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Intermediate Result 3 Effective Regional HIV/AIDS Condom 
Social Marketing Program 

The following accomplishments contributed to establishing PASMO as an effective regional 
condom social marketing program during July - September 2000: 

• The Board of Directors outlined the strategy of the Guatemala Advisory Committee and plan 
to have the first strategic meeting in November 2000. 

.. The managing directors received approval from the board of directors to begin implementing 
the 5-year sustainability strategic plan. 

• New secondary Distribution agreements were established with consumer product distributors 
in Nicaragua and EI Salvador. 

.. PASMO is registered as a Socidiad Anonima (a non-profit cooperation) in Guatemala, EI 
Salvador, Nicaragua, and Panama. PASMO is also registered as a non-profit Association 
under Guatemalan law in order to take advantage of tax exemptions on revenue. 

.. PASMO has launched and distributing VIVE condoms in 7 countries throughout Central 
America. (Guatemala, EI Salvador, Honduras, Nicaragua, Belize, Costa Rica, and Panama) 

Indicator 3.1 Percent of outlets in high risk urban areas carrying 
affordable condoms 

• The MIS reports presented in appendix A show the detailed breakdown of sales by country 
and department and category of sales pOints. 

.. PASMO completed the 5-country condom distribution survey in 4 different sites with an 
approximate sample of 1,600 in each country. An analysis comparing the results from the 
1999 base line and the 2000 condom distribution survey was included in the final report. The 
following table presents a summary of the comparative changes in the number of outlets 
selling condoms in each country. A more detailed report for Guatemala, EI Salvador, and 
Nicaragua is presented in appendix B. 

1999/2000 Comparison change in the percentage of olUltlets that sell Condoms: 

.' Honduras Panama Guatemala Costa EI Salvador Nicaragua 
Rica 

Year 99 00 99 00 99 00 99 00 99 00 99 00 
Sample 1,640 1,625 1,608 1,256 1,623 1,592 
Pharmacy 95.2 96.3 97.7 96.8 93.5% 93% 98.1% 97.3% 97.9% 92.7% 95.5% 97.7% 
Super 57.9 60.3 43 72.9 13.8% 8.6% 96.1% 94.3% 3.7% 14.1% 37.5% 43% 
Markets 
Gas 55.3 71.2 43.8 72.7 81.4% 100% 34% 29.8% 77.1% 77.4% 40.7% 48.1% 
Stations 
Clinics 7.5 15.3 4.7 7.7 13.6% 20.7% 21.1% 4.8% 3.7% 10.5% 44.6% 21.8% 
Shops 21.2 15.2 17.7 15.7 8.4% 4.8% 53% 65.4% 3.3% 5.1% 3.5% 12.2% 
Discol 0 2.9 9.1 7.8 13.3% 20% 12.7% 16.4% 0 11.1% 7.4% 15.9% 
NightCrub 
Bars! 13.7 13.3 3.8 3.9 1.6% 0.6% 11.7% 12.2% 2.8% 2.6% 3.4% 7% 
Cantinas 
Hotels 1.3 1.1 48.7 57.8 24.1% 30.2% 35.2% 44.3% 54.7% 55.6% 13.3% 17.4% 
Bordellos 17 8.5 61.5 50 13.8% 13.7% 43.8% 52.4% 16.4% 25.4% 8.5% 21.9% 
Total 28.3 27.3 32.2 24.6 33.8% 30.3% 43.5% 44.7% 33.4% 38.3% 28.7% 28.8% 

• The margin of error of this study is +/-4%. 
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Hcnduras: There was an overall decrease in the number of outlets selling condoms throughout 
Honduras. The majority of those decreases were in clinics, hotels, and bordellos where PASMO 
found the largest percentage of no logo condoms being given away. This year's survey shows 
increases in the number of gas stations, super markets, pharmacies, and nightclubs selling 
condoms. 

Panama: The overall decrease in number of outlets selling condoms can be attributed to the 
non-traditional outlets who have increased access to free condoms. There were major increases 
in supermarkets, gas stations and hotels selling condoms. 

Guatemala: Although the total change was a decrease, it is important to note the overall 
increases in the number of non-traditional outlets selling condoms. There was a 5.9% increase in 
the hotels selling condoms and 6.7% increase in discos and nightclubs selling condoms. Also 
gas stations which are often the only establishments open 24 hours have 100% coverage. These 
increases are strategically important since most of those establishments are in zones where high­
risk sex is most common. 

Ccsta Rica: There was a minimal increase in the level of establishments selling condoms but all 
of the increases occurred in non-traditional outlets. 

EI Salvadcr: The largest overall national increase in establishments selling condoms in the 
region was in EI Salvador. There were impressive increases in nightclubs, super markets, and 
clinics selling condoms in 2000. 

Nicaragua: Although it appears that there were not huge increases in the overall numbers of 
outlets selling condoms in Nicaragua there were impressive increases in the number of non­
traditional outlets selling condoms. The most notable increases were in nightclubs and bordellos 
where it was also found that a considerable number of free condoms are available. 

• The following table presents a comparison in the number of outlets carrying VIVE by country. 
The data is presented in percentage of outlets selling condoms that sell VIVE Condoms. 

1999/2000 Ccmpariscn change in the percentage of cutlets that sell VIVE Condoms: 

, -Guatemala Ccsta EI Salvador Nicaragua 
Rica b~. M -i Year 99 00 99 00 99 00 99 00 

Sample 543 492 546 574 542 641 454 459 
! Pharmacy 6.1% 10.9% 2.8% 2.7% 3.3% 7.8% 35.2% 33.3% 

Super 0% 18.2% 2.0% 3.6% 12.5% 0% 58.3% 57.1% 
Markets 

I Gas 1.9% 4.2% 0% 8.7% 0% 0% 60% 55% 
Stations 
Clinics 0% 0% 0% 0% 0% 14.3% 27.3% 36.4% 
Shops 0% 12.5% .7% 3.5% 0% 6.7% 50% 34.3% 
Discol 0% 75% 0% 0% 0% 0% 100% 50% 
NightClub 
Barsl 0% 0% 0% 4.8% 0% 18.2% 33.3% 35.7% 
Cantinas 
Hctelsl 7.5% 8.2% 0% 3.5% 1.0% 5.5% 28.6% 45% 
Pensiones 
Bcrdellcs 5.6% 21.4% 0% 3.4% 0% 23.4% 20% 45.5% 
Total 5.5% 10.9% 2.0% 3.2% 3.0% 7.6% 35.6% 35.2% 
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* Honduras and Panama are not presented in this table because VIVE was not launched in either 
country until August 2000 after this study was completed. 

• It must be clearly stated that this study only measures level of distribution. This study does 
not measure sales volume or demand of condoms. The following table shows the USAIO 
Results Framework IR4: percentage of outlets in high-risk urban areas carrying affordable 
condoms. 

USAID Results Framework: IR 4 
Percent of Outlets in High-Risk Urban Areas Carrying Affordable Condoms 

Country Guatemala Costa Rica EI Nicaragua Honduras Panama 
Salvador 

--Plan-ri'ed"'" ,~ , , .. 

1999 NA NA NA NA NA NA 
(Baseline) 
2000 ' 37 46 36 33 31 39 
2001 41 48 40 38 34 39 
2002 45 50 44 44 39 45 
2003 50 53 50 50 45 51 

Actual 
1999_ ': 34 44 33 29 28 32 
(Baseline) 
2000 30 45 38 29 28 25 
2001 
2002 
2003 

The survey results show that there was a 5-point increase in the percentage of outlets carrying 
condoms in EI Salvador. There also was a slight increase in Costa Rica. Guatemala had a 
considerable decrease in the number of outlets, which is interesting since PASMO's sales volume 
has increased over 86% in 2000. Nicaragua remained steady with 29% of the outlets sampled 
carrying condoms. PASMO did not distribute VIVE condoms in Honduras or Panama during the 
year since the last survey. 

'3~1 :t~t~N~mlJef.o;fdistijt:iuti6ir~gi'eemen~ ()pening new distripution' chai1nel~ --s 
,- _:(gE!()gr~pJ!ic or'~i9.f!! p~publtloq) -: '/ _- - _ ... ' , -- ,,>~, " ., .. _ -'c' .' 

• Guatemala - PASMO now has two national distributors, 8 sub-distributors in the 
departments of Izabel, San Marcos. and Esquintla. The IPPF affiliate APROFAM has agreed 
to distribute VIVE condoms and should begin distribution next quarter. 

• Nicarag ua -There are now 2 national distributors in Nicaragua and over 12 NGOs 
distributing through CBO systems. 

• EI Salvador - PASMO has negotiated a distribution agreement with another pharmaceutical 
distributor. Effective November 1st there will be national distributors and one NGO selling 
condoms. MSF has inquired about selling condoms through CBO systems with local NGOs. 
PASMO will continue to identify potential consumer product national distributors and sub 
distributors in the next quarter. 
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• Belize- PASMO only has one national distributor with one full-time sales person dedicated to 
selling VIVE. The two NGOs dedicated to HIV/AIDS prevention still have not begun to sell 
condoms. 

• Cost Rica - PASMO has one national consumer product distributor selling VIVE. In the next 
quarter, PASMO will identify a national pharmaceutical distributor. Currently are no NGOs 
selling VIVE. It is anticipated that in the next quarter, two NGOs will sell VIVE. 

• Honduras - PASMO began distributing VIVE condoms through two national distributors in 
September. CEFA the pharmaceutical distributor will cover traditional channels and 
TECSAL, the commercial division of FFS will cover NGOS and non-traditional distribution. 

• Panama - In July, PASMO launched the distribution of VIVE with the national 
pharmaceutical distributor, EQUILAB. In the next quarter, PASMO will identify other national 
distributors who can increase overall distribution. . 

• The national distributors and PASMO product managers have contracted NGOs and sub­
distributors who will increase condom sales to non-traditional sales points within and outside 
the capitals. The following table outlines the number of national distributors, sub-distributors, 
and NGOs by country: 

VIVE Distributors by country and geographic coverage 

National Distributor 

IGUATEMALA] 
COHEN - covers over 1,500 
pharmacies mainly in the 
Capital 

BOFASA - coverage of 
pharmacies, supermarkets, 
liquor stores and shops in all 
departments. 

Current Total = 2 
2000 Benchmark =1 

National Distributor 

iNICARAGUA) 
CEF A - national 
pharmaceutical & OTC 
distributor - covers all 
departments 

Sub-Distributors 

Six wholesalers who cover 
small shops and street 
vendors in Guatemala. 

A Convenient store chain 
with 20 different locations. 

Two wholesalers of 
consumer products covering 
specific departments 

Total = 8 

Sub-Distributors 

COFERSA - national 
consumer product distributors 
- covers all departments 
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NGO 

Proyecto VIDA -
Chimaltenango 

IDEI - Quetzaltenanago 

4 NGOs in Guatemala 

1 - Esquintla 

1 - Sacapa, Chicimula, & Izabel 

Total = 8 
2000 Benchmark =4 

NGO 

Compana Constena de lucha 
contra el SIDA - Bluefields & 
Corn Island. 
Comision de lucha contra el 
SIDA - Puerto Cabezas 

Colective Mujeres de 
Matagalpa - Matalgalpa, Eteli 
Somoto Jintega Noaco,& Ocotal 

Centro de Mujeres de Masaya 
-Masaya 

Centro Mujer y Familia -
Managua 
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Total = 1 
2000 Benchmark =1 

National Distributor 

lEI Salvadoij 

Medisal 
National pharmaceutical & 
OTC distributor - covers all 
departments 

Nuevo Siglo 
National Pharmaceutical 
distributor - covers all depts. 

Total = 1 
2000 Benchmark =1 

National Distributor 

IBeliz~ 

Brodies - national 
pharmaceutical & OTC 
distributor - covers all 
departments 

Total = 1 
2000 Benchmark =1 

National Distributor 

I Costa Rica 
Constenla - national 
pharmaceutical & OTC 
distributor - covers all 
departments 
Total = 1 
2000 Benchmark =1 

Total = 1 
2000 Benchmark = 1 

Su b-Distributors 

Wholesaler covering small 
shops in Santa Ana. 

Total = 1 

Sub-Distributors 

Not available because market 
is too small. 

Total = 0 

Sub-Distributors 

11 - consumer product 
wholesalers covering various 
departments 

Total = 11 
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Profamila - 11 departments 

CISAS - Leon, EI Viejo, 
Chinandega, Ocotal, Nueva 
Segovia, EL Roman, Managua 

Casa de la Mujer Sonia Bello­
Rivas, Sapoa, San Carlos, Isla 
de Ometepe, Frontera de Costa 
Rica. Managua, Esteli, 
Matagalpa Jinotega, Somoto, 
Ocotal 
Total = 9 
2000 Benchmark =4 

NGO 

Flor de Piedra - high risk zones 
in the capital. 
Entre Amigos - gay population 

Total = 2 
2000 Benchmark =4 

NGO 

BFLA - general populations in 
Orange walk. 
AAA - gay, MSM, and positive 
population 

Total = 2 
2000 Benchmark =2 

NGO 

ILPES will begin selling VIVE in 
the next quarter. 

Total = 0 
2000 Benchmark =1 
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National Distributor Sub-Distributors NGO 

I Panama 

Equilab - APLAFA will begin selling At least 3 agreements to be 
national pharmaceutical & VIVE next quarter. signed in the next quarter. 
OTC distributor - covers all 
departments 

Total = 1 Total = 0 Total = 0 
2000 Benchmark =1 2000 Benchmark =2 
National Distributor Sub-Distributors NGO 

I Honduras 

CEFA- Will identify other sub- At least 10 NGO agreements to 
National pharmaceutical & distributors by first quarter be signed in the next quarter. 
OTC distributor - covers aU 2001. 
departments 

TECSAL-
FFS affiliate started to CSM 
to NGOs and non-traditional 
outlets 

Total = 2 Total = 0 
2000 Benchmark =1 Total = 0 2000 Benchmark =2 

• Total VIVE condom sales quarterly sales changed as follows: 
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The following is a comparison of the VIVE sales between calendar years 
1998, 1999 and 2000: 

, , 1400000 

1,200,000 

1,000,000 

800,000 

600,000 

.... --------400,000 .--------200,000 -
0 

.~ 

1st Qtr 2nd Qtr 3rd Qtr 4th Qtr 

-+-1998 (673,801) 183,600 160,695 137,049 192,457 

--m-1999 (1,859,017) 228,844 404,777 608,565 616,831 

2000 (3,185,178) 784,800 546,508 651,310 1,205,540 

• Overall VIVE sales are 7% above last quarter's sales. 
• The new distribution agreements in EI Salvador and Nicaragua added to the overall increase 

in VIVE sales. 
• VIVE was launched at the end of July in Panama. 
• In Honduras VIVE was launched the last week of September. 
• VIVE remains the lowest priced branded condom in each of the Central American countries. 

ANiAYlS!S OF VIVE SALES JANUARY TO SEPTEMBER 2000 AMONG COUNTRIES 
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SALES ANALYSIS OF VIVE QUARTERLY SALES FROM 1999 TO 2000: 

. Quarter Guate Nicara EI Belize Costa Panama 
mala gua Salvador Rica 

i 1999 
1S1

• Qtr. 40,273 182,520 1,947 4,104 0 0 
Jan.-Mar. 

: 2nd Qtr 148,479 237,816 11,016 7,466 0 0 
i Apr.-June 

3ra Qtr. 134,733 405,576 41,616 26,640 0 0 
July- Sept. 

: 4m Qtr. 76,392 430,099 86,328 19,260 4,752 0 
i Oct.-Dec. 

1999 Total 399,877 1,256,011 140,907 57,470 4,752 0 

.2000 
1st. Qtr. 221,112 447,480 72,000 21,600 26,928 0 
Jan.-Mar . 

. 2nd Qtr 182,736 265,680 24,768 35,208 30,816 0 
i Apr.-June 

3ra Qtr. 172,584 320,112 77,544 29,952 39,096 7,560 
July- Sept. 

: 4U1 Qtr. 280,513 687,563 88,718 60,028 88,718 75,000 
! Oct.-Dec. 

1999 Total 856,945 1,720,835 263,030 146,788 185,558 82,560 

* ,m 4 quarter sales figures for 2000 are projected estimates. 

1999/2000 QUARTERLY VIVE SALES ANALYSIS: 
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Total 

228,844 

404,777 

608,565 

616,831 

1,859,017 

784,800 

546,508 

651,310 

1,205,540 

3,188,158 

-+- 2000 VIVE 

-&-1999 VIVE 
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The following table is the total number of sales points selling VIVE condoms by country: 

The total number of sales points in the region increased 13% (3,160 last quarter to 3,568 this 
quarter). The most impressive increases were in bars, hotels and discos. The actual number of 
sales outlet is much higher than reported due to the lack of complete reports from distributors and 
NGOs. The above data is based on accurate reports submitted by PASMO sales staff, 
distributors, and NGOs. PASMO has not been able to obtain detailed breakdown of sales from 
the distributors in Costa Rica, Honduras, and Panama. The point of sale detail for each country 
is presented in Appendix A. 

Comparison of Outlets in the region by type of outlet: 

Percentage of Outlets by Type 

IElTradlllonal-2.962 liNGO - N-34I3Non-Tradilional N-572 I 
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Definition of Sales Outlets: 
Traditional outlets are defined as; pharmacies, supermarkets, sub distributors, gas stations and 
clinics. 
Non- Traditional outlets are defined as; Bars/Cantinas, Hair salons, bordellos, discos/night 
clubs, hotels, liquor stores, military shops, and neighborhood shops. 
NGOs - Only include NGOs who have entered into formal distribution agreements with PASMO. 

Indicator 3.2 Percentage of target population knowledgeable of 
correct condom use. 

The KAP study conducted in 1997 in Guatemala, Honduras, EI Salvador, Nicaragua, and Costa 
Rica established base line results on the percentage of CSWs and MSWM who have knowledge 
of correct condom use, availability and frequency of use. The KAP study will be replicated in 
fourth quarter 2000 and fourth quarter 2002. 

PASMO had the following accomplishments this quarter towards increasing geographic coverage 
of target populations through inter-personal IEC campaigns: 

• Over 25 NGOs in the region carried out inter-personallEC campaigns targeting different 
high-risk populations. The photos and tables in Appendix C show the activities by NGO and 
Country. 

NGOs implementing 
HIV/AIDS, Condom Use and Social Marketing Workshops: 

Country - - NGO Type of training - # of participants -Location/Zone 
Guatemala 2NGOs 4HIV/AIDS, 71 Flores, Peten and 

Condom Use & Guatemala City 
Social Marketing 
workshops 

Nicaragua 2NGOs 3 HIV/AIDS, 86 La paz Centro, 
Condom Use & Chinandega and 
Social Marketing Managua 
workshops 

EI Salvador 3NGOs 5 HIVIAIDS, 50 Usulutim and San 
Condom Use Salvador 
workshops 

Costa Rica 1 NGO 3 HIV/AIDS, 12 San Jose 
Condom Use & 
Social Marketing 
workshops 

Panama 1 NGO 2 HIV/AIDS, 12 Panama City 
Condom Use 
workshops 

Honduras 1 NGO 6 HIV/AIDS, 56 San Pedro Sula 
Condom Use & and Tegucigalpa 
Social Marketing 
workshops 

Total 10 NGOs 23 workshops 287 participants 

-
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Inter-personallEC campaigns: 

Country Activities Location/Zone # parti- Target 
pants population 

Guatemala 18 activities including Naches Quezaltenango 52,035 MSM,CSW, 
and Tardes VIVE, kiosks with and Guatemala CSWs Clients, 
condom demos and brand City Adolesc. And 
promotion in local fair activities Gral. 
as well as 1 Miss Gay contest 

Nicaragua 28 activities including Demos, Masaya, Rivas, 4,520 MSM, truckers, 
Naches VIVE, local fairs and Boaco, Le6n, men in uniform, 
VIVElavidalica parties Juigalpa, Estell, CSW,CSWs 

Matagalpa and clients and Gral. 
Managua 

Eft Salvador 8 activities, including workshops, Cucatlan, 1,775 PWA,CSW, 
demos, kiose, and Trades y Sonsonate and MSMand 
NochesVIVE San Salvador General 

Costa Rica 4 Naches VIVE, all in gay San Jose 1,480 MSM 
saunsas and discos 

Belize NGO did not submit reports 
Panama 1 kiosk in National Nurses' Panama City 270 General 

Conference 
Honduras 4 activities including demos San Pedro Sula 830 MSMand 

during VIVE launchings and and General 
Naches VIVE in gay bars Tegucigalpa 

Total 63 Actvities 60,910 

• PASMO continued to develop materials culturally appropriate and appealing to segmented 
target populations. The materials are distributed to the NGOs implementing inter-personal 
IEC activities with high-risk populations. Appendix C presents copies of materials developed 
this quarter. 

• PASMO co-sponsored EI Salvador'S national HIV/AIDS prevention congress in San Pedro 
Sula. Over 120 people per day participated in the correct condom distribution activities. 
PASMO also gave 3 condom social marketing presentations. 

• PASMO implemented over 75 condom informational activities and over 600 condom 
demonstrations with populations at risk using the VIVEMOVILS in Guatemala, EI Salvador 
and Nicaragua. The VIVEMOVIL with PERINOLLO (animated peniS costume) continues to 
be effective in attracting people to correct and consistent condom demonstrations and 
increasing overall condom sales. 

The VIVEMOVIL is mandated to work directly in high-risk zones such as red light districts, 
borders, ports and near military bases. Activities vary depending on the audiences. Where 
appropriate the promoters conduct correct and consistent condom demonstrations and implement 
correct condom use contests. The follOwing table summarizes the activities implemented by the 
VIVEMOVILS in Nicaragua, Guatemala, and EI Salvador throughout the quarter. The detailed 
reports are in Appendix D. 
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This quarter, PASMO had the following accomplishments towards increasing the number of 
NGOs implementing correct and consistent condom use activities: 
The detailed reports are in Appendix D. 

Correct & Consistent Condom Use Activities: 

Country NGO Correct & Consistent # parti- Target Location 
Condom Use Activities pants pop-

ulation 
Guatemala 6NGOs 336 activities including 2,397 Adoles Sacatepequez, 

workshops, chari as, cents, Quetzaltenango, 
counseling and hot-line and MSM, Zacapaand 
street orientation CSW, Guatemala City 

PWA 
and 
Gral. 

Nic2raglUla 5NGOs 10 activities including 253 Adoles Rivas, Matagalpa 
workshops, demos and cents, and Managua 
charlas Gral. 

E! 5NGOs 226 activities including 1,202 PWA, Santa Ana, San 
Salvador chari as, workshops, demos, CSW, Carlos Lempa, 

counseling and orientation CSWs Usulutan, San 
Clients, Vicente, 
MSM, Morazan, San 
Men in Miguel, 
uniform Chalatenango, 
adoles Aguachapan, La 
cents Uni6n, Puerto La 
and Libertad and San 
women Salvador 

Costa Rica 2NGOs 55 activities including 473 Adoles Herradura, 
workshops, counseling and cents, Talamanca, 
orientation PWA, Escazu and San 

Gral. Jose 
And 
indigen 
ous 

Panama 3NGOs 8 activities including 82 Panama City 
workshops and charlas 

"ota~ 21 NGOs 635 activities 4,407 
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Indicator 3.3 Percentage of target population reporting always using 
a condom with casual partner(s). 

The KAP study conducted in 1997 in Guatemala, Honduras, EI Salvador, Nicaragua, and Costa 
Rica established base line results on the percentage of CSWs and MSWM who have knowledge 
of correct condom use, availability and frequency of use. The KAP study will be replicated in 
fourth quarter 2000 and fourth quarter 2002. 

This indicator will be measured by the KAP study that will be implemented in 2000 and 2003. 

• PASMO continued to sponsor 3 different weekly radio talk shows in Nicaragua that discusses 
sexuality, HIV/AIDS prevention, condom use and self-esteem issues. 

• PASMO continued to advertise in the monthly newspaper Gayness targeting MSM 
population. The paper currently is distributed in Costa Rica. PASMO and HIVOS provided 
funding to expand the distribution in all the countries of Central America. 

• PASMO advertised products, HIV/AIDS prevention information and correct condom use 
information on the gay specific web page - www.gavauatemla.com. The web page received 
an average of 92 hits per day from June 28th 

- Sept. 30th. 

• PASMO has billboards or buildings painted with the VIVE slogan, "Sin un condon, ni siquiera 
/0 pienses" in the follOwing countries: (8) Costa Rica, (14) Guatemala, (4) EI Salvador, and 
(4) Belize. i 

• PASMO implemented high frequency airing of the "rea/mente sabes con qui en te estas 
acostando, mejor usa un condon siempre" generic campaign which includes 5 TV spots and 
6 radio spots in Guatemala, Honduras, Panama, Nicaragua, and EI Salvador. This was the 
first quarter that PASMO has advertised in Panama and Honduras. The follOwing table 
presents the of number stations and spots aired in each of the countries where PASMO 
currently distributes VIVE condoms. PASMO doubled the number of TV and Radio stations 
airing 1,000 more TV spots and 3 times as many radio spots this quarter. The detailed 
information is presented in Appendix E. 
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OBSTACLES/SETBACKS SOLUTIONS 

Distribution issues: 

The distributors have not filled the pipeline 1. Costa Rica, Panama, Guatemala and EI 
in EI Salvador, Guatemala, Panama, Costa Salvador: Identifying consumer product 
Rica and Belize. distributor who can fill the pipeline in non-

traditional channels. 
The USAID donated condoms are nearing 
expiration and are difficult to sell due to 2. Implement 2 + 1 promotion in each country 
less than one year expiration date. in order to bum through the inventories. 

Product Managers in Guatemala and EI 3. Change product managers in Guatemala 
Salvador are not performing up to standard. and EI Salvador. 

Lack of implementation, monitoring and 4. Product managers to train sales staff in 
evaluation of promotional activities. each country in promotions and monitor 

activities. 
1. Negotiating with each distributor reporting 

Lack of consistent and timely sales reports requirements with deadlines. 

2. Establishing standardized reporting format. 

Lack of cooperation from owners of Gay 1. Offer special promotions and credit to the 
bars and night clubs to sell condoms bar owners. 

2. Implement monthly Noche VIVEs in the 
establishment to increase demand for VIVE 
condoms in that establishment. 

Lack ofVIVEMOVIL for EI Salvador, 1. Submit proposals to USAID, Japanese and 
Honduras, Panama, and Belize DFID for funding of new VIVEMOVILS. 

1. PASMO has trained consultants in 
Monitoring and evaluation system of NGOs Nicaragua, Guatemala, Panama, and EI 
did not provide sufficient information. Salvador to monitor and evaluate the NGO 

activities. 

2. PASMO will improve the reporting format 
and train all promoters in correct use and 
impelementation. 

3. PASMO has implemented a fix cost 
contracting system with the NGOs to 
implement activities based on specific 
outputs. Reimbursement requires 
submission of reports. 

4. Incorporated the education and promotion 
activities reporting within the MIS system. 

PASMO Quarterly Report (July - September 2000) 14 



I PASMO's Overall Successes this Quarter (June - September, 2000): 

-, VIVE was launched in Panama in July and September in Honduras. 

-, Noche VIVEs have become very popular among NGOs as a means to implement correct and 
consistent condom activities with populations at risk. . 

~ The VIVEMOVILs have proven to be very effective in increasing demand in sales points. 
One example was in Guatemala, the VIVEMOVIL was stationed near a concert at a university 
and announced that if people presented 3 boxes of VIVE they would win a promotional item. 
The pharmacy near the University sold 288 boxes of VIVE in one night. 

~ Received approval for bilateral funding from USAI D/Honduras to implement I EC activities 
targeting high-risk populations in Tegucigalpa, La Ceiba, and San Pedro Sula. 

~ Completed the 5 country distribution survey and presented the results to the USAID missions 
and distributors in each country. 

~ Increased the number of condom sales in non-traditional sales outlets in each of the 
countries by at least 10%. 

~ Initiated the 2000 KAP survey in Costa Rica, Guatemala, Nicaragua, EI Salvador, and 
Honduras. The fieldwork will be completed by November. Analysis will be completed by 
January 2001 and the final report will be submitted by February 15, 2001. 

~ Sponsored the EI Salvador HIV/AIDS prevention congress in September with over 120 
people per day participating in the correct condom demonstration. PASMO also gave 3 
presentation on condom social marketing. 

? Sponsored a nurses association conference in Panama where over 180 nurses and doctors 
learned how to correctly demonstrate correct condom use. 

~ Implemented the generic mass media campaign, which caused a lot of debate and 
discussion from PASMO's distributors that PASMO is promoting overall condom use and not 
advertising VIVE condoms. Anecdotal information shows that many people including 
PASMO sales staff thought the campaign was our competition in Guatemala, EI Salvador, 
Nicaragua, and Honduras. 

~ Launched FEMIDOM in Guatemala and Belize. 

~ Launched Trustex and Rain in Guatemala and Belize. 

-, Completed product registration for new VIVE condoms in Guatemala, Belize, Honduras, 
Costa Rica, and EI Salvador. 

-, Completed the focus groups to test. design, and printing of the new VIVE packaging. 

~ In collaboration with ASI, implemented the Hablamos Claro de Sexualidad with adolescents 
in Guatemala. Reached in-school adolescents with the Hablamos booklet and inter­
personnel presentations. These activities will be followed up with a radio program that will be 
sponsored by a national radio station. 

~ The VIVE la Vida Loca lEG model has proven to be effective in not only reaching Gay & 
bisexual populations in Nicaragua but it has also attracted an impressive number of MSM 
who don't self identify as gay or bisexual. 

PASMO Quarterly Report (July - September 2000) 15 
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Activity Status 

1. Develop VIVE la Vida Loco inter-personal 1. VIVE la Vida Loco is being implemented 
HIV/AIDS prevention model targeting in Nicaragua with CEPRESI. The model 
MSM/GaysiBisexuals. Complete will be evaluated in December. 
evaluation of model implemented in 
Nicaragua. 

2. Develop Lotteria con seguridad - The 2. The materials for the Lotteria have been 
VIVEMOVIL will hold lotteries with men in developed and will be tested in October in 
uniform, truckers, fishermen, and mobile Guatemala. 
populations where activities will seek to 
increase correct & consistent condom use 
and improve personal risk assessment. 

3. Develop Negotiation de su VIVE - 3. Materials are being developed and will be 
Activities that will increase condom tested in early 2001. 
negotiation for CSWs and increase correct 
& consistent condom use. 

4. Implement Condom generic campaign in 4. The generic campaign began in July and 
Guatemala, EI Salvador, Nicaragua, Belize, continues to air in Guatemala, Honduras, 
and Honduras. Panama, EI Salvador, and Nicaragua. 

5. Implement country advisory board in 5. Developed criteria for the advisory board 
Guatemala. and invited 14 members to participate. 

The first meeting will be in November. 
6. Present the Sustainability Strategic Plan to 

USAI D Nicaragua, Honduras, and EI 6. The Sustainability strategic plan was 
Salvador. presented to each mission. 

7. Present Distribution Survey results to 7. The distribution survey results have been 
distributors and USAID Nicaragua, presented to USAIDlWashington and the 
Honduras, Panama and EI Salvador. missions in Nicaragua, Honduras, 
Show change in project indicators. Guatemala, and EI Salvador. 

8. Begin KAP survey fieldwork. 8. The KAP survey interview training began 
in September and the fieldwork will begin 
in each country in October. 

9. Develop new VIVE mass media campaign 9. Production of the new VIVE campaigns 
to address condom quality and consistent has been postponed until January 2001 in 
use issues. order to complete the posttests of the 

generic campaign. 

10. Launch VIVE in Panama - July. 10. VIVE was launched in Panama in July as 
scheduled. 

11. Launch VIVE in Honduras - September. 11. The Honduras launch took place in San 
Implement CSM training of FFS NGO Pedro Sula and Tegucigalpa in 
network. September. FFS NGO training was 
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12. Launch Femidom in Guatemala and 
Honduras. 

13. Launch Trustex colored and flavored 
condoms in Honduras, Nicaragua and EI 
Salvador. 

14. Launch Rain flavored personal lubricants in 
Honduras, Nicaragua and EI Salvador. 

15. Launch VIVE's new packaging and 
increase pricing in Nicaragua and EI 
Salvador. 

16. Follow up on product registration of new 
VIVE condoms from Seohung. 

17. Identify consumer distributor in Nicaragua 
to increase sales in non-traditional 
channels. 

18. Identify consumer distributor in Guatemala 
to increase sales in non-traditional 
channels. 

19. Identify consumer distributor in EI Salvador 
to increase sales in non-traditional 
channels. 

20. Identify pharmacy distributor in Costa Rica 
to increase sales in traditional channels. 

PASMO Quarterly Report (July - September 2000) 

12. Femidom was launched in Guatemala but 
the product registration in Honduras won't 
be complete until December 2000. 

13. Trustex was launched in Guatemala and 
Belize. We are waiting for product 
registration in Honduras and Nicaragua. EI 
Salvador will be launched in October. 

14. Rain launches are on hold until product 
registration is completed. 

15. VIVE's new packaging and price increases 
will be launched in January 2001. 

16. Product registration is complete in 
Guatemala, EI Salvador, Costa Rica, 
Belize, and Honduras. Registration for 
Nicaragua and Panama should be 
complete by December. 

17. COFERSA is the new consumer product 
distributor in Nicaragua. 

18. PASMO is will identify a consumer 
distributor in Guatemala by January 2001. 

19. Nuevo Siglo is the new distributor in EI 
Salvador. 

20. PASMO is negotiating with CEFA to begin 
distribution in Costa Rica. 

17 



, PRINCIPAL. ACTlVITES PLANNED FOR NEXT QUARTER 

1. Complete product registration for new VIVE condoms in Panama and Nicaragua. 

2. Monitor KAP fieldwork in Nicaragua, Guatemala, El Salvador, Honduras, and Costa Rica. 

3. Develop advertising brief for new VIVE mass media campaigns. 

4. Complete procurement plan for 2001. 

5. Complete 2001 marketing plans for Guatemala, Nicaragua, and El Salvador. 

6. Complete 2001 promotion plans for all seven countries. 

7. Complete 2001 media plans for all seven countries. 

8. Implement Guatemala Advisory Board in November. 

9. Develop Nicaragua Advisory Board in January. 

10. Begin sales and promotion analysis by high-risk zone by country. 

11. Identify new consumer product distributor for Honduras. 

12. Begin promotion to sell no-logo condoms to MoHs and PVOs in Panama, EI Salvador, and 
Costa Rica. 

13. Begin AI DSMARK funded IEC project in Honduras. 

14. Complete HIV/AIDS prevention and advocacy funding proposal for Nicaragua. 

15. Submit HIV/AIDS prevention and advocacy funding proposal for Honduras. 

16. Complete VIVE la Vida Loca model evaluation and determine how and where it will be 
replicated. 

17. Implement pilot Lotteria model in Guatemala and establish M&E agenda. 

18. Begin development of materials for the Negotiation de su VIVE model to be piloted in 
Honduras. 

19. Launch Trustex and Femidom in EI Salvador and Costa Rica. 

20. Implement Annual staff retreat. 
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Appendix A 

1) Number of sales outlets by type of outlet, 
country and department. 

2) Quarterly VIVE sales by country, 
department, and type of sales outlet. 

3) VIVE sales year to date by country, 
department, and type of sales outlet. 
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Appendix A 

1) Cumulative number of sales outlets by 
type of outlet, country and department. 
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Numero POS en : Nicaragua 

Depto. Bar/Callt barbe bllrdel clillica di~cos dist/mayo farmaci as/tiell co hoteles licore mililpoli ollg's otros sllper tiellda Total 
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Numero POS en : Guatemala 

Depto. Bar/Calli barbe burdel clillica discos dist/mayo jarmaci ay/iell co "otele~ licore mililpoli ollg's 

31 

otros super lieJIda 

1 : 

Total 

32 

10 

30 
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22 
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67 
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Numero POS en: Belice 

Depto. Bar/Calli harhe 

4 

2 

61 , 

2 
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Numero POS en: EI Salvador 

Depto. Bar/Callt barbe bllrdel cli"ica discos dist/mayo tarmaci as/tie" co Iroteles 
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Numero POS en : 

Depto. Bar/Calli barbe 

~~nJp$~ 

TotalPOS 
I 

Jueves 19 de O~tubre de 2000 

~ 
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Costa Rica 

clillica discos distlmayo farmaci as/tiell co llOteles licore 
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Numero POS en: Honduras 

Depto. Bar/Calli barbe burdel cli//ica discos distlmayo farmaci as/tiell co IlOteles licore mililpoli o//g's otros super tiel/da Total 
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Numero POS en: Panama 

Depto. Bar/CaM barbe bllrdel c1illica discos distlmayo farmaci as/tiell co IlOteles licore mililpoli oJlg's otros Sliper tiellda Total 
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Appendix A 

2) Quarterly VIVE sales by country, 
department, and type of sales outlet. 



Cantidad de Dispensadores en el pais: Guatemala 

Desde: 01/07/2000 Hasta: 30109/2000 

barbe as/lien co ItOleies licore 's ofros fienda 
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Cantidad de Dispensadores en el pais: El Salvador 

Desde: 01/07/2000 Hasta: 30109/2000 

C/j"ica discos as/tie" co J/Ote/es licore 
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Cantidad de Dispensadores en el pais: Nicaragua 

Desde: 01/07/2000 Hasta: 30109/2000 

barbe burdel clillica disco~ as/tiell co /lOteles licore tiellda 
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27 
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--

150 

47 
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17 
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Cantidad de Dispensadores en el pais: 

Desde: 01/07/2000 Hasta: 30/09/2000 

Bar/Callt barbe bllrdel ciillica 

Helice 
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Belice 

hoteles licore tiellda 
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Cantidad de Dispensadores en el pais: Panama 

Desde: 01/07/2000 Basta: 30/09/2000 
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Cantidad de Dispensadores en el pais: Costa Rica 

Desde: 01/07/2000 Hasta: 30109/2000 
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Cantidad de Dispensadores en el pais: Honduras 

Desde: 01/07/2000 Hasta: 30109/2000 

Bar/Callt barbe burdel c1illica discos as/tiefl co ilOteies Iicore tiellda 
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Appendix A 

3) VIVE Sales year to date by country, 
department, and type of sales outlet" 



Cantidad de Dispensadores en el pais: Guatemala 

Desde: 01/01/2000 Hasta: 30109/2000 

Bar/Callt barbe bllrdel discos as/tiell co J/Oteles otros fiellda 
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Cantidad de Dispensadores en el pais: EI Salvador 

Desde: 01/01/2000 Hasta: 30109/2000 

Bar/Calif barbe burdel c1iuica discos as/tieu co IlOteles Iicore tieuda 
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Cantidad de Dispensadores en el pais: 

Desde: 01/01/2000 Hasta: 30/09/2000 

Bar/Callt barbe bllrdel c1illica discos 
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Cantidad de Dispensadores en el pais: Belice 

Desde: 01101/2000 Hasta: 30109/2000 

bllrdel clil/ica di~cos 
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Cantidad de Dispensadores ell el pais: Panama 

Desde: 01/01/2000 Hasla: 30109/2000 
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Calltidad de Dispensadores en el pais: Costa Rica 

Desde: 01/01/2000 Rasta: 30/09/2000 

fiellda 

591 1316 

42552 94752 
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Cantidad de Dispensadores en el pais: 

Desde: 01/01/2000 Has/a: 30109/2000 

Bar/Calli barbe burdel c1illica disco~ 

,-

,Atlantida 
ICortes , -
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Honduras 

IlOteles Iicore tiel/da 
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Appendix B 

1) Summary Report of 2000 Condom 
Distribution Survey in EI Salvador 

2) Summary Report of 2000 Condom 
Distribution Survey in Guatemala 

3) Summary Report of 2000 Condom 
Distribution Survey in Nicaragua 
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Appendix B 

1) Summary Report of PASMO's Condom 
Distribution Survey in EI Salvador. 
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Informacion sabre la encuesta de 
Distribuci6n de Condones Para EI Salvador 

PASMO/PSI julio 2000 

Oetalles de la encuesta de los Puntos de Ventas y Distribuci6n de Condones en Lugares 
Tradicionales y No Tradicionales en 1999 & 2000 

'Country ... ' 

San: 
S~ivaci9r,' 

'saAMigu~1 
-" .. 

'~anHi:Ana ' 
'~',li6~~d 

T6i~I'" 
B'SaJvador 

# Puntos de Ventas 
Tradicionales 
1999 ,2000 
201 21$ 

122 '136 . 

129 ,124 
101 1~5 

563 60;4 

I Definici6n de Puntos de Ventas: 
Tradicional 
~ Farmacia 
~ Supermercado 
~ Gasolinera 
~ Clnicas Publicas, ONG, Privadas 

#Puntos de Ventas 
No Tradicionales 
1999 2000 
305 340 

284 292 

272 265 

209 172 

1,060 1,069 

, 

Total Mostrado 
1999 2000 
506 559 

406 

401 

310 

1,623 

No-Tradicional 

428 

389 

297 

1,'673 

Tienda de Conveniencia 
Disco/Night Club 
Moteles/Pensiones 
Bares/Cantinas 
Burdeles 

Comparacion de Puntos de Ventas de Condones en EI Salavador 
0/0 Si Venden % NoVenden % Regalan 
Condones Condones Condones 

Lugar 1999 2000 1999 2000 1999 2000 
San 42.7% 51.3% 57.3% 44.0% NA .4.7% 
Salvador (50S) ,(5S9) (506) (559) (559) 

San Miguel 28.1% 31.5% 71.9% 63.6% NA 4~9% 
(406) (428) (406) (428) (428) 

Santa Aria 29.2% 30.1% 29.2% 60.7% NA 9~3% 
(401) (389) (401) (389) (~89) 

La Libertad' 30.6% 34.~% 69.4% 62.3% NA 3.4% 
(310) (297} (310) (297) (297) 

Total 33.4% 38.3% 6S.6% 56.1% NA .5,~,6.% 
EI S,alvador (1,623) (1,673) (1,623) (1,673) (1~673) 
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Informaci6n de la encuesta de comparaci6n de Distribuci6n de Condones de PASMO 
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~ 
PASM~mparaCi6n de numero actual de los Puntas de Ventas 

en zonas de alto riesgo en EI Salavador 
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216 

287 

114 117 

135 117 

Comparaci6n de la disponibilidade de 
Condones en Burdeles 

95 

102 

(Informacion de la Encuesta de Distribucion de Condones 2000) 

Condor Panther VIVE Regalan 

21% 2% 1% 0% 

31% 3% 6% 40% 

(1999 N = 122 & 2000 N = 138 burdeles en EI Salvador) 
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~ 
PASMO Comparaci6n de Disponibilidad de Condones 

en Bares/Cantinas 
(Informacion de la Encuestra de Distribucion de Condones 2000) 

40% 
, . ~'. -

35% +-----------~ -~----~----------------------~--~ 

30% 

25% 

20% 

15% 

10% 

5% 

0% 
Total Condor Panther VIVE Regalan 

Bares/1999 3% 36% 0% 0% 0% 

III Bares/2000 3% 0% 0% 20% 1% 

(1999 N = 508 & 2000 N = 381 bareslcantinas en EI Salvador) 

Comparacion de Ventas de Condones VIVE en EI Salvador 
1998 - 2000 

100,000 

90,000 

/ 80,000 

/ 70,000 

/ 60,000 

/ 50,000 

/ 40,000 

./ 30,000 

./ 20,000 Ao. 

~~------.. 10,000 

~-- --------. a 
1st Qtr 2nd Qtr 3rd Qtr 4th Qtr 

-'-1998 0 20,300 11,952 2,025 

--m--1999 1,947 11,016 41,616 86,328 

2000 72,000 24,768 76,638 88,718 

* Informacion basada en un pronostico del tercer y cuarto trimestr~ del 2000 

-'-1998 

--m-1999 

2000 
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Comparaci6n de Vantas de VIVE en Areas de Alto Riesgo 
(lnformaci6n de la Encuesta de Distribuci6n de Condones 2000) 

20~-----------------------------------------; 

15+-------------------------

10+-----~~------------~~ 

5 

0 
San Salvador San Miguel Santa Ana La Ubertad 

Trad 99 2.8 4.1 4 2 

Trad 00 7.7 1.6 14.8 5.4 

o Non-Trad 99 0 0 0 3.7 

o Non-Trad 00 10.3 2.8 18.2 0 

Comparaci6n de Marcas, Precios y Vanta Promedio de 
Condones en EI Salvador 

(lnformaci6n de la Encuesta de Distribuci6n de Condones 2000) 

Marcas %~de % cambio Clasificacion Promedio de Promediode 
Mercado entre 1999 y de Precios Ventas Ventas No-
(2,041) 2000 (Promedios Tradicionales Tradicionales 

en en el fin de en el fin de 
farmacias) semana semana 

VIVE 7.6% 192% C4.88 2,023 581 
D lUI rex 11.8% 31% C14.97 2,547 97 
Condor 18.9% 4% C4.88 6,659 864 
Panther 12.9% -3% C6.97 2,907 109 
Piel 11.2% 2% C16.96 2,183 35 
Prevel1lior .7% -64% C12.64 133 1 
Prime 13.1% 17% C15.45 3,007 175 
ROlUlgh Rider 6.5% 4% C15.84 1,074 30 
SUD'll Marca 2.3% -45% C.35 1000 568 
Salllamed 6.0% 42% C10.98 847 10 
Otros 8.0% 101% C18.02 923 1,142 
La clasificaci6n de los precios es presentada por el precio de 3 paquetes de condones en 
C6rdobas. EI promedio de ventas en el fin de semana es reportada en 3 paquetes. 

PASMO/PSI Distribution Survey Julio 2000 4 

PASMO GUATEMALA SALVADOR NICARAGUA 

Total de 
Condones 

7,811 
7,932 

22,569 
3,016 
6,654 
402 

9,546 
3,312 
4,704 
2,571 
6,195 
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Numero de Puntos de Ventas que no Venden Condones y las 
Razones de per que no venden 

(Infomaci6n de la Encuesta de la Distribuci6n de Condones 2000) 

Lugar # Novenden No hay Ellugar no EI Distribui a Selos 
Condones demanda es apropiado dornunca regalan 

lIega 
San 272 25.7 46.0 7.0 16.5 
Salvador 
San Miguel 293 28.3 42.0 6.1 14.3 
Santa Ana 272 29.4 35.3 5.5 22.4 
La Libertad 195 32.8 40.0 10.3 8.2 
EI Salvador 1,032 28.8 40.9 7.0 15.9 

Puntos de Ventas que Empezaron a Vender Condones hace dos 
Ailas 

1iI< 1 Alia 

mil 1-2 Alios 

(lnformaci6n de la Encuesta de la Distribuci6n de Condones 2000) 

35.-----------------------------------------, 

30 +----1 

25 +----1 

20 +----1 

15 

10 

5 

o 
San 

Salvador 

16 

15 

San Miguel Santa Ana La Libertad EI Salvador 

11.9 17.9 11.8 14.8 

18.5 14.5 20.6 16.5 

o Total <2 Alios 31 30.4 32.4 32.4 31.3 

PASMO/PSI Distribution Survey Julio 20,00 

Venderian si 
fueran 
visitados 

17.6 

16.4 
22.1 
17.4 
18.4 
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PASMO 
iW@#,'iji!iiii@Hm@¥2&iiJ4"'W Demanda Percibida por Puntas de Ventas en EI Salvador 

(Informacion de la Encuesta de Distribuci6n de Condones 2000) 

70~--------------------------------------------~ 

Pregunta: 

60 +---------1 

50 +-----1 

40 +---1 

30 +----\ 

20 

10 

o 
San 

Salvador ( 

19.2 

22.3 

57.5 

San Miguel ( 
135) 

8.9 

27.4 

63.7 

Santa Ana La Libertad 
(117) (102) 

13.7 9.8 

20.5 28.4 

65.8 59.8 

Dirfa usted que ultimamente la demanda/ventas/distribuci6n de condones han ... 
1) aumentado 
2) disminuido 
3) 0 se mantienen iguales .... 
en comparaci6n a hace unos 6 meses? 

Resultados de la Esctructura de USAID: IR 4 

EI Salvador 
(641) 

14.5 

24 

60.7 

Porcentaje de Distri buciones en Areas Urbanas de Alto Riesgo en donde 
se puede comprar Condones 

Pais . Guatemala COSUl Rica EI Nicaragua: . Honduras . Panama ":-
. Salvact~r 

. Planned .. 
1999 NA NA NA NA 
(Baseline) 
2000 37 46 36 33 
200.1 41 48 40 38 
2002 45 50 44 44 
2003 50 53 50 50 

Actual 
1999 34 44 33 29 
(Baseline) 
2000 30 45 38 29 
2001 

PASMOJPSI Distribution Survey Julio 2000 
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NA NA 

31 39 
34 39 
39 45 
45 51 

28 32 

28 25 
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Appendix 8 

2) Summary Report of PASMO's Condom 
Distribution Survey in Guatemala. 



~ 
PASMO 

Informacion sobre 18 encuesta de 
Distribucion de Condones Para Guatemala 

PASMOJPSI julio 2000 

Detalles de la encuesta de los Puntos de Ventas y Distribuci6n de Condones en Lugares 
Tradicionales y No Tradicionales en 1999 & 2000 

# Puntas de Ventas 
Tradicionales 

Country 1999 2000 
CD. 165 153 
Guatemala 

Jutiapa 113 97 

Tecun 148 137 
Uman 

pto. Barrios 135 109 

Total 561 496 
Guatemala 

I Definicion de Puntas de Ventas: 
Tradicional 
~ Farmacia 
~ Supermercado 
~ Gasolinera 
~ Clnicas Publicas, ONG, Privadas 

#Puntos de Ventas 
No Tradicionales 
1999 2000 
235 264 

291 306 

255 266 

266 292 

1,047 1,128 

Total Mostrado 
1999 2000 
400 417 

404 403 

403 403 

401 401 

1,608 1,624 

No-Tradicional 
Tienda de Conveniencia 
Disco/Night Club 
MoteleslPensiones 
Bares/Cantinas 
Burdeles 

Comparacion de Puntos de Ventas de Condones en Guatemala 
% SI Venden % NoVenden 
Condones Condones 

Lugar 1999 2000 1999 2000 
CD. 45.5% 47% 54.5% 37.9% 
Guatemala (400) (417) (400) (417) 

Jutiapa 23% 1B.4% 71.9% 68.7% 
(404) (403) (404) (403) 

Tecun 34.7% 29.5% 65.3% 62% 
Uman (403) (403) (403) (403) 

pto. Barrios 32.2% 25.7% 67.B% 72.6% 
(401) (401) (401) (401) 

Total 33.B% 30.3% 66.6% 56.1% 
Guatemala (1,60B) (1,624) (1,623) (1,624) 

PASMO/PSI Distribution Survey Julio 2000 
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% Regalan 
Condones 

1999 
NA 

NA 

NA 

NA 

NA 

2000 
15.1% 
(417) 

12.9% 
(403) 

8.4% 
(403) 

1.7% 
(401) 

5.6% 
(1,624) 

NICARAGUA 
Del Puente EI Eden Cuadra y 1/2 arriba, 

Centro Comercial Periferico, M6dulos 
3 y 4, Managua, Nicaragua, C. A. 

Tel.: (505) 249 3661 Fax: (505) 249 3662 , 
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~nformaC;6n de I. encuesta de comparaci6n de Dlslribuci6n de Condones de PASMO 

PASMO Comparacion de numero actual de los Puntos de 
iM@W#-Irq.n~·t.i3t ii,'@-!dd@i·Mi'lilMiil?iH 

250 

200 

150 

100 

50 

0 

1-+-1999 

1--2000 

Ventas en zonas de alto riesgo en Guatemala 

, 
~ 

..... 

~- ... 
~ 

Guatemala Jutiapa Tecun Uman Pta Barrios 

182 

196 

93 140 

74 119 

Comparacion de la disponibilidade de 
Condones en Burdeles 

129 

103 

(Informacion de la Encuesta de Distribucion de Condones 2000) 

SCUDO Panther VIVE Regalan 

17% 15% 6% 0% 

14% 0% 21% 60% 

(1999 N = 54 & 2000 N = 25 burdeles en Guatemala) 
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~ 
E8§M.Qmparacion,de Disponibilid~d.de.~ondones en Moteles 

(Informacion de la Encuestra de Dlstnbuclon de Condones 2000) 

SCUDO Panther VIVE Sin Marca Regalan 

33% 8% 8% 18% 0% 

8% 5% 8% 35% 3% 

(1999 N = 67 & 2000 N = 76 motles que vendenl 
1999 N= 203 & 252 moteles que regalan condones en Guatemala) 

Comparacion deVentas de Condones VIVE en Guatemala 
1998 - 2000 

300,000 

250,000 

200,000 

150,000 
A .... 

/' '" 
~ ... -

100,000 

~ .~ 50,000 

/ " A -
0 

1st Qtr 2nd Qtr 3rd Qtr 4th Qtr 

--+-1998 0 144,444 30,005 31,836 

~1999 41,145 136,392 132,789 128,349 

2000 221,112 182,736 242,338 280,513 

* Informacion basada en un pronostico del tercer y cuarto trimestre del 2000 

PASMO/PSI Distribution Survey Julio 2000 

--+-1998 

-§-1999 

2000 

I 
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~ 
PASM mparaci6n de Ventas de VIVE en Areas de Alto Riesgo 

(Informacion de la Encuesta de Distribucion de Condones 2000) 

50.00% 

40.00% 

30.00% 

20.00% 

10.00% 

0.00% 
Guatemala Jutiapa Tecun Uman Pto. Barrios 
(580/543) (237/200) (477/384) (405/317) 

mTrad 99 5.40% 5.10% 7% 4.10% 

I!!ITrad 00 11.40% 7.30% 10.10% 11.50% 

o Non-Trad 99 11.90% 0 0 2.60% 

o Non-Trad 00 7.70% 0 18.80% 45.50% 

Comparaci6n de Marcas, Precios y Venta Promedio de 
Condones en Guatemala 

(Informacion de la Encuesta de Distribucion de Condones 2000) 

MalircaiS % die %cambio Clasificacion Promedio de Promedio de 
Mercado entre 1999 y de Precios Ventas Ventas No~ 
(1,444) 2000 (Promediios Tradicionales Traidicio01lales 

en en el fin de ern el tim de 
farmacias) semana sema01la 

VIVE 10.9% 69% 04.28 2,512 129 
iDllnex 7.1% 56% 017.34 566 1 
SCUDO 22.9% -25% 07.34 4,706 75 
Panther 10.8% -30% 03.56 2,158 40 
Sc lUI cio 011'0 18.8% -22% 016.49 1,867 27 
Sico 12.7% -27% 016.86 1,098 1 
Pl1'evemtol1' 1.2% -67% 08.06 88 0 
!Play Gil1'l 1.9% 100% 010.13 191 109 
Som Mal1'cal 3.3% 100% 01.83 436 983 
Aldiam 2.7% 100% 01.50 803 460 
Otl1'OS 3.8% -142% Q13.85 285 122 
La clasificaci6n de los precios es presentada por el precio de 3 paquetes de condones en 
C6rdobas. EI promedio de ventas en el fin de semana es reportada en 3 paquetes. 
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PASMO GUATEMALA SALVADOR NICARAGUA 

Total de 
Condones 

7,923 
1,701 

14,343 
6,594 
5,682 
3,297 
264 
900 

4,257 
3,789 
1,221 
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Numero de Puntas de Ventas que no Venden Condones y las 
Razones de por que no venden 

(Infomaci6n de la Encuesta de la Distribuci6n de Condones 2000) 

Lugar # Novenden No hay lEI lugar 1110 lEI DistribuBm Selos 
Condones demal1lda as apropiado dol' nunca regalan 

!lega 
CD. 221 24.9 31.2 4.1 29.4 
Guatemala 
Jutiapa 329 15.5 58.4 5.8 15.8 
Tecun Uman 284 28.2 53.9 3.5 8.1 
Pto. Barrios 298 28.9 50.3 6.4 10.7 
Guatemala 1,132 24.0 49.8 5.0 15.2 

Puntos de Ventas que Empezaron a Vender Condones hace dos 
Ailos 

(Informaci6n de la Encuesta de la Distribuci6n de Condones 2000) 

40.-----------------------------------------, 

30 -4----1 

20 +---1 

10 

o 
I"u'ua,,'a (74) Tecun pto. Barrios 

Guatemala Uman (119) (103) 

1m < 1 Mo 18.4 18.9 12.6 13.6 16.1 

iii 1-2 Anos 16.8 5.4 5.9 17.5 12.6 

Total <2 Mos 35.2 24.3 18.5 31.1 28.7 

PASMO/PSI Distribution Survey Julio 2000 

Vendlernan S6 
fueran 
visitados 

24.0 

20.1 
13.7 
21.1 
19.5 
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Demanda Percibida par Puntas de Ventas en Guatemala 
P.\INH .. Mw@',,-miliMlilWHI'fInformaci6n de la Encuesta de Distribuci6n de Condones 2000) 

70~-------------------------------------------------, 

60 +---1 

50 -t-----/ 

40 -1------1 

30 -t-----/ 

20+--

10 

o 
Cd. 

Guatemala 

lim disminuido 10.2 

III aumentado 24.5 

Diguales 65.3 

Pregunta: 

Jutiapa (74) 

10.8 

37.8 

51.4 

Tecun Uman 
(119) 

9.2 

42.9 

47.9 

Pto_ Barrios 
(103) 

10.7 

26.2 

60.2 

Guatemala 
(492) 

10.2 

31.3 

57.9 

Dirfa usted que ultimamente la demandalventas/distribucion de condones han ... 
1) aumentado 
2) disminuido 
3) 0 se mantienen iguales .... 
en comparacion a hace unos 6 meses? 

Resultados de la Esctructura de USAID: IR 4 Porcentaje de Distri buciones 
en Areas Urbanas de Alto Riesgo en donde se puede comprar Condones 

'Pais" 'G'uatemala' 'Costa'Rica -' EI - 'N'icaragua' 
Salvador 

Planned 
1999 NA NA NA NA 
(Baseline) 
2000 37 46 36 33 
2001 41 48 40 38 
2002 45 50 44 44 
2003 50 53 50 50 

Actual 
1999 34 44 33 29 
(Baseline) 
2000 30 45 38 29 
2001 
2002 
2003 

IPASMO/IPSI Distribution SUlI'Vey Julio 2000 
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-Honduras - 'Panamc« 

NA NA 

31 39 
34 39 
39 45 
45 51 

28 32 

28 25 
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Appendix B 

3) Summary Report of PASMO's 2000 
Condom Survey in Nicaragua. 

t~ /. 



Resultados de la Encuesta de Distribuci6n de Condones de 
PASMO/PSI2000 

Informacion sobre la encuesta de Distribucion de 
Condones Para Nicaragua 

PASMO 2000 

Lugar Puntos Puntos Puntos No Puntos No 
Tradicionales de Tradicionales de Tradicionales de Tradicionales de 
Ventas 1999 Ventas 2000 Ventas 1999 Ventas 2000 

Managua 150 144 250 262 

Matagalpa 112 92 288 308 

Puerto Corinto 149 142 253 251 

Blue Fields 80 38 317 359 

Total Nicaragua 491 416 1,108 1,180 

Detalles de la encuesta de los Puntos de Ventas y Distribucion 
de Condones en Lugares Tradicionales y No Tradicionales 

en 1999 & 2000 

# Puntos de Ventas 
Tradicionales 

Country 1999 2000 
Managua 150 144 

Matagalpa 112 92 

Puerto 149 142 
e,Corinto 
j~lue Fields 80 38 

i 

Total 491 416 

I Definicion de Puntos de Ventas: 
Tradicional 
~ Farmacia 
~ Supermercado 
~ Gasolinera 
~ Clnicas Publicas, ONG, Privadas 

PASMO Distribution Survey Presentation 

#Puntos de Ventas 
No Tradicionales 
1999 2000 
250 262 

821 816 

253 251 

317 359 

1,108 1,180 

Total Mostrado 
1999 2000 
400 406 

393 400 

402 393 

397 397 

1,592 1,596 

No-Tradicional 
Tienda de Conveniencia 
Disco/Night Club 
Moteles/Pensiones 
Bares/Cantinas 
Burdeles 



Comparacion de Puntos de Ventas de Condones Tradicionales y 
No-Tradicionales en Nicaragua 

% SiVenden % NoVenden % Regalan 
Condones Condones Condones 

Lugar 1999 2000 1999 2000 1999 2000 
Managua 37.8% 39.9% 62.3% 42.4% NA 17.7% 

(400) (406) (400) (406) (406) 

Matagalpa 23.2% 27.5% 76.8% 68% NA 4.5% 
(393) (400) (393) (400) (400) 

Puerto 37.6% 38.9% 62.4% 52.2% NA 8.9% 
Corinto (402) (393) (402) (393) (393) 

Blue Fields 16.1% 8.6% 83.9% 84.6% NA 6.8% 
(397) (397) (397) (397) (397) 

Total 28.7% 28.8% 71.3% 61.7% NA 9.5% 
(1,592) (1,596) (1,592) (1,596) (1,596) 

Informacion de la encuesta de comparacion de Distribucion de Condones de PASMO 

Comparacion de la disponibilidade de 
Condones VIVE y Condones Gratuitos en Moteles 

(Informacion de la Encuesta de Distribuci6n de Condones 2000) 

80%~----------------------------------~ 

60%+---~=------------------

40% +-----1 

20% 

0% 
Managua Matagalpa Corinto Bluefields Nicaragua 

(19/9) (3/3) (18/12) (2/6) (42/30) 

Motelsl1999 37% 33% 17% 50% 29% 

m Motels/2000 37% 50% 39% 71% 45% 

o Motels/2000 w/Free 58% 20% 42% 29% 39% 
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Comparacion de Disponibilidad de Condones VIVE y Condones 
Gratuitos en Burdeles 

(Informaci6n de la Encuestra de Distribuci6n de Condones 2000) 

80% ~--------------------------------------~ 

60% 

40% +--

20% 

0% 

m:I Bordellos/1999 

!!iii Borclellos/2000 

o Bordellos/2000 w/Free 

Managua 
(4/4) 

25% 

60% 

70% 

PAsMb Oistribuiiffll 8urv~ Pr~entation 

Matalgalpa 
(1/12) 

0% 

47% 

8% 

Pto. Corinto 
(4/2» 

25% 

0% ? 
17% 

Blue Fields 
(1/2) 

0% 

50% 

25% 
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Comparacion deVentas de Condones VIVE en Nicaragua 
1998 - 2000 

800000 , 

700,000 

600,000 -

500,000 

400,000 mL 

~ -ill 

300,000 

~ 
200,000 m-

... ... 
100,000 ------- 'W" 

0 
1st Otr 2nd Otr 3rd Qtr 4th Otr 

-+-1998 0 109,008 92,480 131,904 

-e-1999 182,520 237,816 405,576 366,163 

2000 447,480 265,680 593,942 687,562 

* Informacion basad a en un pronostico del tercer y cuarto trimestre del 2000 

PASMO Distribution Survey Presentation 

-+-1998 
--1lllI- 1999 

2000 
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Comparacion de Ventas de VIVE en Areas de Alto Riesgo 
(Informacion de la Encuesta de Distribucion de Condones 2000) 

60 

50 

40 

30 

20 

10 

0 
Managua Matagalpa Bluefields pt. Corinto 

BTrad 99 33.5 32.4 37.4 42.4 

Trad 00 31.8 32.4 53.8 37.2 

Non-Trad 99 37.5 42.9 33.3 22.9 

Non-Trad 00 39.1 44.8 53.8 29.6 

Comparacion de Marcas, Precios y Venta Promedio de 
Condones 

(Informacion de la Encuesta de Distribucion de Condones 2000) 

Marcas ClasificacioD1l Promedio de Promedio de Total de %de 
Mercado 
(1,051) 

de Precios Ventas Venlas No~ Condones 
Tradicionales 
en el fin de 

Tradicionales 
en el fin de 

semana semana 
VIVE 35.2% C3.28 5,477 603 18,239 
Durex 2.9% C12.90 390 4 1,182 
Media Noche 2.4% C6.98 53 NA 159 
Trojan 6.7% C13.79 371 NA 1,113 
Body Guard 30.6% C3.21 3,525 484 12,027 
Sin Marca 4.2% C2.32 311 46 1,071 
Preventor 13.3% C8.97 877 12 2,667 
Wild Cat .3% C4.33 23 NA 69 
Aldam .8% C2.71 125 3 384 
Otras 2.9% C3.86 296 95 391 
Baron .8% 0 3 5 24 
La clasificacion de los precios es presentada por el precio de 3 paquetes de condones en 
Cordobas. EI promedio de ventas en el fin de semana es reportada en 3 paquetes. 
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Numero de Puntos de Ventas que no Venden Condones y las 
Razones de por que no venden 

(Infomaci6n de la Encuesta de la Distribuci6n de Condones 2000) 

Lugar # Novenden No hay Ellugarno EI Distribui- Otras 
Condones Selisitttd es apropiado dornunca razones 

9a.v.tJpA lIega 
Managua 244 7.8 43.4 8.2 25 
Matagalpa 290 46.2 18.3 19.3 8.6 
Pto. Corinto 240 16.7 57.9 5.4 9.2 
Blue Fields 363 50.1 21.8 16.8 8.8 
Nicaragua 1,137 33 33.2 13.2 12.3 

Puntos de Ventas que Empezaron a Vender Condones hace dos 
Aiios 

(Infonnaci6n de la Encuesta de la Distribuci6n de Condones 2000) 

80~------------------------------------~ 

60+---------------------------~ 

40 +---1 

20 

o 
Managua 

(162) 

27.2 

21.6 

48.8 

Matagalpa 
(110) 

20 

13.6 

33.6 

PASMO Distribution Survey Presentation 

Pto. Corinto Bluefields 
(153) (34) 

31.4 47.1 

11.1 23.5 

42.5 70.6 

Nicaragua 
(459) 

28.3 

16.3 

44.6 

Venderian si 
fueran 
visitados 

8.6 
35.5 
17.5 
19.3 
20.8 

6 
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Demanda Percibida por Puntos de Ventas en Nicaragua 
(Informacion de la Encuesta de Distribucion de Condones 2000) 

Matagalpa Pto. Corinto Bluefields 
(110) (153) (34) 

Nicaragua 

7.3 9.8 23.5 9.6 

39.1 36.6 29.4 40.3 

51 50.3 47.1 47.9 

Pregunta: 
Dirfa usted que ultimamente la demandalventas/distribuci6n de condones han ... 
1) aumentado 
2) disminuido 
3) 0 se mantienen iguales .... 

en comparaci6n a hace unos 6 meses? 

PASMO Distribution Survey Presentation 7 



ReslUJ~tados de la Esctlr'lUctlUJlr'a de USAID: IR 4 
lI'olr'ccentaje de Distlr'o bucciones enJ Areas llJrbanJas de Alto Roesgo enJ dOlJ1lde 

se puede ccompll"alr' COlJ1ldoll1es 

Pais Guatemala Costa Rica EI Nicaragua Honduras Panama 
Salvador 

Planned· 
1999 NA NA NA NA NA NA 
(Baseline) 
2000 37 46 36 33 31 39 
2001 41 48 40 38 34 39 
2002 45 50 44 44 39 45 
2003 50 53 50 50 45 51 

Actual 
1999 34 44 33 29 28 32 
(Baseline) 
2000 30 45 38 29 28 25 
2001 
2002 
~003 
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Appendix C 

1) Photos of NGOs Implementing HIV/AIDS, 
Condom Use and Social Marketing 

Workshops By Country 

2) Copies of New Materials Distributed 

PASI\IlO GUATEMALA 
13 Calle 3-40, Zona 10 

Edif. Atlantis 8vo. Nivel Of. 804 
Is.: (502) 366 1557 al59 Fax: (502) 366 1567 

E-mail: pasmo@guate.net 

SALVADOR 
la. Calle Poniente 

Edif. A&M 2a. Planta Local 10 "8" 
San Salvador, EI Salvador, C.A. 

Tels.: (503) 260 6072, 260 5943, 2604081 

NICARAGUA 
Del Puente EI Eden Cuadra y 112 arriba, 

Centro Comercial Periferico, M6dulos 
3 y 4, Managua, Nicaragua, C. A. '" 

Tel.: (505) 249 3661 Fax: (505) 249 3662 ; 
.~ r 



Panama Launch 
July-2000 



Honduras Launch 
September - 2000 



Probidsida 
Panama, August - 2000 

Fundaci6n Fomento en Salud 
Honduras9 August - 2000 



lEe Consultants T.raining 
Guatemala 



ViveMovii 
September, 2000 

ViveMovil, Cbimaitenango 
Ju.ly, 2000 



Com Island, Nicaragua 
August, 2000 

Nicaragua 
September9 2000 



Male Condom Use Demonstrations 
I Congreso Multidiciplinario VIBISIDA 

EI Salvador 

FemaJe Condom Use Demonstrations 
I Congreso Multidiciplinario VIHlSIDA 

Ei Salvador 



Chief of the National DIV/AIDS Program, 
Vice-Minister of the Health Ministery and his wife, 

P ASCA Representativeo 
EI Salvador 

f 
1;; 



'~4-R~#t,,"f,;r")'-, ;. ',- "'.~.-" ' : . ~::1'~ ~(, 
,~ 

,,'>- -4*r~_ 

V);;" =;,. 
~ ," -.. , ," \~zti~~,~:j( 

,~ .... "..,...... ~ ...... 

Promotional Activity with Truckers 
September~ 2000 



BESTAVA~ABLECOPY 
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I Congreso Nactonal 
Multidisciplinario 

LUGAR: HOTEL CAMINO REAL 
INTERCONTINE.Nl At. 

FECHA: 
30 DE AGOSTO AL 2 DE 
SEPTIE.MBRE DEL 2000 

SAN SALVAOOR, 
ELSALVADOR 

COSTO 
MEDICOS/AS: ¢ 301>.00 

ESTUDIANTES Y OTROS: 
~ 250.oa 

.,. --t' 
~ .... 
0 

I)~ 30 oe AGOSTO DEl2~OO 

INSCR1PCJON AL CONGRI1,sO 
DIA: 30 DE AGOSTO DEL2000 

Hor!!: 2:00 p.m. 

CONFERENClA PRE--CONGRESO 
Hoi'll: 3:()O - 5:00 p m. 

Eglrat~ia de Comuniclld_1l tn la 

preveucioll de V1WSIDA 
Dr. Guillermo Navas (UNICEF/Colombia) 

SESION DE ,\PERTURA 
nORA: 6:1)0 P.M. 

inaJIgucl!.cl6n pOI Sr. Mini$tro d~ Salud 
Pilb]jc~ (El Sll".~dor) 

Impatto d~ la implementad.n d~ l~ 
TAR 

Dr. Fabio )Ioherdaol (BrBSII) 
MODf.RAOORlS: 

DN!. Gl~dis de BonillaIDr. rose ViMll 

D~ 31 DE AGOSTO DB. 2000 

INSCR1PCION ,\L CONGRESO 
HOI1l: '1:ilO a.m. 

MODEAADOO£.S: Ora. liei<b B\llItistai 
Dr. Salvador Marel1r:o 

CO:-1FnENC.'IAS MAG1S'TRALES; 

7:30 - 8:00 ~.m. Epidvniol~ del 

V1WSIDA c. las Ameriells e impli~ .. ciolles 

cn la ngi6a. 
Dr. Femandf) ZAwlu (OPS/OMS,IUSA) 

8:00 - 8:30 n.m. Eplde-uologla del 

vausWA c. El S!I.lndor. 
~ Gladis r.1Ii.'!6z de Bonilla (I\.1SPASIh."'» 

8:30 - 9:80 un. Ginero 'J vulD~flI.lIUbhd 

rren~alVm. 
!::t. R flfat:1 MllZin (OPSIOMSlU8A) 

9:Ge - 9;30 :11.111. Dlagnthtice tempr~co y 
mllncjo inid.1 d~ Illlnfe~doll par \'111. 

Dr. Da.'id Wh«ler (USA) 
9:30- !O:~ a.m. PregIlIllRS), rnpLlCS1~ 

10:00 -10':3' a.llI. COff2e--D~1: 

MODERAl)ORtS:Dra, Celina de 

MirmulWDr. Adm "e!a~qua wpi 

IO:3{) - 11:00 a.m. }'rueba!i de laboralOrlo: 

Interp'rWld611"1 diagnos1i~(), 
Du. Carrnml..alrdPgft (Chile) 

11:00 - 11:30 a.l1I. CDIlsejerla; orientatiOn 

pre y ~pru.eba. 
Ucda. Msrima tW'CO'lich (Argelltinl) 

11:JO '- il:J!} P.1lI. Me.s& .Redollda: 1.1 
I:~.ero femcnl •• frellte al VIWSIDA. 

Qllllilcl=: Dm. Licida J3l\utista 
(PASCA)'Licda. E1izabclh de: Calderon. 

TALLERES: 2:1011 p.1lL a 5:81) p.rn. 

1. Rd .. tl6n MMlroJa - Perso" .... 1'IleDcto 

cOIIVlfL 
Dr. 1Wltel 1v2a2ia. {USA}IDr. Rodligo 
SI.lIm (H.BlOOIIl).ll)r. R.cIBlldo 
CediJ!oslDr. James DllIfle (USA) 

2. R~htciDn del trab~j~ de salud ). l~ 

persona COD VUJlSIDA. 
Ora. Eliubeth Rodfiguet"Dr. Enrique 
Zelaya (ONUS1DNC'.A.)1 DI. 
(IuiI1ern'lllNii\'3S (UNICEF), 

3. ElJ1a tn.bAjadarla sod:d fn!ntt II la 

p!!~.~ viviendo C"(ln 
vm/S1DA.lMer~C) social llel 

cood/ic1. 
Dr. Mario Brofi»lIll (Mtxico)tDt. 
Fnmcisoo CaJlillo (PASCA}ILic. Luis 
Fernando Ma1lnez{PASMO). 

4. Vivleado tOn eI \'[1l Y rne~lId~ 

social del l:ond6Jl. 
licd4. Josdiua NuilaILicdtl. Mariam 
lumwieWDr RDbcrto l..c:6n (I'ASMO). 

BEST AVAILABLE COpy 

I:tA: 1 DE SEPTIEMBRE OEl mo 

MODERADORAS: 
Dra Elizah~th de VtanaIDra. Ccli~a de 

Mit1ll\da . 

CONFERENClAS MAG1SIMLES: 

1:30 - 8:00 lUll. Infe~cione, OPOrt1l!llst:as 

tn perwl\1ltl viviel1do l:OO SIDA. 
Dr. DlWid W!I«ltr (USA) 

8:00 - 8:3t ~.m. MlIlllfntt.ciDlIts 
derJWlt~lt1U de la persona tOll 

VlHlSlDA 
Dr. ElmCcf LOpe2: (HON) 

8:30 - 9:00 a.m. EltlQgue sil4rcroXo tn el 

IlI:I.nejo de 1./" ITS. 
Or FCIJla[ldl) 7..tiCl11(JS (OPSlOMSJUf,A) 

~:n.- 9:3' a.m. Pregunw)' UIPUtllia!. 

9:3' -10:'0 a.m. Coffee-bl'fak 

MODFltADORES: 
Dr. hilll S4)tanw Dt. MMi(l Garnero 

JO:lIl- 10:30 a.m. Tra1Rtltil!n1O$ de las rrs. 
Dr. FlIhio MclIerdmli (13rlrt.il) 

l~t30 - 1l:1J1l a.1II. EsI1'Rt~ilIJ MUc:stiV:U 

(n ap.yo alII pr""enri~n d~ ns. 
Or. Rafael Ma:/!lo {OPSlO)...!$I1JS./l) 

11:00 - 1:2;01) a.m. Dllem", tlicos de ~ 

trabllj adtn~ de salud ~ III. 'ii~tenclll de 
I'rrs(lnal ~Wlendo ~ •• \'IUfS1DA. 

Dl. JUleS Dune (ONllSIDAIlJSA) 
lZ:OO - 12:30 p.m. Pr~as y rupuest~s. 

-r ALLERES: 1:00 p.m. a 5:00 p. IlL 

I. FisiGPJlWlogl~ ! trltamlento pua tl 
vm 
()f. JOIJe ViOlUl (lSSS}/tlT. han SolBM 
USSS)IDI. FcmandG Zacarias 
(OPSJOMSNSA). 
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:2. Irnp.rtan~la ~ La \l1tervellC1611 

~l)munltilrlQ para la preverteiOo del 

VIH. 
Dr _ Sa I\,lld·~r M~rC1\o() (Sanid~d 

Milil\ll')/Dn. Eh,'C BcmsteinlDr. 

RobeTl() LeOn (Pi\SMt)}. 

J. A~pettas lislopotollig,lws )' 

terllp~\J(lca d~ inreccl<lSlel 

oporllJnblil9. 

Or Mario GilITJCII) (H.Bloom}lDI. 

David \Vh~ek:r (USAY Dr Rolando 

Cedlllo9 (H Rl>sQle!l)lOt_ P'\mt;f Uip<;z­

ftlondul"OlS} 
4. Con{ll:I~nc!o 1:1. ellferm!>da.dJMe~IliWo j{. 

~dal del ~lId6Jl 

Ucda. MaEilna lun:()'IichlLi~. 

C(lnc~pd<ll FigueTCKi (S. Militar).lLie. 

LUIS Fem~ndo Martinez (PASMO) 

CIA: 2 DE 5EPTIEMBRE OEL 2C)D() 

MODERADORES: 

01_ Adan ycu..qu"",, Lul'if Dr. '""e Vi""" 

CONFRRJl'.NClAS MAGJS1'RALES: 

3:00 - N:30 lA. Te.rllpia anllrr-etrovlral 

Dr JoJIlII SieIu (Mexico) 

3:30 - 9.00 a.m. VIHISIDA:,o ell1barazo 

nr~. Elizabeth de ViJl'IB (H.MAlemlo~dfES~ 

C):()O - 9::3D a.m. "'hnejo del pat:\ente 

ped1 illm3 con YlJlJSlDA. 
(lr.!. Elba Wu (ChiJ() 

Q:30 - \0:&0 ,.m. PregUl1tal~' rapllutu. 

10:00 - 111:30 a,/ll. CMfeMlreak. 

:o.-lODI!.'RAOORES; 
Dr. IvAn S~lano I Dr_ R.{lJeml() ('willos 

10:30 - 11:(If a.m. Mcld<lDlei Illbot'Qles 

Or. Juatl Sicm{M6~ico) 

11 !OO - 11 :)0 a.[JJ. CaUdad cn la ttrapla de 

b ~m.,derl n9~. 

DIll. Gr6ciela Echegoyen (entZ RQja/cS) 

11:30 - n:O(I a.m. l'iI4OS para I. adquisi.lln 

de los Aft"!' Ull.atlooame-nca. 

01. I'Alntllle 7A:laya (ONUSIDNC.A.} 

12:00 - 12!3D _ p. rn. lnflue!ltla de las 

poblatlon~ iMvilt:! ell Ia I1'>tn~ml$i6D del 

Vmenl.tlr~6 .. 
Dr. Mario BreITman (M.ixicll) 

1Z:30- 1:00 p.m. l'rt.gunus)' resllllc5bs. 

1:00 p.m. SESION DECLAUSURA 

ACTM!}AllES SOCIALES oa.l 
COMGRESO HACIONAL 

NUL. TI1>lSCIPLINAR10 VlH(SIOA 
EL SALVAOOR2000 

30 'DE AGOSTO DEL 2000 

&:00 p.m. ~cktall de Ape:rturA del 
CongresCl 

2 DE SEPlIEMBRE. DEL 2000 

1:30 p.m, Colwivio de t:lausLira 

BEST AVAILABLE COpy 



midom 

• Use Femidom cada vez que tenga 
relaciones sexuales. 

• Use el cond6n para la mujer 
Femidom cada vez que tenga sexo. 

• Siga con atenci6n las instrucciones 
para usar Femidom. 

• No retire el anillo interno del 
cond6n Femidom. 

• No use al mismo tiempo el cond6n 
para la mujer y el cond6n para el 
hombre. 

• No rompa el cond6n Femidom. 

• Si necesita use ffi:is lubricante. 

~ Para ffi:is informaci6n, Hame al: 1-800-274-6601 

USE FEMIDOM CADA VEZ QUE TENGA RELACIONES SEXUALES 
POR FAVOR LEA COMPLETAMENTE LAS INSTRUCCIONES DEL PAQUETE ANTES DE USAR FEMIDOM 

':EXTREMO ABIERTO 
(Anillo de afuera) Cubre el Anillo Interno a 
area alrededor de la vagina. 
ANILLO INTERNO Se /" ~ 
usa para colo car el cond6n. ~ ~ / 4 
A yuda a mantener la funda 
del cond6n, en su lugaL 

COMO SOSTENER LA FUNDA DEL CONDON. 

a. Sostenga el anillo interno del 
cond6n. Entre el dedo pul­
gar y el del medio. Coloque 
el dedo indice en la funda, 
entre los otros dos dedos. 

h. S610 apriete. 

/ COMO PONERSE EL CONDON. 

Apriete el anillo interno. Coloque la 
funda del cond6n. Lo mas lejos que 
pueda llegar. Estara bien colocado 
cuando usted ya no se 10 pueda 
sentiL No se preocupe que no .,.) 
podra llegar demasiado profundo. 

Anillo Int~rno 

:1 
Anillol Externo 

Cuando se usan correctamente los condones de latex para el hombre son muy efec­
tivo!> para prevemr las enfermedades que se transmiten sexualmente, mduyendo el 
51DA Onfecci6n de VIHl • 51 no va a usar el cond6n. Latex para hombre, usted 
Puede usar FEMIDOM para ayudar a protegerse y proteger a su pareJa FEMIDOM 
solamente trabaJa cuando usted 10 use Uselo cada vez que tiene sexo Antes de 
usar FEMIDOM, asegurese de leer las instruCCIones de como usarlo en forma 
apropiada 

ASEGURESE QUE EL CONDON ESTE PUESTO 
EN FORMA CORRECTA. 

Asegurese que la funda no este tor­
cida. EI anillo externo del cond6n de­
be estar por fuera de la vagina. 

PARA SACARLO. 

Retire el cond6n. antes de I 
pararse. Apriete y de vuelta al \ 
anillo externo. Tire suavemente 
hacia afuera. Bote el 
cond6n. en la basura, no "­
en el sanitario Cexcusado) " 

SUGERENCIAS 
Use mas lubricante si: 

~\ 

~) ~ 

el pene no se mueve libremente hacia adentro y hacia fuera. 
EI anillo extemo es empujado hacia adentro. 
Oye midos durante el sexo. 

• Usted siente FEMIDOM cuando esta en su lugar. 
• FEMIDOM se sale de la vagina durante el sexo. 
Agregue lubricante adentro de la funda del cond6n 0 en el pene. 
Empiece con dos gotas. Agregue mas si es necesario. Saque el 
cond6n FEMIDOM y p6ngase uno nuevo si: 

el cond6n se rompe 0 rasga cuando 10 pone en la vagina 0 

cuando 10 usa. 
• EI anillo extemo es empujado hacia adentro. 
• EI pene entra por fuera de la funda del cond6n. 
• FEMIDOM se enrolla dentro de la vagina. 
• Usted tiene sexo nuevamente. 



Ya usted ha oido hablar sobre el. jAhora puede 
comprarlo y probarlo! El condon femenino FE­
MIDOM ya esta aqui. Y por primera vez las mu­
jeres y sus parejas cuentan con una nueva op­
cion pare protegerse contra las enfermedades 
que se transmiten sexualmente (STD's), inclu­
yendo el SIDA, asi como tambien del riesgo de 
quedar embarazada. 

FEMIDOM funciona como una barrera. Consiste 
en una funda plastica fina y suave pero fuerte a 
la vez que se adhiere a la parte interior de la va­
gina. FEMIDOM viene previamente lubricado 
con silicon. Tambien se provee lubricante adi­
cional. 

FEMIDOM puede ser colocado hasta ocho horas 
antes de las relaciones sexuales. Sin embargo, la 
mayoria de las mujeres se colocan el condon. fe­
menino FEMIDOM de 2 a 20 minutos antes de 
las relaciones intimas. 

FEMIDOM solamente puede usarse una vez. Use 
un nuevo condon femenino FEMIDOM cada vez 
que tenga relaciones sexuales. ! Relaciones se­
xuales mas seguras que se sienten bien! 

~ 
p~~~ 

13 Calle 3-40, Zona 10, Edificio Atlantis, 
So. Nlvel, Oficina 804, 
Guatemala, Guatemala 

Tel.· 502-3661557 al59 Fax: 502-3661567 
E-mail: pasmo@guate.net 

lPorque debe usar el cond6n femenino FEMIDOM? 
Debe usarlo si esta preocupada acerca del SIDA y de otras enfermedades que se transmiten se~almente. 
Tambien si quiere evitar quedar embarazada 0 si su pareja no desea 0 no puede usar un cond6n mascu­
lino de latex. 

lC6mo a£ecta el cond6n FEMIDOM las relaciones sexuales? 
La mayoria de las parejas dicen que las relaciones sexuales permanecen iguales 0 que mejoran. Aunque 
la primera vez se sientan diferentes, ya para la segunda 0 tercera vez usted casi no se dara cuenta de que 
10 tiene colocado. 

lLes gusta a los hombres el cond6n FEMIDOM? 
A la mayoria de los hombres les gusta el cond6n FEMIDOM, aunque a algunos no. 

Cond6n femenino FEMIDOM 21 % 5% 
Cond6n masculino de latex 12% 3% 
Capuch6n cervical 18% 11% 
Diafragma 18% 6% 
Espermaticida 21 % 6% 
Sin protecci6n 85% 

1. Uso "TIpico" incluye no usandolo de ningun,rilodo, 0 no usandolo correctamente. 
2. Uso "Perfecto" es cuando usted usa el metoda correctamente cada vez que tiene relaciones sexuales. 

i Sentir para creer! 
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Appendix 0 

NGO Activity Reports: 

1) Reports on VIVEMOVIL and Promotion 
activities. 

2) Reports on correct and consistent 
condom use activities by country" 

3) Reports on inter-personal lEe activities 
by countrym 
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Appendix 0 

NGO Activity Reports: 

1) Reports on VIVEMOVIL and Promotion 
activities. 
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Promocion por Ubicacion 
Pais Nicaragua 

Interven. MUllicipio ZOllas Ejecutor 

Depto. Baaea 

6540 Boaco Boaco Xochiquetzal 

6541 Xochiquetzal 

Depto. Esteli 

6572 Esteli Esteli Xochiquetzal 

6566 Xochiquetzal 

6567 Xochiquetzal 

6571 Xochiquetzal 

6575 Xochiquetzal 

6576 Xochiquetzal 

6577 Xochiquetzal 

Lunes 23 de Octubre de 2000 

Detallado Periodo comprendido 

Desde 01-Jul-00 Basta 30-Sep-00 

SubEjecutor TipoPromo. Poblacion: 

Richard Ayala REUNI6N TCS-FEMENINO 

Richard Ayala REUNI6N TCS-FEMENINO 

Sum Zonas 

Sum Municipio 

Sum Departamento 

Richard Ayala REUNI6N Adolecentes 

Richard Ayala Evento Publico TRANSPORTISTAS 

Richard Ayala Evento Publico TRANSPORTISTAS 

Richard Ayala REUNI6N Adolecentes 

Richard Ayala Evento Publico POBLACION GENERAL 

Richard Ayala Evento Publico POBLACION GENERAL 

Richard Ayala Evento Publico POBLACION GENERAL 

Demo. >=6. Capa. 

0 0 8 

5 5 8 

5 5 16 

5 5 16 

5 5 16 

4 4 15 

0 0 30 

6 6 30 

0 0 15 

0 0 50 

0 0 50 

5 5 50 

Page 1 0/8 
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Interven. Municipio Zonas 

6578 Esteli Esteli 

6579 

6580 

6581 

6582 

Depto. Leon 

6511 Leon Leon 

6512 

6513 

6514 

Depto. Managua 

LUlles 23 de Octubre de 2000 

Ejecutor SubEjecutor TipoPromo. 

Xochiquetzal Richard Ayala Evento Publico 

Xochlquetzal Richard Ayala Evento Publico 

Xochiquetzal Richard Ayala Otros 

Xochiquetzal Richard Ayala Deportes 

Xochiquetzal Richard Ayala Deportes 

Xochiquetzal Richard Ayala FIESTA 

Xochiquetzal Richard Ayala FIESTA 

Pasmo Nicaragua Richard Ayala Evento Publico 

Pasmo Nicaragua Richard Ayala Evento Publico 

Poblacion: Demo. >=6. Capa. 

POBLACION GENERAL 0 0 100 

POBLACION GENERAL 28 28 100 

POBLACION GENERAL 0 0 100 

POBLACION GENERAL 0 0 50 

POBLACION GENERAL 5 5 50 

Sum Zonas 48 48 640 

Sum Municipio 48 48 640 

Sum Departamento 48 48 640 

POBLACION GENERAL 0 0 1500 

POBLACION GENERAL 10 10 1500 

TCS-FEMENINO 10 10 20 

TCS-FEMENINO 0 0 20 

Sum Zonas 20 20 3040 

Sum Municipio 20 20 3040 

Sum Departamento 20 20 3040 

Page 2 0/8 
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[Iltervell. MUllicipio ZOllas 

6549 Managua Managua 

6570 

6510 

6559 

6558 

6557 

6553 

6552 

6116 

6550 

6936 

6548 

6547 

6546 

Lunes 23 de Octubre de 2000 

Ejecutor SubEjecutor TipoPromo. 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala Teatro 

Campana Costena Dr. Ricardo Taylor Ell Evento Publico 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

CEPRESI Erick Gutierrez FIESTA 

Xochiquetzal Richard Ayala REUNI6N 

Pasmo Nicaragua Pasmo Nicaragua REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

Xochiquetzal Richard Ayala REUNI6N 

Poblacioll: Demo. >=6. Capa. 

TCS-FEMENINO 0 0 12 

Personal Uniformado 16 16 350 

POBLACION GENERAL 10 10 1000 

TCS-FEMENINO 8 8 18 

TCS-FEMENINO 0 0 18 

TCS-FEMENINO 0 0 18 

TCS-FEMENINO 5 5 8 

TCS-FEMENINO 0 0 8 

HSH 12 12 35 

TCS-FEMENINO 7 7 12 

Duenas de Farmacias y 0 0 23 
dependientes 

TCS-FEMENINO 0 0 12 

TCS-FEMENINO 0 0 10 

TCS-FEMENINO 5 5 10 

Page 3 of8 



[nterven. Municipio ZOllas Ejecutor SubEjecutor TipoPromo. Poblacioll: Demo. >=6. Capa. 

6545 Managua Managua Xochiquetzal Richard Ayala REUNION TCS-FEMENINO 0 0 10 

6544 CEPRESI Norman Gutierrez Mo FIESTA POBLACION GENERAL 12 12 120 

6543 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 10 10 100 

6542 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 0 0 100 

6934 Pasmo Nicaragua Pasmo Nicaragua REUNION Duenas de Farmacias y 0 0 23 
dependientes 

6935 Pasmo Nicaragua Pasmo Nicaragua REUNION Duenas de Farmacias y 6 6 23 
dependientes 

6539 XOchiquetzal Richard Ayala FIESTA POBLACION GENERAL 20 20 600 

6538 Xochiquetzal Richard Ayala FIESTA POBLACION GENERAL 0 0 600 

6537 Xochiquetzal Richard Ayala FIESTA POBLACION GENERAL 15 15 1000 

6551 Xochiquetzal Richard Ayala REUNION TCS-FEMENINO 0 0 8 

6102 Pasmo Nicaragua Richard Ayala FIESTA POBLACION GENERAL 120 

6591 CEPRESI Erick Gutierrez FIESTA HSH 10 10 15 

6590 CEPRESI Erick Gutierrez FIESTA HSH 0 0 15 

6589 CEPRESI Erick Gutierrez FIESTA HSH 0 0 15 

Lunes 23 de Octubre de 2000 Page 4 0/8 
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Interven. Municipio Zonas Ejecutor SubEjecutor TipoPromo. Poblacion: Demo. >=6. Capa. 

6588 Managua Managua CEPRESI Salvador Reyes FIESTA HSH 10 10 15 

6587 CEPRESI Salvador Reyes FIESTA HSH 0 0 15 

6586 CEPRESI Salvador Reyes FIESTA HSH 0 0 15 

6106 Cuerpo Medico Mil Capitan Lucila Rodrig Otros Personal Uniform ado 9 9 340 

6110 SODIFAG FIESTA HSH 0 0 35 

6115 CEPRESI Erick Gutierrez FIESTA HSH 0 0 35 

6104 Cuerpo Medico Mil Capitan Lucila Rodrig Otros Personal Uniformado 0 0 340 

6099 Pasmo Nicaragua Richard Ayala FIESTA POBLACION GENERAL 0 0 120 

6103 Pasmo Nicaragua Richard Ayala FIESTA POBLACION GENERAL 8 8 120 

3809 CEPRESI Anibal Martinez Evento Publico 
-ti-Sr/-

PeBLACION GENERAL 0 0 250 

H$;1t 
6933 CEPRESI Norman Gutierrez Mo Noche Vive POBLACION GENERAL 15 15 150 

6932 CEPRESI Norman Gutierrez Mo Deportes HSH 0 0 90 

6568 Xochiquetzal Richard Ayala Teatro Personal Uniformado 0 0 350 

6569 Xochiquetzal Richard Ayala Teatro Personal Uniformado 0 0 350 

LUlles 23 de Octubre de 2000 Page50f8 
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Interven. Municipio ZOllas Ejecutor SubEjecutor TipoPromo. Poblacion: Demo. >=6. Capa. 

6536 Managua Managua Xochlquetzal Richard Ayala FIESTA POBLACION GENERAL 0 0 1000 

6573 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 0 0 60 

6574 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 3 3 60 

Sum Zonas 181 181 7628 

Sum Municipio 181 181 7628 

Sum Departamento 181 181 7628 

Depto. Masaya 

6592 Masaya Masaya CEPRESI Salvador Reyes FIESTA HSH 0 0 15 

6593 CEPRESI Salvador Reyes FIESTA HSH 0 0 15 

6598 CEPRESI Erick Gutierrez FIESTA HSH 0 0 15 

6594 CEPRESI Salvador Reyes FIESTA HSH 12 12 15 

6600 CEPRESI Erick Gutierrez FIESTA HSH 12 12 15 

6599 CEPRESI Erick Gutierrez FIESTA HSH 0 0 15 

Sum Zonas 24 24 90 

Sum Municipio 24 24 90 

Sum Departamento 24 24 90 

Depto. Matagalpa 

Lunes 23 de Octubre de 2000 Page 6 0/8 
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Interven. Municipio ZOllas Ejecutor SubEjecutor TipoPromo. Poblacion: Demo. >=6. Capa. 

6090 Matagalpa Matagalpa Com lSI on de Luch Marilyn Mora Salazar Deportes POBLACION GENERAL 0 0 700 

6565 Xochlquetzal Richard Ayala Otros POBLACION GENERAL 2 2 50 

6554 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 0 0 200 

6555 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 0 0 200 

6556 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 10 10 200 

6560 Xochlquetzal Richard Ayala Evento Publico POBLACION GENERAL 0 0 80 

6561 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 0 0 80 

6562 Xochiquetzal Richard Ayala Evento Publico POBLACION GENERAL 8 8 80 

6564 Xochiquetzal Richard Ayala Otros POBLACION GENERAL 0 0 50 

6563 Xochiquetzal Richard Ayala Otros POBLACION GENERAL 0 0 50 

Sum Zonas 20 20 1690 

Sum Municipio 20 20 1690 

Sum Departamento 20 20 1690 

Depto. Rivas 

6583 Rivas Rivas CEPRESI Erick Gutierrez NocheVive HSH 0 0 15 

6584 CEPRESI Erick Gutierrez Noche Vive HSH 0 0 15 

LUlles 23 de Octubre de 2000 Page 70/8 
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Intervell. Municipio Zonas Ejecutor SubEjecutor TipoPromo. Poblacioll: Demo. >=6. Capa. 

6585 Rivas Rivas CEPRESI Erick Gutierrez Noche Vive HSH 15 15 15 

6595 CEPRESI Salvador Reyes FIESTA HSH 0 0 15 

6596 CEPRESI Salvador Reyes FIESTA HSH 0 0 15 

6597 CEPRESI Salvador Reyes FIESTA HSH 12 12 15 

Sum Zonas 27 27 90 

Sum Municipio 27 27 90 

Sum Departamento 27 27 90 

Total Pais 325 325 13194 

Grand Total 325 325 13194 
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Appendix 0 

NGO Activity Reports: 

2) Reports on correct and consistent 
condom use activities by country. 



PASMO Monthly lEe Report 

Month: July Quarter: Fourth 

NGO Training: 

. Country NGO Type of training # of participants Location/Zone 
Guatemala 

Nicaragua PROSIM/MINSA Sales 20 La Paz Centro 
PROSIM/MINSA HIV/AIDS 26 ChinandeQa 

EI Salvador Atlaeatl 1 de Dic. HIVIAIDS & 10 San Salvador 
Condom Use 

Costa Riea 
Belize 
Panama 
Mexico 
Honduras 
Total 3NGOs 56 

Correct & Consistent Condom Use Activities: 

Country NGO Correct & Consistent # parti- Target Location/Zone 
Condom Use Activities pants pop~ 

ulation 
Guate ASI 21 Workshops 667 Adolesc. Saeatepequez 

Proyecto 
Hablando Claro de 
Sexualidad 
ASI La sal a Workshop 12 CSW Guatemala Cit~ 
ASI La sala Charla 45 CSW Guatemala City 
ASI C.L.A.Garcfa 53 one-te-one counseling 7 PWA Guatemala City 

46 General 
ASI Linea 72 Hot-line orientation 72 General Guatemala City 
Telef6niea 
Gente Positiva Workshop 34 Health Guatemala City 

workers 
OASIS Workshop 15 MSM Guatemala City 
OASIS Charla 47 Health Guatemala City 

workers 
OASIS-Rodalinda 8 street orientation & 156 CSW Guatemala City 

demos TSW 
MSM 

F. F .Iturbide Workshop 67 General Villa Canales 
F.F.lturbide Workshop 45 General Villa Canales 

Nieara- Casa de la Mujer Charla & demos 14 Adolesc. Rivas 
gua Sonia Bello 

Universidad Workshop 35 students Managua 
Ciencias y 
Tecnologla 



EI Atlacatl 1 de Dic Workshop 27 PWA San Salvador 
Salvador 

Atlacatl 1 de Dic Charla 45 Adolesc. Santa Ana 
ASPS Charla 34 Adolesc. Usulutan 
ASPS Charla 44 Women San Carlos 

Lempa 
ASPS Charla 33 Adolesc. Usulutan 
Flor de Piedra Workshop 21 CSW San Salvador 
Flor de Piedra Charla 14 CSW San Vicente 
Flor de Piedra Orientation & demos 10 CSW San Salvador 

5 Clients 
Flor de Piedra Charla 16 CSW San Salvador 
Entre Amil!JlVS Workshop 8 MSM San Salvador 
Entre Amlg!lVS Workshop 11 MSM San Salvador 
Entre Ami'!,{/)s Workshop 10 MSM San Salvador 
Entre Amig'Uls Street orientation & 95 CSW San Salvador 

demos 
Hospital Militar Charla 23 Men in Morazan 

Uniform 
Hospital Militar Charla 21 M. Unif San Salvador 
Hospital Militar Charla 20 M. Unif Usulutan 
Hospital Militar Charla 21 M. Unif San Vicente 
Hospital MiJitar Charla 20 M. Unif San Miguel 
Hospital Militar Charla 19 M. Unif Chalatenango 
Hospital Militar Charla 20 M. Unif Santa Ana 
Hospital Militar Charla 21 M. Unif Aguachapan 
Hospital Militar Charla 23 M. Unif La Paz 
Hospital Militar Charla 21 M. Unif La Union, 

Costa ASOVIHSIDA Workshop 43 Adolesc. San Jose 
Rica 

ASOVIHSIDA Workshop 37 Adolesc. San Jose 
ASOVIHSIDA Workshop 45 Adolesc. San Jose 
ASOVIHSIDA Workshop 12 PWA San Jose 
Fund. Vida Counseling 4 PWA San Jose 

17 General 
Fund. Vida Workshop 43 Indige- Talamanca 

nous 
Fund. Vida Workshop 36 Adolesc. Escazu 

Belize 

Panama Equilab Charla 6 Sales Panama 
force 

Reprico Charla 22 Sales Panama 
force 

Mexico 

Hond. 

Total 16 NGOs 195 activities 2,109 



Inter-personallEC campaigns: 

Country Activities Location/Zone # parti- Target Cost 
cipants pop-

ulation 
Guatemala Tarde VIVE OASIS 50 MSMI $ 15.00 

Guatemala City TSW 
Tarde VIVE "La Sala" 35 CSW 

Guatemala City 
NocheVIVE EI Jade Night 25 CSW 

Club, 250 Clients 
Guatemala City 

Nicaragua VIVElavidaloca party Mateares bar, 15 MSM 
Manaaua 

VIVElavidaloca party Mateares bar, 15 MSM 
Manaaua 

VIVElavidaloca party EI Sandafo, 15 MSM 
Masaya 

VIVElavidaloca party EI Sandalo, 15 MSM 
Masaya 

VIVElavidaloca party Bar La 15 MSM 
Moderna, Rivas 

VIVElavidaloca party Bar San Jorge, 15 MSM 
Rivas 

NocheVIVE Managua '72 120 MSM 
restaurant, 
Managua 

V1VEmobile: 
Demos Truck parking, 30 Truckers 

Managua 
Demos Military school, 350 M. Unif. 

Managua 
Demos & sales promotion Construction 60 Men(con-

site, Matagalpa struction) 
Demos Condega Park, 50 General 

Estell 
Demos & sales Central Park, 100 General 

Estell 
Demos Radio Stereo 100 General 

Beso, Estell 
Sales promotion Billares 50 General 

Moreno, Estell 
Demos & sales Bar Variedades 10 CSW 

Matagalpa 
Demos & sales Bar renacimi- 12 CSW 

ento Matagafpa 
Demos & sales Bar Posada 8 CSW 

Matagalpa 
Demos Students' park 200 General 

Matagalpa 
Demos Bar EI Tuani, 18 Clients 

Matagalpa 
Demos & sales Mercado 80 General 

Guanica 

r . 



MataQalpa 
EI Salvador Noche VIVE Millenium gay 150 MSM 

disco, San 
Salvador 

NocheVIVE Atlacatl 200 PWA 
anniversary, 
San Salvador 

Costa Rica Noche VIVE Sauna Hispalisl 200 MSM 
Costa Rica 

Belize 
Panama 
Mexico 
Honduras 

Total 26 activities 2,188 

Sucesses: 

Interpersonal campaigns with MSM in Costa Rica seem to have a future with our local 
partner Gayness. Noches VIVE are becoming more popular within NGOs. In Nicaragua 
the MOU with PROSIM/MINSA has provided an opportunity to support young promoters 
who are dOing demonstrations and also selling condoms. 

Obstacles ISetbacks: 

It is still hard to get reports on time from NGOs, and even if they are delivered on time, 
there is a general lack of comments, which makes it difficult to appreciate the impact of 
activities from a quialitative point of view. 

$ 900.00 

$ 500 00 



PASMO Monthly lEe Report 

Month: August Quarter: Fourth 

NGO Training: 

Country NGO Type of training # of participants Location/Zone 
Guatemala Fundaespro HIV/AIDS 23 Guatemala City 

Condom use 
Sales 

Fundaespro HIV/AIDS 22 Guatemala City 
Condom use 
Sales 

PASMOIConsult HIV/AIDS 11 Guatemala City 
ants Condom use 

Social Marketing 
Nicaragua 
EI Salvador Las Dignas HIV/AIDS 12 Usulutan, EI 

Condom use Salvador 
Costa Rica 
Belize 
Panama Probidsida HIV/AIDS 12 Panama City 

Condom use 
Mexico 
Honduras FFS Condom use & 31 Tegucigalpa 

Social Marketing 25 San Pedro Sula 
Total 7 Activities 136 

Correct & Consistent Condom Use Activities: 

Country NGO Correct & Consistent # parti- Target LocationlZone 
Condom Use Activities pants pop-

ulation 
Guate ASI 22 WORKSHOPS 699 Adolesc. Sacatepequez, 

Proyecto Guatemala 
Hablando Claro de 
Sexualidad 
ASI La sala Workshop 16 CSW Guatemala City 
ASI Clfnica Luis 44 one-to-one counseling 10 PWA Guatemala City 
Angel Garcia 34 General 
ASI Linea 84 hot-line orientation 84 General Guatemala city 
Tel ef6n ica 
Gente Positiva Workshop 14 PWA Guatemala city 
OASIS Workshop 10 MSM Guatemala city 
OASIS Workshop 14 MSM Guatemala city 
OASIS-Rodalinda 8 street orientation & 132 CSW Guatemala city 

demos TSW 
MSM 

F. F .Iturbide Workshop 32 General Guatemala city 
F. F .Iturbide Workshop 54 General Guatemala city 

Nicara- Mujeres de Charla 44 General Matagalpa 
gua Matagalpa 



EISal. Atlacatl 1 de Dic Workshop 24 PWA San Salvador 
Atlacatl 1 de Dic Workshop. 22 PWA San Salvador 
Atlacatl 1 de Dic Charla 32 Adolesc. San Salvador 
ASPS Charlas 42 Adolesc. San Vicente 
ASPS Charlas 22 Adolesc. San Miguel 

I Flor de Piedra Workshop 30 CSW San Salvador 
I Flor de Piedra Charla 14 CSW Sonsonate 

Flor de Piedra Charla 17 CSW Puerto La 
Libertad 

Flor de Piedra Orientation & demos 9 CSW Sonsonate 
7 Clients 

Flor de Piedra Workshop 35 CSW Sonsonate 
Entre Ami~@s Workshop 47 Adolesc. San Salvador 
Entre Amig({i)s Workshop 13 MSM San Salvador 
Entre Amig({vs Street orientation & 87 TSW San Salvador 

demos 
Hospital Militar Charla 22 Men in Morazan 

Uniform 
Hospital Militar Charla 20 M. Unif San Salvador 
Hospital Militar Charla 23 M. Unif Usulutan 
Hospital Militar Charla 21 M. Unif San Vicente 
Hospital Militar Charla 24 M. Unif San MiQuel 
Hospital Militar Charla 23 M. Unif ChalatenanQo 
Hospital Militar Charla 22 M. Unif Santa Ana 
Hospital Militar Charla 20 M. Unit ~uachapan 
Hospital Militar Charla 22 M. Unit La Paz 
Hospital Militar Charla 22 M. Unit La Union 

Costa ASOVIHSIDA Workshop 13 PWA San Jose 
Rica 

ASOVIHSIDA Workshop 38 Adolesc. San Jose 
ASOVIHSIDA Workshop 39 Adolesc. San Jose 
ASOVIHSIDA Workshop 43 Adolesc. San Jose 
Fund. Vida Orientacion 6 PWA San Jose 

16 General 
Fund. Vida Workshop 41 Adolesc. Herradura 
Fund. Vida Workshop 40 Adolesc. Herradura 

Belize 

Panama 

Mexico 

Hand. 

Total 13 NGOs 195 Activities 1,979 



I 

Inter-personallEC campaigns: 

Country Activities Location/Zone # parti- Target Cost 
pants pop-

ulation 
Guatemala NocheVIVE Ephebus gay 250 MSM $ 250.00 

discol 
Guatemala City 

Miss Gay contest OASISI 200 MSM $ 80.00 
Guatemala 

Tarde VIVE OASISI 50 MSM& $ 15.00 
Guatemala TSW 

Kiosco VIVE Red zone! 75 CSW 
Guatemala City 

Nicaragua Demos & sales Bar Renacer! 8 CSW 
Boaco 

Demos & sales Parking loti 20 truckers 
Leon 

Community fair Demos & salesl 1000 General 
Juigalpa 

Community fair Demos & salesl 600 Men in 
Juigalpa Uniform 

University festival Demos & sales! 1500 General 
Managua 

EI Salvador Kiosco VIVE Central park! 350 PWA $ 110.00 
Cuscatlan 

Tarde VIVE I Flor de Piedra Bar Fuga! 75 CSW 
Sonsonate 

Tarde VIVE! Flor de Piedra Motel zonel 100 CSW 
San Salvador 

Costa Rica NocheVIVE Paris gay 200 MSM $ 
sauna! San 
Jose 

Belize 
Panama 
Mexico 
Honduras NocheVIVE Chaman gay 200 MSM 

disco/ S.Pedro 
Sula 

Total 14 activities 4,628 

Sucesses: 

PASMO trained 7 conslutants to be subcontracted through the region in order to maximize 
monitoring of activities an support NGOs in the implementation of interpersonal campaigns. Gay 
disco bars welcome Noches VIVE in Guatemala, EI Salvador, Honduras and Costa Rica. VIVE is 
being sold in three gay saunas in San Jose Costa Rica. Fundaespro, a newly recruited 
Guatemalan NGO is selling VIVE in poor areas of Guatemala City and nearby communities. 

500.00 



Obstacles ISetbacks: 

Although Noches VIVE are now recognized and welcome in gay bars, there is still resistance from 
the owners to sell condoms. Some discos give free condoms, others have no condoms available 
at a/l. 

EI Salvador has strong opposition from churches and other conservative groups these days, 
through aggressive TV and radio spots. Specifically, these groups are attacking sex education 
and condom use, 



PASMO Monthly lEe Report 

Month: September Quarter: Fourth 

NGO Training: 

Country NGO Type of training # of partici~ants 
Guatemala CRECER Condom use 15 
Nicaragua CEPRESI Condom use 40 
EI Salvador GTZ Condom use 28 
Costa Rica Grupo 28/28 HIV/AIDS 12 

Condom use 
Sales 

Belize 
Panama 
Mexico 
Honduras 
Total 4NGOs 6 activities 95 participants 

Correct & Consistent Condom Use Activities: 

Country NGO Correct & Consistent # parti- Target 
Condom Use Activities pants pop-

ulation 
Guatemala Gente 8 HIV/AIDS, Condom Use, 10 PWA 

Positiva one-to-one Counseling 
PDHG sessions 

Correct condom use 70 Gral. 
Correct condom use 45 Gral. 
Correct condom use 40 Gral. 

Nicaragua Cofersa HIV/AIDS, Condom Use & 50 Sales 
Condom Social Marketing Reps. 

UNAN HIVIAIDS & Condom Use 40 Gral. 
HIVIAIDS & Condom Use 21 Gral. 

EI Salvador 
Costa Rica 
Belize 
Panama Probidsida HIVIAIDS & Condom use 15 Gral. 

HIV/AIDS & Condom use 21 Gral. 
HIV/AIDS & Condom use 18 Gral. 

Mexico 
Honduras 
Total 5 NGOs 330 

Location/Zone 
Flores, Peten 
Managua 
San Salvador 
San Jose centro 

Location/Zone 

Zone 1, 
Guatemala City 

Guatemala City 
Quetzaltenango 
Zacapa 
Managua 

Managua 
Managua 

Panama City 
Panama City 
Panama City 

I 
ID"r , 



Inter-personallEC campaigns: 

Country Activities Location/Zone # parti- Target Cost 
pants pop-

ulation 
I Guatemala Condom demos - Kiosc USAC/Zone 12, 1,000 General $2,000 

Condom demos - Kiosc Guatemala City 1,000 General 
ConcerU condom sales 3,000 General 
Condom demos - Kiosc EXPOJUVENIL 

Z.9 Guat. City 3,500 Adolesc. $1,000 
NocheVIVE Disco/ 200 General 
NocheVIVE Quetzaltenango 200 General 
Noche VIVE 200 General 
Local Fair activities: Fair! 42,000 General 

· parades Quetzaltenango 
· contests (approx.7,000 
· jaripeos (horses) per day) (all) 
· brand promotion $5,000 

Nicaragua Condom Demos Drugstores! 23 General $100 
Managua 

Noche VIVE - CEPRESI Managua 150 MSM $200 
Sports & condom demos Manaaua 90 MSM $100 

EI Salvador HIV!AIDS info & Condom First Nat'l AIDS 158 General $5,000 
Demos - Kiosc Conference! San 158 General 

Salvador 167 General 
167 General 

NocheVIVE Gay disco! San 
Salvador 250 MSM $150 

Costa Rica NocheVIVE Saunal S. Jose 530 MSM $1,500 
NocheVIVE Disco! S. Jose 550 MSM $1,500 

Belize 
Panama Condom demos - kiosc Nurses National 270 General $600 

Conference 
/Panama City 

Mexico 
Honduras Condom demos - launch S. Pedro Sula 230 General 

NocheVIVE Disco! 
Tegucigalpa 100 MSM $150 

Condom demos - launch Tegucigalpa 300 General 
Total 23 activities 54,243 $17,300 

Sucesses: 

Condom demonstrations keep increasing in every activity implemented. NGOs seem to finally be 
getting the message that correct condom use is very low, and therefore are willing to allow and 
Implement demos with all audiences. A lot of interest has been shown by Hondurian NGOs to 
work in cooperation with PASMO, both to implement IEC activities as well as to sign Distribution 
agreements. In Panama the Ministry of Health is preparing an IEC plan to target high-risk 
populations, emphasizing condom use. PASMO will sponsor part of printing costs of targeted 
IEC materials. 

Obstacles ISetbacks: 

NGOs fail to provide timely information on activities implemented. Every month PASMO's IEC 
Coordinators call or visit both Directors and Educators, however we have not found a way to 
ensure on-time reporting. 



Quarter: Fourth 

Indicator 3.2 

PASMO Quarterly lEe Report 

Date: October 23, 2000 

Percentage of target population knowledgeable of correct condom 
use. 

To be measured in October 2000 and October 2003 by conducting the KAP study 

Lower Level Result 3.2 

NGO Training: 

Country NGO 
Guatemala 2NGOs 

Nicaragua 2 NGOs 

EI Salvador 3NGOs 

Costa Rica 1 NGO 

Belize 
Panama 1 NGO 

Mexico 
Honduras 1 NGO 

Total 10 NGOs 

Increased geographic coverage of target populations 
through inter-personallEC campaigns. 

Type of training # of participants Location/Zone 
4 HIV/AIDS, 71 Flores, Peten 
Condom Use & and Guatemala 
Social Marketing City 
worksho~s 
3 HIV/AIDS, 86 La Paz Centro, 
Condom Use & Chinandega and 
Social Marketing Managua 
workshops 
5 HIV/AIDS, 50 Usulutan and 
Condom Use San Salvador 
worksho~s 
3 HIVIAIDS, 12 San Jose 
Condom Use & 
Social Marketing 
workshops 

2 HIV/AIDS, 12 Panama City 
Condom Use 
workshops 

6 HIV/AIDS, 56 San Pedro Sula 
Condom Use & and Tegucigalpa 
Social Marketing 
workshops 
23 workshops 287 participants 



Inter-personallEC campaigns: 

Country Activities Location/Zone # parti- Target Cost 
pants pop-

ulation 
Guatemala 18 activities including Noches Quezaltenango 52,035 MSM, $7,345 

and Tardes VIVE, kioscs with and Guatemala CSW, 
condom demos and brand City CSW's 
promotion in local fair activities Clients, 
as well as 1 Miss Gay contest Adolesc. 

And Gral. 
Nicaragua 28 activities including Demos, Masaya, Rivas, 4,520 MSM, $5,400 

Noches VIVE, local fairs and Boaco, Leon, truckers, 
VIVElavidalica parties Juigalpa, men in 

Estell, uniform, 
Matagalpa and CSW, 
Managua CSW's 

clients 
and Gral. 

EI Salvador 8 activities, including Cucatlan, 1,775 PWA, $6,160 
workshops, demos, kiosc, and Sonsonate and CSW, 
Trades y Noches VIVE San Salvador MSM and 

General 
Costa Rica 4 Noches VIVE, aU in gay San Jose 1,480 MSM $4,000 

saunsas and discos 
Belize 
Panama 1 kiosc in National Nurses' Panama City 270 General $600 

Conference 
Mexico 
Honduras 4 activities including demos San Pedro Sula 830 MSM and $500 

during VIVE launchings and and General 
Noches VIVE in gay bars Tegucigalpa 



Indicator 3.2.1 Increased number of NGOs implementing correct and 
consistent condom use activities. 

Correct & Consistent Condom Use Activities: 

Country NGO Correct & Consistent # parti- Target Location 
Condom Use Activities pants pop-

ulation 
Guatemala 6NGOs 336 activities including 2,397 Adoles Sacatepequez, 

workshops, charlas, cents, Quetzaltenango, 
counseling and hot-line and MSM, Zacapa and 
street orientation CSW, Guatemala City 

PWA 
and 
Gral. 

Nicaragua 5NGOs 10 activities including 253 Adoles Rivas, Matagalpa 
workshops, demos and cents, and Managua 
charlas Gral. 

EI Salvador 5 NGOs 226 activities including 1,202 PWA, Santa Ana, San 
chari as, workshops, demos, CSW, Carlos Lempa, 
counseling and orientation CSW's Usulutan, San 

Clients, Vicente, 
MSM, Morazan, San 
Men in Miguel, 
uniform Chalatenango, 
adoles Aguachapan, La 
cents Union, Puerto La 
and Libertad and San 
women Salvador 

Costa Rica 2NGOs 55 activities including 473 Adoles Herradura, 
workshops, counseling and cents, Talamanca, 
orientation PWA, Escazu and San 

Gral. Jose 
And 
indigen 
ous 

Belize 
Panama 3NGOs 8 activities including 82 Panama City 

workshops and charI as 
Mexico 
Honduras 
Total 21 NGOs 635 activities 4,407 

Indicator 3.3 Percentage of target population reproting always using a condom 
with casual partners. 

This will be measured and reported from the KAP studies in 2000 and 2003. 

Lower Level Result 3.3 Increased frequency of condom use. 

This indicator will be measured by the KAP study but PASMO will report accomplishments 
leading to this behavior in the past quarter. 



Indicator 3.3.1 Increased level of mass media campaigns promoting 
consistent condom use. 

To be reported by the Marketing Department 

Sucesses: 

Activities with the military have increased in Nicaragua. NGOs seem to be understanding the 
importance of accessibility of condoms as a component of AIDS prevention. PASMO's 
participation in First National AIDS Conference of EI Salvador gained a lot of visibility for VIVE 
condoms. 

Obstacles ISetbacks: 

Dengue in EI Salvador has caught the attention of Policfa Nacional, Hospital Militar and ASPS. 
The military in Nicaragua have implemented various activities but have not reported them. 



~ 
PASMO 

PASMO GUATEMALA 
13 Calle 3-40, Zona 10 

Edif. Atlantis 8vo. Nivel Of. 804 
Tels.: (502) 366 1557 al 59 Fax: (502) 366 1567 

E-mail: pasmo@guate.net 

Appendix E 

Media Plans 

SALVADOR 
1 a. Calle Poniente 

Edif. A&M 2a. Planta Local 10 "8" 
San Salvador, EI Salvador, C.A. 

Tels.: (503) 260 6072, 260 5943, 260 4081 

NICARAGUA 
Del Puente EI Eden Cuadra y 1/2 arriba, 

Centro Comercial Periferico, M6dulos 
3 y 4, Managua, Nicaragua, C. A. 

Tel.: (505) 2493661 Fax: (505) 249 3662 

\1 0 



,., .. 29 de Septlembre al5 de Octubre deJ2llOO Marker 

Condones Vive 
t: , 

DOLAR 
Vanta: Lps. 15.00 

Compra: Lps. 15.22 

llega a Honduras apoyando 
campana contra el VIH 

Guiados por cl proposito d~ brin­
dar asistencia educatlVa en el area 
sexual, para asi disminuir la propa­
gaci6n del VIH/Sida en nuestro 
pars, Condones Vive desde agosto 
del presente ailo ha cmpczado a ser 
reconocido en los sectorcs mas pro­
pensos al contagio, gracias a la acti­
vacion del proyccto I'asmo ( Pan 
American Sccunty Marketmg). EI 
mismo ha sido inicialmente coordi­
nado por representantes de PSI 
(Population Service International), 
y las ONG's que existen en 
Honduras, asi como con 
In, Mini.!erio' de 
",dllcaclC>n V 
S,i1u" -

till'" U)1l 1.1 
tl''\ tiL' .llt.ll,\ 
IHIdd \0" pa 
qlH'tl',) tIL' l \mdD 

Ill'" \ 1\{' "11I1 ddt' 

Ill,!,', .Ill l"·.lIdl''' pcH,] 

Ilerrcra, coordinador nacional de 
Pasmo; julio Zuniga, coordinador 
de la Fundaci6n de Fomento de Sa­
Iud y Margarita Escobar, encargada 
de mercadeo y venta de Condones 
Vive. 

lQue es Pasmo? 
Es un proyecto de educacion Se­
xual, que es promovido por medio 
de 10 que Luis Fernando MarlincL 
denomin6 "Mercadeo Social", 

"Aunque nuestro objetivo 
es vender condones, 10 ha­

cemos con conciencia so­
cial", coment6 durante 

Sll discrtadon "Somo~ 

... It t tlllthit LJ 

..,e\uJ.I" pdT d 

d ... t th ... mt 

!1lllrt'11ll1 

11It'll) dt' 
ltll1t.tl!,h) .... til 1..'11 

tenllt'tidtil'''' \l'Ilt'll'<I'" 

Y 01 VIII/S,da 
Pm mcdlo de la, ONG\ v 

d hol ... Jllo de Itl(kl\l" ... 
Liasl''i ~OChllc ... , VU que 
~u costu cs de ul11carncn­
te Lps b 00 Y l'S dlS­
tribuido por Corpo­
racion CEFA 

Corldolles Vive, e!J 1111 am­
dOli lllbri£lldo, ell)'o costo 

es de Lps. 6.00 la ca;etil/a. Para brin­
dar una descripci6n 
completa del pro-

Mmlsterio de Salud 
se han desarroliado 
diversas campaiias 
de oricntaci6n, asi 
como charlas sobre 

ducto, asi como de los proyectos y 
apoyos publicitarios que estan 
orientados para hacer conciencia 
sobre el apropiado uso de los con­
dones, asi como la discreci6n en las 
practicas sexuales, se realiz6 el 
martes anterior una presentaci6n 
en los salones del Hotel Camino 
Real. Se cont6 con la presencia de 
propietarios y administradores de 
farmacias, supermercados, tiendas 
comerciaIes e invitados especiales. 

Presidi6 los actos Ia seno­
ra Daun Fest, representante regio­
nal de PSI; Luis Fernando Martf­
nez, coordinador regional del pro­
yecto Pasmo; Gerardo Palomo, Ge­
rente General de CEFA; Manuel 

el Uso correcto de los 
condones y las causas de contagios 
infecciosos, Aunque se han obsc­
quiado preservativos en el pasado, 
Pasmo promueve lirmemente la 
venta del mismo, pero a precios ac­
cCSlbles, ''Forque los condones son 
efectivos en la prevenci6n del Sida; 
porque en Centro America, easi el 
90% de los casos reportados se han 
dado por transmisi6n sexual y por­
gue no hay sulicientes recursos pa­
ra regalar condones a toda Ia pobIa­
ci6n'; argwnent6 Martinez, "ade­
mas, cuando se regaIa no se aprecia 
ni valora'~ 

Los grupos prioritarios de 
Pasmo son la trabajadoras sexuales 
y sus clientes; Hombres que tienen 

R(}berto OrJi£tlo, Ma/a14a diI OrJi£tlo, Gabriel Canales y Martlrt perez, asistie­
TOn a '" presentad61L 

Gerardo Pa/olllo, Lrds Femando Martinez, Dorm Fest, Mamie/Herrera y In­
lio Zrutiga, (neron los encargados de preselltar el Proyedo Pasrno y Condo­
rres V-roe. 

Gerardo Rodriguez, Victor Marmet Rodriguez, Lueth de Rodriguez y Roberto 
R.0drigllcz. represe1lttll1leS de Globo ComwlicaaOlles y Radio C01lga, respec­
tiVamellte. 

sexo con otros hombres; personal 
unifonnado; marinos y comunida­
des garifunas, 

A pesar de gue Honduras 
registra el mayor niimero de casos 
de infectados de VIH/Sida en Cen-

Los «Sistente. prulieron presenciar 
las demostradones sabre el usa co­
_ dill condon. 

tro America, este ha sido de los 111-
timos pafses en que se ha imple­
mentado el proyecto Pasmo, Sin 
embargo, el mismo ha empezado a 
aplicarse con exito desde agosto del 
presente ailo en sectores de alto 
riesgo y se ha planeado expllJldirlo 
a Ia mayor cantidad de comunida-

des, asi como presentarlos en insti­
tucionc> educativas. 

Ademas de Honduras, 
Panama y Mexico son las naciones 
que ya se han integrado a Pasmo y 
a partir de la proxima semana po­
dnin apreciar la campaila publicita­
ria de orientaci6n sexual y promo­
ci6n de condones Vive. 

La ca1idad de Vwe 
Las campailas de orientaci6n se­
xual de Pasmo, apoyan el uso de 
preservativos' y a partir del 2 de Oc­
tubre, en nuestro pafs, inicianin Ia 
promocion de Condones Vwe. 

Despues de Ia participa­
ci6n del sefior Martfuez, eI doctor 
Manuel Herrera se enearg6 de Ia 
descripcion del producto. "Condo­
nes Vive re11ne todas las exigencias 
como medicamento, Se elabora 
COn Latex natural ( Ires capas, para 
mayor eficacla y seguridad ); es lu­
bricado con lubricante natural y no 
produce initacion" 

Una de los atributos de 
Condones Vive es que tiene bien 
especi.6cado la feeba de elabora­
ci6n y vencimiento (tiene una dura­
bllidad de cinco ailos). 

Para Ia comerciaIizaci6n 
de Condones de Vive se pretende 
tener como puntas de venta puIpe­
rfas, tiendas de conveniencia en ga­
solineras, cantinas y burdeles, ade­
mas de lanna!:ias,'supennercados y 
centros de salud. 
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200105 

200109 
200109 
200109 
200109 
200109 
200109 

-

REPORlE DETALlE DE PAUTA rv"CONDONES VlVE" 
ABR-JUNlJUL-8EP 2000 

PAIS: GUATEMALA 
Lis Garcia 8/8/00 

INTERCABLE 100 0 100 015000.00 Q150.00 
MTVLATINO 20 20 QO.OO 
FOX 20 20 QO.OO 
AXN 20 20 QO.OO 
SONY 20 20 QO.OO 
FOX SPORTS 10 10 00.00 
XEW 10 10 QO.OO 

CANAL 3 ZigZag 5 2 7 037,500.00 Q7500.00 
CANAL 3 Vespertina 2 2 00.00 Q3750.00 
CANAL 7 Estelar 6 6 045 000.00 Q7,500.00 
CANAL 7 Noti-7 Noct 2 2 015,000.00 Q7,500.00 
CANAL 7 Vespertina 1 1 2 03,750.00 Q3,75O.00 
CANAL 7 Sabado Gigante 3 3 QO.OO Q7,500.00 - . . ' , 

,- 0.,<' '" , ""-"c,' , ".,~ ~~ .~ -~ ... 'I'-~-'~~~'~ ~, ,- --y";".,.,..~- 'T'':.!'''~'~" ~ ...... -- ~--- ~- - T" 

~~JrpTAt . \ ~, , 
" ._, J,14_",: .• : ",8.' , '",·!f?" "qJ)_~,,2§!l·P9," ,-,- ""'.~ . '", ,,~ .. -. . , 

~'- . ,,~< 

200106 INTERCABLE 

200295 CANAL 3 
200295 CANAL 3 
200295 CANAL 7 
200295 CANAL 7 
200295 CANAL 7 
200295 CANAL 7 

MTV LATINO 20 
FOX 20 
DISCOVERY C~ 20 
SONY 20 
FOX SPORTS 10 
XEW 10 
ZigZag 
Vespertina 
Estelar 
Noti-7 Noct 
Vespertina 
Sabado Gigante 

100 0 

6 3 
1 1 
5 
2 

4 
3 

100 
20 
20 
20 
20 
10 
10 

9 
2 
5 
2 
4 
3 

_iM4t1M~.I.I. 
015,000.00 

Q45,OOO.00 
Q3,750.00 
Q37,500.00 
015,000.00 

00.00 
QO.OO 

Q150.00 
QO.OO 
QO.OO 
QO.OO 
QO.OO 
QO.OO 
QO.OO 

Q7500.00 
Q3750.00 
Q7500.00 
Q7500.00 
Q3,75O.00 
Q7,500.00 

SEPTIEMBRE 
200284 INTERCABLE 100 

MTV LATINO 20 
FOX 20 
SONY 20 
FOX SPORTS 20 
XEW 10 
AXN 10 

o 100 
20 
20 
20 
20 
10 
10 

015,000,00 Q15O.oo 
QO.OO 
00.00 
QO.OO 
QO.OO 
QO.OO 
00.00 



PAIS: EL SALVADOR 
Lis Garda 8/8/00 

REPORTE DETAllE DE PAUTA TV "CONDONES vlve·· 
ABR-JUNlJUl-SEP 2000 

iffiJM§@~f~M¥9if@t#4$tk·,Ukjt:±Mi!fi~~:#J~~tt?1W::~~+1,;,@'sP:~<::~~-~'c@1ifiI5J<'"'~' ;.1 
* Abr-Jun no hubo pauta 

07/0010 Canal 2 Series Familiares 22 22 C49,720.00 
0710010 Canal 4 Franja 4,000 22 22 C49,720,OO 
0710010 Canal 6 Series Familiares 22 22 C49, 720. 00 

08/0010 Canal 2 Series Familiares 22 22 C49,720.00 
08/0010 Canal 4 Franja 4,000 22 22 C49,720.00 
08/0010 Canal 6 Series Familiares 22 22 C49,720.00 

09/0010 Canal 2 Series Familiares 

C2,260.00 
C2,260.00 
C2,260.00 

C2,260.00 
C2,260.00 
C2,260.00 

C5,085.00 



JULIO 
PACV4448 
PACV4448 
PACV4448 
PACV4448 
PACV4448 
PACV4448 
PACV4448 
PACV4448 
PACV4448 
PACV4448 

REPORTE DETALlE DE PAUTA TV "CONDONES VlVE" 
JUL-SEP 2000 

TV11 Pelicula 4 4 
TV 3-7 Novelas 4 4 
TV 3-7 Vistazo 4 4 
TV 5-9 Cristina 3 3 
TV 5-9 Hora humoristica 3 3 
TV 5-9 NocheGala 3 3 
TV 54 Cine 16 
TV 54 Torre de Babel 20 
TV6 Noticias 4 
TVTN5 Noticias 4 4 

.. ' . n _~_ " , ~ - - ... 

PAIS: HONDURAS 
Lis Garcia 8/8/00 

L. 14,000.00 l. 3,500.00 
L. 24,733.80 l. 6,183.45 
L. 15,283.80 l. 3,820.95 
L. 14,700.00 l. 4,900.00 
L. 32,200.35 l. 10,733.45 
L. 46,024.65 L. 15,341.55 
L. 4,000.00 l. 250.00 

L. 0.00 L. 250.00 
L. 15,864.00 L. 3,966.00 
L. 42,000.00 L. 10,500.00 
- ~ ~. - ~-.. ~ . ~. 

. c.:.o,.,. __ ..•... ~~_._ ... .5FPq:.6\L ........ _. ' ... :.' .' ..• " ~.~. , ...... : .. ' "': .. ~:..::... ... ~ .. !.!?....i .. ".~~.?.Q .,~. ::.?2.~ ... : l!.. ~Q8,8p~6.~p . 

PACV4453 TV11 Pellcufa 3 3 L. 10,500.00 L. 3,500.00 
PACV4453 TV 3-7 Novelas 3 3 L. 18,550.35 L. 6,183.45 
PACV4453 TV 3-7 VlStazo 5 5 L. 19,104.75 L. 3,820.95 
PACV4453 TV 5-9 CrIStina 6 6 L. 29,400.00 L. 4,900.00 
PACV4453 TV 5-9 Hara humoristica 3 3 L. 32,200.35 L. 10,733.45 
PACV4453 TV 5-9 NocheGa/a 2 2 L. 30,683.10 L. 15,341.55 
PACV4453 TV 54 Cine 12 L. 4,000.00 L. 333.33 
PACV4453 TV 54 Torre de Babel 20 L. 0.00 L. 333.33 
PACV4453 TV 6 Noticias 4 L. 15,864.00 L. 3,966.00 
PACV4453 TVTN5 Noticias 4 4 L. 42,000.00 L. 10,500.00 

«I • 

., 

SEPTIEMBRE 
PACV4901 TV11 Pelrcula 3 3 L. 10,500.00 L. 3,500.00 
PACV4901 TV 3-7 Novefas 3 3 L. 18,550.35 L. 6,183.45 
PACV4901 TV 3-7 VlStazo 5 5 L. 19,104.75 L. 3,820.95 
PACV4901 TV 5-9 Cristina 6 6 L. 29,400.00 L. 4,900.00 
PACV4901 TV 5-9 Hora humorfstica 3 3 L. 32,200.35 L. 10,733.45 
PACV4901 TV 5-9 NocheGaJa 2 2 L. 30,683.10 L. 15,341.55 
PACV4901 TV 54 Cine 12 L. 4,000.00 L. 333.33 
PACV4901 TV 54 Torre de Babel 20 L. 0.00 L. 333.33 
PACV4901 TV6 Nolicias 4 L. 15,864.00 L. 3,966.00 
PACV4901 TVTN5 Noticias 4 4 L. 42,000.00 l. 10,500.00 
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PAIS: NICARAGUA 
Lis GarcIa 818100 

REPORTE DETALLE DE PAUTA TV "CONDONES VIVE" 
ABR.JUN/JUL-SEP 2000 

07/0010 Canal2 Gran Premiere 3 
07/0010 Canal2 8abado Gigante 3 
07/0010 Canal2 Novelas 6 
07/0010 Canal2 Notlcias 1 
07/0010 Cana12 EstaSemana 3 
0710010 Canal2 Juego de Estrellas 2 
0710010 Canal2 Cine del Vlemes 

0710010 Canal4 Multinoticlas 3 
07/0010 Canal8 Radio uno TV 5 
0710010 Canal 12 Notl12 2 
07/0050 Canal2 Gran Premiere 2 
07/0050 Canal2 Sabado Gigante 2 
0710050 Canal2 Novelas 4 
07/0050 Canal 2 Noticias 4 
07/0050 Canal2 Cine del Viernes 

07/0050 Canal2 Ally McBeaI 

07/0050 Canal4 Multinotlclas 4 
07/0050 Canal6 SIg1021 12 
0710050 Canal 8 Radio uno TV 5 
07/0050 Canal 12 Noti12 3 
07/0050 Canal 13 Cine Noctumo 30 

,- -~~ - . . - " • ~ -tr 

94 , ,. TOTAI,g ._J,~ , 
.,~ --- " ~ '-.- - ~" 

0810010 Canal 2 Gran Premiere 3 
08/0010 Canal 2 Sabado Gigante 2 
08/0010 Canal2 Novelas 5 
08/0010 Canal2 NOIiGias 5 
08/0010 Canal 2 Cine del Vlemes 
08/0010 Canal 4 Mullinoticias 5 
08/0010 Canal 4 Tl!anes del Ring 3 
08/0010 Canal 8 Radlo uno TV 4 
08/0010 Canal 12 Notl12 4 
08/0050 Canal2 Gran Premiere 3 
08/0050 Canal2 sabado Gigante 2 
0810050 Canal 2 Nove/as 3 
08/0050 Canal 2 Noticias 1 
08/0050 Canal 2 Cine del Viernes 
08/0050 Canal 2 ER SaIa de UrgenGia 

08/0050 Canal 4 Muftinotlclas 6 
08/0050 Canal 6 Siglo21 12 
08/0050 Canal8 Radio uno TV 5 
0810050 Canal 12 Noli 12 5 

o. S "dTS "'.. ~ 
c, _I3PQiLc.-:1.gt?Lc 

3 
3 
6 
1 
3 
2 

3 3 
1 4 

5 
2 
2 
2 
4 
4 

1 1 
2 2 
6 10 

12 
S 
3 

32 62 

... " , , ., 
,':, ,~§.,. " ,119 . 

3 
2 
5 
5 

3 3 
3 8 

3 
4 
4 
3 
2 
3 
1 

1 1 
1 1 
3 9 

12 
5 
5 

-, 

C$21,898.60 C$7,299.53 
C$28,237.67 C$9,412.56 
C$43,797.20 C$7,299.53 
C$6,403.10 C$6,403.10 
C$21,898.60 CS7299.53 
C$14,400.00 C$7,200.00 

C$o.ao C$2,612.00 
CS11,139.00 C$3713.00 
C$9,SOO.00 C$1,900.00 
C$8,000.00 C$4,000.00 
C$9,732.71 C$4866.36 
C$12,550.08 C$6,275.04 
CS19,465.42 C$4,866.36 
C$4,763.91 C$1,190.98 

C$o.ao C$2612.46 
C$O.OO C$986.08 

C$8,OOO.00 C$2,000.OO 
C$5,890.85 C$490.90 
C$8,836.28 C$1,767.26 
C$7,500.00 C$2,500.00 
C$4,500.00 C$150.00 

.- _~ ~ e~ 

,C;:$24.6Ai~ ~,42 

C$22,003.43 C$7,334.48 
C$18,915.23 C$9,457.61 
C$36,672.38 C$7,334.48 
C$32.168.75 C$6,433.75 

C$O.OO C$2,625.00 
C$18,565.00 C$3,713.00 
C$8,299.54 C$2,766.51 
C$7,600.00 C$1,900.00 

C$16 000.00 C$4,OOO.OO 
C$14,668.95 C$4,889.65 
C$12,610.15 C$6,305.08 
C$14.66S.95 C$4,889.65 
C$4284.S8 C$4,284.88 

CSO.OO C$2,612.46 
C$0.00 C$1,741.64 

C$12 000.00 C$2,OOO.00 
C$5,890.85 C$490.90 
C$a 836.30 C$1,767.26 
C$12,500.00 C$2,500.00 

I 
1 " 
i, ) 
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SEPTIEMBRE 

PAIS: NICARAGUA 
Lis Garcra 8/8/00 

REPORTE DETALLE DE PAUTA TV "CONDONES V1VE" 
ABR-JUN/JUL-8EP 2000 

08/0050 Canal 13 Cine Noctumo 41 41 82 C$6,150.00 C$150.00 

09/0010 Canal 2 Gran Premiere 3 3 C$22,112.35 C$7,370.78 
09/0010 Canal 2 Sabado Gigante 2 2 C$19,008.86 C$9,504.43 
09/0010 Canal 2 Novelas 5 5 C$36,853.92 C$7,370.78 
09/0010 Canal 2 Nolicias 5 5 C$32,328.00 C$6,465.60 
09/0010 Canal 2 Cine del Vfernes 3 3 C$O.OO C$2,638.00 
09/0010 Canal 4 Muffinolicias 4 4 8 C$14,852.00 C$3,713.00 
09/0010 Canal 4 Tltanes del Ring 4 4 C$11,120.83 C$2,780.21 
09/0010 Canal 8 Radio uno TV 5 5 C$9,500.00 C$1,900.00 
09/0010 Canal 12 Noli 12 3 3 C$12,000.00 C$4,000.00 
09/0050 Canal 2 Gran Premiere 3 3 C$14,741.57 C$4,913.86 
09/0050 Canal 2 SSbado Gigante 2 2 C$12,672.58 C$6,336.29 
09/0050 Canal 2 Novelas 4 4 C$19,655.42 C$4,913.86 
0910050 Canal 2 Noticlas 2 2 C$8,612.18 C$4306.09 
0910050 Canal 2 Cine del Viemes 2 2 C$O.OO C$2,637.96 
09/0050 Canal 2 ER SaIa de Urgencia 2 2 C$O.OO C$1,758.64 
09/0050 Canal 4 Multinoticlas 5 3 8 C$10,000.00 C$2,000.00 
09/0050 Canal 6 siglo21 12 12 C$5,890.85 C$490.90 
09/0050 Canal 8 Radio uno TV 5 5 C$8,836.30 C$1,767.26 
09/0050 Canal 12 Noli 12 6 6 C$15,OOO.OO C$2500.00 
0910050 Canal 13 Cine Nocturno 44 44 88 C$6,600.00 C$150.00 
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PAIS: COSTA RICA 
Lis Garcia 10/04/2000 

REPORTE DETALLE DE PAUTA TV "CONDONES VIVE" 
ENERO· MARZO 2000 

'''''''Enero no hubo pauta"'''''' 

REPORTE DETALLE DE PAUTA TV "CONDONES VIVEJI 

ABR-SEP 2000 

ABRIL 
Canal 7 Gran Prix 2 2 ¢391,BOO.OO 
Canal 7 TV Mejenga 2 2 ¢127,200.00 
Canal 7 Telenoticias 2 2 ¢223,200.00 
Canal 6 Mufleca Brava 2 2 ¢1BO,OOO.OO 
Canal 6 Titanes en el Ring 2 2 ¢170,OOO.OO 
Canal 6 Cinema 6 4 2 6 ¢397,440.00 

__ ,U~!,'t!fu <-,- , - .... ".: .l.,~.,:,,'(!. , '.~ Y''L~·~·>t.5iJ~tif,~)JV.!;·.! 

"''''Mayo ill septiembre no hay pauta"''''''' 

¢195,900.00 
¢63,600.00 

¢111,600.00 
¢90,OOO.OO 
¢85,OOO.OO 
¢99,360.00 

(I 
\ I 
I. 



AGOSTO 

REPORTE DETAllE DE PAUTA TV "CONDONES ViVIE" 
JUl-5EP 2000 

PAIS: PANAMA 
Lis Garcia 8/8/00 

NJA C2 WCW 3 3 B/.582.00 B/.194.00 
Sin Censura 1 1 B/.373.45 BI.373.45 
La Cascara 1 1 B/.543.20 B/.543.20 
Hecho en Pana.rna 1 1 B/.407.40 B/.407.40 
Que tal site digo 1 1 B/.407.40 B/.407.40 
Poveda Show Jo 1 1 B/.543.20 B/.543.20 
Te!ecaos 1 1 B/.388.00 B/.388.00 
Francisco e! Matematico 2 2 B/.746.90 B/.373.45 
DiVersi6n Famlliar 2 2 8/.746.90 B/.373.45 
Rotativas mixtas 17 17 B/.O.OO B/.145.00 

C4 WWF 2 2 8/.748.17 B/.374.09 
PrlmeraFlla 4 4 B/. 1 ,496.34 B/.374.09 
Aires de mi tierra 2 2 8/.831.30 B/.415.65 
Roialivas diumas 29 29 B/.O.OO B/.95.00 

Ci3 Premier 2 2 B/.1,188.27 B/.594.14 
Reggae Mania 1 1 B/.286.07 B/.286.07 
Los Compadres 1 1 B/.308.07 Bf.308.07 
calle 13 2 2 B/. 1 ,232.28 B/.616.14 
Cine Extraordinario 1 1 B/.704.16 B/.704.16 
Novelas Rolativas 1 1 B/.572.13 B/.572.13 
Rotatlvas diumas 10 10 B/.O.OO B/.200.00 

SEPTJEMBRE 
N1A C2 WCW 1 1 B/.194.oo B/.194.00 

SinCensum 1 1 B/.373.45 B/.373.45 
LaC!!scam 1 1 B/.543.20 B/.543.20 
Hecho en Panama 2 2 B/.814.80 B/.407.40 
Poveda Show Jo 1 1 B/.543.20 B/.543.20 
Francisco eI Matematico 1 1 B/.373.45 B/.373.45 
DiVersI6n Famirlar 1 1 B/.373.45 B/.373.45 
Mundo Hollywood 1 1 B/.388.00 B/.388.00 
Rotativas noctumas 4 4 B/.O.OO B/.230.00 

C4 WWF 1 1 8/.374.09 B/.374.09 
Aires de ml tierra 1 1 8/.415.65 B/.415.65 
Lenta Loco 1 1 B/.374.09 BI.374.09 
Prlmera Fila 2 2 8/.748.17 B/.374.09 
Rolalivas dlumas 4 4 B/.O.OO B/.95.00 

Ci3 Reggae Mania 1 1 B/.286.07 BI.286.07 
VJdeo Concte T 1 1 B/.200.98 B/.200.98 
Los Compadres 1 1 B/.385.09 B/.385.09 
Calle 13 1 1 B/.616.14 B/.616.14 
Cine Extmordinario 1 1 B/.704.16 B/.704.16 
Novelas Rotativas 1 1 B/.572.13 B/.572.13 
Rotalivas diumas 3 3 B/.O.OO B/.200.00 

-1· "'t\-----... 

*** En julio no hubo pauta 



PAIS: GUATEMAlA 
Us Garcia 8/8100 

REPORTE DETALLE DE PAUTA RADIO "CONDONES VlVE" 
ABR..JUNlJUL..sEP 2000 

ABR..JUN 
o o o 00.00 00.001 

"" En Abr-Jun no hubo pauta .. 

Mes Presup . Vehiculo. c Cober(ura Inversion . 
JUUO 

200107 Atrn6sfera Cfudad de GUA 165 165 08000.00 048.48 
200107 Tacana Sam Marcos San Marcos 108 54 162 03645.00 033.75 
200107 Yo Si Sideral CltKIad de GUA 108 54 162 Q13365.00 0123.75 
200107 Tropicalida Ciudad de GUA 108 54 162 09801.00 090.75 
200107 Alta Sigma CttKlad de GUA 108 36 144 09801.00 090.75 
200107 Fiesta Cludad de GUA 108 36 144 Q6156.00 057.00 
200107 Exitos CftKlad de GUA 108 54 162 06156.00 057.00 
200107 Solar Jutiapa Juliaga 108 54 162 Q2430.00 022.50 
200107 Mar Puerto Barrios 90 90 180 04387.50 048.75 
200107 Jalapa Stereo Jalapa 90 90 180 02700.00 030.00 
200107 Ke Buena Cluc!ad de GUA 90 90 180 Q5400.00 060.00 
200107 8risa Zacapa 108 54 162 04050.00 Q37.50 
200107 Top 106 Huehue1enango 90 90 180 01350.00 015.00 
200107 Banana Puerto BarrIos 90 90 180 02025.00 Q22.50 
200107 FM Ritmo EscU/nUa 108 36 144 Q3,645.00 033.75 
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AGOSTO 
200287 Atm6sfera Cludad de GUA 184 184 Q8000.00 Q43.48 
200287 Tacana Sam Marcos San Marcos 108 54 162 03645.00 033.75 
200287 Yo Si Sideral Cluc!ad de GUA 108 54 162 Q13365.00 0123.75 
200287 Tropic81ida Cluded de GUA 108 54 162 09801.00 090.75 
200287 AlfaSigma Cfudad de GUA 108 36 144 09801.00 Q90.75 
200287 Fiesta Cfudad de GUA 108 36 144 06156.00 Q57.00 
200287 Exitos Cfuded de GUA 108 54 162 Q6156.00 057.00 
200287 Solar Jutiapa Jutiapa 108 54 162 02430.00 022.50 
200287 Mar Puello Barrios 90 90 180 Q4387.50 048.75 
200287 Jalap.s stereo Ja~ 90 90 180 Q2700.00 030.00 
200287 KeBuena Ctuded de GUA 90 90 180 Q5400.00 060.00 
200287 Brisa ZaC8ll9 108 54 162 Q4050.00 037.50 
200287 Top 106 Huehuetenal!!lO 90 90 180 01350.00 Q15.00 
200287 Banana Puerto Barrios 90 90 180 Q202500 022.50 
200287 FM Ritmo EsculnUa 108 36 144 03,645.00 033.75 

SEPTIEMBRE 
200294 Atm6sfera Ctuded de GUA 168 168 08000.00 Q47.62 
200294 Tacana Sam Marcos San Marcos 90 45 135 Q3037.50 033.75 
200294 Yo Si Sidersl Ciudad de GUA 108 54 162 013365.00 0123.75 
200294 TroDicalida Ctudad de GUA 90 45 135 Q8l67.50 090.75 
200294 AlfaSigma Ctudad de GUA 90 33 123 Q8l67.50 090.75 
200294 Fiesta Cludad de GUA 108 36 144 Q6155.00 Q57.00 
200294 Exitos Ctudad de GUA 108 54 162 06156.00 057.00 
200294 Solar JutiaDa Jutiapa 90 45 135 02025.00 022.50 
200294 Mar Puerto Barrios 75 75 150 03656.25 048.75 
200294 Jalapa Stereo Jalapa 75 75 150 02250.00 030.00 
200294 Ke Buena Cludad de QUA 75 75 150 04500.00 Q60.00 
200294 Brisa Zacapa 90 45 135 03375.00 Q37.50 
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ABRIL 
0005 
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TOTAL . , 
- . , .-

REPORTE DETAllE DE PAUTA RADIO "CONDONES vlve" 
ABR..JUNlJUL-SEP 2000 

Astral San SalvadorfNac 48 48 
La Chevere San Salvador/Nae 48 48 
Fama Stereo San Salvador/Nae 48 48 
Fiesta San SalvadorlNac 48 48 
Guapachosa San SalvadorlNac 48 48 
10S Salsa San SalvadorlNae 48 48 
Frontera Ahuchapan 48 48 
Soda Stereo Santa Ana 48 48 
Caracol La Umon 48 48 
St. Tropical Usulutan 48 48 
Dial Usulutan 48 48 
La Gigante Chalatenango 48 48 

PAIS: EL SALVADOR 
Lis Garcfa 8/8/00 

C2,592.00 C54.00 
C3,744.00 C78.00 
C1,680.00 C3S.00 
C2,496.00 C52.00 
C2,592.00 CS4.00 
C1,680.00 C35.00 
C1,200.00 C25.00 
C1,104.00 C23.00 
C1,080.00 C22.50 
C1,968.00 C41.00 
C1,104.00 C23.00 
C1,200.00 C25.00 

~-. , c 
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.* En mayo y junio no hubo pauta 

JULIO 
07/0020 CMvere San Salvador/Nae 84 84 C4,536.00 C54.00 
07/0020 Scan San SalvadoriNae 84 84 C2,940.00 C3S.00 
07/0020 Cadena Central San SalvadorlNae 78 78 C6,084.00 C78.DO 
07/0020 La Musiquera San SalvadorlNae 98 98 C5,096.00 CS2.aa 
07/0020 ABC San Salvador/Nae 78 78 C4,212.00 C54.aO 
07/0020 Femenina San Salvador/Nac 0 0 CO.OO CS2.Da 
07/0020 Guapachosa San Salvador 0 0 CO.OO Ci00.aO 
07/0020 105 Salsa san Salvador 0 0 CO.OO C8D.DO 
07/0020 Uanera OrIente 0 0 CO.OO C54.00 
07/0020 Nortel1a Oriente 0 0 CO.OO C65.00 
07/0020 Popular Oriente 98 98 C2,4S0.00 C25.00 
07/0020 Chaparrastigue Oriente 0 0 CO.OO C39.00 
07/0020 FM 94 SanlaAna 91 91 C2,093.00 C23.00 
07/0030 YXY San SalvadorlNac 143 143 C14,058.33 C98.31 
07/0030 1080 San Salvador/Nae 143 143 Ci0,503.35 C73.45 
07/0030 Fiesta San SalvadoriNac 143 143 C7917.91 C55.37 
0710030 Fama Central 130 130 C5,B76.00 C45.20 
07/0030 Uanera Oriente 130 130 CS,S09.40 C42.38 
0710030 Nortef\a Oriente 143 143 C6,060.34 C42.38 
07/0030 Popular Oriente 130 130 C5,S09.40 C42.38 
07/0030 Chaparrastique Oriente 143 143 C5,650.00 C39.51 
0710030 Nortef\a Usulutan Usulutan 130 130 

AGOSTO 
08/0020 CMvere C13,221.00 C1D1.70 
08/0020 Guapachosa C10,180.17 C71.19 
0810020 10S Salsa C7,271.5S CSO.85 
08/0020 Nortefia C6,060.34 C42.38 
08/0020 Popular C5,509.40 C42.38 

08/0020 FM 94 C2,58S.44 C18.08 
08/0030 Fama C4,S20.00 C45.20 
08/0030 Uanera C4 238.00 C42.38 
08/0030 Norteila CB,060.34 C42.38 
08/0030 Popular CS,509.40 C42.38 



SEPTIEMBRE 

PAIS: EL SALVADOR 
Us Garcfa 8/8/00 

REPORTE DETAllLE DE PAUTA RADIO "CONDONES VWE" 
ABR.JUNlJUl-8EP 2000 

09/0020 Chevere san Salvador/Nac 130 130 C13,22i.00 C101.70 
08/0020 Guapachosa San Salvador 143 143 C10,180.17 C71.1S 
08/0020 105 Salsa San Salvador 143 143 C7,271.55 CSO.8S 
08/0020 Nortefia Oriente 143 143 C6,060.34 C42.38 
08/0020 Pop_ular Oriente 130 130 C5,509.40 C42.38 
08/0020 Chaparrastique Oriente 143 143 C5,650.00 C39.S1 
08/0020 FM 94 Santa Ana 143 143 C2,585.44 Ci8.08 
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AGOSTO 
PACV4898 
PACV4898 
PACV4898 
PACV4898 
PACV4898 
PACV4898 
PACV4898 
PACV4898 
PACV4898 
PACV4898 

I PACV4898 
I PACV4898 

PACV4898 
PACV4898 

REPORTE DETAllE IDE PAUTA RADIO "CONDONES VOVE" 
JUl-8EP 2000 

-
W105 AHatida, SIa. Barbara, Cortes 270 
W107 La Paz, Comayagua, Fco. Morazan, Parafso 270 
Cadena R. Impacto Comayagua, Intibuca, La Paz 270 
Conga Sta. Barbara, Cortes, Voro 270 
Cortes Cortes 270 
St. Fama Voro, SIa. Barbara Cortes 270 
HRNDiario Nacfonal 54 
KeBuena EI Paraiso, Fco. Morazan, La Paz, Comayagua 270 
Leed Choluteca, Valle 270 
Patio Voro, Attantida 270 
RockN POP Cortes,Fco.Morazan 270 
Valle Choluteca, Valle 270 
Voz de Occidente 270 
St. VoxFM Tegu. San Pedro. Ceiba 309 

~:!*2f: ::}::e~*:!·~· tt':1!= !j¥:::;::::~ .. , . 
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~. . 
SEPTIEMBRE 

PACV4899 W105 Atlatida, SIa. Barbara, Cortes 260 
PACV4899 Wi07 La Paz, Comayagua, Feo. Morazan, Pamfso 260 
PACV4899 Cadena R. Impacto ComayagUB, Inbbuca, La Paz 260 
PACV4899 Conoa Sm. Barbam, Cortes, Yoro 260 
PACV4899 Cortes Cortes 260 
PACV4899 St Fama Yoro, Sta. Barbara, Cortes 260 
PACV4899 HRN Diario Naclonal 52 
PACV4899 KeBuena EI Paraiso, Fco. Morazan, La Paz, Comavagua 260 
PACV4899 Leed Chofuteca, Valle 260 
PACV4899 Patio Yoro. AHantida 260 
PACV4899 RockN PoP Corles,Fco.Morazan 260 
PACV4899 Valle Choluteca, Valle 260 
PACV4899 Voz de Occldente 260 
PACV4899 St. VoxFM Tegu. San Pedro, Ceiba 298 

270 
270 
270 
270 
270 
270 
54 

270 
270 
270 
270 
270 
270 
309 
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260 
260 
260 
260 
260 
260 
52 

260 
260 
260 
260 
260 
260 
298 

~l\"L· 
~.. l' 

P' --'~~>~~:t,~', " 
¥ ' , " .. '. = 

PAIS: HONDURAS 
Lis GarcIa 8/8/00 

L. 25 650.00 L. 95.00 
L. 22410.00 L. 83.00 
L. 6 750.00 L. 25.00 
L. 10800.00 L. 40.00 
L. 8910.00 L. 33.00 
L. 21600.00 L. SO.OO 
L. 13,586.00 L. 251.59 
L. 12150.00 L. 45.00 
L. 5400.00 L. 20.00 

L. 16200.00 L.60.00 
L. 13,500.00 L. 50.00 
L. 2160.00 L. 8.00 
L. 7560.00 L. 28.00 

L. 23,175.00 L 75.00 

':*~~;'P&+;~~·~i 

L. 24700.00 L 95.00 
L. 21580.00 L.83.00 
L. 6 500 00 L 25.00 

L. 10400,00 L.40.00 
L. 8 580.00 L 33.00 

L. 20 800,00 L. 80.00 
L. 13586.00 L 261.27 
L. 11,700.00 L 45.00 
L. 5200.00 L.20.00 
L. 1560000 L 60.00 
L. 13000.00 L.50.00 
L. 2 080.00 LS.OO 
L. 7280.00 L.28.00 
L. 22,350.00 L 75.00 

'y.-:"-:CQ:~~' .. - ! 



SEPTIEMBRE 

SEPTIEMBRE 

PAIS: NICARAGUA 
Lis Garcia 8/8/00 

REPORTE DETALlE DE PAUTA RADIO "CONDONES VIVE" 
JUL-SEP 2000 

DEPARTAMENTAL 

09/0030 San Cristobal Chinandega 124 72 196 C$3.255.00 C$26.25 
09/0030 Dario le6n 124 72 196 C$3,720.00 C$30.00 
09/0030 Universal Masaya 124 72 196 C$3,720.00 C$30.00 
09/0030 Diriangen Granada 124 72 196 C$3,255.00 C$26.25 
09/0030 Sultana Granada 124 72 196 C$2.511.00 C$20.25 
09/0030 Ondas del Sur Cerezo 124 72 196 C$2.511.00 C$20.25 
09/0030 Rumbos Rivas 124 72 196 C$2,511.00 C$20.25 
0910030 Centro Boaco y Chontales 124 72 196 C$1,860.00 C$15.00 
0910030 Stereo ABC Estell 124 72 196 C$3,255.00 C$26.25 
09/0030 Monumental Jinotega 124 72 196 C$2,511.00 C$20.25 
0910030 st. Yes Matagalpa 124 72 196 C$3,255.00 C$26.25 
09/0030 Matagalpa Matagalpa 124 72 196 C$2,511.00 C$20.25 
09/0030 Segovia Nueva Segovia 124 72 196 C$2.511.00 C$20.25 
09/0030 Mogoton Ocetal 124 72 196 C$2,511.00 C$20.25 
09/0030 Zinica MAS 124 72 196 C$1,395.00 C$11.25 
09/0030 Bluefields MAS 124 72 196 C$1,395.00 C$11.25 
0910030 Morenita MAS 124 72 196 C$1,395.00 C$11.25 
09/0030 Caribe MAN 124 72 196 C$1,395.00 C$11.25 
09/0030 Juvenil RAAN 124 72 196 C$1,395.00 C$11.25 
09/0030 13 de octubre San Carlos 124 72 196 C$1,395.00 C$11.25 
0910070 San Cristobal Chinandega 57 34 91 C$2,850.00 C$50.00 
0910070 Dario leon 57 34 91 C$2,964.00 C$52.00 
09/0070 Universal Masaya 57 34 91 C$2,280.00 C$40.00 
09/0070 Sultana Granada 57 34 91 C$2,280.00 C$40.00 
09/0070 Ondas del Sur Cerezo 58 34 92 C$2,030.00 C$35.00 
0910070 Rumbos Rivas 58 34 92 C$2,030.00 C$35.00 
09/0070 Centro Boaco y Chontales 55 31 86 C$1.650.00 C$30.00 
09/0070 Stereo ABC Esteli 54 31 85 C$2,700.00 C$50.00 
09/0070 Monumental Jinotega 55 31 86 C$1,92S.00 C$35.00 
09/0070 St. Yes MatagaJpa 54 31 85 C$2,700.00 C$50.00 
09/0070 Mogoton Qeotal 54 31 85 C$2,430.00 C$45.00 
09/0070 Zinica RAAS 55 31 86 C$1,375.00 C$25.00 
09/0070 Juvenil MAN 55 31 86 C$1,100.00 C$20.00 
09/0070 13 de octubre San Carlos 55 31 86 C$1,650.00 C$30.00 

~ _, . ,_., ... ,0,_-. ---"-_...1 

09/0020 Musical Managua y Nac 119 66 185 C$8,925.00 C$75.00 
09/0020 Romllntica Managua y Nac 124 31 155 C$12.462.00 C$100.50 
09/0020 UNO Managua y Nac 124 66 190 C$9.951.00 C$80.25 
09/0020 Mia Managua y Nae 124 67 191 C$4,340.00 C$35.00 
0910020 Corporacion Managuay Nac 52 o 52 C$4,500.00 C$8S.54 
09/0020 Tigre Managua y Nac 124 72 196 C$10,602.00 C$85.50 
09/0020 Tiempo Managua y Nac 124 72 196 C$5,115.00 C$41.25 
09/0020 La Primerisima Def:>. Managuay Nac 52 o 52 C$4.500.00 C$86.54 
0910060 Mia Managua y Nac 93 50 143 C$6,51 0.00 C$70.00 
09/0060 Romantica Managua y Nac 100 34 134 C$15,OOO.00 C$150.00 
0910OS0 Juvenil Managua y Nac 93 50 143 C$13,950.00 C$150.00 
09/0060 Ya (Noticiero) Mal'l89UaxNac 45 23 68 C$5,000.00 C$111.11 
09/0060 Tigre Managua y Nac 94 50 144 C$15.980.00 C$170.00 
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PAIS: NICARAGUA 
Lis Garcfa 8/8/00 

REPORTE IOETAllE DE PAUTA RADIO "CONDONES ViVEQ· 
ABR-JUN 2000 

DEPARTAMENTAL 

San CristObal Chinandega 108 60 168 C$2.700.00 C$25.00 
Dario Loon 108 60 168 C$3.240.00 C$30.00 
Universal Masaya 108 60 168 C$3.240.00 C$30.00 
Diriangem Granada 108 60 168 C$2.700.00 C$25.00 
Sultana Granada 108 60 168 C$2.160.00 C$20.00 
Ondas del Sur Carazo 108 60 168 C$2.160.00 C$20.00 
Rumbos Rivas 108 60 168 C$2.160.00 C$20.00 
Centro Boaco y Chontales 108 60 168 C$1.620.00 C$15.00 
Stereo ABC Estelf 108 60 168 C$2.700.00 C$25.00 
Monumental Jinotega 108 60 168 C$2.160.00 C$20.00 
St. Yes Matagalpa 108 60 168 C$2.700.00 C$25.00 
Matagalpa Matagalpa 108 60 168 C$2,160.00 C$20.00 
Segovia Nueva Segovia 108 60 168 C$2,160.00 C$20.00 
Mogot6n Ocotal 108 60 168 C$2,160.00 C$20.00 
Zinica RAAS 108 60 168 C$1.080.00 C$10.00 
Bluefields RAAS 108 60 168 C$1,080.00 C$10.00 
Morenita RAAS 108 60 168 C$1.080.00 C$10.00 
Caribe RAAN 108 60 168 C$1,080.00 C$10.00 
Juvenil RAAN 108 60 168 C$1.080.00 C$10.00 
13 de octubre San Carlos 108 60 168 C$1.080.00 C$10.00 
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REPORTE DETAllE DE PAUTA RADIO "CONDONES VIVE" 
JUL-SEP 2000 

'I),GOSTO 
N/A Wao 97112 Naciona/ 

Wao 97112 Nacional 

Rock & POP Provo CerrtIaIes 
Super Estaci6n Provo Centra/es 

Sol Col6n 

FM Lo Nuestro Los santos, Herrera, Veraguas, Chlliqul, SUr Provinclas 
SuperQ Provincias Centrales 

st. Azul Panama, Col6n, Oanenj'Prov. Centrales 

La Caliente Provo Centra!es!playas 

La Caliente Provo Centraleslplayas 

La Caliente Provo Centra!es!playas 

La Caliente Provo Centraleslplayas 

FM99 Nacional 
Fabulosa Panama, CoI6n, Chiriqui, Secas del Toro, Prov, Centrales 

Hit CoI6n 
Planet Provo Centrales 
8B Stereo Provo Centrales 

" ~"'. , . .. 
-

N/A Wa097112 Nacional 
Wao 97112 Naclonal 
Rock & Pop Provo Centrales 
Super Estaci6n Provo Centrales 

Sol Col6n 
FM La Nuestro Los Santos, Herrera, Vemguas, Chirigul, Sur ProvinClas 
SuperQ Provinclas Centrales 
st. Azul Panama, CoI6n, Oarten y ProVo Centrales 

La Caliente Provo Centraleslplayas 

La Caliente ProVo Centraleslptayas 

La Caliente Provo Centraleslplayas 

La Caliente Provo Centraleslpla~_ 
FM99 Nacional 

Fabulosa Panama, ColOn, Chiriqui, Bocas del Toro, Provo Centrales 

Hit Col6n 

Planet ProVo Centrales 
BBStereo ProVo Centrales 

" ,. 
.~ 

III bonificaci6n sa ill1lcluyen mencioll1les, presentacion, despedida, ponches y cuiias. 
julio no hubo paum. 

152 
114 
184 92 
184 69 
184 69 
125 50 
114 57 
138 207 
114 38 
48 
24 
48 
184 69 
184 69 
162 729 
162 54 
184 46 
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152 
114 
184 92 
184 69 
184 69 
125 50 
114 57 
138 207 
114 38 
48 
24 
48 
184 69 
184 69 
156 702 
156 52 
184 46 
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152 
114 
276 
253 
253 
175 
171 
345 
152 
48 
24 
48 

253 
253 
891 
216 
230 
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PAIS: PANAMA 
Lis Garcia 818/00 

8/.2,280.00 B/.1S.00 
8/.912.00 B/.8.00 
8/.1,104.00 B/.6.00 
B/.736.00 B/.4.00 
B/. 1,104.00 B/.6.00 
8/.350.00 B/.2.80 
8/.1,140.00 B/.10.00 
8/.828.00 B/.6.00 
8/.684.00 B/.6.00 
8/.250.00 B/.5.21 
8/.450.00 B/.18.75 
8/.250.00 B/.5.21 
8/. 1,656.00 B/.9.00 
8/. 1,472.00 B/. B.OO 
8/.400.00 B/.2.47 
8/.300.00 B/.1.85 
8/.920.00 B/.5.00 
·l~~'1.'~.:..:~.L~ . , 

n .. h. 
152 8/. 2,280.00 B/.15.00 
114 B/.912.00 BI.8.00 
276 8/.1,104.00 B/.6.00 
253 8/.736.00 BI.4.00 
253 B/.1,104.00 BI.6.00 
175 B/.350.00 B/.2.80 
171 B/.1,140.00 8/.10.00 
345 B/.828.00 B/.6.00 
152 B/.684.00 B/.6.00 
48 8/.250.00 B/.5.21 
24 B/.450.00 BI.18.75 
48 B/.250.00 Bf.5.21 
253 B/. 1,656.00 B/.9.00 
253 B/. 1,472.00 BI. B.OO 
858 8/.400.00 BI.2.56 
208 8/.300.00 BI.1.92 
230 8/.920.00 BI.5.00 
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