun-
tries. A joint effort between JHU/PCS and
International Planned Parenthood Federa-
tion (IPPF) is underway to develop aflipchan




on contraceptive methods for African au-
diences. Following pre-testing, the final
version will be distributed to countries
across the continent. Linking regional and
national IEC projects has proven 1o be a
desirable, cost-effective strategy for pan-
African promotion of family planning.

Training of African healih workers and
managers continues to pliay an important
role within JHU/PCS interventions. In June
1990, family planning project managers
from Cameroon, Ethiopia, Ghana, Kenya,
Malawi, Nigeria, and Tanzania all attended
the annual Advances in Family Health
Workshop held in Baltimore. Projects in
Ghana, Burkina Faso, and The Gambia
provided training in interpersonal com-
munication tor more than 2,600 social
workers and family planning service pro-
viders. This training has enabled partici-
pants to provide clients with beuer serv-
ices, more accuraie information, and more
compassionate care,

Increasing the demand for family plan-
ning scrvices, however, remains a formi-
dable challenge. In most African countries
aceess 1o services is limited, and [EC pro-
grams arce in their infancy. Traditional
attitudes favoring Large families and carly
childbearing easily discourage couples from
using contraception. Given these realities,
the strategy for Year Vowill continue 1o
emphasize:
¢ Fostering a socio-political environment
supportive of family planning by per-
suading opinion leaders and  media
gatekeepers of family planning’s social,
cconomic and health benefits;
Increasing public knowledge, favorable
attitudes, and practice of family plan-
ning by utilizing multi-media campaigns,
aimed at specific audiences:

information on family planning dissemi-

nated through the mass media and clin-

ics;

Enhancing the quality of clinical care by

reinforcing service providers' interper-

sonal communication skills and devel-

oping materials to support client coun-

seling:

* In keeping with a stronger emphasis on
behavior change, more attention is be-

“mproving the quality and quantity of

ing given to ways of measuring project

impact. These include:

* Rigorously defining project objectives in
quantifiable terms;

* Using evaluation approaches with rela-
tively quick turn-around time;

o Presenting technical information in an
casily understandable format; and,

o Uilizing research findings to raise aware-
ness among policy makers and family
planning “gatckeepers™.

Even the best research will not have an
impact unless it is applied 10 future and
existing programs, The integration of re-
scarch findings into materials and project
deveiopment continues to be one of the
most important goals of cvaluation. In
Cameroon, The Gambia, Ghana, and Zim-
babwe, findings from formative rescarch
helped shape television and radio dramas,

JHU/PCS's continuing emphasis on graphic

presentation of data and the use and dis-
semination of casy-to-understand research
results will increase the likelihood that 1EC
programs will exploit this information.
JHU/PCS's involvement in Africa will
continue to expand in the year ahead,
USAID has requested JHU/PCS assistance
to conduct a needs assessment in Guinea
Bissau and to design a country project in
Cape Verde. In addition, JHU/PCS hopes to
provide assistance to UNFPA sponsored
projects in Ethiopia, Tanzania, and Zim-
babwe. As family planning gains accep-
tance in Africa and services become more
widely available the demand for family
planning TEC will also grow. Currently,

JUU/PCS is building expertise and experi-

ence within the institutions that will make
family planning a part of daily life in Africs. Il
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' TOO MANY BIRTHS

" When organizers of the Ghana family planning information campaign
.- gathered In the fishing village of Apam for a pretest performance of the
. family planning drama, “The Last Pregnancy,” they had no idea they were
about to witness the birth of a song soon to be heard in buses, cafes, and on
~ local radio stations throughout the country.

The song, Awo Dodo, which means "Too Many Births,” was composed and
performed by the folk drama troupe, Osofo Dadzie. After the pretest
performance, the audience spontaneously broke out singing Awo Dodo...
after hearing it just once! This convinced the campaign managers to enter the
song in a national contest to select a theme song for the campaign. Awo
Dodo entered the contest against compositions by some of the best musicians
in the country — and won handily.

Shortly thereafter, “The Last Pregnancy” was made into a movie and,

naturally, Awo Dodo became its theme song. Translation into English does

not convey the power and poetry of the song in its original language. But a
- sampling of the lines will convey its message:

Too many children are not a blessing...

Too many children too ciose together bring
hardship.

It is sad to see parents bring forth many children

They cannot care for...

Therefore | will practice family planning.

Therefore you, too, must think about family
planning.

{Original Akan lyrics by S.K. Oppong)

Opia Mensah Kumah
Senior Program Officer
Africa Division
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AFRICA REGION
URTNA Family Health Broadcasting Project
Regional Project—AF-SEN-02

PROJECT GRANTEE:
Union of National Radio and Television Organizations of Africa (URTNA)

PROJECT DURATION:
August 1, 1988 - October 31, 1991

PROJECT BUDGET:
$333,0350

PROJECT OBJECTIVES

Toincrease radio and television coverage of population and family planning issucs throughout
Africa, 1o stimulaie the exchange and distribution in Africa of television and radio progrims
dea'ing with family health, to increase broadeasters” knowledge of family planning, to increase
contacts between broadeasters and family planning experts, and to strengthen the technical
capability of broadeasting agencies to develop and produce programs on family plinning and
population issucs.

SPECIAL FEATURES

The project offers the potential for reaching broadeasters—and their andiences—in every
Alrican country. Adtivities include production and distribution of Freneh and English versions
of the “Family Health and Communication Bulletin™; organization of two advanced television
production workshops—once in French and the other in English: production of up to ten
television programs on family planning: funding of family planning radio programs: the
exchange of innovative family planning radio and television programs; and radio and
television coverage of special population events and conferences.

PRINCIPAL FY90 ACTIVITIES

* Produced and distributed four issues of the “Family Health and Communication Bulletin®—
twoin English and two in French—containing ready-to-uir news items on health and family
planning,.

¢ Sponsored an advanced production workshop in Dakar, Senegal, for television producers
from Burkina Faso, Cote d'Ivoire, Mali, and Senegal.

* Supported development of television programs with family planning messages in Cameroon,

Ghana, Kenya, Nigeria, and Zimbabwe.

Funded production and broadeast of radio series with health and tamily planning messages

in Ghana, The Gambia, and Ethiopia,

e Presented the sexual responsibility: Enter-Educate songs ~Choices™ and Wit for Me®

produced in Nigeria at URTNA Screen IV, and distributed the videotapes of the songs to all

URTNA members,

Distributed the Congo television program "L Mésaventure™ 1o all Francophone African

countries.

FUTURE DIRECTIONS

The principal remaining outputs include the production and distribution of television
programs made in Burkina Faso, Cote d'Ivoire, Kenya, Mali, Nigeria and Senegal: production
and distribution of six new issues—three in French and three in English—of the Bulleting
production of a radio mini-series in Uganda: the sponsorship ol GRINA<JHU PGS prizes for
outstanding radio and television programming on family health issues; and the publication of
a radio production manual for broadeasters across Afric.

FY90 TECHNICAL ASSISTANCE

JHU/PCS Africa Division Chiet Philippe Langlois, Academy Tor Educational Development
(AED) Vice President Mark Lediard, and Consultants Patrick Tadic¢ and Pierre Ah-Fat provided
atotal of 14 person-weeks of technical assistance. I
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BURKINA FASO
IEC Development Project
Country Project AF-BKF-02

PROJECT GRANTEE
Ministry of Health and Social Affairs

PROJECT DURATION
April 1, 1987 - June 30, 1990

PROJECT BUDGET
$257.077

PROJECT OBJECTIVES

To support the Ministry of Health and Social Action (MOHSA) in developing and implementing
IEC programs in family planning and child spacing, with emphasis on training outreach
workers and producing and distributing supporting print and media materials,

SPECIAL FEATURES

A small-scale survey in three project sites to assess the impact of project activities showed
impressive results, In the capital, 920 of those interviewed recalled seeing the family planning
logo and 694 understood it to mean child spacing. In two other provinees, 87% recognized
the logo and 62" associated it with family planning. The logo wis developed in 1980, as part
of JHULPCS's first TEC FP project with the MOHSA.

PRINCIPAL FY90 ACTIVITIES

» Newspaper coverage of topics related 1o family planning.

¢ Two IEC workshops for outreach workers,

¢ Production and distribution of print materials, including posters, booklets and leaflets.
e Performance of plavs with FP themes,

o [EC campaigns in L project provinees.

e Completion of the film "My Daughter Will Not Be Excised.”

FUTURE DIRECTIONS

JHUZPCES will conduct a project design visit in FY91. This project will be JHU/PCS's third

program with the MOHSA and will emphasize expanding the use of mass media programming
to promote adoption of family planning methods.

FY90 TECHNICAL SUPPORT

JHU/PCS Program Officer Michelle Bashin, consultants Dr. Hugues Kon¢ and Dr. Miriam Jato

provided a total of cight person-weeks of technical assistance. @

20

PCS 1990



. AFRICA

CAMEROON
Childspacing Promotion Project
Country Project AF-CAM-01

PROJECT GRANTEE
Ministry of Public Health/Health Education Service

PROJECT DURATION
November 1989 - November 1990

PROJECT BUDGET
$-40,327

PROJECT OBJECTIVES

To improve the capability of the Health Education Service of the Ministry of Public Health
(MOPHD and other relevant agencies 1o design and implement programs to promote
childspacing among the: Cameroonian population.  To establish a bascline measure of
knowledge, attitudes, and practices of specilic target audiences toward childspacing and
family health.

SPECIAL FEATURES

This project will be among the first to adapt print materials produced under the Cote d'voire
Pan-African Print Materials Project to local cultural conditions. This will test the appropriate-
ness of developing standardized materials that may be adapted for projects in different
countries of the sume sub-region.

PRINCIPAL FY90 ACTIVITIES

* Atwo-day consensus building seminar for decision makers and a 10-page hooklet, Towards
aPartnership for Family Planning Communication, bascd on recommendations of the
seminar,

A focus group discussion (FGD) study in Yaounde.

Development and pretesting of a play, a set of posters, contraceptive booklets, and a flip
chart based on the FGD results.

A two-week TEC workshop for Health Education Officers.

* A proposal to extend Project activities to five provinees.

FUTURE DIRECTIONS

Phase two of AF-CAM-01 will extend the Project by I months to December 31, 1991, and will
increase the Project budget by another $90,000 for a total of $130.000. The grantee agency
will be the Directorate of Family and Mental Health, Project activities will be extended to five
provinces, in tandem with an expansion of family planning services undertaken by the
Government of Cameroon with the assistance of SEATS. The project will train 12-15 trainers
who will train 60 service providers and social workers: produce an 1EG training manual; develop
and promote a national family planning logo: and institute research to provide a baseline KAP
and ongoing monitoring of Project impuct.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Opia Mensah Kumith, Program Officer Michelle Bashin, and
Consultant Lynne Cogswell of PATH provided 11 person-weeks of technical assistance. 1l
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CAPE VERDE
Needs Assessment

OBJECTIVE

To conduet a needs assessmient and suggest a plan of action for family planning [EC at the
invitation of REDSO WCA, USAID Praia, and the Government of Cape Verde.

PRINCIPAL FY90 ACTIVITY

Completed the necds assessment and the plan of action.

FUTURE DIRECTIONS
JHUPCS will send ateam to Cape Verde in FY91 1o complete deign of and initiate an [EC
project.

FY90 IN-COUNTRY TECHJICAL ASSISTANCE

JHILTPCS Consultant Berengere de Negri provided two person-weeks of technical assistance. [ ]

CHAD
Technical Assistance

OBJECTIVE
In coltaboration with USATD/NDjamena and local counterparts, finalize the design of a small-
scale family planning 1EC project with the Ministry of Public Health (MOPTH).

PRINCIPAL FY90 ACTIVITIES
Dratt of an 18-month 1EC project to support Chad's carly family planning efforts and
presentation of a project Subagreement USATD N'Djamena and the MOPLHL

FUTURE DIRECTIONS

The project could not start during FY90 because of delays at MOPH in signing the project
subagreement with fHU-PCS. Toward the end of the year. indications were that the new
project start-up date would be January 11991, The main outputs of the project, which will
target the cities of N'Djena and Sarh, include a consensus-building workshop and the
production of low-key print and radio materials,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Alrica Division Chiel Philippe Langlois provided two person-weeks of technical

assistunce.
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COTE D'IVOIRE
Pan-African Print Material Project
Country Project AF-VO-01

PROJECT GRANTEE
Centre dPEnscignement et de Recherche en Communication (CERCOM), University of Abidjan

PROJECT DURATION

July 11987 - July 31, 1989

PROJECT BUDGET
549,731

PROJECT OBJECTIVES

To provide technical assistance to the Centre d'Enseignement et de Recherche en Communi-
cation (CERCOM) of the University of Abidjan in the production of three contraceptive
methods booklets and two family planning posters for distribution in Cote d'lvoire and other
Francophone African countries.

SPECIAL FEATURES

This was the first JHU PCS Project in Africa to produce print materials in one African country
ftended foraudiences inother pants of French-speaking West Africa. The Project also used
extensive research o document every step of the material development and production
process.

PRINCIPAL FY90 ACTIVITIES

The final Project report took the form of a comprehensive rescarch document. The 205-page
report meticulously documents cach step in the development, production and distribution of
the print nuierials and makes specific recommendations for improving future projects,

FUTURE DIRECTIONS

As aresult ol its suceessful conduet of the Project. JHU/PCS will attempt to tap CERCOM's
expertise to provide technical assistance 1o projects in Cote d'Ivoire and other Francophone
African countries. Initially, CERCOM will assist AIBEF in the implementation of tse upcoming
Central Region Family Planning Promotion Project (AF-IVO-02) as evaluation sub-
contractor. The Project Director, Dr. Hugues Koné, was employed by JHU/PCS as research
consultant to i JHUPCS-supported project in Burking Faso in September 1990, KR
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THE GAMBIA
Family Planning IEC and Training Materials
Country Project AF-GAM-01

PROJECT GRANTEE
The Gambia Family Planning Association

PROJECT DURATION
October 1, 1989 - September 30, 1991

PROJECT BUDGET
831,824

PROJECT OBJECTIVES

To improve the interpersonal skills of family planning providers, to upgrade the quality of
information provided to clients of the Gambia Family Planning Association (GFPA), to increase
awareness and acceptance of modern tamily planning methods among Gambian men and
women, ad to improve the training capabilities of GFPA trainers.

SPECIAL FEATURES

1) Training @ core group of family planning trainers in the GFPA and the Ministry of Health
and providing them with training support materials; 2) training 20 GFPA ficldwork and clinic
assistants in family planninzz counseling and motivation and providing them with print
materials for distribution to clients; and  3) promaoting family planning services through a serial
radio drama and promotional radio spots.

PRINCIPAL FY20 ACTIVITIES

e Designed a fumily planning training manual,

e Carried out a trainers workshop for 20 trainers from GFPA, the Ministry of Health, and the
School of Nursing.

e Conducted focus group discussions with Gambian men and women to determine themes,
messages, and characters for the radio dranit series.

e Conducted a three-day Radio Message Design Meceting,

e Reprinted 100G copies cach of five family planning booklets for semi-literate clients.

o Developed male and female anatomical chants for distribution o family planning service
providers.

e Contricted Radio Gambia to develop a 36-episode radio drama series in two fanguages
(Mandinka and Wolof).

e Set up six radio listening groups for the radio drame series.

FUTURE DIRECTIONS

Project activities will focus on training GFPA clinic and ficldwork assistants in family planning

communication: nretesting, completing and broadeasting the radio drama series; and

cvaluating project impact.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Program Officer Cheryl Letenmaier and PATH Associate Pamela Greene provided

seven person-weeks of technical assistance. @
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GHANA
Ghana Health and Family Planning Information Program
Country Project AF-GHA-O

PROJECT GRANTEE
The Ghana Ministry of Health/Health Education Division

PROJECT DURATION
October 1, 1987 - June 18, 1991

PROJECT BUDGET
$871,535

PROJECT OBJECTIVES
To improve the attitudes and knowledge of service providers toward family planning; to
increase general awareness and aceeptance of modern contraceptives; and to strengthen the
institutional capability of the Ministry of Health/Health Education Division 1o manage
comprehensive health communication programs.

SPECIAL FEATURES

The Project has attempted to ensure that clients visiting government clinics will receive quality
care by training over 2,500 clinic-level service providers in the latest family planning
counseling and service techniques. Also, the MOH/HED has attemipted to streteh its limited
resources for the promotion of family planning by adopting a strategy of designing 1EC
programs und then contracting with other ministries, family planning organizations, and
commercial firms to implement the programs under MOH/HED supervision.  Third, in a
unique approach to increasing clinic atendance, MOH/HED has designed a campaign which
promotes the image of the service provider as a caring individual.

PRINCIPAL FY90 ACTIVITIES

¢ Completed training of approximately 2,500 clinic-level (Level B service providers in family
planning and counseling,

* Mobilized the collaborative efforts of more than 15 community development and family
planning organizations, live corporate sponsors, three traditional Houses of Chiefs, and
three government ministries in a family planning campaign designed to increase attendance
at clinics in three regions of the country.,

* Produced and distributed approximately 100,000 posters of seven different types, 500,000

leaflets of four types, 250 signboards identifying family planning clinics, 3,000 hadges

identifying trained family planning counselors, 100 billboards promoting talking with a

trained family planning counsclor, and five issues of a family planning and health

information newspaper.

Broadcast three video dramas featuring family planning themes, including two produced

by the project in Ghana.

e Produced and broadeast audio cassettes featuring local songs and dramas promoting family
planning, and endorsements of family planning by traditional leaders.

* Produced and broadcast a weekly radio program and a weekly radio serial drama featuring
health information in English and local languages.

¢ Provided [EC support for Ghama Registered Midwives Association, Ghana Home Science
Association, 31st December Women's Movement, and other community-based organiza-
tions interested in integrating family planning promotion with their primary missions,

FUTURE DIRECTIONS

The Health Education Division will continue to focus on a three-region campuign to increase
the demand for family planning services.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Senior Program Officer Opia Mensah Kumah, Senior Research and Evaluation Officer Young-
Mi Kim, Program Officers Susan Krenn and Winthrop Morgan, and PATH Associate Program
Officer Kwame Asiedu provided 23 person-wecks of technical assistance and monitoring, Wl
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GHANA
National Film and Television Video
Country Project AF-GHA-02

PROJECT GRANTEE
National Film and Television Institute (NAFTT

PROJECT DURATION
April 21, 1988 - June 18, 1991

PROJECT BUDGET
S1537

PROJECT OBJECTIVES
To produce a 20-30 minute video for general distribution which dramatizes the Ghana
Resourees for the Awareness of Population in Development (RAPID) presentation.

SPECIAL FEATURE

The production is a joint effort of the Ministry of Health, the Population Impact Program at
the University of Ghana, JHE PCSand NAFTL Distribution of the film will take place through
the projects of cach of these institutions.

PRINCIPAL FY90 ACTIVITIES

e Revision of video based on pretesting results,

o Commencement of shooting of final version.

FUTURE DIRECTIONS

NAFTTexpects to complete the final version by carly 1991, The final product will be produced
in English and translated fater into three ocal languages. It will be broadeast nationally and
viewed and distributed through health and educational institutions.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
Technicatassistance to this project has been provided during monitoring visits to the AF-GHA-
01 project. B
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KENYA
Technical Assistance

OBJECTIVE

To assist USAID/Nairobi, the National Council for Population and Development, the Family
Planning Association of Kenya (FPAK), and other organizations offering family planning
services 1o establish specific goals for family planning communication programs, and to
identify a range ol interventions for achieving these goals.

PRINCIPAL FY90 ACTIVITIES

Reviewed the overall family planning TEC situation in Kenya, and identiticd strategic options
for IEC interventions over the nest seven years. In collaboration with the Family Planning
Association of Kenya, designed a project to improve 1EC support to community-based and
clinical family planning services.

FUTURE DIRECTIONS

JHU/PCS will launch a FP/IEC project with the FPAK in FY9L.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Deputy Director Jose G. Rimon 11, Senior Program Officer Philippe Langlois, and
Program Officer Cheryl Lettenmaier provided ten person-weeks of technical assistance. 1

MADAGASCAR

Project Design

OBJECTIVE
To work with the national family planning association (FISA) and the Ministry of Population,
Social Affairs, Youth and Sports in the design of two USAID-funded TEC projects.

PRINCIPAL FY90 ACTIVITIES

JHU/PCS and Madagascar counterpart organizations—FISA and the Ministry of Population,
Social Affairs, Youth and Sports—finalized the design of two country projects. Both two-year
projects have a strong youth component, and are targeted at populations in the provinees of
Antananarivo and Tamatave,

FUTURE DIRECTIONS

Start-up of the projects was delayed pending confirmation of funding through a buy-in from
USAID/Antananarivo. Toward the end of the year, JHU/PCS was informed that the money had
been allocated; both two-year projects are expected to start in early 1991, R
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MALI
Needs Assessment and Planning

OBJECTIVES

To design a project in collaboration with the Center for Applied Rescarch on Population
(CERPOD), intended to increase the quantity and quality of media coverage of population/
demographic issues in nine Sihelian countries: senegal, The Gambia, Cape Verde, Guinea
Bissau, Mauritania, Mali, Burkina Faso, and Chad.

PRINCIPAL FY90 ACTIVITIES
Design and finalization of project proposal.

FUTURE DIRECTIONS

The project will work with a network of Sathelian journalists, established by CERPOD in 1988,
to achieve the project objectives by:

1) creating @ bulletin of demographic news for network members:

2) conducting two workshops, one for radio and one for print journalists; and

3) instituting a system of incentives for media coverage. An initial step will be to assemble
a Sahelian media mailing list, and develop asystem for collecting publications and programs
on population and development produced by netwaork members.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Program Officer Michelle Bashin provided one person-week of technical assistance
to CERPOD. H
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Traditional and Modern Media to Promote Family Planning
Country Project AF-MAI-02

PROJECT GRANTEE
The Malian Association for Family Protection and Promotion (AMPPF)

PROJECT DURATION
March 1, 1990 - August 1, 1991

PROJECT BUDGET
$30.062

PROJECT OBJECTIVES

To strengthen the AMPPF's institutional capacity, on central and regional levels, to promote
utilizaiion of existing family planning services. The project aims to reinforce the AMPPEF's
growing expertise in using social dramas to convey family planning messages.

SPECIAL FEATURES

The project will bring the topic of family planning out of the realm of the tiboo by exploring
the subject through theatre, television and radio. The project will sponsor competitions for the
best plays and songs with family planning themes in Mali's two largest cities. The winners will
receive cash awards. Award-winning plays and songs will be taped for television and radio
broadcast,

PRINCIPAL FY90 ACTIVITIES

Finalization of project document, and project orientation for AMPPF and collaborating
ministries.

FUTURE DIRECTIONS

The project will start up with @ workshop for AMPPF and MPH family planning service
providers and outreach workers, and a planning meeting for the theater competition.

FY90 TECHNICAL SUPPORT
JHUZPCS Program Officer Michelle Beshin provided one person-week of technical assistance
to the project. B
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NIGER
Family Health IEC Project
Country Project AF-NIR-01

PROJECT GRANTEE
The Ministry of Public Health and Social Affairs

PROJECT DURATION
December 1, 1987 - December 31, 1989

PROJECT BUDGET
$116,000

PROJECT OBJECTIVES

To develop a program to increase public awareness and use of child spacing services, and
to huitd the capacity of the Ministry of Public Health and Social Affairs to provide these
serviees.

SPECIAL FEATURES

Pre- and post-project surveys of family planning knowledge, attitudes and behaviors were
carricd out in the capital and two urban centers. The post-project survey found  that
contraceptive practice had increased by 69%, from 13% to 22%, in the capital, and doubled,
from 8% to 10% in two urban centers between the project’s beginning and end. The survey
also found higher contraceptive use among women who had been exposed to family planning
raclio programming than those who had not.

PRINCIPAL FY90 ACTIVITIES

JHULPCS provided technical assistance to the Ministry to review the results of the post-project

survey, and to discuss implications for Niger's future family planning programs.

FY90 TECHNICAL SUPPORT

JHU/PCS Afvica Division Chict Philippe F. Langlois, Progeam Officer Michelle Bashin, and

consultant Dr. Miriam Jato provided a total of three person-weeks of technical assistance to
the project.
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TANZANIA

Technical Assistance

OBJECTIVE

To assist USALD. Tanzania 1o design the 1EC component of the seven-year bilateral Family
Planning Suppont Services Project with the government of ‘Tanzania.

PRINCIPAL FY90 ACTIVITIES

Collaborated with representatives of the Tanzanian Ministry of Health, the Tanzanian Family
Planning Association (UNATD and other organizations having family planning programs to
design the TEC component of the bilateral Fannly Planning Support Services Project.
FUTURE DIRECTIONS

JHUPCS will Tauncli a Family Planning 1EC project with the Ministry of Health/Health
Education Division in FY'9].

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Program: Officer Cheryl Lettenmaier provided three person-weeks of technical
assistance. @

TOGO

Technical Assistance

OBJECTIVE

To provide ad hoc technical assistance o the Association Togolaise pour e Bien-Eure
Familial—ATBEF C(Togolese Association for Family Welfare) in the development and
production of family planning TEC materials and activitios,

PRINCIPAL FY90 ACTIVITIES

Atthe request of USATD Togo and ATBEF. JHUSPCS Dymade arapid assessment of the quality
and cffectiveness of past Lomily planning TEC activities and oumputs produced by ATBEF; and
2) made recommendations for upgrading future efforts.

FUTURE DIRECTIONS

Current plans are for ATBEF 1o continue prodacing 10C materials under its cunent funding
arrangement with USALD Togo.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCES Africa Dwision Chiel Philippe Langlois provided approximately two person-weeks
of technical assistance. M

ZAIRE

Technical Assistance

OBJECTIVE

To support the Projet des Services des Naissances Desirables (PSND — Family Planning

Services Project) throughactivities geared toward strengthening the institution's 1EG capabilities.

PRINCIPAL FY90 ACTIVITIES

* Assisted PSND in conducting @ two-week workshop for provincial and zonal family
planning coordinators,

* Assisted PSND in producing family planning leaflets and clinic signboards.

* Collaborated with the Population Council and PSND in conducting an impact evaluation of
IEC activities and outputs in Kinshasa,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Program Officer Marydean Purves and Academy for Educational Dey clopment

Senior Program Officer Michele Lioy provided six person-weeks of technical assistance.
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ZIMBABWE
Male Motivation Program
Country Project AF-ZIM-01

PROJECT GRANTEE
The Zimbabwe National Family Planning Council

PROJECT DURATION
May 1, 1988 - March 31, 1991

PROJECT BUDGET
$177,751

PROJECT OBJECTIVES

To increase the knowledge and use of family planning methods among males of reproductive
age, 1o improve male attitudes toward family planning, and 1o promote joint family planning
decision-making hetween men and their spouses.

SPECIAL FEATURES

A post-project houschold survey of family planning knowledge, attitudes, and practices
among men was undertaken in late 1989, Preliminary results from this survey and other
project monitoring activities reveal the suceess of the project’s three interventions—a
biweekly radio drma series with family planning messages; two pamphlets targeted to men
but uscful o anyone interested in family planning; and more than 60 motivational and
cducational tulks conducted for men in mines, farms, factories, and villages. The various
media reached arelatively large proportion of Zimbabwean men, messages were understood,
attitudes toward family planning changed, and in o surprising number of cases the
interventions reportedly led men to new behavior,

PRINCIPAL FY90 ACTIVITIES

o Conducted a Male KAP Survey among a nationally representative sample of 900 men 18-
35 years old.

o Anahvzed results of the Male KAP Survey and drafted a preliminiry report,

o Analyzed results of two additional project monitoring studies and drafted preliminary
reports.

FUTURE DIRECTIONS

JHUZAPCS and ZMFPC will complete and print a final report of the Male KAP Survey, produce

a Final Project Report, and conduct two Research Dissemination Workshops—one for ZNFPC
staft and the other for 150 representatives of the press, governmental and non-governmental
organizations, and the academic community in Zimbabwe.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Opia Mensah Kumah and Consultants Gary Lewis and

Donald Adamchak provided a total of four person-weeks of technical assistance. @
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Table II-1
AFRICA: Summary of Major Conuntry Activities by Project Output Category
Indicating Fiscal Year of Activity (exciuding Nigeria)

FF—!OVISION OF

WORKSHOPS

NEEDS COUNTRY  COUNTRY
ASSESSMENT PROJECT PROJECT TECHNICAL AHD FILMS AND
COUNTRY _ & PLANNING OEVELOPMENT _ ~ __ INIATION ASSISTANCE . CONFERENCES MATERIALS
Regional 90 8, 90 83, 87 8:-80, 90
VRTNA &4, 87, 88 84, 88 87-90 85, 86, 88-90 83-80, 88-90
CAFS 85-89 80-88 H5, 87, 88
Algieria 80
Benin 8-i-80
Bhutan 80
Botswana 83-85, 89
Burkina Faso 84 85-87 86, 87 85-90 86-89 84-90
Burundi 85 84-86
Cameroon 88 89 90 920 90 =8
Cape Verde 90 90
Central Alrican 88, 89** 88, 89* 84, 80, 88
Republic
Chad 89 89, 90 89 90
Comoros 86
Congo 84 84 84
Cone d'ivoire 89 86, 90 87 80-90 90 83, 86-88, 90
The Gambia 89 920 89, 90 90 83, 86, 89, 90
Ghana 86 87 88 80, 88-90 87-90 85-90
Guinca/Bissau 80
Kenya 80, 90 88, 90 88 85-90 87, 88 83-80, 88-90
Stellagraphics 84 85
RETCO 85 85
Lesotho 80, 88, 89 88, 89 8:§-80, 88, 89
Liberia 84 84 85 84, 80, 89 89 83-80, 89, 90
Madagascar 89 8B1-86
Malawi 8:4-80
Mali 8 84, 87, 89 86, 90 87-90 83-80, 88, 89
Mauritania 87°, 88 88
Mauritius 85°, 8O 83-80
Niger 87 87 87 87-90 88, 90 85, 80, 88-90
Rwanda 86 87 87 81-80
Sio Tome/ Principe 85
Senegal*** 80 85-88 80, 87 83-87
Seychelles 8, 85
Sierra Leone 8i*, 86 85, 87, 88 8i-80, 88, 80
Swaziland 85 85 85*° 85, 89 83-80, 89
Tanzania 89 89, 90 &89 80, 89, 90
Togo 80, 90 80, 87, 89, 90 87, 89 83, 85, 80, 89, 90
Uganda 83* 85, 87-90 88 83, 80, 88-90
Zaire 81, 87 87 81-90 80-90 ¥3-87, 89, 90
Zimbabwe 90 87 88 83-90 88, 90 83-80, 49, 90

* Partial needs assessment
** Not funded under a subagreement
*** Activities in FY88 were funded through i subcontract with an AID Cooperating Agency
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Table I1-2
AFRICA: Needs Assessments Conducted-1Y00
(excluding Nigerica)

DURATION
COUNTRY MONTH/YEAR PERSONNEL/(AFFILIATION) IN WEEKS DESCRIPTION OF ACTIVITIES
Cape Verde Apr 1990 de Negrni (Consulant) 2 Determine family planning, communication, and training

needs and resources and draft two-year plan of action for

FIP/IEC activities,
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COUNTRY MONTH/YEAR
Regional OctzNov 1989
Regional Feb 1990
Regional May 1990
Regional Junsjul 1990
Regional Sep 1990

Burkina Faso

Burkina Faso

Burkina Faso

Cameroon

Cameroon

Cimeroon

Chad

Cote d'lvoire

Cote d'lIvoire

Cote d'lvaoire

Oct 1989

Mar 1990

Sep 1990

Nov/Dec 1989

Apr/May 1990

Aug/Sep 1990

May 1990

Nov 198)

Nov 1989

Feb/Mar 1990

PERSONNEL/AFFILIATION)

Winnard: (JHU PCS)

Langlois A JHU/PCS)

Lediard €AED)

e e AFRICA

Table II-3
AFRICA: Technical Assistance Visits—FYO0
(excluding Nigeria)

OURATION
IN WEEKS

[89]

Tadic/(AED consultant)

Ah-Fat/(URTNA)

Mayer-(Consultant)

Bashin/(JHU/PCS)

Langlois/(JHU/PCS)

Bashin/(JHU/PCS)

JatostConsultant)

Bashin/(JHU/PCS)
Koné: (Consultant)
Kumah. (JHTPCS)

Bushin (JEHU PCS)

Kumah, (JI{U/PCS)
Cogswell (PATHD

Langlois. (UU/PCS)

Langlois(JHU/PCS)

Kumah/(JHU/PCS)
Purves/(JHU/PCS)

Langlois: (JHU/PCS)
Purves/AJHLU1PCS)

Iw

~

OESCRIPTION OF ACTIVITIES

Atend the URTNA (Union of National Radio and Television
Organizations of Africa) annual screening of television progranis
by TRTNA members,

Meetings in Dakar, Sencgal with Secretary General of URTNA 1o
discuss matters pertaining o Project A-SEN-02; attend general
assembly and initiate arrangements for Freneh linguage
advanced welevision production workshop.

Conduct three-week television production workshop tor
television producers from Francophone Africa broadeasting
organizations,

Assist television producess in Cameroon, Nigeria and Renva,
develop television programs from seripts produced during the
TOB8 URTNA Advanced Television Production Workshop.

In collaboration with the Centre d'¢tudes et de recherche sur

la population pour e développement CCERPODY. miake final
revisions to "CERPOD Media Network Project” (AF-MAL-03)

Lo permit project start-up.

Assist Ministry of Health and Social Action (MOHSA) in
developing speditic themes and ideas for communication
activities based on focus group discussions conducted in two
rural arcas; project monitoring,

Assist the Ministry of Health and Social Action (MOTSA) in
conducting small scale impact evaluations of project activities;
present resulis of the Burkina Faso knowledge, attitudes and
practices study:.

Conduct final evaluation of Burkina 1987-1990 [EC Prograum
(AF-BKF-02).

TA Tor start-up of Cameroon Child Spacing Promotion Project
(AF-CAM-01),

Assist Health Education Serviee of the Cameroon Ministry of
Public Health (MSP SES)Y to conduct focus groap discussions.
Assist the MSPSES in conducting a two-week PP IEC workshop
for the Cameroon Child Spacing Promaotion Project; assist project
officials in developing proposal and budget for project extension;
identify Tocal consuliants to conduct baseline KAP survey and set
up monitoring and evaluation system.

With AID Mission and local counterparts, revise proposal for
Chad Family Welfare Promotion Project and lay groundwork for
initial project activity.

Two-day visit to paricipate in activities commemorting tenth
anniversary of the Association Ivoirienne pour e Bien-Eire
Familial (AIGED,

Collaborate with the Association Ivoirienne pour le Bien-Etre
Familial (AIBEF) in the design of a family planning TEC project;
investigate possibilities for developing an Enter-Educate project
{for Francophone Africa.

Collahorate with AIBEF on in-depth study of proposed project
sites consult with AIBEF Dialogue Production on scripting for
feature film: continue investigations into possible French
Linguage Enter-Educte project.
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COUNTRY

Coe d'Tvoire

The Gambia

The Gambia

Ghana

Ghana

Ghana

Kenya

Kenya

Mali

Niger

Niger

Niger
Tanzania

Togo

Zaire

MONTH/YEAR

Sep 1990

Nowv 1989

Feb 1990

Nov 1989

JanAMar 1990

JulzAug 1990

Mar 1990

May/Jun 1990

Sep 1990

Oct 1989

Oct 1989

Aar 1990

May 1990

May 1990

Nov/Dec 1989

Table I'-3—-continued

PERSONNEL/(AFFILIATION)

Kumah (JHU/PCS)

Lettenmaier (JUHU PCS)
Greene APATHD

Lettenmaier (JHU: PCS)

Morgan, (JHLU/PCS)
As'edu (PATID

Kim:-(Ji 10 PCS)
Kumah ()1 iU PCsy
Krenn- (JHUPCS)
Morgan. (JHUPCS)
Morgan (JHU/PCS)

Rimon (JHU: PCS)
Lettenmaier: (JHUAPCS)
Langlois: (JHU/PCS)

Lettenmuier/ (JHU PCS)

Bashin/ (JIHU/PCS)

Bashin/(JHU/PCS)

Langlois/(JHU/PCS)

Bashin/(JHU/PCS)

Jato(Consultant)

Lettennaier/ (JHUPCS)

Langlois/ (JHU/PCS,

Purves/(JHU/PCS)
Lioy, (AED)

DURATION
IN WEEKS

13

G

DESCRIPTIDN DF ACTIVITIES

Review and revise proposal for the Central Region Family
Planning Information Project (AF-IVO-02) in collaboration with
REDSO 'WCA and AIBEF officials.

Conduct Training Mz rials Development and Kdentification
Workshop as part of stast-up of Training and 1EC Materials Project
(AF-GAM-01) with The Gambia Family Planning Association
(GFPA).

Assist the GFPA in analyzing focus group discussion withy rural
men and women, conducting i three-day meeting with Radio
Gambia andt the Department of Medicine and Health to develop
messages for a radio drama series, and conducting it one-week
training of trainers workshop.

Assist Ministry of Health Health Education Division ¢MOHHED)
with campaign planning preparations, induding supervisory
orientations in three campaign regions: project monitoring,
Design special evaluation studies and discuss interim evaluation
report, s well as future evaluation plans; assist with launch of
IEC campaigns: ongoing project monitoring,

Technical assistance and project monitoring for Ghana Health and
Family Planning Information Project (AF-GHA-01); planning start-
up of Phase Twe of regional campaigns.

Review the family planning [EC situation in Kenya and identity
long and short-term strategic options for family planning IEC over
the nest five 1o seven years,

Collaboration with FP 4K in design of family planning 1EC strategy
and prepare proposal for two-year IEC project in support of
country-wide community-hused distribution (CBDY and clinic-
based family plnning services o he exceeuted by FPAK.

Assistin start-up of project “Traditional and Modern Media to
Promote Family Planning in Mali” (AF-MAL-02) with the
Association Malienne pour la Protection et la Promotion de la
Famille (AMPPEF).

Present knowledge, attitudes and practices (KAP)Y survey results
within the Ministry of Public Health ¢MPED and the Ministury of
Social Aftairs and Women's Welfare (MSAWW) and discuss
direction of future FINIEC effonts.

Monitor concluding family planning TEC project with Ministry of
Public Health and Social Affairs (now divided into two ministries
=MPH and MSAWW) and discuss lessons tearned and future
directions.

Present resulis and discuss implications of houschold RAP survey
with representatives of MPHEL MSAWW and USAID,

Assist USAID Mission in analyzing program requirements of its
Family Planning Services Support Project and writing the 1EC
section of the project paper.

Assess quality and elfectiveness of fimily planning [EC activities
being carried out by the Association Togolaise pour le Bien-Etre
Familial (ATBEF) and help ATBEEF chart future directions,
Monitor [EC activites of Projet des Services des Naissancees
Désirables (PSND) and assist the PSNDYs TEC unit in developing
its atction plan for 1990,
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Table I-3—-continued

COUNTRY MONTH/YEAR PERSONNEL/(AFFILIATION) )

Zaire Mar/Apr 1990 Purves/(JUL/PCS)
Lioy/ (AED)

Zaire May/Jun 1990 Lioy/(AED)

Zimbabwe Oct 1989 Adamchak/( Consultant)

Zimbabwe May/Jun 1990 Lewis (Consultant)

Zimbabwe Sep 1990 Kumah/A(JHU/PCS)

DURATION

1IN WEEKS

7

1 5%

DESCRIPTION OF ACTIVITIES

Assist PSND with training of trainers seminar on interpersonal
communication in Lubumbashis discuss 1EC component of
Population Council's Situation Analysis. Prepare education
component of IEC effort.

Assist PSND with second training of trainers seminar on
interpersonal communication in Kinshasa,

Assist the Zimbubwe National Family Planning Council (ZNFPC)
with impact evaluation of the male motivation campaign.

Assist ZNFPC in the integration, analysis and write-up of the
monitoring activities and impact survey preliminary tables into a
compreheasive summary report of evaluation results; assist
ZNFPC 1o finalize the hascline compilation analysis report.
Attend the ZNFPC 1EC Strategic Planning and Consensus
Building Seminar Sept. 13- 14, discuss future JHUPCS
collaboration with ZNFPC and finalize the Male Motivation
Project.
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COUNTRY

NUMBER

TPROJECT

DATES

AGENCY

Table I1-4
AFRICA: Workshops and Conferences-FY90

NUMBER OF

(excluding Nigeria)

PARTICIPANTS DESCRIPTION OF ACYIVITIES

Regional

Regional

Regional

Cameroon

Cameroon

Cameroon

Cameroon

Cote d'lvo

AF-SEN-02

AF-SEN-02

AF-SEN-02

AF-CAM-01

AF-CAM-01

AF-CAM-01

AF-CAM-01

ire  AF-IVO-02

The Gambia  AF-GAM-01

Oct'Nov 1989

Feb 1990

May 1990

Dee 1989

May 1990

Sep 1990

Sep 1990

Nov 1989

Nov 1989

URTNA

URTNA

URTNA

MSP/SES

MSP/SES

MSP/SES

MOPH/
DFMH

AIBEF

GFPA

N/A

N/A

37

16

19

N/A

N/A

URINA Screen IV JHUL PCS Senior Program Officer Kim
Winnard attended URTNA Screen 1V, a forum for African
broadcasting executives to review and critique television
programs produced in Africa over the previous year, Held in
Nairobi, Kenya by the URTNA Programme Exchange Centre.
30th Ordinary Session of URTNA General Assembly. JHU/PCS
Africa Division Chicl Philippe Linglois auended the URTNA
General Assembly held in Dakar, Senegal. He also met with
the Seeretary General of URTNA 1o discuss matters pertaining
o project AF-SEN-02 and initiate arrangements for the French
languige advanced television production workshop,

Advanced Television Production Worksbop (French). Three-
week workshop on writing “production techniques for
representatives of four national broadeasting organizations.
AED consalants Mark ediard and Patrick Tadi¢, and URTNA
Video/Radio Progriam Officer Pierre Ah-Fat conducted the
workshop in Dakar, Senegal in collaboration with the Office de
Radiodiffusion-Télevision du Séncgal (ORTS).
consensus-building Seminer. JHEDPCS Senior Program Officer
Opia Mensah Kumah assisted the Health Education Serviee of
the Ministry of Public Health (MSP/SES) in conducting a two-
day seminar auended by senior officials of governmental and
non-governmental public health and TEC institutions,

Focus Group Discussion Workshop, JHUPCS Program Officer
Michelle Bashin and research consultant Miriam Jato conducted
a six-day training workshop on the basics of qualitative
research.

LEC Child Spacing Workshop, PATIT consultant Lynne Cogswell
conducted o two-week TEC trining workshop, assisted by JHU/
PCS Senior Program Officer Opia Mensah Kunah, Participants
aune from three government ministries, as well as various non-
governmental orgianizations.

National Conference on Defining Policy Directions and
Strategies for Family Planning in Cameroon. JHU/PCS Senior
Program Officer Opian Mensah Kumah served as technical
advisor on the 1EC working group of this week-long
conference, organized by the Department of Family and Mental
Health of the Ministry of Public Health (MOPH/DEFMH) with
technical assistance from the Service Expansion and ‘Technical
Support (SEATS) project.

AIBEEF Tenth Anniversary Celebration. JHU/PCS Africa Division
Chief Philippe Langlois visited Cote d'ivoire for two days to
participate in activities commemorating the tenth anniversary of
the Assocation voirienne pour [e Bien-Etre Familial (AIBEF),
the country's family planning assocition.

Training Materials Development and Identification Workshop.

JHUZPCS Program Officer Cheryl Lettenmaier and PATH

Associate Pamela Greene conducted a five-day workshop with
the Gambia Family Planning Association (GFPAY to develop a
training nanual for tamily planning ficldworkers and clinic
assistants and 1o identify training support materials.
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Table II-4—continned

COUNTRY

PROJECT
NUMBER

The Gambiu

The Gambia

Ghana

Niger

Zaire

Zaire

Zimbabwe

AF-GAM-01

AF-GAM-01

AF-GHA-01

AF-NIR-01

AF-ZIM-01

HOST NUMBER OF
DAVES AGENCY PARTICIPANTS OESCRIPTION OF ACTIVITIES

Feb 1990 GFPA 17 Training of Trainers Workshop, JHUPCS Program Officer
Chenyl Lettenmaier and GFPA Senior Program Officer (1EC)
Alaba Mboge conducted a one-week workshop 1o pretest
portions of the Training Manual for Family Planning Fieldwork
and Clinic Assistants and 1o improve participants” training skills.

Feb 1990 GFPA 17 Radio Message Development Meeting, JHU-PCS Program Officer
Cheryl Lettenmaier assisted the GEPA in conducting a three-
day meeting with Radio Gambia and the Department of
Medicine and Health to develop messages for aradia dima
series.

Nov 1989 MOLI/HED 4 Management Training Workshop. [HUPCS Program Officer
Winthrop Morgan and PATH Program Associate Kwame Asicdu
conducted i three-day management training workshop for
project managers from the Ministry of Health, Health Education
Division (MO HED),

Mar 1990 MOSAWW, 15 Presentation of Niger Household KAP Survey, JHUPCS Pre gram
MOH Officer Michelle Bashin and consultant Miriam Jato presented
the results of the 1989 PCS houschold KAP survey to an
assembly of high-lever decision-makers in the Ministry of Social
Affairs and Womens Welfare (MOHSAYY) and the Ministry of
Health.

Mar 1990 PSND 15 Finst TOTAPC Workshop. JHU PCS Program Officer Marydean
Purves and AED Senior Program Officer Michele Lioy assisted
the stalt of the [EC Division of the Projet des Services des
Naissances Déstrables (PSNDY in planning and caryving out 2
three-week training of trainers CTOT) seminar on interpersonal
communication (IPCY in Lubumbuashi.

Jun 1990 PSND 1u Second TOTIPC Worksiop, ARD Senior Prograr Officer
Michele Lioy assisted the statt of PSNIY's TEC Division in
planning and carrying out the second three-week TOT seminar
on interpersonitl communication, held in Kinshasa,

Sep 1990 ZNFPC N/A HC Strategic Planning and Consensus Building Seminar. JHU/
PCS Senior Program Officer Opia Mensalt Kamah attended a
two-day seminar organizecd by the Zimbabwe National Family
Planning Council (ZNFPC) with the assistance of the World
Bank. The purpose of the seminar wis 1o obtain i consensus
on IEC program dircctions and priorities from all organizations
and institutions interested in family planning 15C.
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Table 1I-5
AFRICA: Materials Developed
CA - 1, FY83 - FY87; CA-2, FY87 - FYO0

REGION/COUNTAY PRINT AUDIOVISUAL
PCS PROJECT NO. MATERIALS MATERIALS OTHER
Regional-US based Generic FIP methods motivational

leaflet

3,000 copies—English
1,000 copies=French
Draft of FP flipchart for Africa®

Regionual-ECA 1 hooklet, 5,000 copics
(PCS-FM-03)
Regional 1 catalogue of radio/TV 3 demo radio programs (interviews) 6 issues of Bulletin, 500 copies ea.
(AF-SEN-0D) programs, 350 copics 9 radio programs G additional issues of Bulletin

2TV programs 4 English and < French issues of

Bulletin, 500 copies each
The Gambia (mini-grant) 12 episodes of radio drama series
in Mandinka and Wolof
Ghana (mini-grant) 8 episodes of radio serial drama
in English

Senegal (mini-grant) 22 radio programs in French®

1 song®

19 radio programs in Wolo(®
Sierra Leone (mini-grant) 12 episodes of radio series
Regional 1 catalogue of radio/TV 3 radio programs 5 French and 4 English issues of
(AF-SEN-02) programs, 1,000 copies® 7 radio interviews* Bulletin, 500 copies cach

1 video® 5 French and 5 English issues

of Bulletin, 500 copies cach®
Glumna (mini-grant) 1TV program®
Regional-CAPS 1 training curriculum
1 FP resource manual, 120 copies

Burkina Faso 3 posters, 2,000 cach 1 National FP logo
(AF-BXE-O1) 2 hooklets, 9,000 cach 1 30-minute dramatic tlm

1 week long multi-media
AWITCNUSS CamPatign

3 FP billboards

600 FP T-shins

25 large FP banners

Burkina Faso 3 posters, 2,000 cach 1 film (financial contribution 42 FP clinic signs
(AF-BKF-02) 3 posters (reprints), 5,000 ca. to production of *My Daughter 8,500 FP logo decals
(3,000 in FY90) Will Not Be Excised”) (3,500 in FY90)
2 brochures: condoms, 6,000 12,000 meters-cloth with FP logo
1UD, 3,000 125 contraceptive sample Kits
1 brochure Creprint) pill, 5,000 15 performances of FP theater
2 fliers: youth & sexuality, 30,000 (7 in FY9O)
ringe of methods, 20,000 1 FP song produced and
1 curriculum in FP for National distributed®

School of Social Workers

1 FPZIEC training manual

1 brochure: spermicidal foam
and 1ablets, 2,000°

Cate d'lvoire 31,000 contraceptive methods booklets
(AF-IVO-0D) 3.000 FP posters

* Materials developed during FYY0 under CA-2
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REGION/COUNTAY
PCS PROJECT NO.

Ghana
CAF-GHAOD

Kenyi
(AF-KEN-01)

Kenva
(AF-REN-0O1)
Liberia
CAF-LIB-01)

Madi
CAF-MAL-OD)

Niger
CAF-NIR-O1)

Nigeria
CAF-NGA-0])

Nigerizt
(AF-NGA-2)
Nigeria
(PCS-EN O2)
Nigeria
CAF-NGA-03)

Nigeria
CAF-NGA-OD

~ PRINT
MATERIALS

AFRICA

Table II-5-continued

MOH newsletters:
4 FYBR, 5,000 cach
FFYRY, 10,000 cach
FP Booklets for service
providers, 13,000 copices
3 FP leaflets, 200,000 cach
2 posters, 20,000 cach
I promotional brochure for
GRMA, 5,000 copies
LR module, 2,000 copics®
Posters:
30,000, Pressure on Water*
30,000, Pressure on Transport*
30,000, Pressure on Drugs®
30,000, Little Food 1o Share*
17000, Talk 1o Your Advisor?
25,000, A Wl Planned Family®
25,000, One More Means®
50.000 leaflets on the pills
30,000 leatlets on condoms®
50.000 leatlets on foaming ablets®
100,000 hooklets:
generad methods®

1 CBD training munual,
220 copies

2 booklets, 3,000 cach
S posters, 3,500 cach
2 FI brochures, 3.000 cach

2 posters
2 additional posters, 1,500 ¢a.
I poster, 1000 copics

9 hooklets. 215,000 copics
3 booklets, 110,000 ¢ pies

2 fliers, 50,000 cach

-+ hooklets, 25.000 ¢ich
4 posters, 3,000 cach

1 eaflet

+ booklets

“ Materials deseloped dusing FY90 under GA-2

CAUDIOVISUAL
MATERIALS

L weekly radio series
(1 episodes aired)

42 radio announcements

56 additional episodes of weekly
radio programs on health issues

3 episodes of weekly radio serial
drama. for pretesting

~0 radio announcements

1500 audio cassettes®

-+ six-minute video comedies
1 video program
I 1omm film transfer from video

10 copics of 1 30-minute video-tape

made and distributed

1 80-minute video program
I radio series of traditional storics
on FpP

1 3-part, 180 minute radio play
with FP’ theme, broadeast in
2 languages

1 60-minute 1V drama on FP°

4 spots, 169 radio broaedeasts
S spots, 86 TV hroadeasts

6 radio spots
1TV program

2TV programs

OTHER

198 FP clinic signs for MOIH
400 FP clinic signs for GRAA
9 feature articles

O newspaper advertisments
100 FP flip charts

1 clinie flip chant

1 clinic lip chart, 1,100 capivs
90 hillhoards®

120 signboards®

2,500 badges*

I National FP logo

I 3-day awareness seminar for
Nutional Women's Union,
including Multi-media coverage

125 FP methods sample kits

I National FP logo

40 signs for service deivery points

2 conferences for political ek
opinion leiders®

3.000 meters of printed cloth
with FP logo*

3 newspaper ads

7 newspaper articles
I newspaper ad
1 FP song
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Table II-5—countinied

REGION/COUNTRY PRINT
PCS PROJECT NO. MATERIALS
Nigeria 3 posters, 5,000 copics

(PCS-FM-04)

Nigeria

(PCS-FM-03)

Nigeria

(AF-NGA-00)

Nigeria

(AF-NGA-07-08)

Nigeria

(AF-NGA-09)

Nigeria

(AF-NGA-11)

Nigeria

(AF-NGA-12)

Nigeria

(AF-NGA-13)

Nigeria

(AF-NGA-15)

Zaire

Zimbabwe
(AF-ZIM-0

B

- fliers, 7,000 copies
-+ posters, 2,150 copies

2 posters, 1,000 cach

3 bhooklets, 900,000 ot

1 IEC curriculum
3 fliers, 7,000 cach
1 poster, 1,000 copics

500 motivational posters

1 FP flier

1 flier-male methods, 7,500

1 poster aimed at men in French
and Lingala

1 training of trainers manuwal in
[EC and interpersonal
communication®

1 FP methods teatlet,
20,000 copies®

2 FP leaflets, 250,000 cach

* Materials developed during FYO0 under CA-2

" AUDIOVISUAL

MATERIALS

3 radio spots, 90 broadeasts
11V spot
27TV programs, 90 broadeasts

1 radio program
2 radio spots
1TV spot

13 episodes of a TV magazine
format series

23 additionad episodes of & TV
magazine format series

7 additional episodes of o TV
ngazine formuit series

2 radio spots
27TV spots

2 TV programs, 39 episodes total
27TV spots

1 video program

I radio program, 11 episodes
19 additional ¢pisodes
1 radio spot

1 raclio drama serial, 39 ¢pisodes

OTHER

1,660 fabric picces with FP logo
and picture

13 clinic stamps

0 folk dramas

1.000 stickers

1.000 T-shins

1,000 visor caps

2 stickers, one on FP general, one
aimed at men, 750
15 campaign banners
1 FP calendar (1989)
1 FP calendar (1990)°

130 clinic signs®
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Children march for heaith.

Latin America and
the Caribbean

Almost thirty years of experience in
family planning services are now coupled
with communication infrastructures which
are among the most sophisticated in the
developing world. The time is therefore
right for new uses of these infrastructures
in family planning T1EC. In 1990, JHLU/PCS
assisted public and private sector family
planning agencies to explore possible new
avenues for spreading the word about
family planning even to hard-to-reach au-
diences throughout the region.

During 1990, ten country projects and
three technical assistance contracts were
underway in nine countries, with costs
ranging from $2:4.000 to $1.3 million. The
continuing regional strategy for Latin
America features three key components:
e devising innovative ways of reaching

underserved audiences such as young

people, men and rural couples;

e facilitating coordination among public,
private and commercial sectors to create
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national teams working together toward
common goals: and

applying  cutting-edge  communication
techniques to the creation of award-
winning products with a documented
impact on behavior.

Although family planning communica-
tion has reached millions of Latin Ameri-
cans overthe vears, there are still audiences
which have not tully absorbed these mes-
sages. Ino 1900, JHUAPCS helped many
countries tuke significant steps toward
reaching these underserved audiences. On
Colombia's Atlantic Coast, radio spots and
point-of-purchase and other print materials
aimed at vouth promoted temporary meth-
ods, These were available at pharmacies as
well us Profuamilia community-based distri-
hution points and clinics. Sules tracking
revealed that during the six-month cam-

paien which targeted young men, sales of

Tahiti condoms, featured in the campaign,
increased by as much as 92 percent.

A PRO-PATER campaign in Brazil pro-
maoting vasectomy was effective in reach-
ing men in three Brazilian cities. The pro-
jeets s media campaign used an award-
winning 1V spot, radio, and print materials
featuring animated hearts to promote vi-
sectomy services. The campaign stimulated
w110 pereent increase in the total number
of vasectomy clients,

In Bl Salvador, 3927 rural outreach
workers are informing hard-to-reach com-
munities nationwide about the health and
other benefits of fumily planning. The
promaoters, who work ona volunteer hasis.
received training, support materials, and
ongoing monitoring through this JHU, PCS-
supported project with the Ministry of Ag-
riculture.

New JHU PCS activities are under devel-
opment in Mesico, Honduras, Ecuador and

Bolivia. They will continue the trend of

using innovative techniques to attract these
critical, underserved groups.

It is most encouraging that in many
countries cfforts to reach these groups are
becoming more coordinated.  In 1990,

JUHUAPCS provided technical assistance in

the development and implementation of
ground-breaking national family planning
communication strategics in Bolivia and
Ecuador, These strategies are unique in
that they bring together agencies from
public, private and commercial sectors 1o
collaborate in ways not previously seen.
By drawing on the expertise of individual
organizations, these strategies apply a
“comparative advantage” theory to tamily
planning [EC which is long overdue,

Simitarly coordinated efforts were seen
in the Motivators ‘Training Project in Il
Salvador. This project featured @ unique
collaboration among the Ministries of Agri-
culture and Health, the Salvadoran Social
Sccurity Institute, and the private sector
Sabvadoran Demographic Association. In
Peru's AIDS prevention campaign, the
Ministry of Health worked together with
private-sectoradvocacy groups priticularly
concerned with this health issue. The
extent of this cooperation is bestillustrated
by the continued collaboration in Peru
among the key playersafter JHUPCS fund-
ing had ceased, as well as by the malti-
million dollar European Economic Com-
munity-funded follow-up project which the
Community chose as its sole AlDS-related
activity in South Americit,

The results of JHUPCS activiaes speak
for themselves.  In most countries the
projects have resulted inincreases in both
user rates and sales of a wide range of
methods, not o mention extensive atten-
tion from the media and public. Projects in
Latin America are clearly demonstrating
that high-quality family planning messages
can be designed and produced to compete
elfectively with advertising for the public’s
attention. Morcover, attention to JHU/PCS
projects has gone far heyvond national
boundaries.  The prool rests in five major
international awards:
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s Global Media Award (1989) for “Besi
Combined Media Effort,” the Population
Institute, for CREA, Guatemala's Regional
Video Production Center;

e Gold Medul for “Retail Services™ (1989),
London International Advertising Awards
forthe TV spot from the Brazilian Vasee-
tomy Promotion Campaiign:

e Bronze Medal for Heahh: Medical Prod-
ucts and Services™ C1989), International

Filw and TV Festival of New York, for

the TV spot from the Brazilian Vasee-
tomy Promotion Campiign;
* Bronze Lion (1989), Cannes Interna-

tional Festival of Advertising Films, for

the TV spot from the Brazilian Vasee-
tomy Promotion Campaign: and
® Rosa Cisneros Memorial Information
Award (1990, International Planned
Parenthood Foundation, to Colombia’s
Profamiliz. for the 1989 mass media
campaign to promote temporary meth-
ods on Colombiu's north coast.
Inadditiontothis international recogni-
tion, the vasectomy spots have also won
three major national media awards in
Brazil. The message is clears JHUZPCS s
making a prize-winning impact in Latin
America. Bl
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THE DEMISE OF THE MEXICAN
RURAL MOVIE HOUSE

On a bright and sunny Friday
morning we arrived in the small
hamlet of Las Rosas in the Southern
Mexican State of Chiapas. We were
coming there to evaluate the
importance of the rural movie
theater as a medium for conveying
family planning social messages. In
the past, almost every littie town
boasted its own “Cine Popular.”
After considerable searching, we
located the object of our trip~a 16
millimeter theater located in
someone’s house. \We entered, took
our seats, and looked around. To
our surprise, we were the sole
audience for that afternoon’s
scheduled feature!

e made a quick exit, wanting to
find out where everyone was. We
kept telling ourselves: “Fridays must
not be a good day for ‘Los Rosefios’
to go to the movies....” or: "Maybe
the neighboring town is celebrating
their patron saint’s day....” Then,
suddenly, we saw, on top of the
Xivth century Spanish municipal
building, a powerful satellite dish,
installed, we soon learned, two
years before our visit. Thanks to this
modern communication technology,
the 20,000 inhabitants now enjoy
four TV channels!

Another surprise awaited us: three
video rental stores displaying an
Impressive variety of Hollywood and
Mexican movies. At last we
understood! The Mexican
technological revolution had already
conquered even the most remote of
Mexican areas, such as the beautiful
Las Rosas. Thus, the perfect setting-
satellite TV and video rentals-has
been created in which family
planning communication campaigns
may sprout in this and many similar
hamiets. And none of the people we
spoke to during the course of our
visit were mourning the demise of
the rural Mexican movie house.

Patrica Poppe
Program Officer
Latin America Division
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LATIN AMERICA REGION
CREA: Centro Regional de Audiovisuales
Regional Project LA-GUAOI

PROJECT GRANTEE
Asociacion Pro-Bienestar de Ly Familia de Guatemala (APROFAM)

PROJECT DURATION
March 1, 1987 - August 31, 1991

PROJECT BUDGET
S1,360,000

PROJECT OBJECTIVES

To estiblish a regional video production center to produce high quality family planning
broadcast materials for Central American audiences,

SPECIAL FEATURES

The production center, known as CREA, uses state-of-the-art video equipment previously
unavailable inthe region, It is attractive to both advertising agencies who have been using
production facilivies in the US and to social agencies which can purchase CREA's services at
prices substantialy lower than those offered by commercial agencies,

PRINCIPAL FY90 ACTIVITIES

» Continuing the environmental documentary series, “Cadena en Accion,” two more pilot
videos were pre-tested, completed, and wired. These five-minute mini-programs serve as
documentarics on environmental, population, and national development issues in Central
Americit. In addition, ten de -umentaries on environmental issues, children’s rights, family
planning, and rural devetopment were also produced. CREA also produced 20 short video
clips under commercial contracts.

o Achicving 60 percent self=sulficieney for operating and production costs.

o Installation of autonuited accounting and financial systems,

o linplementation of ongoing training for cquipment maintenance.

FUTURE DIRECTIONS

JHUA/PCS will continue to work with CREA in the arcas of financial planning, production

management. and marketing to achieve self-sutticiency while still pursuing its social mandate,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUAPCS Financial Manager Paul Bankerd, Senior Program Officer Alice Payne, Program

Officer Patricia Poppe, and JHU/PCS subeontractors Mike Ross and Oliver Kumijian provided
actotal of cight person-weeks of technical assistance 1o this project. Ml
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LATIN AMERICA REGION
Evaluation Research Program of the Communication for

Young People Il Project
Regional Project LAMEX-10

PROJECT GRANTEE
Instituto de Investigacion de la Comunicacion, A. C. (1IC)

PROJECT DURATION
July 1, 1988- April 30, 1990

PROJECT BUDGET
S109,500

PROJECT OBJECTIVES
To evalume the penetration and impact of the responsible parenthood message in the
Communication tor Young Pcople 11, or *Karina and Charlie” project.

SPECIAL FEATURES

The results of this project will help determine the impact and effectiveness a) of using music
as acomnumication channel to reach young people and b of the various steps and
components in creating such a project. Lessons learned will help perfect this approach when
undertaken in other arcas of the world.

PRINCIPAL FY90 ACTIVITIES

¢ Quantitative data were collected and analyzed in Mexico City and Linv {following the Karina
& Charlic campaign. From a representative sample of adolescents in hoth cities, 600 were
randomly sclected to evaluate recall, attitudes, and sexual behavior impact of the song lyrics
and music video, Resudts showed that the messages in the songs were confusing,
contributing (o adolescent faiture 1o interpret the social messages correctly. Adolescent
atitudes were favorable o postponing sex and to the use of contraceptives; however, the
campaign did not influence these attitudes.

* Sixteen focus group discussions with young people in Mexico City and Lima showed that

respondents were cither unfamiliae with the campaign songs or not satisficd with the musical

video. Tewas difficult for the young people to identity with Charlie, who was little known

and did not have a solid image as an artist. On the other hand, a majority of adolescents

said Karina transmits & positive image for young people.

In-depth interviews with 120 media gatekeepers in Mexico City and Lima demonstrated their

aceeptitnee of, and willingness to participate in, social communication campaigns, Fifty

pereent of those who had heard of the campaign said they did not pereeive these songs to

conform to commercial standards in the music industry.

FUTURE DIRECTIONS

These research results on the impact of social messages in popular music will be utilized in
developing other enter-cducate projects around the world. Principal lessons learned from this
stucly to be applicd to future projects: 1) campaign marketing and distribution must be highly
coordinated Gin this project, songs were not launched on radio and TV with optimal
synchronization; components of the campaign, such as capsule spots containing information
on clinics. were not broadeasty: 2) artists must be well-known, have a positive image, and
participate in campaign promotions. This is the best way 1o make the message credible and
accessible to the tuget audience.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPES subcontractor Marta Lobo provided two person-weeks of technical assistance in
Lima, Peru. Additional technical assistance was provided by 1IC in-country in Mexico. B
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BOLIVIA
Technical Assistance

OBJECTIVE
To assist the TEC sub-commiittee of the National Reproductive Health Program in designing
and implementing a national reproductive health communication strategy.

SPECIAL FEATURES

The national 1EC sub-committee is an expansion of the inter-institutional family plinning [EC
commission which began in the mid-cighties as part of the JHU PCS - sponsored project with
COF.

PRINCIPAL FY90 ACTIVITIES

o JHILPCS developed a five-year communication strategy for the TEC sub-committee to
consider. The strategy emphasizes 1 methodological approach which segments audienees
for different messages (women from different cultural groups, men, health workers, youth,
doctors, community leaders, and policy makersy. JHU PCS also suggested development of
a national logo to identify all the public and private sector institutions oftering services under
the national program.

A national [EC sub-committee was inaugurated in early 1990 and continued 1o medt
throughout the vear on a regukar basis. The sub-committee is composed of TEC represen-
tatives from both private and public institutions. It reviewed all family plioning materials
produced to date and began development of a national newsletter and logo. The TEC sub-
committee concurred with the communication strztegy proposed by JHU PCS and
suggested that youth be amaong the first audiences to receive priority atention,

FUTURE DIRECTIONS

The 1EC sub-committee will co-sponsor with JHUL PCS the first national communication skills
workshop for reproductive health in carly FY9L The sub-commitiee will also Tead the
development of a comprehensive set of information and educational materials for potential
users and health workers,

FY90 TECHNICAL ASSISTANCE

JHU/PCS, including local coordinator Lucia Kramer. Senior Program Officer Alice Payne
Merritt, Program Officer Patricia Poppe, and Program Assistant Liza Nickerson, provided five
person-weeks of technical assistance. H
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BOLIVIA
Clinic Promotion for Indigenous People
Country Project LA-BOL-02

PROJECT GRANTEE

Centro Para Investigacion, Educacion y Servicios (CIES)
PROJECT DURATION

June 1, 1990-January 30, 1991

PROJECT BUDGET

$ 5,8206.00

PROJECT OBJECTIVES

To expund CIES” promotional and outreach activities in three departments where CIES has
active clinic and community services,

SPECIAL FEATURES

This is the first communicition project under Bolivia's new National Reproductive Health
Program. which brings together private and public sector agencies in providing 1EC and
services to Bolivian women and men,

PRINCIPAL FY90 ACTIVITIES

e Pretesting and revision of eight existing radio spots in Spanish and Aymara,

* A contest among CIES staff, outreach workers, and artists to develop an institutional logo
to promote CIES clinics.

e A competitive hid process to select a video producer o develop two versions of an
institutional video, one to orient new CIES staff and one to relate CIES” mission and activities
to external audiences.

FUTURE DIRECTIONS

The new logo will be used widely to promote CIES to the public, such as through clinic and

community-hascd distributor signs. The radio spots will be aired and broadcast in three states,

Print materials will include a methods overview pamphlet and a flyer aimed at young couples

to encourage male support and participation.

FY90 TECHNICAL ASSISTANCE

JHU/PCS stalt, including Senior Program Officer Alice Payne Merritt, Program Officer Patricia

Poppe, Program Assistant Liza Nickerson, and JHU/PCS consultant Oscar Vigano provided a

total of 12 person-weeks of technical assistance, W
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BOLIVIA
Building Support for a Population Policy
Country Project LA-BOL-03

PROJECT GRANTEE
Conscjo Nacional de Poblacion (CONAPO)

PROJECT DURATION
May 20, 1990-November 20, 1990

PROJECT BUDGET
$ 24,600.00

PROJECT OBJECTIVES
To increase awareness and support of population issues and reproductive health programs
among formal and informal leaders,

SPECIAL FEATURES
For the fivst time ever in Bolivia, recent demographic and health data will be published as a
special insert in a popular magazine and sold through commercial channels,

PRINCIPAL FY90 ACTIVITIES

* A five-year communication strategy was developed by CONAPO. Tt is the first time that
CONAPO has used a strategic approach to determine priority activitics.

* The magazine insert containing reproductive health research findings was designed and
pretested,

* Information materials for the press were designed.

1" JTURE DIRECTIONS

The magazine insert will be advertised prior to hitting the newsstands. 1t will be evaluated

with participation from regular readers of the magazine and health experts. Four press

conferences and one high level seminar will be held o disseminate data indicating that family

planning does have widespread support in Bolivia,

+Y90 TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Alice Payne Merritt, Program Officer Patricia Poppe, Program

Assistant Liza Nickerson and consultant Oscar Vigano provided 12 person-weeks of technical
assistance. B
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BRAZIL
Mass Media Vasectomy Promotion
Country Project LA-BRA-Q3

PROJECT GRANTEE
Promogao da Paternidade Responsavel (PRO-PATER)

PROJECT DURATION
September 1, 1988 - September 30, 1990

PROJECT BUDGET
$30:4,503

PROJECT OBJECTIVES

To promote vasectomy scrvices through mass media in three key regional centers: Sad Paulo,
Salvadorand Fortaleza. The specific objectives of the campaign are to ereate awareness about
vasectomy, to motivite men 1o seek further information, and to refer potential clients 1o
designated clinics for counseling and services.

SPECIAL FEATURES

The main mass media campaign integrated television, radio, print, and public relations. A
foHow-up mini-campaign in January 1990 featured the use of two innovative media: an
clectronic billboard and direct mail. The 118, Centers for Discase Control (CL.C) supports this
project through technical assistance 1o the research teams in Sao Paulo and Salvador for the
pre- and post-campaign surveys,

PRINCIPAL FY90 ACTIVITIES

* In September, the TV spots were aired again in all three cities for a two-week period.

* A January 1990 "mini-campaign” featured use of an electronic billboard and direct mail for
vasectomy promotion for the first time ever, as well as a print advertisement in the widely-
read weekly news magazine 1eju.

e The animated hearts TV spots received three major international awards:

¥ Gold Medal for “Retail Services™ (1989), London International Advertising Awards;

& Bronze Medal for “Health/Medical Products & Services” (1989), International Film
and TV Festival of New York; and.,

¥ Bronze Lion (1990), Cannes International Festival of Advertising Films.

* Post-campaign surveys completed and under evaluation by local research teams and the
CchC.

FUTURE DIRECTIONS

PRO-PATER will doa cost-benefit analysis of the various media interventions to determine the
most efficient choices for future vasectomy promotion activitics. JHU/PCS and CDC will co-
author a publication linking research results from the respective institutions in 1991, 1l
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COLOMBIA

Mass Media Promotion of Temporary Methods
on the Atlantic Coast

Country Project LA-COL-03

PROJECT GRANTEE
PROFAMILIA

PROJECT DURATION
February 1, 1989-March 31, 1990

PROJECT BUDGET
$107,000 (JHU/PCS)

80,000 (SOMARC)
S187.000

PROJECT OBJECTIVES

To use mass media to promote the use of, and increased aceess to, temporary methods of
contraception among young couples in the Atlantic coastal region of Colombia. The project
also aimed to increase: 1) Profamilia’s expertise in utilizing murketing and communication
technigues to support its community-hased marketing programs; and 2) market coverage and
share of PROFAMILIA brands of contraceptives.

SPECIAL FEATURES

This project is the second phase of @ program featuring the cooperation of JHU/PCS, TFG/
SOMARC, PROFAMILIA, and Publicidad Toro.  The first stage included: 1) focus group
discussions with young couples as well as pharmacists: 2) a bascline survey: and 3) an audit
of retail outets. The second phase implements a marketing strategy with the launching of the
integrated mass media campaign based on the research from the initial phase,

PRINCIPAL FY90 ACTIVITIES

¢ Continuation and completion of the six-month mass media campaign which included:
D airing of four radio spots to promote pill and condom sales and use; and 2) display and/
or distribution to the public of the posters, pamphlets, and point-of-purchase materials
developed under the project.

* Sales tracking and data collection showed that Tahit condom sales, the brand featered in
the campaign, increased by as much as 92 percent.

FUTURE DIRECTIONS

A marketing plan and comprehensive project evaluation, funded by TFG/SOMARC, is
currently underway. The evaluation consists of pre- and post-campaign quantitative research,
including representative surveys, consumer profile interviews, druggists surveys and audit of
commercial outlets. H
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ECUADOR
Technical Assistance

OBJECTIVE
To provide communication expertise and training to the USAID-supported national family

program.

SPECIAL FEATURES

Ecuador's family planning program has achieved close to 53 percent contraceptive use,
reaching the majority of couples who are predisposed to use family planning. New family
planning clients in the rural arcas will be harder to reach and motivate than their urban
counterparts.

PRINCIPAL FY90 ACTIVITIES

* A JHU/PCS team me with agencies offering family planning information and/or services to
discuss the future Cirection of family planning communication in Ecuador.

e The JHU, PCS teart developed a national communication strategy which recommended the

adoption of both a national strategy as well as individual communication strategies to allow

cachageney to pursue its niche in the national program. Cost-sharing approaches and enter-

educate activities were suggested.

JHUAPCS held a national communication skills workshop for 13 1EC representatives from

the family planning agencies, in collaboration with 1IPPF/Quito. The workshop included

both theoretical and practical “hands-on® activities in the field.

FUTURE DIRECTIONS

JHU/PCS will continue to advise the national program, both through establishment of the
national IEC committee as wellas with individual agencies. Qualitative research will be conducted
and a pilot radio drama developed to appeal to rural and semi-annual audiences.

FY90 TECHNICAL ASSISTANCE

USAID/Washington Office of Population staff member and JHU/PCS Cognizant Technical
Officer, Earle Lawrence, and JHU/PCS Senior Program Officer Alice Payne Merritt, Program
Assistant Liza Nickerson, and local coordinator Lucia Kramer provided 10 person-weeks of
techniceal assistance. W
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EL SALVADOR
Evaluation of the Family Planning Mass Media Campaign

in El Salvador
Country Project LA-ELS-01

PROJECT GRANTEE
Grupo Asesor en Mercadoteenica y Metodologia Aplicada, S.C. (GAMMA)

PROJECT DURATION
September 1, 1989 -May 31, 1990

PROJECT BUDGET
S112,000

PROJECT OBJECTIVES

To perform an impact evaluation of the family plinning mass media campaign developed by
the Salvadoran Demographic Association (SDAYand the Government of El Salvador's (GOES),
Ministry of Health, Social Security Institute and National Telecommunications Administeation,

SPECIAL FEATURES

The SDA and GOES mass media campaign was designed 1o achieve four objectives:

1) motivate general public use of government-related family planning lacilities; 2) motivate

general public use of the full range of SDA services; 3) promote the SDA institutional images

and -0 promate the sale of condoms in the social marketing program network. To evaluate
the campaign, i KAP survey questionnaire was designed to measure resulting attitudinal and
hehavioral effects,

PRINCIPAL FY90 ACTIVITIES

o Sunvey conducted among 1408 men and women between the ages of 15 and -1 who had
been in union at feast once. Sample of both urban (6100 and rural (39%0) residents from
10 provinces nationwide. Findings reveal that the TV campaign reached over 47% of the
total population, radio had i coverage of 33% and print naterials were recalled by 390 of
the respondents. Complementary media mix was effective.

* Gains in family planning approval resulting from the campaign approxinuted o be between
Sand 150, Viewers with heavy exposure to the campaign estimated to he 200% more likely
to use methods than persons with medium or low exposure, and viewers are 10 more likely
to use methods than non-viewers,

FUTURE DIRECTIONS

Results of this evaluation will help shape future JHUZPCS activities in Bl Salvador. Particular

atention will be paid to the importance of a complementary media mix in developing new

nuterials.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Subcontractors Rubén Jara and Carlos Brambilla provided two person-weeks of

technical assistance. 1l
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EL SALVADOR
Motivators Training Project
Country Project LA-ELS-02

PROJECT GRANTEE
Centro Nacional de Capacitacion Agropecuaria (CENCAP)

PROJECT DURATION
March 1, 1990 - September 30, 1990

PROJECT BUDGET
$203.139

PROJECT OBJECTIVES

To support the Salvadoran National Family Plinning Program by assisting CENCAP, the
Ministry of Agriculture’s (MAG) training division, to integrate family planning information and
referrals into its present range of outreach activities.

SPECIAL FEATURES

This project is the pilot phase for longer-riange MAG involvement in Family Planning or Health,
Particularly noteworthy is the coordination the project has engendered among the Ministries
of Agriculture and of Health, the private-sector Salvadoran Demographic Association (SDA),
and the Salvadoran Social Security Institute (888D,

PRINCIPAL FY20 ACTIVITIES

* Development, pretesting, and production of a flipchart, reference guide, curriculum,
pamphlet, reterence card, and carry bag,

e Three five-day TOT

SDA.

151 three-day workshops in which 3,927 rural family planning outreach workers received

training and support materials preparing them o carry out motivational activities on the

community level.

Development and implementation of a systematic monitoring plan carried out by two three-

person inter-institutional teams and an evaluation plan to be carried out by CENCAP's

curriculum development division,

FUTURF DIRECTIC AS

JHU/PCS plans to ¢ »tinue to work with CENCAP in rural outreach activities. Emphasis on
inter-institutional codaboration will remain a priority, especially between CENCAP and the
SDA.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Senior Program Officer Alice Payne Merritt,
Program Officer Susan C. Krenn, and Program Assistant Liza Nickerson provided a total of 26
person-weeks of technical assistance to this project. @l
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HONDURAS
Technical Assistance

OBJECTIVE
To review, analyze and make recommendations to improve the five-year communication
strategy developed by ASHONPLAFA, the Honduran Family Planning Association,

SPECIAL FEATURES

The JHU/PCS recommendations feature positioning ASHONPLAFA as a family health advocate
as well as developing new strategies to reach young rural audiences. ASHONPLAFA received
JHU/PCS assistance under a previous project targeting the rural sector,

PRINCIPAL FY90 ACTIVITIES

e In-country technical assistance included: 1) review of communication strategy and plan;
2) extensive mectings with ASHONPLAFA's TEC department; 3) additional meetings with
ASHONPLAFA's executive director and other staff members and USAID/Honduras repre-
sentatives,

¢ JHU/PCS team submitted to ASHONPLAFA it report with detailed recommendations.

FUTURE DIRECTIONS

JHU/PCS plansto provide ongoing technical support inthe implementation of the ASHONPLAFA
communication strategy over the coming four years,  New communication interventions
intended to strengthen the impact of the association's expinded services will be implemented.
A family healthapproach willalso be used o atiract more dients and strengthen ASHONPLAFA's
institutional image,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

USAID/Washington Office of Population stafl member and JHU/PCS Cognizant Technical
Officer Earle Lawrence and JHUL PCS Project Director Patrick L. Coleman provided two person-
weeks of technical assistance, Wl

AHORA

LA PLANITICACION FAMILIAR

£S UN DERECHO DE TODOS
HY L L TheY 32 3989 )5 taay
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MEXICO
Audience Research in Chiapas, Mexico
Country Project LA-MEX-13

PROJECT GRANTEE
Fundacion Mexicana para la Planeacion Familiar, MEXFAM

PROJECT DURATION
September 15, 1990 - April 30, 1991

PROJECT BUDGET
$ 23,160

PROJECT OBJECTIVES

To support MEXFAM in carrying out a series of research activities with semi-urban and rural
groups in Chiapas. Psychosocial data will be gathered on contraceptive beliefs and practices
as well as both the mass and interpersonal communication networks.

SPECIAL FEATURES

This project is the first phase of what is intended to be a multi-media communication program

promoting family planning services in Chiapas. It will emphasize traditional channels of

communication within the communities. Specifically, it will promote temporary contraceptive

methods to o population ranging between 16 and 25 years old. The major outputs of Phase

Fwill include psychographic and demographic profiles as well an intervention strategy for the

second phase of the project. This research will also serve as the baseline data for further

evaluation of intervention activities.

PRINCIPAL FY90 ACTIVITIES

¢ Design and initiation of the research activities.

¢ Development of the focus group moderator guide and implementation of four of nine focus
groups.

FUTURE DIRECTIONS

Results from the focus groups, survey, and in-depth interview will allow JHU/PCS and
MEXFAM to design, implement, and evaluate the communication strategy, Phase 11 of the
project.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Alice Payne and Program Officer Patricia Poppe provided
five person-weeks of technical assistance in FYoo. l
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PERU
Involving Family Planning Workers in an AIDS Prevention

Campaign
Country Project LA-PER-O1

PROJECT GRANTEE
Ministry of Health

PROJECT DURATION

January 1, 1988 - November 30, 1989

PROJECT BUDGET
$ 84,939 (JHILPCS

138,488 (Population Councib)
5223427

PROJECT OBJECTIVES
To assist the Directorate of the National Program for AIDS Prevention and Control, Peruvian
Ministry of Health, in conducting an AIDS campaign.

SPECIAL FEATURES

The major components included: 1) establishment of the National AIDS Information Center,
an information clearinghouse; 2) seminars for leaders, health professionals and journalists;
31 a mass media campaign in Limzg and - training family planning workers to disseminate
AIDS information and promote condom use. An operations research component carefully
evaluated cach activity, JHUPCS and the Population Council jointly supported the project.

PRINCIPAL FY90 ACTIVITIES

e Seminar for health professionals in Lima organized; due to a doctor's strike, however, the
event was ultimately canceled.

e Ongoing operation of the National AIDS Information Center.

* Youth, community and feminist groups produced and distributed 1,000 copies of separate
comic books for men and women, developed and pretested in FY89.

* 100,000 copics of the fold-out poster for health workers developed under the project were
reprinted with Pan American Health Organization funding.

FUTURE DIRECTIONS
The project’s continuation is secure, as the European Economic Community selected it to
receive multi-million dollar funding as its sole AIDS-related activity in South America. ll

EL
SIDA

se puede prevenir:

Fidelidad a Uso de
tu pareja preservativo
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Table -1

LATIN AMERICA AND THE CARIBBEAN

LATIN AMERICA AND THE CARIBBEAN: Summary of Major Country Activities by Project Outpuit Category
Indicating Fiscal Year of Activity

COUNTRY

Uruguay

Venezueli

* Partial needs assessment

NEEDS
ASSESSMENT PROJECT
COUNTRY & PLANNING DElIEI.OPMEN'[
Regional 84, 87
APROFAM 80
FIi1 B, 88
Antigua
Argentina
Barhados
Belize
Bolivia 83, 89 84, 90
Brazil
ABEPF 84, 87
BEFAM 85
PRO-PATER 88
Caribbean 86°
Chili
Colombia 84, 80-88
Costa Rica 84
Dominica
Dominican Republic
Ecuador 87
El Salvador 89
Grenadka
Guatenuala
Haiti 83
Honduras 83
ASHONPLAFA 83
THSS B3
MOH 83
Januica 85°
Mexico 87
FEMAP 83
AMIDEM 85, 89
MEXFAM 89, 90
Panama 83
Paraguay
Peru 83 87
St Lucia
St Vineent and
the Grenadines
Suriname
Trinidad and Tobago 80-(8

© COUNTRY

PROJECT

INITIATION

88
87
85, 80, 88, 89

84, 87, 89
8i

o0

84
84
84

87
83
86, 89
90

TECHNICAL

ASSISTANCE o

83, 88

88-90

86, 83, 89

87

89, 90

88, 89

88, 89, 90
87

88
83, 89

85
83, 85-84, 90
80, 88-90

84, 85

920

83

83-89

 WORKSHOPS

AND
CONFERENCES
83, 88

88, BY

89

86, 87

89
87

85
85, 90
90

PROVISION OF
FILMS AND
MATERIALS

8:4-90
88-90
85,88, 89
89

88

85, 87, 88
89

83-90
87-89
83-88
80-89
86-90
80-88

80, 88, 8Y
84-89
83-89

83

83. 85-89
83-90
85-90

806

83-89
83-89

80, 88-90
83-83, 88, 90
84-80, 8Y
84, 85, 90
83-89
83-89
83-49

83, 84, 88. 89
83-85, 87-89
83-89

86

85

87-89
85, 88
87, 88
806, 88, 8Y
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Table III-2

LATIN AMERICA AND THE CARIBBEAN: Technical Assistance Visits~FY90

COUNTRY

MONTH/YEAR

PERSONHEL/(AFFILIATION)

DURATION
IN WEEKS

DESCRIPTION OF ACTIVITIES

Regional
(Guatemala)

Regional
(Guatemala)
Regional

(Guatemala)

Regional
(Guatemala)

Regional
(Guatemal)

Regional
(Peru)

Bolivia

Bolivia

Bolivia

Bolivia

Bolivia

Fcuador

Ecuador

Nov 1989

Nov 1989

Apr 1990

May 1990

Jul 1990

Qct 1989

Oct 1989

Feb 1990

Apr 1990

Jul 1990

Aug 1990

Jul 1990

Sep 1990

Bankerd (JHU/PCS)

Ross (Consultant)
Kumijian (Consultant)

Ross (Consultant)
Kumijian (Consultant)

Bankerd (JHU/PCS)
Payne Merritt (JHU/PCS)
Poppe (JHU/PCS)

Coleman (JHU/PCS)

Lobo (Consultant)

Payne Merritt (JHU/PCS)

Payne Merritt (JHU/PCS)
Nickerson (JHU/PCS)

Vigano (Consultant)

Payne Merritt (JHU/PCS)
Poppe (JHU/PCS)

Vigano (Consultant)

Payne Merritt (JHU/PCS)
Lawrence (USAID/W)
Payne Merritt (JHU/PCS)
Nickerson (JHU/PCS)

1/2

>~

To meet with Jocal consultant who will develop financial
and management information systems and brief him on
CREA's needs. Also, to meet with CREA and discuss internal
financial plans.

To improve CREA's production management and enhance
cfficiency of operations (LA-GUA-01).

To perform maintenance to CREA's equipment, as well as
adjustment and second parts replacement. Also, to perform
system training for CREA's maintenance personnel.

To monitor on-going project activities and to discuss CREA's
long-term sustainability and plans for strengthening financial
and production mamigement.

To discuss communication strategy development with
APROFAM und to review tuture tinancial and technical
management with CREA.

To work with a local marketing research firm in Lima, Peru
(Datum) to carry out the second suryey for the
Communication for Young People H Project (LA-MEX-09).

To auend USAID. La Paz mecting of collaborating agencies
and to discuss future family planning activitics.

To develop reproductive health communication project
proposals (CIES and Cruz del Sur), and to mecet with
CONAPO 1o follow-up discussion of request for TA. Also, to
mect with USAID La Paz to clarify JHU role in providing TA
in communication to local institutions, discuss fuiure 1EC
activities under new reproductive health program and to
ensure timely and coordinated turnover from current buy-in
activities to future IEC activities.

To work with CIES on developing logo, pretesting and
revision of radio spots, and development of print materials.
Also, to work with CONAPO to develop magazine and other
print maverials as well as a multi-year communication strategy.
To assist CIES and CONAPO in materials development and
project implementation, as wetl as 1o discuss possible
replacements for JHUPCS local consultant. Also, to plin
communication skills workshop for local groups involved in
the National Reproductive Health project.

To work with CIES in analyzing results of radio spots pretest
and review final message design. Also, to continue work with
CONAPO in designing and producing family planning
publications and to develop @ multi-year communication
strategy.

To develop AED communication strategy more fully, and o
devise specific implementation plan.

To carry out implementation of the Reproductive Health
Communication: Chatlenges for the 21st Century workshop.
Also, to meet with the family planning associations involved
in carrying out the national communication stritegy.
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Table MI-2-continned

COUNTRY

MONTH/YEAR

PERSONNEL/(AFFILIATION)

El Salvador

El Salvador

El Salvador

El Salvador

El Salvador

El Salvador

El Salvador

El Salvador

El Salvador

Honduras

Mexico

Mexico

Oct 1989

Nov 1989

Feb 1990
Feb 1990

Mar 1990

Apr 1990

Jul 1990

Aug 1990

S.p 1990

May 1990

May 1990

Sep 1990

Brambilla (Consultant)

Payne Merritt (JHU/PCS)
Krenn (JHU/PCS)

Coleman (JHU/PCS)

Jara (Consultant)

Krenn (JHULPCS)
Nickerson (JHU/PCS)

Krenn (JHU/PCS)
Nickerson (JHU/PCS)

Coleman (JHU/PCS)
Nickerson (JHU/PCS)

Nickerson (JHU/PCS)

Krenn (JHU/PCS)

Coleman (JHL/PCS)
Lawrence (JHU/PCS)

Paync Merritt (JHU/PCS)
Poppe (JHU/PCS)

Poppe (JIIU/PCS)

DURATION
IN WEEKS

1

~d

| 8]

~

DESCRIPTION OF ACTIVITIES

To train and supervise data collection in the post evaluation of
the National Media Campaign to promote ¢ atraceptive use
(LA-ELS-01).

To finalize LA-ELS-02 project budget and workplan, identify
local resources for project coordination, TOT training and
materials development, as well as 1o begin curriculum
development.

To redirect und initiate the Motivator's Training project (LA-ELS-02).
To review preliminary data from evaluation of the National

Media Campaign (LA-ELS-01),

To finalize curriculum for TOT course and workshops for project.
Also, 1o develop and pretest materials, help identify panticipants for
courses and workshops, and to begin logistical preparations for
TOT courses.

To finalize logistics for TOT courses and preparations for work-
shops. Also, to participate as co-trainers in two TOT courses.

To monitor the progress of the various project activities as well to
observe the training workshops and assist in development of
monitoring and follow-up activities under present project. Also, 1o
discuss plans for future JHUPCS activities in El Salvador.

To observe training workshops carried out under LA-ELS-02 project
and develop a systematic monitoring strategy. Also, 1o discuss
future JTHU/PCS activities in El Salvador with ADS and SNF,

To monitor final activities under LA-ELS-02 project. Also, o
develop a follow-up project and to design future collaborative
activities with ADS and the National Sceretariat for the Family,

To evaluate ASHONPLAFA's communication strategy.

To meet with MEXFAM to discuss proposal submitted to JHU/PCS,
with the new AlD representative, and with UNICEF advisor with
regard to the Latin America communication workshop.

To meet with MEXFAM and local research expert, Ruben Jara of
HC, to initiate the rescarch phase of the communication outreach
project in Chiapas.
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Table III-3
LATIN AMERICA AND THIE CARIBBEAN: Workshops and Conferences-FYo0

COUNTRY

Feuador

El Sadvador

El Salvador

Julb 1990

Aug 1990
Sep 1990

PROJECT HOST NUMBER OF
NUMBER DATES AGENCY PARTICIPANTS OESCRIPTION OF ACTIVITIES
TA Sep 1VY0 USAID, 15 Reproductive Health Communication: Challenges for the 21t
Quito Century. Workshop directed to family planning communicition
specialists from Eeuador to show JTHU/PCS modern commun-
ication process successfully used in developing projects around
the world.
LA-ELS-02 Apr 1990 MAG/ 80 Fraining of Trainers workshop carried out in three S-day
CENCAP sessions to upgrade technical knowledge of family planning,
mcthods and use, as well as training skills among tainers from
CENCAP and ather institntions,
LA-ELS-02 May 1990 MAG/ 3910 153 three-day workshops to train rural family planning outreach
Jun 1990 CENCAP workers, Training and support materials were provided, and

rural workers were prepared to carry out motivittional activities
on the community level.
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Table 1114
LATIN AMERICA AND THE CARIBBEAN: Mctericls Det eloped
CA- 1, FY83 - I'YS87: CA=2, Y87 - YO0

cme . LATIN AMERICA AND THE CARIBBEAN

OTHER

REGION/COUNTRY PRINT AUDIOVISUAL
PCS PROJECT NO. MATERIALS MATERIALS
Regional 1 monogriaph, 300 copics 1 video-tape

(PCS-FM-01)

Regional
(LA-MEX-02)

Regional
(LA-GUA-0D)

Regional
(LA-MEX-09)

Bolivia
(LA-BOL-01)

Brazil
(LA-BRA-01)

Brazil
(LA-BRA-02)
Brazil
(LA-BRA-03)

Colombia
(LA-COL.-01)

1 poster, 12,800 copies

1 marketing brochure

1 record sleeve
2 posters, 11,500 copics
1 mailer, 2,500 copies

4 pamphlets, 128,000 copics
1 calendar, 10,000 copics
1 flipchart, 3,000 copies

7 booklets, 70,000 copies

1 brochure, 10,000 copics

2 posters, 5,000 cach

1 manual for promoters,
4,000 copies

1 flipchart, 3,000 copies

I manual, 2,000 copics

1 flyer, 5,000 copies
1 pamphlet:
110,000 copies (direct maib)
20,000 copies (general distrib)®
Lad in 7 magazine issues®

* Materials developed during FY90 under CA-2

4 radio spots, 2900 copics, over
100,000 broadcasts

2 video-tapes, 22 copics

4 TV spots, 22 copies, over
10,000 broadcasts

2 FP songs and 45 rpm record,
12,800 copics

7 commercial TV spots
6TV spots with sociul messages

16 video productions post prods,

(23 social, 8 commercial)
IV documentany*
7 educational TV spots®
TV spot with social message*
10TV product commercials®
IV production®
2 S-minute videos on ccology &
population®
7 preveative health video
documentiries®

2 radio spots

2TV spots

2 FP songs: 2 435rpm records,
11,500 copics

2 videos, 25 copies

12 radio spots G+ cach in Spanish,

Aymara. and Quechu, 13,000
broadcasts

12 additional radio spots, 13,000
broadeasts

3 audiocassette programs for
intercity and interstate buses,
150 copies cach

1 stide set, 190 copies

1 raclio spot, 154 broadcasts
FTV spot, 133 broadeasts

-+ radio spots, 3,300 broadeasts

I press Kit, 200 copies
500 keychains

300 rulers

SO0 erasers

300 ballpoint pens
500 T-shins

1 press kit, 700 copies

14,000 plastic bags

3.000 keychains

I monograph

1 research study, 2,000 copies

57 press releases®
1 electronice billboard production
4,590 viewings®

Point of purchase materials:
1 shelf talker, Bon copics

1 exhibitor, 183 copies

1 placard, 800 copics
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Table WI-4—continued

OTHER

REGION/COUNTRY PRINT AUDIOVISUAL
PCS PROJECT NO. MATERIALS MATERIALS
Colombia 3 pamphlets, 20,500 copies i radio spots, 49,600 broadcasts

(LA-COL-03) 2 posters, 5,000 copies

400 radio programs,
1,144 broadcusts

Costa Rica 4 booklets, 20,000 copies

(LA-COS-01)
Ll Salvador
(LA-ELS-03)

1 flipchart, 4,160 copics®

1 reference guide -4,160 copies®

1 bag, 4,100 copics®

1 reference card, 700,000 copics®
1 curriculum, 100 copics®

2 radio spots, 30,000 broadcasts
8 microprograms (radio)

1 poster, 5,000 copies
2 comic books, 80,000 copies

Honduras
(LA-HON-01)

Honduras 3 pamphlets, 250,000 copies

(LA-HON-02)

2 pamphlets, 10,000 copies 516 radio spots, 90,000 broadeasts
2 manuals, 2,000 copies
2 poster versions, 35,000 copics

1 flipchant, 110 copies

Honduras
(LA-HHON-03)

42 radio spots, -0,000 broadcasts
3 radio programs

1 flyer, (5,000 copics
8 booklets, 1,760,000 copics
1 poster, 1,500 copics

Mexico
(LA-MEX-01D)

Mexico
(LA-MEX-07)

Mexico 1 booklet, 3,000 copies

(PIACT-8)
Mexico
(LA-MEN-11)
Mexico I manual, 500 copics
(LA-MEX-12)
Peru
(LA-PER-01)

3TV spots on AIDS, 689 broadcasts
2 radio spots, 3,408 broadcasts
1 slide set for use in cinemas,

4,158 showings

1 pamphlet/poster for health
workers, 1,000 copics

1 pamphlet, 9,000 copics

2 comic books, 3,000 cach

* Materials developed during FY90 under CA-2

4 stickers, 7,000 copics
1 mobile, 2,500 copies
1 T-shirt, 3,000 copies

1 referral card, 12,000 copics

3 comic book prototypes
5 comic book story lines

5 comic book prototypes
7 comic book synopses

19 press releases, 140 copies ea.

20 newspaper articles

1 ‘T-shirt, 200 copics

1 sticker, 5,000 copivs

1,000 information kits, each with
1 pamphlet, 1 poster, and 2
MOH AIDS brochures

7 press releases, 1440 copies

12 newspaper anticles, 200,000
copies
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Swapner Shuru: A commercially released film promotes family
planning and immunization in Bangladesh.

Asia

In many Asian countries, family plan-
ning programs have become well-estab-
lished over the years. Fertility rates vary
widely between countries, however, rang-
ing from some of the lowest in the world
to some of the highest. Maintaining cur-
rent users while attracting new and harder
to reach audiences are the major chal-
lenges in Asia. PCS seeks to meet these
challenges by helping to design IEC inter-
ventions that are both innovative and
focused for specific audience segments.
Even established family planning programs
increasingly recognize the value of incor-
porating high-quality communication
components in all projects and service
delivery systems.

JHU/PCS has implemented and carefully
evaluated a variety of programs in Asia
which have achieved and surpassed the
stated objectives. In the Philippines, espe-
cially, the range of projects demonstrates
that careful pretesting and planning can
achieve results from a wide variety of 1EC
interventions ranging from music videos
and television dramas to print materials and
training,

JHU/PCS continues to address specific
audience segments with carefully tilored
and tested messages designed to encour-
age participation of sclected groups in
family planning programs, to promote in-
formed choice from among a wide range of
methods, and to encourage child spacing to




raise child survival rates. In producing well-
segmented, consumer-oriented progrims
and materials, PCS is able o utilize the
commercial sector and private voluntary
organizations to promote and generate
demand for family planning through cost-
cffective programs.
BANGLADESH

This major five-year project continues to
be the largest JHU/PCS involvement in
Asia. The JHU/PCS Country Representative
and his staft in Dhaka are providing rech-
nical assistance to the MOH as well as
developing a project in Trishal upazila
where messages and communication inter-
ventions will be tested and refined for
nationwide expansion.  JITU/PCS spon-
sored and conducted a successful and very
timely Interpersonal Communication Skills
Training of Trainers workshop in Comilla
for government and non-governmental
ofticials where participatory exercises in
training and counscling techniques were
demonstrated.  Other activities included
production of a serial consisting of two 22-
minute films on delayed first birth and
immunization for distribution through
mobile vans and eventually in cinema halls,

PHILI?PINES

Five projects are well underway and
another five just completed.  JHU/PCS
provided technical assistance to the DO/
Family Planning Scervice (FPS) as well as 1o
the Philippine Non-Governmental Organi-
zation Council (PNGOC), At USAID and
GOP request, JIHU/PCS will (in FY91) place
a Resident IEC Advisor in the Philippines to
provide technical assistance to both the
public and private family planning organi-
zations.

PAKISTAN

Project development visits to Pakistan
resulted in a buy-in for a 15-month 1EC
plan. JHU/PCS will provide technical assis-
tance to launch a mujor media campaign
designed to promote awareness of family
plinning methods and availability of sery-
fces in Pakistan., A pre-campaign confer-
ence for opinion leaders will be held in
December 1990,

INDIA

A JHU/PCS consultant provided techni-
cal assistance to the Ministry of Health and
Family Weltare by conducting an extensive
assessment of the training project in four
states in Northern India,

NEPAL

A JHU/PCS team visited Nepal to con-
duct an IEC needs assessment and plan for
USAID and GON. Activities planned for the
upcoming year include testing and revision
of a field workers manual and an 1EC
workshop for District Health Officers which
wiil result in 1EC plans for the District level.

INDONESIA

JHU/PCS continued to provide technical
assistance 1o the ground-breaking  Blue
Circle campaign whose communication
strategy was developed with technical as-
sistance from JHU/PCS. The campaign was
designed to move family planning aceep-
tors from public to private services. The
tremendous impact of the Blue Circle logo
has resulted in the marketing of Blue Circle
brand contraceptives which emphusize the
quality already associated with the service
delivery portion of the original campaign.

JHU/PCS s looking forward to placing a
Resident TEC Advisor in the Philippines
who will continue to implement ongoing
projects and will work closely with the
Department of Health and NGOs.  This
position will be held by Patrick Coleman,
PCS Project Director from 1986 to Novem-
ber 1990, Together, they wiil develop TEC
materials and new 1EC projects and organ-
ize and hold the first Enter-Educate Confer-
ence in Manila, In Bangladesh the design
and implementation of test 1EC interven-
tions in the upazilas (districts) as well as
continued support for the government’s
programs will be the major challenge. Next
year's activities will also include a high-
level seminar on the key role of 1EC for
opinion leaders in Pakistan; consideration
ol a film on population and the environ-
ment in Indonesia; a communication plan-
ning workshop and long range IEC plan-
ning in Nepal: and implementation of new
IEC projects in India.

As requests for JHU/PCS assistance and
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ASIA

expertise in the countries o' Asia increase,
JHU/PCS will continue to respond in crea-
tive and innovative ways designed both to
push forward the frontiers of 1EC knowl-
edge and practice and o share the lessons
learned in projects which achieve desired
results. Il

i
4

PLANNING S
Family planning has its posters
brochures, flip charts, and = -
handbooks. Now, thanks to PCS, it
even has popular songs, dances, -
comady TV spots, and soap opera:
But where is the poetry about -
population? \Where are the poets . -
who can capture in words the = -
emotional Impact of poputation -
gr@v‘vm,' high fertility, and the
enefits of family planning? -
One poet now working in family
planning Is Rashid Khan Ghauri,
Joint Secretary of Pakistan’s Ministry.
of Population Welfare. During the -/
workshop Communication Lezds
- “tiva Way-in Lahore in the Fall of
- 1990, Mr. Ghauri shared with JHU/
PCS staff his published poein, .-
- "Under the Nuclear Tree.” He:. .
chailenged PCS staff and we.
challenged him in return to express
in poetry some of our common - .
- concerns, The chalienge still stan
Who will be the first poetof .~
iropulation and famity planning? -

D FAMILY .

Phyllis T. Piotrow
.. Director , e
Center for Communication Programs ;
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ASIA

BANGLADESH
In-Country Office
Technical Assistance

PROJECT OBJECTIVES

To integrate child survival and child spacing programs, mobilize community participation,
improve the performance of health workers through training and IEC support materials, and
credte attractive, new messages for specific audiences in an effort to improve the overall family
planning/maternal and child health program in Bangladesh.

SPFCIAL FEATURES
This project will test innovative strategies, materials and messages in test project sites and
replicate those which are successtul on a nationwide basis,

PRINCIPAL FY90 ACTIVITIES

¢ Assisted the Ministry of Health Family and Planning Wing's Information Education and
Motivation ¢IEM) Unit in planning and conducting a successful Interpersonal Communica-
tion Skills workshop held in Comilla.

e Completed a major baseline and network analysis survey in Trishal upazila, or sub-district,

* Produced and distributed audio cassettes with twelve folksongs for distribution on
upcountry buses and trains.

¢ Reprinted a Family Planning and Islam booklet for religious leaders,

e Produced stickers for Population Day.

* Held a series of lectures for the government, NGO and donor community on IEC and Tamily
planning.

e Produced a total of seven radio spots for national broadcast.

¢ Produced five television spots which are being aired on national TV,

¢ Conducted an evaluation of the National Folksinging Program.

¢ Revised the design, format and target audience of the [EM newsleter Parikrama,

» Followed up on ongoing studies with various agencies.

* Established field office in Trishal upazila and hired key professional staff to manage the
project at the field level.

FUTURE DIRECTIONS

The project is moving into the field in Trishal upazila to begin testing new IEC and training

strategies. Successful interventions will be refined and implemented in other key upazilas. At

the national level, the project will air radio and television spots and programs. Tt will also

organize and implement workshops and symposia designed to raise the levels of knowledge,

awareness and practice of the processes and principles of communication among key

government and NGO practitioners in the field of IEC FP and MCH programs.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Principal Investigator Phyllis T. Piotrow, Project Director Patrick Coleman, Financial Manager
Paul Bankerd, Senior Rescarch Officer D. Lawrence Kincaid, Asia/Near East Chief Sung Hee
Yun, Senior Program Officer Edson E. Whitney, Bob Porter of Porter/Novelli, and John Riber
of Development Through Self-Reliance, Inc. provided a total of 24 person-weeks of technical
assistance. |l
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ASIA

BANGLADESH
National Folksinging Program
Country Project AS-BAN-01

PROJECT GRANTEE
Ministry of Health and Family Planning/Bangladesh

PROJECT DURATION
April 1, 1989-December 31, 1990

PROJECT BUDGET
$1064,083

PROJECT OBJECTIVES

To revitalize the National Folksinging Program, which disseminates messages on family
planning and maternal and child health, and to set up an effective monitoring and payment
system within the Information Education and Motivation (IEM) Unit in the Ministry of Health
to track the activities of the folksinging teams nationwide.

PRINCIPAL FY90 ACTIVITIES

* Monitoring of the folksinging program continued, showing that folksinging teams made 10
performances per month; the number of teams has grown from 89 at the beginning of the
program to a total of 120,

* Anevaluation of the NFSP project was designed and planned by JHU/PCS subcontractor Bob
Porter of Porter/Novelli and conducted by the Bungladesh Unnayan Parishad, a non-
government rescarch organization,  The focus of the evaluation was on the NESP
management system. Final evaluations and recommendatiens of the program will be made
by October 30, 1990,

FUTURE DIRECTIONS
The future course of the program will be determined on the basis of recommendations

generated by the evaluation.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Country Representative Max Senior and his staff provided technical assistance. JHU/PCS
subcontractor Bob Porter of Porter/Novelli provided four person-weeks of technical assistance. B
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ASIA

BANGLADESH
National Family Planning Communication Program Support
Country Project AS-BAN-02

PROJECT GRANTEE
Ministry of Health and Family Planning/Information Education Motivation (IEM) Unit

PROJECT DURATION
August 1, 1989 - July 31, 1990

PROJECT BUDGET
$103,550
No funds were disbursed for this project

PROJECT OBJECTIVES

To strengthen the institutional capabilities of the TEM Unit by training key staff in specific
communication skills and to improve the level of motivation and knowledge among field
workers by providing print and mass media materials as support.

PRINCIPAL FY90 ACTIVITIES

e The project was canceled because the subagreement document was not signed by MOH,
The letter of termination is in progress,

o Many of the activities proposed under the subagreement have proceeded on an individual
hasis, funded out of the JHU/PCS Bangladesh Project imprest fund.  Among the family
planning program support materials produced are booklets, posters, stickers, cassette tapes,
and radio shows, B

BANGI.ADESH
Visual Literacy Study
Country Project AS-BAN-03

PROJECT GRANTEE
Program for the Introduction and Adaptation of Contraceptive Technology/Bangladesh

PROJECT DURATION
February 9, 1988 - March 31, 1989

PROJECT BUDGET

$4,225

PROJECT OBJECTIVES

To conduct a visual literacy study to determine Bangladeshi reactions to and interpretations
of drawings, photographs, and a combination of drawings and photographs in color and black
and white. The purpose is to obtain information upon which to draw when developing new
materials,

KEY FINDINGS
e Color materials are preferred over black and white although both are comprehended

equally.

e Drawings and photographs, when well done, are comprehended equally.

o 1t is helpful to provide an arrow or marker to indicate the beginning point for a sequence
of drawings or pictures.

PRINCIPAL FY90 ACTIVITIES

Complete pending JHU/PCS closcout. Il
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e ASIA

BANGLADESH
Communication Test Project Rapid Upazila Assessment
Country Project AS-BAN-04

PROJECT GRANTEE
Associates for Community and Population Research

PROJECT DURATION
April 19, 1989 - May 13, 198Y

PROJECT BUDGET

$4,578

PROJECT OBJECTIVES

To collect data to guide the selection of two upazilas for this communication test project (one
treatment and one control) from an area having a relatively high level of contraceptive
prevalence,

RESULTS

Trishal upazila wis chosen as the test upazila due to characteristics such as its CUSY ACCess 10
Dhaka, its relatively high contraceptive prevalence levels, and its having a high number of the
outreach workers in place. The control upazila is Gaffargaon upazila,

PRINCIPAL FY90 ACTIVITIES
Complete pending JHU PCS closeout. B

BANGLADESH

Adfilm
Country Project AS-BAN-05

PROJECT GRANTEE
Adfilm

PROJECT DURATION
December 1, 1989 - June 30, 1990

PROJECT BUDGET

$27 458

PROJECT OBJECTIVES

To produce amotivational film serial of two 22-minute episodes on the subject of FP and child
survival to be shown in cinema halls and in mobile tour units.

PRINCIPAL FY90 ACTIVITIES

The two draniatic serials were completed. using popular Bangladeshi actors and musicians.
Prior o its release the film was reviewed positively by 81 the Director of 1EM, the Director
General, and the USAID EPL group,

FUTURE ACTIVITIES

The film will be distributed. JSEsubeontractor Cambridge Consulting Corporation will produce
a 1o-millimeter version of the filin for distribution in mobile vans; JHU/PCS will oversee the
distribution to cinema halls,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Technicalassistance was provided by Bangladesh Country Representative Maxwell Senior and
his staff. In addition. one week of technical assistance in seript development was provided
by John Riber of Development Through Self-Reliance (DsR). B
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ASIA

BANGLADESH
Development of Field Worker's Motivational Guide
Country Project AS-BAN-06

PROJECT GRANTEE
PIACT/Bangladesh

PROJECT DURATION
May 1, 1990 - October 31, 1990

PROJECT BUDGET

$7.01

PROJECT OBJECTIVES

The purpose of this project is to develop a field workers' motivational guide (FWMG) to

complement the guide currently in use. Objectives for this guide:

e To raise the level of knowledge and information of the field workers about FP/MCH.

e To improve FW skills and competence to identify priority target audiences and segment
them by their needs.

e To improve FW motivational skills to effectively influence the decision-making process of
the target audience and induce them to aceept FP.

e To provide trainers of FP/MCI service-providers with the means 1o teach improved
motivational skills in an organized and useful format, suitable for immediate application
during skills-building workshops and refresher training,

PRINCIPAL FY90 ACTIVITIES

JHU/PCS hired five temporary interviewers to collect field data. An interviewer orientation

was conducted by PIACT/B and the FGID guidelines and interview questionnaires were field

tested.

FUTURE ACTIVITIES

Development and pretesting of messages Tor field workers and completion of the lield guide.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
Technical assistance was provided by Bangladesh Country Representative Maxwell Senior and
his statf. Wl
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ASIA

BANGLADESH
Upazila Baseline Survey
Country Project AS-BAN-07

PROJECT GRANTEE
Mitra and Associates

PROJECT DURATION
May 1, 1990 - October 31, 1990

PROJECT BUDGET

$15,647

PROJECT OBJECTIVES

Mitra and Associates will undertake a baseline study from among 24 village hamlets, or paras,

in the Trishal Upazila. The objectives of the study are:

* To obtain population-based estinutes of contraceptive prevalence rate (CPR) in order 1o

cross check the official couples registration data,

To measure community communication patterns and identify local opinion leaders who

might serve to mohilize support for FP-MCH services and improve the efficiency of local

field workers.

e Toserve as a haseline for subsequent assessments of the impact of various communication
IEC interventions,

PRINCIPAL FY90 ACTIVITIES

JHU/PCS designed a specialized rescarch protocol 1o measure community communication

patterns. Field interviews, data entry and coding have been completed suceesstully for the 2+

paras. Analysis of male and female communication networks has been completed.

FUTURE ACTIVITIES
The study will be completed by the project end date, Findings will be put to immediate use
in the development of upazila-based [EC interventions.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Technical assistance was provided by Bangladesh Country Representative Maxwell Seniorand
his staff. In addition, JIU,PCS Senior Research Officer D. Lawrence Kincaid provided two
person-weeks of wechnical assistunce. B
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BANGLADESH

ACNABIN
Country Project (Sub-Contract)

PROJECT GRANTEE
ACNABIN and Company

PROJECT DURATION
April 30, 1989 - May 31, 1990

PROJECT BUDGET
$6.3.40

PROJECT OBJECTIVES

Design accounting system for use by the TEM Unit of the MOHAFP. The system will be used
to monitorand account for funds provided to the TEM Unit by USAID both through direct grants
and through subgrimts from JHLU.

PRINCIPAL FY90 ACTIVITIES
Development of o successtul accounting system to track JHUPCS and USAID funding
transactions with MO FP.

FUTURE ACTIVITIES
Preparation of an accounting manual for the JEN Unit,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Technicabassistance was provided by Bangladesh Country Representative Maxwell Seniorand
his stafl. Inaddition, JHU PCS Financial Manager Paul Bankerd provided technical assistance
in-country for two person-weeks, [l
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ASIA

INDIA
Technical Assistance

OBJECTIVE

To provide assistance to India on population and family planning activitics,

PRINCIPAL FY90 ACTIVITIES

At the request of the Ministry of THealth and Family Welfire OMOHEW), a JHU PCS consusitant
conducted an assessment of the 1EC Training Project in four Hindi-speaking states in North
India. The MOHPW was in general agreement with the assessment findings, whien may
provide the basis for constructive program revisions in the future.

FUTURE DIRECTIONS

USAID - New Delhi has outlined a series of information, education, and communication (IEC)
activities for the Family Planning Marketing and Communications project which it has
submitted for MOHEFW review. Following MOPFW concurrence, JHU PCS will visit the
Mission to finalize plans on the [EC activities it will conduct under the existing Mission buy-
in.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
JHUL PCS Consultant Dr. Gadde Nuarayana provided technicil assistance in India for a total of
six person-weeks. @l

- INDONESIA

Technical Assistance

OBJECTIVE

To provide assistinee to the National Family Planning Coordinating Board (BKKBN) of

Indonesia in a campaign designed to encourage clients 1o seek family planning services in the

private sector rather than the public sector,

PRINCIPAL FY90 ACTIVITIES

Review of progress on the Blue Circle campaign, which was designed o move the urban

population from public 1o private services,

o Analysis of the results of o Luge omnibus survey evaluating the project indicated gains in
awareness of the Blue Cirele logo and the use of Blue Circle service outlets,

e Eviluation of the acceptance of campaign Kits in 16 year-three cities was followed by
refinement and development of additional kit components,

* Review of site visit reports of local Blue Circle campaigns, which showed an overall suceess
in their implementtion in most cities reviewed.

FUTURE DIRECTIONS

To complete activities planned for vear-two, the LiBi program was extended for three months

at no cost. The BRRBN plans 1o conduct a naionwide implementation of the Lili program

into 301 cities,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
Subcontracior Gary Saftitz provided two person-wecks ol technical assista.ce in Indonesia. Bl
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ASIA

NEPAL
Needs Assessment, Technical Assistance Training, & Country Project AS-NEP-04

OBJECTIVES

(1) To provide an assessment of short-term IEC needs of the FP/MCH programs with particular
attention to the Central Region; 2) 1o train FP/MCH program planners in IEC development
and follow-up ficld consultations in order 1o assist in developing a long-term (5-year) 1EC
strategy tor the proposed USAID FP Project (1990-1995); and (3) to improve the quality of FP
content in the Community Health Volunteers” (CHV) Training Manual to be used by the Public
Health Division (PHID) of the Ministry of Health,

PRINCIPAL FY90 ACTIVITIES

JHU/PCS staff and consultants conducted an assessment of the government of Nepal's 1EC

Program in support of the FP-MCH program at the national, regional, district, and community

levels. The team visited four “institutionalized™ districts of the Central Region, recommending

an IEC strategy which, in the short term, included revision of existing 1EC materials, training
in communication skills, and production of new messages and materials through a message
development workshop. Technical assistance was offered in both of these areas,

o [£C Materials: JHU PCS consultants provided recommenditions for the revision ol a CHV
Manual for non-literates, four methods booklets, and a flipchart, A Mission-convened task
force approved the recommendations and JHUPCS drew up a contract for [EC materials
revision with the Nepal Studies Center, a focal 1IEC development firm,

o Training Workshop: JI1U.PCS staft and consultants planned an 1EC workshop 1o provide
training in basic communication skills as well as applied experience in the production of
new messages and materials for the MO program. The workshop is planned for
November, 1990, It will be followed up by one week of field consultations among
participants from the Central Region.

FUTURE DIRECTIONS

An output of the November 1EC Workshop and follow-up field consulations will be the

development of a long-term [EC plan for the forthcoming USAID/MOL Project (1990-95),

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Asiae Near East Chiel Sung Hee Yun, Program Officer Ron Hess, AED Director of
Population Mark Lediard, PATH Program Olficer Scott Wittet, and Consultant Ava Shrestha
provided 12 person-weeks ol in-country technical assistance. B

NEPAL
The above technical assistance was provided in part through
this country project: AS-NEP-04

PROJECT GRANTEE

Nepal Studies Center (NSC)
PROJECT DURATION

July 18, 1990 - July 14, 1991
PROJECT BUDGET

S19.442

PRINCIPAL FY90 ACTIVITIES

The NSC is responsible for revising, pretesting, and reproducing the MOH 1EC materials
discussed above, including the CHV Manual, the methods brochures, and flipchart. W
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ASIA

PAKISTAN
Technical Assistance & Country Project AS-PAK-01

OBJECTIVE

To assist the Ministry of Population Welfare (MPW) and USAID Islamabad in the formulation
of a family planning communication strategy including:

e additional qualitative research;

e selective use of mass media, and its linkage to interpersonal communication; and

e linkage with services and use of Non-Governmental Organizations (NGOs)

PRINCIPAL FY90 ACTIVITIES

* Technical assistance o review the current status of the national Population Welfare
Communication Project and to develop a five-year FP/IEC strategy for the forthcoming
USAID:MPW nwional family planning project.

* Through a Mission buy-in effective in August, JIHU/PCS is conducting a 15-month program
to develop a research-based mass media campaign 1o demonstrate the systematic imple-
mentation and evaluation of an IEC intervention. Activities have begun on this program and
include two qualitative audience studies for message development, one using socio-
anthropological case studies, and the other using focus group discussions and in-depth
interviews.

FUTURE DIRECTIONS

Future activities under the 15-month Population Welfare Mass Media Campaign include:

* A National Sympaosium focusing on the role of family planning IEC internationally and in
Pakistan’s future, addressed to health/family planning and media professionals from the
government, NGO and private sectors,

* A multi-cpisode TV Social Drama shaped by key research findings to motivate audiences
to adopt family planning,

* AnAdvertising Campaign making strategic use of TV Spots, radio spots, and ficld-based print
materials 1o support messages presented in the social drama.

* A bascline, mid-term, and final evaluation of the campaign o assess its impact.

Further technical assistance will be offered 1o plan the 3-year national Population Welfare

Program exploring new mechanisms to link the government, NGO, and private sectors on the

national andlocallevels. The goals of the proposed program are to generate demand for family

planning services, increase the quality of field worker communication skills and [EC support
malerials, and increase interagency program coordination.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Chiel of Asia/Near East Dr. Sung Hee Yun, Senior Program Officer Moncef M.
Bouhafa, Program Officer Ron Hess, and socio-anthropological consultant Petri Blinkhoff
provided 12 person-weeks of technical assistance,

VISITORS

Ministry of Health, Health Education Advisor Sattar Chowdhury, UNICEF Senijor Program
Planning Officer Steven Allen, UNICEF Information/Communication Officer Naseem-ur
Rahman, and Chairman, Punjab University Department of Mass Communication Miskeen Al
Hijazi visited the Center of Communication Programs for the 1990 Advances in Health
Communication Workshop. W
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ASIA

PAKISTAN
The technical assistance described on page 77
was provided in part through country project AS-PAK-O1

PROJECT GRANTEE
Domestic Research Bureau (DRB)

PROJECT DURATION
August 15, 1990 - November 15, 1991

PROJECT BUDGET
S10,000

PRINCIPAL FY90 ACTIVITIES
DRB is responsible for conducting focus groups and in-depth interviews among middle 1o

lower-middle income men and women, service providers, and familycommunity influentials
o investigate tamily planning decision-nmaking and the causes for the compaaatively large
(390 “unmet demand” in Pakistan. B
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e ASIA

PHILIPPINES

Using Male Motivators to Generate Demand for Family Planning
in a Male Farmer Organization

Country Project AS-PHI-0 |

PROJECT GRANTEE
Population Center Foundation (PCF)

PROJECT DURATION
July 1, 1987 - September 30, 1990

PROJECT BUDGET
S131,035

PROJECT OBJECTIVES

To develop the capability of the Agrarian Reform Beneficiaries Association (ARBA), a male

farmer organization, 16 establish a community-bascd program that involves men in family

planning by training male farmer leaders to motivate their peers.

SPECIAL FEATURES

This project has received support from local organizations which have agreed o continue to

support the project hevond its projected completion date.

PRINCIPAL FY90 ACTIVITIES

* Conducted case studies on the most successful and active FLMs to document their work
styles and attitudes to determine why they were suceesstul,

o Held final recognition congress o give awards to the highest performing FLMs,

e Tubulated and analyvzed final data.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Project Director Patrick L. Coleman, Deputy Project Director Jos¢ G. Rimon 11, Senior
Rescarch Officer D. Lawrence Kineaid, and Senior Program Officer Edson E. Whitney provided
a total of two person-weeks of technical assistance, W
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ASIA

PHILIPPINES
A Multi-Media Campaign for Young People
Country Project AS-PHI-02

PROJECT GRANTEE
Population Center Foundation (PCF)

PROJECT DURATION

June 1, 1987 - July 31, 1990
Y

PROJECT BUDGET
$303.216.00

PROJECT OBJECTIVES
To raise the level of avuareness of young people about responsible sexual behavior through
songs and videos using popular young singers as role models.

SPECIAL FEATURES

The projectis supported by ahotline that refers callers to clinics and counselling centers. Major

corporations and television stations have donated prime time commercial spots and airtime

as well as other in-kind contributions to the project which total more than $1.4 million. Lea

Salonga's TV appearances and selection to play the lead role in the London production of *Miss

Saige and placement of ads on an electronic bulletin board in a prime location in Metro

Manila have provided additional free publicity for the proiect.

PRINCIPAL FY90 ACTIVITIES

¢ Held monthly case management meetings with resource facilitators 1o help telephone
counscllors improve their skills in dealing with difficult cases.

e Newspaper articles and television interviews continued to discuss the project and the
hotline.

FUTURE DIRECTIONS

The hotline service will continue for another eleven months with funds provided by the
Philippine Long Distance Telephone Company. Dial-a-Friend has taken on a “life of its own”
and become a houscehold word in Manila. The main source of referral is now by word-of-
mouth through friends.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Colemun, Deputy Project Director Jos¢ G. Rimon [1, Senior
Research Officer D, Lawrence Kineaid, and Senior Program Officer Edson E. Whitney provided
a total of one person-week of wechnical assistance. Il
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ASIA

PHILIPPINES
A Responsible Parenthood Program for the Industrial Sector
Country Project AS-PHI-03

PROJECT GRANTEE
Population Center Foundation (PCF)

PROJECT DURATION
September 1, 1987 - August 31, 1990

PROJECT BUDGET

$ 65,363 - JHU/PCS

165,178 - Enterprise Program

145,245 - Compuanices

$375,786  Total

PROJECT OBIECTIVES

To institutionalize responsible parenthood as a way of life among employees of at least 20
manufacturing and service firms in the Metro Manila area by establishing in-plant family
planning services that will be models for other industrial programs. The project also seeks
active support from national and company labor union leaders in promoting the in-plant
programs among the union members.

SPECIAL FEATURES

JHU/PCS is supporting the [EC component of this project; the Enterprise Program is funding
service delivery. The project is designed 1o be self-sustaining as the manufacturers absorb
an increasing pereentage of the costs over the life of the project.

PRINCIPAL FY90 ACTIVITIES

¢ Training of clinic nurses continued;

e Meetings were held with company managers to enlist their continuing cooperation and
support lor the project;

* A recognition meeting was held for the in-plant volunteers and company managers;

e Final data was collected and a cost benefit analysis done of selected companies.

FUTURE DIRECTIONS

Some companies have completely absorbed the cost of sustaining the program beyond the
end of the JHU-funded project and some are interested in the package offered by PCF to
provide training and seminars in the companies for a nominal fee.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Deputy Project Director José G. Rimon 11, Senior
Research Officer D. Lawrence Kincaid, and Senior Program Officer Edson E. Whitney
provided a total ol one person-week of technical assistance. H
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ASA L et e

PHILIPPINES
Increasing FP Acceptance and Use Through Improved IEC

Strategies
Country Project AS-PHI-04

PROJECT GRANTEE
Family Planning Organization of the Philippines (FPOP)

PROJECT DURATION
April 1, 1988 - July 30, 1990

PROJECT BUDGET
$50,000

PROJECT OBJECTIVES

To strengthen the 1EC capabilities of the Cebu Chapter of the Family Planning Organization
of the Philippines and to use mass media and interpersonal communication to increase
awareness of tamily planning, available methods, and clinic locations. The project also seeks
to increase the contraceptive prevalence rate in the project area,

SPECIAL FEATURES
The project features well-known media personalities assisting in the campaign promotion
through feature stories on TV, radio and in newspapers,

PRINCIPAL FY90 ACTIVITIES

* Continued full-scale radio, TV, movie theater, and print campaign.,

* Produced a video drama promoting family planning practice.

¢ Held monthly consultative mectings with media representatives which resulted in numerous
quiz and population information portions on radio programs at no cost to the project.

* Organized and involved barangay (village) captains and local officials in disseminating
posters in the communities,

* Conducted post-campaign survey which showed significant increases in- contraceptive
clients in both projeci and government clinics. Data confirming a 291% increase is expected
as of the writing of this report.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Deputy Project Director José G, Rimon 1, Senior

Program Officer Edson E. Whitney, and Senior Research Officer . Lawrence Kincaid provided
atotal of two person-weeks of technical assistance.

SEX
SECRETS

May tama at
maling paraan.
Alin ang sa iyo?

MAGGADYA SA HE ALTH CLINKC AT ALAMIN,
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o ASIA

PHILIPPINES
AMEC Population Communication Project
Country Project AS-PHI-05

PROJECT GRANTEE
Ago Medical and Educational Center (AMEC)

PROJECT DURATION
March I, 1988 - August 31, 1990

PROJECT BUDGET
$50,000

PROJECT OBJECTIVES

To develop and implement an integrated IEC campaign through the Ago Medical and
Educational Center (AMEC) using existing “stambayuns” or local "hangouts™ as focal points for
motivational activities to increase the number of aceeptors of modern family planning
methods. AMEC is an established medical and educational center with o radio station as well
as outreach and mobile clinics,

SPECIAL FEATURES

The campaign is designed to make use of indigennus gathering places, called stambayans, as
the focal point for information dissemination, mokile clinics and dramatic performances with
family planning themes.

PRINCIPAL FY90 ACTIVITIES

e Radio varicty show continued to be broadceast.

* Drama team performed three different plays in cach of the stambayans.

* Medical teams continued to receive an overwhelming response to their visits to the
stambayans,

* Rudio spots aired on AMEC stwtion and local commercial radio stations.

* Mothers classes began in high-treaiment barangays.

* Post-campaign survey was conducted.,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Edson E. Whitney and Senior Research Officer D. Lawrence

Kincaid provided a total of one person-week of technical assistance.
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ASIA

PHILIPPINES
Project Heartline
Country Project AS-PHI-06

PROJECT GRANTEE
Population Center Foundation (PCF)

PROJECT DURATION
April 1, 1990 - March 31, 1991

PROJECT EUDGET
$70,000

PROJECT OBJECTIVES

To raise the level of awareness of young people and their parents in the Philippines regarding
responsible sexuul behavior and other issues confronting youth. This will be done through
a series ol three prime time television specials which also aim at increasing the level of
discussion ol these issues among parents and their children and ameng peers.

SPECIAL FEATURES

The TV specials Teature well-known personalities and the scripts draw on actual problems
recorded [rom the Dind-a-Friend hotlines. The shows also feature Dial-a-Friend ads to continue
to publicize the hotlines.

PRINCIPAL FY90 ACTIVITIES

» The first special was produced and received one ol the highest national ratings for that week.

* A survey conducted following the program showed that the intended audience liked and
understood the message of the program.

* A theme song Jor the specials was composed and lyrics written by top Filipino talent.

FUTURE DIRECTIONS
The producer and tlent for the second special are in place and the scripting completed.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Deputy Project Director Jos¢ G. Rimon II, Senior

Program Officer Edson E. Whitney and Senior Research Officer D, Lawrence Kincaid provided
a total of three person-weeks ol technical assistance. @l

Press ciippings
about Heartline.
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PHILIPPINES
IEC for Postpartum Family Planning and Breastfeeding Program
Country Project AS-PHI-07

PROJECT GRANTEE
Jose Fabella Memorial Hospital (JEMH)

PROJECT DURATION
May 1, 1990 - April 31, 1991

PROJECT BUDGET

$52,300

PROJECT OBJECTIVES

This project secks to strengthen the already successtul family planning and breastfeeding
program at JEMH by providing training for staff in interpersonal communication and
counseling skills, IEC materials, and a breastfeeding video for clients. It will also document
the program of the hospital in order to promote the setting up of similar programs by other
hospitals in the Philippines.

SPECIAL FEATURES

A video will be produced to document the JEMH postpartum program which includes
promotion of breastfeeding and family planning counseling. Hospitals wishing to set up a
similar program will be able to purchase 1EC materials produced under this project.
PRINCIPAL FY90 ACTIVITIES

Contracts for the production of the various 1EC materials have been set up and the training
design finalized.

FUTURE DIRECTIONS

Trainings of hospital nurses and outreach workers will be conducted in October and
November, 1990,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PES Project Director Patrick L. Coleman, Deputy Project Director José G. Rimon 1, Senior
Program Officer Edson E. Whitney, Senior Research Officer D, Lawrence Kincaid and
Consultants Venus Dagdagan and Gigi Alfoaso-Javier provided a total of two person-weeks
of technical assistance. W
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PHILIPPINES
Pangasinan Integrated IEC Project
Country Project AS-PHI-08

PROJECT GRANTEE
Department of Health Tavug District Hospital

PROJECT DURATION
April 1, 1990 - March 31, 1991

PROJECT BUDGET
$50.500

PROJECT OBJECTIVES

The purpose ol this project is to provide support to the Distriet Hospital in the provinee of
Pangasinan and to demonstrate the effectiveness of a district hospital in delivering family
planning and maternal: child health services with appropriate TEC materials and training
interventions,

SPECIAL FEATURES

JHEL PCS activities are already underway with the DO Family: Planning Services at the

national level This project will link these activities to a district level hospital. This approach
is pavrt of the overall DOH plan to give more autonomy to the district level hospitals. Trainers
who participated in the Training of Trainers workshop conducted by JHUSPCS and the DOH
will provide taining in interpersonal communication and counseling, skills to hospital and
barangay personnet in the provinee, Prototype materials produced by the DO will be
ficldtested in Pangasinan.

PRINCIPAL FY90 ACTIVITIES

The project document was signed in the Philippine Senate Lounge at a press conference which
wis attended by Senator Leticia Shahani of Pangasinan as well as officials from USAID, the
DOH and JHU PCS.

FUTURE DIRECTIONS
Project activities will beain soon following the training of the health care providers in the
project area,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU PCS Project Director Patrick L. Colemin, Deputy Project Director Josc G Rimon 1, Senior

Program Officer Edson E. Whitney, Senior Rescarch Officer DL Lawrence Rincaid and
Consultant Rosario Lambino provided a total of two person-weeks of technical assistance. @l
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PHILIPPINES
Concern for the Family in lloilo
Country Project AS-PHI-09

PROJECT GRANTEE
Family Planning Organization of the Philippines (FPOP)

PROJECT DURATION
May I, 1990 - April 30, 1991

PROJECT BUDGET
S8LO00

PROJECT OBJECTIVES

The purposce of this project is to increase the capabilities of the local FPOP clinic in Hoilo to

provide service delivery and  TEC support for a family planning progrim whose purpose is (o

provide quality health care 1o the whaole family. Outreach clinies will be identitied and brought

into . etwork of clinics to be supported by the project in order 1o increase the number of

family plinning aceeptors in the project area.

SPECIAL FEATURES

The project will use the very popular and highly rated “Radvo Bombo™ station 1o promote the

local network of clinies and services. The promotion will be conducted through a4 10-minute

health program, broadeast three times @ week, This show will offer information on 2 broad

range of maternal and child health issaes including FP and MCH. The City Health Departiment

is also linked to the project 1t will provide vaccines for immunizaion days 1o be promoted

and advertised by the project.

PRINCIPAL FY90 ACTIVITIES

* The project advisory committee has been formed and met to discuss key activities of the
project.

¢ The contract with Radvo Bombo is linalized and the rescarch agency contriacted.

¢ Project personnel have been hired and are in place.

FUTURE D{RECTIONS
Broadcasts will begin and the project will be launched in October.,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Project Director Patrick L. Colemian, Deputy Project Director Jose G. Rimon 11, Senior
Program Officer Edson E. Whimey, Senior Rescirch Glficer D, Lawrence Kincaid and
Consultant Rosario Lambino provided a total of two person-weeks of technical assistance. 1l
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ASIA

PHILIPPINES
Information Services for Decisiorni-iviakers and the Media
Country Project AS-PHI-T0

PROJECT GRANTEE
Population Center Foundation (PCF)

PROJECT DURATION
February 1, 1990 - January 31, 1991

PROJECT BUDGET
$55,053.00

PROJECT OBJECTIVES

This project seeks to promote a better appreciation and understanding of population issues
among  decision-nitkers, opinion leaders, and the public through the packaging and
dissemination of population-related information for these groups,

SPECIAL FEATURES

Professional writers will be hired to write press releases on various population and health

issues. Information packets containing briet summuries on these same issues will be packaged

for decision-nuikers.

PRINCIPAL FY90 ACTIVITIES

¢ The project hired st and identified professional journalists to write the releases.

e The packaged press releases are coming out on a regular basis and are appearing in the local
pross.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Deputy Project Director José G, Rimon 11, Senior

Program Officer Edson E. Whitney and Senior Research Officer D. Lawrence Kincaid provided

a total of two person-weeks of technical assistance. @
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ASIA

PHILIPPINES

Technical Assistance
Country Project Development

OBJECTIVE

To provide technical assistance 1o the Philippines through a buy-in from USAID/Manila to
include IEC activities with the Department of Health, the Philippine Non-Government
Organization Council, as well as additional country project development.

PRINCIPAL FY90 ACTIVITIES

* JHU/PCS stafl and consultants provided technical assistance to the Department of Health
in developing prototype 1EC materials for DOH personnel and clients.

* Funding in the amount of $15,000 has been provided to the Philippine Non-Government
Organization Council to reprint 5,000 copies of @ booklet promoting family planning in the
context of the Philippines. This organization has also formed a working committee to
prepare for the Philippines Enter-educate conference to be held in the spring of 1991,

FUTURE ACTIVITIES
Under the new bi-lateral agreement between USAID and GOP, JHU-PCS will provide a
Resident IEC Advisor who will work with the MO and the private sector to coordinate all IEC
strategies and activities for the national family planning program. The JHU PCS advisor will
take up his post on November 1, 1990.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Deputy Project Director Jose G. Rimon 11, Senior
Program Officer Edson E. Whitney, Senior Research Officer 1. Lawrence Kincaid, and
Consultants Venus Dagdagan and Cora Despabiladeras provided a total of one person-week
of technical assistance. B
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ASIA

Table IV-1
ASIA: Sunimary of Major Country Activities by Project Output Category
Indicating Fiscal Year of Activity

NEEOS  COUNTAY  COUNTRY MEETINGS PROVISION OF
ASSESSMENT PROJECT PROJECT TECHNICAL AND FILMS AND

EIDUNIEYW__ N _f PU}NNl!{G o DEVFLOPMEN]: o INITIATION ASSISTANCE WORKSHOPS MATERIALS
Bangladesh 80 80-90 89 80-90 89, 90 83, 86-89
Burma 85
Fiji 89 85, 80, 89
Hong Kong B0
India 8--90 85 83-90
Inclonesia 86-90 85, 80, 88, 89
Malaysia 83, 80, 89
Micronesin 86
Nepal 84, 90 90 90 88, 90 8i-80, 89

FP MCH 84 84 84, 85 85

DORC 84 84

COMMAT 84 85
New Ciledonia 86
Pakistan 89 90 2 85, 86, 89, 90 86, 89
Papui New 8y 89

Guinea
Philippines 86-90 87-90 86-90 89 83, 80, 88, 89
Samoa, Western 80
solomon shind 806, 89
south Korea 89 95
s Lanka 81 84 84, 85
Thailand Bi* 86 84-80, 89 2 84, 85, 89

* Partial needs assessment
" Activities 1n FYBO-FYS8 were funded thirough o subcontract with an AlD Cooperating Agency
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Table IV-2
ASIA: Needs Assessments Conducted—FYoo

DURATION
COUNTRY MONTH/YEAR PERSONNEL/(AFFILIATION} N WEEKS DESCRIPTION DF ACTIVITIES
Nepul Nov/Dec 89 Yun/(JHU/PCS) 0 Conduct research in anthropological and historical
Lediard/(AED) context of FP communication. Assess current activities

and conduct literature review. Collaborate and explore
opponunities for communication IEC programs with
MOH and other organizations.

India Mar/May 90 Narayana/(Consultant) 12 Conduct an objective assessment of the current

implementation status of the [EC componemt of the
Family Planning Communication and Marketing Project,
and to suggest alternative ways in which the project
may be modified to ensure attainment of objectives,
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Table IV-3
ASIA: Technical Assistance Visits—{Y90

COUNTRY

MONTH/YEAR

PERSONNEL/(AFFILIATIDN)

DURATION
IN WEEKS

DESCRIPTION OF ACTIVITIES

Buangladesh
Bangladesh

Bangladesh

Bangladesh

Bangladesh
Bangladesh
Bangladesh
Bangliadesh
Bungladesh
Bangladesh

Bangladesh

Indonesia
Nepal
Pakistan
Pukistan
Pakistan
Pakistan
Philippines

Philippines

Philippines
Philippines
Philippines

Philippines

Philippin.s

Oct 1989
Oct 1989
Dec 1989

Dec 1989

Feb 1990

Feb/Mar 1990

Apr/May 1990

May 1999

May 1990

JunsJul 1990

Sep 1990

Oct 1989

Sep 1990

Feb 1990

May 1990

Aug/Sep 1990

Sep 1990

Oct 1989

Jan/Feb 1990

Feb/Mar 1990

Apr/May 1990

Apr/May 1990

May/Jun 1990

Jun 1990

Coleman/ (JHU/PCS)
Yun/(JHU/PCS)
Porter/(P/N)

Whitney/(JHU/PCS)

Whitney/(JHU/PCS)

Kincaid/(JHU/PCS)

Porter AP/N)

Piotrow/(CCP)

Bankerd/(JHU/PCS)

Whitney/(JHU/PCS)

Coleman/(JHU/PCS)
Yun/(JHU/PCS)

Saffitz/(SAA)

Hess/ (JIIU/PCS)
Bouhafa/(JHU/PCS)
Yun/(JHU/PCS)
Yun/(JHU-PCS)
Hess/(JHU/PCS)
Hess/(JHU/IFCS)
Lozace/ (JHVJ/PCS)

Coleman/(JHU/PCS)

Coleman/(JI1U/PCS)
Whitney/ (JHU/PCS)

Rimon/(JHU/PCS)

Kincaid/(JHU/PCS)

Coleman/(JHU/PCS)

Dagdagan/(Consultant)

(3]

(39

~

~

6

n

o

Discuss and conduct annual project review,

Monitor on-going activities,

Assist in designing and developing research instruments for
Upazilla Project.

Assist in finalizing annual work plan for JHU/BAN. Meet with
local officials of and prepare groundwork for initial TEC activities
in Trishal Upuzitla.

Assistin sturt-up of “Trishal Project and review 3-year GOB IEC
workplan.

Assist in selection of research agency for baseline data collection
and assist in instrument and sampling design.

Assist in preparing case study of FWA's performance in rishal
Village.

Review JHU/BAN project with USAID mission and discuss future
strategy with MOH.

Review and assist in financial and administrative systems and
procedures,

Manage and operate all aspects of JHUBAN office during
absence of Country Representative,

Conduct annual project review and assise in the preparation of
1990/91 work plan and in the design of the 1991 campaign
strategy.

Assist BRKBN/USAID in reviewing, evaluating and recommend-
ing follow-up progrim activities.

Finalize with USAID revisions of CHV manual and discuss
upcoming 1EC Strategy Workshop.

Assist in developmient of PWD's communication strategy and
review ad agencies” proposals of media campaigns,

Discuss and plan for initial JHU-PCS activities under new
buy-in and assist in refining [EC strategy.,

Assist in communication component of PD project and

initiate implementation of campaign activities.

Review and evaluate focus group discussion and evaluation
instruments.

Initiate implementation of new projects start-up and monitor
on-going projects.

Assist in start-up of new projects and project monitaring,
Monitor projects and work with DOH on print nuterials
development.

Provide TA to implementation of start-up of new projects and
discuss JHU/PCS programming role with DOH,

Provide summative and formative rescarch assistance 1o old and
new projects.

Discuss with USAID apd DOH future JHU/PCS TA under
bilateral population program. Project development and
monitoring.

Provide assistance to Fabella Hospital project and 1o the DO
in materials development.
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Table IV-3—-continued
DURATION

COUNTRY MONTH/YEAR PERSONKEL/(AFFILIATION) IN WEEKS ~ DESCRIPTION OF ACTIVITIES

Philippines Sep 1990 Coleman/(JHU/PCS) 3 Provide assistance in the development and monitoring of on-
going projects. Discuss with USAID future JHU/PCS TA under
new bilateral population progiam and arrange logistics for
Senior Communicat.on Resident Advisor.

Thailand Feb 1990 Coleman/(JHU/PCS) 1 Discuss FP Communication project with Mahidol University and
PDA.

Thailand May 1990 Piotrow/(CCP) S5 Follow up on FP project with PDA.

Thailand Jul 1990 Whitney/(JHU/PCS) 1 To follow up on FP project with PDA and brief with USAID

mission on IEC population activities.
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Table IV-4
ASIA: Conferences and Workshops-FY90
NO. OF
COUNTRY DATES HOST AGENCY PARTICIPANTS DESCRIPTION OF ACTIVITIES
Bangladesh Sep 1990 JHU/BAN 20 TOT Workshop in Interpersonal Communication skills. Six-

day workshop held in Bard, Comilla, to upgrade skills of
GOB and NGO trainers.

Bungladesh Nov 1990 JHU/BAN 40 Orientation of UFPO on Fieldguide. One day seminar for
40 Upazilla FP Officers to orient on the testing and inventory
of the guide.
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Table IV-5
ASIA: Materials Developed
CA - 1, FY83 - FYR7: CA-2, FY87 - FY90

AUDIOVISUAL

REGION/CQUNTRY PRINT
PCS PROJECT NO. MATERIALS MATERIALS OTHER
Bangladesh 1.2 million posters on 1 film “Swapner Shuru®

(AS-BAN-05)

India
(PCS-6057-0005/6)
Nepal
(AS-NEP-OD)

Nepal
(AS-NEP-02)
Philippines
(AS-PHI-01)

Philippines
(AS-PHI-02)

delayed marriage child

spacing and vascctomy*
2 Issues of the Parikrama

newsletter, 30,000 copics®

4 booklets, 92,000 copies
2 booklets, 60,000 copics
1 booklet, 32,000 copies

1 farmer-leader-motivator
(FLM) handbook, 200 copics

I FLM flier, 20,000 copics

1 FP comic book, 6,000 copies

Color poster/-5 jackets,
Lea & Menudo, 2,000 copics
Thought cards with song
lyrics, 50,000 copics
Fliers linking song to youth
center
“I still Believe™ color poster/
45 jacket, Lea & Charlies,
1,500 copics
B & W thought cards,
15,000 copices
24 ant competition posters
Dial-a-Friend fliers, 5,000 copics
Ant competition fliers,
Dial-a-Friend fliers, 3,000 pes®
Dial-a-Friend stickers,
3,500 pes®
Dial-a-Friend shell-shaped
fans, 1,000 pes*

* Materials developed during FY90 under CA-2

two 25 min episodes on
FP and Immunization®

7 Radio spots*

12 Folk songs on audio cassettes
for trains and buses®

5TV spots®

1 25 film on delayed marriage

5 tilm spots

1 radio jingle
150 tapes
19 radio interviews
+4 films transterred 1o video

“That Situation™ radio spots,

12 open reel copies promoting
concert

*That Situation™, -5 rpm records,
150 copies

Music videos of 2 songs

U-matic tape behind the scenes
video shooting

Promotion cassette singles of
“That Situation”, 100 copics

U-matic split sereen, Lea & Charlie

Betamax tape of school tours

3 TV spots for Dial-a-Friend

3 radio spots for Dial-a-Friend

“Ustill Believe™ 45 rpm record
150 copies

“IStill Believe™ cassette singles,
600 copies

3 TV nerisis”™ spots for Dial-a-Friend

3 Betamax tapes of 't $till Believe”
for school tours

153 TV spots for Dial-a-Friend

2 broadcasts of "I Still Blieve®
and Dial-a- Friend on other
TV programs

2 Training Films

20 copies cassette tapes of
songs and radio spots for
play in movie theaters®

3 sets slide-tape (STP)
for company managers

ORT and Asepsis cards,
30,000 copics
Asepsis Guidelines, 2,000 copies

000 FLM T-shirts

200 FLM caps
signboards?

200 FLM training bags

200 pads FLM stationery

0 ARBA regional trainer
identifving signboards

Print ads on “Fhat Situation”

“That Situation™ T-shi ts, 500

2 hanners

F-shirt A, Lea & Charlie, 400 pes,

T-shirt B, Lea & Churlie, 500 pes.

Dial-u-Friend T-shirts, -100

2,500 buttons

1,000 stickers

B & W press release photos

1500 key chains

Sationery, 2,000 pes

22 Young People's Center signs

2,500 buttons, "OK to say NO
1o Sex”

80 res. B & W photos of art
competition for press release

252 pes. B & W ophotos of campus
tours for press release

300 copies Dial-a-Friend article

2,500 Dial-a-Friend buttons

400 "Diploma Traje de Boda”
and "It's OK to say NO to Sex”
I-shirts

288 pes, B & W photos of promo
and training activities for
press releise

2,500 pes. booknurk size stickers

105 pes. color slides of YPP
nuterials

12 press releases on Enter-
Educate Conference in LA

1 cassette tape of radio interview
DAF counsclors & YAP
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Table IV-5-Continued

REGION/COUNTRY

ST

P(S PROJECT NO. “ 3 ATERIALS
Philippines 500 Sets of briefing materials

(AS-PHI-03) for company managers

12,000 copies brochure on
health and responsible
parenthood

300 copies poster on project
launch

1,000 copics brochure on
common childhood diseases

12,000 copics comic magazines

12,000 copies fliers on child
spacing & high-risk pregnancy

200 copies poster “Sex Secrets”

Poster for FIP Aceeptors,
S00 copies®

Philippines

(AS-PHI-0-)

40 project Pamilya pamphlets
- posters, 8,000 copies
1 pamphlet, 20,000 copies

Philippines
(AS-PHI-03)

2 posters, 200 cach

1 pamphlet/comic,
2,015 copies

1 Program schedule*

Philippines
(AS-PHI-00)

Philippines O issues of PMS magazine
(AS-PHI-10) 325 copices

Philippines 2-week TOT curriculum in
(MOH/FSP) interpersonal communication

skills (1ICS)

1-week training curriculum in ICS

for provincial health workers

t-week training curricalum in ICS

for barangay level midwives

* Materils developed during FY90 under CA-2

AUDIOVISUAL
MATERIALS

OTHER

1 Slide @pe presentation on
advantages of RP program®
STP's for workers:
eFamily values, 3 sets
eEffects on productivity, 3 sets
e In-plant situitions, 3 sets
3 sets, STP for union leaders
and officials

6 radio ads, 10 copies cach
7 TV ads, 5 copies
1 video movie, “Enlightment™

8 radio spots, 2 radio jingles,
3,800 broadcasts®
Kumusta Madi..Kumasta Padi
Radio Program®
39 Dramas-88 Broadcasts®
7 Radio Dramas*®
-t Radio Testimonials®
1 Videotape of “Stambayan™ activities®
1TV drama special “Life in a Box™
1 Radio plug of TV special
on cassetie tape!

2 photo exhibits

2,000 key chains with
condom and pills

500 key chains®

3,000 stickers

37 media give-away memo
holders
1 pg ad to usher in IEC campaign
Newspaper ads:
1-1pg
14 - 1/4 pg.
5-1/2 pg.
10 - 1/8 pg.
30 copies cinema slides
40 media give-away memo pads®
1,000 radio stickers
T-shirts 50
-4 FP dramas written and
produced
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CSi Cinee, Egypt: High quality care at an affordable price.

Near East

JHU/PCS's activity in the Near East
expanded rapidly over the year as plan-
nersand policy makers increasingly recog-
nized the vital role of IEC in closing the gap
between the high level of knowledge
about family planning and the relatively
low level of use of modern family planning
methods.  The JHU/PCS strategy in the
Near East has been to:

e Support communication campaigns 1o
inform couples about sources of family
planning services and encourage them
to use modern methods correctly;

e Use mass media and entertainment
channels, such as television dramas, to
reach large audiences:

* Link IEC activities and family planning
services, for example, by promoting spe-
cific service sites and service providers in
IEC campaigns;

Improve health care providers” ability to
communicate cffectively with cliems by
supporting training in interpersonal com-
munication/counseling skills and devel-
oping print and other materials to sup-
port the counseling process;

Focus on men and health care providers
as two important target audiences: men,
because they are generally less well-
informed about and less supportive of
family planning than women; health care
providers, because they are often sources
of misinformation about family planning;




¢ Beaware of the Islamic context and other

cultural characteristics and develop 1EC
materials which are culturally appropri-
ate and highlight the Islamic suppont for
child spacing;

e Draw on expertise from advertising
agencies and other private sector institu-
tions and encourage ongoing partner-
ships between advertising agencies and
family planning organizations;

e Develop cost-sharing approaches 1o
funding projects.

REGIONAL PROJECT

In an exciting first regional project, JHU:
PCS is working with the Center for Devel-
opment Communications (CDC), a private
Egyptian firm, to produce a 15-¢pisode
television drama with health and family
planning themes called ~The Family House™.
The project builds on the enormous popu-
larity of Egyptian television programs and
the widespread understanding of Egyptian
Arabic throughout the Near East. “The
Family House”, which is co-funded by the
Ford Foundation and International Devel-
opment and Research Council (IDRC), has
a4 return-on-investment strategy and is de-
signed as a self-sustaining, ongoing program.
CDC will market “The Family House™ re-
gionally through regular commercial
channels and use the revenue to produce
additional episodes. JHUSPCS is working
with research firms in Egypt, Jordan, and
Moroceo to conduct formtive rescarch for
the project.

EGYPT
Under a three-year buy-in from USATD/

Cairo, JHU/PCS provided a broad range of

echnical assistance to nine USAID-funded
amily planning agencies. The extensive
srogram of technical assistance included:
» Assisting the Clinical Services Improve-
ment project (CSDoand the Egyptian
Junior Medical Doctors™ Association
(EIMDA) to develop multi-media promo-
tional campaigns.

Assisting the central training agency, the

Ain Shams University Regional Center for

Training, and several family planning
agencies to train health care providers in
interpersonal communication and coun-
seling skills, to ensure that clients receive
quality services.

e Assisting the Ministry of Health and several
other agencies to develop printand other
materials to support the counseling proce-
ess, such as a booklet for low literates on
oral contraceptives, a flipchart, and an
Arabic translation of “The Counsceling
Guide™, Population Reports.,

JHUPCS also focused on enhancing
coordination among Egyptian family plan-
ning agencies and encouraging linkages
hetween the family planning agencies and
the private advertising sector, JHUPCS
worked with the Egyptian Advertising As-
sociation 1o sponsor a conference, “Ad-
vertising Strategies for Social Development:
Issues for Egyptian Health and Family
Planning  Programs™, which brought to-
gether advertisers and family plinning
personnel.,

MOROCCO

Under abuy-in from USATD: Raba, JHU/
PCS worked with the Ministry of Public
Health (MOPH) and an inter-agency group
to develop a comprehensive, national TEC
strategy and plan of action. JHU-PCS also
assisted MOPH to develop and pre-test a
national family planning logo, develop a
training of trainers curriculum in interper-
sonal communication and counseling skills,
and develop a booklet on oral contracep-
lives.,
YEMEN

JHU/PCS conducted an 1EC needs as-
sessment in Yemen and developed a pro-
posal for a project with the Department of
Health Education in the Ministry of Health.
The project, which will use mass media to
promote family health, is due to begin in
carly 1991,
TURKEY

JHU/PCS intiated o new project with the
Turkish Family Health and Planning Foun-
dation following the successful 1988/89
family planning campaign. Under this
project the Foundation is conducting pre-
campaign activities, including  formative
research and seript writing, for a planned
second national campaign which will have
asits centerpicee a multi-episode television
drama about a midwife.
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TUNISIA

JHU/PCS assisted the Office National de
la Famille et de la Population (ONFP) in
developing a national T1EC strategy and
plan of action in the context of the phase
out of USAID bilateral funding.

As inall JHU/PCS projects, research and
evaluation components are integrated into
activities in the Near East. In Egypt, JHU/
PCS assisted CSIin evaluating its promo-
tional campaign and an “enter-cducate”
videomagazine for family planning clients
and assisted the State Information Service/
IEC Center 1o design and conduct an
impact evaluation of its activities., Forma-
tive rescarch is undenway in Egypt, Jordan,
and Morocco for the regional project and
in Turkey for the new campuign.

In 1991, following several years of rapid
expansion in the region, JHU/PCS will
consolidate its activitics and focus primar-
ily on ongoing projects in countries in
which it is already involved. The major
undertaking in a new country is the pro-
posed project in Yemen, when the politi-
cal situation in the area allows it.  In
addition, JHU/PCS will focus on develop-
ing mechanisms for sharing experise,
experience, and IEC materials across the
region. Il

CHANGE AND NO CHANG
:IN YEMEN

:Yemen has changed in some wi
-and not changed In others sincql
lived there in 1980. ;)

On the positive side, the fami!y
-knew best In 1980 now has areal
gas stove to replace the kerosene.
- one they used then, and a =
‘washing machine. On the dowp -
Ide, Suitan, the father, has a -
onstant hacking cough that has
-put him In the hospital several o
_tdmes -— no doubt it Is due to
years of smoking. Amirz, the.
‘mother, has had threc e | -
chiidren — a totalof : = .1, 'Ihe
oldest daughter. Mona, e
maitied 2t the age of §2. Now, at A
117, she has given birth to five
‘chiidren, of whom four have
survived. Mcna Is tired, the way ]
remember her mother being tired
G years ago. But
‘semeday she wili have 3 stm
-and a washing machine, mo. and.
maybe even a drver. ‘_ :

es, change comes siowly 'iﬁ '
Yemen. Surely it is easier to. sesf

Pdmeia Pil ne
Program Ofﬁcer
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NEAR EAST

NEAR EAST REGION
The Family House - A Television Soap Opera
Regional Project NE-EGY-11

PROJECT GRANTEE
The Center tor Development Communications (CDC), Egypt
PROJECT DURATION

January 1, 1990 - December 31, 1991

PROJECT BUDGET
$110,000 tadditional funding provided by IDRC and the Ford Foundation)

PROJECT OBJECTIVES

“The Family House™ is designed to deliver health messages through an entertaining format to
audiences throughout the Near East region. Under this project CDC will produce fifteen «45-
minute episodes of “The Family House.™ “The Family House™ will integrate health messages
in three priority arcas:  binth spacing: common household accidents; and acute upper
respirtory infection,

SPECIAL FEATURES

“The Family House™ exploits the enormous regional popularity of Egyptian television dramas,
The fundhing for CDCto produce 15 episodes of “The Family House” is considered seed money.
By distributing “The Family House™ through regular commercial channels, there should be a
sufficient return on investment for CDC to produce further episodes and “The Family House”
to become an ongoing, sclf-supporting project. Formative research, including pretesting of
one ormore pilot episodes, and impact evaluation will be done in Egypt, Morocco, and Jordan
(sce additional Regional Projects below),

PRINCIPAL FY90 ACTIVITIES

* Convenced donors’ meeting in December 1989 to finalize funding responsibilities and project
implementation procedures,

e Reviewed existing body of research to determine priority health topics for inclusion in *The
Family House.”

e Drafted overview of 15 episodes and two full sample seripts for review at regional meeting,

e Convened mecting in August 1990 in Moroceo with CDC, donors, researchers and panel of
expert advisors from Morocco, Jordan, and Egypt. The group defined the target audience,
developed messages, reviewed sample scripts, and developed the rescarch design.

FUTURE DIRECTIO!NIS

JHU/PCS will take the lead among the three donors and work intensively with CDC to assure

the scripts are high quality, culturally appropriate, and integrate the agreed upon health
messages. In collaboration with a marketing consultant funded by [DRC, JIHU/PCS will work
with CDC to develop astrategy for marketing “The Family House™ in the region, JHU/PCS will
seek corporate support for the project. Corporate support has aiready been secured from
Proctor and Gamble; they will provide a consultant to CDC free of charge 1o advise on how
to introduce messages and products into soap operas. “The Family House™ should be ready
for broadcast in carly 1992,

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

Technical assistance was provided by JHU/PCS Project Director Patrick L. Coleman, Senior
Evaluation Officer D. Lawrence Kincaid, and Senior Program Officer Moncef Bouhata in
conjunction with other Egypt projects. I
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NEAR EAST REGION
Research for “The Family House"”
Regional Project NE-MOR-06

PROJECT GRANTEE
Leader Management Services, Morocco

PROJECT DURATION
September 1, 1990 - August 31, 1 )1

PROJECT BUDGET
$10,018

PROJECT OBJECTIVES

To conduct formative research in Moroceo for the regional project, *The Family House” (NE-
EGY-1D), atelevision soap opera integrating health messages. The rescarch involves in-depth
case histories and pretesting a pilot episode of “The Family House.”

FY90 !N-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Project Director Patrick L. Coleman, Senior Program Officer Moncef Bouhafa, and
Senior Evaluation Officer D. Lawrence Kincaid, provided technical assistance at a regional
meeting held in Morocco in August 1990.

NEAR EAST REGION
Research for “The Family House”
Regional Project NE-JOR-02

PROJECT GRANTEE
Middle East Marketing and Research Consultants, Jordan

PROJECT DURATION
September 1, 1990 - August 31, 199]

PROJECT BUDGET
$10,010

PROJECT OBJECTIVES

To conduct formative research in Jordan for the regional project, “The Family House™ (NE-
EGY-1D), a television soap opera which integrates health messages. The research involves
in-depth case histories and pretesting a pilot episode of “The Family House.”

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JRU/PCS Project Director Patrick L. Coleman, Senior Program Officer Moncef Bouhata, and
Senior Evaluation Officer D. Lawrence Kincaid, provided technical assistance at a regional
meeting held in Morocco in August 1990. B
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NEAR EAST REG!ON
Research for “The Family House”
Regional Project NE-EGY-12

PROJECT GRANTEE
Radaresearch, Egypt

PROJECT DURATION
September 1, 1990 - August 31, 1991

PROJECT BUDGET
$10,022

PROJECT OBJECTIVES

To conduct formative research in Egypt for the regional project *The Family House” (NE-EGY-
11), a television soap opera with health messages.  The research involves in-depth case
historics and pretesting a pilot episode of *The Family House.”

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
JHU,PCS Project Director Patrick L. Coleman, Senior Program Officer Moncet Bouhata, and
Senior Evaluation Officer D. Lawrence Kincid, provided technical assistance at a regional
meeting held in Morocco in August 1990. @
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EGYPT
Technical Assistance and Country Projects
No s NE-EGY-06-10

OBJECTIVES

Develop local institutional capabilities in IEC through technical assistance 10 USAID-funded
family planning organizations: Ain Shams University Regional Center for Training, Bishopric
of Public Ecumenical and Social Services (Coptic Church), Clinical Services Improvement
Project/ Egyptian Family Planning Association, Egyptian Junior Medical Doctors' Association,
Family of the Future, Health Insurance Organization, Ministry of Health, National Population
Council, State Information Service/IEC Center, and the ‘Teaching Hospitals” Organization,

PRINCIPAL FY90 ACTIVITIES

Ain Shams University, Regional Center for Training (Ain Shams/RCT)

The Ain Shams RCT, part of the Ain Shams University medical school, conducts family

planning trainings for trainers and service providers from all the Egyptian family planning

agencies, JHUPCS assisted the RCT 1o

* Develop and pretest training modules in interpersonal communication/counseling for
trainers and service providers,

* Developa prototype flyer for elients on all family planning methods to be used by all family
planning agencices.

Clinical Services Improvement Project (CSI)

A special project of the Egyprian Family Planning Association, CSI provides services in clinics

in 18 governorates. CSI's target clientele are the middle class who are willing to pay moderate

prices for high quality family planning services. JHUPCS assisted CSI to:

* Develop curricula for and conduct preservice training workshiops in interpersonal
communication for doctors, nurses, social workers, and outreach workers.

¢ Evaluate "Healthund Hippiness™, a videomagazine which combines popular entertainment
material and educational material about family planning and CSI's services. According to
the evaluation, the videomagazine increased clients” satistaction with CSI's services and
increased their awareness of the range of methods available at CSI.

* Evaluate its FYB9 promotional campaign. The evalustion found the leading sources of
referral to CSI clinics were television followed by friends and relatives.

* Plan and implement its multi-media campaign, which included welevision spots, fliers, and
pamphlets, to promote CSI's services and introduce new clinics as they open,

¢ Conduct FGD rescarch with potential CSI clients in semi-rural arcas surrounding new CSI

clinics. The results were used to develop promotional messages.

Develop support naterials: Counseling cue cards on cach method: an outreach fyer; and

method information cards.

Egyptian Junior Medical Doctors’ Association (EJMDA)

EIMDA, & membership organization of private sector physicians, initiated a family planning

project in 1990, Under the project 1,500 physicians throughout the country will receive

training in family planning and offer services on a fee for service basis. JHU/PCS assisted

EJMDA to:

* Develop a marketing strategy, including development of a logo.

* Design and initiate a country project under which EIMDA will develop promotional
materials including radio spots, newspaper ads, billboards, posters, and audio-cassettes to
be played on buses and in doctors” offices. Support materials for physicians and clients will
include wallchans, leaflets, and question and answer bookleis.
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Family of the Future (FOF)
FOF is a private organization involved primarily in contraceptive social marketing in Egypt.

JHU/PCS assisted FOF to develop an all methods flipchart for outreach workers.

Health Insurance Organization (HIO)

HIO is a parastatal organization providing health care primarily to insured government and
other employees. 1t provides family planning in 35 polyclinics. JHU/PCS has assisted HIO
to develop curricula for and train doctors, nurses, social workers, and clerks in interpersaonal
communic:tion counseling skills.

Ministry of Health (MOH)

MOH is the major public sector provider of family planning services in Egypt. Under the

USAID project MOH is upgrading family planning services in 21 governorates.  JHU/PCS

assisted MOIH to

o Develop posters and a simple illustrated booklet on oral contraceptives for low literate
audiences.

e Translue and adapt Popudation Reports, “The Counseling Guide™ for use in Egypt.

e Expand and e¢nhance uaining for scervice providers in interpersonal communication/
counscling: 1) develop and pretest curricula for nurses and social workers in hospital-based
post-partum programs; 2) conduct TOT for trainers from seven governorates; 3) develop
curriculum for nurses: and 0 develop a training design for outreach workers,

National Population Council (NPC)

The NPC s the central government institution responsible for formulating and promulgating
population policy and coordinating the population and family planning efforts of all public
and private organizations. JHU/PCS has assisted NPC to design, develop, and equip a
comprehensive “Information Center” with three components: 1) a multi-media center hous-
ing IEC materials from the region; 2) a library of population and family planning materials;
and 3) a visitors” center with multi-media displays about the Egyptian population situation,
policies, and family planning program.

State Information Service/IEC Center (SIS/IEC Center)

The SIS/TEC Center is the central government agency responsible for family plinning [EC. 1t

is responsible for developing the national level 1EC strategy and produces the butk of

educational and motivational andio-visual and print materials about family plinning. Through
its subcontractor AED, JHU/PCS assisted the SIS/IEC Center to:

e Develop and implement an IEC strategy aimed primarily at women who do not want more
children and are not using o method. Messages were developed based on findings of the
Egyptian Demographic and Health Survey (EDHS).

e Develop aseries of television spots - “Diary of @ Doctor” - starring a well-known actress who
plays a kind, knowledgeable gynecologist. The majority of spots were about specific
methods: others dealt with socictal problems such as carly age of marriage,

e Train seven SIS information officers in the design and management of 1EC programs.
Training was conducted at Santa Cruz University.

e Design and conduct rescarch, specifically to: 1) design and conduct research on media
habits and the impact of the SIS/IEC Center's radio and television programs on contriacep-
tive behavior: 2) design rescarch on the impact of the SIS/IEC Center's press and local
interpersonal activities; 3) further analyze results of the 1988 impact evaluation of the SIS/
IEC Center to identify obstacles and constraints to contraceptive use; and 4) identify areas
for further analysis of EDHS,

Teaching Hospitals Organization (THO)

The THO, which consists of eight Ministry of Health teaching hospitals in Cairo and Upper
Egypt, instituted a USAID family planning project in 1989, JHU/PCS provided technical
assistance to THO to develop an 1EC strategy and design and plan staff training in inter-
personal communicationscounseling,
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Conference: “Advertising Strategies for Social Development, Issues for Egyptian
Health and Family Planning Programs in the 1990s,” October 1989.

Sponsored by the Egyptian Advertising Association with technical assistance from JHU/PCS,
this conference brought together personnel from key private advertising agencies and all the
family planning agencies. The conference, designed to promote greater participation of
advertising agencies in family planning TEC, resulted in enhanced mutual understanding and
specific recommendations about ways 10 improve the working relationship between
advertising and family planning agencies.

FUTURE DIRECTIONS

In the next year, JHU/PCS will consolidate its iechnical assistance, providing specialized

technical assistance to selected tamily planning agencies. The priority will be on the SIS/IEG

Center, NPC, CSI, MO, and EJMDA with more limited technical assistance o other agencices.,

In addition, JHU/PCS will focus on:

* Conducting a mid-term “situational analysis™ of the 1EC program, focusing especially on
needs and institutioral capabilities relating to 1EC training and materials development and
distribution, Based on the findings, JHU/PCS will recommend a reorientation o f the national
IEC straiegy and refine its workplan.

* Improving coordination of IEC activities among the family planning agencies. Specifically,
JHU/PCS will encourage and assist the agencies 1o: @) agree on key family planning
messages 1o ensure consistency: b) coordinate materials development: and ©) develop a
coordinated marketing sirategy to avoid competition for the same pool of clients and o
ensure that all potential family planning clients are served.

* Developing TEC efforts with a regional focus, especially in rural arcas and Upper Egypt
where contraceptive prevalence is lower.,

FYQ0 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS stalf, subcontractors, and consultants provided a total of 67 person-weeks of

technical assistance. Visits were nude by: JHU/PCS Senior Program Officer Moncef Bouhafa;

JHU/PCS Program Officer Pamela Pine; JHU/PCS Research Officer Ben Lozare; PATH Senior

Program Advisor Margot Zimmerman; PATH Associate Program Officer Laurie Krieger;

Michelle Lioy, AED: Andrea Usiak, AED: Gary Saffitz, Saffitz, Alpert and Associates; Gail

McKirdy, Saffitz, Alpertand Associates; and Randy Ormston, Nancy Holmes, Jim Williams, and

Bushra Jabre, JHU/PCS consultants.

COUNTRY PROJECTS
The above technical assistance was provided in part through the folioving country projects:

NE-EGY-06

Center for Development Communications, Time and Materials Two

Duration of Project— October 1, 1988 - December 31, 1990

Project Budget— $157,324

Principal Activities~ CDC has provided a wide range of technical assistince 1o CSIand MOH
in the arcas of training, development of audio-visual materials, and research and evaluation.

NE-EGY-07

SPAAC, Time and Materials Two

Duration of Project — February 1, 1989 - July 31, 1990

Project Budget - $70,738

Principal Activitics — SPAAC provided technical assistance to CSI o evaluate its videomag-
azine and to evaluate the impact of its promotional campaign. In addition, SPAAC provided
administrative support, such as translation and communications, to JHU/PCS and its
subcontractors.
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NE-EGY-08

Clinical Services Improvement Project, Promotional Campaign Two

Duration of Project - April 25, 1989 - open ended

Project Budget - $25,500

Principal Activities — CS1 developed 3 television spots (additional materials were completed
in FY89),

NE-EGY-09

Team Misr, Time and Materials

Duration of roject = June 1, 1989 - November 30, 1990

Project Budget — $20,49+4

Principal Activities — "Team Misr provided TA with training in interpersonal communication/
counscling to HIO.

NE-EGY-10

SPAAC, Time and Materials Three

Duration of Project — February 1, 1990 - January 31, 1991

Project Budget — 343,533

Principal Activities = SPAAC hus provided technical assistance to the SIS/IEC Center to
develop concepts for [EC messages based on a review of the Egyptian Demographic and
Health Survey findings. In addition, SPAAC has provided administrative support, such as
transkitions and communications, to JHUPCS and its subcontractors.

Wafai and Associates, Advertising Conference

Duration of Project — August 13 - November 13, 1989

Project Budget - $32.470

Principal Activities — Organize October 1989 conference, "Advertising Strategies for Social
Development, Issues tfor Egyptian Health and Family Planning Programs in the 1990s.” B
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MOROCCO
Leader Management Services, Technical Assistance to MOPH
Country Project NE-MOR-01

PROJECT GRANTEE

Leader Management Services
PROJECT DURATION

March 15, 1989 - March {5, 1991

PROJECT BUDGET
683,212 MDH ($84,871.08)

PROJECT OBJECTIVES

To provide technical assistance to MOPH in the areas of research and evaluation, pretesting

IEC materials. and organizing conferences related to MOPH's TEC aciivities.

PRINCIPAL FY90 ACTIVITIES

e Pretested three family plinning logos, developed by Medias Conseil (see NE-MOR-03),
among men and women of reproductive age, decision makers and opinion leaders, and
health care providers,

e Pretested MOPH booklet on oral contraceptives for literates.

* Assisted MOPH in finalizing [EC strategy document and convening a meeting to review the
strategy.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE:

JHU/PCS Senior Program Officer Moncef Bouhafa provided technical assistance in conjunc-

tion with the other Morocco projects. B
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MOROCCO
Family Planning Training and Communication Project
Country Projects NE-MOR-02 & 04

PROJECT GRANTEE
Ministry of Public Health (MOPH), Division of Family Planning

PROJECT DURATION
NE-MOR-02, January 1 - June 30, 1990
NE-MOR-04, March 1, 1990 - October 31, 1991

PROJECT BUDGET
NE-MOR-02, $2,000
NE-MOR-04. 686,477 MDH ($83,310)

PROJECT OBJECTIVES

To increase contraceptive prevalence in Morocco. This will be accomplished by: persuading
couples of reproductive age of the benelits of family planning to family health and well being;
increasing awareness of family planning service points; and enhancing health care providers'
knowledge of family planning and their counseling skills. Key project outputs are: A) print
materials on family planning methods for low literates; B) training of trainers in interpersonal
communication/counscling; and C) a mass media campaign.,

PRINCIPAL FY90 ACTIVITIES

* Developed a TOT curriculum in interpersonal communication/counseling skills, The cur-
riculum will be pretested at a TOT in late 1990.

¢ Finulized a comprehensive, national IEC strategy and plan of action. The strategy was
developed by an interagency group (Interagency meetings to develop the strategy were
conducted under NE-MOR-02).

* Completed final round of pretesting on a booklet on oral contraceptives for low literates,
to be produced early in 1991.

FUTURE DIRECTIONS

In the coming year the MOPH will focus on developing the mass media campaign, which will
feature entertaining radio material. Key messages will be based on KAP studies and rescarch
concerning rumors and misinformation conducted by Leader Management Services for MOPH
under NE-MOR-01.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Moncef Bouhafa and consultant Gilberte Vansintejan pro-
vided a total of ten person-weeks of technical assistance in conjunction with the other Morocco
Projects. Bl
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MOROCCO
Developmient of Family Planning Logo
Country Project NE-MOR-05

PROJECT GRANTEE
Medias Conseil

PROJECT DURATION
June 1, 1990 - December 1, 1990

PROJECT BUDGET
MDH 38,500

PROJECT OBJECTIVES

To develop a family planning logo, to be used by the Ministry of Public Health and all other
family planning providers in Morocco. The logo will be widely disseminated and prominently
displayed on clinics, service providers' uniforms, vehicles, and in association with all family
planning establishments, activities, and products.

PRINCIPAL FY90 ACTIVITIES

¢ In consultation with MOPH and based on a review of the research and the 1EC strategy,
Medias Conseil determined the following key concepts to be conveyed by the logo: family
planning means healthy mothers and children; family planning means family well-being;
and men's involvement in family planning is crucial.

* Developed three alternative logos which were pretested by Leader Management Services
(see NE-MOR-01).

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Senior Program Ofticer Moncef Bouhata provided technical assistance in conjunc-
tion with the other Morocco projects. ll

MOROCCO
Technical Assistance

JHU/PCS Senior Program Officer Moncef Bouhafa served as the IEC expert on a multi-agency
team mission to Moroceo, put together by USAID/Rabat, to develop a clinical services strategy.
Mr. Bouhafa developed the broad framework for an IEC program designed to assist the
Ministry of Health in achieving its program objectives of increasing 1UD use five-fold and more
th2n quadrupling the number of tubal ligations by 1995, The strategy calls for improving health
care providers interpersonal communication and counseling skills through training and
defines key messages to be consistently delivered at different levels of the health care system,
FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Moncef Bouhafa provided two person-weeks of technical
assistance. [l
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TUNISIA
Technical Assistance

JHU/PCS Senior Program Ofticer Moncef Bouhafa assisted the Ministry of Health National
Office for the Family and Population (ONFP) in developing a medium-termy national TEC
strategy and plan of action through 1993, This technical assistance was coordinatead with
RONCO, which provides training and other technical assistance to the ONFP. Mr. Bouhafu's
technical assistance visit to ONFP was tied to other work in the country, development of the
JHU/CCP course "Advances in Family Health Communication,” offered in November 1990 in
conjunction with a Tunisian training institution, Centre Africain de Perfectionnement des
Journalistes et des Communicateurs (CAPJC), and UNICEF. B

TURKEY
Pre-Production Activities The “Blue House Campaign”
Country Project NE-TUR-04

PROJECT GRANTEE
The Turkish Family Health and Planning Foundation

PROJECT DURATION
September 1, 1990 - February 28, 1991

PROJECT BUDGET
$50,000

PROJECT OBJECTIVES

This project is a bridging project between the Turkish Family Health and Planning
Foundation's CTFHPF) highly successful first family planning campaign in 1988-89 and the
planned follow-on campaign, called the “Blue House Campaign.” Under this project, the
TFHPF will do preparatory research and development for the Blue House Campaign,
specifically, they will: 1y conduct further analysis of existing rescarch data, especially data from
the first campaign; 2) conduct 20 new focus group discussions; 3) develop key message
concepts hased on sesearch findings; 1) script an eight episode TV drama tetling the story of
a midwife: and 3) seript eight television spots which promote the drama and promote modern
family planning methods.

PRINCIPAL FY90 ACTIVITIES

e Sclected a private rescarch agency, Economic and Social Documentation and Research Inc.

o Initiated further analysis of existing research data and developed the design for FGD
rescarch with men and women of reproductive age, health care workers, and influentials,

FUTURE DIRECTIONS

The planned “Blue House Campaign™ will be aimed at further inereasing knowledge, approval,
and use of modern Family planning methods among men and women nationwide. There will
be a special emphasis on men and women of lower educational levels. The campaign will
be closely coordinated with the SOMARC social marketing campaign, to be launched by
TEHPF in fate 1990, JTHU/PCS anticipates partially funding the “Blue House Campaign,” with
TFHPF raising additional funds.

FY90 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Senior Program Officer Moncef Bouhala provided one person-week of technical
assistance. |l
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TURKEY
Conference

The Turkish Family Health and Planning Foundation convened a conference in November

1989 to disseminate the evaluation results of the first national family planning campaign (NE-

TUR-01). The conference brought together more than 150 people from health and family

planning organizations, the media, universitics, and the press. The ULS. Ambassador and team

from USAID/Wishington also attended. Dr. Phyllis Piotrow, JHU/CCP Director, and Dr.

Lawrence Kincaid, Senior Evaluation Officer, helped plan and participated in the conference.

The TFHPF gave an overview of the 1988-89 campaign which promoted family planning

through mass media on a scale never previously atempted in Turkey. Rescarch results were

presented which showed that the campaign had an impressive reach and a very positive

impact on the target population:

* The campaign reached more than 6 million women, or 80 percent of the target audience;

¢ Awareness of family planning increased from 66 to 87 pereent:

* 03 percent of women said they had talked to their hushands about family planning as a result
of the campaign;

* 10 percent of women said they visited a family planning clinic for family planning
information as a result of the campaign;

* Modern method use increased 2.9 pereentage points during the four month campaign
period; and

¢ [UD users increased from 160 1o 22 percent.

Presentations also focused on the cost-clfectiveness of the campaign. The project’s direct
costs, those in-country expenditures covered by JHUPCS with USAID funds, amounted to
$231,637, while caleulations showed that the costs of free airtime and publication advertising
space amounted to approximately $2,110.000. This means that Tor every $1.00 spent on the
campaign the TFHPF generated $9.00 of donated air time and publication space. The cost per
womin reached by the campaign was just $.0-4 and the cost to gain one new modern method
user was just $.97. B

MUTLU BIR G
BIZLERIN
& Vth conibssommarants abonsg s uk stunsersaing
Inovamn sl forabeun b menbasom

PCS 1990 111


http:IABIAI.AI

NEAR EAST

YEMEN
Needs Assessment and Project Development

JHU/PCS staff conducted a needs assessment in March, 1990. They found the political

environment and available resources favorable for developing family planning IEC activities.

They recommended:

¢ Development of small, targeted projects designed to mobilize male opinion leaders;

¢ Technical assistance to the MOH Health Education Department to strengthen institutional
capacity to develop IEC materials; and

¢ Training for health care providers in family planning 1EC.

Following this needs assessment JHU/PCS developed a project proposal which has not been

finalized due to political events in the region by the end of the fiscal year. The goals of the

proposed project are to:

¢ Increase support for family plinning among male opinior: leaders;

e Encourage couples of reproductive age to adopt a modern family planning method; and

e Promote discussion about family planning between spouses and within the community.

Propaosed project outputs are: Research on attitudes of nuale opinion leaders; a television

documentary aimed at opinion leaders: and television “microprograms.”

FY90 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Senior Program Officer Moncef Bouhafa and Program Officer Pamela Pine provided
four person-weeks of technical assistance. B
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Table V-1

NEAR EAST: Summary of Major Country Activities by Project Output Category

Indicating Fiscal Year of Activity

NEEDS CCUNTRY COUNTRY MEETINGS PROVISICN OF
ASSESSMENT PROJECT PROJECT TECHNICAL AND FILMS AND
COUNTRY & PLANNING DEVELGPMENT INITIATION ASSISTANCE WORKSHOPS MATERIALS
Regional 90 90 84, 90 85, 90 81, 85, 87, 88, 90
Algeria 87
Egypt 88 #8-90 88-90 83, 88-90 B8-90 85-90
Isracl 85, 80, 87, 88
Jordan 83 83 83 84, 85 84-88
Lebanon 84, 85, 87
Morocco 88 88-90 89, 90 88-90 89, 90 80-88, 90
Saudi Arabia 80, 88
Somalia®*® 84 84, 87, 88 86, 88 85, 80
Sudan 83 84 85 87, 89 89 84, 85, 89
Tunisia 89, 90 87 83, 85-88, 90
Turkey 86 86, 87, 90 87, 89, 90 87-90 89, 90 85-90
Yemen, North 84¢, 90 84 84, 85, 89, Y0

* Partial needs assessment
** Activities in FYB0-88 were funded through a subcontract with an AID Cooperating Agency.
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Table V-2
NEAR EAST: Needs Assessments Conducted - FYV0

DURATION
COUNTRY MONTH/YEAR PERSONNEL/ (AFFILIATION) INWEEKS ~ DESCRIPTION OF ACTIVITIES
Yemen Mar 90 Bouhata/ (JHUAPCS) 2 Conduct needs assessment of
Pine/ (JHUAPCS) 2 FP/Communication in the
YAR
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Table V-3

NEAR EAST: Technical Assistance Visits - FY90

DURATION
COUNTRY MONTH/YR PERSOHNEL/ (AFFILIATION) N WEEKS DESCRIPTION OF ACTIVITIES
Regional Aug 90 Coleman (JHU/PCS) 1 Participate in planning meeting for Regional Soap Open.
Kincaid (JHU/PCS) 1
Bahous (Consultant) 1
Sabbagh (MEMRC) 1
Sima (Consultant) 1

Egypt Oct 89 Saffitz (SAA) 3 Present case study and act as resource person at Advertisers' Workshop.

Egypt Oct 89 Williams  (Consultant) 1 Present keynote address at Adverisers' Workshop.

Egypt Oct 89 Lioy (AED) 2 Assist SIS/IEC Center in preparing reports and finalize 1990
workplan. Monitor development of new TV spots.

Egypt Oct 89 Ormston (Consultant) 1 Develop detailed design and production plan for NPC Visitor Center.

Egypt Oct 89 Jabre (Consultant) 1 Review and revise training curriculum for module on interpersonal
communication/ counseling.

Egypt Dec 89 Zimmerman (PATH) 3 Conduct final round of pretesting and finalize oral contraceptives
booklet and posters.

Egypt Dec 89 Bouhafa (JHU/PCS) 2 Develop draft proposal for project with EIMDA. Project monitoring,

Egypt Dec 89 Saffiiz (SAA) 1 TA to EJMDA: review ad agencies’ proposals, develop marketing
strategy.

Egypt Dec 89 Bouhafit JHU/PCS) 2 Annual review with Mission and JHU/PCS-supported agencies. Planning

Coleman (JHU/PCS) 1 meeting with donor agencies on proposed CDC regional TV soap opera.

Egypt Dec 89 Ormston (Consultant) 1 Assist NPC in overall completion and installation of Visitors Center.

Holmes (Consultant) 1

Egypt Jan 90 Lioy (AED) 2 Quarterly visit to SIS/IEC Center to review and follow up on ongoing
research and new TV spots.

Egypt Feb 90 Jabre (Consultant) 3 TA to MOH in conducting TOT in interpersonal communication/
counseling and conducting NA and curriculum development for nurses
and social workers, Plan with Ain Shams workshop for FP agencies.

Egypt Feb 90 Shafritz (Consultant) 3 Provide TA to EJMDA and CSI to review research results and assist CHO
in development of communication strategy.

Egypt Mar 90 Bouhafa (JHU/PCS) 2 To meet and consult with various Egyptiun FP Agencics.

Pine (JHU/PCS) 2

Egypt Apr/ Jubre (Consultant) 6 Assist in integrating IEC Training Curriculum into MOH Program.

May 90 Prepare for and paricipate in first IEC course for MOH Hospital-based
Post-Partum program.  Assist Ain Shams in organizing and implementing
IEC coordinating workshop for all FP agencies.

Egypt May 90 Lioy (AED) 2 Assist SIS/IEC Center in design and pretest of booklet and review
translations of TV drama,

Egypt May 90 Saffritz (SAA) 2 Provide assistance 1o EJMDA in finalizing and analyzing marketing plan
and results of logo. Determine production costs for media and materials
development.

Egypt May/ Kreiger (PATH) 4 Provide on-site assistance to Ain Shams in developing All Methods Flyer

Jun 90 and making arrangements for IEC Workshop. Provide TA to HIO in
implementing IEC projects.

Egypt May/ Pine (JIIU/PCS) 3 Provide TA to Ain Shams in IEC Training Curriculumy workshop and

Jun 90 THO in sclecting and developing IEC materials,

Egypt May 90 Bouhafa (JHU/PCS) 1 Review with Mission future SOW and budget for JHU/PCS PIO/T.
Project monitoring.

Egypt Jun 90 Lozare (JHU/PCS) I Review rescarch and evaluation activities with SPAAC, Wafai &

Associates, and Mission.
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Table V-3 — continued
DURATION

COUNTRY MONTH/YR PERSORNEL/ {AFFILIATION) N WEEKS DESCRIPTION OF ACTIVITIES

Egypt Jul 90 Saffitz (SAA) 2 Provide TA to EJMDA in pretesting plans, methodologies, survey
instruments, and results. Assist with the analysis and development of
final campaign materials,

Egypt Jul 90 Lioy (AED) 2 Design assessment of IEC activities; develop 1991 workplan; project
monitoring for SIS/IEC Center.

Egypt Jul 9o Usiak (AED) 2 Review computerized tracking system and data files; prepare financial
progress report for SIS/TEC Center.

Egypt Jul 90 Zimmerman (PATH) 2 TA to MOH to develop booklet on barrier methods; on-the-job training
for Ain Shams [EC staff in developing All Methods Flyer.

Egypt Sep 90 Jabre (Consultant) 4 To panticipate in situational analysis to review present training needs of
various agencies in order to enhance current work.

Egypt Sep 90 Pine (JHU/PCS) 2 To participate in situational analysis to review present training needs;
project monitoring.

Egypt Sep 90 Saffitz (SAA) 1 TA to EJMDA 1o review marketing materials and pretesting plans; assist

McKirdy (SAA) in developing final creatives.

Egypt Sep 90 Bouhafa (JHU/PCS) 2 Participate in situational analysis to review trining needs; project
monitoring,.

Moroceo Jan 9o Bouhafa (JHU/PCS) 2 Participate in workshop to develop five year plan for strengthening FP
services in Morocco.

Morocco May 90 Bouhafa (JHIU/PCS) 2 TA to MOPH to finalize strategy document, designing qualitative
rescarch study, and to finalize booklet on oral contraceptives.,

Morocco Jun 90 Vansintejan (Consultant) 2 Develop training curricula in interpersonal communication, and assist
in integrating modules in GOM training plans.

Morocco Jul/ Bouhafa (JHU/PCS) 4 Final preparations for Script Review, Evaluation and Donors meetings

Aug 90 for Regional Soap Opera. Review [EC strategy and case study materials

for Tunis workshop. Project monitoring.

Tunisia Sep 90 Bouhafu (JHU/PCS) 2 Review and determine preliminary media strategy with ONFP. Assess
and develop plan for introduction and use of Norplant with AVSC,
Finalize JHU/CCP workshop with CAPJC.

Tunisia Sep 89 Bouhafa (JHU/PCS) 1 Discuss with the National FP office the development of a project
proposal and potential for holding a CCP Communication workshop in
French.

Turkey Nov 89 Kincaid (JHU/PCS) 1 Participate in TFHPF conference for final evaluation of IEC Campaign.

Piotrow (JHU/PCS) 1 Assist TFHPF to revise draft project proposal.
Turkey Sep 90 Bouhafa (JHU/PCS) 1 Assist TFHPF with start-up activities for “Bridging Project” TUR-04.
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Table V-4
NEAR EAST: Conferences and Workshops - FY90

PROJECT NO. OF
COUNTRY NUMBER DATES HOST AGENCY  PARTIC DESCRIPTION
Regional  NE-MOR-06  Aug 90 CDC 15 Seript review meeting and planning meeting for Regional Project *The
NE-EGY-11 Family House™ with donors, rescarchers, producers, and
NE-EGY-12 communication ¢xperts.
NE-JOR-02
Egypt Oct 89 Egyptiun 70 “Adventising strategies for social development, issues for Egyptian
Advertising Health and FP programs in the 1990s” — a conference for
Association advertising agencies ¢ nd FP organizations,
Egypt NE-EGY-00 Oct-Nov 90 CSI 200 Training in interpersonal communication/counseling for service
providers.
Egypt NE-EGY-09 Nov-I»x c 89 HIO 165 Training in interpersonal communication, counseling for service
providers.
Egypt NE-EGY-06  Jan/Mar90  MOH 35 TOTs in interpersonal communication; counseling.
Egypt NE-EGY-09 May/Nov 90 Ain Shams, <0 Interagency conference on training in interpersonal
RCT, NPC communicition/ counseling.
Egypt NE-EGY-00 May 90 Csl 295 Training in interpersonal communication/counseling for service
providers.
Egypt May 90 MOH 16 Training in interpersonal communicationscounseling for nurses and
social workers in hospital based postpartum FP programs.
Turkey NE-TUR-01 Nov 89 TFHFF 150 Conference to disseminate evaluation results of FP IEC campaign,
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Table V-5
NEAR EAST: Materials Developed
CA - 1, FY83 - FY87: CA-2, FY87 - FY90

REGION/COUNTRY
PCS PROJECT NO.

PRINT
MATERIALS

AUDIOVISUAL
MATERIALS

OTHER

Egypt (CDC)
(NE-EGY-01)

Egypt (CDC)
(NE-EGY-02/00)

Egypt CDC)
(NE-EGY-03)

Egypt (MOH)
Egypt (SPAAC)
(NE-EGY--05)

Egypt (CSD
(NE-EGY-04/08)

vt (TEAM MISR)
(NE-EGV 093

Morocco (MOPH)
(NE-MOR-03)

Morocco (MOPH)
(NE-MOR-04)

Moroceo (Media Conseil)
(NE-MOR-05)

Regional (CDC)

Turkey (TFHPF)
(NE-TUR-0D)

“Interpersonal Training
of Trainers” curriculum

O-day training curricutum in IEC
1 all methods outreach flyer

1 booklet-IUD for low
literates, 50,000 copies

1 informational leaflet, 5,000 co.
1 wall calendar, 5,000 copies
6-day training curriculum in 1EC
1 pocket calendar, 20,000

1 promotional flyer

I informational pamphlet
Promotional flier for FP clients

- training curricula in 1EC

Mohammedia Seminar Report,
200 copies®

Interpersonal Communication
Manual*

writer's guide for scriptwriters®

wall calendar, 5,000 copies

photonovella, 5,000 copies

poster on FP, 5,000 copies

brochure on FP methods,
200,000 copies

* Materials developed during FY90 under CA-2

30-minute training video
on counseling

FP training video on counseling

1 video magazine
7 TV spots

2 ¢pisodes of TV soap opura®

3-part TV social drama,
“Sparrows Don't Migrate”

5 TV spots on FP, 145 broadceasts

1 TV program “But Mother”

[TV documentary “A Child”

I radio theatre program, “Keyser's
Trial”

8 radio spots, 70 broadcasts

50 copies FP video

Inventory of print materials

- produced in Egypt

Adaptation and translation of “The
Counseling Circle,” Population
Reports

Inventory of audiovisual materials
produced in Egypt

6 biltboards

2 newspaper ads, run 10 times

Logo for CSI project

Media slogan for
publicity boards

Promotional gifts: 32 cups, 120
pens, 1,400 hibs, -i90 key chains,
490 tea coasters, 200 ashtrays

Logo for FP training and
communication project®

P photog. exhibit, 60 photos
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PCS Packets send samples around the world.

Media/Materials

Center

The JHU/PCS Media/Materials Center
(M/MC) has become widely recognized as
the largest and most accessible clearing-
house of family planning information,
education and communication (1EC) ma-
terials. Interest in the collection, the Packet
Series and the services provided by the
M/MC has increased during FY90; this is
retiected in the growth of the collection,
the number of requests and the popular-
ity of the Packet Series us a tool for mate-
rials development, advocacy, and training.

The M/MC continues to provide the
following services:
* Provision of sample 1EC materials in re-
sponse 1o specific requests;
* Development and distribution of sample
materials and information on various Fr/
IEC topics through the PCS Packet Series;
Cataloging and storage of sumple mate-
rials in & user-friendly environment:
* Oricntations and presentations for visi-
Lors;
¢ Exhibition of media materials and serv-
ices at najor conferences;
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¢ Distribution of films and slide sets pro-
duced by the Airlie Foundation/George
Washington University;

¢ Production of composite video and au-
dio tapes for advocacy and training;

* Production of slide presentations on
family planning communication theines;

e Technical assistance in materials devel-
opnient, production and collection;

e Networking with other clearinghouses
and IEC units; and

¢ Development and distribution of generic
FP/IEC materials for adaptation in devel-
oping countries.

Activities
ACQUISITION

The M/MC acquired 3,471 items during
FY90, bringing the total number of items
in the collection to 17,394, Most of these
items are obttined free of charge. The
M/MC continues to collect all materials
produced by JHU/PCS projects. Due to
demand, the M/MC also collects materials
on maternal/child health and AIDS.

CATALOGING

Most of the materials in the collection are
cataloged in a computer database. Using the
software “PFS: Professional File," printouts
of materials on specific topics can be pro-
duced. Eachitem can be scearched by title,
code number, language, producer, date of
production, and subjects. This computeri-
zation is used by the M/MC staff for filling
requests as well as for internal inventory.

SPECIAL PRODUCTIONS

The M/MC staff receives nmuany requests
to produce video and audio composites,
print materials and slide sets for advocacy,
training and for resource centers around the
world.

During FY90 the productions included
“Entertainment Educates™, a video com-
posite about JHU/PCS enter-educate
projects; “Lead the Way”, a video about the
communication projects sponsored by
USAID Office of Population; the Proceed-
ings of the Enter-Educate Conference and
other publications; support materials for
several major workshops and projects; and
slide sets on family health communication
(see Table VI-3).

VISITORS AND TOURS

The increase in the number of visitors
to the Media/Materials Center has contin-
ued this year. More than 600 people vis-
ited the M/MC in FY90. This included
groups from organizations such as CEDPA
and JHPIEGO, in addition to many other
family planning 1EC professionals from all
over the world.  All visitors are shown
sampie materials geared toward their
interests and are provided with one or more
of the Packets.

FILM DISTRIBUTION

Distribution of Airlie Films continued in
FY90. Tuble VI-4 shows the distribution of
films by region and the distribution by film
title.

The M/MC also distributed videos related
to PCS country projects.

THE DISTRIBUTION CENTER

The Distribution Center is shared with
the Population Information Program and
other CCP projects to make optimum use
of this resource. The center handles mail-
ing of PCS Puackets to US organizations,
distribution of Airlie Films, and mailing of
all requested materials.

PCS Packet Series

Periodic distribution of sample IEC ma-
terials from the collection is accomplished
in part through the PCS Packet Series. The
M/MC has produced fourteen Packets so
far (see Table VI-3).

Increased demand for the M/MC to
supply sample videos resulted in Packet No.
13, “Video for Family Planning.” This 26
minute video uses footage from the collec-
tion to describe how video and television
can be used to motivate, educate, inform
and train audiences about family planning,.
Itis distributed with Population Reports No.

J-38, “Lights! Camera! Action!”

Packet 13 includes rootage from Africa,
Asia, Latin America, the Caribbean and the
Near East and emphasizes the basic proc-
esses and principles of using video for
family health communication.

Packet No. 14, “Logos for Family Plan-
ning” was produced in the form of a full
color wallchart, showing many family
planning logos from around the world. The
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wallchart includes tips on how to develop,
produce and use logos.

Requests for all the Packets continued
to increase in FY90.

PACKET SERIES EVALUATION

InFY90 evaluation questionnaires were
mailed to cach of the 2300 people on the
Packet Series mailing list. This evaluation
was carried out in order to determine:

1. The uscfulness of the Packets:

2. Trends in Packets use;

3. Readers’ preferences regarding top-

ics and format; and

4. Characteristics of Packet Series

readership.

A comparison of the evaluation re-
sponse pattern with the actual distribution
pattern of the Packets showed no signifi-
cant differences, lending confidence 1o the
representativeness of the sample (see Table
VI-0).

The evaluations were analyzed by the
PCS evaluation unit. Here are some high-
lights of their findings:

Usefulness of the Packets

Data show that users of the Packet Se-
ries find the materials sent to them quite
useful, and 93% would like to continue
receiving the Packets. Cnly 2% expressed
that they no longer wish to receive the
Series, and the most common reason they
gave is that they are no longer in the field
of family planning (see Table VI-7).

Trends in Packets Use

Training (67%) appears to be the major
area in which the Packets are used. Four
out ol ten respondents (38%) said that they
also use the materials in conferences and
meetings while about 31% said that they
use the Packets for materials development,
If respondents’ use of the Packets in train-
ing is combined with use in conferences
and meetings, then mileage of the Packets
may be deemed to be extremely high,

Other findings were that 78% of read-
ers share their Packets with colleagues, and
many store them in resource centers (see
Tuble VI-8),

Readers’ Preferences Regarding
Topics and Format

A close look at respondents’ perception
of specific topics shows that basic proc-

COMMENTS FROM THE READERS OF THE PCS
PACKET SERIES:

*...you have helped us give the true picture about family
planning. So please keep on helping us ..."

- Officer, Red Cross, Zambia

“Your materials have been very helpful and many people
are becoming aware of family planning ...”

Health Officer, Ministry of Heaith, Sierra Leone

"We thank you for the PCS Packet Series which could be
helpful to improve our qualiy in publications.”

Director, Communication & Training, FPA of Nepal

"We always appreciate getting the PCS Packet Series and
we loox forward to getting new print materials. e
share ideas with other FPAs throughout the world by
means of your outstanding communication, and that is a
very qood thing.”

Resource Center Manager,
Somali Family Health Care Association

“We appreciate these Packets because they heip us in
our education and training sessions about family
planning.”

Region Chief of Education, Ministry of Health, Togo

“These Packets are excellent. They give us ideas to
continue promoting family planning.”

Family doctor, Ministry of Health, Bolivia

“[The Packets] helped me to a great extent in the family

‘planning training and preparation of audiovisuals.”

Master Trainer in Family Planning,
Ain Shams Regional Training Center, Cairo, Egypt

“I break them into inserts and use them weekly for
broadcast especially in the women's programme,
Feminine Fair.”

Senior Producer, Federal Radio Corporation of Nigeria

“[The Packets] help us in developing our materials and
In information and education [activities].”

Executive Director, PLANIFAM, Peru
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esses and principles of family planning
communication was the topic respondents
found most useful (52%). Other topics
highly rated as “very useful” include: pam-
phlet about condoms (-i6%), photonovels
and comic hooks about family planning
(45%), pamphlets about oral contraceptives
(43%), male responsibility (43%), pam-
phicts about the TUD ¢+2%), wall charts
about contraceptive methods (42%),
reaching voung people (il%), and work-
ing with the media (11%),

Asked why they find the materials use-
ful, respondents commended the well
thought-out presentation of the materials
which they described to be “practical,”
“stimulat'ng” and “innovative.” A WHO
regional adviser said that he “uses the ma-
terials to compare with [theirl own pro-
ductions.” The UNFPA regional adviser for
Eastern and Southern Africa commented
that the Packets serve as base materials for
training and as workshop exemplars.”

A flattering comment came from a Phil-
ippine respondent who said that “the ma-
terials serve as models for the subsequent
development of media in other sectors, i.e.
environment.”

Although there was no dominant pattern
in the responses, other specific topics which
respondents would like the series to cover
include social marketing, traditional media,
promotion of female children's status,
quality of care, hreast feeding, family plan-
ning in literacy campaigns, natural family
planning, women in development, and
evaluation of family planning programs (see
Table VI-9).

Regarding the format of the Packets, 39%
approved of the plastic bag with materials
inside, but a comparatively large percent-
age (26°%) would prefer a ring binder for-
mat.  Users' comments in this regard are
instructive. One noted that it is time for a
change from the plastic bags,” and one said
that *plastic bags cannot be filed for library
purposes.”

Characteristics of Packet Series Readership

Tables VI-10 and VI-11 show profes-
sional characteristics of Packets readers. The
greatest majority work in population/fam-
ily planning communication (61%), fol-
lowed by maternal and child health (34%).

SUMMARY

This evaluation found that:

1. The Packet Series are well appreciated
by their recipients. Users find the mate-
rials extremely useful, practical, stimu-
lating and worthy of emulation.

. The Packet Series have a high pass-on
readership or usage. Data show that the
model sharing is 2-5 persons and that the
materials are extensively used in train-
ing programs, conferences and meetings.
Packet materials are also filed in resource
centers of libraries where access to them
is maximized.

3. Most users are family planning profes-

sionals who find materials about specific
topics of greatest value in their work.

3%}

Recommendations have been made re-
garding content, format, distribution and
future evaluation of the Packet Series.
These have been incorporated in the Packet
Series Workpian for FY9l. B
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Materials in the M/MC

Table VI-1

TYPE FY89 FY80 % INCREASE
Audio tapes 390 425 8%
Films 301 305 1%
Novelty (3-1D) 1078 1437 33%
Pamphlets 5537 7089 28%
Field Shots 3097 4274 38%
Posters 1692 1785 5%
Reference Mat'ls 1225 1103 1%
Slide Sets 90 103 1%
Video Tapes 413 542 31%
Flipchants 95 112 17%
Calendars 97 119 22%

TOTAL 14,015 17,594 2%

Table VI-2

Requests For M/MC Materials
(excluding Packets and Airlie Films)

REGION FY89 FYo0 % INCREASE
AF 322 341 3%
ASIA 136 10 2%
LA/C 198 212 %
NE 82 89 8%
Other 302 124 0%
1040 1200 16%
Requests as % of Total
Africa 31% 28%
Latin America 19% 17%
Asia 13% 12%
Near East 8% 8%
Other 29%% 3%
TOTAL 100% 100%

MEDIA/MATERIALS CENTER
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Table VI-3
JHU/PCS Slide Sets

The following is a list of slide sets which have been developed by the staff
of the Media/Materials Center. They range in size from 20-80 slides, and
most have accompanying text. Al are available in English, and many are
also available in French and Spanish.

AIDS Communication

AIDS Message Development

AIDS Education Campaign

AIDS Presentation

Arab World Family Planning Communication Materials

Basic Process and Principles of Communication

Blue Circle Campaign

Bolivia: Multi-Media Campaign

Brazil: Vasectomy Campaign

Center for Communication Programs

Children

Colombia Condom Campaign

IEC - Key To Success in Family Planning

Impact of PCS Projects

Informed Choice

Interpersonal Communication & Counseling Skills

Lessons Learned from Family Planning Programs

Logos

Macho Image

Male Involvement

Media Extravaganza

Message Development

Mothers and Children

Nigeria: Music Project

PCS Entertainment Projects

PCS Pretesting

Peru: AIDS Project

Philippines: Bicol Project

Philippine Multi-Media Campaign for Young Adults

Reaching Young People

Steps to Behavior Chinge

Women and Children

The M/MC also distributes slide sets produced by other organizations
on the subjects of family planning, reproduction, maternal/child health,
and AIDS.
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Table VI-4
Distribution of Airlie Films

CATEGORY FY89 FY90
Films Provided as Gifts

Africa 53 88
Latin America 46 14
Asia 34 38
Near East ! 8
Other 4 8
TOTAL 141 156
Film Loans 6 2
Sales and Rentals 23 8
Fees received $3,420 $990

Airlie Films Distributed as Gifts and Loans in FY90

LANGUAGE

NUMBER DISTRIBUTED

TITLE

Arabic

English

French

Portuguese

Spanish

1

—_—
—
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Cheerful Revolution
Speak-They are Listening
Cheerful Revolution

Moment of Truth

We Go Where They Are
Sowing the Seeds of Health
Choice Not Chance

Indonesia: Family Planning First
Social Marketing

To the People

Techniques of Laparoscopy
Laparoscopic Equipment Care
Lessons for the Future

Two Rouds

Time of Your Life

You

A Question of Choice

The City: Implication for the Future
Mexico 2000

Techniques of Laparoscopy
Laparoscopic Equipment Care
Lessons for the Future

Social Marketing

A Question of Choice

Cheerful Revolution

The City: Implications for the Future
Lessons for the Future

The City: Implications for the Future
Two Roads

Social Marketing

You

Sowing the Seeds of Health
Talk About Vasectomy

Breast Sell-Exam

A Methaod for John & Mary
Time of Your Life

MEDIA/MATERIALS CENTER
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Table VI-5
JHU/PCS PACKET SERIES

Packets Produced FYS83-FY90

YEAR
PACKET TITLE PRODUCED
1 Print Materials for Nonreaders FY83
2 Male Responsiblity FY84
3 Basic Processes and Principles for Population/Family Planning Communication FY84
4 Social Marketing and Packages for Contraceptive Products FY85
3 Reaching Young People FY85
6 Working with the Media FY86
7 Wullchans about Contraceptive Mcthods FY87
8 Pamphlets about Condoms FY88
9 Pamphlets about the Pill FY88
10 Pamphlets about Voluntary Surgical Contraception FY88
11 Pamphlets about the IUD FY89
12 Photonovels and Comic Books about Family Planning FY89
13 Video for Family Planning FY90
14 Family Planning Logos FY90
Packets Distributed FY90
NO. ON ND. % OF TOTAL
MAILING LIST DISTRIBUTED DISTRIBUTED
Alrica 021 1,611 30%
Latin America 413 917 17%
Asii 310 704 14%
Near East 115 224 4%
Other* 809 1,908 35%
TOTAL 2,268 5,364 100%
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Tables VI-6 through VI-11
JHUPCS PACKET SERIES EVALUATION
Table VI-6
Packets Distribution Compared to Evaluation Response

T e e e T T w%oF
DISTRIBUTION EVALUATION

REGION LIST RESPONDENTS
Altica 230, 33%
Latin America 21% 25%
North America. USAID/EUR 23% 200
Asia 14% 15%
Middle East % 5%
No Answer 2%
100% 100%

Table VI-7
Whether Respondents Wish to Continue Receiving
Packet Series

CATEGORY % OF AESPONDENTS
Yes 93%
No 2%
Don't Know 1%
No Answer 4%

100%

Table VI-8
Houw Packet Series are Used

CATEGNRY % OF RESPONDENTS
Training 07%
Conlerences/Mectings 38%
Materials Development 31%
Other 29%

100%

MEDIA/MATERIALS CENTER

PCS
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Table VI-9
Topics Users Prefer
CATEGORY % OF RESPONOENTS
Sex Education 36%
Specified Family Planning Topics 35%
Other FP Topics not previously covered 21%
Maternal and Child Health 18%
FP in General 15%
FP Communication 13%
Counscling 8%

NOTE: Percentages do not add up 1o 100% due o multiple responses,

Table VI-10
Fields of Communication in Which Users are Working
CATEGORY % OF RESPONDENTS
Population Family Planning 01%
Education 20%
Nutrition 15%
Maternal & Child Health 340%
Health 20%
AlIDS 15%
Agriculture 6%

NOTE: Pereentages do not add up to 100% due to multiple responses.

Table VI-11

Professional Positions Which Best Describe Users
CATEGORY % OF RESPONDENTS
Project Staff 28%
Government 15%
Academic 1-i%
Information Manager 10%
Consultant 10%
USAID staft 3%
Others 17%
No Answer 10%

NOTE: Percentages do not add up to 100% due to multiple responses,
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Research and
Evaluation

The hasic research agenda of JHU/PCS
is the identification of the conditions un-
der which communication projects lead to
significant behavioral changes, as well as
knowledge and attitude changes. There-
fore, research and evaluation in FY90
focused on gathering evidence which lends
further support to a major hypothesis that
JHU/PCS has been examining — that well-
planned 1EC mass media campaigns not
only create awareness, increiase knowl-
edge, and build approval, but also more
significantly, influence behavior,

The broader concern of the Research

and Evaluation Unit is to help expand the
frontiers of knowledge about population
communication and to document, share,
and disseminate new  hypotheses, new
technologies, and lessons learned in family
planning.

In JHU/PCS projects, research and
cvaluation are part of a continuing cycle of
audience analysis, design, implementation,
review, and replanning.  Because of its
many operational projects, JHU/PCS is able
to engage in research and evaluation activi-
ties which are rooted in practice and actual
ficld conditions and which take place on a
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scale large enough to produce measurable
changes. Staff are ensured access to a large
pool of program data coming from a rich
variety of cultural, social, economic and
political environments. Concomitantly, the
expertise and resources available ina major
rescarch university such as JHU ensure that
projects are consistently evaluated with
intetlectual rigor.

The staff of the Research and Evaluation
unit grew in FY90 and now includes four
Senior Evaluation and Rescarch Olficers, as
wellas other research experts. The Chief of
the Division of Research and Evaluation is
Dr. D. Lawrence Kincaid, an Associate
Professor in the Department of  Health
Policy and Management at the School of
Hygiene and Public [Health. He co-authored,
with Dr. Everett Rogers of the Annenberg
School of Communication at the University
of Southern California, Communication
Nenwvorks:  Toward a New Paradigm for
KRescarch, considered the standard text in
the field. The other Senior Officers are Dr,
Young Mi Kim, formerly on the faculty of
the Central University of Venczuela, and
widely published on qualitative and
quantitative methods in communication
and education rescarch: Dr. Benjamin V.
Lozare, whose most recent position was as
Dean of the College of Arts and Sciences at
the Health Sciences Campus of the University
of the Philippines: and Dr. Miriarm N. Jato,
a Cameroonian professor and consultant
who has authored one textbook for African
health professionals and co-authored an-
other. These officers are backed up by a
number of post-doctoral fellows and ad-
vanced doctorl students.

Since PCS started in 1982, a totai of 98
projects have been developed of which 61
projects in some 30 countries have been
completed. (Projects in Nigeriaare analyzed
separately from this report since most are
implemented under a separate contrict.)

In fiscal year 1990, JIU/PCS was actively
involved inimplementing 37 projects inthe
developing world as well as in planning
and developing many more (see Table VII-
1.

A breakdown of JHU/PCS projects indi-
cates the scope of its operations,
e Africa, 6 projects underway, 10
completed.
Asia, i projects underway, 14
completed.
o Latin America, 5 underway, 25
completed.
e Near East, 12 projects underway, 12
completed.

Table VII-1 lists some of the key features
in the evaluation of completed and on-
going projects. As can be seen [rom the
table, JITU/PCS projects include 32 differ-
ent forms of mass and interpersonal cota-
munication. The rapid growth of the
broadcast media in developing countries is
reflected in the fact that
e 34 projects used TV tincluding video)

* 33 projects used radio
* [ projects made use of both radio and
television,

If all broadcast media (radio and televi-
sion) are combined., then 67 projects have
used cither radio or television or both,

JHU/PCS projects also capitalized on the
advantages of print medin—permanency
of record and opportunity for repeated
exposures. Nincteen projects included
hooklets and manuals while 20 used either
fliers, brochures, or pamphlets. Twenty-
one projects made use of posters or wall
charts,

The strengths of interpersonal commu-
nication were emphasized in 12 projects.
The various interpersonal channels include
press conferences, farmer motivators, labor
and comnunity youth groups in the Phil-
ippines, service providers in Egypt and
Ghana, and other community and peer
group channelds in The Gambia, Cameroon,
Bolivia, Colombia, and Bangladesh.

The wide-ranging and imaginative ap-
proaches in JHULPCS projects involve not
only the use of new and innovative media
but also the innovative use of traditional or
popular mediz. These include: traditional
folk songs, electronic hillboards, magazine
inserts, comic booklets and photonovellas,




games, displays, telephone counseling
services, music videos, calendars, and di-
rect mail.

In evaluating its projects, JHUPCS
combines the flexibility, quick response,
and relatively low cost of qualitative re-

search with the rigor and precision of

quantitative methods. Although focus group

discussions (38 projects) and pretesting of

communication messages (03) continue to
be the most frequently used rescarch
techniques, there is an increasing trend in
the use of more quantitative approaches
such as sumple survevs, experimental
designs, interrupted time series, ete. A
majority of JHUPCS projects (51 projects)
provided for computer analysis of quan-
titative dina,

JHU/PCS recognizes that communica-
tion is a process. That recognition s re-

flected in its increasing application of

evaluation designs involving data collec-
tion at several points in time. Twenty-one
evaluations emploved the interrupted time
series design and another 26 used the
pretest/posttest design with correlation
exposure and outcome (e, sell-reported
changes in knowledge, attitudes, and
contraceptive prirctice). Six followed the
classic experimental approach—the pre-
test-posttest control group design. Sev-
enteen projects used the posttest-only
design with correlation of exposure and
outcome, while four used the postest-
only experimental design with control
groups.

That JIHUPCS appreciates the com-
plexity of communication environments
can be seen from the increasing use (24
projects) of multiple rescarch designs in 2
single project. The use of multi-sampling
methods (1 projects) is also increasing,
The use of muhiple indicators of success,
especially intime-series designs, is likewise
becoming more common, ¢.g., the com-
hination of survey results with clinic records
and/or sales data as measures o inter-
vention effects,

Where possible JHU PCS tries to emiploy
probability sampling mcthods. — Thirty-
cight projects used probability sampling
techniues while five involved census or
complete saturation samples. Seventeen

RESEARCH AND EVALUATION

used convenience, purposive or quota non-
probability sampling approaches.

1990 AND BEYOND

JHUSPCS continued its pioneering “en-
ter-educate”™ approach and use of MIRS
(Media Impact Research Systen) for evalu-
ation in FY'Y0; refinements in concept and
technique continue to be a focus of atten-
tion. At the same time, the JHU/PCS

agenda for research and evaluation of

action programs reflects growing interest
in:
e communication network research exam-

ining c.nmunity or social networks as a
basic unit of analysis for family planning
programs:

the use of communication interventions
o improve quality of care, ¢.g., through
improved counselling training, greater
use of 1EC support materials in clinic
situations, and so forth;

o cost-cflectiveness of various communi-
cation strategies and miedia;

the need to understand contlict manage-
ment in health and FPissues and social
change or development processes; and
¢ the importance of organizational commu-
nication within and among family plan-
ning agencics,

long-term impact of family planning pro-
grams and sustainability.

The Media Impact Research System

(MIRS) is o coherent, integrated system of

communication evaluition designed o as-
sess changes in knowledge, attitude, and
practice attributable to modern mass media,

especially broadcast media, It consists of

quasi-experimental research designs applied

in combination to communication projects.

Among the designs that MIRS may combine

are the following:

e [ollow-up surveys with probability
samples,

¢ time-series analysis of clinic-hospital ¢li-

ent records before, during, and after a

communicittion campaign,

exit interviews with clients after clinic

visits, and

e structured interviews with small purpo-
sive samples of health personnel and
community leaders associated with a
communication campaign.
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Further refinement and development of
MIRS in Bangladesh, for example, has led
to the use of sophisticated computer pro-
grams to analyze community networks,
This has generated levels of precision not
obtained to date. These computer pro-
grams and methodological approach show
great promise in enhancing the under-
standing of the dynamics of communication
networks and interpersonal communication,
The “enter-educate™ approach continues to
be an important strategy in JHU/PCS
projects. The approach calls for the use of
highly competent professional entertainers
to present family planning and health mes-
suges inan enjoyable, entertaining fashion,
Evaluation results so far have confirmed
the cost-cffectiveness of the “enter-educate”
approach in family planning communica-
tion.

Examples of highly successtul imple-
mentation of “enter-educate” strategics in-
clude the Young People’s Project in Mexico
and Latin America, asimilar Young People’s
Project in the Philippines, and the Popular
Music Project for family planning promo-
tion in Nigeria,  Similarly, the JHU/PCS-
supported mass media campaign in Turkey
harnessed the talents of some of that
country’s most popular actors and come-
dians for the production of humorous TV
spot announcements, television and radio
dramas, and posters. Not only did these
projects secure international awards for
excellence, but many of themealso provided
concrete evidence that financial support
from the private sector can be mobilized 1o
support highly professional family nealth
commuaication productions,

Fiscal year 1960 brought further experi-
mentation in the “enter-educate” field. A
new television dramatic series is now being
developed for broadeast in the Arab world.
The series appears to be attracting great
interest among planners, the public, and
private sector advertisers. The series also
aims to lend further sup.port to the regional
approach.  This was initiated in the first
Latin American Young People’s Project and
is now being tried on a larger scale in Latin
Americit, as well as through this Near East
project.

Initial data from the evaluation of a

television drama on sexual responsibility
among the young in the Philippines showed
extremely high ratings, conveyed encour-
agement of family health communication,
and drew a significant increase in the
number of calls to the project's “DIAL-A-
FRIEND™ telephone counselling service.

The ultimate value of these findings and
this experience, however, can come only
from widespread dissemination and use of
rescarch and  evaluation results, In this
regard, the year has seen o noteworthy
expansion of JHU/PCS's publication and
training activities, with the aim of sharing
and disseminating lessons learned in family
plinning. JHU/PCS program and research
and evaluation staffs presented papers in
several international and nadonal confer-
ences and seminars, Likewise, eviluation
staff participated in technical missions to
help diffuse research insiglus. JHUPCS
has increased the involvement of fnily
planning workers throughout the devel-
oping world by means of its *"Advances in
Family Health Communication Workshop®
in Baltimore and a similar workshop in
French (in November 1990) in Tunisia for
francophone participants,

In sumnuary, FY9O saw a vigorous cffort
by JHU/PCS to expand the frontiers of
knowledge in population communication
and to help document and share valuable
insights and findings with others.  The
results presented below include four major
projects in Africa—Zimbabwe, Niger, Ghana
and Burkina Faso—lor which the rescarch
process and findings are of such interest as
to warrant a detailed presentation even
though at present onldy preliminary dataare
available, Since some aspects of  other
projects in Latin America, Asia and the Near
East have been covered in carlier reports,
they are presented here with less detail.

RESEARCH AND EVALUATION HIGHLIGHTS
BY REGION

Africa: Zimbabwe

In Zimbabwe, the Male Motivational
Project continued in FY90. The results of
the multiple evaluation approach indicate
that the project had a significant impact in
increasing family planning knowledge, at-
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titudes, and practice among Zimbabwean
couples. The main purpose of the Male
Motivational Campaign was to promote
male involvement and joint decision-mak-
ing among couples in family planning.
The campaign used a multi-media strat-
egy, including a soctal radio drama aired
biweekly in the Shona language, pam-
phlets, radio spots, and male motivational
tatks held in different regions around the
country, The impact of the multi-media
motivationa; project was evaluated by com-
paring the national bascline and follow-up
houschold sample surveys. The project
used the 1988 Zimbabwe Male Fertility
Survey of TH married males age 20 and
over(conducted by Mbizvo and Adamchak)
as a bascline for evaluation, JHU/PCS
sponsored a tollow-up sample survey after
the campaign in 1989 with 900 married
and unmarricd males ages 18 10 35.

¢ sterilization - which increased from 19%
1o 38%;

* condom - which increased from 91% to
97%:

» pill - which increased from 9:4% to 98%;

10D - which increased from 37% to 43%.

Male attitudes woward personal involve-

ment in family planning significantly im-

proved (Figure VII-2) as a result of the

communication campaign.  For example:

* The proportion of nuuricd men who
approved of using family planning in-
creased from 832 10 9204,

* The percentage of married men reporting
that family planning should be a joint
decision went from 25% to 35%.

* The percentage of men who considered
getting family planping information as a
joint responsibility rose from 18% 1o 32%.
Overall, these results suggest that the

campaign had an impact on promoting

Figure VII-1
Changes in Current Use of Modern Methods
mong Married Couples in Zimbabwe: 1988 - 1989

70
60

Condoms Pills

The results showed that among married
men, the use of modern family planning
methods increased from -i2% to 61%. The
increases in pill users (from 33% o -i8%)
and condom users (from 3% 10 10%) were
significant (Figure VII-1). After the cam-
paign. knowledge about contraceptive
methods in general had increased among
males. Some of the major changes follow-
ing the campaign were found in male
awareness of:

B 1988
[Z7] 1989

IUD oAl
Sterilization Modern Methods

1988: MFS, N=722
1989: MMIES, N=490

family planning awareness, favorable atti-
tudes, and increased practice among men.

A total of 80 male motivational wlks
were conducted from September 1988 to

July 1989 by members of 4 trained team of

professionals from ZNFPC and other gov-
crnment ministries in urban/semi-urban,
rural, and army regions. A sample of 13
talks was selected for the evaluation. Al-
though the findings indicated that most of
the respondents were notable o identify all
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the intended messages in the talks, many
did report learning about the cconomic
advantages of family planning.  Others
reported learning about the methods and
how they are used. About a third of the
people indicated that the information wus

spouses and friends, and said that, if they
missed any episodes, they asked spouses
or frieads to tell them what had happened.
People found the program entertaining and
said that they could identify with the posi-
tive characters in the program.

Figure ViI-2
Chenniges in Male Attitieedes Toward
Faniily Planning in Zimbabuwee: 1988 - 1989

100%

1

80%

60%

20% —

0% ——
° Approve of FP

new to them. Overall, the presentations
were well-received by both the community
members and their leaders. They were seen
as 4 positive step toward involving men
more actively in family planning.

The Male Motivational Campaign in
Zimbabwe also included an innovative
radio drama, Akariomea Nechekuchera (You
Reap What You Soi). The 52-episode pro-
gramired bi-wecekly from February through
August 1989, Participants in focus group
discussions held two months after the
broadcuast recognized that the program's
message was 1o promote the use of family
planning, particularly for cconomic rea-
sons. The messages were found to be
convincing and served as a positive rein-
forcement of knowledge, anitudes, and
behavior. Listeners reported discussing some
of the issues depicted in the drama with

FPisa joint
decision

g 1988
771 1989

32%

18%

/]

FP Information is
Joint Responsibility

1988: MFS, N=711
1989: MMIES, N=238

The Male Motivation Impact Evaluation
Survey conducted in 1989 showed that 41
percent of the respondents had heard of
the program and 33 percent listened regu-
farly. Ninety-six pereent of listeners re-
ported that a family planning message was
being conveyed in the drama, 8196 learned
something about family planning, 61 per-
cent had changed their attitudes, 61 per-
cent had discussed the drama with some-
one while 30% took some action as a result
of the program (Figure VII-3).

The New Aceeptors” survey was carried
out between May 1989 and October 1989 in
28 ZNFPC clinics. A total of 1,067 new
acceptors of family planning methods were
interviewed during their initial clinic visit
by ZNFPC nurses.  Fifty-two percent had
heard family planning messages on the
radio in the fast three months and 47
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percent listened to the radio drama.

The use of a combination of media
seemed (o be effective in conveying mes-
sages concerning male involvement in
family planning, as well as in promoting a
positive attitude toward the practice. More
males realized the importance of taking a
joint approach to family planning—one of
the key goals for the campaign. The use
of radio drama, motivational talks and
pamphlets were effective in helping men
change their ideas about family planning,

Because of delays in printing and distri-
bution of the booklets, project estimates of
media cost-clfectiveness should be inter-
preted cautiously. Initial findings showed
that the cost per person reached by the
radio broadeast was just $.11 and the cost
per new family planning aceeptor just
SL12. In contrast, beceuse of difficultios
cited above, only 3% of men saw the
booklets, 6.7 of whom reported that they
had adopted a family planning method
because of the booklet. A rough estimate
shows that the cost per person reached by
print was S48 and per new aceeptor 57,15,
figures which would have been lower if
production and distribution were made on
time,

Africa: Ghana

The FPAEC project in Ghana which
began in 1987 has three main communica-
tion ohjectives:

1) 1o enhance the counseling skills of
MOH/MCH FP service providers;

2) to promote a1 positive image of FP
service providers', and

3) to motivate people to attend family
planning service centers.

More than 5,000 MOH/MCH  service
providers had been trained in FP counsel-
ing skills by the end of FY90. Phase Iof the
multi-media campaign, directed primarily
toward adult men and women of repro-
ductive age, was launched in March 1990,
in the Central, Bong-Ahafo, and Ashanti
Regions, The major campaign materials and
activities were posters, brochures,  sign-
boards, logos, radio series broadceasting,
television broadeasting, film and  video
shows, organized talks, contests, live drama
performuances and concert parties, Phase 11
of the campaign will start in November 1990
and end in June 1991,

A monitoring and impact evaluation sys-
tem for IEC activities in Ghana was estab-
lished at the beginning of the project.

Figure VIL.3
Impact of Radio Drama Series “Akarumua Nechekuchera”
(Percent of Male Listeners)
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Several special methodological features have

been utilized, such as:

¢ atime series design with multiple baseline
surveys;

e cstablishment of a comparison group;

e sentinel site analysis; and

e multiple approaches to data collection.
Bascline houschold surveys on FP

knowledge, attitudes, practice, service use,

and media exposure were conducted every

three months before the multi-media cam-

paign began. During the campaign period,

impact evaluation data will be collected

periodically at four to six-month intervals.

Twenty-five sentinel sites were selected for

the houschold surveys. Among the seven

non-campaign regions, the West, Upper-

Protection (CYP) was much higher in the
three [EC campaign regions than in compa-
rable non-campaign regions after the multi-
media campaign started in March 1990. The
rate of increase in the number of oral pills
{Figure VII--b) issued and [UDs inserted in
the campaign region MCH/FP clinics is
higher than in clinics in the non-campaign
region.

A series of small-scale campaign recall
surveys has been and will be conducted
throughout the campaign to monitor its
impact. A total of 300 men and women
were interviewed in Swedru at the end of

July, and another 300 were interviewed in

Sunyani in the middle of August 1990.
They were selected for the study if they had

Figure VII-4
Sales of Pills
Ist Quarter 89-2nd Queanrter 90
Ghana: Campaign vs. Non Campaign Regions
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IEC/FP Campaign started in March, 1990

West, and Northern Regions were selected
for comparison purposes in several evalu-
ation studies.  Several approaches to
evaluating the campaign impact have been
used, including focus group discussions,
monitoring MCH/TP clinic statistics, case
studies, recall surveys, and source of referral
studies.

Although the evaluation activities are
st:ll in progress, some preliminary results
are available. MCH/FP clinic statistics indi-
cated that the increase in Couple Years of

Source: MOH/MCH/FP Statistics
JHU/PCS, MOH/HED-Ghana

been exposed to any of the campaign
materials or activities.  The preliminary
results from Swedru showed the highest
recall for the posters (76%), followed by the
Awo Dodo song Gi9%), billboards (11%),
TV drama Our Concerns (15%), live drama
(89%), and health tlk (3%0). Other materials
and activities were remembered very little
by the respondents.

In Sunyani, 70 percent of the survey
respondents had seen the campaign post-
ers, 63 percent heard the Awo dodo song,
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43 percent saw the billboards, 26 percent
participated in health talks, 14 percent saw
TV drama, and 8 percent saw the live
drama. Most respondents (90-95%) under-
stood the messages of all the campaign
materials to be “Practice fumily planning”
or "Goto family planning clinics.” The live

drama Osofo Dadzie, a TV drama Our

Concerns, and the Awo dodo song seemed
to be the most effective media by which to
convey specific family planning messages,
such as: "A woman who bears too many
children becomes haggard and weak;” “A
couple would not have enough food to
feed their numerous children;” and *It is
very sad to see couples suffering because
of many children.”

In general, most survey respondents
reported that the campaign motivated them
cither 1o continue family planning, 1o
begin family planning practice, or to seck
family planning information. Among mar-
ried women and men, most respondents
stated that they would discuss family
planning with their spouses, visit family
planning advisers, and practice FP. A ma-
jority of unmarricd women and men also
responded that they would practice FP
when they get married.

Africa: Niger

In 1987, the Nigerien Ministry of Health
and Social Affairs (MOHSA), Directorate of
Family Health, in collaboration with JHU/
PCS, implemented an information, educa-
tion, and communication (IEC) program
meant 1o increase public awareness of
child spacing services and motivate poten-
tial clients to seck them out. The project's
activities ook place in Niamey, Maradi,
and Zinder, over a two-year period.

To measure the project’s impact, JHU/
PCS assisted the MOHSA in conducting
two houschold surveys which measured
family planning knowledge. attitudes, and
practice (KADP),

JHU/PCS conducted the baseline sur-
vey in Niamey, Maradi, and Zinder (630
men and 1250 women) between june and
August 1988at the beginning of the project.
The second survey. in 1989, interviewed
slightly smaller group, 630 men and 1002
wonmen, fron, iese same three areas.

A comparison of the 1989 and 1988
surveys showed changes in the following
areas:

Ust or Mobern MeTHODS

OF CONTRACEPTION

¢ In both the capital and provincial towns,
women’s reported use of modern meth-
ods increased substantially. In Niamey,
women's contraceptive use increased 69%,
from 13% to 22%.

* Even more impressive increases were
measured in Maradi and Zinder, where
women’s contraceptive use doubled,
climbing from 8% in 1988, to 16% in 1989,

e A remarkable 76% of female non-users in
Niamey (and 54% in Maradi/Zinder) said
they intended to use modern contracep-
tion in the near future.

e Men who had used condoms, or whose
partners used modern methods, had
smaller family size ideals than non-users.

KNOWLEDGE OF MODERN

CONTRACEPTIVE METTHIODS

e In Maradi/Zinder, 79% of the women
surveyed named at least one modern
method with no prompting from the
interviewer, a 16% increase over baseline
levels.

e Some 41% of women froin Maradi/Zinder
named three or more modern methods
without prompting a 47% increase over
baseline levels.

e In Niamey, women's knowledge of the
pill remained high and stable at 82%.
Their knowledge of the four other mod-
ern methods, however, increased any-
where from 16% to 160% above baseline
levels.

e In Maradi/Zinder, the percentage of men
who named one or more modern meth-
ods, without assistance, increased from
65% to 79%, a 21% improvement.

ATrrrenes Towarp

Coxrracertivie Usg

e In 1989, 90% of the men surveyed said
they approved of modern contraception
for spacing births—a statistically signifi-
cant improvement of [1% over baseline
levels.
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e Some 89% of Nigerien men believed
Islam sanctioned the use of modern meth-
ods for spacing births, a 50% increase in
approval over the previous survey.,

COMMUNICATIONS

e In 1989, virtually all women who owned
or had access to a radio reported hearing
a radio program about child spacing.

* Men's exposure to television programs
with family planning themes increased
94% between surveys: 2:4% in 1988 ver-
sus 47% in 1989,
In 1989, 93% of all men reported they had
heard a radio show about family plan-
ning, an increase of 7% over baseline
levels. Some 86% correctly recalled that
the programs’ themes concerned child
spacing,.

e Women who used modern methods in
Maradi/Zinder were fourtimes more likely
to have heard about family planning on
the radio or television than non-users,

e Of those women who had discussed
family planning with their pantners, some
3% were currently contracepting, roughly
double the contraceptive prevalence in
the two survey sites.

Africa: Burkina Faso
In 1989, JHU/PCS assisted the Ministry of

Health and Social Action (MOHSA) of

Burkina Faso's Directorate of Family Health
in carrying out a knowledge, attitudes, and
practice (KAP) survey in two rural prov-
inces. The survey was part of a larger
communication project of the MOHSA and

JHU/PCS. The survey's goal was to provide

a baseline measure of rural people’s aware-
ness and utilization of family planning
against which future changes could be
measured. No survey of this type ever had
been undertaken outside the capital city of
Ouagadougou,

This survey complemented an carlier
KAP survey, conducted in Ouagadougou
by the Ministry of Health and Social Action
and Columbia University in 1986. The in-
formation gathered in the present survey,
combined with the results of the carlier
one, will cnable the government to
strengthen ongoing communication efforts,
and plan future communication strategies
to expand the acceeptance and use of family

planning in Burkina Faso.

The MOHSA conducted this baseline
survey in April 1989, in the provinces of
Kenedougou and Zoundweogo. A team of
trained interviewers asked a total of 300
men and 300 women a series of questions
related to family planning.

An appreciation of what needs to be
done in terms of 1EC can be seen from the
following findings:

KNowLEDGE OF MODERN

ConTracEPTIVE METHODS

o While slightly over half the respondents
said they had heard the term “child
spacing,” only about half could define it,

» Nearly everyone who defined child spac-

ing, described it in terms of maternal and

child health.

Men and women are largely unfamiliar

with modern methods of child spacing.

Only 23% of women and 15% of men

could name at least one modern method

without prompting from the interviewer.,

* Women with some education, including
Koranic schooling, were more knowl-
edgeable about modern methods than
women with none.

e Some 38% of the men did not know why
a man would use a condom.

* Men were more familiar with condoms as
a means to prevent pregnancy (40%)
than as a means to avoid discase (18%),

Arrrmenes TOWARDS

Fasiny PLANNING

s Over 75% of the respondents believed
family planning's principal benefit to be
improved health for mothers and chil-
dren.

e Both men and women are uncertiin

about the religious acceptability of using

modern methods 1o space births, More

women believed religion supported the

use of rodern methods than men.

There was no significant ditterence in the

responses of Christians and Moslems on

religious acceptance of modern methods,

¢ Women were Lirgely uncertain about the
cffectiveness of modern methods,

* The vast majority of respondents had
never discussed family planning with
their partner.
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* More than three-quarters of the women
felt that men object to women's use of
modern methods.

Pracrice or Moners

CONTRACEPTION

* None of the women respondents were
using @ modern method at the time of
the survey,

e Only 6% of the men reported having
ever used a condom,

LATIN AMERICA

The pursuit of regional strategies char-
acterizes the JIU/PCS activities in Latin
America, a region where family planning
programs have been in existence for the
past thirty yeurs and have thus reached a
stage ol relative maturity. Family planning

zations with paraliel but sometimes com-
peting missions, roles, and activities relat-
ing to population.

A review of current and past projects
wottld show that because of the advanced
development of media in the region, JHUY/
PCS was able to develop innovative media
techniques which have won numerous
national and international awards such as
these 1990 awards:

e Gold medal for “Retail Services,” London

International Advertising Awards
¢ Bronze Medal “Health/Medical Products

and Services,” International Film and TV

Festival of New York
e Bronze Lion, Cannes International Festi-

vl of Advertising Films.

The Mass Media Vasectomy Promotion
campaign in Brazil reached its conclusion
inSeptember 1990 with outstanding resuls.

Figure VII-5
Clinic Telepbone Calls and Visits Before and After
the Mass Media Campaign, Pro-Pater Clinic. Sao Panlo, Brazil
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programs in Latin America enjoy support
from communication infrastructures which
are among the most advanced in the
developing world,

JIU/PCS places high priority on reach-
ing underserved audiences such as youth,
men, and raral audiences in the region, A
major challenge is in inter-organizational
communication: using communicition to
establish synergy among different organi-

The slogan “Vusectomy #5 an act of love”
was promoted as @ household phrase. The
two animated heants featured in the TV
spots have become lasting symbeds for
vasectomy.

Evaluation of the mini-campaign in carlv
1990 (results of the larger campaigo m 1989
were reported in PCS® 1989 annual report)
showed results as dramatic as the larger
campaign. Figures VII-5 and 6 show month-
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to-month changes with both the main cam-
paign and the mini-campaign indicated in
the graph. Figure VII-3 shows the dramatic
spike in telephone calls that occurred dur-
ing the latter half of May, immediately after
the start of the main campaign and a similar
but lesser increase during the mini-cam-
paign. Figure VII-6 shows the impact of the
mass media interventions on the mean
vasectomies performed per day over the

Nacional de Poblacion (CONAPO).

JHU/PCS also provided technical assis-
tance to Ecuador to develop a national
communication strategy and to organize i
national communication skills workshop
for 15 IEC representatives from family plan-
ning agencices.

On a scale of 1 to 10 where 10 is the
highest score, the participants rated the
workshop 9.3. Comparisons of pre- and

Figure VII-6
Clinic Performence Before and After the Media Campaign
to Promote Vasectomies, Pro-Pater Clinic, Sao Panlo, Brazil
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course of the campaigns. A regression line
based on the pre-campaign period only is
shown across the entire graph to suggest
what might have happened had the pre-
campaign trend continued without the mass
media campaign.

JHU/PCS activities in Bolivia include
development of a five-year communication
strategy forthe National Reproductive Health
Program and expansion of promotional
and outreach activities of CIES (Centro Para
Investigacion, Educacion y Servicios). The
project brought together for the first time
private and public sector agencies in pro-
viding 1EC and services. Another innova-
tive project involved another first—demo-
graphics and health data were published as
special inserts in a popular magazine
through a JHU/PCS project with Consejo

post- workshop learning tests showed that
the average participant increased his or her
score by 79 percent; one score increased as
much as 235 percent!

Just as important as the increase in
knowledge gained by the participants was
the collaboration fostered during the work-
shop. As a consequence of the workshop,
for the first time, multisectoral coordination
for national communication activities was
achieved in Ecuador. A focus group
moderators' guide was developed for use
in Chiapas, Mexico, to help MEXFAM carry
out a series of research activities with semi-
urban and rural groups. The project was
designed to produce psychographic and
demographic profiles as well as to docu-
ment beliefs and practices related to con-
traceptives.
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Latin America: Colombia

Colombia has one of the highest contra-
ceptive prevalence rates in Latin America,
thanks to the efforts of PROFAMILIA, a
private non-profit agency. Recently, how-
ever, PROFAMILIA became concerned be-
cause surveys showed that Colombia's
Atlantic and northern regions had much
lower prevalence rates for temporary
methods than the rest of the country and
yet the highest rate of voluntary steriliza-
tion.

PROFAMILIA proposed a communica-
tion campaign to strengthen the idea of
spacing and to increase awareness and use
of temporary methods among young
people. The project made use of mass and
interpersonal media to promote “Tahiti,”
Profamilia’s brand of condoms. Radio and
print media were supported by pharn-
cists who were trained to promote condom
sales and to provide relevant information.

The six-month campaign used radio
spots which promoted the campaign slo-
gan“Keep being free, use Tahiti condoms.”
The slogan was developed alter careful
research on male psychology in that part
of Colombia. Posters in support of the
campaign were so attractive that a number
were stolen from the pharmacies (one
young man even paid for the campaign
poster).

Impact of the campaign on sales ligures

was significant. During the first month of

the campaign. sales climbed steeply and
kept on increasing throughout the cam-
paign, Pre-campaign sules averaged 44,500
condoms & month while sales during the
campaign averaged 77,400 picees sold per
month oran increase of almost 74 pereent.
Interestingly, the campaign demonstrated
that "machismo”™ need not be an obstacle
to male participation in family planning.
Systematic and careful research yielded
appropriate clues to the psychology of the
matle target population which inwirn led to
the development of appropriate messages.

A major lesson learned in the project is
that the key to involving men in family
planning is to develop messages that they
wantto hear, not necessarily how planners
wish them to hear.

ASIA
Because of the early integration of family

planning programs in most national devel-

opment plans in Asia, advances in family
planning communication in this region have
been remarkable in recent years. Although
progress varies significantly from country
to country, Asian family health communi-

cation programs in general have reached a

high level of sophistication. They are marked

by a concern for a wide range of issues and

a correspondingly wide selection of com-

munication strategies and techniques.
The relative maturity of family planning

communication in Asia had led JHU/PCS to
focus on developing wider acceptance of
communication as a process rather than as

a product, and to foster recognition of the

crucial role played by communication re-

search and strategic planning in using the
various media most effectively to change
behavior, JHU/PCS projects in the region
emphasize  high-quality communication
components, careful audience segmenta-
iion, and consumer-oriented 1EC programs
and materials based on systematic research,
Follow-up projects as well as innovative
experiments undertaken include:

* Evaluation of the Heartline Project in the
Philippines which was developed as a
follow-up to Lea Salonga’s role in the
successful Mass Media Campaign for
Young Pcople.

¢ Evaluation of the National Folk Singing
Program in Bangladesh which experi-
mented with the nation-wide use of tra-
ditional media to promote family plan-
ning. This is part of the major five-year
project in Bangladesh which constitutes
the largest JHU/PCS involvement in Asia.

» The use of socio-anthropological ap-
proaches in the rescarch phase of i major
media campaign in Pakistan designed to
help meet latent demand for family plan-
ning services.

e The testing and revision of a field work-
ers" manual in Nepal, followed by an 1EC
Workshop for District Health Officers
responsible for developing 1EC plans at
the district level.

In evaluating these projects, JHU/PCS
continued to use a wide range of process-
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oriented techniques for audience analysis,
audience segmentation, participatory mes-
sage design and pretesting of materials.
The need for more cost-effectiveness data
is partiully met by the use of rescarch
designs amenable 1o cost-elfectiveness
measures and analysis in several new
projects in the Philippines.

Asia: The Philippines

In the Philippines, “Help is just a phone
call away ™ This simple slogan symbolizes
a veritable life-line to thousands of young
Filipinos who called up a telephone-coun-
seling service (AMulii-Media Campaign for
Young Pcople) started in 1987 10 give
advice to young people experiencing emo-
tional and relationship problems.  These
include  parent-children communication,
pre-marital sex, and adolescent adjustment
problems,

The Multi-Media Campaign for Young
People amply demonstrated that high-
quality, professional mass media produc-
tions can change people’s behavior and at
the same time generate corporate financial
support and free access 1o media. As a
follow-up activity, the Heartline Project
was conceived to provide voung people
with adequate knowledge of their own
physical. mental, and emotional processes
retated to fertility in particular and sexuality
in general. The project also provided val-
ues education and information on fertility
and sexuality awareness, parenthood,
communication (parent-child and interper-
sonal), decision miking, carcer planning,
and substance abuse (drugs, alcohol, ciga-
rettes).

The Philippine Heartline project, initi-
ated in April 1990, follows up on the

success of the Multi-Media Campaign for

Young People which starred Lea Salonga.
envisions informing the voung on how 1o
recognize and avoid situations in which
sexual relations are likely to occur. Its
major goals are to encourage parents and
their children to discuss sexual responsibil-
ity with onc another and to promote aware-
ness of the benefits of planning familics.
The Heartline Project’s expected outputs
are three once-and-a-hall-hour TV dramas
aimed at young people and their parents
for airing on prime television, The first

episode was aired in June 1990, Findings
of a two-pronged cevaluation strategy—
which used interviews of viewers who saw
the television drama in their homes and
interviews of a captive audience who saw
the drama under convrolled conditions—
were highly encouraging.

Aside from the fact that the drama was
rated as the top daytime TV drama on that
day, a great majority of the viewers could
recall details of the episode the day after it
wis shown, Rescarch confirmed that the
situational elements suceessfully commu-
nicated key issues of premarital sex (80%)
and inter-family communication and rela-
tionships (819%).  Attitudes about the pre-
sentation of issues were also found 1o be
highly favorable, In the captive audience
group, 93% gave the episode very high
ratings. Interestingly, data showed that the
theme of inter-family communication and
relationships seems to have slightly more
impact on young adults (81%) than on
parents (7900),

The high impact on viewers can also be
gleaned from the fact that almost half of
those who saw the program in their homes
(39%) said that they discussed the messages
in the drama with their mother, sister, other
relatives, and friends.

Highly positive reviews indicate that
viewers pereeived the first episode to be
highly informative, realistic, relevant, and
entertaining, lending further support to the
“enter-educate” strategy pioneered by JHUY/
PCS. The nextiwo episodes are now being
developed, enriched by the rescarch and
evaluation findings from the first episode.

NEAR EAST

Family planning programs in the Near
East are developing at a modest pace.
However, modern mass media, especially
television, are growing very rapidly and
this growth scems 1o augur well for
population communication activities in the
region,

A major concern of JHU/PCS across the
region is to strengthen the link between
interpersonal communication and the mass
miedia, Beciuse the stage of devetlopment
of family planning programs in the Near
East varies greatly from country to country,
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with some still at a nascent stage, JHU/PCS
implemented communication strategies
with appropriate mix of interpersonal and
mass media suited to local conditions and
requirements.

As reported in FY89, the highly effec-
tive 1987-89 multi-media campaign in
Turkey, the region's largest country, is
being tollowed up by another multi-media
campaign called “The Blue House Cam-
paign.” This three-phase project aims to
reach population segments mainly in the
Black Sea and Eastern regions who have
low socio-cconomic and educational lev-
els.

Lessons learned from the first campaign
are being applied and supplemented by
pre-production research started this year.,
Highly encouraging were further analysis
of data in the first campaign which showed
the cost per person reached Gan estimated
6 million women were exposed o the

campaign) was just $.05 and the cost per

new acceptor of any modern method was
just $1.00 (see Table VIH-1).

REACH/EFFECT

To reach one woman
with TEC campaign

To increase one woman's
awareness

To increase one woman's
understanding of FP

In Egypt, the training of clinic service
providers in more empathetic interpersonal
communication was supplemented by the
use of video shows in magazine format for
family planning clients to watch while wait-
ing lor service in clinics. The initial research
analysis shows encouraging results. In con-
trast to viewers of mass media, women
waiting in clinics preferred purely educa-
tional videos to entertainment. This feed-
buck is being used to add more information
about family planning methods to the video
magazines for future use.

SUMMARY

The application of communication re-
search  to evaluate and improve family
planning programs has characterized
Population Communication Services projects
since the start. Through the systematic
gathering of information, JHU/PCS research
and evaluation activities assist population
policy mukers and planners in making
choices among alternative courses of ac-

Table VII-1
Cost-Effectiveness of Turkish Multi-media Campaign
HO. WOMEN REACHED/AFFECTED COST PER PERSON
0,500,400 05
1,723,700 13
1,296,800 18
238,032 $1.00

To gain one new modern
method user

RESEARCH AND EVALUATION
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RESEARCH AND EVALUATION

tion. With easy access to evaluation results

from action programs in more than 30

countries, JHU/PCS research and evalua-

tion staff contribute to the development of

frameworks through which to achieve a

greater understanding of human behavior

and the enhancement of people’s capabil-
ity to influence their future.

The following are some of the lessons
learned in key PCS projects:

Program performance and Impact

1) Multimedia campaigns which link mass
media and interpersonal communica-
tion have a stronger impact than cam-
paigns using cither approach alone.

2) Mass media can enhance the status of
family planning programs and of vari-
ous types of trained family planning
workers.

3) Entertainment can be a very potent
form of 1IEC—it reaches a wide audi-
ence, holds the audience's attention,
evokes strong emotional responses,
and provides role models for behavior
change.

4) Most people in most countries wunt
more information from the mass media
on family planning.

5)  The quality of interpersonal commu-
nication between health care providers
and clients influences satisfaction with
family planning services.

6) Counseling that helps client make their
own informed choices encourages
adoption and continued use of family
planning methods.

7) Training health care providers in inter-
personal communication and counsel-
ing can enhance their skills.

8) Communication about sexual issues
and counseling about choices of meth-
ods should be private and confidential.

9) Use of print and other audio-visual
support materials during counseling
can enhance the performance of health

care providers and increase clients’
knowledge about specific methods.

10) IEC campaigns stimulate discussions
about family planning between part-
ners and in the community.

11) Documentation of successtul interven-
tions enhances status of IEC managers
and has lasting impuct on developing
long-term sustainability and institution-
building,.

EVALUATION

1) Clear program objectives should be
established at the start of 1EC projects,
including specific objectives for changes
in knowledge, attitudes, and practice
among the intended audience. This
requires that family planning IEC pro-
grams be developed according 1o a
tested process which begins with analy-
sis and strategic planning and ends
with evaluation research, the results of
which feed back into the programming
cycle.

2)  Because of the complexity of commu-
nication environments, the use of mul-
tiple evaluation methods to evaluate
an [EC campaign is preferable to the
use of a single evaiuation method.

Future plans for the research and evalu-
ation on JHU/PCS projects include focusing
on:

* Development of cost-effectiveness re-
search methods and measures for analyz-
ing various communication interventions.

¢ Achievementof greater understanding of
interpersonal communication networks
and how they influence family planning
decisions and behavior,

* Exploration of how conflict management
techniques can be used to strengthen
organizational communication and coor-
dination among family planning
agencics. Wl
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DOUBLE DECKER MESSAGES

Not long after a fleet of double decker London-style buses began plying the
busy streets of Dhaka, Bangladesh, they appeared orie day bearing the
familiar logo of the government's family planning program, fellowed by text
in Bangla. Curious about the message carried by this innovative medium, the
JHU/PCS Country Representative Max Senior sent one of the office staff, a
guard named Subal Babu, down to the central bus depot. His assignment:
write down all the different messages.

Upon Babu's return, other staff members began translating. As soon as they
stzrted the translations, they noticed that the messages were quite familiar.
These were massages that participants had developed at the JHU/PCS
Messages Development Workshop, held the month beforel The participants
had developed, pretested, and revised a variety of family planning messages
for various media usvs. Among the 25 participants from various government
angd non-government agencies, were people from the IEM Unit of the
Department of Health. It seems that the IEM Unit had sent their artists down
to the bus depot, paintbrushes in hand, to help spread the word on family
planning. They had not had a moment's kesitation about implementing the
results of a successful hands-on workshop.

Edson Whitney
Senior Program Officer
Asia Division
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Table VII-2
Project Evaluation Status, Years 1 through 8

sy
REGION/ PROJECT PEAIOD OF PROJECY COMMUNICATION FCOFOR  PAETEST  RESEARCH SAMPLING SEAVICE  COMP. VAL,
CouNTAY WUMIMA RECIPIENT ACTIVITIES nme MED DESIGN  MESS DESIGH METHOD IS ANAL PHASE
Africa: Underway
Regional AF-SEN-02 0 URTNA 1988-91  URTNA Family Radio, TV ISiame as AF-SEN-0]
Health Broadeasting
Project, Phase HI
Cameroon AF-CAM-01  MSP SES 1959-90  Cameroon hild- Flip chan, ves ves 2,3 Saturted  yes no Design
Spacing Promotion  posters, radio,
Project hooklets, TV,
interpersonal
The Gambia  AF-GAM-01 GFPA 1989-01  1EC and Training Radio. booklets,  yes yes 2 Prob/Sat.  yes yes Design
Materials Projeat training manuals,
anatomical chirts,
interpersonal
Glana AF-GHA-01 MO 1987-90  Ghana Health and - Booklets, radio, — yes yus 2,3 Prob/Conv yes yus Data Coll
1 Information pasters. Hip & An
Program 1987-89 clirts, wallchart,
interpersomal,
newsletter
Ghana AF-GHA-02 NAFT1 TURS-90  Natonal Filmand TV no yes 3 ProbConv yes yes Data Coll
Television Institute & An
Video
Zimbabwe  AF-ZIM-OL - ZNFPC 198K-89  Male Motivation Radlio, leaflets yus yes 2,3 Probab.  yes yus Data An &
Project Rep Prep
Africa: Completed
Regional AF-SEN-OL URTNA 1984-88  URTNA Family Radlio, TV no no 1 Samurated  no no Rep Sub
Health Broadeasting
Project
Regional AF-KEN-03  URINA PEC 198788 Model TV Program TV [Not applicable]
on Family Planning
Burhima Faso - AF-BRE-01 MOHSA 1985-87  1EC Development Posters, booklets yes no 2 Conven,  yes no Rep Sub
Iroject
Burkina Faso AF-BKF-02 MOFISA 1O87-90  Burkina 1958789 Logo decals, yus yes 1,3 Saturated  yes yes Data An &
TEC Program interpersonal, Rep Sub
theater, manuals,
posters, radio, FP
Kits, signs, more
Cote d'voire AF-IVO-01 - CERCOM 198785 Pan-African Print Posters, booklets yes yus 1,2 Saturated  yes yes Rep Sub
Material Project
Kenyi AF-REN-01 Stha-Graphics 1983-86 Family Plinning TV, film ISame as AF-KEN-02]
Films
Kenya AF-KEN-02 RETCO, Lid. 1985-80 Evaluation of FI? N A yus yus 1,2 Con/Quota ves no Rep Sub
Film Project
Kenya AF-KEN-4  FPAK TUBK-89  Community Based  Manual no yes 1 no no Rep Prep
Training Materials
Liberia MALIB-0O1 Medex 19B4-B0  RAPID Television  Videotape [Not applicable]
Program
Mali AF-MAL-O1 - AMPPF 1983-87  Family Planning Booklets, posters, ves yes L3 Conven.  yos yes Rep Sub
[EC Project video, radio
Niger AF-NIR-OT  MOPH-SA 198789 Niger Family Health FP Eis, logo, yes yes 3.5 Probuab. yes yes Rep Sub
1EC Project confrrences,
radio, TV,
signbocrds

* Code for type of Design

1. Posttest only, Corr. exposure and outcome

2, Pretest/ posttest corr., exp. and outcome

3. Interrupted time-series design

4. Posttest only experimental design with control group
5. Pretest/posttest experimental design with control
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Table VII-2—continued

ey
ALQIOW PROJECT PERIOD OF PROJECT COMMUNICATION FGOFOR  PRETEST  ESEANCH  BANPLING SIAVICE  COMP.  EWAL.
COUNTAY aEn RECIPIENT wcivies me [ OESON  MESS.  DESioN METHOD SIS AL PHASE
Latin America: Underway
Regional [A-GUA-OL APROFAM 198791 Centro Regional de Video INot applicablel
Audiovisuales
(Regional Video
Production Center)
(CREA)
Bolivia LA-BOL-02  CIES 1990-91  Clinic Promotion Radio, video, yes yos 4 Probab.  yes yes Design
for Indigenous logo, pamphlet,
People flyer, signs
Bolivia LA-BOL-03  CONAPO 1990 Building Suppon Magazine insent,  yes yes 1 Probab.  N/A yes Design
tor a Population pamphlets,
Policy guide book,
compendium,
Seminar, press
conferences
El Salvador  LA-ELS-02 MAGY 1990 Maotivators' Interpersonal, yes yos N/A N/A yes N/A  N/A
CENCAP Training Project flipchar, referral
cards, reference
chart, pamphlets,
curriculum
Mexico LA-MENX-13 MEXFAM 1990-91  Audience Rescarch N/A yes yes )
in Chiapas,
Mexico (Phase 1
Latin America: Completed
Regional LA-MEX-08  FF 1987-88  Technical Assistance N/A INot applicable]
to CREA
Regional LA-MEX-09 I 198R-29  Comm. for Young  Songs, records,  [Same as LA-MEN-10]
People 11 TV, radio
Bolivia LA-BOL-01  COF 1984-87  Lamily Health IEC Radio, posters,  yes yes 2,3 Quota yes yes Rep Sub
pamphlets,
cassetres,
calendars
Brazil LA-BRA-O1  ABEPF 1OH5-87  Basic 1EC Materials - Booklets, posters, yes yes N/A N/A yus N/A  Rep Sub
brochures
Brazil TA-BRA-02 ABEPF 1987-88  AIDS Manual for Booklet, INot applicable]
FIF Workers slide sets
Brazil LA-BRA-03  PRO-PATER 1988-9%0  Mass Media TV, radio, yus yes 2,3 Probab. yes yus Data An &
Vasectomy leatlets Rep Prep
Promotion
Colombia LA-COL-01 - PROFAMILIA 198185 Generie Condom Radio, other yes yes 2,3 Quota no yes Rep Sub

Promotion and
Evaluation
Colombia LA-COL-02 Pubv. Toro 1987 Research Phase N/A yes yes yes  Rep Sub
G of Comm./
Marketing Project

Colombia LA-COL-03  PROFAMILIA 198990 Mass Media Radio spots, yos yes 2,3 Probab.  yes yus
Promotion of poster, print
Temporary Methods  material,
on the Atkatitic interpersonal
Coust
Costa Rica LA-COS-01  COF 1984-85  Educational Radio  Radio, booklets  yes yes L3 Probab.  yus yus Rep sub
for Costa Rican
Women

(1) This project is the audience research phase to a larger project and will be evaluated in the context of the entire project,

* Codc for type of Design

L. Posttest only, Corr. exposure and outcome

2, Pretest/posttest corr., exp. and outcome

3. Interrupted time-series design

4. Posttest only experimental design with control group
5. Pretest/posttest experimental design with control
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REGIOW
COUKTRY

El Salvador

Honduras

Honduras

Honduras

\Meaweo

Meaico

Meaico

Mexivo

Me o
Menico
Mexico
Maesico

Menico

Menico

Peru

PROJECT

LA-ELS-0]

LA-HON-01

LA-HON-02

[A-1ON-03

LA-MEX-0)

LA-MEN-02

LA-MEX-03

LA-MEN-O4
LA-MEX-05

LA-MEX-00

LA-MEN-07

LA-MEX-10

LA-MEN-11

LA-MEX-12

LA-PER-O]

Asla: Underway

Banglhdesh

Bangladesh

Bangladesh

Bangladesh

Bangladesh

Philippines

AS-BAN-O

AS-BAN-02

AS-BAN-03
AS-BAN-0O

AS-BAN-0T

AS-PHI-CH

* Code for type of Design
1. Posttest only, Corr. exposure and outcome
2. Pretest/posttest corr., exp. and outcome

3. Interrupted time-series design
4. Posttest only experimental design with control group
5. Pretest/posttest experimental design with ~setrol

RECIMIENT

GAMMA

MO

HEISS

ASHON-
PLAFA

FEMAP

R

AMIDEM

Il

IC

AMIDEM

MO

MOHFP

MOEp

ADFILM
PIACT B

MITRA

PCF

PERIOD OF
ACTIVITES

1989940

1U83-87

198187

1981-80

1983-80

1URS-40:
14487

1980-87
1986-87

1987
198788
1YRK-HY
1989

19R8-89

TYRS-89

1989-90

1489-90

1990
1990

1994

199-91

TInLE

Table VI-2—continued

PROJECT

Evaluation of the
Family Phinning
Aass Media
Ministry of Health
FiP IEC Activities
HIHS Family
Phanning 11¢C
Systenm

Radio Print
Materials for Rural
CBD Program
Print, Radio, TV
10 Reintoree
Promotoras

Comm. tor Young,
Peuple CT&D

TEC Materials for
Health Workers

Edue, Video CT&D

Entertainment
Video CT&D

Eval. Res. Program
of the CYPP

Comic Book Devel.

Projedt
Evaluation of
cyre i

Comic Book
Development
Printing <00 copies
of hook on
vdudiation of
communication
FP Workers inan
AIDS Prevention
Campaign

Nittional Folk
Singing Program
National FpP
Communication
Program Support
FP and EPI Film
Development of
Fivld Worker
Mativational Guide
Trishal Upazila
Baseline and
Communication
Network

Project Hearline

MEDIA

COMMUNICATION

Questionniire

Radio, posters,
comics

Pamphlets

DESIGN

FGD FOR

yos

yes

Radio, pamphlets, yes

posters, booklets

Radio, TV, fliers,
posters, booklets

Songs, posters,
radio, 1V

Booklets

Video, TV
Video, TV

N A
Comic booklets
NA
Comic booklets

1EC manui

Newspapers,
ritcdio seminiars

Folk songs

Booklets, radio,
brochures,
posters

File video

Booklt,
interpersonal

N'A

TV specials

yes

no

[Same

ves

yes

yes

yes

yes

yes

yes

no

no

BALEY
PRETEST  /SEABCH  SAMPUNG SERVICE  COMP.
ME3S. L -sion METHOD SIATS ANAL.
[Not applicabled
yes N/A N/A /A N/A
yos N/A N/A N/A  N/A
yus 2,3 Probab.  yes yes
yes 2,4 Probab, no yes
[Same as LA-MEX-00]
yes no no
as LA-MEN: 00}
[Same as LA-MEX-00]
yos 1 Probab.  no yus
yes } Probab.  yus yes
no 2,3 Probaby. yes yes
yos 1 Probab.  yes ves
[Same as LA-MEX-03]
yes 2,3,5  Quo/Prob yes yos
yes 1 Probab.  yes yes
yes 2,3 Probih.  yes yes
yus N/A N/A no no
yus Probab.  no yos
and
Purposive
yes 2,3 Probab. yes yes

yes

Rep Sub

Rep sub

Rep Sub

Rep Sub

Rep Prep

Rep Sub
Design
Datt An

Design

Data An &
Rep Prep

Design

Design

Design

Pata Coll
& An

Data Coll
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Table VI-2-continued

REGIOW/
coumtay

PROJECT
MUMBER

Bhilippines  AS-PHI-OT

Philippines  AS-PHI-08

Philippines  AS-PHI-09

Philippines  AS-PHI-10

Asia: Completed

Bangladesh  AS-BAN-03
Bangladesh  AS-BAN-04
Nepal AS-NEP-0L
Nepal AS-NEP-02
Nepal AS-NEP-03
Philippines  AS-PI? 01
Philippines AS-PHIE-02
Philippines  AS PHI-04

Philippines  AS-PHI-4

AN-PHI-OS

Philippines

Near East: Underway

Egypt NE-EGY-05
Lgypt NE-FGY-07
Egypt NE-FGY-08
Egypt NE-EGY-09
Egvpt NE-EGY-10

Regicmal NE-EGY-11]

RECIPIEMT

JEME

DOH-DH

FPoP

PCF

PIACT-
Bang.
ACPR

FP MCH
CONMNMAT

DORC

pPeF

PCE

PCF

FPOP

AMEC

Ch
SPAAC
(1)
TEAM

SPAAC

e

* Code for type of Design
1. Posttest only, Corr. exposure and outcome
2, retest/posttest corr., exp. and outcome

3. Interrupted time-series design
4. Posttest only experimental design with control group
5. Pretest/posttest experimental design with control

PERKID OF
ACTIVITIES

PROJECT
TITLE

1990-91

1990-91

1990-9]

1990-91

1988-89

1989

[U8.1-80

1OK-1-80

1984-80

1987-9()

1987-89

148790

1988-89

198Y-8Y

19RR-8Y

198K-89

1989

1989-90)

1990

1990-92

1EC for Post-
partum Family
Plinning and
Breastfeeding
Program
Pangasinan
Integrated HEC
Project

Project in Hoilo

Information services
for Decision Makers
and the Media

Visual Literacy
Study
Communication
Test Project Rapid
Upazilt Assessment
Print Materials
Development

Film Spots for
Cinen Halls
Financial Mgt

of Print Materials
Male FP Motivators
in Farmer
Organization

A Multi-Media
Campuign for
Young People

A TP Program for
the Industrial
Sector

Improve 1EC
Strategies to
Increase FI' Use
AMEC Populaidon
Communication
Project

Time and Materials
Two

Time and Materials
Two

Promotionil
Campaign Two
Time and Materials
Technical
Assistance to SIS
and other agencies

TV Social Drama

COMMUNICATION
MEDIA

Video, featlets,
comics,
interpersonal

Posters, games,
comics, fliers

Radio, stickers,
posters, tliers

Newspaper

NA

N A

Booklets
Film
N A

Interpersonal,
radio, booklets

Sengs, records,
video, radio, 1V,
poster, telephone,
interpersonal

Pasters, comics,
brochures, slide-
tape. displays,
interpersonal
Radio, teattets,
posters, TV,
interpersonal
Raclio, drama,
Rroups,
interpersonal

TV spats, fliers,
pamphlets

NA
NAA

— RESEARCH AND EVALUATION

sues/
FGDFOR  PRETEST  RESEARCH  SAMPLIND SEAVICE  COWP.  EVAL.
DESION  MESS DESIGN METHGO BIATS  ANAL PHASE
yes yes 1.2 N‘A yos yus Pata Coll
yes yes 2 Probab.  yes yus Data Coll
yes yus 5 Probab.  yes yes Data Coll
no yus 1 Purposive  yes yes Data Coll
[Not applicable]
[Not applicable]
yes yes 4 Conven.  no yes Rep Sub
yus yus 4 Conven. no yes Design
[Notapplicable)
yes yes 2.3 Probab.  yes yes Data An &
Rep Prep
yos yus 2,3 Probub.  yes yes Data An &
Rep Prep
yes yes 2,3 Prob:Sat yes ves Data Coll
yus yus A5 Probab.  yes yes Datie Coil
yes yus 5.5 Probab.  yes yes Data Coll
& An
INut applicable)
no ves 1 Probab.  yes yes Data Coll
& An
yes yes | Probab, yer yes Dt An
INot applicable)
INot applicable]
yus yes 2 Probab, yos Data Coll
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Table VII-2-continued

REGION/ PROJECT PERIOD OF PROJECT COMMUNICAT:ON FODFOR  PRETEST  RESEARCH  SAMPLING
COUNTAY NUMBER RECIPIENT AcTiviTes me MEDA DESION  MESS.  ODESIGN METHOD
Regional NE-EGY-12 Rada 1990-91  Kescirch on ™ yes yes 2 Purposive
Research Family House & Probab,
Repional NE-JOR-02  MEMRC 1990-91  Rescarch on v yos yes 2 Purposive
Family House & Probab.
Regional NE-MOR-0G LMS 1990-91  Rescarch on v yes yes 2 Purposive
Family House & Probab,
Moroceo NE-MOR-O1 LMS 198991 1EC Program Training in all yes yes Designs  Probab.
Development media 1o be
devel,
Moroceo NE-MOR-04 MOPH 1990-91  FP Training TV, radio, print  yus yus X Probab.
Communication
Project
Morocco NE-MOR-05 Medias 1990 Development of Logo for all yes yes INot applicablel
Conseils Logo for the FP media
Training and
Community Project
Turkey NE-TUR-04 TFHPF 1990-91  Pre-production v yus yes 1 Purposive
Activities fro the
Blue House Campaign
Near East: Under Development
Tunisit NE-TUN-01 NCT1 1990 Advances in FP All media N/A N/A 1 N/A
Health trining
Communication
Workshop in
French
Turkey NESTUR-05  TFHERF 1991 The Blue House TV, radio, yes yes 1 Purposive
Campaign cinema & Probab.
posters
Near East: Completed
Egypt NE-EGY-01 €CDC 1988 TOT Workshop Interpersonal no no 2 Saturition
in Face-to-Face
Communication
Epypt NE-EGY-02 €CDC 1988-89  Time and Materials  TA
One
Epypt NE-EGY-03 €DC 1988-89  Training Videos Video yes yes 1 Probab,

* Code for type of Design

I. Posttest only, Corr, exposure and outcome
2. Pretest/posttest corr., exp. and outcome

3, Interrupted time-series design

4. Posttest only experimental desige with control group
5. Pretest/posttest experimental desi;:n with control

SALES/
SEAVICE

TAT8

no

no

no

N/A

yos

N/A

yos

N/A

yes

N/A

yus

come
ANAL.

yes

yus

yes

yus

yes

no

no

yus

3 VAL
PHASE

Data Coll
Data Coll
Data Coll

Data Coll

Data Col

Data Coll

Data Coll

Data Coll

Data Coll

Rep Prep

Comp
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D.A. Henderson, M.D., M.P.H., Dean of The Johns Hopkins

University School of Hygiene and Public Health, signs the
PCS Cooperative Agreement, June 30, 1990.

Program

Administration

The PCS project is administered through
the Center for Communication Programs
(CCP) of The Johns Hopkins University
School of Hygiene and Public Health,

Phyllis T. Piotrow, Ph.D. is the Director of

the Center and serves as the Principal In-
vestigator of the PCS project.

The Project Director, Patrick L. Coleman,
M.A., is responsible for overall manage-
ment of PCS activities, working in close
collaboration with the Deputy Project Di-
rector, Jos¢ G. Rimon 11, M.A., who directs
program and ficld operations.  The CCP
Financial Manager, Paul Bankerd, M.B.A..

oversees fiscal and contractual management
of the project.

Eight Senior Program Officers are re-
sponsible for overseeing all PCS activities
in their respective regions and countries
including project development and moni-
toring. They are assisted by ten Program
Officers and one Program Assistant.  The
program staff is further supported by a
Rescearch and Evaluation division which
consists of four Senior Evaluation and Re-
scarch Officers and two Rescearch Assistants,
Materials collection and dissemination are
handled by the Media/Materials Center staff’
and the CCP Distribution Center,




\TION

STAFFING

Enriching the multi-talented PCS staff are
six members who joined the program staff
during the year. Three have masters de-
grees, three have doctoral degrees, and all
have working experience in Africa, Asia, the
Near East, or Latin America. The group
includes natives or citizens of Peru, Vene-
zucly, Cameroon. the Philippines, and
Korea, as well as one Registered Nurse.
Collectively the new staff members speak
seven languages including French, Spanish,
Portuguese, Arabic, Hindi, Korean, and
Pilipino.

Five members of the program staff left
the project to pursue other professional
opportunitics. These include Wilma Lynn,
Senior Program Officer for Africa; Dale

Huntington, Senior Program Evaluation
Officer; Sandra Buftington, Program Offi-
cer for Latin America; Venus Dagdagan,
Program Officer for Asia; and Marydean
Purves, Program Olfficer for Africa.
AUDITS

As specified by the terms of the PCS
Cooperative Agreement, audits are con-
ducted on all subagreements in which an-
nual expenditures exceed $50,000. JHLU/
PCS has contracted with KPMG Peat Mar-
wick to perform these audits, and also uses
the services of Tocal firms in-country when
this proves o be more cost effective.

During the period October 1, 1989
through September 30, 1990 audits were
performed on the following organizations:

ORGARIZATION CDUNTRY PCS PRDJECT AUDIT COST

Ghana Ministry of Health (MOID Ghana AF-GHA-01 $8,500

Population Center Foundation (PCF) Philippines AS-PHI-01 3,600

Population Center Foundation (PCF) Philippines AS-PHIT-02 4,100

Population Center Foundation (PCF) Philippines AS-PHI-03 3,600

Promocao da Paternidade Brazil LA-BRA-03 5,200
Responsavel (PRO-PATER)

Turkish Family Health and Turkey NE-TUR-01 6,500
Plinning Foundation CIFHPF)

Asociacion Pro-Bienestar de la Guatemala LA-GUA-0! 2,028
Familia de Guatemale (APROFAM)

Ministry of Health and Family Bangladesh AS-BAN-01 3,943
Planning (MOHFEFP)

TOTAL AUDIT COST $37,471

Final reports have been received for all
of the above audits. No major problems
were found but the audits have proven to
he quite useful as ameans of detecting po-
tential problem areas in financial manage-
ment and of identifving arcas where addi-
tional management technical assistance
wouid be useful and productive,  Copics
of ull audit reports are available to Al upon
request.

SUPPORT FOR U.S. CONTRACTORS

PCS has continued to maintain close
working relationships with two U8, or-
ganizations—the Academy for Educational
Development (AED) and the Program for
Appropriate Technology in health (PATH).
Both have experience in different aspects
of communication programs and have
carned worldwide respect.




The Academy for Educational Devel-
opment has particular expertise in devel-
opment communication, the organization
and planning of training workshops, use
of mass media for health programs, and
educational broadcasting,  PATH is well
known for its pioncering work in the de-
velopment of print materials for nonread-
ers. Both organizations have contributed
significantly 1o a variety of PCS activities
and have worked closely with PCS staff.

Staff members of AED and PATH pro-
vide continuing assistance and advice on
project development and monitoring;
suggestions for identifying consultants;
assistance in preparing packets of sample

materials for mailing: identification of

pamphlets, brochures, and other materials
for the Media/Materials Collection; and
help in generating new projects.

AED staff and consultants were heavily
involved in providing technical assistance
and training to the State Information Serv-
ice/Information, Education and Commu-
nication Center (SIS/IEC) in Egypt. In ad-
dition, AED provided technical assistance
to URTNA and to projects in Zaire and
Nepal. AED is expected 1o continue to
assist in monitoring, development, and
initiation of related projects designed 1o
teach effective message design and
broadcasting,

PATH was involved in PCS ¢l orts in
Egypt and also provided technical support
to projects in Cameroon, Ghana, the
Gambia, Morocco, Bangladesh, and Nepal.,
Major contractor activities are summarized
in Tables IX-3 through IX-0 by country and
type of activity.

Porter/Novelli staff provided technical
assistance in Bangladesh with the design
of IEC projects and research studies. P/N
also completed a rescarch study in Ghana
during the vear. P/N is expected 1o con-
tinue to support PCS projects in Bangla-
desh.

SAAL provided technical assistance in
Indonesia in strategic planning and evalu-
ation of the Urban 1EC (Blue Circle) cam-
paign for the nationai family planning
program. SAAIl also supported PCS
projects in Egypt.

JHU/PCS has also entered into subcon-
tracts with two adventising agencies to

provide services in specific countries. Por-
ter/Novelli (P/N) supports projects in
Bangladesh and Ghana, and Saffitz Alpert
& Associates, Inc. (SAAD provides assistance
to communication to projects in Indonesia
and Egypt. The activities of AED, PATH,
P/N, and SAAI are described in detail in their
annual reports, included as Appendices C,
D, E, and F.

Other U.S. based subcontractors include
Development Through Sclf-Reliance, Inc.
(DSR) which has produced films and vid-
cos for PCS, primarily in Asia; and Engi-
neered Full Productions (EFP) which pro-
vides equipment maintenance and training
for the CREA project in Guatemala. In ad-
dition, PCS has contracted with Doe Mayer
Production (DMP) to produce videos in the
United States,

Expenditures (including accruals) by
cach contractor for the 12 month period
October 1, 1989 through September 30,
1990 were:

AED $390,156
PATH 203,507
P/N 76,812
SAAL 100,066
DSR 6,417
EFP 15,000
DMP 60,630
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A COOL DAD
‘\When Rlchard Bissell, Ph.D., moved into his new position at the U.S.
- Agency for International Development as Assistant Administrator for
- Science and Techinology, he had to learn about the many projects in
.. the areas now under his Jurisdiction. As he surveyed the array of

~ informatlen sources, he noticec, that some items could more easily —
and more appropriately — be examined at home than at the office.
One example: the enter-educate videotapes developed by JHU/PCS
projects In Latin Amerlca, the Philippines, and Nigeria. He had trouble
Imagining himself sicting In his office watching what would appear to
. be Music Televislon [cable’s famed M-TV), and decided that, definitely,
* these videos were “homework”!

At home, while he watched the videos, his teenage daughter
happened past. Attracted by the vibrant, contemporary rock music, she
- asked, “What're you watching, Dad?” “Well, it's part of my new job...”
' Tatiana and Johinny were singing about “waiting” untii they were
ready for a long-lasting relationship; Lea Saloniga and Menudo
- speculated how not to “get Into ‘that situation’;” King Sunny Ade and

.- Onyeka asked each other “Is it love with peace of mind? Or children

- we're not prepared for?”

~ She watched the video with her dad. She was Impressed. In fact, this
“homework” evoked the ultimate teen compliment: “You're cool, Dadi”

Excerpt from keynote speech by

Richard Bissell, Ph.D.

Health Communication Day, October 18, 1990

The Johns Hopkins School of Hygiene and Public Health

R PEERUNAN

'[{

. LALTH
COMMUNICATION
Y

Photo: NORM WATKINS
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Table VIII-1
The Jobns Hopkins University Staff Working on the PCS Project

as of September 30, 1990

FUKCTION

PERCENT
OF TIME
ALLOCATED
NAME TITLE . 10 PQ§—_
Rodolfo B. Aparentado Distribution Manager 9%
Jennifer E. asheralt Senior Contract Specialis 02%
Paul Bankerd® Financial Manager 66%
Michelle E. Bashin Program Officer 1 100%
Moncef M. Bouhata Senior Program Officer | 100%
Venessa Lo Bradley Secretary to Project Director 100%
Deborah Bundra Grants Coordinator 100%
Deborah M. Chalmers Receptionist 060%
Z. Pilar Chiarito Secretary 1H 100%%
Nonuyuki Chikudate Rescarch Assistant 60%
Patrick L. Coleman® Project Director 85%
Dionne R. Conteh Copy Clerk 100%
Benedere C. Cooper Field Support/Travel Coordinator 93%
Jennifer AL Daves Program Officer 1 30%
Linda 1. Donhauser Assistant to Financial Manager 60%
Elizabeth B. Duverlie Assistant to the Director 4280
Gwendolyn S, Ellis Accounting Assistant 111 100%
Vera E. Ford Administrative Manager 100%
Susan |, Guaztanaga Secretiry [l 100%
Ann H. Gibbins Budget Analyst 11 063%
Ruth M. Gorham Secretary 11 3%
Carol A. Haddaway Program Assistint 100%
Ronald W Hess Program Officer | 100%
Angela M. Seeretary 11 1002
Linda E. Ingram Accounting Assistant Hi 00"
Antoinette L. Jackson Secretary 11 100%%
Veronica R, Jackson Financial/Admin. Secretary DI
Miriam Jato Senior Evaluation and Research Officer 100%
Celeste Karolenko Computer Specialist OO,
Carl Kendall Assistant Professor, Department of 25",
Internitional Health
Young Mi Kim Senior Evatuation and Research Officer a8t
D. Lawrence Kincaid Senjor Evaluation and Rescearch Officer 73%
Susan C. Krenn Program Officer 11 235%,
Opia Mensah Kunuth Senior Program Officer | 85"

* Key personnel

Mailing (8% funded under the Nigeria contract)
Grants and subcontract management

(38% funded under the Nigeria contract)
Administration (179 funded under the Nigeria contract)
Backstopping for Programs in Francophone Africa
Programs in the Near East

Administrative seeretarial support

Administration

Clerical support

Seeretarial support for progruns in Latin America
Research and evaluation

Program management and coordination
(10% Funded under the Nigeria contract)

Clerical support

Coordination of overseas travel, bricfing and reponts
Backstopping for programs in Africa

(70% funded under the Nigeria contract)
Administration

Administration

Administration

Administration

Secretarial support for programs in Francophone Africa
Administration (35" funded under the Nigerin contract)
Secretarial support for the Research and Evaluation
Division

Administration and backstopping for programs in

Asia and the Near East

Backstopping for programs in Asia

Secretarial support for programs in Anglophone Africa
Administration (0% funded under the Nigeria contract)
Secretarial support tor programs in Asia and the

Near East

Financial and administrative seeretarial support
Research and evaluation

Computer systems support

Technical support, project development and evaluation

Research and evaluation
(5U7a funded under the Nigeria contract)

Evaluation design and planning
Backstopping for programs in Africa
(75% funded under the Nigerin contract)

Programs in Francophone Africa €15% funded under the
Nigerii contract)
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Table VIH-1 - continued

PERCENT
OF TIME
ALLOCATED
NAME TITLE TOPCS FUNCTION
Philippe F. Langlois Senior Program Officer 11 75% Programs in Africa and Haiti
Kimberley Larkins Clerk/Typist 100% Media/Materials Collection
Susan A, Leibtag Librarian 100% Medi/Materials Collection
Cheryl Lettenmuaier Program Officer 1 100% Backstopping for programs in Anglophone Alrica
Benjamin Lozare Senior Evitluation and Research Officer 982 Research and evaluation
Andriel R Mathews Secretary to Deputy Project Director 100% Administrative secretarial support
Della McCaskill Seeretary to Principal Investigator 50% Secretarial support
Marcia ). MeMillian Grant Support Assistant 100% Administration
Alice Payne Merritt Senior Program Officer | B384 Programs in Latin America
Rita C. Meyer Editor 1004 Publications and cditing
Mary Molloy Database Editor 83% Medias Materials Collection
Winthrop Morgan Program Officer 1 100% Backstopping lor programs in Anglophone Africa
Patricia Moses Secretary/Receptionist O Clerical support
Tyrus R, Mullis Media/Materials Specialist 100% Media, Materials Collection
Elizabeth D. Nickerson Program Officer | 100% Backstopping for programs in Latin America
Pamelu J. Pine Program Officer 1 100% Backstopping for programs in the Near East
Phyllis T. Piotrow* Director, CCP and Principal 27% Program guidimee and communication expertise
Investigator, PCS Project (132 funded under the Nigeria contract)

Patricia R. Poppe Program Officer 1 100% Backstopping for programs in Latin America
Hugh M. Righy Medin/Materials Coordinator H3% Media Materials Collection

(15% funded under the Nigeria contract)
José G, Rimon 11° Deputy Project Director 73% Programming ind supervision of ficld operations

(23% funded under the Nigeria contract)
Vanassa Ross Secretary HI 15% seeretarial support 1o the Africa Division

(85" funded under the Nigeria contract)
Debra Roter Associate Professor, Department of 20% Technical support, project development

Behavioral Sciences and Health Education

and evaluation

George Schroen Senior Mail Clerk 18% Mailing (790 funded under the Nigeria contract)

Maxwell 8. Senior Country Representative, Bangladesh 100% Programs in Banglidesh

Cynthia B, Shaw Media/Materials Assistant 100% Mediw Materials Collection

Valerie A, Smith Accounting Assistant 111 100% Administration

Uvonna D. Taylor Secretary 11 100% Seeretarial support to the Media/Materials Collection

Katherine Treimin Program Officer | 60% Backstopping for programs in the Near Euast

Diane Tulkoff Field Support Assistant 100% Overseas and domestic travel

Edson E. Whitney Senior Program Officer 1 100% Programs in Asia

Deborah V. Williams Secretary 1 100% Seeretarial support for programs in Asia and the
Near East

Kim E. Winnard Country Representative, Nigeria 0% (Funded under the Nigeria contract)

Sung Hee Yun Senior Program Officer 11 9H%) Programs in Asia and the Near East

Hong Zhang Senior Research Assistant 1 100% Evaluation of Progrims

* Key personnel
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Table VII-2
Background Information on JHU/PCS Staff

Management

Phyllis T. Piotrow, Ph.D. (Political Science
and Population Dynamics)—Director, Center
for Communication Programs (CCP) and
Principal Investigator, Population Communi-
cation Services project. Dr. Piotrow has worked
in international population, population policy,
and communicition programs since 1963,
She initiated the Population Crisis Committee
as Executive Director in 1903, the Population
Information Program (PIP) in 1972 and the
Population Communication Services (PCS)
project at JHU in 1982, She serves on the
Board of Directors of the Population Crisis
Committee and the Center for Population and
Development Affairs.  Her book,  World
Popudation Crisis: - The 1S Response, is the
standard history of US support for population
assistance and includes a foreword by now
President George Bush. In 1989 she received
the Carl 8. Shultz award presented annually
by the Population and Family Planning Sce-
tion of the American Public Health Associa-
tion for contributions to the field of popula-
tion and family planning,

Patrick L. Coleman, M.A. (Communica-
tion)—Project Director. Mr. Coleman is a
specialist in - developing  communication
strategies and in radio and TV production,
including innovative use of audio-visual
cquipment. His more than 15 years ol work
in development communication include an
ORS and sunitation project with the Ministry
of Tealth of El Salvador.  He has played
major role in strategy development for the
“enter-cducate” approach to social marketing
communication campaigns,  He was the
conceptual designer of the Lea Salonga proj-
ect during 1980-88, which used a popular
entertainment format to promote family plan-
ning and sexual responsibility among Philip-
pine young people. Mr. Coleman served as
PCS Senior Program Officer for Latin America
for three vears before becoming the Project
Dircector in 1986, (Since November 1, 1990,
Senior Communication Advisor in the Philip-
pines.)

José G. Rimon, II, M.A. (Communication )—
Deputy Project Director. Formerly a Mid-
Career Fellow (Parvin) at the Woodrow Wilson

School, Princeton University, Mr. Rimon has
been the Associate Director for IEC, Opera-
tions Manager, and Officer-in-Charge at the
Commission of Population in the Philippines.
In the Iast 15 years, Mr. Rimon has developed
and managed more than 100 communication
projects worldwide, taught graduate courses
in communication and change, served as
consultant to regional and international
agencies, and hes worked extensively in Asia,
Africa and the Near East. His key areas of
interest are: - communication management,
strategic thinking, negotiations, and leverag-
ing. (Since November 1, 1990, PCS Project
Director.)

Paul Bankerd, M.B.A. (International Busi-
ness)—Financial and Administrative Manager.
Mr. Bankerd is 0 management expert with
almost 20 years experience in finance and
accounting, contract administration, and
management systems development. He has
an extensive background in managing gov-
cernment grants and contracts, and in provid-
ing support to public health projects operat-
ing in developing countries,

Elizabeth DuVerlie, M.A., M.H.S. (Hcalth
Planning and Administration)—Special Assis-
tanttothe Director. Ms. DuVerlie has extensive
experience in health promotion and in pro-
gram development and administration. She
has also specialized in conference design and
implementation. Ms, DuVerlie is Iuent in
French, conversant in Spanish and has a
background in intercultural communication.

Research and Evaluation Staff

D. Lawrence Kincaid, Ph.D. (Communica-
tion)—Senior Rescarch and Evaluation Offi-
cer. Dr. Kincaid has worked in international
communication and development for more
than 20 years. e is an expert in qualitative
and quantitative rescirch methodologics for
the development of messages and evaluation
of communication in health and related fields.
Dr. Kincaid developed MIRS—Media Impact
Research System—a method of measuring
the intermediate steps ol communication that
eventually lead to behavior change.  An
Associate Prolessor in the School of Hygiene
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and Public Health, he teaches and directs
graduate student and fellowship research in
family planning communication. He is the
Chief of the Research and Evaluation Divi-
sion.

Benjamin V. Lozare, Ph.D. (Communici-
tion)>—Senior Program and Evalu:tion Offi-
cer. Dr. Lozare has 20 years of experience in
research, teaching, and practical work in
international and development communica-
tion.  As Dean of the College of Arts and
Sciences at the Health Sciences Campus of
the University of the Philippines, he was
responsible for strengthening the humanities
and social science orientation of students
preparing for careers in the health sciences.
He served as the lirst Director-General of the
Philippine Information Agency, a national
institution which provides development
communication services to government min-
istrics and international development agen-
cies. He hasalso served as Deputy Seeretary-
General of the Asian Mass Communication
Rescarch and Information Center Foundation,
aleading non-governmental organization in
Asia and the Pacilic, and consulted with UN
agencies such as the World Health Organiza-
tion, the Economic Commission for Asia and
the Far East, and the UNFPA.

Young Mi Kim, Ed.D. (Counseling/Educa-
tional Psychology)—Scenior Program and
Evaluation Officer. Dr. Kim has extensive
experience working with international or-
ganizations in family planning, population
cducation, and health education. She has
been on the faculty of several universities,
including Universidad Central de Venezuela,
and hus authored various publications in her
najor ficld of expertise, qualitative and
quantitative methods in communication and
cducation research and evaluation. Dr. Kim
has worked in Asia, Latin America, Europe,
and Africa and speaks fluent Korean and
Spanish,

Miriam N. Jato, Dr. P.H. (Public Health
Research)—Senior Rescarch and Evaluation
Officer. Dr. Jato, a Cameroonian has devel-
oped and taught health education and public
health courses to nurses, doctors and gradu-
ate students lor 15 years. A public health and
communicition consultant to regional and
international agencies in Africa, she has co-
authored and authored two African health
professional text books:  The Nurse and

Community Health in Africa and Principles
and Methods of Health Education for Africa.
She is anexpert in quantitative and qualitative
rescarch methodologies in public health re-
search. She has served as adviser for several
student theses,

Hong Zhang, M.D., M.P.H.—Rcsciarch
Evaluation Officer. Dr. Zhang has been with
The Johns Hopkins Hospital and the School of
Hygicne and Public Health Tor five years. She
is experienced in experimental and survey
research designs and in conducting and
evaluating clinical and population studies.
She has expertise in international health and
family planning communication in develop-
ing countries, particularly in statistical analy-
sis of project evaduation rescarch results,

Field Operations

AFRICA REGION

Philippe F. Langlois, B.A. (English Litera-
ture —Senior Program Oflicer 11, Alrica Divi-
sion.  Mr. Langlois, a native ol Canada, has
experience in public relations, audio-visual
production, training, and media materials
development. Foroveradecade, Mr. Langlois
has provided technical assistance in the de-
sign and implementation of family planning/
[EC programs in developing countries. He is
Chiefl ol the Africa Division.

Opia Mensah Kumah, M.A. (Journalism and
Communication)—Senior Program Officer 1,
Alrica Region. Mr. Kumah, a citizen of Ghana,
has worked in print radio and TV production,
tught international communication and served
<o communication consultant and health con-
sultant to international organizations in Africa.
1e has expertise in market research and long-
termficld experience managing USALD primary
health care/family planning projects in Africa.
He has also been executive head of @ major
advertising agency in Africa. Mr. Kumah has
a graduate academic background in journal-
ism and communication and speaks four
languages.

Michelle Bashin, M.H.S. (Public Health)}—
Program Officer 1, Africa Region. Ms. Bashin’s
public health experience began in Mali where
she assisted in USAID response 1o the worst
drought in a decade. Her contribution to
drought relief included collaboration in de-
signing and implementing the Famine Warn-
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ing System.  As a Peace Corps Volunteer in
Mali, she developed rural water supply. Ms,
Bashin has considerable experience in proj-
ect design and evaluation, focus group dis-
cussion rescarch, and interpersonal commu-
nication training.  She is fluent in French,
Spanishand Bambara, a West African dialect.

Cheryl Lettenmaier, R.N., M.P.H. (Inter-
national Health)—Program Officer 1. Africa
Region.  Author of Popuilation Reports on
counscling, family planning and maternal
health, her international experience as a
community health nurse spans the globe
from retugee camps in Indonesia and Thai-
land, to an outpost in aboriginal Australia, In
the United States she has practiced pediatric
nursing on an American indian reservation
and family planning nursing at inner-city
clinics.  Ms. Lettenmaier has considerable
experience designing and conducting train-
ing for health workers,

WinthropB. Morgan, M.P.H. (International
Health: Communication)—Program Officer |,
Alrica Region. Mr. Morgan has experience in
community mobilizing and taining trainers
ol health care workers, He was principal
rescearcher for a book on management, Re-
inrenting the Corporation.  He spent three
years, including Peace Corps service, in
Liberia assisting with the establishment of a
Primary Health Care program in the South-
cast Region of the country. He is currently
rescarching the use of radio soap opera as a
vehicle tor said development messages,
Marydecan A. Purves, M.A. (Internation:l
Program Administration)—Program Officer
I Africa Region.  Ms, Purves has a buack-
ground in domestic community develop-
ment, international health communication,
and health education materials design. She
served in the Peace Corps in Gabon, speaks
French fluently. and has professional expe-
rience in eviduation and tritining,

LATIN AMERICA

Alice Payne Merritt, M.P.H. (Intcrnational
Health/Family Plinning)—Senior Program
Officer 1. Latin America. Ms. Payne Merritt
has 10 years of experience in 15 countries
throughout Latin America and the Caribbean
in health communication and integrated ru-
ral development. She has designed and man-

aged a wide variety of family planning and
AIDS prevention projects ranging from mass
media campaigns to grassroots health educa-
tion. She is fluent in Spanish and conversant
in Portuguese.

Patricia Poppe, M.S., M.A. (Communication
and Education)—Program Officer 11, Latin
Americi. Ms. Poppe. a native of Peru, has
worked in communication and development
since 1978, Most of her experience has been
in Peru, Brazil, Mexico, Argentina, and South
Koreq, serving as a consultant to international
organizations such as UNESCO and FAQO. She
has designed and managed communication
and training interventions on health, women's
issues, and agriculture in several Latin Ameri-
can countries. Ms. Poppe also has expertise
in video production and the design of a
variety of media materials.  In addition to
being fluent in Spanish, Ms. Poppe is conver-
sant in Portuguese,

Liza Nickerson, M.A.L.D. (International
Development)—Program  Assistant,  Latin
America. Ms, Nickerson has designed and
implemented health education and commu-
nity development projects in Peru and Hon-
duras, and for Latin American communities in
the United States. She has experience in
population policy research and speaks Span-
ish fTuently.

ASIA/NEAR EAST

Sung Hee Yun. Dr.P.H., M.P.H. (Public
Health/ Population Communications)—Senior
Program Officer 11, Asin/Near East Region,

Dr. Yun is a native of Korea with 24 years of

continuous and extensive experience ininter-
national health and family planning commu-
nication project development in Africa, the
Middle East. and Asia, Chiet ol the Asia/Near
East Division, he worked initially for the
Korean Family Planning Association and later
with the World Bank.

Maxwell S. Senior, Ed.D. (Educational Me-
dia Technology)—Country Representative
Bangladesh, Senior Program Officer 11 Dr.
Senioris a development communication spe-
cialist from Jamaica with broad experience in
a varieny of media, including radio, TV and
print materials. He has 13 years experience in
communication training, program manage-
ment and evaluation, and broadcasting.
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Moncef M. Bouhafa, M.A. (International
Economics)—Senior Program Officer I, Asiu/
Near East Region. Mr. Bouhafa has worked
in more than 30 countrics in Asia, Africa, the
Middle East, and Latin America. A commu-
nity mobilization specialist with UNICEF for
more than 12 years, he developed triaining
curricula and designed multi-media strate-
gies for health-related behavior change. He
also held the position of  Regional Commu-
nications Adviser for UNICEF Africa Regional
Office.  Mr. Bouhafa is fluent in Arabic and
French.

Edson E. Whitney, M.P.S. (Communication
Arts)—Scenior Program Officer 1, Asia/Near
Last Region.  Mr. Whitney has extensive
experience in training and education in both
Asia and Africa.  He has served as Project
Director for a Peace Corps «raining program
in Thailand, as Program Supervisor for a
refugee training progr: nin Indonesia, and as
a secondary school teacher in Swaziland. He
speaks Thai and Indonesian.

Katherine Treiman, M.P.H. (International
Health, Population Dynamics) - Program
Officer I, Asia/Near East Region, Ms. Treiman
has worked in Egypt developing a wide
ariety of 1EC programs including training
programs health workers in interpersonal
communication/counseling. Prior to joining
PCS she administered a refugee relief pro-
gram in the Sudan and a health education
program in the Philippines. She is conversant
in Arabic.

Ronald W. Hess, M.P.S. (Communication
Arts) —Program Ofticer 1, Asia Region. Mr.
Hess worked since 1978 in media planning,
production, and training in educational com-
mercial film and television. His protessional
work in Asia involved extensive anthropo-
logical and communication rescarch,  Mr.
Hess speaks Hindi and Urdu.

Pamela J. Pine, M.P.H. (Public Hcalth),
MAIA (International Affairs)—Program Officer
I, Asia/Near East Region. Ms. Fine has broad
experience managing and providing technical
assistance to heaith (family planning, nutrition,
tropical/communicable diseases, water), so-
cial (battered women, the homeless, clderly,
retarded), and economic (income generation
for women with low incomes) programs in the
Middie East, Africa, Asia, and the U.S. Ms. Pine
speaks Arabic and French.

Carol Haddaway, B.S. (Spuanish)—Program
Assistant, Asia/Near East Region. Ms. Hadda-
way has worked in a number of administra-
tive and management positions, and owned
and managed a travel agency in Trinidad.
Prior to becoming Program Assistant with
JHU/PCS, she held the position of Field Suppon
Coordinator, Ms. Haddaway speaks Spanish
and French.  She is currently pursuing a
masters degree in Applied Behavioral Sciences.

NIGERIA

Kim E. Winnard, M.A. (International De-
velopment—Country Representative Nigeria,
Senior Program Officer H. Mr. Winnuard has
extensive management expericncee in the
United States, Asia and Nigeria in develop-
ment communication and extension projects
for various loce! and international organiza-
tions, As 4 visual medi specialist and cross-
cultural trainer, he has played a key role inthe
development and implementation of over a
dozen projects in Nigeria.

Susan C. Krenn, B.A. (Modern Lan-
guagesj)—Program Officer 11, Nigeria. Ms,
Krenn has previous family planning/popu-
lation experience through the administration
of international training programs focusing
on management of tamily planning, devel-
opment and health organizations. She was
Media/Materials Specialist before becoming
Program Officer for Francophone Africa in
1986, and was appointed Program Officer for
Nigeria in 1989, She is currently monitoring
the more than 30 projects under way in
Nigerii. Ms. Krenn speaks French and Spanish,
Jennifer Daves, M.A. (Population Studices)—
Program Officer I, Nigeria. Ms. Daves has
experience in video publiciaon und market-
ing in addition to family planning communi-
catioa program design, monitoring and
training.  In the United States, she also has
worked as a family planning counselor and
has conducted research in the area of ado-
lescent pregnancy prevention.

MEDIA/MATERIALS CENTER

Hugh M. Rigby, B.A., P.G.C.E. (Dcsign/
Education)—Media/Materials Coordinator. Mr.
Righy came to PCS from the Euastern and
Southern Africa Regional Office of UNICEF,
where he was Visual Communication Officer
for five years. Previously he practiced as a
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Graphic Designer developing media materi-
als and also as a teacher of the visual arts.

Susan A. Leibtag, M.L.S. (Library Sci-
ence)—Librarian. Ms. Leibtag has worked as
A cataloguer/reference librarian ac the JHU
Population Dynamics/Maternal and  Child
Health Library and as an abstractor and
indexer for PI2. She is particularly experi-
enced in the cataloging and muintenance of
special collections,

Rita C. Mcyer, B.A. (English Literature )—
Editor. Ms. Meyer provides editorial and
credtive support to PCS stall by editing,
writing, designing, and illustrating PCS field
reports, seripts and - other materials. Her
hackground includes training in music and
the visual ants (painting and drawing) and
experience in writing and editing magazines
and journals in New York City.

Tyrus R. Mullis, C.T.S. (Vidco/Filnm)—
Medias Materials Specialist. Mr, Mullis brings
seventeen vears ¢ experience as an inde-
pendent videosfilm consultant to - provide
technical support to PCS staff and maintain
the vic o/film collection,

Cynthia K. Shaw, A.A. (Art Education)—
Media/Materials Assistant. Ms, Shaw came to
PCS from the Public Affairs Office of the
American Red Cross. She is the primary
contact for all visitors to the Media/Materials
Center.

Administration

Linda L. Donhauser—Scnior Budget/Grant
Administrator, Ms, Donhauser, who served
as Administrative Manager to PCS from 1980
(o 19806, rejoined the staft ona part-time basis
to provide administrative and financial man-
agement support.

Vera E. Ford, B.S. (Business Administra-
tion)—Administrative Manager. Ms. Ford has
worked with the PCS project for eight years,
providing financial and administrative sup-
port. Ms. Ford also has worked in both public
and private sectors in the arcas of budgeting,
auditing and program management,
Jennifer E. Ashcraft, B.S. (Chemisuy)—
Senior Contract Specialist. Ms. Asheraft has
SIX years experience managing government
contracts from agencies such as Department
of Defense, Internal Revenue Service, and

Department of Health and Human Services,
She is responsible for drafting and monitoring
country projects and subcontracts, and for
developing and maintaining financial and
nunigement systems,

Susan Dugan, B.A. (Spanish)—Administra-
tive/Grants Supervisor.  Ms., Dugan has ten
years of experience in financial and adminis-
trative operations, including budget prepara-
ton and analysis and program management,
she has served as Business Manager for
NASA's Hopkins Ultraviolet Telescope con-
tract and Semor Contract Specialist with PCS.
Ann H. Gibbins—Financial Analyst/Sys-
tems Development. Ms, Gibbins® financial
and administrative experience includes work
with the Saint Louis University, and with the
Accounting Department of The Johns
Hopkins University.

Benedette Cooper—Ficld Support/Travel
Coordinator. Ms. Cooper has worked for
fifteen years in the travel industry and has
extensive experience in corporiate meeting
planning. she is attending JHU to complete
A degree in Organizational Management.

PROGRAM ADMINISTRATION
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Table VIII-3
Summary of US Contractor Activitios—FY90
Academy for Educational Derelopment (AED)

AFRICA
Regional Country Mark Lediard and consultant Patrick Tadie coordinated the design and preparation of, and delivered,
Projects i workshop on television production for URTNA held in Dakar, Senegal in May of 1990, The three-

week workshop trained Francophone TV broadeasters in advanced production techniques.

Regional Technical In September, 1990, Michelle Lioy finalized a generic French-language 1EC twaining curriculum for
Assistance Africa, originally produced for Zaire,

Zaire Technical Michelle Lioy assisted the TEC Unit of PSND during three trips in November-December, 1990, March-
Assistitnce April, 1990, and in May-June, 1990. She reviewed and “africanized” the training of trainers (TOT)

interper<onal communication manual, and assisted the 1EC division staff in preparing and carrying out
two TOT seminars in Lubembashi and Kinshasa. She also assisted the PSND IEC Operational Rescarch
staff in planning and implementing the PCS-IEC activities evatuation in Kinshasa,

NEAR EAST
Egypt Country Michelle Lioy made quanerly visits to Egypt to monitor project activities and to provide assistance in
Projects communications planning, message development (particularly for TV spots), research design and

program eviluation. In August, 1990, Andrea Usiak provided additional assistance 1o the IEC Center's
computer section. fnaddition, two AED Egyptian consuliants have been placed in the SIS/IEC Center to
assist the Center director and stafl in IEC research and the use of mass media.

ASIA
Nepal Needs In April of 1990, Mark Lediard and JHUPCS's Sung Hee Yun reviewed the current status ot IEC plans
Assessment and progress in Nepal and, assisted by a Nepali anthropoloaist, undertook a review of 1EC effons and

outcomes in the previous two Five-Year Plan periods. The team also identificd popular entertainers
with interest in developing FIPP messages, and reviewed existing print materials in use for training and
client education and motivation.
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Table VIN—4
Summary of US Contractor Activities—FY90
Program for Appropriate Technology in Health (PATH)

AFRICA

Ghana Country In November, 1989, Kwame Asiedu assisted the HED/MOH in developing a supervisory training
Projects curriculum. He also met with regional directors of Health Services in the three campaign regions to
develop a mechanism that would incorporate the training division in future training-related activities.
Cameroon Technical In August, 1990, Lynn Cogswell organized and coordinated a two-week I1EC workshop on child-
Assistance spacing. She also assisted the MOPH/HES in finalizing a child spacing method booklet, a FP

The Gambia

motivational flipchan, anf a FP drama sciipt.
Technical In November, 1989, Pamela Greene assisted the Gambia Family Planning Association in preparing for
Assistance a one-week training materials development and identification workshop. In December she helped

conduct the workshop with JHU/PCS's Cheryl Lettenmaier,

NEAR EAST
Egypt Technical In November-December of 1989 and again in July-August, 1990, Margot Zimmerman assisted the Ain
Assistance Shams University in preparing a brochure on available FP methods. She also assisted the MO in
finalizing a booklet and posters on oral contraceptives for a non-literate audience.
Technical In May-Junce, 1990, Laurie Kricger assisted Ain Shams University with preparations for the all-agencies
Assistance IEC workshop. She also provided assistance to Family of the Future in finalizing the all-methods
flipckat. In addition, she worked with TEAM Misr to conduct a training needs assessment and develop
i supervisory checklist for interpersonal communication of clinicians and clinic staff workinf in FP,
Technical Throughout the year, Margot Zimmerman and Laurie Krieger assisted in developing strategy plans and
Assistance formulating questions for a situational analysis. They maintained contact with counterparts in Egypt and
with other organizations supplying TZ 1o PCS-assisted projects.
Morocco Technical In June, 1990, Linda Morales reviewed a draft of an oral contraceptive booklet which the MNFPO was
Assistence preparing as part of a project to promote oral contraceptives. $She prepared a memo in French and
English with detailed comments and suggestions for change which was sent through JHU/PCS to the
MNFPO.
ASIA
Bangladesh Technical in October, 1989, Margot Zimmerman helped prepare and participated in a JHU/PGS Bangladesh
Assistance planning mecting. She accompanied the JHU/PCS Country Representative in Dhaka to meet with
Bangladesh’s NIPORT director of training 1o discuss a collaborative project for training family welfare
assistants in counseling, quality of care and clinical FP knowledge,
Nepal Technical In April, 1990, Scott Wittet followed up on a JHU/PCS-supported project 1o revise the FP section of a
Assistance community-based health volunteer manual. He worked with local consultants, reviewed the training

manual and recommended reprinting and revising old FP materials, as well as developing new ones.
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Table VIII-5
Summary of US Contractor Activities—FY90
Saffitz Alpert and Associates, Inc. (SAA)

AFRICA

Indonesia Technical
Assistance

In October-November, 1989, Gary Satfitz made a final TA visit to Jakara in support of BRKBN's two-
vear Blue Circle Project. He assisted USAID/BKKBN in: reviewing the recent activities associated with
the IEC campaign: analyzing the SR Omnibus survey results and recommending future program
activities; reviewing and analyzing the final Pokja tracking repornts and recommending future strategies
for technology transfer; and reviewing the activities assiciated with initial acceptance of the Lili
campaign Kits in the sixteen Year 3 cities and recommending appropriate follow-up strategics.

NEAR EAST

Egypt Workshops
and
Copferences

Technical
Assistance

Technical
Assistance

Technical
Assistence

Technical
Assistance

In October, 1989 Gary Saftitz participated in a JHUPCS-sponsored workshop in Cairo. He prepared
and presented several case studies and round table discussions on such topics as the Blue Circle
Campuaign, proposal development and selection and seesctive partnerships between wdvertising
agencies and clients in the social sector,

In December, 1990, Gary Saftitz assisted EJMDA in developing a marketing promaotion plan and
developed Request tor Proposals to assist in the selection of a local advertising agency for the overall
purpose of training 1,300 physicians in providing FP services and developing marketing programs
supporting participating physician outlets in rurai upper Egypt.

In April-May of 1990, Mr. Suffitz assisted in developing the final draft marketing plan and a list of
specific marketing materials and costs 1o support Year 1 activities. The logo pretest was reviewed and
process outlines were developed for the creative development and pretesting of campaign materials.

In July, 1990, Gary Saffitz assisted in developing prototype communications neuerials, and reviewing
pretesting plans for adventising media, public relations and focal community programs.

Gary Saffitz and Gail McKirdy traveled o Cairo in September, 1990 to assist in developing the final
campaign materials for pretesting, reviewing final implementation activities and budgets, and reviewing
the Country Project Paper and JHUPCS sub-agreement with EJMDA.

Table VIII-6
Summary of US Contractor Activities—FY90
Porter/Novelli (P/N)

Ghanat Technical
Assistance

AFRICA

Dr. Robert Porter completed a systematic review of relevant FP planning and population rescarch in
Ghanit to assist AHDY Acera in designing its next five-year population project, He provided an
assessment of the carrent market for contraception and suggested promising directions for new
population program initiatives,

ASIA

Buangladesh Technical
Assistance

Technical
Assistance

In November-December, 1989, Bob Porter visited Dhaka to guide the development of the
evalwation design and produce a detaled action plan for the MOHPEAEM National Folk Singing
Progrian, (NFSP).

In April-Afay of 1990, he developed aneeds assessment and conducted other formative rescarch to
guide the ereation of TEC taining curricula and materials for rural ficldworkers, and community-
hased communication interventions 1o e implementaed through the MOHPEF'S rural service delivery
system. He drafter a REP for distribution io local organizations interested i conducting the NFSP
evitluation with JHU. PCS.
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Financial Report

The FY90 Financial Report for Cooperi-
tive Agreement No. DPE-3004-A-6057-00
(PCS D covers the period October 1, 1989
through September 30, 1990, The follow-
ing tables include a financial summary for
the total Cooperative Agreement and for
cach source of Regional Bureau or Mission
buy-in funding,

The PCS project was renewed for an
additional five year period on July 18, 1990
through Cooperative Agreement No. DPE-
3052-A-00-0014-00 (PCS 1D, As of Sep-
tember 30, $3.509,008 in funding had been
obligated 1o this Cooperative Agreement
including $2:414.393 in core funds and

31,094,675 in funding for six buy-ins. Of
these funds, only $7997 was expended
during the year against one buy-in as shown
in tables IX-3 and IX-30.

Under PCS 11, the total project budget for
the five year period, September 1, 1986
through August 31, 1991, is $30 million.
Total obligated funding of $29.987.500 has
been provided through September 30, 1990
leaving an unobligated balance of $12,300.
AsshowninTable IX-1, FY®7 through FY90
project expenditures tincluding aceruals)
totaled $25,237.649 leaving o remaining
olligated balance of $4.719,851. Following
is alist of funding by region as of September
30, 1990.




No. of Tota! Funds % of funds
Source Buy-Ins Obliguted Obligated
Core $13,424,205 45
Buy-ins (including earmarked funds)
Africa 20 $4,627,528 15
Latin America 12 2,576,746 9
Asia 11 6,552,176 22
Near East 4 2,800,845 9
Total Buy-ins 47 $16,563,295 55
$29,987,500 100

GRAND TOTAL

The FY90 budget totaled $3,000,000.
Actual expenditures of $7,931,245 under
PCS 11 represent a variance of $68,755 or
less than one percent of this budget. Table
IX-2 shows a comparison of actual to
budgeted expenses.  During this year
$7,699,894 was disbursed and year end
accruals and adjustments of $231,351 pro-
duced the total of $7,931,245.

Core expenditures for FY90 equaled
$3,102,298 or 39 percent of total funds
expended, and buy-in expenses were
$4,828,947 or 61 percent of the total. Table
IX-3 shows project expenditures as they are
distributed among core and buy-in funding
sources. A statement of account for cach
buy-in under PCS 11 is included as Tables
IX~ithrough [X-35and expenditures funded
by the one buy-in active under CA I are
shown on Table IX-36. Each of these tables

also includes a list of activities conducted
under the buy-in during the year.

Expenditures for country projects dur-
ing the fourth year of the PCS 11 Coopera-
live Agreement totaled $1,832,276 or 23
pereent of project expenses.  Core funds
supported only $11,970 of this amount,
while buy-ins provided $1,820,306 or more
than 99 percent of FY90 country project
funding.

As of September 30, 1990, an additional
amount of $1,786,107 was committed to the
support of future sunproject activities.

As noted above, the PCS project was
renewed in July of 1990 for an additional
five year period which continues through
July 15, 1995. The funding ceiling for the
renewal period is $60 million and buy-ins
are expected to provide up to 50 percent of
this total.
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Table IX-1
Cumulative Fxpenditures 1986-1990
DPI-3004-A-00-6057-00

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontriacts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs

TOTAL

Obligated as of 9730:90
Balance of Funds as of 9-30/90

See Notes on Table 1X-2

Frar TFves “Fren
EXPENDITURES EXPENDITURES EXPENDITURES
FR: 08/01/86 FR: 10/01/37 FR: 10/01/88
T0: 09/30/87 T0:008088  T0:033089
$963.120 $1,133,118 $1,23.1,087

226,75 257,002 285,178
180,794 239,134 178,551
400,100 405,311 043.722
231,808 543,570 524,528
414,636 L0411 1LOY2.182
335,595 335,015 340,152
133,746 239,805 419,551
18,544 93,283
902,521 2110514 7,305
268,010 536,128 729,328
032,197 830,039 1,012,959
$3,805,610 $6,115,476 $7,385,318

$29.987,500
$4,749,851

" Frs0

EXPENDITURES

FR: 10/01/89
... 10: 0873090
$1,420,3314
340,937
271,379
539,800
427,048

1.832,270
421,602
231,474
301,075

2.807.087
913,243

1,210,817

§7,931,245

oML

EXPENDITURES
FR: 09/01/86

. 10:0930/80
$1,751,205
1,110,531
809,858
2,049,233
1,727,554

5,379,505
1432424
1,044,576
739,982
8,590,187
2,410,709
3,080,012
$25,237,649
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Table IX-2
Actual Expenditures vs. Budget FY90
DPI-3004-A-00-6057-00

ACTUAL

EXPENDITURES BUDGET
FR: 10/01/89 FR: 10/01/89
— .. To:09m080  T0:0990/0 DEVIATION
Salaries & Wages $1,120,33+4 $1,113,581 (5300,753)
Fringe Benefits 340,937 267,278 (73,659
Consultants 271,379 408,318 196,939
Travel and Allowances 539,800 373,939 34139
Equipment & Supplics 4127,0:48 250,554 (177.091)
Subcontracts
Country Projects 1,832,276 2,735,121 902 845
AED 421,002 050,024 234,302
PATIIL 251,47+ 280,490 29,022
Other Subcontracts 301,675 230,831 (0-1,841)
Subtotal 2,807,087 3,908,472 1,101,385
Other Direct Costs 913,243 300,284 (612,959)
Indirect Costs 1,210,817 1,117,574 (V3,243

TOTAL $7,931,245 $8,000,000 $68,755

Notes: €D Includes segional and gussion buy-an tunds

(23 YOO Expenditures include acerals and adpastments as tollows
Equipmient & Supplics-032002): County Projects-3100.1 15, AFD=330.045;, PATH-S1704E Other Subx ontracts-S9 830,
Other Direct Cosa =081 25 0, Indirect Costs-t81,053)

€3 Expenditures Tor consultants include Both dees for services and traved coss

€8 Expenditures For Other Direct Costs e reduced by S1ATL Al sevenue in Y90
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Table IX-3
Total Expenditures by Source of Funding
FY87 Fres T
EXPENDITIRES EXPENDITURES EXPENDITURES EXPENDITURES
FR: 09/01/86 FR: 10/01/87 FR: 10/01/88 FR: 10/01/89
T0: 09/30/87 T0: 09/30/88 T0: 09/30/89 TD: 09/30/90
DPE-3004-A-00-6057-00:
Core Funds $2,756,192 $3,350,789 SL000.835 $3,102,298
Buy-Ins:
Africa Nigeria (81 Million) 352,149 60,808 0 0
Latin America ($280,000) 23,045 75,805 0 0
CAFS (3100,000) 45,409 0 0 0
Asia (5125000 23,003 5.903 0 ()
India. Regional Advisor ($428,805) 170,925 200,112 37,708 0
Philippines ($890,745) 163,712 470,449 216,215 34,765
Bangladesh (S150,000) 97,480 32514 0 0
REDSO tvory Couast) (550,000) 30,340 (9,500) 29,100 0
NE Asia (550,000) 2,531 21 1] 47,18
Latin America (RVPC)Y (51,360,000) 90,238 044,252 320,881 187,288
Burkina Faso (330,000 10,512 06,175 146,103 87,211
Niger (567,300) 055 52,104 14,541 0
Ghana (51,397.000) 1,120 210,075 493,701 510,504
Haiti (37.830) 1,633 0,203 0 0
CAFS (3110,000) 1-40,000 ( V]
Turkey (5406,707) 190,455 119575 08,374
Brazil AIDS (520,000) 12,184 THt7 0
Peru AIDS (520,000 21,779 (1.779) 0
Francophone Africitr AIDS ($10,000) 3.539 0l 0
Zimbabwe (550,000) 50,000 1] ]
Upandi (350,000) 0 9,509 11,939
Colombia (5120,000) 0 05,081 50,093
Sahel (S180,0001 17,850 T2475 75,399
Indlia (3300,000) 25,095 50,900 22,349
Brazil Vasectomy Promotion ($325,000) 9,523 191,204 124,213
Indonesia (5194,000) 80,273 94,097 19,030
Egypl (52.030,138) 142,998 523,379 767,849
Zaire (3360,000) 30,952 063,952 218927
Bangladesh €53.510,000) 150,330 570,418 1,024,740
Africa (5350,000) 0 253,570
Asice Near Fast (5230,000) B.105 50,742
Philippines (582,217) 82217 0
Burkina Faso KAPS (5:45,000) 33,992 11,008
Tanzania (S600,000) 23,101 (7,539
Nepal (53,0000 82 42,918
Costa Rica (530,500) 0 25,441
Cameroon (5200,000) 0,167 90,690
Moroceo (33200000 77,363 163,513
Chud (5845001 OR7 17,401
Ghana PN (550,302) 3.793 33872
El Sulvador GAMMA ($112,000) 112,000
Bolivia (5235,000) 123,101
El Salvador MAG €5240,000) 2.40,000
Philippines (3667,783) 318327
Honduras (87,500) 4,223
Renya €5150,0000 e B ) 201,351
Subtotal Buy-Ins 1,019,418 2,758,087 3,294,143 LHB947
TOTAL $3,805,610 $6,115,476 $7,385,318 $7.931,245
DPE-3052-A-00-0014-00:
Buy-Ins:
Pakistan ROU N
TOTAL $7.997

TOTAL
EXPENDITURES
FR: 09/01/86
T0: 09/30/80

$13.336,114

413,017
98,910
EERTID]
29,020

428,805

891,141

150,000
30,000
50,000

1,248,659

340,000

07,300
1,221,400
7,836

140,000

378,104
20,000
20,000

4,240
50,000
21,408

115,177

165,732

10:4,953

325,000

194,000

1,434,220

313831

1,757,534

253,570
SEHE47
82,217
45,000
90,6-10
43,000
25,141
97,157

242,878
18,388
39,605

112,000

123,161

240,000

318,327

4,223
20,351
11,001,535

$25,237,649

97
$7.997
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Table IX-4
Summary of Buy-In Expenditures
Philippines Buy-in (3896, 745)
DPE-3004-A-00-6057-00

FY8?7 FY8s FY89 FY00 FY®1 TOTAL

EXPENDITURES EXPENDITURES EXPENDITURES EXPENDITURES BUDGET FUNDING
FR: 09/01/86 FR: 10/01/87 FA: 10/01/88 FR: 10/01/89 FR: 09/01/90 FR: 09/01/88
AWARD DATED 9/01/86 T0: 09/30/87 TG: 09/30/88 T0: 09/30/89 TG: 09/30/30 T0: 08/31/81 TD: 08/31/81
Sabaries & Wages $15,927 S11LHE54 $17.817 SO SO $-45,598
Fringe Benefits 7,022 2,720 41744 0 0 13,922
Consultants 919 10,903 233 0 0 12,055
Travel and Allowances 11,326 71,711 26,0-i4 12,389 0 121,470
Equipment & Supplics Shi 508 1,231 0 0 2,313

Subcontriacts

Country Projects 116,421 340,990 151,300 18,000 5,00t 038,315
AED 0 1} 0 0 0 0
PATH ¢ 0 0 0 0 0
Other Subcontriacts 0 0 1] 0 0 0
subtotal 116,421 316,990 151,300 18,000 75,604 038,315
Other Direct Costs 670 1,822 212 312 0 3,016
Indirect Costs 10913 20,875 15,204 4,004 0 60,056
TOTAL $163,712 $476,449 $216,215 $34,765 $5,604 $896,745

Activities during FY90
Completion of five country projects including AS-PHI-01, AS-PHI-02 and AS-PHI-03 with Population Center Foundation; AS-PHI-04 with
Family Planning Organization of the Philippines; and AS-PHI-03 with the Ago Medical and Education Centers.
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Table IX-5
Summary of Buy-In Expenditures
NE/Asia Buy-In ($50,000)
DPE-3004-A-00-6057-00

FYa? Fres FYag FYso TOTAL

EXPENDITURES EXPENDITURES EXPEMDITURES EXPENDITURES FUNDING

F.: 09/01/86 FR: 10/01/87 FR: 10/01/88 FR: 10/01/89 FR: 09/01/86

AWARD DATED 9/01/88 70: 09/30/37 T0: OFFUIBB o T0: 09/30/89 T0: 09/30/80 T0:08/30/90
Salaries & Wages $0 S0 30 $3.150 $3,150
Fringe Benefits 0 0 0 787 787
Consultants 1,880 0 0 0 1,880
Travel and Allowances 0 0 0 30,115 30,115
Equipment & Supplies 4+ 16 0 220 280

Subcontracts

Country Projects 0 0 0 0 0
AED 0 0 0 0 0
PATH 0 0 0 0 0
Other Subcontricts 0 V] 0 0 0
Subtotal 0 0 0 0 0
Other Direct Costs 23 0 0 1,674 1,097
Indirect Costs 584 5 0 11,502 12,091
TOTAL $2,531 $21 $_0 $47,448 $50,000

NOTE: Includes acensals and adjustinents as follows: Other Direct Costy-$827; Indirect Costs=$ 264,

Activities during FY90

1. Technical Assistance was provided to review current status of national Population Welfare Communication Project
and to develop a five-year FIVIEC strategy for the forthcoming USAI/MPW national FP project.

2. Wafai & Associates (Egypt Subcontractor) began focus research design for Yemen Project.
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Table IX-6
Summary of Buy-In Expenditures
Latin America (RVPC) Buy-In ($1,360,000)

DPE-3004-A-00-6057-00

AWARD DATED 9/01/86
AMENDMENTS HD. 2; 5; & 15

_DATED 6/18/87, 8/4/87, 9/8/88

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs

TOTAL

Fre7 CFves ey
EXPENDITUAES EXPENDITURES EXPENDITURES
FR: 09/01/85 FR: 10/01/87 FR: 10/01/88
10: 09730787 VO:095088 TO:093089
$11,702 $20.,523 510,341

2,708 0,100 2,460

380 1,341 4,803
478 24,070 2400
70,233 348,145 165,04
0 143,010 130,000

0 0 0

0 0 0

0 0 0

0 113,016 130,000

0 58,677 (799)

+,071 33,780 6,500
$96,238 $644,252 $320,881

" FYeo Frat TOTAL

EXPENDITURES BUDGET FUNDING
FR: 10/011/89 FR: 10/91/90 FR: 09/01/86
 TD:0800 70: 08/31/91 _T0:083191
$24,505 $5,478 $78,519

06,012 1,175 18,521

0 18,700 25,290

4,028 0,791 38,133
(3,816 0 585,576
136,200 22473 131,089

0 0 0

0 0 0
1300 Y 7,500
143,700 22,473 439,189
1.338 35,181 94,397
11,551 21,543 80,045
$187,288 $111,341 $1,360,000

NOTE Inchudes accruals and adjustments as tollows: Salarzes & Wages-Sa.017; Fringe Benefit=$1,224, Indired Costs=$1,710

Activities during FY90

See Project LA-GUA-01 in Chapter 101, *Principal FY90 Activities” and “FY90 In-Country Technical Assistance”,
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Table IX-7
Sunmary of Buy-in Expenditires
Burkina Faso Buy-in ( $340,000)
DPE-3004-A-00-6057-00

AWARD DATED 9/01/86
AMENDMENT ND. 7 DATED 11/19/87

FINANCIAL REPORT

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs

TOTAL

Frar Fves " Fves FYeo TOTAL
EXPENDITURES EXPENDITURES EXPENDITURES EXPENDITURES FUNDING
FR: 08/01/86 FR: 10/01/87 FR: 10/01/88 FAR: 10/01/80 FR: 09/01/88
T0: 09/30/87  To:owsums  T0:0930m9 T0: 08/30/90 10:09/30/90

$6,527 $7.071 $11,228 $22,035 $46,801

1,550 1,626 2,563 5,526 11,265

0 18,992 #4721 23,029 51,342
0 6,551 2919 2544 12,014
0 067 1527 5,035 2,029
0 50,000 110,000 1,108 161,108
0 0 0 0 0
0 0 0 71 71
0 0 0 0 o
0 "50.000 110,000 1,239 161,239
9 812 740 0,582 8,13
24420 10,656 8,104 20,621 2007
$10,512 $96,175 $146,102 $87,211 $340,000

NOTE: Includes accruals and adjustiments as follows: Salaries & Waages-810,10+4; Fringe Benefits=$1,100;, Consultants=$ 1 2080, Trave] &
Country Projects= S8.832); Other Direet Costa-$2.000, Indirect Costs=$11,807.

Activities during FY90

Allowances-$2.625;

See Project AF-BKF-02 in Chapter 11, “Principal FY90 Activities” and “FY90 In-Country Technical Assistance.”
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Table IX-8

Summanry of Buy-In Expenditures
Ghana Buy-n ($1,397,000)
DPE-3004-A-00-6057-00

Consultants

AED

FY8? Fvas FYa9 FY80 Fyol TOTAL
EXPENDITURES EXPENDITURES EXPENDITURES EXPENDITURES BUDGET FUNDING

AMENDMENTS NO. 4; 18; & 23 FR: 09/01/86 FR: 10/01/87 FR: 10/81/88 FR: 10/01/89 FR: 10/01/90 FR: 09/01/86

DATED 7/15/87; 2/1/89;4 8/10/89 T0: 09/30/87 T0: 09/30/88 T0: 69/30/89 T0: 09/30/90 T0: 08/31/91 T0: 083191

Salaries & Wages $700 §5,727 $:4,460 $58,176 S0 $09,069

Fringe Benelits 161 1,317 1,062 13,575 0 16,115

0 16,6-i0 (6,300) 712 0 11,058

Travel and Allowances 0 30.533 25,221 48,553 0 104,307

Equipment & Supplies 0 12,364 0,845 15,679 0 34,888
Subcontracts

Country Projects 0 129,360 370,000 228,501 175,600 903,461

0 0 90-1 0 0 904

PATH 0 0 1,460 80,719 0 82,209

Other Subcontracts 0 0 0 0 0 0

Subtotal 0 129,360 372,30+ 309,250 175,000 980,57+

Other Direct Costs 0 2,020 62,986 18,340 0 83,340

Indirect Costs 259 18,108 27,057 46,219 0 91,043

$1,120 $216,075 $510,504 $175,600 $1,397,000

TOTAL

$493,701

NOTE. Includes acoruals and adjustiments as Sollows: Salries & Wages-$39,004; Fringe Benefity-$4,383; Indirect Costs=$15,513.

Activities during FY90

See Project AF-GHA-01 in Chapter 11, “Principal FY90 Activities.”
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K Table IX-9
Summary of Buy-bu Expenditures
Turkey Buy-fn (%4006, 707)
DPE-3004-1-00-6057-00

Fres Fras FYao FYg1 TOTAL
EXPENDITURES EXPENDITURES EXPENDITURES BUDGET FUNDING
AMENDMENTS NO. 4;5;8; & 12 FR: 10/01/87 FR: 10/01/88 FR: 10/01/89 FR: 10/01/90 FR:10/01/87
DATED 7/15/87; 8/4/87; 8/26/87; & 6/3/88 T0: 09/30/88 TC: 09/30/88 T0: 09/30/90 T0: 08/31M T0: 08/31/91
Salaries & Wages $9,788 $8,279 $4,489 $2,024 $24,580
Fringe Benelits 2,225 1,904 1,127 501 5,757
Consultants 4,26 (127) 50 0 4,187
Travel and Allowinces 8,607 15,395 98 0 24,980
Equipment & Supplics 0603 116 60 0 847
Subcontracts
Country Projects 156,521 77,723 55,030 24,970 3144, 24444
AED 0 90 3,588 0 3,678
PATH 0 0 0 0 0
Other Subcontracts 0 0 0 0 0
Subtotal 156,521 77,813 58,018 24970 317,922
Other Direct Costs 55: 0,475 0673 0 7,702
Indireet Costs 7431 9.720 2,367 808 20,726
TOTAL $190,455 $119,575 $68,374 $28,303 $406,707

NOTE: Includes acenuals and adjustiments as follows: Saluries & Wiges-$3,.912; Fringe Benetite—S983; Indiredt Costs-$1,505.

Activities during FY90
Initiation of new project with Turkish Family Health and Planning Foundation (TFHPF) for a planned second national
campaign (NE-TUR-0-1).
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Table IX-10

Summary of Buy-in Expenditures

Francophone Africa/AIDS Buy-In ($10,000)

AMENDMENT RD. 5 OATED 8/04/87

Salaries & Wages
Fringe Benefits
Consultan:s
Travel ar | Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs

TOTAL

Activities during FY90

No activities were undertaken under this buy-in during this year.

EXPENDITURES
FR: 10/01/87

T0: 09/30/88

$1,793
412
0

Y88

DPE-3004-A-00-6057-00

FYBe FY90 FYg1 TOTAL

EXPENDITURES EXPENDITURES BUDGET FUNDING
FR: 10/01/88 FR: 10/01/89 FR: 10/01/90 FR: 10/01/87
TD: 09/30/89 TD: 09/30/80 T0: 08/31/91 T0: 08/31/01
$438 $0 $0 $2,231
101 0 0 513

0 0 3,284 3,284

0 0 0 0

0 100 617

0 0 0 0

0 0 0 0

0 0 0 0

v 0 0 90

0 0 0

0 0 979 979

162 0 1,397 2,376
$701 $o $5,760 $10,000
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Table IX-11

Summary of Buv-In Expenditures
Ugandu Buy-In ( $50,000)
DPE-3004-A-00-6057-00

AMENGMENT NO. 6 DATED 8/26/87

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs
TOTAL

Activities during FY90

F89  FYe Frat TO1AL

EXPENDITURES EXPENDITURES BUDGET FUNDING
FR: 10/01/88 FR: 10/01/89 FA: 10/01/90 FR: 10/01/86
TO:093089  T0:09/30/0 10: 08/31/81 T0: 08/31/91

S0 S0 S0 $0

0 0 0 0

9,509 0 0,000 15,509

0 1,051 10,000 11,051

0 0 3,472 3,472

0 0 0 0

¢ 0 0 0

0 0 0 0

0 _ .0 0 0

0 0 0 0

0 5848 2,500 8,348

0 5,000 0,500 11,620

$9,509 $11,959 $28,532 $50,000

Development of FP flipchart for African countries.
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Table IX-12
Summary of Buy-in Expenditures
Colombia Buy-In ($120,000)
DPE-3004-A-00-6057-00

FYSE T ) FV§D S - Fyo1 TOTAL
EXPENDITURES EXPENDITURES BUDGET FUNDING
FR: 10/01/88 FR: 10/01/89 FR: 10/01/90 FR: 10/01/88
AMENDMENT ND.6 DATED 8/26/87 T0: 09730789 T0: 09/30/90 T0: 08731/91 T0: 08/31/91
Salaries & Wages S0 $0 $0 S0
Fringe Benefits 0 0 0 0
Consultants 610 0 0 610
Travel and Allowances 0 26 0 20
Equipment & Supplies 0 0 0 0
Subcontracts
Country Projects 03,650 50,000 4,823 118,473
AED 0 4] 0 0
PATH 0 0 0 0
Other Subcontracts 0 0 0 0
Subtotal 63,650 50,000 4823 118,973
Other Direat Costs 824 67 0 891
Indirect Costs 0 0 0 0
TOTAL $65,084 $50,093 $4,823 $120,000

Activities during FY90
See Project LA-COL-03 in Chapter 11, “Principal FY90 Activities.”
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Table IX-13
Summary of Buy-In Expenditures
Sabel Buy-In ( $180,000)
DPE-3004-A-00-6057-00

FY88 e T Fve FYo1 TOTAL

EXPENOITURES EXPENDITURES EXPENDITURES BUOGET FUNDING

FR: 10/01/87 FRA: 10/01/88 FR: 10/01/89 FR: 10/01/90 FR: 10/01/87

AMENDMENT NO.6 DATED 8/26/87 T0: 09/30/88 T0: 09/30/8% T0: 08/30/80 T0: 08/31/91 T0: 08/31/8¢
Salaries & Wages $5,677 $4,493 $5,475 $2,352 $17,997
Fringe Bencfits 1,306 1,044 1,380 548 4,278
Consultants 1,020 0 0 0 1,020
Travel and Allowances 9,765 36,327 0 0 40,092
Equipment & Supplies 920 0 185 0 275

Subcontracts

Country Projects 0 9,300 05,700 0 75,000
AED 0 3,375 0 0 3,375
PATH 0 0 0 10,439 10,439
Other Subcontracts 0 0 0 0 0
Subtotal 0 12,675 65,700 10,439 #8814
Other Direct Costs 0 0 250 0 250
Indirect Costs 0 17,936 2,409 929 21,274
TOTAL $17,858 $72.475 $75,399 $14,268 $180,000

NOTE: Includes accrualy and adjustments as follows: Salaries & Wages-81,657; Fringe Benefits=8454; County Projects=$24,500, Indirect Costa=S$675,

Activities during FY90

Refinement and finalization of two country projects:

“Joining Traditional and Modern Media to Promote Family Planning in Mali® with AMPPF (AF-MAI-02) and CERPOD
(AF-MAI-03).
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Tuble IX-14
Summary of Buy-In Expenditires
Indlia Buy-In ($300,000)
DPE-3004-A-00-6057-00

FYa8 T e ma Fra1 TOTAL

EXPENDITURES EXPENDITURES EXPENDITURES BUDGET FUNDIHG

FR: 10/01/87 FR: 10/01/88 FA: 10/01/89 FA: 10/01/90 FA: 10/01/87

AMENDMENT NO. 6 OATED 8/26/87 T0: 09/30/88 T0: 09/30/89 T0: 09/30/80 T0: 08/31/91 TD: 08/31/91
Salaries & Wages $13,557 $10,003 $10,107 $7,.379 $41,106
Fringe Benelits 3,118 2,339 2,153 1,845 9,755
Consultants 0 0 888 0 888
Travel and Allowances 2,580 (2,580) 2.307 10,520 18,827
Equipment & Supplics 0 0 0 1,050 1,050

Subcontructs

Country Projects 0 0 0 133,529 133,529
AED 0 0 0 0 0
PATH 0 0 0 0 0
Other Subcontracts 0 4:12,_9(& 0 0 32,900
Subtotal 0 42,966 0 133,529 176,495
Other Direct Costs 510 K872 1,160 19,811 22,353
Indirect Costs 5,930 3,249 5,434 14,913 29,520
TOTAL $25,695 $56,909 $22,349 $195,047 $300,000

Activities during FY90

JHU/PCS staff and consultant conducted an assessment of the 1EC training for Hindi speaking states in North India,
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Table IX-15
Stmmary of Buy-In Expenditures
Brazil/Vasectomy Promotion Buy-In ($325,000)
DPE-3004-A-00-6057-00

e rvme e o
EXPENDITURES EXPENDITURES EXPENDITURES FUNDING
AMENDMENTS NO. 6 & 14 FR: 10/01/87 FR: 10/01/88 FR:10/01/39 FR: 10/01/87
DATED 8/26/87 & 8/2/38 T0: 09/30/88 T0: 09/30/89 T0: 09/30/90 T0: 09/30/90
Salaries & Wages $0 $0 $12:467 $12,467
Fringe Benefits 0 0 3,117 3,117
Consultints 1,462 (1,162) 0 0
Travel and Allowances 0 0 431 451
Equipment & Supplics 0 0 0 0
Subcontracts
Country Projects 8,000 192,740 102,684 303,124
AED 0 4] 0 0
PATH 0 0 0 0
Other Subcontracts 0 0 0 {]
Subtotal 8,000 192,740 102,681 303,424
Other Direct Costs 61 (1) 20+ 311
Indirect Costs 0 0 5,230 5,230
TOTAL $9,523 $191,264 $124,213 $325,000

NOTE: Includes aceruals and adjustments as follows: Salaries & Wages-$12.07, Fringe Benchits=33. 117 County Projecta-$45.08.;

Indirect Costs=9-4,087

Activities during FY90

See Project LA-BRA-03 in Chapter I, “Principal FY90 Activities.”
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Table IX-16
Summary of Buy-in Expenditures
Indonesia Buy-In ($194,000)
DPE-3004-A-00-6057-00

FY88 Frag FY00 TOTAL
EXPENDITURES EXPENDITURES EXPENDITURES FUNDING
AMERDMENTS NO. 8 & 18 FR: 10/01787 FA: 10/01/80 FA: 1001788 FA: 10/01/87
DATED 12/11/87 & 2/1/89 T0: 09/30/88 T0: 09/30/89 T0: 09/30/90 T0: 09/30/90
Salaries & Wages $5,6802 $8,133 $(314) $13,621
Fringe Benefits 1,335 1,884 (79 3,110
Consultants 5,574 ol 0 6,205
Travel and Allowances 3,280 0,410 0 11,696
Fquipment & Supplies 0 0 0 0
subcontracts
Country Projects 0 0 0 0
AED 0 4] 0 0
PATH 0 0 0 0
Other Subcontracts 56,764 72,203 19,391 148,361
subtotal 56,704 72,203 19,394 148,361
Other Direct Costs 87 167 107 361
Indirect Costs 5,425 5,209 (78) 10,556
TOTAL $80,27 $94,697 $19,030 $194,000

NOTE: Includes acenuals and adjustments as follows PATTH—6; Other Subcontracts—($14,794).

Activities during FY90

See Indonesia fTechnical Assistance), “Principal FY90 Activities.”
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Table IX-17
Summery of Buy-in Expenditires
Eypt Buy-In (32.030,138)
DPI-300:5-A-00-6057-00

Fies FY89 FYoD T ToTAL
EXPENDITURES EXPENDITURES EXPENDITURES BUDGET FUNDING

AMENDMENTS NO. 9; 13; & 22 FR: 10/01/87 FR: 10/81/88 FR: 10/81/89 FR: 10701790 FR:10/01/87
4/88; 6/10/88,& 6/2/89 T0: 09/30/88 T0: 09/30/89 T0: 09/30/90 T0: 0873191 T0: 0873191
Saliries & Wages $9,545 $51.507 S01,538 65,000 $187.590
Fringe Benefits 2,149 11,909 14929 16,250 45,297
Consultints 12.890 32,781 94,193 40,000 179,800
Travel and Allowances 32,034 33,010 33710 35,000 136,954
Equipment & Supplies 21,027 1972 24,473 14,000 57,328

subcontritcts

Country Projects 38,533 19,785 120,016 201,011 945
AED 0 140,543 125892 39,5380 312,015
PATH }] 15,314 119,000 23,108 157,482
Other Subcontracts {] 151,701 01,657 31965 245,323
Subtotal 38,533 333,343 432,025 339,204 1,163,763
Other Direct Costs 2982 18,502 27377 10,000 58,921
Indirect Costs 23,238 41,579 79,002 50,398 200,217
TOTAL $142,998 $523,.379 $767,849 $595,912 $2,030,138

NOTE: Includes accruals and adiustinents as tollow County Progects-310,162, AFD-$10,420, PATH-S12RY2

Activities during FY90

L Assisted USAID-funded family planning agencies with wide range of TEC activities, including:

e Development of print materials for illiterates

* Training of health care workers in interpersonal communication counseling skills

¢ Development of second issue of innovative “videomagazine” for use in clinics

¢ Development of information and promotional campaigns involving TV dramas and spats, lyers, brochures,
hillboards, and logo design

* Design and implementation of a sivnational anabvsis of all TUSAID-funded family planning projects

¢ Developmeat of strategic directions guidelines for continuing FP 1EC projects in Egyvpt

* Design and implementation o 1EC workshops to produce 1PC core curriculum, 1EC national guidelines, and a
systen ol muaterials excliunge,

Assisted the State Information Service TEC Center, the central government agency responsible for tamily planning

1EC, o

¢ Develop and implement and TEC strategy for mass media and interpersonal communication aimed at potential

users of contraception
* Identify themes and messages for TV spots, and assist in production of TV deamas
¢ Conduct rescarch on media habits and for materials development
* Develop print materials for the general population,
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AMENOMENT NO. 10 OATED 3/18/88

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontricts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs

TOTAL

Table IX-18

Summary of Buy-in Expenditures

Fys8
EXPENDITURES
FR: 10/01/87
T0: 0973088

S1.412
325
21,984

$30,952

FY89
EXPENDITURES
FA:10/01/88
T0: 09730/89

80,940}
1,613
0,443
4,178
0

0
38,008
0
]

38,008
0
5870

$63,952

Zaire Buy-In ( $360,000)
DPLE-3004-A-00-6057-00

Fveo
EXPENDITURES
FR: 1001/89

TO:09Q0R0

S$11,090
2,782

0
40,080
2,303

(}
99,734
0,215
13,990

119,939
12,723
24,004

$218,927

FY81
BUDGET
FA: 100180

T10: 0873181

S0

0
3,407
3,000
1,060

0

27,070

0

0

27,070
3,000
4,032
$46,169

TOTAL
FUNDING
FR:10/01/87
T0: 08/31/1
$19,442

4,720
31,894
55,504

3,303

0

165,412
0,215
13,990
185.017
17,811
41,0:49
$360,000

NGTE Includes aceruals and adjustments as follows Salapies & Wages - S0.993, Fringe Beaefits - $1.789; AFD - $12.470; Indigedt Costs — $2808

Activities during FY90

See Zaire CTechnical Assistance) “Principal FY90 Activities™ and “FY90 In-Country Technical Assistance.”
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Table IX-19
Summary of Buy-In Ixpenditures
Bangladesh Buy-In ($3.510.000)
DPE-3004-A-00-6057-00

FYes Fre9 Frs0 O TAm TTOTAL
EXPENDITURES EXPENDITURES EXPENDITURES BUOGET FUNDING
FA: 1001787 FA: 10/01/88 FA: 10/01/89 FR: 1001/90 FA:10/01/87
AMENDMENT NO. 11 DATED 4/15/88 T0: 09/730/08 1: 09/30/89 T0: 09/30/90 T0: 0873181 10: 08/31/91
Sularies & Wages 341,659 $122,043 $137.788 $119.010 $421,700
Fringe Benefits 9,582 28,501 34182 20,245 101,510
Consultants 272 1,974 5.793 0,083 14,122
Travel and Allowances 15,280 30477 03,939 67,130 200,838
Equipment & Supplies 2,207 71,033 82277 80,391 241,908
Subcontracts
Country Projects 0 35,000 155,081 832720 1,022.801
AED 0 0 2,730 20,000 22,736
PATH 200 0,353 20,412 30,000 57,071
Other Subcontracts 24,307 77,720 72,252 30108 249,453
Subtota] 25,213 119,079 250,481 957 888 1,352,001
Other Direct Costs 2,280 110,544 290,371 299,999 703,200
Indirect Costs 29,831 92,167 159,949 180,108 408,055
TOTAL $156,336 $576,418 $1,024,780 $1,752,466 $3,510,000
NOTE: Indudes accruals and adjustments as follows: Salasies & Wages-$12.225, Fonge Benefits-$3,715, County Projects-36,508, Other Subcontracs—$4.831;

Indirect Costs-$5.108

Activities during FY90
1. See Bangladesh (Technical Assistance), “Principal FY90 Activities™,
2. Ongoing project activities under seven country projects.

PC51990 185



FINANCIAL REPORT

Table IX-20
Stimmary of Buy-tn Expenditures
Africa Buy-ti ($350,000)
DPE-300:4-A-00-0057-(0)

FY90 FYot TOTAL

EXPENDITURES BUDGET FUNDING

FR: 10/01/89 FR: 10/01/90 FR: 10/01/89

AMENDMEN)Y ND. 14 DATED 8/2/88 TD: 09/30AV0 T0: 08731/91 T0: 08/33/91
Saliries & Wages 3324 S0 $324
Fringe Benetits 47 0 [
Consultants 3004 0 3.104
Travel and Allowances 30447 31,897 TLAK
Equipment & Supplies 3141 3,000 S

Subcontricts

Country Projedts 180,500 44,500 225,000
AED 0 0 0
PATH 0 0 1]
Other Subcontracts 0 §] 0
Subtotal 180,500 4,500 225,000
Other Diredt Costs 9.0935 2obtt 11,539
Indirect Conts 17,712 12,589 30,301
TOTAL $253,570 $96.430 $350,000

NOTE Ancludes accruals and adistments as tollows Trael & Allowances-05ER97E Countey Progedts-55,500,

Other Dneat Costsa 3SR Indiredt Costs 81230

Activities during FY90

Lo Produced and distnibuted four issues of the - Family Health and Communication
Bulletin™ tworin English and two i French — containing ready-to-air news
items on healdy and Bl planning.

Sponsored an advanced production workshop in Dak e, Sencegal, for elevision

producers fromm Burkina Faso, Cote d'Ivaire, Mali, and Senegal.
3. supported development of television prograns with imily plinning messages
in Cameroon, Ghana, Kenva, Nigena, and Zmnbabwe,
4. Funded production and broadeast of radio series with health and family
plannmg messages in Gluna, Gambaa, and Ethiopia
Presented the sexual tesponsibality Enter-Educate songs “Changes™ and Wit for
Me™ produced ine Nigert at URTNA Screen 1V and distributed the videotapes of
the songs to all URTNA membgers
0. Distributed the Congo Television program “La Mesaventure™ to all Francophone

S

African countries.
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AMENOMENT NO. 14 DATED 8/2/88

Salaries & Wiges
Fringe Beneits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subcontracts
Subtotl
Other Direct Costs
Indirect Costs

TOTAL

Table IX-21

Stommery of Buy-In Expencitures

Asic/Near East Buy-Ini ( $250.000)

DPIE-300-i-A-00-605 7-(X)

FY89
EXPENDITURES
FR: 10/01/88
T0: 09/30/89

N1

4]

O
0,140
V]

FY90

£+ ENDITURES
FR: 10/01/89
T0: 09/30/90

$2.381
572
0
12,438
181

28,000

28,000
1,658
5,312

$50,742

NOTE Inchades accruals and adjustiments as follows G iy Projects-S3 000

Activities during FY90

FYol
BUDGET
FR: 10/01/90
10: 083191

$3,000
50
S0,000
15.000
1.o0o

93,803
3]

0

4]
93,803
1,000
23,000

$191,153

. FINANCIAL REPORT

TOTAL
FUNDING
FR: 10/01/88
10: 083191

$5.381
1,322
30,000
33578
LIRY

121,803
0

{

[{]
121,803
5,058
07

$250,000

L Development of Regional Soap Opera project o produce 15-¢pisode television droma with health

and family planning themes called “The Family House™ (NE-EGY

2. Severl research contracts 1o support the soap opera were initiated in Egypt, Jordan, and Moroceo,
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Table IX-22
Swmmary of Buy-In Expenditures
Burkina Faso/KAPS Buy-hn ($45,000)
DPE-3004-A-00-6057-00

FY89 FY80 TOTAL
EXPERDITURES EXPENDITURES FUNDING
FR: 10/01/88 FR: 10/01/89 FR: 10/01/88
AMENDMENT NO. 15 DATED 9/8/88 T0: 09/30/89 10: 09/30/90 10: 09/30/%0
Salaries & Wages $1,250 $2,310 $3,500
Fringe Beneits 293 548 811
Consultants 12,672 (2,388) 10,084
Travel and Allowances 11,9206 0 11,9206
Equipment & Supplies 0 0 0
Subcontriets
Country Projects 0 10,331 10,331
AED 0 0 0
PATH 0 0 0
Other Subceontriicts 0 0 0
Subtotal 0 10,331 10,331
Other Direct Costs 0 0 0
Indirect Costs 7,851 07 8,258
TOTAL $33,992 $11,008 $45,000

NOTE Includes soruals and adiustiments as tollows Country Progeats=$10,3310 Consultants—<$3.209),

Indiredt Conts-181,027}

Activities during FYS0

Conducted KAP Survey under Project AF-BRF-02,
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Table IX-23
Summary of Buy-in Expenditires

Tanzania Buy-In ( $600,000)
DPE-3004-A-00-6057-00

AMENDMENTS NO. 16 & 23
DATED 9/30/38 & 8/10/89

Salaries & Wages
Fringe Buenefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subeontracts
Subtotal
Other Direct Costs
Indirect Costs
TOTAL

FYgg
EXPENDITURES
FRA: 10/01/88
T0: 09/30/89

$7,500
1,755
093
4,133
127

CiCCCC

122
5,371
$23,101

'FY80

EXPENDITURES
FR: 10/01/89
10: 09/30/90 )

(107

12,000
0

i

0
42,005
936
0,330

$67,539

Rt
BUDGET
FR: 10/01/90
T0: ﬂp@lﬂl
S$18,099
4,531
20,505
+1000
2,000

380,320

0

0

b
380,320
8,500
31,279
$509,360

TOTAL
FUNGING
FR: 10/01/88
T0: 08/31/91

$30,549
7,524
29,100
35,032
2,020

422,326

412,980
$600,000

NOTE Includes accruals ane® adiustiments as follows Sabanes & Wages-$3,691, Fringe Benehts-SEA417 Country Progecta-$ 12,000,

Indirect Costv-82,27

Activities during FY90

Collaborated with MOH/MED and USAID/Dar-es-Salaam in review/revision of country project

document (AF-TAN-01).
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Table IX-24
Summary of Buy-In Expenditires
Nepal Buy-in ($43,000)
DPE-3004-A-00-6057-00

N ) TOTAL
EXPENDITURES EXPENDITURES FUNDING
FR: 10/01/88 FR: 10/01/89 FR: 10/01/88
AMERDMENT NO. 16 DATED 9/30/38 T0: 09/30/89 10: 09/30/80 T0: 09230/80
Salaries & Wages $0 $2,160 $2,160
Fringe Benefits 0 516 518
Consultants 0 3,662 3,662
Travel and Allowances 0 5,160 5,166
Equipment & Supplies 0 0 0
Subcontracts

Country Projects 0 0 0
AED 82 18,181 18,263
PATH 0 8,642 8.6:42
Other Subcontracts 0 3 0
Subtotal 82 26,823 26,905
Other Direct Costs 0 088 688
Indirect Costs 4] 3,901 3,901
TOTAL $82 $42,918 $43,000

NOTE: Includes acerls and wljustments as follows: AED=($3,980),

Activities during FY90

See Project AS-NEP-04 in Chapter 1V, “Principal FY90 Activities.”
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Table IX-25
Stummanry of Buy-tn Expenditires
Costa Rica Buy-hit ($30,500)
DPE-3004-A-00-6057-00

FYap “Fver TOTAL

EXPENDITURES BUDGET FUNDING

FR: 10/01/89 FR: 10/01/30 FR:10/01/89

AMENOMENT NO. 16 OATED 9/30/38 T0: 09/30/30 TD: 083191 T0: 08/31/91
Salaries & Wages $0 S0 S0
Fringe Beneits 0 5 0
Consultants 18,252 3,833 22,085
Travel and Allowances 977 0 977
Equipment & Supplics 0 0 0

Subcontracts

Country ’rojects 0 0 0
AED 0 0 0
PATH 0 4} 0
Other Subcontracts 0 0 U
Subtotal 0 0 0
Other Direct Costs 45 0 45
Indirect Costs 6,167 1,226 7,393
TOTAL $25,441 $5,059 $30,500

Activities during FY90
JHU/PCS Consultant provided technical assistance in developing an IEC strategy in
suppon of family planning programs in Costa Rica.
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Table IX-26
Summary of Buy-In Expenditures
Cameroon Biy-In ($200,000)
DPE-3004-A-00-6057-00

FY89 FY80 FY81 TOTAL
EXPENDITURES EXPENDITURES BUDGET FUNDING
AMENDMENTS ND. 17 & 24 FA: 10/01/88 FR; 10/01/89 FR: 10/01/80 FR: 10/01/88
DATED 11/4/80 & 4119/90 T0: 03/30/89 T0: 09/30/80 T0: 08/31/81 T0: 08/31/91
Salaries & Wages $3,490 $11,557 $0 815,047
Fringe Benefits 838 2,909 0 3,747
Consultants 0 2,732 13,485 16,217
Travel and Allowances 524 16,296 23,876 40,696
Equipment & Supplics 0 5,432 2,008 7,500
Subcontracts
Country Projects 0 35,000 50,335 85,335
AED 0 0 0 0
PATH 0 0 0 0
Other Subcontracts 0 0 0 0
Subtotal 0 35,000 50,335 85,335
Other Direct Costs 69 3,248 350 3,667
Indirect Costs 1,546 13,516 12,729 27,791
TOTAL $6,467 $90,690 $102,843 $200,000

NOTE: Includes acerusls and adjustments as follows: Salaries & Wages-$3,629; Fringe Benefits-$987; Indirect Costs-$1,479.

Activities during FY90
See Project AF-CAM-01 in Chapter 11, “Principal FY90 Activities” and “FY90 In-Country Technical Assistance.”
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Table IX-27
Summary of Buy-In Expenditures
Morrocco Buy-in ($320,000)
DPE-3004-A-00-6057-00

Frag “FYo0 FYo1 TOTAL
EXPENDITURES EXPENDITURES BUDGET FUKDING
FA: 10/01/88 FA: 10/01/89 FR: 10/01/90 FR: 10/01/88
AMENDMENT NO. 20 DATED 3/29/89 T0: 08/30/89 T0; 09/30/90 T0: 08/31/91 T0: 0873101
Salaries & Wages $7,168 $23.488 S0 $30,656
Fringe Benefits 1,720 5,445 0 7,165
Consultants 0 11,144 0 11,144
Travel and Allowances 16,360 17,984 0 34,350
Equipment & Supplies 5,092 2,034 0 7,726
Subcontracts

Country Projects 19,025 56,437 77,122 152,584
AED 0 0 0 0
PATH 0 12,964 0 12,964
Other Subcontracts 9,518 4,500 0 14,018
Subtotal 28,543 73,901 77,122 179,566
Other Direct Costs 5852 7,124 0 12,976
Indirect Costs 12,022 24,395 0 36,417
TOTAL $77,363 $165,515 $77,122 $320,000

NOTE: Includes accruals and adjustments as follows: Country Projects—SH,334.

Activities during FY90
1. Collaboration with MOPH and interagency group to develop comprehenisve, national 1EC strategy
and plan of action.
2. Assisted the MOPH to:
e develop and pretest national FP logo
e develop a training of trainers curriculum in interpersonal communicztion and crunseling skills
e develop a booklet on oral contraceptives.
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AMENDMENT ND. 21 DATED 4/10/89

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplivs
Subcontriacts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs
TOTAL

Activities during FY90

Table IX-28
Summary of Buy-ln Expenditioes
Chad Buy-in ( $84.500)
DPE-300:4-A-00-6057-00

" Frey Freg
EXPENDITURES EXPENDITURES
FR: 10/01/88 FR: 10/01/88
T0: 09730789 10: 09/30/90
$603 $2,908

145 (98
0 0

0 1102

0 0

0 7.930

0 0

0 0

0 b

0 7.930

0 2,407
239 2,296
__$987 $17,401

e

BUDGET
FR: 10/01/90
T0: 08/3191

$3.053
703
3,000
20,550
1.000

2500
10,518
$66,112

TOTAL
FUNDING
FR: 10/01/80
T0: oy
30,564
1,606
3,000
21,658
1,000

30,632

30,652
1907
13,053
$84,500

L. Development of an 18 month TEC project to support FP efforts hetween MOPH and JHU/PCS.
2, JHU/PCS staff provided 2 person-weeks of technical assistance.

194  PCS 1990



FINANCIAL REPORT

Table IX-29
Swummary of Buy-In Expenditires
Ghana/PN Biy-In ($50,302) DPE-3004-A-00-605 7-00

FY89 FYaD Pt TOTAL

EXPENDITURES EXPENDITURES BUOGET FUNDINO
FR: 10/01/88 FR: 10/01/89 FR: 10/01/90 FR: 10/01/88
AMENDMENT NO. 21 DATED 4/10/89 T0: 09/30/8Y T0: 09/30/90 70:08731/91 10: 08731791
Salaries & Wages $531 $1,273 $-4,184 $5,988
Fringe Benefits 127 305 1046 1478
Consultants 0 4] 0 0
Travel and Allowances 0 0 0 0
Equipment & Supplics 0 0 0 0

Subcontracts

Country Projucts 0 4] 0 0
aED 0 +i7 0 447
PATH 0 0 0 0
Other Subcontracts 2,924 33,342 3734 10,000
Subtotal 2924 33.789 3,734 40,447
Other Direct Costs 0 0 0 0
Indirect Costs 211 505 1,673 2,389
TOTAL $3,793 $35.872 $10,637 $50,302

Activities during FY90

Completion by JHU/PCS subcontractor of systematic review of relevant FP and population research in
Ghana to assist USAID/Accra in designing iis next S-year population project.
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Table IX-30
Summary of Buy-In Expenditures
El Salvadoy/GAMMA Buy-In ($112,000)
DPE-3004-4-00-6057-00

FY90 B

EXPENOITURES FUNDING

£ 10701789 FR: 10/01/89

AMENDMENT NO. 27 DATED 8/10/89 T0: 09/30/90 T0: 09730780
Salaries & Wages $10,690 510,090
Fringe Benefits 2413 2,413
Consultants 2.802 2802
Travel and Allowances 0 0
Equipment & Supplies 0 0

Subcontracts

Country Projects 90,650 90,650
AED 0 4}
PATH 0 0
Other Subcontracts 0 0
Subtotal 90,650 90,650
Other Direct Costs 209 209
Indirect Costs 3,176 3,176
TOTAL $112,000 $112,000

NOTE: Includes sccruals and adjustments as follows: Consultants-($588), Indisect

Costa— $184)

Activities during FY90
See Project LA-ELS-01 in Chapter U1, “Principal FYY0 Activities”
and "FY90 In-Country Technical Assistance.”
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AMENDMENT NO. 24 DATED 9/15/89

Salaries & Wages

Fringe Benelits
Consultants

Travel and Allowances
Equipment & Supplies

Subcontracts

Country Projects

AED
PATH

Other Subcontracts

Subtotal

Other Direct Costs

Indirect Costs
TOTAL

Table IX-31

Summary of Buy-In Expenditures
Bolivia Buy-In ($235,000)
DPE-3004-4-00-6057-00

FY80 A TOTAL

EXPENDITURES BUDGET FUNDING
FA: 1001/89 FR: 1070190 FA: 10/01/80
T0: 09/30/90 T0: 08/31/91 10: 08/31/91
$22,660 $0 $22,660
5,665 0 5,665
10,269 6,013 16,282
13,281 6,399 19,686

0 1,600 1,600

50,678 92,522 143,200

0 0 0

0 0 0

0 0 0

50,678 92,522 143,200
3,036 1010 4,046
17,572 4,205 21,867
$123,161 $111,839 $235,000

NOTE: Includes acenuals and adjustments s follows: Saiaries & Wiges—$9.800; Fringe Benefits-$2,672;

Indireet Costs-$3.994

Activities during FY90

1. See Project LA-BOL-02 in Chapter I, “Principal FY90 Activities.”
2. See project LA-BOL-03 in Chapter 11, “Principal FY90 Activities” and “FY90
In-Country Technical Assistance.”
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Table IX-32
Summanry of Buy-hn Expenditures
Fl Salvador/MAG Buy-In ($240,000)
DPE-3004-A-00-6057-00

FYop UL
EXPENOITURES FUNDING

FR: 10/01/89 FR: 10/01/89

AMENOMENT NO. 25 DATED 12/27/89 T0: 09/30/90 T0: 69/30/90
Salaries & Wages $6,407 $6,407
Fringe Beneits 1,562 1,562
Consultants 7,331 7,331
Travel and Allowances 14,450 14,4450
Equipment & Supplices 9l 91

Subcontracts

Country Projects 199,412 199,412
AED ] 0
PATH 0 0
Other Subcontracts 0 0
Subtotil 199,412 199,412
Other Direct Costs 902 902
Indirect Costs 9,839 9,839
TOTAL $240,000 $240,000

NOTE: Includes aceruals and adjustments s follows: Salary & Wages-$2,259, Fringe

Renelis-$5605; Travel & Allowances=($10,31.8), Country Projects-4$3,727); Indisect

Costy—4$2,497)

Activities during FY90
see Froject LA-ELS-02 in Chapter I, “Principal FYOO0 Activities”
and "FY90 In-Country Technical Assistance.”
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Table IX-33
Swmmary of Buy-In Expenditures
Philippines Buy-in ($667,783)
DPL-300-4-A-00-6057-00

FYs0 R TT0TAL

EXPENDITURES BUDGET FUNDING

FR: 10/01/89 FR: 10/01/90 FR: 10/01/88

AMENDMENT NO. 25 DATED 12/27/89 T0: 08/30/90 T0: 08/31/9t T0: 08/31/91
Salaries & Wages $20, 8 STLL155 $37.073
Fringe Beneits 0,705 2,789 9,494
Consultants 9415 7,003 10,480
Travel and Allowances 31,253 20,370 51,623
Equipment & Supplies 2819 13,91 10,310

Subcontracts

Country Projects 180,988 208,304 +i9,352
AED 4] () 0
PATH 0 0 0
Other Subcontracts 19,275 0 19,275
Subtotal 200,203 208,304 108,627
Other Direct Costs 12,868 9,000 21,808
Indirect Costs 28,180 17,222 45,108
TOTAL $318,327 $349,456 $667,783

NOTE: IndJudes aceruals and adiustments as follows Country Proects-$31,500, Othier Subcontracts-$35 (00,

Activities during FY90

Development and implementation of five country projects:

® lroject Heartline (AS-PHI-00)

* IEC for post partum FP andd Breastfeeding Program
(AS-PHI-08)

o Pangasinun integrated 1EC Project (AS-PHI-08)

s Concern for the Family in Hoilo (AS-PHI-09)

e Information Services for Decision Makers and the Media
CAS-PHI-10)
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Table IX-34
Summary of Buy-In Expendititres
Honduras Buy-in ($7,500)
DPE-3004-A-00-6057-00

FY90 FY91 TOTAL

EXPENDITURES BUDGET FUNDING

FR: 10/01/39 FR: 10/01/80 FR: 10/01/8¢

AMENDMENT NO. 26 DATED 4/19/90 T0: 09/30/33 T0; 08/31/81 TO0: 08/31/91
Salaries & Wages $1,699 $0 $1,699
Fringe Beneits 420 0 426
Consultants 0 1,483 1,493
Travel and Allowances 747 1,000 1,747
Equipment & Supplies 0 0 0

Subcontracts

Country Projects 0 0 0
AED 0 0 0
PATH 0 0 0
Other Subcontracts 0 0 0
Subtotal 0 0 0
Other Direct Costs 326 0 326
Indirect Costs 1,025 794 1819
TOTAL $4,223 $3,277 $7,500

NOTE: Includes aceruals and adjustments as follows: Salaries & Wages-$1,699; Fringe Benefits~$426; Travel

& Allowances-$747; Indirect Costs-$921.

Activities during FY90
1. See Hondluras (Technica! Assistance) in Chapter 111, “Principal FY90 Activities”
and “FY90 In-Country Technical Assistance.”
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Table IX-35
Summary of Buy-in Expenditures
Kenya Buy-In ($150,000)
DPE-3004-A-00-6057-00

FY80 Fyol TOTAL

EXPENDITURES BUDGET FUNDING

FR: 10/01/89 FA: 10/01/80 FA: 10/01/89

AMENDMENT NO. 27 DATED 7/30/80 T0: 09/30/80 T0: 08/31/91 T0: 08/31/91
Salaries & Wages $3,153 $25,119 $28,272
Fringe Benefits 787 06,281 7,068
Consultants 0 20,000 20,000
Travel and Allowances 11,322 40,128 51,450
Equipment & Supplies 0 3,757 3,757

Subcontracts

Country Projects 0 0 0
AED 0 0 0
PATH 0 0 0
Other Subcontracts 0 0 0
Subtotal 0 0 0
Other Direct Costs 156 3,844 4,000
Indirect Costs 4,933 30,520 35,453
TOTAL $20,351 $129,649 $150,000

NOTE: Includes accruals and adjustments as follows: Salaries & Wages-$3,153; Fringe Benefits-$7487; Travel

& Allowances-$7,607; O1

her Direct Costs-$2,434; Indirect Costs—$3,604.

Activities during FY90

JHU/PCS staff provided 10 person-weceks of technical assistance.
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Table IX-36

Summary of Buy-In Expenditures
Pakistan Buy-In ($515,675)
DPE-3052-A-00-0014-00

FyYao FY91 TOTAL

EXPENOITURES BUDGET FUNDING

FR: 10/01/89 FR: 10011/90 FR: 10/01/89

AWARD DATED 7/18/00 T0: 09/30/90 70:09/30/91 T0: 09/30/31
Salaries & Wages S0 $87.870 $87.870
Fringe Benefits 0 21,967 21,967
Consultants 0 40,408 40,408
Travel and Allowances 1,000 30,812 31,812
Equipment & Supplies 55 3,945 4,000

Subcontracts

Country Projects 5,000 240,000 2:5,000
AED 0 0 0
PATH 0 0 0
Other Subcontracts 0 0 0
Subtotal 5,000 240,000 2:45,000
Other Direct Costs 1,215 11,785 13,000
Indirect Costs 727 04,891 05,018
TOTAL $7,997 $507,678 $515,675

Activities during FY90

1. Development and initiation of country project AS-PAK-01 with Domestic

Research Bureau.

2. Two qualitative audience studies for message development, one using socio-
anthropological case studies, and the other using focus group discussion in-

depth interviews.
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LIST OF ABBREVIATIONS
AED

Academy for Educational Development
(based in Washington, D.C.)

AIBEF

Association Ivoirienne pour le Bien-Fire
Familial (Ivorian Association for Family Wel-
fare)

AIDS

Acquired Immune Deficiency Syndrome

AIDSCOM

AIDS Communication (centrally funded USAID
activity based at AED)

AMEC

Ago Medical und Educational Center (Legazpi
City, Philippinea)

AMPPF

Association Malienne pour la Protection et la
Promotion de la Famille (Mali Association for
the Protection and Promotion of the Family)
APROFAM

Associacion Pro-Bienestar de Ja Familia de
Guatemala (Guatemalan Ramily Welfare As-
sociation)




ARBA

Agrarian Reform Beneficiaries Association
(Philippines)

ATBEF

Association Tngolaise pour le Bien-Etre Fa-
milial (Togolese Family Welfare Association)
AV

Audio-Visual

BKKBN

National Family Planning Coordinating Board
(Indonesia)

CA

Cooperative Agreement; also Cooperating
Agency

CAFS

Centre for African Family Studies (based in
Kenya)

CBD

Community Based Distribution

CoC

Center for Development Communication
(Egypt)

CEDPA

Centre for Development and Population Ac-
tivities (Washington, D.C.)

CENCAP

Centro Nacional de Capacitacion Agropec-
uaria (El Salvador)

CERCOM

Le Centre d’Enseignement et de Recherche en
Communication (Center for Teaching and
Research in Communication) (Cote d "Ivoire)
CHO

Cairo Health Organization (Egypt)
CERPOD

Centre d’Etudes et de Recherche sur la Popu-
lation pour le Developpement (Center for
Applied Research on Population and Devel-
opment) (based in Mali)

COMMAT

Communication Management Advertising
Training, Inc. (Nepal)

CPARH

Centro de Pesquisa Assistencia em Reprodu-
cao Humana (Brazil)

CREA

Centro Regional de Audiovisuales (Regional
Video Production Center) (based in Guate-
mala)

CSI

Clinical Services Improvement Project (Egypt)

DORC

Development Oriented Research Centre (Ne-
pal)

DRB

Domestic Research Bureau (Pakistan)
EAA

Egyptian A-vertising Association

EFPA

Egyptian Family Planning Association
FGD

Focus Group Discussion

FH/FP

Family Health/Family Plunning

FHI

Family Health Initiatives

FHS

Family Health Services (Nigeria Project)
FISA

Fianakaviana Sambatra (Family Planning As-
sociation of Madagascar)

FLE

Family Life Education

FMOH

Federal Ministry of Health

FMOI

Federal Ministry of Information

FOF

Family of the Future (Egypt)

FP

Family Planning

FP/IEC

Family Planning/Information, Education, and
Communication

FPA

Family Planning Association

FPAK

Family Planning Association of Kenya
FPOP

Family Planning Organization of the Philip-
pines

FY

Fiscal Year

GAMMA

Grupo Asesor en Mercadoteenia y Metodolo-
gia Aplicada, 8.C. (Mexico)

GFPA

The Gambia Family Planning Association
GHSA

Ghana Home Sciences Association
GOES

Government of El Salvador
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GOG

Government of Guatemala

GTZ

West German Agency for Techniczl
Cooperation

HED

Health Education Division

HEU

Health Education Unit

HIO

Health Insurance Organization (Egypt)
HPN

Health, Population, and Nutrition
IDRC

International Development Resource
Council (Egyp)

IEC

Information, Education, and Commu-
nication

IEM

Information, Education, and Motiva-
tion

1 (8

Instituto de Investigacion de la Comu-
nicacion, A.C. (Mexico)

IISNFP

Institute for International Studies in
Natural Family Planning (based
Georgetown University, “ashington,
D.C)H

INPPARES

Instituto Peruano de Paternidad Re-
sponsable

INTRAH

Program for International Training in
Health (hased at the University of
North Carolina)

IPC

Interpersonal Communication

IPPF
International
Federation
ISTI
International Science and Technology
Institute (Washington, D.C., and Dakar,
Senegal)

1 10[04 )]

Intrauterine Contraceptive Device
0D

Intrauterine Device

JFMH

Jose Fabella Memorial Hospital

Planned Parenthood

JHPIEGO

The Johns Hopkins Program for Inter-
national Education in Reproductive
Health

JHU/CCP

Johns Hopkins University/Center for
Communication Programs

JHU/PCS

Johns Hopkins University/Population
Commurucaninn Services

JOICFP

Japanese Organization for International
Cooperation in Family Planning
KAP

Knowledge, Attitudes and Practices
LAC

Latin America and the Caribbean

LE

Egyptian Pounds

MAG

Ministry of Agriculture (El Salvador)

MCH

Maternal and Child Health

MEXFAM

Fundacion Mexicana Para la Planeacion
Familiar, A.C.

MIRS

Media Impact Research System
M/MC

Media/Materials Center

MOH

Ministry of Health

MOH/FP

Ministry of Health/Family Planning
MOHFW

Ministry of Health and Family Welfare
MOHSA

Ministry of Health and Social Action
MOH/HED

Ministry of Health/Health Education
Division

MOH/HEU

Ministry of Health/Health Education
Unit

MOPH

Ministry of Public Health

MOPHSA

Ministry of Public Health and Social
Affairs

MSAWW

Ministry of Social Affairs and Women’s
Welfare

MSH

Management Sciences for Health
MSP/SES

Ministére de Santé Publique/Service d'
Education pour la Santé (Ministry of
Public Health/Health Education Serv-
ice)

NAFTI

National Film and Television Institute
(Ghana)

NCAC

Niger State Council for Arts and Cul-
ture

NFP

Natural Family Planning

NGO

Non-Governmental Organization
NTA

National Television Authority (Nige-
ria)

ORS

Oral Rehydration Solution

ORT

Oral Rehydration Therapy

ORTS

Office de Radio Diffusion-Television
du Sénégal (Senegal Office of Radio
and Televisiou)

PATH

Program for Appropriate Technology
in Health (based in Seaule, Washing-
ton, and Washington, D.C.)

PCF

Population Center Foundation (Philip-
pines)

PCS

Population Communication Services
(The Johns Hopkins University, Balti-
more, Maryland; also designated as

JHU/PCS)

PIACT

Program for the Introduction and Ad-
aptation of Contraceptive Technology
PIO/T

Project Implementation Order/Tech-
nical Services

PMM

Peat, Marwick, Main and Company
(Baltimore office)
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P/N

Porter/Novelli (based in Washington,
n.C)

PNGOC

Philippine Non-Government Organi-
zation Council

PPEN

Planned Parenthood Federation of Ni-
geriit

PROFAMILIA

Asociacion Pro-Bienestar de Familia
Colombiana (Association for Colom-
bian Family Welfare)

PRO-PATER

Promocao da Paternidade Responsavel
(Brazil)

PROVAS

Promocuao de  Orientacao  cee
Plancjamento Familiar

PSND

Projet des Services des Naissances
Desirables (Family Planning Services
Project) (Zaire)

PWD

Population Weltare Division

RAPID

Resourees for the Awareness of Popu-
lation Impacts on Development (hased
at Kesearch Triangle Institute in North
Carolina)

REDSO/ESA

Regional Economic Development
Services OfficesEastern and Southern
Alrica

REDSO/WCA

Regional Economic Development
Services Office. West and Central Af-
rica

RETCO

Rescarch Evaluation and Training
Consultancy Lid.

RVPC

Regional Video Production Center
(Guatemnta)

RFP

Request for Proposal

SAAIL

Saffitz Alpert & Associates, Inc. (hased
in McLean, Virginia

SAMEAC

Socicdade de Assistenciaa Maternidade
Escola Assis Chateaubriand (Brazib)

SCBFHCP

Sudan Community-Based Family
Health Care Project

SDA

Salvadoran Demographic Association
(EI Salvador)

SEATS

Service Expansion and Technical Sup-
port (Project of John Snow Inc., JSD
SIS

State Information Services (Egypt)
SOMARC

Social Marketing for Change (centrally
funded USAID activity - based at Fu-
tures Group, Washington, D.C.)

TA

Technical Assistance

TFG/SOMARC

The Futures Group/Social Marketing
for Change (based in Washington,
D.CH

TFHPF

Turkish Family Health and Planning
Foundation

TOT

Training of Trainers

UNC

University of North Carolina

UNFPA

United Nations Population Fund
UNICEF

United Nations Children’s Fund

URC

University Research Corporation (based
in Bethesda, Maryland)

URTNA

Union des Radiodiffusions et Televi-
sions Nationales d'Afrique (Union of
National Radio and Television Organi-
zations of Africa)

USAID

United States Agency for international
Development

USAID/W

United States Agencey for International
Development/Washington, D.C.
vsC

Voluntary Surgical Contraception
WHO

World ealth Organization

ZNFPC

Zimbabwe National Family Planning
Council

COMPLETED TRAVEL FOR JHU/
PCS STAFF, CONSULTANTS AND
CONTRACTORS-FY90

OCTOBER

APHA 10/22-26
Chicago

Compton, Anne
Huntington, Dale
Kincaid, Lawrence
Kumzth, Opia Mensah
Piotrow, Phyllis
Rigby, Hugh

Rimon, Jos¢

Whitney, Edson
Adamchak, Donald (C)
Zimbabwe: 10/2-14
Bashin, Michelle
Niger: 10/1-6
Bouhafa, Moncef
Egypt: 10/1-15
Morocco: 10/15-19
Brambilla, Carol (C)
El Salvador: 10/2-7

Coleman. Patrick
Brazil: 10/5-10/8 (CCP)
Bangladesh: 10/12-20
Philippines: 10/21-29
Compton, Anne (CCP)
Thailand: 10/1-7
Crane, Beth (PATH)
Nigeria: 10/1-25
Daves, Jennifer
Nigeria: 10/30-11/27
FFord, Vera
D-Washington, D.C.: 10/1

[Taider, M. (CEDPA)
Nigeria: 10/1-22

Jabre, Bushra (C)

Egypt: 10/28-11/18

Jato, Miriam (C)

Niger: 10/1-20
Kazi, Carol (PATH)
Nigeria: 10/1-25
Kincaid, Lawrence
Turkey: 10/30-11/3

Krenn, Susan
Nigeria: 10/1-12
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Langlois, Philippe
Madagascar: 9/29-10/12
Burkina Faso: 10/14-25
Niger: 10/26-29

Cote d'Ivoire: 10/31-11/3
Lioy, Michele (PATH)
Egypt: 10/21-11/13
Liskin, Laurie (AIDSCOM)
Cameroon: 10/21-28
Zambia: 10/30-11/11

Lobo, Marta (C)

Peru: 10/15 28

Lynn, Wilma

Zimbabwe: 10/27—11/18
McMillian, Marcia
Washington D.C.: 10/18
Metsola, E. (AIDSCOM)
Uganda: 10/16-11/16

Morgan, Winthrop
Ghana: 10/31-11/21
Payne Merritt, Alice
Brazil: 10/2-8 (CCP)
New York: 10/15-16
Bolivia: 10/23-28
Perkins, Elaine (C)
Baltimore: 10/8-15
Piotrow, Phyllis
Turkey: 10/30-11/5
Amsterdam: 11/5-10
Riber, John (AIDSCOM)
Uganda: 10/16-11/16
Rigby, Hugh
Thailand: 10/1-7
saffitz, Gary (C)
Egypt: 10/5-12
Indonesia: 10/13-29
Stone, Dace (AIDSCOM)
Cameroon: 10/18-26
Kenya: 10/27-29
Uganda: 10/29-11/5
Zambiza: 11/5-10
Weceks, Dennis (C)
Camweroon: 10/20-26
Uganda: 10/27-11/18
Williams, Jim (C)
Egypt: 10/6-11
Winnard, Kim
Kenya: 10/28-11/5
Yun, Sung Hee
Bangladesh: 10/12-20

Zulu, Ben (C)
Zambia: 10/320-11/12

NOVEMBER

Bankerd, Paul
Guatemala: 11/12-20
Caravano, K. (AIDSCOM)
Paris: 11/26-12/3
Coleman, Patrick
Washington, D.C.: 11/6
Daves, Jennifer
Nigeria: 11/1-27
Green, Pamela (C)
The Gambia: 11/7-18

Jabre, Bushra (C)

Egypt: 11/1-18
Kincaid, Lawrence
Turkey: 11/1-3
Krenn, Susan

El Salvador: 11/6-18

Kumah, Opia Mensah
Cote d'Ivoire: 11/10-26
Cameroon: 11/26-12/10
Kumjian, Oliver (C)
Guatemala: 11/10-15
Langlois, Philippe

Cote d'lvoire: 11/2-4
London: 11/18-13 (IPPF)
Lediard, Mark (AED)
Nepal: 11/16-12/16
Lettenmaier, Cheryl
The Gambia: 11/6-25
Lioy, Mich¢le (PATH)
Egypt: 10/21-11/13
Zaire: 11/26-12/8
Liskin, Laurie

Zambia: 11/1-11

Lynn, Wilma
Zimbabwe: 11/1-18
Metsola, E. (AIDSCOM)
Uganda: 11/1-16
Morgan, Winthrop
Ghana: 11/1-21

Payne Merritt, Alice

El Salvador: 11/6-15
Piotrow, Phyllis
Turkey: 10/30-11/5
Amsterdam: 11/5-10

Purves, Marydean

Cote d'lvoire: 11/9-27
Zaire: 11/28-12/8

Riber, John (AIDSCOM)
Uganda: 11/1-16
Rimon, José

New York: 11/20-21
Ross, Mike (C)
Guatemala: 11/10-15
Stone, Dace (AIDSCOM)
Uganda: 11/1-3
Zambia: 11/4-18
Weeks, Dennis (AIDSCOM)
Uganda: 11/1-18
Whitney, Edson
Bangladesh: 11/27-12/7
Yun, Sung Hee

Nepal: 11/3-12/7
Zimmerman, M. (PATH)
Egypt: 11/28-12/16
Zulu, Ben (AIDSCOM)
Zambia: 11/1-12

DECEMBER

Ashcraft, Jennifer
Boston: 12/13-14
Bouhafa, Moncel
Egvpt: 12/3-17
Caravano, K. (AIDSCOM)
Paris: 12/1-3
Coleman, Patrick
Egypt: 12/7-15
Holmes, Nancy (C)
Egypt: 12/23-1/3
Kumah, Opia Mensuh
Cameroon: 12/1-10
Lediard, Mark (AED)
Nepal: 11/1-12/12-16
Lioy, Michele (PATH)
Zaire: 12/1-8
Ormston, Randy (C)
Egypt: 12/21-1/3
Purves, Marydean
Cote d'lvoire: 12/1-7
Riber, John (AIDSCOM)
Zambia: 12/3-12/14
Salfitz, Gary (CQ)
Egypt: 12/7-15
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Whitney, Edson
Bangladesh: 12/1-15
Winnard, Kim
Baltimore: 12/16-1/12
Yun, Sung Hee

Nepal: 12/1-7

Zulu, Ben (AIDSCOM)
Zambia: 12/3-12/14

JANUARY

Bouhafa, Moncef
Morocco: 1/15-27

Caravano, K. (AIDSCOM)
Guatemala: 1/10-2/3
Coleman, Patrick
Philippines: 1/26-2/10
Thailand: 2/10-16
Compton, Anne (PIP)
Philadelphia: 1/23
Hall, Clarence (C)
Nigeria: 1/28-3/2
Holmes, Nancy (C)
Egypt: 12/23-1/3
Jabre, Bushra (C)
Egypt: 1/27-2/23

Kim, Young Mi
Ghana; 1/206-2/21
Nigeria: 2/21-3/3
Krenn, Susan

Ghana: 1/26-2/4
Nigeria: 2/-4-3/3

Lioy, Michele (AED)
Egypt: 1/26-2/9
Liskin, Laurie (AIDSCOM)
Zambia: 1/18-2/4
Ormston, Randy (C)
Lgypt: 1/1-3

Riber, John (AIDSCOM)
Zambia: 1/15-2/4
Winnard, Kim
Baltimore: 1/5-17
Senior, Max
Baltimore: 1/4-17
Zulu, Ben (AIDSCOM)
Zambia: 1/15-2/4

FEBRUARY

Ashcraft, Jennifer
New York: 2/28

Bashin, Michelle
Burkina Faso: 2/20-3/3
Niger: 3/3-3/14

Bouhafa, Moncef
Pakistan: 2/8-24
Caravano, K. (AIDSCOM)
Guatemala: 1/10-2/3
Coleman, Patrick
Thailand: 2/10-16

San Salvador: 2/25-3/9

Compton, Anne (PIP)
Sudan: 2/8-14
Uganda: 2/14-21
Ziimbabwe: 2/21-24
Jabre, Bushra

Egypt: 1/27-2/23

Jato, Miriam (C)
Baltimore: 2/13-20
Burkina Faso: 2/21-3/3
Niger: 3/3-8

Kazi, Carol (PATH)
Nigeria: 2/10-3/16
Kim, Young Mi
Ghana: 1/26-2/21
Nigeria: 2/21-3/3
Kincaid, Lawrence
San Diego: 2/15-19
Krenn, Susan

Ghana: 1/206-2/21
Nigeria: 2/4-3/3
Kumah, Opia Memsah
Ghana: 2/14-3/24
Langlois, Philippe
Senegal: 2/9-2/22
Cote d'lvoire: 2/25-3/2
Lettenmaier, Cheryl
The Gambia: 2/5-24
Liskin, Lauric (AIDSCOM)
Zambia: 1/15-2/4
Payne Merritt, Alice
Bolivia: 2/5-16
Nickerson, Liza
Bolivia: 2/5-16
Purves, Marydean
Cote d'lvoire: 2/20-3/1
Zaire: 3/12-4/3
Shafritz, Lonna

Egypt: 2/9-3/4

Stone, Dace (AIDSCOM)
Malawi: 2/17-28
Uganda: 2/28-3/4

Weeks, Dennis (AIDSCOM)

Tanzania: 2/16-3/2
Wharton, Chris (PIP)
Geneva: 2/11-16
Whitney, Edson
Bangladesh: 2/16-23
Philippines: 2/25-3/10
Yun, Sung Hee
Pakistan: 2/8-24

MARCH

Ashcraft, Jennifer
Nigeria: 3/20-4/20
Bashin, Michelle
Niger: 3/1-9

Burkina Faso: 3/9-19
Bouhafa, Moncef
Yemen: 3/9-23
Egypt: 3/23-27
Caravano, K. (AIDSCOM)
Curacao: 3/9-15
Coleman, Patrick

El Salvador: 2/25-3/9
Brazil: 3/18-24 (NIH)
Portland: 3/31-4/1
Daves, Jennifer
Nigeria: 3/30-4/28
Dugan, Susan
Washington: 3/22
Haider, M. (CEDPA)
Nigeria: 3/4-4/6

Jato, Miriam (C)
Niger: 3/1-9

Burkina Faso: 3/9-19
Kim, Young Mi
Ghana: 1/26-2/21
Nigeria: 2/21-3/3
Kincaid, Lawrence
Bangladesh: 2/21-3/13
Krenn, Susan

Ghana: 1/26-2/21
Nigeria: 2/4-3/3

El Salvador: 3/25-4/7
Kumah, Opia Mensah
Ghana: 2/10-3/24
Lettenmaier, Cheryl
Kenya: 3/12-29
Lewis, Gary (C)
Zimbabwe: 3/20-4/3
Lioy, Michele (PATH)
Zaire: 3/3-4/4
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Morgan, Winthrop
Ghana: 3/8-4/1
Nickerson, Liza
Washington: 3/8

El Salvador: 3/25-4/7
Payne Merritt, Alice
Washington: 3/8

Brazil: 3/14-24

Pine, Pamela

Yemen: 3/9-22

Egypt: 3/23-27

Purves, Marydean

Cote d'Ivoire: 2/20-3/12
Zaire: 3/12-4/3

Rimon, Jos¢

Kenya: 3/12-29
Shafritz, Lonna

Egypt: 2/9-3/4

Stone, Dace (AIDSCOM)
Malawi: 2/17-2/28
Uganda: 2/28-3/-
strand, J. (AED)
Bangladesh: 3/27-i/13
Weeks, Dennis (AIDSCOM)
Geneva: 3/21-24
Uganda: 3/2:4-1/8
Whitney, Edson
Bangladesh: 2/18-23
Philippines: 2/25-3/10

APRIL

Asheraft, Jennifer
Nigeria: 3/30-1/20
Bashin, Michelle
Cameroon: 4/26-5/21
Caravano, K. (AIDSCOM)
Bolivia: 4/8-18
Coleman, Patrick
Boston: «4/2
Compton, Anne (P1P)
New York: 4/5
Daves, jennifer
Nigeria: 3/30-4/28

de Negri, B. (O)
Cape Verde: 4/15-30
Dorsey, Steven (PIPXC)
Guatemala: 4/22-27
Haider, M. (CEDPA)
Nigeria: 3/:i-4/6
Jabre, Bushra (C)
Egypt: -4/14-5/31

Jara, Ruben (C)
Baltimore: 4/9-11
Kincaid, Lawrence
Philippines: 4/22-5/5
Krenn, Susan

El Salvador: 3/25-4/7
El Salvador: 4/18-5/12
Kunmyjian, O. (C)
Guatemala: 4/12-18
Lioy, Michele (AED)
Egypt: «/28-5/11
McKirdy, Gail (O
Nigeria: 5/13-26
Morcllo, 8. (PIP) (C)
Camceroon: 4/24-5/1
Togo: 5/2-11
Tanzania: 5/12-17
Mullis, Tyrus
Philadelphia: 5/24
Nickerson, Liza

El Salvador: 3/25-4/7
El Salvador: -i/18-5/12
Payne Merritt, Alice
Brazil; 4/22-4/28
Porter, R. (C)
Bangladesh: 4/26-5/18
Rimon, Jos¢
Philippines: -i/16-5/8
Rodriguez-Casado, (C)
Baltimore: 4/9-11
Ross, Mike (C)
Guatemala: «/12-18
Saftitz, Gary (C)
Egypt: 4/30-5/12
Nigerin: 5/13-5/26
Sonntag, Ldith (PIP)
Toronto: -i/29-5/8
Vigano, Oscar (C)
Bolivia: -i/10-28
Whitney, Edson
Washington: 4/19
Zulu, Ben (AIDSCOM)
Zambia: 4/17-5/5

MAY

Ah-Fat (URTNA)
Senegal: 5/1-25
Bankerd, Paul
Bangladesh: 5/1-18
Guatenala: 5/23-26

Bashin, Michelle
Cameroon: 4/20-5/21
Bouhafa, Moncef
Morocco: 5/0

Egypt: 5/27-6/6
Caravano, K. (AIDSCOM)
Guatemala: 5/21-6/8
Coleman, Patrick
Philippines: 5/18-0/9
Compton, Annce (PIP)
New York: 5/2

El Nahas (C)
Philadelphia: 5/24
Fless, Ron

Pakistan: 5/17-0/2
Kim, Young Mi
Ethiopia: 5/:-28
Kincaid, Lawrence
Philippines: «4/22-5/8
Krenn, Susan

San Salvador: 4/19-5/1
Krieger, L. (PATID
Egypt: 5/14-6/6
Kumah, Opia Mensah
Ethiopia: 5/6-27
Langlois, Philippe
Chad: 5/5-15

Togo: 5/16-26

Keny:t: 5/26-6/12
Lediard, M. (AED)
Senegal: 5/1-26
Lettenmaier, Cheryl
Tanzania: 5/4-27
Kenya: 5727-0/12
Lewis, Gary (C)
Zimbabwe: 5/1:4-30
Lioy, Mich¢le (ALED)
Senegal: 5/26-6/8
Lozare, Ben

Pakistan: 5/--6/1 (POPTECH)
Egypt: 6/1-1 (PCS)
McKirdy, G. ()
Nigeria: 5/11-6/8
Miscnvu, F. (AIDSCOM)
Zimbubwe: 5/11-30
Nickerson, Elizabeth
San Salvador: -1/18-5/1
Payne Merritt, Alice
Mexico: 5/13-20
Guatemala: 5/20-23
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Pine, Pamela

Egypt: 5/19-6/8
Piotrow, Phyllis
Bangladesh: 5/18-27
Thailand: 5/28-30
Japan: 6/1-3

Poppe, Patricia
Mexico: 5713-20
Guatemala: 5/21-23
Rimon, Jos¢
Philippines: -+/16-5/5
Satfitz, Gary (C)
Egypt: -+/30-5/12
Nigeria: 5/13-5/26
Sonntag. Ldith (PIP)
Toronto: -+/29-5/8
Stone, Dace (AIDSCOAMD
Ugandha: 5/9-21
South Africa: 5-21-27
Tadi¢, P. (AED)XC)
Senegal: 571-5/28
Yun, Sung Hee
Puakistan: 5717-27
Zulu, Ben (AIDSCOAM)
Zambia: -£'17-5/5

JUNE

Bouhata, Moncef
Morocco: 5/6-27
Egypt: 5/27-0.6
Caravano, K. (AIDSCOM)
Guatemala: 5.°21-6/8
Colomaun, Patrick
Philippines: 5/18-6/9
Washington: 6720
Dagdagan, Venus (C)
Philippines: 6. 3-22
Hess, Ron

Pakistan: 5717-0/2
Kincaid, Lawrence
Novia Scotis: 6/17-20
Ireland: 6/23-29
Kricger, L. (PATHD
LEgypt: 5/ 14-6'6
Langlois, Philippe
Chad: 5/3-15

Togo: 5/106-26
Kenyi: 5/20-6/12
Lettenmaicer, Cheryl
Tanzania: 5/4-27
Kenya: 5/27-0/12

Lioy, Mich¢le (AED)
Senegal: 5/26-6/8
Liskin, Lauric

San Francisco: 6/19-23
Lozare, Ben

Pakistan: 5,/1-6/1 (POPTECID
Egypt: 6/1-4 (PCS)
Mayer, Doe (C)
Cameroon: 6/8-20
Nigeria: 6/20-30
Kenyia: 6/30-7/10
McKirdy, G. (C)
Nigeria: 5/11-6/8
Nickerson, Liza

Ll Salvader: 6/29-7/14
Payne Merritt, Alice
San Francisco: 6/15-24
Pine, Pamela

Egypt: 5/19-6-8
Piotrow, Phyllis
Bangladesh: 5/18-27
Thailand: 5/28-30
Japan: 671-3

Riber, John (AIDSCOM)
Zambiu: 6/3-8
Rodriguez, G. (C)
Bahimore: 6/27-29
Senior, Max
Baltimore: 6/16-30
Stone, Dace (AIDSCOM)
San Francisco: 6/17-25
Vansintejan, G, (C)
Morocco: 6:44-15
Whitney, Edson
Bangladesh: 6/6-7/19

JULY

Bouhafa, Moncef
Morocco: 7/144-8/12
Church, C. (PIP)

North Carolina: 7/17-18

Coleman, Patrick
Honduras: 6/30-7/7
El Salvador: 7/8-11
Guatemala: 7/11-13
Morocceo: 7/30-8/7
London: 8/7-9

Crane., B. (PATHD
Nigeria: 7/30-8/2
Envangala, L. (C)
Tanzania: 7/22-8/12

Farag, M. (C)
Baltimore: 7/22-24
Haider, M. (CEDPA)
Nigeria: 7/26-8710
Kincaid, Lawrence
Morocco: 7/31-8/8
Krenn, Susan
Nigerin: 7,27-8/20
Lioy, M. (AED))
Egypt: 7/21-8/3
Liskin, L. (AIDSCOM)
Zambia: 7:/8-22
Morgan, Winthrop
Ghana: 7,6-8/+4
Nickerson, Liza

El Salvador: 7/3-1+
Payne Merritt, Alice
Ecuador: 7/8-15
Bolivia: 7/15-21
Poppe, Patricia
Bolivia: 7/18-8/3
Rimon, Jos¢

Nigeria: 7/23-8/5
Saffitz, Gary (C)
Egypt: 7.79-2:4

Usiak, A. (AEID)
Egypt: 7/23-8°3
Whitney, Edson
Bangladesh: 6/6-7/19
Zimmerman, M. (PATH)
Egypt: 7/11-8/+

AUGUST

Bahous, S. (C)
Morocco: 8/2-8
Bouhata, Moncef
Morocco: 7/1-4-8712
Cogswell, L. (PATIHD
Cameroon: 8/28-9/19
Coleman, Patrick
Morocceo: 7730-8/7
London: 8:7-9
Haider, M. (CEDPA)
Nigeria: 77°26-8/16
[less, Ron

Pakistan: 8/18-9/
Kazi, C. (PATID
Nigeria: 8/13-9/12
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Kim, Young Mi
Nigeria: 8/6-8/30
Darkar: 8/30-9/1
The Gambiua: 9/2-9/6
Kincaid, Liawrence
Morocco: 7/31-8/7
Krenn, Susan
Nigeria: 7/27-8/26
Krieger, L. (PATID
Egypt: 8/26-9/18
Kumah, Opia Mcensah
Cameroon: 8/23-9/8
Cote d'Ivoire 9/8-9/14
Lioy., M. (AED)
Egypt: 7/21-8/3
Lozare, Ben (UINFPA)
India: 8/16-9/15
Pakistan: 9/15-9/19
Nickerson, Liza

Il Salvador: 8/26-9/9
Poppe, Patricia
Bolivia: 7/18-8/3
Rimon, Jos¢

Nigeria: 7/23-8/5
Sabbagh, T. (C)
Morocco: 8/2-8/8
Usiak, A. (AED)
Egypt: 7/23-8/3
Vigano, O. (C)
Bolivia: 8/2-9/8
Wi, M. (C)
Yemen: 8/17-8/27

Weeks, D (AIDSCOMXC)

Uginda: 8/20-9/6

Zimmerman, M. (PATIHD

Egypt: 7/11-8/1

SEPTEMBER

APHA

New York: 9/730-10/4
Babalolu, Stella
Bashin, Michelle
Compton, Anne
Kincaid, Lawrence
Kim. Young Mi
Krenn, Susan
Lozare, Ben

Payne Merritt, Alice
Mullis, Tyrus
Babalola, Stella
Baltimore: 9/26-10/13

Bashin, Michelle
Mali: 9/3-15

Burkina Faso: 9/15-27
Blinkhoft, P. (C)
Pakistan: 9/19-10/19
Bouhafa, Moncef
Tunis: 9/9-21

ltaly: 9/21-23

Egypt: 9/23-30

Caravano, K. (AIDSCOM)

Brazil: 9/23-29
Peru: 9/29-10/+4
Coleman, Patrick
Philippines: 9/4-21
Bangladesh: 9/22-27
Daves, Jennifer
Nigeria: 9/21-10/19
Dorsey, S. (PIPXC)
Nigeria: 9729-10/19

Harrison, J. (AIDSCOM)

Washington: 9/26
Hess, Ron
Pakistan: 8/18-9/-i
Nepal: 9/9-13

Jabre, Bushra (C)

Egypt: 9/16-30
Kazi, C. (PATID
Nigeria: 8/13-9/12
Kone, Hughues (C)
Burkina Faso: 9/16-27

Krenn, Susan
El Salvador: 9/19-26

Kumah, Opia Mensah
Cameroon: 8/23-9/8
Zimbabwe: 9/8-15
Cote d'Ivoire: 9/17-21
Leibtag, Susan

New York: 9710
Lettenmaicer, Cheryl
Washington: 9/23
Lozare, Ben (UNFPA)
India: 8/16-9/15
McKirdy, G. (C)
Egypt: 9/14-9/28
Nigerin: 9/728-10/19
Morgan, Winthrop
Washington: 9/26
Negrete, J.C. Q)
Ecuador: 9/19-25

Nickerson, Liza

El Salvador: 8/26-9/9
Ecuador: 9/15-27
Payne Merritt, Alice
Ecuador: 9/12-27
Pine, Pamela

Egypt: 9/14-10/3
Poppe, Patricia
Mexico: 9/12-21
Weeks, Dennis (AIDSCOMXC)
Uganda: 8/20-9/6
Yun, Sung Hee
Bangladesh: 9/19-30
Thailand: 9/29-10/5

ACADEMY FOR EDUCATIONAL
DEVELOPMENT, ANNUAL
REPORT

POPULATION
COMMUNICATION SERVICES I
(PCS} PROJECT

Summary

The Academy for Educational Devel-
opment (AED) has provided the ser-
vices outlined in the contract be-
tween AED and The Johns Hopkins
University/CCP/PCS under Coopera-
tive Agreement No. DPE-3004-A-00-
6057-00. During Project Year [V, AED
has received and filled the following
Requests for Services:

Work Request #65

Quarterly Visitto SIS/IEC Center: Egypt
(TA)

Work Request #66

URTNA Advanced Television Pro-
duction Workshop: Dakar, Senegal
(TA)

Work Request #67

Project Monitoring and 1990 Action
Plan Design: Zaire (TA/Project Moni-
toring)

Work Request #68

IEC Needs Assessment: Nepal (NA)
Work Keguest #69

Mass Media Liaison for SIS/IEC Cen-
ter: Egypt (TA)
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Work Request #70

Research Evaluation Assistance to the
SIS/IEC Center: Egypt (TA)

Work Kequest =71

Quarterly Visit to SIS/TEC Center: Egypt
raA)

Work Request =72

Workshop on Interpersonal Commu-
nication and Evaluation Planning: Zaire
(TA/Project Monitoring)

Work Kequest =73

Facititation of URTNA Advanced TV
Production Workshop in Dakar, Sene-
al (TA)

Work Request =7.4

Quarterly Visitto SIS/IEC Center: Egypl
(TA)

Work Regiest =73

Triaining of Triainers in Interpersonal
Communication Workshop and Evalu-
ation Planning: Zaire (TA/Project
Monitoring)

Work Reqrest =76

Project Monitoring and Technical As-
sistince (o the SIS/IEC Center: Egypt
A

Work Reqrest =77

Generie French-Language 1EC Train-
ing Curriculum for Africa (TA)
Between October 1, 1989, and Sep-
tember 30, 1990, AED stalf have con-
ducted a needs assessment in Nepal,
provided technical assistance to agen-
cies in Egypt and Zaire, and assisted
the Africa-wide URTNA organization
to prepare and conduct it television
workshop. The following is @ sum-
mary of AED's activities and accom-
plishments during Year IV of the PCS
IT subagreement.

NEEDS ASSESSMENT

Nepal

Mr. Lediard and Dr. Yun reviewed the
current status of 1EC plans and pro-
grams in Nepal, focusing on the Cen-
tral Development Region. With the
assistance of o Nepali anthropoligist,
the team undertook a review of 1EC
clforts and outcomes in the previous
two Five-Year Plan periods. The team
visited four districts in the Central
Region o look at 1EC programs, op-

portunities, and constraints.  They
also reviewed existing print materials
in use for training and for client
cducation and motivation,

The review of 1EC training needs
for District Public Health Officers,
trainers, and 1EC staff of participating
agencies resulted in development of
aframework for training and consult-
ing in IEC planning. Nepali language
print materials were reviewed and
tested through focus group techniques

1o determine the effectiveness of

family planning modules used to train
and reinforee the interpersonal com-
munication programs of the Com-
munity ealth Volunteers, and a plan
put in plice for further analysis and
revision of the family planning
modules. A design for long-term
support to the development of iEC in
Nepal was presented and approved
in principle by participating agencies
in the health sector.

Mr. Lediard developed scopes of

work for preliminary subprojects in
the arca of 1EC training, a radio listen-
ership study, and a district-based,
decentralized IEC program in selected
sites.

As part of their assessment, the
team also identified popular enter-
triners with interest and potential for
developing family planning messages.
Preliminary agreement in principle
was reached with a leading musician

for the subsequent production of

family planning songs.

Although the team's assessment
was to have been followed by imme-
diate implementation of a workshop
and subprojects, civil disturbance in
Nepal led to postponement of the
majority of activitics planned for
prompt execution. The activities have
been reprogrammed to begin in No-
vember 1990,

TECHNICAL ASSISTANCE

Zaire Projet de Services des Nais-
sances Desirables (PSND)

Dr. Michele Lioy, AED Senior Pro-
gram Officer, monitored project ac-
tivities and provided technical assis-
tance to the [EC Unit of the Projet de

Services des Naissunces  desirables
(PSND) of Zaire. She visited Zaire in
November - December 1989, and March
- April. May - June 1990,

During her visits, Dr. Lioy worked
with the IEC Unit to prepare two
training of trainers (TOT) seminars,
Training preparation also included
development of aninterpersonal com-
munication training manual.  This
manual was based on curricula devel-
oped in JHUPCS projects in Burkina
Faso and Egypt. The PSND now has a
tool for training both health workers
and trainers in interpersonal commu-
nication.  The PSND TEC sut have
already begun designing position-
speafic training programs using dif-
ferent modules.

Dr. Lioy assisted the PSND staff in
carrying out the two TOT workshops.
These seminars have created a pool of
trainers who now have the basie skills,
and materials, to train others in family
planning interpersomitl comniunidi-
tion. She also collaborated with the
PSND Operational Rescarch staff in
plinning and implementing the final
project evaluation.

Two constritints were encountered
during these visits to Zaire. First, PSND
personnel required more support in
preparing and conducting the seminar
than had been anticipated.  Second,
PSND liacks resources to support
training activities in the various re-
gions. Many TOT participants doubted
they would have the necessary finan-
cial and material resources to carry out
training activities in the future.

Egypt State Information
Service/IEC Center

AED has been providing technical
assistance to the Egypt State Inforn-
tion Service/1IEC Center, the central
government ageney responsible for
family planning IEC. since 1988 under
the PCS subagreement. During FY90,
Dr. Lioy made quarterly visits to Egypt
to monitor project activities and to
provide assistance in communications
planning; message development, par-
ticularly for TV spots; research design:
and program evaluation.  In August
1990, Andrea Usiak, AED Senior Pro-
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gram Officer, joined Dr. Lioy in Cairo
to provide additional assistance to the
IEC Center's computer section. In
addition, two AED Egyptian consult-
ants have been placed in the SIS/IEC
Centerto assist the [EC Center director

and stalt in IEC research and the use of

nuiss media,
These visits have resulted in the

development and implementation of

an TEC strategy for mass media and
interpersonal communication aimed
at potential users of contraception,
mostly women who do not want more
children but who are not using a
family planning method. Family plan-
ning messages have been based onthe
results of the Egyptian Demographic
and Headth Survey (EDHS),

This yearalsosaw the development
of a series of television spots—"Diary
of a Doctor"—starring a4 well-known
actress who plavs i kind, knowledge-
able gynecologist. The majority of the
spots were atbout  contraceptive
methods aimed at potential users; the
others dealt with socictal problems
such as the carly age ol marriage,
Reports from SIS local oftices indicate
that the spots are very popular.

AED assisted in designing and
conducting rescarch on media habits
and the impact of family plunning
radio and television programs on
contraceptive behavior, Inaddition, at
SIS request, Egvptian subcontractor
SPAAC, under AED's supervision,
identiticd obstacles and  constraints
limiting contraceptive use through a
content analysis of the open-ended
questions on the 1988 Impact Evalu-
ation of SIS activities. SPAAC also

identificd arcas for further analysis of

the EDIHS results which would pro-
vide information on reasons for non-
use and incorrect use of contraceptive
methods to be used o develop mes-
sages for the 1991 series of spots.

A methodology was designed with
the Center director 1o assess the SIS/
IEC Center's activities in the press and
interpersonal communication at the
local level.

SIS is responsible for convening a
coordinating committee of all the family
planning agencies. It has been a

difficult, and not always successtul,
task to foster the support and coopera-
ton of the heads of the numerous
organizations, all with different levels
of TEC expertise, to come together to
coordinate their activities. An addi-
tional challenge has arisen in working
with the TEC Center to produce a TV
social drama with o family planning
theme.  There have heen numerous
delays in the schedule due o contlict-
ing prioritics and demands on the
scriptwriter. However, as of October
1990, the seripts are nearly complete,

URTNA/JHU/PCS/ORTS

Advanced Television Production
Workshop

In May 1990, Mr. Mark Lediard, AED
Vice President for Population and
Nutrition Projects, coordinated  the
design and preparation of a television
production workshop for the Union
des Radio Diffusion ¢t Televisions
Nationales d'Afrique (URTNAD. Patrick
Tadi¢, a4 Paris-based video producer
and consultant to AED, acted as co-
trainer during this three-week work-
shop, held in Dakar, Senegal.

This workshop provided Franco-
phone African television broadcasters
with advanced production techniques
o develop appealing media produc-
tions on family planning. During the
workshop, participants produced a
one hour, broadeast-ready tetevision
program on this theme. The program
incorporated video material from other
countries, as well as interviews with
family planning and population spe-
cialists in Dakar. Two weeks after the
workshop's conclusion, the program
had been aired inall five participating
countries.

Workshop participants had the rre
opportunity o interact with broad-
casters from neighboring African
countries. A leading French director
and an experienced JHUEPCS consult-

antexposed participants to a varicty of

suceessful approaches from around
the world.  Trainers assisted partici-
pants to develop their own original
scenarios for eventual funding and
production through the URTNA proj-
ect. Participants developed  seripts

which incorporated technical informa-
tion on family planning, and the cre-
ative production techniques presented
during the workshop.

Two drawbacks were encountered
during the workshop. First, accommo-
dating fifteen broadeasters in a studio
facility for a three-week period was
quite demanding. With a hands-on
approach, participants’ patience was
called on while equipment and studio
availability were being negotinted.
Second. some countries sent journal-
ists rather than experienced producers
or directors, as requested by the work-
shop organizers. In the future, work-
shop organizers should make a special
cffort to assure that participants form a
homogencous group, with appropri-
ate production experience.

PATH FISCAL YEAR 1990
ANNUAL REPORT

POPULATION COMMUNICATION
SERVICE'S (PCS) PROJECT

Summary

PATH has provided services o JHU/
PCS as outlined in Cooperative Agree-
ment No. DPE-300--A-00-6057-00),
During Year IV of the Cooperative
Agreement, PATH received and filled
the following Requests for Services
(RFS):

RIS =3

Technical Assistance 1o conduct train-
ing materials development and identi-
fication workshop (The Gambia: TA).
RIS =i.{

Technical Assistance in conducting
supervisory training (Ghana: TA),
RIS =05

Technical Assistance o finalize print
matterials (Egypt: TA).

RIS =10

Technicalassistance in developing and
implementing IEC project development
(Egvpt: TA),

RIS =17

Technical assistance in [EC project
development (Egypt: TA).
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RFS #48

Technical assistance in organizing and
conducting an IEC/FP workshop
(Cameroon: TA).

This report summarizes the assistance
Program for Appropriate Technology
in Health (PATH) provided to the
Johns Hopkins University Center for
Communication Programs/Population
Communication Services (JHU/PCS)
between October 1, 1989, and Sep-
tember 30, 1990.

NEEDS ASSESSMENT (NA)

Except where noted under “country
projects,” PATIL did not receive any
requests to - provide assistance with
needs assessment during Year [V of
the project.

COUNTRY PROJECTS (CP)

Ghana

PATH Associate Program Officer
Kwame Asiedu continued to work on
the family planning/information, edu-
cation, and communication (FP/1EC)
component of the Ghina project (AF-
GHA-0 D), Mr, Asiedutraveledto Ghana
to provide technical assistance to the
Health Education Department/Minis-
try of Health to develop a supervisory
training curriculum. During this trip,
Mr. Asiedu met with regional directors
of Health Services in the three cam-
paign regions to developa mechanism
to incorporate the training division in
future training-related activities. (RES
=44)

TECHNICAL ASSISTANCE (TA)

Bangladesh

In October 1989, PATH Senior Pro-
gram  Advisor Margot Zimmernmun
helped prepare and participated in a
JUHU/PCS Bangladesh plaaning meet-
ing. During this meeting, Ms. Zimmer-
man shared information on PATITs
prior involvement in Bangladesh and
had an opportunity to discuss with
JHU/PCS program staff the objectives
of the technical assistance visit to
Bangliadesh scheduled for March 1990.
Ms. Zimmerman accompanied the JHU/
PCS Country Representative in Dhaka
to meet with Bangladesh's NIPORT
director of training to discuss a col-
laborative project for training family

welfare assistants in counscling, qual-
ity of care, and clinical family planning
knowledge.

Cameroon

In August 1990, PATH Associate Pro-
gram Officer Lynne Cogswell, along
with JHIU/PCS Senior Program Officer
Opia Mensah Kumah,  visited
Cameroon to organize and coordinate
a two-week 1EC workshop on child
spacing. Atthis workshop, participants
learned to conduct effective, stimulat-
ing, and participatory sessions, giined
specialized knowledge and skills in
child spacing [EC, and became famil-
fur with adult learning and formative
research. During this trip, Ms. Cogswell
also assisted the Ministry of Public
Health/Health Education Services
(MOPH/HES) in organizing the pre-
testing of several [EC materials, in-
cluding three contraceptive methods
booklets, a family planning motiva-
tional flip chart, and a script for a
television drama with family plinning
themes.

Recommendations for future activi-
ties call for JHU/PCS to assist the
MOPILHES in coordinating  cfforts
among other ministries and organiza-
tions engaged in tamily planning wc-
tivities, continuing to develop and
adapt IEC materials to differing regions
of Cameroon, andfinalizing the format
and content of a workshop proceed-
ings booklet, (RES =i8)

Egypt

Ms. Margot Zimmerman, PATH Senior

Program Advisor, visited Egypt to as-
sist the Regional Training Center in
Family Planning at AinShams Univer-
sity (RTC) to prepare o brochure onall
available family planning methods. In
addition, Ms. Zimmerman assisted the
Ministry of Health (MOLFD to finalize a
hooklet and posters for a non-literite
audience on oral contraceptives. She
also helped the MO through  the
initial stages of materials preparation
for non-literate audiences on barrier
methods of contraception. At the re-
quest of United States Agencey for In-
ternational Development (HSATD), s,
Zimmerman advised other USAID-
[unded family planning projects.

During her trip to Egypt, Dr. Laurie
Kricger, PATH Associate Program Of-
ficer, assisted RTC with preparations
for the Inter-agencey Family Planning
IPC Workshop. She also visited Family
of the Future (FOF) and provided
assistance in finalizing the all-meth-
ods flip chart. Dr. Kricger worked
closely with the Health Insutiance Or-
ganization (1HO) and with TEAA Misr
to conduct it training needs assess-
ment, including developing @ needs
assessment/supervisory checklist for
interpersonal communication (IPCY of
clinicians and other clinic staft work-
ing in family plinning. This checklist
may be used by other agencies. Dr.
Krieger continued on-the-job training
to Als. Amira, HIO TEC Officer, and,
through testing with the target audi-
ence, helped her o determine the
suitability of existing materials for HIO
clients, Dr. Kricger also assisted RTC
with the development of their all-
methods brochure, In addition, Dr.
Kricger helped HIO o developan IEC
strategy, which AMs. Zimmerman re-
viewed.

Throughout the year, Ms. Zimmer-
man and Dr. Krieger assisted JLHIU/PCS
in developing strategy plans and for-
mulating questions for the situational
analysis, They interfaced with JTIUY/
PCS sl on these and many other
activities, They also maintained con-
tact with counterparts in Egvpt. In
addition, both mainttined contitctwith
other organizations supplying techni-
cal assistance to JHUAPCS assisted
projects (such as The Enterprise Pro-
gram). Ms, Zimmerman and Dr. Krie-
ger also attended monthly "Egypt Co-
ordination and Planning” mectings
convened by JHUAPCS. Tt should be
mentioned that Ms. Zimmermian and
Dr. Krieger carricd out day-to-day
administrative activities associated with
managing PATH's component of JLILY
PCS technical assistance. (REFS =45, 40,
47)

The Gambia

In November 1989, PATH consultant
Pamcla Greene traveled 1o Banjul to
assist The Gambia Family Planning
Association prepare for i one-week

214 PCS 1990



.. APPENDICES

training material and identification
workshop.  After this preparation,
Greene met JHU/PCS Program Officer
Ms. Cheryl Lettenmaier and helped
her conduct the workshop. (RFS =43)

Morocco

In June 1990, PATH Assistant Program
Officer Lindi Morales reviewed a draft
of an oral contraceptives (OC) booklet
the Moroccan National Family Plin-
ning Office was preparing as part of a
project promoting oral contriaceptives.
Ms. Morales prepared @ memo in
Frenchand English with detailed com-
ments and suggestions for changes
that was sent through JHU PCS Senior
Program Officer to the Morocean Na-
tional Family Planning offices.
Nepal

PATII Program Officer Scott Wittet
followed up ona JHU PCS-supported
project to revise the family planning
section of a community-based heatth
volunteer manual while visiting Nepal
in April 1990, During this trip, Mr.
Wittet worked with local consultants,
reviewed the community health vol-
unteer training manual, and recom-
mended reprinting and revising old
family planning materials as well as
developing new ones, JHU/PCS und
PATH staff have liaised on recent
activities regarding project objectives
and materials,

MEETINGS AND WORKSHOPS
(MW)

The Gambia

In December 1989, PATH consultant
Pamela Greene assisted with the
Training  Materials Development
Workshop for The Gambia Family
Planning Association,

PROJECT MANAGEMENT (PM)

Throughout the vear, PATH progrim
staff have reviewed trip reports,
monthly reports, and memoranda from
JHUAPCS statt, consultants, aad other
subcontractors and provided feedback
1o the appropriate JHU PCS program
staff. In addition, PATH program stall
wrote and submitted monthly narra-
tive reports on PATH program activi-
ties,

ADVISORY GROUP

PATH President Dr. Gordon W. Perkin
serves as o member of the Advisory
Group. However, the advisory group
did not meet this vear. Dr. Perkin
continues o review project proposals
as requested.

PORTER/NOVELLI FISCAL YEAR
1990 ANNUAL REPORT

POPULATION COMMUNICATION
SERVICES (PCS) PROJECT

Summary
Between October 1L 1989 and Septem-
ber 30, 1990, Porter: Novelli provided
services to JHU,PCS, under Coopera-
tive Agreement No. DPE-300-1-A-6057-
00, in Ghana and Bangladesh. Dr.
Robert W. Porter, of PortersNovelli's
International Division, conducted a
review ol population research in Ghana
to support development of USAID)
Accra’s next five-year population
project. In Bangladesh, Dr. Porter as-
sisted the Dhaka-based JHUPCS team
in developing a plan for research and
related [EC interventions in Trishal
Upazila, and also designed an evalu-
ation of the National Folk Singing
Program,
GHANA
Review of Family Planning and
Population Research
Dr. Porter completed a systematic
review of relevant family planning and
population research to assise USAID/
Acerain designing its next live-vear
population project. The more specific
objective of the project was 10 assess
the current market for contraception
and suggest promising directions for
new population program initiatives.
The research review found that con-
sumer demand for contraception in
Ghana, as well as the overall increase
in the proportion of marricd women
practicing family planning, were both
greater than had been previously esti-
nuated.

Available data also indicated that
prevalence rates Tor both modern and

traditional methods are significantly
higher, and appear to be increasing
more rapidly, in larger urban arcas and
in rural towns and villages served by
government clinies. These prevalence
differentials, particularly the  higher
rates of contraceptive use in clinic
catchmentareas, suggest that increased
service delivery will lead directly o
greater use of contraception.

In the meantime, however, women
without access to family planning ser-
vices are relying instead on postpar-
tunt or terminal abstinence, Tradition-
ally, postpartum female abstinenee was
pricticed to promote child survival,
but for many Ghanaian women it has
now become an important strategy for
NLINAZING SCArce CConomic resources,
Generally the demand for modern
methods of contraception in Alrica has
been strongest among counles who
wantto use themas asubstitute method
for birth spacing. There is now good
evidence that a similar interest in
substituting modern contraception Ior
abstinence is also developing in Ghana,

Although men are an important
target audience, the strongest demand
is for female contraceptive methods,
preferably methods which do not re-
quire the active cooperation of both
partners and whaose use need not be
disclosed. Contraceptive services need
to be provided in a discreie manner,
client privacy and conlidentiality need
to be safeguarded, and service deliv-
ery in ruralarcas needs to be more tied
to local marketing and other commu-
nity-level organizations. This means
specifically that more women need to
be involved in providing contracep-
tive products and information, and
that family planning needs to be de-
livered in ways that do not distinguish
it by type tfrom other health or social
services.

The monetary cost of contracep-
tion does not, at present, appear to be
a barrier to use, and the price of
products could probably be increased
without negatively affecting sales.
Rather, it is the psychological costs of
obtaining contraception—cmbrrrass-
ment, anxiety about health conse-
quences, concern about interfering
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with ene's capacity to bear children—
which present more formidable barri-
C1s 1O CONSUMCTS.

Insum, the current climate in Ghana
appeztrs to he favorable for continued
increases in contraceptive prevalence,
The primury challenge will be 1o ex-
pand distribution, while at the same
time improving the quality of service
delivery,

BANGLADESH

Technical Assistance

Dr. Porter also visited  Bangladesh

between November 28 an< December

-, and then again from April 26 to

May 20, 1990, to provide technical

assistince to the JHU-PCS  project

based in Dhak:t. Dr. Porter's combined

scope of work was 1o

e Develop a needs assess nent and
other forneuive research to guide
the creation ol TEC training curric-
ula and materials for rural
ficldworkers as well as other com-
munity-based  communication
interventions to be implemented
through the MOHEP's rural service
deiivery system,

e Design and plin an evaluation of
the MOHFP TENM National Folk
singing Program (NFSP)Y. Dr. Porter's
role was to guide the development
of the evaluation design and pro-
duce a detiiled action plan,

Dr. Porter worked with the local
JHU PCS Research Officer to develop
the workplan for a needs assessment,
preliminary formative rescarch, and
follow-up evaluations of pilot TEC
interventions in Trishal  Upazila,
Planned interventions include: a com-
munications training  program for
ficldworkers: @ management training
program for mid-leved field statt; cas-
sette fora and rudio listening groups:
folk drama programs: community-
hased, MCH FP information centers;
and  community-based family plun-
ning communication cunpaigns, Each
of these interventions is to he guided
and assessed through o variety of
rescarch and evaluation activities, in-
cluding focus groups and process
documentation. a bascline survey of
contraceptive usage and local com-

munication networks, and follow-up
impact studies.

During the course of his two visits,
Dr. Porter also made a number of trips
1o Trishal Upazila to discuss the pro-
posed research and interventions with
the family planning and medical offi-
cers at the Upazila Health Complex
and to begin pretesting of focus group
topics guides with Family Welfare As-
sistants (FWAs),

In addition, Dr. Porter reviewed
relevant documentary materials and
drafted a Request for Proposals (REP)
for distribution to local organizations
interested in conducting the NFSP
evaluation under contract to JHU/PCS,
Bangladesh Unnayan Parishad (or
‘Bangladesh Development Council'),
a nongovernmental organization with
considerable experience in rural de-
velopment and applied research, was
chosen to carry out the evaluation.
Subsequently, a more detailed
workplan, draft questionnaires and
topic guides were developed by br,
Porter in collaboration with the evalu-
ation team. In additon, key people
associated with the folk singing pro-
gramin Dhaka andat the Upazila-level
were identified for interviewing, sites
for observing folk singing perform-
ances were selected, and the overall
cvaluation schedule was finalized. By
the time Dr. Porter left Dhaka, field
researchers had been recruited and
were being trained, and instrument
pretests were underway.

Field work and data collection were
subscequently completed on schedule
and a revised report on evaluation
findings was submitted at the end of
July.

SAFFITZ ALPERT & ASSOCIATES,
INC.-FISCAL YEAR 19920
ANNUAL REPORT

POPULATION COMMUNICATION
SERVICES 1l {PCS) PROJECT

Summary
Saffitz Alpert & Associates, Inc (SAAD
provided services to JHU/PCS as out-

lined in the Cooperative Agreement
No. DPE-300--A-00-6057-00. During
Fiscal Year 1990, SAAI received and
completed the following Requests for
Services (RESY:
RIS =9
Presenting two programs, moderating
discussion groups and participating in
the Egyptian Advertising Association
Conference (Cairo, Egypt: MW),
RIS =10
Technical assistance —  program
cvitluation and follow-up strategy de-
velopment to the BRKBN Blue Circle
Campaign (Jakarta, Indonesii: TA).
IS =11
Technical assistance: program devel-
opment and nurketing strategies to
the Egyptian Junior Medical Doctors
Association (EJMDA)Y on the Private
Practitioner’s Family Planning Project
(PPFPP) (Cairo, Egypt: TA).
RIS =12
Technical assistance: marketing plan-
ning and creative materials develop-
ment to EINDA on the PPFPP project
(Cairo, Egypt: TA).
RES =13
Technical assistance: communications
planning and creative materials devel-
opment to EINMDA on the PPEPP proj-
ect (Cairo, Egypt: TA).
LS =11
Technical assistance: communications
planning and creative materials devel-
opment to EIMDA on the PPFPP proj-
et (Cairo, Egypt: TA).
MEETINGS AND WORKSHOPS
MW)
Egypt
Prior to the start of the 89-90 fiscal
veuar, SAAL provided technical assis-
tance to support the development and
implementation of the "Advertising
Strategies for Social Development”
waorkshop scheduled for October 8-
10, 1989 in Cairo, Egypt.
Gary Saffitz, SAAL President. traveled
to Citiro, Egypt on October 3-11, 1989,
to participate in the JHU/PCS spon-
sored workshop, Activities included
preparing and presenting:
o A ause study on “Family Planning
and Advertising in a Muslim Society
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—The Indonesian Blue Circle Cam-
paign;”
A round table and workshop on
“Effective Partnerships Between
Advertising Agencies and Clients in
the Social Sector;”
* A presentation, round table and
workshop on “RFPs and Propos-
als—Suggestions on Improving the
Selection Process:™ and

A round table on “Developing a
Winning Proposal in Response to an
RFP."

Based on participant comments,
the workshop was well received by
both the family planning social service
organizations and the participating ad-
vertising agencies,

TECHNICAL ASSISTANCE (TA)

Indonesia

SAAI provided technical assistance o

support [EC activities associated with

the BKKBN Blue Circle Project.

During the fiscal vear October 1,
1989—Sceptember 30, 1990, Gary Sal-
fitz. completed one visit 1o Jukarta,
Indonesia, which represented the final
TA visit supporting BRKBN's two year
Urban project.

Previous TA activities concentrated
on supporting the Lingkaran Biru (Blue
Circle) campaign, a 2-year, cleven ity
[EC campaign designed to:

* increase family planning servicing
by the private sector doctors/mid-
wives;

* motivale noncontraceptors o seck
modern methods;

e move current contraceptors into the
most appropriate tacthods; and

¢ dispel common misconceptions and
improve overall understanding of
specific contraceptive methods.,
Gary Saffitz traveled o Jakarta, In-

donesia on October 11-29, 1989, The

purpose of this trip was to assist USAI/

BKKBN in:

e reviewing the recent activities asso-
ciated with the 1IEC campuign;

* analyzing the SRI Omnibus survey
results and recommending future
program activitics;

* reviewing and analyzing the final
Pokja tracking reports and recoms-
mending future strategies for tech-
nology trunsfer; and

* reviewing the activities associated
with the initial acceptance of the
LiBi campaign kits in the sixteen
Year 3 cities and recommending
appropriate follow-up strategies.
All of the activities were completed

as scheduled. Highlights included the

following:

e Areview of the Year 2 campaign list

of deliverables and budgets identi-

fied numerous activities not yet

completed. Based on this review, a

request for a 3-month, no-cost

contractextension was prepared and
submitted to BKKBN/USAID,

Tentative SRT Omnibus findings in-

dicated positive gains in the aware-

ness of the LiBi logo and the re-
ported use of the LiBi service out-
lets.

The final LiBi campaign kits were

not completed and distributed as

anticipated, Meetings were held to
further refine and produce remain-
ing kit picces, including the Pokja
training video, campitign guidebook,
campaign kit packaging, and sev-
eril of the PR components. (Several
changes in these Kit picces were
required because of major changes
in plans for the expansion of the

program to 301 citics in Year 3.)

* Site visit reports prepared by For-
tune and BKKBN were reviewed in
conjunction with the tracking and
monitoring activities in the 11 year 2
cities. Findings indicated that the

cities were able to complete most of

the tasks associated with the im-
plementation of the local Lili cam-
paign. However, the performance
of the individual Pokjas varied
widely.

BKKBN's Year 3 plans were ex-
panded to include a nation-wide
roll-out of the LiBi program into 301
cities. Numerous meetings were held
to discuss these expansion plins
and specific strategies to support the
expiansion were prepared and pre-
sented to USAID/BKKBN. These in-
cluded recommendations on: (1)
maintaining an active 1EC program
component within the total LiBi Ur-
ban project; (2) shifting the distribu-
tion of LiBi campaign kits to the

provincial rather than municipal
level; (3) changing the role of the
Pokja from one of implementation
10 coordination; (4) maintaining
emphasis on the role of the midwife
within the total LiBi program; and
(5) consolidating Year 2 follow-up
and Yeur 3 planning meetings into
one larger seminar for both the cities
and provinces, to provide better
controls over the transter of tech-
nologies related to future LiBi pro-
Srams.

Egypt
Technical assistance was provided by
SAAIL to the Egyptian Junior Medical
Doctors Association (EJMDA) on the
Private Practitioner’s Family Planning
Project (PPFPP), a four year program
designed to train 1,500 physicians in
providing family planning services and
to develop mitrketing programs sup-
porting participating physician outlets
in Rural Upper Egypt.

During the 1989-1990 fiscal year,
Gury Saffitz made four separate TA
visits and Gail McKirdy, SAAT Senior
Associate, made one TA visit to sup-
port the on-going marketing and [EC
activities associated with the PPFPP
Project. Highlights and findings from
these TA visits include:

e Gary Suffitz traveled to Cairo on
December 7-15, 1989 1o provide TA
supporting the development of a
Year 1 marketing/promotion plan
and developing a Request for Pro-
posals to assist in the selection of a
localadvertising agency. During this
visit, it was determined that insuffi-
cient information had been gath-
ered for the development of a viable
marketing plan. Information sources
were determined and arrangements
were niide to secure data and other
related reports needed by EJMDA.
In addition, a detailed outline,
highlighting the specific elements of
the marketing plan was prepared
for E]IMDA’s use in developing the
draft plan. Finally, EJMDA opted not
tosolicit the services of anadvertising
agency and decided to bring both
the patient education and consumer
promotion campaigns in-house.

¢ Gary Saffitz traveled 1o Cairo on
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April 30-May 12,1990 10 provide TA
in developing the final draft market-

ing plan and to develop the list of

specific marketing materials and
associated costs to support Year 1
activities. These activities were ac-
complished. In addition, the logo
pretest was reviewed and numerous
problems related to methodology
and the analvsis of findings were
identificd and resolved. Finally,
process outlines were developed
for the creative development and
pretesting of cunpaign materials and
for the next steps in planning the
specific program activities.

o Gury Saffitz traveled to Cairo on July
9-2:4, 19900 provide TA in develop-
ing prototype communications ma-
terials, reviewing pretesting plans
and developing final implementa-
tion plans for wadvertising media,
public rekuions and local commu-
nity programs. While the final Pro-

gram logo and theme had been
selected, the initial creative materi-
als required additional conceptual
and strategic focus, It was decided
that input from local ad agency
creative directors would be sought
to help develop the overall cam-
paign creative plattorm. In the
meantime,  pretesting plans were
developed and @ draft moderaters
guide was prepared and final plans
for radio advertising, and local
community programs were devel-
oped.

Gary Saffitz and Gail McKirdy trav-
cled 1o Cairo on September 17-28,
1990 to provide TA m developing
the final campaign materials for pre-
testing, reviewing final implementa-
tion activities and budgets and re-
viewing the Country Project Paper
and JHU/PCS sub-agreement with
LEIMDA. During this TA visit, consid-
crable effort was focussed on secur-

FiLM GIFTS, LOANS, SALES AND RENTALS

ing and establishing a working rela-
tionship between an outside local
creative team and EJMDA. A cre-
ative team was identified, a final
agreement was drafted and the JHU/
PCS sub-agreement was amended
to reflect this new creative team
partnership. A detailed list of cam-
paign muterials and activities, by
year, was prepared foruse in devel-
oping the final version of the re-
vised PPEPP Project Paper. At the
sume time, the implementation plans
for newspaper advertising, public
refations coverage, local progrim
promotions, and outdoor advertis-
ing were finalized.
Additional Activities
A formal “case study™ on the Blue
Circle program in Indonesia and a
short training session on “Social Mar-
keting” were prepared and presented
as o part of the June 1990 JHU/PCS
Summer Workshop in Bialtimore.

NAME AND ADDRESS
FINAL RECIPIENT OF FiLM

COST/METHOD

OF SHIPMENT

OCTOBER 1989: Film Gifts and Loans

Lic. Pilar Sebastian

Dircctora de Operaciones Prosalud
Av. [sabella Catolica 810

Casilla 1231

Santa Cruz

Bolivia

Maria de Lourdes da Silva
Faculty of Nurses and Obstetrics
Rua Paraiba, No. 1337

15600 Fernandopolis

Sao Paulo

Brazil

Dean Remidios Lo Fernandez
Mantinez Memorial Colleges
198 A. Mabini Strecet
Caloocan City

Philippines

Hem B, Hamal
UNDP/FAO
P.O. Box 521
Kampaki
Uganda

Parcel Post

$16.16

Parcel Post
§12.10

Parcel Post
$24.10

Parcel Post
$04.60

TITLE

TOTAL

Two Roads
Social Marketing

Two Roads
You
Choice Not Chance

UNIT TRANS
LANGUAGE QuTY PRICE cost TYPE
Spanish ! Gift
Spanish 1 Gift
A Method for John and Mary Spanish 1 Gift
Lesson For The Future Portuguese 1 Gift
The City: Implications for Portuguese 1 Gift
the Future
Speak =They Are Listening English 1 Gift
The Moment of Truth English 1 Gift
English 1 Gift
English 1 Gift
English 1 Gift
The Cheerful Revolution English 1 Gift
Spuak~They Are Listening, English 1 Gift
Indonesia: Family Planning First  English 1 Gift
Lessons For The Future English 1 Gift
Mexico In The Year 2000 English 1 Gift
The Moment of Truth English 1 Gift
English 1 Gilt

A Question of Choice
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TRANS

NAME AND ADDRESS COST/METHOOD UNIT TOTAL

FINAL RECIPIENT OF FILM OF SHIPMENT TITLE LANGUAGE  ONTY PRICE COST TYPE
Social Marketing English 1 Gift
Sowing The Seeds of Health English 1 Gift
To The People English 1 Gift
The Time of Your Life English 1 Gift
We Go Where They Are English 1 Gilt
You English 1 Gift

NOVEMBER 1989: Fllm Gifts and Loans

Dr. Lusamba N. Dikassa Parcel Post  Lessons For The Future French 1 Gift

Universite de Kinshasa $37.00 Social Marketing French 1 Giflt

Faculte de Medecine A Question of Choice French 1 Gift

Project Ecole de Sante Publique The Cheerful Revolution French 1 Gift

B.B. 11850 Laparoscopic Equipment Care French 1 Gift

Kinshasa | Technique of Laparoscopy French 1 Gift

Zure The City: Tmplications for Irench 1 Gift

the Future

Elia Perez de Soriano Parcel Post  Sowing The Seeds of Health Spanish ] Gift

birectora Bolivia-02 $12.10 You Spanish 1 Gift

Consultorio de Investigicion

Educacion Y Servicios (CIES)

Calle Colombia 257

Galeria Comercial 3 Piso

San Pedro, La Paz

Bolivia

Alemu Hailu Parcel Post The Cheerful Revolution English 1 Gift

Project Director $9.10

Population Communication Center

Ministry of Information

Addis Ababa

Ethiopia

NOVEMBER 1989: Film Sales and Rentals

INDEPS urs A Question of Choice English 2 $150 $300 Sale

700 N, Fairfax Street $1.90

Suite 600

Alexandria, VA 2231

DECEMBER 1989: Film Gifts and Loans

Lic. Pilar Sebastian Parcel Post Sowing the Seeds of Health Spanish 1 Gift

Directora de Operaciones Prosalud — $16.60 You Spanish 1 Gift

Av. Isabella Catolica 819 To Change Your Life Spanish 1 Gift

Casilla 1231

Santa Cruz

Bolivia

JANUARY 1990: Film Gifts and Loans

Dr. Ch. Nabakanta Shirma Parcel Post Technique of Lapiroscopy English 1 Gift

C.C. Laparoscoyp (Osnxinii) $7.60

Bramhapur Aribam Leikari

Imphal - 7935001

Manipur

India

Dr. Carlos Hinope Espinoza Parcel Post A Method for John and Mary Spanish 1 Gift

Medico Director $6.10

Jiron 28 de Julio 347

P.O. Box 64

Lambayeqgue

Peru
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NAME AND ADDRESS COST/METHOD TRANS
FINAL RECIPIENT OF FILM OF SHIPMENT _ TITLE LANGUAGE _ ONTY TYPE
Dr. Abdel Rahim Jalal Parcel Post  The City: Implications for English 1 Gift
Mrs. Huda Abu-Hamedh $10.60 the Future
The Institute for Specialized Choice Not Chance English 1 Gift
Nursing Studies Speak-They Are Listening English 1 Gift
Directorate of Planning
Training and Research
Ministry of Health
P.O). Box 80
Anmman
Jordan
FEBRUARY 1990: Film Gifts and Loans
Dr. Kane Amadou Racine Hand Laparoscopic Equipment Care French 1 Gift
Medicin Chef Carried Technique of Laparoscopy French 1 Gift
Hopital Regional Atar The City: Implications for French 1 Gift
L. 2277 the Future
Nouakhou
Mauritania
Nancey Nolan Hand Lessons For The Future French 1 Gift
REDSO/WCA Carried The City: Implications for French 1 Gift
American Embassy the Future
Abidjan
Ivory Coast
Dr. Toure Amara Hand Social Marketing French 1 Gift
Dirccteur Project Carried Technique of Laparoscopy French 1 Gift
Project FPIA - CH.R. Bouake The City: Implications for French 1 Gift
B.P. 1174 the Future
Bouake 01
Ivory Coast
Dr. Serdouma Eugene Hand Social Marketing French 1 Gift
Ministere de la Sante et des Carried
Affaires Sociales
Bangui
Central African Republic
Lic. Mariana Lopez de Laredo Parcel Post  Two Roads Spanish 1 Gift
Directora de la Faculte de §7.20
Enfermeria, U.AN.L.
Gonzaitos Y Haiti
C.P. 64400, Col. Mitras Centro
Monterrey, N.L
Mexico
Dr. Judith Brown/Zaire Parcel Post  The Cheerful Revolution French 1 Gift
C/0 P. Mitchele $2.65 Social Marketing French 1 Gift
235 Inman Drive A Question of Choice French 1 Gift
Decatur, GA 30030
Dr. Abdel Rahim Jalal Parcel Post  The Cheerful Revolution Arabic 1 Gift
Mrs. Huda Abu-Hamdeh $24.10 Lessons For The Future English 1 Gift
The Institute For Specialized The Moment of Truth English 1 Gift
Nursing Studies Sowing The Seeds of Health English 1 Gift
Directorate of Planning You English 1 Gift

Training and Rescarch
Ministry of Health
P.C. Box 86
Amman
Jordan
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NAME AND ADDRESS COST/METHDD UNIT TOTAL TRANS

FINAL RECIPIENT OF FILM OF SHIPMENT TITLE LANGUAGE  ONTY PRICE COSsT TYPE

Dr. Carlos Hinope Espinoza Parcel Post  Breast Self-Examination Spanish | Gift

Medico Director $6.10

Jiron 28 de Julio 347

P.O. Box 6

Lambayceque

Peru

Prof. Daniel Marranghello Parcel Post  Communicating Family Planning:  English 1 Gift

CEA-0040990 Bibliotecologia $8.60 Speak-They Are Listening

Universidad Nacional

Heredia

Costa Rica

MARCH 1990: Film Gifts and Loans

M. Nizamuddin Parcel Post  Indonesia: Family Planning First English 1 Gift

UNFPA Country Dircctor (Ethiopia) — $10.60 We Go Where They Are English 1 Gift

United Nations Development Fund

P.O. Box 5580

Addis Abuba, Ethiopia

Institut Medical Chretien Parcel Post  The Cheerful Revolution French 1 Gift

Du Kasai $2.65

Kanaga Parcel Post  Social Marketing French 1 Gift

Zaire $2.45 A Question of Choice French 1 Gift

Dr. Toure Amara Hand Lessons for the Future French 1 Gift

Director Project Carried Social Marketing French 1 Gift

Project FPIA-CHR-BKE Consequences pour l'avenir French 1 Gift

01 BP 1174 Implications For The Future French 1 Gift

Bouake 01

Cote d'Ivoire

Botswanu USAID Mission Parcel Post - Communicating Family Planning:  English 1 Gift

Gaborone ID $3.02 Speak-They are Listening

Department of State Indonesia: Family Planning First English 1 Gift

Washington, D.C. 20520-2170 The Moment of Truth English 1 Gift
A Question of Choice English 1 Gift
The Time of Your Life English 1 Gift
We Go Where They Are English 1 Gift
You English 1 Gift

APRIL 1990: Film Gifts and Loans

Mr. Ahmed Bash-Kay Sheriff Parcel Post Communicating Family Planning:  English 1 Gift

College Experimental School $25.60 Speak-They are Listening

P.O. Box 162 Lessons for the Future English 1 Gift

BO, Sierra Leone Mexico in the Year 2000 English 1 Gift
The Moment of Truth English I Gift
Social Marketing English 1 Gift
Sowing the Seeds of Health English 1 Gift
To The People English 1 Gift
Two Roads English 1 Gift
The Time of Your Life English 1 Gift
We Go Where They Are English 1 Gift
You English 1 Gift

Lic. Luis Llano Saavedra Parcel Post - Una Charla Sobre Vasectomia Spanish 1 Gift

Director Ejecutivo $6.10

Centro de Orientacion Familiar (COF)

Avda. Camacho 1425 - 3er. Piso

Casilla Expresa 7522

La Paz, Bolivia
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NAME AND ADDRESS UNIT TOTAL TRANS

FINAL RECIPIENT DF FILM OF SHIPMENT TITLE LANGUAGE QNTY PRICE cost TYPE

Botswana USAID Mission Parcel Post  The Cheerful Revolution English 1 Gift

Guaborone 1D $1.95

Department of State

Wiashington, D.C. 20520-2170

The Ministry of Social Affairs Hand Cheerful Revolution French 1 Gift

of Niger Carried Soubiine French 1 Gift

Niger Family Health Project The City French 1 Gift

Bida, Niger Social Marketing French 1 Gift
Joyful Day French 1 Gift

MAY 1990: Film Gifts and Loans

Don L. Douglas, M.B.A. Parcel Post  Social Marketing English 1 Gift

Representative §7.60

PATH Thailand

37 Petehburi 15

Petchburi Road

Bangkok 10100, Thailind

Mr. Abmed Bash-Kay Sheriff Parcel Post  The City: Implications for English 1 Gift

College Experimental School SI8.10 the Future

P.O. Box 162 Indonesia: Family Planning First English i Gilt

BO. Sicrra Leone A Question of Choice English 1 Gift

MAY 1990: Film Sales and Rentals

INDEPS, INC. Priority Mail A Question of Choice English 1 $150 $150 Sale

700-N. Fairfax Street $3.18

Suite 600

Alexandria, VA 22314

JUNE 1990: Film Gifts and Loans

M.G. Mony, Director Parcel Post  Mexico In ‘The Year 2000 English 1 Gift

Society For Health, Education $30.10 The City: Implications for English 1 Gilt

And Development (SHED) the Future

Polvtechnic Road Indonesii: Family Planning First English 1 Gift

Rayagada, Koraput Dist., A Question of Choice English 1 Gift

Orissa, India 765 001 We Go Where They Are English 1 Gift
The Cheerful Revolution English 1 Gilt
Laparoscopic Equipment Care English 1 Gift

Lisa Thompson urs A Quustion of Choice English 1 Loan

Family Health International $10.00 Indonesia: Family Planning First English 1 Loan

222.¢ Chapel Hill-Nelson Highway

Durham, N.C. 27713

JULY 1990: Films Gifts and Loans

Mohammad Alamgir Chowdhury Parcel Post  We Go Where They Go English 1 Gift

Deputy Director

Dircctorate of Family Planning
Population Building

Azimpur, Dhaka

Bangladesh

$6.10
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NAME AND ADDRESS COST/METHOD TOTAL TRANS

FINAL RECIPIENT OF FILM OF SHIPMENT TITLE LANGUAGE QNTY PRICE cost TYPE

Consolata Mocha Parcel Post  The Cheertul Revolution English 1 Gift

Coordinator Radio/Folk Media $37.00 Choice Not Chance English 1 Gift

RRC For Pop. Comm. The City: Implications for English 1 Gift

Box 4222 the Future

Nairobi Indonesia: Family Planning First English 1 Gift

Kenya Lessons For The Future English 1 Gift
Mexico In The Year 2000 English 1 Gift
The Moment Of Truth English 1 Gift
Social Marketing English 1 Gift

M.G. Mony, Director Parcel Post  Social Marketing English 1 Gift

Socicety for Health, Education $18.10 To The People English 1 Gift

and Development (SHED) Technique of Laparoscopy English 1 Gift

Polytechnic Post

Rayagada, Koraput Dist,

Orissit 765001

India

Mr. Winson G. Bomba Parcel Post  Communicating Family Planning: — English 1 Gift

Head of Health Education $13.60 Speak-They Are Listening

Ministry of Health Two Roads English 1 Gift

P.O. Box 30377

Lilongwe 3

Malawi

Africa

C.K. Tony Mita Parcel Post Communicating Family Planning:  English 1 Gift

Chiel Information Officer 39.10 Speak-They Are Listening

Malawi Dept. of Information

P.O. Box 94

Blantyre

Malawi

Florence M. Tadiar Parcel Post  The Cheerfal Revolution English 1 Gift

University of the Philippines S18.10 Communicating Family Planning:  English 1 Gift

College of Public Health Speak-They Are Listening

Hospital Administration Program Mexico In The Year 2000 English 1 Gift

025 Pedro Gil Parcel Post  Social Marketing English 1 Gift

Ermita Manila $25.60 Sowing The Seeds of Health English 1 Gift

Philippines To The People English 1 Gift
Two Roads English 1 Gift
You English 1 Gift

JULY 1990: Film Sales and Rentals

Pathfinder Fund ups The Cheerful Revolution Spanish 4 $160 $640 Paid

Nine Galen Strect $2.80

Suite 217

Watertown, MA 02172-i501

AUGUST 1990: Film Gifts and Loans

Mohamnd Alamgir Chowdhury Parcel Post  Choice Not Chance English 1 Gilt

Deputy Director $15.10 Indonesia: Family Plinning First English 1 Gift

Dircctorate of Family Planning The Time Of Your Life English 1 Gif

Population Building

Azimpur, Dhaka

Bangladesh
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NAME AND ADDRESS COST/METHOD UNIT TOTAL TRANS
FINAL RECIPIENT OF FILM DF SHIPMENT TITLE LANOUAGE QNTY PRICE COSsY TYPE
M.G. Mony, Director Parcel Post  Communicating Family Planning:  English 1 Gift
Society For Health Education $10.60 Speak-They Are Listening
& Development (SHED)
Polytechnic Road
Rayagada, Koraput Dist.,
Orissa, India 765 001
Consolata Mocha Parcel Post  Communicating Family Planning:  English 1 Gift
Coordinator Radio/Folk Media $15.10 Speak-They Are Listening
RRC for Pop. Comm. A Question of Choice English 1 Gift
Box 42422
Nairobi
Kenya
Mr. Winson G. Bomba Parcel Post A Question of Choice English 1 Gift
Head of Health Education $12.10 Choice Not Chance English 1 Gift
Ministry of Health Parcel Post  The Moment of Truth English 1 Gift
P.O. Box 30377 $9.10 We Go Where They Go English 1 Gift
Lilongwe 3 Parcel Post  Sowing The Seeds of Health English 1 Gift
Malawi $7.00
C. K. Tony Mita Parcel Post - We Go Where They Go English 1 Gift
Chief Information Officer $6.10
Malawi Dept. of Information Parcel Post  Choice Not Chance English 1 Gift
P.O. Box 494 $16.60 Sowing The Seeds of Health English 1 Gift
Blantyre Cheerful Revolution English 1 Gift
Malawi
AUGUST 1990: Films Gifts and Loans
Shetta Bey Parcel Post Two Roads English 1 Gift
USAID, Lagos $21.10 The Time of Your Life English 1 Gift
P.O. Box 554 Mexico In The Year 2000 English 1 Gift
Lagos Indonesia: Family Planning First English 1 Gift
Nigeria Parcel Post — The City: Implications for English 1 Gift
$7.00 the Future
Parcel Post  Sowing The Seeas of Health “nglish 1 Gift
§7.00
Florence M. Tadiar Parcel Post  Choice Not Chance English 1 Gift
University of the Philippines $19.60 Indonesia: Family Planning First English 1 Gift
College of Public Health A Question of Choice English 1 Gift
Hospital Administration Program The Time Of Your Life English 1 Gift
025 Pedro Gil Parcel Post  The Cuy: Implications for English 1 Gift
Ermita Manila $18.10 the Future
Philippines Lessons For The Future English 1 Gift
The Moment of Truth English 1 Gift
We Go Where They Are English 1 Gift
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NON-EXPENDABLE EQUIPMENT PURCHASED ($500 OR MORE

COOPERATIVE AGREEMENT DPE-3004-A-00-6057-00
{UNIT COST OF $500 AND GREATER)

VENOOR

OESCRIPTION

) OCTOBER 1, 1986-SEPTEMBER 30, 1990

Transfered From DPE-3004-A-00-2018-00

CPT Corp.

CPT Corp.

CPT Corp.

CPT Corp.

CPT Corp.

CPT Corp.

CPT Corp.

CPT Corp.

CPT Corp.

IBA Corp.

IBM Corp.

Logical Choice
IBM Corp.

MD Office Systems
IBM Corp.

CPT Corp.
Lawrence Mark Co.
Multiplex Display
Xerox Corp.
Professional Products

DPE-3004-A-00-6057-00
Xcrox Corp.

Xcrox Corp.

Xerox Corp.

Xerox Corp.

Xcrox Corp.

Xerox Corp.

Xerox Corp.

Total Audio Visual Systems
CPT Corp.

CPT Corp.

CPT Corp.

18M Corp.
1BM Corp.
DSR Inc.

DSR Inc.

Sony Corp.

Visual Sound

Xerox Corp.,
Professional Products

CPT Corp.
Boffin, LTD
Boffin, LTD
CPT Comp.
CPT Cormp.
CPT Corp.
Note 1

CPT 8535 Word Processor

CPT 8535 Word Processor

CPT 8535 Word Processor

CPT Sheet Feeder

CPT Rotary VI Printer

CPT 8515 Word Processor

CPT 6535 Word Processor

CPT 8535 Word Processor

CPT Rotary VIH Printer

IBM PC with Color Monitor

1BM Color Printer and Adapter

IBM PC with Monochrome Monitor

IBM PC with Monochrome Monitor

Hewlett Packard Laser Jet Printer

IBM PC with Color Monitos

CPT Shared Resource System

CPT 8535 Word Processor

Poster Display with 20 Pancls

Xerox 1025 Copier

Videocassetie Player/Recorder
(VO-5630) with Sony TV Tuner (TU-1110)

Xcrox 6060 PC Computer

Xerox Laser Printer

Xerox 6060 PC Computer

Xerox 6060 PC Computer

Xerox 6060 PC Computer

Xerox 6060 PC Computer

Xerox Memory Writer Typewriter

Telex Copyette 1 & 3

CPT Phoenix Jr. Word Processor

CPT LPO Laser Printers

CPT ODS 301 16 user 140 MB 3MG RAM
with software, cables & connectors

IBM PC XT with Monochrome Monitor

IBM PC XT with Monochrome Monitor

Toshiba 1100 Plus Laptop Computer and

Diconix Printer

Toshiba 1100 Plus Laptop Computer
and Printer

Sony Multistandard VCR

Panasonic VHS Multistandard Video Player

Xerox 1075 Copier

Audio-Visual Equipment for Guatemala
Project

CPT 8535 Word Processor

Multi-Speed EL-2 Laptop Computers

Multi-Speed EL-2 Laptop Computer

CPT Rotary XI Printers

CPT UPS-25 oin Rated Power Back-up

CPT 4MB-Expansion Board for ODS

Sony Betamax Recorder

FISCAL YEAR TOTAL BUY-IN
QUANTITY PURCHASED CDST  (IF ANY)

1 83-84 10,990
1 83-84 8,990
1 83-84 5,990
1 83-84 1,350
1 83-8- 2,000
1 83-84 7,192
1 84-85 5.390
1 84-85 5,390
1 84-85 1,700
1 84-85 2,319
1 84-85 1,168
1 84-85 1,701
1 84-85 1,832
1 81-85 2,626
1 84-85 2,319
1 85-86 15,252
1 85-80 4,400
1 85-80 1,6:40
1 55-80 24495
1 86-87 2,751
1 86-87 1,217
1 86-87 3,995
1 86-87 992
1 86-87 992
1 86-87 992
1 86-87 992
1 86-87 665
I 80-87 870
I 86-87 3,450
2 86-87 5,000
1 86-87 38,855
2 86-87 2,150
1 86-87 1,087
I 86-87 2,090
1 86-87 1,930
I 86-87 1,004
1 86-87 1,625
1 86-87 22,050

85-87 402,979 Guatemala Buy-In
1 86-87 4,400
2 87-88 2894 Egypt Buy-In
1 87-88 1,447 Bangladesh Buy-In
5 87-88 8,770
1 87-88 4,100
I 87-88 3,750
1 87-88 555  Philippines Buy-In
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FISCAL YEAR
VENDOR DESCRIPTION QUANTITY PURCHASED
Compu-Add Corp. Standard 386716 Computer 1 87-88
CPT Corp. CPT Phocenix Jr. Word Processors 2 $7-88
CPT Corp. CPT Rotary XI Printer 1 87-88
IBM Corp. 1BM Personal Computer System 1 87-88
Vertechnology Zenith 7-380-10 Computer with Color 1 §7-88
Monitor and Epson 24 pin Printer
DSR Inc. ‘Foshiba Laptop Computer and Diconix 1 §7-88
Printer
Bradley Broadeast Sales Studer Tape Recorder 1 87-88
Professional Products Lens-Sony Wide Angle 1 B7-88
Micro Innovation Computer — Multi-Speed EL-2 Laptop Computer 1 87-88
Compu-Add Corp. standard Turbo-10 Computer 1 H8-89
DSR Ine. Toshiba 1200FB Laptop and Printer 1 88-89
DSR inc. Toshiba 1200FB Laprtops and Printers 2 88-89
DSR Inc. Toshiba 1600 Laotop and Printer ! 88-89
Compu-Add Corp. standard Computers and Printers 3 88-89
Nate 1 Betamax Recorder 1 88-89
Note ! Sony 16" Color TV & Betamax Recorder 1 88-H9
Compu-Add Corp. stundard Computer and Printer 1 88-89
Compu-Add Corp. Zenith YGA Monitor & Cand 1 88-89
Compu-Add Corp. Epson LQ-850 Printer 1 88-89
Tutelar Ofl Services Co. Acnuit Air Conditicner 24000 BTU 1 8559
Tutelar Ol Services Co. Acnu Air Conditioner 18000 BTU 1 88-89
Professional Products TV Monitor-Sony with A&B [nput Lines 1 88-89
Professional Products Slide Projector Kodak Extagraphic 1 88-89
Audioviewer
Professional Products 34 U-Matic Sony Multistandard VCR 1 88-89
Professional Products TV Monitor Multistandasd 1 88-89
Professionad Products VHS Multistindard VCR 1 88-89
Professional Products Beta Multistandard VCR 1 88-89
Balimore Sttionery Co. Schwab Fire Prool Lock-up Cabinet 1 88-89
Compu-Add Corp. HP Laser Jet 1 Printer 1 88-89
Muttiplex Display Corp. Multiplex 100 Slide Storage System 1 88-80
Kinsho Mataichi Corp. Mitsubishi Pajero Viehicle ] 88-89
Compu-Add Corp. Epson 1Q-850 Printer 1 88-89
Jacky's International Honda Motoreycles 4 88-89
Jacky's International Kodak Carousel SAV-1030 Slide Projector 1 88-89
Jacky's International Etmo Modet HP-A270 Overhead Projector 1 88-89
Jacky's Internaional Sharp Model 21811-A2 21" Color TV 1 88-89
Jacky's International National Model NV-GSOOEN VHSVCR 1 88-89
Hewleu Packard Hewlew Packard Color Plotier I 88-89
Compu-Add Corp. Compu-Add Turbo 10 with Printer I 8#8-89
Boffin, LTD Zenith Laptop Computers 2 88-89
Eastern Typewriter Co. Olympia Electronic Typewriter 1 85-89
Masum Techno Service Air Conditioner - Hitachi 18000 BTU 1 88-89
Compu-Add Corp. Compu-Add 3806-20 Compater 1 88-89
Jacky's Internitional Canon Model NP-2015 Photo Copicer 1 88-89
Jacky's International Canon Model FAN-230 Fax Machine 1 88-89
Jucky's International Elmo Model 10-AL (M O Sound Project) ! 88-89
Advanced Computer PTE, L. Acer PCIBM Compatible Microcomputer ! 88-89
Xerox Corp, Xerox 1040 Copicr 1 88-8Y
Professional Products Audio-Visual Equipment for Guatemala 88-89
Project
Note | 3M Copicer 1 88-89
Zeos International LD Zeos 380 SX Computers 3 89-90
Northgate Computer Sysi. Microcomputer 386 with Color Monitor | 89-90
Zeos International LD Zcos 380 SX Computer | §9-90
Alcatel Telmo-Telic Panafax Machine 56020 1 89-90
Advanced Business Systems Murata Fi5 Fax Machine 1 89-90

TOTAL
cosT

BUY-IN
(IF ANY)

2,026
0,120
1,530
2,150
1,008

1,550

4815
1.085
1,439
895
1.877
3,751
3,527
3,534
782
859
1,845
955
576
843
760
8060
785

1,943
993
1,049
1,400
806:1
2,081
2,005
19,123
576
0,500
0600
500
518
B0
21477
1,273
2,990
1111
11t
2,200
2,025
1,625
1,650
3,781
10,850
123,573

1,087
5,085
41448
2,249
2,508
1,795

Guatemala Buy-In

Ghana Buy-In

Guatemala Buy-In
Guatemala Buy-In

Guatemala Buy-In

Philippines Buy-In
Philippines Buy-In

Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In

Bangladesh Buy-In

Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In

Bangladesh Buy-1In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In
Bangladesh Buy-In

Guatemala Buy-In

Guatemala Buy-In

Morocco Buy-In
Philippines Buy-In
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VENDOR

DESCRIPTION

Visual Sound

Bradley Broadcast Sales
Penn Camera

Kipp & Son Inc.

Tod Enterprise
Mitac International Corp.,

Epson Electronic PTE Lid.

Kinsho Mataichi Corp.
ACS Computer PTE Lad.

Tod Enterprise
Tod Enterprise
Note |
Note |
Note 1
Note |
Note |

Apple Computer Inc.
Zenith Data Systems
JWP Information Systems
DSR Inc,

Note |- Ttems were purchased in country by the grantee, vendor was not specified.

Audio-Visual Equipment for Egypt

Audio-Visual Equipment for Ghana

Audio Viewer Projector

Tascon 348 reel o reel Tape Recorder
(Gambia)

CD-ROM Reader

Mitiace Word Processor

Epson LQ-1050 Dot Matrix Printer

Mitsubishi Pajero Vehicle

Mitac MPC 2380 IBM PC/AT Compatible
Computer

CD-ROM Reader

CD-ROM Reader

Sound System

Generator

TV Monitor

Video Camera

Electrosonic Gemini Slide Presentation
Syst.

Apple Macintosh SE30 & Laser Printer

Zenith 2386/ 20 Computer

Hewlett Packard Laser Jet HI Computer

Toshiba Laptop Computer and Diconix
Printer

Buy-In Funded
Core Funded

The following equipment, acquired under
this Cooperative Agreement, has been dis-
posed of as explained below.

VENDOR

DPE-3004-A-00-2018-00
CPT Corp.

Xerox Corp.

DPE-3004-A-00-6057-00

Panafax Corp.

DESCRIPTION

CPT Rotary VI Printer

Traded in on 6/9/87 for CPT LP-6 Laser Printer

Xerox 1055 Copier

Traded in on 6/1,89 for Xerox 1040 Copicr

Panafax Machine UF-600

Traded in on 3/8/90 for Leased Panafax Machine UF-260

FISCAL YEAR TOTAL
OUANTITY PURCHASEO cosT
89-90 30,340 Egypt Buy-In
89-90 1118t Ghana Buy-In
1 89-90 859
1 89-90 2,199
1 89-90 642 Bangladesh Buy-In
1 89-90 950 Bangladesh Buy-In
1 89-90 7600 Bangladesh Buy-In
1 89-90 10,315 Bangladesh Buy-In
1 89-90 3,300 Bangladesh Buy-In
6 89-90 3,852 Egypt Buy-In
1 89-90 612 Philippines Buy-In
1 89-90 1,302 Philippines Buy-In
1 89-90 2,159 Philippines Buy-In
1 89-90 1540 Philippines Buy-In
1 89-90 1,208 Philippines Buy-In
1 89-90 2,612 Philippines Buy-In
1 89-90 8,147 Philippines Buy-In
1 89-90 3599 Philippines Buy-in
1 89-90 1,211 Philippines Buy-In
1 89-90 1,939 Philippines Buy-In
$962,001
$686,536
$275,525
FISCAL YEAR TOTAL
QUANTITY PURCHASED cost
1 83-84 1,600
1 85-86 10,700
1 86-87 2,695

PCS 1990 227



