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Section	
  I:	
  Project	
  Summary	
  
	
  
Project	
  Overview	
  
In	
  September	
  2010	
  USAID’s	
  Office	
  of	
  Economic	
  Growth	
  of	
  the	
  Bureau	
  for	
  Economic	
  
Growth awarded	
  to	
  Babson	
  College	
  the	
  sum	
  of	
  $200,000.00	
  to	
  provide	
  support	
  for	
  a	
  
one-­‐year	
  program	
  entitled,	
  “Monitoring	
  Entrepreneurship	
  and	
  Influencing	
  Factors	
  
in	
  Five	
  Muslim	
  Countries”.	
  	
  With	
  USAID	
  approval	
  of	
  a	
  no-­‐cost	
  extension,	
  the	
  project’s	
  
final	
  end	
  date	
  was	
  extended	
  to	
  March	
  16,	
  2012.	
  This	
  section	
  provides	
  an	
  overview	
  of	
  
the	
  project	
  and	
  its	
  outcomes.	
  
	
  
	
  
Project	
  Mission	
  and	
  Objectives	
  
The	
  project,	
  “Monitoring	
  Entrepreneurship	
  and	
  Influencing	
  Factors	
  in	
  Five	
  Muslim	
  
Countries”	
  was	
  developed	
  by	
  Babson	
  College	
  in	
  conjunction	
  with	
  the	
  Global	
  
Entrepreneurship	
  Monitor	
  (GEM)	
  housed	
  by	
  Global	
  Entrepreneurship	
  Research	
  
Association	
  (GERA).	
  	
  
	
  
The	
  goal	
  of	
  the	
  project	
  was	
  to	
  assist	
  GEM	
  research	
  in	
  the	
  chosen	
  Muslim	
  majority	
  
countries,	
  Egypt,	
  Nigeria,	
  Turkey,	
  Pakistan,	
  and	
  Bangladesh,	
  in	
  strengthening	
  
entrepreneurship	
  by	
  building	
  research	
  teams	
  that	
  can	
  measure	
  the	
  levels	
  of	
  
entrepreneurship	
  and	
  its	
  underlying	
  factors	
  and	
  then	
  distribute	
  the	
  findings	
  to	
  
assist	
  policymakers	
  in	
  creating	
  supportive	
  environments	
  that	
  encourage	
  growth	
  in	
  
entrepreneurship.	
  This	
  project	
  included	
  a	
  request	
  for	
  funding	
  to	
  allow	
  teams	
  to	
  
begin	
  data	
  collection	
  and	
  research	
  activities	
  while	
  participating	
  in	
  capacity	
  building	
  
activities	
  that	
  would	
  support	
  teams	
  in	
  their	
  efforts	
  into	
  future	
  years.	
  	
  	
  
	
  
	
  
GEM	
  Background	
  
This	
  background	
  section	
  summarizes	
  GEM	
  and	
  the	
  project	
  research	
  components	
  
including	
  the	
  research	
  instruments	
  Adult	
  Population	
  Survey	
  (APS)	
  and	
  National	
  
Expert	
  Survey	
  (NES).	
  
	
  
GEM	
  
GEM	
  is	
  an	
  annual	
  assessment	
  of	
  the	
  entrepreneurial	
  activity,	
  aspirations	
  and	
  
attitudes	
  of	
  individuals	
  across	
  a	
  wide	
  range	
  of	
  countries	
  and	
  is	
  considered	
  the	
  
largest	
  entrepreneurial	
  study.	
  The	
  GEM	
  study	
  has	
  three	
  key	
  objectives:	
  
	
  

• To	
  measure	
  differences	
  in	
  entrepreneurial	
  attitudes,	
  activity	
  and	
  aspirations	
  
among	
  economies	
  

• To	
  uncover	
  factors	
  determining	
  the	
  nature	
  and	
  level	
  of	
  national	
  
entrepreneurial	
  activity	
  

• To	
  identify	
  policy	
  implications	
  for	
  enhancing	
  entrepreneurship	
  in	
  an	
  
economy	
  

	
  
GEM	
  is	
  unique	
  because,	
  unlike	
  other	
  entrepreneurship	
  data	
  sets	
  that	
  measure	
  newer	
  
and	
  smaller	
  firms,	
  GEM	
  studies,	
  at	
  the	
  grassroots	
  level,	
  the	
  behavior	
  of	
  individuals	
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with	
  respect	
  to	
  starting	
  and	
  managing	
  a	
  business.	
  This	
  approach	
  provides	
  a	
  more	
  
detailed	
  picture	
  of	
  entrepreneurial	
  activity	
  than	
  is	
  found	
  in	
  official	
  national	
  registry	
  
data	
  sets.	
  GEM	
  measures	
  entrepreneurial	
  data	
  by	
  two	
  main	
  research	
  instruments,	
  
the	
  Adult	
  Population	
  Survey	
  (APS)	
  and	
  the	
  National	
  Expert	
  Survey	
  (NES).	
  
	
  
Adult	
  Population	
  Survey	
  (APS)	
  
The	
  Adult	
  Population	
  Survey	
  (APS)	
  instrument	
  is	
  used	
  to	
  produce	
  indicators	
  that	
  
measure	
  the	
  entrepreneurial	
  activity,	
  attitudes	
  and	
  aspirations	
  of	
  individuals.	
  The	
  
APS	
  consists	
  of	
  a	
  series	
  of	
  questions	
  that	
  all	
  GEM	
  national	
  research	
  teams	
  use.	
  A	
  core	
  
group	
  of	
  questions	
  allows	
  for	
  the	
  longitudinal	
  database	
  and	
  cross-­‐national	
  
comparisons.	
  GEM	
  also	
  allows	
  and	
  encourages	
  teams	
  to	
  add	
  country-­‐specific	
  
questions	
  to	
  the	
  APS	
  as	
  a	
  way	
  to	
  assess	
  the	
  unique	
  features	
  of	
  their	
  country,	
  their	
  
particular	
  research	
  interests,	
  social	
  problems,	
  and	
  opportunities.	
  	
  
	
  
For	
  the	
  APS	
  a	
  minimum	
  of	
  2,000	
  surveys	
  must	
  be	
  completed	
  in	
  each	
  country	
  by	
  
individuals	
  between	
  the	
  ages	
  of	
  18-­‐64.	
  These	
  surveys	
  are	
  conducted	
  in	
  each	
  GEM	
  
country	
  using	
  standard	
  instruments	
  and	
  procedures	
  with	
  a	
  sample	
  representative	
  of	
  
the	
  adult	
  population.	
  Possible	
  sampling	
  frames	
  include	
  telephone	
  directories,	
  voter	
  
lists,	
  census	
  data,	
  national	
  registry,	
  or	
  telephone	
  random	
  digit	
  dialing.	
  	
  The	
  majority	
  
of	
  GEM	
  teams	
  commission	
  data	
  collection	
  via	
  telephone.	
  
	
  
To	
  ensure	
  APS	
  quality	
  teams	
  must	
  seek	
  the	
  best	
  survey	
  firms	
  available	
  in	
  their	
  
country.	
  It	
  is	
  preferable	
  that	
  the	
  vendors	
  have	
  expertise	
  in	
  conducting	
  scientific	
  or	
  
academic	
  surveys.	
  Survey	
  vendors	
  must	
  submit	
  documentation	
  detailing	
  basic	
  
information	
  such	
  as:	
  How	
  they	
  will	
  conduct	
  the	
  survey,	
  information	
  about	
  survey	
  
weights,	
  strata	
  definition	
  and	
  fieldwork	
  report,	
  and	
  national	
  population	
  statistics.	
  
Vendors	
  also	
  supply	
  sample	
  case	
  weights	
  for	
  all	
  observations,	
  developed	
  such	
  that	
  
proportions	
  of	
  different	
  subgroups	
  match	
  the	
  most	
  recent	
  official	
  data	
  of	
  the	
  
country	
  population.	
  All	
  data	
  received	
  from	
  the	
  vendor	
  are	
  extensively	
  checked	
  for	
  
quality	
  by	
  the	
  GEM	
  coordination	
  team.	
  	
  
	
  
National	
  Expert	
  Survey	
  (NES)	
  	
  
The	
  National	
  Expert	
  Survey	
  assists	
  in	
  the	
  monitoring	
  of	
  nine	
  essential	
  conditions	
  of	
  
entrepreneurial	
  capacity:	
  	
  1)	
  Financial	
  Support,	
  2)	
  Government	
  Policies,	
  3)	
  
Government	
  Programs,	
  4)	
  Education	
  and	
  Training,	
  5)	
  Research	
  and	
  Development	
  
Transfer,	
  6)	
  Commercial,	
  Professional	
  Infrastructure,	
  7)	
  Internal	
  Market	
  Openness,	
  
8)	
  Access	
  to	
  Physical	
  Infrastructure,	
  and	
  9)	
  Cultural	
  and	
  Social	
  Norms.	
  
	
  
Using	
  the	
  NES	
  instrument,	
  each	
  GEM	
  team	
  surveys	
  36	
  experts	
  (a	
  minimum	
  of	
  four	
  in	
  
each	
  of	
  the	
  nine	
  framework	
  conditions).	
  These	
  experts	
  are	
  selected	
  according	
  to	
  a	
  
strict	
  protocol.	
  Expertise	
  in	
  each	
  Entrepreneurial	
  Framework	
  Condition	
  (EFC)	
  is	
  
represented	
  by	
  at	
  least	
  one	
  entrepreneur,	
  at	
  least	
  two	
  suppliers	
  of	
  that	
  EFC	
  and	
  at	
  
least	
  one	
  observer,	
  such	
  as	
  an	
  academic	
  or	
  journalist	
  with	
  specific	
  expertise	
  in	
  that	
  
area.	
  Experts	
  are	
  also	
  selected	
  from	
  different	
  geographical	
  regions	
  in	
  order	
  to	
  
capture	
  the	
  country’s	
  diversity.	
  Experts	
  complete	
  Likert-­‐scale	
  survey	
  questions	
  
evaluating	
  their	
  country	
  functions	
  in	
  these	
  nine	
  EFC	
  categories.	
  At	
  the	
  end	
  of	
  the	
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survey,	
  three	
  open-­‐ended	
  questions	
  ask	
  them	
  to	
  judge	
  how	
  their	
  government	
  1)	
  
meets	
  the	
  needs	
  of	
  entrepreneurs,	
  2)	
  impedes	
  the	
  activity	
  of	
  entrepreneurs,	
  and	
  3)	
  
encourages	
  entrepreneurs	
  to	
  start	
  new	
  ventures.	
  	
  
	
  
NES	
  data	
  quality	
  is	
  controlled	
  by	
  qualitative	
  and	
  quantitative	
  methods.	
  	
  Qualitative	
  
checks	
  include	
  file	
  reviews	
  by	
  both	
  the	
  NES	
  coordinator	
  and	
  research	
  assistant.	
  
Quantitative	
  reliability	
  checks	
  are	
  conducted	
  with	
  the	
  use	
  of	
  Cronbach’s	
  Alpha.	
  The	
  
reliability	
  of	
  measures	
  within	
  each	
  framework	
  condition	
  is	
  calculated	
  for	
  each	
  
country	
  dataset.	
  	
  This	
  analysis	
  that	
  measures	
  the	
  coherence	
  of	
  a	
  block	
  of	
  questions	
  
and	
  their	
  ability	
  to	
  summarize	
  a	
  group	
  of	
  variables	
  into	
  the	
  value	
  representative	
  of	
  
the	
  framework	
  condition	
  is	
  completed	
  prior	
  to	
  calculation	
  of	
  the	
  principal	
  
components’	
  score.	
  
	
  
Project	
  Management	
  and	
  Operations	
  
Babson	
  University	
  worked	
  in	
  partnership	
  with	
  GERA	
  to	
  manage	
  the	
  grant.	
  The	
  
project	
  was	
  made	
  possible	
  through	
  the	
  partnership	
  of	
  Babson	
  and	
  GERA,	
  along	
  with	
  
the	
  country	
  teams	
  and	
  the	
  in-­‐country	
  partnering	
  institutions.	
  
	
  
Partners	
  and	
  Country	
  Teams	
  
Babson	
  College	
  
Babson	
  College	
  has	
  been	
  the	
  leading	
  institution	
  of	
  higher	
  education	
  to	
  conduct	
  
entrepreneurship	
  education,	
  research	
  and	
  outreach	
  for	
  over	
  30	
  years.	
  The	
  US	
  News	
  
and	
  World	
  Report	
  2008	
  ranked	
  Babson	
  as	
  the	
  #1	
  program	
  in	
  entrepreneurship,	
  
making	
  it	
  the	
  14th	
  consecutive	
  year	
  for	
  Babson	
  to	
  occupy	
  the	
  top	
  position.	
  Babson	
  
has	
  world-­‐renowned	
  entrepreneurial	
  resources	
  to	
  offer	
  as	
  reference	
  points	
  and	
  for	
  
guidance,	
  including	
  being	
  a	
  primary	
  partner	
  in	
  the	
  Global	
  Entrepreneurship	
  
Monitor,	
  which	
  surveys	
  entrepreneurship,	
  20+	
  years	
  experience	
  conducting	
  the	
  
Symposium	
  for	
  Entrepreneurship	
  Educators,	
  and	
  the	
  annual	
  Babson	
  College	
  
Entrepreneurship	
  Research	
  Conference.	
  	
  
	
  
Global	
  Entrepreneurship	
  Research	
  Association	
  (GERA)	
  
The	
  Global	
  Entrepreneurship	
  Research	
  Association	
  (GERA)	
  is	
  the	
  umbrella	
  
organization	
  that	
  hosts	
  the	
  Global	
  Entrepreneurship	
  Monitor	
  (GEM)	
  research	
  
project.	
  Incorporated	
  as	
  a	
  non-­‐profit	
  corporation	
  in	
  the	
  United	
  Kingdom,	
  GERA	
  was	
  
established	
  in	
  2004	
  in	
  response	
  to	
  the	
  growth	
  of	
  the	
  GEM	
  project.	
  This	
  association	
  
consists	
  of	
  GEM	
  project	
  founders	
  Babson	
  College	
  and	
  London	
  Business	
  School,	
  
sponsoring	
  institutions	
  Babson	
  College	
  and	
  Universidad	
  del	
  Desarrollo	
  (Chile),	
  the	
  
Association	
  of	
  GEM	
  National	
  Teams,	
  and	
  the	
  coordination	
  team	
  that	
  provides	
  
services	
  to	
  the	
  GEM	
  national	
  teams.	
  	
  
	
  
The	
  Association	
  of	
  National	
  Teams	
  is	
  a	
  consortium	
  of	
  institutions—and	
  their	
  
representatives—located	
  within	
  each	
  country	
  hosting	
  a	
  GEM	
  research	
  team.	
  
Generally,	
  the	
  host	
  institution	
  is	
  academic,	
  typically	
  a	
  top	
  research	
  university	
  within	
  
the	
  country.	
  Each	
  team	
  is	
  responsible	
  for	
  data	
  collection	
  within	
  their	
  borders,	
  
analysis	
  of	
  their	
  own	
  data,	
  and	
  reporting	
  findings	
  to	
  researchers,	
  educators,	
  and	
  
policy	
  makers	
  within	
  the	
  sphere	
  of	
  their	
  influence.	
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The	
  GERA	
  coordination	
  team,	
  composed	
  of	
  research	
  and	
  data	
  experts,	
  provides	
  
centralized	
  services	
  to	
  GEM	
  teams.	
  	
  They	
  assist	
  teams	
  in	
  several	
  ways,	
  including:	
  1)	
  
survey	
  design	
  and	
  pre-­‐testing	
  for	
  the	
  Adult	
  Population	
  Survey	
  and	
  the	
  National	
  
Expert	
  Survey,	
  2)	
  oversight	
  and	
  consulting	
  to	
  assure	
  quality	
  of	
  data	
  collection	
  
methodologies,	
  3)	
  harmonization	
  of	
  data	
  to	
  allow	
  comparability	
  across	
  countries,	
  4)	
  
coding	
  of	
  qualitative	
  data,	
  5)	
  analysis	
  of	
  data	
  to	
  provide	
  each	
  team	
  results	
  in	
  some	
  of	
  
the	
  key	
  GEM	
  indicators	
  that	
  can	
  be	
  used	
  for	
  further	
  analysis,	
  6)	
  production	
  of	
  a	
  
global	
  report	
  that	
  provides	
  some	
  comparisons	
  for	
  teams,	
  7)	
  evaluation	
  of	
  post-­‐
collection	
  data	
  quality	
  to	
  inform	
  survey	
  design	
  for	
  subsequent	
  years,	
  and	
  8)	
  
consulting	
  with	
  each	
  team	
  on	
  their	
  data	
  quality	
  to	
  support	
  continuous	
  improvement.	
  	
  
Each	
  team	
  pays	
  an	
  annual	
  GEM	
  service	
  fee	
  to	
  cover	
  their	
  share	
  of	
  these	
  operations.	
  	
  
	
  
Each	
  of	
  the	
  participating	
  five	
  teams	
  in	
  the	
  project	
  have	
  local	
  institutions	
  that	
  housed	
  
or	
  partnered	
  with	
  the	
  country	
  teams.	
  A	
  summary	
  of	
  these	
  institutions	
  is	
  included	
  
below.	
  
	
  
Egypt:	
  British	
  University	
  
The	
  British	
  University	
  (BUE),	
  a	
  private,	
  locally	
  funded	
  and	
  owned	
  university	
  in	
  
Cairo,	
  Egypt,	
  graduated	
  its	
  first	
  class	
  in	
  2009.	
  It	
  was	
  founded	
  by	
  two	
  Egyptian	
  
businessmen	
  in	
  September	
  2005.	
  The	
  University	
  is	
  rapidly	
  developing	
  an	
  
institutional	
  research	
  profile	
  and	
  a	
  significant	
  number	
  of	
  research-­‐active	
  faculty	
  
members	
  have	
  been	
  engaged	
  in	
  academic	
  positions.	
  BUE	
  states	
  that	
  its	
  vision	
  is	
  to	
  
be	
  regarded	
  as	
  a	
  leading	
  University	
  in	
  Egypt	
  and	
  it	
  aspires	
  to	
  be	
  established	
  as	
  a	
  
world-­‐class	
  institution	
  within	
  the	
  next	
  10	
  years.	
  BUE	
  has	
  a	
  partnership	
  with	
  
Loughborough	
  University	
  (UK)	
  which	
  is	
  ranked	
  17th	
  of	
  114	
  Universities	
  by	
  The	
  
Times	
  Online,	
  and	
  10th	
  by	
  The	
  Guardian.	
  	
  
	
  
The	
  Egypt	
  team	
  participated	
  in	
  GEM	
  in	
  2008,	
  but	
  not	
  in	
  2009.	
  With	
  assistance	
  
provided	
  by	
  USAID	
  funding	
  they	
  participated	
  in	
  the	
  2010	
  research	
  cycle	
  with	
  Hala	
  
Hattab	
  as	
  the	
  Team	
  Leader.	
  	
  
	
  
Pakistan:	
  	
  Lahore	
  University	
  of	
  Management	
  Science	
  
Lahore	
  University	
  of	
  Management	
  Sciences,	
  usually	
  referred	
  to	
  by	
  its	
  acronym	
  
LUMS,	
  is	
  a	
  university	
  located	
  in	
  Lahore,	
  Pakistan.	
  LUMS	
  was	
  established	
  in	
  1984	
  by	
  
a	
  group	
  of	
  industrialists	
  and	
  people	
  belonging	
  to	
  Pakistan's	
  leading	
  private	
  and	
  
public	
  sector	
  corporations	
  to	
  provide	
  rigorous	
  academic	
  and	
  intellectual	
  training	
  to	
  
students.	
  According	
  to	
  the	
  Higher	
  Education	
  Commission	
  of	
  Pakistan,	
  LUMS	
  is	
  one	
  of	
  
the	
  top	
  ranked	
  Pakistani	
  universities	
  among	
  institutions	
  that	
  offer	
  degrees	
  in	
  
Business	
  Management	
  and	
  Information	
  Technology.	
  LUMS	
  sets	
  a	
  trend	
  as	
  an	
  
institution	
  where	
  merit	
  and	
  academic	
  promise	
  is	
  the	
  only	
  form	
  of	
  admission.	
  The	
  
Suleman	
  Dawood	
  School	
  of	
  Business	
  at	
  Lahore	
  University	
  of	
  Management	
  Sciences	
  
(LUMS)	
  is	
  geared	
  towards	
  providing	
  education	
  to	
  managers	
  and	
  entrepreneurs.	
  The	
  
Entrepreneurship	
  and	
  Small	
  &	
  Medium	
  Enterprises	
  (SME)	
  Centre	
  (ESMEC)	
  was	
  set	
  
up	
  at	
  LUMS	
  to	
  undertake	
  research	
  on	
  the	
  important	
  area	
  of	
  entrepreneurship	
  in	
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Pakistan	
  as	
  well	
  as	
  to	
  provide	
  training	
  and	
  consultancy	
  services	
  to	
  entrepreneurs	
  
and	
  SMEs.	
  	
  
	
  
Pakistan:	
  	
  Institute	
  of	
  Business	
  Administration	
  
The	
  Institute	
  of	
  Business	
  Administration	
  (IBA)	
  is	
  a	
  university	
  and	
  a	
  premier	
  
business	
  school	
  in	
  Karachi,	
  Pakistan.	
  According	
  to	
  the	
  Higher	
  Education	
  Commission	
  
of	
  Pakistan,	
  IBA	
  is	
  one	
  of	
  the	
  top	
  ranked	
  business	
  universities	
  in	
  Pakistan.	
  The	
  IBA	
  
was	
  set	
  up	
  in	
  1955	
  in	
  collaboration	
  with	
  the	
  Wharton	
  School	
  of	
  the	
  University	
  of	
  
Pennsylvania.	
  The	
  school,	
  initially	
  a	
  graduate	
  school	
  for	
  business	
  studies,	
  and	
  the	
  
first	
  business	
  school	
  outside	
  of	
  North	
  America,	
  has	
  transformed	
  itself	
  into	
  one	
  of	
  the	
  
finest	
  schools	
  of	
  the	
  country.	
  Initially	
  started	
  as	
  a	
  business	
  school	
  within	
  the	
  
University	
  of	
  Karachi,	
  IBA's	
  status	
  was	
  elevated	
  to	
  become	
  an	
  independent,	
  degree-­‐
granting	
  institution	
  in	
  Pakistan	
  in	
  1994	
  when	
  it	
  received	
  a	
  charter	
  from	
  the	
  Sindh	
  
government.	
  IBA	
  has	
  recently	
  established	
  its	
  Centre	
  for	
  Entrepreneurial	
  
Development	
  (CED).	
  
	
  
The	
  Pakistan	
  team	
  included	
  members	
  from	
  multiple	
  academic	
  institutions,	
  
combining	
  significant	
  research	
  skills.	
  The	
  Team	
  Leader,	
  Sarfraz	
  Mian,	
  is	
  an	
  
experienced	
  entrepreneurship	
  scholar	
  from	
  SUNY	
  Oswego.	
  	
  The	
  Pakistan	
  team	
  
participated	
  in	
  the	
  2010	
  and	
  2011	
  research	
  cycle	
  under	
  the	
  grant.	
  Abdul	
  Ali	
  was	
  the	
  
Pakistan	
  team	
  mentor.	
  Dr.	
  Ali	
  is	
  an	
  experienced	
  researcher	
  with	
  expertise	
  in	
  
methodology	
  and	
  report	
  writing	
  from	
  the	
  GEM	
  US	
  team.	
  
	
  	
  
Turkey:	
  	
  Yeditipe	
  University	
  
Yeditipe	
  University	
  has	
  68	
  undergraduate	
  departments,	
  six	
  graduate	
  institutes	
  
(Master’s	
  and	
  Ph.D.),	
  225	
  faculty,	
  and	
  has	
  a	
  student	
  body	
  of	
  15,000.	
  	
  Twenty	
  percent	
  
of	
  the	
  student	
  body	
  is	
  made	
  up	
  of	
  graduate	
  students.	
  In	
  2008,	
  Yeditipe	
  faculty	
  
published	
  a	
  total	
  of	
  66	
  books	
  and	
  attended	
  1,523	
  conferences	
  and	
  workshops.	
  
Founded	
  in	
  1996,	
  Yeditepe	
  University	
  now	
  claims	
  to	
  be	
  the	
  largest	
  of	
  the	
  27	
  
foundation	
  universities	
  in	
  Turkey.	
  Yeditepe	
  University	
  comprises	
  eleven	
  faculties,	
  
three	
  graduate	
  institutes	
  and	
  one	
  vocational	
  school	
  of	
  higher	
  education.	
  The	
  aim	
  of	
  
Yeditepe	
  University	
  is	
  "...to	
  educate	
  the	
  young	
  group	
  as	
  enlightened	
  individuals,	
  fully	
  
capable	
  of	
  dealing	
  with	
  the	
  demands	
  of	
  the	
  contemporary	
  modern	
  world,	
  culturally	
  
rounded	
  with	
  technological	
  skills	
  and	
  dedicated	
  to	
  the	
  ideals	
  of	
  secularism,	
  progress	
  
and	
  creativity	
  inspired	
  by	
  Ataturk’s	
  principles.	
  The	
  educational	
  programs	
  are	
  geared	
  
towards	
  securing	
  this	
  objective	
  in	
  the	
  light	
  of	
  rapid	
  global	
  developments	
  of	
  the	
  21st	
  
century.	
  
	
  
Turkey	
  participated	
  in	
  GEM	
  research	
  in	
  prior	
  years,	
  but	
  had	
  not	
  participated	
  during	
  
the	
  past	
  two	
  years	
  leading	
  up	
  to	
  the	
  project.	
  	
  In	
  2010	
  Turkey	
  reformed	
  their	
  team	
  
with	
  their	
  Team	
  Leader,	
  Ermine	
  Esra	
  Kardinez,	
  an	
  experienced	
  researcher.	
  
	
  
Bangladesh:	
  	
  International	
  Islamic	
  University,	
  Chittagong.	
  	
  
International	
  Islamic	
  University	
  Chittagong	
  (IIUC)	
  is	
  a	
  private	
  university	
  located	
  in	
  
Chittagong,	
  the	
  second-­‐largest	
  city	
  of	
  Bangladesh.	
  It	
  was	
  founded	
  in	
  1995	
  under	
  the	
  
Private	
  Universities	
  Act	
  of	
  1992.	
  Islamic	
  University	
  Chittagong	
  Trust	
  (IUCT)	
  is	
  the	
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founder	
  organization	
  of	
  this	
  university.	
  IIUC	
  is	
  still	
  governed	
  by	
  IUCT.	
  It	
  received	
  
Bangladesh	
  Government	
  approval	
  on	
  February	
  11,	
  1995.	
  IIUC	
  is	
  the	
  first	
  private	
  
University	
  that	
  has	
  been	
  accredited	
  by	
  the	
  Board	
  of	
  Accreditation	
  for	
  Engineering	
  &	
  
Technical	
  Education	
  (BAETE).	
  	
  IIUC	
  offers	
  bachelors	
  and	
  masters	
  degrees	
  (executive	
  
and	
  regular),	
  certificates	
  of	
  study	
  and	
  professional	
  diplomas.	
  It	
  is	
  among	
  the	
  top	
  
graded	
  nine	
  Private	
  Universities	
  of	
  Bangladesh	
  as	
  graded	
  by	
  the	
  team	
  constituted	
  by	
  
the	
  Prime	
  Minister	
  in	
  2004,	
  headed	
  by	
  the	
  Chairman	
  of	
  UGC	
  for	
  evaluating	
  the	
  
standard	
  &	
  quality	
  of	
  the	
  existing	
  57	
  private	
  universities.	
  	
  
	
  
The	
  Bangladesh	
  team	
  formed	
  as	
  a	
  new	
  team	
  in	
  2010	
  to	
  participate	
  in	
  the	
  2011	
  
research	
  cycle.	
  Professor	
  Mark	
  Hart	
  of	
  Aston	
  Business	
  School	
  in	
  London,	
  and	
  one	
  of	
  
the	
  leaders	
  of	
  the	
  GEM	
  United	
  Kingdom	
  team,	
  provided	
  ongoing	
  mentoring.	
  
Mohammed	
  Shamsul	
  Karim	
  acted	
  as	
  Team	
  Leader	
  
	
  
Nigeria:	
  	
  MarketSight	
  
MarketSight	
  is	
  a	
  global	
  marketing	
  and	
  innovation	
  research	
  agency	
  with	
  over	
  50	
  
global	
  offices.	
  The	
  Nigeria	
  office	
  has	
  a	
  minimum	
  of	
  four	
  PhDs,	
  four	
  MBAs,	
  and	
  others	
  
with	
  at	
  least	
  MS	
  degrees.	
  Among	
  MarketSight’s	
  clients	
  in	
  Nigeria	
  is	
  Agrimarafrica	
  
which	
  is	
  the	
  flagship	
  project	
  of	
  Agro	
  Professionals	
  Cooperative	
  Society	
  (a.k.a.	
  
agropros).	
  MarketSight	
  partnered	
  with	
  TOMEB	
  Foundation	
  Youth	
  Development	
  &	
  
Entrepreneurship	
  to	
  collect	
  the	
  APS	
  data	
  and	
  act	
  as	
  a	
  support	
  to	
  the	
  GEM	
  Nigeria	
  
team.	
  
	
  
The	
  Nigeria	
  team	
  was	
  a	
  new	
  team	
  for	
  the	
  2011	
  research	
  cycle	
  and	
  the	
  first	
  Muslim-­‐
majority	
  nation	
  in	
  sub-­‐Saharan	
  Africa	
  to	
  participate	
  in	
  the	
  project.	
  	
  The	
  Nigeria	
  team	
  
participated	
  in	
  the	
  2011	
  research	
  cycle	
  with	
  Rilwan	
  Gbolagade	
  Aderinto	
  as	
  Team	
  
Leader.	
  Mark	
  Hart,	
  the	
  Team	
  Leader	
  for	
  South	
  Africa,	
  acted	
  as	
  dedicated	
  mentor	
  to	
  
the	
  Nigeria	
  team.	
  	
  	
  
	
  
Section	
  II:	
  Project	
  Activities	
  and	
  Accomplishments	
  
	
  
In	
  this	
  project	
  each	
  participating	
  national	
  team	
  (Egypt,	
  Turkey,	
  Nigeria,	
  Pakistan,	
  
and	
  Bangladesh)	
  was	
  to	
  produce	
  two	
  reports:	
  a	
  one-­‐page	
  summary	
  of	
  key	
  findings,	
  
and	
  a	
  country	
  report.	
  	
  At	
  the	
  time	
  of	
  extension	
  two	
  of	
  the	
  participating	
  countries’	
  
(Bangladesh	
  and	
  Nigeria)	
  expected	
  outcomes	
  were	
  adjusted	
  to	
  exclude	
  the	
  country	
  
report	
  because	
  of	
  time	
  constraints	
  of	
  the	
  grant.	
  Nigeria	
  ended	
  up	
  not	
  being	
  included	
  
in	
  the	
  2011	
  Global	
  Report	
  and	
  did	
  not	
  produce	
  a	
  one-­‐page	
  summary	
  because	
  of	
  data	
  
quality	
  issues.	
  	
  	
  
	
  
One-­‐Page	
  Summary	
  
GEM	
  National	
  Teams	
  annually	
  produce	
  a	
  one-­‐page	
  summary	
  of	
  their	
  key	
  research	
  
findings.	
  These	
  summaries	
  function	
  as	
  an	
  overview/snapshot	
  of	
  national	
  
entrepreneurial	
  activity	
  within	
  the	
  country	
  and	
  allow	
  national	
  teams	
  to	
  share	
  
findings	
  before	
  they	
  complete	
  and	
  publish	
  their	
  national	
  reports.	
  Egypt,	
  Turkey	
  and	
  
Pakistan	
  completed	
  their	
  one-­‐page	
  summaries	
  by	
  January	
  2011	
  and	
  Bangladesh	
  by	
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January	
  20121.	
  Nigeria	
  was	
  not	
  able	
  to	
  produce	
  its	
  one-­‐page	
  summary	
  or	
  annual	
  
team	
  report	
  due	
  to	
  quality	
  issues	
  of	
  the	
  data	
  they	
  collected.	
  A	
  presentation	
  from	
  the	
  
Nigeria	
  Team	
  is	
  included	
  in	
  the	
  Annex2.	
  
	
  
Annual	
  Team	
  Report	
  
GEM	
  National	
  Teams	
  produce	
  an	
  annual	
  report	
  that	
  describes	
  the	
  amount	
  and	
  types	
  
of	
  entrepreneurial	
  activity	
  in	
  their	
  countries,	
  and,	
  when	
  applicable,	
  the	
  changes	
  over	
  
time.	
  Reports	
  often	
  compare	
  their	
  own	
  national	
  entrepreneurial	
  activity,	
  aspirations	
  
and	
  motivations	
  with	
  other	
  countries—particularly	
  with	
  those	
  countries	
  that	
  share	
  
the	
  same	
  characteristics	
  of	
  their	
  phase	
  of	
  economic	
  development.	
  	
  
	
  
The	
  reports	
  produced	
  by	
  Egypt,	
  Pakistan,	
  and	
  Turkey3	
  describe	
  the	
  GEM	
  global	
  
project	
  including	
  the	
  data	
  collection	
  and	
  analysis	
  methodologies	
  employed	
  in	
  the	
  
teams’	
  research.	
  Some	
  of	
  the	
  statistics	
  reported	
  include:	
  amounts	
  to	
  start	
  a	
  business;	
  
informal	
  investor	
  prevalence	
  rates;	
  and	
  distribution	
  of	
  business	
  startups	
  by	
  gender,	
  
immigration	
  status,	
  education,	
  motivation	
  (opportunity-­‐	
  or	
  necessity-­‐driven)	
  and	
  
age.	
  Analyses	
  of	
  respondent	
  self-­‐perception	
  of	
  skills,	
  export	
  intentions,	
  growth	
  rate	
  
of	
  start-­‐up,	
  and	
  product	
  and	
  process	
  technologies	
  are	
  also	
  reported.	
  	
  Reports	
  also	
  
convey	
  findings	
  concerning	
  reasons	
  for	
  business	
  discontinuance,	
  industry	
  sector	
  of	
  
business,	
  personal	
  and	
  professional	
  networks,	
  and	
  various	
  other	
  factors	
  that	
  GEM	
  
research	
  has	
  identified	
  to	
  be	
  important	
  in	
  understanding	
  a	
  national	
  culture	
  and	
  its	
  
ability	
  to	
  encourage	
  and	
  support	
  entrepreneurial	
  activity.	
  	
  
	
  
	
  
GEM	
  Global	
  Report	
  
While	
  the	
  analysis	
  and	
  writing	
  of	
  the	
  annual	
  GEM	
  Global	
  Report	
  is	
  not	
  part	
  of	
  the	
  
activities	
  undertaken	
  in	
  this	
  grant,	
  it	
  is	
  worth	
  providing	
  context	
  to	
  the	
  two	
  most	
  
recent	
  reports	
  and	
  mentioning	
  that	
  the	
  Global	
  Report	
  makes	
  extensive	
  use	
  of	
  
longitudinal	
  and	
  cross-­‐national	
  data	
  analysis	
  and	
  comparisons4.	
  The	
  participating	
  
countries	
  were	
  included	
  in	
  the	
  GEM	
  Global	
  Reports	
  during	
  the	
  applicable	
  years.	
  The	
  
scope	
  of	
  the	
  analysis	
  and	
  data	
  presentation	
  is	
  evident	
  in	
  the	
  list	
  of	
  tables	
  and	
  figures	
  
and	
  in	
  the	
  table	
  of	
  contents	
  and	
  includes	
  entrepreneurial	
  activity,	
  phases	
  of	
  activity,	
  
conditions	
  of	
  entrepreneurship,	
  employee	
  activity,	
  and	
  national	
  level	
  correlations.	
  	
  
	
  
The	
  GEM	
  Global	
  Report	
  is	
  launched	
  during	
  the	
  GEM	
  Annual	
  Meeting	
  to	
  an	
  audience	
  
of	
  GEM	
  national	
  team	
  members,	
  media,	
  invited	
  guests	
  of	
  representative	
  countries	
  
including	
  local	
  consulate	
  representatives,	
  academics,	
  and	
  the	
  public.	
  In	
  January	
  
2011	
  in	
  Santiago,	
  Chile	
  the	
  featured	
  speaker	
  at	
  the	
  launch	
  was	
  the	
  Chilean	
  Finance	
  
Minister,	
  followed	
  by	
  the	
  presentation	
  of	
  the	
  GEM	
  findings	
  for	
  2010	
  and	
  training	
  
workshops.	
  The	
  Pakistan,	
  Turkey	
  and	
  Nigeria	
  teams	
  were	
  able	
  to	
  attend.	
  The	
  Egypt	
  
and	
  Bangladesh	
  teams	
  had	
  trouble	
  with	
  visas	
  and	
  could	
  not	
  attend.	
  In	
  2012	
  the	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
1	
  See	
  Annex	
  I:	
  A,	
  B,	
  C,	
  D,	
  E	
  
2	
  See	
  Annex	
  I:	
  F	
  
3	
  See	
  Annex	
  II:	
  A,	
  B,	
  C	
  
4	
  See	
  Annex	
  III:	
  A,	
  B	
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Annual	
  Meeting	
  was	
  held	
  in	
  San	
  Francisco,	
  California,	
  USA	
  from	
  January18th	
  –	
  21st.	
  	
  
The	
  Bangladesh,	
  Pakistan,	
  and	
  Turkey	
  teams	
  were	
  able	
  to	
  attend.	
  	
  
	
  
Training	
  and	
  Capacity	
  Building	
  of	
  Teams	
  
Under	
  the	
  scope	
  of	
  the	
  grant	
  the	
  participating	
  teams	
  received	
  training	
  and	
  capacity	
  
building.	
  The	
  level	
  of	
  training	
  and	
  assistance	
  needed	
  varied	
  among	
  the	
  teams.	
  
	
  
Egypt	
  
The	
  Egypt	
  team	
  was	
  able	
  to	
  move	
  quickly	
  into	
  the	
  data	
  collection	
  phase	
  for	
  the	
  2010	
  
cycle	
  because	
  they	
  had	
  participated	
  in	
  2008.	
  Initial	
  training	
  and	
  capacity	
  building	
  
was	
  not	
  necessary.	
  Egypt	
  received	
  guidance	
  and	
  quality	
  control	
  services	
  from	
  GEM	
  
as	
  needed	
  throughout	
  their	
  research	
  cycle.	
  	
  
	
  
Pakistan	
  
The	
  GEM	
  team	
  in	
  Pakistan	
  was	
  a	
  new	
  team	
  for	
  2010	
  and	
  included	
  members	
  from	
  
multiple	
  academic	
  institutions,	
  combining	
  significant	
  research	
  skills.	
  The	
  team	
  
leader,	
  Sarfraz	
  Mian,	
  is	
  an	
  experienced	
  entrepreneurship	
  scholar	
  from	
  SUNY	
  
Oswego.	
  	
  He	
  attended	
  the	
  initial	
  training	
  offered	
  in	
  January	
  2010	
  before	
  the	
  grant	
  
started;	
  thus	
  new	
  team	
  training	
  is	
  not	
  required.	
  	
  Yet,	
  additional	
  training	
  and	
  
assistance	
  was	
  required	
  to	
  complete	
  the	
  research	
  cycles.	
  	
  Mr.	
  Mian	
  attended	
  the	
  
2011	
  and	
  2012	
  Annual	
  Meetings	
  that	
  included	
  training	
  workshops.	
  Additionally,	
  
intermittent	
  capacity	
  building	
  was	
  carried	
  out	
  as	
  needed	
  by	
  team	
  mentor,	
  Abdul	
  Ali	
  
and	
  included	
  in-­‐person	
  training	
  on	
  SPSS	
  and	
  other	
  statistical	
  methods.	
  	
  
	
  
Turkey	
  
Turkey	
  also	
  participated	
  in	
  GEM	
  research	
  in	
  prior	
  years	
  and	
  therefore	
  did	
  not	
  need	
  
initial	
  training	
  to	
  begin	
  data	
  collection	
  for	
  the	
  2010	
  cycle.	
  
The	
  Turkey	
  team	
  required	
  financial	
  support	
  for	
  data	
  collection	
  and	
  report	
  
preparation.	
  	
  Capacity	
  building	
  provided	
  by	
  key	
  GERA	
  personnel	
  focused	
  on	
  data	
  
collection,	
  analysis,	
  and	
  report	
  preparation.	
  	
  	
  	
  	
  	
  	
  	
  
	
  
Bangladesh	
  
The	
  2011	
  research	
  cycle	
  was	
  the	
  first	
  cycle	
  for	
  the	
  GEM	
  Bangladesh	
  team.	
  The	
  GEM	
  
Bangladesh	
  team	
  obtained	
  funding	
  to	
  cover	
  salaries,	
  equipment,	
  and	
  the	
  GEM	
  Global	
  
service	
  fee	
  for	
  data	
  management,	
  harmonization,	
  and	
  coordination.	
  USAID	
  funds	
  
supported	
  data	
  collection,	
  report	
  preparation,	
  and	
  significant	
  capacity	
  building	
  
efforts	
  to	
  train	
  team	
  members.	
  Bangladesh	
  team	
  leader,	
  Mohammed	
  Shamsul	
  Karim,	
  
attended	
  the	
  trainings	
  at	
  the	
  2012	
  Annual	
  Meeting.	
  Mark	
  Hart,	
  the	
  Bangladesh	
  team	
  
leader	
  also	
  provided	
  extensive	
  guidance	
  and	
  training.	
  	
  
	
  
Nigeria	
  
The	
  2011	
  research	
  cycle	
  was	
  the	
  first	
  year	
  that	
  GEM	
  research	
  was	
  conducted	
  in	
  
Nigeria.	
  Team	
  members	
  traveled	
  to	
  the	
  2011	
  Annual	
  Meeting	
  for	
  initial	
  training.	
  	
  
Nigeria	
  team	
  members	
  also	
  traveled	
  to	
  South	
  Africa	
  for	
  training	
  on	
  GEM	
  
methodologies	
  and	
  received	
  additional	
  training	
  sessions	
  on	
  the	
  NES.	
  Mike	
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Herrington,	
  leader	
  of	
  the	
  GEM	
  South	
  Africa	
  team	
  served	
  as	
  a	
  dedicated	
  mentor	
  to	
  
the	
  Nigeria	
  team.	
  	
  	
  
	
  
Dissemination	
  of	
  Research	
  Outcomes	
  and	
  Products	
  
Each	
  team	
  disseminated	
  the	
  results	
  of	
  the	
  research	
  through	
  independent	
  events.	
  
The	
  Pakistan	
  and	
  Turkey	
  teams	
  held	
  special	
  press	
  events	
  to	
  release	
  their	
  Country	
  
Reports.	
  Egypt	
  refrained	
  from	
  a	
  press	
  event	
  in	
  part	
  because	
  of	
  delays	
  in	
  publishing	
  
the	
  report	
  and	
  because	
  of	
  the	
  complicated	
  political	
  atmosphere.	
  	
  
	
  
The	
  Pakistan	
  team	
  launched	
  the	
  
GEM	
  Pakistan	
  2010	
  Report	
  in	
  a	
  
press	
  ceremony	
  addressed	
  by	
  the	
  
Pakistani	
  Finance	
  Minister	
  
December	
  24,	
  2011	
  at	
  the	
  Institute	
  
of	
  Business	
  Administration's	
  APWA	
  
Auditorium	
  in	
  downtown	
  Karachi,	
  
Pakistan.	
  
	
  
The	
  Turkey	
  team	
  launched	
  the	
  2010	
  
Report	
  in	
  conjunction	
  with	
  the	
  
Union	
  of	
  Chambers	
  and	
  Commodity	
  
Exchanges	
  of	
  Turkey	
  at	
  the	
  2nd	
  
Annual	
  Global	
  Entrepreneurship	
  
Summit.	
  The	
  summit	
  was	
  held	
  
December	
  3-­‐6,	
  2011	
  in	
  Instanbul,	
  Turkey	
  at	
  the Istanbul	
  Congress	
  Center.	
  
	
  	
  
The	
  teams	
  that	
  completed	
  the	
  research	
  for	
  the	
  2010	
  research	
  cycle,	
  Egypt,	
  Pakistan,	
  
and	
  Egypt	
  were	
  included	
  in	
  the	
  2010	
  GEM	
  Global	
  Report	
  and	
  the	
  teams	
  that	
  
completed	
  the	
  research	
  for	
  the	
  2011	
  research	
  cycle,	
  Pakistan	
  and	
  Bangladesh,	
  were	
  
included	
  in	
  the	
  2011	
  GEM	
  Global	
  Report.	
  The	
  GEM	
  Global	
  Reports	
  are	
  widely	
  
distributed	
  and	
  have	
  their	
  own	
  launch	
  and	
  press	
  events	
  at	
  the	
  Annual	
  Meeting	
  and	
  
Conference.	
  
	
  
Section	
  III:	
  Challenges	
  and	
  Lessons	
  Learned	
  
	
  
The	
  project	
  scope	
  spanned	
  a	
  diverse	
  group	
  of	
  stakeholders	
  each	
  faced	
  with	
  unique	
  
challenges	
  including	
  natural	
  disasters,	
  political	
  upheaval,	
  problems	
  with	
  data	
  
quality,	
  and	
  communication	
  and	
  funding	
  issues.	
  Through	
  the	
  challenges	
  and	
  
obstacles	
  the	
  overall	
  project	
  was	
  a	
  success	
  and	
  lessons	
  can	
  be	
  drawn	
  from	
  the	
  
experience.	
  	
  
	
  
Challenges	
  
Each	
  team	
  reported	
  difference	
  and	
  unique	
  challenges	
  through	
  the	
  grant	
  and	
  
research	
  processes.	
  	
  
	
  

Figure	
  1:	
  GEM	
  Report	
  Presenation	
  at	
  Global	
  Entreprenurship	
  
Summitt	
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Egypt	
  
Egypt	
  was	
  one	
  of	
  the	
  more	
  experienced	
  participating	
  teams	
  and	
  though	
  they	
  did	
  not	
  
need	
  as	
  much	
  training	
  and	
  capacity	
  building	
  as	
  other	
  teams	
  they	
  were	
  faced	
  with	
  the	
  
Arab	
  Spring	
  uprising	
  towards	
  the	
  beginning	
  of	
  2011	
  which	
  complicated	
  
communication	
  and	
  slowed	
  the	
  report	
  writing	
  and	
  publication.	
  The	
  Egypt	
  team	
  
reported	
  that	
  the	
  assistance	
  from	
  USAID	
  ensured	
  that	
  the	
  report	
  production	
  could	
  
continue	
  despite	
  the	
  political	
  uncertainty	
  of	
  the	
  country.	
  	
  
	
  
Pakistan	
  
The	
  Pakistan	
  team	
  was	
  a	
  new	
  team	
  to	
  the	
  GEM	
  consortium	
  and	
  as	
  such	
  needed	
  
training	
  and	
  mentorship	
  provided	
  through	
  the	
  grant.	
  Data	
  collection	
  in	
  Pakistan	
  was	
  
difficult	
  but	
  through	
  selecting	
  experienced	
  research	
  vendors	
  and	
  through	
  quality	
  
control	
  methods,	
  the	
  Pakistan	
  team	
  was	
  able	
  to	
  complete	
  the	
  2010	
  and	
  2011	
  
research	
  cycles.	
  	
  
	
  
Turkey	
  
Turkey	
  was	
  another	
  experienced	
  team	
  that	
  had	
  participated	
  with	
  GEM	
  in	
  the	
  past.	
  
Turkey	
  was	
  not	
  faced	
  with	
  any	
  major	
  challenges	
  but	
  reported	
  some	
  difficulties	
  with	
  
grant	
  funding	
  coordination.	
  
	
  
Bangladesh	
  
Bangladesh,	
  a	
  new	
  GEM	
  team	
  for	
  2011,	
  was	
  faced	
  with	
  conducting	
  the	
  countrywide	
  
research	
  at	
  a	
  time	
  when	
  Bangladesh	
  was	
  facing	
  political	
  trouble	
  and	
  severe	
  flooding.	
  
The	
  team	
  managed	
  the	
  challenges	
  through	
  a	
  negotiation	
  process	
  with	
  APS	
  vendor	
  
and	
  through	
  field	
  visits	
  that	
  required	
  more	
  time	
  commitment	
  than	
  originally	
  
expected	
  and	
  delayed	
  the	
  data	
  submissions	
  and	
  reporting	
  process.	
  
	
  
Nigeria	
  
The	
  Nigeria	
  team	
  was	
  a	
  new	
  team	
  for	
  2011.	
  The	
  Nigeria	
  team	
  was	
  formed	
  later	
  than	
  
the	
  other	
  teams	
  as	
  as	
  such	
  the	
  major	
  challenge	
  for	
  the	
  Nigeria	
  team	
  was	
  obtaining	
  
matching	
  funds	
  to	
  support	
  the	
  data	
  collection.	
  This	
  particularly	
  led	
  to	
  stretching	
  the	
  
timescale	
  for	
  field	
  data	
  collection	
  for	
  APS.	
  	
  Once	
  vendors	
  were	
  selected	
  and	
  the	
  
research	
  moved	
  forward	
  there	
  was	
  a	
  major	
  roadblock	
  when	
  the	
  data	
  for	
  the	
  APS	
  
was	
  sent	
  to	
  GEM	
  for	
  review	
  and	
  was	
  deemed	
  to	
  be	
  unrepresentative	
  of	
  the	
  
population	
  and	
  could	
  not	
  be	
  included	
  in	
  the	
  Global	
  Report.	
  	
  
	
  
Lessons	
  Learned	
  
All	
  of	
  the	
  teams	
  reported	
  that	
  the	
  lead-­‐time	
  for	
  reimbursements	
  through	
  the	
  grant	
  
caused	
  difficulties	
  dealing	
  with	
  partners,	
  vendors	
  and	
  the	
  project	
  as	
  a	
  whole.	
  	
  
Though	
  there	
  were	
  delays	
  and	
  challenges,	
  all	
  the	
  teams	
  reported	
  that	
  the	
  support	
  
through	
  USAID	
  was	
  vital	
  to	
  the	
  projects	
  moving	
  forward.	
  	
  
	
  
The	
  identifying	
  of	
  mentors	
  and	
  additional	
  trainings	
  for	
  the	
  teams	
  proved	
  to	
  be	
  one	
  
of	
  the	
  most	
  successful	
  aspects	
  of	
  the	
  grant.	
  All	
  the	
  teams	
  reported	
  that	
  while	
  
working	
  with	
  their	
  mentors	
  or	
  other	
  GEM	
  staff	
  they	
  gained	
  additional	
  skills,	
  such	
  as	
  
report	
  writing,	
  fund	
  raising,	
  etc.	
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Despite	
  the	
  challenges	
  with	
  the	
  Nigeria	
  data	
  the	
  project	
  was	
  ultimately	
  a	
  success.	
  
Three	
  full	
  country	
  reports	
  were	
  produced,	
  five	
  new	
  countries’	
  data	
  were	
  included	
  in	
  
the	
  GEM	
  Global	
  reports	
  and	
  important	
  entrepreneurship	
  data	
  was	
  collected,	
  
analyzed	
  and	
  disseminated	
  for	
  the	
  countries	
  involved,	
  Egypt,	
  Pakistan,	
  Turkey,	
  
Bangladesh	
  and	
  Nigeria.	
  The	
  project	
  also	
  allowed	
  vital	
  development	
  of	
  the	
  country	
  
teams	
  capacity	
  and	
  for	
  the	
  2012	
  research	
  cycle	
  four	
  of	
  the	
  five	
  teams	
  will	
  be	
  
participating,	
  Pakistan,	
  Egypt,	
  Nigeria,	
  and	
  Turkey.	
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GEM 2010 National Summaries 
 

Egypt 
 
MAIN CHARACTERISTICS OF 
ENTREPRENEURIAL ACTIVITY 
 
In 2010, 7.0% of adults in Egypt (aged18-
64 years) were either actively trying to 
start a new business (2.1%) or already 
owned and managed a business that was 
less than three and half years (4.9%). 
Some 4.5 of Egyptian adults own and 
manage a business that is more than three 
and a half years old. 
 
Men are more than twice as 
entrepreneurially active as women in 
Egypt , the TEA for men is 9.5% 
compared with 4.4% for women. Of 
Egyptian early stage entrepreneurs 3.1% 
enter entrepreneurship out of choice to 
exploit a perceived market opportunity, 
compared with 3.7% who are “pushed” 
out of necessity and the lack of 
employment opportunities.  13.8% of the 
early stage entrepreneurs expect job 
growth of more than 10 employees in 5 
years.   
 
ENTREPRENEURIAL ACTIVITY & 
THE ECONOMIC CRISIS 
 
The intensification of the Global 
Financial Crisis appears to have had an 
effect on the business environment in 
Egypt and hence the TEA. The 2010 data 
shows a drop in the TEA rates compared 
to 2008, falling 50%. According to 45.5% 
of early stage entrepreneurs, it is more 
difficult to start a new business compared 
to one year ago, while a further 34.5% 
perceive growing a business is now as 
more difficult compared to last year.  
53.1% and 48.3%, respectively, of the 
established business owners also believe 
that starting and growing a business is 
more difficult now than it was two years 
ago.  

Almost 70% of the early stage 
entrepreneurs and established business 
owners consider that the economic crisis 
has led to fewer business opportunities.  
 
GEM IN ACTION 
 
The first GEM Egypt report was released 
in 2009 based on the data collected in 
2008. The report was highly welcomed as 
it was the first report describing 
entrepreneurship in Egypt based on 
nation-wide surveys and providing a 
baseline for future monitoring of 
Entrepreneurship in Egypt, which was not 
available prior to the report. Upon its 
release, it received considerable analysis 
from correspondents in some of the 
prominent Egyptian newspapers (Al-
Ahram, Al-Shourouk, Al-Gomhoreya) 
and several roundtable discussions were 
conducted to consider the 
recommendations and their implications 
for policy.  
 
Universities such as the American 
University in Cairo and The British 
University in Egypt used the report as 
teaching material at both the post-
graduate and undergraduate levels. The 
results of the report were presented for the 
first time during an event entitled 
“Promoting Entrepreneurship in the 
Global Economy” and later during the 
launch of Egypt Human Development 
Report in June 2010.   
The report has been used extensively  as a 
reference for a number of research papers, 
such as a UNESCO report (2010) entitled 
“Case Studies on the Arab States (Jordan, 
Tunisia, Oman and Egypt) and Regional 
Synthesis Report” and the Endeavor 
report (2009) entitled “Building a 
Thriving Venture Ecosystem”. 

 

KEY OUTCOMES 
 
TEA  rate: 7.02% 
 
Nascent rate: 2.08% 
 
New business owner-
manager rate: 4.94% 
 
Established business 
ownership rate: 4.52% 
 
Female entrepreneurial 
activity rates vs. male 
entrepreneurial activity 
rate:  4.41% vs. 
9.54% 
 
Motivations to 
involvement in 
entrepreneurial 
activity: 18.08% of 
early-stage 
entrepreneurs are 
motivated by 
opportunity to increase 
income, 7.94% 
opportunity to increase 
independence, 15.04% 
mixed motives, 
58.93% necessity 
driven 
 
 
Growth aspirations: 
13.82% of early-stage 
entrepreneurs have high 
job expectation (10+ 
employees and 50% 
growth in the next 5 
years) 
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 Pakistan 
 
MAIN CHARACTERISTICS OF 
ENTREPRENEURIAL ACTIVITY 
 
GEM Pakistan’s first study reveals that its 
‘Total early-stage Entrepreneurial 
Activity’ (TEA) rate is 9.0%, of which 
6.6% are ‘nascent entrepreneurs’ and 
2.7% new ‘business owner-managers.’  
The national established business 
ownership rate is 4.7%. The male TEA 
rate (14.38%) is 4.1 times the female TEA 
rate (3.43%).   
 
In terms of motivation to start-up, 5.0% of 
the adult population cite opportunity-
driven factors, whilst 3.6% cite necessity-
driven factors. The predominant motive 
for pursuing entrepreneurial activity in the 
country is to increase income (38.0%) and 
to a much lesser degree (2.4%) acquire 
independence.  The growth expectations 
are a modest with only 3.5% expecting 
their businesses to employ 10 or more 
additional staff in the next 5 years.   
 
 
ENTREPRENEURIAL ACTIVITY & 
THE ECONOMIC CRISIS 
 
Of nascent entrepreneurs, 75 percent find 
it more difficult to start a business and 80 
percent report more difficult (or about the 
same) to grow it, with 56 percent pointing 
towards fewer business opportunities, 
compared to a year ago.  Similarly, of the 
established businesses 64 percent find it 
more difficult to start and 83 percent 
report that it is more difficult (or about the 
same) to grow businesses, with 49 percent 
saying there are fewer business 
opportunities, than a year ago.  Data 
showed a significant fear of failure rate 
(27.7 percent reporting) that prevented 
business start-ups.  
 
Overall, new firm start-up as well as 
established business growth activity and 
related opportunities have been severely 
curtailed over several years due to the on-
going ‘war on terrorism’ in the North 

Western region of Pakistan bordering 
Afghanistan and the resulting precarious 
security situation in the rest of the 
country.  The economic situation 
worsened further due to natural calamities 
including a major earth quake and recent 
widespread floods.  In light of these 
factors including the natural disasters, it is 
hard to discern the precise impact the 
global financial crisis has had on 
Pakistan’s economic opportunities and 
development.  
 
 
GEM IN ACTION 
 
Based on inquiries and requests to the 
GEM Pakistan team since the launch of 
the project, considerable interest is being 
shown by officials from various 
government ministries, institutions of 
higher education, and research 
organizations.  Additionally, several 
Pakistani graduate students studying in 
foreign universities and researchers on 
Pakistan have actively sought GEM 
results.  In the absence of a prior GEM 
study, until now no significant action is 
reported on the ground.  However, it is 
expected that with the dissemination and 
availability of the findings of this first 
GEM study significant entrepreneurial 
awareness, research activity and policy 
initiatives will emerge.   
  
 

KEY OUTCOMES 
 
TEA  rate: 9.08% 
 
Nascent rate: 6.64% 
 
New business owner-
manager rate: 2.7% 
 
Established business 
ownership rate: 4.72% 
 
Female entrepreneurial 
activity rates vs. male 
entrepreneurial activity 
rate:  3.43% vs. 
14.38% 
 
Motivations to 
involvement in 
entrepreneurial activity: 
38.03% of early-stage 
entrepreneurs are 
motivated by opportunity 
to increase income, 
2.37% opportunity to 
increase independence, 
14.63% mixed motives, 
44.97% necessity 
driven 
 
 
Growth aspirations: 
3.48% of early-stage 
entrepreneurs have high 
growth expectations (10+ 
employees and 50% 
growth in the next 5 
years.) 
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GEM 2010 National Summaries 
 

 Turkey 
 
MAIN CHARACTERISTICS OF 
ENTREPRENEURIAL ACTIVITY 
 
During 2010, 3.73 % of the adult 
population in Turkey was nascent 
entrepreneurs and 5.08% new business 
owners. The TEA was 8.59%, slightly 
higher than the average of 6% recorded 
for 2006 – 2008. The established business 
ownership rate (owned and managed a 
business older than 42 months) was 
10.73% indicating that the survival of 
early-stage businesses in Turkey is much 
higher than the year of 2008 (5.46%). 
 
In terms of motivation, almost 1.43 times 
as many respondents cited opportunity 
(4.58%) as opposed to necessity (3.19%) 
as their reason for starting a business. The 
male entrepreneurial activity rates 
(13.45%) are 3.6 times higher than that 
for females (3.67%).  Although there is a 
slight increase in the number of women 
active as early-stage entrepreneurs in 
2010, Turkey has the 4th highest 
male/female ratio among the GEM 
participating countries.  Growth 
aspirations of early-stage entrepreneurial 
business (more than 10 employees and 
more than 50% expected growth in the 
next 5 years) are 27% which remains 
stable compared with 2008. Turkey still 
has a high growth aspiration among GEM 
countries (ranked 4th

 

 in the list of GEM 
countries).  

ENTREPRENEURIAL ACTIVITY & 
THE ECONOMIC CRISIS 
 
The GEM outcomes for 2010 are, on the 
whole in line with the findings for 
previous years – indicating that 
entrepreneurial activity in Turkey is 
increasing slightly. This year’s results 
confirm the tendency observed in 
previous years regarding an increase in 
necessity based entrepreneurs (from 
1.79% in 2006 to 1.98% in 2007, to 2.3% 
in 2008, to 3.19% in 2010), which also 
explains part of the increase in the total 

early-stage entrepreneurship. Two-thirds 
of early stage entrepreneurs claimed that 
the starting a business is more difficult 
compared to a year ago, whilst 45% felt it 
was more difficult to grow a business 
compared to a year ago. However, the 
majority of start-up or existing businesses 
still see more opportunities for their 
business. 
 
All perception variables, shown to be 
important in an individual’s decision to 
become an entrepreneur, are more 
positive for men than for women: more 
than 68% of men and only 40% of women 
believe that they have skills, experience 
and knowledge needed for 
entrepreneurship; almost 41% of men and 
31% of women believe in good business 
opportunities in the next 6 months; 28% 
of men and  37% of women stated that 
fear of failure would prevent them from 
starting a business and  68% of men and 
40% of women know a person who 
started a business in the past two years. 
 
GEM IN ACTION  
 
The GEM Turkey 2010 results can be 
used to by the government to introduce 
programs aimed at targeting two key areas 
identified by the 2010 APS survey: first, 
to develop the quality of new ventures to 
facilitate a higher impact on economic 
development and second, to promote 
female entrepreneurship. It will be 
interesting to see how the GEM Turkey 
2010 data will be received and 
implemented. 
 
 

KEY OUTCOMES 
 
TEA  rate: 8.59% 
 
Nascent rate: 3.73% 
 
New business owner-
manager rate: 5.08% 
 
Established business 
ownership rate: 
10.73% 
 
Female entrepreneurial 
activity rates vs. male 
entrepreneurial activity 
rate:  3.67% vs. 
13.45% 
 
Motivations to 
involvement in 
entrepreneurial activity: 
30.26% of early-stage 
entrepreneurs are 
motivated by opportunity 
to increase income, 
20.78% opportunity to 
increase independence, 
6.2% mixed motives, 
4.75% necessity driven 
 
 
Growth aspirations: 
27.16% of early-stage 
entrepreneurs have high 
growth expectations (10+ 
employees and 50% 
growth in the next 5 
years) 
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! 99!

GEM!2011!NATIONAL!SUMMARY!SHEET!

BANGLADESH!

&

Entrepreneurship&Institution&Profile&

! !

Note:!! Based!on!GEM!2011!NES!data.!Values!of!group!level!indicators!are!based!on!averaging!the!countryelevel!Zescores!

(standardized!values!obtained!from!the!entire!GEM!2011!sample).!!

!

In! comparison! to! similar! economies,! Bangladesh! is! in! a! better! position! with! regards! to! the! entrepreneurship!

institution!profile!–!especially,!in!financing!and!cultural!support.!However,!the!country!exhibits!the!same!conditions!

in!physical!infrastructure!and!internal!market!dynamics!when!compare!to!similar!economies.!!!

!

Sector&Structure&Total&earlyTstage&Entrepreneurial&Activity&(TEA)&and&Established&Business&Activity&

! !

!

Industry! activities! pattern! in! Bangladesh! showed! that! compare! to! the! established! business! activity! early! stage!

entrepreneurial!activity!was!more!service!oriented!and!less!extractive!oriented.!However,!service!sector!is!playing!

more!roles!in!Bangladesh!in!both!TEA!and!EBA!in!comparison!to!similar!economies.!!!

!

!
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  I:	
  F	
  Nigeria	
  (2011):	
  Presentation

8/27/12&

1&

Key&Notes&on&GEM&Nigeria&Project&

GEM&Nigeria&&

INSTITUTION'
•  TOMEB'Founda1on'for'Sustainability'&'Youth'Development''
•  Business'School'Netherlands'Nigeria''
'
NATIONAL'TEAM'MEMBERS'
•  Rilwan'Aderinto''
•  Tunde'Popoola''
•  Luqman'Olatokunbo'Obileye'
•  Lere'Baale'
•  Dr.'Abubakar'Sadiq'Kasum'
•  Dr.'Tomola'Marshal'Obamuyi''
'
FINANCIAL'SPONSORS'
•  USAID'(United'States'Agency'Interna1onal'Development)''
•  TOMEB'Founda1on'for'Sustainability'&'Youth'Development''
•  MarketSight'Consultancy'Limited''
•  Business'School'Netherlands'Nigeria''

GEM&Nigeria&

ACTIVITIES'
•  GEM'Nigeria'Team'was'represented'by'Messrs'Tunde'Popoola'and'Rilwan'Aderinto'at'the'

GEM' 2011' Launch' Conference' and' Organiza1onal' Mee1ng' held' in' January' 2011,' in'
Washington,'DC'USA.'

' Rilwan&

Group&Picture&at&the&GEM&2011&Launch&Conference&&in&US.&&

GEM&Nigeria&

ACTIVITIES'
•  GEM'Nigeria'Team'was'represented'by'Messrs'Tunde'Popoola'and'Rilwan'Aderinto'at'the'

GEM' 2011' Launch' Conference' and' Organiza1onal' Mee1ng' held' in' January' 2011,' in'
Washington,'DC'USA.'

'

GEM&Nigeria&NaFonal&Coordinator,&Rilwan&Aderinto&at&the&GEM&2011&Launch&Conference&&in&US.&&

GEM&Nigeria&

ACTIVITIES'
•  GEM'Nigeria'Team'was'represented'by'Messrs'Rilwan'Aderinto,'Luqman'Obileye'and'Dr.'

Kasum'Abubakar'at'the'IRDC'subYSaharan'African'Conference'held'at'the'Graduate'School'
of'Business,'University'of'Cape'Town'SA'from'Wednesday'20th'to'Friday'22nd'July'2011'

GEM&Nigeria&&RepresentaFves:&&Dr.&Kasum&(3rd&&from&leP&4th&row),&Rilwan&Aderinto&(4th&&from&leP&&3rd&row)&

GEM&Nigeria&

ACTIVITIES'
•  GEM'Nigeria'Team'was'represented'by'Messrs'Rilwan'Aderinto,'Luqman'Obileye'and'Dr.'

Kasum'Abubakar'at'the'IRDC'subYSaharan'African'Conference'held'at'the'Graduate'School'
of'Business,'University'of'Cape'Town'SA'from'Wednesday'20th'to'Friday'22nd'July'2011'

GEM&Nigeria&&RepresentaFves:&&Dr.&Kasum&(3rd&&from&leP&4th&row),&Rilwan&Aderinto&(4th&&from&leP&&3rd&row)&

LSR:&Rilwan&Aderinto,&Martha&Melesse,&Mike&Herrington,&

George&Owusu,&Luqman&Obileye,&Miranda&Simrie,&Abubakar&Kasum&

L&–&R:&Luqman&Obileye,&Michael&Hay,&Rilwan&Aderinto&in&Cape&Town&
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8/27/12&

1&

GEM&Nigeria&&

ACTIVITIES(
•  Training(Workshop(On(Household(Survey(Designs(&(Implementa@on(

Par1cipants&at&the&Workshop&On&Household&Survey&Designs&&&Implementa1on&

GEM&Nigeria&&

ACTIVITIES(
•  Training(Workshop(On(Household(Survey(Designs(&(Implementa@on(

Par1cipants&at&the&Workshop&On&Household&Survey&Designs&&&Implementa1on&

GEM&Nigeria&

ACTIVITIES(
•  Conducted(Mee@ngs((

LHR:&Tunde&Popoola,&Luqman&Obileye,&Rilwan&Aderinto&at&GEM&Nigeria&Team&Mee1ng&in&Lagos,&Nigeria&

GEM&Nigeria&2011&Review&

NES&SURVEY&&&APS&

•  The&Nigeria&NES&Data&was&released&as&part&of&the&Global&NES&report&&

ADULT&POPULATION&SURVEY&(APS)&

•  Conducted&the&Nigeria&Na1onal&Adult&Popula1on&Survey&(APS)&

•  Based&on&the&issues&raised&on&the&quality&of&the&Nigeria&APS&2011&sample,&the&Nigeria&data&was&not&

accepted&for&inclusion&in&the&GEM&Global&Report.&

•  The&basic&issue&was&that&the&sample&was&so&ageHbiased&to&present&any&reliable&es1mate&of&TEA&or&other&

rates.&The&underHrepresenta1on&of&the&older&ages&is&the&cri1cal&issue&that&needs&to&be&addressed.&&

•  As&a&major&sponsor&of&this&effort,&it&is&regre]able&and&very&unfortunate&that&we&are&unable&to&get&Nigeria's&

data&to&go&with&others&in&2011.&&

•  More&so,&we&had&thought&that&the&outcome,&if&posi1ve,&would&have&assisted&our&fund&raising&efforts&for&the&

GEM&ac1vi1es&in&Nigeria.&Ins1tu1ons&like&the&Small&and&Medium&Enterprises&Development&Agency&of&

Nigeria&(SMEDAN)&and&the&Central&Bank&of&Nigeria&were&wai1ng&for&the&posi1ve&outcome.&

•  Notwithstanding,&we&look&forward&to&year&2012&with&much&more&op1mism&and&higher&level&of&prepara1on.&&

•  The&Nigeria&team&with&the&GEM&Data&Team&is&already&working&on&how&to&achieve&a&much&be]er&and&

acceptable&results&in&2012.&&

Thank&You&

&

Rilwan(Aderinto(
GEM&Nigeria&Team&Coordinator&

graderinto@yahoo.co.uk&&&

Tel:H&+234&802&050&8626&
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Global Entrepreneurship Monitor 
 
Egypt Entrepreneurship Report 2010 
 
 
 
 
Hala Hattab, PhD  
 

 
 
 

GEM Egypt Team Members    
       Dr. Hala Hattab  

Prof. David Kirby 
       Mr. Amr Gohar    
       Ms. Sherine El Shorbagi 

 
 
 
 
 

 
 
 
 
 
Disclaimer: This report is based on data collected by the GEM consortium and the GEM-Egypt team; 
responsibility for analysis and interpretation of the data is the sole responsibility of the authors. The 
authors have attempted to ensure the accuracy and completeness of the information contained in this 
publication, however, no responsibility can be accepted for any errors and inaccuracies that may occur.
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