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MEDIA PLAN FOR NATIONAL INFORMATION CAMPAIGN REGARDING
PREVENTIVE CONTROL ACTIVITIES OF THE OFFICE OF THE COMPTROLLER
GENERAL (OCG)

OPEN-NETWORKTELEVISION - 30 SECONDS

APRIL 2010 OCTOBER 2010

o
=
MEDIA First Stage E & Second Stage
w
Week N° | Week N° 2 Week N° 3 Week N° 4 Y | Week N° | Week N° 2 Week N° 3 Week N° 4

Canal 2

Canal 4

Canal 9

Total TGRPs x WEEK
Total TGRPs

Scope +1 /+ 3 (Open-

Network) 85.7% 1 61.1%

Avg. Frequency (Open-
Network)
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CLOSED-NETWORKTELEVISION - 30 SECONDS

APRIL 2010 ° OCTOBER 2010
MEDIA First Stage N E Second Stage
<
Week N° | Week N° 2 Week N° 3 Week N° 4 £h Week N° | | Week N° 2 Week N° 3 Week N° 4

Canal N 2.7 2.7

Total TGRPs x WEEK
Total TGRPs

Scope +1 / + 3 (Closed-
Network)

2.7

2.7

Avg. Frequency (Closed-
Network)
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RADIO - NATIONAL LEVEL - 30 SECONDS

APRIL 2010

OCTOBER 2010

MEDIA First Stage

Second Stage

Week N° | Week N° 2 Week N° 3

RPP — Rotativa del Aire +
Ampliacion de Noticias Programs

Panamericana — Ads in Rotation /
National

Ritmo - Ads in Rotation /
National

Nueva Q - Ads in Rotation /
National

Total TGRPs x WEEK 237.9 237.9

ope ationa eve 60.4% 6.4% | 60.4% 6.4%
Total TGRPs (Lima) | 2390 239.0
Scope +1 / + 3 ( Lima) | [582%/326%|582%/326%

> o
< o —
Week N° 4 z ‘I# 5 Week N° | | Week N° 2 Week N° 3 Week N° 4
24.8 24.8
237.9 237.9 237.9 237.9

o
Vi
60 o
Q

o
4
O

60.4% 6.4%| 60.4% 6.4% | 60.4% 6.4%

IEEI N I
I = N
58.2% / 32.6%| 58.2% / 32.6% | 58.2% / 32.6% _
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RADIO - NATIONAL LEVEL - 30 SECONDS (%)

APRIL 2010 ° OCTOBER 2010
MEDIA First Stage : : Second Stage
Week N° | Week N° 2 Week N° 3 Week N° 4 £h Week N° | | Week N° 2 Week N° 3 Week N° 4

PIURA — Antena 10 196.5 196.5 98.3 98.3
HUARAZ — Ancash 174.4 174.4
JUNIN — Huancayo 2285 228.5
PUNO - JULIACA — Onda Azul 194.3 1943 7.1 97.1

2N 2

(1062 2 |
AREQUIPA — Melodia 296.6 296.6 e 148.3
CUSCO - Sta. Monica 2133 2133 106.7 106.7

(1067 1067 |
LORETO - Loreto 1348 1348 67:4 67.4

74
) )
SAN MARTIN — Moyobamba 0.0 0.0 00 oo |
HUANUCO - Ondas del 0.0 0.0
() ()

e s 0 Joo |
MOQUEGUA — Moquegua 0.0 0.0 0.0 0.0
APURIMAC - Lazer 0.0 0.0 0.0 0.0

Total TGRPs x WEEK 1,650.8 1,650.8 | | 1,650.8 | 1,650.8 |
(*) INCLUDES TGRPs FOR RPP, PANAMERICANA, RITMO AND LA NUEVA Q — AT REGIONAL LEVEL.
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DAILY NEWSPAPERS - NATIONAL LEVEL - 1/2 PAGES F/C

April 2010 October 2010

First Stage Second Stage
Media Week N° | Week N° 2 Week N° 3 Week N°4 || Week N° | Week N° 2 Week N° 3 Week N° 4
MTwT[FlsisMTwTIFis|s MTwTlp[s|s M wr[l[s|s :IMTWTFls sM[TWTIFIs|sMTWTIF|s|sM[TWTI]s|s

5 |6 |7

9 |1O(IIQI2[I3[14[I5[16(17[18]19[20 21 [22 [23 [24 [25 |26 |27 |28 |29 30| |2 £I 5 6 [7 s [o [1o]in|12)i3]1afisie|17]18]19 |20 |21 f22[23 |24 |25 |26 |27 28

N
w
£

Trome - 1/2 page
Horizontal — Odd #

Ojo - 1/2 page
Horizontal - Interior

Comercio - |/2 page
Horizontal - Section 1
A — Odd #

Popular - 1/2 page
Horizontal - Interior

Total Ads 2|I|00I000000I000|I|000000000000 llojo|jo|oOfo|jOflI|O|O|OjO|OfOJO(OfO|O(OfO|OfJO|O|O(OjO|O|O
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TOTALS AND NET INVESTMENTS

NET
INVESTMENT
MEDIA AOdAL | TOTAL | INuss
s EXCLUDING
VAT
Open-Network Television — 30 Seconds
38 139.2 61,100.00
Canal 2 2 837 37,600.00
110 552.7 174,380.00
Canal 4 56 2510 81,840.00
89 509.4 139,450.00
Canal 9 48 2616 72,900.00
Total TGRPs x WEEK 363 1,797.5 567,270.00
Closed-Network Television — 30 Seconds
Canal N 40 10.9 8,400.00
Total TGRPs x WEEK 40 10.9 8,400.00
Radio - National Level - 30 Seconds
, 100 441 .5 73,285.71
RPP — Rotativa del Aire + Ampliacion de Noticias Programs M X 1465714
. . . . 168 301.4 20,520.00
Panamericana — Ads in Rotation / National m g6 5 862,86
. . . . 168 223.2 13,554.00
Ritmo - Ads in Rotation / National s 33 387257
. . . 168 173.6 16,218.00
Nueva Q - Ads in Rotation / National m ox 163371
Total TGRPs x WEEK 768 1,427.5 152,604.00

Radio — National Level - 30 Seconds (Includes TGRPs for RPP, Panamericana, Ritmo and La

Nueva Q at Regional Level)

126 589.5 742.50
PIURA — Antena 10 42 196.5 247.50
126 523.3 375.48

HUARAZ — Ancash
42 174.4 125.16
JUNIN — Huancayo o e e
42 228.5 277.20
126 582.9 371.70
PUNO - JULIACA — Onda Azul 42 194.3 123.90
126 637.0 529.20
TACNA - Uno 42 212.3 176.40
. 126 229.8 675.00
AREQUIPA — Melodia ) 296.6 225.00
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NET

INVESTMENT
MEDIA AodAL | TOTAL | INuUss
s EXCLUDING
VAT
CUSCO - Sta. Monica 126 639.9 >29.20
42 213.3 176.40
126 404.3 478.80
HORETO -~ Loreto 42 134.8 159.60
126 0.0 109.50
SAN MARTIN — Moyobamba o) 00 3650
126 0.0 302.40
HUANUCO - Ondas del Huallaga o 00 T50.80
126 0.0 441.00
MOQUEGUA — Moquegua 0 00 3700
126 0.0 321.30
APURIMAC - Lazer 5 00 5770
Total TGRPs x WEEK 1,974 6,603.0 8,010.24
Daily Newspapers — National Level - 1/2 pages F/C
Trome - |/2 page
Horizontal —pO§|d # 2 57.8 12,198.00
Ojo - 172 page 2 23.8 4,327.71
Horizontal - Interior
Comercio - 1/2 page
Horizontal - Sec?iogn A-0Odd # 2 10.6 1.681.55
Popular - 172 page 2 7.8 3,581.84
Horizontal - Interior
Total Ads 8 31,789.10
Subtotal Media $ 768,073.34
VAT (19%) $ 145,933.93
Total Media Investment $ 914,007.27
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EVALUATION: MEN AND WOMEN 25-45
SOCIOECONOMIC LEVEL (SEL) C

FIRST STAGE

OPEN-NETWORK TV
PREVENTIVE ROLE
SWORN STATEMENT

CLOSED-NETWORK TV
PREVENTIVE ROLE
SWORN STATEMENT

TGRPs SCOPE +I SCOPE +3 FREQ
704.6 85.7 61.1 82
TGRPs SCOPE +| SCOPE +3 FREQ

54
L

32
P

0.4
e

1.7

NATIONAL RADIO TGRPs SCOPE +1 SCOPE +3 FREC
PREVENTIVE ROLE 237.9 60.4 36.4 39
SWoNSTATERENT
LIMA RADIO TGRPs SCOPE +1 SCOPE +3 FREC
PREVENTIVE ROLE 239.0 58.2 32.6 4.1
swowswEneNT PP
SECOND STAGE

OPEN-NETWORK TV TGRPs SCORPE +1 SCOPE +3 FREQ
PREVENTIVE ROLE 496.7 78.0 51.4 6.4

SWORN STATEMENT 596.2 79.1 60.4 7.5
CLOSED-NETWORK TV TGRPs SCOPE +1 SCOPE +3 FREQ

RO

SWORN STATEMENT 54 3.2 04 1.7

NATIONAL RADIO TGRPs SCORPE +1 SCOPE +3 FREQ

SWORN STATEMENT 143.9 54.8 25.6 2.6

LIMA RADIO TGRPs SCORPE +1 SCOPE +3 FREQ
PREVENTIVE ROLE 99.7 42.2 13.0 2.4

SWORN STATEMENT 148.3 52 21 2.9
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EVALUATION: MEN AND WOMEN 18-99 TOTAL

FIRST STAGE

OPEN-NETWORK TV TGRPs SCOPE +1 SCOPE +3 FREQ
PR RO 7148 82.5 62.5 8.7
SWORN STATEMENT .
CLOSED-NETWORK TV TGRPs SCOPE + SCOPE +3 FREQ
PR RO 15.9 5.7 16 2.8
SWORN STATEMENT %
NATIONAL RADIO TGRPs SCOPE +1 SCOPE +3 FREQ
PR RO 2189 514 29.9 43
SWORN STATEMENT
LIMA RADIO TGRPs SCOPE + SCOPE +3 FREQ
PR RO 232 56.1 316 4.1
SWORN STATEMENT ’
SECOND STAGE
OPEN-NETWORK TV TGRPs SCOPE +1 SCOPE +3 FREQ
393.2 75.1 47.4 5.2
SWORN STATEMENT 620.3 79.7 60.1 78
CLOSED-NETWORK TV TGRPs SCOPE + SCOPE +3 FREQ
- 20
SWORN STATEMENT 15.9 5.7 1.6 28
NATIONAL RADIO TGRPs SCOPE +1 SCOPE +3 FREQ
90.8 39.1 13.4 23
SWORN STATEMENT 134.1 45.6 20.1 29
LIMA RADIO TGRPs SCOPE + SCOPE +3 FREQ
PREVENTIVE ROLE [ 890 387 12.7 23
SWORN STATEMENT 130.3 462 19.4 28

Results for Television are collected by stage

Results for Radio are weekly
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