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I. INTRODUCTION

The TIPPS Project is a five-year population project funded by The Agency for Interna-
tional Development, contract no. DPE-3035-C-00-5047-00. TIPPS is designed to:

* Raise the awareness and understanding of the private sector regarding the demand
for birth spacing services among employees and dependents;

* Conduct cosi-benefit analyses to measure the costs and benefits associated with
company investment in birth spacing services for employees and dependents;

Increase private secter investment in sponsoring birth spacing programs for
employees and dependents.

i1 Nigeria, TIPPS has collaborated with UNILAG CONSULT to condnct a market research
study for Leve. Brothers Nigeria, Ltd. (LBN). TIPPS designed the research study to
measure the knowledge, attitudes, and practices of LBN families regarding contraceptive
use and current and future fertility desires.

Specifically, in 1986, 534 male employees of LBN were interviewed concerning their at-
titude towards, and interest in, birth spacing services. The results of this survey \-ere ex-
treinzly positive; 78% agreed with the use of at least some birth spacing methods and 75%
wanted to receive mors information on birth spacing. 70% percent felt that their wives
should receive more information.

As & follow-up to that survey, 2 sample of 244 female spouses and employees was selected
for interview. This survey measured the levels of birth spacing knowledge and use among
this population and estimated potcatial demand for birth spacing information and services
at Lever Brothers. These results were even more positive; birth spacing knowledge and use
levels were found to be very high, and demand for services at the Lever Brothers clinic
strong. The specific findings from the female survey are presented in this report.



II. CHARACTERISTICS OF THE WOMEN INTERVIEWED

Socigeconomic Characteristics

Only women in their reproductive years, from 15-49, were included in the survey. The ac-
tual age range o the women interviewed was 16 to 47 vears, their average age being 29
years (See Table 1). This group of women is ycung; 85% are between 20-34, which are
prime reproductive years.

These women are also highly educated (Sce Table 2). Almost all (95%) have attended
school. Of those with an education, only one-third (33%) have a primary education. The
remaining two-thirds have had, at least, some secondary schooling (46%) or have attended
technical school (16%). This is very important for a successful birth spacing program since
¢ducated women, and men, are much more likely to know of and use birth spacing methods.

Eighty-four percent of the women interviewed are currently employed: 17% are employed
by Lever Brothers, 20% are employed by other firms, and 47% are self-employed.
Employed women can have a greater incentive to space their pregnancies and, thus, may
have more favorable attitudes toward birth spacing methods.

All employed women were asked to repori their monthly income (in Naira) from all

sources. Ninety percent of the emnloyed women earn 400 Naira or less per month. Most of
the remaining women (9%) earn between 401 and 600 Naira per month.

General Heslth

The women interviewed in this survey were asked several questions about their general
health. [hirteen percent reported varicose veins, while 5% reported high blood pressure.
These women should not use the pill as a birth spacing method.

Only a fourth (24%) of the women interviewed had had an OB/GYN examination in the 12
month period prior to interview. This percentage was much higher among Lever Brothers
employees; almost cne-half (49%) had had a gynecological examination in the past year
while only 19% of the spouses had received one.



IIT. FERTILITY

Present fertility is high among the women interviewed and many want fawilies of between
5 and 6 children. The provision of birth spacing services, however, would allow women to
plan these births, thus reducing the risk to their health. Women could also limit their preg-
nancy total to the number desired, thus eliminating unwanted births.

Pregnancy

Eighty-one percent of the women interviewed have had at least one pregnancy. On the
average these women ha*: had 4.2 pregnancics. Because of this high fertility, most women
will become pregnant several times more during their reproductive years. Women in this
group who have completed their childbearing (aged 40-47 years) have had, on the average,
over six pregnancies and presently have five living children.

About one-fifth (18%) of the women currently pregnant at the time of the survey. This
rate is highest among young women (16-29); 24% of this group was pregnant at the time of
the survey (See Table 3/Chart 1). It appears from these high rates that many younger
women may not be adejuately spacing their births to prevent the health problems as-
sociated with pregnancy and childbirth. The number of pregnancies decreases for women
in their thirties. Pregnancies should decline since the probability for pregnancy complica-
tions increases dramatically after age 35,

Future Fertility Desires

The women in this survey were asked whether they would like to have more children in the
future and, if they would, how many more children they would like to have. Overall, 79%
want more children, while 21% do not want any more or ar¢ undecided. The proportion
wanting additional children declines with age; by ages 35-39 onlv 56% still want more
children (See Table 4).

Women who waut additional children were also asked when they would like to have their
next child. Based on the entire sample of women interviewed nearly 24% want their next
child in less than unc vear, another 14% want to wait at least one vear, and 31% want their
next child after two or more years. Another 10% did not state a specific time, and 21% do
not want more children or are undecided. Thus, 2 large number (45%) of the women inter-
viewed would like to postpone the next child for a vear or more. These women who want
to pustpone their next child plus those who want no more children are the women most in
need of birth spacing services.

In fact almost all (92%) of the women interviewed stated that their ideal birth interval
would be two years or more even though only 70% reported an interval of two years or
more between their last two live births. Twenty-scven percent of these same women would
have preferred to increase the interval between their last two live births. Temporary
methods of birth spacing would allow these women to lengthen, if they so desired, the in-
tervals between future births,




Ideal Family Size

The women in this survey were asked "If you could choose the ideal number of children to
have during your entire life, how many would you have? The answer indicates the
respondent’s estimate of the ideal number of children for her. Ideal family sizes ranged
from 2 children to 10, with an average of 5 children.

Ideal family size can also be calculated by adding together the number of children a
women currently has with the additional number she wants to have in the future. On the
average women in this survey presently have 3.3 children and want an additional 2.6
children. This would add up to a completed family size of 5.9 children per women.



IV. CONTRACEPTIVE KNOWLEDGE AND USE

A major objective of this survey was to measure the levels of current contraceptive
knowledge and practice among Lever Brothers couples. Survey respondents were, therefore
asked about their knowledge and use of specific birth spacing methods.

*

Knowledge

All women were asked whether they had heard of specific birth spacing methods. The pill
is the most widely known method; 93% of the women reported that they have heard of it.
Other well known methods are injection (86%), the IUD (79%), tubal ligation (71%) and
rhythm (70%). A little over half have heard of foam tablets or traditional methods, and
less than half know of diaphragin or vaginal jelly (Sce Table 5).

Over 95% of these women know at least one of the ten methods mentioned above, while
72% know five or more. Thus, knowledge of contraceptive methods is nearly universal
among these women.

Ever Use

Nearly 76% of the women interviewed reported that they (or their spousc) were presently
using, or had used, a birth spacing method. ("Ever use" includes both current use and past
use.) The largest number of women (54%) had used 1 or 2 methods. The methods most
frequently used are withdrawal (40%), condom (37%), pill (33%), and rhythm (32%). Each
of the other methods have been used by only a few women (or their spouses) (See Table 6).

Current Use

Thirty-seven percent of the women in the survey reported that they (or their spouse) were
currently using a birth spacing method (See Table 7). The proportion of current users is
highest (41%) in the 30-34 age group.

Current User Behavior

Among thc ninety-one women who are currently using, the most popular methods are
rhythm, used by 35% of this group, the condom, used by another 23%, and the pill, used by
18% (See Table 8). The only other popuiar method is withdrawal (12%). Almost one-half of
the current users are using an incffective birth spacing method (either rhythm, withdrawal,
or traditional) which have a much higher failure rate than "modern” methods such as the
pill and [UD.



Y. DEMAND FOR BIRTH SPACING SERVICES

A principal purpose of this survey was to measure the demand for birth spacing mecthods
among Lever Brother employees and their spouses. Accordingly, questions were included to
mecasure the perceived need for birth spacing inforination and services.

Demand For Information on Birth Spacing

The respondents in this survey were asked whether they would like to receive more infor-
mation on birth spacing. Over four-fifths (84%) said that they wanted more information
(See Chart 2). The proportion desiring more information is highest (87%) in the 25-34 age
groups, and then declines (to between 64% and 50%) with increasing age. Younger women,
who are most at risk of an unplanned or unwanted pregnancy, are the most interested in
receiving additional information.

Those who wanted more information on birth spacing were asked to state how they would
like to receive this information. They were asked to chocse from two distinct groups:
health personncel and mass media. Within the medical personnel category, 40% would prefer
a Lever Brothers doctor or nurse, 35% an outside doctor or nurse, and 22% a hcalth sister
(See Chart 3). The preferred methods for receiving information were brochures or
pamphlets (34%), group tatks (27%), and individual talks (18%) (See Chart 4).

Acceptance of Birth Spacing Services From the Lever Brothers Clinic

All women in the survey were asked whether they would use birth spacing services if they
were available at the Lever Brothers clinic. Seventy-nine percent (See Chart 5) stated that
they would use these services if they were available.

Eighty-seven percent of the current users said that they would use birth spacing services at
the Lever Brothers clinic if such services were offered there.

The women who would use birth spacing services at Lever Brothers said that they would
prefer to use the IUD (25%), injection (20%), and the pill (20%) (See Table 9/Chart 6).
Another 21% did not know which method they would prefer to use. Very few would prefer
inefficient methods; only 6% mentioned rhythm as their method of preference. Manyv
women presentlv use either inefficient_methods or are protected by their husbands® use of
condoms. The methods preferred by most of these women -- the [UD, injection, and pill —
are much more effective and will reduce the number of method failures which might result
in unplanned pregnancies.

Acceptance of Health Talks at the Lever Brothers Clinic

An averwhelming majority (98%) of the women interviewed would like talks on health
scheduled at the Lever Brothers clinic (See Chart 7). The most popular topics are: child
development (55%), birth spacing (20%), and pregnancy (14%) (See Chart 8).



Exposure to Pregnancy

In order to determine exactly how many women at Lever Brothers want no more children
or want to postpone their next child for at least one year, all women in the survey were
divided into the following four categories:

1.

2.

Currently pregnant (18%)
Want a child within one year (12%)

Do not want any more children or want to postpone the next
child at least one year (33%)

Are currently using a birth spacing method (37%): efficient methods (19%) and in-
efficient methods (18%).

Using the above categories, the women in this survevy can Ve classified according to their
risk of ap unplanned pregnancy. Women exposed to this risk have the greatest need for
birth spacing services.

Women in the third group, those who do not want any more children or want to postpone
their next child for at least one year, but are not currently using a birth spacing method,
arc at risk of an unplanned pregnancy. Three out of ten women in this survey (33%) are
presently exposed to this risk.

Another group of women at risk are those who are currently pregnant using inefficient
methods of birth spacing. Eighteen percent of the women surveyed were using rhythm,
withdrawal, or traditional methods.



V1. SUMMARY

This report presents the findings from the TIPPS survey of Lever Brothers female
employees and spouses. This survey’s main purpose was to measure the knowledge of, at-
titude towards, and practice of, birth spacing at Lever Brothers and determine the potential
demand for services at the Lever Brothers clinic.

Lever Brothers women are young and well-educated.

A total of 244 women were interviewed. These women are hetween 16 and 47 years of age
and are well-educated. This is important since educated women, and men, have much more
positive attitudes towards birth spacing and are more apt to use birth spacing methods.

These women are also, on the average, young. Eighty-five percent are between 20 and 34
years of age which are the prime reproductive years.

Lever Brothers women have high fertility.

Eighty-one percent of the women interviewed have had at least one pregnancy. On the
average these women have had 4.2 pregnaccies. Currently. almost one-fifth (18%) are
pregnant.

These results indicate a high fertility among Lever Brothers women. Women in this group
who have completed their childbearing (aged 40-47 years) have had, on the average, over 6
pregnancics and presently have 5 living children.

Four-fifths of Lever Brothers women want more children.

Overall, 79% want more children, while 21% do not want more children or are undecided.
The proportion who want more children declines with age; by ages 35-29 only 56% still
want more children.

The ideal family size is high. Ideal family sizes range from 2 children to '0, with an
average of 5 children.

Many Lever Brothers women, however, want te space their births.

Among women who want additional children, only 24% want their next child in less than
oac year. Fourtecen percent want to wait at lcast one year and 31% want their next child in
two or more years. (10% did not specify a time.) Thus, a large number (45%) of women who
want additional children would like to postpone their next pregnancy for more than one
year.

c»



In fact, almost all (92%) of the women interviewed stated that their ideal birth interval was
two years or more, even though only 70% reported an interval of two vears or more be-
tween their last two live births.

Lever Brothers women already have knowledge of birth spacing methods.

Most women know of at least one birth spacing method. Ninety-Three percent know of the
pill, 86% know injection, and 79% have heard of the [UD. Tubal iigation is known by 71%
of these women.

Many Lever Brothers women have used. or are presently using, a birth spacing method.

A majority of women have had r.perience with a birth spacing method. Neurly 76%
reported that they (or their husbands) had used (or were presently using) a method.

Thirty-seven percent of the women in the survey reported that they (or their husbands)
were currently using a birth spacing method.

The most widely used methods among current users are the rhythm (35%), condom (23%),
and the pill (18%).

Almost one-half of the (urrent users are using an ineffective birth spacing method {either
rhythm, withdrawal, or traditional) which have a much higher failure rate than "modern"
methods such as the pill and IUD. Most of these users would prefer to switch to more ef fi-
cient methods such as the pill and the JUD. This improved method mix wouid result in
fewer method failures and unwanted or mistimed pregnancies.

Most Lever Brothets women would like additional information on birth spacing.

Over four-fifths (84%) want to receive more information on birth spacing. The proportion
desiring more information is highest (87%) in the 25-34 age groups.

Most Lever Brothers women would use services at Lever Brothers if they were available,
Seventy-nine percent of the women interviewed stated that they would use birth spacing
services at Lever Brothers if they were available. Eighty-seven percent of the current users
said that they would use services at the Lever Brothers clinic.

Th: women who would use birth spacing services at Lever Brothers said that they wculd
prefer to use the IUD (25%), injection (20%), and the pill {20%). Very few would prefer in-
effective inethods; only 6% mentioned rhythm.

There is a nuced for birth spacing services at Lever Brothers.

Thirty-three percent of the women interviewed cither did not want moie children or

wanted to postpone their next child for at least one year, and were not currently using a
birth spacing method. There women arc at risk of an unwanted or unplanned pregnancy.



VII. CONCLUSIONS

These survey results indicate that almost all Lever Brothers women have heard of family
planning methods and many (37%) are currently using them. There is also interest in
receiving rore information on birth spacing and using services at the Lever Brothers
clinic, if they were available. A demand for services, therefore, appears to exist among
Lever Brothers women. Availability of birth spacing services at the Lever Brothers clinic
should increase the prevalence rate (number of users), thus reducing the number of un-
wanted pregnancies.

The method mix should also improve. Presently 48% of the women who use birth spacing
employ enher rhythm or withdrawal which are very inefficient methods. Women in the
survey, however, would prefer to use the IUD, inj:ction, and pill which are much more ef-
{icient. If Lever Brothers were to offer birth spacing services, not only would the number
of users increase but they would also choose more efficient methods, thereby reducing the
number of unwanted pregnancies.

On the other hand, Lever Brothers women still want to have, on the average, between 5
and 6 children. To mos: women, therefore, birth spacing should be promoted as a means of
planning their next pregnancy rather than as a means of terminating childbearing. Health
issues should be promoted: births should be spaced at least two years apart; women over 35
arc at greater risk of pregnancy complications; and women who have had five or more
pregnancies arc also at risk. If women space their children over longer intervals, their
overall fertility will be, in many cases, reduced.

Most women (84%) were interested in receiving more information on birth spacing. They
preferred to receive this information from doctors, health sisters, or nurses through the dis-
tribution of brochures, or attendance at group or individual talks. Brochures, of course.
can be distributed throughout the company. In addition, group talks or individual sessions
should be scheduled at the clinic and directed by health personnel.

Even more women (98%) were interested in talks on health topics. The most mentioned
topics besides birth spacing were child development (55%), child spacing (20%), and preg-
nancy (14%). These talks might attract a large number of women to the clinic initially and
be used to introduce birth spacing as part of the subject matter.

A large number of Lever Brothers women appear to be interested in birth spacing informa-
tion and services. This demand could be satisfied by a relatively small investment in staff
traicing, commoditics. and clinic facilities. The development of an appropriate informa-
tion, education, and communication program would genecrate further interest in birth spac-
ing and ~ould allay any fears or misncomers about the use of contraceptives.

Based on the demand for child spacing services as determined by the surveys and that the
cost of satisfying demand is potentially modest, the TIPPS Project recommends that Lever
Brothers invest in a company-sponsored birth spacing program for all emplovess and
spouses.
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TABLE 2: PERCENT DISTRIBUTION OF WOMEN BY EDUCATION

—

Employee Spouse All

Primary year 2 0.5 0.4
year 3 3.0 2.5

year & 1.5 1.4

year 5 1.0 D.4

year 6 9.8 32.5 28.5

Primary Total 9.8 38.5 33
Secondary year 2 2.4 2.0 1.7
year 3 22.0 9.6 12.1

year & 7.3 4.6 5.2

year 5 29.2 26.2 25.7

Secondary Total 60.9 42.4 45.7
Technical year 1 4.9 0.8
year 2 7.3 2.0 3.0

year 3 9.8 6.7 7.4

year & 7.3 4.6 £.1

Technical Total 9.3 13.2 16.3
NO resporise/Unknosn 5.8 4.7
Total 100.0 100.0 100.0

Humber of Women 41 1M =2
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PREGNANCY STATUS BY AGE GROUP
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DESIRE FOR MORE CHILODREN BY AGE
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TABLE 5: PERCENTAGE OF WOMEN HAVING KNOWLEDGE OF INDIVIDUAL BIRTH SPACING METHOOS

| ! I
] Method | Percentage Havinj Knowledge |
o roesee e l
I l |
| Pill [ 3.4 I
[romeenees e R |
| Diaphragn | 40.1 |
oo Jrore e |
| Jelly, Cream | 44,2 |
oo Jomee e |
| Foam Tablets | 51.4 |
Jroeeeee e [romsre e |
| Injection | 85.6 |
[1roee e R e l
| tw | 79.4 |
Jrosnerrs e [roene e !
| Tubal Ligation | 70.9 |
oo oo e |
| Rhythm/Temperature | 70.4 |
[romeesees s [rorees e |
| Traditional Methods | 52.5 |
l I I




TABLE 6: PERCENTAGE OF WOMEN WHO HAVE REPORTED EVER USE Of INDIVIDUAL BIRTH SPACING METHOOS

| I I
] Method | Percentage Ever Used |
oo ERRREEEE SRR |
I ! l
| pill | 3.1 |
AR A forororenem e I
| Diaphragm | 0.8 |
AL LE [omemerr e l
| Jdelly, Cream | 0.4 |
[=remrrm e [oommmmrmmmer e I
| Foam Tablets | 3.3 |
e e |
| Injection | 2.5 |
SRR froemrmremrn e I
| 1w | 5.4 ]
oo e |
| Tubal Ligation | 0.0 |
AR R !
| Rhythm/Temperature | 3.7 ]
[oemmrerrmn e frrmmemmerene e l
| Traditional Methods | 1.2 ]
oo oo |
| Condom | 37.3 ]
rose e e |
| Vvasectomy | 0.0 |
IR [roreese !
| Withdrawal | 39.5 |
I I !




PERCENTAGE OF WOMEN WHO RE‘CORT CLIRRENTLY USTNG A RIRIH IPACTMA METHON RY ACE

TABLE 7:
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TABLE 8: PERCENT DISTRIBUTION OF METHODS FOR CURRENT USERS

| | | |
| | | Number |
| MHethod | Percent Using [ of Women |
| I ! |
o J-msmen e J-oeeeeeeee |
| l l l
| Ppill | 17.6 | 16|
| | | l
| Barrier * | 2.2 | 2 |
I | l |
| Injection ] 1.1 | 1 |
| l | l
| 1w | 7.7 | 7
I l l l
| Rhythw/Temperature | 5.1 | 32 |
I | l I
| Trauitional | 1.1 | 1 |
I I I |
| Condom | 3.1 | 21 |
| | | |
| MWithdrawal | 12.1 | " |
I | l I
| | I |
| Total | 100.0 T
I I | I

* Diugphragm, Jelly, Cream, Foam Tablets

Pt



TABLE 9: PERCENT DISTRIBUTION OF PREFERRED METHODS FOR ALL WOMEN

| | | I
| | Percent Who | Nuiber |
| Nethod ] Would Use | of Women |
| | [ I
[meme e [ ormmrm e [+ reemenmenns I
| ! I |
| Pill | 19.7 | 3%
I I I |
| Barrier * | 6.9 | 9 |
| | I I
| Injection | 20.2 | 7 |
I I I !
| o | 5.4 | 46 |
! | | !
| Rhythm/Temperature | 6.0 | n |
I | | I
| Traditional | .- | .- |
| I I I
| Condom | 7.7 | % |
I | I |
| Withdrawal | -- | .- |
I ! | I
| Tubal Ligation | 0.5 | 1 |
I I I I
| Don't knou | 21.1 | P ]
| I I I
I I I I
| Total | 100.0 | 183 |
! | | I

* Diaphragm, Jelly, Cream, foam Tablets



CHARTS



T
.
d N
&
!
)

Hu

SR

1y €
, e

—

=

IR

. p—
-t e LA

eI

!
/e

s
~

g
{ﬁ

NS

el SR \
g dw

oo v i,
\.. »\. . . ‘ ’
g y
-\‘
L \‘ . ‘\
pa 0 s
—« b\n VPRV N ‘.N...\

\

P

B
/
il

—— .

SO S N SR

.
N S,

SNy
Lo L ~t

y
w4
L

B

1
|

U







N
L@
STOR

HER

L
B
M

TH SISTER

(PPN U D
1 L) '
r.\L %) s: |
P R M T ==
0z = gy, @
- = SEEstintis it N
=) AR S T
o~ Tt
(@) IR
(- HHH FHE T
FH I 1 .y“ufw/.

b

1
i
b o

I
-

i
Z :
Tiic
T

=0 % Lo WY
- i
L — o }
m. - mul - X N ;. nes
T W~ Jr

Faseay
[Caaany
j VI S
—
w—v-&-T-v
MRS T 1
et
INRROEE S W
"‘J" !
m.&+'»%.'-.
BRSNS ]
pRbac g

23

ans
pra—t—y

ap) G4 E
LU B
- @_U 51

R i8]
= F_uﬂ

OTHER NURSE

s

&y = L
‘ [O2 Ld
n., = !

N R T

p—

Qo & L

IR |

| Sionnt

~



N
TN
[

AL

B

[nm—— |

—

BROCHURE , PAMPHLET

2 R .
s ot K kld L a AL L

”

g

GROUP TALKS

"

Pt
%

xj
PRI G-

puont i paan

" Chend

T
4
BOSRRRARSNINERSHYY IThE
ST WREARUREY
. L
,,1,( .... T Me— &,
ST ST




e

P
Cac
oot
ol

()

f——"

IR P

\"

<



} l{-c_

S
i

Y

\

]
st T 2
iy S -

3 =
I N
¢ i 5 - %

\h J..y//, o
Wy =

+ [ ] Tx.) : . —
m”« :»y: _‘_Hk!fu Pt f ' m\‘.~
i B 4

o

N

}
1.
\
T
i
k
'
v
N

oo
|

i

\\A 1

A LR

Ty TR S



- -
T T,

>

./""/-’

e




=
[
1
oty
',,”
N
i

REGNANC
R

P
i

YR

iy

.,VsL
c.

@

e nd
ottt BT
| g |



