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Academy for 
Educational 
Development 

IJ-~ I. 

November 12, 1993 

Mr. Jim Wilson 
We Mbl 
suite 1020 
1350 Connecticut Avenue NW 
Washington, D.C. 20036 

Subject: Agreement No. 212277-12 under A.I.D. Cooperative 
Agreement No. CCN-00010-A-00-3045-00 (ROSCON - Russian 
Social Conversion Project); AED No. 21-2277 

Dear Mr. Wilson: 

In accordance with the subject cooperative agreement between the 
Agency for International Development and the Academy for 
Educational Development (hereinafter referred to as "Grantor"), the 
Grantor hereby grants to We Mbl (hereinafter referred to as 
"Recipient"), the sum of $24,843.00 to provide technical services 
in support of the subject project, as described in Attachment 1, 
entitled "Schedule" and Attachment 2, entitled "Program 
Description." 

This Agreement is effective and obligation is made according to the 
date in Section II of the Schedule and shall apply to commitments 
made by the Recipient in furtherance of program objectives during 
the period beginning with the effective date of this Agreement and 
ending on December 15, 1993. 

This Agreement is made to the Recipient on condition that the funds 
will be administered in accordance with the terms and conditions as 
set forth in Attachment 1, enti tIed "Schedule", Attachment 2 , 
entitled "Program Description," and Attachment 3 entitled "Standard 
Provisions," which have been agreed to by the Recipient. 

1255 23rd Street, NW. 
Washington, D.c. 20037 
(202) 862-1900 
Telex 197601 ACADED WSH 
Fax (202) 862-1947 
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We Mbl 
November 12, 1993 
Page Two 

Please sign both copies of this letter to acknowledge your receipt 
of the Agreement, and return one copy to Grantor, AED/Washington. 

Str!;r~lY' 

~arJji~l~ 
contracts Administrator 

Attachments: 
1. Schedule 
2. Program Description 
3. Standard Provisions 

Approved by: 

• 
, AED/Washington 

Jean de Malvinsky, AED/Moscow 

Accepted by: 

We Mbl 

Q,w~ 

Date 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

We Mbl 
November 12, 1993 
Page Two 

Please sign both copies of this letter to acknowledge your receipt 
of the Agreement, and return one copy to Grantor, AED/Washington. 

Str!;r~lY' 

~arJji~l~ 
contracts Administrator 

Attachments: 
1. Schedule 
2. Program Description 
3. Standard Provisions 

Approved by: 

• 
, AED/Washington 

Jean de Malvinsky, AED/Moscow 

Accepted by: 

We Mbl 

Q,w~ 

Date 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

I. 

II. 

III. 

ATTACHMENT 1 - SCHEDULB 

Purpose of Agreement 

The purpose of this Agreement is to provide support for the 
ROSCON Russian Social Conversion Program, as more 
specifically described in Attachment 2 to this Agreement 
entitled "Program Description. " Specifically, this 
Agreement is for the production and placement in "Izvestia" 
and in "We Mbl" of a supplement titled Individual 
Initiative. The supplement consisting of stories 
highlighting successful Russian entrepreneurs will be 
published in both Izvestia and We Mbl on or before December 
8th 1993. The supplement will cover two full pages in We 
Mbl. Izvestia will announce the publication in We Mbl on 
its front page and will carry excerpts from the supplement 
in the body of the paper. The Izvestia reprint will cover 
between 1/4 to 3/4 pages. Izvestia will also announce the 
publication on Moscow Open Radio. 

Period of Agreement 

This Agreement is effective from the date of signature of 
both the Grantor and the Recipient. Unless otherwise agreed 
to by the Grantor in writing, the expiration date of this 
Agreement is December 15, 1993, meaning that no Grantor 
funds under this Agreement shall be applicable to goods not 
furnished or services not performed for the program by this 
date. 

Responsibilities of Parties 

1. The Recipient assumes the following responsibilities: 

a. We/Mbl is responsible for production of the 
supplement and for coordination and liaison with 
Izvestia. The content of the supplement is 
described in Attachment 2. ownership rights, 
including copyrights, will be held by Recipient to 
the extent provided for in the clauses entitled 
"Patent Rights" and "Publications" in the standard 
Provisions found in Attachment 3 to this Agreement. 

2. The Grantor assumes the following responsibilities: 

a. Provision of information for the development of the 
supplement: 

b. Under its Cooperative Agreement with USAID, 
provision of financial assistance and support for 
the production and placement of the programs cited 
in III.1.a. A payment totalling $24,843.00 will be 
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IV. 

V. 

made according to the financial terms specified 
below to cover expenses related to the production 
and publication of the supplement. Up to 50 copies 
each of We Mbl and Izvestia carrying the Individual 

. Initiative supplement will be provided to 
AED/ROSCON. AED/ROSCON reserves the right to use 
these supplements for educational purposes. 

Amount of Agreement and Payment 

1. The Grantor hereby obligates the amount of $24,843.00 
for purposes of this Agreement. 

2. Payment will be made in the following manner: 

a. A first payment of $12,421.00 (50%) will be 
transferred upon final execution of the Agreement 
and within ten (10) working days of 
AED/Washington's receipt of an invoice by 
Recipient; 

b. $12,421.00 (50%) will be transferred upon the 
publication of the supplement and satisfacto:y 
completion of scope of work' (as indicated 1n 
III.1.a. above) and within ten (10) working days of 
AED/Washington's receipt of an invoice by 
Recipient; 

c. Invoices shall be addressed to: 

ROSCON Project Director 
Academy For Educational Development 
1255 23rd street, N.W. 
Washington, D.C. 20037, U.S.A. 

And can be submitted by fax to: 202-862-1947 

Unforeseen Circumstances 

1. Neither side will be liable in whole or in part for not 
carrying out its responsibilities if such is the result 
of circumstance above and beyond their control such as 
flood, fire, earthquake or other natural disasters, war 
or military activities and also for acts or decrees by 
one or the other government which may come into force 
after the conclusion of this agreement. 

2. I f any of such circumstances directly impact on the 
ability of fulfilling responsibilities on time as 
indicated in the Agreement, including its Attachments, 

2 
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VI •. 

VII. 

then the parties will either (1) negotiate an 
appropriate time table for fulfillment of their 
responsibilities or (2) will negotiate an equitable fee 
for the work that has been completed. In the case of 
the-latter, the Recipient will return the appropriate 
amount of the sum advanced if the negotiated amount is 
less than the advance. 

Dispute Resolution 

All disputes that arise in relation to this Agreement will 
be resolved in accordance with the following procedures: 

1. An effort will be made to resolve all disputes 
based on decisions of the USAID Agreement Officer 
for the Grantor's Cooperative Agreement with the 
Agency for International Development; 

2. When decisions of the USAID Agreement Officer are 
not binding on the parties to this Agreement and 
are not acceptable to either or both of the 
parties, disputes will be resol ved in accordance 
with the laws of the International court in The 
Hague. 

special Provision 

1. Staff Recruitment: The Recipient agrees that all staff 
recruitment for positions funded by the Grantor will be 
carried our through an appropriate competitive process and 
the salary levels will be in accordance with community and 
professional standards. 

2. Travel and Per Diem: The Recipient will provide for the 
Grantor's approval a copy of its travel and per diem policy 
covering both domestic and international travel for any 
staff, program participants and technical assistance, not to 
exceed u.s. Government rates. In the event the Recipient 
does not establish a policy, u.s. Government regulations 
governing travel and per diem shall apply. 

3. Consultant Pees: Compensation for consultants retained 
by the Recipient hereunder shall not exceed, without 
specific approval of the Grantor, either the highest rate of 
annual compensation received by the consultant during any 
full year of the immediately preceding three years; or the 
maximum rate of a Foreign ~ervice officer, Class 1 (FS-l) 
(as periodically amended) for u. s. consultants, whichever is 
less. compensation for consultants who are Cooperating 
country Nationals shall not exceed the prevailing 
compensation paid to the personnel performing comparable 

3 
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work in the cooperating country as determined by the A.I.D. 
Mission. A daily rate is derived by dividing the annual 
compensation by 260. 

VIII. Authorized Geographic Code 

The authorized geographic code for all procurement using 
funds provided by the Grantor under the Agreement is the 
united states and Russia, meaning that all goods and 
services financed by this Agreement shall have, with respect 
to goods, their source and origin and, with respect to the 
suppliers of services, their nationality in the united 
states or in Russia. 

IX. Standard Provisions 

The Standard Provisions applicable to this Agreement are 
contained in Attachment 3, entitled "Standard Provisions". 

X. Copies of Agreement 

The agreement has been negotiated and signed in duplicate in 
Russian and English languages. In case of dispute, the 
English language version will rule. Duplicate copies are 
provided to each side. 

ATTACHMENT 2 - PROGRAM DESCRIPTION 

The following scope of work and timetable. 

We Mbl shall develop and publish stories that will cover but not be 
limi ted to: partnership between a Moscow and Syracuse High School, 
examples of successful entrepreneurs of the older generation 
(grandfathers/fathers) and younger generation (sons)~ highlight of 
growing consumer movement in Russia with a link to the work of 
Ralph Nader; profiles of a successful businesswoman in the 
cosmetics sector and a successful male entrepreneur involved in 
jewelry manufacturing and the successful creation of the 
independent and self supporting Russian National Orchestra. 

Phase I. AED/ROSCON provides an initial payment. We Mbl completes 
needed research and editorial work. AED/ROSCON will have the right 
to review the stories prior to publication. 

Phase II. The supplement is published in We Mbl (Russian and 
English editions) as a two page spread by December 8th or earlier. 
Reprints from the supplement (with not less than 1/4 page) will 
appear in Izvestia on or about the same date. Izvestia will 
announce the supplement on the front page of the issue in which the 

4 
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supplement will appear. 

Phase III. Fifty copies of We Mbl and Izvestia containing the 
supplement will be provided (in both English and Russian as 
applicable) to AEDjROSCON. AEDjROSCON provides final payment to We 
Mbl. 

Phase IV. If appropriate, a focus group will be conducted by 
AEDjROSCON with WejMbl and or Izvestia participation to test reader 
response to the supplement. 

5 
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ATTAC~3:BUDGET 

The following budget is prepared to cover research, writing and publishing of a supplement titled 
Individual Initiative in We Mbl (English and Russian) and Izvestia (Russian) newspapers. The 
circulation will be 1 million (Izvestia) and 200,000 (We Mbl). 

Printing 

Salaries and Wages 

Reporters/Writers 
Editors 
Designer 
Typist~ 
Accountant 
Photographers 
Translators 

Direct Costs 

fax 
phone 
paper/xerox 
local transportation 
regional transportation 
postage 
other expenses 

Total 

$15,183.00 

$2,000.00 
$1,000.00 
$ 520.00 

550.00 
480.00 
250.00 
450.00 

$1,200.00 
550.00 

75.00 
285.00 

1,500.00 
50.00 

750.00 

$24,843.00 
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ANAL YSIS OF THE POLL CONDUCTED BY THE FOCUS-GROUP TO 
EV ALUATE THE ATITlUDE TOWARDS ADVERTISEMENT 
MATERIALS OF THE "CHOICE OF RUSSIA" POLmCAL BLOC 

The poll was conducted on November 26, 1993. Seven persons (2 women 
and 5 men) were interviewed. Their age was within 18 to 45 year's age 
group range. They had high school education and higher education both 
technical and in the field of the humanities. Their occupation was a 
representative of an academic institute, a programmer, an employee of the 
joint venture, an engineer, a medical doctor, an editor, and a student. 

The first group of questions pertained to the information that was necessary 
to make up one's mind during the elections, to the sources of the above 
information, as well as the principle of familiarization of the interviewed 
persons with the questions related to the elections, to the level of the 
formation of the attitude of the above persons to the elections, and to their 
,position as electors. 

FAMILIARIZATION. THE SOURCES OF INFORMATION 
The familiarization of the members of the focus-groups with the candidates 
to the State Duma is minimum. Somewhat better information they had about 
the political blocs which they associate not with a certain political bloc, but 
with its party leaders. 

The interviewed persons most often considered the television to be a 
trustworthy information source (four participants of the focus-group put it on 
the first place). Two persons trusted more to the newspapers, one more 
person explained that he had no time to watch TV. Two more persons put 
the newspapers, as the trustworthy sources, second after the television. One 
person trusts the street ads more than to anything else. One more person 
trusts the information obtained from conversations with her friends. 

One person of the interviewed group specifically emphasized her mistrust 
towards the television ("They purposely distort everything"). One of the 
interviewed persons who had no possibility to read the newspapers he trusts 
("Pravda", "Sovetskaya Rossiya" -- "Soviet Russia"), prefers the television 
to the remaining sources of information. 
There was another version of answering. "The newspapers provide with 
information, the television provides with emotions." 
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Thus, the television is the main source of information, that most strongly 
affects the sympathies and antipathies of the people and forms their opinion. 
Therefore, any telecast advertisement attracts a bigger audience than the 
newspapers, wall leaflets, and posters. 

POLnITCALSYMPATHrnS 

Only three persons fully defined their political sympathies (two persons 
prefer "The Choice of Russia" whereas one person prefers "The Leftist 
Democratic Party of Russia." One of the interviewed persons splits her 
sympathies between Gaydar and Yavlinskiy. 

In the given focus-group the bloc "The Choice of Russia" and its leader E. 
Gaydar is.perceived as more sympathetic. 

NEED OF INFORMATION 

Answering the question about the nature of the pre-election information that 
is interesting to him, one the interviewed person mentioned the complete 
absence of this information, whereas another person noted that she needed 
purely technical information, such as the rules how to fill out the ballot
papers, etc. 

Four persons would like to know more about pre-election platforms of the 
candidates (one person was very interested in the candidates' attitude toward 
the economy, whereas another person wanted to know the methods of 
realization of economic reforms). Three persons needed the information 
about candidates (especially, stability of their political viewpoints). One of 
the interviewed persons without even mentioning the topic said that he 
wanted to know more specific facts. 

The need of information is great. This information generally pertains to pre
election platforms and personalities of the candidates who have the above 
platforms. However, the most interest was revealed by the persons who had 
already established their political preferences (or at least by those who do 
not care about the elections). Considering the above-mentioned results, it is 
possible to emphasize the stories about the bloc leaders and present the 
information about their political platforms through the leaders themselves. 
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If we have to discuss what affects more the choice of political bloc -- the 
contents of its political platform or the personalities on the upper part of the 
party listing, then four interviewed persons pointed out at the leader, the 
candidate. Two persons said that both the personalities and their political 
platforms are important (one of them put the priority of the personality over 
the political platform), the second person emphasized the priority of the 
political platform, the political viewpoint. 

One of the interviewed persons (a supporter of Zhirinovskiy) specifically 
emphasized the importance of the leader's personality. "The leader can 
formulate everything and he will tell what to do." 

Taking into account the unquestionable and conclusive influence of the 
leader's personality on formation of political sympathies, it is important to 
point out that the majority of the participants was talking respectfully about 
E. Gaydar during the entire experiment with the focus-group. In our opinion, 
during the election campaign special attention should be devoted to those 
traits and qualities of E. Gaydar which are already formed in the image of a 
reliable, knowledgeable professional-practitioner. Therefore, in our mind 
the political advertisement should exclude even the slightest hint at his 
playfulness, superficiality, populism. 

INFORMATION REELS 

# 1. Rules of elections to the State Duma. 

All the interviewed persons pointed out at the usefulness of TV reels. 
However, three persons expressed the opinion that the reel is watched better 
if it is shorter. This observation brought about an objection, the reels is filled 
with information. If it was shorter, the text should be speeded up that can 
even more irritating than its possible prolongation. 

As far as its informativeness is concerned, only one interviewed person was 
fully satisfied. One person thinks that there is no infonnation whatsoever. 
Others think that this infonnation is primary, superficial, and it is already 
sufficiently known. 

It should not be excluded that the noted dissatisfaction with informativeness 
is partially connected with the technical defect of the film (interruptions, lost 
sound). 

3 
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One of the interviewed person did not like this reel, "The Red Square smells 
a Communist orientation. The children are jumping similar to the sneaker 
advertisement. " 

#2. Rules of operations of polling stations. 

The similar feeling (slight dissatisfaction but not complete rejection) was left 
after the TV reel that told us about the rules of operation of polling stations. 
Only one person said that this reel was more informative than the previous 
one. Two persons had a contradictory opinion (it is new information only 
about three and 15 days). 

Six persons suggested to shorten the reel and link it to the previous one. One 
person suggested to remove only part of it, the part where voters are putting 
their ballot-papers into ballot-boxes. One person suggested to remove the 
"lyric" part with old people, women, and children. 

#3. Instruction on filling out the ballot-papers. 

The highest grades were given to the TV reel with the description of the 
ballot-papers. Its information was accepted as "useful", "very useful", 
"good", "just the one that I need." 

Two interviewed persons excited apprehension that the perception of reels 
will be hampered, if all of them are shown simultaneously. One person 
thinks that they are not supposed to be shown together, "you will become 
tired and will not be able to understand them". Another person said that it 
was necessary to periodically change both head-pieces and end-pieces, 
because monotony irritates. 

On the whole the information TV reels had rather positive evaluation than 
the negative one. The general note was to shoot the introductory and 
conclusive head-pieces and not to show all the reels during one single 
advertisement show. 

#4. "Information on the urban background." 

The last explanatory TV reel was, most negatively received by the audience. 
One of the opinion was "it is very poorly made both as an advertisement and 

4 
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as a piece of information." The attempt to mix up both the information and 
advertisement function was perceived as the mixture of styles. 

There are also technical drawbacks. "The city noise is disturbing", "the 
voices are strained", "the information presented in the reel cannot be 
memorized, the ears do not hear it normally." 

Five persons suggested to stop showing this reel, 

The interviewed persons think it is very important that these reels did not 
interrupt the regular TV programs. These reels fit most such TV programs 
like "Novosti" ("News"), "Vesti" ("News") which attract many viewers. 

As far as the sequence of presentation of these reels is concerned, the 
different opinions were given. One of the interviewed persons suggested to 
combine them. Another person suggested to show only one reel, that we 
numbered as #3. The majority of the interviewed persons suggested to 
alternate the demonstration of these reels and they give their preference to 
the third one. 

We would not recommend to telecast reel # 4, because it can hurt the cause 
of "Choice of Russia." The first three reels are not perceived as the 
advertisement of the political bloc and they are evaluated positively. It is 
much better to show them in tum in various advertisement series. 

REELS WITH PARTICIPATION OF E. GA YDAR. 

The three reels with participation of E. Gaydar were discussed: 

# 1. The static picture with the flag at the background. 
#2. The picture with the flag with moving stripes at the background. 
#3. With the video row. 

The interviewed persons including "Choice of Russia" supporters were 
unanimous in their opinion that they did not like all three reels. The 
qualitative and the quantitative evaluations are highly coordinated. Nobody 
said anything positive. 

The reel review brought the feeling of compassion to "this respectable man", 
the feeling of disappointment and indifference. 

5 
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Evaluating the reels, the participants expressed the following opinions: 

"It is a primitive reel. It is ridiculous." (The opinion of an active supporter of 
"Choice of Russia") . 
"Anti advertisement." 
"It is all inappropriate, despite the fact I respect him." (The opinion of an 
active supporter of "Choice of Russia"). 
"It is a cheap ad." 
"A poorly made reel. It makes me confused". 
"Just a parody." 

In opinion of the interviewed persons E. Gaydar's participation in the reel 
can decrease sympathies towards him not only among the general 
population but also among his supporters. 

"With all my respect towards Gaydar, a man and an economist, this reel has 
not added another plus in respect towards him. It looks absurd." (The 
opinion of an active supporter of "Choice of Russia"). 

"The politician should not show up in advertisement reels." (The opinion of 
an active supporter of "Choice of Russia"). 
"E. Gaydar is not photogenic." 
"Sometimes it is unpleasant to look at Gaydar." 
"I do not like Gaydar and when I see him I switch my TV to another 
channel." 

The spoken text is presumed to be too long or it is not understood at all. 
"Empty words and nothing more." 
"The text is not convincing." 
"It is too long." 

When the backgrounds were compared, the opinions were quite different. In 
opinion of some interviewed persons the video row is distracting, therefore, 
the perception of the text is lost. It was also noted the disparity between the 
contents of the text and the video row, that causes perplexity. Moreover, the 
negative opinion of the latter could be explained by the fact that "the video 
row looks like the head-piece of the "Novosti dnia" ("News of the day") 
newsreel. "Comparatively to the present day events these old frames look 
like return to the past. " 
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Part of the participants said that it would be better if anything "did not 
flash", "did not distract". 

The reel was evaluated on the 7 -point scale. (Seven points -- the reel is very 
good, 1 point -- the reel is very poor). 

#1 
#2 
#3 

Average point 
1.3 
1.4 
1.0 

Thus, the most negative opinion was given to the reel with the video row. 
The prevailing point was 1. Some participants gave it 3 points. They 
explained it in this way, "The man was talking, hew was trying hard." 
However this point has nothing to do with the quality of the reel. 

PLAY REELS 
1. "WALL WITH INSCRIPTIONS" REEL 

On the whole the reel was accepted favorably. It was characterized like 
"funny", "original", "good and nice", "short", "an unobtrusive 
advertisement. " 

Some participants gave it the following characteristics, "more or less good", 
"nonnal, average reel." 
More than half of all the participants (5 out of 7) had different responses, 
like: I liked it, it brought a feeling of easiness, a kind smile. Other 
participants conveyed their opinions in the following negative remarks, 
however, they found the idea of the reel to be original. 

The negative opinions were the following: 
"A frivolous reel." 
"It does not carry any information." 
"The characters do not look natural, their eyes have no expression." 
"The idea is original, but its realization could be more natural." 

The reel was evaluated on the 7 -point scale: 
One time only -- 5 points, (it was given by a supporter of the Leftist 
Democratic Party of Russia), Other participants evaluated it equally (3 to 3) 
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at 3 and 4 points. 
The average point was 3.7 points. 

2. REEL WITH THE DOG ("I will not go to vote ... "). 

The majority of participants (5 out of 7 participants) accepted the reel 
positively and received high points. The typical expressions were "The reel 
is good", "a very nice reel", "it is very pleasant." 

The participants informed that the reel "excites the feeling of easiness", 
"good, kind feelings." 

There were also negative opinions, such as, "a poor reel", "the anti 
advertisement", "the reel is harmful from the viewpoint of "Choice of 
Russia" were connected rather with the text itself but not with its artistic 
performance or with its idea. "I would accent it differently, because the 
second part seems to be lost", then "I will not go" reel puts me on guard." 
Due to the fact that the first part of the phrase sounds more emotionally than 
the second one (the emphasis is on "I will not go"), the reel can produce an 
opposite result. 

Four participants of the poll objected. Their negative opinions agreed with 
one thing, namely, "the contrast between the first and the second part of the 
phrase is attributed by the emphasis." 
"I did not like the voice. It did not belong to a child. This voice does not 
excite joy. " 

The reel was evaluated on the 7 -point scale: 
The 5 points prevailed (4 participants). 
One time only points were 4,3, and O. 
The average point was 3.9. 

3. REEL WITH THE DOG ("They do not take us"). 

This reel was inevitably compared with the previous one and it was 
unanimously voted as a success. 

There were the following expressions: 
"This remark is berter." 
"There is no such drawback that was present in the previous reel." 
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"I liked the second reel better." 
"It is more successful because of the wording." 

The reel was evaluated on the 7 -point scale: 
The points 6 prevailed (5 participants). 
One time only points were 5 and 4. 
The average point was 5.6. 

4. REEL "THE BENCH". 

The most typical opinions about this reel are the following: 
"Shallow (primitive, feeble, just nothing). It does not stir up any emotions." 
More than half of the participants called this reel shallow. 

One fourth of the participants expressed their feeling of perplexity that is 
stirred up by this reel. 
One interviewed person evaluated this reel as good and he understood it as a 
reminding to go and vote. He informed that watching this reel he could not 
understand whether it was a political advertisement of "Choice of Russia" or 
just an advertisement of elections. 

The reel was evaluated on the 7 -point scale: 
More then half of the interviewed persons gave it 1 point, one fourth of the 
participants gave it 3 points (because the reel was short and not very ugly), 
one time only points were 2 and 3. The average point was 2.3. 

5. REEL "BOOTS". 

Most participants did not like this reel (5 answers). This reel stirred up 
indifference on numerous occasions and there was only one positive opinion. 
The reel was considered as "mediocre," "of a very low quality", "unnatural", 
"senseless", "rude", "anti-advertisement". 

After the show the participants had the following feelings: 
irritation ("they show us the way we used to be, we have changed); 
hostility ("do boots represent our rigorous life? Will "Choice of Russia" 
attempt to change it? It is very rude); 
rejection ("it coincides with my mood." It is very unpleasant when they 
remind us for the second time"). 
sarcasm, perplexity ("what do the boots have to do with it? The symbol of 
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militarization? "Choice of Russia" is fighting the boots, that is it. The 
"Choice of Russia" bloc is a serious bloc, but here they look like Mr. 
Zhirinovskiy, who promised everybody pineapples and champagne. In 
this reel we have the same picture, saying "Let's change shoes and 
everything will be OK"); 
"compassion to all of us, Russians. This is a symbol of our miserable life. 
We should remember how poorly we live to prevent us to look back at 
our past." 

The reel was evaluated on the 7 -point scale: 
The point 1 prevailed (3 participants) . 
The point 2 was given twice. 
One time only points were 3 and 5. 
The average point was 1.7. 

6. REEL "FLAGS" 

On the whole the reel stirred up a neutral-negative opinion. One fourth of 
the participants did not like it. When the reel was being discussed, the 
following opinions sounded" "average", "normal, unobtrusive", "nothing", 
"failure", "shallow", as well as "original", and "precise." 

The positive moments were characterized as: 
"democracy" (reds, greens, browns -- select and vote); 
"an interesting fact the reds were put together with the browns); 

More than half of the interviewed persons had a question, "What does the 
national flag have to do with it?" 
"You can vote for any bloc under the national flag". 
"The symbol and the national flag cannot take different positions. You 
cannot refuse to vote for your national flag, if you are a citizen." 
"To chose your symbol as a national flag does not sound very logically. This 
idea is not clear, if it exists at all." 

There was one opinion that the reel contents go into one's mind and remind 
about the elections. 

The reel was evaluated on the 7 -point scale: 
The point 3 prevailed. 
The point 4 was given twice. 
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One time only points were 1 and 5. 
The average point was 3.3. 

7. REEL "GESTURES" 

The reel stirred up contradictory feelings among the participants. 
Nevertheless the non-verbal response among the participants was laughter. 
The range of feelings caused by this reel was fluctuating from approved 
down to hostility. 
"It attracts my attention." 
"They made it good." (An I8-year old participant). 
"Something original, unusual." 
"Bad taste." 
"It is vulgar." 
"It is rude, unethical." 

The remarks were related to some incompetence of the reel. "It was not 
thought out up to the end. There is no conclusive gesture. What gesture 
should belong to "Choice of Russia"? 

There were other opinions. 
"I have a feeling that N.S. Khrushchev was resurrected. The theater of 
absurd." 
"It is vulgar, because it does not correspond to Gaydar's figure." 
"It does not correspond to reality. Deception. Why here -- the people had? 
The people has it even now. " 

Somebody presumed that the reel attracts young people who could hardly be 
attracted by anything else. 
The results of discussion of the reel indicate that the highest point was given 
by the youngest participant. 

The reel was evaluated on the 7 -point scale: 
The point 1 was given about half of the participants. 
The point 4 was given by one fourth of the participants. 
One time only points were 2 and 7. . 
The average point was 2.9. 
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RATING OF REELS 

Reel with the dog ("They do no take us. ") 
Reel with the dog ("I will not go. ") 
Reel "Wall with Inscriptions" 
Reel "Flags" 
Reel "Gestures" 
Reel "The Bench" 
Reel "The Boots" 

Average 
point 
5.6 
3.9 
3.7 
3.3 
2.9 
2.3 
1.7 

After all seven reels were arranged, the second place was given to the reel 
"Wall with inscriptions." In other aspects the first group of four reels was 
detennined as it was indicated. 

ADDRESSES OF REELS 

The participants think that each type of reel has its own target audience. 
"Information reels are useful for everybody." 
"Play reels are targeting those who cannot detennine still, who can be 
affected by suggestions." There was also an opinion that the reel with the 
dog can be interesting for the intermediate group, whereas the shocking reels 
(such as "Gestures") are good for the young people. 
"For those who can navigate themselves in the politics and already made up 
their minds, the reels have no significance." 

It was also indicated that frequent advertisements can stir up disgust to the 
extent that the person will try to find out who belongs to this particular bloc. 
The advertisements can excite the negative response, if it is very obtrusive 
and repulsive. It is opinion of a supporter of "Choice of Russia." 

The majority of participants (5 out of 7) suggested that the reel with E. 
Gaydar's participation to be shown (if it is shown at all) in information 
telecasts before or after "Vesti" ("News"), "Novosti" ("News"), that is closer 
to serious programs which are watched by many viewers. 

About one third of the interviewed persons said that the reel with the dog 
may be shown before TV series or after them when there are many viewers, 
because these reels are colorful and they were shot skillfully. 
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Another one third of the interviewed persons was very negative about 
inclusion of the reels into the TV series and into the TV movies, because it 
will irritate. 

Other play reels may be included into entertainment programs, sports, as 
well as into the commercial advertisements. There was even an opinion that 
the play reels were not needed at all. 
There was also an opinion that there was a reasonable time interval during 
which the election campaign may be carried without risking to bring about 
an undesirable effect. That is way the reel should be shown as close to the 
election day as possible, otherwise it can make viewers bored. 

When the discussion of advertisement reels was over, the participants wee 
asked the question whether the political advertisements were necessary. 
The participants answered positively. There were the following opinions: 
"Now it is an inevitable part of our life." 
"It is a useful thing. There is nothing bad in it." 
"It is a mandatory element of the election campaign." 
"There is no other alternative. How to live without it?" 
"It is necessary, if one invents something original." 
"In this particular form it can be used." 
"This type of advertisement is necessary." (It was an opinion of a participant 
who at the beginning was the most apolitical and uninterested participant). 

FACTORS WHICH CAN AFFECT THE POSmON DURING THE 
ELECTION CAMPAIGN 

The participants who defined their positions think the following: 

"Now nothing can be done to add, it can be only subtracted, if the untalented 
advertisement with Gaydar's speech is shown in mass." 
"More information in the form of information reels is needed." 
"Serious political programs are needed. "Choice of Russia" is lacking a 
specific program. It is just a twaddle." 
"In order "Choice of Russia" could make me a supporter, they have to tell 
me how they are planning to do that. Nobody said how." 
"Short, play reels are good for those who do not understand politics well." 
"Some voters can be affected by short, unobtrusive advertisements." 
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Thus, according to the poll results it is possible to state that there is a need 
for serious infonnation, infonnation reels, and for unobtrusive, short 
advertisements (play reels). The mass advertisement stirring up negative 
emotions can be a spoiler, it can repel the voters. 
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ANALYSIS OF THE POLL CONDUCTED BY THE FOCUS
GROUP TO EVALUATE THE ATTITUDE TOWARDS 

ADVERTISEMENT MATERIALS OF THE "CHOICE OF 
RUSSIA" POLITICAL BLOC 

The poll was conducted on November 24, 1993. Seven persons (2 women 
and 5 men) were interviewed. Their age was within 30 to 50 years age 
group range. They had higher education both technical and in the field of the 
humanities. Their occupation was small business, programmers, experts on 
merchandise, a psychologist, and an engineer. 

The first group of questions pertained to the information which was 
necessary to make up one's mind during the elections, to the sources of the 
above information, as well as the principle of familiarization of the 
interviewed persons with the questions related to the elections, to the level of 
the formation of the attitude of the above persons to the elections, and to 
their position as voters. 

THE LEVEL OF FAMILIARIZATION, POLmCAL SYMPATHIES 

Nobody of the above persons had the information about candidates who 
were nominated in single-mandate districts. As far as the party blocs are 
concerned, all the interviewed persons except one had some information 
about their position on the elections and about the political blocs themselves. 
However, only two persons determined their selection. The interviewed 
persons did not link the lack of selection to insufficient information. Two of 
them had deliberately taken the position of detached observers. One of them 
is still trying to make his mind and the second person thinks that positions 
and activity of various blocs do not vary at all. 

Only one of the interviewed persons admits that her position as a voter can 
change (under the influence of her coworkers, situation in the office). The 
self-appraisal of other interviewed persons contains strong certainty that no 
election campaign can change their already formed opinions. 
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NECESSITY OF ADDmONAL INFORMATION 

The interviewed persons were asked what type of information about the 
candidates and political blocs was most interesting for them. Four persons 
gave a very skeptical evaluation of the political information as such 

- regardless of the election campaign: the entire political information is 
perceived as a IItheaterll , lIanother experimentll , a number of IIcircus type 
tricksll, lIit is not worth trusting", lIit does not have the mandatory attributes 
of political information, such as: reliability, timeliness, details". Since the 
above interviewed persons do not hope that the nature of information can 
significantly change the elections, they are not interested in this information 
in principle, they are indifferent whether this information is provided or not. 

Two interviewed persons (who already made up their mind) are interested in 
political information in principle and consider it without similar skepticism. 
However, when making up their mind they mostly rely upon the part of the 
information which was accumulated prior to the election campaign. As far as 
the election campaign is concerned, it irritates one of the interviewed person, 
because he considers it as an attempt to forcibly change his already shaped 
oplnton. 

The second person pays more attention to the pre-election materials of "his II 
political bloc - liThe Choice of Russiall and he is not fully satisfied with the 
presentation of the opposition, of the leaders of this political bloc in the 
materials which he had already seen on the TV. In his opinion everything he 
could learn earlier about this political bloc, about E. Gaydar provided more 
trust and formed the positive attitude rather than the information obtained 
from the election campaign. 

One more interviewed person thoroughly II traces II political information, 
analyzes both the election campaign and an earlier campaign. However, he is 
doing that because of his duties on the job and not as a voter. As a voter he 
has no interest in this information. 

It should be noted that in their answers concerning the pre-election materials 
the interviewed persons named more the politicians' names (Yavlinski, 
Boldyrev, Gaydar, Zhirinovski) than the names of the corresponding 
political blocs. Practically speaking, nobody mentioned political platforms. 
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FAMILIARIZATION WITH PRE-ELECTION MATERIALS 

During the interview there was another experience of familiarization with 
the pre-election materials used for the present election campaign. Only one 
answer points out at the supersaturation of newspapers with pre-election 
materials. The remaining interviewed persons did not consider these pre
election actions too active or obtrusive. It was even noted that there had been 
no "pressure" similar to the one which was present during previous 
campaigns ("yes, yes, no, yes"). The above pressure caused very unpleasant 
feelings. Four interviewed persons saw advertisements or pre-election 
telecast (two persons were watching them purposefully), one heard these 
advertisements on radio, three persons saw the posters and leaflets in 
subway cars, on the walls, two persons read these materials in the 
newspapers. 

The radio advertisement (the "New names" political bloc) was regarded as 
obtrusive, because it was associated with the tiring commercial of "snicker". 
The political advertisement in the newspapers did not receive definite 
evaluations (beside its supersaturation). It was most likely caused by 
skipping when reading the newspaper. The latter was directly applied to 
wall leaflets. 

The pre-election television materials of the "Choice of Russia" political bloc 
were not very convincing. This opinion was expressed by the interviewed 
person who supports the given bloc. He thinks so, because he saw a music 
show on TV which also included E. Gaydar's speech. 

Among other TV programs the interviewed persons mentioned political 
advertisements of the PRES, the Democratic party of Russia, "New names". 

CONFIDENCE IN INFORMATION SOURCES 

The question involving those sources of pre-election information which 
bring about higher confidence was answered definitely negatively by three 
interviewed persons. They could not identify these sources. However, one 
woman mentioned that the confidence could be brought about by the deeds 
of the party or its politicians and not by documentaries on TV dealing with 
pre-election promises. 
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The television was noted as a trustworthy source by other four interviewed 
persons. However, they prefer to obtain this information from the directly 
beamed debates on TV. The confidence here is connected with the 
possibility to see faces, the candidates' emotions, the absence of montage, 
and the candidates' personal promises. One of the interviewed persons said 
that confidence in the politicians increased due to the telecast of their family 
life. "When you think you know the person personally, it is very difficult to 
deny him a vote". 

One of the interviewed persons said that his trust, with certain limitations, 
can be caused by pUblications in the newspapers. 

ATIlTUDE TOWARDS POLmCAL ADVERTISEMENTS 

By itself the application of purely advertisement methods in the election 
campaign caused unambiguous response on the part of the interviewed 
persons. If one considers straight opinions, it is necessary to indicate that 
there was a downright support (2 persons) and a downright rejection (1 
person), because in our conditions the amount of advertisement is inversely 
proportional to the quality of merchandise, as well as there was an opinion 
that for some politicians straight advertisements are useful whereas for the 
others they can be harmful (4 persons). However, in general, the opinion 
about the advertisements (the advertisements were linked to the 
"unimportant" parties and politicians, with the "brainless" spectators, to the 
comparison of politicians with ordinary merchandise and to the voters with 
the money) on the whole provides us with the negative perception of 
application of advertisements in the pre-election struggle. Despite the 
sympathy to E. Gaydar, his participation in advertisements was considered 
as negative, "we are sorry about him, it is his error". 

SHORT CONCLUSIONS 

In general, the given group revealed a low level of confidence in the sources 
of political information. On the whole the group was very skeptical about 
this information. Especially, about the part of it which is broadcast for the 
election campaign. 

The television takes the highest level of confidence, most of it takes place 
during the direct telecast. Also, the application of advertisements is looked 
down upon. However, due to the fact that the majority of the interviewed 
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persons has not seen these commercials yet or has seen only a few of them, 
we should take into account that they are already extrapolated by the 
stereotype of the advertisement which in our conditions are not differentiated 
according to the type of advertisement. 

When running these advertisements it is necessary to take into account not 
only their evaluation, but also the errors of other advertisement companies. 
These errors are usually characterized as obtrusiveness and aggressiveness. 
It should be taken into consideration the general attitude towards the 
advertisements which are considered as something unimportant, which 
"degrades" its participants. Especially, it applies to the persons who have the 
reputation of serious, professional, business-type persons. The utilization of 
political advertisements in traditional commercials can damage the 
reputation and popularity of the candidates rather than increase them. 

POSTERS 

1. "THINK! YOU HAVE TO ELECT." 

The majority of the interviewed persons did not reveal any interest or 
positive emotions when they saw posters. The opinions of the interviewed 
persons coincide with each other on the viewpoint that the poster per se has 
"no sense pivot", "no sense center", it carries no "essential information". The 
author's main goal remains unclear. ("In general, the poster is very 
subdivided, therefore, it is difficult to see the idea of this poster about the 
Duma."). The poster was characterized in the following way: "stupid", 
"strange", "advertisement for the street photographer", "they have just 
wasted money", "photo competition". 

Most interviewed persons said the following: "the text is unreadable", "the 
text cannot be seen", the human eye spots a mysterious inscription -
"Yakimanka" . 

Most interviewed persons answered that they would simply walked by the 
poster without attempting to understand it. 

They were asked the question what party or the political bloc this poster 
could belong to. Their opinions were divided in the following way: 

- The Choice of Russia 43% 
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- communists 
- the party presently in power 
- any political bloc 

2. "WALL WITH INSCRIPTIONS" 

29% 
14% 
14% 

The poster caused an unambiguous attitude. Those interviewed persons, who 
gave the positive evaluation, point out at its attractiveness: "It is very 
original. I would pay attention to it", "It attracts my eye"., "Very gay, 
colorful", "Multicolored, loud", "Multicolored calico". 

Despite of its attractiveness, its stimulating power is limited: "I cannot 
understand whom I should join to", "I have no stimulating desire to join". 

The negative evaluations were being accompanied by statements as follows: 
"The Spartak type poster", "It carries the minimum of information", "Very 
shallow". 

There was another statement: "Peter is good as a symbol, but not with this 
surrounding" . 

The poster was evaluated on the 7 -point scale. 
Half the interviewed persons gave this poster 3 points. The points like 2, 4, 
5, and 6 showed up only once. 

The average point was 3.7. 

3. Poster "Your choice with Peter". 

The majority of the interviewed persons stated that the poster had the 
depressing impression on them. The poster is perceived as a serious poster 
capable of stirring emotional impressions: "It is more emotional than the 
poster with the inscriptions", however, "it is more inclined towards the 
negative side". It brings the sensation of antagonism, counteraction, tragedy. 

During the poster discussion the following opinions prevailed: "the poster 
creates depressing, heavy sensation", "the background is very heavy", "it 
calls upon choosing thunderstorm clouds", "freedom, ownership, legality in 
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Russia have always been covered with leaden clouds", "there is some idea in 
it", "it makes you think". 

The unambiguous positive evaluation of the poster was expressed on a single 
occasion: "a good poster, but it is not my choice" (the supporter of another 
political bloc). 
In the inscription "YOUR CHOICE!" it was suggested to replace the 
exclamation mark with the question mark. 

The poster was evaluated on the 7 -point scale. 
About half the interviewed persons gave this poster 3 points. One third of 
the interviewed persons evaluated it at 2 points. The points like 1, and 6 
showed up only once. 

The average point was 2.9. 

4. "CALENDAR" 

The majority of the interrogated persons evaluated the "Calendar" as a better 
poster to understand than the poster "Your choice! with Peter". The poster 
"Calendar" has received the best rating on the 7-point scale, (the average 
point was 4.1). However, its functional purpose has been taken into account. 

Only one fourth of the interrogated persons evaluated it negatively: "it is a 
good symbol, but all its positive qualities are suppressed", "I do not like its 
obtrusiveness, your choice and that is all". That was an opinion of the 
supporter of another political bloc. 

All the positive evaluations agree upon one viewpoint, namely, this poster 
brings the sensation of enlightenment, soothing. 

"The clouds will dissipate pretty soon, the weather will be good", "it is 
easier to breathe after the thunderstorm. More air, more space", "I like it 
very much, enlightenment, soothing, quietness. It is a good poster", "it is a 
pretty professional work. The symbol can be seen very well. It looks more 
like a photograph" . 

There was an opinion that the poster" sets up an anxiety for the customer's 
disposition, again clouds, the storm blackens the sky". 
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The poster was evaluated on the 7 -point scale. 
About half the interviewed persons gave this poster 3 points, another third of 
the interviewed persons gave it 5 points. The points like 4 and 6 showed up 
only once. 

The average point was 4.1. 

5. POSTER WITH E. GA YDAR'S PICTURE - THE PORTRAIT. 

The poster was evaluated negatively. It has the lowest rating among other 
posters presented for discussion (the average point is 1). The negative 
sensation is caused both by the picture itself and by the inscription on it. 
During the discussion an emotion factor was involved which ranged from 
perplexity to indignation. 

"A serious politician and a cheap pose are completely incompatible things" . 
"Photo model". 

"The actor's commercial ad. Not for a politician. It looks like a joke. The 
inscriptions do not say a word. The pose, style cause an unpleasant feeling. 
He seems to be downgraded by this poster". 

"The poster worsens attitude towards him" (the opinion of an active 
supporter of the "Choice of Russia" political bloc). 

"My.choice looks at me over his shoulder. My attitude towards him has 
deteriorated" . 
"The general impression is loathing. Everything is disgusting. It is a personal 
insult". 
"The inscriptions are slightly disgusting, and myself? Why can I do 
anything?" 
"I do not like it. He was permitted to do something, whereas the others were 
not. Everybody can talk. Why is only he working?" 

There was an opinion that it would be much better to see E. Gaydar in the 
working environment. 
One fourth of the interviewed persons had the idea that this poster was just 
an "anti advertisement". "If we consider this poster as a good caricature, then 
it may be given 7 points". "The Japanese have the dolls with their bosses' 
faces. They buy them to alleviate the pressure by tearing them into pieces". 
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The poster was evaluated on the 7 -point scale. 
The majority of the interviewed persons gave this poster 1 point. The points 
like 0 and 2 showed up only once. 

The average point was 1.0. 

The results of the poll point out at uselessness of usage of E. Gaydar's 
portrait for the bloc's political advertisement. This portrait is capable to 
reduce sympathies to Gaydar's personality. 

6. "POST CARD" . 

The poster has stirred a strong impression. The positive evaluation is linked 
to the interest to the poster itself whereas the negative evaluation is 
connected with B. Yeltsin's picture and the poster's artistic features. 

There were the following statements: "the poster is interesting. 1 would like 
to figure out what has been written there", "it is sufficiently loud, it draws 
my attention. However, B. Yeltsin here is a negative character. The pose, B. 
Yeltsin leaned towards E. Gaydar, the ingratiating smile. 1 rather imagine B. 
Yeltsin patting Gaydar's shoulder", "it brings the feeling close to 
astonishment, the first question - why B. Y eltsin?", "the poster is dull and 
colorless. The association with the postal services are negative. The postal 
service never worked worse than nowadays", "I cannot perceive it as a 
poster" . 

One fourth of the interviewed persons did not catch the sense of the poster: 
"I want to understand it, but 1 cannot", "I do not understand what they want 
from me? Should 1 confirm the choice of Russia?" 

The general conclusion is the following: the poster does not stir negative 
emotions. Nevertheless, for half the interviewed persons the poster raises 
either questions or the response in the form of perplexity, because it cannot 
be understood "automatically". 

The poster was evaluated on the 7 -point scale. 
The prevailing point for this poster is 2 points, one fourth of the 
interviewed persons gave it 3 points. The points like 5 and 6 showed up only 
once. 
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The average point was 3.3. 

RATING OF POSTERS 

The average point on the 7 -point scale: 

"CALENDAR" 
"WALL WITH INSCRIPTIONS" 
"POST CARD" 
"YOUR CHOICE WITH PETER" 
"PORTRAIT" 

4.1 
3.7 
3.3 
2.9 
1.0 

EVALUATION OF POSTERS' CAPABILITY TO ADDRESS THE 
AUDIENCE 

Answering the question - what type of audience are these posters 
designated for - brought different opinions. 

One third of the interviewed persons identifies a specific addressee - "the 
fanatics of politics", "for those who vote for the "Choice of Russia" political 
bloc. 

The others failed to identify a specific addressee. 

"The poster "INSCRIPTIONS ON THE W ALL" is designed to fit any voter. 
Others have very little expressiveness". "May be just for thirty percent of the 
average population". "They cannot attract anybody. Older people will not 
put their eyeglasses just to read what is written there". "The posters cannot 
change any opinion" . 

Concluding the discussion about posters, it is possible to say that the most 
successful was the poster "W ALL WITH INSCRIJYTIONS" . The other 
positively evaluated posters were the poster with the symbol of the "Choice 
of Russia" political bloc on the calendar and the "POST CARD" poster. The 
least successful were the poster with E. Gaydar's picture and "THINK ... 
YOU ELECT!". 
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The poll shows that the posters with fine, not garish fonts, with small topics 
should be put in the places where the people spend a lot of time, e.g. at the 
bus stops, in the subway, in the public transportation. The posters with big 
topics and large fonts should be placed in the places where many people are 
walking, e.g. on the fences, on the walls of the buildings. At the polling 
stations both types of the posters may be placed. 

It is necessary to take into account that the attitude to the printed 
advertisement (especially, to the posters and leaflets) is not as strong as to 
the television and even to the radio advertisements. The reason for that is the 
perception of the printed advertisement involves higher activity and the 
freedom of choice. It should be used upon the personal decision of the 
candidate. 

PLAY REELS 

1. Reels with the participation of E. Gaydar. 
The interviewed persons were unanimous in their opinion that they did not 
like all three reels with the participation of E. Gaydar. The general 
evaluation was as follows: "it is very long", "it is not informative", "it is not 
interesting". The negative opinions pertained not only to E. Gaydar's 
participation, but also to the text he spoke. 

Discussing their opinion about reels, the interviewed persons inform the 
following: 
"he spoke for a long time, there was no laconic thought, the phrases were 
general, there was no valuable information"; 
"I could not memorize anything, just a verbal propaganda, the people are 
tired of speeches"; 
"empty talk which is not supported by anything, the rubber stamps which 
have set my teeth on edge"; 
"very poorly, they put a man and the man talks"; 
"Gaydar is not very serious. he is smiling. The cheap talk which you hear 
every day"; 
"I agree there is a lot of joy in his voice. I do not understand what is the 
reason for this joy"; 
"Gaydar is already employed. The reel affects him negatively. He has to 
have a more natural environment, in his office, at his desk (the opinion of an 
active support of the "Choice of Russia" political bloc). 
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Due to the general negative evaluation of the reels it was very difficult to 
sort them according to their evaluation. There was no significant difference 
observed between the stationary reel with the flag on the background and 
that with the moving stripes. The evaluation of the video row is double: it 
prevents from reading the text or it helps to distract the person from seeing 
E. Gaydar's image. There were different opinions: 

"it is very irritating"; 
"the pictures have nothing to do with the things he is talking about"; 
"the pictures distract, the text cannot be understood"; 
"it is associated with the news reel "Novosti dnia"; 
"the impression between the first and the third video row has been improved. 
1)1e first video row emphasizes Gaydar which is far from being pleasant. In 
the third video row the background distracts, it is better. It is even better, if 
Gaydar is removed and replaced by his voice "behind the frame". 

It goes without saying that building any advertisement actions upon Gaydar's 
appearance would be a blunder for the following reasons: 

1. According to the interviewed persons (both those who like Gaydar and 
those who don't like) Gaydar is not a photogenic personality, therefore the 
emphasis on his appearance causes general irritation; 

2. The people of Russia believe that participation in advertisement actions is 
not for "serious" people, including politicians and professionals. The 
confidence in them usually goes down sharply. 

In other words, according to one of the participants of this poll, "the 
appearance of Gaydar are far from being on the level which permits to set up 
political advertisement". You cannot disagree with this statement. This 
advertisement campaign can damage both the prestige of the "Choice of 
Russia" political bloc and the authority of Gaydar himself. 

2. "WALL WITH INSCRIPTIONS" REEL 

On the whole this reel has excited positive responses, although not 
everybody was able to understand it. 

The interviewed persons used to characterize it as "vivid, short, bright, 
understandable, good", or" gay, colorful ( similarly to the posters). 
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In comparison to the reel, the poster looks better. "Its idea is not bad". 

Most interviewed persons had positive emotions: 
"a joyful feeling arises", "my impression has become more positive" (after 
the reel with Gaydar's participation was shown), " its success is in it's being 
exciting, it is good it is short", "I would like to assist". 

The negative evaluations were stirred up mainly by personalities: 
"I did not like the glossy faces", "the first frame with the boy is very 
successful, whereas the girl does not look natural and the sailor is just a 
failure". 

One forth of the interviewed persons expressed their negative opinions in the 
following way: 
"it does not look serious for the politics", "the goal is unclear, it is not clear 
that we should vote for the "Choice of Russia", "it is not understandable at 
all. If I have not seen the poster, I would not be able to understand 
anything". 

The reel was evaluated on the 7 -point scale: 
one time only - 6 points; 
twice - 5 and 4 points; 
one time only - 3, 1, and 5 points. 
The average point was 4.1 points. 

3. REEL WITH THE DOG 

#1 - "I will not go". 
#2 - "They do not take us". 

On the whole both reels were received positively. There are expressions like: 
"good", "not bad", "optimistically moderate", "it stirs up positive emotions", 
"there is completeness", "sweet", "precisely done". 

It should be noted that these reels are not customary for the participants of 
the poll the way they are applied in the political advertisement. They do not 
arise a negative response, nevertheless they are understood uniquely. 
Some participants regard the permanent presence of the symbol of the 
"Choice of Russia" at the comer of the screen as inappropriate. They have 
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impression that this advertisement was prepared for" something else, e.g. 
shoes, dogs, or furniture". 
It was also noted that not everything on the screen is "ours", because 
everything looks "extremely well". 
However, the ambiguity of the impression has not practically affected the 
general evaluation. 
As far as the text is concerned, its second version was accepted more 
positively. 

The reels were evaluated on the 7 -point scale: 

#1. The reel was awarded sufficiently high evaluation points. Slightly less 
then half participants gave this reel 5 points. The same number of 
participants gave it 4 points. Two points were given only once. The average 
point was 4.2 points. 

#2. The reel was awarded the highest evaluation points. One third of the 
interviewed persons gave it 6 points. Slightly less then half participants gave 
this reel 5 points. Points two, three, and five were given only once. The 
average point was 5.1 points. 

4. REEL "FLAGS" 

The reel has excited contradictory evaluations. 
Four of seven participants have approved it. Their expressions which 
approve the reel are as follows: 
"a good impression. You know the end. They give you the riddle and you 
know the answer. It is pleasant"; 
"it is good, literate, logical. There is no propaganda, everybody votes for 
hislher choice. You can vote EVEN for these"; 
"I liked it. There is an idea, it is not trivial, the change of colors has been 
properly selected." 

The expressions condemning the reel are given as follows: 
"it is unclear what they meant by this", 
"a poor, boring impression. They do Hot use any graphic means. Their 
promises are as limited as their reel"; 
"it is boring. If you watch it several times, you will go wild". 

The reel was evaluated on the 7 -point scale: 
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Six and five points were given twice, 1, 2, and 3 points were given once. 
The average point was 4. 

5. REEL "BENCH" 

On the whole the reel has been received as a failure. There were no positive 
evaluations. The discussion was accompanied by the following expressions: 
"it looks like an operetta. It is not serious. Lousy propaganda. Completely 
unclear"; 
"I do not understand where all of them have come. Why are these people 
lining up? It looks like a show"; 
"Empty, no ideas. If I have not seen the posters, I would not be able to 
understand a word"; 
"it is too dull'" , 
"I have a bad impression"; 
"it is vulgar and very irritating. Unacceptable". 
The reels were evaluated on the 7 -point scale: 

The prevailing point was 2. The average point was 1.4. 

6. REEL "BOOTS" 

Most participants have evaluated this reel as not very successful. The 
discussion was accompanied by the following expressions: 
"the beginning was unusual, promising, the end was a failure"; 
"they were planning to make a buck, but gained a penny"; 
"the principal idea was to vote for the new life, but it was not materialized. 
The reel has not been completed"; 
"this is not an advertisement, just a joke. It does not persuade"; 
"I have an impression they do have money, however, they have squandered 
it for non-essential business". 

There was a special opinion: "it arises an association with a KGB man boots, 
covered with blood. Is it so easy to part with the passed as to take off the 
boots?" 

The reel was evaluated on the 7 -point scale: 
Two and three points were given twice, 0, 1, and 4 points were given once. 
The average point was 2.7. 
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RATING OF REELS 

REEL WITH THE DOG (THEY DO NOT TAKE US ... ) 
REEL WITH THE DOG (I WILL NOT GO ... ) 
REEL "WALL" 
REEL "FLAGS" 
REEL "BOOTS" 
REEL "BENCH" 

INFORMATION REELS 

Average 
point 

5.1 
4.2 
4.1 
4.0 
2.1 
1.4 

The informative value of the reel has been highly evaluated. There was a 
single opinion that the first reel is not very informative and the second one is 
not needed. Practically speaking the evaluation of their usefulness was 
unanimous. As far as the prevention of information is concerned, the 
evaluation was not unique. There are quite opposite opinions: "the second 
part of the reel is better, where we can see human beings" and "you would 
rather remove aunts and a grandfather" . 

It has been noted that there is a resemblance between the reels and 
educational movies with the user's instructions. There were suggestions to 
improve the illustration part of the reel. It has been pointed out that the text 
accompanied with images can be better perceived. 

Talking about the "boredom" of presentation of the materials the participants 
have admitted that it would be quite difficult to come up with something 
new in this particular area. Therefore, they were very understanding 
considering these drawbacks. 

The verbal evaluations of all three reels were very close. However, 
according to the average point, the first place was conquered by the second 
reel (the operation of the polling station)- 4.8 points. The first reel obtained 
4.1 points and the third reel 4.0 points. 

The participants indicated the time and the type of telecasts which would be 
appropriate for the above reels. They said hat the most preferable hours 
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would be in the morning and in the evening and the most preferable telecasts 
would be the information ones which are watched by many people . 

The participants have also indicated that the reel with the dog and the reel 
"wall with the inscription" may be included into the advertisement series. 

It is possible to link these reels to the entertainment programs, detective 
movies, television series, especially the reels with the dog. However, the 
majority of the participants think that interruption of the movies with 
political advertisements is completely unacceptable. 
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GENERAL RECOMMENDATIONS ON UTll..IZA TION OF THE 
EXPERT MATERIALS IN THE ELECTION CAMPAIGN BY THE 

SOCIAL-POLmCAL BLOC "CHOICE OF RUSSIA" 

1. The discussion which took place in two focus-groups enables to arrive at 
the unique conclusion of the expediency of utilization of the following in the 
election campaign: 

posters "E. Gaydar's portrait"; 
advertisement reels with the participation of E. Gaydar (all three of them), 
informative on the background of the city. 

2. Of a special importance is the application of the reel "Gestures". It should 
be kept in mind that this reel can positively excite only young people and the 
persons who are inclined to epater. At the same time other groups can 
develop an emotionally negative response. 

3. The advertisement reels "Boots" and "Bench" have not stirred up intensive 
emotional responses. They were evaluated as a "low-class advertisement" 
and even as tossing money to the winds. It should be kept in mind that their 
application can hurt the bloc's reputation. 

4. It would be a serious mistake to start telecast these advertisement reel 
prematurely early. Those reels which had quite positive evaluations due to 
their newness and freshness can become obsolete and lose their 
attractiveness and stimulating strength. If they are telecast intensely earlier 
than a week prior to the elections, it can result in reduction or even change to 
a negative side of a desirable effect. 

5. At this stage of preparation for the election, it is preferable to use posters. 
In this case they will play auxiliary-preparatory role which will facilitate the 
perception of TV reels. 

18 



• 
• 

I 
I 
I' 
I 
I 
I 
I 
I 
I 
I 
I 
I 

AHAflM3 PE3YflbTATOB TIPOBEnEHMR ~OKYC fPYTITIbI C UEflb~ OUEHKM OT
HOllIEHMR K PEKflAMHbIM MATEPl1AflAM TIOfll1TWiECKOfO EflOKA "BbIEOP 

POCCl1W' 

Orrpoc rrpoBeneH 24 HOB6pB 1993 r. l1HTepBbIDMpoBanocb 7 qenOBeK 
(nBoe llieHmMH M nBTepo MYlliqMH) B B03pacTe 30-50 neT, C BNCWMM (KaK Tex
HHqeCKHM, TaK H rYMaHHTapHbW) 06pa30BaHHeM. TIo pony cerOnHBWHHX npo
~eCCHOHanbHb~ 3aHBTMM cpenM onpOllieHHb~ rrpenCTaBMTenM Manoro 6M3Heca, 
rrporpaMMHCTbI, TOBapOBen, rrCMxonor, MHllieHep. 

TIepBblli 6nOK BorrpOCOB KacanCB OTHoweHMB K MH~opMaUMM, He06xonMMOM 
nnB rrpMHBTMB peweHMB 0 ronOCOBaHMM, ee MCTOqHMKaM, a TaKllie B rrpMHUMrre 
MH~OpMMpOBaHHOCTM pecrrOHneHTOB no BonpocaM, CBB3aHHbW C BN60paMM, 
C~OpMMpOBaHHOCTM MX OTHoweHMB K BN60paM, n03MUMM M36MpaTenB. 

YPOBEHb l1H~OPMl1POBAHHOCTl1, TIOfll1Tl1QECKl1E Cl1MTIATl1l1 

HM OnMH 113 onpOllieHHb~ He 06nanaeT MH~opMaUMeM 0 KaHnMnaTax, Bbln
BMraeMb~ no OnHOMaHnaTHbIM oKpyraM. QTO KacaeTCB rrapTMHHb~ 6nOKOB, TO 0 
HMX, 06 MX rr03MUHBX, Bce onpoweHHNe, 3a MCKnIDqeHMeM OnHoro qenOBeKa, B 
TOM MnM MHOM CTerreHM MH~OpMMpOBaHbl. OnHaKO orrpeneminM CBOM BbI60p Tonb
KO nBoe, npMqeM OTCYTCTBMe BbI60pa caMM pecrrOHneHTN He CBB3bIBaIDT C He
nOCTaTKOM MH~opMaUMM: nBoe C03HaTenbHO 3aHMMaIDT rr03MUMID CTopOHHero 
Ha6nIDnaTenB, OnMH rrOKa npMCMaTpMBaeTCB M OnHa CqMTaeT, qTO rr03MUMM M 
neBTenbHOCTb pa3nMqHblX 6nOKOB HMqeM He pa3nMQaIDTCB MeJKny C060H. 

flMllib OnHa M3 orrpOllieHHb~ norrYCKaeT, qTO ee rr03MUMB M36MpaTenB eme 
MOJKeT M3MeHMTbCB (rron BnMBHMeM cocnYJKMBueB, aTMoc~epbl Ha pa60Te). B 
caMooueHKax OCTanbHb~ OTMeQaeTCB TBepnaB YBepeHHOCTb, B TOM, qTO HMKa
KaB rrpenBbl60pHaB KaMrraHMB He CMOllieT M3MeHMTb MX C~OpMMpOBaBlliMXCB MHe
HMM. 

nOTPEEHOCTb B nOnOflHMTEflbHOM MH~OPMAUMM 

McrrbITyeMbIM 6bIJ1 3a,llaH Borrpoc 0 TOM, KaKaH MHtIJ0pMaW1H 0 KaH,llM,llaTaX, 
6J10KaX MX MHTepecyeT B 60J1bllieM CTerr8HM. Q8TBepo BbICKa3aJ1M BeCbMa CK8rr
TMQeCKYID OU8HKY rrOJ1MTMQeCKOH MHtIJ0pMaUMM KaK TaKOBOM, 6e30THOCMTeJ1bHO K 
rrpOBeneHMIO rrpenBbl6opHOM KaMrraHMM: BCB rrOnMTMQeCKaH MHtIJOpMaUMB BocrrpH
HMMaeTCB KaK "TeaTp", "OQepenHOM 3KCl1epl1MeHT", "Ha60p UMPKOBbIX TPIO-

. KOB": "He' Bbl3bIBaeT nOBepl1B": "He o6nanaeT TaKl1MM 06H3aTenbHbIMl1 aTp116y
TaMH nOJIe3HOM HH(popMaUHkf, KaK nOCTOBepHOCTb, CBoeBpeMeHHOCTb, neTaJ1b
HOCTb". IIOCKOJIbKY 3TH pecnOHneHTbl He HaneIOTCB Ha TO, qTO xapaKTep HH
(popMaUHH MOllieT cymecTBeHHO H3MeHHTbCB, OHH B npHHUHne He 3aHHTepeCOE1-
Hbl B HeM, OTHOCBTCB K HeM 6e3pa3JIHqHO. 

nBoe onpOlli8HHb~ (yme onpenenHBlliMe CBOM BbI60p) B npMHUMrre TIOmI':';r-
Q.,p. 'IJI" 
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qeCKOH HHWOpMaUHeH HHTepeCyroTCB H OTHOCBTCB K HeH 6e3 rron06Horo CKerr
THUH3Ma, HO rrpH rrpHHBTHH pellieHHB opHeHTHpYIDTCB Ha Tyee qaCTb, KOTOPyro 
OHH HaKorrH~H paHbllie, no Haqa~a rrpenBH60pHOH KaMrraHHH. qTO KacaeTCB 
rroc~enHeH, TO y onHoro H3 HHX OHa BH3HBaeT CKopee pa3npaEeHHe, rroc
KO~bKY OH BHnMT B HeH rrorrHTKY HaCH~bCTBeHHO M3MeHMTb ero YEe CWOPMMPO
BaBllieeCB MHeHMe. 

BTOpofi Ee 60~blliee BHHMaHHe 06pamaeT Ha rrpenBH60pHHe MaTepHa~H 
"CBoero II 6~OKa (BH60p POCCHH) H He OqeHb nOBo~eH TeM, KaK rr03MUHB, ~M

nepH SToro 6~oKa rrperrOnHOCBTCB B Tex MaTepHa~ax, KOTopue OH YEe BHne~ 
rro Te~eBMneHMID; TIo ero MHeHHID TO, qTO paHbllie MOEHO 6H~0 Y3HaTb 06 3TOM 
6~oKe, 0 E.fafinape CKopee Mor~o BH3BaTb nOBepMe H CWOpMHpOBaTb rro~omH

Te~bHoe OTHOllieHHe, qeM TO, qTO rrperrOnHOCMTCB 'B paMKax KaMrraHMH. 
Eme OnMH pecrrOHneHT rrojmTHqeCKyro HHwopMaUHID 10Tc~eEMBaeT", aHa~H-

3HpyeT, KaK rrpenBu60pHYID, TaK M 60~ee paHHIDID, HO 3TO CBB3aHO n~B Hero 
rrpeEne Bcero CO c~YEe6HbWM 06B3aHHOCTBMM, KaK H36MpaTe~b OH HHTepeca K 
rron06HOfi HHwopMaUMH He HcrrHTbIBaeT. 

HymHo OTMeTHTb, qTO B OTBeTax pecrrOHneHTOB, B rrpHMepax rrpenBu60p
Hb~ MaTepHa~OB, rrpMBOnMMb~ MMH, qame 3Byqa~H MMeHa rrO~HTMKOB (RB~HHC

Koro, Eo~nb~eBa, faHnapa, lliHPMHOBCKoro), qeM Ha3BaHHB rrO~MTHqeCKHX 
rrapTMH H 6~OKOB, M rrpaKTHqeCKH He 3Byqa~M xapaKTepHCTHKM rrpenBbI60pHbIX 
rr~aTWopM. 

3HAKOMCTBO C TIPEnBbffiOPHbWH MATEPHAflAMH 

B Xone HHTepBbID BbmCHB~CB orrUT CTOJIKHOBeHHB C rrpenBbI60pHbIMH MaTe
pHa~aMM B paMKax HbllielliHeH KaMrraHHH. flHllib B OnHOM OTBeTe OTMeqeHa rrepe
HaCbImeHHOCTb ra3eT rrpenBbl60pHbIMH MaTepMa~aMM. OCTa~bHHe HcrrbITyeMbIe He 
CqMTaIDT rrOKa rrpenBbI60pHble aKUMH C~MlliKOM aKTMBHbIMM H~M HaBB3qMBbIMH. OT
Meqa~OCb name OTCYTCTBHe Toro "rrpeccal', KOTOPblli omyma.nCB B rrpemHHX 
KaMrraHHBX ("na, na, HeT, nail) H OCTaBH.n HerrpMBTHblli ocanOK. LJ:eTBepo 
pecrrOHneHTOB BMne.nM peK.naMHble po.nMKH H.nH· rrpenBbI60pHble rrepenaqM rro Te
JIeBMneHHID (nBoe "OTCMaTpMBaIDT" HX ue.neHarrpaB~eHHO), OnMH C~bIllia.n pO~HKH 
rro pa,ru1O, Tpoe BHne~H .nMCTOBKH H rr.naKaTbI B MeTpo, Ha CTeHax, ,UBoe OT
MeTHJUf rrpe,UBbI60pHble MaTepHaJIbI B rrpecce. 

Pa,UHopeKJIaMa (6JIOK "HOBbIe HMeHa") 6bIJIa o:u;eHeHa KaK HaBH31'.1HBaH, 
BbI3bIBaromaH acco':u;na:U;HH c HaBB311Iefi B 3y6ax peKJIaMOM CHHKepca. TIeqaTHaH 
peR.naMa He rro.nyqMJIa orrpe,Ue.neHHb~ oueHOR (rrOMMMO rrepeHaCblmeHHOCTH eto 
ra3eT). BilnMMO, He B rroc.nenHIDID Oqepe,Ub rrOTOMY, qTO ee MOEHO H He qH
TaTb(rroc.nenHee rrpBMO OTMeqa~OCb rrpHMeHHTe.nbHO K HaCTeHHbW JIHCTOBKaM). 

TeJIeMaTepHa.nbl Bbl60pa POCCHM OTMeTHJI TOT pecrrOHneHT, KOTOpufi BB~B
eTCB CTOPOHHMKOM SToro 6JIOKa. To, qTO OH BHneJT (pO~MK C SCTpa.llHbIMM HC
ITOJTHHTeJTBMH M C BHcTYITJTeHH8M E.raM.llapa) ITO ero MHeHHID He CJTHlliKOM y6e
.llHTeJTbHO. 

H3 npyrMx TeJTepO~HKOB 6HJTM OTMeqeHH pO~HKH ITPEC, llTIP, "HOBBIe HM8-

, ~:I, 
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Ha". 

nOBEPME K MCTOqHMKAM MHWOPMAllMM 

Ha BOnpOC 0 TOM, Kam1e HCTOlIHHKH npe,UBbIGopHOH HH~OpMaU1m BbI3bIBaIOT 
GOflbillee ,UOBepHe, TpOe peCnOH,UeHTOB OTBeTHflH Onpe,UefleHHO-HeraTHBHO. OHH 
He MorYT Ha3BaTb TaKHX HCTOlIHHKOB. BrrpOlIeM, O,UHa H3 HHX orOBopHflaCb, 
lITO, eCflH H MOlKHO GblflO GbI rOBopHTb 0 ,UOBepHH, TO CKopee ero BbI3BaflH GbI 
,UOKYMeHTaflbHble Teflenepe,UalIH, KacaIOIlU1eCH He npe,UBbIGopHbIX oGemaHHH. a 
Toro. lITO YlKe c,UeflaHO ,UaHHOH napTHeH HflH nOflHTHKOM. 

TefleBH,UeHHe OTMeTHflH KaK CKopee 3aCflYlKHBaIOmHH ,UOBepHH HCTOlIHHK 
HH~opMaUHH Heme lIeTBepo onpOilleHHHX. npHlIeM Bce OHH npe,UnOlIHTaIOT nOflY
lIaTb 3TY HH~opMaUHIO H3 Tefle,UeGaToB B npHMOM 3~Hpe. llOBepHe HMeHHO K 
3TOMY lKaHpy nepe,UalI CBH3aHO C "B03MOlKHOCTbIO BH,UeTb 3MOUHH". "OTCYTC
TBHeM MOHTalKa", "flHlIHbIM oGmeHHeM". I1o-MHeHHIO O,UHoro H3 HcnHTyeMHX. ,UO
BepHe K nOflHTHKaM nOBHillaeTCH TaKlKe Gflaro,UapH nOKa3Y HX ,UOMaillHeH lKH3HH. 
GflH3KHX: "Kor,Ua 3Haeillb lIeflOBeKa KaK GbI flHlIHO. eMY TpY,UHee OTKa3aTb II. 

O,UHH pecnOH,UeHT OTMeTHfl. lITO ero ,UOBepHe, npaB,Ua, C onpe,UefleHHbIMH 
orOBopKaMH, BbI3bIBaIOT nyGflHKaUHH B rrpecce. 

OTHOWEHME K TIOflMTMqECKO~ PEKflAME 

CaMO no ceGe HcnOflb30BaHHe lIHCTO peKflaMHbIX npHeMOB B npe,UBbIGopHOH 
KaMnaHHH BH3BaflO HeO,UH03HalIHoe OTHOilleHHe pecnOH,UeHTOB. ECflH rOBopHTb 0 
npHMbIX BbICKa3bIBaHHHX Ha 3TY TeMY, TO cpe,UH HHX GbIflH H O,UH03HalIHaH no,U
,UeplKKa (2), H o,UHo3HalIHoe HenpHHTHe, nocKoflbKY B HaillHX YCflOBHHX KOflH
lIeCTBO peKflaMbI 3alIaCTYIO oGpaTHonponopUHoHaflbHo KalIecTBY TOBapa (1) H 
TO MHeHHe, lITO ,UflH O,UHHX napTHH HflH nOflHTHKOB npHMble peKflaMHHe XO,UbI 
rrOfle3HbI, a ,UflH ,UPyrHx Bpe,UHH (4). O,UHaKo oGIlU1M KOHTeKCT BblcKa3bIBaHHH 
(cBH3bIBaHHe peKflaMHbIX POflHKOB cKopee C IIHecepbe3HbIMH II napTH5IMH H rrOflH
THKaMH, "He,UYMaIOmeH" aY,UHTopHeM, cpaBHeHHe nOflHTHlIeCKHX ,UeHTefleH C PH
,UOBbIM TOBapoM, a rOflOCOB H36HpaTefleH C )leHbraMH) BbI)laeT B ueflOM cKopee 
HeraTHBHoe BocnpHHTHe )laHHoH aY)lHTOpHeH Hcnonb30BaHHH peKnaMHb~ ponH
KOB B npe)lBH6opHOH 6oPb6e. HecMoTpH Ha CHMnaTHID K E.raHLlapy, ero y~ac
THe B ponHKax oueHHBaeTC.TI HeraTHBHO: "06HLlHO 3a Hero, 3TO ero oIlII16Ka". 

KP ATKME BbIBOllbI: 

B ueflOM )lfl5I )laHHOM aY)lHTOpHH xapaKTepeH HH3KHH ypOBeHb )lOBepHR K 
HCTOlIHHKaM nOflHTHlIeCKOH HH~opMaUMH, CKerrTHQeCKOe OTHOWeHMe KaK Boo6we 
K rro,Uo6HOll MH~opMaUMM, TaK M, oco6eHHO, K TOll ee QaCTH, KOTopaH TpaHC
J1HpyeTcH B paMKax rrpe,UBbI6oPHOll KaMrraHHH. 

HaHGoflbillHM ,UOBepHeM Bce lKe nOflb3yeTcH TefleBH,UeHHe, npelK,Ue Bcero -
nepe,UalIH B np.TIMOM 3~Hpe. McnOflb30BaHHe B rrOflHTHlIeCKOM KaMnaHHH peKflaM-

\ i ~ 
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HHX pOnMKOB TaKme B npHHUMne OueHMBaeTCR CKenTM~eCKM. OnHaKO, nOCKOnb
KY 60nbWMHCTBO peCnOHneHTOB MnM Boo6me TaKHX pOnMKOB eme He BMnenH HnH 
BHnenM HX HeMHoro, He MCKnro~eHo, ~TO B naHHOM cny~ae Ha HHX 3KCTpano
nHpyeTcR yme CdlOpMMpOBaBWHHCR CTepeOTHn peKnaMHoro ponMKa, KOTOPbIH B 
HaWHX ycnOBMJIX He nHdldlepeHUMpyeTcR B 3aBHCHMOCTH OT maHpa peKnaMbl. 

ITPM npOKaTe npenBbI60pHbIX POJIHKOB Heo6xonHMO y~HTbIBaTb He TonbKO 
HX oueHKY, HO H OWH6KH npyrHx peKJIaMHHX KaMnaHHH, npHMeHHTenbHO K KO
TOPbW 06H~HO OTMe~aeTCR HX arpeCCHBHOCTb M HaBR3~HBOCTb. CnenyeT y~H
TbIBaTb M o6mee OTHoweHHe K peKnaMe KaK K ~eMY-TO Hecepbe3HOMY, "npHHH
maromeMY" ee y~acTHHKOB, oco6eHHO B Tex CJIy~aRx, Korna OHH HMeIOT cno
mHBWYIOCR penYTaUMro cepbe3Hb~. nenOBb~ nIOneH, npodleCCHOHanOB. Hcnonb30-
BaHHe MX B TpanMUMOHHbIX BMnax peKnaMbI CKopee MomeT HaHeCTH ymep6 HX 
aBTopHTeTY M TIOnynRpHocTH, ~eM YBeJIH~HTb MX. 

ITflAKA TbI. 

1. "3AllYMAMTECb - BAM BbIEHPATb". 

Y 60nbwHHcTBa y~acTHHKoB rpynTIH nJIaKaT He BH3BaJI HHTepeca VI no
JIOmMTenbHbIX 3MOUHH. MHeHHR onpoweHHb~ corJIacyroTcR B TOM, ~TO B nJIaKaTe 
"HeT CTepmHR, CMHCJIOBOrO ueHTpa", OH "He HeceT HHKaKOH cymecTBeHHOH 
HHdlopMaUHH" , OCHOBHaR ueJIb, KOTOPyro npeCJIenOBan aBTOp, He RCHa. ("OJIa
KaT B uenOM o~eHb .1lP06HbIH, n03TOMY He cpa3Y BHnHO, ~TO pe~b H.1leT 0 ny
Me II) . TIo OTHoweHHro K TIJIaKaTY HCnOJIb30BanMCb cnenyromne xapaKTepHCTHKW 
"TIYCTOH", "CTpaHHHH", "peKnaMa nJIR yJIH~HOrO dlOTorpadla", "3PR BbI6poweH
HHe ,lleHbrH", "KOHKYPC dlOTorpadlHH". 

TIo MHeHHro pecnOHneHTOB, TeKCT "He ~HTaeTCR", "ero He BHnHO", CKO
pee 6pocaeTCR B rJIa3a "3ara.1l0~HaR Ha.1lnHCb "RKHMaHKa". 

BonbWMHCTBO peCTIOHneHTOB OTBeTHJIO, ~TO TIPOCTO npownH 6H MHMO TIJIa
KaTa, He TIHTaRCb B HeM pa306paTbCR. 

Ha BOTIPOC 0 TOM, HHTepeCbI KaKoro 6JIOKa HJIH TIapTHH MomeT BbrpamaTb 
.llaHHbIH IwaKaT MHeHl1.R pacrrpe.llenHJ1HCb CJ1e.llyromnM 06pa30M: 

- BbI60p POCCHl1 
- KOMMYHl1CTOB 
- cymeCTByromeH Ha .llaHHbID MOMeHT BJ1aCTl1 
- JIro6oro 6noKa 14% 

2. "CTEHA C HAIU1MCRMW' 

43% 
29% 
14% 

ITnaKaT BH3Ban HeOnH03Ha~Hoe OTHorneHMe. Te peCTIOHneHTH, KOTOPH8 
naIOT TIOJIOml1TenbHyro OI.~eHKY, YKa3bIBaIOT Ha ero npHBneKaTenbHocTb: 

"OpHrHHanbHo, 06paTl1n 6bI BHl1MaHHe", "BpocaeTcR B rna3a" , 
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"BeCeJIeHbKMM, UBeTHOM", "ITecTpo, 6POCKO II , "ITecTpeHbKMM CMT4MK". 

HeCMOTpH Ha TO, ~TO rrJIaKaT rrpMBJIeKaeT BHMMaHMe, ero rr06Y~MTeJIbHaH 
CMJIa HeBeJIMKa: "He Mory rrOHHTb K KOMY ~OJIJKeH rrpMCOe~MH.RTbCH", "cepbe3-
Horo JKeJIaHM.R rrpMcoe~MHMTbCH He B03HMKaeT" . 

HeraTMBHble oueHKM COrrpOBOJK~aJIMCb CJIe~YIOmMMM BbICKa3bIBaHMS1MM: II Crrap
TaKOBCKaS1 acpmIla ", "HeceT MMHMMYM MHcpopMaUMM", II O~eHb MeJIKO " . 

EbIJIO BbICKa3aHO MHeHMe: "TIeTp XOpOllI KaK CMMBOJI, HO He B TaKOM OKPY
JKeHMMII. 

OueHKM rrJIaKaTa rro 7-6aJIbHOM llIKaJIe: 
ITOJIOBMHa pecrrOH~eHTOB OueHMJIa rrJIaKaT B 3 6aJIJIa. O~HoKpaTHo'cpMrypM

pOBaJIM oueHKM 2, 4, 5, 6 6aJIJIOB. 

Cpe~HMM 6aJIJI COCTaBMJI 3, 7 6aJIJIa. 

3. ITJIaKaT "TBOM BbI60p C TIeTpoM". 

Ha rrO~aBJIS1IOmee 60JIbllIMHCTBO orrpollIeHHb~ rrJIaKaT rrpOM3BeJI TS1JKeJIOe Brre
~aTJIeHMe. ITJIaKaT BocrrpMHMMaeTcS1 KaK CePbe3Hbrn, CrrOC06Hbrn OKa3aTb CMJIb
Hoe 3MOUMOHaJIbHOe B03~eHCTBMe: "EoJIee 3MOUHOHaJIbHbrn l~eM rrJIaKaT "C 
Ha~rrHCHMM II I, HO B CTOPOHY OTpHua TeJIbHb~ 3MOUHH ". OH BbI3bIBaeT omymeHVle 
rrpOTHB060pCTBa, rrpOTMBo~ellCTBMS1, TparH3Ma. 

ITPH 06CYJK~eHMM rrJIaKaTa rrp03By~aJIM CJIe~yromMe MHeHMS1: "ITJIaKaT rrpmI3-
BO~MT TSiJKeJIOe, ~aBHmee Brre~aTJIeHHe", "cIJOH o~eHb TS1JKeJIbrn", "ITpH3bIBaeT 
BbI6paTb rp030Bble TY~Mtl, II CB060~a, c06CTBeHHOCTb, 3aKOHHOCTb B POCCMM 
Bcer~a B CBMHUOBb~ Ty~ax", "EcTb KaKaH-TO M~eS1", "3aCTaBJIS1eT ~YMaTb". 

O~H03Ha~HO rrOJIOJKMTeJIbHaS1 oueHKa rrJIaKaTa 6bIJIa BbICKa3aHa O~HOKpaTHO: 
"XOPOllIHll rrJIaKaT, HO He MOll BbI6op" ICTOPOHHHK ,llpyroro 6JIOKa/. 

B Ha,llIlMCH "TBOft BbIEOP! II np8,llJIaraJIOCb BOCKJ1H:u;aT8JIbHblli 3HaK 3aM8HHTb 
Ha BorrpOCMT8JIbHblli. 

OueHKH rrJIaKaTa rro 7-6aJIbHOM llIKaJIe: 
OKono rrOJIOBMHbI orrpOllIeHHb~ ~aJIM rrJIaKaTY oueHKY 3 6aJIJIa, TpeTb orrpo

llIeHHb~ - 2 6aJIJIa, O~HOKpaTHO WMrypMpOBaJIM oueHKM 1 M 6 6aJIJIOB. 

Cpe~HMt1 6aJIJI COCTaBMJI 2,9 6aJIJIa. 

4. IKAJIEHnAPb". 
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EOJIbIll11HCTBOM p8CrrOH,Il8HTOB "KaJI8H,Ilapb" BOCrrp11H11MaJIC51 B CpaBH8HHH C 

rrJIaKaTOM "TBOH BbI60P! C I18TPOM" KaK 60JI88 Y,Ilal IHbll1. "KaJI8H)lapb" rrOJIY'fHJI 

MaKC11MaJIbHbill p8HTHHr rrp11 OU8HK8 rrJIaKaTOB rro 7-6aJIbHOH IllKaJI8 ICP8,IlHHH 

6aJIJI - 4, 1/, O,IlHaKO rrpH 3TOM Y'fMTbIBaJIOCb 8ro Q)YHKUHOHaJIbH08 Ha3Ha'f8-

HM8 . 

OTpHu;aT8JIbHyro OU;8HKY ,IlaJIa TOJIbKO 'f8TB8pTb orrpow8HHbIX: "XOpOWHH 

CHMBOJI, HO BC8 rrOJIOJfC11T8JIbHbI8 Ka'f8CTBa rro,IlaBJI8HbI". "H8 HpaBMTc51 HaB513-

'fHBOCTb: TBOH BbI60p - H BC8!" - MH8HH8 CTOpOHH11Ka ,IlPyroro rrOJIHTH'f8CKO

ro 6JIOKa. 

I10JIOJfCHT8JIbHbI8 OU;8HK11 COrJIaCOBaHbI B TOM, 'fTO rrJIaKaT BbI3bIBa8T Oll.\Yll.\8-

H118 rrpOCB8TJI8HH51, ycrroK08HH51. 

"TY'fI1 CKOPO pa30H,IlYTC51, 6Y,Il8T XOpOIlla51 rrorO,Ila". "I10CJI8 rp03bI JI8r'f8 

,IlbIIllaTb. EOJIbIll8 B03,Ilyxa, rrpOCTpaHCTBa". "O'f8Hb rrOHpaB11JIOCb. I1POCB8TJI8-

HH8. CrrOKOHCTB118, ycrroK08HH8. XOPOIll11H rrJIaKaT". "LIOBOJIbHO rrpOQ)8CCvIO

HaJIbHa51 pa60Ta. CHMBOJI XOPOIllO rrpOCMaTp11Ba8TC51. EOJIbIll8 rrOXOJfC Ha ~OTOr

paQ)mo" . 

I1po3BY'faJIO MH8H118, 'fTO rrJIaKaT "BbI3bIBa8T Tp8Bory 3a M11pOOll.\ym8HH8 

3aKa3'f11Ka: Orr51Tb TY'f11, 6yp51 MrJIOIO H860 Kp08T". 

OU8HK11 rrJIaKaTa rro 7-6aJIbHOH IllKaJI8: 

OKOJIO rrOJIOBHHbI OrrpOIll8HHbIX OU;8HHBaIOT 8rO B 3 6aJIJIa, 8IL\8 Tp8Tb - 5 
6aJIJIOB, O,IlHOKpaTHo ,IlaBaJI11Cb OU8HK11 4 11 6 6aJIJIOB. 

Cp8,IlHMH 6aJIJI COCTaB11JI 4, 1 6anJIa. 

5. I1JIAKAT C <llOTOrPA<ll11EH E. rMillAPA - "I10PTPET". 

OU;8HKa rrnaKaTa O,IlH03Ha'fHO H8raT11BHa51, OH HMeeT caMbill HM3KMM peM-
TMHr cpe,1lM IIJIaKaTOB, IIpe,1lJIOJK8HHbIX ,llJI51 06CYJK,ll8HMS1 /CP8,1lHMH 6aJIJI - 1/. 
H8raTMBHoe OTHOllI8HM8 BbI3bIBa8T KaK caMO M306paJK8HM8, TaR H Ha,llIIHCb Ha 
IIJIaKaT8. ITPM 06CYJfC,1l8HMH 3a~HKCHpOBaH crr8KTp 3MOUMH OT H8,1l0YM8HHB ,llO 

B03MYll.\8HMS1. 
"Cepb83HbrH IIOJIHTMK M ,1l811IeBaS1 rr03a - rrOHS1THB COB8PllI8HHO H8COBM8CTH-

Mb18" , "<lloTOMO,IleJIb" . 

"P8KJIaMa apTHCTa. H8 ,1lJI51 rrOJIHTH'feCKOrO ,1le51T8JI51. HeC8pbe3HO. Ha,llTI:fl-

CM HM'ferO He rOBopS1T. ITo3a, CTMJIb - H8rrpM51TH08 OIL\YIL\8HH8. KaK 6Y,IlTO ~b[ 

ero YHM3MJIM 3TMM rrJIaKaTOM". 

"I1JIaKaT CHMJRa8T K H8MY OTHOIll8HM8" IMH8HH8 aKTHBHoro CTopOHmW.1 

6JIOKa "BbI6op POCCMM"I. 
"MoM: BbI60p CMOTP11T Ha M8H51 'f8P83 rrJI8'fO. M08 OTHOIll8HM8 K H8MY CHIl-

I."" 
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3MJ10Cb" . 

"06m88 BTI8'4aTJ18HM8 - OM8p38HM8. BC8 TIPOTMBHO. flM'4H08 OCKOp6J18HM8 II. 

"Ha,llTIMCM BbI3bIBaIOT J18rK08 B03Mym8HM8: a 51, '4TO, HM'48rO H8 ,ll8J1aIO?" 

"H8 HpaBMTC51. Ero ,llOTIYCTMJ1M '4TO-TO ,ll8J1aTb, a ,llPyrMx H8 ,llOTIYCTMJ1M. 

fOBOPMTb BC8 YM8IOT. TI0'48MY ,ll8J1a8T TOJ1bKO OH?" 

TIp 0 3BY'4aJ10 MH8HM8, '4TO TIP8,llTI0'4TMT8J1bH8H 6bIJ10 

pa60'48H 06CTaHOBK8. 

Q8TB8PTb OTIPOlll8HHbIX BbICKa3aJ1a I1,ll8IO, '4TO 3TO 

6bI BM,ll8Tb E.faH,llapa B 

"aHTMp8KJ1aMa". "ECJ1M 

TO MomHO 0I..l;8HMTb B 7 paCCMaTpMBaTb KaK M351Il\H0 C,ll8J1aHHYIO KapI1KaTypy, 

6aJ1J10B II. "3TO KaK KYKJ1bI Ha'4aJ1bHMKOB Y 51TIOHI..l;8B. 

TM ,llYIllY - TIOpBaTb Ha M8J1KM8 KYCO'4KM". 

KYTIMJ1a 6bI, '4T06bI OTB8C-

OI..l;8HKM TIJ1aKaTa TIO 7-6aJ1bHOH IllKaJ18: 

EOJ1bIllMHCTBO P8CTIOH,ll8HTOB 0I..l;8HMJ1M TIJ1aKaT B 1 6aJ1J1. 3a~MKCI1pOBaHbI 

0,llHOKpaTHbI8 0I..l;8HKM 0 M 2 6aJ1J1a. 

Cp8,llHMll 6aJ1J1 COCTaBMJ1 1,0 6aJ1J1. 

P83YJ1bTaTbI oTIpoca TIOKa3bIBaIOT H8TIPO,llYKTMBHOCTb MCTI0J1b30BaHM51 TIOPT-

p8Ta E.fall,llapa ,llJ151 TI0J1MTM'48CKOH p8KJ1aMbI 6J10Ka, TaK KaK TIJ1aKaT cTIOC06eH 

CHM3MTb CMMTIaTMM K J1M'4HOCTM E.fall,llapa. 

6. "TIOQTOBAB OTKPbITKA". 

TIJ1aKaT BbI3BaJ1 H80,llH03Ha'4H08 BTIe'4aT J18HMe. TI0J10mMT8J1bHbI8 OI..l;eHKI1 CB51-

3aHbI C 3aMHT8pecOBaHHbIM OTHOlll8HMeM K TIJ1aKaTY, OTpMI..l;aT8J1bHble - C ~I1ry-

pOll E.EJ1bI..l;MHa M xY,llom8CTB8HHbIM 0~OPMJ18HM8M. 

06cym,lleHMe COTIpOBOm,llaJ10Cb CJ18,llYIOIl\MMM BbICKa3bIBaHM51MM: "TIJ1aKaT I1HTe

pecHbIll. TIOTIbITaJ1C51 6bI pa306paTbC51, '4TO TaM HaTIMCaHO", ",UOCTaTO'4HO 6poc
KMll, TIpMBJ1eKa8T BHMMaHMe. Ho E.EJ1bUMH 3,lleCb MrpaeT OTpMI..l;aTeJ1bHyID ponb. 
TIo3a: E. EJIbUMH HaKJIOHilJIC51 K E. raH.1lapy, YJIbI6Ka 3ailcKilBaIOI.l.\a51. CKopee 
npe.1lCTaBJI51IO B. EJIbUilHa, KOTOPbrH nOXJ10nbIBaeT E. rall.1lapa no nJIeqy". "BbI3bI
BaeT qYBcTBa 6JIM3Kl1e K He.1l0YMeHilIO: nepBbIll BOIIPOC: IIOqeMY E. EJIbUilH?" 
"TIJ1aKaT cepbIll M 6eCUBeTHbIll. ACCOI..l;ilaUilM C IIOT..J:TOH IIJ10Xl1e. TIOT..J:Ta HI1Kor,lla 

He pa60TaJ1a TaK IIJ10XO KaK C8ll'4ac". "KaK IIJ1aKaT He BOCTIpMHHMaeTC51/1. 

Q8TB8PTb OTIpOllleHHbIX He YJ10BMJ1a OIIpe,lleJ18HHOrO CMbICJ1a TIJ1aKaTa: /I XOqy 

TIOH5ITb, HO He Mory, lfTO XOT5IT 3TMM CKa3aTb?" "HenOHHTHO, lfTO OT MeHH 
XOT5IT: nO-UTBep-UMTb BbI60p POCCMM?/I 

06Il\HH BbIBO,ll COCTOHT B TOM, lfTO P83KO OTprfIJ;aT8J1bHbIX 3MOI..l;Mll TIJ1aKaT 

H8 BbI3bIBa8T. BM8CT8 C TeM y TI0J10BMHbI OH BbI3bIBa8T BOTIPOCbI HJ1M peaKUlIIO 11 
'</'6 
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He,UOYMeHHS1, TaK KaK "He qHTaeTCS1 11 aBTOMaTHQeCKH. 

OueHKH rrnaKaTa rro 7-6anbHOM IllKane: 

TIpe06na,UaromeM oueHKOM S1BnS1eTCS1 2 6anna, QeTBepTb orrpoIlleHHHx oueHH
na ero B 3 6anna, o,llHoKpaTHo 6blml BbICKa3aHbI oueHKM 5 M 6 6am1OB. 

Cpe'uHMM 6ann COCTaBMn 3,3 6ann. 

PEMTHHr TInAKATOB. 

Cpe'uHHM 6ann rro 7-6anbHoM IllKane: 

IIKAflEHlIAPb" 4, 1 
"CTEHA C HAlITIHCHMH II 3, 7 
"ITOlfTOBAH OTKPbITKA" 3,3 
"TBOM BbIEOP C ITETPOM" 2, 9 
"TIOPTPETII 1,0 

OUEHKA AlIPECHOCTH TIflAKATOB. 

TIPM OTBeTe Ha Borrpoc 0 TOM, Ha Koro MorYT 6bITb pac C tIM TaHbI rrnaKaTbI 
TaKoro po,Ua, MHeHMS1 pecrrOH,UeHTOB pa3,UenHnMCb. 

TpeTb pecnOH,UeHTOB Ha3HBaeT KOHKpeTHoro a,UpecaTa: 
"Ha tlJaHaToB nonMTMKH". "Ha Tex, KTO ronocyeT 3a 6nOK "BbIEOP POCCHW'. 

OCTanbHble He MorYT Ha3BaTb KOHKpeTHoro a,UpecaTa: 

"ITnaKaT "HAlIITHCH HA CTEHE II paCCQMTaH Ha nro60ro. OCTanbHble ManOBH-
pa3MTenbHbI". "Ha npoueHTOB TpM,lluaTb HaceneHMS1 cpe,UHero ypOBHS1". "HMKO
ro He MorYT npMBneqb, 60nbIllMHCTBO nmlmnbIX nro,lleM He 6Y,UYT IMMMOXO,UOMI 
Ha,lleBaTb OqKM, qT06bI npOqeCTb, qTO TaM HanMcaHO ". "HMqberO MHeHHS1 rrna
KaTH He M3MeHS1T". 

ITO,UBO,US1 HTorH o6cym,UeHHID rrnaKaTOB, MOlliHO CKa3aTb, QTO HaH60nee 
y,Ual{HbIM rrpH3HaH rrnaKaT "CTEHA C HAnnI1CflMM".· KpOMe Toro rrOnOml1TenbHOe 
BrreqaTneHl1e BH3Ban rrnaKaT C CMMBonOM BH60pa POCCl1l1 Ha KaneH,Uape H ona
KaT "ITOlfTOBAH OTKPbITKA". Hal1MeHee y,UatIHble, no MHeHMro o rrp 0 IlleHHbIX , rrna
KaTbI C rropTpeToM E. raM,Uapa M "3AllYMAMTECb ... BAM BbIEl1PATb". 

OTIPOC TIOKa3bIBaeT, T.:(TO TInaKaTbI C MenKMM, He6poCKMM rnpM!lJToM, ,llP06Hbl
MH cro]\eTaMM Ha,llo pa3MemaTb B MecTax, r,Ue JIro,llM BbIHY]\,lleHHO rrpOBo,llS1T MHIJ
ro BpeMeHM - Ha oCTaHoBKax, B MeTpo, B TpaHcnopTe. TInaKaTbI C KpyrrHW,1ij 
cromeTaMM H Ha,llnMCS1Mll - B MeCTax, r,Ue npoxo,UMT 6onbIlloe KOnllqeCTBO nID~~~ 

I/q 
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- Ha 3a6opax, Ha CTeHaX nOMOB. Ha H36HpaTenbHb~ y~acTKax - MomHO H Te 
H npyrMe. 

BMeCTe C TeM, Heo6xonMMO y~MTbIBaTb, ~TO OTHOllIeHMe K TIe~aTHOM peK
naMe (oco6eHHO K TInaKaTaM H nMCTOBKaM) MeHee 3aMHTepeCOBaHHoe, ~eM K 
Tene- H name panMopeKnaMe, TaK KaK ee BOCTIpHRTMe TIpenTIOnaraeT 60nblllYro 
aKTHBHOCTb H cBo6ony BH6opa: 06pamaTbCR K HeM HnM HeT 3aBMCMT HCKnroqH
TenbHO OT HHnMBMna. 

HfPOBbIE POJU1KH. 

1. PonMKM C yqaCTHeM E.faMnapa. 
PeCTIOHneHTbI enMHbI B TOM, qTO Bce TpM ponMKa C yqaCTMeM E. faMnapa 

HM He TIOHpaBMnMCb. 06mMe oueHKH cnenYIDmMe: "HH~ero He TIOHpaBHnOCb II, 
II o~eHb nnMHHO ", II HeHHrllopMaTMBHO II, "HeHHTepeCHO ". OTpHuaTenbHble OueHKI1 
KacanMCb KaK TIPHCYTCTBHR B Kanpe E.faMnapa, TaK M TIPOM3HOCHMoro HM 
TeKCTa. 

IIPH aprYMeHTaUMH CBoero OTHOllIeHMR K ponMKaM, peCTIOHneHTbI C006mH-
nM: 

"O~eHb nonro rOBopMn. HeT naKOHM~HOM MHcnM. rl)pa3H o6mMe. HeT ueH
HOM HHrll0pMaUMH". 

"HM~ero He 3aTIOMHMnOCb. Bep6anbHaR arHTKa. Hapon YCTan OT 
pe~eM't . 

"IIYCTaR 60nTOBHR, 3a KOTOPOM HM~ero He CTOHT .1llTaMTIbI, KOTopbIe Ha-
6MnH OCKOMMHY". 

JtO~eHb cna60. IIOCTaBHnH ~enOBeKa - OH rOBopHT". 
"faM,1lap He o~eHb cepbe3eH, ynbI6aeTCR. l1YCTble cnOBa, KOTopble cnbI

llIHllib KamnHM neHb II • 

II Cor naceH, ~TO cnmllKOM Beceno BbICTYTIaeT. HeTIOHRTHO, ~eM BbI3BaHO 
Becenoe HaCTpoeHMe". 

"faMnap ceM~ac npM nene. PonHK - eMY MMHYC. .1lonmeH 6bITb B 60nee 
HenpMHym,1leHHOM 06CTaHOBKe, B Ka6MHeTe, 3a pa60qMM CTonOM". (MHeHMe aK
TMBHoro CTOpOHHMKa 6nOKa BbI60p POCCMM). 

PaHmMpOBaHMe ponMKOB B CBR3M C 06meM HeraTMBHOM oueHKOM 6bIno 3aT
pynHMTenbHO. 3aMeTHOM pa3HMUH Memny CTaTMqHbIM ponMKOM Ha rlloHe rllnara H 
C nBMmYmMMMCR nonocaMH He OTMeqeHO. OueHKa BMneOpR.lla .llBORKaR: OH HnH 
MelliaeT BocnpHRTHro TeKCTa, HnM nOMoraeT OTBne~bCR OT M306pameHHR E.raM
napa. BHCKa3bIBanMCb cne.llYIDmMe cym.lleHMR: 

II AKTMBHO pa3)lpaJRa8T II • 

"KapTMHKM H8 BS1JRYTCS1 C T8M, tITO rOBopMT". 
"KapTMHKM OTBneKaroT, TeKCT He BocnpHHMMaeTCR". 
"ACCOUHaUHH C KHHomypHanOM "HoBOCTH .llHR". 
"Bne~aTneHHe OT nepBoro K TpeTbeMY (c BH.lleOpR,1l0M) yny~llIMnOCb. B 

(0 
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rrepBOM aKueHT Ha faMnape, ~TO He o~eHb rrpMHTHO. B TpeTbeM WOH OTBneKa
eT - nY~IIle. Eme nY~llie - y6paTb faMnapa M CnenaTb ronoc "3a II KanpOM". 

He BbI3bIBaeT COMHeHM5I, ~TO rrocTpoeHMe nI06bIX ~MCTO peKnaMHblx aKUMH 
Ha BHeIIlHOCTM E.faMnapa 6bInO 6bl OlliM6KOM rro CnenYIOliU1M rrpM~MHaM: 

1). fIo oI.\eHKaM orrpoIIleHHblx (B paBHoM CTerreHM - cMMrraTM3MpYIOmMX M 

He CMMrraTM3HpYIOmHX 3TOMY rronHTHKY) E.faHnapa Henb35I Ha3BaTb WOToreHH~
HblM, rr03TOMY aKueHT Ha ero BHelliHOCTH B Kanpe Bbl3bIBaeT Bce06mee pa3npa
JKeHHe. 

2). B 06mecTBeHHoM C03HaHHH POCCM5IH nOBonbHO pacrrpocTpaHeHo MHe
HMe, ~TO y~acTHe B peKnaMHblx aKUM5IX - 3aHS-lTHe, HenOcToMHoe "cepbe3Hblx" 
nIOneM, rrpoweccHoHanoB, B TOM ~Hcne, cepbe3HbIX rronHTMKOB. nOBepHe, CHM
rraTHH K HHM B pe3ynbTaTe rrOn06HbIX aKUMH pe3KO CHHJKaIOTC5I. 

MHbIMH cnOBaMH, rro wopMynHpoBKe OnHoro H3 y~acTHHKOB orrpoca "OCO-
6eHHOCTH BHelliHOCTH Eropa THMypOBM~a He TaKOBbl, ~T06bI Ha HHX MOJKHO 6bInO 
CTPOHTb peKnaMHYIO KaMrraHHIO". C 3TMM Henb35I He cornaCHTbC5I. TaKa5I peK
naMHa5I KaMrraHH5I, CKopee Bcero, HaHeceT ymep6 KaK rrpeCTHJKY "BbI60pa POC
CHH" , TaK H aBTopHTeTY caMoro faMnapa. 

2. POJIMK "CTEHA C HAnfIMCflMM". 

B uenOM ponHK BbI3Ban rrOnOJKHTenbHble peaKUHM, XOT5I He BceM cpa3Y 
rrOKa3anC5I rrOH5ITHbW. 

PecrrOHneHTbI xapaKTepH30BanH ero TaK: "}!{HBOH. KOPOTKHM, 5IPKMH, no-
XOn~HBbIfI. XOpOIIlHM". "BeceneHbKHH, rreCTpeHbKHH. (fIo aHanorHH C rrnaKa-
TOM) . 

I1naKaT B CB5I3Ke C ponHKOM Bblrn5InHT nY~IIle". 

"fIo 3anYMKe He o~eHb rrnox". 

Y 60nbIIlHHCTBa orrpOIIleHHbIX ponHK BbI3Ban rrOnOJKHTenbHble 3MOUHH: 
"B03HHKaeT nOCTaTO~HO panOCTHoe omymeHHe". 
"Brre'llaTneHHe 60nee rrOnOJKHTenbHoe" . (I1ocne po.miRa C y~acnIeM 

E. fatl:.napa) . 
"Ycrrex B TOM, qTO OH 3aXBaTbIBaeT. XOPOlIlO, qTO KOPOTKHtl:". 
"XOQeTC5I rroco.netl:cTBoBaTb". 

OTpHuaTenbHble oueHKH 6bInH CBS13aHbI B OCHOBHOM C rrepCOHaJKaMH: 
"He rroHpaBHnHcb nOmeHble nHua". 
"CaMbIH rrepBbIfI Ka.up C Manb~HKOM - Y.na~HbIfI. neBO~Ka He o~eHb ec-

TeCTBeHHa. MaTpoc He yna~HbIfI". 

BMeCTe C TeM, ~eTBepTb orrpOllieHHblX BbICKa3ana CJIe,nYIOliU1e HeraTMBHble 
oueHKM: 

"Hecepbe3HO ,nn5I rronMTHKH". 
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"HerrOH.RTHO KaKa.R ueJIb. HerrOH.RTHO, qTO Ha,UO rOJIOCOBaTb 3a "BbI6op 
POCCL-Ui" . 

"HHqerO He rrOH.RTHO. BOCrrpHH.RJI I1JIOXO. ECJIH 6bI He BH,UeJI I1JIaKaTa, TO 
HHqerO 6bI He rrOH.RJI". 

OueHKa pOJIHKa ITO 7-6aJIbHOW WKaJIe. 

POJIHK I10JIyqHJI OTHOCHTeJIbHO BHCOKHe oueHKH: O,UHOKpaTHO - 6 6aJIJIOB, 

,UBa~,UH ITO 5 H 4 6aJIJIa, o,UHoKpaTHo 3 H 1,5 6aJIJIa. Cpe,UHHw 6aJIJI COCTaBHJI 
4, 1 6aJIJIa. 

3. POflHKH C COEAKOM. 

N 1 - "51 He rrow,Uy ... " 

N 2 - "Hac He 6epYT ... " 

06a pOJIHKa BOCI1PHH.RTbI B rrpHHUHI1e rrOJIOJKHTeJIbHO. BCTpeqaIOTC.R BblCKa-

3bIBaHH.R: "XOpOWHM", "HeI1JIOXOW', "orrTHMHCTHqeCKH BbI,UepJKaHHbill", "BbI3bIBa

eT rrOJIOJKHTeJIbHble 3MOUHH", "ecTb 3aBepweHHocTb", "MHJIeHbKHM", "TOqHO 

cpa60TaH" . 

HeJIb3.R He OTMeTHTb, qTO POJIHKH TaKoro po,Ua HerrpHBHqHbI ,UJI.R pecrrOH-

,UeHTOB I1pHMeHHTeJIbHO K JKaHpy I10JIHTHqeCKOW peKJIaMbl. He BbI3bIBa.R .RBHOW 

HeraTHBHow peaKUHH, OHH, TeM He MeHee, BOCI1pHHHMaIOTC.R HeO,UH03HaqHO. 

HeKOTOpbIM KaJKeTC.R HeYMeCTHbIM rrOCTO.RHHoe rrpHCYTCTBHe 3M6JIeMbI "BbI-

60pa POCCHH" B yrJIY Ka,Upa, eCTb BrreqaTJIeHHe, qTO peKJIaMa CHHMaJIaCb 

",UJI.R qerO-TO ,Upyroro: 06YBH, I10PO,UbI c06aK, Me6eJIH". 

OTMeqeHO TaK~e OII(YII(eHHe, qTO Bce B Ka,Upe "He Hawe", TaK KaK BbIr-

JI.R,UHT CJIHillKOM 6JIarOrrOJIyqHO. 

O,UHaKO Ha 06II(eM OUeHKe 3Ta ,UBOWCTBeHHOCTb BOCrrpH.RTH.R rrpaKTHqeCEH 

He OTpa3HJIaCb. 

qTO KaCaeTC.R TeKCTa, TO BTOPOW BapHaHT BOCrrpHH.RT .RBHO 60JIee rr031!
Tl1BHO. 

OU8HKa POJIl1KOB no 7-6aJIbHOH WKaJI8 

N 1. POJIHK rrOJIyql1JI ,UOCTaTOQHO BHCOK118 ou;eHKH. H8MHoro MeHbwe r.o
JIOBHHbI pecrroH,UeHToB ,UaJIH eMY oueHKY B 5 6aJIJIOB. EII(e CTOJIbKO ~e QeJIOB8K 
OueHHJIH ero B 4 6aJIJIa. O,UHoKpaTHo 3ByqaJIa oueHKa 2 6aJIJIa. Cpe,UHHw l5au~Jl 
COCTaBHJI 4,2 6aJIJIa. 

N 2. POJIHK rrOJIyqHJI caMble BbICOKHe oueHKH. TpeTb orrpoIlIeHHbIX oueH1L~;1 
ero B 6 6aJIJIOB, HeMHoro MeHbIlIe rrOJIOBHHbI pecrroH,UeHToB ,naJIH eMY 5 (12:-:

JIOB, O,UHOKpaTHO I1p03ByqaJIH oueHKH 3 H 4,5 6aJIJ1OB. Cpe,UHHw 6aJIJI co~~:;.
BHJI 5, 1 6aJIJIa. 
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4. PORMI{ IIq,RAfW'. 

POJIllK BbI3BaJI npoTI-1BOpetIllBbIe oueHKll. 

OH nOHpaBllJICS1 l:£8TblP8M ll3 C8Mll p8cnOH)l8HTOB. BblcKa3bIBaHllS1. CBS13aH
HbI8 C n0311TllBHbIM OTH01ll8HIl8M: 

"XOP01ll88 Bn8l:£aTJI8Hlle. Cpa3Y S1CHO. tIeM 3TO 3aKOHl:£IlTCS1. T868 )laIDT 

3ara)lKY. a TbI 3Ha8111b OTra)lKY - 3TO npllS1THo". 

"XOpOlllllM. rpaMoTHbIfi. JIOrlll:£HbIfi. ArllTaUllll H8T H11KaKOM: KaJK)lbIfi rOJIO

cyeT 3a Koro XOl:£8T. BbI MOJK8Te rOJIOCOBaTb lIAlliE 3a 3TllX". 

"l1oHpaB11JIOcb. ECTb 11)l8S1. H8CTaH)lapTHocTb. CTepJK8Hb (cM8Ha UB8TOB) 
HaM)l8H XOpOlllO". 

CYJK)leH11S1. CBS13aHHble C oTp11uaTeJIbHbIM OTHOllleH11eM: 
"HerroHS1THo. tITO XOT8JI11 CKa3aTb". 

"E8)lH08. CKY)lH08 Bn8l:£aTJI8H118. 11306pa311T8JIbHbIX Cpe)lcTB HeT. 068ma
H11S1 CKY)lHbI8 - TaKll8 JK8 KaK caM pOJI11K". 

IICKYl:£HOBaTO. HeCKOJIbKO pa3 nOCMOTp11llIb - 03Bep88111b". 

OueHKa pOJI11Ka rro 7-6aJIbHOM lllKaJI8. 

B oueHKe pOJI11Ka )lBaJK)lbI 3BYl:£aJIll 6 11 5 6aJIJIOB. o)lHoKpaTHo BbICKa3bI-

BaJI11Cb oueHK11 1. 2 11 3 6aJIJIa. CP8)lH11M 6aJIJI COCTaB11JI 4 6aJIJIa. 

5. POJI11K "CKAMEJt1KA ". 

B ueJIOM POJIllK 6bIJI BOCnp11H.RT KaK H8Y)lal:£HbIfi. 110JIOJK11TeJIbHbIX OU8HOK 

He np03BYl:£aJIO. 06CYJKL\eH11e COnpOBOJKL\aJIOCb CJIe)lYIDmnM11 BbICKa3bIBaH11.RMW 

"3TO t.:rTO-TO onepeTOtIHoe. HeC8pbe3HO. Hll3KOCOpTHa.R ar11TKa. H11l:£8rO 

H8 rrOH.RTHO". 

"H8nOHS1THO. KYL\a OH11 BC8 np11lllJI11?' KY)la 3Ta Ot.:r8P8)lb? Omym8H118: 
"MaCK11-IllOY" . 

"JIerKoBecHO. 6e3bILleHHO. ECJU1 6bI IIJ1aKaTOB He BI1):leJ1. TO HWI8rO 6bI 
He TIOHS1J1". 

"Tyrro CJU1111KOM." 
"IIJ10X08 Brrel:£aTJIeH118". 

"BYJIbrapHbIfi. Pa3)lpaJKa8T. lIYBCTBO H8rrp11.RT11S1". 

OU8HKa pOJI11Ka rro 7-6aJIbHOM lllKaJIe. 

ITpeo6nanaromaB OueHKa - 2 6anna. CpenHllfi 6anJI - 1.4 6anna. 

6. PORMI{ "CAITOrW'. 

POJI11K 60JIblll11HCTBOM peCnOH)leHToB 6bIJI oueHeH KaK He OtIeHb. Y)latIHbIM. <? 
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06CY}!{,lleHMe COrrpOBO}!{,llaJIOCb CJIe,llYIOIIU1MM BbICKa3bIBaHMS1MM: 
"HatIaJIo He06bltIHOe, MHOro06emaromee. Q)MHaJI MCrrOpTMJIM". 
"3aMaX Ha CTO Py6JIeH, a Y,llap Ha KorreHKY". 
"OCHOBHaS1 MbICJIb 6bIJIa: ,llaBaHTe rOJIOCOBaTb 3a HOBoe, HO BOrrJIOmeHa 

He OtIeHb, He ,llO,lleJIaJIM". 
"3TO He peKJIaMa, a aH8K,llOT, XOXMa. COB8Plli8HHO He arMTMpY8T" . 
"Brr8tIaTJIeHMe, tITO ,lleHbrM eCTb, HO He ITO ,lleJIY paCrrbIJIMJIM". 

B KatIeCTBe oc060ro MHeHMS1 rrp03BYtIaJIO TaKoe: "BbI3bIBaeT accoUMaUilro 
C OMOHOBCKMMM carroraMM, ilCrratIKaHHbIMM B KpOBM. TaK JIM rrpOCTO paCCTaTbCS1 
C rrpOlliJIbIM KaK CHS1Tb carrorM?" 

OueHKa pOJIMKa ITO 7-6aJIbHOH lliKaJIe. 
lIBa}!{,llbI Ha3bIBaJIMCb oueHKM 2 M 3 6aJIJIa, o,llHoKpaTHo rrp03BYtIaJ1M 0, 1 

M 4 6aJIJIa. Cpe,llHMH 6aJ1JI COCTaBMJ1 2, 7 6aJIJIa. 

PEMnmf P0J111KOB. 

P0J111K C COEAKOM (HAC HE EEPYT ... ) 
P0J111K C COEAKOM (H HE ITOMlIY ... ) 
P0J111K "CTEHA" 
P0J111K "<l)J1Af11" 
P0J111K "CAITOf11" 
P0J111K "CKAMEMKA" 

11H<l)OPMAU110HHblli P0J111K11. 

Cpe,llHMH 6aJIJ1 
5, 1 
4,2 
4,1 
4,0 
2, 1 
1,4 

11H!DOpMaTMBHOCTb POJ1MKOB oueHeHa BeCbMa BbICOKO. O,llHOKpaTHo 6bIJ10 
BblCKa3aHO MHeHMe, tITO rrepBbrH POJIMK He OtIeHb MH(VopMaTMBeH il tITO BTOPOH 
POJ1MK He Hy}!{eH. ITpaKTMtIeCKM e,llHHO,llYlliHa oueHKa MX rrOJIe3HOCTM. qTO llie 
KacaeTCS1 (VOPMbI rrO,llatIM MH(VopMaUMM OHa oueHMBaeTCS1 HeO,llH03HatIHO. 
BCTpetIaroTCJI rrpJIMO rrpOTMBOrr0J10JEHble BbICKa3bIBaHMJI: II BTOpaJI qaCTb pOJ111Ka 
.nyqrn8, r.IJ;8 .nIO.IJ;11" 11 "T8T8H8K, .IJ;8,llyrnKY - y6paTb". 

OTM8qa.nOCb CXO,llCTBO PO.n11KOB C YQ86HbW11 ~11.nbMaM11, C 11HCTPYKU11HM11 
rro 3Kcrr.nyaTaU1111. ll8.na.n11Cb rrp8,ll.nOlli8H11H ITO y.nyqrn8H11IO 11.n.nIOCTpaT11BHOrO 811-
,ll80pJI,lla. YKa3bIBaJIOCb, QTO T8KCT ,lly6JIHPY8Mblli·M306paJE8HMeM BocrrpHHMMa8T
C JI JIYtIIlI 8 . 

OTM8QaJI H8KOTOPYIO "CKYQHOCTb" ITO,llal{H MaT8pHaJIa, p8crrOH,ll8HTbI rrpH3-
HaBaJIHCb, QTO rrpH,llYMaTb QTO-TO J1YQrn8 B rrO,llo6HOM JEaHp8 OQ8Hb C.nOlliHO. 
IT03TOMY OTMetIeHH~e He,llOCTaTKM BocrrpHHHMaJIMCb HMM C rroHMMaHM8M. 

Bep6aJIbH~e oueHKM Bcex Tpex POJIHKOB OtIeHb 6JIM3KM. O,llHaKO rro cpeJ
HeMY 6aJIJIY Ha rrepBoe MeCTO BbIllieJI STopofl: POJIMK (0 pa60Te H36HpaTeJIbHblX 
YtIaCTKOB) - 4, 8 6aJIJIa. ITepBbrH POJ1MK ITOJIYtIMJI 4, 1 6aJIJIa, TpeTMH - -1. IJ 
6aJIJIa. 
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BbIS1CHS1JIOCb MHeHHe peCrrOH.ueHTOB 0 TOM, B 
pe.uaqaX CJIe.uyeT rrOKa3bIBaTb rrpOCMOTpeHHbIe HMH 
TaBJIS1eTCS1 YMeCTHbW HX rrOKa3 KaK B YTpeHHHe, 
Cpe.uH rrepe.uaq S1BHOe rrpe.urrOqTeHHe OT.uaeTCS1 
JI{,UeT 60J1blllOe KOJ1WleCTBO JIIO.ueM". 

KaKoeBpeMS1 H B KaKHX rre
POJ1HKH. OrrpOllleHHbW rrpe.uc
TaK H B BeqepHHe qaCbI. 
HHqJ0pMaUHOHHbW: "KOTOPbIX 

POJ1HKH "C c06aKOM" H "CTeHa C Ha.urrHCS1MH" MorYT BKJ1IOqaTbCS1 B peK
JIaMHble 6J10KH, CqHTaIOT pecrrOH.ueHTbI. 

llorrYCKaeTCS1 IrrpHBS13Ka" POJIHKOB H K pa3BJIeKaTeJ1bHbW rrepe.uaqaM, .ue
TeKTHBaM, TeJ1eCepHaJ1aM, oc06eHHO 3TO KacaeTCS1 POJ1lIKOB "c c06aKoM". O.u
HaKO rrpepbIBaHHe qJHJ1bMOB rrOJIHTHqeCKOM peKJIaMOM 60J1blllHHCTBO pecrrOH.ueHTOB 
CqHTaIOT COBepllleHHO He.uorrYCTHMbW. 
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OEmME PEKOMEHDAUMM ITO MCITOflb30BAHMID 3KCITEPTMPYEMb~ MATEPMAflOB 
B ITPEDBbEOPHOM KAMITAHMM OEmECTBEHHO-ITOflMTMQECKOrO EflOKA 

"BbEOP POCCMM" 

1. 06cy~~eHHe, rrpoBe~eHHoe B ,[(BYX ~oKyc-rpyrrrrax, rr03BonHeT c,[(e
naTb 0~H03HaqHbIH BbIBO~ 0 HeI.J;eneco06pa3HocTH Hcrronb30BaHHH B rrpe~BbI60p-
HOH KaMrraHHH 

- rrnaKaTOB: "ITopTpeT E. raH,[(apa" 
- peKnaMHb~ ponHKoB: C yqaCTHeM E.raH'[(apa (Bcex Tpex), HH~opMaI.J;H-

OHHoro Ha ~oHe ropo~a. 

2. Tpe6yeT oc060ro BHHMaHHH Hcrronb30BaHHe ponHKa "]f{ecTbI" . Cne~yeT 
OT,[(aBaTb ce6e OTqeT, qTO OH MO~eT B~3BaTb rrOnO~HTenbHYID peaKI.J;Mro nHWb Y 
MOnO~e~HOH (HnH ~pyroH CKnOHHOH K 3rraTa~y aY~HTOpHH). B TO ~e.BpeMH Y 
~pyrHx rpyrrrr BepOHTHa CHnbHaH 3MOI.J;HOHanbHO-HeraTHBHaH peaKI.J;MH. 

3. PeKnaMHble ponHKH "CarrorH" H "CKaMeHKa", XOTH H He B~3BanH HH
TeHCHBHb~ 3MOI.J;HOHanbHb~ peaKI.J;HH, OI.J;eHeH~ KaK "HH3Korrp06HaH peKnaMa" H 
~a~e KaK "BbI6paCbIBaHHe .ueHer Ha BeTep". He HCKnroqeHO, qTO HX Hcrronb30-
BaHHe Mo~eT rrOBpe.uHTb perrYTaI.J;HH 6nOKa. 

4. Ebmo 6bI 60nbwoH oWM6KOH cnHIIlKOM paHHee HaqanO rrOKa3a peKnaMHblx 
ponHKoB. Te H3 HHX, KOTopble BbI3Bamf BeCbMa rronO~MTenbHble OI.J;eHKH 6naro
,[(apH cBoeH CBe~eCTH, HOBH3He, "rrpHeBIIlMcb", cKopee Bcero, rroTepHIDT CBOID 
rrpHTHraTenbHocTb H rr06Y,[(MTenbHYID cHny. Mx HHTeHcHBHblli rrOKa3 paHee, qeM 
3a He~enro ,[(0 BbI60pOB Mo~eT rrpHBecTH K CHH~eHHID HnH ,[(a~e rrepeMeHe 3HaKa 
~enaeMoro 3~~eKTa. 

5. Ha HbIHelllHeH CTa,[(HM rro,[(rOTOBKH K B~60paM rrpe~rrOqTHTenbHo HC
rronb30BaHHe rrnaKaTOB. OHH cbIrparoT B 3TOM cnyqae BcrrOMoraTenbHo-rro,[(ro
TOBHTenbHYID ponb, 06nerqHB rrocne'[(YIDmee BocrrpHHTHe TeneponHKoB. 
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Sociological Resources for Base~ine Survey 

Introductory Note: Public opinion research (quantitative and 
qualitative) is a growth industry. The five (5) leading commercial 
organizations in terms of reliability, professionalism and scope of 
resources are: Vox Populi, VTsIOM, "Opinion" c;p"rvice, +-h::' "[)1Jblic 
Opinion" Foundation, and the Russian Acaderly)r ..::if _2' _. tute 
of Sociology. 

ORGANIZATIONS, INDIVIDUALS & EXISTING DATA BASES 

I.VTsIOM (founded as Zaslavskaya Sociological Institute) 
Address: 17 Nikolskaya Ulitsa. 

A. Director: LEVADA, Yuri Aleksandrovich 

B. Information Section: SHOKAREV, Vladimir, 926-8353 (point of 
contact to place orders for services or studies) . 

C. Publications: 

1. "FAKT," a section in Express Opros' published monthly 
and containing information on economic questions, costs 
45,000-50,000 rubles for 4/5 copies; enjoys very high 
rating in the sociological community. 

2. Monitoring Public Ooinion Economic and Social 
Changes, a monthly information bulletin available by 
subscription (2,000 rubles in 1993; 4,000 rubles in 
1994); we have copies - appears solid. 

3. Blits-Opros' sold at newsstands 

4. VTsIOM Digest priced at 45,000 rubles for 3 issues 

5. Articles: Aleksandr Golov, "Russians- -For the Market 
Economy but with State Regulation, " Izvestia, 

D. Remarks: The VTsIOM network is extensive and is used by 
all polling services. Correspondents are located in all the 
major cities and regions. (See list attached--taken from 
publication of the "Public Opinion" Foundation.) 

E. Data: Surveys. 

F. Moscow Section of VTsIOM - "KOMKON-2 II 

1.Director: KONEVA, Elena L'vovna, 
pyotr, Deputy Director, 926-8479 
Savel'ev) 

921-9385; ZALESSKY, 
(see entry below for 
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2. Publications: newspaper articles 

3. Remarks: Available to perform surveys and other work 
on .contract 

4. Data: available through VTsIOM 

II. "Opinion" Service 

A. Director: PASHKOV, GrigoriyAnatolyevich (also, Chairman of 
League for Research of Public Opinion and the Market), 237-
5969. (Has experience with focus groups; has sent information 
by telefax.) 

B. Publications: Newsletters; sample article, Izvestia, 19 Aug 
93, p. 7, telephone poll of 1,024 Moscovites + interviews (?) 
with 600 persons in 24 regions on the issue of how to deal 
with 1991 GKChP defendants. 

C. Remarks: Service was established in 1988, advertises 
regular public opinion polls by telephone in Moscow (1,000-
1,600 persons) and interviews in regions. Possible 
collaborator not only for our evaluations activities but also 
training. (RMC met with Dr. Pashkov on 17 December. Result 
of discussion was tentative agreement to explore 
collaboration. Pashkov expressed serious doubt about 
institution building possibilities of ROSCON and offered to 
provide his comments in written form.) 

D. Data: Has supplied sample materials on impact of price 
increases on population segments; attitudes toward October 
events; attitudes toward ownership of land. 

III. The "Public Opinion" Foundation 11741 Moscow, Obrucheva 26, 
Korpus 2 

A. Director: PETRENKO, Elena Serafimovna, telefax: 936-4118, 
936-4212, email: transdat@sovamsu or transdat@sovamusa.comj 
ZAKHAROVA, Tat'yana Petrovna 

B. Publications : Extensive. We have a copy of their catalogue 
and have received some of their publications through 
TsEMINTELL. Catalogue items include several lines of on-going 
research: periodical surveys on rating of leading figures; a 
series called "The Nation and Politics" (we have "Power, 
opposition and Russian Society," "Russian Regions: Economic 
and Political Orientations of Population," and "Privatization 
in Russia); a series called "Economy and Market in the 
Transitional Period;" a series called "Mass Media Information: 
Portraits of Audiences," (copies provided by Sayana Smirnova) i 

and other series such as "Problems of; Advertising," "National 
Problems," "Spiritual Life." Also, Foundation has published 
following specific items: The Social Economic Portrait, Labor 
Consciousness, Privatization (@ $30.00); Wealth and Power in 
Russia, -Social Economic Stratification in Russia (@ $60.00) . 

C. Remarks: Can conduct surveys on contract, minimum price 
most likely would be approximately $1,000.00 

D. Data: Wide ranging data. 
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.. IV. Vox popul i 

A. Director: GRUSHIN, Boris Andreevich i General Director, 
TEMCHENKO, AlIa Tikhonovna, 433-7066; Executive Director, 
KINSBURGSKII, Aleksandr Vladimirovich, 433-1775. 

B. Publications: Regular newspaper polls, especially appearing 
in Nezavisimaya Gazeta. 

C. Remarks: Widely known in Russian Federation and abroad. 
Sent telefax of sample materials on 23 December, not yet 
reviewed. Prices for services are confidential - i.e., will 
discuss only if customer has a specific proposal. 

D. Data: On economic issues, Vox Populi offers a unique 
product - it has simultaneously tracked economic views within 
the Russian "elite" and among masses. Has interesting 
comparative data collected over time. 

V. Russian Academy of Sciences Institute of Sociology 

A. Director: YADOV, Vladimir Aleksandrevich; Deputy Director, 
GOLENKOVA, Zinaida Tikhonovna, 331-2052, Director; MANSUROV, 
Valeriy Andreevich, Deputy Director, 120-1150 (0), 150-2029 
(h) 

B. Publications: 

C. Remarks: Still waiting to receive a telefax of materials 

D. Data: 

VI. Center for Sociological Research, Moscow State University 

A.Director: TDMANOV, Sergei Vladimirovich; point of contact, 
PERVYSCHEVA, Elena 

B. Publications: periodic studies and articles 

C. Remarks: Formed in summer of 1993 to combine a training 
facility and sociological research laboratory. Consists of six 
departments: computer support and data processing; administration 
and operations (i. e. , logistics) i "professional clearingll 
(employment and unemployment studies); "social and cultural 
problems of youth" (secondary school students as target group) i 
"higher education" (students in university and technical schools) i 

"public opinion" research. 

D. Data: at present, almost exclusively quantitative survey 
information on wide range of political, economic and social issues. 

VII. Institute ~or the Sociology of Parliamentarism 

A. Director: BETANELLI, Nugzar Irakievich, 292-2211; ZENKOVA, 
Lidiya, Deputy Director 

B. Publications: Izvestia, 19 August 93, p. 7, article on fate 
of 1991 GKChP and public attitudes toward the same 
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C. Remarks: Has tried to send a telefax, but not received. 

D. Data: 

VIII. Institute for Marketing and Social Research, "GFK - Moscow" 

A. Director: KOLOBANOVA (contacted through Savel'ev,Oleg) 

B. Publications: 

C. Remarks: 

D. Data: 

IX. KOMMERSANT', Marketing Department, Sociological Group 

A. Director: KAFU, Aleksandr, 121-2036 
acquaintance of Sayana Smirnova) 

(A personal 

B. Publications: 

C. Remarks: Has done extensive work interviewing 
researching the phenomenon of "New Russians" 

D. Data: 

X. " OSTANKINO " Sociological Center 

and 

A. Director: VILEVCHEK, Vsevolod Mikhailovich, 241-6941, 
telefax: 241-6201; point of contact, BARANOVA, Olga. 

B. Publications: Weekly television program ratings 

C. Remarks: Can perform surveys and studies·on order 

D. Data: Information on economics and on television programs 
dealing with economic issues 

XI. Russian Institute of Contemporary Culture (Agency: "Marketing 
Systems; also listed in newspaper as "Solar") 

A. Director: SAVCHENKO, Ekaterina, 123-9078; another number 
published with Igor' Berezin article, 126-9461 

B. Publications: "Psychological Aspects of Business and 
Administration," UNew Professions," "Acceptance of Advertising 
as a Genre," (study of three audiences users, company 
managers, advertising specialists) i "First Steps in business," 
($97.00) i "Russia's Middle Class," (500 respondents, updated 
every 2 months) ***. Newspaper article by Igor' Berezin, 
"Lieutenants of Business" (an interesting profile of younger 
generation, showing competitiveness, values, career 
preferences and dislikes. 

C. Remarks: Seems to be highly commercial in emphasis 

D. Data: Business culture reflected in entrepreneurial sectors 
of society 

XII. Institute for Economic Problems in the Transitional Period 
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A. Director: GAl DAR , 
Executive Director, 
Vladislavovich, Deputy 
202-6967. 

E.T.; LAVROV, Sergei Nikolaevich, 
291-4261; . KOLOSNITSYN, Igor' 

Director for International Projects, 

B. Publications: theoretical materials on economic reform. 

C. Remarks: Does not conduct its own public opinion surveys, 
but has been a key player in developing plans for reforms. A 
resource that should be tapped in order to orient ROSCON 
messages to actual policy decisions of the government, so long 
as Gaidar remains in place. 

D. Data: 

XIII. Savel'ev, Oleg Aleksandrovich, 923-8603 (0), 412-8656 Free
lance sociologist, formerly with VSTIOM and KOMKON-2 bureau. 

A. Publications: Opinion survey, 1,200 Moscovites by telephone 
is published in August #33 edition of Argumenty i Fakty 
dealing with issues which Moscovites expect their city 
government to resolve on priority basis. 

B. Remarks: 

C. Data: 

XIV. Manucharova, Evgenia Nikolaevna, special correspondent for 
"Izvestia" 299-6491 (0), 214-8737 (h). 

A. Publications: A series of articles in Izvestia (Nos. 38, 
57, 77, 100, 109 [11 June 93, p. 15], 143, 163, 183 [25 Sep, 
p. 15] ) in collaboration with VTsIOM have covered lives of 
families through in-depth interviews. 
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November 12 - 22, 1993 

Moscow, Russia 

"This training was prepared with fw\ds provided by the Academy for Educational 
Development, Inc., as Prime C01'ltractor to the US. Agency for International Development 
\Ulcer Prime Contract Number Cor-0009-A-Qo-3045-o0 for the ROSCON Project.1f 
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Gruups 

Gt'oups arc a common experience. It would be difficult to find a human bcina who 
has not been in a group; indeed, most of us are repeatedly confronted with a plethora of 
aroups. We:6nd ourselwa invited, herded, or seduced into &TOUPS for planning. decision 
making, advising. brainstonnin,a:. se]f-help, and a host of other purposes. 

It's not surprisinJ that we tlUnktwicc at the prospect of getting together in a group. 
Groups can be fun. exQtina, ot invigorating, but they can also be agonizing, lime
consuming experiences that arc both unproductive and unnecessmy. In some 
organizatioaal cmviroamcnw, the group (task force, committee, and so on) is created 
because indMduals arc: confused as to a future coune of action. More often dum nor, the 
pooled confusion doell not result in enlightenment, but only more confusion. As a result, 
the group becomes our scapegoat .. we blame the &roup fot the falti.bility of the individuals 
in the group. The group is neither good nor bad, but merely a reflection of our human 
capabilities. The group magnifies our individual wisdom or shortcomings. Our 
shortcominp arc often the rmllt of confusion about the purpose and process of the group. 

Sometimes the purpose of the JP'Oup is clearly tmderstood, such as in a nominating 
committee where the end result is a slate of officer candidates. Other times, the purpose of 
the group is vaguely understood, perceived differently by participants, or changed over 
thne. We tend to CDgage in group experiences without careful thoupt or clarity of 
purpose. At times, the fimction of the group may be to sugest ideas. to clarify potential 
options, to recommend a oqunc of action. or to mako a ~on - each fUnction 
considerably diffcnalt from the others. Researchers reauJarfy find themselves working with 
groups for J)1UpOBCS of plannjna or ovaluatina. Difficulties emerge when there is ambiguity 
on these endeavors. At different times, a group might fimction as a task fOl'CO, 81 a 
workina aroup to dovelop instruments or in interpreting results. Lack of clarity in defining 
tho &roUP purpose can result ill confusion, misunderstandings, wasled time, and - most 
likely .. the wrong conc1U8iom1. 

The second type of confusion relates to the group process. Group leadm may not 
haw tho necessary skiDs to guide the group process. Effectivo leadership is euential if the 
group is to accompHsh its purpose. The group leader must not only be .in tune with the 
purpolO of tho aroup but also have the necessary skill! to guide the group process 
effectiwly. Purthennore, Ql,e skills necessary for one type of group experience do not 
necessarily 1raDSfcr into other group sCUiDp. 

1 
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The Focus Group: 
A Special Type or Group 

The focus group is a special type of group in terms of purpose, size, composition, 
and procedures. A foeUl group is typicaUy composed. of seven to ten participants who are 
unfamiliar with .ach other. Thcso participanta are selected because they have certain 
ohar~teriatiCl in common that relate to the topic of the focus group. 

The researcher creates a permissive environment in the focus group that nurtures 
difforont perceptions and points of view, without presswing participants to vote, plan, or 
reach consensus. The &rOUP discussion is conducted RVcral times with similar typos of 
participants to identify trmdl and patterns in perceptions. CareM and systematic analysis 
of the discussions provide clues and inlJahts as to how pro duet, SoMce, or opportunity is 
porceived. 

In 8UIDIJWY, a focus group can be defined as a carefully planned discussion 
designed to obtain perceptions on a defined area of interest, a pcnnissive, non tbreatcning 
crMronment. It is conducted. with approximately seven to ten people by a sldIled 
interviewer. The diIouaeion relaxed, comfortable, and often enjoyable for participants as 
thGY Ihare their ideas and perceptions. Group members influence each other responding to 
ideas and comments in the discussion. 

"FOCUI Groups - a practical guide for Applied Research, " by Richard A. Krueger 

3 
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Three Keys to Successful Qualitative Research 

There are three keys to conducting good qualitative research, First, the research 
must develop the art 01 asking '~." Second, the researcher must develop the art of 
list,ning. lbird, the researcher must approach the reseal'Ch as a creative process of 
illvcsdgadon. 

The Art of Asking "Why?" 

Qualitative researchers have been developing the art of asking "Wby?" for many 
,,"iUlI. Filul LaaL&C11u wlub;; ml iIIUl,llg UII aID .i.UlOI ill 1~34 pulu~ out tll4t muply 
Ustening to the answers to an open-ended question could result in a confusing overlap of 
various influences, product attributes and indMdual motivations. He urged the following: 

• That "why?" questions be given specificity so that 1hcse elements can be untangled. 

• That questions be specificaDy tanored to fit 1he experience of the respondents. 

• 'That we overcome the biases or assumptions made by evety researcher so that we 
arc in fact asking what we really want to know. 

• That we recognize the need for researchers to probe for clarity regarding 
what we are t1ying to understand and what we are indeed ex~cing. 

In asking "Why?" tho oxperienced qualimtive researcher will be careful to: (1) ask 
in a neutral manner: (2) avoid IcadinK the resoon~ (3) ask only one question at a time; 
and (4) DOte verbal and nonvetbal clues of confusion or evasion from the respondent. 
Therefore, when applied, the art of asking "Wby?" is like the workhtgs of a detective who 
is trying to UUQOWf the perpetrator of. crime. The last thing the detective w:i11 do is _ 
the suspceted criminal why ho murderod the victim. A good detective, like a good 
r~her, will Ute indirect questions, projective techniques, obscrva1ion, body language, 
symbotiam and experimentation. 

4 
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The Art of Listening 

The art oflistcnina takes time and practice to dtWelop fully. Qualitative researchers 
must be acutely aware of the fact that accurate listening is extremely difficult and that 
listeners often make unconscious mors. Truiy creative Jistcning requires a high degree of 
sensitivity, intui1ion and r~ction, as weB as acclU'acy. Some things to keep in mind about 
listeuhJa include: 

• Active 6stcmitag is closely related to empathy, one's ability to identifY with another in 
tennI of the way ~t person would feel or act. 

• The way things are said may reveal more at the intended meaning than the words 
that are spoken. 

• Good listening rcqujrcs hearing what is meant as well as what is said. This means 
pickina up on nonverbal clues· indicators of anxiety and uncertainty, of confidence 
and asscrI:ivcness. Hesitations, silences and variations in word choice arc also 
rekvant. 

Research as a Creative Process of Investigation 

Qualitatiw research, then, is very much like the investigatory process that would be 
carried out by a detec1iw. Although some specific techniques and standard questions arc 
abnoat aIw.ys applied, the key to g~g the right answers iI to adapt and create the 
process to suit the specifio research issue. It generally does not work to apply an "off-the
shelf" approach. Just as no two crimes are alike, no two qualitative research projects arc 
alike. A high lewl of creative thinking must be applied to each new situation if the 
quaJitatiw research process is to be truly successful. 

Source: AED Hcalthcom Handbook for Excellence in Focus Groyp Research. 
by Debus PQt1crlNovc.Di 

[4j007 
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Active ListeniDl SkiDs 

The sldlls that we will be discussing dwing this session arc uscd by many moderators. 
How~, moderafiD& is II1.O{e an art than a science, and moderators nt11It discover their 
own style and the sldlls with which tlwy work best. 

Stylo maI.'Un:S with oxpe'rience, stimulation, and reflection. What we MIl be doing in 
this workshop is s1imulaq you to develop and reflect upon your own style. 

AStYt Y.!teging Ski"' 

"If you learn how to 6stcn, CMl')1:hing else will follow." - Lange 

Active Llstenlni SIdDs uiJt on two levels: 

• Nonwrbal bchaviora 
• Techniques which COJJvey an open imitation to talk 

EU_v! Nonverbal Sldlls 

Eye Contact 

• Good Eyo Contact 
• Look at a group mombcr who is taIldDg to you or when you arc talking to himlhcr 
• Spontaneous gIanccI 

Poor Eye Contact 

• Not looking at the group member who is talIcing 
• Staring at the group member 
• Looldng away from. that group member as soon as helshe looks at you 

I4J 008 
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Postural Position 

Good Position 

• Face the person who II Speakini 
• LooscJ;y clasped hands/appropriate hand aesiurcs 
• Facially responsive (nodding head in am-ecment. frownina: when nOllttldemandirqJ) 
• Sliaht leaning toward the person speaking 

Poor Position 

• Not facini the person speaking 
• SlouchinWsiUiDa in a riaid, unmoving position 
• Bein8 pJWecupicd with hands, paper, cleaning fingernails 
• Making no band geatureafconstantly thrashing arms 
• Stoncfaccd 
• Inappropriate smiIin& froWDins. noddinS 

Good Verbal Quality 

• Pleuant intonation 
• Moderate level of speech (not too soft/too loud) 
• Choice of words which facilitates understandiDg 

Poor Verbal Quality 

• F1at, duD tono of voicclquiwring voice 
• Spoooh too loud or too soft 
• Excessive use of jaraoa 
• Excessive use offlUer words - - "you know" 

• NouvorbaI behavior is dynamic - the effGctiw moderator not only exhibits these 
behaviors but watches for these behaviors (or their absence) in respondonts 

• To understand inconsistent measaacs not only verbal bUt also nonverbal behavior 
shoulcl be examined 

• Research by Mehrabian in the area of non-vm,al behavior with inconsistent messaaes 
such as IikeldisJike found that the impact offacial expressions is greatest (55%) then the 
tone ofvoice (38%) and finally the words (7%)1 

1 Mehrabian, A. Silent Meuges.. Belmont. CA: Wadsworth, J 971. 
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Elfeglve Nonverbal Bebavior 

Behavior 

Maintainina aoDd t:ye contact 

Facinl lite speaker squarely 

LcaDina toward the other 

Romainina rolatively relaxed 

Good verbll quality - tone of 
voice, inflection, emphasis, etc. 

8 

Rationale 

Facilitates deeper involvement 

A basic posture of involvement. n 
says 'Tm available to &ten to you. " 

Communicates openness to ta1kI A 
non defcnsiw position 

A sign of involwment 

It says 'Tm at home with you. It 

Another sign of interest and 
involvement 

1al010 
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The foUowina chart summarizes nonverbal communication patterns and conttasU these 

I patterns to other cultures: 

I NOIMI'b!!l Dimemign u.s. Middle-Class Contrasting Example 
Pattern from Another Culture 

I Eye Contact When listening to a Some blacks in the u.s. 
person, direct eye may have patterns 

I 
contact is appro-- directly opposite and 
priate. When taJkina. demonstrate more eye 
eye contact is often contact when talking 

I 
less frequent and leu when JisteJIing. 

Body Lallguagc Sli&ht forward IrUnk Certain Eskimo and 

I lean facing the person. Jnuit groups in the 
~fio sit side by side 
when working on 

I personal issues. 

I Vooal Tone and A varied vocal tone is Many Hispanic groups 
SpeechRatc favored, with some have a more extensive 

emotionality shown. and expre.ssiw vcx;al 

I 
Sp'cch rate is moderate. tone and may COIlIider 

U.S. middle-cJaa styles 
unemotional and "flat. It 

I 
Speech rate is faster 
among many Hispanic 
aroups. 

I Physical Space In an informal situation For Ruuians: Its a 
it is natural for an Amer- symbol olbae! upbrlng-

I ican to put his feet upon the ing. "Put a pig at the 
table. table and it will put it's 

feet at the table." • Rus-

I sian u.yiDg. % 

I 
Z A comment of the translator· approved by the author. 

I 
I 1\ 
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Disdngufshbtg Between Open and Closed Questions 

You can UIUally ton if a question is open or closed by looking at the first few words. The 
following table gives words that often begin closed and open questions. 

. Beginning Words 

Do 
Did 
Is 
Are 
When 
111\._ 

How 10111 
How many 

Delinalbl Words 

Could 

Tell me (about) 
How 
WiD 
What 
wlV 

Closed Ouestions 

Open OuestlOD! 

10 

Example Questions 

Do you feel angty? 
Did you like it? 
Is she coming, too? 
~cyoul~to.m~o~ 
When wiD you go? 
un._ ,.1 ... _ .lo. Go ,al) 

How long have you felt this way? 
How many months has it been? 

EDm pie Questions 

Could you say more about how 
you feel? 
Ten me what happened? 
How did you fcc1 then? 
Wdl you explain what you· mean? 
What happened then? 
Way do you tbm.k hO dad ~f 

141012 
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Mini Workshop 

Indicate which are open questions and which arc closed questions. 

ExampJ.: Do)lOll. have a larg_/amily? 

1. What is your new job like? 

2. Could you tell me more about tho concept? 

3. Which lcmg diJtance system do you uso? 

4. What influenced your decision? 

S. Do you lib olcc;tJ:onic telephones? 

6. When did you purchuc your automobilo? 

1. How did dW.happon? 

I. What t" the ",,1M vntl1me fnr thilll flIJartm? 

9. wm you aM me an example? 

10. What would you Uko to do nem? 

11 
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How to Ask the Right Questions 

Open-End.d QuestlolU 

• Open questions &ive the respondents room to respond and express bislher interests and 
feelings. Open questions ask the respondent to "ten me about" or talk about somedUng. 
A closed question is for factual informa1ion and can be answered with a few words or 
with • yea or no. 

WhIch question Is open and which is c:losed1 

• "Could you tell me how you felt at that time?" 

• "Did you foci aDIIY at tho timo?" 

When to UI. Closed-Ended Questions 

Closed questions arc not necessarily poor; they arc just not Jikcly to produce a lengthy 
response from the respondent. There are times when a closed question is useful: 

• When a respondent is anxious or not very wrbal. Closed questions arc easier to 
answer than open questions and may heJp a respondent start taDang. 

• When a moderator needs specific information. The problem is that closed questions 
allow tho moderator to Icad the sossion to areas that interest bhnIher. 

• WIum. the modcntor wams to focus the respondent on a specific point. The modorator 
might want to help the respondent focus on a specific issue by asking a closed question. 

Wh.n to u .. OJMft-Endecl Question. 

Open quettioDl are generaUy usefUl in exploring the respondent's feeliogJ and .iuterc:sts. 
Specific IlituafiODI fa which open questions arc particularly usetbl include: 

• Getting the respondent to talk more about something. (Could you ten me more about 
that? What bappcncd after that?) 

• GottiDs specifio axampJes so the mOderator can better understand what the respondent 
is t:aJIdng about (Will you give me an example? What do you mean when you say it is 
hard to work with?) 

• FocusiD& the rcapondcmt's attention on hislhcr fccHnp. (What en your feeJiDp DOw? 
How did you feci when you first saw the new pr~t?) 

12 
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Probina- An Inquiry SkiD 

Probins, the trademark of qualitative research, is a skill used to understand tho reasons 
UDderJyiDg individuals' bchavioralatfitudealmotivatiol1S. 

Why are probes needed? 

• Respondent'. arm't tho best communicators 
• Group membm tend to apeak on a coanitivelrationa11cw1 
• Somamics can lead to misintorprotadonl 

When do you probe? 

When you probe combated with why probes arc need in focus aroup intcrvicwa. Namely, 

• you don't completely undontand a comment or statement 
• you want more detailed infonnation, specific examples or you feel that the decision

makers in the vicwing room would like to hear an elaboration on an issue 
• you are 1I'YinI to discover feelings or motivadons 
• you aRI Dot SUR of tmninololY being used 

In sum, if you're not totally clear on what the respondents arc saying or feeling, its 
adviaable to probe. 

]3 
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Moderator SkiDs 

Selects tbe right moderato .. 
Exercise mild Wlobtrusive oontrol 
Adequate bowledp of topic 
Appean like tho participants 

Uses an IIIslstant moderator 
Handlea 10lis1ics 
Tabs carefbl notes 
Moniton recordiDg equipment 

Is mentally P"pared 
Aim and:free from diatracters 
Hal the di.lcipUno ofliltnina 
Memorizo. quostionina route 

Uses purposefUl small talk 
Create warm and fiiendIy environment 
Observo the participan1B for _dn, 
mangcmcnts 

Records the discussion 
Tape.recorders 
Wrilton notes 

Has • smooth & snappy Introduction 
Standard iDtroduction: 
1. Welcome 
2. 0wrYi0w " topic 
3. Ground Rule 
4. F'lIIt qulltion 

Uses paullS and probes 
, second paulO 

"Would you explain fbrthcrT' 
"Would you give an oxample?" 
"I don't uadontaml'l" 

& • 

Controls reactions to participants 
V crbal and nonverbal 
Head noddina 
Short verbal respODRI 
(avoid "that's good", "exceDcnt") 

Uses subtle IfOUP control 
Expo 
Dominant talkers 
Shy partieipanta 
Ramblen 

Selects appropriate location 
NCU1raI 
Free -from distractiODI 
Participants facing each other 

Uses appropriate CODtJusion 
Three step conc1uaioo.: 
1. Summarize with confirmation 
2. Review purpose and uk if anything 

has been missed 
3. Thanb and dismissal 

I4J 016 
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Focus GROUP LOGISTICS CHECKLIST 

Media Studied: _________ _ 
Location: ___________ _ 

Date: ____________ _ 
( ". as completed) 

o Logistics manager contacts Moscow office for details of project. 

CJ Reserve F ACll..lTY for time and dates. 

CJ 

o 

o 
o 
o 
CJ 
CJ 
CJ 

o 

o 

CJ 

o 
o 

CJ 

CJ 

Time(s): Place: ____________ _ 

ASSISTANT MODERA TOR _________ (supply names) 
HOSTESS _______________ RE.CRUITER. _________ _ 
CALL BACK (who). ________________ _ 

Check SUPPLIES (name tags for staff + blanks for participants, clipboards and 
sign-in sheets, ROSCON business cards, directional signs to facility, magic 
markers, sharpened pencils, tape, blank cassette tapes, legal pad, tape recorder and 
other technical equipment needed). 

Secure Recruittnent Fonn, 

Secure Discussion Guide 

Secure Standard Introduction 

Secure Participant Hand-Outs 

Secure any collateral materials (eg. ad copy, radio spots, tv ads, print ads, photos, etc.) 

Return all infonnation to Moscow office after the focus group. 

Recruit focus group participants (one week in advance; get specific target audience 
from Moscow office). 

Order food and set-up room with beverages, napkins, etc. 
Caterer: Pick Up?(what) ______ _ 

Set-up/take down for focus group. (hang signs, sign-in table, audio equipment, 
props, handouts, sharpened pencils). 

Obtain cash or incentives for participants' involvement in our research study. 

Conduct FG sessions: Date: __________ _ 
Time(s): _________ _ 

Return samples, supplies to Moscow office or appropriate individual next day. 

Send notes and tapes to Moscow office. 
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rpynnbl 

rpynnbl - BnOJlHe OObl4HOe HBJleHHe. TpY.lIHO BCTpennb 4eJlOBeKa. 

KOTOPblA HH pa3Y He Y4aCTBOBaJl Obi B paOOTe rpynnbl; B caMOM .aeJle. 

OOJlbWHHCTBO H3 Hac nOCTOHHHO CTaJlKHBaeTCH C orpOMHblM KOJlH4eCTBOM 

rpynn. Hac npHr JlaWaIOT, cooHpalOT, BOBJleKalOT B rpynnbl .aJlH pa3paooTKH 

nJlaHOB. npHHHTHH pemeHHA. oOMeHa peKOMe..aaUH.fIMH, oOCY)KneHHH HOBblX 

HneA, caMoycoBepweHcTBoBaHHH H BO MHorHX .lIpyrHx ueJl.flx. 

HeY):[HBHTeJlbHo. 4TO Mbl xopowo no..aYMaeM. npe)K..ae 4eM coOpaTbC.fI B 

rpynny. rpynnbl MorYT OblTb HCT04HHKOM pa..aOCTH. BoonyweBJIeHH.R, 

JKHJHeHHOfl JHeprHH; o.aHaKO OHH MorYT OblTb H MY4HTeJIbHbIMH. oTHHMalOWHMH 

Maccy BpeMeHH. KaK Henpo..aYKTHBHbIMH, TaK H HeHY)I(HblMH cOopHwaMH. B 

HeKoTopblX opaHH3aUHoHHbiX CTpYKTypax rpynna (CneUHaJIbHa.R KOMHCCH.fI no 

peweHHIO Bonpoca 11 ·r..e.) CO;;.i:ic.eT':'.ii n01'OMY, '-ITO .'1:::>.lIH tI 01' .aeJIbOC1':: :i9 ~Me(oT 

HCHoro npe.aCTaBJIeHH.R 0 xo.ae oy.aywefl paOOTbl. 4alUe Bcero na HX 

"COBMeCTHa.fl He.RCHOCTb" Be.aeT He K npO.RCHeHHIO. a TOJIbKO K eWe OOJIbweA: 

nYTaHHue. B peJy JtbTaTe rpynna CTaHOBHTC.R .aJI.R Hac K03JIOM oTnyweHH.R - Mbl 

BOJJIaraeM Ha rpynny BHHY Ja OWHOKH OT .aenbHO B3.RTbIX JtIO.aeA: BHYTPH 3TOA: 

rpynnbl. rpynna HH xopowa H HH nnoxa. a TOJIbKO JIHWb .RBJI.ReTC.R OTpa)l(eHHeM 

HaWHX 4eJIOBetieCKHX BOJMO)l(HOCTeA. rpynna YBeJIHtlHBaeT My.aPOCTb HnH 

HeCOBepweHCTBa Ka~K.aoro HJ Hac. B3.RTOrO B OT.aenbHOCTH. HawH 

HecoBepweHcTBa tlaCTO HBn.fltoTC.R peJYJIbTaTOM He.flCHOCTH B nOHHMaHHH ueJIH 

HnH npouecca paooTbl rpynnbl. 

HHor.aa ueJIb rpynnbl nOHHMaeTCSl 4eTKO, KaK. HanpHep. B CJIY4ae 

KOMHCCHH no Bbl..aBH)KeHHIO KaHlIH.aaTYP Ha Bblt50pHble .aOJDKHOCTH, r lIe: 

OKOH.4aTeJIbHbJM pe3YJIbTaTOM pat5oTbl.RDJI.ReTCH cnHCOK KaH.aHlIaTOB. B ..apyrnx 

CJIY4a.RX ueJIb rpynnbl nOHHMaeTCH CMYTHO. no-pa3HoMY TpaKTyeTcSl 

yq:acTHHKaMH HJIH MeHHeTCSl C TetleHHeM BpeMeHH. Mbl CKJIOHHbl K yq:aCTHIO B; 

paooTe rpynn, He HMelOWHX TwaTenbHO npo.aYMaHHbiX HaMepeHHA HnH .RCHoA: 

uenH. nopoA: IPYHKuHeA: rpynnbl MO)KeT HBn.RTbCJI .Bbl.aBH)KeHHe H.aeR, 

Bbl.flCHeHHe nOTeHUHaJIbHblX B03MO)KHOCTeA. npe,aJlO}l(eHHe peKOMeH..aaUHR no 

pa004eMY npoueccy HJIH npHHJlTHe peweHHA - Ka)K,aaJl 113 IPYHKUHA 

cywecTBeHHO OT nH4aeTCJI OT OC;ranbHbIX. HCCJle,aOBaTeJlH nOCTOHHHO 

CTaJIKHBalOTCJI C HeooXOlIHMOCTblO pat50Tbl B rpynne B ueJlJlX pa3paCioTKH 

nnaHOD HnH npOBe.aeHH.R oueHKH. Tpy.aHOCTH B03HHKalOT Tor.aa, Kor.aa B 3THX 

HatlHHaHHJlX npHCYTCTByeT Heonpe.aene~HOCTb. HHor.aa rpynna MO)KeT 

1 



1 

I 
I ,. 
I 
I 
I 
I 
I 
I 
I 
I 
I 

I 
I 
I 

I 
I 

CPYHKUHOHHpOBaTb B Ka4eCTBe CneUnaJ1bHOH KOMHCCHH no peweHHIO 

onpe..!leJ1eHHOrO Bonpoca. B Ka4eCTBe pa004eH rpyrinbl no pa3paOOTKe MeTO..!lOB 

HJ1H no oopaOOTKe pe3YJ1bTaTOB. OTCYTCTBHe 5{CHOCTH B onpe..!leJ1eHHH UeJ1H 

rpynnbl MO)l(eT npHBeCTH K nYTaHHue. He..!lOpa3YMeHH5{M. nOTepe BpeMeHH H. 

CKopee Bcero. - K HenpaBHJlbHblM BbIBo.aaM. 

BTOPOH OOJ1aCTblO. B KOTOpoA CJ1Y4aeTCH He5{CHOCTb nOHHMaHH5{. 

HBJ1HeTC5{ caM npouecc paOOTbI rpynnbl. PYKOBO..!lHTeJlH rpynn MoryT He HMeTb 

HeOOXO..!lHMbIX HaBblKOB .aJlH ynpaBJleHHH npOUeCCOM paOOTbl rpynnbl. 

HenpeMeHHblM YCJlOBHeM ..!lJl5{ .aOCTl-DKeHH5{ rpynnoH cBoeA ueJlH 51BllHeTCH 

HallH4He 31PIPeKTHBHoro PYKOBO..!lCTBa. PYKOBo.aHTellb rpynnbl .aomKeH He 

TOJlbKO 4eTKO npe..!lCTaBllHTb ceoe ee uellb. HO H OOJ1a.aaTb HaBbIKaMH. 

HeOOXO..!lHMbIMH ..!lJI5{ 3qJcpeKTHBHoro ynpaBJleHH5{ npoueCCOM paOOTbl rpynnbl. 

5011ee Toro. HaBblKH. HeoOxo.aHMble .ami rpynnbl o.aHoro THna. He OOH3aTellbHO 

aBTOMaTH4eCKH no.aXOLtHT .l.l->'Ui .apymx rpynn. 

cz,OKYC - rpyrmA: 
rpynnA OC050rO THnA. 

"cboKyc-rpynna" - rpynna ocoooro THna C T04KH 3peHHH ueJIH. pa3Mepa. 

COCTaBa H MeTo.aHKH npOBe..!leHHR <tloKyc-rpynna 00bl4HO cpopMHpyeTcH H3 

ceMH-.aeCHTH Y4aCTHHKOB. He 3HaKOMbiX .apyr C ..!lpyroM. 3TH Y4acTHHKH 

OTOHpalOTCH no HallH"IHlO pH.aa OOWHX .aJlH HHX xapaKTepHCTHK. HMelOWHX 

OTHoweHHe K TeMe 1P0Kyc-rpynnbl. 

HCClle.aOBaTeJlb C03.aaeT B 1P0Kyc-rpynne HenpHHY)l(..!leHHYlO OOCTaHOBKY. 

KOTopaH npe.anOllarae-: TepnHMoe OTHoweHHe K pa311H4Hb1M MHeHHHM H T04KaM 

3peHHH. 6e3 npHHY)l(.aeHHH Y4acTHHKoB rOJlOCOBaTb. pa3pa6aTbtBaTb nJlaHbl HJlH 

npHxo.aHTb K KOHceHcycy. rpynnoBaH .aHCKYCCHH npOBo.aHTCH HeCKOllbKO pa3 

cpellH nOllOOHblX THnOB Y4aCTHHKOB .aJlH BblHBneHHH TeHlleHUHA H MOlleneA 

BocnpHHTHH. TwaTenbHblA H cHcTeMaTH4ecKHA aHanH3 3THX .aHCKYCCHA 

00ecne4HBaeT KnlOt.lH 1< npoHHKHoBeHHlO B cYUlHOCTb MHeHHA 0 Tex HllH HHblX 

BHLlax npoLlYKUHH. YCJlyrax HnH B03MO)l(HOCTHX. 

Pe310MHPYH BblweCKa3aHHoe. IPOKyc-rpynna MO)l(eT (5blTb onpelleneHa KaK 

TmaTenbHo cnnaHHpoaaHHaH ..!lHCKYCCHH. HaueneHHaH Ha coop MHeHHA B 

onpelleJleHHOA OOllaCTH B HenpHHy)l(lleHH~A:. "oe30naCHoA" OOCTaHOBKe. OHa 

2 
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npOBO.llHTC~ Cpe.llH Ct!MH-lleCflTH J11O.llel7l nOLI PYKOBOllCTBOM onblTHoro 

HHTepBblOepa. ATMoccpepa llHCKYCCHH cnoKoAHa~. yIOTHa~. H caMa .llHCKyCCH~ 

4aCTO oKa3blBaeTC~ YBJ1eKaTeJIbHOA .llJI~ Y4aCTHHKoB no Mepe OOMeHa MbICJI~MH 

H MHeHH~MH. 4JIeHbi rpynnbl OKaJbIBalOT .llpyr Ha .llpyra onpe.lleJIeHHOe 

BJIH5IHHe. OTl<JIHKa~Cb H& BbICKa3bIBaHH5I H KOMMeHTapHH B XO.lle .llHCKYCCHH. 

UHT. no: "Focus Groups • a practical guide for Applied Research-, by Richard A. Krueger 
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TPH KJIlO4A K YCnElliHOMY KA4ECTBEHHOMY HCCJIE.llOBAHHIO. 

KMeIDTCH TpH KflID4a K XOpOWeMY Ka4eCTBeHHOMY HCCne~OBaHHID. 

nepBblH: HCCneLIOBaTeflb LIOfl)l(eH pa3BHTb B ceoe YlCKYCCTBO 3a.aaBaTb BOnpOC 

"nOtfeMY? ". BTOPOH: HCCJIe.aOBaTeJIb .aOJI)KeH pa3BYlTb B ce6e ffCKYCCTBO 

CAYUJaTb. TpeTHH: YlCCJIe.l10BaTeJIb .aOJI>l<eH nO.aXO.aUTb K UCCJIe.aOBaHUIO KaK K 

TBOptfeCKOMY npoueccy .aeTeKTUBHOrO CJIe.aCTBUR. 

HCKyccrso 3a..aa.S4Tb Bonpoc "nOEleMY?-

CneUHaJUiCTbl no Ka4eCTBeHHOMY HCCJleLIOBaHHID pa3BHBalOT HCKYCCTBO 

3a~aBaTb Bonpoc "n04e~y?" BOT Y)I(e MHoro JleT. B 1934 ro,ay nOJl Ila3aplPen,a B 

cBoeA CTaTbe no 3TOMY Bonpocy 'y Ka3blSJ.Jl. 4TO npucTod BblCJi'i~ac::'Ime OT:::ST:l 

Ha "OTKPbITbIH" (He nOLIpa3YMeBaIDWHH 4eTKoro OTBeTa) Bonpoc MO}KeT npHBeCTH 

K 3anYTaHHOMY HaCJloeHHID pa3Hooopa3HbiX BJlH$lHHH. CBOHCTB npo,aYKUHH H 

HH,aHBH,aYaJtbHbIX no6Y)I(,aeHHA. OH YKa3blBaJt Ha HeOOXOLIHMOCTb C06JlIO~eHH$I 

cne,aYlOwero: 

* 

* 

* 

BonpOCbl . n04eMY?" ~On}KHbl CTaBHTbC$I KOHKpeTHO. C TeM 4TOObi 

3TH OT~eJIbHble 3JleMeHTbi MO}KHO Obl110 "pacnyTaTb". 

BonpOCbl .aOn}KHbl CTPOHTbC$I B paC4eTe Ha l1H4HbiA onblT 

OTBe4alOWHX. 

Mbl ~On}KHbl OC03HaBaTb HaJtH4He onpe~el1eHHOH 

"npHCTpaCTHOCTH" HCCJle~OBaTeJl$l H 3alIaBaTb Bonpoc TaK. 4TOObi 

Y3HaTb .aeACTBHTeJlbHO TO. 4TO Hac HHTepecyeT. 

Mbl,aOJlJKHbl OC03HaBaTb HeoOxo.aHMOCTb ~l1$1HCCJlelIOBaTel1$1 

TwaTel1bHoro "30H.aHpOBaHH$I" C ueJlblO .aOCTHJKeHH$I $ICHOCTH 

OTHOCHTeJlbHO Toro. 4TO Mbl nblTaeMC$I nOH$lTb H qTO Mbl Ha caMOM 

.aeJle HcnblTblBaeM. 

Kor.aa onblTHblft HCCJIe.aOBaTeJIb 3a.£laeT Bonpoc "n04eMY?". OH/oHa 

BHHMaTeJIbHO CJIe.£lHT 3a coonlOLIeHH~M CJIe.£lYlOlIlHX TpetloBaHHA: (1) cnpawHBaTb 

B HeAl'paJIbHOA MaHepe; (2) He "seCTH" oTBe4alOwero; (3) 3a.aaaaTb o.aHoBpeMeHHo 

TOl1bKO OlIHH Bonpoc H (4) 3aMe4aTb CJlOBeCHble H "HeCJIOBeCHble" BblpaJKeHHJl 

cMYlIleHH$I Hl1H YKl1oHeHH$I OT OTBeTa co CTOPOHbl OTBeqalOlIlero. B 3TOM 
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OTHOilleHHH. HCKYCCTBO 3allaeaTb BOnpOC "n04eMy7" CpOllHH paOOTe 

CnellOBaTeJBI. nblTalOwerOCH paCKpblTb BHHOBHOrO B npecTynneHHH. 

nOCnellHee. 0 4eM cneaOSaTenb CnpOCHT CnellOSaTenb nOa03peSaeMOrO. - 3TO 

n04eMY- TOT COSepillHn YOHACTBO cBoeA >l<epTSbl. XOPOWHA C.l1elIOBaTenb. KaK H 

XOPOlilHA HCCnellOSaTeJlb. CTaHeT 3alIaBaTb Henp5lMbie BOnpOCbl. HCnOnb30BaTb 

TeXHHKY npOeUHpOBaHH5I, HaOnlOlleHHe. MHMHKY H >l<eCT, CHMBOn H 

3KCnepHMeHT. 

HCKYCCTBO cnywaTb TpeoyeT SpeMeHH H npaKTHKH. 4TOObi pa3BHTbC5I 

SnOnHe. CneUHanHCTbI rIO Ka4eCTBeHHOMY HCCne,aOBaHHIO ,aOn>l<Hbl OC03HaBaTb. 

4TO BHHMaTeJlbHOe BblCJlYWHBaHHe 4pe3Bbl4aAHO Tpy,aHO. H cJlywaTeJlH 4aCTO 

aenalOT OeCC03HaTeJlbHhle OWHGKH. HCTHHHO TBOp4eCkOe BhlCnYillH8aHH~ 

TpeoyeT BblCOKOA CTeneHH BOCnpHHM4HBOCTH. HHTYHUHH H BlIYM4HBOCTH, a 

TaK)Ke H BHHMaTeJlbHOCTH. C.l1e,ayeT HMeTb B BHay. B 4HCJle np04ero. 

CJle,aYlOwee: 
.. 

.. 

.. 

AKTHBHoe 3blCJlYWHBaHHe TeCHO CBSl3aHO C cOnepe>KHSaHHeM. 

cnOCOOHOCTblO oaHoro 4eJlOBeKa CTaTb Ha MeCTO apyroro. B 

CMblCJle Toro. 4TO apyroA 4eJlOBeK 4YBCTByeT H KaK nocrynaeT. 

To. KaK BblCKa3blBaeTC5I Ta HJlH HHa51 MblCJlb. MO>l<eT COOOWHTb 

ropa3ao OOJlbWe 0 TOM. 4TO XOT5IT CKa3aTb. 4eM caMH CJlOBa. 

Xopowee I!blCJlYWHBaHHe TpeoyeT CJlblWaTb KaK TO. 4TO rOBopHTCSI • 

TaK H TO. KaK rOBopHTCSI. 3TO 03Ha4aeT HeooxoaHMOCTb 3aMe4aTb 

"HeCJlOBeCHYIO" HHQJopMaUHIO - HHlIHKaTopbl oecnoKoAcTBa H 

HeYBepeHHOCTH. H. HanpOTHB. YBepeHHOCTH H HaCToA4HBOCTH. 

COMHeHH1!. MOJl4aHHe H BapHaUHH B Bblt50pe CJlOB TaK)Ke HMelOT 

t50JlbWOe 3Ha4eHHe. 

HCCABAOB4HHe KaK TBOpqeCKHR npouecc ~eTeKTHBHoro CAeaCTBHH 

Ka4eCTBeHHoe HCCJ1e,aoeaHHe. TaKHM oOpa30M. 04eHb nOXO)l{e Ha npouecc 

aeTeKTHBHoro paCCJ1e,aoBaHHR. XOTR HeKOTopble MeTo,abl H CTaH,aapTHble 

BonpOCbl npHMeHHMbl n04TH Bcer aa. KJlI040M K nOJlY'4eHHlO npaBHJlbHblX 

OTBeTOB RBJlSleTCSI cnocot>HOCTb K a,aanTaUHH H C03,aaHHlO npouecca. 

noaxo,aSlwero aJlSl KCHKpeTHoro sonpoca. HCCJlenOBaHHR. Booowe rOBOpSl. 
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npHMeHeHHe nO.£lXo.£la np5lMO C KHH)I(HOH nonKH" He cpaoaTblsaeT. KaK 

HenOXO)l(H .£lBa pa3HbiX npecTynneHH51, TOllHO TaK )l(e HenOXO)l(H .£lBe pa3HbiX 

paGoThl no HCcne.£lOBaHH~. EcnH TpeGyeTc51 .LlOOHTbC51 HCTHHHO ycnewHoro 

npouecca Hccne.£lOBaHH51, B Ka)l(.£lOH HOBOH cHTyaUHH .£lOn)l(HO npHCYTCTBOBaTb 

TBoplleCKoe MblwneHHe BblCOKoro ypOBHR 

UHT. no: AED Healthcom Hardbook for excellence in Focus groyps 

Research. by Debus Porter/Novelli 
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H&8WKH AKTHBHOrO BwcnymHD&HHfl 

HaDblKH, KOTOPf,I(! Mbl CSY.Ilt::M oCicY)I(,£lal b Ha nOM BCTPC4C, npHMeHS1IOTCH 

MHorHMH npeilCe,£laTenhcl'BYIOWHMH Ha cot'5pal1HHX rpynn ('Mo.:xepaTOpaMH") 

O;CHaKo, pa(5oTa npe:cce.ll111enbcTBYloWero rOlJ&3.ao R OC)J1bWeR CTenCHIi 

IiClCycCTIlO, I.It::M HaYKa rr03TOMY "MOllepaTOp" .aOJl)f(eH OTl<PbITb caml CTH.:1b H 

IIpHeM"', npH nOMouut I«)TOT)J.IX OK OYJ1CT ,£lOC;THraTI. lIaHnyt{WerO pe3YJtbTaTa, 

CTJinb BlJlpaCSaThlBa~ 1 cst C Onbl'rOM. nOCJJt::.L1CTBOM CTHMYJlHpOBamUl H B 

pe3ynhTa're OTpa)l(~tUUl BHCIIIHero BJUumHft, To, 'ICM MI.' CSy.ueM JAHHMA1'bt:fi 0 

npouecce )TarO c.:eMHi'lapa. OlCll)l(eT Ma I\&C <.:HtMy.rlHpYlOmee n0311eAcTBHe H 

0" pa3HTcH lIa DaweM CTHne. 

HaRbiKH AKTHRIiOl'O BblCJtYUIHBllHWfi 

"1;C.11H UbI KaY4HTccb CJtYWaTh, Bce OCTaJlbHOC npH.aeT." - J1aH)I(. 

• HaRhlKU AKIHDHoro ll"lc.11YWHoaHH~ cywecTuYloT Hft ./ll'Yx ypOBIUtX: 

.. "HecJto08CHoe" nOBCAeHH8 

.. 
TOXJ1HK& OTKpWToro npHr.114WeHHS1 K CSecene 
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3q,q,eKTHBHoe "HeCJlOBeCHOe" nOBeLleHHe 

.. 
3pHTeJlbHbiA KOHTaKT 

.. 

XopoWHA 3pHTeJlbHblH KOHTaKT 

.. 

.. 

CMchpHTe Ha Toro 411eHa rpynnbl, KOTOPblA rOBopHT C BaMH 

HJlH C KOTOPblM rOBopHTe Bbl 

!5blcTpble B3rllH.!lbl 

rllloxoA 3pHTeJlbHbiA KOTaKT 

.. 

.. 

.. 

He CMoTpHTe Ha rOBopHwero 

)lOJlro CMoTpHTe Ha O.!lHOrO 4JleHa rpynnbl 

OTBOpa4HBaeTeCb OT 4JleHa rpynnbl, KaK TOllbKO oH/oHa 

nocMoTpHT Ha Bac 

8 



I 
I 

• 

I 
f 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

.. 

fi03a 

.. 

XopowaR fio3a 

* 

.. 

.. 

JlHUOM K rOBOp~ll11eMY 

PYKH CnO>KeHbl CBOOOLlHO Hlll1 npOI1JBOLlI1Te YMeCTHble 

>KeCTbI PYKaMI1 

Pearl1PyeTe llHUOM (KHBaeTe rOllOBoR B 3HaK cornaCHR, 

XMypl1Te OPOBH, eCJIH He nOHHMaeTel 

CnerKa HaKJlOHReTeCb B CTOPOHY rOBopRwero 

fiJlOXaR fi03a 

* 
.. 

.. 

.. 

.. 

He nOBopa4HBaeT~cb JlHUOM ;.: COBOPRIllCMY 

CY1YJII1TeCb IiJIH CHLlHTe HeeCTeCTBeHHO npRMo. B 

3aCTbIBWeA nOJe 

Y LleJlReTe nOBblweHHoe BHHMaHHe CBOHM PYKaM. GYMaraM, 

411CTHTe HOrTH 

He )KeCTHKYJIHPyeTe PYKaMH IiJlH npoH3BoLlHTe 4pe3MepHble 

>KeCTbl. BcnneCKHBaR PYKaMH OT caMoro nne'-la 

CHLlHTe C KaMeHHblM JIHUOM 

He K MecTY Y llbloaeTecb. xMYPIiTecb, KHBaeTe 

Ka'-leCTBO Pe4H 

.. 

Xopowee Ka4ecTBo Pe'-lH 

.. 

.. 

.. 

npHRTHaR HHTOHaUHR 

YMepeHHaR rpoMKocTb pe4H (He CJlHWKOM THXO H He 

CJIliWKOM rpOMKO l 

nOllOOp CJtOB. o6JterQalOWHA B3aHMonOHHMaHHe 

nJlOXoe Ka4eCTBO Pe4H 

.. HeSblpa3HTeJlbHblR. rJlyxoA TOH rOJIOca HJIH LlpO)KaWHR 

rOJlOC 
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" 

" 

" 

" 
.. 

Pe4b CJtHWKOM rpOMKa5'l HJtH CJtHWKOM THxaR 

4pe3MepHoe ynoTpoJteHHe )l(aprOHa 

4pe3MepHoe ynoTpeoJteHHe BBOLlHbIX CJtOB, nma 

"nOHHMaeTe, ... 

"HeCJtOBeCHoe" nOBeLleHHe oOJtaLlaeT H3BeCTHoA LlHaMH4HOCTbIO -

3¢¢eKTHBHO paOOTalOWHA "MOLlepaTOp" He TOJtbKO lleMOHcTpHpyeT 

MaHepbl TaKoro nOBeLleHHR, HO H BHHMaTeJtbHO CJteLlHT 3a HX 

np05'lBJteHHeM (HJtH OTCYTCTBHeM np05'lBJteHHRl y OTse4aIOWHX. 

LIJtR nOHHMaHHR npOTHBope4HBblX SbICKa3bIBaHH:A. LlOJDKHbl 

paCCMaTpHBaTbCR He TOJtbKO cJtoseCHoe, HO H "HeCJtOBeCHoe" 

noseLleHHe. 

l1cCJteLlOBaHHR MexpaObRHa B OOJtaCTH "HeCJtOBeCHoro" nOBeLleHHR 

nOKa3aJtH. 4TO B CJtY4ae npOTHBope4HBblX BblCKa3blsaHHA. 

HanpHMep. "HpaBHTCR HJtH He HpasHTCR", caMytO ()OJtbWYIO pOJtb 

HrpaeT Bblpa)KeHHe JtHua (S5:f). 3aTeM - TOH rOJtoca (38:f) H TOJtbl<O 

nocne 3Toro caMH cJtOBa (7:f) (1 ") 

1 • UHT. no: Mehrabian, A .• Silent Messages. Belmont, CA: Wadsworth, 1971. 
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3~~eKTHBHoe "HecnOaecHoe" nOBeneHKe 

MaHepw nOBeneHH~ 

nOlll1CplKHOaGTC XUIJOWliA JpHreJlbHhlA 

KOHTa)(.T 

CH.aHTC ftHUOM I( rOBOpSlweMY 

CJ1erKa HaKJ10tUleTeCh ;( c;oGece.aHHJCY 

OCTaeTeCh R OTHOCHTeJlbHoR. 

paCCJ1aOJteHOC1'H 

Xopolllce 1Ca.4eCTBO pe\.lH - TOH r0J10ell., 

HHTOHal.lHJt, aKueHThTI1 T . .a. 

11 , 

3Ha.'48HHe 

CnOCOUl; I uyeT (50.1Ce aK lHlJHOMY 

ytlacTl-uo B OeCe..:le 

n03a al<THBliOro Yt laCTH5'I. 

0311a.4aeT TOToe CAYWaTb /lac" 

npH.aaeT !5ec;e.Qe "OTKPbITOCTIo" 

nOla "Heo!50poHHTeJ1bHaji" 

3Ha.IC aICTHB01'O Y4aCTlUl 

03Ha.-laCT "Mbl C !laMH fj 

llOMaWHeR 06CTZl.HOOK8 

Eme O/lHl1 3HIlK IlKTHBHOro 

HHTepeca H yt.lacnul 
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/JaHHafl TaCimlUa 0C'OVIUi1t'T MO.J<:J1U HO:::C.l0eet.:HOro' nOBC.1CI1HfI H CpaSHHBat! I 

r.pOnIBOn0l10)l(11IJle M0J1t!.1H, npilcyn:lIc npE':llCTaBHTt::JUIM pil.)H"oIX 3TI1H4~c;"mX 

!\y.rtbTYP· 

"Hct.:J10DeCHOI':" 110Ile!lel-'''C 

'PHH!JlbHbIA XOlil AKT 

MHMKKa H )I(~C1·. 
"RlbiK TeJta· 

<l.JH3H\{~CKOe 

npoc'IpaHCTBO 

"CP<:.LI!'tHn. K.1acc' a CiliA 

rtPH f\hIC·'YW.WilHlm 
..apyroro 4ell(JU~Ka. 
YMeCTCH npRMoR 
3pHTC.'1~HbIH KOHTakT. 
rOBOp5l~HH lKt: He 
BCC;ill.1 CMOTPHT np5lMO 
Ha. C06CC(!,QHHKa. 

JlerKHA I1i1X,10H KOp
"yea. Il C1'OPOHY c:o~~
ee.QHHKa JlHUOM J( HeMY 

B HerTpHI1Y*4ChtHOi\ 
O(SCTAHoBKe aMepHKa.Heu 
C"IH TaCT eC1'ec. TneHHblM 

CpaAHI11 e.nbHblA 
rtPHMCp HJ .llpynix 
i<yJlbTyp 

MO.LIeJtb nOAC}lCl nUl 
HeKOTopblX npc/.!.· 
CT&BHTeneR HcrpH
TRttCKOrO HaCCJlC 
HHH npOTl-tBOnono 
)l(HI1: l'OISOPSJUlHR 
4Awe CMOTPHT Hn 
co6eCO.QHH I<a. "leM 
CJlywalOU1KA. 

HCKOTOI.lIa1\! JCKH
MOCCKHe K HHYHT 
cl<.He HapOllHOCTH 
APKTHKH npH ISccc· 
.ae CH.aJlT PHIlOM 
C50KOM .apyr K 
ul')yry ( 1 *). 

y PYCCIC}fX: J(pa~\fee 
npOf'RnCIIHC JleBOC
flHTaHHOCTH ("nOCIl-

nOJlO)l(HTh HorM HIl CTOJl ..IlH CBHHblO 32l CTon. 
OHa H KOnt Ha. CTOJII" 
(rTOCJ10RH1..ta1 (2*) 

1" tUn. no· IVIY. Allen and Slmek.Oownlng. Lynn, Cgyocaling Ind paychQS,tlQY' SkUl •. 
Thoorles. and Predlc', Prentice Hail: englewood. New Jersey. 1980. 
2" KUMMottTapMA nepHOll\lMxa. o.ao6pettHWA I"TnpnM. 
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HeOOXOAlHMO Pa,3JlHQaTh ·OTKpWTble" H "3aKpblTble" Bonpocw 

rtpHMepbl 3lUCPblTbIX ~ 01 KPblTblX BOnpOCOf\: 

Bbl paCCep)l(eHbi? 

BaM lTO JlpaDHTCSJ? 

OHII TO)ke npH.Qih" 

n bI H,ueTe TY Ilil 3aDTpa i 

K or.aa Dbl nOAJl(,!'1 e" 

r.ue OHa )l(H8<:-I'1 

3axpWTwe BonpocbI 

KaK .Ila.RHO Bbi \tY8CTSYCTe ce(Sn TaK? 

CJ(onhKo apeMeHH npowno C Tex nap? 

OTKPWTW8, Bonpocw 

f1hl He MUI'11K ~b1 paCCKa,3A'lb no(50JlblllC 0 TOM, KaX Obi ce(5n 'IYBCTJ:lYCTC? 

PaCCKa)l(H'I'e MHe - 'no CJlYQHJlOCb1 

'ITO RbI TOI"Aa \tYOCTBOAClnH? 

Ahl otSt.JtCHKle MHe. 'ITO Rbi HMee'l'e IS DH.ay7 

H \ITO Tor.Qa npOH30WJl01 

KalC Rhi AYMaeTe, nO'teMY 011 Tax nocTynHJt? 

13 . 
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MHHH-CEMHHAP 

____ . OrKpblTblfi 

npHMep. Y sac 6011bWa.ft CCMI.H' 

qTr> BbJ JJy~acTe 0 t:uoefl HOSOH pa~OTe? 

2. Obi MO>KeTe no()oJlbwe Po.CCJC43a"rb 01S 3TOH H..!lee? 

3. YCJlYI'aMH KIKOH leJlecpoHHo'-l J(OMnaHHH 8M 

·1l0Jtl.3yerecb 7 

4. liTO nOanH-RJlO HI BAilie peweHHe7 

tj, BaM HPIBIITCl( 3.r.eKTpOHHble l'eneq,OHbl1 

6 Korna 81M nplto(5peJUf e80H AlnoMo(5HJlh? 

7. Kak 3Tn npOH30W1l0? 

8, KaKoB 061,CM npo.aaHHoA npOIlYKUHH 8 nOM KDapraJIe? 

9. Bhf ne npHDe,a$Te npHMcp? 

10. 4TO t5w Dbl XOTe .. '" c,!lCnATb nOCJIe 3Toro1 

14 



, 

I 
• 

I ,. 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

K&x npASHnbHO CT&eHTb Bonpocw 

• OTxpWTwe Bonpoc~ 

., 

OTKPlIl1 bit' BOnpCKbl .:1aX>T y~a<':'1 HHKilM CRotiO.aHOe npOCTJ")aHC I BO 

.<Jo.nn OTRCTa. 11 eblpa')fo;~hl1S1 CBOIoiX OWYUleHIiA H HHT'-!PtlCOll 

O"f1<,PbIThI~ llOnpOChl HUJutlOTC~ npol:bCion paCCJo.a3a'\ b. 

nOrOBUj,H:Tb 0 4eM-TO JaKJ")blTble DOnpOCnl nO.apa3YMeBalOT 

nOJlyl.l~liHe q,aI<TH'-te:':KOR HH~OpMaU1·m OT"'CTO~ Hd HHX MOryT 

(}i.tITb Beero \t~t.:l<OJlbKO enOR. a Ta!{)I(e .' Jlil" H nH "HeT', 

KaKuR 11'3 ROrtPOCOD OTKPhITbIH, a KaKoA 01'Kpt..ITbUP 

* 

• 

")lhl lit: MOntH 0.,. paCCKA3aTb MHC 0 , ()M. lITO Dobl 

\tyacTBOB4JUl TOrJIa?" 

"flYI ,'ol'JIa pacccp,QHJUlCb7" 

J S . 
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• 

• 

Korna cno~yeT 3A~ABATb lAKpWTwe aonpocw 

3AKpWTwe lonpocw IIC! Bt:erllA nJtOXH: npOCTO Ha IIHX ~.lllla JUi 

MO)l(HO nOJlY41n b npO/tOJl)fCH1'eJlbHbIA OTB~l' t:o CTOPOHhl 

Y4at.:'J'HHKCl. nOT I1pliMephl cHl'yauHA. J(or.D,11 nOJle3HO 3C1/tilTlo 

31lKphlTI.oIH Donpoc; 

* 

Korna Y"laC'C'HHK CHJlbHO aonHyeTcJI W.nH 

He,aOCTATO'lHO cnOBOOXOT JlHII, Ha 3i1KPbITblt=.1l01lpOCbl 

OTselfaTb nertle. l[eM Hil OTKp1.lTble. n03TOMY OIlH MorYT 

nOMO'tb ytfaCTJ1HKY Ha'IIlTb rORopHTb. 

Kon.l8. "Mo,aepaTOPY" KY.Ha XOHkpeTHaJi 

HHcltOPM&IlHJI, 3a.KPblTbIC RonpOCbl nOMoralOT 

"MOJlepaTOpy" IU!C'lH co(SpaHHC R Hllnp8.DJ18HHli. 

nJl~.aCTaDJUllOutCM /.VI" Hero HHTepec. 

KunIa. "MO,aCPaT0P" XO\leT • IITOOhl Y1.f&C"11t1K 

CCPOkYCHP0BaJlCH na kOHxpeTHoM npe~MeTe. 

"Mu.L1epaTOp" MOllCCT nOM04b oToelfllOllleMY 

C~OKycKp08a.TbC.R Ita KOl1KpeTHoA TeMe nYTeM 

npe~Jlo*eHHJl3alCphIToro DonpocA. 

Kor~. cAe~yeT 3&4a8&Tb OTxpwTwe lIonpocw 

OrKpblTble :"onpocw 015W4HO 110Jle3HO 3aJIAI'aTh C ItCJlhlO y:uiaTb 06 

olllYllleHHJ1X H HHTcpecax Y4AC'CHHkOD. KOHKpeTHhlc cHTyaItHH. " 

KOTOPWX OCO(SeHHO YMCCTJ11a1 01'KPbuwe Donpocbl. nepetlHCJleHhI 

HH*C; 

• 

• 

Kor4a HYlICHO. 4T015W Y\lACTHHX CXUL1I CSOJlblDe no 

naltHoMY Donpocy. <Bw MO*CTC paccK.3 .... b 4'1'o-\lHl5ynb 

ellle no 3TOMY aonpoc::y1 liTO CJlytfHJlOCh "Ocne !Toro?) 

Korn& ItYlICHO nOJ1Y"HTb XOHXpeTJlW. npHMep .QJUI Toro, 

~ToC5w MMOllepaTop" Mor J1Y'lwe nOHSlTb Y'laCTHHKa. (Rhl He 

npHDen6Te npHMCp? LITO 8W HMeeTe D DH4Y. Kor.aa 

r080pHTCI. 'ITO c: aTHM "'py,qHO paC50Tan.1) 
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• Kor 114 11 Y>I<HO CepOk YCHpOaaTb OI1JiMaHHC Y44CTliHl<a Ha 

~l'O/CC OIllYLLteHHRX. (KaKOllbl TenCpt. B01WH OwyweHIi ft' qTO 

Ubi OIllY1ll!1J1H, KOr:Ia BnepOble O:ma1<OMH.J1HCb C JTIiM HOBblM 

IOOapOM'l 
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TIl11.TenbHOe JOHJUtpOalHHe C'.Q03!UHHe") • npKeM npH onpoce 

LIo 311 i1tUIe ", OT)1II \.Iii 1 tlllbHblA: 3H elK ICa1lec.:TlleHHoro Hl:L.1e110BaHHJI, 

npH~M, KOT"PblH 11\-lHMCHRC1CJ! .LlJln I3blPCHCIiHJI npHtlliH, .:te*aIllHX 

A O~:-H,)Ue nOBC!.lel1Hil. Inr,1R1100, \.iOTIiIlOB HHLlUBH.L1YYMon, 

.. 
.. 

Y4c1.Cil1MK nJ10XO ~t.ll~1' Ha KOHTaKT 

l.!.1~11.t.1 rpynr.nl HMeKrI TeHl1eHI\HIO rosolJUTb Ha ypORHe 

r.03HaHH Jl/Mb!WJl6HHft 

OC06CHITOCTH l:eMaHTHKl1 .... ary"!' npHlleCTIi \( 

IlCnpaUHJtbHOMY YfCTOJlKOUaHHIO 

., Korll! 11eo6x.OLlHMO ",10311aI1He"7 

.. 

.. 

.. 

.. 

81:1 He anOJJHO nOltJlJ1H KOMMeHTapHA' KJlK YTBCP*AtH1He 

BaM t1 Y*Hbl 60Jlcc no.apoOHIUlliHct>0pMaIlK JII, ICOHKPC1'11b1ts 

npHMeph' HJ1H BaM Ka*eTCft, ~TO cneUHI.1HCTbJ, KOTOPblO 

aYllYT npOCMI.TJUiBaTb IlK.Qe03anHCh pa(SOTbl rpynnw H 

npHl1ttMaTb pemCHHC, O)l(H.al10T OOJlee nOJlp06HOro 

o~5t.:y)l(AeHIUt npOOnGMW 

Bbl XOTHTe BbJftCHHTb olUyweHHSl HJlH MOTHBbl 

Bl.Il lie yoepoHhl "npaBHJtbHOCTH ynoTpC~JlJlCMOA 

TepMKKOJlOIifH 

Kopo'-u, I'ODOPSI, ecJm RaM ne 8nOJttte ACHO, liTO rOAopJrr HnH 

l1CnhlTll'BalO'I' Y\llCTliHKH, PClCOMCli,ayeTcSl npHOeraTh K "n03HIHHK)", 
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HaShlKH H npHt!MbI, Heot5XO,llHMble ,ll.1l-R MO.llepaTOpa 

Bwdop MO~epaTopa 
npaKTHKyeT MJlIK)1H. HeHa· 
BR34HBbiR kOHTf-onb 
AnCKRaTHoe3HaHH~·leMhl 

Bblr JlRIlHT "CDOhM" Cpt!,LlH 
Yl.fac·, HHkOB 

nonb3yeTcA ycnyraMH 
aCCKCT8HTI 
ace.: OpraHJ.i3l1.UHOHHUI pCl.(50Ta 

TUl!TenbHO npO'rOKOJlHpyeT 
pllnOTY rpynnbl 
c:ne,aHT 3a. patSo·wi1. BH.aeoan
napaTypbl 

YMCTaeHHO no~rOT08neH 
nl1HMaTeneH H H~ OT8JteKI1· 

eTCR 
OdnaJllleT lIHCUJ1nmtHoR 
BblcnymH iiCi.HH.fi 
3anOMHHUIT XOLI onpocll 

HaqHH&eT C npocToR Gece~w 
COl,/JaeT TannYI(), .llPY)f(eCKYfO 
aTMoc41epy 
CnelIHT lIS. .• eM, 'tTodhi Rce 

paccenHcb 

Be~eT 3anHCb COGp&HHR 
MarHHTo¢oH 
31lnHCb HIl dYMlll"e 

aen&eT KopOTKoe ICTynneHKe 
CTall.llapTHOe 31iAXOMCTBO 

1. npHDeTcTRHe 
2. TCMa 
3, ()QHolIlSble npaDHnl 
4. nepfthlA BOl1pOC 

Hcnon~.yeT. n.yaw H -A03H&HH'
:5~ceICYK4Hw. nAylbl 
"Dw HI OCS""CHHTe nOAPO<SHeo1" 
"Dbi HI npHftcr.CTe npHMep1" 
"n He nOHHMIlIO.· 

KOHTponb 3& caoeR peaKUHeR 
CJlOSeCHan H HecnoRccl1aH 
KUBKH ronouoA 
KOpoTKHe t:J10DeCHble OTACThl 
(H3C5eraATe yno·. pel5J1JITb CJ10aa 
"npaRHJ1bHO", "OT nH"4HO") 

HeJ!M8THO kOHTpOnHpYOT rpynny 

3HaTOKl-{ 

Dt.lcTynalOwHc fioJ1ce OCTaJlbHblX 
3aC'·~H\lHDble Y'faCTIIHKH 

nCpeCKaKHDAIOWHe C OAlIoro 
RonpOCa Ha .apyroA 

BW<SHpaeT OnTHMan&HOe 
MeCTO np01le~eHHR rpynnw 

HeATpanL1l10CTb 
OTcyrcTBHe O'll1neKaJOWHX 
(~a.kTOp09 
Y\.IaCTHHKH CHnJlT nHUOM .llpyr 
K APYI'Y 

npaBHnbKO 3aXaHQH8aeT CO~paHHI 
TPH 3Tana: 
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1. OOOO\J.leHHe CKa3a.1ItlOrn 
2. HanOMHHaeT 0 UC}1M CO(5PllHHJL 
H AblJlCHHeT, HHllero nH HC 
ynYWOHO 
3. 5narO.llllpHT H pacnYCKaCT 
Y4aCTHHKo8 
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TOPIC OF THE FIRST ISSUE OF TELEVISION PROGRAM "LAND 
AND FREEDOM" DEVOTED TO THE PROBLEM OF INFLUENCE OF 
HISTORICALL Y CREATED COMMUNAL OWNERSHIP OF LAND IN 

RUSSIA ON THE DEVELOPMENT OF FARMING 

The voice behind the screen: 
The prayers and the church gonfalons in Russia served as a foundation of the 
life of the Russian people, the people-tiller. The temples were erected as 
bulwarks of spirituality, and the monasteries served as fortresses where 
monks were working and defending themselves together. The idea of 
communal life along with the religious education was deeply rooted in the 
Russian people's consciousness. The community, communal land ownership 
became the principles of the peasants' economy. The continuity of the 
religious-communal way of life was especially clearly seen among the 
Cossacks. The church was blessing the selfless devotion of the peasant
soldier who was protecting the borders of his homeland. The Cossack 
became the people's ideal hero. The orthodoxy was perceived by the 
Cossacks as a unifying idea that was extremely necessary to support the 
readiness for military labor. The communal or so-called military land 
ownership had gained a foothold as a legal foundation of the existence of the 
Cossacks. 

P.F. Zadorozhnyi -- the ataman of the Yakutsk Cossack regiment said: 
"What is the Zaporozhjskaya Sech?" It was a kind of religious fraternity. 
What were the Cossacks for in the first place? For their faith. The Bible 
itself states that each Christian's duty is to work. The Cossacks had 
communal land ownership. In other words the land belonged to the military. 

What is the farming? We do not fully understand the meaning of the farming 
and the consequences of its application. 

The voice behind the screen: 
The foundation of farming is a peasant's private property on the land. For the 
first time in Russia it was introduced at the beginning of the century. Pretty 
soon this private property produced 2 million economically strong farms and 
turned Russia into the world's granary. 

S.B., Stolyrov -- a second lieutenant of a regiment of the Voluntary Army 
"General Markov's officers" said: 
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During the Soviet regime practically speaking 5 million peasant families, 
that is twenty-five million people were forcibly evicted from their land, 
evicted from their houses, deprived of the necessary means to settle in new 
areas. Practically speaking they were forcibly moved under escort to the 
deserts and northern near-Arctic lands. 

The voice behind the screen: 
In the near Moscow village Lodygino you can still see the country estate 
belonging to Inessa Armand, the woman who was in charge of the peasant 
policy in the Bolshevik Central Committee. The Bolsheviks, who forced the 
owners of the land to unite into collective farms (kolkhozes), turned Russia's 
agriculture into the medieval agriculture. Why did they succeed to tum the 
country back? There is only one explanation. During the short period of the 
Stolypin reform the peasants did not have enough time to crystallize the 
feeling of the land ownership, whereas the collective farms (kolkhozes) 
reminded them the peasant community. Now, private farms have again 
appeared on the Russian land. 

N.J. Popova -- farmer said: 
For example, I had a grandmother. She had thirteen children. The family had 
its own cow, a horse, and three to four sheep. They were registered as 
kulaks. They were dispossessed as kulaks and exiled beyond the Ural 
mountains. I think even now the man who likes to work, the man who tries 
to work, he will succeed to a certain extent. Well, what is the use? Well, you 
took some land. You may not even work, you can consider yourself as a 
farmer. So what? If I work, one day I will also be a kulak. It happens like 
that. However, everything I have achieved, I achieve with my own hands. 
Nobody will just bring it to me for nothing and say: "Here it is, take it. I do 
not know." 

The voice behind the screen: 
Nadezhda Ivanovna has built this house with her own hands just for six 
months. Two university diplomas -- the diploma of an engineer-designer and 
the diploma of a teacher helped. I had to build my house in a shock way and 
not to be praised. My accelerator was the feeling of ownership. I had to use 
up the building materials before they were stolen. The same feeling forced 
me to guard my potato field at night. In Russia a farmer has to live ,among 
the people who were brought up by the community, where everything is 
nothing. The main thing in this is not to become embittered, to find support 
for a difficult life. 
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N.!. Popova -- farmer said: 
I thank God for being able to work, for his helping me to work, for having 
the faith, the faith in the man, and for what I am doing is not in vain. Well, 
one time, if to speak honestly, I also was a Communist. I somewhat 
believed them. 

The voice behind the screen: 
The man who was brought up by the collective body does not live using his 
own mind, he lives on the blind faith. Take it away and the man is lost. The 
fanner is trying to find a right way leaving behind both the patriarchal 
community and the kolkhoz dead-end . 

Grigoriy -- the bishop of Mozhaysk, the vicar of the Moscow diocese said: 
Our Russian peasantry is the only peasantry on Earth, having the name of a 
Christian. Here is the Christianity, here is the Peasantry. In reality it is the 
same. It tells us that our peasantry is a grain, it is a root, from which we can 
revive not only our orthodoxy, but also our church and the entire economic 
life in our country. 
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THE SCRIPT OF TOPIC OF THE SECOND ISSUE OF TELEVISION 
PROGRAM "LAND AND FREEDOM" 

The topic of this issue is the problems of the social-psychological adaptation 
of the farmer and the ways to solve them. 

The main hero of the topic is a Russian farmer of the Italian origin, Tito 
Brunovich Pontecorvo. He is a son of the famous physicist Bruno 
Pontecorvo who participated in the creation of the first US atomic bomb in 
the group of physicists headed by Fermi. Tito found himself in the USSR 10 

1951, when his father left Canada. 

According to his profession Tito is oceanologist, a candidate of sciences. He 
became very interested in breeding the Akhaltekin horses. In the entire world 
there are only two thoroughbred breeds of horses, namely the Arab breed 
and the Akhaltekin one.· Presently, farmer Pontecorvo has a herd of 150 
horses that makes up about ten percent of the entire number of the 
Akhaltekin horses. The minimum price of each such horse is 20 thousand 
dollars. The maximum price is not limited. 

When the total number of horses increased, Tito had to take care of the 
horses to create decent conditions for them. He personally organized the 
construction of a horse stable that was unique in Russia as far as the comfort 
for horses was concerned. The horse stable was in a picturesque area on the 
bank of the Volga river near the city of Dubna. 

During the construction Tito had no helpers. However, when the horse 
stable-palace was near the completion, many envious persons wanted to take 
over and utilize it, let's say its riding-hall as a sport hall, its stalls as sleeping 
compartments for tourists, its service offices and residential area as offices 
and hotel rooms. Among the prospective treasure hunters there were 
sporting, tourist, ecological, and other organizations of the city. 

In the mass media of the city of Dubna they started a ferocious campaign 
against horses using the slogans of the "greens." They were intimidating the 
residents that the horses would eat up the entire pine forest. Then along with 
intimidation and stirring up some serious things came to life. The precious 
horses were being poisoned, there were traps installed, the horses were being 
maimed and killed by home-made pikes. Tito was getting threats. Once after 
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the car accident, still in a cast, he was ferociously beaten up and only 
miracle saved him from death. 

However, Tito was not intimidated. He appealed to all possible local 
authorities, he was speaking at various meetings and made it a habit to 
answer any hostile publication. 

The forces were unequal. The affair was coming to a head. All of a sudden 
the expropriators start quarreling with each other, they were not able to share 
the unfinished sauna in the horse stable. The pressure was somewhat 
reduced. Suddenly, the owner of the horse stable, the educational institute 
raised tenfold the rent. In order to survive, Tito appealed to famous 
ophthalmologist S. Fedorov. Fedorov offered to buyout the horse stable. 
Moreover, he suggested to build a branch of his institute "The eye surgery." 
Fedorov's offer was rejected. Thus, at the height of fight the local authorities 
lost the possibility to have a unique ophtalmological hospital in their city, 
the hospital that is a dream of many Russian cities, as well as of the entire 
world. 

Tito understood that he would lose his horse stable. He made a decision to 
retreat. However, his retreat was not too far away, just into the neighboring 
Tver' oblast. Offering his herd as a pledge, Tito received an enormous loan 
in the local bank. For this money Tito is completing the unique complex, 
where near the horse stable for 150 horses, there is a riding-hall that even 
exceeds the famous Moscow riding-hall, the international class hotel to 
receive the participants of auctions. On top of it, there are shops which have 
been created purposely to maintain good relations with the local people. 

On the territory of his miracle-farm, which is unique in the world, Tito built 
and equipped the grain drier, the shop for compression of the straw. He also 
built technical and carpentry shops to serve the local population. Moreover, 
he created wonderful conditions for the personnel which will be hired from 
the surrounding villages. For this particular purpose he built individual 
apartments, a vegetable store, a farmyard, a hen-coop, he drilled two deep 
wells for mineral water. Also, Tito is planning to open the medical clinic for 
the local population on the territory of his farm and the riding school for the 
local children. It seems that Tito has done everything in his power to be on 
good terms with the local people, who work in the kolkhoz with the romantic 
name "Awakening" which has been in existence' since the days of 
destruction of kulaks. However, Tito is not sure that one day he will not be 
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dispossessed as a kulak and will not lose his property to new envious people. 
"If it happens," said Tito, "I will leave Russia." 
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TEXT OF THE SECOND ISSUE OF TELEVISION PROGRAM "LAND 
AND FREEDOM" (telecast on 10126193) 

The anchorman: 
How do our farmers live today? We are talking about this issue in our 
program "Land and Freedom." Today we would like to introduce a farmer
owner to you. The man, you will watch during this TV program about, and 
the man, you will see right now, until recently had no idea about the 
agriculture. He was an oceanologist. However, when he received his 3 
hectares of land he became famous not only in Russia but also outside its 
borders. 

Topic 
The voice behind the screen: 

Farmer Tito Brunovich Pontecorvo breeds thoroughbred horses of the 
AkhaItekinski breed. These are very rare and beautiful animals, each of them 
costs not less then ten thousand dollars. Presently, Pontecorvo's herd counts 
150 horses and it is located in the beautiful horse stable near the city of 
Dubna. His horses are sold all over the world. This success is not accidental. 
Pontecorvo started 17 years ago. Then a valuable mare could be purchased 
in the sovkhoz (Soviet farm) virtually for pennies, if it was sick. He had to 
overcome many difficulties. However, the most unpleasant was unfriendly 
attitude towards his cause on the part of the local popUlation. 

Farmer T.B. Pontecorvo said: 
The same ways similar to communists who cover themselves with a brilliant 
slogan of communism, our" greens", I mean our Dubna greens, cover 
themselves with the brilliant idea of protection of nature, etc. In the 
meantime I have horses, they are also nature. Promoting the slogan of 
protection of nature, the greens make lots of blunders, if not say stupid 
things. For example, my horse stables. Everything here is built with own my 
hands, with my own idea. I designed it, I removed the soil. It was a gigantic 
job. When the building grew up, the "greens" became more aggressive. 
When the whole thing was completed, they said: "Take these horses away 
from here. Confiscate them." In this case the thievish theory of socialism is 
at work again. In this case, it means to be dispossessed as a kulak, to 
confiscate the property and using a beautiful slogan of social justice, to give 
everybody a little piece. They attempted to kick me out of this place. What 
was their slogan? The slogan was -- the horses will eat this near coniferous 
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forest. Nobody can come up with a more idiotic idea. Well, they are 
"greens." The Soviet people are chronically deceived people. All of them, 
all, all these hundred millions. It is very easy to irritate and direct a deceived 
person in any desirable direction, using "here is the guilty one, he makes our 
life bad." If a smart evil person is involved, he succeeds. 1 am a living 
example of it. What was the end of it? The greens were waging the 
campaign against horses, personally again me. The drunk workers were 
beating me on the face even when 1 was in a cast. They pulled me out of my 
sleigh (I was using sleigh only) and were beating me up. If my friends had 
not helped me, I think I would have ended up pretty badly. My house was 
set on fire twice. In the place where the horses usually walk, they were 
digging holes and put nails, the sharp ends up. They were using traps against 
horses. Once they put pikes between their legs and tore them apart. One 
mare died. Initially, I simply used to disregard it and continued working. 
Believe me, I had a lot of work. They were throwing mud piles at me, 
stirring up people against me. As a result -- fires, etc. Now I made it a habit, 
if somebody unjustly accuses me in the local newspaper I immediately 
respond with a proper article. Thus, I force them, pardon me my words, to 
shut up. They no longer write in the local newspapers, because they know 
that they will hurt their cause since the answer will be more logical. The 
fanner cannot be a coward. The farmer should not be afraid of anybody, 
anybody. You should speak up at any level. 

The voice behind the screen: 
Tito Brunovich is not a shy person. Nevertheless, local envious persons 
forced him to build the horse stable near the sovkhoz "Awakening." This 
horse-breeding farm linked to the international auction will be not only the 
best one in Russia, but in the entire world. It will be, if the conflict with the 
local population can be avoided. 

T. B. Pontecorvo said: 
Of course, I was worrying about my status here, a stranger. However, in the 
first place I told them that I was planning to open a permanent free-of -charge 
club and the horse club in the villages. That meant that the children had 
opened their hearts to me. Children are always smart. In the evening they 
usually explain the difference between the white color and the black color to 
their parents. The children are my first comrades-in-arms, my allies. Then, I 
have built a first-aid station. Moreover, I have infonned all the village 
councils that all the peasants from the adjacent villages will receive free 
medical aid and provide them with free treatment within reasonable limits. 
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This has changed their attitude towards me very sharply. Presently, in my 
opinion we have normal relationships. Moreover, I have already mentioned 
that we have built a grain drier, we have purchased the hay processing 
equipment. We also have a repair shop. All this was made for the farmers 
who live in these villages and who left the kolkhozes. They are my well
wishers. All this combined has made the situation normal. 

The voice behind the screen: 
We should also add that the Pontecorvo farm creates many new jobs. Each 
family will receive a personal apartment. In order to provide his workers 
with free food, Pontecorvo is building a farmyard, a poultry-yard, and a 
vegetable store. The TV viewers can think that Tito, who has started such a 

. great enterprise, is a kind of superman. It is not so. He is just capable of 
understanding other people and he can utilize new possibilities. However, 
the main thing is that he is not afraid to take chances to materialize his 
dream. His retreat from Dubna is not his fault but the fault of those who 
remain there. 

Conversation in the TV studio 
The anchorman: 
Now I would like to introduce our guest, the guest of the program to you. It 
is Yuriy Ivanovich Linin, the vice-president of the Association of peasant 
farms and agricultural cooperatives in Russia. Well, Yuriy Ivanovich, you 
see both in the city, as well as in the village there are people who are ready 
to use ideals to cover their selfish goals. Our farmers must be ready to resist 
it. Being the vice-president of the Association of peasant farms and 
agricultural cooperatives in Russia can you see any ways to form a more 
favorable and healthier psychological climate for the farmers among local 
population? 

Yu. I. Linin said: 
There are proper ways, there are very many proper ways. First of all, they 
are determined by the farmer's work, by the results of this work. However, 
not only the work is involved. The other factors are involved, too, namely -
how the fanner deals with his neighbors, whether he can establish business 
and personal contacts. There are very many examples in Russia in very 
many areas when the farms are torched in an organized way or in a 
disorganized way. Sometimes it is organized, sometimes it is not and when it 
is not organized it means the arsonists cannot get along with each other. 
There was a case in the Sakhalin, there was a case in the Tver oblast. 
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Sometimes the guilty persons are found, sometimes they are not. However, 
the contacts with the population can differ. There are very many cases as it 
was shown in this episode, e.g., treatment, schools. These examples are not 
unique. Let's take the remote villages where the farmers settle. Before, if you 
needed to go somewhere or to get something, like firewood, hay or, say, to 
go to the hospital, it was possible to appeal to the kolkhoz or sovkhoz 
management. However, it was not always successful. Now, the farmers took 
over. 

The anchorman: 
I recall Tolstoy's words that the land cannot be a property similar to the Sun 
or to the air. On the other hand, just to receive the land is not sufficient 
nowadays. One must know how to deal with it. Besides that, the owner has 
to possess a number of qualities which have to be intrinsic in all the farmers. 
I mean the ability to risk, to be brave, and, it goes without saying, be a 
hardworking and purposeful person. 

Yu. I. Linin said: 
There will be no farmer without the above-mentioned qualities. 

Anchorman: 
You arrived today at our TV studio at the moment, when the government 
was discussing the concepts of agricultural reform. Tell us, please, will the 
farmers' interests be somehow protected during this reform? Because, if we 
consider numerous forms of the farmers' activity, the farmers are defenseless 
in many instances. 

Yu. I. Linin said: 
Well, in many instances the farmer is defenseless, because there are no 
proper laws. It takes a long time. In many instances there are laws but they 
are not observed. However, there are cases when the farmers themselves are 
to bear the blame. Of course, the farmers' interests can be spotted there. It is 
prematurely early to talk about this concept of the reform as the final one. It 
is a draft and it is still being discussed. Quite likely that it will be 
promulgated pretty soon. 

The anchorman: 
Is it true that the recently published numbers show that only one third of the 
farmers is capable of functions, the remaining part is barely surviving? Is it 
true? 
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Yu. I. Linin said: 
There are different statistics and they may be conditioned by the fact that the 
situations are different in different oblasts, regions, and republics. Yes, this 
year is a difficult year for the farmers, the ordeal year. The general economic 
situation in the country is unfavorable and it is reflected on the farmers. 
Particularly, all the produce the farmers grew, harvested their crop, and 
delivered it to their customers remains unpaid. Many farmers have credits, 
the credits have to be paid. They could have paid off their credits but they 
had not received money for their produce. This causes somewhat artificial 
bankruptcy. Later on the money will be paid to the farmers but they will be 
cheaper and in the meantime the banks are preparing penal actions. So, right 
now, let's say that the economic authorities are not solving this problem and 
they are not seriously preoccupied with it. It was a difficult year both from 
the point of view of weather and harvesting. It seems the crop was not bad, 
however, the harvesting itself was difficult that will produce results. 
Otherwise, we can expect an artificial bankruptcy. Also, we should point out 
that many farmers are not ready. They may be brave, hardworking, however, 
they lack capabilities, knowledge. Not everybody is ready for that. 

The anchorman: 
Well, thank you very much. I remind our viewers that you have watched the 
program "Land and freedom." 

11 



• 
• 

I 
I 
I 

I 
I. 

I 
I 

TEXT OF THE THIRD ISSUE OF TELEVISION PROGRAM "LAND 
AND FREEDOM" 

The topic: the problems pertaining to the marketing of farm produce and the 
ways to solve them. 

Farmer V. K. Solovyov, who resides in the near Moscow village Orud'yevo, 
used to work in the sovkhoz and held his own cattle for a long time. During 
this period he acquired significant experience in raising livestock. When the 
first farms started appearing, being a man with the initiative he left the 
kolkhoz. He was one of the first farmers who left the kolkhoz. He succeeded 
to obtain a pretty big share of land for his family -- 20 hectares. He had 
enough laborers. Solovyov has three adult sons, who live in the same house 
with him. However, to toil such a big piece of land and use it for livestock 
breeding he needed significant investments in buildings and machinery. He 
had to take pretty high interest commercial loans, up to 170% interest. 
However, the only way to payoff these loans, the farmer had to have the 
maximum profit from selling his livestock. Unfortunately, the existing 
taxation system imposes consecutively value added tax in the amount of 
20% on each stage of reprocessing operation. The farmer cannot obtain a 
sufficient profit (the tax is imposed consecutively several times, e.g., the tax 
on the cream out of milk, the tax on the sour cream out of cream, and the tax 
on the butter out of sour cream), because he cannot adequately raise his 
prices due to low solvency of the population, especially, the rural one. 

However, Solovyov took into account the advice of foreign farmers who 
visited his farm, including the "Farmer-to-farmer" program. He has solved 
these difficult problems by opening his own store. In this store besides his 
own agricultural produce he sells consumer goods obtained through the 
barter agreements with wholesale suppliers, such as: refrigerators, 
incubators, TV sets, washing machines and other items which are very 
necessary for the rural popUlation. In this way Solovyov not only reduced his 
losses caused by multiple taxation, but also was able to use the proceeds 
from the store to solve the problems of material and technical supplies for 
his farm. Presently, it is impossible to purchaser these items without cash 
transfer. Moreover, the store proceeds enable him to put money into 
operation and use the profits to expand his production. 
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TEXT OF THE FOURTH ISSUE OF TELEVISION PROGRAM "LAND 
AND FREEDOM" 

The topic: how to overcome the problems of consolidation of the farmer 
movements. 

The protection of farmer rights is possible only through their cooperatives. 
The cooperative can protect the peasants' rights from the governmental 
intrusion. Yet, separate cooperatives cannot do that. They have to unite into 
specialized unions, the way it is done all over the world. After that, these 
grouped unions can join hands all over Russia. When this unification takes 
place, these unions will be able to obtain the right of legal initiative. 

The topic of this issue was explained on the example of the situation that 
took place in the Morozovs' farm in the near Moscow village Yel'digino. 
Having lost their only automobile in the accident, the Morozovs were 
deprived the possibility to sell their livestock and they were compelled to 
slaughter all their cows. They could have eased the situation selling their 
potato crop, but their competitors had spread false information that the near 
Moscow area potato was contaminated with phytoparasites. The Morosovs 
acting individually had failed to sell their produce. If at that time there had 
been a cooperative, it could have been able to refute this misinformation. 

Thus, theNorozovs' bitter experiences force them into unification with other 
farmers. However, in their opinion this unification should not be formalized 
as it is taking place now with other regional farmer associations which 
turned into offices distributing state loans. The consolidation on the basis of 
cooperation through the unions and associations enables to solve the 
problems of all the farmers and their individual problems at the highest 
level, at the state level. 
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CONTENTS 

OF THE SCRIPT OF TOPIC OF THE FOURTH ISSUE OF TELEVISION 
PROGRAM "LAND AND FREEDOM" (aired on 11109/93) 

Farmer Morozov, B.I.: 

We want to live normally and to work normally, too. In the sovkhoz you 
work eight hours and after that --bye-bye. Here, everything belongs to me. 
Do you understand? It belongs to me! I am the landlord. 

Farmer Morozova, S.I.: 

For me personally, it is much more difficult to work here than in a state 
enterprise. It is much more difficult from any point of view -- physical, 
material, moral. However, I feel differently here, I am free. I know that 
everything depends on me. We planted four hectares with potatoes. Well, 
when we sell the potatoes, we can have some profit only in the autumn, 
when they are harvested. We have bought two cows and they brought us a 
good profit. Our family lived excellently because the cows were milking. 
We used to have a car. It was an old car, "Moskvitch-407", but it was 
marvelous. The car was our savior in everything. We used to deliver milk to 
the Pravda village. We used to have our customers. Our work looked like the 
squirrel running in the wheel-cage. My husband was jumping from the 
tractor into the car, from the·car onto the tractor seat. We were constantly 
working. An accident brought us down. It happened when we made a regular 
milk delivery and were going back home. On the highway another car hit us. 
As a result of this accident we were put out of action. I spent a month in the 
hospital, my husband was disable, our car was destroyed. This affected our 
income. We had to sell one cow, because we had no market for the milk in 
our village. We had no transporting means to deliver the milk to another 
place. The heifer had to be slaughtered, because we did not have enough 
hay. 

The voice behind the screen: 

It is obvious that freedom alone is not everything. No matter how hard the 
farmer is working, he is not protected against a fateful accident, if he 
operates alone. Independence of the cat walking on the top of the roof is 
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only a show. Even in the age of jets we have to come to Earth and admit that 
no matter how you look at it, the farming per se is a risky enterprise. In case 
of bad weather, diseases or poor harvest all the efforts are tossed to the 
winds. A very simple stock and our hands covered with corns are the 
insurance of most of our farmers. A planter and a tractor with the cart 
attached to it cannot be found at every farm. If this traffic accident unsettled 
the Morozovs, then what can happen if the car was hit on the purpose. 

Morozova: 

On numerous occasions I heard on radio that the Moscow area grown 
potatoes are severely contaminated with phytophtora. These potatoes cannot 
be stored during the winter season. We went to the Pravda village 
agricultural warehouse. Its chief told us that he would not accept the 
potatoes from the Moscow area. He said, "1 will accept potatoes from other 
regions, the potatoes from the Moscow region are bad!" We went to the 
market. There were many trucks from various oblasts, such as Briansk, 
Vladimir, Lipetsk. People were buying their potatoes. Nobody touched the 
potatoes from the Moscow region. In reality, these potatoes were not much 
different from the potatoes from other areas. These potatoes were just usual 
potatoes. Nobody was buying them because of the radio propaganda or 
because of something else. I do not know the reason for that. 

Farmer V.P. Bunin: 

I think that the rumors about the contaminated potatoes are just a pure 
economic sabotage. This sabotage was directed against the Moscow 
sovkhozes and kolkhozes, as well as against the Moscow area farmers. It is 
much simpler to buy potatoes in another oblast, somewhere in the out-of-the
way place for a very cheap price because there is no market for the potatoes. 
Then, these potatoes will be brought here and sold at inflated prices. 

The voice behind the screen: 

No matter how well you hide your accumulated piece by piece property from 
usurers, you alone cannot fight them. You have to join. the others. During all 
the disturbances of life the farmers can count only on mutual assistance, that 
is on cooperation. This cooperation exists when the strong is providing the 
weak with the shelter and help during the storm,. Doing this the strong 
secures an insurance for himself in the future. 
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Bunin: 

The cooperative of ragamuffins is not the best way to survive. Therefore, in 
our particular case, when we owe small patches of land, we should look for 
normal partners, whom we could work with. 

The voice behind the screen: 

All these vehicles belong to one of the above-mentioned partners. Several 
tractors, trucks, and combines help Turungubayev feed the residents of 
Sergievo-Posadsk besides his own family. Being a former chief of the 
vehicle garage he succeeded to create a good fleet of tractors and vehicles. 

Farmer U. T. Turungubayev: 

I have a lot of land for three persons -- for myself, my son and my son-in
law, totally 70 hectares. If we did not have technology, this land would not 
work for us. It cannot be toiled by anything else. It is very difficult. 
However, owing to this technology that we acquired last year we succeeded 
to organize hay stacking, harvesting of bread grains, cereals, and potatoes. 
Only thanks to this technology. 

The voice behind the screen: 

Turungubayev thinks that his technology was not fully utilized and it could 
serve other farms without horses. However; other landowners do not join the 
club of mutual assistance. It is most likely caused by herding the peasants in 
kolkhozes. This phenomenon probably contaminated many peasants with the 
"flock together" disease. It is the disease of irresponsibility. When the 
peasants left their herders, they have no desire to join cooperatives. They are 
afraid of it. Well, the kolkhoz that was imposed from the top has never been 
the cooperative. The cooperative is a voluntary organization. It is organized 
because of the necessity to protect the peasants' right to work and to live 
normally. Not everybody understands it. Therefore, our peasants are walking 
indecisively in circles. In the meantime we see birth of new bureaucratic 
organizations which give vague promises to provide credits. We can easily 
recognize familiar bureaucratic structures such as farmers I regional 
associations which multiply in the environment of bureaucratic talking. 
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Morozova: 

The only thing we are doing is talking. Weare talking everywhere including 
our regional associations. I do not attend these meetings any longer. It is 
nothing but conversations. No practical assistance for the farmer is provided. 
We see that it is very difficult to operate alone. We cannot survive. 

Conversation in the TV studio 

The anchorman: 

Well, the topic of our today's program is "Land and freedom" and the 
consolidation of the farmers' movement. Let me introduce a familiar person
- our guest, academician Aleksander Aleksandrovich Nikonov. A.A. 
Nikonov is a director of the Agrarian Institute of the Academy of 
Agricultural Sciences. Well, Aleksander Aleksandrovich, we can see that 
farming is a risky business. Is there any way to reduce this risk? 

Nikonov: 

I think that the answer is the Morozovs' farm and everything else we have 
just watched on the screen. You know, when I see these people, when I meet 
them I have mixed feelings. On one hand it is admiration, gratitude, and 
thankfulness for their hard labor that they have taken upon themselves. On 
the other hand it is a feeling of sincere regret that our society has not created 
normal working conditions for them. Nevertheless, there is a way to remedy 
this situation. It is a cooperative. During the last program you mentioned it. 
The peasant in general and the farmer in particular face usually numerous 
difficulties. These difficulties can be caused by mother nature's whimsies. 
These whimsies are becoming more threatening due to the global climatic 
changes. In this case the sciences have to more actively participate and in 
certain situation the system has to be redesigned. Another difficulty is the 
market. We are not ready for the market. The farmer by himself will not be 
able to access it. Another problem is lack of money and crediting and 
shortages of the agricultural machines. There are no repair shops to fix the 
equipment. The reprocessing and marketing of the agricultural produce is a 
real problem. In other words -- a heap of difficulties. Fortunately, ~ normal 
agricultural cooperative removes these difficulties. 
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The anchorman: 

Aleksander Aleksandrovich, we have talked with many farmers. What is the 
reason that the existing associations, I mean farmers' associations, do not 
protect interests of their own farmers within the boundaries of their own 
regions? I have recently read the information concerning operations of the 
Kansas association in the United States. This association includes one 
hundred fifty regional unions of farmers. In its tum the above association is 
a member of the All-American Federation of Farmers' Associations. This 
particular association represents interests of four million American farmers. 
Presently, it is the biggest organization of this type in the world. This 
association has developed and implemented various programs to meet the 
needs of farmers of this region. The package includes insurance, marketing, 
legal assistance, training, and other things to protect the farmers. We do not 
have anything similar to this. Our associations have a different role. Why? 

Nikonov: 

I do not want to evaluate the Kansas farmers' association. It is a different 
story. I want to say the following. Russia used to have wonderful 
cooperatives. They met all the standards of the world's economy. However, 
in the 1920s - 1930s these cooperatives have been eliminated due to the 
collectivization. I have recently browsed through the last 1927 report. At that 
time there were 94 thousand cooperatives and several hundreds cooperatives 
of other types in Russia. There is a significant difference between kolkhozes 
and cooperatives. Kolkhozes were created on the top, cooperatives were 
created at the bottom. It is very simple to create cooperative. Three, four, or 
five people get together to solve a problem. They make a decision to create 
the cooperative. They adopt its charter, write an application. That is it. Three 
above-mentioned documents suffice to go to the local authorities and 
register this cooperative. It is alol that requires. There is no other procedure 
to create cooperative. Unfortunately, we do not have a proper law on the 
books yet. Last time I told about it and I think that our television viewers 
still remember it. The government is considering this law. I think that the 
law will be adopted pretty soon. This law will encompass credit unions, 
marketing and supply organizations, repair shops and organizations assisting 
in utilization of technology, the training, etc. In other words, the entire 
package that is being used by the entire world. It is going without saying that 
the State has to render assistance. I would like to mention one widely 
circulated fallacious opinion. This opinion states that cooperatives 
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contradict to the line of reforms, to privatization, to personal property. There 
is no contradiction in cooperatives. The people who have means of 
production and other means cooperate. The principles of operation 
themselves are very interesting. First, it is voluntary. Second, it is 
democratic, nobody on the top gives you the orders. The members make 
their own decisions and nobody can cancel the decision made by the 
cooperative assembly. Third, you are paid according to your work. There are 
various stimuli in acquiring various commodities in short, there are various 
discounts for cooperative members. There is a stimulus here. The shares, it 
means something. The cooperative law and the intemationallaw state that 
the shares go first, the payment for shares goes second. Even this has been 
taken into account. 

The anchorman: 

Well, thank you, Aleksander Aleksandrovich, for your very interesting 
comments. We will hope and wait for the day when the associations really 
protect farmers' interests, when the law of cooperatives is fully implemented. 
Only then the farmers' interests will be well protected when the farmer can 
avoid risky situations. Only then the farmers' movement can develop in our 
country. 

Nikonov: 

You are right. Whatever has just been said is a very old idea, it is as old as 
our world itself. You can easily crush one person, it is very difficult to crush 
a group of people. In the meantime we will have a lot of fight with the 
peasants-monopolists in the market. 

The anchorman: 

Thank you, Aleksander Aleksandrovich. I would like to remind our TV 
viewers that our guest in today's program was academician Aleksander 
Aleksandrovich Nikonov. We continue our program. 
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TEXT OF THE ISSUE OF TELEVISION PROGRAM "LAND . 

AND FREEDOM" (aired on 11/30/93) 

Topic 
The voice behind the screen: 
It is impossible to revitalize the farms with empty hands. It is the truth that is 
known to everybody, especially to a farmer who works alone. Where can the 
farmer obtain the necessary equipment? In order to answer this question we 
traveled to the village of Chelyuskinskiy to visit the permanent exhibition of 
the Russian Technological Academy of Management and Agribusiness. 

The correspondent: 
Here at the exposition hall I met a farmer. He is from Kursk. His name is 
Igor Vlasenko. Igor, may I talk to you for a second? According to his 
education, he is a doctor. He graduated from the medical institute. Presently, 
he is working as a farmer, attends the courses in the Academy of 
Agribusiness ·and at the same time he is trying to familiarize himself with the 
machinery that is exhibited here. He is trying to purchase something for his 
farm. Have you found something here? 

VIa senko said: 
To be specific, the equipment which I would like acquire here for my farm is 
not here yet. I need a beet-harvesting combine and all the equipment which 
is needed for sowing, growing, and harvesting of the beets. 

The correspondent: 
If you have found something, we will invite a consultant right now. 
Vyacheslav Filipovich, we need your help. 

Fedorenko: 
Presently, we do not have this machine at our exhibition. 

The correspondent: 
. What should we do? How can the farmer harvest the crop? 

Fedorenko: 
This problem we can solve pretty simply. If there is a specific request for the 
given equipment, the farmer applies and within a certain period of time we 
approve his request depending on the production and soil-climatic zone in 
which his farm is located. However, prior to process his request, we are 
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ready to consult him on a specific brand of the equipment, its productivity, 
its positive features and drawbacks. We are ready to consult the farmer how 
it could be rationally used in the area, where his farm is located. 

The correspondent: 
Well, let's try to improvise such a consultation. Igor, do you have any 
questions? Let's say what is the best approach to the machinery? How can 
we select the equipment? You just cannot buy something you have no idea 
about. You should select something you really need. 

Vlasenko: 
I had similar problem on numerous occasions when we were buying 
machinery from the plant-manufacturer. It was not a complete set of any 
machine such as a seeding-machine or a combine. In other words, each unit 
of the machine was not complete. In order to get the full set of the machine I 
experienced lots of red-tape delays dealing with writing back and forth. It 
takes a lot of time. The farmer values every minute. 

The correspondent: 
Vyacheslav Filipovich, what should we do? 

Fedorenko: 
In this particular case we are ready with the-called preselling service. Before 
the farmers purchase the equipment we together with him examine it and if 
there are some shortcomings we eliminate them and the above equipment is 
transferred to the farmer without any problems. This equipment is ready to 
perform its agricultural "duties" it was designed for. For example, the 5-25A 
type tractor-cultivator. It is a wonderful machine. Its productivity is 
designated for the area that just belongs to Igor, namely, for 40 hectares. We 
are also ready to give the planker which can be used with this tractor to 
perform all the agricultural tasks. If the farmer needs some consultations in 
his farm, we are ready to go there and provide the farmer with consultations 
on the possibility of utilization of this equipment and cultivation of crops in 
his farm. 

Vlasenko: 
A very important question arising when you are purchasing the equipment is 
how to deliver it to your farm. 

Fedorenko: 
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This problem is being considered and I think that pretty soon we will 
completely solve this problem. In other words, we will partially satisfy the 
requests but not completely. Pretty soon we will be able to completely 
deliver the purchased equipment to the farmers. 

The correspondent: 
What about the price, Igor? I think you are interested in price, too. One thing 
is to buy the tractor by means of the middleman, another thing is to buy it 
directly from the manufacturer. 

Vlasenko: 
Yes, in principle we have to discuss the prices immediately, because 
presently the prices are going up constantly along with the inflation and the 
farmer cannot keep up with it. 

Fedorenko: 
We offer farmers the equipment practically at the factory level. It happens 
because quite often we buy the equipment directly from the plant
manufacturer avoiding the middlemen. 

The correspondent: 
Now, I have a question to you. Presumably, I have decided to engage myself 
with the farming. I obtained some land and I will grow plants. Can you give 
me a consultation on what I will actually need to properly toil the land, if its 
size is, let's say, about twenty hectares? 

Fedorenko: 
Yes, we can provide you with similar services and we provide services like 
that. If you are not very knowledgeable with the plant-growing, first of all 
we offer you the courses and practical studies on the topic you have 
selected. Within this particUlar program we will together calculate the most 
optimum fleet of agricultural machines which are necessary to cultivate the 
given crop in your farm, we will figure out how much technology you need, 
what tractor you should purchase, what plankers you will need, the quantity 
of manure, what seeds are expedient and economically profitable, etc. 

The correspondent: 
Well, we have to go back to school, the school of the Russian Academy of 
Agribusiness. 
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The conversation in the TV studio 

The anchorman: 
As a continuation of our conversation I would like to introduce two more 
guests to you -- Vladimir Nikandrovich Mikheyev, the deputy director on 
marketing of the Peasant Trade Center, and Victor Mikhaylovich Kotov, 
deputy Director General of the Peasant Trade Center. These are the people 
who are directly involved in supplies for our farmers, our peasants. They 
provided them with everything necessary including the equipment. Victor 
Mikhaylovhich, I think my first question will be to you. It is not a secret to 
anybody, that financial solvency of our farmers and peasants is practically 
zero. What should we do? 

Kotov; 
I think this is the most difficult question that you could ask us. We are trying 
to solve this problem in our own way. First of all, we chose probably the 
simplest possibility, namely, we asked the government to give us a loan. 
Using this loan we could reduce the financial burden on the farmer, we 
could somehow help him, we could sell him on installment plan for a long 
period of time. That would provide the farmers with the possibility to sell the 
harvested crops and make some money on the same loan. Unfortunately, in 
to month our request was rejected. The reason was the status of the Peasant 
Trade Center. It was not a state organization. Therefore, we were told to 
apply to commercial banks. However, now the loans bear suffocating 
interests, even the state loans demand two hundred fifty and more percent. 
So, why should we even talk about commercial banks. That is why we are 
still in search of other ways. We are at the beginning of our new 
development. Were building warehouses to store the agricultural machinery 
that we will take on direct agreements with the manufacturers and then we 
resell it from our warehouses. The we suggest that our peasants did not sell 
their agricultural produce alive, because in this particular for it is very cheap. 
We recommend them to sell it after all reprocessing procedures. It also 
includes mini facilities reprocessing meat, milk, etc. Right now, we have 
access to the apiculture facility. We have about a dozen requests from the 
farmers not to sell honey in chums, but to install the honey packing line. We 
went to the research institute ant it will design various packing lines and we 
will sell these lines. Moreover, we pay significant attention to the rent 
stations. The regional rent station can unite farmers and they can rent various 
machines. This business is very promising. First of all, these stations will be 
welcomed by regional technical enterprises, machine testing stations and by 
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the well-established infrastructure. They could collect all these machines, 
because there are very many enterprises and institutions where this 
technology remains unused and idle or the technology whose usage is of 
purely seasonal nature. 

The anchorman: 
Vladimir Nikandrovich, now I have a question to you. We are ta1king that 
we have a state program to develop farms. We are trying to materialize it. 
However, if we compare our experience with the foreign experience, we can 
see that abroad there is the agricultural service network. Any farmer can go 
to any of its station and he will be assisted. We do not have anything like 
that. We used to have agricultural machinery companies which are now 
destroyed in most cases. Presently, our peasants' machinery base practically 
equals zero. What should we do? Is your Peasant Trade Center trying 
somehow to solve this problem in the way that any peasant could come to 
you and purchase any part or repair his equipment? 

Mikheyev: 
Partially, you are right, partially, you are wrong. What has happened? Yes, 
in our former "Sel'khgoztechnika" system and its branch "Agrosnab" the 
management created the final assembly shops, that is the equipment which 
arrived from the manufacturer was assembled, run in, and in fully prepared 
condition the equipment was transferred to the agricultural producer. 
Recently, these shops have sharply reduced both the production volume and 
the quality. If in 1987 the "Agrosnab" had 966 such shops, in 1991 it had 
644 shops, and presently there are only 580 such shops. In this case there is 
a problem, the farmer has mentioned about, the problem of incomplete sets 
of the equipment. This brings significant losses to the farms, both 
. economical and financial. I mean the material losses, the losses of crops. 
Therefore, after the thorough analysis the Administration of the Peasant 
Trade Center requested the government to develop the similar program on 
our behalf. However, in order to achieve that we needed a big loan. Victor 
Mikhaylovich has already mentioned it. The loan has been denied. Presently 
we are ready to sell any spare part to plants-manufacturers, any part that is 
sold by plants-manufacturers. Well, provide the maintenance and technical 
service we presently cannot, despite it is our dream. Our dream is to render 
services not only for the sold equipment but also provide maintenance. In 
this lies a profound sense, here we have significant resources. It also applies 
to the situation when the peasant cannot purchase a necessary equipment 
because of its high cost, he has no possibility to repair his tractor that has 
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been in operation for a dozen of years, and also because of the high repair 
cost. It could be the ideal way out. 

The anchorman: 
Did you get in touch with any enterprises undergoing conversion, the 
enterprises which switch from the military production to the civil one? 

Mikheyev: 
It is one of our sources. 

The anchorman: 
I asked this question for the following reason. When I visited the exhibition, 
I saw foreign equipment. In very many instances it is not useful for local 
conditions. 

Mikheyev: 
We are trying to establish relationships with the above-mentioned 
enterprises. Presently, we correspond with a hundred of these enterprises. 
They sent us listings of the equipment which they make for the farmers. 
Now we are analyzing these listings, we are putting them in order, and soon 
we will prepare the catalog of this equipment. We will send it to various 
peasant associations, to various farms, and to kolkhozes and sovkhozes. 

The anchorman: 
Thank you very much for your participation in this program. 
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TEXT OF THE SIXTH ISSUE OF TELEVISION PROGRAM "LAND 
AND FREEDOM" (aired on 12/07/93) 

The topic: how to solve the problems of improvement of the efficiency of 
the interaction between farmers and various authorities. 

The topic of this television program is suggested to be shown on the 
example of solving the problems which every farmer has to face and which 
are connected with reception of a plot of land. 

In the Moscow oblast the land distribution resources are pretty limited and it 
is not only because in this oblast there are very many towns, industrial 
enterprises, military installations, and military camps. The main bulk of land 
is distributed between kolkhozes and sovkhozes which operate pretty 
inefficiently as anywhere else in Russia. Therefore, when the farming was 
born and the problem of land redistribution arose, the peasant who was 
operating alone collided with the resistance of the kolkhozes' administrative 
personnel and local bureaucracy. They prevented the peasant to receive his 
plot. Being afraid to relinquish its power which under the existing 
conditions provides with enormous possibilities of enrichment, the village 
power holders using their status as "Near Moscow Courtiers" have 
organized lobbying of their interests in the Russian goverilment. Their lobby 
was pushing the majority of collective farms of the oblast (up to 90% of 
their entire number) into a special listing of so-called elite enterprises, which 
the peasants are not permitted with their land shares in accordance with the 
decree of the Russian Council of Ministers: The peasant can leave this farm 
under condition that instead of his land share he will get its monetary value 
according to the lowest price list, only 180 roubles per hectare. It is quite 
obvious that with this situation in existence, no worker of any collective 
farm will take chances to leave the collective farm. So, he will be 
condemned to suffer under the rule of the rural bureaucracy. Thus, the 
artificially created "shortage of land" in the Near Moscow area will 
inevitably result in mass bankruptcy of the farmers and preserve the previous 
monopoly of collective farms which operate inefficiently. Moreover, the 
existing method of land ownership declaration provides bureaucrats with 
incredible possibilities for personal enrichment, because they have authority 
to allocate land for country-house and cottage construction at dumping 
pnces. 
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The program is supposed to start with the topic telling about V. K. 
Khondyrev's mishaps who was trying to receive a land plot. Khondyrev is a 
flower grower and collector who became internationally known after the 
flower exhibition in Holland. However, until recently he had to grow his 
fabulous tulips in his house's basement. Despite the fact his flowers are 
popular among many foreign representatives. Khondyrev had to travel miles 
from one office to another to obtain a land plot for his farm. Finally, he 
received his land, it is not exactly land but rather a piece of the swamp that 
has to be dried up by filling it with soil. Around it you can see empty 
boundless sovkhoz fields. 
A. A. Belagurov who has his own vision of the land reform and who is the 
Chief of the Odintsovo region administration was invited to comment on this 
situation . 
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TEXT OF THE SIXTH ISSUE OF TELEVISION PROGRAM "LAND 
AND FREEDOM" (aired on 12/07/93) 

The voice behind the screen: 
The winter. It's the time for Russian dreams. Vyacheslav Khondyrev and his 
cousin Alexander Marchenko are happy. Their dream of land has 
materialized. Here, under the blanket of snow their tulip bulbs are hiding and 
under the ice of their artificial pond famous decorative Japanese carps are 
sleeping. On the land adjoining the house they created a garden. Each meter 
of their land is thoroughly toiled. Several years of their intensive labor grew 
the best tulip collection in the country. It is possible to call it the national 
collection. They receive letters from all over the world. People are asking to 
send them seeds and there are proposals to prepare articles for scientific 
magazines. For eighteen years of their unbelievable efforts the cousins have 
collected the best tulip sorts on their little piece of land. Alexander 
Marchenko has completed his post-graduate studies. His profession is 
ichtyopathology, that is he studies the diseases of the fish. He did not 
abandon his profession. In their decorative pond he breeds rare decorative 
Japanese carps. The pond adjoining the farm is small. Alexander is dreaming 
to have fish in big water, this big water is supposed to be his private lake. 
Alexander's profession is Space geodesy, he is an expert on unmanned space 
vehicles. Life made him land. He found out that his childhood's passion 
could bring much more money than the poor man's salary of the Russian 
expert on Space. Last year Vyacheslav, who spent almost three decades 
cultivating flowers was invited to Holland to be a judge at the World tulip 
exhibition. Having this qualification the land adjoining the house was too 
small. They were lucky. They succeeded to obtain a five hectare plot from 
the "Pamyat' ll'icha" sovkhoz. 

Marchenko: 
We received this plot a year ago. I should say it was not a simple task. Even 
with our All-Union fame we had to exert every effort, we spent more than a 
year to achieve our goal. It took more than a year to process all the necessary 
papers to receive a plot. 

The voice behind the screen: 
The sovkhoz allocated a swamp and the adjacent dumping ground to these 
farmers. The cousins wanted to create a decorative park with fantastic 
shrubbery and rare flowers among the alpine hills and ponds with golden 
fish. They had to make a road, to drain the swamp, to fill the soil, to dig a 
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reservoir. It IS interesting all this titanic work took less time than the 
acquisition of the plot itself. 

Marchenko: 
What can be grown on 2.5 hectares? Well, it is not much. Here, you have to 
think of keeping the farm productive, of both sufficient profits and 
production to feed city residents and ourselves, too. The land that we have is 
not enough. Of course, if they gave us more land, it would be better. 
Nevertheless, having these 2.5 hectares w can use this land to cultivate elite 
sorts of various plants and send them all over the country. In this case it can 
be efficient. 

The voice behind the screen: 
Indeed, the cousins started at the plot of land at two hundredth parts. Soon, 
however, the profits from selling the seeds enabled them to purchase this 
house with adjoining land. The found a gold-mine and everything that goes 
with it: expansion of the farm, significant land-reclamation and construction 
projects at the five hectare farm. All this was financed by the profits from 
fifteen hundredths parts of the farm. If these two farmers have succeeded to 
achieve so much, what could achieve other good farmers if they had land 
and freedom. 
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Conversation in the TV studio 

The anchorman: 
I would like to introduce our guests to you. These are Oleg Genad'evich 
Zelenov, Director General of "Al'tstroy" company and Andrey Alekseyevich 
Belagurov, the Head of the Bol'shevyazemsk rural administration. Oleg 
Genad'evich, first of all I would like to ask you a question. You are the man 
who works with the land. Slightly over a month ago the government adopted 
the Decree on adjustment of the land ownership and development of 
agricultural reform in Russia. Tell us, do you feel some relief in your 
everyday work? 

Zelenov: 
I would not say that it has become easier, because this Decree is just a 
declaration of land ownership, the obligations. However, there is no 
mechanism. On top of it this Decree has preserved one principle, I think the 
distributive principle. The land distribution is not based on the market but on 
distribution. This brings corruption which is an inseparable part of this 
distributive system. Therefore, today we cannot talk how easy and simple it 
is. First of all it is necessary to adopt the market system to deal with the 
land distribution. I will talk more about the mechanism itself, because I am 
closer to it and understand it better. I understand it in this way. We need a 
system, the developed powerful system with agricultural and mortgage 
banks, with investment funds and the monitoring service with the cadastre 
land appraisal. I think when we will complete all this, and we have already 
started, we will achieve a more serious approach towards land and it will 
bring us the maximum profit which in tum will help the entire country. That 
is why we look at the Duma with a big hope. We are constantly discussing 
all these problems. We hope that our Duma, our new deputies will adopt a 
normal law that will be more or less understandable and there will be no 
need to create paralegal acts, instructions, etc. All these things are never 
adopted and they twist the law any way and for anybody who wants it. 
Therefore, we fix our eyes on Andrey Alexandrovich. 

The anchorman: 

Andrey Alexandrovich, in your region, you have somewhat solved the 
agrarian problem ... 
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Belogurov: 
I do not think that this problem has been solved. I would like to point out 
that in the territory of our rural council or the rural administration, as it is 
presently called, in the course of the land reform any person and any family 
who applied for the land plot received this plot for their own subsidiary 
small holdings. I would like to mention another side of the reform a little bit. 
In my opinion the essence of the problem lies in the following: the initial 
land reform law adopted over two years ago, as well as the consecutive law 
of the peasants' farms created the so-called precedent for the legal 
foundation for liquidation the state monopoly on land. Here we are, the 
President's latest decree that permits buying and selling land as of September 
28. Well, I think that the reform as such can never be completed, whereas 
the law that I was earlier talking about allocates two years to complete the 
land reform. What did I do for these two years? Somewhere more than usual, 
somewhere less. However, if we talk about a civilized land market, about the 
relationships which are supposed to form in Russia, I can say that we have 
about two hundred fifty percent of the above relationships. Two hundred 
sixty thousand farms in Russia owe only two percent of the sowing land 
wedge. Three percent more belongs to subsidiary small holdings whose 
territory is occupied with gardens, country-houses, individual houses. What 
about ninety-five percent? This percentage belongs to kolkhozes and 
sovkhozes. Of course, I do not promote their complete liquidation. I say that 
the normal civilized land market can arise when we have a normal legal 
foundation, when our Russian investors are drawn to this market, because 
today they are ready to invest their money into this problem. I can say that 
95% is a pretty heavy share.· The privatization problem has to be sol:ved. 
Moreover, we who participated in realization of this reform support the idea 
that every collective farmer, every worker of any sovkhoz, receive a real 
land share in reality, but not on a piece of paper. Another question arises -
should we sell, buy land. I would like to reiterate that in civilized countries 
with the land market in existence for a long time, there is a normal civilized 
legal foundation on the basis of which land is redistributed. If you receive 
this land, if you buy it out, or inherit it, or buy it at an auction or through the 
agricultural or mortgage banks, you have a certain purpose, namely, to use it 
to produce agricultural products. Therefore, I am always pointing out that we 
have to create this market (if we create it). It has to appear besides the legal 
foundation. As far as the results are concerned, I would like to say that if we 
had less resistance to the reform, the peasants would join the reform. For 
example, in the year of 1990 there were three cows per four villages, today 
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this number is 32. The number of sheep and goats and poultry increased 
tenfold. 

The anchorman: 
Andrey Alekseyevich, today, before the elections to the Federal Assembly 
what could you tell us about some political programs of various parties and 
blocs dealing with the land reform? 

Belogurov: 
Well, you know it is not a new problem. Definitely, there are some parties 
and blocs which support the market reforms in the interest of the people. 
Some alternate political forces are talking something about the peasant's 
personal yard. Recently we had a meeting of all the deputies of the Third 
district of the State Duma. The meeting took place in the "Oranzhereynyi 
kompleks Gorki-IO" sovkhoz. I was surprised by the statement of a 
representative of the Communist party that they support private land 
ownership. I asked them what did prevent them from doing that before? I 
found out that the trick was their support. They supported only small private 
property like subsidiary small holding. What about other 95%? I think that 
political blocs like "Choice of Russia" supports private land ownership. It 
was specifically indicated in its program. This privatization should provide 
each Russian citizen with a piece of land. It should be a land voucher. 
Unfortunately, the problems of the land reform were the responsibility of our 
former vice-president. We did not have somebody like Chubays to 
consecutively carry out the reform. Alexander Rutskoy's good idea about the 
land banks was not realized. The political blocs like "Choice of Russia," 
"Russian movement of democratic reforms", Yavlinskiy-Boldyrev, Lukin, 
"Party of Russian unity and accord," headed by Shakhray in their strategic 
plans do not have disagreements concerning the program of realization of 
the land reform in this particular way. 

The anchorman: 
Thank you, Andrey Alekseyevich. I would like to remind our TV viewers 
that our guests today were Andrey Alekseyevich Belogurov, the Head of the 
Bol'shevyazemsk rural administration, and Oleg Genad'evich Zelenov, 
Director General of "Al'tstroy" company. 
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PACillM$POBKA TEKCTA 
CHllBeTa nepBoro BlmYCKa TeJIenpOrpaMMhI "3eMJISI VI BOJISI", 

nOCBSlmeHHoro npOOJIeMe BJIVlSlHVlSI VlCTOpVlqeCKVI CJIOiVlBmerocSi 
06mVlHHoro 3eMJIenOJIb30BaHVlSI B POCCVIVI Ha pa3BVlTVle $epMepCTBa. 

rOJIOC 3a KaAPOM: 
- B MOJIVITBaX VI nOA xoPyrBSlMVI uepKBH 3aKJIaAblBaJIHCb Ha pYCVI OC

HOBhI iVl3HVI HapOAa - 3eMJIenamua. XpaMbi B03BOAVlJIVICb KaK TBepAhlHVI AY
XOBHOCTH, a MOHaCThlpH - KaK KpenocTVI, rAe opaTHSI VI TpYAVlJIaCb, VI 000-
pOHSlJIaCb cooo~a. BMecTe C peJIVlrH03HblM BocnHTaHHeM HAeSi OomVlHHOCTVI 
rJIyooKo YKopeHHJIaCb B HapoAHoM C03HaHHH. OO~VlHa, 06mVlHHoe 3eMJIenOJIb-
30BaHHSI CTaJIH OCHOBO~ KpecTbSlHcKoro X03S1RcTBa. M ocooeHHo SlPKO npe
eMCTBeHHOCTb peJIHrHOSHo-oomVlHHoro YKJIaAa lBH3HH npOSlBHJIaCb Ha npHMepe 
Ka3a4eCTBa. UepKoBb oJIarOCJIaBJISlJIa nOABHlBHHqeCTBO KpecTbSlHHHa-BoHHa, 
o6eperaBmero PyoemH OTeqeCTsa. Ka3aK CTaJI HAeaJIOM HapoAHoro repoSi. W 
npaSOCJIaSHe 6h1JIO BocnpHHSlTo KaSaqeCTBOM KaK oObeAHHSlHl~aSl HAeSl, CTOJIb 
HeooxoAHMaSi AJISI nOAAepiaHHSI rOTOSHOCTH K paTHoMY TPYAY. OomHHHaSi lBe 
VlJIH, HHa4e. BoRcKoBaSi coocTseHHocTb Ha SeMJIHI YTsepAHJIaCb KaK npaso
BaSI OCHosa cy~ecTBoBaHHSI Ka3aqeCTBa. 

3aAopOiHhlA n.$ •• aTaMaH ~KYTCKoro Kasa4bero nOJIKa: 
- qTO TaKoe 3anopOlBCKaSi Ceqb? na 3TO 6h1JI po~ peJIHrHOSHOfO 

6paTCTBa. nepBoe. 3a qTO CTOSlJIH Ka3aKH? 3a sepy. CaMa OVlOJIHSI pacc
MaTpHBaeT. qTO AOJIr KalBAoro xpHcTHaHHHa 3aKJIHlqaeTCSI B paOOTe. Ka3aKH 
HMeJIH OO~HHHoe SeMJIenOJIb30BaHHe. To eCTb 3eMJISI 6h1JIa BoAcKOBO~. 

qTO TaKoe ~epMepcTso Mbi eme AO KOHua nOHSlTb He MOleM, 4TO TaKoe 
~epMepCTBO H K 4eMY OHO npHBeAeT 3TO $epMepCTBO. 

fOJIOC sa KanpOM: 
- OCHOBa ~epMepCTBa - 4aCTHaSi COOCTBeHHOCTb KpeCTbSlHHHa Ha 3eM

JIm. BnepBble OHa 6b1JIa BBeneHa y Hac JIHmb B Ha4aJIe BeKa. HO YlBe BCKope 
naJIa nBa MHJIJIHOHa KpenKHX XOSSlAcTB. MMeHHO Torna-TO POCCVlSI H npespa
THJIaCb B iHTHVlUY MHpa. 

CTOJISIPOB C.B .• nOnnopY4V1K nOJIKa n06pOSOJIbqeCKO~ APMVlH "O$VluepbI 
reHepaJIa MapKOBa": 

- B ronbl COBeTCKoA BJIaCTH npaKTH4eCKH nSlTb MHJIJIVIOHOB ceMeA 
KpeCTbSlHCKHX. TO eCTb nBanuaTb MVlJIJIVIOHOB qeJIOBeK ObiJIH HaCVlJIbCTBeHHO 
COfHaHbI C 3eMJIH, BblfHaHbI ViS CBOVIX nOMOS, JIHmeHbI HeooxonHMblX yCJIOBH~ 

nnSi npOIHBaHHSI Ha HOBbiX MeCTax, npaKTHqeCKVI non KOHBoeM ObiJIH nepece-
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n8HN B nYCTNH~ B C8BepHNe npHapKT~4eCK~e 3eMn~. 

fonoc 3a KanpOM: 
- B nOnMOCKOBHOM nocenKe EnbAHr~HO eme coxpaH~naCb no-

M8CTHa~ ycaAb6a WHeCCN ApMaHA, ~YKOBOn~BW8A B 60nbweB~CTCKOM UK 
KpecTb~HcKOA nonHTHKoA. 6onbweB~K~, eorHaB 3eMneAenb~eB B KonX03N 
OTopocHnH cenbCKoe x03~AcTBO POCC~H B cp8AHeBeKOBbe. n04eMY me HM 
ynanoeb nOBepHYTb CTpaHY Bcn~Tb? fla nOTOMY. 4TO 4YBCTBO 4aCTHoro 
c06CTBeHH~Ka 3a KopOTKoe BpeM~ CTonNn~HCKO~ pe$OpMN. eme He yenena 
YKopeHHTbCQ B nywe 3eMneA8nb~a. a KonX03N ym 048Hb HanOMHHan~ 8MY 
np~BN4Hym KpeCTb~HcKym 06m~HY. W BOT 4aCTHNe KpeCTb~HCK~e x03~AeTBa 

BHOBb nO~B~n~Cb Ha pOCCHAcKOA 3eMne. 

nonOBa H.W .• $epMep: 
- Y MeHQ. Hanp~Mep. 6Nna oaoymKa, y HHX 6Nno TpHHan~aTb AeTe~. 

Y H~X ONna CBOQ KopOBa. 6Nn~ y H~X CBO~ nomanb ~ ONno TPH Hn~ 48TNpe 
OBUN. Wx 3anHcanH B KynaK~. W ~X pacKyna4~nH H BNcnanH 3a Ypan. MHe 
KameTC~ H ceA4ac KTO nmOHT TPYAHTbCQ. KTO CTapaeTCQ TpynHTbC~ y Toro 
4TO-TO H nonY4aeTCQ. Hy. 4TO TonKY - HY, B3Qn TN 3eMnm. HY. He paOOTa~ 

TN. C4HTaA ceOQ $epMepOM. HY H 4TO. A ecnH Q 5YAY pa50TaTb. 3Ha4HT Q 
Tome oyny KynaKoM co BpeM8HeM. nonY4aeTCQ TaK. Ho Benb 3TO Bce naeT
CQ MHe CBOHM TpynOM. MHe BeAb npOCTO TaK HHKTO He npHHeceT Ha onID
Ae4Ke. He CKameT: BOT TeOe. nomanyAcTa. He 3Ham. 

fonoe 3a KanpOM: 
- 3TOT AOM Hanemna WBaHOBHa nOCTpOHna caOHMH pYKaMH Bcero 3a 

napYMeCgueB. npHronHnHcb nBa BNCWHX oopa30BaHHQ - HHmeHepa-KOHC
TPYKTopa H nenarora. flOM npHwnOCb CTPOHTb no ynapHOMY. W He 3a nox
BanbHym rpaMOTY. nOnrOHgnO 4YBCTBO co5CTBeHHHKa - HanO ONno nOONCT
pee ynoTpeoHTb cTpoAMaTepHanN. nOKa He paCTamHnH. 3TO me 4YBCTBO BN
BOnHno no H04aM OXpaHQTb CBoe KapTO$enbHOe none. Ha PYCCKO~ 3eMne 
$epMepy npHXOnHTCQ BNmHBaTb B cpene nmneR. BocnHTaHHNX 06mHHoR. rne 
Bce - HH4be. " rnaBHoe npH 3TOM - He omeCT04HTbCQ. pa3rnQneTb B C80-
eA nyme T04KY onopN nng TpynHoR ZHSHH. 

nonOBa H." .• $epMep: 
- ~ era 6naronapm 6ora. sa TO. 4TO Q Mary paOOTaTb. 3a TO, 4TO 

OH MHe nOMoraeT paOOTaTb. 3a TO. 4TO Y MeHQ eCTb Bepa. Bepa H B nm
neA H TO. 4TO g nenam - He HanpaCHO. Hy. ~ Tome ONna B 06meM-TO KOM
MYHHCTKOR B caoe apeMg. Q ONna H nenYTaTOM. BN 3HaeTe. ecn~ 4eCTHO 
CKa3aTb, y MeH~ KaKa~-TO 6~na Bepa HM. 
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ronoc 3a KanpOM: 
- BocnHTaHHN~ KonneKTHBOM qenOBeK !HBeT Ha CBOHM YMOM, a cneno~ 

BepoH. OTHHMH ee, H OH y!e 3a6nynHnc~. A $epMep nNTaeTCg BN6paTbc~ 
Ha BepHYID KoneID KpeCTbgHCKO~ !H3HH, OCTaBn~~ 3a cnHHO~ H naTpHap
xanbHYID 06mHHY H Konx03HNH TynHK. 

rpHropHH, EnHcKoM MO!aHCKH~, BHKapH~ MOCKOBCKO~ enapXHH: 
- CaMO Harne KpeCTb~HcTBO PYCCKoe - enHHCTBeHHoe KpeCTb~HCTBO Ha 

Bce~ 3eMne, KOTopoe HOCHT HM~ xpHCTHaHHHa. OTcmna H xpHCTHaHCTBO, 
OTcmna H KpeCTbgHCTBO. 3TO OnHO H TO !e no CYTH nena. W 3TO rOBopHT 
o TOM, qTO Harne KpeCTbgHCTBO caMoe, qTO HH Ha eCTb 3epHO, 3TO KopeHb 
Ha KOTOPOM MN MO!eM B03pOnHTb He TonbKO npaBocnaBHe, He TonbKO Hawy 
uepKOBb, HO H Bcm 3KOHOMHqecKym !H3Hb B CTpaHe. 
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CUEHAPHAg 3AgBKA 
CffifflETA BTOPOrO B~n~CKA TEnEnpOrpAMM~ "3EMng M BOng" 

TeMa s~nYCKa - npo6fleM~ cou~aflbHo-nCMXOflorM4eCKOH ananTaU~H 

~epMepa ~ nYTH ~x peweH~~. 

rflaBH~H repOH CIDmeTa - POCCH~CKHH ~peMep HTanb~HCKoro npo~cxom

neHH~ THTo 5PYHOSH4 nOHTeKopBO - C~H H3seCTHoro ~H3HKa 5PYHO nOHTe
KOPSO. Y4aCTsosaBwero B paOOTe rpynnN ~epMH no C03naHHID nepSOH aTOM
HOH OOMON CiliA. THTo OKa3ancSI B CCCP B 1951 ronY. Korna ero OTeu no
KHHyn KaHany. 

no npO$eCcHH THTO - OKeaHOflor. KaHnHnaT HaYK, YBn8KCg pa3Bene
HHeM nowan8H axanT8KHHCKOH nopOnN. B MHpe cymecTByeT Bcero nBe 4HC
TOKpOBHNe nopOnN: apaOCKag H axanTeKHHCKag. CeH4ac $epMep nOHTeKopBO 
B]aneeT Ta6YHOM B 150 ronOB - 3TO COCTaBngeT OKono neCgTH npoueHTOB 
OT 4HcneHHOCTH Bcex OCTaBWHXCSI B npHpOne axanTeKHHueB. MHHHManbHag 
ueHa KamnOH TaKOH ]OWanH - 20 T~CSl4 nO]napOB. MaKcHManbHag - He or
paHH4eHa. 

C POCTOM noronOBbSl CBoero TaOYHa THTO non~eH o~n 3aOOTHTbCSI 0 
nOCTO~H~X ycnOBHgX COnepmaHHg TaKHx nOIDaneA. M OH B OnHH04KY opra
HH3yeT CTpOHTenbCTBO YHHKanbHoA B POCCHH no yno6cTBaM nnSl nowaneH H 
oocny~HBaHHID nepCOHana KOHIDWHH B ~HBonHCHOM MeCTe Ha oepery BonrH 
onH3 ropona nYOHa. 

nOKa THTO CTpOHn, nOMOmHHKOB He HaXOn~nOCb. Ho Korna KOHIDID
HSI-nBopeu OKa3anaCb onH3Ka K 3aBepweHHID. MHorHM 3aBHCTHHKaM 3aXOTe
nOCb np~opaTb ee K PYKaM H Hcnonb30BaTb. CKaHeM. KP~TN~ MaHem KaK 
cnopT3an, CTo~na KaK cnanbHNe OTceKH nnSl TYPHCTOB, cnymeoHNe H 
H~]~e nOMemeH~SI KaK O$HCN ~ rOCTHHH4HNe HOMepa. CpenH ~amnymHX 3ax
BaTHTb KOHIDIDHH OKa3anHCb cnopTHBHNe. TYPHCTH4eCKHe, 3KonorH4eCKHe H 
npyrHe opraHH3aUHH ropona. 

B cpenCTBax MaCCOBOH HH$OpMaUHH ny6HN OHM pa3Bg3anM gpOCTHYID 
KaMnaHHID npoTMB nOIDane~ non n03YHraMH "3en8HNX", KOTOPN8 nyranM OON
BaTen8~ TeM. 4TO axanTeK~HUN CO~PYT OKpeCTHN~ COCHOBN~ nec. 3aTeM Ha 
BonHe TpaBn~ ~ HaYCbKHBaHHSI Ha4anHCb Donee cepbe3HNe Bem~. ilparoueH
HUX nowaAeA TpaBHn~. CTaBMnM KanKaHU, Kane4HflH H YOHBanH caMoAenbHU
IrIM n~KaIrlM. nOcunanHcb yrpo3bl B aApec THTo. a OA-HaltlAbl OH. HaxoAS!Cb 
nocne aBToKaraCTpO$N eme B r~nce, ONn 3BepCKH ~30~T H 4ynoM OCTancS! 
lKI1B. 

Ho THTO He HcnyrancSl H Ha4an 3amHmaTbCSI. CTY4ancSI BO Bce nBepH 
MeCTHO~ B]aCTH, BNcTynan Ha BceB03MOHHNX MHTHHrax H coopaHHSlX H B3S1] 
3a npaBHno H8 OCTaBn~Tb 083 OTBera HH onHOH BpaHneOHOH ny6nHKaUM~. 
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CH~H 6N~H C~HlliKOM HepaBHH H ue~o lli~O K pa3Bg3Ke, TOrua Bupyr "3KC
rrpOnpHaTOpN" nepeccopH~HCb Me! COOO~, He noue~HB OyepeUb B ewe He OT
BoeBaHHYID caYHY KOHIDlliHH. Hanop HeCKo~bKO oc~ao. Ho TYT 'B~aueneu 
KOHIDWHH - aKaueMH4eCKHM HHCTHTYT - BAPyr pe3KO, B AeCgTKH pas B3BHH
THn apeHUHYID n~aTY. YTOON YCTOgTb THTO oopaTH~Cg K H3BeCTHOMY 0$
TanbMo~ory C.~euopoBY. TOT npeU~O!H~ BHKynHTb KOHIDlliHID, ua ewe H 
nocTpoHTb B flyoHe illH~Han CBoero MHTK "Xl1Pyprl1g r~a3a". ~euopoBY OT
Ka3anH. TaK B ynoeHHl1 OOPbON MeCTHHe B~aCTl1 nl1WH~l1 ropomaH B03Mom
HOCTH HMeTb YHHKa~bHYID OO~bHHUY, 0 KOTOpO~ MeYTaIDT BO MHorHX roponax 
POCCHH H Bcero MHpa. 

M THTo nOHg~, 4TO ero Bce me BHiHBYT 113 KOHIDWHH. ~ OH pewaeT 
oTcTynl1Tb, HO Hena~eKO - B cocenHIDID TBepcKYID oO~acTb. rne nonpOCH~ 
rpH reKTapa 3eM~H ung cTpOHTenbCTBa HOBO~ KOHIDWHH. npennO!l1B B 3a~or 
CBO~ Ta6YH, Tl1TO nonY4Hn orpOMHN~ KpenHT B MeCTHOM oaHKe. Ha 3TH 
ueHbrH y!e 3aBepWaeTCg CTpOHTenbCTBO YHHKanbHoro KOMnneKca, rne Ha
pgny c Be~HKo~enHNMH KOHroWHgMl1 Ha 150 ronOB, KPNTNM MaHe!eM, npeBOC
XOngWHM no pa3MepaM 3HaMeHHTNM MOCKOBCKHA MaHem H rOCTHHHueM Memny
HapO,UHoro Knacca nng npHeMa yyaCTHHKOB aYKU110HOB, npenYCMOTpeHH H 
npOH3BOnCTBa, cneUHanbHO opl1eHTHpOBaHHNe Ha C03naHHe no6pococeucKl1x 
OTHOllieHHA C oKpymaroWHM HaceneHHeM. 

Ha TeppHTopHH cBoeA 4YUO-$epMH, paBHoA KOTOpoA HeT B MHpe, THTo 
nOCTpOH~ H OCHaCTHn MOWHym 3epHOCYWl1nKY, uex nng onpeCCOBKH conOMN, 
TeXHH4eCKHe MaCTepCKl1e 11 CTOngpHOe npOH3BonCTBO nng oocnY!l1BaHHg OK
peCTHHX $epMepOB. KpoMe Toro, OH C03nan BenHKonenHNe ycnOBHg nng 
npomHBaHHg H nHTaHHg oocnymHBarowero nepCOHa~a. KOTOPHA oyneT HaOH
paTbCg H3 cocenHHX nepeBeHb. C 3TOM uenbID OH nOCTpOl1n OTnenbHHe 
KBapTHpH, OBowexpaHHnHwe, CKOTHHA nBOp 11 KypgTHl1K, npool1n Ha .$epMe 
nBe csepxrnyooKHe CKsamHHH nng MHHepanbHoM BonH. Bonee Toro, THTo 
OTKpoeT Ha TepPl1TopHH cBoeA $epMH nonl1KnHHHKY nng MeCTHoro HaCeneHHg 
H wKony BepxoBoA e3nH nng nepeBeHcKoA neTBopN. Ka3anocb ON THTO nOH
TeKOpso cnenan Bce B03MomHoe, 4TOOH Y!HTbCg no cocenCTBY c nronbMH, 
paooTaIDWHMH B cocenHeM KonX03e c pOMaHTHYHNM Ha3saHH8M Bp8MeH 
YHHYTO!8HHg KynaKoB "Ilpo6ym,n8HH8". Ho caM THTO H8 YB8peH, 4TO co 
BpeMeHeM ero He pacKyna4aT H He oTHHMyr HamHToe HOBNe 3aBHCTHHKH. K 
3TOMY OH nOnrOTOBHJl H ce6sr, H ceMbJO. "ECJlH 3TO Bce lHe np01130AneT, -
rOBopl1T TI1TO, - Torna sr yeny 113 POCCI1H". 
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TEKCT 

EToporo BbmyeKa TeJIeBM3MOHHOM py6pMKM 1l3eMJIR M BOJIR" /3tPMP 26.10.93/ 

Be~MM: 

- KaK ~MBeTcR eerO~R HalliMM tPepMepaM?06 STOM Mhl paCCKaSHBaeM B 

H~eM py6pMKe "3eMJIR M BOJIR".CerO,IJ,HR Mhl XOTYfM nOSHaROMYfTb Bac C tl)epMe 

pOM-rrpe.n,npMHMMaTeJIeM.qeJIOBeK,O ROTOPOM paCCK~eT BM,IJ,eOMaTepMaJI M ROTO 

pbIl1 Bbl CeM1..TaC YBM,Il.YfTe, CO BepllieHHO He 3HaJI ,Il.O SToro eeJIbCKOe X03RMCTBO, 

6hlJI no npOtPeCCMYf OKeaHOJIOrOM,HO nOJIY1..TMB TpM reKTapa SeMJIH eTaJI MSBeCT 

He TOJIbRO B POeCMYf,HO M ,IJ,aJIeKO 3a ee npe.n,eJIaMH. 

CIO~eT 

fOJIoe 3a Ka,Il.pOM: 

- ~epMep THTO EPYHOBVf1..T ilOHTeKopBO paSBO,Il.MT ~MeTOKpOBHhlX JIOma.n,eM 

aXaJITeKMHeRO~ nOpO,IJ,hl.3TO OtleHb pe.n,RMe M RpaCMBble JKYfBOTHbre RaJK,ll.Oe 

qeHoIO He MeHee ,IJ,eCRTH ThlCRU ,IJ,OJIJIapoB.Tenepb Ta6yH TIoHTeKopBO HaC~HTbIB 

eT 150 rOJIOB M pa3Me~aeTcR B BeJIMROJIenHO~ ROHIOlliHH 6JIHS ropo.n,a ~6Hhl,a 

ero JIOma,IJ,H rrpO.n,8IDTCR no BceMY MMpy.TaKo~ ycnex He CJIYl{aeH,Be,IJ,b ilOHTe

KOPBO HatlHHaJI e~e 17 JIeT Has8,A.Tor,Il.a .n.paroqeHHyIO Ko6blJIY MO*HO 6hlJIO KY 

nMTb B COBxose 3a rpOillM,eCJIH OHa sa6oJIeJIa.MHoro Tpy~ocTeM npHXO,Il.HJIOC 

eMY npeo.n,OJIeBaTb,Ho oco6eHHo .n,OHHMaJIO HenpYfRSHeHHoe OTHomeHHe K ero 

,Il.eJIY qaCTM oKp~~~ero HaCeJIeHHR. 

iloHTeKopBo T.E.,tl)epMep: 

- M BOT KaR ROMMyHYfCTH npHRphlJIHCb JI03YHrOM 6JIeCT~HM ROMMYHHSMa, 

6JIeCT~e~ Yf.n,ee, TaR "3eJI8Hbre" npYfRpbIBaIOTCR, R rOBOpIO KOHKpeTHO 0 SeJIeHb 

HarnMX,~6HMHCKHX,rrpHKPbIBaIDTCR BOT 3TO~ 6JIeCT~e~ H.n.ee~ S~MTbI npKPO,Il.b 

x TaR .n.anee,a R CaM,R ~Ollia.n.e~ .n.ep~y - noma.n.x 3TO To~e npHpo.n.a,OHM rrpv 

KPhlEaIDTCR 3TMM JIOSyHrOM M .n.eJIaIDT 01..TeHb HeyMHhle~eC~M He CKasaTb r~ynhlE 

Be~M.Hy,EOT HarrpMMep,EOSMeM MOIO KOHIOillHIO.BoT 3TO ECe CTPOHJIOCb MOHMM 

PYKaMH,MOeM H,IJ,eeM,TO eCTb H npoeRT H 3eMJIeOTEO,IJ"TO eCTb 3TO 6hlJIa KOJIC 

CaJIbHaR pa6oTa.Kor,Il.a ,IJ,OM EbIpoc,caMMMH arpeccMEHbIMH 6hlJIH "SeJIeHbIe".OH~ 

\~ 
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2. 

CKa3aJIM:"Y6paTb JIOma,ll,eti: OTClO,ll,a,OT06paTb!",KOr,ll,a ,ll,eJIO c,ll,eJIaHo.To eCTb 

pa60TaeT OnRTb BOpOBCRaR nCMXOJIOrMR CO~MaJIM3Ma.To eCTb:pacRyJIa~MTb, 

oTo6paTb M nO,ll, RpaCMBbIM JI03YHrOM CO~MaJIbHoti: CnpaBe,ll,JIMBOCTb BceM no Rp 

weu¥'e ,ll,aTb. TaK BOT, OHM nbfTamiCb MeHR OTCtO,rr,a BbIRl1HYTb. I10,ll, RaKMM JI03yH

rOM?ttTo JIOllIa,rr,M norpbI3YT 6op, ROTOPbIH PR,rr,OM 3,ll,eCb CTOMT. EOJIee M,rr,MOTCROH 

M,rr,eM,ROH8uHO,npM,II.yMaTb H8JIb3R.Ho OHM JKe "3eJI8HbIe"!OHM pellI8.IOT KTO UTO 

,ll,OJI)KeH rpbI3Tb M TaK ,rr,aJIee.COBeTCKMe - 3TO xpOHM~eCRM 06MaHYTbIe JItO,rr,M. 

Bce,Bce BOT 3TM COTHM MMJIJIMOHOB.06MaHYToro qeJIOBeKa pa303JIMTb M Hanpa 

BMTb ero Ry,rr,a-TO, BOH KTO BMHOBaT B TOM, ~!TO MDl rrJIOXO JKMBeM, OqeHb JIerRO 

Y1 ecmr YMHbIH 3JI06HbIH 'f.leJIOBeR 3TMM 3aH:wMaeTCR ,y Hero 6y,rr,eT ycrrex. Hy, BO 

B qaCTHOCTM KaR 6bIJIO co MHOH. aTO "3eJI8Hble" paCKp~MBaJIM arpeccmo npo

TMB JIOllIa,rr,eH Boo6~e,npOTMB MeHR JIMUHO M ueM Bce 3TO ROHUMJIOCb?Pa6oQMe 

nO,ll,BbInMBIIIM,HY MHe He pa3 6MJIM MOP,rry ,npM't18M Ror,rr,a R 6blJI B r:loIfTICe.BbITaCR 

BaJIM M3 CaHeti:,R nepe,ll,BMraJICR TOJIbKO B caHRX 11 6MJIM.ECJIM 6bI MeHR ,ll,PY3b 

He OT6MJIM,R ,rr,yMalO,'t1TO 3TO 6bf OqeHb rrJIOXO ,Ir,JIR MeHR KOHqMJIOCb.MeHR ,rr,Ba 

pa3a nO,JJ,JKMraJIM. I10TOM, TaM, r,ll,e y Hac Xo,rr,RT JIOlIIa,rr,M BbIKanbIBaJIM RMOqRl1 M 

CTaBMJIM CTOHMR rB03,rr,M.CTaBMJIM RarrRaHbI Ha JIOma,rr,eH.~BYM JIOma,rr,RM BOTKHYJIl 

B rrpOMeJKHOCTM rrMKM M rrOpBaJIM.O,Ir,Ha Ro6blJIa naJIa.nepBOHa't1aJIbHO R rrpOCTO C 

MaXMBaJICR M rrpOCTO pa60TaJI.Y MeHR,nOBepTe,O~b MHoro pa60TbI.H OHl1 06JI~ 

BaJIM MeHR rpR3blO M HaCTpaMBaJIM TaRMM 06pa30M JIlO,rr,ea, BOT pe3YJIbTaTbI -

rrO,JJ,JKOrM M TaR ,rr,anee,B MeCTHOH ra3eTe.H Terrepb R rrpMHRJI 3a rrpaBMJIo:eCJI: 

TOJIbRO MeHR TporaIOT,KTO-TO B MeCTHOH ra3eTe - HecrrpaBe,Ir,JIMBO,R MMelO BBl 

,ll,y,-TO MOMeHTaJIbHO M,rr,8T OTBeTHaR CTaTbR.TaKMM 06pa30M,R MX 3aCTaBMJI,M: 

BMHMTe,3aTRHYTbCR,OHM 60JIbme B MeCTHO~ npecce He rrMmYT,rrOTOMY qTO 3Hru 

uTO ce6e *e ~opo*e - 6Y,ll,eT oTBeT,KoTop~ 6Y,ll,eT ropa3~o 60JIee JIOrM~Hee 

T1eM TO, 't!TO OHM ~eJIaIOT. TpyCJI:IoiBhIM wepMep 6bITb He Mo*eT • Ha.,n.o H:IoiKOrO He 

60RTbCR,HMKoro.H rOBopMTb BC8 qTO ,rryMaellib Ha JIt060M ypOBHe. 

fOJI. 0 3a Ka,ll,pOM: 

- T:IoiTO EpyHOBM~ - qeJIOBeK He M3 p06RMX.Ho BCe JKe MeCTHhle 3aBMCTH: 

BbIHy,rr,MJIM CTPOMTb HOByIO ROHlOilIHIO no coce,rr,CTBY C· COBX030M l1I1p06y7K,rr,eHMe". 

A 3TO ROHeBo,rr,uecKoe X03RMCTBo,coBMe~eHHoe C MeJK~Hapo,rr,HbIM ayRqMoHoM 
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3. 

6YAeT y*e He TonbRO ny~illHM B POCCHH,HO M BO BCeM MHpe.BYAeT,ecnM YAaC1 

eH M36e~aTb HOBoro KOH~nHKTa C MeCTHb~ HaceneHHeM. 

fiOHTeKopBO T. B. : 

- KOHe~HO MeHB BonHOBan Borrpoc 0 TOM,~TO B - qy*aK.Ho,Bo-rrepBhlX, 

B CKa3an,~TO B OTKphlBaID B AepeBHBX rrOCTOBHHO Ae~CTByID~H~ 6ecrrnaT~ 

KJIy6 ,KOHHbli1 Rny6. To eCTb AeTM CTaJIH y*e MOHMY!. Hy ,a )l,eTY! - yMHhle. Be~ep( 

OHM 060RCHBIDT CBOMM pO)l,Y!TenBM,QTO TaRoe 6enoe,a ~TO TaRoe ~epHoe.3TO . 

rrepBble MOM copaTHMKM, COI03HMKH. I10TOM, TaM Y MeHR C)l,enaH Me)l,rryHRT M R Ha: 

can 3aBBJIeHMe B CeJIbCO BeTax MeCTHbIX 0 TOM, ~TO MbI B CBOeM Me)l,rryHKTe 6y· 

AeM 6eCrrJIaTHO rrpHHMMaTb Bcex KpeCTbRH,KOTophle HaXO)l,RTCB B oKpyre M,60. 

Toro, B pa3YMHbIX rrpe)l,enax 6Y)l,eM nelmTb.l1 BOT 3TO T01Ke o~eHb pe3KO M3Me 

no OTHomeHHe KO MHe.l1 cei1Qac rrO-MoeMY OTHomeHMR y Hac OqeHb HopManbHhl 

,Il,a, rrnIOC KO BceMY, KaK R y*e rrOKa3bIBaJI ,MbI C)l,enaJIM 3epHocymMnKY, rrOTOM KY 

neHa TeXHMKa ceHosarOTOBMTenbHaR.iloTOM,C)l,eJIaHa peMOHTHaR MacTepcKaR.l1 

3TO BCe C)l,eJIaHO )l,JIR ~epMepOB,KOTophle TaM *MByT M ROTophle ymnM M3 KOJIX 

3a - 3TO To*e y*e MOM )l,06po*enaTenM.Hy BOT M Bce 3TO BMeCTe KaR-TO C)l. 

nano 06CTaHOBKY TaM HOpMaJIbHoA. 

fonoc 3a Ra)l.pOM: 

- HaAO )l,oc:iaBMTb,qTO X03.rrnCTBO I1oHTeKopBO C03)l.aCT M HeMMO HOBbIX 

pa60qy!x MeCT.Ka1K)l,O~ ceMbe 6Y)l.eT rrpe)l,OCTaBJIeHa OT)l.eJIbHaR KBapTMpa.A qT 

6b1 06eCrreqHTb pa60THMKOB 6ecrmaTHbIM rrMTa.HMeM ,r-'1'POMTCR CKOTH~ )l,BOP, 

rrTMqHMK M OBo~eXpaHMJI~e.TeJIe3pMTeJIM MoryT rrO)l,yMaTb,qTO THTO BpyHOBM~ 

rrO)l,HRBrnM~ TaRoe rpaH)l,H03HOe rrpe)l.ITpMRTMe - cyrrepMeH.HeT,npOCTO OH cnoe 

6eH rrOHRTb ,n.pyI'HX JTIO)l.eti: M YMeeT HCrrOJIb30BaTb HOBbIe B03MO~OCTH. Ho I'JIS 

Hoe,OH He 60MTCR pMCKOBaTb,QT06hl BOnJIOTMTb CBOID MeQTY.~ TO QTO OH nef 

e3~aeT M3 ,IJy6HbI - 3TO He ero BHHa, a c:ie,lJ,a 'rex, KTO OCTaeTCR. 

Bece,n,a B CTy,n,MH 

Be~Hti: 

- A cei1qac R XOQy BaM rrpe,lJ,CTaBHTb HaIIlef'O rOCTR, rOCTR rrpOrpaMMbI, 

lCpHR I1BaHobm~a JIMHMHa, BM4e-npe3M,II,eHTa Acco4MaQI1I1 KpeCTbRHCKI1X X03ffilc'I 
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4. 

H CenbCKOX03RHCTBeHHblX KOOnepaTHBOB POCCHH.Hy,~TO * IDpMM MBaHOBM~,KaK 

BM,IJ,MM , 11 B rOpO,IJ,e M B cene, eCTb mO)J,H, CnOC06Hble npMKpbITb CKOM KOPbICTHbIe 

HHTepeCbI H,IJ,eanaMM M, BM,IJ,HMO ,gJepMepaM HalllHM Ha,n,o 6bITb rOTOBOBbIMH rrpOTMBC 

CTOffTb BceMy 3TOMy.BH,n,MTe nM BbI,KaK BMqe-npe3M,n,eHT AccoqMaqMM RpecTbRr. 

KHX X03ffMCTB RaKMe-TO yTM ~OPMl1pOBaHl1ff 60nee 6naronpMRTHoro,60nee 3,n,C 

Boro rrCMXOnOrMQeCKOrO RnMMaTa ~R ~epMepoB cpe)J,M oKpy*aID~ero HaCeneHI1F 

nMHMH 10.11.: 

- DYTM 3TM eCTb,nYTeM 3Tl1X MHoro.M B nepByro o~epe,n,b OHM orrpe,n,enRK 

Cff TeM, a RaK caM gJepMep 6y,n,eT pa60TaTb, ImKl1e Y Hero 6YllYT pe3ynbTaTbI. 

Hy,M He TonbKO pa~OTa,a KaR OH ~I1BeT,RaK OH yMeeT c coce,n,ffMM na,n,MTb MJ 

Haxo,n,MTb KOHTaKTbI M ,n,enOBble M 1KI1TeMCKMe. TaKMX npMMepOB, Kor,n,a nO,IJ)KMr8lO' 

opraHH30BaHHO HnH HeOpraHH30BaHHO y Hac B POCCHM y*e 6hlno MHoro B pa3-

HbIX 06naCTRx.Kor,n,a-To 3TO OpraHl130BaHHo,a Ror,n,a-TO 3TO HeOpraHH30BaHH( 

He yMeIOT na,n,MTb. BOT, ,n,onycTMM ,no CaxanMHY 6bIn cnJ'-TaM, no TBepCKOM o6nac' 

6bIn cnY"TaM.Kor,n,a-TO HaXO,IJ,ffT BMHOBHbIX,a Kor,n,a-To H BMHOBHhIX He HaXO)J,ffT 

Ho KOHTaRTbI c HaceneHHeM 6bIBaIDT pa3Hble. MHoro TaKMX cny-qaeB, RaK B STOM 

3nM30)J,e rrOKa3bIBaJIH, net!eHHe ,lJIKOnbI. TaRHe npHMepbI y*e He O)J,H03Ha"tIHbI. A, ,IJ,O' 

nycTHM,BosbMeM B )J,anbHMX )J,epeBHffX,r,n,e ~epMep nocenReTCff,HY TaM paHbllle 

,n,onYCTI1M KaK-TO "tIepes RonX03 I1nl1 COBX03,KY)J,a-TO )J,06paTbCR HnH ~TO-T1 

r.pHBe3TM ,n,nR ,n,OMa - ,u,pOB,TaM,CeHa,MnH B 60nbHI1~,Ha,n,o CKa3aTb,"tITO He 

Bcer,IJ,a nonY"tIaJIocb.Bo MHOrl1X MecTax STY 3a6oTY B3RnH Ha ce6R ~epMepbI. 

Be~H~: 

- MHe BCnOMHl1nl1Cb cnOBa ToncToro,~TO 3eMnff He M01KeT 6hITb c06CTBe 

HOCTbID KaK CK~eM conH~e HnH BOS,IJ,yx.Ho C ,n,pyro~ CTopOHbI,rrpoCTO rrony"tIM 

3eMnID - 3TO cerO~R He~ocTaTo~o.H~o YMeno eID pacrrop~MTbCR.A KpoMe 

Toro ,H:yiKHbI onpe,n,eneHHOr'O po~a Ka"tIeCTSa, KOTopbIe. ~on)KHbI 6bITb rrpMcYll\M BC 

~epMepaM.R MMeIO BBH,IJ,y cnoco6HOCTb H)J,TI1 Ha PHCK,CMenOCTb H,KOHe"tIHO,Tpy 

nro6I1e,qeneYCTpeMneHHOCTb ••• 



I 
I 
I· 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

JIMHMH 10 • 11. : 

- Hy,6e3 3TOrO Bo06~e ~epMepa He 6y~eT. 

Be~Mtt: 

5. 

- Bbl cerO~H.fr npMeXaJIM K HaM Ha nepe,n,atfy, Kor,n,a 06CyJK,n,ar.aCb KOHL\en

LlMR arpapHott p8~OPMbI B npaEI1TeJIbCTEe.CK~MTe,TaM I1HTepeCH ~epMepOB Ka

KI1M-TO 06pa30M 6Y~T 3aII\I1~eHbl?Be~b, eCJII1 paCCMaTpl1BaTb MHOrl1e epOPMhI ~e) 

TeJIbHOCTM ~epMepOB,OHM BO MHorOM e~8 6e33~MTHhl ••• 

JIMHI1H 10.11. 

- Hy,OH EO MHorMX Bonpocax 6e33aII\HTeH,nOCKOJIbKY HeT COOTBeTCTByID

~MX 3aKOHOB.3TO ,n,eJIO He6blCTpoe.Bo MHOrl1X CJIy-qaRX eCTb 3aKOHbI,HO OHM H~ 

BbITIOJIHmGTCR . Hy ,a 6blBaIOT CJIyq~!1, Kor,n,a epepMepbI M CaMl1 BI1HO Ba Tb! .lliiTepeCbl 

~epMepOB,KOHetfHO,TaM npOCMaTpI1BaIOTCR.06 STOtt KOHL\enL\1111 arpapHott peepopr 

KaK 06 OKOHUaT8JIbHOH rOBOpl1Tb nOKa paHo.3TO nOKa npoeKT,OH 06CyJK~aeTC: 

BI1,n,MMO OH CKOPO 6y~eT 06Hapo,n,OBaH. 

Be~Mtt: 

- A BOT npaB~a Jm, "tfTO He,n,aBHO 6bIJIM 0 6Hapo,n,0 BaHbl TaKMe LlMepPbI: TOJIb 1 

TpeTb HhlHelliHMX ~epMepOB ,n,eecnoc06HH,a OCTaJIbHHe - Ha rpaHI1 Bhl*MBaHMR 

HaXO~RTCR.rrpaB,n,a JIH 3TO? 

JIHHMH 10. M. : 

- Hy,OL\eHKM eCTb pa3Hble,M OHM,HaBepHo,06ycJIOBJIeHH TeM,tfTO B pa3H: 

06JIaCTRX,KpaRX,pecny6JIMKaX CI1TyaL\MR pa3HaR.~a,HhlHelliHMH ro~ ,n,JIR epepMep 

TR*8JIHH,3TO ~ettcTBMTeJIbHO ro,n, MCnhlTaHMtt.06~aR cMTyaL\MR B CTpaHe He6JIa 

npMRTHaR 3KOHOMMtfeCKaR H OHa O"tfeHb OTpaSMJIaCb Ha ~epMepax ~. B tfaCTHOC 

TO, -UTO qJepMepbI npOMSBeJIM, c06pruIM, BblpaCTMJIM npo,JJYK4m<J, OTBeSJIM nOTpe6HT 

nHM,a ~eHer He nOJIyt.faIDT.A Be~b y MHor~x qJepMepOB - Kpe~~TH,sa Kpe~~T~ 

Ha~o paCnJIaU~BaTbCR.TaK OH~ 1*e paCCt.f~TanMCb 6hl sa Kpe~~T~,HO OH~ He 

nOJIyt.fMJI~ sa CBOID npO,JJYK4m<J ,n,eHer.TaKMM 06paSOM,nOJIyt.faeTCR KaKaR-TO MC 

KYCCTBeHHoe pasopeHMe.Co BpeMeHeM 3TM ~eHbrM 6Y,JJYT nOJIyueHhl,HO no,n,erne 

B8BlliMMM,a 6aHKM rOTOBRT lliTpa~Hble CaHKL\MM.To eCTb nORa tfTo,6y,n,eM rOBOp 

3KOHOMMtfeCKMe BJIaCTM,3Toro Bonpoca He pelliaIOT,M nOKa Bcepb8S He 3~MbI 
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6. 

IDTCR Ha~ 3TO~ np06neMo~.XoTH ~e~cTBMTenbHo ro~ TR*enbrn no noro~e M nc 

~'60pKe. YpO)KaM Bpo,rr,e 6bIJI Hennoxoti poc BO MHorMX MeCTax, Hoy60pKa nonyqv 

naCb TmKenoti M M3-3a 3Toro pe3YJIbTaTbI 6YMT. Ho HbIHtre 6y,rr,eT HeCKonbKO 

HCKyccTBeHHoe 6aHKPOTCTBO.XOTH,qerO TaM rpexa TaMTb MHoro ~epMepOB M 

KY1X, KOTopble He rOTOSbI. Hy, CMenOCTM y HMX xsaTMno, Tpy,rr,omo6MR MO)KeT 6bITE 

XBaTaeT,HO He xsaTMno YMeHMR,He XBaTMno 3HaHMM,He Bce K 3TOMY rOTOBhl. 

Be~I1ti: 

- Hy, trTO )Ke, R 6naro,rr,apIO Bac.R HaTIOMI1HaIO, trTO BbI CMOTpenI1 py6PI1KY 

"3eMnR VI BonR". 
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CllEHAPHAH 3AHBKA 

Ha CIQlKe~ )J,JIR TpeTbero BbmYCKa TeJIeBM3MoHHoti py6pMKM "3eMJIR M BOJIR" 

TeMa: np06JIeMbI, CBR3aHHble co C6bITOM rrpo,IJyK4HH cpepMepCKHX X03RfiicTB 

crroco6hl MX pemeHHR. 

~epMep COJIOBbeB B.K.,rrpoIKHBaro~Hfii B rrOgMOCKOBHOM ceJIe Opy~beBo, 

~OJIrOeBpeMR pa6pTaR B COBX03e M ~eplKa B rrpMyca~e6HOM X03RfiicTBe CKOTMr 

rrpvW6p8JI HeMaJIblti orrbIT B )KHBOTHOBO~CTBe, M, Kor~a CTaJIH C03~aBaTbCR iPep

MepCRMe X03RticTBa,oH,RaK tieJIOBeR MHH4MaTHBHhI~,O~MH MS nepBbIX BbIIIleJI M3 

COBX03a.EMy y~aJIOCb nOJIytiMTb Ha ceMb~ ~OBOJIbHO 60JIbmO~ nat1: 3eMJIM - 20 

reKTapoB.Pa6o~Mx PYK XBaTaJIO - Y COJIOBbeBa Tpoe BSPOCJIbIX ChlHOBefii )KHBy~ 

C HHM no~ O~HOtf KphIilletf.Ho ~To6hI nO~RTb TaKoti 60JIbillOtf ytiaCTOK 3eMJIH H 

C ero nOMO~b~ BeCTM 3~eKTMBHoe )KHBOTHOBO~tieCKOe X03R~cTBo,Heo6xo~MMhI 

6blJIM 60JIbmMe KaTIBJIOlKeHHR B nocTpo~KH M TeXHMKy. TIpmIlJIOCb 6paTb Kpe~MTbl ~ 

rrpHti8M,6oJIbmefii tiaCTb no~ KOMMepti8CKHe rrpoqeHThI /~o I70%/.Ho Y cpepMepa 

e~MHCTBeHHaR B03MOIKHOCTb paCnJIaTHTbCR B TOM,tiT06hI nOJIYtiMTb MaKCMMaJIb

H~ rrpM6bIJIb npH c6hITe.Ho npH c~ecTB~~eM HaJIoroo6JIOlKeHHH,Kor~a rrpM 

Ka/K~Otf orrepa4HH rrepepa60TKH rrpo,IJyKqMM nOCJIe~OBaTeJIbHO B3HMaeTcQ HaJIOr 

Ha ~06aBJIeHH~ CTOMMOCTb /20%/,wepMep ~OCTaTOtiHyro rrpH6bIJIb nOJIYtiHTb He 

MO)KeT/HaJIOr B3HMaeTCR rrOCJIe~OBaTeJIbHO HeCKOJIbKO pas rrpM nOJIytieHHM, 

HarrpMMep,M3 MOJIOKa CJIMBOK,MS CJIMBOR CMeTaHbl,MS CMeTaHhl Macna/,TaK KaK 

He MOlKeT ~eKBaTHO nOBb~aTb 4eHY B YCJIOBHRX OrpaHMtieHHO~ nnaTe)KeCnOCOC 

HOCTM HaCeJIeHMR,Oco6eHHo,cenbCKoro. 

Ho COJIOBbeB BOCnOJIb30EaJICR COBeTOM MHOCTPaHHhIX wepMepOE,KOTophle 

n pVfeS)KruH1 B ero XOSRtlCTBO, B TOM t.TI1CJIe 11 no npOrpaMMe "~epMep-4epMepylf, 

Vf HameJI BbIXO~ VIS 3aTpY~HTeJIbHOro nOJI01KeHHR E TOM, tiT 0 peIlIHJI OTKpbITb 

c06CTBeHHhIti Mara3V1H,r~e KpOMe c06CTBeHHoti CeJIbCKOX03R~CTBeHHO~ npOAYK-

4V1V1 npO~aeT VI mVipnoTpe6,noJIytieHHb~ no 6apTepHb~ ~OrOEOPaM C OnTOBblMVI 

rroTpe6V1TeJIRMVI, npOH3 Eo~~~~r:M XOJIO~MJIbHMKM, HHKy6aTophI, TeJIeBM30pbI, CTHPaJIE 

Hble MaillHHbI H ,n.pyrHe Heo6xo,n.HMble Ha CeJIe npe,IJ,MeTbI nOTpe6JIeHHR. TaKHM 06-

pa30M,COJIOBb8B He TOJIbKO CHH3Hn rrOTepM rrpM6hIJIH OT MHorOKpaTHoro HaJIOrC 
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06flo~eHMR,HQ M rronyqMfl B03MO*HOCTb paCrrOp~aTbCR HanHqHO~ Bb~yqRO~ 

Mara3l1Ha ,IJ;JIR pellieHMR rrp06fleM MaTepMaJIbHO-TeXHMqeCKOrO 06eCrreqeHMR 

CBOerO X03R::;tCTBa, KOTOpbIe ce~~ac 3a 6e3HaJIMt.1Hble ,neHbrMHeB03MO*HO. 

~pOMe TOro,Bb~yqRa Mara3MHa rr03BOflReT rrYCKaTb ,neHbrH B 060pOT H 3a 

Ct !8T rrony\..l"aeMO~ ,nOrrOnHMTenbHot1 rrpM6bIJIH paCllil1pRTb rrp0I13BO,n;CTBO. 

2. 
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CUt'HP.P!1AH 3AH3KA 

p.a 't'feTEepTbII1 EbmYCK TeJIeEM3YfOHH0l1 py6pMRM "3eMJIfl M EOJIfl" 

Ter-m: IlpeOllOJIeHMe Ilpo6JIeM KOHCOJIM,lJ,aL\l1l1 QJepMepCKOrO ,lJ,BIDKeHl1fl. 

3~l1Ta rrpaB QJepMepOB B03MO~Ha TOJIbRO ~epe3 l1X ROOrrepaL\HID.Koorre

~aTMB cIloc06eH OTCTaMBaTb MHTepCH RpeCTbflH rrepe,lJ, rOCY,lJ,apCTBOM.Ho pa3-

p03HeHHHe ROOrrepaTMBbI BbillOJIHMTb STY 3a,lJ,atry B IlOJIHOM 06"beMe He CMorYT. 

~hl. Heo6xo,lJ,MMO 06"be,lJ,MHflTbCfl,KaR 3TO rrpMHflTO BO BceM MMpe,B crreL\MaJIM3Mp 

BaHHble COID3bI.A 3TM COID3bI,crpymmpOBaHHble,3aTeM, B 06"be,lJ,HHeHHe B MaCllIT 

6ax BCel1 POCCHM, crroc06Hb1 ,lJ,06MTbCfl rrpaBa 3aROHO,lJ,aTeJIbHoti MHMU;HaTMBb1. 

TeMa BbmYCRa 6Y,lJ,eT paCKpb1Ta Ha rrpHMepe cMTyaU;MM, CJIO~MBllIeticfl B 

gepMepcKOM X03flticTBe MOP030BbIX H3 rrO,IJ,MOCROBHoro ceJIa Mb,lJ,MrMHO. IToTepfl 

E aBTORaTaCTpOQJe CBOti e,lJ,l1HCTBeHHblti aBTOM06HJIb ,MOP030BbI JIMlIH1JIMCb B03MO: 

HOCTM c6b1BaTb ~MBOTHOBO,lJ,t!eCRytO rrpO,IJ,yRL\MID H BPHyJK,lJ,eHbI 6bIJIM 3ape3aTb 

CBOMX ROpOB. OHM Mormr 6hl BbltiTM H3 3aTpY,lJ,HHTeJIbHOrO IlOJIO~eHHfl peaJI1130B. 

Bblpa~~eHHbrn RapTO~eJIb, HO ROHRypeHTbI H3 llPyrYfX 06JIaCTeti 3arrYCTHJIM Uepe3· 

cpellCTBa MaccoBoti HHQJopMaI.\HH JIO~HOe coo6~eHHe 0 TOM, U:TO rrO,IJ,MOCROBHh1M 

KapTO~eJIb flR06bI 3ap~eH ~HTO~TopaMYL 11 ellMHOJIHttHHRH MOP030BbI He CMOrJIM 

ycrrellIHo rrpo,n:aTb CBOID rrp0,IJ,yRL\MID.XOTfl,eCJIH 6hl c~eCTBOBaJI RoorrepaTHB 

cpepMepOB,OH CMor 611 HaMTM B03MO~OCTb orrpoBeprHyTb TaRYID ,n:e3HH~OpMaL\Hl 

TaRMM 06pa30M,Mop030Bb1 Ha co6CTBeHHOM ropeCTHOM rrpMMepe y6e,n:MJIMC 

E Heo6xo,n:MMOCTb KOHCOJIM,n:aL\Ml1 C ,n:pyrMMH ~epMepaMH.Ho 06"be,n:HHeHMe,rro HX 

MHeHHID He ,n:o~o 6bITb 3aQJOPMaJIH30BaHO, RaR 3TO HMeeT cetittac MeCTO B 

C}~eCTByro~HX paMOHHb~ ~epMepCKHX aCCOL\MaL\HflX,TIpeBpaTHBllIHXCfl B t!HHOEHH 

UbJ.1 KOHTOPbI no pacnpe,IJ,eJIeHI1IO rOCY,IJ,apCTBeHHbIX Kpe,IJ,J.1TOB. KOHCOJIH,IJ,aIJ;HR 

Ha OCHOBe KOOnepaL\HH,'t'fepe3 HX COID3hl H o6oellMHeHJ.1R n03BOJIHT pernaTb 

Ilpo6JIeMbI Bcex ~epMepOE M R~,n:oro M3 HMX Ba caMOM Bb1COROM, rocy,n:apCTBeH 

HOM ypOBHe. 
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CO~EP}KAHME 

rrRTOrO BbIrrYCKa TeJIeB113110HHOM py6pytKM "3eMJIR 11 BOJIR" /sqlI1P -30. 11.93/ 

CIOIKeT 

rOJIOC 3a Ka,IUJoM: 

- rOJIbIM11 PYKaMM KpecTbHHcKoe X03RMCTBO He rrO~RTb.TIporrMcHaR 11CT11Ha 

- M3BeCTHaR K~~OMy,oco6eHHO ~epMepY-O~MHO~Kar~e B3RTb Heo6xo~MMYlO 3eM-

JIe~eJIb~ TeXH11Ky?3a OTBeTOM Ha STOT Borrpoc MbI 11 OTrrpaBMJIMCb B rrOC8JIOK 

QeJIIOCKMHCK11M.Ha rrOCTOHHHO ~eMCTBYlO~ BHCTaBKY POCCMMCKOM MHJKeHepHotI 

aKa~eMMH MeHe~eHTa H arp06113Heca. 

KoppecrrOH~eHT: 

- 3~eCb Ha bIBCTaBKe R rr03HaKOMHJICR C O~MM ~epMepOM.OH - H3 KypCKa. 

30BYT ero MrOPb BJIaCeHKo.Mropb,MOJKHO Te6R Ha CeKyH~.rrO 06pa30BaHHIO -

Me~MK,Me~H~HHCKHM HHCTMTYT 3aKOH~11JI.CeM~ac 3aHMMaeTCR ~epMepCTBOM,~11TCR 

B AKa~eMHH arpo6H3Heca,Hy,H 3HaKOMHTCR rrorrYTHO C TeXHMROM,ROTopaR 3~eCb 

Ha BbICTaBRe rrpe~CTaBJIeHa - xo~eT,BM~MMO,~TO-TO ~JIR CBoeM ~epMbI rrpMo6pec

TM.TIPMcMOTpeJI ~TO-TO 3~eCb? 

BJIaCeHRO: 

- KOHKpeTHO TOM TeXHMKM, KOTOPYlO H 6bI XOTeJI rrpHo6peCTM ~H CBOM 

~epMbI 3~eCb rrORa HeT.MHe HYJKeH CBeRJIoy6opO~bIM ROM6atIH 11 BCR TeXHMKa, 

Heo6xo~MMaR ~R rroceBa, Bblp8.ll.\11BaHMR M y60pKM CBeRJIbI. 

KoppecrrOH~eHT: 

- ECJIM TH He rrpMCMOTpeJI,MbI cetI~ac rrpMrJIaCMM ROHCyJIbTaHTa.BR~eCJIaB 

illHJIMrrrrOBM~,HymHa CpO~O Barna rrOMO~b. 

ille~opeHKO: 

- B ~aHHhrn MOMeHT STO~ MarnHHhI,K COIKaneHHIO B SKcrr03H~HH HeT. 

KoppeCrrOH,D;eHT: 

- Hy 11 RaR IKe 6bITb?QTO IKe Terrepb He y611paTb ypOJKaM? 

g?e~opeHKO: 

- Borrpoc TaROM Y HaC pemaeTCR ~OBOJIbHO rrpocTo.ECJIM eCTb ROHKpeTHaR 
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2. 
3aHBKa Ha ~aHHyro TexHHKy,ea ~epMep o~opMnHeT H B Te~eHHe orrpe~eneHHoro 

BpeMeHH MH ea YAOBneTBopMM B 3aBH~MMOCTH OT rrpOH3BO~MTenhHOCTM M rro~

BeHHO-KnMMaTM~eCKO~ 30HH,B KOTOpO~ pacrrono~eHo ero ~epMepcKoe X03HMCTBO. 

Ho rrpe~e 'tJeM O~OPMHTh 8TY 3aHBKY,Mb1 rOTOBH OKa3aTh eMY KOHcynhTa:qmo B 

KOHKpeTHo~ MapKe MaIDMHH,ea rrpOH3Bo~MTenhHocTM,ea ~OCTOHHCTBax M He~OCTaT' 

KaX,OKe3aTh COBeT B TOM,KaK HaM60nee pa:qMOHanhHO ea Mcrronh30BaTh B TO~ 

30He,rAe pacrrono~eHO ero ~epMepCKoe X03HMCTBO. 

KoppecrrOHAeHT: 

- BOT M AaBaMTe TaKyro MMrrpoBH3MpoBaHHyro KOHcynhTa:qmo rroCTapaeMcH 
rrpOBeCTM.Mroph,y Te6H eCTh KaKMe-HM6YAh BorrpocH,cK~eM,KaK rroAxoAHTh 

nyrmre K TexHHKe, KaK ea BhI6paTb, He rrpOCTO KOTa B MelIIKe, a KaK Bh16paTb TO 

~TO Heo6xOAMMO? 

BnaceHKO: 

~ fl He pas CTanKHBanCH C TaKHMH rrpo6neMaMM,Kor~a Mh1 6panM TeXHMKY 

Ha 3aBOAe-MsrOTOBHTene M 6Hn HeAOKOMTIneKT MamMHH,ceHnKM MnH KOM6aMHa, 

TO eCTh OAHO~ eAHHHQP1 TeXHHKH 6hln HeAOKOMrrneKT.M ~To6hl ea YKOMrrneKTOBaTh 
H~HO 6hInO nMcaTh,a 8TO - 60nblIIMe 6YM~He rrpOBonO~KH,TO eCTb 3TO MHoro 

Bp8MeHM OTHMMaeT,a Y ~epMepa K~AaH MMHYTa - Ha c~eTy. 
KoppecrrOHAeHT: 

- BH'tJeCJIaB ~MnMrrrrOBM'tl', KaK TyT 6HTb? 

@eAopeHKO: 

- B AaHHOM cnY'tJae Ma rOTOBH OKa3aTb ~epMepy CBoero pOAa rrpeATIPOA~

HbItl: cepBMc - rrpe~Ae ~eM OH BosbMaT Harny TexHHKy,MhI BMeCTe C HMM OCMOT

pHM ea,M ecnH BHHBHTCH B xOAe oCMoTpa KaKMe-TO HeAocTaTRH,MhI YCTpaHHeM 

MX H TeXHMKa rrepeAaaTcH eMY B co6cTBeHHocTb,B rrOJIb30BaHHe ~e B HcrrpaBHol 
M COCTOHHHH, rOTOBafl K BhlITOJIH8Hmo cenbcKoxo3flMcTBeHHhlx pa6oT, Ha ROToph1e 

aHa paCC'tl'HTaHa.ITpHMep,BOT ~orrycTMM TpaKTOp rrponalliHO~ 5-25A.ITpeRpacHaH 
MaIDMHa,rrO npOMSBOAMTenhHOCTM BrronHe YAoBneTBopfleT TOM nno~aAM,KoTopafl 

MMeeTCH Y MrOPfl B x03ffilcTBe - Ha 40 r8KTap .Wne~~ MarnMH, ROTOPhlH Mo~eT 6h1-
Tb Mcrronb30BaH C 8THM TpaRTopoM, MhI To~e rOTOBbI rrpeAocTaBMTb AnH Toro, 

'tTTo6hI MO~O 6hInO McrronhSOBaTb era C rronHoM oTAa~eM H BhIITOnHHTb Bce cenb
cRoxosffiiicTB8HHble onepaqMM. ECJIM HYJKHbl KaKMe-TO KOHcynbTaql1l1 Ha MeCTe B 
xosffi1:cTBe, MbI rOTOBbI BblexaTh K HeMy 11 Ha MeCTe ero e~e rrpOKOHCYJIhTl1pOBaTh 
B BOSMO~OCTRX TeXHOJIOrl1~eCKl1X l1crroJIbSOBaHl1M STOM TeXHl1Kl1 11 B03~enOBaHl1R 
3TOM RynhTyphl B era XosffiiiCTBe. 

BJIaCeHKO: 
- TQ~e HeManOB~bIM Bonpoc rrpl1 rrpvw6p8T8Hl111 3TOM TeXHHRl1 - 3TO caMO 

My AOCTaBMTh ea K ce6e. 
@eAopeHRO: 

- STOT Borrpoc pernaeTCB: H B: ,rr,yMaJO B 6JI~a~lIIee BpeMH MhI era nOJIHOCTbIO 
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3. 

pellMM,TO eCTb ~aCTb 3aHBOK MH y~oBneTBopHeM,HO He rronHOCTbID.M B 6nHmaM

lliee BpeMH Mhl CMo*eM rronHOCTbID 06ecrre~MTb ~ocTaBKy KyrrneHHoM y Hac TeXHH

KH B X03HMCTBa. 

KoppecrrOH~eHT: 

- A qeHa,Mropb,HaBepHHKa Be~b'M qeHa To*e MHTepecyeT.O~o ~eno -

rrpMo6pecTM rrpM rroMo~M rrocpe~HHKa TOT *e TpaKTOp,a ~yroe ~eno - rro 3aBO~

CKOM qeHe ero KyrrMTb. 

BnaceHKO: 

- ~a,B rrpHHqHrre cpa3y Ha~o rOBopMTb 0 qeHax rrOTOMY ~TO B Hallie BpeMH 

qeHbI C POCTOM HHqmHqMH BCe BpeMH pacTyT H pacTyT H pacTyT .M tPepMepy He 

yrHaTbcH 3a STOM HHtPnHqHeM. 

ille~opeHKO: 

- Y Hac TeXHMKa rrpe~naraeTCH tPepMepy rrpaKTM~eCKM rro 3aBO~CKOM qeHe, 

rrOCKonbKY 3a~aCTyID rron~aeTCH TaK,~TO MOl HarrpHMyID,MMHYH BCHKMe rrocpe~H

~eCKHe tPMpMbI,OpraHM3aqHM rrpMo6peTaeM TeXHHKY y 3aBO~OB-H3rOTOBHTeneM. 

KoppecrrOH~eHT: 

- Hy,H Tenepb y MeHH Bonpoc K BaM.BoT,~orrYCTMM,H pelliHn To*e 3aHHTb

CH tPKpMepCTBOM,rronY~Mn 3eMnID,3aHHMarocb,cK~eM,paCTeHHBO~CTBOM.BH Mo*eTe 

OKa3aTb MHe KOHcynbTaqMM B rrnaHe,~TO MHe Hy*HO ~nH Toro,~To6H xoporno 06-

pa60TaTb Hy,~Ba~qaTb,~nH Ha~ana reKTapoB 3eMnH. 

ille~opeHKo: 

- ~a,Mo*eM TaKMe ycnyrM OKa3aTb H oKa3bIBaeM.l1pe*~e Bcero Mbl rOTOBbI 

ecnM BbI He~OCTaTO~O KOMneTeHTHbI B Borrpocax pacTeHeBo~cTBa rrpe~nmKHTb 

BaM KypC neKqMM M npaKTM~eCKMX 3aHHTMM no BH6paHHOMY BaMH HanpaBneHHro M 

B paMKaX BOT sTOM IlpOrpaMMbI MbI 6Y,IJ,eM KaK pa3 BMeCTe C BaMV'! npOV'!3BO,IJ,MTb 

pac~eT HaV'!6onee onTV'!ManbHoro napKa MarnV'!H,KOToporo Heo6xo,IJ,MMO M ,IJ,OCTaTOT~H' 

o ,IJ,nH Toro, l!To6bI B03,IJ,enbIBaTb ,IJ,aHHyro KynbTYpy Ha Banmx nno~a,IJ,HX, CKonbKO 

BaM Hy*HO TeXHHKH,KaROM TpaKTop,RaKOM rnneMtP MalliMH,RonH~eCTBO Y,IJ,06peHHH, 

RaRMe :qenecoo6pa3HH H SKOHOMMveCKH BblrO,IJ,HH ceMeHa M TaR ~anee. 

KoppecnOH~eHT: 
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4. 

- Hy,~TO *,rrpM~eTCH ca~MTbCH sa rrapTy,rrapTy POCCMficKOfi aKa~eMMM 

arpo6MSHeca. 

Eece.ga B CTy.gMM 

Be~Mfi: 

- B rrpo~o~eHMe SToropasrOBopa H xo~y rrpe~CTaBMTb BaM e~e ~ByX 

HalliMX rOCTeM - Y Hac B CTy~MM Bna~MMMp HMKaH~OBM~ MMxeeB - SaMeCTMTenb 

~MpeKTopa no MapKeTMHry KpecTbHHcKoro ToprOBoro ~OMa M BMKTOP MMxaMnOBM~ 

KOTOB - SaMeCTMTenb reHepanbHoro ~MpeKTopa KpeCTbHHCKoro ToprOBoro ~OMa, 

STO Te nro~M,KoTophle saHMMaroTcH Herrocpe~CTBeHHO SaHMMaroTCH cHa6*eHMeM, 

o6ecrre~eHMeM HalliHX ~epMepOB,HarnMX KpeCTbHH BceM Heo6xo~MhlM M TeXHMKoM. 

BMKTOP MMx~nOBM~,H ~aro rrepBblli Borrpoc - K BaM.HM ~H KorO,HaBepHoe,He 

ceKpeT,~TO y HalliMX ~epMepoB,y HalliMX KpeCTbHH rrnaTe*ecrroco6HOCTb - Ha HY

ne,KaK 6hITb? 

KOTOB: 

)J,a, Borrpoc STOT ,rro*Myfi ca.Mblli TPY,lJ,HhIM, KOTOPblli MO)KHO 6bIJIO 6hI s~aTb 

HaM. MbI STY rrpo6neMY rrbITaeMCH peIIIMTb rro cBoeMY. Hy ,rrepBoe, Ka3MOCb 6bI rro 

CaMoMY rrpoCToMY BapMaHTY MbI rrOIIInM - STO o6paTMnMCb B rrpaBMTenbcTBo C rrpo

cb60fi 0 Kpe~MTe,~To6hl MO)KHO 6bllO KaK-TO HarpY3KY Ha ~epMepa CHM3MTb,KaK 

TO rrOMO~b eMy,rrpo~aTb B paccpO~KY Ha KaKofi-TO rrpO~O~MTenbHhIfi rrepMO~, 

u.To6hI Mor OH co6paTb ~eHbrM OT peanM30BaHHOfi rrpO~K~MM Ha TOT *e Kpe~MT. 

Ho,K CO*MeHMID,~epe3 ~Ba MecH~a MhI rron~MnM HeYTeIIIMTenbHhIM oTBeT,rroCKo

nbKY ~e KpecTbHHcKMM ToprOBblli ~OM - He rocy~apcTBeHHaH CTpYKTypa,TO Ha~o 

06paTMTbCH rro STOMY Borrpocy B KOMMepu.eCKMe 6aHKM.Hy,rrocKonbKY ceM~ac 

Kpe~MT HaCTonbKO y~aro~MM, U.TO ~~e rOCY)J.apCTBeHHbIM Kpe~MT ceM~ac - rro~ 

~BeCTH ITHTb~eCRT M 60nee rrpoqeHToB,TO U.TO npHXO~HTCR rOBopHTb 0 KOMMep

u.eCKHX 6aHKax.TIosTOMy,MbI B nOHCKe ~yrHx nYTefi pemeHHR STofi npo6neMH 

Mhl 6y~eM rOBopHTb - B Ha~Me nYTH;cefivac HHTeHCHBHO 6Y)J.eM 3aHMMaTb CTpO

HTenbCTBOM CKRa~OB ~nH TOrO,u.To6hI rrOTOM 6paTb TeXHMKY rro rrpHMhIM ~orOBO

paM C 3aBO~OB H Herrocpe~CTBeHHO BeCTH rrOTOM pacrrpo)J.~Y co CKRa~OB.3aTeM 

MbI rrpe~RaraeM M peKOMeH~eM,u.To6hI KpeCTbHHe CBOro cenbCKOX03~CTBeHHyID 

rrpo~KqMro peMM30BhIBMM He *MBb8M,rrOCKonbKY OHa B TaKOM BMAe - CaMaH 
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5. 

~ellieBaR,a nOCRe BceB03MO*HOH rrepepaOOTRM.3TO - M MMHM3aBO~ no rrepepa

OOTRe ceRbX03rrp0,IIyRqMM MHca ,MORORa M TaK :.~aRee. BOT CeHtraC MbI BbllllJIM Ha 

3aBo~ ntreROBo~CTBa - y Hac OKORO ~eCRTM 3aRBOR ~epMepCRMx,ROTophle rro*e

RaRM Me~ He ~~RraMM,~orrYCTMM,rrpo~aBaTb onTOBMRaM,a MMeTb RMHMMrro pac~aco~ 

BRe Me~a.r~I BbOORM C TaKMM rrMCbMOM M MHTMTyT oy~eT rrpoeKTMpOBaTb pa3RMtr

Hhle mrHMI1 M 6y,n;eM MX peaJIM30BhIBaTb.Hy,KpoMe TOrO,MhI 60JIbIIIOe 3HatreHMe 

rrpM~eM npORaTHhW rryHRTaM.rrpORaTHh~ nyHRT paHOHa CMo*eT OODe~MHMTb ~ep

MepOB M ~aCT B03MO*HOCTb MM opaTb TeXHMKY HarrpORaT.H B STOM MhI BM~MM 

OOJIbrnyID nepcneRTMBy,Bo-rrepBh~ 3~eCb Ha MeCTax MOrJIM Ohl OTRRI1RHYTbCR 

PaHOHHO-TeXHMtreCKMe rrpe~pMRTMR,MarnMHHO-McnhlTaTeRbHhle cTaHqMM M MX oora

TaR MH~paCTpYKTypa.OHM MorRM Ohl OpraHM30BaTb COOp STOH TeXHMKM - Be~b 

CKORbKO STMX ynpaBJIeHMH M npe~MRTMtt rrpOMhlIIIJIeHHhIX M ,n,pyrMx ,y ROTOph~ 

STa TeXHMKa CTOMT HeBOCTpeOOBaHHaR MJIM McnORb30BaHMe ROTOPOH MMeeT trMCTO 

ce30HHh~ xapaKTep. 

Be~MH: 

- BR~MMMP HMKaH,n,pOBMQ,Terrepb R Bac XO~ crrpOCMTb.BoT MhI rOBopMM 0 

TOM,LfTO Y Hac c~ecTByeT rocy~apcTBeHHaR rrporpaMMa pa3BMTMR ~epMepCKMX 

X03RHCTB,MhI rrbITaeMCR ee peaRM30BbIBaTb.Ho eCRM MbI cpaBHMBaeM Ham OTIhIT C 

KaKMM-TO 3apyoe~,To TaM c~ecTByeT ceTb arpocepBMca,B K~rn rryHKT 

KOTOPOti Mo*eT oopaTMTbCR RroOOM ~epMep M eMy OK~yT RroOyro YCRyry.Y Hac 

HMtrerO nO~OOHoro HeT • BhlJIM OODe~MHeHMR CeJIbX03TeXHMRM, ROTophIe MhI B OORb

lliMHCTBe CBoeM rropyrnMRM M cerO~R WaKTMu.eCRM TexHMtreCKaR OCH~eHHOCTb 

Halliero RpeCTbRHCTBa Ha HyRe To*e. KaK ObITb ?Bam KpeCTbRHCKMH ToprOBbrn ~OM 

TIhITaeTCR B nepcneKTMBe KaKMM-TO oopaSOM pemaTb STY npOOJIeMY C TeM, trTOObI 

KpeCTbRHMH Mor npMexaTb K BaM M nrooyro sanaCHyro qaCTb npMoopeCTM,OTpeMOH

TMpOBaTb MMero~cH Y Hero TeXHMKY? 

MMxeeB: 

- Bhl OTtraCTM rrpaBhl,HO M r~e-TO OTtraCTM 3aOR~aeTeCb.BQeM ~eJIo? ~a, 

y Hac B 6hIBllietl: CMCTeMe"eeRbX03TeXHMRa" M ee ObIBllieM CTPYKTYPHOM no,n,pa3~e-

JIeHMM "ArpOCHaoe" C03~aBaJIMCb u;exa )J,OC60PRM TeXHMRM,TO 8CTb TOM T8XHMKM, 

\~ 
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6. 

KOTopafl illna C 3aBO~OB,OHa C06MpanaCb,06KaThlBanaCb,npOBepflnaCb H B rOTO

BOM pa60~eM COCTORHHH nepe~aBaflaCb CenbCKOX03RMCTBeHHOMY npOH3BO~HTenID. 

B nocne~ee BpeMfl 3TH qexa ~OC60PKH pe3KO CHH3HnH H 0608Mh1 pa60T H Ka

"ll:eCTBO • ECnH B 8? ro~ HX 6bIJIO B CHC TeMe "ArpocHa6a" 966, B 91 - 644, TO 
u 

CerO~fl - TOnbKO 580.To eCTb BOT Ta np06neMa,0 KOTOPOM rOBOpHn BOT TOT 

~epMep C BhlCTaBKH,O np06neMe HeKOMnneKTHOCTH - OHa ~eMCTBMTenbHO MMeeT 

MeCTO M Bce 3!0 "ll:peBaTb 60nbillHMH nOTepRMH B ~epMepCKOM X03RMCTBe M 3KO

HOMM"ll:eCKHMM,~MHaHCOBb~M R HMeID BBM~,H MaTepManbHb~H B ypomae.TI03TOMY 

npOaHanM3HpOBaB BCe 3TO,pyKOBO~CTBO ToprOBoro ~OMa BhlIDnO Ha npaBMTenbCTB 

o C npe~no~eHMeM pa3pa6oTaTb aHanOrM~YID nporpaMMy OT Hamero MMeHM,HO 

~nfl SToro HaM 6bm H~eH 60nbillOM Kpe~MT,o KOTOPOM BMKTOP MMXaMnOBH"ll: rOBOp 

Mn. Kpe~MTa 3Toro:- Mb1 He nony-qHnM. CerO~R MhI rOTOBb1 BceM cenbCKOX03flMCTBeH 

Hb~ npOMSBO~MTenRM npo~aTb nro6yro 3anaCHyro 1.l:aCTb K TOM TexHHKe,KoTopaR 

npo~a8TCfl SaBO~aMM-M3rOTOBMTenflMM.Hy,a 3aHMMaTbCfl TeXHM~eCKMM cepBMcoM 

MhI He MMeeM B03MO*HOCTM,XOTfl 3TO - Hama rony6aR Me~Ta - OKa3hlBaTb ycny

rH He TonbKO no~ npo~~y TeXHMKM,HO M cepBMCHoe ee 06cnymHBaHMe,nOTOMY 

~TO Be,n.b s,n.eCb SaKnID1.l:aeTCR o~eHb rny60KMM CMhICn, TaRTCR 60nbillMe pesepBbI 

M,KOHe~o, B TOM cHTyaqHH,Kor,n.a Cenb1.l:aHMHY HeT BOSMO~OCTH ceM~ac npH06-

peCTM HOBb~ TpaKTOp no npM1.l:HHe ero ,n.oporOBHSHhl,HeT B03MO~OCTH OTpeMOHTM 

pOBaTb TpaKTop,KOTOPhlM 3KcnnyaTMpyeTcfl yme ,n.eCflTKM neT To*e no npM~MHe 

,n.oporOBM3HbI peMOHTa, STO, KOHe~HO ,6hln 6b1 BhlXO,n. HS cos,n.aBmerOCfl nonomeHMR. 

Be~MM: 

- TIOA.n.ep~MBaeTe Bhl CBfl3M C KaKMMM-TO KOHBepCMOHHb~M npe~npMflTMRMHj 

KOTopbIe nepeCTpaMBaIOTCR cero,Il,H.fI Ha BhITIyCl\ TeXHMl\H ,IJ,JIR ~epMepOB? 

M1t1:XeeB: 

- 3TO ,IJ,n.fI Hac Tome cBoe06pa3HbIM pe3epB. 

Be,II,YIllMM: 

- fI no~eMY 06 3TOM cnpocMn.BbI 3HaeTe,Kor~a MbI 6bmM Ha BhICTaBl\e 

TaM TeXHMKa,~acTbro nOCTl\nHna 1t1:3-3a rpaH1t1:qhl.Ho OHa Be~b BO MHorOM He 

npMeMnMMa ~fl HaIDMX MeCTHhlX ycnoSMM ••• 

MMxees: 

\fP 
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7. 

- TaKMe CBR3M C KOHBepCMOHHh~M rrpe~rrpMRTMRMM MbI CerO~R Han~MBaeM. 

Ha CerO~HlliHMM ~eHb Mhl BCTyrrMnM B rreperrMCKY 60nee ~eM C COTHeM 3aBO~OB, 

nOn~MnM OT HMX crrMcrrKM TOM TeXHMKM,KOTOPyro OHM ~enaroT ~R Cenb~aH.CerO~· 

HR OHM aHanM3MpyroTCR,rrpMBO~RTCR B rrOpR~OK M B CKOPOM KpeMeHM KaTanOr rro

~06HOtl: TeXHMKM MbI ,IJ,YMaeM pa30CnaTb Ha MeCTa B paMOHHhle accoqMaqMM RpeCTb

RHCKMX M rpepMepCKMX X03RMCTB M KOnX03hI M COBX03hI. 

Be~Mtl:: 

- Hy,~TO *,crracM60 BaM 3a y~acTMe B HaIDeM rrpOrpaMMe •• 



I 
I 
I· 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

CUEHAPHAH 3AHBKA 

Ha lliecTo.ti BbIIIYCK TeJIepy6pl1Kl1 "3eMJIR 11 BOJIR" /sgll1P - 07.12.93/ 

TeMa:pellieH118 np06JIeM nOBb~eHl1R S~eKTl1BHOCTl1 BSal1MO~eaCTBl1R wepMepOB C 

BJIaCTHbIMl1 CTPYKTYPaMl1. 

PaCKpUTHe TeMhl BhlnyCKa T8JIepy6pl1Kl1 npe~OJIaraeTCR OC~eCTBl1Tb Ha 

ITpl1Mepe pellieHl1R np06JIeM,C KOTOPhlMl1 npl1XO~l1TCR MTaJIKl1BaTbCR K~~OMy 

q,epMepy,cBRSa.HHbIX C nOJIyqeHI1eM SeMeJIbHOrO Ha~eJIa. 

B MOCKOBCKO~ 06JIaCTl1 BeCbMa OrpaHl1~eHhl SeMeJIbHhle pecypChl He TOJIbKO 

nOTOMy,qTO s~eCb MHoro ropO~OB,npOMhlillJIeHHbIX npeAITpl1RTH~,o6opOHHhlX 06neK

TOB H BOHHCKI1X qaCTe~.OCHOBHble SeMeJIbHhle MaCCHBhl paCITpe~eJIeHhl Me*~ 

COBXOSaMl1 H 6hlBllil1Ml1 KOJIXOSaMH,pa6oTaro~HMH,KaK H Bes~e B POCCl1l1 Hes~eK

THBHO.IT03TOMY,C pasBHTHeM wepMepCTBa,Kor~a BCTaJI BOITpOC 0 ITepepaCITpe~e

JIeHHl1 SeMJIl1,e~HHOJIH~~ KpeCTbRHHH CTOJIKHYJICR C COITpOTHBJIeHl1eM ~HpeK

TopCKoro Kopnyca KOJIJIeKTl1BHhlX XOSRaCTB 11 MeCTHoro ~l1HOBHl1~eCTBa,rrpeITRT

CTByID~HX Bb~8JIeHHID eMY SeMJIH.BoRCb nOTepRTb BJIaCTb,KOTopaR B HaCTO~HX 

YCJIOBHRX ~aeT OrpOMHhle BOSMO*HOCTl1 060r~eHI1R,CeJIbCKaR HOMeHKJIaTypa, 

ITOJIb3YRCb "ITPH~BOPHhlM" CTaTYCOM ITO)J,MOCKOBbR,OpraHl1S0BaJIO MOIl(H08 ~o66I1po

BaHl1e CBOI1X HHTepeCOB B ITpaBHTeJIbCTBe POCCI1H.OHO OC~eCTBJIRJIOCb rrpOTaJI

KI1BaHl1eM 60JIblliHHCTBa KOJIJIeKTHBHhlX XOSRCTB 06JIaCTl1 /~o 90 % OT o6~ero 

tH1CJIa/ B oco6brn crrMCOK ITpe,rvrpMRTl1ti, RK06bI SJIMTHbIX, BhIXO~ MS KOTOPbIX C 

3eMeJIbHhlM rraeM pemeHMeM COBMHHa p~ sarrpe~eH.KpecTbRHHH Mo*eT nOKHHYTb 

TaKoe XOSR~CTBO TOJIbKO ITpM yCJIOBHM,~TO BMeCTO SeMJIl1 OH ITOJIyql1T ee CT011-

MOCTb ~eHbraM11 ITO MMsepHb~ paC~eHKaM - Bcero 180 py6JIeM 3a reKTap. 

TIOHRTHO,qTO E TaKOM CHTy~HH HH O~H pa60THHK He peillHTCR yMTH 113 COE

X03a H 6y~eT 06pe~eH no rrpemHeMy OCTaBaTbCR BO BJIaCTH HOMeHKJIaTyphl. 

C03,l\aHHOe TaKMM 06paSOM MCKYCCTBeHHoe "MCJIOSeMeJIbe" B nO~OCKOBbe 

HeMS6e*Ho ITpMBe~eT K MaCCOBOMY 6aHKpOTCTBY q,epMepOB M COxpaHMT 

npe*H~~ MOHOnOJIMD KOJIJIeKTHBHhlX X03RCTB,pa6oTaro~l1X Herrp0113BO~MTeJIbHO, 

HO,rrpl1 HbffielliH8M ~eKJIapHpOBaHHH qaCTHO~ co6CTBeHHOCTH Ha SeMJI~,npe~OCTaB-
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2. 

AflID~ CKaSOqHhle ycnoBHR ~R nH~OrO 060r~eHHR ~KHOBHHKOB,HMe~~HX 

B03MO*HOCTH waRTH~eCRH e~HOnH~O B~enRTb y~acTKH 3eMnH rro~ ~a~HOe H 

KOTTe~HOe CTpOHTenbCTBO rro 6pOCOBhlM qeHaM. 

BhlITYCK Tenepy6pHKH rrpe~OnaraeTCR Ha~aTb C~*OTOM 06 HCTOPHH 

3AoKn~~eHH~ ~epMepa XOH~eBa B.K. B rrorrhlTKax rronY~HTb 3eMnro.XoH~~eB -

~BeToBo~ KonneKqHoHep rrOnY'iHB~Hti MelK~apO,l!.HOe rrpH3HaHHe - OH rr06e~H

Tenb BhlCTaBOK qBeToB B ronnaH~H.Ho ~o He~aBHero BpeMeHH BR~ecnaBY 

KOHCTaHTHHOBHqy rrpHxo~Hnocb BhlP~HBaTb CBOH H3YMHTenbHble T~nbrraHbI B 

rrO~Bane ~oMa.H XOTR qBeThl XOH~eBa 3aKynaroT MHorHe HHOCTpaHHhle rrpe~

CTaBHTenbCTBa eMY rrpKmnOCb ~onro XO~HTb ITO Ka6HHeTaM ~HHOBHHKOB,~T06hl 

~06MTbCR y~acTKa 3eMnH ~R wepMepcKoro x03RticTBa.HaKoHe~ 3eMnro eMY ~anM, 

BepHee He 3eMnro,a ~aCTb 60nOTa,KOTopoe Terrepb rrpHXO~HTCR 3arronHHTb 

HaCbllHbIM rpyHTOM, XOTR BOKpyr ITYCT~T He0603pHMbIe COBX03Hble rrOAH. 

ITpoKoMMeHTHpOBaTb CIDlKeT rrpHrnameH rnaBa a~HHHCTpa~HH O~HHqoBcKoro 

paMOHa BenarypOB A.A.,w.Mero~H~ CBOe BM~eHMe pemeHMH np06neM 3eMenbHOM 

pecPopMbI. 
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CO.IT,EPJKAHME 

llleCTOrO BhmYCKa TeJIeB:I13:110HHOM py6P:l1K:I1 "3eMJIfI :11 BOJIR" /8~:I1P - 7.12.93/ 

CIOlKeT 

rOJIOC 3a Ka,rr,pOM: 

- 3:11Ma. BpeMR PYCCK:I1X Me1.1TaH:I1M. illepMephI BRtJeCJIaB XOH)J,hlpeB :11 ero ,n,BOIO

pO,IJ,HhIM 6paT A.rreKcaH,rr,p MaptJeHKO CtJaCTJIVIBhI:MX MeLl:Ta 0 3eMJIe OCYmeCTBMJIaCb. 

3,n,eCb rro,n, CHelKHOM rrep:l1HOM YKpbm:l1Cb JIYKOBMqhl KOJIJIeK~MOHHhlX TIOJIbrraHOB,a 

rro,n,o JIb,n,OM :I1CKYCCTBeHHoro rrpy,n,a crrRT ,n,eRopaT:I1BHHe RITOHCRVIe KaprrhI.Ha rrpVIy

c~e6HOM y-qaCTKe,r,n,e 6paTbfI-wepMephI pa36MJIM ca,n, RaJK)J,hlli MeTp 3eMJIM YXOlKeH 

VI 06YCTpoeH.MHorOJIeTHVIM RpOrrOTJIMBh~ Tpy,n,OM 3,n,eCb BhIP~eHa CaMaR 60raTaR 

B CTpaHe ROJIJIeK~MR TIOJIbrraHOB.Ee CMeJIO MO*HO VIMeHOBaTb Ha~MOHaJIbHOM.TI08TO

My VI M,IJ,yT CIO,n,a rrMCbMa co Bcex ROH~OB 3eMJIM C rrpocb6oM BhICJIaTb ceMeHa VI 

C rrpe,IJ,JIOlKeHMeM rro,n,rOTOBMTb CTaTbM ,n,JIR HaytJHh~ IKYPHaJIOB.3a BoceMHa,n,~aTb 

JIeT ~aHaTM1.1HHX YC:I1JIMM 6paTbR C06paJIH Ha CBoeM RJIOLl:Re 3eMJIM Bce JIytinme 

copTa TIOJIbrraHOB.Terrepb OHVI - BJIa,n,eJIbqhl yHMRaJIbHOrO reHO~OH,n,a ~BeTOB VI 

06JI~aTeJIM ROJIJIeR~VIVI,corrOCTaBVIMOM C Ha~VIOHaJIbHO~ KOJIJIeK~MeM rOJIJIaH,IJ.:I1M. 

A.rreKCaH,rr,p MaptJeHRO 3aKOHtJVIJI acrrMpaHTypy,OH - VIxTMarraTOJIOr,Crre~VIaJI:I1CT rro 

60JIe3HRM phI6 VI ,n,eJIo CBoe He OCTaBVIJI - C ero JIerKOM PYR:I1 pa3BeJIVICb B ,n,e

KopaTVIBHOM rrpy,IJ,y pe,n,RMe BM,IJ,hI RITOHCKVIX KaprrOB.TIpVIyca,n,e6Hbill rrpy,n, TeceH :11 

A.rreRCaH,IJ,p ,n,aBHO MeqTaeT pa3BeCTM CBOVIX phI6 B 60JIblllO~ Bo,n,e,HO CBOerO,Ll:aCT

Horo o3epa.BRtJecJIaB XOH,IJ.h~eB - qeJIOBeR rro rrpo~eCMVI B:I1TaBm:l1~ cpe,n,VI 3Be3,n" 

OH - MHlKeHep ROCMVIqeCROM reo,n,e3:11VI,8RCrrepT rro Herr:l1JIOT:I1pye~ ROCMVIqeCR:I1M 

anrrapaTaM.Ho\*MSHb saCTaBMJIa rrpMSeMJIMTbCR - ORaSaJIOCb,qTO YBJIeqeHMe ,n,eT

CTBa Mo*eT rrpMHOCMTb ropas,n,o 60JIbille ,n,eHer,qeM H~eHcRaR SaprrJIaTa pOCCMMC

Roro crreqMaJIMCTa rro KOCMOCy.B rrpOillJIOM ro,n,y BRqeCJIaB,rrOCBRTMBIDMM paSBe,n,e

Hmo ~BeTOB rrOtJTM TpM ,n,eCRTRa JIeT 6hm rrpMrJIa1II8H B':.fOJIJIaH,n,mo B RaqeCTBe 

8KcrrepTa *IDpM Ha BceMMpHyro BhICTaBRY TIOJIbrraHOB.ilpM Ta~o~ RBaJIM~MRa~VIM 

TeCHO Ha rrp:vryca,n,e6HOM y-qaCTKe M 6paTbR rpeSMJIM 0 3eMJIe.MM rrOBe3JIO,ycrreJIM 

rrOJIytmTb rrRTb reKTap y COBX03a "ITaMfITb furbVItra". 
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2. 

Mapc:reHKO: 

- Mbr nonyc:ranM SeMnID ro~ rasa~.Ha~o CKaSaTb,c:rTO STO Obma HerrpOCTaR 

saTeR.HaM rrpMXO~MnOCb ~~e npM HarueM,MO*HO CKasaTb,BceCOIDsHOM MSBeCTHOC

TM rrpMnO*MTb HeMano YCMnMM,Mhl nOTpaTMnM Ha STO oonbille ro~a.Eonbme ro~a 

t1TOObl OtPOPMMTb Bce ~OKYMeHTbI Ha nonYt1eHMe 3eMJIM. 

fOJIoe sa Ka~OM: 

- COBX03 BbI~enMn tPepMepaM TIO~ yc:raCTOK oonOTO, ~a eoce~ID eBanKY. 

A opaTbR XOTenM sanO*MTb ~eKopaTMBHhlli napK C rrpMt1Y~HBhlM KycTapHMKoM M 

pe~KHMM qBeTaMM cpe~M anbTIMMCKMX ropOK M Osep C 30JIOThlMH PblOKaMH.ITPHIDJIO

Cb BeCTM ~opory,ocymaTb TPRCMHY,YOMpaTb Mycop,HaChmaTb rpyHT,phlTb BO~Oe

MbI,CTaBMTb saoop.Ho c:rTO MHTepeCHO,BCR STa TMTaHMt1eCKaR paOOTa nOTpeOOBa

na MeHbille BpeM8HM,c:r8M rronyc:r8HMe CaMoro yc:raCTKa. 

Mapt1eHKo: 

- YTO MO*HO BhwaCTMTb Ha ~Byx e rrOJIOBMHOID reKTapax?KoHe~o *e He 

O'tTeHb MHoro, TO 8CTb c:rTOOhl XOS.rrn:CTBO Ohmo s~eKTHBHbIM ,~aBano ~QCTaTO't:fHyID 

rrpMOhlJIb M ~aBano ~OCTaTO't:fHO rrpo~KqMM ~R Toro,c:rTOOhl rrpOKopMMTb ropo*aH 

M CaMMX ceOR,KOHe'tTHO *e STOM SeMJIM Mano.KoHec:rHo,eCJIM Ohl ~aJIM 3eMJIH oonb

me STO obmo Ohl ny'tTme,HO ecnH ~aIDT BCe-TaKM ~Ba C rronOBMHOID reKTapa,TO 

STY SeMnID HY*HO MCrrOJIb30BaTb KaK SeMnID ~R pa3MHo~eHHR snHTHhlX COPTOB 

paSJIM'tTHb~ KynbTyp M paCCbmaTb MX no CTpaHe.Tof£CTb Tor~a STO Mo~eT OhlTb 

sqx;peKTMBHO. 

fOJIOC sa Ka.rr,poM: 

- ~eMCTBMTeJIbHO,OpaTbR Ha'tTMHanH Ha KJIO'tTKe SeMJIM B ~Be COTKH.BcKope 

npHOblJIb OT rrpO~~M CeMRH M qBeToB rr03BOJIMna KynMTb STOT ~OM C rrpMyca~eo

Hb~ Y'tTaCTKOM.Hy a 3~eCb OTKPbIDOCb rrpRMO-TaKM 30JIOTOe ~O M BCe ~anbHeH

mee pacmvrpeHMe X03RHCTBa - HeMaJIbIe rpyHTOBble ,MeJIMOpaTMBHbIe M CTpOMTeJIb-

HbIe paOOThl Ha TIRTM ~epMepCKMX I'eKTapax ~MHaHCMpOBanMCb OT ~OXO~OB C rrRT

H~qaTM rrpMyca~eoHb~ COTOK.Hy,M eCnM Bcero ~Ba KpeCTbRHMHa CMOI'JIM TaK 

pa3BepHYTbCR,TO KaK Ohl *MJIa POCCMR,~aM TOJIbKO M BCeM .rr,pyrMM yMeJIbqaM 

3eMJIIO,,lJ,a BOJIIO. 
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3. 

Bece,ga B CTytJ.MM 

Be,IJ,Jl1I{M~: 

- A cetitIac .fI xo~ rrpe,n;cTaBMTb HamMX I'ocTefi,I'ocTeti py6pMKM "3eMJIB: M 

BOJI.fI" : OJIeI' reHHa,n;beBMtI 3eJIeHOB, reHepaJIbHbIti ,n;MPeKTOp rrpe,n;npM.fITM.fI "ArrbT

CTPOti" M AH,n;peti AJIeKceeBMtI BeJIaI'ypoB,rJIaBa RoJIbmeBB:SeMCKOn CeJIbCKoti a.,n;MM

HMcTpaqMM.OJIeI' reHHa,n;beBHtI,HY rrpe*,D;e Bcero .fI XOtIy BaM sa,n;aTb Borrpoc.BoT 

Bhl - tIeJIOBeK,KoTophlti pa60TaeT C SeMJIen.qYTb 60JIbme MeCRqa rrpOIDJIO C Toro 

MOMeHTa,KaK y HaC 6bm rrpMHB:T YKas,o perYJIMpOBaHMM SeMeJIbHb~ OTHomeHMfi M 

pasBMTMM aI'papHofi p~OPMhl B POCCMM,CK~MTe Bhl rrOtIYBCTBOBaJIM,JIeI'tIe CTaJIO 

pa60TaTb? 

3eJIeHOB: 

- H 6hl He CKaSaJI,tITO CTaJIO JIertIe pa60TaTb rrOTOMy,tITO B 06~eM STOT 

YKas - STO ,n;eKJIapa4M.fI KaKMX-TO rrpaB Ha seMJIID,06B:saTeJIbCTB,HO HeT MexaHM3-

Ma.H Ha ceI'O~.fI coxpaH.fIeTC.fI O,D;MH rrpMH4Mrr,.fI ,n;yMaro,pacrrpe,n;eJIMTeJIbHbill,BCe 

TaKM pacrrpe,n;eJIeHMe SeMJIM He phlHOtIHOe,a pacrrpe,n;eJIMTeJIbHOe,a SHatIMT Koppyrr-

4MB: COCTaBJIB:eT HeOTOeMJIMMYID tIaCTb STOM CMCTeMhl pacrrpe,n;eJIeHMR rrOSTOMy 

I'OBopMTb 0 JIerKOCTM 0 rrpOC~OTe Ha cerO~R He rrpMXO,D;MTCR.HymHO rrpe~e Bce~ 

ro IIpMHRTb HOpMaJIbHOe saKOHo,n;aTeJIbCTBO,KOTopoe rr03BOJIMT C03,n;aTb PblliOi.lHhlM 

MeXaHH3M pa60Thl C 3eMJIsfi.H .fI 6y,n;y I'OBopMTb B 06~eM-TO 60JIbme 0 CaMOM 

MeXaHM3Me,rrOTOMy tITO R 6JI~e K STOMy H 60JIbme B STOM rroHMMaro.~R MeHR 

STO rrpe,n;CTaBJIReTCR CJIe~~MM 06pa30M:HymHa CMCTeMa,pa3BMTaR CMCTeMa, 

Mo~aR CMCTeMa 3eMeJIbHhlX M MrrOTetIHhlX 6aHKOB,MHBeCTM4MOHHb~ ~OH,n;OB,IIpOBe

,n;eHMe H c03,n;aHMe,rrpe~e Bcero C yqacTMeM Herrocpe,n;CTBeHHO C rrpe,n;rrpMHMMa

~eJI.fIMH,a He TOJIbKO ~HHMcTpaqMen,CJI~6hl MOHMTOpMHra M Ka,n;aCTpOBO~ 04eH

KM 3eMJIH.H ,n;yMaID,tITO Kor,n;a BCe Mhl STO c,n;eJIaeM,a Mhl ~e Ha~aJIM STO ,n;eJIaTb 

M Mhl POTOBH B ,n;aJIbHefi~eM BKJI~IBaTb B STO ,n;eHbrM,Mhl ,n;06beMCR 60JIee cepb

e3HOrO rro,n;xo,n;a K SeMJIe M rrOJIYtIMM Ha STOM MaKCMMaJIbHYID rrpM6HJIH,KOTOpaR 

rrOMo~eT Bceti POCCMM.H rrOSTOMy HamM B30Phl B 06~eM-TO 06p~aroTCR ceI'O~R 

Ha ~ B 60JIbmOn Ha,n;e~e,Mhl rrOCTO.fIHHO 06CY*,D;aeM STM BOrrpOChl H Ha,n;eeMCR, 

tITO Hama HOBaR ~a,HamH HOBhle ,n;errYTaThl rrpHMyT Bce-TaRH HOPMaJIb~ saROH 
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4. 

o 3eMne,KOTOp~ 6y~eT B 06~eM-TO BCeM rrOHRTeH M He 6y~eT Heo6xo~MMOCTM 

C03~aBaTb KaKMe-TO rrO~3aKOHHble aKT@,HHCTPYKqMM M TaK ~anee, M TOMY rro~o6-

Hoe,KOTop@e HMr~e He yTBep~aroTcR M ~enaIDT C 3aKOHOM Bce ~TO yro~o M 

KOMY Ha~o.BoT rrOSTOMY HaIDM B30P@ 06p~aIDTCR K AH~eID AneKCaH~OB~. 

Be~H~: 

- AH~eH AneKCaH~OBM~,B@ B CBoeM p~OHe,KaKHM-TO 06pa30M,MO*HO 

CKa3aTb,pemMnM 3eMenbHhlH Borrpoc ••• 

BenorypOB: 

- H He ~aro,~TO 3eMenbH@H Borrpoc pemeH.H Mory CKasaTb,~TO B xo~e 

3eMenbHOH pewopM@ ~eHcTBMTenbHO Ha TeppMTopMM,HY KaK 3TO 60nee rrpMB@~O 

CenbCKHM ~MTenRM,Hamero cenbCKoro COBeTa MnM cenbCKOa ~HHMcTpaqMM,KaK 

3TO cerO~R HaaHBaeTCR,~e~CTBMTenbHO Bce nro~M,06paTMBmHeCR M K~aR ce

MbR rron~nH y Hac 3eMenbHHH ~aCTOK ~R Be~eHHR nM~oro rro~co6Horo xo-

3~cTBa.H XO~ CKa3aTb HeMHO~KO 0 ~yroa CTopOHe 3eMenbHOH peWOpMbI MnM 

xo~a 3eMenbHO~ peWopM@.CYTb-TO Borrpoca 3~eCb Ha MO~ B3rnR~ BOT B ~eM: 

MSHaqanbHO,rrpMHRT~ 60nee ~Byx neT Ha3~ 3aKOH 0 3eMenbHO~ pewopMe M cne

~OM 3a HMM 3aKOH 0 KpeCTbRHCKOM wepMepCKOM Xos~CTBe C03~anM TaK CKasaTb 

rrpeqe~eHT rrpaBOBOH 6a3@,Ha OCHOBe KOTOP~H 6@na rrpo~eKnapMpOBaHa n~KBM~a

qMR MOHorronMM rocy~apcTBa Ha 3eMnro.M BOT rrocne~HH YKas rrpe3M~eHTa, 

KOTOPb~ C 28 ceHTR6pR pa3pemaeT Kyrrnro,rrpo~~y 3eMnM.iloHHMaeTe,R CqMTaro, 

~TO 3eMenbHaR pewopMa,KaK TaKOBaR,HMKor~a He Mo~eT SaBepmHTbCR,a 3aKOH, 

o KOTOPOM R paHee rOBopMn,OTBO~Mn ~Ba ro~a Ha rrpOBe~eHMe seMenbHOH pewop

MbI.qTO y~anocb c~enaTb 3a 3TM ~Ba ro~a?r~e-TO 60nbme,KaK y Hac,r~e-TO 

MeHbme,HO B 06~eM-To,ecnM rOBopMTb 0 qMBMnM30BaHHOM phlHKe 3eMenbHOM,OT

HomeHMR,KOTophle ~O~hl enO~TbeR B PoeeMM,Bo6~eM-TO B STMX PhlHOqHhlX OTHO

meHMRX eeaqae 6y~eT 3a~eHeTBOBaHO Beero OKono rrRTM rrpoqeHTOB.~BeeTM me

CTb~eCRT THCRq wepMepCKMX X03~CTB POCCMM Bn~eIDT Bcero ~ByMR rrpoqeHTaMM 

3eMenbHoro KnMHa rroceBHoro CTpaH@.~e TpM rrpoqeHTa rrpMXO~TCR Ha nM~oe 

rro~co6Hoe X03~CTBo,TeppMTopMM KOTOPhlX 3aHRT@ Ca~aMM,~a~aMM,~MBM~anb-
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5. 

HhlMM ~OMaMM,a ~eBHHOCTO rrRTb rrpO~eHTOB?TIoHMMaeTe,g5 rrpO~eHTOB SeMRM -

STa SeMRR CerO~R B KORXOSax M cOBxosax.R KOHe~o He BhlCTynaro sa ~eKORRe1 

KTMBMS~HD,HO R rOBopro 0 TOM,~TO HOPMaRb~ ~MBMRMSOB~ seMeRb~ 

PhlHOK Mo~eT CRO~TbCR ~~e Kor~a 6y~eT HOpMaRbHaR rrpaBOBaR 6asa,~~e 

Kor~a 6YAYT o6ecrre~eHbI C rrOMO~bm rrpMBRe~eHMR MHBecTMqMa HamMX pOCC~CKMX 

rrpe~pMHMMaTeRea,KOTophle rOTOBhl cerO~R BKR~BaTb ~eHbrM B STY npo6ReMY. 

Bce paBHO,He pemMB Borrpoc rrpMBaTMs~MM seMRM - ~eBHHOCTO nRTb rrpo~eHTOB 

seMRM - STO CRMmKOM cepbeSHaR ~ORR.M,sHaeTe Mhl BhlcTynaeM sa TO,KTO rrpaK

TM~eCKM npOBO~MR STY seMeRbHyIO p~OpMy, M BbtCTynaJIM nOCRe~OBaTeRbHO, ~To6bI' 

npe~e Bcero K~ KORXOSHMK,K~ pa6o~~ COBxosa,K~ pa60THHK ce

RbCKoro Xos~CTBa M neHCMOHephl B HTore Bce-TaKH nOR~HRM B HaType STOT 

seMeRb~ naa,KOTOp~ MM npMH~e~T,He Ha 6YMare KaK STO 6hlRO npo~eKRa

PMpOBaHo.KoHe~o CTaBMTb BOrrpOC,~TO BOT npo~aBaTb nOKynaTb seMRID ••• R e~e 

pas rOBopro,~TO B HOpMaRbHbcr,~BMRMSOBaHHhlX CTPaHax,TaM,r~e seMeRb~ Phl

HOK ~e~cTByeT ~aBHo,eCTb M HOpMaRbHaR ~MBMRMSOBaHHaR npaBOBaR 6asa,Ha OCI 

HOBe KOTOpO~ M npOHCXO~MT rrepepacrrpe~eReHHe seMRM.EcRH Thl SeMRID rroR~aeru 

b,BhlKynaerub,rronyqaemb B HaCRe~cTBo,r~e-TO Ha ayK~oHe ee rrpMo6peTaemb, 

~epes cepTM~MKaT,KynRID-rrpo~~y,~epes MrrOTeqHhle M seMeRbHhle 6aHKM,Thl rro

R~aemb SeMRID C ~eReBhlM rrpe~asHa~eHMeM - STO seMRR ~R rrpOHsBO~CTBa 

TOBapHO~ ceRbCKoxos~CTBeHHO~ rrpOAYK~MM M rrOSTOMY R Bcer~a rOBopro TeM, 

KTO 60MTCR,~TO BOT STOT phlHOK,KOHe~Ho,eCRM Mhl rrpeBpaTMM STOT PhlHOK B 

TaKoe 6ecrrpaBHoe HOMeHKRaTypHoe pacrrpe~eReHMe seMRM,BOT TO 0 ~eM rOBopMR 

ORer,TO eCTb Ha~o cos~aTb nOMMMO npaBOBO~ 6ashl MeXaHHSM phlHo~oro rrepe

pacrrpe~eReHMR seMHH.Hy,Boo6~e,pesYHbTaThl,ecHH 6hl c CaMoro Ha~ana y ce6R 

He COrrpOTMBHCHHCb pe~OpMaM,rrOmnM B Kypce pe~opM .•. BoT,HarrpHMep B 90-M 

roAY Ha ~epeBHID 6hlHO TpH KOPOBhl Ha ~eThlpe ~epeBHH,cerO~R MX ~e 32. KOHH

~eCTBO Ha RM~OM rro~BoPbe MeRKoro CKOTa M rrTM~ B ~eCRTb pas BOSpOCRO. 

Be,IJ,yIq~ : 

- AH~e~ AReKceeBH~,Hy BOT cerO~R,HaKaHyHe ~hl6opOB B ~e~epa.nbHoe 

C06paHMe,~TO 6hl Bhl MOrRH cKasaTb 0 HeKOTOphlX rrporpaMMax nORHTHqeCKHX 

f -
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rrapTMM M 6~OKOB Kacaro~MxcR 3eMe~bHOM aI'papHOM rrO~MTMKM? 

Be~OI'ypOB: 

- BH 3HaeTe,3~eCb,KOHe~o,STO He HOBaR rrpo6~eMa,HaBepHoe,eCTb p~ 

rronMTH~eCKHX rrapT~ H 6nOKOB,KOTopHe rroc~e~OBaTe~bHO BHCTynaroT 3a rrpOBe

~eHMe pHHO~ pe~opM B MHTepecax Hapo~a rrpe~e BceI'O H eCTb TO~Ka 3pe

HHR CKameM T.8K,anbTepHaTHBHHX rronHTH~eCKHX CH~,KOTopHe I'OBopRT,~TO HY, 

TO ~TO B ~M~OM rrO~BOPbe.BoT He~aBHO Y Hac 6hma BCTpe~a Bcex ~erryTaToB 

III-oro oKpYI'a rOCY,IJ;apCTBeHHo~ ,IJ;YMbI B COBX03e "OpaHiKepe11~ KOMIIneKC 

ropKH-IO",R C y~MBneHHeM Y3Han OT rrpe~CTaBHTe~R KOMMyHHCTH~ecKoM rrapTMM, 

~TO OHH OKa3HBaeTCR BHCTynaIDT 3a ~aCTHyID co6CTBeHHOCTb Ha 3eMnID.B I'OBopro: 

By a ~o ~e paHbIDe MemanO,HO OKa3HBaeTCR XHTpOaTb B TOM,~TO OHH COI'~aCHH 

Ha BBe~eHHe OI'paHH~eHH011 ~aCTHOM co6CTBeHHOCTH Ha 3eMnID rro~ HH~MBM~a~b

HHM ~oM,oropo,IJ;,nM~oe rro~co6Hoe X03~cTBo,a OCTanbHhle 95 rrpoqeHToB 3eM~M~ 

B ,IJYMaID,~TO BOT TaKMe 6~OKH KaK "BH6op POCCHH",B rrpoI'paMMe ero ~9TKO STO 

HarrHCaHO,~TO HMeBHO 3eMe~bHaR rrpHBaTH3aqHR ~OnmHa ~aTb B03MO~OCTb Kam~o

My rp~aHHHy POCCHH HMeTb STOT 3eMe~b~ rra11.3TO ~o~eH 6HTb 3eMe~b~ 

Ba~ep.Ho y Hac TaK K co~aneHHro rrO~~HnOCb,~TO BorrpOCH 3eMe~bHOM pe~OpMhI 

KypHpOBan 6HBIDH11 BHqe-rrpe3H~eHT,y Hac He 6hmo CBoero 3eMenbHOI'O ~y6a11ca, 

KOTOp~ 6H TaK IIocne~oBaTe~bHo rrpoBo~M~ pe~opMy.Be~b XOpOIDaR H~eR AneK

cae~a B~~HMHpOBM~a PyqKoro 0 seMenbHHX 6aHKaX OCTanaCb HepeanHSOBaHHOM. 

VI BOT TaKMe 6nOKH KaK "BH6op POCCHH",POCCMMCKoe ~B~eHHe ~eMOKpaTH~eCKMx 

pe~opM,BBnHHCKHM-Bon~~eB-]YKHH,rrapTMR POCCHMCKoro e~HHCTBa M cor~aCMH 

illaxpaH B 06~eM-TO B CTpaTerM~eCKOM ~aHe He HMeroT paCXO~aH~ B rrpOI'paM

Me peanM3aqHH 3eMenbHo11 p~OPMH HMeHHO TaKHM rrYT9M. 

Be,IIYlIlHM: 

- CrracH60 AH~e11 AneKceeBM~.H HaITOMHHaro Tene3pHTenRM,~TO cerO~R 

I'OCT.f!MM py6pMKM "3eMJIH M BOJIH" 6wm AH,e.pe~ AJIeKceeBM~ BeJIOI'ypOB, I'JIaBa 

BOJIbIDeBH3eMCKOM CeJIbCKOM ~HHMCTpa~MM M OJIeI' feHH~beBM~ 3eJIeHOB,feHe

parrbHhIti ~HpeKTOp rrpe~rrpMRTHR "AnbTCTpOM". . 

~ .... -. 
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ttOAroplll'unt. 

15 otmIOPl' n~..n.1TM pa2ntNHbIX 
*IMl:l(MXUI)r"ltUI.~" APlK"'KT1)&
ntnta. If AorOlOlHlllMClo 0 eo ... eenrwx AIIlo 
• craHllx • YC:nOPU OOAf'QTOlltorl M r!pOH.Qe

'''Cio9oa • ¢JeAepam.HOe CoepaHIlI 
MCntOI'a callO)"llP4lt118HMR. eo

:~~_~~,~'"' .. "."*''' __ KClMIn'ft" o6'I.eAIto 

~ ... 

.30 0ImI6"" ~8T ClIOto' pa6cn'y 
~I Kny6 llpeAllpMHM"UWI"M~q 
·"')I(_xoMn'HMII··.~ycral 

. my6a, ycn~ l"IlICTWl ....... 4IOPMw pa. 
GaN. MaR cnlMltlanWtlotX xOHcy,....lr.~. 

Bee y<tacntMll" ~tI IoIOmtI DSWCI> 
MtIfIoCIII C C.IfIIOM xo ..... eptfecKtiX npeAf'Go *.,..." tI tlM<I!OPM~tI. 3aot,ll.-. ..ria 

.. ~ltITl\7ry"6lnpe""pttHtI .. .nmltMtlttl :H. EiopMcUII. 

'. ·T~1JtIICT c..m .... Ce:lOMOU Of> 
1tOMnIII ftJlHtlt1OlMW1 *.tfClllllt MYCI. SO 
~_'12"&COI10""MYTcoctOMftII'.,.0 
.~ AJII'I ICIM'I"IIMI MypMattcKoll 
oen-. HI n~ "nocJIAeJ'IlOI" nPllrl\l' 

:~"'=~ ~MCmI ~~ 
-=!""""~'~' 

t.to- ~pttIoI_ tIaI8'f t.M~'" 
-" 1:f10MC0P01Io KCITQOW.M .oryT CTI"J\o 
~M..,.nM. pyI(~tI. 08MII,," 
.pw ..n.-..o-OT nona. 
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6113HEC: C 'IEM ErO E,4RT _ ,. , . __ 

XOlfeWb HalfaTb 

14A14 14 Y"l14Cb! 

HH'M " peanH'IU"IoI, 3a 3TO CTlOAYItT O'nllHI> 
xopowo nnaTHTlo. HaCTO!'Iw .. A nplt.ll.npMHIoI",a· 
T81I .. :no IC8rna rIOHMMallT. 

HaIlOIl.U. ocnH 1101 COIIceM C03penM AIlIII 
nP'AnpMHlfMITI11bCTf18. 1181( 81M lIall_CIII • 
ect1M ycnewHO peWIIM ... nllpl"" M aTOp'" .• ,.
AI<llH··. TO ace pIIHO. cnellYIIT Ao}"!1mtCII1 
Hie .. MInO M IIHI(Ot,(l1 He Y"Hn paCOTlIllo 
C 11IOA!oMH. 31'0. nolllanyil. I "PltAnpl'lH ...... 
TenloCT1l. CIMatt cnO:O<Hoe. MOil ¢lMpMa eAI. 
H. ClYWMnae .. All pua no npM"IoIHe IMyrpl"' 
HMIt ··PUCOPOK"'. OIl83b1laeTCl'I. HltnloU ".lie
nan." ¢lMpMY H" c: nOllPVf!IMH. HH C P<lA' 

n.pttCII EiII5yx _ ClCHOII~IoHMI.4-II· l"CIIIopMT 0 ApyrOM: Ati:peHwll lI.nHTlln IISII eTaeM1-IHlCaMM. a OCHOIIt tll,"IIIHbI nIt1ll8'" 
Mm ... MOCtl~.¢ItrpM .... "nap"H. nenco npHwen. TaK nerlO M nPDJl88TC11. TOnUOnenolweOfHoweHMII.ECJlKlbln8pe-

(:1Ipnc", 6MaMOOII_ '.MMM..-rmt pc., EIeeM. KtO 06PltIlleTCI. DTI"". np~"'.pHO :::~p~:~~~::~~!;:~Z~;:. ~~~~::= 
wacm. neT "11CJI«IICOo alC a •• CIfMT800 ~~ .. r:::~ .. ::~ Mvoo.. HiI'J"llI"t1oaI IICnlolTIIM .. e npoIlAeHHblM ... 
8T. CTOtrr HII HO ..... s· ... :til una-r- noHllT'lo foIaX.HK~. a~paOa""BlHIIIIt AaH8r Mw T8ne~ npeArlaraeM lee .. IIIS:O<IIYWMM 
HWIC COTPYAH""_'"" .120 IItoICOICa- _ HlllpocTOe Aeno .... aero IIIIHtIlHHa OAMS CTlI"no npe,!lnpMM""'ITOnbIlH'IIaMtI paOOTY 
KIIICCtfWll Cl"MqM8IIIICTOII pa6crnuOT no :mI1O C.p..-pa. n08O.II.oJTan. .. e MOIllII'f. oanb I eoOc:TeeHHblx l:II"puax C .. CnblT8Ten .... bI .. 
1C0NT1"IlTIt •• S ~0CT1f .WAM.... H rono .. t4a 90 nOOu8K1OIJ 3S0wra TIM. 1(810 CPOIiOM 3 MIC'UlII. Hece .. 38TPIn.t. nnaTil" 
IOTCJI" Ad OCHO ....... H.n".M"",,: C81CT11 ICOHUIII C IIO"'IIlb1M. ,(IOMOY. Aen.MH... 3apaOOTHylO M8TY - TonbllO ClCytlloCTInltll 

nep..- - ~.HTP Mnt,qyH.poAHoro COo ~:~~:= ;:!:~~~Ilan. - AeilCTlK- ~= .~rH~:M~~:~~~o'n~':: ~:;! 
TP1,qHMor.cnrll. ,. .... tolql'ltlcll op,.._ CJ!oJkHH 1C8ro ",e"IIlHII.",. pa6onl1OIlIMM MOICI 4lMPMY. He pl00T8er cel1'1ac HK ollHa .. 
HM,~eI1 •• JK,qJHIPD,qHWlC I(OH4Ht~ .... Ii 06nacnt oOPIl30Bl"M)I, I lIeYK". no MOMM MHorKIt 3aIHAYlD1" .. eweMy CnarocOCTOIl' 
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COli no.WW • ....,. ~ •• W'M. ce.... nOAACII"Cb KaIlOUY-TO nCMxo:ry. Ka!!; BIlle· He- paOoTs IIll1AulIT1> "eTbipe "aea I C"(T1O:M "A8' 
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onloll". ccIMPe D6pa0UHIUI. :i.OHOII'" =~. ::':! H:~':"'c:O:c!~= n;;';'::''::..':t-:~==:'~°ItQ'4::H~ 
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H3,q11nmtoCIOIA " :8ICOHOIhI'HtCKMA OT,q... cecIft. • _ ~alOTCR. 8 .... CMWCJ1 aceOl.\MltltlM? 
n ..... HeAlIHo "njpMll8capM1C" co:a,qa.- _ No RmI TOnI, fITOOW ~ iNto6o - Pll.!lyM8eTC:II. He It ynpllneKK". Hau 
n. *""MIIn.~. rOTO.1fTCII lOAtI_ rronpo6o .... KeIlDle PlII""'A'foo HMllllllleHa"an"HHLlbl KynpllnlHLlbl lilt KYJII:" 
JC oncpwrMlO ~PII'" co...cntOe npe,q. I4MIt ___ AIIno _. tn"O otl"OAXl' ,....,. M .... 3T0 "MCfQ 0llWltCT88HHM oaOars. Uellb 
npM~. ' • .....,.....,.. MAl"lJIIWOoPI? .t: -C0"3,qan. Man.H1oIlHA ICIPTeJI". Mw CTPIIMtfo 

Mate« • n.,.... 116yJI: n9M.nIIMO - Mw • a~Mal(tlM ··PIIllYt.'" MH(\(O ro- nHCb. '<ToOw • aC:COUHau,,1O sownH nPB,I:Inplof-

~=~~R~~:';'~=:: ··E::Z==a:=;;:H:';: ~:=:5!!~~::~~~JE:E:::;:; 
TenIoCTllOM.~'" OT w.ollWfOA HW. "31,q8'IJ(H". AIPIll"M M OOWMJC CPBACT1i Ha OOSAU",. CoOH. 
,q0Ct0l Cpa6oTManpanoAlllaren.. .... EC/tM MOlCOAHU nOI"qlll'l: "f! XO'Iy IIIHfn1>C11 pae_ no O<I.peAH a o¢IHctlI ¢lMpM. nOldA 
orecmnenltHoA """"""""'t, MHOrM_ 6M~HCOIil. CClIAIn. CIOIO 41HPMY. HO He lcernl 1C0HIlPlnlwlIi. 1lC1"J)It"tI K"'ltlOT 1I1tna-
COl....,. ... TO oe,.....,.n..., .... A tlMS- IIHlto'. XIX no ,(IlnaltTal". 10 n_paoII. "fTC aflO ocMoay. Odl~U"8fU.HO OO"'_HMIISMQI 
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• n.pltCll AO .. ......,.. 06pIlTHOII.". "CIOH 8Cl3Io1OIIIMDCTM. It :saTIIM Ka" ...... c "AS- M TIIHAeHt.lMH e :IIIeHCKtlM AIIHlIIIHHH. nb/T1leM' 

JC~ CWMI .. xcrntIOCf. nO:lH •• O- == ~=:;::on~o::p~ :e:c':.8~=M~~?~:';·:Otl;~:i; 
MII1'WJI C npeSM,CIIIIfTDM IQ:OLtH.~ M,llYMITlI. 'ftOObi nOKJI,.." lSII ycrpoIIIl 3TlI nOH"llMleT. 'ITO 311 lICe cnllAYItT nnaTilT1o. ~Co 
nplfAhpMHMMann ......... 000pIIJ'I H8'... "MUIIHa Ctnl'HlCl··. IIIIIC OHII p86ola,";npoo. MID"ItHHe COCTaIlJl"lOTnOCP8AH"'1I1CIIMe noo-
IIIIItTCII"Pa,qyn"... , TOI caler. MAM M }"!MCIoI. l uelfTbl; UW Aoroeap"ueuClf 013 H"~. ycnynt 

- naPt!'», lUll. "MIC'nI 06pe .. a~ e ... Ec:nlf ecn. H,IIIIII. HO H8 nOOA)"MIH .... lxa· 01lUW180'" APYf APYry no ceOecTOMMOCTH. 
WJ IICCOLUI."ItIO- _.......... _lIn.1OB:\M HM3M ee peatnor.I.IqMM. HeT AltHer. N. coO-' KOH8'lHO. nOM"MO cnOUMIlI1"HI>!II cCopoa "bI 
cnn. ,"*,qn~MM1 iIfftI..... C1"UHHOIl4lMPMW MI1M naTIIHTI. MAM IUJPOAlIl' IlImfItMO Ollll4aBMCA I pa00'l8'" nopJlAIlIt. Ec:
.. _1IOItMIIIITI1 .• " CIIOIO It,QelOl HlI!I06xoAHMO yMan. AIIIiIJMT1oC:II •. nil HlI!I06xoAKMCI. c:oOHpaeMC1t. 11811 T"Mypoa-

-OOplUl8lOfC111! 'IIC!O. KaK npalltll1o. npo- 'f1"06w TllOI'I tl,ll,1lIII MI ycrapel1a. Ha ''"npcrryx' CI(MI IIOM'M,III.,.. H BblPV'lBeM nonaewero 
CAT A!IH8I'. nO'l1tMY'"fCl"1CeU I!I,IUITCR; caMOII n.... VI. pDYMftTCIII, )"IHntQI. f.'IMT'IoaI' I TPYAMYlO CKTYa\tMIO .•• MeIllA'f npO'IH". 4lI' 

HO n9:l1l"'. MOllleT CbITh. ~"'ltHHO n03T01l)' 
HaWI 'CCO~MIUIUI - AOnrOllllm!lnb Cpe,qM 
:o<ltHCICMx06~IoIHetllolll. 

-K.tc:~"""'n ........ "P.R)'nI" 
OTHCICIn'ClII I: "A" ttOHCOnMAllII,MM *'MCIOOI 
..,MtI:IIlCMi, 06w.clMMeMtI •• ,1:\ ..... """" 

- Cfporo rOIOpt!, cell"lc ° HaaroJiIUleA 
1C0HCOnM,I:\lq1fM rol~ Itwe P'HO. CnHW
ICO'" .w He.QOIOIP'IMIW. 'lT06b1 tilt ClCua,.., 
nOAO:Sp/CTetnoHW, AP)'T IC npyry .... ~X~ 
~ nDOCTO :sali'fCTlolMU. MttOrlll en"" 
waT no". yon .. lCo ceOtll .•. 1D0p"'l l(J"I"yOa.llX 
Oanee KaM.p"orO ;otltHCIIDro otnoeAHMIttIIIJII. 
no_anyll. npaIKll .. HIl.II. H.utlKOrQ .. aCIIIT"" 
I oO .... AM ... HHII ObITb He Aonlll}f(l. HO lCoop
nIlHI4HII Heo(IXOnllM1 - KIIe" • llano",. TaK 
H no OTAln"HW'" 10npocaM. TIIC 'fTO MH, 
,awl MAM ° 1C000rpItCCOM IIII1MlillOH Kon1tCXo
ro nOnyocTPOBi Cm.,lIs .. nOH"nlll. OcoCetfo 
MO celloolae luc .. e IIOOPAIoIMI~11II _ AM con ... 
A4J)HWx ,(IellcnHIl HII IblOopax. /'Ilwa acco
IlMlllll1ll npe,qnPMHH"aTenb .. MU xOTena Obi yo. 
TaHOll"",nlpnlepclIHe OTHOWeHII'I C llaWHM 
lUlyCO. '")I(eHCIlIUI XOMnaHKIII ... Aa~ APr
:o<tln. ... .11911010il OCHollel 

- nONlrlllO. 'ITCI .... 1'''1 A.no ..... 1fYJIM .... 
"ltllOI "PM"'" llpeAtlOIllIMM. .---..: 
C 'AolimlocnMe .. B :SIMIO'fIt<lMII HI .... 
(i_AM PICCUIIItff9. 'ITO M~ npo. 
10,11'" 11»'11*1 "nl,",HI ClPIMC" • CnMlIUIA
w-..".. ••• 

- C Y.IIOllClnhCTUH •• npKrnlWl10 IlCeX, 11:0-
ro :rT1) 3IMlIT8pecyt1T. npHHlln. Y"ICTlIe 5-8 
A8Kl.OI)ft III MOCICee IJ "SlItA'fHIPDAHOM a ...... 
n03KVMe "/1113&11-1 M CH3Hec:··. MOJII:HO Y'l1ICT" 
SODln. • ceKqHII. 1oI0IIIHO eblCTlJl1'IT"b caOM 
pa60TM HI! 1m"1rfPC ··,[1H:saA .. ,93··. "'011110 
npocTO nO}"lacTlOlllTb I OliHOMMfIloIHoA elr 
eralKe. 

19-20 Aell.6p1I COCTO~ ce",,,"sp-npat(~ 
TMkyU •• ,I1lut INC. AEInOlble lIIe"I1IM"w··. II~ 
pwA' npoeoAIffCR CD'M~O c P~lIoA 
aIlQlIMMItAyrtpIMeMI'ttI. 

neAaroroe H oprtlHIoI31YOPOli HSPO,llHOfO 
OOPUO"MMII nPMrnSwllO 6-8 "linPI' 1994 
roAi Y"lcnO..,.". MltJItAYHlpOAIfOA KOHctIe
peHUMM "WkOttI;: r'lpoCineuw. peuilMI'ttI. nlto
cn.IITMIW", npolO,qJJT Be MocacolCll"lfR A" 
"'PTI .. etfTOCIpasOIl"IIIIItI·'Y .. ~nloCtlut .. 
~··.s.cntlY.lcecn.Y"IfTIJI.,,"OUTOIlIot. 
O~311TeIlWlO HlnClIIJI"m tlx. 6YAItT'ITO no
CMarpeTIo M nocnywaT101 

B anpe.ne 1994 ro}!. MbI rarnlHMCSII npo
DeeTH MIY"HO-flPlllC11l'leeqtID ICO .. ¢epeH~HIO 
··~cnl. M H'OOA"IUI 1I)'nb1)'p1". 

VI kOIl_o. npHllllllATe caMH Hil MIWM 
II)'pcw M11M npMrJlIWlm I MYP"'IIICK. Se.Qy
UlHeenlUMMIICTbI II oOnllCTM CyxrllnT8pc11o
ro yoIltT'& 8. nanMA. B. HOIICI.ll.'Opcx:MIl, 
H. nIHTfJlHI. I T81C"ce cneLjllaJIMCTbl no Ttl
MOIll8HM()MY IIOtnpOnilO r010110i II C01lly.llHIf
<jecnsy no IlCeM MHT"eP8CYlOUlHM sac eonpo
~ •. 

..,~.n.UJT1I,mE8A, 
AoqIfHTMM'M, 

YMYrH, 
1283.~lnoII1pr1tOM1ua.ftJ" 

IIQOPO .. EcTl.fICI,IItTV!M. 
YCT8I<OlK8,11I1KOAII\lOInAn. 
,/lMCf&lIUIIOHHblJlynpaanllll)llO. 
nOtllalltNlHIIII"AlIOMarHlITOI: 

HOI.lo .. nblOTePOtl· 
PllIOHf ""nopJHloIlI TI_' .... 
nllpeAIIITK .... QTI'Iec:TI_ 

C11IItAIPf· 
Ycr&!lOIlCI IlIL K"HeCltot" 

61nK3U. 61nK4L\ KI tlOYY y L' 
/li11NoQl. 

6cePIOOTblcrapatmN!A. 
Ten.~lo-18c9Aol2.cI9111J 

'lU.OM'lotxll,llH"x, 
1285,·CpooIMwjI ptMOMf..,... -Ten. 33-91-97 c 17 AO 20 I,. 

AMnltO. 
129ot.CpaoIttwII,..."omn. 

teltMllIOItOLYCTlH ...... '1R .. ICI,QIIII 
AIPW nAllICEKAM. Mo.qlallO'WO' 
A_.~ ... &:ePf.OOTWc' """",. 

Tan. 9-24-5& crporo c 9 ItO 
'I1IC..l(powIiIlOHe,llIlJlWlIfJCI. 

131"'. P._ ..... 0!16_ 
--..---. 
Ten.~cI[)AOI2"1c. 

1W.~""'''TW 
~Onpnmlell. 

TIJI.:2·73-n.tI-31-3l!cle"ac. 
. 13n.~,lllTtlc" 

~~"nero".M!rQT'e 
nIlH"lII8T11Iot.CIIIA,IIMAltllIIot" 
rpl(j!tloteCnx 6yIUle1OI.. npcMr 
trIIe4l<m!III'IeHOL 

Ten. &00-86.. 
1.402. CpoonIWpellllflTIILTM' 

IIIMP" I nape. p-!ff C 1"lIP&~ 
Ten.&-r0.54 . 
1.413.01lVl1Nl1l~1IP 
~~_/fII!I* 

, .. -TIIJI.:J3.83.63c 14{11J19'1ac. 
le,",lMIT~ 

1I-..nopn1.a~~ 
poe.~Kynr 
lIIS1rN1Cn1RwnoprHYICIren.· 

A~~:3I..Q6oMC10AO -. . 
145e.1'9IitOIIT~~ 

"..,.. VC11IHOHa ll:lCD,II8I101.nc. ItIIXNlI1 .... lAI,Ilto.-
TIn. 9-84-13. 
1451.1JftIowT ... ......,.. 

VcntHOMrIA8tI\I.AI'POII
Ten.W1"". 

KYTUIIO: 

i~1~,~' 
t7PORAM: 
10W3.3~ .. _ 

~1fftJI~!J,W:·~I1::'ec. 
Ten. 3:J..03.721nOCJle 17 'lac. 
1451. HeM_ rtM.NMffO • t1tT 

CCII:nHnftltl.A09DfOo \ 
Ton. 31 .... '-14. 
1454. nllIH...", nepcM,q..0 

~. 

TIIJI.5-11-49 • 

OSMEH: 
'171. 'l-IIOMIt.. 1IfIIIUt. 1l! 

45 o. II. 111111. p.M. IlQUHCTW pa,a 
3-11 :tT~ HI!. 2-«01111 KII. M l-1(ow~ 
C"AOMCTOi. 

Pall. f8rT. 33-09.oB. rnalHOe CTapTO ... h'liCanlnln •• 0CTafl1oHOe If V"'M"'bCR1 EcnH '"'110"11 He YOtnollO HCJCIf-~ MHlTWIPHOCIlI II IlSJIMWHIA On"3DCTM eraptt
MO~ ·!".~~~~eHHWa onbIT ~tI,IIeM.~MlIopowonPlt,QC:fUnlt1.~~'; e.g! ~.", •• nK<j1fY1O :O<H,H_npyr APyr. 

t":~a"@l~~f.~if~~ 
MHO«I'4II'CIIetlM_ onpocw yt:TIlfOo 

IlIITtI, on"O Q.Mrpan....ae:MICfO • flO
AepoGa ",enoeofl • .,...tlHW ADnlllll .. 
3J.H""*,,, ItOCTIOMO 1tl6KOIt. HoCII" 
"anlonnlT1l4i. 

,Qn"cnyIlll:Cw ... M6ClrnHnpMftltI .. 
MO~CAJIKHHIll" pyx._.JTptto 
"eM ClMOli alTClPMfll'MOl MIT1l4i 
- ClpoIJ I .enlC'flO nonoc1fY. ll)"f
W". ~..,... AM ,qWIOIOrO M'''''': 
T8M~tlll. pw.aNTO-koplNlI" 
BiolA. 6e.1ICHbll. 'TeMtfOokOPtNH8 .. I1. 
~pwll. yt.IIIMMIHOoCtIIf"i, Cltemo-elt-
MHA. . 
HIHlHtltHt~l.IftIMtlttItItTlMM 

AM,qe.notIOf"O MITWI OfCatallltClo ,~ 
1\"'''1011, Opl.lI. .... 1ol1l. call1mQo{lIl'' 
aWA. -.pkO-:IIItutrWR.· nyprJ)'pHwA. 
H.IItftCI-f'Ony6oIl,~Il,IIIPII"a-
kpacttwll. • 

B TO *e ape_ Hll!6onee np!fIfT' 
HWMtI AnI MyJI."RH 0ICISIn1tao l\eeT8 
M~GJlItAItOoJltlIllTlolA. o.llle .... A • 
One~oawA. pa:soawa, T8"HO
g1Htlll,'tItPHloti.08n"",",q1HtTIIPIIII" 
"MMW.pWJIlItUTO-«Optl'lHftlblA.kPIJO
HwA. KCTaTM. n8()ll'l1lCtnlM H ttaeTI. 
OfTMlnfAlOUII'Ie yY:III .... H: cePbllI, ,.. 
niH .... "pICO-IIII1rT111I1. -OPIHIIIHWI; 
JTIl&tI,qOawll. 

npe,qno<mtTellWlw f1tI .... OIl II'" 
cyHICLOAHlIKolCllllllO'llTClllnlTllTlrl 
C pHOyJl:IIO". YOnpWII1O'fTIfTIn .... w 
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Initiative 

Celebraring Init"iarive 
I 

naRussiathat,oftenisportra~asanationin 
chaos. some citIZens IlJe emergmg in prorrunenl 
roles af leadership in a wide variety of fields. 
Alexander Auzon. for instance, has spwred the 

growth of a movement 10 defend coru:umer rights 
against unscrupulous manufacluretS. Mikhail Plet-

nev, a well·known planisl.created the Russian Na
tional On:hestm, Ute countrY's only orchestra thai 
is independent both ot funding from the stale and 
from government control ov.er Its repertoIre. 

equipment Russiadesperatclyneeds.Anothersci
entlSt, Olga Rornashko, has devcIoped a £aceaeam 
thai combines a recipe saId to date back. 10 Em· 
press Catherine II with the: fruits of her own re
searcil. Now she wants to set up a women's bank 
that witllend sIan-up capital to other Russian 

women anxiow to 1aW1Ch tbeirown businesses. IOlWminRlWabyolforinglripslOfar.nu.g"",,, 
Ihalstandardtourislguidesncvermenlioo.. 

Biology professor Lily Sibeldina launched an 
enterpnse to manufUClure some of the ml!dicai 

AndrcAnanov.formcrlyalheaterdirector. has 
revived the glorious craft of jewelry-malang in the 
style of Faberge. His work has already won prizes 
in Paris and Monle Carlo. 

Olga Dugina has broadened the horizons of 

These people and others everyday arc ooming 
{olWllJt!totakelherisksnecessarytorebuildRus
siainlOathrivingnatico. ThestonlZoothc;cpage5 
are a celebratiOlloftheirindividualinitiative. 

A new Russian revolution 
consumers fight back 

Agency takes tourists 
off the beaten path 

By Dmitrytvliev 

A
majOrChange in public con
sciousncss is taking-place in 

~U:~':uI~~r~r'J:Of ~': 
tcding oonsumer rigills. All over the c0un
try. dissatisfied conswnen; are filing law 
suil.'lagainstunscrupulousmanufacturers 
and they usuaUywin theircases. 

The C01Jl1s have been ordering man
ufacturerstoreplaceddectivecm..home 
appliances. electronic equipment and 
other consumer g<KXk In addition. man
ufactureISare being obliged IOpay a fine 
that is rumedovertotheconsurner, moo. 
dition to compensating the consumer for 
moral damages. 

This turnabout in public life is largely 
the accomptishmemofthe Interrutlional 
Confederation of Consumer Societies, 
wlUch_throughoullhefonnerS<> 
\'I~I Union, and more than 60 regional 
oonswner organizations thaI have sprung 
up within RUSSla. 

"We lived through several stages be
fore Ihe idea of protecting the rights of 
consumc:rs was finally accepted," said 
Alexander Auzan, presIdent of the In
ternatiooal Confederation. "W'hen, in the 
early 19&1s. we first e.xpn5ed our views, 
the response of government institutions 
and major newspapers invariably was: 
'What's an lhisidioc:y about'}' By !he Jale 
19&1s, we wouldhear.'AhlTherc's5ClDle
thing in what you're saying.'Today, offi
daJsconunent'Whoonearthstilldoesn't 
know about it?'" 

The developments in Russia are simi
br to the spread of the U.s. consumer 
movement in the 19605 when Ralph 
Nader sued General Motors and won. 
The only difference is lhat in the 19605 
IheU,",wS"""WldEuropealreadyhad 
a full.fledged consumer mO\lement and 
the Nader case just provided impetus. 
RLtiSiaisjUSloowembarlciogontlWroad, 

No one would have even considered 
the possibility of discussing consumer 
rights duringcommwtist rulesinceitwas 
implied that the state would protect the 
interests ofconsumm-

Auzan.aprofcssorofinstitutionaleo:>
nomics al Moscow University, says he 
began his involvement in the movement 
by theorizing about the rights of con~ 
swners.Uwaswhilehchasstudyingeco
nomic theory that he came across a blank 
spot Economics in Russia focused on 
manufacturing, trade unions and the dis
tribution system but said nothing about 
consumers. 

A chance experience made Auzan 
tum his attention to the problem in 19oo 
after he had spent the whole day stand
inginalongline jUSllO buy a New Year's 

trce in otdet to please hisson, 
. "I stoOO io line, observed the crowd 

and was anw:ed," he said "People who 
bud navel seen each other before turned 
out tobcverycapableoforganizingthern
selves. They set their own rules for the 
sale of trees. examined the qualityof each 
tree on offer and prevented anyone from 
pushinghiswaytothe fronlofthe line." 

ReaJizing thai the gap in protection for 
consumersoouldbestbefilled by the peo
pJe themselves. Auzan roncluded that a 
professionally organized association for 
protecttng the rights of ronsumers could 
be even more effective. He devoted the 
next lOyeaIS tosetting up such an orga
nization. 

Tangiblcch.angesinsociety'sattilUde 
toward this problem began with Mikhail 
Gortxdtev'sperestroika.Duringthattirnc 
Auzan and his supporters published a 
oumberof articles m leading nelllSJl<lpers 
p.JlI1ting out the need to protect consumer 
nghts. In cartieryears It would have becn 
almost impossible to carry oul sud! a pro
gram 5ince the government would have 
viewed such ideas as here11Cal and prob
ably would have labeled the authors as 
dissidents. 

But when consumer societies began 
appearing all over the rounuy, the gOY
ernment failed to bring the whole move
menl underitsown wing. Today the In
ternational Confederation of Consumer 
Societiesisa noo-govemmental publicor
ganilation that follows the p3ttemsetby 

the World International Confederation 
of Consumer Societiesand,asa member 
of the intemational group, receives its fi
nancial and moral support. 

The first consumer societies appeared 
in l~inMosc:owandStPeten.burgand 
were founded by groups of intellcctua1s, 
who included economists, lawyers, sod
ologisls and journalists. Regional societies 
in the provinces sprung up spontaneous
ly al about the same time. 

Soviets remember !he late 1980s asa 
lime of total shonages. Tht! stores were 
empl)' and people could nol buyeven the 
~implcst items. Trade was strictly regi
mented and people had to make an ap
peararu:eat the store every day in order 
to take partina roU call-since aU po
lentiaJ buyerswcre entered on a lisL This 
was the pnx:edure that came to be known 
as standing on the "black lines." It was 
duringthalbmerperiodthalortJinaIycil
IlCllS started thinking about tht!ir rights 
as consumers. Today virtually every 
provincial center can boast its own con· 
sumersociety. 

Auzan says a major breakthrough in 
public awareness CIImc when thc con
sumersociety weJl.tmter Luxe,aMamw 
store that was adverusmg fake jeans as 
authentic Levis. The consumers won and 
people realized lhut they should carefully 
registertheirpun:hasealastore.,holdon 
to the receipl and evenasJc: lor a proof of 
quality or safety ifnceded. 

These simple procedures are widely 

"""PICd in Europe Wld lb. Uniled SIa", 
but they still seem strange for many Rut
sians,Arecentopin!onpoU,bylhe_. ' 
natlOOal Canfedetatioo. of Consumer So
ciedcs.hawc\Icr,has&howntbatRuasianl 

~Uc=::J:~~:!:=~ 
have started asking stores for reo:iptsif 
tbeyarcv.uriedaboutthcqualicyoftheir 
p"""""", 
Todaya~<msumerlegal 

service forms part of the International 

~~~:n~~f~~~~~ 
court A group of economists is devel0p
ing a cooswner protection sys.tem on the 
municipal leveL And aconsumer maga
rin~publishedbylhcoonf_and 
called Spros-the Russian word forde
mand - is beromingmore widely read. 

The mO\lement gets help from Rus· 
sia's Lawon the Protection of Coosumer 
Rights, which look effea in early 1992. 
But Auzan says the law needs strength
ening and the International Confedera· 
tion has already prepared. a package of "",-.,. .. 

WhiLo RuWa awaits a new ParliamenI 
in order for the amendmCllts to be con· 
sidered, court hearings on violations of 
consumer rights and interests are contino 
uingthroughout~counl%y. During the 
past three years, With belp coming from 
the con!edcratioo'slBwyers. some 4,coo 
cases have been won and another s.coo 
suitswercsettledoutofa>Urt. . 

Andre Ananov revives the Faberge tradition 
By Suzanne Possehl 

A
ndrt! Ananov hkes toteH the 
story of how he challenged the 
prince of Monaco to a game of 
roulette on a table encrusted 

with diamonds. rubies and sapphires. 
Tht! prince declined. and Ananov 

brought the miniature table thai he espe
cially maoe for an exhtbit in Monaco back 
to his jewdry store in St. Petersburg. 

Flashyand fast-talking.Ananov, 48, is 
unl:ufRUS!iu·sfin<..'Stjo:.'lwclllrssitlC\lCarl 
Fal:H!rgo:. Hiscuslomers mcIudtl American 
aclor Gregory Peck, world-famous tenor 
Placido Dommgo lind Princess caroline 
of Monaco. 

The fonnermoxardriver and theater 
dir~ctorsays it all began in 1974 with a 
chunk of silver and a Cewtools-prcsents 
from a fnend who moonlighted as a jew
clrymaker. 

At tht! time. Soviet law prohibited pri
vate citizens rrom working with precious 
metals and gems, Jewelry·making. espe
t1aUy m the ornme pre-Revolulionarystyle, 
"",IS considered bourgeois. There were no 
~htluls or nI~ht classes. It was almost un
pu.sible 10 firl1.1 books on Faberge and the 
other great Russian jewelers who had 
madt! pieces for the Romanov fanuly. 

HI started at zero," says Ananov, the 
'>On of a mathematician and geologist 

HIS Keen e'f<:55tudied Ihc object1 pro
ICCleu bygla.'o:>c&csallheHenniL<lge Mu· 
\Cum and other palaces. Family friends 
would lI~k him to repair their heirlooms. 
"I'd hold Ih~ plt!teS, turn them over and 
owr . studying them like a book,~ says 
Ananov. 

Ho.: would pretend to stand in line al II 
jewelry rcpmrshop just so he could watch 
Ihe cxpc:ns work behind their glass wall. 
At last he caught the attention of one 
craftsman. Over a boltlc of vodka, the malt 
tllUg.h1 Ananov how to make a simple gok1 
b~no ami se~ ,a single stone. 

mangled hiS right hand. Ananov taught 
himself how to shape metal mto ornate 
scrolls. set stones so Iheycry I1kt! tearsand 
make fiery enamels for his pc:ndanl-si1l!d 
cggs-rep6c:a.softhe Fabergt: Easler eggs 
given by Czar Nicholas II to his wif~. 
Faberge had over 100 TLocipc:s for lhe I1UIg
ital enamels. They wen: losl unlll Anarul'l 
rediscovered 00 of tht!m. 

of impnsonment if caught. Ananov sup
plemented his meagerwrcctor"s salary by 
rnakingjt!welryforacquainllUlcc:). Themo
IiYe wassunple. "1 wamoo to have money 
10 buy food," he says. 

Arlanav insisted that hi!. dientssupply 
the materials- an old wedding band or a 
loose stone. He knew if he wt!re CIIughl 
*Hin~lewelrvhew()uldfacc3thret!-year 

dustry." lfthepoJicecaughl hirnwithpre
ciOUSIaW materials, hecouldbe jailed for 
15 yearn for hard-cwrenc:y speculation. 

The KGB raided hisquarters five times. 
They were lOOking for diamonds but 
Ananov had hidden them weU. 
Onc~,ashewastakmg~ postm 

he had designed to publicize histheatrical 
productions. the lettering began tocrum
ble. "At that point 1 realized I wanted 10 
do something more lasting."ln 1981, he 
left the theater and beganaeatingjewe1ry 
full time. 

In 1989. Ananov became the fir.;t: Rus
sian to receive a license from the govern
ment to work. with precious slones and 
metals. He opened a studio and hired 10 

""""""", As a theater dircdor, Ananov had mas-
tered all aspects of the stage. He recalls a 
lightening specialist telling him il was irn
pcxssib1e to hang the lights the way Anano\I 
wanted. "ru climb up thCJe and do it my
self." he told the man. "And now, you're 
rrred.." 

He is just as tough on the 80 appren
tices who tum hiS designs into gold and 
gliller. Hisworks have won prizes al exlu· 
bitions in Parisand Monte Carlo. In 1992, 
he openeda storein the Grand Hotel Eu· 
rope in St. Petersburg and is considering 
opening a slore in Paris. 

~r want to tackle more and more diffi
cuJtpiea:s."hesays. 

At the request of Prin~ Caroline, h~ 
is cres.tingan egg for the RedCrassOtar· 
ity BaU Ihol will be held in Monaco. The 
diamond egg opens to reveal SIlt miruature 
goldfrarne5witb jXlrtraitsollhe pnncess's 
family, 

To Ananov. there is nothing peculiar 
about a slruggling theatrical director be
coming a world-famous jeweler. 

-Ifsa typical American story," he S3.f.!. 
"Every cowboy can become president." 
he adds,quoung th.: slogan that had been 
patched.~nto ~~t! American blue jeans 

By Irene ErtugruJ 

O
lga Duginastartedlife with few 
advantages apart from dogged 
detenomation but in the past 
year and a half she has built a 

thriving ttavelagm:y thatspecial.izcs in un
usual and daring lOurs 10 some of the far 
comers of Russia. 

Foieigners who are DOl new to Mosoow 
react with a yavm tothe many offers from 
RUS5ian travel agents to guide them around 
the Kremlin and the cities of the Golden 
Ring.. But the more adYenrurous will leap at 
an opportunity to join Dugioa on a flight 
by rickety helicopter to the remains of a 

Or how about spending Ouisunas in 
Yoshkar-Ola? "Where'}" the foreigners 

~~::!~~~~~~ 
to sec there," Dugina assures them. 

NOI al1 of Dugina's 

ougma_lhem-wooId_ 
sooveoirs to the typssts when they returned 
from their bilvels. 

"A small sombrero was Mexico to me. 
a plastic shower cap or bar of hotel soap 
was New Y art, .. she remembers. 

Owing those ye&S she took every op
_lOlmdaround"""'galhe<ing 
knowledge that proved invaluable when it 
came tune toopcn herown travel agency. 

Dugina was determined to improve ber 
EngIisb and took the entranre exam for the 
prestigiru;MaurialThorez _alFO<
eign Languages 00 less than twice a year 
for five straight yeaB but failed to gain ad
minance.Onberllthny,shescoredha!fa 

=~t:""~~~ 
inawa:l al /ast allowed to attend tlleinsti
tute'seveningdasses. 

Hernexlbrcalcwastheoppottunityto 
trainMan English-speaking guide for in-
10urist, a post &he held until her $On was 
bomthrceyearsago. 

Staying home with the baby was fine 
but with her husband 
work.ing all a teacher. tours ate 50 rugged. She 

has taken groups 10 the 
genIle!OWnS aI Kin""
rna, Yure\lels and 
Palekb on the Upper 
Volga,oo.acruJSealong 
the lrtysh to Bolsh
erecltye for a folk festi
val and to Peredetkino 
on the anniversary of 
BonsPastemak.'sdeaUt 
-to name a few oflhe 
pioneering itineranes 
thai heroornpany,FeIix 
Tra\lel,offcrs. 

"I learned how ::oo.mont2..,;= 
to run my own 

agency 
through trial 
and error," 

fantwitbhermother-in
law, Duginastaned LO 
freelanc:easagwdefor 
indopeod<ru~'" 
up by colleagues who 
badJoftIntourist. 

Afterayearotwork· 
ingfocOlhets,ougma ... 
alizedthatsheooulddo 
........ Ihing. 

Dugina, is one of 
seveml former lntourist guides who have 
fonned their own travel agenal:8. But even 
her struggle to join lntoumL and move into 
the coveted slot of Fnglish-spcaking guide 
wasnoleasy. 

Dugina was born 10 par=lts who klQ !he 
countryside to work in Moscow factories 
and she grew up in a rough neighborlJood. 

Dugina went to an ordinary school and 
got nothing but ailicism fromher English 
teacher. Determined to improve. she per-
5Uaded her mother 10 give her money for 
eyerungdas:sesin English offered by the 
city. Aflcrlhree yearsolemacourses, Dug
ina had her revenge - firsl prize in a dis
trict-wide English competition. 

After secondary school she worked for 
a year on an assembly line allhe Paris 
Commune shoe factory. "U was so ex
hausting thatoften I wouldn't have lunch." 
she said. "I'd justdoze offon a chairsome
where amidst the machinery." 

Duginasearchedout thea~ofln· 
tounst, the giant government monopoly 
that controUed foreign tounsm, and mus
tered up the courage tomatehinto the per
sonne.! offioc,despitetheorganimuon'srep
utation of never hinng anyone "Just [rom 
thestrecL" 

The r=ptionistsenlhcrawaybut Dug
ina agam steeled herself and went back. 
"Are you sure youdon'lhave anythingJ 
cando? 1 know English,"she said 

Fe~ling sorry for Dugina. the recep
tIonist asked, "And what else do you 
know?" 

"r can type," was the answer that final
ly opened a crack in the door. 

During the scven years she sat in the 
tvpin~ pool. the Inlourist ~U1des _ Mchic. 

"I 1eamcd how to nul 
my own agency through 
trial and error," she said. 

~rt wasawkwMdtoaskoompetilofs for ad
vice abaJt where it was (lQt adwnt.ageous 
to rent busClatIt.IC8J8,how Iogoabout get
ting coofumcd return rail tickels, whalbnd 
afcontr&cl5wliignWlthguidcs,driven,bo
teb And museums. I made quite a few IJU50 

takcsbuteac:htimeJIeamed" 
The absence of tourist literature 011 

many of herdeslinations meanllhat Dug
mahad to dig in hbraries for materia.\oo. 
wtudl toba5e promotional brochures for 
her tows. And for eadt new ilincr.uy.sbe 
scowcd out the route herself, taking pna. 
tographs and lining up hotels and gwdes. 

An the income the new ttavc.l compa
ny earned was plowed back into the busi
ness. From JUSI a pan.time bookkeeper. 
the staff increased 10 an assistant and a 
courier. New eqwpment -3 computer. a 
laser printer and three faxes. including a 
saldlite line-added professionalism The 
fact that foreign journalists based in 
Moscow of len traveled on her tours and 
then wrote about them for their papers also 
helped spread Ihe word, But she sUil had 
10 borrow money m order to attend an in
~lOIlrid.conferenccinBerlinand 

toplaccadsintowisttradelitemluredl$-

~in~~~Travelcamere. 
ccntlywhen the American Associatioo of 
Trnvel Agents booked 3 tour for its mem
bess to dle towoson the Upper Volga. But 
th~ governmental turmoil in October re
sulted in the tnp being postponed until 
spring. 

MBut still, it's a coup," Dugina said. 
"Moscow's ~ravel agents were .surprised 
that sod! an Utlpollant orgaruzauon would 
book a trip with a company as new as 
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Junior Achievement provides youngsters with market sawy 
By Irene Ertugrul 

W
ilhsomUChIO.learnifo~e 
wants to become a leader In 
a world moving toward a 
global economy, tugh school 

slur.k..llb U1 MUiCOW andcentml N~w York 
~tate arc preparing themselves by setting 
upcompanicsandengagmgin international 
lrdd~ 

Under a program sponsored by Junior 
Achievement. a U.s.-based orgaruzation 
devoted to leaching 
youngsters about 
busLIlt!SS.theRussian 
and Amencan stu· 
dents have sel up 
share·holdingcom· 
parnes. i$ued bonds, 
denied how to pnce 
goods.. briefed them· 
selves on expon and 
import regulations 
and negotlateddeaJs 
with their trading 
partner. 

The proJect isa 
pilol one, so far 5nk· 
ing only Moscow's 
School No. 20, which 
~in_ 

EngW>. with """"'" attending high 
schools in the Syra· 

"""-In both the Unit-
edStatesandRussia. thestudenls havcsel 
upc:ompanies,eadt with itsoWtt presidenL 
Vice presidents are put in charge of "pro
duction." whieh means going out and buy
ing the goods to be exported; ~conununi-

cations,~i.e.send.in2faxes; "humanre· 
sou~" which mvolves appomting sales
people; "markelmg.~ \\ilh respotlSlbUny for 
advertismg and setting up display stands; 
and lastly of course. ~finance," All the of· 
ficers receive saJaru::s. Last year at School 
No. 20. each ~ prestdl:nl was paid 5,((0 
rubleswithlhepl'e5ldentgetilOglililtie 
more. Thl: sales staff. how.:ver, worked on 
aoommissionbasis. 

StaIl-upcapltai forthecompaniesca.me 
110m selling shares to students jOirung the 

program and no-in· 
teresl bonds to adults 
willing to encourage 
the Junior Achieve
ment program. 

In Moscow, theW 
students who wanted 
to form a company 
last year each had to 
buy twoshan:s,at.500 
rubles each, The 
1O.OOrublenointer· 
eslbondsonoffer
which carned With 
them the nght to buy 
twosharesinthefion 
-were sold largely 
to Moscow·basedex· 
ecuuves of OllS Ele
vators, a divtsion of 
UmtedTedmologies. 
which is funding the 
progrwnlntheSyra. 
cusearca..exo::utives 

ofCarricrheatingandaircondl.tiorungsys
tems -anotlterof Uniled Tcdmologtes' 
divisions-were~bytheAmer
ican Junior Achievementsalespeople. 

Arter much deliberation as to what 

Mikhail Pletnev, 
his orchestra and 
its Russian and 
American friends 

By Georgi MoUkyants 

W
hile many of Russia's 
world-class performing 
groups are collapsing for 
lack of government sub

sidy, Moscow's Russian Nallonal Or
chC$lnl.thnnkstothedriveoidirector 
Mikhail Pletnev. IS eni,oying the s':lP' 
pon of the Russian AJtJStS Foundauoo 
- II U.s.-based charity that lists sup
port or the RNO as its primary tunC* 
tion. 

An American fund ror the sake of 
a Russian orchestra is unique. 

Among thefoundationdirectorsate 
Gonion Gheti, a mllJor American en
trepreneur. also known as a talented 
com~r; influential political figures 
like Helmut Schmidt. Edward Heath 
and Mikhail Oorbachev; the renowned 
ballerina Natalya Makarov~ and the 
spectacular pianISt Ivo Pogorebch. 

Much of the reason forthc founda
tion'ssuppon ISthe appeal of orchestra 
directorPletnev, 

Pletnev. 36, a classical pianist. has 
proven lobi: a lhough~ and anginal 
Ulterpreter of sympboDJc works. The 
performance of Tchaikovsky's Sixth 
Symphony under his baton. recorded 
on compacl disc on me Virgin Oassics 
label. is recognized as the bl:st inler· 
pretation of the composition by Ihe 
great RtlSSlan composer. 

Moving from a perfonner toacon· 
ductor. Plelnev has followed such per
fonners as plllIlist Vladinur Ashkena1i, 
~iolinist Vladinur Spivakov and cellist 
Mstis.lav Rostropovich. 

Pletnev's orchestra began when he 
and a few ~lalesdecided 10 found 

~_,.-f"r"', ..... ' ··,II·'·';","h1rW"',lldhe 

wouki be independent in its work, 
In the past, all on:hcStnl5 in Russia 

were sponsored by the state andcxist
edongovernmcntsubsrdies. Tolibc:r
lite the orchestra from mcompetent in
nuenc:esandtodev~lhemusicians' 
creative potential the orchestra Willi 

made independent, both administra
lively-and materially. 

The type of performers drawn to 
PJelnev were those who wt!re not sal
isfled with the creanvc aspect of their 
careers. 

~They came to us for the new al
mosphere which they hoped to find 
here." said Tatyana Sukhacheva.the 
RNOgeneraidircclOr. 

~The RNO hai now e~isted for 
thrt!e years. Aside from the huge pro
f~onaI commiument. musicians have 
seen some harsh schooling of survival 
in a situation where Russian culture IS 
I:xperiencing a catastrophic lack. of 
fund$.·' she said. 

"When the orchestra wasJust start· 
ing out. the pwchase of instruments re
qUired half a million dollars, Where 
could we get these funds. the Mrnistty 
of CullUre being broke? Pletnev 
broughl his own money and got credit 
rrom a Swiss bank." 

Pletnev is proud thai hI: hasn't reo 
ceived money (rom the government. 
He has had conslderabll: help from 
othersources,hOWl::ver. 

Sponsors have e:'(lended a helping 
hand, particularly Ihe AvtoVAZ car 
factory and the AvtoV AZ Bank III the 
pel'DlSofthe fuaory·s gl:neta1director 
Yictor Kadannikov. tus depu\y Niko
lai Glushkov and AvtoVAZ Banl 
President Peter Nakhmanovlclt, 

",JI"'I1\.'VW(l11 f"\' Inl" !~~ \,'fvfi",t 

would St:H m the U ,5, and whal \\-ould not, 
Ihe RWisians decided 10 export pamted 
\\-ooden eggs and brooches decorated with 
anowerdesign. The Americans sent pens, 
mechanical penctls and extra lead. 

"WI: negotiated wilh Ameri,:a by fali: 
and arranged a kmd of baner S)'!>tem. -, saiJ 
KseniaSolomr:nlsCva,la.\.tyear·svro:pres
ident for hwnan resowc:cs and now a fresh. 
man at Moscow's Fmancial Academy, "We 
decided that one of our eggs was worth 
three of their pens. At first we 'SOld each 
pen lor 100 rubles but when demand rose 
wetaised the price toclOMl 10 200 rubles. 

~We made a good profit, After the 
bondholrlelS were reimbursed. each share
holder.havinginvestet.lUffirubksforhis 
two shares. gex a return of 4Jlll l\IbIes. But 
With inflalion. of course. the real profits 
amounled to only 67 percent rather than 
4OOpertent." 

This year selecting what to exporlto 
Russia from the u.s. poses a senousprob
lernlotheSyracuseareastudentssince 
more goods have become avall.able on Ihe 
Russian market. The Mu.scoV1leS \l11li again 
send brooches and eggs. which sold very 
w!!H iastyear. BUI one of the quesuonsthat 
Maureen Bilbo. 16, and Matthew Rogers, 
17, two Junior Achievers from the Syra· 
cuse area. came 10 mvestigate on their re
cent trip to Moscow were gaps 111 the local 
market !hat the U.s. exports could fill. 

The students were not left entirely on 
their own to cope. The profit margin in 
Moscow was,hlgh becaus7the Gc:orge 
Sora; FoundallOO. paid fat shlppmg the egs"$ 
and brooches to America and for all the 
conununications by fax. 

But- a few comers cut or not - the 
exerase was still rewarding. As. a supple--
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Two shares of stock In the Ruaaian-America Junior Achievemerrt program sold for 1,000 rubles. 

mentto wheeling, dealing and pushing 
sales, the Russian students also were tu
torerlonceaweekon lheprinciplesofbusi
n~andecononur:s. Theirteacher,Dnutri 
Petrin, now a researcher at the World 
Bank. had been trained as a teacher (or Ihe 
Juruor Achievement business slUdiespro
gram al a senunar sponsored by Ihe Soros 
Foundation. Executives from Otisalso at
tended ~e seminars: shaMg their pracn· 
cal expenence and gtving advice, 

An Otis man, Gary Shandalov, was 
q1.me impressed by the young RussilUl5, 
'1"heir knowledge of busineu was what 

~~ ~l~!t~' ~!l:r-r:,~~~anin~ 
ttlItlOO,a good bus:inessseme and -...ere very 
fanuliat with concepts such lIS C05l, profit 
andutflalion." 

juniorAchievement,whichhasstartcd 

similar pilot projects in Belgium, Spain. 
South Korea. Japan and Hungary. aU fi
nanced by United Technologies. woukIlike 
to expand the program to olher RUSSian 
schools and invite schools that are mter· 
ested to contact the organization at the ad
dre&t;givenbelow, 

"The future not only of the US. but of 
other countries depends on how well 
today's students W1delStand the theory and 
the reality of a market economy," said 
James Nash. president of Junior Achieve· 
mentofCentra! New York. "U other com· 
panies-inaddilionto Unill:dTechnolo
gles-Slepin we:U be able to do a lot morc. 
Thcirreprescn!alNesinRussia.Cotinsumce. 
~Uld advise ~lbSian studc:nts panicipal
mg In the JUDlor Achlevemenl program 
here and their brnnche.\ in the U.s. could 
helpyoungAmeritans. .. 

Junior Achievemenl, founded in the 
United States 75 years ago to provide 
hands-on business education to American 
YOWlgsters, only venrured overseas a few 
yearsagn.Inadditiontorunningthecur
rent pilot project iDvolving international 
trade at a Moscow $Choal, tt has also dis
tnbr..lted ZOO,OOlcopies of a Russian ver
Slonoiits textbook.. "Applied~nornil:s," 
10 secondary schools in RUSSIa, Ukmine 
ond il<h= And, """ bclpfiumlhe"",," 
Foundation, more than 300 teacllers have 
already been tramed to base theJr courses 
around the manuaL 
C"""",w}dmr 
Junior AcilItvtmmt 
NaJionol Heam,uanm 
a,lt Eduauion Way 
CokJradoSprings, Colorado 8(J9()6..U77 
T<kpho""(719)54().8}O 

Lily Sibeldina: In charge at home and on the job 
By Elena Kumetsova 

L
ily Sibeldina.a biOlOgy. professor 
who now heads a thnvingjoinl' 
~Iockcompany, has a speaal phi· 
losophy about women UI bWiiness.. 

"Women all over thl! world are m· 
creasingly becoming mvolved In adminIS
tration, and the same trend can be seen in 
Russia," she said ''There is a rather sim
ple explanation (or this - women have a 
stronger drive to creale and they're more 
anxious to aVOid wars and conflicts. .. 

Sibeldina has much to be proud of. 
Orion has been operating smoothly for 
four years. It ha!I been coUaboraung with 
Varian.anAmerican finn. on thc local as
sembly and servicing of analytical equip
menL In partnership with the Kremhn 
Hospital, Orion has sel up a speaalized 
surgical center and the company is involved 
inapro]ecttollUUluIactureozonizcrsand 
equipmi!Dt for beautysalons.USU1g the fa
cilities of a plant that formerll' produced 
military equipment. 

Havmg headed various organizations 
for more than adcade now, Sibeldinahas 
grown accustomed to being in charge. Be-
foreselt1ngup Orion she served some 17 
years as director of the Laboratoryof Het-

erogenous OIemical and Biological Sys
tems at the USSR Academy of Sciences' 
lnsntute for Chemical Physics. During this 
period, she served as coordinator of her 
insulule's department dealing with inter
nallonal scientific cooperation and helped 
plan a new building for the institute. 

"I'm one of those people regarded as 
workaholiocs." Sibeldina said. "Work is 
hke a narcolic for me. The more I work, 
the more J get involved and accustomed 
to il. It is, of course, a colC6sal burden and 
":!y load became even heavier when I de
Cided 10 stun up my own husiness. Now I 
work seven days a week. The only relax
ation J get is when I'm on a businesa trip 
or when I'm talking with people." 

Starting up her own business has given 
Sibeldina the opportunity to implemenl 
some of lhe ideas she had becn harboring. 
But running a business has proven more 
complicated than just being rn charge of a 
group of scientists and she readily admits 
that she had to Ieam a great deal. She used 
trial and error. while conunuing to work, 
as she approached the new challenge. And 
with Ihe rules of the game for running a 
businesschangiog daily in Russia, one is, 
forced to be flexible. 

"Someone in business today is like a 

lighter in a ring." Sibeldina said. ~He or hano:sherstatus in the family, Sibeldina 
she has to be penislent and logical. yet earns more than her husband. a director 
know how to take risks and even how to at the Moscow Film Studio. 
lose. TheysbouldhaveagoailOW'dtd which Sibeldina is convinced lhat Russian 
they are steadily moving and even If con- wornen have enonnouspotenuaifur lead-
dillons change, the goal will still remain." ershtp, 

Despite her workload, Sibeidina be· "The notion that women mana&eIS are 
lieves domestic chores such as cooking.. inconsistent and irresponsible is a myth 
cleaning and laundry. arestill her respon· created by men, n she says. "Since women 
SlbiJity as a woman. Although she used to are able toorganize the life of their fanu· 
be able to do all of this herself, now she Iy.they are certain1ycapable ofadminis
has to depend increasingly on her mother teeing much larger groups. ~ 
and sister for help, Both in her family and Sibeldina took an active role in setUng 

~~A~:=~~~th~= ~~~::=:~t1l1p= 
03lC1: her husband and her two iOnS, aged ideuL The organiution's aim is to help 
IS and 28. W'OIDeDlWtbuainalc:a. 

"Being the bead of the family i$ a heavy ""The membcn of the leaguc arc all 
burden - even heavier !bun running a women With lucngth of character who 
br.Wness. Voucan't help oonsUU1tly com- havc~somelhinginlifc,"&he 
paringyourselfwilhyoutpannet.Andif said. 
YOlleventuaUycorne to the coocIusionthat "And aUhougb many women man-
your husband doesn't measure up. then agers have no prob&em in finding a com-
life becomes uninleresting and stressful." man language with men. they often feel 

The only way out of such a situation. that in business it is better to collaborate 
Sibeldinasays. is a divorce, both for the W1lhodterwome:n." 
sake of the cruirlrenand for everyone's There are now 117 members: in the 
peace of mind. This is why her first mar- leaguc: from all parts of the fonnerUSSR 
riagebrokeup. andtbeybytobelpooeanotllerandshare 

The high income she earns also en- Iheirexpcriencc. 

Entrepreneur tries to finance others 
By Irene Ertugrul 

O
lga Romashko. a scicntisl who 
recently tumoo to manufactur· 
ing face creamlf, says she has 
found a hlgher cnIling than pol. 

itics. She wants to launch a bank devoted 
to helping WlJmen 10 start bus1llC:!SCS. 

"All my t'ricnducald mr: fur refi.tW1gto 
run for II s.:alrnlhe Sial..: Uuma on the 
W~nof RU$5inalute," Rumbbltosnid.. 
"Perhaps my fnends are ng/1t. lbey say 
that ..... ithout people ex~nenctd m manu
facturing strongly represented in Parlia
lYI!:nt.no laws will bepassc:d to protect and 
encourage tl1e growth of new lI1dustries in 
Russia. Butl don't want t05l1 arollJ1l.l end
lessIydJscusiulgglobalmues.I'd ralherdo 
somc:thmg concrete to h!!lp pcupk:. 

"Thcrearesomanycapablewumen in 
Russia who are ellher unempJoy.;d or now 
want 10 Iwn lheirhand mcn:atinga prod· 
uct and selling it. They are fanlasUc seam
stres5CS.for instance. and they can mat.e 
wonderful cakes, AU thcy would need is 
some trnining in nmning a busmcssand JIlSI 
a linJe bit of money to get stanl.:d. And I'm 
detenruned to see that they gel help.·' 

RomashkoaJready bas talked tua hlgh 
government official and Will take her quest 
to highc:rofficialsifnc:cessaJ)', 

R I've never asket.l anybody roc anything 
but this time I'm ready to plcad and beg 
(or the 30 tnilIioo rubles needed to stan up 
a~bankinRm:sJa."shesaid. RWc11also 
approachintemalionallendingvf!l,illlllll-
110115 for help because these: ..... umcn really 
deservcit." 

Support for her eUon has come from 
Women's World Bankmg. a l\ew York· 
based organizallOll thaI has lustcrW the es
tablishmenl of women's banks in.50coun· 
tries and has developed a tr.urung program 
fornewcomern to the world of buslJlc!;S5. 

Bul. anxious as she i~ to ~ce the bank 
sel up. RotTLaShko a1nnOI mTorO 10 ncgl(,!C{ 
herfaa.:m:arn busmes.'ismll has become 
the famliis main source 01 inC\lm~'. 101' 
bdsic roope for the cre'olm ~h\: del-eloped 
~ belk.'\al to date to a prcparalJon fa\'OI'Cd 
byCatherinetheGreat 

Mllwned about il through my grand· 
mother who au Ihough her hfc remarned 
an elegant woman, ~ she said "She had at
tendedanexcJlbive girls' schoolrnSL Pe· 
r,'l"'hufl' \\ht'rc the \IUUcnl' nrl'p·,fCU !h~' 

MAs I was growing up there was often 
the wonderful :scent of this cream in the 
hou::;c: but I never drcamt.."Ii that I would 
sumcday goinlO the 0JSn1I:tia, business my
selr. My father was an academician, my 
mother a senior lecturer, and I myself 
tralnI!dlodomo.lical~l\:opIewi1h 
my kindofbackgrounddidn't ~touptodab
bliog in trade or sdlingcosmetlCS." 

A year and a hall ago Romashko took 
a look al Russia's pohucal and economic 
situation and decided 10 go into business 
lor h",,[by rombining her Iamily recipe 
and hersacntiflC ltnowlt:dge, 

·'1 had been working asa seniorre
searcheratthcll1.'iuluteofBiophyslCS.COfl
centrating on problems of transplanting 
bone marrow to help the ,-K.tinlS of Cher
nobyL" she said. "An unpottanl pan of my 
work was ~tud.ymg the hlc of Cells and of 
theelemr:n1Sthey neOOetJfor tegdler.tUon. 
U>ing m;,; knowledge I P'"«te4 my grand
mother's recipe, adding to it lipids. amino 
acids. vitarrJw and nuner.ll sailS. When \\'e 
applied the ete;mlIO 'SOme of the serious 
bum VlCtImS _ we found thallI hdped them 
II,,! I huddevelooedavt'T\' I!ood product. 

the instiwte," Romashkosaid. "Therewas 
nottungmorelCO!Jkldolhere. We weren't 
getting any assignments from ~ govern
ment.andeveryone ~jU51 sitMg around 
drinkingtea,disamingwhowas better
Khasbuiatov ~ Ye1tsin -and hoping ror 
another raISe III salary. If I were the gov
ernment.1 wooldn't have paid \hem any
thing at all- because nobcxly was doing 
anythlng. Thercwere 3,OOJpeopie on the 
institute's staff and aU the work could have 
bc:endooeby3Ck)." 

RorJ1lOhko go,. Ru.ian palen'lor her 
cream. which contains only natural ingre
dients. and submitted il for the gCl',emment 
!estmg. She and her husband had saved 
50,001 rubles to rebU1ld their dacha but in
v~'Sted it instead in launching the business. 

AI first Romashko rented expensive 
pt'eIlU!ieSfromanlItiliWtebutlhatatt:upall 
of Ihe profits. Now, her seven employees 
prepare the cream in a rented aparunenl. 
Herdaughter.ajOUJ1laiist,destgnedlhesil· 
verlabeJforthe:smaU,greenplasticjarsin 
which the cream is sold under the trade
mark Olga: and her husband uses.1heu' aged 
c-.rrtoddiverfreshstockloretuilcts 

cream. arc rising Ihrough women recam-

:f~~~=s:~!~'~~ 
eluding all our big departmenl sIorc:i, now 
carry tbc aeam.wtUch selb for 375 rubld 
ajar, 

~ln addition to ruinous WI. rates our 
problem now is foreign competition. whidl 
has started to Oood the mariet, The big 
Western cosmebCI firms can spend an un· 
limited amount of money on marketing 
their products and our government does norlting IOproI«I Russian_ 
Th,oolywaylOll1indiJ<alypublmlhe 
aeamiswben,asawomanactivein public 
life.rminleMe-..dbylhemedia." 

Creams (or Ihe 'ycs, bands. body and 
feet.aswellasooesuiledespeoallyfordul
dn.:n have been dcve~ by Romasbko. 
ShcwanlS TO maJW!hem bulstilJilmlhe 
funds. 

"'To earn money from producingsome
thing Ul RUSSIa DOW L'S very hard and any 
==ooly gradually ao<islowly." sh,_ 

In addition to her business and trying 
to set up a wome~'s bank. Romashko is 
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Movie la "What does the money mean?" 

The sound background, the TV anchorman's voice: 

... from the newly made lawmakers ... that is confirmed by the latest account 
from Valeriy Kuts -- the "Vesti" correspondent. The given report represents 
a real cry from the hearts of the Stavropollandlords. Besides all our other 
problems, today's ruble exchange rate in relation to the US dollar was very 
low. 

Son: "Dad, what does money mean?" 

Father: "Well, son. Money is the foundation of economy. If there is no 
money, there will be no trade. The people without the trade would be very 
poor." 

The TV anchorman's voice: 
... the transport tariffs. The Primorskiy kray is compelled to refuse 
purchasing grain in Russia's central regions. 

Father: Well, people started trading in goods many thousands' years ago. 
Some areas were real bread baskets, some areas provided fat cattle, some 
areas had a lot of iron. The people started exchanging commodities and it 
made them wealthy. 

Son: "Daddy, why does commodity exchange make people rich?" 

Father: "Well, when the man is doing something for not himself but for sale, 
he is trying to do it better, to make his merchandise popular. Each master 
who knows his trade can produce more and better goods. It increases the 
productivity. Therefore, the quality of live improves. 

Son: "Why do we need money to exchange one merchandise for another?" 

Father: "The simple commodity exchange is called barter. Well, imagine 
now, that someone wants to sell bread but he needs cattle. The person who 
wants to buy cows has only iron to sell. The people had to create some kind 
of an universal merchandise which could be convenient for everybody. 
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In some countries this universal merchandise became money and in other 
countries it was represented by beautiful shells. 

However, most often money was gold and silver. 

Son: "Well, presently, money is neither gold nor silver, it is paper ... " 

Father: "In the Medieval period it was very dangerous to travel with gold. 
Bandits, pilfers were robbing the travelers. This situation gave birth to 
receipts. The travelers used to give their gold to jewelers for the receipts. 
They used to give their gold for the receipts in one city and they were 
receiving gold from the jeweler's relatives. The paper money was born." 

Son: "Who is printing the paper money nowadays?" 

Father: "Presently, in any country the emission of money is the 
responsibility and the exclusive right of the country's Central bank." 

Son: "Wow! Let the bank give a million to each person. No, one hundred 
million. Everybody will be rich." 

Father: "Do you really want a box of matches to cost a hundred thousands? 
Well, if the Central bank prints more money, the market prices will go up. 
Do you know why? The reason is the unchanged quantity of the 

h d· " merc an Ise ... 

Son: "Daddy, it seems to me that in order to be on the safe side only a 
limited amount of money can be printed. Is it true?" 

Father: "You are absolutely right, son. However, if the market produces 
more goods, then the Central bank can print more money. Only in this case 
the money will not depreciate. The economy will rest on the healthy 
foundation. " 

Son: "Can we live without money at all?" 

The head-piece and the voice behind the screen: 

"Money is the foundation of economy." 

2 
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Movie 1 b "Can we live without money?" 

Father (he is talking on the phone): "No, no, no, no, no. I know their answer. 
Yes, yes, yes, yes, yes. It is extremely expensive." 

Son: "Dad, can we live without money?" 

Father (he is talking on the phone): "I do not know but keep bargaining, keep 
bargaining with them, try to lower their price! Yes, I am waiting ... " 

Father: "To live without money?" The people tried to do that. They did it 
once and failed." 

You know, after 1917 when the Bolsheviks came to power, the abolished, 
abolished the trade, they forbade it. People were shot by the firing squads for 
trading. They wanted to eliminate money and they permitted any village 
council to print their own money. The money was depreciated so badly that 
nobody needed them. 

Half a century later the Cambodian dictator -- Pol Pot forbade the 
Cambodian money, too. 

Son: "What happened?" 

Father: "After that Cambodian transportation, factories, and plants stopped, 
the cities died, the civil war broke out, half of the population perished." 

Son: "What about Russia?" 

Father: "In Russia there was also devastation, the civil war, and millions of 
Russian people died." 

Son: "What happened later?" 

Father: "What happened later? The people lost control over their own lives. 
Industriousness, entrepreneurial skills, initiative, desire and ability to work 
were not able to provide well-being of the man and his family. 
When there is no free trade in the country, when there is no money of full 
value for which you can buy machine, land, food, or clothing, then the 
bureaucrats come to power. These bureaucrats distribute rare resources, 
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goods. They prohibit or permit. When they permit, they take bribes. In the 
meantime the people have to feed this multi-million horde of bureaucrats. 

Son: "Had the people to put up with this?" 

Father: "What could people do? Most people used to live under conditions of 
total shortages, which means absence of the most basic necessities. Only 
bosses had access to all these goods. Only they had real money -- dollars, 
marks, franks, coupons of the Foreign Trade bank." 

Son: "No, it is much better to make our rubles be a real money. Then 
everybody can go to any store and buy any merchandise." 

Father: "It will definitely happen, son. It will happen, when our country 
stops inflation." 

Son: "What is inflation, dad?" 

The head-piece and the voice behind the screen: 

"Money is the freedom minted in the metal." 

Son: "What is inflation?" 

4 
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Movie Ic "What is inflation?" 

The sound background, the TV anchorman's voice: 

"The Western correspondents paid attention to expensive lunches in the 
Duma, the selection ranges from 3,000 up to 3,800 rubles. On the whole it is 
slightly over 2 dollars. 
Nevertheless, Russia is waiting for specific vitally important decisions from 
its newly made lawmakers. It is confirmed by the latest account from 
Valeriy Kuts -- the "Vesti" correspondent, The given report represents a real 
cry from the hearts of the Stavropollandlords." 

Son: "Good morning, dad." 

Father: "Good morning, sir. Have a seat. Can you spare five minutes? Here 
is sugar. May I wait on you?" 

Son: "What is inflation, dad?" 

Father: "Inflation, son, is a serious disease of economy. When economy is 
sick, the industry is being destroyed and the prices are going up." 

Son: "Why are the prices going up?" 

Father: "There are many reasons for that, son. It is necessary to pay our 
military people, teachers, medical personnel. Everybody in the country has 
to pay taxes to the treasury. When there is a shortage of money, the treasury 
prints more. In other words, the treasury is trying to supplement the shortage 
of money by printing new money. The money in circulation increases, 
whereas the number of goods remains unchanged. It bring the prices up." 

Son: "So, the treasury can spend only the money it has collected in the form 
of taxes. Is it true?" 

Father: "You are right. However, in case of the money shortages the state 
has to borrow from its citizenry by issuing bonds." 

Son: "Dad, when the prices are going up, are the salaries and wages going 
up, too?" . 

5 
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Father: "Yes. However, when the prices are going up, nobody wants to 
invest into the industry. The businessmen are moving to trade, The industry 
is being destroyed and the people become poor. 

Son: "Dad, I have understood. It is bad to print new money and give it away 
to pay salaries. It will make prices go up. What about lending the money'?" 

Father: "All right! You are a smart boy. If the Central bank lends money to 
factories and plants on the security of their products and equipment, then the 
situation will be quite different. Everybody will benefit from that. 

Just imagine! For example, the farmers have a good harvest. However, in 
order to sell this harvest, they need additional billions of rubles. In this 
particular case the prices will not go up, because the increase of money mass 
will correspond to the agricultural growth. 

Sun: "What is going to happen, if the bank lends money without any 
security, relying just on one's word of honor'?" 

Father: "There could be a danger that the enterprise will take the money, 
spend it, and will stop producing goods. The prices will go up again and 
everybody will lose after all." 

By the way, the Central Bank of Russia has recently acted exactly in this 
way and contributed to the growth of prices. " 

Son: "It is so interesting, dad. When I grow up, I will become a financier." 

The head-piece and the voice behind the screen: 

"The increase of the amount of money that is put into circulation should 
correspond to the increase of the produced goods. It will make the prices 
stable." 

Son: "When I grow up, I will become a financier." 

Father: "It is very good. Our family will have our own tax expert. By the 
way, do you know what the taxes are'?" 
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Movie 2a "How the treasury is filled up" 

Father: "Six, six ... " 

Son: "What is that? Company "Broiler Digest" that produces valuables costs 
300 thousand. You do not have this money, dad. You will not buy it." 

Father: "By the way, do you know what the taxes are?" 

Son: "I think it is the money people give to the state from their salaries and 
wages." 

Father: "It is true. Well, the state has to keep the army and the police, it has 
to pay salaries to the medical personnel, servicemen, teachers. However, not 
only salaries are taxed, the profits of enterprises are taxed, too." 

Son: "So, there are different taxes." 

Father: "Of course. The tax from the salary you are talking about is called 
the income tax. All citizens of the country have to pay it." 

Son: "Is it a high tax?" 

Father: "Twelve kopecks from each ruble. If the salary is very high, then the 
income tax is even higher." 

Son: "What about other taxes?" 

Father: "There are other taxes. For example, the tax on profits of enterprises. 
Every enterprise is obligated to pay almost one fourth of its profit to the state 
treasury." 

Son: "Dad, when I was in the store, I saw "the valued-added tax" in the 
price-list. What is that?" 

Father: "The value-added tax. When a factory or plant sells its products and 
pays off the cost of raw materials, then the remaining difference is the added 
value. This added value is also taxed. It is one fifth of the value. This tax is 
paid by the buyer of the merchandise and then the tax is sent to the treasury 
by the seller." 
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Son: "Is there any tax on land?" 

Father: "Of course, there is one. The person owing the land pays this tax to 
the state. There is another form of taxes that is a state duty." 

Son: "A state duty? Who pays it?" 

Father: "All of us. When we are going to court, when we are receiving a 
power of attorney document or the identity card, when we are buying the 
car." 

The sound background, the TV anchorman's voice: 

"The taxes are the part of a citizen's income which he or she gives for social 
needs." 

Son: "Wait a second, dad. Do you think that the taxes in our country are 
good?" 

8 



i 

I 

-
I 
I' 
I' 
I 
I 
I 
I 
I 
I 
I 
I 
I 

I' 
I 

Movie 2b "What types of taxes do we know?" 

The sound background, the TV anchorman's voice: 

"Anton Chekhov once wrote, "Let's take a break from political battles, from 
all torturous meditations which wear out our Russian mind. In any case, the 
passing year we survived with combative traits of the rooster. However, if 
we trust the 1994 horoscope, then ... " 

Son: "Dad, do you think that the taxes in our country are,good?" 

Father: "No, they are neither good nor fair. The problem does not lie in the 
fact that they are just high, they just cannot stimulate people to produce 
more and to earn more." 

Son: "Why?" 

Father: "The world is built in the way that people are trying to reduce 
everything taxable. If the salaries are taxed, the people are trying to conceal 
their actual salaries. If the income is taxed, the people are trying to conceal 
their income." 

Son: "Well, dad. If people do not pay taxes to the state, then it will most 
likely collapse." 

Father: "Yes, it is true. If the taxes are not collected, the state simply will not 
be able to protect its citizens. The taxes should be collected. However, they 
have to be collected in the way that nobody could avoid paying them. It is 
even more important to collect taxes from something that could be useful to 
reduce." 

Son: "What is useful to reduce?" 

Father: "Well, waste of resources, e.g. the areas occupied be agricultural 
produce and industrial enterprises. If the main tax is the land tax, then people 
will try to grow better harvests on smaller areas. The people will try to build 
economical factories and plants on smaller areas. In this case the economists 
say that there will be new stimuli to reduce cost and improve efficiency and 
productivity. " 
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Son: "Dad, our teacher told us that the black earth gave better harvests than 
any other soil. Is the tax going to be identical for any type of soil?" 

Father: "Under no circumstances. If fertility of the soils varies, then the 
farmers operating on these soils will have different harvests. So, the taxes 
have to be different. The same approach has to be applied in the city, as 
well. hnagine for a moment, that one piece of land is located downtown, 
whereas another piece is located in the suburbs. It means the stores and 
hotels built up on these pieces of land will bring different incomes. Why? 
There is only one reason -- one piece of land is located downtown, another 
piece of land is in the suburbia. Therefore, the tax should vary." 

The head-piece, the sound behind the screen: 

"The difference in income is called the rent." 

Son: "Dad, are there any precious stones in the soil?" 

Father: "Even if the land gives coal or oil, it already gives certain benefits to 
the owners of the land. Well, the minerals belong to everybody. Therefore, 
the rent for the land with deposits of minerals should be higher." 

Son: "Dad, is there any land tax in other countries?" 

Father: "The land tax as a basic tax exists only in few countries. In other 
countries the people, whose income originates from very valuable pieces of 
land, (for example in London or New York), using intensive lobbying in 
parliaments have succeeded to have this efficient taxation system 
eliminated. " 

Son: "Can it be introduced in Russia?" 

Father: "Presently, here in Russia we do not have landlords, called rentiers, 
who would rebel against this tax. Therefore, we can gradually introduce the 
land tax while eliminating the income tax. The people will be interested in 
having high incomes and wasting fewer resourc~s. The industry will produce 
more commodities and everybody will gain from this." 

Son: "Dad; do you think that our deputies understand it?" 

10 
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The head-piece and the voice behind the screen: 

"The taxes should be collected in the way that people wee interested in 
producing more commodities and at a lesser cost." 

Son: "Dad, do you think that our deputies understand it?" 

Father: "They will understand it, son. They definitely will." 

11 
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Movie 3a "Why do we need foreign trade?" 

Good or bad? 

Father: "Sometimes it is good, sometimes it is bad. You know that oranges 
do not grow in Russia. They have to be imported from other countries. It is 
good. However, in our stores, most tools are foreign made. It is bad. It 
means that our plants are not competitive." 

Son: "Dad, may be we should prohibit to import foreign hammers, electric 
drilling machines, and screwdrivers. Let our people use domestic products." 

F~ther: "The Russian tool factories will be "very grateful" to you, but not the 
Russian citizens. Well, the Russian tools are of lower quality and in some 
instances they are even more expensive. Our tool makers cannot make cheap 
tools on the level of the world market standards. 

Son: "So, it is beneficial for the common people to have foreign trade. Isn't 
it?" 

Father: "For the common people, yes. There is international division of labor 
in the world. For example, the Australians grow sheep at a very minimum 
cost and they spin good yam, Japan produces the best videocassette 
recorders, the Italians make comfortable and cheap shoes and clothing. 
Russia makes combat planes and space technology. The bigger the market 
is, the cheaper the production is. 

Let's say one thing is when a Russian firm launches three satellites for its 
personal need, another thing is when the Russian launchers are used to 
launch Indian, French, or any other satellites. 

Son: "Dad, you told me that many our firms were not competitive. They go 
broke competing with foreign firms. Where can people earn their salaries to 
buy foreign goods?" 

Father: "It should be done gradually. We should permit imports of foreign 
goods without making our firms broke. The door to the world market should 
be open gradually." 

12 
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Son: "Dad, can we live without competition? People can make arrangements 
between themselves. For instance, I will make bolts, you will make screw
nuts. Everything according to the plan ... " 

The head-piece and the voice behind the screen: 

"The art of economic policy lies in the fact [illegible} 

Son: "Can we live without competition?" 

13 



I 
I 
I 

-
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Movie 3b "Why do we need competition?" 

The father is reading poems -- "How the state becomes richer and how it 
lives, and why it does not need gold, when a commoner [illegible]" 

Son: "A stingy knight?" 

Father: "You have almost guessed. However, this is "Onegin." 

The son is quietly laughing. 

Father: "Can we avoid competition? People can make arrangements between 
themselves. For instance, I will make bolts, you will make screw-nuts. 
Everything according to the plan. " 

Son: "Exactly. That was the economic system in Russia when the 
communists were in power. There was the State Planning commission 
(Gosplan) that used to decide who was supposed to make and what and who 
was supposed to supply and what. Everything was decided by the Gosplan 
bureaucrats. However, the people will not take any initiative, if their hands 
are tied up. They did not want to take the initiative to select the best raw 
material suppliers or the best buyer who wanted to pay the highest price. 
Therefore, nobody was in a rush to make new goods or to install new 
technologies. " 

Father: "Could we not make the administrators make this?" 

Son: "These attempts were made all the time. The administrators used to 
give new assignments on production. In reality, they were changing only the 
names of the goods and their article. The quality of goods were 
deteriorating. " 

Father: "It means that the chewing gum and the sneakers were made in the 
United Sates only because that country had no Gosplan?" 

Son: "Of course. Why is the "Toyota~' better than the "Volga"? Why is the 
"Ford" better than the "Moskvich"? The explanation is simple -- the Russian 
car makers were demanded to increase the quantity. Nobody was interested 
in the quality of the car. When there are shortages of goods, people buy 
everything. As a result of this the Russian enterprises were producing 
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noncompetitive goods at the enormous cost and unnecessary excessive 
manpower. 

Father: "It looks to me that our lives will not improve without competition." 

Son: "It will not improve. Competition leads to healthy economy. If factories 
and plants fail to compete, they go broke. The new owners come. They 
switch to new products, they reorganize the production process, they reduce 
the production cost. The actual salaries of workers go up as after these 
changes." 

Father: "Well, what is going to happen, if the given product is made only by 
one factory?" 

Son: "Then this enterprise is called a monopolist. Since this enterprise has no 
competition, it has the monopoly in raising the prices on its products. It is 
bad for all our citizens." 

Father: "Will there be competition in our country?" 

Son: "There will be, by all means! If we fight for it, it will come into being." 

The head-piece, the voice behind the screen: 

"Competition makes the economy healthy." 

Son: "There will be, by all means!" 
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POJlOJl'-.cxHX aeMJIeaeJlW&u.H xax 6w '';06uOIC KO 1ICtJ.... Jf am H M 
I 

Henp •• TKOCTaM cerO~KI KYPC pySnl .RO'~ pelKO yuan no OTKO-

W~KHIO It AOJlJJ&PY. 

Ca.IH: - nana, I 'fTO TIKO. p.eHllrMl 

OTeL4: - AeH .. fM, <:"'HOI(, - 3TO OCHO •• )KOHOMHKM. &e. 
A.Her H.'03MO)l(Ha S.ln. 6~ ToprO.I1J1, • 6 •• ToprOlnH ntOAM 

H •• car AI 6bl OCTlnMCe. eseAHblM" I 

ronoc aH1TOpa TV: 
",.RCDOpnniX tap.. npHMopcltwit xpat llIUIYUeH . OT-

xaaATtca OT UX)'JIOK 3epaa I ~eB'l'J'&llWlllx pdOXlx PoccaB. . 
CTe..,.: - aeA" nlOAM HI'4."" TOprO •• ..,.., MHoro TblC:.A'f 118T 

HIJIA. B OAHMX MeCTHOCTJlX XOPOWO pOA"nc. xne6, I APyrHx 

naCI1HCIi Ty'4H .... C;:TaA., •• TpeTa.Mx 6wno • l4a6wTICe *en •• o. 
BOT nfOAM " M8HJlI1HCli TO •• p."'", • OT "TOrO OHM CTlnH 6ora
T.Tb. 

elll ... : - nan, • nO"eMY OT 06MeHI TOI.paM .. nlOAM 60rlT8tOTf 

OTe'4: - Hy, .I4AMW~ 11M, KorA. "'.JtO •• 1t Aell •• T ... TO-TO .... 

AnJl cc6 .. , 0 ... e npop._*y, OH CTap •• "c:" Pt.n.T~ caoM Toaap 
nY&.fwe, ~To61t1 OH nonb301lnCJI yen.xo"", Ka*AblM ""aCT.p, 
""ac,..p cao.ret Pte". MO._" CA.II_T~ Toaapo. Eio.nhllJA M ny~

we, pIC'.T npOMJ,oAMTeIlIlHOCTb TPYAI. Hy M *MIHb I1IOAeA 
CTIHOIMTCJI ny"lwet 

C .. IH: - A 3a'4eM .a.eHbfM, pea •• H.I1~'" ""eH.T .. TO •• p Ha 

yo •• pl 

O".I\! - npecTo" 06M8H TO.lpIMM H.'~I'.TCJl 6aOTep, HO 
0'" H9 '.'A- yAfU5.H. I-Iy, .. pa.~ ... a .. , w;-......... ~o ... ..,. "poA.~ 
xnef5, HO eMY He Hv*eH I o6""eH (KOT, • TOT, KTO xO'teT KynMTb 

KOPOI, K npMMepy, MM •• T HI npOAI.Y TOI1a,KO .en.Jo. ntOARM 
, 
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nOHIAo6 .. ncJI KIKOR-TO YHH •• pClnillHtI.A TOlapt KOTOp~U~ 6wn 
6bl YAo6eH leeM. 
B OAHMX CTpaHIX T.KMM TOI.pOM, T .e. AeH.r • .MH, CTIHO,MnCli 

eKOT, • APyrMx - KpaC .. lble PIKYWKM. 

Ho -..eU4e Icero AeHbrlMM CTIHOIMnMC. cepe6po 54 lonOTO. 

. CbIH: - Ho c.erOAHII A.Hltr .. Ha 30nOT"., I 6YM8>KH"18 ••• 

OT.",: - B cpeAH .. e .eKI Kynu,IMC 30nOTOM no AoporlM ·143 

ropoAI I rcpoA e~A"TIt 6 •• na O .... H .. onlcHo - PI16oMHMKH, 
rpa6MTel1M, lOT OHM M eTlnM CAI •• Ta. lonOTO nOA plcnMCKY 

. 1O •• /U4pIM, B OAHOM ropOAe CAIAYT nOA p.cnMCKY, •• APyroM 
Y pOACT •• ,.,HHKa fO •• ''''.pa nony'tIT. TIK H pOAMnMCa. 6YMa*Hble 
AeH .. rH. 

C'-'H: - A I(TO eerOAH. IwnycK •• T AeHtlrM-plcnMcKMf 

OT.",: - I mo6o~ CTpaHe IwnYCIC.T. A_HII'" MM •• T "palO 

TO"~KO •• U,eHTpanllHwM 6IHK. 

C.IH: - 3AOPOIoi nYCT .. 61"1( AICT Ka*AOMY no MMnnMoHY. 
HaT, no 'TO MMnn140HOII Bc. 6YAYT 60rITWMM. 

OTe",: - T ... "ITO XO'4eWtt, .. T06 ... Kopo6oIC C"M'teIC, Ie npMMepy, 

CTOMn eTO TIt'CJI'4t SeAt. eenM "'1"e-"ITlIOT 6o"tlwa A.Her, TO 

",.HIIII HI pINHKe .IMpleTYTI A T~ He Aor'AII'I.ewlI~R no ... eMyt 
BeAll TO'.pOI OCT.HeTe. npe)KH •• KonM4ofeCTIO • , • 

CWH: - nan, IWXOAMT ee, IpeA- ""O*HO Hen.'-taTaTIt (08Cel-\ 

He"'Horo A.Herr 

OTeLA.: - np •• MI1" ... Q, np •• MnlltHO, c: ..... oKI Ho .eftM TOI.poa 

ItJlnYCTJlT 6ontaw., TO M U.eHTp.n"H"'~ CS.HI( MO)KeT .... nycTHTD 
60nllwe A.Her, TOftbl(O , ~TO"" c:ny"' •• AeHbrM ... e 6YAYT o6ec-
4.HM •• TbCII, Y1 OCHO •• 3KOHOMMKM OCTIHeTCJII 3AOPO.' JII. 

CDlH: - nen, • MO*HO o6oATMCb loo6w,e 6 •• A.Her' 

3aQ1'a.x.1 It roJlOC: aa I.I.JQ)OW: 

- Ae""rH - tTO 0Clt0II IIOHOIGIIM. 
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0181.4 '(rOlopMT no T."ec;pol'ty): - HeT, HeT, HeT, "'eT, HeT. ~ 

3M'tO, '41'0 OHM OT •• TJlT • .Qa, AI, A., A., A8. 31'0 cnMLUKOM 

6onbw",. AeH.nt • 

C"IH~ - nana, I MO*HO 060~TMC" loo6w.e 6.3 AeHer' 

01.4 (no TeneC1)oHY): - Sf ~. IMllO, TopryMT.C:., Topryihear .. 

C HMMM, ToprY"Tec .. , "OCTlpa~T.C. C6MTI» L4.Myl ,QI, Jt *AY .. I 

OTeL4: - 050ATMC~ 6.2 AeHerl fltOAM nWTanMcII, nWTanMCIt 

0AH.MAItI c;p.en.T., ~TO, ... 0 Y H ... X ...... '4.~o XopoUlerg "~ ~Toro He 

8blwnO. 

~W •• W'" lSonlaw .... IC .. nacne npMXOAa K InaCTM, noen. 17 rOAI, 

OHH OTMeHMJ1M, OTMeHMnM TOprOlnlO, JlnpeTMnM •• M .1 ITO, 3. 

lTO AI •• p.CCTp.n .... nM. OHM XOTenM Y""'fTO*MT .. AeHli»rM, M 

n03TOMY p.apeWMnM "_\tITITb MX mo60MY Cen"COleTY, ,QeHttrM 

cO.CeM 06.C~.NMnMC" M CTanM HMKOMY He HY*HbI. 

A non.eKI C"yeT,. • APyroA CTp.H., • KIM6oA.e, AeHltrM 

3anpeTMft •• AMKT8TOP non neT. 

CWH: - ~ '4TO nonY'-IMnoc .. t 
OT.,-\. - A nOTOM • K.M6oA*e noen. ~Toro OCT.HO.MJlMC~ 

TpaHcnopT.~.6pMKM.'.'OAw,yM.pn"rOpoA.,H.~.n.c~rp.*· 

A8MC:KI" 10t:iHI, nor~6na "O"lTM nOnO.MHI HaC.neHMJI ~Tp.H"'. 

ClaiM: - A • PoceM"f 

OTeLl: - A • POCCMM TO*e Moelle ,TorO " .... n.e" p.,pyx., 

rpa*AIHCKIJI loAH. M nOfM6nM MMnnMOH~ POC:CMAH, 

CblH: ~ A '4TO 6 ... no nOToMI 

OTeu.: - "'fTO 6"'110 nOTOMt nOTO~ ntOAM napeCTal". 6 ... Ttt 

X03J1 ••• MM cae." *141"14. TpYAoneo6 ... , np.AnpMM~'4"'OCT", 

~H"''4M.TM •• , )KenaM". M YMeMMe pa6oT8TIt y*e He Morno o6eG

l1elo4MT., 6".rOc.OCTo"M ... "4.1'0 •• ". M ero C.~b" •. 

J 
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KorAa _ CTp."'. He,. cao6oA ... oA ToprOlnw, .... T nonHOu.8H ...... X 

~.H.r, Ha KO,.0PIIt •• C. a 060P.NO MO.NO Ityn",,. .. CT .... OK, 3.MnlO, 

nHU4Y M 0A-.Ay,TO TorAI K In.CTM 'pI.Y npMXOAJlT .... HOIHMKM. 

3TO )I1M.HHO OHM p.c:npeAen.UOT A.cpMLI,MTH .... pec:ypCat, TO •• -

p"', OH~ •• npo"",,~tO'" OHM p •• peu.lalO", Korp._ p •• p.W.JOT -

6epyT .3.TKII1, A H'POA ... IHY*AeH KOpM .. TIt ICtO 3TY MHorOMMn

nHOHHYIO op •• y -"II'IHOIHMKOI. 

,CWH: -~ nlOA" C JTMM MMpMnMCltf 

OTel.4: - A "ITO 6blnO A.n'T~f DOnbWMHCTIO )l(MnO • ycnolMIX 

ac:eo6"",ero Aeq,ML\MTI, TO eCTII OTCYTCTaMI C."'~X Heo6xOAM
M~IX TOa.pOa H TOII .. KO I1MI.I.II. " .... " ........ ICM MMeliM AocTyn 1(0 Ie.", 
3TMM TOI'paM, ~M.HHO OHM MM.nM MICTO"",". AeHltnt • Peon
napbI, "'IPKH, q,PIHKM, '48KM BHeWTopr6IHKa, 

CblHI - HeT y*, ny ... we ~To6b1 py6nM 6b1nM HICTOAL1.\M"'M 

AeHbrIMM, "IT06 ... KI*A"I~ Mor HI HMX KynMT~ Toa.pw • nto60M 

MariIMHe. 

OTel.\: - C ... HOK, I aTO Henpe""eHHO 6YA8T M H.npeM8HHO 

npoMaoAA_T KorA8 Y Hac I CTpa ... e OCT.HOIMTC • .,.Hq,n'u. ...... 

C ..... : - n,n" .... TO T'le08 HHq:,I1J1U.M.r 

3~Tlltca it ronoc M dAPOM: 

- ~e".nt - 3TO c.... 0'I'1I1UHeH1f'. • MeT.Me. 

CbIH: - A "4TO TIICO. MHc.pnJlL4MJlI 
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~OH: - l'OJIOC JUUtropi TV - ... sanUlWe JeYPlWUfCTW OTN'UIOT 

.aoporHe aAlTpaKH • llyu. - Ifa .w6op, or 3000 JlO 3810 PYMeA, ijO 

J U;eJJOM 3TO lieMHOrKN 60J1W1l. 2-)( AOMAPO'. 
Bwme c; TeN, PaceRI *4_ OT KOIOHCn01l.HKfJlX ,,"XOKO,QITe. 

Jlet ItOKKpe1'HW)( H UlaeSHO ".HWX pelD'Mldt,~TO H nOJ;frlcp-

_AaeT TOJfbkO "TO nonyqeKHWA MaNK penOpTalr 
KoppecnOH-Qewra U BOCTet" l8Jlep.1: KYQI, J KoropOM nOleTHHe 
~PHK ~WJl mlponon~ux ... 

CWH: -llo6poe YTPO, nana. 

OTe",: - Ao6po. YTPO, C~Pr CIAMi'.C~t Y Hie MJtTt. MHHYT. 

BOT caxlp. MOJKHO nOAa •• TIt' 

CWH: - nana, a '4TO TaKO. HHcpnJlL4Hllf 

OTel.\: - IItHq:,I""'''MJI, CtMHOK, MHq,nJlL\MJI • 3TO Ta*en.JI 60-
ne3Htt )KOHOMMkM. npM HeA plapywleTCJ1 npOMlllwneHHOCTb M 

paC:TyT 48H.". 

CaMHI - A "014.MY PICTYT 1.\8 ..... 1 

0,..",: - npM'4M'" MHoro, CtalHOK, ~To6 ... "nITMTb "pa60TMYto 
nnaTy aOeHHOCI1Y*IW.MM, Y'4MTenJlM, 'PI'fIM Ice ntOAM • rocy· 
AlpeT •• nn.T.T H.norM • raCYA.pCT •• HHYfO KI"3HY. KorAa A-
Her He X •• T •• T, TO MX HeAoCT.TOK nOnOnHJUOT ne .... T ...... aM 
HO.faIX A.Her • .a._Her CTIHOIMTCJI 601la.w., a TOlapOI • npe>KHee 

KOn14 ... eCTIO. SOT ~.HW M pleTYT. 

C.IH: - A·.·. ,,, B~XOAMT, TpaT14T. MJ KI3WW MCUKHO TOJ1bKO 

TO, "4TO C:06MP,.TCII • aMAe H8noro., TaKl 

OTa..,.: - np •• MnIlHO, C:WHOK. A .ellM A_Her He XIITaeT, TO 

rOCYAapCTaa a ICpaMHeM c:ny"'ae Mo.eT 6paT .. aaai:tMw Y )KMTe

nei:1 CTpeH.", .... nycK._ 06nMreL\MM. 

CttlH; - nan., korAI u.eHW pacTyT 3apnllaTa To*e npM6 •• n .. • 
eTc.r 

CTe",: -" AI, HO KorAa paCTYT ",.HIII, TO HMKTO He XO'feT 

.KnIAIaII.TIJ A_Mer • npOMlIIWl1eHHOCTlit Mice A.no •••• IIIOAM 

YXOAJT I Topro.mo. npOMwwneHHOCT. pIJpYW,.TCA M ... pOA 
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jilHw.aeT. 

CIIIM: - nina, J nOHJln - ne'4I'IT. HOI.,. AeHltrM M pa3Aal.Tb 
MX HI IlpnnlTY nnoxo nOTOMY "'TO 6YAYT paeTM 1.48Mb'. A .cnM 
HX ,a. •• 'Tt. • Aonrf 

OTeL4: - npIIMnt.Ho. YMHMu,a, CIIIIHOk. ECI1M Ll.HTp.n"HIIII~ 
6aHK 6YAeT A"'Tb np.AnpMJlTMJI~ nOA JlliOr HX npoAYKL4HM 
HnM o6oPYAO •• HM" - TorAI APyroe Aeno. OT lToro IceM 
6YAeT TOIlItI(O ny'fwe. 
np.AC:Ta.~ e.6. -q,epMepa.t ''''plcTMnM XOPOWMM ypO>KIA. Ho 
"4T06 ... "POAITIt era HI pWHKe, MY*HO IbfnYCTMTIt AOnOI1HMT.nb

Hy.o, AononHMT.nbH~I. MMnnM'PA~1 pv6neit Ho u.eHw pacTH tie 

6YAYT, nOTOMY "fTO y •• nM",eHMe MaCCatl A.Her 6YAeT COOT'.T

CTaO •• T .. poeTy cen"CI(OX03"MCT.eHHO~ npOAYKL\MM. 

C."H: - A .enM 6aHK 6YAeT AI.ITb AeHltfM 683 Sinora, nOA 
"'.CTHoe cnolof 

O,eu.:. - TorAI MO*.T nO"I .. TltC,. OnICHOCTb, "'TO "peA"p"'
"TMe 'OI~M.T ITM AeHltrM M nOTp.TMT, • npOAYKL\MM 60nbwe 
abtnYCKaT'- He 6YA.T. U.eHW O""T'- loapacTyT M IceM HaM 
CTIHeT xy.e. 
KeTaT", ~.HTpln.HW" eaHK PoeCMM co, caM HeA •• HO HM8HHO 

TaK ~ nOC:Tynan, M 3TMM CIM"'M nOACT.rHla" POCT u,eM. 

CDIHI - KIK MHT.p.CHO, nln. KorAl ,. aa.tpecTY, JI C:TaHY 
CPMHIHCMCTOM. 

3aCTa.u " roJIOC 31 ItI,IpOM~ 

l'IeJUtWHHe coJUt.WCfta IW1I)'c.ac .. " • oGopn Aetter. JlO,n-

X If 0 COO'I'IIeTC'I'IIaT. nplfPOCTY npoJl3lO,lUSMWX TOllpoa. Tor.a.a 

CtatH: - KOfp.a ,. .... pacTy, A CTIHY q:>MHaHCMCTOM. 

OTeL4: - O'4.HIt xopowol IA Y .... c a ceM ... 'YAe,. c..o" 
cneu. .... I1McT no H."or.~. KCTeTM, a Titl 3H •• W .. , "tTO TaKO. 

HanOfMf 
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OTe,-,z - WeCTIJ, WeCTIt ••• 

c ..... : - ""fTO TIM? l(oMnlHMtI "6pOAnep-Aa"A*eCTII no npo

H310AC;TIY ~.HHOCT'~' CTOMt-\OCTit 300 TblCJI'4. A Y T86J1 HeT, 
nana, T.I He KynMWII. 

OTe&,4; - T". AO/UKeH 3enneT"Tb Hanon, C T80eM rn •• HO~ 
cpMpM ..... 

A., KC:TeT", • Tbl IH'.WIt, "fTO TIKoa Hlnor.d 

CbIH: - nO-MO.MY, 3TO TO, t.tTO ntOAM OTA.tOT co cloe" 

IIp"n'Tbt rOC:YA.pCTIY. 

. OT.U.: - np •• MnatHO, aeAIi rOCYAlpCTIY HY*HO COA.P*.Tt~ 
apMHto, COAlp •• TIt MMnML4MIO, .blAIIITb 31pnniTY apI'tIM, 

IO.HHocny*'~MM, Y'4"'TenJlM. Ho nneTMTb HlnOrM npMXOAMTC.I 

He TonllKO C 3lpnnlTIII, HO Me AOXOAOI npeAnpMJlTMA. 

CbIH: - 3H'''tMT HlnorM 6 ..... IOT p.IM .... ' 
OTau.: - Hy, KOHe"4HO. TOT Hlnor, 0 KOTOPOM Till roaopMW", 

KOTOp"'ii 6epeTCI C JlpnnlTIl', H'J~I".TCII nOAOXOA"Ut.M. Ero 
nna'flT Ice rp.*p.IHe CTp.HbI. 

CWH; - MHorof . 
OT8L4: - t 2 KoneeK C py6n •• A .enM .lpa6oTOK .... COIO'M, TO 

H 6on.we. 
C~IH: - A APyrMe HanorMf 

OTel.4: - ECT. M APyrMe Hlnor .... Hanor c npM6wIIM npeAnpM" 
,. uu,. Ko"" ...... ", 1\.Il'10'''''''_ HtJ_",,"p .. ltT". Q~""."O' nO''''Trt .... ,. •• p 

TytO ..... CT. caoeM npM6b1ftM oTAa •• T .. a rOCYA8pC,. •• HHYto KaaHY. 

CItIH! - nan, • II • MaralMHe sMAe,n Ha L4eHHMlCe "Hanor He 

Ao6.a"eMHYtO CTOMMOCTII" t "iTO 'TO TIKoef 

0,.8"",: - H. Ao6.aneH"YtO CTO"MOCTlih KorAl np_AnpM.T"'. 
npOAaCT CIOIO npOAYKL4MfO H p.C:C: ... MT •• TCII, paC;C\tMT •• Tca 3. 
c..D'..., •• , f U .., •• ""''''. "." .., ••• , ,....,. ,-.... ",.-r "".~ •• ,.. .... 'Y' •••• 

MMOCTb.H. H •• TO*_ YCT.HOI"eH Minor, OH C;OCT •• n"eT nJiTYIO 

7 
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""ICTa.. Hanor 3TOT nnlTMT nOKynlTenb TO'.p.t a nepe'CMcn ".T 
ero I KIIHY "POA"."" 

ClII.H1 - A ,He JeM.nto aCTta Hanorl 

OTeu.: - KOHe\tHO eCTIt, TOT, KTO IlIeA.eT leMneA, TOT nnaTMT 
i raT i4iJlSF. A (i~.f~ ~ e.l4i SAUf.f I-tiIner - ''T9 r~c:y~eT&et1\1" 
nownHHa. 

C~H: .. nownMHat A I(TO e. nnaTMTf 

OTeu-: - Bee M .... KorAl o6pa""aeMCJ. eYA, KorAl nonY'faeM 
Ao.eD ....... Oc:T .. ~n .. "IC"OPT, KOrAl ocPopMn"eM AOKYMeHTbI Ha 
•• "tJ~a.MHr •.•. • ' 
SacTIIK. It ro.n~ aa Ka.QpOM: 

- KuorH - ITO 'lim AOXOAOI rpaaAlHHHI. ICcnopylO OH OT.IIIeT 

HI 

CbIM: - nOAO*AM, nln, a KIK TW C\fMT •• WIiJ, H,norM • Hawe" 

CTpaHe xopOWMe' 

• 
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IT • 

~OH: mJTOC UXTOpa... ltudTe HOMIIOro nepQOXKeN OT nOJUlTJt-

1iecKIIX 6aTI.IlHi, OT Icex, ICex MY'IJI'NJIItKWX PAI)QIfWJJCHHA, 

x'OTOP'W.MK, xa. mtC8Jl AKTOR l{exol, llIH.UUtUIOTCI: HaWK poe .. 

cMAexMe Yd. Bo aclltOM CJIy1fIe, YXO~.~1I1 T'OA MIll npO.IIJlH C 

60jt~O.K~HMJI XI'IKTlar.cB lIeryXI, o~.xo, ecmr l.plM') ropocxo-
ny MI 9~-A ro~ ... 

CD.H: - nanl, a Kilt Ta-l C'4MTaeWb, Manor .... Hlwe" CTpaHe 
xopowHel 

Orel.4: - HeT, OHM He XOPOWM8 H HenpIIMnItHW •• 1-1 A-no He 
I TOM, "'TO OHM .... pae ... yp ..... c:OKH., "POGTO Ot1H HO CT"MynMpy

.oT nlOAeM npOMJIOAMT .. 60nltwe "POAYKL4MM M 60nltwe 3lpa-

68T .. 'I.T .. , 
CIIIIIH: - A nO'4.",yf 

OT8u.: - nOTOMY '4TO MMp YCTpoeH T8K, \4TO nlOAM CTap.IOTe,. 

YM8HitWMTIt TO, ~TO C6nlr •• TCJI H8,norOM. ECnM HlnOr 6.PYT C 
3.~.6oTHOti nnaTa-I. TO 0 ..... C:Ifr.U .. , •• w!\" ,ap.S."'HY .. ""OTY, oc,,., 
Manor 6epeTCJI C npM6ltlnM, TO CKp ..... IOT npM6bll1lt. 

CDlH: - nina, I.AD -enM ntOAM He 6YAYT nnlTMTii HanorM 
rOCYAlpCTly,TOOHO, H •• epHoe,pIJ.a,nMTC~' 

Ore..,.: - AI, .epHO. Een .. He c:06MPITIl Hlnoro., TO rocYAap
eTla npOtTO He 6YA.T cncc:06Ho J'W..MTMTII ntOA_A, HeT, Hano
rM 13M·MeTID HaAO, HO IIMMITII MX HIAO TalC, '4T06w OT HMX 

He'03MO)KHO 6 ... no CKPIlITtlc:., ~ ~TO II)KH •• Icero, HIAO 1.11'
MITIt HlnorM t Toro, .... TO non.'HO COKPIW.ITb. 

CblH: - A '4TO non.aHO COKPlLi.\ITtt' 

0"" .... · - Hy. '~T~''Tbt ~ee)',-e"" M."SS ...... MH.oryloO nOA 
non. M 3.aoA~. EcnM OCHOIHWM HanorOM 6YAeT Hanor Ha 
3eMntO, TO ntOAM 6YAYT CTlpaTltCJI HI MeHItWeA nnOLL\aAM Ib'· 

pac:.TMTtt 60nltWMM YPo)l(aA, 6YAYT 3KOHO·MHO, He' 3ITpa'4M •• " 

MHoro MeeT., C-rPOMT .. a •• oAw M cpa6pMKM. Kilt rOaOPJlT 31(0-

~q~~Ci1~.Y.JV1\ ~QJ!p'lft1I~'MfflS~A~iJ1\-.:.tr'ft, rpYAI. 
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~ ... ": - nane, .... M Y"Iw"elf&.I-4Wl.\a PS(:tlCi.WiclJr8, 410 ~ ~ep, 
H03."'. yp0>KaM 6YA8T .wwe, 'teM HI APyrMx "O"' •• X. A Hanor 
6YAeT OAMHIKO.ItI~r 

OT_L4: - HH • Koe~ enY",I •• EcnH nnOAopOAMe no .... pa3Hoe, 
TO Y cp.pMepOI, pa60TlfOU.\MX HI 3TMX Y"'ICTK.X, npM 0AHMX H 
Tex *e JITp'T.X TPY,v._, y,..,"'o ... V" ..... ypO)l(aM .YAet PJ~HQ4r., 

3Ha'4MT H Hlnor An" HMX HIAO YCT.HOBMT., pa3HwM. TaK H 8 

........... nreltt!ra'tJ cetSe. 0' .... 8 "4-.eT" ,..MnM .... XOAHTCJI • 
~OHTPa. Ap:'h-eJ - He e,...e~f1~j Te ",CTM't"It~e M ~rc!t].,,.,., no
crpoeHHbie Ha JTHX Y'tICTKIX, 6YAYT np .. MOCMT .. palHrtt" AOXOA. 
nO"feMyf TOnlltKO nOTOMY, '4TO Y oAHoro y .... CTOK HIXOAHTC" • 

u.eHTp., a Y APyroro HI OKpIMHe. n03TOMY M • ropOA8 Ha 
2.~nlO Hlnor en.AyeT YCTIHO.MTIt p.,Ha.lii. 

SatTIIU, ronoc sa XQPOM: 

PaIHHI&I • ,.IlOXOAlX H HUWllerc:. pe1l'l'OA. 

Ca.IH:- nlnl, I .enM • leMne eCTa. AP.rOI.\.HH .... KIMHMt 

OT8u.: - JlalKe een .. I HeA eCtb nMWb yronlt Hn" HecpTIt, )TO 

TO"'_ ABeT npeMMYlL\eCTI. 1"'A.n~",.", leM..,... BeA" nonea

... _.e MeKon •• Mwe - aTO 06~.e AOCTOIHMe. n03TOMY peHTI Ha 
JeMenbHa..e y .... CTKM, rAe eCTb ",eCTOpO)KAe ..... " noneaHWX Me
Kon •• Mwx, AO">KHI 6111T., .... W •• 

CWH: - nana, •• APyrMx CTPIHIX aeM.'1ItHIII" Hlnor co6Mpa .. 
IOTl 

OTe",: - 3.""."~HblA .... nor - K,K O'CHOIHOA - nMWIt • HaKO" 

TOp .. IX. B OCTlnItMIt'X )Ke "JOAM, nony'tltOU4". AoxoA C 0(068H"0 

"".Hk.~K V",.a~T'kQ' ~.e.MAU .. He"""M~", • "\.t-rt'Tpe. "Ot4IlPMa 14nH 
H~.o·~OpK., cy"".n", "tape:. c.aOMX npeACT •• MTeneA 8 napn.-
MeHTe Ao6MTbCJI OTM.Hba a.eA8HMI TIKoA ~q:,q,eKTM.HoA CMC

TeM ... Hanoroo6nOMeHMJI. 

CblH: - A Y HIe, • POCCM", ••• leCTH MO*Hot 
OT.",. ,- acn • P~C~w,t, 'I l1,t. ,,~t.e eUo\e. ~T '!eM,en .. H..-X 

co6CTleHHMKOI, HI3WI,.M",X PIMT"., KOTOp"'. 6YAYT 6YPHO 
10ceT •• IT .. "POTMI JTOro. nOJTOMY Mati .. Mo*eM, "OCTen8HHO 

10 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

OTI<8JIt'IWMC:a. 01 HanOrOI HI npM6~ln .. ·, •• eCTM KII< OCHOIHOR -

Hlnor ... 1 3eMntO. ntOAH 6YAYT 3IMHTepeC:O •• HItI nOlly .. aTIll ... -

eOI'M. AOXOA'" .... TpITHT" MeHDwe pecypco •• Ha Tex *e "PO
H310ACTIIX 6YAeT npOM310AMTDCI' 60nlllwe TO •• pOI, a OT 3Toro 

.... MrpaIOT Ice. 

CbIH: - A K8K Ta.l AYM •• WIII, nlnl, AenyTITts. 3TO nOMMMltOTf 

3acral&a, roJl~ 31 X~PON: 

- HIJlOfH AOJJ.HW NHMlTIla TIXHM 06paIOM, ...ro6w nOOUlP ..... 

JlIOAeA npoH3IOJUI'ft Go.Rwue TON,. C MelGIWIMII .",.1'IMH. 

C~": - n.n, I AenYTaTIt. JTO nOHMMltOTf 

OTe",,: - nOMMYT, C.aHOK, 06J1JITenbHO noRMyr. 
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CDMntaM 3. "3a .... M HY*H' Me>KAYHlpOAH.1I ToprollulJ" 
I 

xopowo HnM nnoxal 

OT.~: - VlHorAI xopowo, MHorA_ He o"'eHb. Till *e aH.eWtt, 

"fTO 1".n~CMH'" • POCCMM He PICTYT, MX"PMIOIRT H3 APyrMx 
CTpaH. ~ )TO xopowo. A TO '4TO • ""lrlaM"'. 6ol1tJwaJl \4aCT .. 

HHeTpy",eHTI "''''"CPTH''' - 'TO "nOXO. 3"""4MT OT.",eCT'.HHltle 

"peA"pMATM" He .... A.P"U ••• IOT KOHKypeH-..,MM. 

CblH: - nan, TIK MO*8T 31npeTMTII M"'O(;TpaHHIII'" cpMpMaM 

........... ., .... "" "'''''''''',,"VIA IA ~n.ItT"u'''An.nw. OT •• DTK ... nVCTII nlOAM 

nO"~3yIOTC" OTe\f.CT •• HHWMMr 

OTel.\: - POCCldicK... HHCTpyM.HT.m.H.... 3110AW CKI)kYT 

T86. U6ona.woe C".cM6o", I lOT poccMAcKMe rpllKAIHe - ap"A 
nM. BeA" OTe ... eCTleHHW" MHcTpy""eHT - OH xy*e KI"4eCTIOM, a 

HHorAI M Aopo*e, H. YMelOT eU4e HIW .. MHCTpYMeHTanltL&4MKM 

AenaTIt AewellllA MHCTPYM.HT M Ha ypOIHe MMpO .... X CT.HA.P~ 

TOB. 

CIIIH: - 3HI'4MT npOCTIliM I1tOAIM .~rOAHO .eCTH Me*AYH.
POA"YtO Topro,,,tOf 

OT8L.\: - npOCTblM - IU)He ... HO • B MMp. CnO)l(MnOC~ ",e*AY
HlpOAHoe p.~A.n."'Me TPYA' - • AaCTp.n .... , HanpMMep, Hay
"'MnMCb .... p.LL\ .... TIt C MHHMMln~HWMM ,aTp.TIM" 0'."" M npJlCTIt 
XOpOWylO "pJUKY, • ~nO"MM AenaT .. nY"lWMe aMAeo",.rHMTocP0-
Hit', I ~T.n"'M YAo6HYIO, Aew •• ytO o6Y.1t M 0Ae.AY. A. POCeM" 
60.1~. e.Mon.TIII M KOC:MM"'.CKYao TeXHMKY. ~ '4a", WMp. PIt,
HOK C6t11Ta An .. Ka"'Aoro TOlapa, TeM era A.wean. MO)KHO 

npoM3a~A"Tb. 

CKa*eM, OAHO Aeno POCCMM(;K." CP"P""I 3anyck •• T TpM cnYT" 
HMKa TOnttKO All,. c:.611 M COleeII' APyroe A_no, KorAl Ha HaWMX 

paKeTax .~neT.IOT H MHAMMcK .. e, M cPpaHL4Y3CKMe, M I1t06~. 

APyrMe cnYTHMKM. 
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C ... H: - n.n, HO leAII Ta.. CI"" rOIOpMn, "ITO MHOrMe H.WH 
*HP""W He KOHKyp.HTocnocoC~s. .... e. OH .. p.,OPJlTCA, KOHKYPM
pyJl C Jlpy6e.Hb''''' ... rAe •• nlOAM 6YAYT nOI1Y"'ITb •• pnnaTY, 
"tTo6 .. 1 nO-KynlTIt MMnOpYH ... e TOllp ... r 

..... .. • 41 ...... _ •• _ ... _. ..... • ___ • .... ... .. ... - ...... • ....... - • - -.... _.. • ... . 

CTOMT, "IT06 ... M 3Ipy6 •• H .... TOI.p" Ha POCCMMCKMA PblHOK 

AonycTMTtt, M npOM .. wneHHOCTIt MIWY He p.IOPMTIt. OTlop .. TIt 

A •• pb Ha MMPOIOM PltlHOI( HIAO nOCTen.HHO. 

C .. IM: ~ nan., I MO)KHO O~OATMCb 1006",,8 683 KOHKypeHI.\MH, 

"fTo6 ... nlOAM CIM" AorOlopMnMCa., - T~ A8n •• wlt 60nTbI, a " 
AellalO r."kMl "'fTo61t, Bee 6~no no nnlHy •• t 

3"TaJlCa H ronoc M XUPOM: 

HCK),CC'I'IO· ,"oHO .... ecxoA nOJlHfHl(H COCTOtft' J TOM. "f06w 
,-.-.............. ..•. r·_··.. • .... 1("............. .. .--p--' ,.... .. r·~ ... -_. 

CTMHHYIO ItpOMWWJIeHKOCft. 

CbIH: - A MO*HO o6oiiiTMCb loo61J,4e 6.3 kOHKypeHU.MM r 

_____ - __ --1 ,.,_.--... ", ._-, --_.-_ ... -
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Q)Mln,M 36 "38"1.'" HV*HI KOHKypeH,",M.ll" 
• 

OT81.\ TMXO 'fMTleT CTMXH: - KIK rOCYAlpC:TIO 60raTeeT M 'CeM 

*M,eT, M nOIot.MY He HY*HO lonOTO aMy, KorAl "pOeTO" "PO-
"'IIt# •• ~.·.·- .... _.,.., .. ",_ ......................... -.,....,....,,, ........... ----

CWH: - Ckyno'" pt»t",ap .. r 
OTel,4: - nO'fTM nonan ... TonbKo 3TO OHerMH. 

CIlIH T"XO eMe.TCII. 

OTe,-,: - A MO)KHO o6oATMCil ee3 KOHICYC8Wll .. Mf \.4.,e6 ... "toft" .. 
C.M ... Aoro.op"II"'C~1 .... np""".p, - Till Aen •• Wb 60nTIM, I .. -

raRK". YTo6w Ice 6 ... no no nnaHY. 

CWH·: - Jla,MMeMHo T.K M 6 ... n. opr.HHsOla"e JKOHOMMKI 

PoeeM .. npM IlIaCTM KO"'MYHMC.TOI. 6wna rOCYAapCTaeHHa,. nn.
HO ••• ItOMWeew., KO,..op." p ...... Olla, I(OMY 6fTg npoM3.oAMT .. , 
~OMy ~TO ,,~efal!lt''TJ''. !!te.e p.\C,(e,,~ lfH"Oetn'f~~ r-O~A."'. ~I 
"""". __ "'.~ __ " •• __ ... _ ..... ~._. w "" , "'-, .......... ..- .... ,,., • ..,,.w,. 
Ho ntOAM He 6YAYT npC) •• n.T~ HHMU,M.TM.Y, .enM pyKH y HMX 

ca"38HItI, .el1M OHM H. Mory, .... 6p.Ttt ce6. nY4.4WM·x nOCTaIUo\M

KOI c ... ptt .. MnM nOKyn.TenJl, KOTOPWM rOTOI 60ftbWe 3InnSTMTb. 

~ nO~To",y HMKTO He Cn.WMII .... nycK.:r1t HOIYtO npOAYICLVUO MIIM 

eHeAP"TIl HOIIII. T.XHonor .. M. 

OT.I.4: - A p.J.. Henlt.. 6b1no ".CTIIMTIlt PYKoloAMTeneM 
; ra :'AQJl.-n,.t 

CIlfH I - TIK ... "OMbaTK .. AenlnMCb ace IpeMIi. YCTIH.a",Maa

nHC. l.aeH .. - no .MeApeHMIO HO.~X T.xHonorMA, no IltInycKy 

HOIC?" "P.Q.AYk~~t'.:...I-(. f:'aMOM A .. I' • .M .... ,,~.& TM~.,I'8"P~ 
TO •• pOI, M Iff X apTHKyn. A no K ..... CT.y TO •• pIII CT8HoaH""Cb Ice 

xy*e III xy*e. . 
OT.&.\: - 3"8'4"T, TO, \fTO * ...... Ky CAe",." .. 8 CWA H KpOC

coate'" "PMAy~.ItM TaM )ICe, 3TO nOTOMY, "fTO TaM rOc:nl1aHa He 

61111101 
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____ ... _. ___ --=""tt_-___ ~~ 

Cbl''M~ - K O\ofe\.(f-\e, "e'i~~' ur~""rI" ~we "SOAnt'-? RQt.4Q
My "dlOPA" l1y ... we "MOCI<.M~."r nOTOMY "fTO OT poccMAelUtX 

"~."'"PH ........ ~ ""o~e •• I1'" Y •• "H"' ... T •••• ny~" ',,",WfIo\y",,,,MM, • 1'.0'" 
"48CT.0 HMKoro He 3.60TMI10. KorAl TO"POI Mlno, plcKynllOT 
Ica. B petyltltTITe I POCCMM np.A"p .. ATMJI IwnYCKIIiM HeKOH

KypeHTHYto "POAYKL4MIO C orpO~HwM" 3aTpaTIMM H C 60nbwMM 
KOIIH .... CT.OM nHw.lHHX p.60"lHX t1 ~"y*.,,","X. 

Or ..... : - BWXQAMTt ecnM He 6YAeT J(OHKyp.HL4MM~ He 6YAeT 
ynY'4WITIICJI *MIHbJ 

CWH: - He 6YAeT, KOHKypeHI.\MJI .eA.T K OJAOpOlneHMtO 

3KOHO"'MKM. ECl1M npeAnpMJtTMII H ..... A.p*M •• IOT KOHJCyp .... • 

U.HIO, OHM pIIOpJIIOTCJI. Y HMX "O".IUIIOTC,. HO ..... xo," •• a, 

KOTOp .... H.n.*MI.IOT • ."nYCK HOIOl npOAYKu.MM, nO-HoloMy 

e"'M1'fH~Y1eT ""'~"~lelt~T!'" ~H"~'\CT ,a'fPe11s1~ er "re-te pet
TeT p •• n~H •• alp.6oTH •• "naTa pa60'fMX npeAnpMJlTMI. 

OTaLl: - A .enM npoAYKL4MIO 1~lnycK •• T OAHO npeAnpMITMet 

C .. tH: - TorA_ 3TO npeAnpMIITMe - Mo~ononMCT. OHO Mo.eT 
MOHononbHO nOIlltiWaTtt u,eHIl', He Mcn ... T .... aJl KOHKypeHL4HM co 
CTOpO...... APY~"X "p.A"P""TM~. 3TO O .... H.. "1I0XO Alt. _c.x 
rpa*AIH CTpaH"" 

OT_14: - A 6YAeT • HlLUeA cTplHe KOHKyp.H~~UI' 

CWH: - 6yp.eT, o6.,ITenItHO 6YAeT, EenM 6YAeM 3. 3TO 

60pOT~C. - 'TO 06.,.T.I1I1 ... 0 6YAeTI 

3SCT8.xa, tOJZOC ,. ICI,QpOW: 

- KOItX)'J)eII..... ..... " OCI,AOpoueIIHIO .KOHOMJIKK. 

Ca.tH: - 6YAeT, 06 •• 8T."IIHO 6YAeT-1 
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• Junior Achievemenf 
INTERNATIONAL 

.Junior \ .. hi .... pm .. nl Intprnalional 

:.!711U J anitpll Roa.1 

Cilloratlo :O;pl'in:,!: ... Colorado B1I90h 

'1',·1: 71lj ~ II) (dOO 

F.n: 71 'j .; If) (dO;! 

MEMORANDUM OF UNDERSTANDING 

Junior Achievement International and the Academy of Educational Development 
agree to collaborate on the development of programs to facilitate education 
related to free market economics in the Newly Independent States "NIS". 

As a first step, Junior Achievement International will permit the Academy to 
use .Junior Achievement's Applied Economics curriculum as part of the 
Academy's ROSCON project for a pilot business program on Radio Yunost. 
Radio Yunost broadcasts to a NIS-wide audience of 150 million. Junior 
Achievement International will be acknowledged as a co-sponsor of the radio 
series. 

Junior Achievement International will also make every effort to provide access 
to executives of the Junior Achievement of Russia Board of Directors for 
interviews on Radio Yunost broadcasts. 

Junior Achievement International and the Academy for Educational 
Development will develop other areas of collaboration as are mutually 
appropriate. 

Signed in Colorado Springs, Colorado, this 5th Day of October, 1993. 

J@., ~~ 
Sam Taylor r 
Acting President -
Junior Achievement International 

IThere The IT"rld Tllrns For Economic Education 

alsa Scriablne 
Senior Project Officer 
ROSCON 
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DETAILED IMPLEMENTATION·PLAN 

This plan is organized around major clusters of activity in the project. These clusten include both 
the activity areas identified in the proposal and additional areas identified during project startup. 
The detailed implementation plan has been developed in collaboration with the RaSCON 
principals. The clusters are the following: . 

1. Understanding the audience 
2. Understanding the policy environment 
3. Message design and development 
4. Media development and transmission 
S. Evaluation 
6. Project management 
7. Reporting. . 
8. Additional fund raisinl 
9. Liaison wi~ related projects 
10. Traininl and workshops 
II. Technoloay transfer 
12. Other related public: education activities 

Below we present the major activities plaimed for each area of the project. 

·1~ UNDERSTANDING THE AUDIENCE 

1.1 PRESS REVIEW AND SYNTBESIS 

In order to understand as accurately as possible the current trendS in public: opinion related to 
economic: and democratic: reform in Russia, a preliminary review and synthesis of the Russian 
print media coverqe of economic reform will be prepared by.April 20. This review will cover 
press coves:age for the last six month period. These materials will be synthesized to serve as 
background documentation for briefinl of the US technic:al advisors slated to mive in Moscow 
in late April or early May ~ Press review and synthesis will be put of aD on-loinl process to 
monitor public: opinion in support of the ROSCON projeCt. 

Expected~ 

RespoDSfbIe penoa: 

The outcome of this review and synthesis will be a 3().4(). PIle 
lDIlysis of public: opinion as expressed in the Russian media on issues 
related to democratic: and economic: reform aver a six month period. 

Raisa Sc:riabine and RasCON counterpart with assistance of Am and 
local CODSUltants . 

PIaJmecl startlq date: March 25, 1993 

1 
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Completion date: 

Duration: 

April 20, 1993 

The initial4-week activity will lead to an on-going mOnitoring process 
for the duration of the two-year project. 

. As specified in the proposal, the first step will be to gather qUalitative research data from selected 
audience segments. This will entail expatriate and Russian staff of RaSCON conducting focus
group research with representatives of various audience segments. In so dOing, one additional 

. objective of this analysis will be the-validation of the audience segments identified in the proposal 
development stage.· . - -

Expected outcomes: 

Responsible person: 

The outcome of this situation analysis will be a 10-20 pa&e document 
which captures information about current knowleclae and attitudes 
toward the transition to a market economy. The preliminary Sampling 
plan for the quantitative survey will also be developed. 

AED/Childress with RasCON counterpart 

PWmed sta.rtIDi date: May 1, 1993 

Completion date: June 30, 1993 

Duration: 6 weeks 

1.3 BASELINE SURVEY DEVELOPMEl"lr AND ADMINISTRATION 

The quantitative baseline study, which will form the basis for both systematic message 
development and subsequent evaluation, will follow from the completion of the situation analysis. 
A draft questionnaire will be developed and tested in MOICOW and later reviewed by 
AEDlWashington's Research Director. Once the questionnaire is fjnaUred, interviewers will be 
trained,. data analysis plans developed, and the study. implemented and analyzed. FOUOwlna 
analysis and fjnaJiurioo, a report will be written in Enalish and R.ussian. (WorkshopS to 
disseminate findinp may abo be conducted. See Activity 110 below). 

Expected outcomes: 

. Responsible person: 

A comprehensive baseline study ofR.ussian attitudes and knowledge. 
with respect to the free market system will be. completed and 
distributed. 

AED/Childress and RasCON counterpart (with . assistance from 
AED/washinaton andJocal research consultants.) 

2 
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Planned startiq date: July 30', 1993 

Completion date: 

Duration: 

October/November 1993 

.. S months (During which qualitative research studies will be used to 
~de message development) 

1.4' FOCUS GROUP TESl'ING OF MEDIA PRODUCI'S 

Research will be of two types: qualitative work to provide ROSCO~ with a starting point for 
designing messages to pennit early broadcasting, and the major baseline study. In order to be 
able to experiment early on with broadcast products, existinl procrammiitl may be tested with 
focus groups to lather some insight, into audience segments I response to various approaches and 
content. 

Expected outcomes: 

RespoMibIe' penon: 

Three to S brief reports (approxjmately S plies each) of fOcus aroups 
with selected audience secments on responses to free market 
educational media. 

AED/~ and ROSCON counterpart 

PIaJmed startfDa date: June 30, 1993 

Completion date: 

Duration: 

Ongoinl until October, 1993. Periodically over life of project 

2 weeks per product 

2. UNDERSTANDING THE POLICY ENVIRONMENT 
. 

2.1 BACXGROOND ANALYSIS 

To strengthen', undentandin. of the current policy environmeDt in Russia Is related to the 
objectives of the ROSCON project, a preliminary analysis will be CODductedof: legislative 
actions and executive decteeI issued in support of economic and democratic reform; institutions 
and players involved in ,the reform process; reform trends and their social aDd economic impact. 
The preliminary aalysis will serve u a technical brietinl documeDt for Am field advi!ors. The 
document will be apmdecIlDdvpdated over the life of the project. 

'Expected outCames: A 15-20 pile report describinl the current policy e:aviroIlment and its 
. !OCial1Dd economic impact 

RespoDSible person: AEDlRaisa Scriabine 

3 
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PWmed startina date: Apri120, 1993 

Completion date: May S, 1993 

Duration: Two weeks 
, 

3. MESSAGE DESIGN AND DEVELOPMENT 

3.1 FORMATIVE RESEARCH 

The ideal way to develop messages is in collaboration with those whom they are intended to 
reach. . This increases the likelihood that messages will be appropriate for the target audiences. 

. Usinl focus aroup research techniques, Am and RaSCON staff will develop messages with 
selected tar'let audiences. 

Expected outcomes: 

RespoDSlbIe penon: 

Development of first 10-20 messale coocepts and types for at least 4 
priority audiences. 

AED/de Malvinsky and RasCON counterpart 

. PWmedstartlDa date: JUDe IS, 1993 

CompletiOD date: 1uly 30, 1993 

DuratlOD: 6 weeks 

3.2 PRODUCE INll'1AL MESSAGE GUIDELINE 

Over the life of the project, it will be important to have a basic inventory of tested messa&es'on 
the key themes of economic reform and democratization •. While this inventory will pow and 
chanle over the life of the project, there must be a startinl point for the by content of the media 

. propam •. 

Expected oatcGmes: 

RespoDSibIe Penom 

Tbe pideline will be a 10-1S pap c:atalope of the core messqes of 
tbe first phase of the media propam. It will be distributed to the press 
IDd to various relevant media outlets. 

. AED/de Malvinsky and RasCON counterpart 

. PIaJmed startiD& date: July 30, 1993 

CompletiOD date: . Aupst 30, 1993 

4 
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Duration: . 4 weeks 

3.3 MEDIA CO~ ANALYSIS 

In order to prepare a meCia pnd message strategy aimed at supportinl reform, it is important to 
understand what is currently being broadcast with respect to market economy issues. To that 
end, current programs dealing with reform issues need to be identified, monitored and analyzed. 
Although this will be an on·going activity, the project will begin with a survey of major media 
outlets and their. treatment of the issues. This will help the ~OSCON project to gauge the type 
of messages that can be introduced productively. . . 

Expected outcomes: An analytical review of the economic liberalization content of the 
major media oflans. 

RespOnsible person: . ABO/de Malvinsky and ROSCON counterpart, plus local consultants 
as needed to monitor selected media channels. 

Planned startln& date: May 1993 

Completion date: 

Dundon: 

Preliminary report by June 15, 1993 with periodic updates over the 
life of the project. 

6 weeks 

3.4 REVISED MESSAGE GUIDELINE: 

After 6-9 months of experience with the preljminary messqe pideliDe, the project will update 
and revise the messaae pideline in accordance with evaluative feedback obtained through 
trackinl studies of the impact of selected propams. 

Expected outcomes: 

ReSpoDSibIe ~D: 

updated D1esSlle pideline 

ABO/Childress and ROSCON counterpl1't 

PIaDDed ~ date:· Man:h 1994 

CompletlOD elate: 

Duratloa: 

May 1994 

6 weeki 
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4. MEDIA DEVELOPMENT AND TRANSMISSION 

4.1 BACKGROUND ANALYSIS OF MEDIA ENVIRONMENT 

Understanding the current1l'ledia environment in Russia is a key initial step in p1annin& ROSCON 
message dissemination. A ba&ground analysis will be conducted of major market television and 
radio channels including programming content, audience demographics and ratings. A similar 
analysis will cover the major print media. Emphasis will be placed 00 vehicles that can most 
effectively serve to disseai.inate information on economic and democratic reform. 

Expected outcomes: 

RespoDSible person: 

A 40 pqe reportanalyzinl' the Current Russian major market media 
environment to support the activities of the ROSCON project. 

AEO/Scriabine, de Malvinsky and RasCON counterpart. 

PWmecl startlq date: 'May S,I993 

Completion date: June 1,1993 

Dundon: Pour weeks with: updates 00 a replar basis for the life of the project. 

4.2 BIlOADCAST 1'RLU.S 

During the initiiJ. phase of the project a select number of pilot media activities will be developed. 
These will serve as trials to pUle audience receptivity to both manses and formats. Such pilot 
activities could include, but not be limited to, air time OIl Radio YUDOSt, Radio Moscow and 
Business Wave radio and teleYisiOll. 

RespoDSibIe person: 

Up to six teleYisiOlland duee radio propams will be 1m:IIdcast wi~ 
audieDce reac:tions revieWed by focus poup research. 

, ' 

AEOIMalvinsky and ROSCON COUDterpat. 

PIaJmecI startlDa date: July 1,1993 

CompletloD elate: September 1,1993 

Duradoa: Two IDODtbs 

6 
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4.3 MEDIA PLAN DEVELOPMENT: 

There are twct principal types of media programming in which ROSCON is likely to become involved: those that are directly financed using USAlD funds from the Cooperative Agreement. and those in which RaSCON provides technical input. but does not directly finance or manage. A comprehen~ve plan MIle be developed reflecting both types of proaramming. The plan will draw upon experience obtained in both the initial broadcast trials and the process of developing relations with media institutions and producers. The plan will indicate the allocation of project funds for media subcontracts, indicate the probable target audiences, and the overall message strategy. 

Expected outcomes: 

Responsible pel'SOa: 

A detailed plan for the use of media in support of economic education. 

AED/de Malvinsky ~ with assistance from Scriabine and Lediard 
(review with USAID/Moscowand A.I.D.lWasbinaton) and ROSCON counterparts. 

( 

Plumed startlq date: June 1993 

Completloa . date: Aul\lSt 1993 

Duradoa: 2 months . 

4.4 SOUcrrAnON OP COMMERCIAL SPONSORSBIP 

The development of the mectia plan will identify opportunities for the tOlicitation of commercial sponsorship to raise additional funds in support of ROSCON PfOlWD broadcasts. AJ appropriate, such opportunities will be explored amonl both Russian and other sponsors to assist in expandinl the outreach potential of disseminatinl ROSCON messales. 

Expec:ted outcomes: 

RespoDIIble penoa: 

RaisiDI private funds for proa:ram broldcl'tiD, throop the 
idelltificatiOll of commercial spoDSOI'I. 

AEOIMalvinsky (Plus Lediard aDd ScriabiDe) with ROSCON 
COUDterpIrtS. 

Plumed stardDa date: luly 1993 

Completloa date: OIlaom, 
Duratloa: Life of project 

7 
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4.5 TRANSMISSION 

Based on the plan and subsequent additions and revisions, regular transmission of the programs 
will be conducted for the life of the project. 

4.6 MEDIA MONrI'ORlNG , 
There are two dimensions to the monitoring: one is the' oversight of the actual broadcasts. to 
assure that paid productions are aired as scheduled, and the second is the mOnitoring of audience 
reaction to ROSCON and other related programs, whicb will be scheduled as pan of the plan 
within available resources. 

Expected outcomes: 

RespoDSfbIe persoa: 

Feedback . reporu on the programs, and confirmation of actual 
broadcasts 

ABO/Childress and ROSCON counterparts. 

PlaaDed startlq date: As per media plan 

Completloa date: 

Duratfoa: ongoing. 

5. EVALUATION 

5.1PROJEcr IMPAcr EVALUAnON 

Using the baseline survey as the pide, an impact evaluatioa of the proaram will be conducted 
in the ~ quarter of year 2. . 

Expected outcomes: 

RespauSlble penoa: 

Chanps in attitudes and knowledp measured among selected 
audience seaments. 

AEDlBvaluation specialist (Hernandez) and ROSCON COUDterpalU. 

PlaDDecl startbIa date: November 1994 

Comp1etloa date: 

DuratJoa: 

January 1995 

6 weeIaI 
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6., PROJECT MANAGEMENT 

A wide array of activities will be necessary to start-up, manage, and monitor the RaSCON 
program. These activities range from establishing offices, banking and equipment procurement 
arrangements to establishing counterpart relationships, scopes of work for all activities and 
services, and maintaining ini'ormation and reporting flows between A.I.D. (Washington) and 
USAID/Moscow. Given the urgency of launching the RaSCON program, many of these 
activities are already underway, beginning with the fielding of the long term team, supported by 
adequate administrative and informational support. 

The following is the timetable for' the principal activities: 

1. Office rental: by April 30, 1993 
2., Briefing and fielding resident advisers: by April 30,1993 
3. Equipment procurement: by April 20,1993 
4. Establish banking arrangements: by April 1,1993 ' 
S. Engaaingloca1 consultant services: beginning March 22,1993 
6. Registration of ABO as Russian legal entity: begins May, 1993 

Note: All of the above activities ~ underway; in order to maintain the schedule proposed here, 
~ of the stilt-up activities must occur, as planned. Of especial importance is the prompt 

, clearance of the lonl-term advisers. . 

7. REPORTING 

ABO will provide three types of reportinl. The fint two respond to the reporting requirements 
of the Cooperative Aareement, (Performance and Financial) and the third is a range of technical 
reports, many of which are identified in this Detailed Implementation Plan. The reporting 
requirements for the Cooperating Agreement are the (ollowing: 

7.1 PROGRAM PERfORMANCE AND FINANCIAL REPORTING: 

Expected outcomes: 

1. Detailed Implementation Plan 
2. Quarterly Reviews (Wasbincton and MOscow) 
3. Quarterly Reports (includinl financial) 
4. Annual Reports . , 
S. Final Report (mc1udinl fiDancial) 

9 
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Responsible person: (per 1·5, aboVe) 

1. LediardlScriabine 
2. a) Wa.shiJlIton: LediardlScriabine 

b) Moscow: COP 
3. a) Washington: Leqiard!Scriabine 

b) Moscow: COP I 

4. AED/COP 
S. LediardlScriabine (with input by field team) 

8. ADDmONAL FUND RAISING 

8.1 Leveraging the structure and av2.Uability of technical asSistance to expand the funding 
base available for additional media programminl is an integral component of the' 
ReSCON project. ROSCON· principals will discuss with other relevant donors their 
possible participation in additional ROSCON plopam' opportunities tIw may be 
. identified. 

Expected outcomes: 

RespoDSlbIe penon: 

Expansion of the fundinl base for ROSCON media procramminl. 

AEDlMalvinsky, AEDlWasbinatoo team and ROSCON counterparts. 

P!amled JtartIq date: July 1993 

Completion date: an-CoinC 

Duration: ute of project 

9. LIAISON WITH RELATED PROJECI'S 

9.1 To ensure maximum impact resultinl from both RasCON reaearch aDdd.issemination 
activities, RasCON data and experience Will be actively sbared with otber related A.J.D. 
supported projects in the HIS. Close liaison, for example, will be maintained with A.I.D. 
projects such as privatizadoa information pI'OII2IDI cum:atly underway throuah OKl and 
other A.I.D. educational efforts related to ecooomic reform aDd democratization. 
Concrete examples. of successfUl efforts in privatization, b"siness development and other 
related mas will be ideatified aDd UJed in RasCON informatiOll pI'OII2IDI u suUested 
by Deputy Mini.. of Science. TechnolOl)' Policy aDd Riper Education, Zurab 
YaJcobasbvili. Wberever possible, liaisoD will abo be maintaiDed with related proarams 
supported .by otber doDon. 

10 
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Expected outcomes: 
-

Respoasible person: 

Data dissemination and activity coordination as appropriate. 

AEO/Malvinslcy. AEO team and RaSCON counterpart. 

Planned.startlD& date: ... March 1993 

CompletJOD date: 

Duration: 

I 

On-I°ina· 

Life of project. 

10. TRAINING, MEETINGS AND WORKSHOPS 

As part of in-service trainina of counterparts and as part 'of the dissemination of ROSCON 
proj~ results, ABO anticipates conducUnl a series of t:rainina activities, meetinas and 
workshops. These are expected to include, but not be limited to, the followin, mas: 

o Social marketi.n, workshops 
o Baseline study dissemination workshops 
o RasCON project activity dissemination workshops 
o Dissemination of qualitative researCh finclin,s 
o Proposal development worlahops 

At present, the RasCON project only hu limited funds for tbeae activities. Nevertheless, Am 
anticipates bein, able to find resources for these activities. 1bey are cited for ,enera! 
informational purposes. Once pJaDs are. defined, A.ED will issue a lCheclule of proposed 
workshops. 

11. TECHNOLOGY TRANSn:R 

In addition to the direct execution of the activities described in this plan, a key aspect of the . 
ABO/ROSCON pqram is tbem.itutional deYelopment of ROSCON. This was referred to in 
the proposal documeDt and remains a priority activity and juttificatioo for me 10111 IDd short-term 
techniCal assistance. Institutioaal deYelopment will occur tbroqh me acquisitiOD of specific skills 
by key personnel, and throu&h tbe capacity of ROSCON to manqe, lnUr tIlI4, workplans, funds, 
neaotiatiOllS, accountability ad evaluation. At the level of specific skills to be acquired by 
counterpans, . ABO piopcACl to develop an explicit -learniDa COIltrlde between A.ED and 
ROSCON penoaaeI. This COIltnct woulcl identify the specific sIdlls which RasCON penoone1 
would acquire aver die Coune of tbe proaram. As Am is amoDI tile insdtutioas providinl 
resident technical ,ui_ace early in the emetJinl aid propaID, Am will develop ud mooitor' 
a measurable PI'OIf&ID of tecbnolOJY tranSfer. 

ExpedecI outcomes: RasCON personnel will become proficient in an array of skill areas 
to be specified by the end of the first: quartet -of resideDt technical 

11 
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RespoDSible' person: 

assistance. These skills will fCJC1.!S on social marketing, including 
program management and evaluation. There will also be a set of 
skills developed in proposal preparation, contracting and 
subcontraCting. and other aspects of development . 
4 . 

AED Officer-in-chaJ'ge, COP, and shan term consultants 

~ed startin. date: Marth 1993 

Completion date: . ongoin. 

Duration: life of project 

12. OTHER RELATED PUBLIC EDUCATION ACTIVITIES 

Once the ROSCON project is fully functional, it may represent an excelleDt mechanism for 
manaain. other typeS of social marketin. and public. educ:atiOll initiatives. Currently under 
discussion with A.I.D.lWasbin&tOll is the possibility of usin& ROSCON u the implementiq 
aaency for an environmental education. initiative. M developin. institutioaal c:aplCity and I 
sustainable bue for ROSCON is one of the Coals of the institutioaal development dimension-of . 
ABO's wo~ channelinCrelated activities throop RasCON is a loaical means to that end. 
Efforts would need to be made to avoid overioadin. the c:aplCity of ROSCON, but the concept 
of propammin. other services throop ROSCON is recorded in this plan to establish this 
possibility as part of the overall plan. 

Expected outcomes: 

RespoDSlbIe PenoD: 

ROSCON will be called upoo to manap 11 least two other education. 
efforts in each of the first two years of implemel1taDOIl. 

AED team and RasCON COUDterpUts 

. PIaDDed startIDI date: luly, 1993 

CompletiOD date:. 

DundoD: 

12 
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Academy for 
Educational 
Development 
rAito - I 
I MaO! e, 19!3 

Mr~.Victor M. Konstantinov 
CEMINTELL/ROSCON Division 
32 Kras£ko~ street 
.Moscow ~~741.a, Russia 

·\.ED ~~~ .~erlcoaBuslness 

Subject: G~t No. 2~2277-0l under A.I.D. Cooperative Agreement 
No. CCN-0009-A-OO-3045-00 (ROSCON - Russian Social· 
Conversion Project); AED No. 21-2~77 

. IJQ.a.r l!!J:'. itonstantinQv: 

In accordance with the subject cooperative aqreement between the 
Academy for Educational neval nrnnfllnr. C"".,...in_-ft~.,.. "'.~.r:r.d. 1:10 a.sz 
II Grantor" } and. the Agency tor. International D.evelopment, the 
Grantor hereby grants to CEKIN'r!LLjROSCON Division (he.reina~er 
referred. to as "Granteen ), the sum of R82,847,280 to provide 
tec:h.nica.l and administrative ser.lica. in support of the subjact· 
project, as described in Attachment 1, ent1tl.ecl nSchedulan and 
At::1:.aebm.ent 2, entitled "Proqram. Description." 

This qr~t 1s .f~ectlve and obligation is ~ad. according to the 
date· in Saction II ot the Schedule and shall app~y to commitments 
mad. by the Grantee in furtherance of proqram. obj ect! ves during the 
period :beq~1nq on March 31, 1993 and endinq on February 28, 1995. 

Tb.i.s qrant is made to the Grantee on concii tion that the funds will 
be admi ni stared in accordance with the tenlS and conditiollS·as s .. t 
forth in Attacblllent 1., entitled. nSchedule", Attachm.allt ~, entit~ed 
nProqram Oescription,n and Attachment 3 entitled "Standarcl 
Provisions, It which have been aqreed 1;0 by the Grantee. 

Please. si.gn both copies ot this letter to aclcnow1ed9. your rece.ipt 
of the Grant, encl· return one copy to Grantor, AED/Washinqton. 

Sincer.~y, -

Wi~llam SlIlith 
Executive vi.ce President 

Att2U:l:m.~ts : 
~. Sc:he4Ule 
~. Proqram Description 
3. standard Provisions 

- ,. 00 Cireul.ar No. A-133 

1255 13Td Scrm. N~. 
WaWncll:lc. D.C. 20037 
(201) 86l-l900 
Telex 197601 .,CADED WSR 
Fu (201) 86~A941 

Accepted by: 

~LL/ROSOON Division 

Name: 
.Title:" ______________________ __ 

Da.ta: 
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I. 

, 
Purpose of Gpnt 

Tl:I.e purpose of this Grant is to provi.de support for the 
RoseON Russian Social Conversion Proqr~, as mOre 
speci:fica11y described in Attachment 2 to this Grant 
entitled nProqram Oescription." 

Peri.od 0 t Grimt 

The ettect1ve date or this Grant is March 31., 1.993. Unless 
otherwise· agreecl to by the. G:ccmtor in writing, the 
expiration elate ot this Grant is February 28, 1995, meaning 
that no Grantor .tuncls uncler this Grant shall be applicable 
to g-oods not turnished or service. not pertormecl tor the 
proc;ram by this date. . 

. . 
Amount; ot GrlAt and Paymept 

1. The Grantor hereby obliqat.s the amount ot R82,847,280 
for purposes of this Gl:ant. 

2. Payment shall be made t.o the Grantee in Rubles in 
accordanee with proeedur .. as follows: 

a. Open si9tlature of this Grant, the Grantee shall 
~mit an invoice to ~rantor tor an initial adVClllce 
of R3,451,970 which is equal to approximately one 
month' ••• timated expenditure.. Thi. advance will 
b. subtracted. tr01ll. amounts otherwise due Grantee I 
in accoraance with section III.2.b. below. 

b~ Reimbursement tor allowable costs shall be made: 

c. 

on a monthly baa is 
pl:'oced.ur.. sat "forth in 
Provisions, entitled 
Rai.JDl:luz:sament II 1 

in accordance with 
Attacbment 3, Standard 

nPayment Cost 

2. as close as possible to 30 days after Grantor's 
.ece!pt of Grantee's invoice an~; 

3 • ~ollowinq Grantor receipt of fuilCls from USAID. 

:Invoices sha.ll be a.ddressecl to: 

ROSCON Project Dir~or 
Aca~emy For EelucatiQna~ Development 
1255 23rd street, N.W. 
Washington, D.C. _Z0031, U~S.A.· 
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IV. 

v. 

Vl:. 

,~D ~~~ ,UlerlC:.I!lBUSlIless 

Financial Plan, 

'!he ~ollowinq is the Grant ESudqet, includincj local cost 
financing items, it authorized. Any line item de.viation iIi 
e~c .. s ot 15%, or any inc::rease in the total Grant, must be 
approved in writing by the Grantor, and revisions to this 
budqet shall be made in accordance with standard Provision 
of this Grant, entitled nllevision of Grant Budqe-t." 

Standard Cost categories 

~. Personnel Costs 
2. Travel and Other Direct Costs 
J • AQministra ti ve C:Ost. 

'Reporting and Evaluation 

1.. Al.l reports shoul.d. :be directeCI to: 

ROSCON Project Director 
Academy !'or Ed.ucational Deve.lopment 
1255 23rd street, N.W. 
Washington, D.C. 20037 
0'.8.1..., 

Rubles 

66,944,480 
8,371,380 
7,53~,420 

R82,847,280 

2. Fiscal. reporting' requirement: '!'he final invoice shall 
be in the torm of the line item budqet and shall show 
the b'a4qeted' amounts, amounts expend.ed for each line of 
the buc1g'et, and. the amcunt remaining-, if any. 

3. 'reChnica.l. raport1nq requirements and evaluation criteria 
and sChedules are a.outlined in the section entitled 

. "Reports/Deli verables· in Attac:hment 2 , .. Pra<p:aJD. 
De.c:r~ption" • 

special Provisign 

l. S~~ RaCrU1taent:' 'l'he Grantee a.gre.. that all stat! 
recruit:ment :for pcs:i.t:i.ons funded. by th. Grantor will be 
carried our through an appropriate competitive process and 
the salary levels will be in acco:dancewith community and 
protessional standards ... -
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....... Uler lC:O/DBU5 lI1ess 4J OO~ 

2. Travel and Per. Di.e.: The Grantee will proviOoe for the 
Grant.or l s appreval a cepy ot its travel and per diem. policy 
ceverinq beth domestic and international travel . for any 
staff, program participants and t.eChnical &ssistance, not to 
exceed t:r .S. Government rates. In the event the Grantee·does 
not establish a policy, u.s. Qovernment r.qulat.io~s 
qoverninq travel and per c!.iem. shall apply_ 

3 - CoDSUltant Fees: Compensation fer' consultants· retained 
by the Grantee hereunder shall not e"c:eeci, witheut specific 
approva1 of the Grantor, either the hiqhest rate of annual 
compensation received by· the consul. ta.nt ciurinq any full year 
of the immediately precedinq three years; or the maximum 
rate ·of a Foreiqn Service Officer,. Cl,.asa 1 (FS-~) (as 
periodically amended), whichever is 1 •••• A daily rate is 
deriveQ by dividinq the annual compensation by 260. 

VII. Title to Property 

No purchase ot property, plant or equipment is authorized 
under this Grant .• 

V'IIl. Authorized Geographic em 
The authorized gecgraphi~ code tor all procurement usinq 
funds· provided by the Grantor under the Grant is the United 
Stat .. and. RuSsia, meaninq that al.l qoods and services 
t1nanced by this Grant _hall have, wi~ respect to qoods, 
their. source and oriqin and, with respect to the suppliers 
o~ saJ:'V'icea, their nationality in the United states or in 
Rwlsia •. 

DC. AudH; Jtaguiremen; 

This Grant 1s ~unded under Grantor's cooperative A~eem.nt 
No. CCN-0009-A-OO-3045-00 'with tJ'SAJ:D. ·u suc::h, the Grantor 

. is a primary recipient ot a ladera! award and is subj ect! t!o 
OD Ci.rc.ul.ar No. A-133: wtUch establishes the audit 
requ~remants and raspons1bl1lt1es.o~ recipients of Fed~ral 
avar4.~ . 

onder .. the . provisions ot. the Circular, c:EM:tNTELL/ROSCON 
Division, UA<1er thi. ~r .. nt:, is defined as a sub-recipient ~f 
a.. Fed.eral award. and is subject to the same·· audlt 
requirements and rasponaibilities outlined in OM! ~1r~lar 
.!{O~ A-~33. If the Grant •• · conducts an annual orqan1zat1on-
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x. 

H:SJ 'e20 22 2J J.u 1 ..... . \aer tcodus tIles s 

wide A-133 audit, a copy of the auditor's report must be 
subm.itted. to the Grantor for each year under which this 
Grant is in effect. :If not, the' Grantee is required to have 
an ind.ependant audit made of the grant received through this 
G~t· and provide the Granter with a copy of th'e aud.itor' 5 
report:. 'the scope ot the audit and audit ol:)jectives axe 
stated in item 12 of OHB Circular A-133. A copy o~ the 
circular is ~OWld in Attachment 0\ to this Grant., 

standard Provisions 

The Stanaard Provisions' applicable to this Grant are 
contained i.n Attachment 3, entitled. "stanc:lard Provisions". 

4J 005 
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I. 

IX ... 

III. 

xv. 

U. SJ, 1:t20222JJ~51 .-\.ED ..... ,'\.er 1 ccaaBus lnes s 

Summaa 

Given the rapid pac. ot chanqe in Russia, there is an urgant 
~e.d for a proqram of "social. ~onversionn. To assist in 
meetinq this need, the Academy tor Educational Development 
(AEO) has receivecl a cooperative Aqreeme.nt from the '0. S. 
Aqeney for I.nternaticnal Development i..n support of AED' s 
program entitled "ROSCON - Russian Social Conversion 
Proj act, A Proposal to Accelerate the Russian People's 
Onde~standinq and Acceptance ot the Transition to a Free 
Market Economy·. 

ProPl.q 

The accelerated pace of retorm. in Russia, inc LUdinq. the 
transition to a market economy, has made it imperative to 
establish a proqram to' assist ~e country 1 s people 
uncSerstand. and appreC:iate the principles ot democracy , 
priv~tization, entrepreneurship and tree market economy. 

Purpgse 

The purpose o~ this Grant is to assist ROSCON, a new non
qovenmental illatitution created in 1992 .as a training 
center and implementinq institution for social conversion 
praqrams in Russia, reach its objective. ot helping- the 
people of the N'IS to better und.erstand. and adapt. to t,heil: 
countries' transition to a free market ec.onomy. 

Program Description 

The ~LL/RQSCON Division will provide a fUll ranqe of 
technical" and adJlin1strative services und.er this Grant 
aqracment. Technical servic .. wili be d.elivered throuqh 
personnel . assigned. both part and fuJ.l-t:lJne to the 
CEHINTELL/DOSOON division activity. CEKrNTELL/ROSCON 
division. will provid.e 8uYic.. of a Proj ect Director ancl 
ceputy Director at an approximate level of e~tort of four 
person monthS per year.. The project director and. deputy 
director will be r. .. pons£ble for mana~in~ this Grant ~or 
the implementation ot! tb~ :aosc:dn activity. The proj ect 
. director and. deputy director will ba supported by an 
administrative assistant who will work &bou~ tour person 
montha per year. In addJ.tion, CEKIN'l'ELL/ROSCON diVision 
w~~ provide .the s~ic.. o~ two ~l-t~. ~.chni?al 
specialists also $upportecl by a tull-t1llle admJ.nl.strat:s.ve 
assistant~ . 

In addition to these- -cora personnal, CEHINTELL/ROSCON 
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division will ide.nti.fy anc! provide consultant services on an 
as needed basis for work on the CEMTNTELLjROSCON division 
a.ctivity. 

The specific tasks, to b.per~ormed by core personn.~ and 
consultants are organized according to the !ol~owinq 
clusters. 

1. Understancli.nq the audience 
2. Kessaqe'desiqn and development 
3. Kedia development and transmission and monitorinq 
4. Evaluation 
5. Project management 
6. Adciltional fund raisinq 
7. Liaison with related. projects 
8. "rrain.inq and workshops 

Tne spec1~ic deliverable. under this Grant ara as tollows: 

1.. trngeattnqing the Audience 

a. CEM:INTELL/ROSCON division wil.l provide e.x::pert1s& to 
assist Ran Childress, Research Director, in the dave].opment 
or a situational analysis- which will include qatherinq 
guideline researc::h data ~rom selec.ted audience seqments and 
conducting focus group research with representative audience 
seq.ments. A 10-20 page document on current knawledqe. and 
attitude. toward transition to market economywil.l. be 
prepared by June 30, 1993.' A preliminary sampl.inq plan tor 

. the quantitative survey wi'll. alao De devel.oped. 

b. A quantitative ):)a.e~ine study will be prepared by 
N~uiber 1993. CEKI:N'I'ELLjROSCON di,,!ision consultants will 
a.sist Ran C!lil.dress, Research Diractor, and UD/Washinqt:on 
eountel:parts in the deve~opment and testing- of a. 
qu_tionnaire in MOscow,· in traininq interviewers, 
conductinq and ana.lyzinq re~evant stuc:lies. A report will be 
prepared in Enqlish ana. in Russian. 

c. CZMXNT.ELL/ROSOON division wLl~ assist Ron Childress 
with the necessary qua.litative research and focus qroup 
testing tor the production ot an audience saqment response 
to various approaches and content. This activity will be 
c~p~.tec:l on or about June 30, ,1.993. 

2. !IeSMFe Design and Oevelopment 

a. CEKINTELL/ROSCOH -<livis1on will a.ss1st ~e,Malvi?slo.."'Y' 
in conductinq a content analysis of the RuSS1an media as 

~i 
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related to covaraqe ot the economic liberalization. A 
preliminary report will be provided by June 15, 1~93. 

b. CEMZNTELL/ROSCON diVision will assist de Malvinsky 
in the development ot the first 10-20 'messaqe concepts and 
types for at least 4 priority audiences cy ~uly 30, 1993. 

. c. ~/ROS~ON diVisio~ ~i~l assist de Malvinsky 
J...n'draftl.nq and ciistributing the l.nl.tl.a.l messaqe guideline, 
a 10-15 paqe eataloque of the core m .. saqes resultinq from 
the rirst phase of the media. proqram, by August 30, 1993. 

c::l. 0 A. revised mesS&g"e quic1ance will be completed "ith 
evaluative teedba~k obtained throuqh trackinq studies with 
CEHIllTELL/:ROSCON division assistance to Ron Chilr.!ress. 0 The 
updated .essaqe qui4a.nce will be complated by Hay ~994: ' 

3. Media Qeve10Pmant &nd 'Transmission 

a. ~LL/ROSCON division will ass 1st de Halvinsky 
,and Scria:bine in the <!ratting" of a 40 paqa report analyzinq 
the current R1aaian major ma::ket media env.ironment to 
support the act,ivities o~ the C!XIN'l'ELL/ROSCON' division 
project. Completion is tarqetad tor June 1, 1993. 

. b. ~LL/ROSCON division will assist de Kalvinsky 
. with the orqanization of a select number of broadcast trials 
to determine audience reactions ancl recepti vi ty to both 
messaqas and. :formats. About three radio and thre. 
~l'eyision proq.rams will l:»e completed by September 1, ~99 3 
and. reviewec1 by focus qroups. 

c. c::DlDl'TE'LL/ROseoH division. wU1 assist AED field 
staff and UD/Washinqton in constructinq a detailed. plan for 
the use of media in support o:f economic ed.u~ation. The 
~et completion date will be August 1993. 

4. CE ""'"I'1'E:tJ:./ROSCON cSivisicm, aa nacessc:y, rill. assist 
de Kal.vinsky, scriabine and. Lecl1.u:d r during the life ot tha 
project, to raise private funds tor proc;:ram broa.dcasting
throuqh the identi:fication or ccmmercia1 sponsors. 

" , 

e.· !:nO meua monitoripq activities, CJ:KIl1'!EI.J:.,/ROSCON 
diviaion,wil'l assist Ron, Childress in oversiqht of actual 
broadcast to ensure that pi:occ;rus are aired as sehedul.ed and 
that appropriate audience reaction is monitored. accorcUnq to 
ot:he m.edia plan .. 
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v. 

• 
4. En~Uation 

For conducting project impact evaluation, CEMINTELL/ROSCON 
division ~ill assist an AED Ev~luation specialist in using 
the DaselLne survey as the qu1de, to. evaluate chanqes in 
attitudes and knowledqe as measured· amonq s.~ec::ted audience 
segments. This will occur on or about January l..995. 

s. Proi ect MMaq9l!lent 

CEHINTELL/ROSCON clivis1on: coUnterparts will conduct such. 
activities as deemed. necessary to effectively initiate, 
manaqe and monitor the CEMINTELL/ROSCON division proqram. 
This will include but will not be limited to the 
establishment o~ offices, bankinq and equipment procuram.ent 
a.rrcutqements, and .1Ilaintaininq information, and reporting 
flows. 

6. Additional Fund Raising-

CEHINTELL/ROSCON division w~l assist AED tie~d and 
Wasb.inqton counterparts 111 expand.inq the :func!inq base for 
the ~/ROSCON division media programming component 
during the li.!e of the CEI!ttN'l'ELL/ROSCON division project,. by 
discussing' with other relevant donors their possible 
participation in additional CEKINTELLjROSCON division 
proqram opportunities ~at maybe identified. 

1. Liaisgn with Relat~ Projects 

CEHXNT2LLjROSCON d!vi.ion w1Ll· assist ABO counterparts in 
the ·field "s well as in Washington· in maintaining liaison 
with other related projects, inc.ludinq sharinq research ciata 
and other rel.evant information. 

8. Tn j ping and wworlcshops 

C!2CtNTELL/ROSCON shall assist UD tielc! stat! in planninq, 
preparinq, ancl condueti.nq tn i n i nq workshops and seminars. as 
requ"tac:!. 

ReP°rts/Deliverables 

CEKINTELLjROSCON shall assist AED in preparing the tollowinq 
Program. Performance Reports:·· \ 

1. Pc;ail,dIm;lementation Plan (PIP) 

a. A brief description ot the major activities, 
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, 
inaicatinq ~eexpected o~tcomes, responsible person, 
planned startLnq andcomplet~on dates and duration of the 
activity (actual time required to complete' the task, which 
may be less than the planned' tilEle between starting and 
comp.letion dates) . ' ... . 

b. A tim.line Shovinq the sequ.ential and concurrent 
activities, indicatinq wb.ich activities depend on the 
suc:eess:ew. completion of prior activities, and highlighting 
those activities which are critical, i.e. if delayed the 
overall project results vill be delayed. ' 

2. Quarterly and AnnUM ~eport 
. . 

Quarterly reports will include: a description 01' the 
Cooperative Aqreement activities: si911iticance ot these 
activities; and a fiscal report that descri]:)es in detail how 
the Grant funds were. us.ed mel other donor I s t'illaneial 
contribution to the project. ~e fourth quarterly report 
will be the.annual report. 

3 • rino.l Repotj; 

Prior to the estimated completion date of this Grant 
CEMINTELL/ROSCON' shall submit the Final. Report in the same 
number of copies as the above annual report. The Final. 
Report: shall include: (lJ an executive summary ot the 
Grant's accomplishments or tailinqs; (2) a description ot 
the activities .from its inception; (3) siqJiificance of these 
activiti .. ; (4) comments and recolllJll8lldations; (5) a fiscal 
report that describes 1n detail how the Grant tunas were 
usec!·.. All work to be charqect to this Grant, includi.nq the 
praparatioD. ot the Final Report, must be completed prior to 
the •• timate4 completion date of this Aqreament. 

4. tnterim Rep9r1a . 

.Prior to the required :final performance reportinq date, 
events may occur that have siqni:ticant i.m.pac:t upon the 
proj ec:t. In- such instanc::e~, the ~ecipi.entsba~l. in;or.m the 
Agreement and. Project Of~ic:ars as soon as the f"ollcwl.nCJ type 
of conditions become known: . 

a. Proble.., delays, or adverse conditions that will 
materially at'feet the ability to atta1n proqram objectives, 
prevent the meetinq ot time schedules and 90a15, or pr.clude 
the atta..inment of project work activities by the established' 
time period. This ctisclosure shall be accompanied by a 
statement o! the action taken, or contemplated, and any 

1;\'\ 
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assistance needed to resolve the situation. 

b. Favorable developments or events that enable time 
schedules to be met sooner than anticipated or more work 
activities to be performed than .oriqinally projected. 

.-
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RlmIAIf m..EYISICII AND. TIE IIARKET EaIIIn . 

Iror Malashenko 

May 18, 1993 

'* Author 1$ a forner General Director of RusSian TV Ostaninno. 
currently" the ChaIrman of Coordlnatlve Council of the Agency for 
TV Projects 



Executive Summary 

1. The use of televls10n to promote the market-orlented 
reforms should serve two major purposes: 

- to help ~ian citizens to acquire Positlve attltudes 
towards the- market economy, 

to. help them to learn practl.cal sk1lls to behave properly 
in the market enV1ronment. 

Z.RUSSlan televiSion has accumulated some experlence in 
productlon of var10US proirams intended to serve these purposes. 
This experience is mainly a neiative one, as ratiniS of most of 
the programs are extremely low. However, it should be taken lnto 
account to work out a televlslon·strateiY. 

3.T~·main condition of effect1ve uses of teleViSion ls.an 
elaborated orianisational mechanlsm deslrned to achieve iOals of 
televiSion strateiY. It .is reasonable to establish a 
non~iovernment orianisation ·Television Aprx:y (tentative name) to 
perform follow1ni funotions: 

- to define parameters of the proirams needed; 
to orianise their production; 

- to promote their distributiOnj 
- to maintain feedback with the audlence and evaluate the 

results. 

. The· main approach towards selection and productIon of TV 
pr.ograms should be. corrr.:>etttiveness and equality of opportunltles 
for al"i the ·part iClpants. both ioverrunerit and non-iovernment 
producers. It wl11ensure a broad menue of proirams d~slined to 
achleve attitudinal· chanie and to spread practical everyday 
Skills. Such programs are to be desiiOed (or general aud1ences. 
ditferentlated aloni demographic. social ~d rerional 11ne5. 
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1. Preble- and aa-'s. 

t.l.0ne 'of the matn caueses for the obstacleSlmped1ni the 
development of· market economy in RUSSia is a iap between 
atti tudes, belIefs., practical expertence and profeSSional Skills 
of the 'maJorIty of ex·Sovlet cittzens and the new economIc 
realities. There are two ,possible ways out of thls Situation of 
cOinltive d1ssonance:, to brtni rules of the iamB 1n economiCS in, 
11ne withdomin~t ,mentality. and to, r,Qllback the 'reforms, o,r' to 
brini chanies to popular mentality favorable for the development 
9f the market. 

1.2.There is qUIte a number of popular attitudes and beliefs 
that, are fundamentally incompatlblewlth,the market economy: 

• neiative attitude towards personal initiative,' and 
entrepreneurship, passtvity as a SOCial norm. expectation of 
corrmands or 1 nstruct lons from the bosses; 

• atti tude towards private property and fort,une as somethtni 
SUSPiCiOUS. not entirely res~ctable, and, m;)St' probably. 
acqu,i red 1 n a d 1 shonest way; 

- deeply rooted eialitarlanism. latent. or even open deSire 
to brini down to an aver~e level those, 'who achieved s'uccess, 
not to catch up or surpass them; 

- perception, of,a COmpetition as a deSPicable, exerCIse, 1n 
whiCh success can be achieved by"deception. not by honest and 
hard work, 

" - attltu~es, towards ,an authorl~Y and bureaucracy as 
,Uncontrollable forces. distrIbutors of awards and punlShme~tS, 
forces, whiCh shOuld be irat ified and bribed. 

ThiS list' is not exhausttve, but ilves an idea of basiC 
attitudes. from wh1Ch other problems orl~lnate. 

1.3. Even when people want'to take part in the development of 
market economy, most of them do not have clear ideas what to do 
in pract1ce. Even ir they have such ideas, people normally do no~ 
have necessary Skills to solve problems they experience 1n the 

k t env ron'ment e i what to .do l' f yO' u have lost . your , ;ob;, rrar e, 1 -- • ., J 



.. . . . "'.... oJ.......... a Si'Tli:1 •• busIness, etc.' Thus. major part of the populat1on feels disorIented in new socIal enVironment . 

. '1. 4. Russlan manag-ers and publiC administration officIals are 
to playa keY'rolf in transit10n to the market economy. However. 
they are use~ to ~sQlve problems within· heavily centralised 
syste~ Thus. these professional groups. face two problems at once: typically, ~hey share non-market', or even· anti-market 
popular attitudes, and do not possess know-how and technical 
ski~ls to perform successfully in new.clrcurrstanceS(itls 
.important to Identify th~s p'roblem,'but its conSideration Q"oes 
beyond thiS particular paper. and bloniS rrostly to specIal 
tralnIng and dIstance. learnIng areas). 

1.S.The use or teleViSion to promote the market economy 
should serve two major purposes: . ' 

- to help people to aoqulrePosltlve attitudes towards the 
market economy; 

- to help majOrity' or the· population to learn practical 
skills how to behave 1n the market enVironment. 

1.5.1. It is important to emphasize. the interdependence of 
both the problems mentioned and ways to solve the~ It would be 
meanlngless to teach profeSSIonal market sk~lls to the managers. 
who are not aware or necessity to char\ie anti-market attitudes 
and preconceptions. It may go also in a reverse order: spreadini 
of practical everyday Skills how to' behave in the market 
envifQnment may. help many people to i,t rid or their fears and 
acqu 1 re . ne~ att 1 tudes towards the market economy. 

2. Rol. cI relevlslon. 

2.1. Mass media, televiston fn particular, have played a 
crucial role to bring chanies to the SOViet SOCIety. 
SpeCifically, they sent a powerful message to the audience on 
neceSSi ty to d'tsmantle centrally planned economy and transfer to 
the market one. The role or mass media was lari9ly conrined to 
crittclsmor the old.system and dissemination or some pOSitive 
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..... _ ...... "- .... en. "",,\oI",",,''lY. rnere was no clear understandHli 
hOW to tranfer to the ,market economy, and 1 t was not an issue at 
that time. 

2.2. Wfth the beii M1nr of Gaidar's reforms RusSian 
teleViSion started to experIence entirely new problems: 

or 

- TV journal.sts" as well as their audience, .have 
experienced shock of the reforms,' and proJected thelr 
embarrassment fr.om TV screen; , 

- RusSian TV does not have experience ~n coverSie of ,con'Qlex 
economiC processes, whlCh need, e:xpert, interpretation; 

- old-style' prOPBianda Skills are orten used to 'produce' 'TV 
proirarrs promot lr\i ecomlC reforms, however. 'such Skills are 
Ineffective or counterproductive; 

- there is virtually no experience 1n TV programming to help 
people to learn practical Skills in econom1CS. ' 

2.3. RusSian TV has not yet found ways to solve these 
,problems.· It hardly' encour~es general publiC to speed up 
attitudinal charlie, and it does not proVide surt'lcient help to 
people to learn practical, skills how to live in the 'market 
env 1 ronment. 

2.3.1. At present. when critiCism and rejection' of' the 
centrally planned economy already miSS the pOint, RusSian TV 
eIther ex~erates economiC hardsh1psand projects a sense ,of 
doom, or trIes to embellish the' Situation and sounds 
hypocrltlcally optimistiC. Even actinr, WIth best i~tentlons~ 

televlS1on' "often lays, grounds ' for' ruture problems. Thus, 
televiSion haS been 'sendtni a message, that virtually everybody 
should become, an entrepreneur. It reminds many' people of 
old-style proparanda Campal'ill to bring' mi 11 iOns of SOViets to 

. undeve loped ,areas, or Virgin lands, and' the like. However. 
unrealistic and unfulfillable slogans can only discredit the 
market ph1losophy. 

2. 4. At the same time. Russ 1 an TV has accUlJlllated' orne 
exper1ence ~n prOQTanmin~ to pronote econom1C reforms, wnlch 
should be taken lnto account to work out strateiles for the 



u. .. • ... 14.,.- , ... ,UU CW,lt= • .LYt.1Ca! pr-ograms. docunentarles. 
fame shows, educational and commeroial programs on ever-y major 

channe L from Channe 1 1 to Channe 1 5. However t the aud lence does 
not show mu~h' Interest towards ·the~ 'Ratlnrs of most of these 
proirams in Moscow IS WIthin the range of statistical error. 

2.4.1. HE!' prOira;1 (Nefts of Economlcs and PolitICS. Ostankzno 
TV - Channel 1, 30 mInutes proiram. used to be a weekly one, 
currently lrreiular). News and analytical proiram on problems and 
prospects of economiC reform in RusS1& It includes news pieces •. 
Interviews W1 th members of Russ.ari . iovernment and buslnessmen. 

. . 

evaluations of the Situation by leadlnr economists. Host of the 
proiram is I for Potozky. one of a few Russ 1 an TV' J our'nal i sts who 
comprehend modern economiCS and economic processes. The prorram 
1S toO esoteric. and hardly can be understood by reneral publiC 
( ave rage rat 1 ni 4%) *. 

2.4.2. Transrosefir (Channel 2. f(fV, 5 times a week. 45 
minutes) .. TV mBi8Zine. with the main .mphas1S upon the Issues of· 

. economIc reform in different· rertons of Russia. includlnr . 
. problerrs of privatisation, attraction of investments. emerience 
of new bUSiness structures. and some data on economiC potential 
of reilons. There are shortcominiS. typical also for other 
programs in kind: un1nspirinr format. borll11 news pieces, 
undefined tariet audience -- there is too little usable 
1 nformat lon for bus 1 nessmen and rnal'laiers t and it is too dull for 
ieneral publiC. Ratini 2-5~ 

2.-4.3. Peasants' Issues (Channel 2,RTV, weekly prOirarn, .20 
mInutes). Prorram on aericultural reform .and 'rural 11fe In 
ieneral. PrOiram presents experience of startinr up farms, 
cooperatives, other new ventures. There is some informatlon on 
<3iricultural products, exchanies, banks, investlni 'cOJl1)anieS, 
prIces on 8;rlcultural products. To. a larit extent proiram 
continues traditions of SOviet TV proirammtni on arr 1 culture. 
Another typical problem is a frarmentation of economlC issues. 

* Data on·ratiniS is a courtesy of SociolorlCal center of 
. Ostankino (directed bVV. V11chek): 
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AuthOrs or the prOfram deal'1\'I th the arrloulture as a .separate 
i.Ssue,. al~t unrelated to. econom1C processes in ieneral. Ratlni 
1-2%. 

2.4. 4. Let Us- Lfok Into It (Channel 2. l?fV. weekly prQi"ram. 
15 mInutes}. News and educational prOiram to explain new economic 

real i tles and to help people to adjust to them. Proiram is too 
abstract, dull and didactlc to fulfil' thiS .task. Ratini 1-2% .. 

2.4. 5. A1£D Ltd. (fict ion miniseries. tWice'. a . rronth, 30 
minutes) and 8Jsiness Colle,. (educat1onal pr<)iram. tWice a 
month. 30 minutes. both proirams Ostankino). Two proirams are 
different i.n TV fornet t but bot~ are intended to prov1de at least 
m1nlmal understand1nr of economlC processes for teenagers, and to 
educate them how to behave in typ·lcal' economlc sltuation in wh1.ch 
they r·lnd themselves in everyday life. Rattnr of miniseries' is 
6-12%, educational prorram - 1-2~ 

2. 4. 6. Some Westerm proirams on the market economy have been 
br~casted: kJam Smi th' Abne y War Id ( produced by PBS, 
broadcasted tWice a month by Ostankil'lO, 30 minutes). Freedom of 
Choice (5 programs w1th participation ·of Milton Freedman, 
supplied by Freedom HOuse, were broadcasted once a week by 
OstankJ no, 30 minutes each), Ei1s1.ness In the Maki nw (miniserles 
documentary on small bUS.iness in the US, supplied by USIA,.' 30 
minutes prOirams were broadcasted'once a'week by Channel 2, RTV), 
.• int Drealrs 'to COile Tru~ (miniSerieS for the beginners. ·in 
. bus i ness, supp11e'd by the US company Comspan, was broadcasted 
week 1 y for 30 ml nutes by Moscolt Channel). US produced programs 
Hltended to helP. itneral aud1ences to learn basiC laniUCSi9 and 
concepts of. the market econonomy and to prOVide useful hints for 
betlnners in bUSiness. There are, however,. perceptual problems 
.caused by 'dlfferent culture alld .semantlcs, whlchmake these 
pr~irams' not very. attracti ve for Russ1an audience. and their 
ratings are only 2-4%. . 

2. 4. 7. TV Scl't>ol for Farrrers ( weekI y proiram. Channel 4, 



~ ... ~1",I'IQ.1. tJ~'o~ram for would-be farrrers, 
LV classes en aiTlcultural technoloiles. account1ni, and 
mana,a'ement. .A typical Sovlet-stYl~ educational program', 19nor1ngl 
real audie~ce and servtni no purpose. Ratini 1-2% 

2. 4. 8. There 1S also a large package of commercial proirams 
on RUSS.lan TV: "~Sjness (onc~ a week, 10 mlnutes; once a m:;)nth, 
40 m1nu'tes), Tel.emi x ( three tunes a week. 45 minutes). &lSI ness 
Class (once a week, 20 minutes), 8Jsiness News (once a week, 15 
minutes). Bridp (TVcorrmxhty ,.XChanie), BlockrrJte ,(five t1mes a ~ 
week, . 5 minutes) Saturday, IPbrni nr·of .'a IilSi f?essrren (once a week t 
45 minutes) (all proirams listed above are broadcasted· by 
Ostankino); TllT8 of Slslness' People (five tunes a week, 30 
mInutes), BuSiness in RUSSia (once a week. 25 minutes), TV ~ 
Conrn:x:1i ty Exchanp (twice a week, 30 minutes), iilSitleSS: New' 
Nanes (twice a month, 15 minutes). AliOrythms (once a nrlnth, 30 
minutes) (all abovelisted - Channel 2, RTV).. Tht Guild (twice a 

• rronth. .30 minutes) • lilSi ness Card (twice a month. 15 minutes), 
StilTlJlus (twice a month, 30 mi.nutes) (the last three - Channel -4," 
Russlan Universities). -

Larie parts or these proirarrs are actually paid corrrnerciais. I 
but usually are not marked as such. Proirams or thiS kind' 
normally include economiC' news and revtews, intormat'ion on banks. I 
stock and corrmxitty exchanges, data on stock rrarkets and on 

I Situation, 1n credlts and finances, chanies in legislation, - ' 

practical adVises to entrepreneurs. There are speCifiC proposals 
to cooperate in difrerent. spheres. inVitatiOns for 'posSible I 
partners. etc. Such' programs are normally broadcasted in 'the 

mOrnlniS and aft~rnoons, and rrostly mIss their tariet audiences. I 
It -is difficult to understand l1'Otivatton"of those who pay for the 
programs. the 1 r rat llliS are 1-4%. I 

2. 4. 9. The Career (~nthl y proiram on Cha.nnel 2, f{[V, 60 
ml nutes) • TV cOfl1)et t t t on or rn!n8iers, the wt Mer5 can spend three 
rronth to learn prof· 'slona1 Skills at German consortium Tissen. A 
person from the str-: ,t, ·1S not e11iible for the show t and the show 
itself is not terriC.1 excttlni for iene.ral publiC. It has 5% 
rating. 

I 
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It lspremat1:1re to conclude •. to what extent Northern Crown 
prOiramnn ni 'tY ill meet announced. plans. up to now it has bee n 
broQdcastini programs of ieneral' kind. 

2.4. 12. Some Gther i terns can, probably, be added to the llst 
of programs relat'd to the issues of market economy. However. 
they would hardly chanie an overall . P'lcture. To. sum UP. TV 

. proirans wi th SpeClfiC economiC content do not have rruch lmpact 
on the audience, as their rat1niSshow. It does. not mean~ 
howev-ar, that· TV tn' "eneral . has as l'i tt1e tf'll)acf on people's 
attitudes towards economic processes. But popular mentallty 
chanies mostly under the -Influence of latent factors: 

.; posltively or neiatively tinied pleces of h1ih-ratini news 
prQirams on processes and problems caused by transItion to the 
market economy (an atti tude of the presenter may have stron"er 
ilJ1l)act on the audience than information itself); . 

- TV m8iazines and documentaries de11l1i wt·t·~ the economl~ 
sItuation and its prospects, whiCh prOject optimistic attitude or 
a "sense of doom at the' same t 1 me. the prorrans to be perce i ved as 
offiCial proP8ianda are basically counterproductive); 

- enterta1nment proirams to be assoolate~ by. the audience 
wtth "spirit of capitalism", or nostaliY for the past; 

- reatures and miniseries to brini psycholoiical 
predlspo~ltion to accept or to. reject new realities (in thls 
sense an extreme populari ty or MeXican soap opera Th!· Rich Also 

. Weep was a slin of SOCial rehabilitation of the rich 1n Russla); 
- TV game shows whiCh brini to t~·audience a spirit of 

competi.t"ion to' be coni::llned wlthcohlnerc1al1sation of· the shows 
therrsel ves: 

Thus. attemptlnr ~o use TV as a media to lnfluenc,·mentality 
of the aud1e~ce 1n order to promote economiC reforms. we should 
avoid Bbstra.ct and stra1"htforward schemes or action. and to pay 

. more attention to nonrat10nality of popular mentality and 
indirect means of influenc·lr\i it. 



2.4.10. Goryachev and Others (25 3O-mlnutesertes on Channel 
1. Ostank1no). It 1S an attempt to produce ,miniserles. WhlC 

characters in their'everyday 11fe try to solve problems caused by 
transition to- the market economy and convert thenselves tntl 

entrepreneurs. or Tp1S atterf1)t proved to be not very successfuL
first. because there 1S a lack of experience to produc' 
~stern-stYle miniseries, and secondly, because there are many 
unrealistic situations. St.tll. as the audience is fond, of
mlnlseri,es, it ~ ratiniS from 15 tQ.33%. 

. , 

2. 4. 11. S1nce january 1993' paokare of TV proirams Northe rJ 
Crown of International TV FilSlness University ([TVEll) has been
broadcasted on' Channel 6. (Channel 6 has qUite limitec ~ 
accessib1lity for the audience because of defiCienCies of TV'
recept 10n tectu'lical system, 1n }.t)scow. ITVSJ and AbSC01r 
in::ieperrJent 8roadcastin~ Corporation are work1nr ,out plans, te., 
nrxiernlzerecept10n network in, f,bscow). 

ITV8J was established by' a nu.nber of Russtan and Br1tlSh 
instttut'ions. and Northtrn Crottn 1S declared to be an educational 
channel. One of its declared main tasks 1S contribute to 
emerience of a new economic mentality in Russia, by'(OllOwinill 
rreans: 

- educat lonal. . -documentary and feature proirans focused, on I 
the market problems; " 

- "prarmatlC" ml,nlserles, des1ined to provide a ,basiS for 
further studies in economics;' I 

- teaohinff courses,' 'intended to enhance and supplement ITVBJ , 
programs ondlstance 1earnini. '11 

Northtrn Crottn has,' also announced plans' to start I 
specifically tar;eted prorrams for different social and 
derrorraphlc UouPS. includln~ prorrarrs ror people In rural areas, I 
prOirams for'retralnlnr or military officers, pack~ of proirams , 
for children and teen~ers. ITV8J IS iOing to orial'use distance I 
learnini courses, to ma1ntain feedback With the rerular aUdience, 
and to introduce 1 icenslni fee 1n some form, as ITVEIJ teachlng-

courses should be paId for. ' II 

I 
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3. tele .. islan strate.,. 

3.1. The purposes .of televlSlon strateiY to promote the 
market economv in Russ 1 a can be d 1 v 1 ded 1 n t we parts: 

- to chanie- popular att i tudes towards the market economy to 
more poslt~~e ones; , 

- to spread practical Skills how to behave in the market 
envIronment amoni ·ieneral publiC. 

3.2. Means ,to solve the task·falls,into.four parts: 
- defln~ni parameters of the· TV pr~amS· addreSSIng .key 

.issues (what kind of pr0irams should be produoed •. how, many, theIr 
timini); . 

- OrianiSinr produotion of prorrans (how to ensure 
production of the hlih-quallty prorrans needed)·; 

-. deliverinr prorrams to v·iewers (how to ensure delivery of 
a TV prorram to a tarret audience)·; . . 

- ~intainlnr f~edbaCk· (interaction With. the audience ·t~ 
evaluate impact or TV prorrams and to recommend correotions). 

3.2. 1. One of the main shortcomines of variOUS TV proJects 
and strateiles is a preoccupation With the content of TV 
programs, i.r. lenrthy description of the market mechanisms to be 
covered. Production staie is normally considered by outsiders as . 
a "black- box". It is assumed that. if there is a hiih-qual i ty 
lnput (a concept of TV prorram). an output (the prorram Itself) 
1S also iOini to be of. high quality. Such an approach most often 
brlngs di~cour8il.nr results, as the ·nun problem· is precisely the 
rrecharusm inSide the "black box". the irrplementation of TV 
,strateiY. 

3.2.1~1.To implement the TV straterv to promote economiC 
. reforms. it is reasonable to set up a non-~vernment ori'anisatlon 
TeleViSIon Agency. (tentative. name). ThlS ~ncy may become a 
di VISion of the National Tralnini' Ai'ency. or to . ,be a separate 
inst1tut1on in order not to overload the NTA. Stlil. the TV 
Agency should maintain close Or;anlsatlonal l1nks With the 
National Tra1ninr Ai8ncy and its ~eilonal diViSiOns. Structure of . 

. . the TV Ai'ency should match its funct10ns. 



... J 

adequately f1nanced. Financlnr of speCific TV projects should be 

provld4Jd .by NatIonal Tralninr Fund upon recomendations of the TV 
Aiency. Alternative approach .isto define an overall budret for 
TV projects ~o be·used by TV Arency. It 1S essential to attract 
additional finanC1nr. There are at least two poss1ble sources: 

- contr~butioriS from non-rovernment orranlsations to promote 
economiC reforms in RUSSia; 

- revenues from commercials, placed within TV proarams. 
produced within prolect·s framework. 

3.2.1. a There is an i~rtant· problem· or· tralnini· TV· 
journalists to prOVide them an opportunity. first·. to acquire 
professIonal Skills of a non-biased. non-partisan televlslon. and 
secondly. to promote their understandlnr or the market economy. 
to help them to chanre thelr own attitudes and to learn practical 
skills ·of behaviour in the market enVironment. The TV Aiency may 
also work out and implement a special pro;ram or traininr for TV 
journal i sts. 

3. 2. 2. 1. Televtslon prorrams are to be differentiated 
accordinr to their formats. and target audiences. 

Alonr format 1 i nes: 
news prorrams and documentaries: 

. - educat 1 ona1 ; 
~ feature:s and miniseries; 

iame shows: . 
- entertainment 
( in practice it may be more kinds of proirams because of 
co~lex breeds). 

Accordinr to tarret audiences TV prorrams may fall into a 
few cateiOrles: 

for children and teenarers; 
- for retired persons and housekeepers; 
- for economt call y act i ve adul t populat ion . 

. . (The audiences can be differentiated. into many roore iroups. 

-
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__ """""'.41 c:a..~~ .J~e audlences, not W1 th abstract 
sool01or1ca1 catelOr1es). 

Inters~ction of these, two lines may define parameters ror a 
specIfic prOir~. e.i. an ~ducatlonal mln1serles for teen~ers. 
or a game show ro~ retired people and housekeepers. , 

Categories and numbers of TV proirams to be produced and 
broadcasted is to be defined by the TV Aiency upon 
recommendations of an expert iroup. 

To produce recomnendations., an expert ir0UP Interacts with a 
focus iroup, WhiCh lsrepresentatlve of the Itneral TV audience. 
ReiUlar focus iroup meetlnp, is a part of. the'TV Aiency act'lVlty. 

'3.2.2. 1. 1.6iven development process of rer10nal TV networks 
and speclf1C demands of rerlonal audiences. TV prorrams' deSliTled 
ror particular reiions may be produced. . In such eases the expert 
rroup cooperate closely with representatives of a tariet reilori 
(ad hOc uoups can be set up>.. 

To define parameters of SpeCial PrQir811S worklnr iToups are to be 
set up. These rroups should include both experts 1n a part1.cular . 
area and a rew TV professlonals and work under auspleces or the 
TV Arency. 

.' 3.2.3.1. The key o~anisatlonal. principle of TVprorrams 
prOductIon is, their co~titive'selection. Low 'quality of many'TV 
proirans on Russian TV' to a larie extent can be explained by 
monopolyo( state-controlled TV compan1es. These i~t1tutions 

have a major bUilt-in structural defect. as broadcast1n1 and 
prqducini companies 'are not separated. Thus state-controlled 

.companies cannot Withstand pressur.es from their produCini units 
and have to broadcast vi rtuall y anY· produced proiram. 
d1Sregarding its qual i ty .. 



OJ .... • ........ !u ' .. ·I~lJA.·e prOduction of teleViSlon proirams approved. 
by the TelevlSlon Aiency~ an open COmpetltion for best proirams 
is to be announced. Both state-owned comparues and commerclal T'/ 

producers may'take part in it.· Competition is held in two stages. 
all the part i C i.pants have equal opport un it 1 es. 

Our 1 ni" the rlr~t staie the Jury or COmpetitlon select two or 
three best proposals' in each cateiory. Then proposals are 
final ised and detailed to' "include formulat 10n of 'a problem to, 
address. purposes of a TV proiram.. '1 ts format and t i ml rii, data on 
the p~oduc1ni ,team, sources of 'financinr and overall budiet. and 
whiCh part of it to be rranted by, the Televis10n Aiency (the 
National Tralnini Fund). At the second st~ethe Winner 1$ 

selected. and decis'lon on a,m:)unt of f~nanclni taken. 

3.,2.3.2. 1.rV prQirans deSliTled for a particular reilon may 
be also produced. In thiS case representatives of the reiion. 
namely of reiional TV network and/or of rer10nal d1 v1Sion of the 
National Tra1ninr Arency. are to take part in all tf'le' 
deliberatlons of a co~et1t1.on Jury. 

3. 2. 3.2.2. There are at least two' alternative ways to promote 
production of the market-ortented TV prorrams: to provide direct 
flnancini. or to provldeservtces in order to cut, a cost of 
product ion. 

The YTOst expeslve part of TV product'ion in Russ1a is to ,rent 
TV equlpment. ,To cut the expenses ror rented equipment, and thus 
to,' decrease anDunts of d 1 reet f 1 nanc 1 nr of' TV produce rs. a poe 1 
of TV:equl'pment (eameras and ed1t1nr equlp~nt) could be created 
under ausp1eces of the Television Aiency. These equipment may be 
rented, at, dU!l1'lnr prloesor even free of char'ie" by the TV 
producers' -- winners of the competlon -- to"produ~e theIr 
proirams. It would also enhance control of the Television Aiency 
over lmplementation of TV pro j ec.ts., 

3.2. (. Del I verlnc TV pr'OIraas to audiences. 

3.2.4.1.TV proirams are to be broadcastedprimatlly by 
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e~Clstlni state-controlled TV networks WI th the lariest access to 
the audience. There should be special provls1ons in the agreement 
between the World Bank and Russlan government with approval of 
the Supreme' Sov1et to guarantee distributIon of programs by 
state-controlled networkS. including an overall' volume of 
broadcastini free~f charie. Spec1fiC timini (scheduling) should 
be def1ned by agree~nt s1iOed by the ~ational TraIning Agency 
(or the Televis10n Agency) and the main state-controlled TV 
networks. 

3. 2. 4~ 1..1. Separate aaTeements can· be signed wIth r.eiionaf TV 
networks. in case when TV proa-ratrS WI th reglonal' content are 
produced. 

3. 2. 5. Fee iback 

3.2.5.1. To n8lnta1n a feedbaCk with the' audfence and to 
rront tor the. UJ1)act of TV prograns· is a necessary cond'i b.on for an. 

, effect 1 ve TV strategy. 
, . 

3.2.5.2. There is to be a monitorini group withIn the 
TeleVISion Aiency whiCh conducts publiC OPinion polls, 
accumulates all available data on ratlniS and other statistiCS. 
and makes evaluatiOns of TV prOirans. The rrK)nitorini group works 
on a permanent basiS. with the focus groups, and provlde~ 

recommendations to be taken Into account by other parts of the 
TeleVISion Aiency. 
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SUiiested structure of the 
, TeleV1Sion Aiency 

-Coordlnative Councll 
/ 

Executive CommIttee 
/ - / \ 

Competi tion Juries--Expert" Groups~-M::mitorlni Group 
(selection groups) \ / 

Focus Group-
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DOGlVPM 
MARSHALL PLAN OF THE MIND 

- , 
The problems of ordinary RussIans gro"': as theIr country makes the transition to a tree market econom: . 

Signs of re..lcrtLm J~Plnst the paInful new order grow too. There IS .lit urgent need tor gUIdance to me 
v. ays a market economy works. 

It is to help meet that need that the BBC World Sen Ice in ~ovember 199: launched the ~tarshall Plan 

or'the \tind project to deliver a range of business education programmes. The tirst three -;enes. produced 

with Russian partners. began broadcasting. In January thiS yearon several radio stations:" one of v. hleh. 

Radio l. claims 110 million listeners throughout the Commonwealth of Independent States. 

These programmes are not paid for out of the World Sen'ice's existing Parliamentary grant. Instead. 

they are being funded jointly by the British Government's Know How Fund and the private sector. The 

BBC \1arshall Plan of the \IIind Trust has been set up. together with a separate trading company. to 

facilitate this arrangement. 

The Know How Fund has initially committed £ 1.5 million. a sum which the Trust has set itself to 

match. So far it has raised half a million pounds. But it needs to raise another £ I million over the next 

year to meet its target. And while my thanks are due to those organisations which have so qUickly and 

generously backed us. I want to urge others - companies. institutions and charitable bodies - to consider 

becoming tinancially involved. It is surely in the interests of the West that Russia establishes the 

mechanisms for a market society. 

Our plans are modest yet hugely ambitious: to bring 'seed com' knowledge to the Russian people. 

Sone of us can know how this knowledge will trickle down: my hunch is that it will cascade down 

because it meets a desperate need. 

In Russia. people are ignorant of the way in which a free market does business. of how business is run. 

of the elements of doing business. Without that knowledge and without some hope for improvement in 

the economy. the other ingredients that may tum Russia from a centralised. authoritarian bureaucracy 

into something that we would recognise as a functioning. accountable civic 

society will never fall into place. 

Marshall Plan of the Mind is still in its infancy but in the few weeks its 

programmes have been on Russian airwaves. the response from listeners has 

been quite amazing. On the first night of one of our progr~es. The Free 
Market Societ'!·. Radio Russia's phone lines were jammed: in the hour after 

transmission 70 calls were taken from all over the Federation. Even B BC World 

Service Russian broadcasters. who have had 50 years to build listener loyalty. 

would have been delighted with that. 

It is too early for us to be able to quantify what is happening - we are about to 
undertake that research. But it is already clear to me that MPM has a part to play 
in helping Russia detenrune its future. How big that part will be depends on the 
level of support we receive from the international business community. JOHNTUSA 

Chairman 

BBC Marshall Plan of the Mind Trust 

'I E W S LET T E R' 'I t: '" B E R 0'1 E '" .>t. II. CHI ~ 9 l 
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~(P'4 Head 
C '" 'Ina Furse 

MPM establishes its lines of CI 
The sateillte phone and sJtelllte fa>; 

~ 

:Tlachlne Ii the \tosco .... oiilce gl\ e 
Connna Furse a sense oi secunty. 

Bdore they .... ere Installed she was 
reiJant on RUSSian communications ..... lth 
the ag-elng and o\erloaded telephone 
system taking days to get calls through. 
:~nd that at a ume when she was setting up 
rhe Infrastructure of BBC \1P\1 Ltd. 
discussing partnership deals with RUSSian 

radio stations. shipPing e~erythlng irom studio equipment to 
paperclips for the \1oscow office and crylng.to get the computers 
and the pnnters to work In two languages. 

. [ was tlYlng back and fonh. but you can't do that on a daily 
basis.' says the Head of \1P~ who. when she was back In London. 
was persuading organisations to stump up funding. 'Looklng back 
It was a complete nightmare. Getting anything done in Russia 
takes times and pallence - the situation is deteriorating. 
bureaucracy IS labynmhine and there IS frequently a paralysis of 
decision· making. Completing the le~al negotiations on the 
premises in ~oscow and getting them refurbished was a mammoth 
task. 

'We started out feeling idealistic. but we had no idea of what we 
were facing; atld I think. secretly. in the early stages. we didn't 
really believe we could achieve what we have. Then in the last 
four months we've gone from talking about ideas to having three 
programmes on Russian airwaves. It's been like getting from 
nought to SIXty in 4.3 seconds~' 

From the beginning. ~P~'s staff 
realised that the proJect's success 
ultimately depended on the Russian end 
of the operation and Corinna Furse is 
delighted with the relationships which 
have been forged. Tjle Russian team now I 

managing most of the productioil process 
of House Seven, Entrance Four - wltich 
is produced enti.nly in Moscow - have 
become highly proficient 'and the 

A.bo~~: III fM snuiio .. "'oscow·sry~ 
C~1IlrI: '["M House Seven. EntranCe Four 
feam ofwnrers III Red SqlUJrt - wltere fM 

MP.'<I feam (",Iu) are also picfu.red 

'Since work on the soap started we hare 
been much more attentive in our 
treatment of real life in other 
programmes. ne are trying to look 
through the surface of economic and 
poUtical problems into the 
interactions of people' -
SERGEY Bl':'IinL~:-;. ECHO \IOSCO\\ 

contnbutions made by the two prOducers ols5lgned b~ Radle R:':",J 
to How Busl1less Works and The Free .~far~,,: S"",,:, .:r~ 

Invaluable . 
.. All our Russian partners have shown temfic <enthUSiasm .lnJ 

total commitment,' Connna Furse says. '(' d partlcularl~ lik.: :0 

thank Sergey Buntman. one of the founders of the ~t station E~hc 
\1oscow. He knows everybody. Without him ..... e .... auld nolo, ~ 

struggled to find the writers and actors for the soap.' 
She is also grateful for the Interest of RUSSian newspapers. An 

acute news print shortage has kept . Izvestia' down to only ;1"( 

pages. but nonetheless it is carrying a weekJy ItelTl"trarling each 
How Business Works programme; and . Arguments. and Facts' -
which has an astounding sUbscnpnon of :!O rrullion - has asked tor 
a weekJy article based on The Free Marlcer SOClen. 

'A number of other newspapers are eager to do deals. That IS 
very encouraging and useful - advertising to the Russlan pres; :> 

very expensive and the more editonal coverage we get the bener.· 
Despite Russia' s paper 5horlag.:. 

MPM has committed itself to pnntlng In 

Russia the workbook that ~ til 
accompany In Business. the small· 
businesS. series planned for the autumn. 
It is Important. Connna Furse says. that 
\1PM does not simply talk.busmess to 
Russia but also does bUSiness there 
Actually. the team is impressed .... Ith 
what the printers they have chosen can 
do. But now they have to sol\e the 

~
'~}-'" ....... , . 

~ .. ~.'" ... ..: . 
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BBC "'''RSFr"LL PLAS OF THE ... [~O 

BEST AVAILABLE COpy 
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::',0bl"m .:Jr" ~<!ttlng (he books dlstnbuted - the o1d ,tate s~stem has 

·\IP\f ,S :ook:ng .It :d<!JS ror oth,<!r ;<!nes - ban'lng. law. 
"-:.ountIng - :-U[ .l ,emJJ(e at Tlte Free Harker SOClerl ior Ckralne 
, ,Jo..c:\ [0 oe [he ne~[ proJect -\ -c:":c> ··n rl',~d orodu.;non ior the 
'~publh; IS .llso und<!r JC:J\~ ~or.SJdcrl[:on - l'kralne IS an 
mporllnt .lgncultural producer 

-\0: "omple[el~ ne~ ,enes depends on us lttractlng new 
11oney. says Connna Furse. 

The \tarshall Plan of the -'tlnd IS a Bntlsh Initiative J she IS not 
.l~ are of lny vther .:ountr;. dOIng anything lIke Itl but Its subject IS 
nternatlonal olnd she IS now oastlng her net ~ Ide, seeking the 
-upport of the American foundations and multl·natlonal 

~ompanIes. 

'What we· \e raised so far has come as donations from chantable 

rustS and foundatlons. [ .mt hopeful of Jttractlng sponsorship from 
the Wide bUSIness communuy for IndiVidual programme senes and 
.... ould be happy to diSCUSS what such a package could offer, 

neluding on·illr acknowledgements. 
. . Brttaln IS mil struggling out of the recession - but a new 
rinanclal year IS about to begm.' 

I . She IS detemuned that the ~P\i initiative Will succeed, '[n the 

.eglOnIng: every time we left ~oscow, people would say to us 

.'We doh·t believe you Will come back," And we did come back. 

I ·.gain and agilln and that. someone said. was a bit like a fairy tale. It 

rought home to me Just how genuinely Important what we're 

trytng to do really is.' 

I 'The lack of economic knowledge is 
our number one problem. So we have 

I 'umed to the BBC. We can be sure of the 
. quality: the right style, not too much 
instruction, not too much pressure. They 

I should be perceived as "our" 
programmes' -

SERGEY DAVYDOV,IlADIO RUSSlA 

It wu in a speecb made in October 

1991 to m~ Prince or Wales 

Business Leaders' Forum at the 

Royal Society of Arts that John 

Tusa. then ~lana8inl Director of 

SBC World $el"'ice. first suuested 

thai business and broadcastina 

should join forces. 

TOlemer. he said. business and 

broildcastinl could provide the re

emergina ronner Soviel Bloc 

countries with some of tM skills 

and know1edae to help them 

compete in the tree market 

economy. 

.\. handy title 

l" nder-Secretary at the F oreip 

Omce. alld Russiu 

.\.mbassador Boris Pankin. 

Fund-raisina betan and the 

Trust applied to the Charity 

Commissioners for charitable 

stalUS. which carries tax 

adnntages (or oraanisations 

makinl donations. 

BBC \IP\f's first >eries. 

Houu StVtll. EIlt1'aIlCl Four, 

went on air In RUSSia on 

January ... 1993. Two more. 

Tltt F tit . ..,,,,br Soc"r)1 and 

Ho;" BUSltltss Worb. staned a 

for such aD 

enterprise. he 

sugesud. would 

be a 'Manball 
Plu 01 the MIDd~ 

-a ~iDtdel 
versioa 01 the 

stra~. 

An 
idea 

which 

rortnilht later. A 

tounh wiU 

follow in six 

months. 

A t a reception 

at the British 

Embassy in 

MOICOwon 

Juuary 19. 

hosted by the 

British 

coDCeived by 

.-\mericaJI 

Secntary 01 State 

Gecqt 

grew 

C ManbalL .hIch pul Europe 

b8ck OD III feet after the Secoad 

Worid War. 

The relpoaM to the Idea .U 10 

poIidve that a Worid Semc:e 
workiq puty •• imDMdJately 

fanDld to aaau.. the ¥tabiUty. 

Sullllqaeady •• clevelopmeD& 

araup d .... up dICaiIId propouII. 

tal'llCilll RlIIIiI iD the lint 
iDItaDce. Talks IMpa with varioul 

RlIIIiIa rMJo swto. Intensted \a 

IMipiJII to shape .... totinedc.t 

tbt JI"III"UBIDII whicJI tbt IBC 
pIaDDed. 

1a MardI 1991. a formal request 

for tuDdilll wu made to tbt 
. Govenlmtllt's Kno. Ho. FlUId. I. 

September. the BBC ~ PIaa 

01 the MiDd TnII&. and ill tracIUIi 
subUdlary ... ere repencL 

The project •• oftIc:IaIIy 

lallDCbld OD November 19. with a 

recepdoa at If'ONkMdDI: HOUIt \a 

LoadoD. att.eDded by Mart 

LeDDOll-80yd. ParIi.uDeDlarY 

Ambauador Sir 

Briaa FalL the RUIIiaa 

MiDlIter for PresI aDd 

lDformadoa. ~lkhaiJ Fedotov. 

welcoaled the MPM initiadve. 

The phoae-caJlt and letters 

received since transmission 

started. sugest mat ordinary 

RIIIIiaaI feel that .. ay too. 

The iDidai ouqKlt is relatively 
SIIIaII - _ tbne bourJ 

broeclcuCiq •• eek. MPM 

bItie'ftS tbIa II the ri&b& .ay tp 

betiD becallM to acllieve ill 
alma It mUll deliver .. bat it 

pl'Olllil& 
BUI CD ••• /I tfflIj(w ilrrplll:t it 

_I colllilllU CD unlop jurrlur 

I."'. upd.ttIu ,nstill, Olilf CD 

,.,fl«r RlUf.'I cluuifill, 
sillMliDlI. tzuNi iIIID wluu Iuu 

bllll "'1""" CD /U 'rlu lit'" 

1IbroaIl' - tJu 1-Sonn 
ItIIUS wlliell lIlY /lOW Raf.', 

,..ifllbo,," - aNI COllfiMr rlt. 
pouibililia of_Ifill, tJu ,..trdJ 

of colUllria ill Wtml aNI 

c.1IINl £1II'OfH. 
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Who's who at MPM 
TRUSTEES Joluin Tusa . 

Ch~ ~:_ -')t4 
. ~ ~= -.,;1 Controller 

I' European 
__ ' Services BBC 

World Service 

Chris 
Beauman 

Seruor Banker 
~Bankf<r 
Reconsaualoo aod 

Development 
Alisoa ----

Wrigbt 
Director 
General 
British 

Lnvisibles 

BBCMPMLTD 

Corm. Fane Head 
Karl BI8ctbara EdiUll' 
Uz RIabeY Coosultam 

Howt StlIt1l. Entraw:t Four 
Jeaay 1.0 Series Producer 
1M Fne MiUUt SociIry 

Ernest 
Newbouae 
Chief 
Accountant 
BBC World 
Service 

Jolin 
MltcbeB 
East· 
European 
Dircc:tor 
ICI 

Tha G .... -&aitIt Executive Producer· 
Haw IhI.rina$ WorU 

Kathy f10wer Semcr Producer 
I,. Bu.siIw$l 

Addres Bush Houle. PO Box 76. SClIDd. 
Loadon WC2B 4PH 

TeIepMae: 071 257 246212463 • 071 379 4430 
Fa: 071 379 1622 

SewsIeaI:c wriaaa .-I daiped by Tom ~ 

pnllled by loDy. a.tMJr. Rupy. WIr'Wicbbire 

Entertainment 
Perhaps the Intern.H:onJi .,'~, ~~, 

~ommunlty blinked l :Itt:t: ,,~~:; \IP'. 

lnnounced that the tlrst pr"~, ~T1met .\_ 

maklOg tor Russia ~as l 'doll' '.'!:'t:~.: _'-. 
BBC radlo's The ,-trchen .1, l ~ole "::,'C:= 

HolA. lA.as [hat supp(l~ed to ne:D Ru",~r' '== 
thelT v.a~ IOro tht: mJIke! ~,()r.,'m\ • 

The .1 n s ~ e r, 'l ~, \ I P \ 1 E J I :,' ~ K _: 
r Blackburn. IS >Imple HOllie' 5~ c'l. E:"~,."I' 

-,...---<11..-_ Four. v.hlch: follo~, the :I'.<!' M ,,'or 

families living in a t~plcal \Io<;-:o~ JP~rtment .,1,), .... 

essentially enrertamment But 'JS the .:hJIlcrer<; ~r:lp{:'ie \\ !t>: :r 

ups and down ot earnmg a It\ 109 In the neIA. RU"IJ. ll>te:;,:" .\, 
learn with them. 

'The business elements !lre a. natural part of the ,ror;.llnt:'. :~ 
informational messages are subliminal.' she sa~, DramJ \\ 1m 
hidden message has a respectable pedigree :0 BntJln. fr', 

format with which The Archers began In the Fiines . .llthougn [~ 
purpose then was to teach f!lrmers new agncultural methods~' 

House Seven is l?emg heard on Radio' I across RUSSia and :~ 
Confederation of Independeqt States - a combmed population 
over 180 million. The concept of soap opera IS completel~ forel~ 
to Russian listeners but. Karl Blackburn says. th.e phone-<:all; olr 
letters that are connng in show the audience is qUlckl:; becomlr 
familiar - and Baba Polya. the busybody grandmother. l~ on [r 
way to becoming a national figure. 

The value of House Seven. she adds. 'IS that It IS relchmg pen!:'1 
who would not dream of switching on an eduCltl0noll bU-inc' 
programme_ . 

Russian businessmen and women. on the other hand. ,houlJ. ~ 
switching on MPM's international busmess news mapztne. H,' 
BUSiness Works, which is attempting to attract the ~Ider ..... e: 
educated audience. This is the audience for which Tht! Fr, 
Market Society documentary series is almmg. In BUSInt!ss, ~ hi, 

stans in September. will be directed at those ..... anttng to .;et t4p 
business for the first time. 

The aJin of all the programmes. Kart Blackburn ,a:05. 15 to ' 

• In JanUIJry J993. after the .'4PM soap opera had begun but 
before the stan of the other two series IIOW on aIr. Gallup and tlu 
Russian Public Opinion and Market Research agen,," , Romm 
sought sOmllistener response to the output. In three da\'s of 'hall 
testJ' co-ordi1ll1ied bv the BBC in Moscow. three groups of 50 
/Hople listened to pr'Ograrnrne eXTracts. 

Four (one in seven had already heard cht! prn'lranrmt' , 
Echo Mosco .... or RadIO J I-

'The purpose of rhe resrs was to ~ec rmm"dwtt! '~a, ." 
rhe programme·makers. nor co pronde a dt!Iimce PI, fW, 

pOlentlal audience. but rhe outcome ,,'as ,'en "'Il'''''''';~ 
.. ~Llen Coo/Hr .. "'afltlger of World Sen'lce Imentar" "Iai 
Broadcasting Audience Research (tBAR J. 

_lsteners In deep di~u'slon 
dunng tile ~oscow 'hall tests' 

The results showed that: 
• 70<;(, thought ,fuJr they would be ve": or fairl.v .Iikely to listen 

to The Free Market Society 
• 67<7c ihought tMt How Business Works .... ould ~ yen: or 

fairl\' helpful in coping with present economic changes 
• 62% said they would be interested in House Seven. Entrance 

RussllVl audience research IS not readlh' ,n a"ahl~ 0 
woe{uUv lnalieqUlJre and .... here II does eXIst rr IS ,'rr"'1 
ifltlccurare. Bur SOml work has been done separacdl I" 
and by Gallup. 

The BBC research. carned out last rear II! Hose"" 

BBe \t ... RSHo\LL PLA'I OF THE "'1'10 

BEST AVAlLABLtCOPY 

• 



, 
I neans business 
I 
I , 
I 
I 
I 
I 
I 
I 
I 

I 

'I 
I 

_r.u ~U'ln~" m~[hl'(h \\c Jo look ol[ some speclaifs[ \[cms \I. nere 
:n~~ .l[c ~c!<!'. . .lnt [Q the Rus'lJ.n people..J.t large. but It ~es require 
.J r!~h[nt! .... .;. I.'r ~(Iu~h . 

It " ImpGrunt. ,he Jdds. (0 -hov. [he dov. n'ilde elf' .:apltallsm -
~ '.' • _'r ~umplc:. ,(O..:k ml[kets ~Jn De \ Olltlle. IrTltlOnal Jnd 
;w;;";1rUi I.\e olfe not Jd\ ocatlng the Bntlsh \l.a)l. or the Amencan 

,~J.\ Of the Japanese \l.a~ What \l.e're dOlOg l,s ,ho\\,lOg ho\\, they 

jll \l.ork, Let listeners make up their own mlOds, 
Ru,S1a IS ha\ 109 [Q ..:reate a tree market economy from scratch 

lnd ~ere, IS an ad\ antage 10 that: It IS J.ble to ..:hoose the bits it 
,\J.nts from other .:ounmes, Whare\er happens In terms of the 
-tructure \l.hlch tinaH~ emerges. It IS gOing to be Russian.' 

RUSSian L doe, ha\e I[S o\\,n programmes on economic 
lffalrs. but ha; ::0 concept of long radio senes with as many as ~O 
ntef\lews In a structured half hour, 

'We brought o\er two producers from Radio RUSSia to see the 
'\ay we work and [hey 'Were amazed that we plan three months 
,head or discuss a particular programme before we make It to 
Identify the major questions we want to get answered, They tend to 
give someone a microphone and let them talk at great length." 
~tPM did not set out deliberately to !fain RUSSian broadcasters. 

;ut by working with them that IS happening. Kari Blackburn says. 
a factor which has given the project added impetus. 'They are 
IpplylOg what they're learning and are passing It on. The ripple 
ffect helps to improve the general standard of broadcasting -

\l.hlch In tum meets listeners' needs more effectively,' 

'People in the drama face the same 
problems as the whole of our 

society faces. So they can help us 
solve them. We have never Iuul a 

story of everydily life on our radio 
and we are learning from it ,tU 

radio professionals' -
ALEKSA~DER AKHTYRSKIY. RADIO 1. 

PeTersburg and Kiev. conclud~d thm two-chirds of adults liscen~d 
TO Radio RUSSIa and one-Jifth to Radio I - a cotal of eight m,lIion 
people m The Three clti~s. Conduct~d 011 a differ~1It basis, 
Gallup's RUSSIQ .\1edia .\1on;cor surv~~' show~d chat lI~ariy thr~~ 
aut olfil'e RUSSIans (58C1cI I~stened to radio ev~,!' day. 

'TheIr Jigures and ours suggest we·;'~ rn the same ixlilparlc.' 
camments A.1len Cooper. 'Despite the gro .. ,th of cabl~ and 
satelll.t! le/enslon. radio IS stili a let:" powerful ",~dilUll - th~ 
Rtlssran people are a nalion oj radio lisc~mers .. 

This month (.\1arch I SSC World Service is ~ginlling che first 
comprehensn'e audience research project ever art~mpc~d of the 
whole of RuSSIa. Data should begrn co e"'~rg~ ill th~ SlUIImu, 

. '" 
~ 

I )"",rl-':..:i \.,r"t1,.~ 

... ",.., R.4'; ... 't 

.• ntl Br~!; ,-,! 

4''1''(1S\..14,'" , ,. 

Br~un F.~l~ .. : 'r: 

Far left: E.:, ',', 

THE WAYS OF 

Organisations wishlnlto make a 

donation 10 ~P~ can do 50 In 

one of three cateaories: as. 

'Supponers' as 'Friends' or as 

·Palrons.' 

Companies. foundations or 

truJU whicb donate £5.000-

£I 0.000 a year become 

Supponers: those donatinl 

£10.000-£50.000 become Friends: 

and those o'l'er £50.000. Patrons. 

Supponers. FrieMs and 

Patrotis wiU recei'l'e the quanerty 

~p~ newsletter and an 

acknowledaement in the MP~ 

annual repon which. in.addition. 

will detail the company acti'l'ities 

of Friends and Patrons. Patrons 

will be in'l'ited 10 the launch'of 

Prop'UllDe5 whicb they betp 

fund aDd will be in'l'ited annuaUy 

to a Patrons' dlnDer hosted by 

TnlSt Chairman John Tusa.: 
~P~ would like 'to attract 

company sponsorship for 

indi'l'idual radio series.. whleb 

would carry on-air credits. The 

le'l'el,()( nnancial suppon can 

be dlscllSled but would take 

account of transmisaioa 

frequency and audience prome. 

The radio prop1UDIMS are at 

Ihe hean of the ~PM project. 

but tbere is a ranae 91 pouible . 

opponunides for 1:oIIaboradon. 
~PM would be IuIppy to work 

with companies on busiDess 

semiDars and with trade misaioas 

and conferences. linked 10 and 

promoted by the,radio 

programmes. The media launch 

of new series could be sponsored 

by commercial companies 

offerinl facilities or venues. 

'1P~ would wekome the 

opponunity of disclLUinlthese 

possibilities and any joint 

research projects which could be 

de'l'eloped in association with its 

own audience research. 

• BBC . ..,P.'" Ltd has alrlady 

rais~d two-thirds of thl trIOnlY it 

n"ds forthl first two y,ars. 

Against thl Golllrnm~nt Kilow 

How Fund's cOlltribution of £1.5 

muUon. oll~r £.J50,OOO has bl~1I 
raised from th, prilltU' s~ctor. 

This incllUlIs doruuions from 

FnslaJi*ld FoundDlion 
(b~/onging to th~ ."'oons family, 

owners of l..iItkwootisl. tht 

HladUy Trust fa Sainsbury 

fatrJily trust). the Esm" 

Fairburn CharitlIble Trust. .V.'" 
Rothschild and Sons lid. S411~ &: 
Prosper, SheU and S~dgwick 

Oroup pie. Till Cultural 

rniMlivI in .",oseow (fundld b.Y 

0,0,." SoroS) is eOlllring the 
roubk costs of producing House 
Se'l'en. Entrance Four. 

The MPM projectluJs also 
nceilled help in kind from Balcer 
& .'tlcKln:U. Clifford C1uJIIcl, 

ArthIU AiUkrsen aNl5tMllclli's. 
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MPM 
can 

help 
bridge 

the 
gap 

Why should an organisation bother to support 
\[arshall Plan of the ~lind? DAVID \[ORTON. 
Head of the BBC Russian Service and a director 
of BBC ~IP\lltd. expresses some personal 
thoughts • 

, (I' ( u.ere thll'ik1n!! .Ibout .:ionaun!! mone\ to the 
- \IP~1 proJel:t. crf:.e of the tirst q~csuons' (. d .Isk IS: 

\\h~ .tren·t these programmes on the BBe World 
Sc-;'. k~ I 

The .In~u. er I, 'hreefold. One. short u.a\ e. un u. hlch 
\\.urld Sen Ice transmits to Russia. has ItS limitations. 
J.nd to rea..:h the maximum number of people you 
ha\e to be on the big national broadcasters in good 
qualIty. Tu.o. the breadth of matenal u.hlch has to be 
gathered for the programmes to be meamngful - J.nd 
the ..:ost of mounnng radio drama - are way beyond 
World Sen Ice budgets. Three. distance learning by 
radio IS .I ,peclalised slull and needs a proper team 
management WAlCh. J.gam. IS beyond World Service 
resources. 

\-tP\4 came In[o being because one man. John 
Tusa. had the VISion [0 see ItS necessity. What is 
needed· by people In the former SOVIet COlon more 
than any Single thing is experience from outSide ..; 
how other people lead their lives. how work is 
Jrranged. how families budget their wages. Russians 
stili do not tra'el in signtficant numbers anc;i ha'·e no 
tirst-hand knowledge of life in other countnes. \4any 
RUSSians don' t understand the difference between a 
free market and their own black market. To many. 
brought up. after all. under commuOlst thought. 
'business' and 'protit' are dirty words. 

MPM can help Russia become familiar with things 
from which It has been cut off for 70 years. Older 
people who have lived their enure lives under 
communism find the concept of the free market 
difficult or Impossible. What has been apparent from 
the broadcasts we' ve already made is that the 
response from young people is terrific. [t is the 
young who are going [0 have to bring change 
about. 

So much of the news which comes out of Russia is 
gloomy - political tunnoil. inflation at nearly 50% a 
month. rising unemployment. organised crime. 
Certainly there are still an uncomfortable few years 
ahead. but it would be a mistake for the West to 
assume Russia must inevitably fall. 

What [ think is significant is that. despite the dire 
predictions of the last few years. particularly since 
the failed coup .against President Gorbachev. 
Rlissia has not collapsed. That testifies to the spirit 

that u. III hold the country together and help :t ::a:.e orr' 
.l! some pomt. 

I ha\e 'ieen the tindlnl!s or' an Juthontall\e 'UI"\e\ 

not ~et published u. hll:h- shows that ~,..c or Rus'l.ln· 
people reel the~ J.re better orf 10 the ne'W RUSSIJ 
:"uu. ~(""c may 'eem \ ery r'e ..... but there J.re : .. 8 
mlllion people 10 the RUSSian Federation. Tho:: ,ur. e\ 
.liso ,ho .... , that J.round IO"'c tee I they are relatl\el\ . 
better off 

The rirst tigure Juesn't ,ul1Jme me - It 
undoubtc:dly rc:presents thOSe u.he h.l\C: gone :mo 
busmess Jnd J.re actively tradmg. But the ,econd 
tigure does. Jnd II IOdlcates that. 10 splle 01 
e\erythmg. a larger number of people than .... e mlgnt 
hav'e supposed teel they are getting something uut 01 
the ~hange. That. ( thmk. IS POSIU\e .).nd \ elY 
remarkable. 

When RUSSia opened up. Western go\ernmenls 
began to pro\lde millions 10 aid and that continues 
But a lot of people went In on many levels. There 
were hundreds of Joint \encures. very few of which 
.:ame to anythmg in terms of trade or manufacture. 
:-':ow. I think. only the people who are deterrruned to 
do business are left. Many large companies.· 
particularly th~ Amencan multi-nationals. have taken 
the strategic deCISion io be IR RUSSIa. 

That is encouraging. But the scramble in the early 
days has left Russians suspicious of a lot of 'What th~ 
West has to offer. A small mmonty With a 
disproportionately loud vOice IR Parliament opposes 
any involvement of foreigners in their country. 
including joint broadcasting ventures with Western 
. propagandistS .. There is even some suspIcion ot the 
MPM project. Why are the BBC doing this~ To 
promote themselves'? Some find it difficult to believe 
that it is not to make money. ~ot all of this SUspICion 
comes from the hardliners and it is a measure of 
Russia's Irun. 

MPM can't crack the Russian problem in one go. 
butit can help bndge the gap. And if its programmes 
- which have the BBC World Service style about 
them that is recogmsed and trusted - give clues. to the 
way things might go to create a stable society. then It 
WIU.be·WOrth every penny spent on it. 

Somewhere in the next five to 10 years Russia IS 
go 109 to be a normal part of the business landscape 
and a few companies with foresight are spending 
substailtlal sums of money positioning themselves. 
But how many others would like to be mvolved. 
when the right signs come from Moscow·~ 

1 can only suggest that supporting MPM , 
Will help [0 put those things JO place. 

MPM MISSION STATEMENT 
'To jiIrtIwr ,.. "".,.",.". of. pbIraIbt slH:Wt1 tIIIII ...... «:0.,.,,; to JII'O.w. 

indiviIbuIl.t willi ,.. bow,.,.. .. sIdI& to ........ ,..",.Lw tAW «OlIO . 

aNl poIitklll /rIbDW; ,. fo*r "..,., ",..,... ............. ,.,I11III WaI.' 
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Top: 
Consu/ranr 
Lt~ Rj!!b~' 

04.00".: 
~cror Charles 
Collmg ... ood 
C .1IlJ'. "rill: 

Producer 
lenn,· La In 

:Haska 

Russian tele\ ISlon 'leWers ha\ e 
become! hOOKc!d In the l:L!ir couple 
of ~e!ars on se\erallmponed soap 
operas. but Russian broadcasting 
I [sc:lf has no tradttlon of the ~enre. 
The "I PM radio ,enal Hous; 
St!I·el1. £mrance Four IS breaking 
new ground. 

House SeL en IS unashamedly 
c!ntenalOmg. a ficllonal unravelhng 
ot the c!~plolts ot 10 characters "'ho 
II \ c: oif the same S[3jrcase In a 
t~ plcal RUSSian blOCK of tlats. They 
Include an tnterfenng babuska 
I grandmothen who knows 
e:\ erybody' s bUSiness: the farruly 
'" ho share her flat - a redundant 
acadenuc. hiS SCientist \1, tfe. their 
asptnng Journalist son: a drunken 
plumber and hiS Wife: and an 
entrepreneunal shopkeeper. 

But the senes does ha ye a serious 
purpose .. ~, listeners tollow the 

.) 

characters' ups and downs - selling 
home·made goods. domg two or 
tll!ft Jobs. gerung involved in 
shady deals - they are also gening 
a Simple but telling guide to the 
market economy which RUSSia 15 

haVing to adopt. 
LIZ Rigbey. a former editor of 

BSC Radio ,.·s The Archers who IS 
MPM' s Consultant. has spent a 
~·ear fl)·mg [0 and from· Moscow 
working on the project. She found 
the wnters between last March and 

. .Lnd October and held monthly 
II.orl<shops .. -\tler she nad recruited 
the ~~tors. Charles Coliln·lZII.ood. 
rh~ ~rcilt!rs Bnan .-\Idndge. II.ent 
,1\ er to Introduce them to the: ,t~ Ie: 
.mJ te,nOlLjues .)f J radiO 'OJp. 

.I, .ompetltlon ... J, cun In RUSSIJ 
'0 rind J "gnature tune ror Houst! 

4 Si\en. Trl.lnmg ,esslons ror ,tUdiO 
,taii took place oet\\,een O«:tober 
Jnd De~ember. '", hire te~hnl~al 
~qulpment. ,neludlng J graphiC 
~quall>e:r. acoustic ,aeens Jnd CD 
pla~ers \Iolth sound etfe~ts dls,:s. 
JJTl\ ed from England. 

In 'io'ember. rhe 30-mmute 
pilot episodes \!oere broadc:L!it on 
E.:ho \of os cow as part of the 
:e::lIYlLng .;un e for e\ er! one 
In\ohed. In December. production 
10m the ti':e IS-minute ~ieekJy 
~plsodes began and the team were 
In busmess as a \!oorklng producuon 
~ompany. 

A busmess ad\·lser Jomed the 
II.ntcrs In February 1993. 

It has been an e:uraordinary year 
for LIZ RIgbey. which has left her 
e:othausted and exhaJarated. 

'To star! With. we did have to 
overcome some of the dramauc 
conventions - RUSSIan drama tends 
1ov.ards fanwy. The Wnters found 
the Idea that ordinary life could be 
dramancally interesung 
unbelie\able. and tbey wanted a 
narrator to explain the acnon. And 
they were qUIte baffled by the 
cliffhanger at the end of episodes. 

'Sut they leartlt qUlclcly. They are 
the most exclllng group of people I 
have ever worked with. so clever. 
funny. soplusncated. \olanle. I had 
never been 10 RUSSia and I see why 
anyone gomg for the firsl time can 
be depressed by condioons. or 
shocked. Sut It IS gemng to know 
the people that lifts the whole 
eltperience. It has made me aware 
that Russia IS a massive untapped 
resource of talent. . 

House Seven. EDtl"lllCfl Four: 
5 x 15-,"lnuu tplSodes a wetlc. 
fro," lan/UJ,-,; 4. /993 ..... ·jrh .... ·ttkly 
omnltHu 
Dundoa: Indefinlle 
Tn_igtoa: • Echo Moscow. a 
popular FM SlalI071 In Moscow 
""onda~·s-Fnda"s 1930 
(rtpeart!d /420 nexr dav I 
One·hour oIMlbus SIoUIda\s /430 
• Radio / (an Osrankino UfWor/c1 
across che Confederallori of 
Independenr 5wus 
Mondays-FndDys 2215 
Omnibus SloUIdays 07(J() 

"o\\, that Ru>sla ,.:ommand 
~.;onom\ I> ~clng JlsmJnrled. :he 
Rus>IJO people Me. rinalng the n~'A 
~':OnOmIC Jargon Jimos[ .1., Jltti~:II[ 

JS the ,tark realities t.1';ln2 :nem 
n't! F Tee HarKe! S",:t!r. ~rters J 

'UT''' .11 ~It. 
The nature ot :he matenal. "hl,;h 

In\ohes e\plalnlng ,u.:h ,:oncepts 
JS Intlatlon olnd pn' aU'<luon. 
reslructunng and banluup[c~. 
means that the sene, I> plt.:hed It ol 
relatl'el~ sophisticated Ic\el. 
'ionetheless. Producer Jenm Lo 
'" ants to attract :L!i bIg a general 
audience as poSSible. 

·We are talking to almost all the 
best-known economlSts In [he tield 
·oi trans Ilion economics. Including 
RUSSla's Gngor Ya\"hnsky and 
Bons Federo\". now the Deputy 

\!rJrl .... rt SOL :e, .... Ol!ts R:J'~.J ~:0 .. 

~:OC..lJ .. Jnct!'c .30.,1 \\;!~ :~~ .\ 'r ..: 

C~,na. Inllla: SO~ln. \ ·<:~.Jm 
\fl!'(i":O - ;t1c :-:iC\!! .. J..I. ... , 'p 

~enrrJlI\ plJnneoJ : __ '~,'-;:, >: 
.. cne~ 1'1 pro·rn,:lr1\I!~ .. ;~~n .. :"" ' ... 
'ut :[ :~ a~. :ng to ~C:~ ..1 .... :'" '"" ''': .. : 

:r.cre .Jle m.ln~ ,..l.r. •. 1(10G" '1 

Jlrferem "':Juntr.I!"l I~ "':l'e' "\ ': 
J\011.l :nc ~l:!g.1t1\;;! ",I.!c! ·1 ... :: '~:~ 

-n..lr~c:t ,,~..,[em ;~c!;e .:.;~ 

"edunu.lnt ..leren,~ ~'T'~" ~ _ 
LS J.~ ""~tl J~.n RiJ~"',J. _ ~~..; .~-: 
·p~Jk :0 tn~m :n ".'t~ 

RJ.dlO RU.,..,I.l':: .. h =,r,"'" .:!C:..! ' .\,. 

telC'pnUne'lIIlI!~ :1 \t.,.:---.",.J\\' ',r 

li~tener~ ... .llh \ .. :T'.J.i1\ ...... ~ .' 

_Jib .lnll letter>.1fe "e:"~ -~_;;: .. __ 
J.lli~ rrom .111 ," <, :~~ F;':~' ":. ·r 

One or ~hc! :.!r!m~ .n :!"'.I! ~ :- ... ;: 

programme "'l~ ,)n J..I.l"p..! .. \ : ... -

:5 ~c.l!S olgo had no CTlJn;<: 
e~onom~ T llda~ .I,;J>"J ., .. ~! ~~: • 
,uccessiul bUSiness .entre .l,n~ . 
that IS a good lesson tor Rus>IJ. 
,ays Jenny Lo. .l,lasl<a I> 0nl\ .1 

----------------~ 

Prenuer for Finance and Economy. 
But we' re dOing that in a sharp and 
accessIble· way - people learmng [0 

grapple every day of their li'es 
With economic forces don·t want 
ponnficanon·. 

'They wanl something they can 
identify With. So we' re also talking 
to a 101 of ordinary people '"Side 
and outside RUSSia - from 
entrepreneurs in China and the 
tormer Czechoslovaloa to nuners 
and car workers in Bn[3jn and 
Germany: 

To etIIXlI.nF JisI:ners to SlaY WIth the 
series there are regular 
competitions on IW". with pnzes of 
aBC pens and T-sharts. 

Produced m London. The Free 

. -~ .. " 
.. ~ .. ' ,:-. .... 

hop away from the RUSSIan rolf ~~,I 
. It" s a lesson that lliasn· t lost .;n 

listeners. We gOI three .;alb trom 
people In Sibena wanttn~ to do 
business'" Ith the :l,.laskan 
busmessman we ieatured.· 

The Free Market Society· 
26 .r 30-mlnu.et! edmons rrom 
lan/UJrv 18. 1993. ,,/CII 3 ,~5· 
millul~ studio specrals In \1vS •. :\IH 

,W::.hiu·NoL·gorod and 5r P~re"tJ,,1Y 
TransmiIaioa: Radio Ru.SSla 
across tht Russum Federarwn. 
Thumw\"s 2010 
Suppon: Anlcles In ·.~rgllm~'lr5 

and Facts· and reglol1al 
ne .... spaptrs subscnbln g to tnt! 
EuroAslan .Vt .... s Agenn 

BBC "'''RSH"LL PL."~ OF THE "'(~O 
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In the dJ~s ui an Jrtlticlal e~change 
'Jle- ~el"" ee~ the rouble and rne 
~:.Jt'C:!. RU:n.,jn :t!J :,u:~r'5 ~cPt 

. [r.I.!I..ln :;!J =,r.":;:'l :11;r. \\ ht!rt 'M!! 

.'Id S,,, :<!I '_'n:on ';01IJo~ed. '0 J:,j 
fnJl.ln tl!;l ~rh;CS - J.nJ :he ru~~ 
~.lJ :0 "e ..1e', .lll.1c!!.l to m.lA1! [C..l 

,J:eable. 
Or lil the ,tones v.~ '·e June ,0 

tJr. ,~\ s Tim Grout·Smlth, 
E ~eJ;utl \ e PrOducer ut Hm, 
B"stn~SS Works. that I, the one 
'.\ hlJ;h [ thmk best dlu.trat"" v. h~ ~ 
.;ommand e.:onomv Lllumiltei~ 
(ads.' 

Ho .... BUSiness Works I, a 
'lUsmess ne .... 5 and .::urrent .1tfalrs 
magazine whIch .:oncentrate~ on 
the rele' ance to RUSSia oi the matn 
:nternauonal tinanclal ,tones: the 
en\1ronmental dilemmas - :n the 
... ake oi the Shelland 011 disaster -
for Western od and gas compames 
.... orkJng In RUSSIa: the Implicauons 
of PreSident Chnton' 5 mauguratlon: 
PreSident YeltsIn's VISit to India to' 
diSCUSS bus mess ues between the 
t .... o counmes. 

The programme has ,e! up a 
global netw<lrk of Russ'lan and non
Russlan-spealung Journalists and 
economJsts to tracle: the movements 
of the markets and It reports 
regularly from the world's main 
tradlOg centres: It also analyses 
RUSSia') Integration Into 
IOternatlonal commercial life. 
. 'We re ob\ lously the most 

directly toPICal programme m the 
\IP~1 output.' says Tim Grout· 

. SmJth. 'What we're domg IS 
prOViding essential mformatlon for 
those RUSSians already m bUSiness. 
But we're also trying to give 
gUidance for e"eryone on what a 

·tree marli:et IS all about and we 
,"clude one o'ertly educauve 
feature each week.: 

One .problem ... hlch How 
Buslne ss Works has 
:denutied IS that 
Western 
bUSinessmen find 
that thell RUSSIan 
.;ounterparts are 
frequently not. In a 
bUSiness sense. 
speaking the same 
language. Many 
words to 
:deologlcally·trained 
RUSSians have quite 

l Jliierenr m~amng and. says Tim 
Grout·Srruth. :t Ic:ads to irustrauon 
lil round. The programme :s 
,;.Jdre>;mg Jbelf to :ronmg out 
ImguI,uc rrusundemandlng. 

SIU\ per_.:enr oi the stone, 
v.hlCh Ho .... B"sm~ss Works I, 
.;om;. 109 deal "CIh .... hat IS 

hJPpenlng: ,n'IJe RIf',la .... little 
• :[1\ e.ugation made It .:Iear that 
RU"I~n !I'lener~ ~a,"e had enough 
:".;:'I..1n..l[;I'n~ trom RU~'!IIJ.n 

cc'II".:Jn, Wh<lt Ihe\ ""ant lre 
RU»I.!n ,tone. v.lth We~tern 
.umment. 

'We re,el\ed numerous requests 
about the \ oucher ,\ ,tem .... hlch the 
Ru:;sldn Go\ernmenr has 
I ntroduced so that e\ e~ CItizen .;an 
bu~ a small ,take In .... hatever 
iormer ,tate Industry the~ Itke. 
\Iany people ;Imply don't 
understand. Indeed. many people 
,tand on the ,tree! .:orners and sell 
theIr \ ouchers because they don' t 
.;omprehend theIr worth. We not 
onl\ e\plalned the system but were 
able to make a useful .:ompanson 
.... lth.1 SImIlar pnvausauon scheme 
that occurred In the former 
C zechoslo\ akla. 

. Above all. we are looking for the 
POSIt\ \ e news - such as the story 
.1bout the RUSSIan Iii, ers who won 
a contract In Meltlco that could 
ha'e been e\pected to gO!O the 
Amencans.· 

Ho .... BUSiness Works IS satellited 
to Radio RUSSIa weekly. only hours 
before transmission. 

How Business Works: 
1 t 16·mmure edmon a week from 
Januar\ 2 I. 1993 
Dundon: Indefinite 
Transmissloo: Radio Russia 
across the RUSSian Federation. 
Thursdavs 08.40 
Suppon: Wuldv amele in 
beIna' Iralling each edition two 

da~'s before mmsmlSsion 
A monthly fact sMet to provith 
detailed infomtaliotJ and COfllQCt 
nwrt«rs 

.l,.iter the attempted ,:oup of August 
19QI. Inna R,uumno\ a . .l50-~ ear· 
old \Ioseo .... economJst. deCIded 
,he had to do somethmg to help her 
.;oun~· out of Its Intractable 
problems. 

She set up GUlldia. a small 
bus lOess development .:entre. 
Withtn a few months she recel\ ed 
thousands of letters. most oi them 
from women who wanted to start 
up little enterpnses - .:afes. se .... lng 
,hops. launderettes. hlllrdressers -
but did not know where to begtn. 

1'1 BUSIMSS. which comes to 
RadIO RUSSia 10 September. IS the 
'sometlung' whtch MPM IS domg 
for the untold others who want. or 
are being forced by circumstances. 
to go It alone. The senes Will cover 
such tOpiCS as the bUSiness plan. 
managing finance. reglStenng a 
company. markeung and customer 
care - and It Will address a 
desperate need. says Semor 
Producer Kathy Flower, 

'There are thousands of small 
businesses across RUSSIa. no-one 
knows how many. and qUIte a few 
of them are succeeding deSPite the 
byzantine bureaucracy and banlcs 
that charge three monms' tncome 
for the privilege of operung a 
bus mess account. But the 
Gorbachev Foundauon estimates 
that five million more people 
would set up a busmess If they had 
the know·how and the start-up 
capital.' 

In Business spew to a number of 
RUSSians who are making It on thel!' 
own - Kathy Rower's favounte IS 
a man 10 51 Petersburg who runs.a 
pizza delivery bustness worlung 
mght and day and employmg oW 
people. Anomer IS a former woman 
teacher who now has an orgamc 
markel garden supplymg hospItals 
and <lrphanages. which have 
trouble in geruDg regular quality 
produce. 

BBC !'>i.~RSH"LL PL"'I OF THE \f1"O 

E'.en the .lppalltng J:ff:,:ulues 
rU[ In [he: ~ J: ,)f .,mJ.d ,:,u.,me~') l~ 

.1 ,ource ior RUSSIan m\entl\eness. 
K.lth~ Flo ... er 0lher. es ... :ilt 0t 
little .:omoante, na \ e ,een ,e! up ~o 
help ,et up others ior .l iee ... nd 
,u1.l others make .;umpan' 't~mps - . 
m Ru.;li! ~ou don t e~l>t Llnui \OLl 
ha, e a c·ompan~. stamp.' 

She dra .... 5 parallels .... lth Chma. 
... here she has ... orked as a 
broadcaster. 'Ten ,ears ago China 
... as totally state controlled ... lth J 

demouvated ... orkrorce slttmg 
around all da! domg literally 
notlung. ~ow :! IS booming wllh. 
60C7c oiChlnese mdus~ m pn'ate 
hands and an econorruc growth of 
:OC7c that outstnps ne~ country In 

the world. 
And the growth oi small business 

is elttraordmary. 
. [ know Chma sull has Its 

problems but what has happened 
there has to pamt an OptllTUSIiC 
picture for RUSSia. In the short term 
the realiues are harsh. But RUSSian 
youm has Just as much energy as 
Cluna's and more awareness of the 
need for 0ngmality. And RUSSIa' 
has space and many natural 
resources. advantages which China 
doesn't: 

In Busm-: 
23 .t 30-mmute editions r illCluding 
thru audience 'climcs') 
TraJIIIIlisaioo: Radio RUSSia 
across rhe RUSSian F ederanon. 
.\1onda\·s 2010 from aUllUM 1993 
Suppon: 150.000 copies of 
workbook. edited bv serres 
consultant Lawrence Hibben 
• ," senes of roilins semmars 
• Cassettes and asSOCiated editonal 
matenal bems deve.loped for use '" 
universities and busmess schools 
and bv ",divuiuals 

In Busmess has formed a 
parmershlp with Bnzain's Tramms 
and Enterprise Council. Also 
bacud by tM Govemment's Know 
How Fund. tM Council amu to 
open premISes in Cities acroSS 
RUSSia ,u,nn, 1M nezt two years 

Bel" .. ' 

,..,; ~ '.4.:. )'~.:'! 
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PublIC Oplnlon ~~~e~r~h Sorvi~a VP 
or F'resld€>r,t --F·rof.I:.I.A.GI-LI'7.tllll 

- ------------:---.::---------4..----.------------.----- --.. ___ .. __ ... _______ . ___ ._. 
MASS MeDIA ns ~EGARDS T~ANSITION 

TO A MAR~ET ECONOMY: SOCIOLOGICAL SUF'F'OHT 

Paper presented to the wor~ing group on mass 
m2dia of the Russian Market-oriented Training Pr6ject 

(tho World Bank, Economic Development Institut~) 

Introduction 

Boris GRUSHIN, Professor 
President of Public Opinion Research Service 

Vox Populi (Moscow) 

The main objective of lhe presont paper COnSt~t5 in reviewing a 

range o·f issues pertai n i ng to the role of sociological support of 

Russia's mass media (newspapers, televi::Oi.on, radio) intended to help the 

Russian population adapt more ~ffectively to the m~r~et-orlented 

economy. 

The sufficiently obvious importance of the abOV2said is connected 

with: first, a truly gigantic rol.e till:'! nU·':;·.>l •. .'f1 mc'dia 1":; I:.i.\l\f;.~d to play 

in teaching Russians how to live, work and prosper in the new political 

economiccondi.~ions; second, the necessity for SOCial science to 

participate in this process that is capable, on the one hand, to 

hlghlight the development of nQ'~ infcwlni.\tinfl pr-CJr,JI"am'2, and, Uri tho 

other, to assess·the latter's effectiveness. 

The paper is 'composed o·f two parts: uescription of 

- characteristics of today's mass media, population, and sociology of the 

media and public opinion (at a certain angle); and 2.discussion of 

certain proposals concernin~ th~ strategy o~ media's behavior i~ the 

lives under observation, as well a~ a series of sociologi~al surveys 

capable of ensuring successful implementation of this strategy. 
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SI.:'ct.ioI11. 
.:~ttl tLldes 
lj en ~~t-.~ tin g 

Asses<;mt'~n t 
to ecc:morni c 
SLtch ~. no~~)edg!? 

of I:::i -.;;tinq 
r- c? r CJr-rns .;In d 

1.1. ~~~= media char-act~ri5tlC~ 
influ~nc~ en t~e publlC 

1Tl.;l:;o;; rnt;:'cll ... " 1:l1c? pLJplt 1 M I: 1 on ' '5 

S IJ C 1 .,,1 s (: If,' "1 r:: E! c .;1 p a b 1 1 1 t Y 0 f 

The gener-al picture is ·derived from' the tr-adl'tion,:\r measLlring of 

the audience of the most influential media acting in tcday'~ RUSS1~ -

newspapers, maga:ines, television, radio which (me.a.:\sLlrlng) 

realized by the Service in 199:-199::' by means .of national 

r-Qpresentative polls (b,:\sed on random we~ding of the voters' lists 

totaling :000 respondents in 18 areas of the countrY, ::'5 pol-l i ng si tes 

(18 urb~n arid 17 rural) Amploying .. f dc.e'-t.o "-f ace" i.l1h~r-Vl ews. tn li no 

~ith the adopted practice, that measuring considered primarily such 

par-amoters as the respondents' actual contact with thQ corrosponding 

medi~ and channel of information (subscription to newspapers, listening 

to broadcasts, etc.), as well as freqLlency and vol unie of th€'''3e contc.~c t,.,;. 

The main results are given below in T~bles 1 - 5. 

Date of 

T"bl~~ 1. S'.lbscriptinn to np.w<~p;\PPI'" ;,:\nd nl~tJ<I:'illl~S 

(percent of the total nL,lmber' u ( n?zpondcnts i 

Sub·;ar i bed 

Net· , 
sLlrvey subscr. Total 1 publ. 2-3 4 plu~ nrg.~ VomG. Trud I-- Mag. 

r' ~cts r'I'·"'·v. VE:.'!:it. 

------- ------- ------ ------~------------ -----------------------------
9=. 11-' 19.2 90.9, 9.4 41.4 27.9 32. () 24. 1 16. 1 43. 1 

III --, ..... 24.4 17.1 4.= 4(1.7 92.VI- 19.7 80.3 11.9 42.4 . 26.1) -'-- -
VII 

::q.2 14.3 13.4 4.5 ::::.5 92. XI- 29.9 71. 1 16.7 4=.2 1::.:2 

XII 
21.0 8.8 7.8 - - 1::.7 

Q~ 11- 32.5 67.5 21.7 35. 1 9. 1 .~. ,.j 
, .-, . 

- II 1 

----------------.-------------------~-------------~------
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Table :.rUse of various radio ~nd TV 
(199:, Aprll; f;lercent of total nl.lInbf21- of 

t,;h""1HH.?1 '" 

re~pondc:nt':j) 

A. Television Ost-'ln~ .• F\U~5 • 1'1L:l~c:r.JLJ <:'::::) 4 E::duc.;. C.:.\tJ./S.Jt. 

------------------------------------------------------------------------
Have technical pos- 98.5 
sibility to view 

View not less often 91.2 
than once a week 

B. Radio 

Listen not less of
tan than once a week 

Radio of 
Russia 

4:::.9 

4.5 

Mayak 

. 33·9 

10.: 6.: 

~ "7 ...,. , 4.9 

Local stat. Uncertain 

15.8 :u.o 

Table 3. Frequency of viewing television and listening to radio 
(1992,April; percent of total number of respondent3) 

Every 
day 

3-5 days 
a week 

1-2 days 
a wp.Elk 

Less often than Practic. 
cmce a week never 

------------------------------------_._._-_._-------------------------------
A. Television 80.0 10.0 4.3 

B.Radio 67.3 10.3 6.0 
--------_._---_ .. _- ._-- _ .. __ ._----------------_._.- _ .. 

1.5 

.,. .... 
' ... -

4.2 

1:::.2 

Table 4. Frequency of "/ie~nnq televi':;icln of Russian channtJl 
(percent to total number of respondents) 

Every 
day 

More th.'fI 
once a .week 

Dnc:l.~ .:~ wt?t!'L 
.lnd 1 t!ss 0 f ten 

r'r'ac:ti call y 
i1ever-

Date of 
survey 
--------------------------------------------_._--------------------------
9::.Feb.~ 48.£3 26.1 1e).8 14.7-

M.arc:h 
92.Nov.~ 45.4· 27.= 11. 1 16.::: 

Decem. ---------------------------_._---------------------------_._--------------. . 

Table 5. Time spent daily on viewing television 
(1992;Fel:lruary; percept to total number uf respondents) 

Up to 
t t101.U-

1 "2 hrs. 3-4 Mrs. More than 
4 hrs. 

---------------------------------------------~--------------------------

Do not view 
at all 

6.9 
On ~,e.k days 4.0 

At weekends 5.9 

413.6 

..,.., ... 

...;._. I 

:6.1 

3El.9 

-----------------_. -_._ •• ---_._- - --- -~ ... _-_.- • ..;, •••• - .-~ ••• p •• _ •••• ;-_._-

._._ .. --_ .... __ . --_ .. _-----_ .. -._----
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Sumrni l"1g t..1P all 
... 

tl-"e above:.> 1nformatlcm, OllQ C.UI· staLe: 

a) By all formal parameters, teleVIsIon is th~ most powerful media 

in modern RussIan socIety. First, from the standpoint of the absolut~ 

number of .its viewers: only 4-5 % uf ~ussia's adult3 are. out of 

permanent contact WIth the blue screen, whereas 13-151. pr-actically 

never listen to the radio. About one third of the populdtion are not 

sl..lbscr i bed to newspapers, and more than four fi f ths to molga::ines. 

Set:ond, ( and more important), from the pei nt· of vIew of the 

unprecedented attention given to it .by 'pt-actically all the layers and 

groups of population. 

From the viewpoint of fOt-mal I ogi c, "the most common" does not 
j 

necessarily mean "the most influential". However, as is well-knuwn from 

practice, inc It.ld i ng special sociological research, the f onnal 

(" quanti tati veil) power of television is simultaneously its actt..lc:\l 

("qt.lal i tati ve") power. Therefore the infbrmation programs being 

formulated should mal· e the llIt3i n accent un tel C!vi si on pr-CJpEW (WII.1 Crl, 

naturally, does not rule out any other mass media, especially printed 

matter thdt is ·best perceived by the recipient~). 

b) As to the television channel~ operating in Russia, the 1st 

ct,annel ("Ostankino") 

gone ahead of not only the ·1tt, (edt.lcatil.ln.ll) cll ... Hlnt~l .ltl~1 ,:lll I:inds of 

local ch.:\nnels but 

winning over the audience of the Russian t~levision (which, by the way, 

is losing not only to the studios l,lf Q'iitanl .. illo but also to the radio) • 

At the same time, speak~ng of television capabilities, one cannot 

but emphasi:e the need to inclt..ide in the program ~e.ing 'formulat~d tile 

local television systems due to their two important ad~antages. The 

fir!at is their e::tendod cC)f\tact~ LhCJ pupl.Il .~ll on <e.g. U1IJ 

St. Petersburg talevision by 1.'?7 popl..Il ati on

1 . It{ 
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1 i'" 1 ng in tt,e ELlrt'Jpoall .. 
most i mportdlit, 

" t ail or l n g" the televised shows to the measurem~nt5 of the local 

al.ld i ence. 

c) The surveys of the abovesaid media's aUdience made l~rgely in 

199::, bear a limited character and therefore need a follow-LIp. Of 

special importance here is not so much the updating of the available 

material (in this case one c~nnot e::pect anythinq radically diffel'-ent>, 

as i.ts considerable e::tension, as well as in(:lu~iIJII in tI,e analysis of a 

wider range of maS$ media. In addi.tion t~ the newspapers, t~levision' and 

r ,;\d i 0, anal y~1ed st,oLll d be doc.:u.nen ta.ry and 

video films, non-periodical publications, etc. The surveys should give a 

more detailed consideration of individual channels within each type of 

mas'S media (some or other newspapers or magazines, tele- and broadcasts 

deemed' more important ). And, ·finall').', they should cover ~u~erous new 

phenomena arising in the process of generating the mas::; information in 

Russian society lately, primarily, Vcu"ioucs non--govern,"cnL~l (lnc:ll.lding 

private) forms of tele- and broadc:astinq. 

The importance of the L;(::Jr1 f.i nned by the 

recent (January 199::;> poll the SOl) 

called opinion-makers. Answe~ing the questiun "What mass m8dia would you 

trust mora those run by the gover-nment or pr- i vat.~":"" ::5% of r-:Llssi a . 5 

establishment deputies, ministers, hil:Jh--rank millLM"I, 

political parties, busi neS$,lIen, heads r.J·f m .... ::;'S illedi 0.\) pr'f~f er-red pr-i vate 

companies (with 3= percent saying "both uf the.n in equal meaSl.lre") • 

1.2. C.11 .. u-;:u:tdl-i-sticr.; eJF pop\ll.:l\~inn .-\~:, n:q:lY-OS their attitude to 
"_' I.. c .... , , J 11\ l t: r ;' for tTl -', 

. 
'" \ 

As to the b · ct· -s ~nd 'content of the mass media ~ctivity aimed o je _ 1 V.-: .:.~ 

at ·faci 1 i tating r';usni Co\' S transition tu ~ mark~t 
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c:h.H-ac:ter- i c:;t i C5 i rl some LJt .. , 

Trying to und~rstand wheth~r mass con~ciousness is in favor or 

against th~ cardinal change started in society, we must consider 

p~ople's attitud~ to the in$titut~ of private. property ~~ the mc:u n 

criterion. According to the VP Service, . it is characterised by the 

dyn~mics of the following indicators: 

Tabl~ 6. Consent to priv~te property of land, small, medium~si=e 
~nd large eoter·priscs 

<percent of total number of respondents) 

90. VI I 
VIII 

91 . 11- 92 •. I 1-
IV 

92.VI
VI! 

92. X I .
XII 

c-r::. I 1--· 
III 

----------------------------------------------------------------------
yes 92.5 63.3 - 55.B 

A.Land no 2.6 25. 1 2B.1 

·do not 4.9 11.6 16. 1 
know 

-----------------------------------------------_._-----------------------
61. 2 C'C" '"' .. -.yes ...J".,J.";;' 

B. Small ~ 

medium no 28.8 :::2.1 
enterpr. 

do not 11). (l I .• .., 

know 
----------------------~--------~-------------.-------------------.--:~----

45.8 39.0 24.7 ~u.B 

C. Large 
·enterpr. 

yes 

no· 

do not 

3U.4 

15.8 

55.6 67.5 

18.9 19.7 11.7 

-------------~:~~------------------------------------~~-------~---------
As we c:an see, despite the seeming optimistic: me~ning of the 

·majority of indic~tors, their dynamiC:s does not look as bright. It 

t tl 'at the 1· 1"11· tl- al declarative enthusiasm reflects the indisputable fac . 
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0+ 199<J-1991 J l ' , I 1 J J.. • j ( 1 l! ( II ",I , 
<'I~ p~ople could '-J;el-::! conercit';,' ~::"mpl~";j of t.tlf"'lr J11,d_r::'I'l.alL:-.\f'lOil. 

b) If1vul·"t2tnL~nt i.n the pr-ocosscs c.3l1r.:cI 'r f.~1 UI m-~ - - - - - - - - - - - -- - - - - - - ---
This characteristic may seem superfluous as there does not seem to 

be ~ single person in ~ociety who in ~ome Or other way is not involved 

in the ongoing change, or, at least, dues not ~eel its impact. In 

reali ty, however, various layers and groups of f\LISSlalis dlf-f::r-

substanti~lly from on~ another by their actual status in relation to the 

reforms within the range 

the process) to j;1 (rna:: i mum i nvol vement in the process on one or the 

other si de of the ecunomi c "b.arri cal'es"). From cil f~.erent standpoi nts, it: 

is very important to hav~ a precise picture or this differentiation of 

the population. 

It seems that people's assessment of the general place of the 

reforms in the life of today's society, their "specific ~/eight .. and role 

in comparison with other aspects of life under perestruika may ~erve as 

its indirect indicator. The recent <February - t1arl:.:h of tile CLlrrent 

';car) an~wer-s of th~ Rus5ian popLllc.\ti.,n to t,h.~ ql.lt::!stiun .. Whi·ch o~ U,e 

given problems in Russio'l's life SE?f:!tfIS must !:Oigfliflccmt; to YOI-I?" help~d 

Inc31--:e the following pi\:tur-e (~If:'1 r.::r~nt ur tl1,~ toL.1 nLllllbr~r' nf re':5pondents~: 

low li ..... in~ stand,",r'd I:;)f potJ Ltl • .l1..1C.1rl 

politic.l iMstability 

ineffectiveness of economic reforms 

crime 

interethnic conflicts (internal) 

disastrou$ ecologlc~l situation' 

BEST AVAILABLE COpy 7 

21.3 

14.0 

5.S 
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c) ~e~LI!. t in 2. ~t t ~t:L~e _t~ r-!l! CJ..!:fI11i, 

33.9 X- of Russ~ans who gave a positive assessment of President's 

and his government's economic policy during the April referendum 

demonstrated, the e:': ac t vO ll..lme which c9mpletely ,confirmed th~ VP's 

predictions, by the way) of active support given ~o the ongoing 

transformations. The figure indicating those who are not for the reforms 

in principle (:S.8 X) is not likely to represent all the people who In 

principle do not support the President's policy, as Fresident's 

oppon~nts were far less active in coming to the pollinqSites than his 

supporters. I" any case, by the results of 'the VP Service's numerous 

polls this figure is somewhere between 40 - 45 X. 

The list of these points being quite long, it requires special 

stl..tdi es, and, especially, ranking. On the basis of some fragmentary 

information available, one can assert that the population's greatest 

interest is displayed in such things as privatisation lin parti~ular, 

the fate of vouchers); the financial' (including tax) system, farming; 

prevention of mass unemployment. 

As regards the weaknesses of the refnr~s, 50ciologi~ts pos5ess a 
- . 

much larger volume of informati~n than in the first case. However, 

this information also leaves much to be desired as to its extension and 

systematization ~y subject matter. 

Here are the results ofa seri.s of monitoring surveys performed by 

the VP Service in the p~st year and continued this year, in order to get 

an idea of the main topical issues (that are not necessarily connected 

wi th 'the reforms) "causi ng peopl e' ~ greatest di scontent and i ndi grlat ion" 

and ",giving birth to Sharp conflict situatiom,;": 

8 
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'EST AVAILABLE COpy 

•• 

Pr-oblems <Y2.II-II1 92.VI-VII 9':.XI-XII ''1': .• 11-111 

--~--------------------------------------------------------------------
dea~ness, p~ices 1. 

scarcity of food ~goods 2. 

low income 

othe~ economic p~oblems 
(inflation, ~ecession) 

pulitical problems 

social and everyday life 

ideology 

1 egal p~oblems 

none 

do not know 

4. 

5. 

57. 1 

12.7 

:,.4 

1.8 

.., .., ....... 
8.4 

1. "55.5 

4. 10.6 

16. 1 

~. 0.7 

6. e' "" ..J ..... 

8. 4.4 

7. 4.5 

1.4 

7.6 

1. 

... 
I • 

..,.. 
'-' . 
"" .... 

r.' 
..J. 

6. 

8. 

4. 

59.0 1. 51.2 

8. .., -
10.0 - 1:.8 -' . 
20.9 .... 20.0 _. 

7 • :~ .". 10 . .,.. 
,.) . -' 

e:' ~ ....,. '-' 6. 5.0 

.- C": ";' • ...J 7. ~ ~ __ ' ..... 

9.4 4 • 10.7 

1.4 ::. () 

9.3 12 • 
.,.. 
."" 

In thi~ connection, mention should be made of anothe~ lmportant 

aspect in implementing the reforms, which, though it does not give bi~th 

(so fa~) to direct conflicts in society, still arouses distinctly 

negati ''(e (an an emotional level, too) attitude on the p~rt of 

population and is occasionally employed by the political opponents of 

economic: ~e+orll\c;; ·ta kindle tt't~ rn,.,\r;r;r,:,t.:;. It 

partic:ipation .of foreign c:apital (cr, in a wider sense, nWest", "fo~eign 

countries") in building a market-oriented economic syst~m. 

Fbr two and ~ half ye~rs the VP Service has been syst~matically 

probing the state of mass c6nsc:iousness in relation to this issue. The 

major result of all these· efforts is statement of deep-going dissidenc:e 

in society. 
"Is foreign investment useful fo~' R~ssia, will it c:ont~ibute to the 

*) In this c:ase each respondent cOl.lfd give sevp.rtll answers, 
result, the total sum of the latter exceeds 100 %. 

9 

tlnd as a 
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BEST AVAILABLE COpy 

. 
economic dev~lopment of our ... 
q1.1C!st ion. W,3$- put l~s~year, and the anSW€r3 to it w~re as follows~ "yes" 

Unoll - ::::.5 I. of the respondents (~~ltl, ::'.4 'l. of tho:;;:: 

who did not know). When the respondent~ were as~ed 14 more specific 

questions concerning acceptable volumes of foreign in~estment in·varlOUS 

sectors of the national economy, that time 36.i % of the respond~nts 

(for the mining industries~ and 54.4 % (for defence industries) 

considered any form of foreign investment impossible in principle. 

The last survey on th~ above issue was performed by the VP Service 

about a year ago. It was devoted to finding out how well the masses knew 

what. market relations were. The results were truly stunning: only 3.5 % 

of the respondents demonstrated full and correct understanding of the 

concept; almost correct - ~nother 9.6 %; 24.3 % were hopelessly lo~t in 

trying to formulate the notion, and still another 62.6 % (!) could not 

utter a single word on the subject ~t all. 

The situation may have improved lately, but one cannot speak about 

it· without a special survey providing the arg~ments. Moreover, it should 

not be a on~-tim& effort but systematic measure~ent of the "cognitive 

potential" in mass consciot..isness, so thcat any Illoment one COLlld have a 

precise idea of the "::ones" where the publ ic: possesses less Ot- more 

information, as well as their most common sLlpersti ti ons and 

misunderstandings. 

g) Ne!,d_ fEr _ i.l!f..£r~a~i ~ _o~ r..,!tT..£r~ 

There seems to be no information on this, at least on a national 

population level •. One may suppose, however, (using t~e involvemeMt/non-

i nvl ovement in the re-f orms seal It ment i oned under lib ") that it is 

necessary to look into the total set of possible needs, from purely 
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BEST AVAilABLE COp'V 

C!con0iT11CS theory, to qUlte "instrl..lmentaf" one similar ·to inow-how. 

1.3. Media's actlvity on explaining the meaning, procass and 

results of reforms 

The tradltional SOCiological analysis of a similar subJect 1~pl193 

sol~ing three types of problems: 

a) identification and assessment of the existing strategy (If any) 

of attaining by the aggregate and individual communicator the major and 

secondary objectives of the corresponding activity (in terms of "tru~ 

false", "~tr-Olig - weak", "consistent - contradictory", etc);· 

b) quantitative and qualitative measurement of the communicator': 

towards reali:ation of the selected strategy, i.e. 

ld~ntlfication of the objective content of the tex~s generated b/ him. 

c) assessment of the ultimate effectiveness of the acti~ity under 

an~l/sis,. i.e.· the actual (and not imagined) fate of the te::ts m.~de b 

the communicator, primarily,from a pragmatic viQwp6int thi?ll 

perq~·ption and "employment" by the recipients. 

~as any SOCiological center of Russia made all that analysis (0 

part thereof) as regards the ~conomic reforms? Unfortunately, one canna 

answer this question ~ithout additional exploration o~ the situation. 

1.4. Ch~racteristics of the state of sociological knowledge 

wlth respect to mass media amd public opinion 

a) Taking into account the total volume, contents and quality c 

the ~n~iL~~ in!o~m~~o~ obtained by sociologists, one can assert th~ 

on the whole, we pO$SeS5 enough to move further. At the same time, c 

was shown above, the situation _is different from section to secti~n. Tl 

most comprehenslv& information can be found in .Section 1.1, and ther~ 

practically none - in 1.3. 
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BEST AVAILABLE COpy 

tllc.'lt ... 1\ thin tria -tr-amewo- ' ," at- tl"e pt"·og" -"'In . , . _ balnq form~13te~, 

at all (see Sections 1.1 (" - I • ,-, , 1.: 

(a,b,c). In 'all other cases, howe~er, wheh th~re seems tc b~ 

a sufflcient v~lume of information, it is necesary to provide ~or ltE 

taking into consideration the d·,rr::-.'I~':: 

~r-oces~es going on in society (compare the data in Tc.'lbles 1,6 c.'ln~ 7'. 

b) As for the methodological as~ect f th tt - - ______ "=- _ 0 em.... er-, major- (1 f not 

e::clLlslve) P refer-er1c'''' ~1.::lS be·en gl' V'en SO 1!.·t bl .. 
- = Tar a pu IC oplnlon polls. 

·Hcl·Je .... er-, tt1Ese metl.,ods, thoLlgh very. ef fecti ve in sol vi ng the p.rob 1 ems 

C',J11I1ec:.ted with Inea~:;Llr-ing mass media aLLdiences, or identifying the 

populatIon's positions with respect to economic reforms, turn out to b~ 

insufficient for assessing the media performance.· And they are totally 

helpless if applied to analysis of the contents of the texts produced bf 

t:-;P. mad i a. 

Hence the conclusion that along with populatiOn polls called to 

continue le~d~ngthe process, the program being formulated 'should 

i f'lC I Llde other in.truments adopted in the world and domestic' practIce: 

dIscussion in focus-groups (when identifying the need for econcmic 

information on th~ part of various layers of the population), as ~ell 

~s (~speciaily in measuring pragmatic characteristics of printed and 

aLldio-video information te:{ts); content-a.nalysis of the media to:a;·:ts: 

palls o·f the te:; t-makers media directors and reporters (in order- to 

find out their professional and civil attitudes towards their awr 

performance); and, finally, the so called expert polls in f",::t, 

capable of solving any problem_contained in the p~ogram). 

Fortunately~ sociology of our country has accumulated sufficlsn" 

methodclogic31 and organi=ation~l experience in employing 
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BEST AVAILABLE COpy 

!I> 
I,jlVc. .... tjtl)UIIIJ fur-

SOc:tlOI1 :. F'r-oposals f(:Jr- the medla's <::itr--id.cgy of bQI1~VlClr" 
and its soclological sup~9rt 

:.l~ 8asic elements of the strategy 

Tdking into account all -the available data, partly includlng these 

mentioned above, one can formulate four most important charact~r-is~ic$ 

of media's behavior in support of the country·s transition to a marlet 

economy and capable of ensuring the greatest success of the enterprise. 

In our opinion, suc:h angle can h • .udl)' iflipl'fl..HlPOP,.Ilc.u- n?fE~r·f:mcuS to 

"capi tal i st e:{peri ence of the West", poor attempts to ti e market economy 

with poorly understood democracy; suspicios promises to make everybody 

"pr i vate pr-opri etors", "well-to-do", et<.; •• In;stead, it seems, good 

prospects are promi sed by thE! newl y d i e;(:over-'ed ptler10rnemon in the 

consciousness of modern Russian society: ~eluc:tance to have anything to 

d.o wi th ~lny" i d_eol ogy" , their obvious ·:;hi ft. tow~rde; po~itivism and 

pr-agmati sm. 

Here are the answers to Lhe quest ion- ,j If everybCJdy· is eng<;tged in 

some useful ~ctivity, what role can it play in Russia's destiny?" 

obtai ned 1 n the 1 atest all-Russi _ poll (19c;'3, F~hrL''''ry - M",r·ch; percent 

of the total number of respondents): distinctly positive - 77~1 I., more 

positive ~ 16.4 I., more negative 0.6 I., distinctly negative 0.4 I. 

and non 1.0 I.. For ~omparison, we wish to point out that the first 

answer ("distinctly positive") to a similar question concerning 

democ:racy was given by 29.3 "I. of the respondents, whereas to a question 
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c::clI1cerniJ1g "regl:~n~ratl0n of lJrltludu;:y" - :::::.: %, alld t.tle one? conCer-f11ng_ , 
"triumph of-Russian nationalism" - 6.0 i .... 

The given pr"lnciple stems directly from the abo'vesaid speclhcs of 

the <:Jbjective. and subjective position of various .group~ of the 

population witl" r-espect to tile ongoing Y"eforms. In ac:cCJrdeml:e wlth It, 

the programs formLll.:lted b,)' mass media stlol.lld bta strictly fLlfictlonal, 

i.e. ai~ed at solving certain problems, of the type: 

- recruiting p.:\rticipation of today's ausentees; 

~onversion of opponents of the reforms into their· proponents; 

e:·: tensi on of tt1e range of peopl e kno~~i I1g and Linder-standi rig -the 
meaning of reforms; 

furmation of requirements for inflJr'/IIc"tiofl auout r"efor filS; 

etc. 

Two aspects hen~ seem mu.,;:;t i mpor" tan t: 

1) generation of materials .imed at facilitating implementation of 
the economic programs being formulated; 

'~) generatiol' of materic£ls aimed c.~t prevclltinq cw n.:Lluc:ulg ' ..... \I'·ious 
tensions and conflicts related to reforms sociopolitical, 
ethnic'and ideologicall psychological. 

Among the reform contributors there are various subjects actively 

participating in .adv.ncement of reforms: the government and other 

management bodies, the corp_ of large and small ·entrepreneurs, masses 

of commort shareholders, foreign capital, etc •• In shaping the substantive 

part of the program, one should consider their interests first. 

d) ~mE'.l.9Y!!le!'t_o..! .,!ll ~h~ v~r-,e,~'y_o.i.. i.nf~'::.!II~tl0!l. q",er1..!r.::!t,Loll.: 
i nf 1 "::.n..se:... ~ ~h.!. E.,ub_l i.£. 

This element of the medi'a's strategy s~ems sufficiently obvious and 

does not requira any ·speci.l cqmment. 

Jfl.t 
The naws, documentary genres, 

rL~<) 
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dlS~:LlSS10I"'IS ill studi(JS ,:Hld un 
tr Llle:! pr-ll]( .... t.Jf L1J1IlfllU11 pLlullt:,~tlUf1'3, 

g.am~s -

As for the specific weight of each old and new form in the general 

flow of the texts produced, it must be i~ certain consistence wlththe 

deep-rooted traditions (habits, knacks) of consumption by the audlence 

of printed, tele- and broadcast materials~ An d , fin all y , 

specially oriented towards the existing schedule of receivi~g of tele-

and broadcasting. 

To this end, see two more tables throwing some lLght on "the 

tJrclbletll under" discl.lsc,;ion. 

Table 8. Five television show-s most pt"-eferred by F~Llssians 
(percent of total number of respondents) 

1992, F~bruary - March 1992, November - December 
--------------------------------- --------------------------------------
1. Field of wonders 

<Ostankino) 

2. News (Ostankino) 

- 41).5 

31.4 

News (Russ.channel).- ~O.2 

4. Feature +ilms 20.3' 

5. Sport shows 11.3 

1. 

..., .... 
~ 
"J. 

4. 

... 
oJ. 

Field of wonders - 46.9 
(Ostankino) 

News (O:3tcmkino) 26.6 

TI",eme (Ostankino) 26.1 

r-"e~t.L\re F i 1 ms -23. ~ 

l'JeNs (Russ. channel 21.7 

-----------------_._------------- -----------"-------------~-------------

Table 9. Time of the day'when viewing and listening occur 
<percent of tDtal number of televiewers tOIlld listenet-s of radio) 

06-0B OB-12 12-17 

-----~--------------------------------------------------~--------------
A. Television 18.2 7.5 0,.7 31. C) 83.8 22. 6 1.6 

B. Radio 62.1 24.3 26.~ 29.7 28.5 10.0 0.7 

-----~--------------------~----~----------------------------------------
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"" "" .......... Pr"ograrn of the propc.1~;r'd SLWVf'Y'i 

.. 
The prop~sed pro~ram is 

development and adjustment of 

call~d to provide socioloqlcal support -

a strategy - of mass media activlty. It 

incll.ldes: 

a) basic J!p!:.e~e'l.tati~~~ll. 

.range of problems relating to 

population's attitude to mass 

of the 'Russla~ population an a Wide 

the basic characteristlCS of the 

media, econam,c reforms, and their 

cover~ge by the press, television, radio; 

b) e.1!"-f3.:I~'3~a-='L.!:~~t!!r:.!.Y-,III:!!.'~t~·!..n!i by mec:.U1S of public: opinion polls 

intended to trace change/invariability of the above characteristics and 

get· f eedbac: k to m~asure "ay'gregate effec ti veness of the programs 

i /III~ 1 erner, t ed by mass med i a" ; 

c) assessment of the actual content of some programs and the 

totalities o~ media's programs implemented as ~o~t~nt:~n~l~si~; 

d) assessment of the to per"cepti ve" (on a level o·f pr:,rcept i.on and 

I.lnder"standing> and "instrumental" (on a utility. level) ef·fectiveness of 

some media programs effected through- 2i~c!:Ls~i~r!.. Ln_fo.£I.I~-'1!:0~P~; 

e) Eol}~ _of_m!!.di~_r:!"c:!9r:a!!!:~ .. !te.!:.'!. int~ndFH1 to fi:: the attitt.ldes .of 

editors and reporters to their own perfor"mance, degree of their 

underst~nding the problems to bq handled, th~ir perreption uf the 

audience, etc.; 

f) e.o!..,l!,. -Ef_el~.p!!"ts in politics, economiCS, mass media, social 

psychology aimed at obtaining indirect assessments of the effectiveness 

of some media programs, as l.,,~ll as "" ..,;el of rec:oill,nendations for 

improving the performance. 



I 
I 
I 
I 
I 
I 

I 
I 
I 
I 
I 
'1 
I 
I 
I 

I 
I 

Ii: l~:; c.1bvlULlS ,t::!,:,a,L ill (:.lttJi,!I'· ltJ (}If{~(_l Ult~ IIroyt':lIl1 '.lll"f.Q~.'.;ILlily .:ir1cJ 

" ,. 
gIve benefit to society, it i~ n~ce55ary to provide certain conditions, 

four of wI11(:h are "'sine qu.'! non": 

a) First of all, the ent i re progr' a,II shall be pt"~sentod as a 

thoroughly elaborated a syste~ of issues almed at ---------
covercage of call the most significcant subject matters, on the one hand, 

and their sequential arrangement in time, on the other; 

b) Elaboration of the prog~am per se and its further reali:atlon 

shall imply 

representatives of variOLIS sociological centers (possibly, not only from 

Moscow). Due consi (j('?f"at i on shall be g i · ... en to' thei,..· pro'fessronal 

spec:iali:ation (public .and e::pert poll .. , content-analysis, f.ocLts-grouf') 

discussion, etc.). The organi:atiorlal st,-uctur'e wi 11 help coordlnate 

joint efforts of the contributors; 

c) Before elaboration of the program, its clients and contributors 

should determine will all responsibility such important "e::ternal" 

parameters of implementi~g the entire enterprise, 

time. and funding. ._-------
How long .doe e.; the propos~d c:amp,:liqll Plollli':;e tu l...\st - h""l f a yc.!<;tr·~ 

a year? two years? longer? How much do tlw'r' i nt~?ncl to sperlli on 

sociological support proper? 

It .is clear lh.t the volume uf t;ht:-> ptopo·.;ed eff'or·t will r-"'"tir-ely 

depend on the answers to these quest~ons. From this point of view, the 

1 i st of topics in 2.2 may be characterized as a maximum, while items 

a)b) and d) may be regarded as its minimum; 

d) Taking into account the fact that in Russia's society ds a 

whole, and mass media, in partic:ular, there is not the slightest 

interest in sc:ientiric knowlndqe as an mrJ~rtil: element of dc:cision-

17 
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soclolCJgical· SLlt'veys"", within ttle frarnewor-k of ttl(? proposed progr-arn a 

~Jr=:E i ~l_g.E::!!- _ 9.! ,.:' ~!.. i ~i .!:'g_ ~h~ ..!:..~o~l ~~ that wi 11 be ob tell ned as a 

res~lt of the proposed surveys shall be developed. Otherwise thlS 

kno~~ledge, as always, ,will only have purely "ac:ademic:" signiflc:anc:e. 

5th May, 1993 8.Grushin 

b.f-~~ --



I 
I 
I 
I 
·1 
I-
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I' 

·1 
J 

• 

APPENDIX IV 



~-

I --===0 

I 
I 
I 
I, 
I 
I , 
I 
I 
I 
I 
I 
I 
I 
I 
I ., 
I 

T 

Academy· fQf 

Educational 
Development 
iAED .-, 

July 9, 1993 

m7r 

, 

Mrs. Yu. Ia. Yakovleva 
. Director General 
Business Wave 
Kazakova street 16 
MOscow, Russia 

77 -

Subject: Agreement No. 212277-02 under A.I.O. Cooperative 
Agreement No. CCN-0009-A-00-3045-00 (ROSCON - Russian 
Social Conversion Project); ABO No. 21-2277 

Dear Mrs'. Yakovleva: 

In accordance with the subject cooperative agreement between the 
Agency for International Development and the Academy for 
Educational Development. (hereinafter referred to as "Grantor"), the 
Grantor ~ereby grants to Business Wave (hereinafter referred to as 
"Recipient"), the sum of $12,825.0'0 to provide technical services 
in support of the subject project, as described in Attachment l, 
entitled "Schedule" 'and Attachment . 2, entitled "Program 
Description." 

This Agreement is effective-and obligation is made according to the 
date in section II of the Schedule and shall apply to commitments 
made by the Recipient in furtherance of proqram objectives during 
the period beqinninq with the.etfective date of this Agreement and 
endinq on ~c.mber 31, 1993. 

This Agreement is made to the Recipient on condition that the funds 
will be administered in accordance with the terms and conditions as 
set forth in Attachment 1, entitled "Schedule", Attachment 2, 
entitled "Program oescription," and Attachment 3 entitled "standard 
Provisions," which have been agreed to by the Recipient. 

I~SS ~3rd Slr~t. ~.w. 

Washington. D.C. ~OO37 
1:0:) 862·1900 
Tc:lell 197601 ACADED WSH 
Fall 1:02) 862.1947 
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II. 

III. 

A'rl'ACHMENT 1 - SClD!DULE 

purpose of Agreement • 
The purpose o~ this Agreement is to provide support for the 
ROSCON Russian Social Conversion Program, as more 
specifically described in Attachment 2' to this Agreement 
entitled "Program O.escription." Specifically, this 
Agreement is for the production and broadcasting on 
television of a series of three programs on 
entrepreneurship. ' 

Perioa of Agreement 

This Agreement is effective from the date of signature of 
both the Grantor and the Recipient. Unless otherwise agreed 
to by the Grantor in writing, the expiration date of this 
Agreement is Oecember 31, 1993, meaning that no Grantor 
funds under this Agreement shall be applicable to goods not 
furnished or services not performed for the program by this 
date. 

Responsibilities of Parties 

1. The Recipient assum •• the follow responsibilities: 

2. 

a. Production of three (3) television broadcasts, each 
fifteen (15) minut.s in length. The subject for 
the production of th.se programs will be determined 
based on the plan which is included in Attachment 2' 
to this Aqre.mant. OWnership righ1:s, including 
copyrights, will be held by Recipient to the extent 
provided for in the clauses entitled "Patent 
Rights" and "Publications" in the Standard 
Provisions found in Attachment 3 to this A<Jreement. 

b. Place •• nt ot the progra.s identified in III. 1. a. 
aDov. on the proqram "Russian Entrepreneur" which 
is broadcast on Chann.l 4 (Russian University) not 
lat.r than two w •• ks att.r the signing of an 
aqr ••• ent by' both parties certifying that 
production work has be.n completed. The text of 
this , agreem.nt appears as "Appendix II" in 
Attachm.nt 2. 

Th. Grantor assum.s the 'following r.sponsibilities: 

a. Provision of the b.n.fits of its research 
exp.rienc. in the script dev.lopment, pretesting 
and n.cessary revision in the preparation of the 
programs cit.d in III.l.a. 

1 
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IV. 

V. 

b.- Under its cooperative Agreement with USAID, 
provision of financial assistance and support for 
the production and broadcasting of the programs 
cited" in III.l.a. A payment totalling $12,825 will 
be mad_ according to the financial terms specified 
below to cover expenses related to the production 
of programs, air time, audience testing and the 
presentation of the programs on '50 VHS 
videocassettes. 

Amount of Agreement and Payment 

1. The Grantor hereby obligates the amount of $12,825.00 
for purposes of this Agreement. 

'2. Payment shall be mad. to th.Recipient in accordance 
with procedures as follows: 

a. An advance of $6,413 (50') will b. transferred upon 
final ex.cution of, the Agr •• ment and within ten 
(10) working days of AED/Washinqton's receipt of an 
invoic. by R.cipi.nt; , 

b. $3,206 (25') will b. transferred upon certification· 
that all work prior to actual broadcast has been 
completed (as indicat.d in III.l.a. above), and 
within ten (10) working days of AED/Washinqton IS 

receipt of an invoic. by Recipient; 

c. $3,206 (25') will b. transferred upon completion of 
the last broadca.t and within t.n (10) working days 
of AED/Washinqton's r.ceipt of an invoice by 
Recipient. 

d. Invoic •• shall b. addr •••• dto: 

ROSCON Proj.ct Dir.ctor 
Academy For Educational Dev.lopm.nt 
1255 23rd Stre.t, N.W. 
Washinqton, D.C. 20037, U.S.A. 

Unfor •• e.n circum.tances 

1. Neither sid. will be liable in whole or in part for not 
carrying out its respon.ibilitie. if such is the result 
of circumstance above and ,beyond their control such as 
flood, fire, earthquake or other natural disasters, war 
or military activiti •• an~ also for acts or decrees by 
one or the oth.r qovernm.nt which may com. into force 
after the conclu.ion of thi. agr.ement. 

2 • I f any of such circum.tanc.. directly impact on the 

2 
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ability of fulfilling responsibilities on time as 
indica~ed in the Agreement, including its Attachments 
then the parties will either (1) negotiate a~ 
a~propr~ate time table for fulfillment of their 
responsibflities or (2) will negotiate an equitable fee 
for the work that has been completed. In the case of 
the latter, the Recipient will return the appropriate 
amount of the sum advanced if the negotiated amount is 
less than the advance. 

VI. Dispute Resolution 

VII. 

All disputes that arise in relation to this Agreement will 
be resolved in accordance with the following procedures: 

1. First, an effort will be made to resolve all 
disputes based on decisions of the OSAID Agreement 
Officer for the Grantor's Cooperative Agreement 

. with the Agency for International Development; 

2. When decisions of the USAID Agreement Officer are 
not binding on the parties to thi's Agreement and 
are not acceptable to either or both of. the 
parties, dispute. will be resolved in accordance 
wi th the laws of the International Court in The. 
Hague. 

Special Provision 

1. Staff Recruit1lent: The Recipient a<Jr •• s that all staff 
recruitment for positions funded by the Grantor will be 
carried our throu<Jh an appropriate competitive process and 
the salary levels will be in accordance with community and 
professional standards. 

2 . Travel and. Per 01_: The Recipient will provide for the 
Grantor's approval a copy of its travel and per diem policy 
covering both domestic and international travel for any 
staff, proqraa participants and technical assistance, not to 
exceed u.s. Government rates. In the event the Recipient 
doe. not establish a policy, U.S .• ' Government regulations 
<Joverninq travel and per diem shall apply. . 

3. Con.u1tant P ... : compensation for consultants retained 
by' the Recipient hereUnder shall not exceed, without 
specific approval of the Grantor, either the highest rate of 
annual compensation received by the consultant during any 

. full year of the immediately preceding three years: or the 
maximum rate of a Foreign service Officer, Class 1 (FS-1) 
(as' periodically amended) for u.s. consultants, whichever, is 
less. Compensation for consultant. who are cooperat1ng 
country Nationals shall not exceed the prevailing 
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compensation paid to the personnel performing comparable 
work-in the cooperating country as determined by the A.I.D. 
Mission. A daily rate is derived by dividing the annual 
compensation by 260. 

~ , 
VIII. Authorized Geographic Code 

The authorized geographic code for all procurement using 
funds provided by the Grantor ·under the Agreement is the 
United States and Rus'sia, meaning that all. goods and 
services financed by this Agreement shall have, with respect 
to·goods, their source and origin and, with respect to the 
suppliers of services, their nationality in the United 
stat.es· or in Russia. 

IX. Standard Provisions 

The Standard Provisions appl.icable to this' Agreement are 
contained in Attachment 3, entitled "Standard Provisions". 

4 
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A!!ACHME~! 2 

._, PROG~~ DESCRIP!ION 

• 

SCCiE or ;.;eRK 

~~e follow~n; Icope of ~Qrk and ti~.eable A~p:~es :0 ~~e :~~ee 
Oil~~ programs ~~entifie~ in ~oint 2.~.:, of ~~e a::a~~~~' 
aqreement. 

susiness wave shall compleee the production and broa~cas~ ~: :~e 
chree pilot ~roqram. focused on (1) entrepreneurahl):! and · .... i".a':. :.: 

. means in ~1J.ssia toc1ay (2) traditions of "'us. ian encreprer.eu!"sr.:.:: 
anc1 (3) busin.s .. eth~cs as follows: -

?has. !. AE~/!lOSCCN provides advance paymene. !W c::oaplet.es 
:reatments for programs. ~£O/~OSCON reviews treatmen: ~cr 
approval. 

Pha.. II. Upoa. approval by A!C/ROSCON, BW shoot.s footaqe an:: 
pr.par.. rough ecUts for proqrams. 

Ph ••• III. proqra:u previewed by AEC/ROSCON .~I.ff and suqqesti"ons 
for n •• d.4 reviSion. I.re pre.enced t.o aw. BW revises proqrams l~ 
accordanc. wlt.h pre~.st f,.dbae~ and finalize. proQuct~on. 

phase IV. On. or more focus grou~s will be held to "ro.,ide 
feeQl)aek on ehe compleeed. prod.uc~ion. ,art1c1pants in' t.he f:::-.;s 
gr01J.pa will ~. joint;ly •• lece.d by ~£D/R.OSCON and BW. sw ·...;:.1: 
rev,... en. progZ"azns baa.c1 on focus gro1J.p' feedl::lack. A. st4eemer:-: 
ee::eifying ~hat. production wotl<. has been eomplet.ed. is signed. 
~/ROSCON provides •• cond paym.ne ~o. cover eroadcl.st cose. 

,Ph ••• V. Program. are eroade.at. 'W will forward. any audien~e 
fe.aD4ck to AlD/AOSCON. 

Phaae VL 5Q c ••• at.t.. C:QO~. ot, t:Aa proqt:Ul& a.:: .. ~C'l:i.:1ed.. t.o 
AED/llOSC:O.. AJX)/llOSCa5 p:'QTi.c1u. .'" fi.:aJ. p&ylllce. us .. of ~b..e 
videoca •• ett.. will be mutually .;reed upo~ by both parttes .n a 
sep.a:ac.e ag:a • .,t. 

BOCoh p"~j,... auain ••• wave (8W) on one aide ane! the Academy 
for E4ucational C.v.lopmen~(AEC)/~OSCON on tbe oche~ conclude tha~ 
produc~io1'l work for thr •• eelw1810n prog1:ama .p.e:i.~1ed, In. t~:.s 
aqr.,mane haa been succ •• sfully conclude4 eo mueual .at~f&ct~or.-. . 

. ~tJ/ROSCON .~:"... ~o .,:ovi~. payment a.. .p.c:~fied i.r:. ~e 
A;r.eece. 3'. 1... a. toQ CQver =c~ ... ~ cosea. 
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RUSSIA: MARKET-ORIENTED TRAINING PROJECT 

REPORT OF THE MASS MEDIA WORKING GROUP 

1. Analysis of Problems ane Needs for Mass Media Support for the Transition 
to 5\1 Market Economy 

1 .1 The attitudes of Russians toward economic reforms may be viewed as a 
-:",~1C" and psychological context for mass media operations., Recent sociological 
research indicates that public attitudes towards economic 'reform can be broadly 
c;1aracterized as follows: 

aj Traditional values and mindsets that go back as; far as the, pre
revolutionary past (egalitarianism, paternalism) as well as to seventy years 
of Communist totalitarianism (critical attitude toward private property and 
to western experience and assistance) remain powerful. It is these 
attitudes rather than loyalty ·to yesterday's partY and administrative 
structures that are the major obstacles in the path of economic reform. 

b) Accordin'g to the actual participation of people in the processes call~d the 
· transition to the market economy, and also to the common demonstration 
of popular attitudes towards reforms, three major segments of the 
population are clearly distinguishable: 

, '. pro-reform (approximately one third of the population); 

• anti-reform (approximately twO fifths of the population); and 

• un-defined position, that is people not holding clearly defined positions 
towards the market economy (one forth to one thir;-of the population). 

c) The population as a whole~ as well as selected strata and groups, 
significantly differ in t,heir attitudes to different aspects of economic 
reforms ranging from active or passive support (for example. for the 
privatization process), and,' cautiousness, mistrust (privatization of 

· agricultural produ.ction) to outright opposition and aggressive protest 
(liberalization of prices, inflation). 

d) Various positive and negative positions toward reform. and also actual 
participation/non-participation in the process, occur in a situati~n of 

· economic and lega.1 ignorance of the population as well as the level of 
knowledge about current developments regarding the reforms .. The 
second major negative factor inhibiting mar. successful development of 
the reforms is the complete lack of understanding'of the general strategy 
and spec!fic mechanisms of the transition to the market in Russia. 

1.2 The mass media have the potential to teach the population how to live, work. 
and prosper in a market economy. From the point of view of the general role of 
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the mass media in providing information to society that potential can be 
characterized as follows: ~ 

• 
a) Despite distinctive negative trends in the Russian mass media over recent 

years (a sharp fall in the runs of printed publications, an increase in the 
mosaic-like diversity in information provided,· a fall in the confidence of the 
population, etc.1 the mass media continue to retain their position as the 
key means to provide information services to society and remain an 
extremely strong lever to affect the mentality of n~t only. the public at 
large, but also management structures. 

b) TV remains the most powerful means among other mass media. Firstly, 
because it has the largest audience (only 4-5 percent Of adult Russians 
lack regular contact with TV'. whereas an estimated 13-15 % do not listen 
. regularly to radio, and almost a third do not read newspapers; with the 
proportion rising to 80% for magazines); seco~dly, as the frequency of 
viewing, one third of the adult population watch it for some three hours 
a day on week days and more than two thirds do soon weekends. 

c) As for TV broadcasting per se, the first channel (Ostankino) and local TV 
taken as a whole have the greatest ·penetration power-. The latter is 
essential to provide information about what is going on locally and for 
local audiences. 

d) Radio remains a massive and centralized media. For achieving the goals 
of the present project it presents considerable appeal, especially two 
central radio stations (Radio Russia and/or Lighthouse (Mayakl and/or 
Radio 1 I, and also local radio stati.ons •. The attractiveness of radio, and its 
aceessibility, operationality, and the relatively low cost of prodUCing and 
broadcasting radio programs is an important factor. It is unlikely that 
radio is a method for instilling long-term skills, however it possesses good 
potenti.al to influence attitudes •. 

e) Second to. audio and audio-visual mass media in terms of audience, the 
print media. and above all traditional daily newspapers. remain the most 
reliable. substantive. and politically important sources of information in 
mass consciousness. Hence. their effect on fostering a market-oriented 
mentality; 

'.3 There are major obstacles for mass media to overcome in order to support the 
transition to a market economy. The most important of these in descending order 
of importance are the following: 

• there is an absence of ptanning, programming, and forecasting in covering 
economic reforms: 

-
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• programs and- publications directed to the man in the street are almost 
non-existent; ... 

• 
• programs and . publications are poorly targeted, and often 

counterproductive (in particular the side effect of creating a false image 
of the businessman); 

• journalists lack the skills and knowledge required to cover eConOml1,; 
issues, e.specialfy to present positive experiences; 

• too many programs and publications are in fact paid for by businesses for 
advertising purposes; 

• propagandistic articles and programs are more·common than substantive 
analytical reporting; 

• state-owned med~a, rewarded for political loyalty, operate under more 
favorable conditions than independent state or privately-owned media; 

1.4 The aforementioned _problems have several causes. 

• Journalists lack of understanding of social-and economic processes. 

• Journalists lack expertise in economics as well as the professional skills 
required to produce high-quality programs and publications. 

• Journalists are also subjected to the influence of current distortions in the 
Russian market environment which prevents practicing.unbiased reporting. 

. 
• Russian mass media lack up-to-date equipment. 

• Russian mass media do not obtain regular feedback from audiences and 
hence they have inade~uate perception of impact of their activities .. 

, .5 If these problems are not solved promptly and their causes are not eliminated 
there may be several negative consequences. 

• A delay in Russia's transition toward a market economy and a slo~down 
in the reform process; 

• exacerbated social tensions;. 

• protracted economic and political ignorance and hence feelings of 
helplessness on the part of the population; 

• further decline of popular confidence in the mass media and consequently 
use of the mass media as a source of reliable information; 
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, .6 For the mass media to successfully resolve these problems, a non
governmental organization., a "Coordinating Council for Mass Media" should be 
established. It should • 

• coordinate activities of ,mass media to support, the uansition to a market 
economy; 

• define specific types of programs and' publications for this' purpose; " 

• organize a system of competitive selection of mass media projects; 

• provide financial and/or technical support for projects selected in these 
competitions; 

• assist in dissemination of programs/publications throughout the territory 
of the Russian Federation; 

• measure the effectiveness of mass media projects in achieving their 
objectives; 

• establish a pool of equipment to support the realization of mass media 
projects selected in the abovementioned competitions; 

• create a unified data base for organizations or individuals carrying out 
mass media projects; and 

• implement a program for training in,basic market economics for journalists 
covering economic activities. 

It is advisable to establish the Coordinating Council on Mass Media outside 
the Russian Training Foundation for two reasons. 

,. Mass media 'activities are of a fundamentally different nature from training 
programs for the labor force. 

• There is a need for an institution which may coordinate effectively with 
similar or related activities being carried out with support from other 
sources. 

2. Survey of Current Progn.ms 

2.1 At present the Government criticizes' the media for providing insufficient 
support for reforms. However, the Government lacks a strategy to encourage the 
mass media to provide such support. The private sector is too weak and divided 
to undertake a concerted effort to achieve this- goal. Uricoordinated efforts are 
being undertaken both by state-owned and private mass media. For example, there 
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are programs on ecoRomic matters of different types, from mini-series to 
. educational programs, on e.very major Russian television channel. Ratings of these 
programs, howe~er, are typiaally extremely low. Private businesses demonstrate 
their interest to support business programs on television and radio. Such 
programs, however, too often turn out to be disguised commercials. In recent 
years, in particular with advent of the Gaidar Government, all the media paid 
'7'~"'IS:oo/j:lr2ble anen.tion to economic p·roblems. But those problems were covered 
in a very chaotic manner. 

2.2 There a·re an increasing number of foreign initiatives to support the useot 
mass media to assist the transition to a market economy, but at present Russia 
lacks anybody with an overview of these initiatives and .the technical expertise to 
evaluate them. Such initiatives often include supplying free foreign-produced 
television programs. However, these programs are poorly adapted to the Russian· 
audience. There is· also some foreign technical assistance being offered to produce 
Russian programs, but the recipients of this kind of assistance are often on the 
basis of very limited familiarity with potential Russiao partners. Still, there are 
positive examples of projects with Western partners in television·, radio, and the 
print media. There is still a problem, however,. and this is lack of coordination, 

. which in tu,n leads to wasteful duplication of efforts. 
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... 
3~ Mass Media Strategy 

3.1 Objectives 3.2 Pnases 

• Improve the system of information A. Sho'rt-ferm, \~Wo years} 
and education of the population to 
provide economic agents with • Reduce negative attitudes of the, 
bener economic information and population toward the market. 
understanding of market 
mechanisms • Achieve greater participation of 

the population in market-oriented 
• Contribute to emergence of economic activities., 

positive attitudes toward the 
market economy in public opinion. • Help the population adapt to the 

everyday impact of the market 
• Help the population to acquire the 

practical skills necessary for • Speed up the renovation of 
operating in the market economic elites. 
environment. 

• Contribute to formation of a 
competent managerial elite with 
appropriate skills for operating in 
the market economy. 

B. Medium-Term (Seven years) 

• Substantial increase in the 
percentage of the population 
which considers the market 

" 

economy normal. 

• ,Formation of a sizeable social 
strata which able to operate 
successfully in the market 
economy. 

• Bring market-Qriented people to 
leadership positions in regional 
government and middle 
management levels of the federal 
governmental structures. 
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The above mass media strategy can be implemented successfully if relatively stable 
economic and social concij.tions prevail. This means the cessation of the decline 
in industrial prod.uction and Plevention of mass unemployment and hyperinflation. 

3.3 Action Plan 

I. Coordination of • Establish. • Work out.· • Create • pool .' Conduct 
the Mass Media consultative program of of equipment publicity 

council on public opinion to· implement campaigns' and 
mass media. research for mass media public aff3J(s 

• Monitor the the mass prOlects. programs on 
needs of the media. critical Issues 
audience. • Cevelop I at strategic 

program for points in the 
training reform process 
journalists in 
basic market 
economics. 

2. TeleviSion and • Produce a • Package of • Pickage of • Miniseries 
RadiO pacKage of game Sl"lOw educational a. documen· 

information program." program •• taries 
programs. •• For beginning •• Program. a. dramatic, 

a.news program entrepreneurs oriented toward acted 
b.information- b.For children and different b. cartoons 

analvtic,l teenagers professional 
program c.For families groups 

c.issue-oriented b. Educational 
programs programs for 

the general 
audience. 

3. Periodical and • Produce btle' • Publish a series 
. 

• Hold I • Seminars for 
Non·Peflodical materials on of articles on competition for managers of 
Press key market economiC newspapers advertiSing 

mechanisms. rights Of and journalisu and financial 
citiZens and covering units of 
their .problems of the newspapers 
opportunities transition to and magazines 
uncler market- the market. 
oriented • Hold seminars 
reforms. for improving 

the economic 
literacy of 
journalists from 
metropolitan, 
regional, and 
local 
newspapers. 
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Phase B. . 
I. Coordination of • Set up I unified • Conduct • Coordinltlon of • Estlbhshment 

the Mass dati base,.nd publicity economic of a publiC 
Media electroniC m.il campaigns I~ progr.ms to mediI 

network public Iff.irs usura corporation as 
programs c')verllge "If dil=~lngulshed 

major issues from both a 
and 1Y0id state owned 

, duplication of corporation 
effort and a pr.ivate 

commerclllly-
oriented 
corporation 

2. Television and • Produce a • Hold national • National • Establishment 
Radio programs in I competitions competition for of a public 

broad rage of for TV and title of broadcasting 
formats on radio programs businessperson corporation 
economic on economic of the y.ar 
issues . issue. with frH radio 

. and t .. ...,i.ion 
cov.rag. 

3'. Periodical and • Produce • Competition for • Competition for • Establishment 
Non-Periodical educational belt series of new.p.per of a public 
Press comic books article.,nd comic strip. news agency 

and economic belt book on and cartoons 
textbooks In .conomic on economic 

topic themes 

4. list of Priority Mass Media Programs to Financed 

4. 11n the opm.lon of the mass media working group, the specification of 
priorities isa Qrerogative of the Coordinating Council on Mass Media, which will 
use the recommendations of an expert group and findings of public opinion 
research (including focus groups and audience surveys'. The Coordinating Council 
will then organize competitions to select the best programs/publications in each 
category. 

4.2 Still, the Mass Media Working Group made a number of suggestions for 
series of programs/publicatiOns of different types to promote the development of 

_ the market economy in Russia. A very brief summary of the different proposals' 
developed by the group follows, more detailed if somewhat unevenly developed 
proposals are attached as annexes to this paper.' . 

• "Baker's Dozen" Weekly Comedy Serial. A sitcom intended to help the 
general viewer understand small-business problems and learn skills that will 
'help him overcome them. The setting is a family bakery. This program 
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would be broadcast on Monday evenings at 8:00 PM. $150.000 for the 
first four pilot pra,;,rams. and $20.000 for each additiqnal thirty minute 
episode. -Overall costi for 26 weeks US$600.000. 

• Russia: Problems of Transition in the Light of World Experience -
Miniseries. Each miniseries in this format'will seek to inform the general 
~'_!"'!ic. vvith emphasis on adult working-age voters, on a major problem/issue 
of the transition to a market-oriented economy. Possible topics include' 
hyperinflation and stabilization, privatization,conversion of' defense 
industries to civilian production, and the protection of poor and vulnerable 
groups during the transition. Each series wilt include ·one international one
hour space bridge, .3-6 one-hour documentaries on the experiences of 
selected foreign countries, and a final domestic spacebridge in town meeting 
format involving 3-6 Russian cities where RUSSian political and economic 
leaders answer Questions from groups .around the country who have viewed 
the previous programs. The programs would be show on prime time on 
weekday evenings at 8:00 PM. Supporting radio progra~s, newspaper and 
maga;ine articles, and ~ book make this a multimedia event. Maximum 
financing of $1,000,000 per series with preference to consortia mobilizing 
external and domestic cofinancing. . 

• "A Thousand Little Things" Television Magazine. A weekly 50-minute 
program for Saturday afternoons which includes a number of pieces, 
including useful economic information for household and business decision
makers, some hints for coping with the problems posed by the market 
env'ironment, comments from economic experts, and mini game shows. 
$200,000 for a 52-program year. 

• "Success Story". The objective of this television series is to portray the 
lives and achievements of "self-made" business people. This series·of 25-
minute programs would be shown on Sunday afternoons at 5:00 PM. Each 
program' will show three portraits, of which at least one will be a of a 
woman. Each portrait includes a concise documentary and an interview. 
Annual cost is $150,000 for a 52 program series. 

• TV Series "Reform Club". This is an interactive talk show to establish dIrect 
contacts between public opinion leaders in a Moscow studio and audiences 
in various Russian cities using satellite or microwave relay links .. Each 
program also includes some documentary pieces to highlight the issues to 
be discussed, using the spacebridge techniq·ue. This is a monthly one-hour 
program. $ 1 80,000 for twelve programs. 

• Economic News RaC/io Series. This daily half-hour progra'm will select 
information of interest to adults in a wide range of ages and statuses 
contain elements of analysis ("hints·), and have a recognizable musical 
theme to identify it. Information programs have the largest radio audiences. 
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It will be broadcast at 7:30 AM or 1 :00 PM bva nationwide association of 
radio stations. $200,000 per year. , 

• Program of Audience Survey Research. This program of research is 
designed for the development and correction of the mass media strategy for 
supporting the transition to' a market economy. It includes a large-scale 
baseline survey on a wide range of problems concern ina the relations of 
people to the mass media, economic reforms, and ',the description of these 

, reforms in the media; quarterly monitoring of public opinion on these matters 
to provide dynamic feedback on changes taking place; evaluation of specific 
mass media programs using focus groups; reviews of mass media program 
producers to evaluate their perceptions of their own' activities; and reviews 
of experts to evaluate the impact of mass media programs/publications and 
make recom,mendations for improving the same. $442,000 for a two year 
program. 

S. Recommendations for the Russian Training Foundation and/gr 
Coordinating CounCil on Mass Media 

S.1 C.riteria for Appraising Proposals 

Conditions 

• Russian producers of audio-visual and print materials (with or without 
Western partners) are eligible to take part in competitions. 

• Contenders should submit a proposal meeting the requirements to 
announced by the Foundation/Council. 

Recommended Criteria 

• Jnclusion in the proposal of clearly defined goals, objectives, and target ' 
audience of a program/publication to contribute to the transition to the 
market economy. 

• Well developed audio/visual treatment, or publication outline. 

• Inclusion of resumes of key personnel involved (producers, dir~tors, 
scriptwriters, actors,hosts, authors, etc.' 

• Detailed budget, including data on proposed or already firm sources of 
financing, and budget share requested. Cofinancing'is encouraged. 

Evaluation Procedures ' 

• Evaluation by expert groups for small prC?jects ($10,000 • $25,000). 
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• Evaluation by expert groups and surveys of sociologists and media experts 
to evaluate project'- COsting more than $25,000 and up to $' 00.000. , 

• Appraisal on the basis of expert groups, surveys of sociologists and media 
experts and focus groups for projects costing more than $' 00.000. 

1=i.2 r:"alilation Guidelines 

.~ Annual number of mass media sub-projects, at least 20, with total annual 
financing of at least $5 million. . 

• Minimum financing for a sub-project should be $' 0,000, maximum 
$' ,000,000. 

• At least 50 percent of financing should go to non-state producers of 
electronic and print materials. 

• At least 30 percent of financing should go to producers 'based outside of 
Moscow and Saint Petersburg .. 

• Priority should be given to multimedia projects (those involving coordinated 
production of television, radio, and/or various kinds of print materials). 

5.3 Re~ommendations for Implementation of projects. 

• Information on competitions and. the requirements for proposals and 
evaluation criteria should be widely disseminated through the mass media. 
in order to attract the maximum number of participants. 

• Large-scale projects should be implemented· and financed in stages, starting 
with pilot programs/publications. 

• Those implementing projects shou,d present a full final report, copies of 
. programs and publications, and .their ·own evaluations of project results, 
including infor.mation on how these evaluations were obtained. 

• For large-scale projects involving multiple programs/publications, there 
should be evaluation of pilot programs/publications by audience surveys and 
focus groups, and periodic evaluation by the same methods over the co~rse 
of implementation to provide feedback on audience impact. 

• The staff of the Foundation/Coordinating Council for mass media projects 
should be on the order of eight to ten peopl~ in addition to expert panels to 
be paid on a consultantcy basis when needed. . . 
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6. Pilot Projects 
- , 

A limited number of pilot projects were chosen by the working group with a 
view to achieving fast project startup and demonstrating tne ability of the different 
mass media to have a positive impact on public opinion. 

6.1 TetevisiQ.n Program Competition. Public opinion poll results are have shown 
that most of the Russians (up to 65%) are either opposed' to or have no definite 
attitudes toward the reforms. This. portion of the, population as voters will 

. presumably decide the future of the country. It appears exceedingly important to' 
use TV programs to address this audience. Demographically, this group is made 
up of people age from 35 to 50, Jiving mostly in the smaller cities or in rural areas. 

Objective. To produce a number of pilot projects to promote attitudes conducive 
to the market economy and private business. 

Implementation; To achieve success both iO terms of artistic performance and 
economic impact, a competition of TV p~ojects on the theme "Private Ownership 
and Private Initiative" will be held. Any TV producers (state owned companies, 
independent TV studios and free-lance journalists) will be able to take part. The 
non-government organization Agency of TV projects (A TVP) will be in charge of 
organization and implementation. Among A TVP'sfounders being some 
organizations supporting reforms in Russia and a number of well known public 
figures and experts in the mass media and business. 

Besides the theme, the terms of the competitions include: 

• the t~rget audience: 30 to 50 years of age; 

• format: 30 to, 60 min daily, or in batches not less than 6 minutes; 

• possibte, styles: magazine, game; talk-show, comedy serial, soap-opera, 
documentary .. 

Programs ideas, script outlines, scripts and pilot projects will be accepted. 
Expert juries for each of the categories of programs will be being formed to do the 
selection. Some of the projects will be put on air as part of the selectio~ in 
cooperation with Ostank'ino company and Russian Television. Focus groups or 
other forms of public opinion analysis wiU be used in evaluating proposals. 
Winners will get prizes and chances to finance their project with World Bank funds. 

Cofinancing. The competition's organizers will help attract other sources 
(international foundations, sponsors, TV producer's own funds'. 

Deadlines. The competition will be held within 3 to 4 months" as soon as funding 
is available. 
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6.2 Pool of Televiston Eauioment. The working group believes it worth 
considering. within the framework of the pilot project for television programming, 
the creation of a-technologi_al base (a pool o~ TV hardware) at the ATVP, which 
could be used for running programs funded by the World Bank when the pilot 
period is over. 

Ohiect;vp and Justification. The project seeks to expand the range of high quality 
TV programs helping Russia move toward a market economy faster. There seem 
two wa.., 5 of doing 50: through funding producers submitting the r:nost attractive 
and weil substantiated applications or through providing an equivalent value of 
services to them. Lease of hardware (cameras and editing equipment) will take the 
largest part of the costs of the production of TV programs. A pool of such 
hardware at a non-governmental agency support broadcasts strengthening popular 
support for the market economy is expected to cut the" costs dramatically. 

Content and Management. Donors will give money to create a pool of TV and 
audio hardware for journalists to use on a non-commercial basis for the purpose of 
producing programs and broadcasts promoting the market economy. The pool will 
be created under A TVP as non~commercial. non-government agency capable of 
putting the equipment to work producing competitively selected programs. A 
"competition for the best project of how the pool could be made and applied, with 
non-government, non-commercial agencies participating, may also be announced. 
These i!!gencies are expected to present their foundation documents, technical and 
economic reasons for the pool, and a procedure of monitoring, while the donor are 
expected to exercise overall control over the use of the hardware. 

Filming and/or editing hardware may be given free or at favorable prices in 
order to payoff running and maintenance costs. Such a form of support of TV 
producers -will also help ensure "a certain degree of control over how the projects 
are being implemented at the stage of TV production a broadcast's production. 
Obviously, "technical services are to be rendered to those producers whose 
applications won in the competition of economy-targeted programs and thus meet 
all the criteria. . " 

General Specification of TV Equipment. During the first stage of the pool, TV 
hardware may include four sets of "8etacam-SP" cameras. two rooms for simple 
editing and" one room for composite editing, and a set of equipment for computer 
graphics. At the "second stage, the poo/"could possibly be enlarged to install.a full 
production cycle. even a full-scale air complex. -

Costs. Tentative costs at the first stage are US$ 1 000.000. If this part of the 
project is not accepted, it will probably take around US$ 600.000 to produce the 
competition programs and US $ 200.000 to organize the competition· and give 
prizes to winners. It appears that the project will cost "from US$ 800,000 to 1 
000.000 in all, depending on the version selected. 
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6.2. "Pilot Project fo,.. the "Economic News for All" RadiQ PrQject. News 
prQgrams are most popula. and attract widest audiences, as opinion polls show. 
The current economic news -tlrograms were conceived "to lure businessmen', 
often ignoring interests of ordinary news consumers. Most of the programs of this 

. type are just playing for the moment, often with some commercial implication. 

Objective. To educate the masses in economic matters; relieve stresses and 
negative emotions often caused bV lack of useful and instant information; to help 
develop positive attitudes and behavioral norms in a changing. socio:-economic 
environment. Another object of the project may be not to fund a single broadcast 
but create conditions for production of many quality programs in which the radio 
station itself could be interested. 

Cbn ten t. A body of information, written in accessible form and useful for 
everyone, about changes in the economy, developments at the stock market, at 
voucher auctions, as well about changes in consumer-goods' prices and about new 
opportunities for saving at a time of inflation. The audience's needs.for information 
of this kind could be measured by opinion pools. Major requirements for the 
content: do not overload with figures and names', 

The program is to· be placed at general-format radio stations having a record 
of similar work and addressing diverse audience in terms of coverage and age. 

Parameters of the program: 

• Maximum duration of one information material: one minute. 

• Time taken by the whole program to be on air: up to ten minutes. 

• A fixed air time for each radio station, coordination of the timing of the . 
. program among different radio stations to cover the largest possible 
audience~ . 

• Permanent announcers and recognizable music identification signals, 

Ways to implement the program include: 

• an information network .with a databank ·Useful Business Informatio~· for 
Everybody"; . 

• selection of announcerS at each station competitively. selection of music. 
preferably the same for different stations, also competitively; . 

• interfacing with the databank of the country's news agencies (lTAR-TASS, 
Interfax, Postfactum, Economic News Agency, as preferred by the journalist) 

• 
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• test recording and· discussion by focus-teams to keep improving the 
broadcast (paying ciue regard to journalists' rights); and 

- . 
• permanent monitoring of the audience's needs. 

. Recommended period of the pilot project. 6 months. Since the program is not 
. Ir"g Rrl'i i. will not and must not stand out conspicuously in the general 

information stream, it may take a few months of aii' time to have its impact 
evaluated. 

Likely audience. Up to 50,000,000 people.' 

Costs of the project. Tentative cost of one working station: US$ 3,500 news 
agency subscription cost: up to US$ 700 a month independent information search: 
up to US$ 100 a month. Communications services: up to US$ 200 a month. other 
costs: up to US$ 300 a month. With ten radio stations (10 working stations) 
planned, the overall costs of the project are expected to amount tt;) US$11.3,000. 

6.3. System of Competitions for Periodicals, Non-PeriodicaIPyblications, and Radio 
Broadcasting, There is a need for concerted· efforts to help and encourage large 
sections of the population to accept the reforms and market ideas. The portion of 
the audience that appears most important and most likely to change shares either 
neutral or moderate anti-market attitudes. A system of competitions will probably 
be one of the most acceptable ways of affecting the audience in terms of 
understanding and organization. 

Objective. A system of competitions is here used ·to mean a set of steps, 
coordinated in terms of time and direction, which are to do the following within the 

. shortest possible time: 

(1 ) to anract most competent workers from periodicals and non-periodicals and 
from radio .stations to prepare mark~t-oriented' publications 

(2) to boost interest of wider audiences in market problems. Also, a system 
of competitions may help' 

(3) to provide indirect support for market-oriented publications, radio stations 
and authors and av~id being accused of being "engages". 

Organization.' Competitions are to be held o.n a series-parallel basis Of as 
continuous waves. An expert team with the jury will set terms and prinCiples of 

. participation for non-specialized periodicals, non-periodicals, and radio stations, 
publishing the results on a regular basis. 

Competition terms: 
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6.3.1 Competition among periodicals. radio broadcasting stations and journalists. 
This competition shall envj.sage the following: , 

• individualized study of publications in (a) news papers, magazines and radio 
broadcasts and (b) joU'rnalists; 

• grading of contenders: (a) all·Russian newspapers, magazines and 
broadcasting stations and journalists for these med.ia and (b) regional and 
.Ior:al media and local Journalists; . 

• the winners shall be determined through (a) monitoring and (b) judgment by 
an independent expert group 

•. the participants of the monitoring shall receive encouraging awards; 

• intervals between competitions: 6 months for p.riodicals and radio 
broadcasting stations and 6 months for journalists; 

• the prize fund for the competition among newspapers and radio broadcasting 
stations: US$ 300,000 annually; among journalists; US$ 150,000 annually; 
cost of competition (monitoring, expertise and advertisement): US$ 150,000 
annually. 

Cost. The total cost of the project is estimated at US$ 600,000 annually. 

6.3.2. Competitions among non-periodicals with active involvement of mass media. 

6.3.2.1. "Book of the Yearw Competition 

This competition will select the best non·periodical of the year (book. series, 
coflected works, etc.). 

Organization. The competition is to implemented out at two levels: (a) opinion 
of readers and (b) opinion of experts. ·The prizes envisaged will go to those readers 
whose opinion complies to a great extent with that of experts. Individual awards 
are envisaged for content. new ideas, originality of materials, compliance with 
world requirements, design, etc. 

Options. ·The best book· in the opinion of small-town residents·, wThe best 
book in the opinion of country folk·, etc. However, the competitions of this sort 
shall also be carried out with a strict observation of a per curiam principle and 
accompanied by a respective reflection in the mais media •. 

Dates: 3 months; August 1 - September 15, November 15 • December 31, 
1993. 
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Cost. US$ 18,000.. Further promotion to be financed out of advertisement 
activities. 

- . 
6.3.2.2. "What do you know about the market economy? Competition (Know
How, Know What, Know Why). 

('llo.:,e"~i"pt:: (1 1 To encourage self-education in the field of economy and 
business; (2) to spreae information about the available literature. The competition 
will be announced tnrougti mass media (newspapers, TV, etc.) 

Organization . . The mass media will publish questions and lists of literature 
sources (this is a way to inform the participants about what to read) in which one 
can find. the answers. So. read and get your award. The answers are supposed to 
be extensive ones (like mini-reports'. The results of ·the competition will be 
evaluated with maximum objectivity and widely disseminated through the mass 
meca. . 

Dates. 2 months, August 15 - September'15, November" - December 1, 
1993. 

Cost. US$ 12,000 

6.3.2.3. "Library" Competition 

Rationale. As the preliminary survey shows, Russian libraries are not practically 
supplied with materials on business and economics. 

Organization. The competition shall be conducted in two stages. 

Stage 1. 

Each library shall have a "theoretical" stock of books required as a minimum for an 
average library .. The mass media will' publish lists of books iss.ued. The above 
s.tock, the s.o-called "books for library", will be determined by two categories of 
experts: the public (monitoring) whose opinion becomes known from letters, on the 
one hand, and an expert panel, on the other hand. The prizes are envisaged for 
those readers whose opinion complies to a great extent with that of e~perts (or 
vice versa). . 

Stage 2. 

Stocks of 25-30 books are actually formed and distribut~d to libraries located in 
the provinces. The first one hundred parcels are-financed ona grant basis; further 
on the program is supposed to be supported by local businessmen and international 
individual sponsors. 
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Dates. Nearly 4 months. September 15 - October 15, 1993. November 1 . 
December 1, 1993, January 15 . March 15. 1994 and further on according to 
finances available at the mOl]lent. . . 
Cost: US$ 23,000 . 

6.3.2.4. Competition among teachers in economics at higher schools, tearer 
specialized schools and, probably, high schools (Deformed Transformed) 

Ratitmale. Most trainers at universities and other 'institutions of higher 
education who studied and taught economics for the whole of their life (within the 
framework of Marxist-Leninist philosophy) are till unaware of what and how to 
teach. 

Objective. The objective is similar to that of. "What do you know ... " 
competitions and is distinguished only according to the kind of audience involved 
in the competition, i.e. 1) promote self-education in economics and business and 
2) publish the lists of books and other sources available. 

Organization . . The competition shall be carried out in accordance with the 
principle scheme of "What do you know ... " subproject, with the only difference 

. that it is announced additionally' through specialized higher school media and 
through the Higher School Comminee and the Ministry of Education. Besides, this 
competition shall cover more serious assignments, particularly, preparation of 
reports '(60 to 70 typewrinen pages) on several subjects. The prizes will be 
encouraging enough. So, the first prize shall envisage sabbatical year in the 
Western/American University, etc., or other reward. 

Dates. 3 months. October 15 - December 1, 1993, Feb~uary 15 - March 31, 
1994. 

Cost. US$ 36.000 

6.4. Pilot'Pr9iect "Comic Books for Economics". Russia needs badly children's 
and teaching materials on basic principles of economics and entrepreneurship for 
schools, specialized institutions of higher education, and. other teaching 
institutions. The Nachala Press publish'ers has accumulated experience in 
publishing and circulating comic books which seek to provide education in basic 
market economics. The first secies "Entering the Market", composed of six issues, 
each of which had a circulation of 200.000 copies ("What is money" ,"What is 
inflation", etc.), was in. fact an adaptation of Federal Reserve Bank of New York's 

. comic books, has been published and successfully distributed both centrally (e.g. 
the Moscow Department of education hal purchased 79,800 sets for Moscow 
schools) and in small wholesale lots (for business schools and lyceums of Moscow 
and other cities of Russia and CIS) and also through retail sales. The second series 
"Entering the market. Privatization principles" is being prepared with the 
participation of the State Comminee of Property of the Russian Federation and will 
be publi~hed this autumn. These materials are to be distributed through channels 
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of State Committee of P'roperty and Nachala Press. The experience gained through 
"Entering the market" ser~es has shown that comic books and cartoons are very 
attractive for us~rs over a wide range of ages and educational levels. 

Objective. 'Explanation of market ideas and notions .in most simple ways 
Raising public awareness .about maiket ideas and notions 

Organization. Even the capacity of such a small publishing house as "Nachala
Press" c'Juld be sufficient to-start the publication of upto four series of 32 pages 
and 70 ~ 1 00 1/16 format. In order .to involve the maximum member' authors, 
artists, etc. into economic education, to raise a new generation, so to say, and 
create conditions for emergence of other "comic book centers" oriented to the 
tasks of economic education-a system of competitions is proposed in the following: 

• ideas 
• texts 
• a constant hero - a sort of market-conscious economically smart, Russian· 

guy 
• ready made original deSigns 

Dates. 

• competition: September. December 1993 
• publication of four series: 1994 

Cost. 

• competition: US$ 24,000 

• publication of four series in six issues of the former format - US$ 600,000 

6.5. "Russian cocylation's attitude to mass media and the market economy" social 
survey _ 

Objective and·rationale. The proposed research should precede activities on 
_ - programming mass media participation in Ru'ssia's transition toa market economy 

and is expected to provide. all designers of this program with the necessary 
information and basic facts on the population relevant to the task. Data .and 
analysiS to be provided may be divided into three parts: 

• real position of the population in the existing system of mass media (TV, radio, 
periodic and non-periodic press): 

• its objective conditions In nascent reforms and subjective attitude to these 
reforms and to the market economy in general; 
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-. 
• its attitude to mass media as the source of information on the essence, course 

and impact of econom~c reforms which are underway in the country. , 
Content. 

(, ) The first segment of the research, describing the population, should answer 
a series of Questions such as: What is the objective role of various mass 
media in the informational system? Why people use mass meu'a i' i-iuY'V 
do they evaluate them? Trust tt:tem?, etc. The more specific form of 
such Questions will look as follows: 

• Audiences of various information channels 
• Contacts with various information channels 

.• Regularity of contacts 
• Extent of contacts 
• Conditions of contacts (time, etc.) 
• Alteration of contacts with time 
• Evaluation of various media and information channels 
• Objectives, and reasons of using mass media 
• Most preferred media and channels 
• Argumentation of such preferences (reliability, new ideas, topics of 

interest, etc.' 
• Preferences (ratings) of various headings, genres, trends, etc.) 
• Preferences (ratings) of individual journalists (program designers, etc.) 

(2) The second segment of research describing the population will include .. 
questions like this: What is the involvement of people in the processes 
under consideration? What is the attitude towards the market andvarious 
aspects of the reforms? What do they actually know about the market 
and reforms? What do they understand? What are their intentions, 
plans? etc. The more specific form of such questions will look as 
follows: 

• Objective status of people in a market economy 
• Type of relations with market economy 
• Intensity of those relations 
• Willingness to work under new conditions 
• Problems of the market economy in conscience of people 
• . Level· of knowledge 
• Level of understanding 
• Genera' anitude to the market economy and reforms 
• Main reas<lns for stresses and disappoin~ments 
• Main interests 
• Anitude to problem -Russian market and West-
• Expectations and plans for future 
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(3) The third segment of research describing the population will include 
questions like: What particular media and information channels may have a 
decisive rol.e in providill9 transition of Russia to the market economy? What 
are most efficient forms? etc. The more specific form of such Questions will 
look as follows: 

~ \/01' .,.,.,,.. ~nrl n~ture of needs in information relevant to market - ideas on 
best ways to meet them. 
i3) meoia and channels 
b) forms of using the information 
cl conditions for using the information. 

• Reasons for using the information 
• Reasons for rejecting the information 

Meth.ods of Implementation. The proposed research shall be carried out in2 
stages: 

• the all-Russian representative review including three segments (extent of 
sampling: 2,000-3,000 respondents) 

• representative review in three or four regions of Russia with a profound 
analysis of the first arid third segments (extent of sampling: 3,000-4,000 
respondents) . 

Dates. 
• Development of program: one month since signing the program 
• Development of instrument: one month 
• Field work: one month 
• Data processing and analysis: one month 

Cost. 

The total cost of the project: US$ 50,000. 
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ANNE·X .. 
Possible Projects in the Mass Media 

Project 1. "Bakers Dozen" Weekly Comedy Serial 

Objectives and rationale. The objective of the seri~I'is to help the general 
. viewer understand small-business problems and learn skills useful for solving them. 
The serial has been conceived as a comedy because the idea is to attract the 
audience's attention and avoid tedium of the kind conventional education 
broadcasts have usually produced. 

Content and script outline. The serial may be written on a·pattern of about this· 
type (application for a script will in fact be selected competitively, as in the other 
projects). One evening three friends, who believe they_ are good cooks, make up 
their minds to ·open a business of their own. Noneof them has had any experience 
in entrepreneurship before. In each episode they will face new problems, finding 
premise$ for the bakery they are going to set up, hiring new workers, getting 
credits, dealing with advertising matters, setting prices, and so on. Despite their 
friendship, they find themselves always at loggerheads with each other. 

Members of their families keep popping into the bakery, sometimes being a 
nuisance, sometime causing a new problem. It may be that the friend will turn out 
lucky enough and they will decide to open another bakery, but ·they are bound to 
face more problems. Mistakes they make in doing so are to be typical enough for 
any small business or any group trying to work together in·a difficult situation, 
though motivated by great expectations. These people will get angry with each 
other and with customers, but every scene must make the audience laugh. One 

. of the sons of the friends may join the business, and he may always quarrel with 
his father,' arguing about the advantages of new approaches to market as 
compared witb traditional approaches; ·Everything viewer will hear and see on the 
screen should be recognizable; only on rare occaSion should there be some 
unmistakingly grotesque elements. 

The serial should be set in the bakery. and in the '"behind-the-curtains" room 
where supplies are kept. The actors gather at the table in this room from time to 
time, chatting, arguing, gossiping, discussing money maners and so on. At the 
start of each series the viewers will see the entrance of the bakery and its show
window whose appearance keep changing because the friends always think up 
something new to advertise their products bener. 

There should be three main and some nine auxiliary characters in the serial, but· 
only some of them should appear in each series. The three main characters should 
be clearly-delineated' personalities, but should be in a constant process of 
development. There should nothing trite or stereotyped about them, the audience 

1Iil 

• 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 



I 
I 
I 
I 
I· 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
·1 
I 

Report 0 fthe Mass Media Working Group Page 23 

Should perceive them iust as members of their own families, lifelike enough for 
their actions and utterings to be discussed in the home . .,. 

- , 
Cost. USS, 50,000 for the first four pilot-episodes, and later US$20.000 for 

each 30-minute episode (taking into account the settings, light effects. etc. used 
for production of the pilot programs); the' overall costs of the project (given there 
will be 2F) sp.ries) are expected to be US$600,000. 

Project 2: Series of Miniseries - Probfems of Transition 'in the light of World 
Experience 

Objective and Rationale. Each miniseries of six to eight programs will seek .to 
inform the general public, with emphasis on adult work.ing-age voters, on a major 
problem/issue of the transition to a more market-oriented economy. Some possible 
topics for individual series are: hyperinflation and stabilization, privatiz'ation, 
conversion of defense industries to civilian production, protection of poor and 
vulnerable groups during the transition (social safety net), improving hOUSing, 
educational reform, etc. The objective~ will be to help the viewer understand: 

( , ) the nature of the problem in Russia; 
(2) relevant experience in other countries which have dealt with the problem 

(successfully or unsuccessfully, but with 'an emphasis on success and 
understanding the reasons for success or failure; 

(3) the options for solving the problem in Russia; and 
(4) the way the solution will' affect various groups in the population. 

Content. Each miniseries will include one international space bridge hosted by 
a Russian anchor and involving direct interaction between leading Russian 
experts/politicians/officials and their counterparts in no less than three foreign 
countries. Powerful visual images must be included as well as talking heads. The 
format may include mini-documentaries inserted between segments of the 

. discussion or voice:over of discussion, with images depicting concepts being 

. discussed between Russians and foreigners. There should be no less than four 
fast-paced documentaries covering foreign and domestic experiences and the final 
program in each series should be a domestic space bridge in a town meeting 
format. The domestic space bridge should include Moscow and at least two other 
RUSSian Cities.. The. audience in each city should include "ordinary people" 
(pensioners, workers, youth, etc.) as well as experts, politicians, and gover-nillent 
officials. The baSIC Question to be posed in this final program of each series, which 
will be hosted by an anchor, is ·what is to be done?" in Russia, in the light of 
worldwide experience, to solve the problem. Each program in the series will last 
one hour, including commercial breaks. Each series will be supported by 
multimedia advertising and supporting articles/programs in the periodical press and· 
on radio. 
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Eligible applicants. Russian TV production companies, with or without foreign 
partners may submit proposals. Funding will Cover up to 50 .percent of ruble 
production cost$ plus all f,reign exchange costs of travel, production, and 
transmission abroad. Applicants ·must produce credible guarantees that the 
program will be broadcast on a network reaching all of Russia (Channels 1 or 2) in 
prime time. Projects must include evaluation' of each broadcast by a reputable 
oublic opinion research firm to be selected by competitive bid by the funding 
Agency/Foundation. The evaluations, which will involve the use of telepnone 
surveys plus focus groups, ·should provide useful feedback to the producers to help 
improve the remaining programs in the series as well as to guide producers of 
future miniseries. The evaluations will be published and made available to all 
interested· parties. 

Proposal Content. Proposals must include a rationale;·video treatment for each· 
program. in the series; a budget (including for press and radio support and 
evaluation); and names of foreign partners', names and c.v.s of producers, 
directors, executive directors, anchors and ottier major figures, including the 
Russian and foreign experts/politicians/officials to be interviewed~ . . 

Project 3. The" A Thousand Little Things" Program 

Objective and rationale. That wide sections of the population lack stable 
behavioral patterns is largely due to insufficiency and incoordination of current 
business information usable by individual market agents. It is essential to create 
a TV program to bridge this information gap. 

Content. A competition of writers' applications for a TV magazine whose 
purpose would be to deal with such problems. The winner will gain access to tho 
pool of TV hardware (see belOW), the information and academic base of the mass 
media steering committee and to resources to make possible the funding of the 
preparatory period (development of the script, developmenl of style, administration 
services, development of technologies):.and the production process itself (technic~1 
and tect:"mological o~erations, staff). 

Requirements to the program: 

• dynamic developme~t 

• information compactness 

• ease, credibility, academic and social soundness, and usefulness of the 
information 

• attractiveness 

• definite. segments. 
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The following parameters of the programs are to be set: .. 
• Working title: "A Thol.lSand Little Things" 

• Running time: 50 min. 

• Number of seg·ments: 5 to 7. 

Tentative style - theme menu: 

• "News you can use" 

• Reprocessed "officia'" business news adapted to everyday market needs. 

• "Newcomer's schoo'" 

An example: A stage theme was one or several tragicomical permanent 
characters who find themselves in situations calling for basic knowledge of 
the rules of the market, and of their rights and responsibilities. 

• ~hort commentaries by specialists, updated regularly. 

• Talk show 

An example: between a law-maker and market agents. 

• A Quiz for budding businessmen, including a short essay about the winner. 

Cost. For a full annual cycl_ of programs: US$ 200,000 

ProjeCt 4. TV program of the "Succe,s ·Stories· tyAe 

Objective and ratiOnale. The object of the program is to help the viewers 
overcome the feelings of confusion with which most of the Russian citizens are 
entering a market economy as actors. This· is largely because they misunderstand 
the mechanism by which a m.arket economy is usually launched and, as a result, 
look on themselves as people in the street inherently different from prospering 
t?usinessmen. So far there have been no TV programs showing examples of 
market success among people who never did business in the past and ways of 
achieving such success. . 

Contents. Announcement of II competition among applications for setting-up 
a program which shall occupy this themematic niche 

The initial data: 
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• tentative title: "Starting on Monday" 

• duration: 25 minutes I 

• periodicity: once a week, on Sundays 

• contents: 3 surveys on existing persons living and working in Russia who 
were able to change their lives for the better through entrepreneurship. 

Cost. For 52 weekly programs: US$ 150,000 

Project 5. TV-program "Reform-Club" 

Objective and Rationale. To establish immediate and regular contacts between 
public opinion leaders and population inadequately identifying the essence of 
economic reforms in Russia. The program will also contribute to realization of a 
the powerful intellectual potential of leading economists, policy-makers, and 
businessmen in overcoming subconscious negative attitude of Russians·to market 
reforms. . 

Content. Announcement of a competition with the purpose to set up a 
program providing periodical immediate contacts of public opinion leaders with 
residents of various Russian cities through TV-spacebridges. 

Initial Data. 

• proposed title: Reform-Club Interaction 

• duration: 90 minutes 

• periodicity: once a month 

• content: topical TV·spacebridges: studio - Russian Cities, focused on one 
issue re!evant to transition to a market economy, discussed earlier. 

Cost. Year of twelve monthly programs: US$ 150,000 

Project 6. Radio News Broadcasts on Economic Topics 

Objective and ,atlonale. News is the most popular genre of radio programs. 
The presently broadcast economic news programs are designed for businessmen 
orily and ignore ordinary news eaters. These programs have now a commercial 
bias. The new broadcasting program is perhaps easiest smce it may use the 
existing news broadcasting infrastructure of common format radio stations. 
However, there is a real danger of repeating the mistakes of the previous 
unsuccessful attempts. Such programs are proposed to be broadcast from 
common format radio stations capable of making news programs designed for a 
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wide range of ages and statuses of the population, and carefully scheduled to 
reach each target group a .. a time they normally listen to radio .. It is important to 
keep to the schedule of broadcasts. . 

Requirements to be met by the program: 

• ;nformatinn ~nall be selected on the basis of interests of ordinary users, 

'. in':ormation shall contain element.sof analy~is, "hints" 

• information shall be radiophonic, not overloaded with figures and names . 

• the program shall recognizable by a musical prelude. 

To bring the above into effect it .is necessary: 

• to select on a competitive base the journa1ists (of the selected radio station), 
choose the musical theme perhaps common for all stations, 

• to make a computerized s,ation place for journalists 

• to connect to databank of news agencies (Economic News Agencies, ITAR
TASS, Interfax, Postfactum at the choice of a journalist). 

• to create own information network with data bank "business-information 
role", to monitor information broadcasting programs and discussed them 
during focus groups meetings . 

. Project 7. Program of Sociological Audience Research 

Objective and rationale. The program is des'igned for development and 
. correction, ot the strategy to. be used to support t~e transition to market-oriented 
economy through mass media. . 

Content. The proposed program of sociological audience research includes: 

• an initial baseline survey of the Russian population on wide. range of 
problems concerning relations of people to mass media. economic reforms 
and description of these reforms in periodicals, TV and radio broadcasting 
programs (cost: US$ 32,000). . 

• all-Russia quarterly monitoring in the form of public opinion reviews designed 
to reflect changes/stability in specified basic features of the population and 
to use a feed-back instrument for majoring "gross" efficiency of programs 
implemented in the field of mass media (cost of one Quarterly review: US$ 
25,000, the total cost of reviews in two years: US$ 200,COO). 
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• evaluation of "perceptive" (sensing and understanding) and "instrumental" 
(applied) efficiency of i,dividual mass media programs carried·out in course 
of discussions in focus groups (cost of pilot and five following researches: 
US$ 140,000). 

• surveys of mass media program makers to fix eva.luations of editors and. 
journalists in regard to their own activities, their ideas on audiences, ·etc. 
(ttle total cost of two reviews: US$ 35,000). 

• surveys of experts in order to get indirect evaluations of efficiency of 
individual mass media programs, and recommendations on improving above 
activities (the cost of a two-year cycle of research~ US$ 40,000). 

Cost. The total cost of a two-year research program: US$ 442,000. 
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HYPERINFLA nON, ST ABD..IZA nON 
AND ECONOMIC REFORM 

5 July 1993 

An EighJ-Program Television Mini-Series for Russia 
(With Supporting Multimedia Coverage) 

Introduction 

The Russian economy is now balancing on the verge of 
hyperinflation, which may have devastating consequences for the 
country, causing the disintegration of the Russian Federation. The 
catastrophic effects hyperinflation can have on a country's economic,' 
political. and social structure' are well known. to historians and 
economists -- the experience of Germany between the two World 
Wars is only the most dramatic example. However, the majoritY of 
Russians have no personal experience 9f living under hyperinflation. 

Decades of purposeful anti-market propaganda have resulted in 
concerns about the social costs of a tough monetary policy,-
unemployment, bankruptcies, .cuts in social expenditures and the like. 
But there is no awareness that economic stabilization is a precondition 
for successful execution of critical structural reforms, such as 
privatization, and for realizing the very tangible benefits of moving to 
a market-oriented economy. The persistence of such attitudes in 
society limits the political basis for responsible fiscal and monetary 
policies and prolongs the period of financial instability. As a result 
the population perceives the cost and pain of economic transition 
without receiving its benefits. Unfortunately, the major television 
broadcasters in Russia and the other states of the former Soviet U Dion 
are paying little attention to the problem of hyperinflation. 

The general public in Russia still remains unaware of the real 
dangers of hypetinflation, as well as of the effective means to prevent 
it or to stop it in case it takes place. This is one. of the major reasons 
why financial stabilization programs still fail to elicit nationwide 
support and "solutions" with hyperinflationary consequences still ~em 
to be appealing to a significant part of the population. 

Hyperinflation and Its Consequences 

What is hyperinflation? Accordihg to Philip Cagan's .classic 
definition. hyperinflation begins "the month the rate of price increases 
exceeds SO percent," and stops "one month before the monthly rate of 
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price increases drops below that level, and remains there for at least 
one year." I ... 

• 
When economists find themselves in universal agreement. very 

serious attention is merited. With language borrowed from another 
maxim, their point of agreement is this: inflation destroys, but 
absolute inflation (hyperinflation) destroys absolutely. The destruction 
is not only economic, but social and political. . 

. Hyperinflation is a socially devastating experience. 
Institutions of organized economic life break down. 
Ordinary citizens are exposed to the violence of daily 
and hourly price increases. cutting deeply into the value 
of wages and pensions. Buying food and meeting other 
basic needs becomes a psychological and fmancial 
ordeal. The value of the national currency is drained, 
leading to a run on physical assets and foreign 
currencies. Hyperinflation destroys national monetary 
systems. abolishes contracts, wrecks financial structures 
and wipes out both personal savings and the capacity of 
governments to tax, borrow and spend to perform their 
normal functions. At the worst phases of these crises, . 
taxes are worth less than the costs of collecting them 
and the value of paper money is less than the cost of 
paper and printing.2 

Besides usurping jobs, plundering savings accounts, and eroding 
standards of living, hyperinflation can undermine whole societies by 
eating away at the political systems holding them together. For a 
political system as fragile as that now in Russia. the threat is real and 
immediate. At stake are democracy, market reforms, and perhaps the 
domestic and international peace dividend brought about by the end of 
the cold war .. 

In Russia. the stakes are intensified by the perception that 
reform and inflation are synonymous, and that more reform can only 
lead to a more blighted future. HiStory teaches us that stabilization is 

I Philip Cagan, "The Monetary Dynamics' of Hyperinf'lation," in Milton Friedman. 
editor, Studies i~ the Quantity Theory of Money. University of Chicago Press, 1956, page 
25. . 

2 NOnDan Gall, "The Threat of Hyperinflation in Brazil and Russia." paper presented to 
an mtemational conference on hypeririflation organized by the Fernand Braudel Institute of 
W orid Economics, Sao P8ulo and Joinville, Brazil, April 1993, Preliminary draft. 
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never painless, but that the costs of hyperinflation or even chronic 
high inflatioa are much higher than a decisive attack on this insidious 
enemy. , 

Russian Public Opinion. the Mass Media. and Economic Stabilization 

A shift in public opinion in favor of strong anti-inflationary 
policy will not be achieved unless the Russian public is better 
informed. In a democratic setting. the probability that hyperinflation 
can be prevented, or stopped once it begins, can be greatly increased 
through use of the mass media. Using television, radio, newspapers. 
magazines •. and the non-periodical press, it. is possible to communicate 
with the Russian people in a manner that can be clearly understood, 
and. explain: 

• the nature of hyperinflation; 

• what causes it; 

• what its economic. social and political effects are; 

• how it can be stopped; and 

• how some "anti-inflationary policies" have failed to stop it 
and even feed it; 

• why stopping it is a precondition for the successful pursuit 
of economic reforms leading to the renewed economic and 
social development of Russia. 

In the words of Russian Deputy Prime Miriister and Finance Minister 
BorisF edorov. 

The Referendum has shown clearly that today television is 
playing a crucial role in forming Russian public opinion. . 
Therefore. today the top political priority is to prepare 
television broadcasts about the struggle against inflation. These 
broadcasts can play an important role in achieving the success 
of the Russian reforms. 3 

3 Letter to Mr. 'Strobe Talbott, Ambassador at Large and Special Advisor for Newly 
Independent States, United States Department of State, May 18, 1993. 
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Summary of the Television Mini-Series 
... 

_ The proj:bsed television mini-series -- which would be 
supported by radio programs, newspaper and magazine articles, comic 
books. and a major book -- will present to a broad Russian audience 
(over 90 percent of Russian homes have television sets and in the 
major cities of Moscow and Saint Petersburg over 64 percent of adults 
watch at least two hours per day, concentrated in the prime evening 
viewing hours4

) the most dramatic episodes of hYPerinflation and 
financial stabilization in Germany, Hungary, Japan, and· Russia 
(historical examples) as well as in Argentina, Bolivia, Brazil. Mexico, 
Israel, Poland. and Yugoslavia (recent examples). All programs would 
be produced by Russian production companies (Vid Television 
Company and Video International, Inc.) and shown at ·the prime 
evening viewing hours on Channel 1 (Ostankino) beginning after the 
evening news. They would be rebroadcast on Sunday afternoons. 
The first program is scheduled for late October 1993, and the mini
series will be completed by mid-December 1993. 

According to historian and journalist Norman Gall. Executive 
Director of Brazil's Femand Braudel Institute of World Economics 
and a consultant for this mini-series, human experience records only 

. 19 hyperinflations, all in the 20th Century. 

Until the mid-1980s, all hyperinflations were 
institutional crises bred by war. Those in Austria, 
Hungary, Poland. Russia and Germany were bypro ducts 
of the First World War and diose in China, Greece and 
Hungary (again) were fruits of the Second World War. 
Then came Bolivia in 1984-85, followed by Argentina, 
Nicaragua, Brml, Poland, Yugoslavia, Russia, Serbia, 
Zaire, and the Ukraine. The 11 hyperinflations since 

. 1984, mainly in Latin America and Eastern Europe; are 
less related to war than to decades of failed management 
of problems of scale arising from the process of 
modernization. Seven of these hyperinflations erupted 
in nati~ like Brazil and Russia, with low 'population 

. densities and extensive territorial commitments. Of the 
19 hyperinflations so far, all occurred in countries in the . 

4 Yelena Coneva and Vladimir Grodsky, ~'vfass Media Audience: Moscow-Saint 
Petersburg, 1993. Comc(ln2, processed, 1923. 
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midst of changes not merely of government, but of 
regime.' 

• 
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The proposed mini-series would tap the experience of many of these 
countries for the benefit of Russia. The possibility of a parallel mini
series for Brazil is also being explored, with shared benefits for Brazil 
and Russia. 

Direct television contact between lea.ding Russian economists· 
(tentatively Boris Fedorov, Yvgeny Yasin. and Grigory Yavlinsky) and 
economists and politicians of countries who have conducted or studied 
both. successful and unsuccessful stabilization programs would be 
accomplished by an international spacebridge (satellite television 
hookup with dramatic visual inserts) which would introduce the series.· 
I t will be shown in a 90-minute edited version. The program will be 
moderated from a Moscow studio and studios in Brazil, Germany, and 
Japan .. At each site there will be one or more experts/politicians in a 
panel and a live audience of 150-200 peOple. Translation into Russian 
from local languages or English will be provided at each site. Visual 
inserts will illustrate the points made in a sequential· dialogue between 
experts/politicians at each location and their Russian counterparts. 
Some interaction with audiences will also be used. Pre-recorded 
interviews and visual inserts from Argentina, Mexico. Poland, and 
Israel will complement interaction with the· live sites. If finances 
permit, additional live sites in Poland and Mexico will be added. 
Foreign experts/politicians already contacted and willing to participate 
include Domingo Cavallo (Minister of Finance, Argentina); Roberto 
Macedo (former Secretary of Planning. Brazil); Pedro Aspe (Minister 
of Finance~ Mexico); and Michael Bruno (former Governor- of the 
Central Bank of Israel' and Chief Economist of the World Bank 
beginning September 1. 1993). 

The effect of the mini-series will be particularly strong because 
this intrOductory program will be followed by six fast-paced 
documentaries. These 40 minu~e· programs will illustrate both the 
vices of hyperinflation and the virtues of monetary stability by 
television chronicles. collected from the archives of the countries 
mentioned above and supplemented by freshly shot footage filmed by 
Russian television producers. who will travel to the countries in 
question for this purpose. Two of these programs would focus on 
historical experiences -- the Russian and German. hyperinflations of 
the 19205, the Hungarian hyperinflations of the 1920s and 1949, and 
the German and Japanese stabilization experience after World War II. 
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The purpose 9f these programs is to display -- with archival footage, 
statistics (in gralhic fonn), and interviews -- the most dramatic 
conSequences of "classical" hyperinflation and to give some basic 
ideas about the' proper methods of financial stabilization, mainly from 
Gennan and Japanese postwar. experience. Then will come four 
programs based on modem hyperinflationary experiences. Two of 
these will -be based on modern hypeririflationary experience of Latin 
Ameri~an countries (Argentina and Brazil, with some references also 
to Bolivia). These programs will: 

• depict the devastating effect of hyperinflation in Argentina, 
which has a number of similarities with Russia; 

• provide a negative example Brazil, a country living with 
chronic high inflation verging on hyperinflation since 1986 
despite repeated attempts at stabilization which failed to 
grapple with the underlying deficit problem; and 

• demonstrate a positive example of successful exit from 
hyperinflation in Bolivia. 

The fifth program, on Mexico from the 1980s to the present, 
will provide positive examples of how potential hyperinflation (this is 
where Russia currently stands) can be prevented by successful 
stabilization programs and accompanying economic reforms. 

The sixth program, on Israel (198S-present) and Poland (1990 
present) will look at how incipient hyperinflation was defeated in 
these two countries, and the impact of accompanying 'reforms. The 
case of Poland deals with a former cOmnlunist ,country now having a 
democratic government and in transition to a market economy, and 
which has faced many of the same problems faced by Russia and 
other countries of the former S~)Viet Union. 

The eighth and final program in the mini-series will be a 90:
minute live domestic spacebridge between Moscow and two other 
Russian cities in town meeting format. It's purpose is to formulate 
Russian conclusions explicitly, drawing' on the previous programs and 
the authority of leading foreign economists and politicians not 
involved in Russian affairs as well as of leading Russian economists. 
Audienees at each' site. will have viewed all seven previous programs, 
and will include "everyday people" (workers, housewives, pensioners) 
as well as politicians, business leaders, and economists. 

The international spacebridge will be moderated by Vladimir 
Posner, a televi3ion personality well known in Russia, the United 
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States, and Europe. Mr. Pozner has hosted several international 
spacebridges.and appears as co-host with Phil Donahue on the Posner
Donahue Show Huesday and Thursday evenings on CNBC, 9:00 PM 
EST). The domestic spacebridge will be moderated by Alexander 
Lubimov, host of the popular Friday evening political program Krasni 
Quadrat (Red Square) and member of the Supreme Soviet of the 
Russian Federation. Mr. Lubimov is one of the five most popular 
television personalities in Russia (along with the anchors of the main 
evening news programs). 

Support for the ~on-Russian segments of the spacebridge, 
contacts with non-Russian television companies, and help in 
fundraising will be provided by Casals and Associates, a Washington
based production company with extensive international experience. 
Russian, producers will be, supported by co~ultants from the countries 
visited, and the international space bridge production will be advised 
by Helene Keyssar, Professor of Communications at the UIiiversity of 
Califomiaat San Diego, who has wide experience with U.S.-Soviet 
space bridges. 

Throughout the mini-series a major message will be that 
stabilization is painful but necessary to restore economic growth and is 
a necessary condition for the successful implementation of other 
economic reforms leading to successful economic and social 
development. That international support can facilitate stabilization 
will also be highlighted, but it will be made clear that such support 
can only be effective when there is a coherent domestic stabilization 
program in place. 

, The World Bank, through its Economic Development Institute 
(EDI), will provide technical assistance to the Russian producers and 
make available two hours of free satellite time on the Intelsat network 
for the international space bridge. The Bank's interest in this project 
was initiated by a letter from Russian Deputy Prime Minister, 
Alexander Shokhin., requesting the, Bank's technical assistance in the 
preparation of this mini-series. 

What is unique about this mini-series is the credibility of its 
principals, and the fact that it is to be achieved entirely by Russia's 
own media, and not just television.' ~upport fol' it is perhaps one of 
the most effective ways for the international community to help Russia 
at this critical juncture in its history. 

The cost of the full eight-program television mini-series and 
supporting radio, newspaper, magazine, comic books, and book are 
estimated at 51 ,million. A full budget, broken down into costs 
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payable in rubles and those requiring foreign exchange, is available on 
request. or , 
MDimlll'1evlPKnlghtlJCasey hypeqhd OS/0719) 
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PROPOSAL 

.TO 

CENTER FOR INTERNATIONAL 

PRIVATE ENTERPRISE 

FOR 

FOREIGN INVESTMENT TV PROGRAM 

IN 

ST. PETERSBURG, RUSSIA 

c/o Businliu Link 
13 Une,20 
.199178 St. Petersburg 
Russia 

ph.' (812) 218-6900 
fax. (812) 218-7940 

AIIodation "SL Petersburg Businesa Education-

c/o Comspan.. Inc. 
201 Santa Monica Blvd. 
Suite 400 
Santa Monica, CA 90401 

ph. (310) 394-0010 
fax. (310) 393-1147 
telex 65()...M5.4711 
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PROpOSAL- ... 
Foreign Investn\ent Television Program for St. Petersburg, Russia 

ORGANIZA nON- ' 
Association "St. Petersburg Business Education" 

St. Petersburg Office: 

los Angeles Office: 

PROJECT EXECUTIVES: 

Yuri Molchanov 
Vice Rector 
St Petersburg University 

Tom Wheelock 
Chairman 
Comspan, Ine 

Victor Konjashenkov 
Project Director 

'Mikel Pippi 
Project Director 

PERIOD OF StJPPORT· 

c/o 'Businesllink 
13 Une,20 
199178 St. Petersburg 
Russia 
ph. (812) 218-6900 
fax. (812) 218-1940 

c/o ComspII\.Inc. 
201 Santa Monica Blvd. 
Suite 400 
Santa Monica, CA 90401 

, ph. (310) 394-0010 
fax. (310) 393-1147 
telex 650 ·445-4171 

, , September - December, 1993 

TOTAL PROJECf COSTS-

AMOUNT REQUESTED FROM OPE-

$119,600 

S 87,200 

OTIiER SOURCES OF SUPPORT: In-kind contribution- $32,400 
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SUMMARY 

The Association 'St. Petersburg Business Ed~catiori", a not-for-profit 
Russian organization, which reports to the International Action COmmission 
for St. Petersburg co-chaired by Mayor Anatoly Sobchalc and The Honorable 
Dr. Henry Kissinger; seeks to educate the pOpulace of St. Petersburg on the 
benefits of foreign investment. . . . . 

v 
The Association will saipt, produce, and broadcast a one-hour program 

about foreign investment activity in St. Petersburg and how it benefits the 
region's economy and people. The script will be tailored to meet the Russian 
people's questions and concerns about foreign investment as determined by a 
public opinion survey to be conducted prior to :preparation of the Script. A 
follow-on poll will be conducted immediately after the broadcast to assess the 

I· program's impact. Radio and print media will contain interviews with joint 
venture officials and political leaders to reinforce the program's message 
about the benefits of foreign investment. 

. The Assoda.tion "St. Petersburg Business Education" Joint Venture was 
co-founded specifically for this project. Founding members include St. 
Petersburg University; Business Unk, a leading Russian marketing research 
and econonUcs firm; and Comspan, Inc, the leading supplier of American TV 
programming to Russia Television. . 

The Association reports to the International Action Commission 
through three commission members: The Vice Ghairman of American 
International Group; the Rector of St. Petersburg University and the 
Chairman of Comspan, Inc. 

St.· Petersburg University is one of the leading institutions of higher 
le~g in Russia and the source of experienced economists and social 
scientists to participate in research for this project. 

Business Link is a reknown Russian marketing finn, whose clients 
include Procter at Gamble, Coca Cola, and other Western companies 
operating in St. Petersburg. 

Comspan, Inc. is the leading distributor of American programming in 
Russia and, as such, is expert on operating with Russian broadcast entities and 
in producing television and film programming in Russia. 
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nte Cold War shaped an era of political and economic foreign policy. 
Policies were created out of mutual fear and, suspicion. Misperceptions persist 

, on both sides. Today, with the evolution of Russia to a democratic society 
and a free mcuket economy, the West and Russia fincl themselves in a new 
position - the opportunity to work together in a mutually beneficial way in a 
relationship that can provide Russia the assistance it needs to complete its 
economic and political transition and can introduce the West to new markets 
and resources. 

Statement of the Problem-

Russian and foreign businessmen are eager to work together in joint 
and cooperative ventures in the St. Petersburg region. The region offers 
accessibility to Western Europe, ~ highly skilled workforce, and traditions of 
excellence in business and commerce. Unfortunately, thus far, the beneficial . 
role of foreign investment is not well understood by the Russian people, and 
Western companies may not be sensitive to local views about foreign 
companies. In short, business dealings have been hampered by 
misperceptions on both sides and culturally based misunderstandings. 

The International Action Commission for St. Petersburg believes that 
cooperation between the Russians and the West needs to be improved. There 
is a need to explain to the people of St. Petersburg the methods and motives 
of Westem investment and its ability tp speed the economic growth of the 
community. There is a secondary need to educate both sides on the business 
,etiquette of each culture. 

A Worklng Group of the International Action Commission comprised, 
of Western and Russian businessmen, political leaders, and educators has 
investigated this problem and analyzedaltemative means of employing mass 
media to bring about solutions. The Working Group focussed on the need to 
explain to the ,Russian people the motives and methods of. foreign 
investment in St. Petersburg. 

, This objective was specifically identmed by the Mayor of St. Petersburg 
and major business leaders and educators as a priority con~ Without the 
people's understanding of and support for foreign investment, the task of 
attracting, incentivizing, and keeping Western investment in St. Petersburg 
would be very difficult., Moreover, business education is needed to forestall 
any political backlash against "too much" foreign involvement or charges of 
"selling Russian assets to unsavory Western companies." 
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PROTECT OBIECTIyES 

The project's objktives are to educate the people of St. Petersburg and 
surrounding area (population 7 million), via mass media communications, 
on the benefits of foreign investment and to aeate a positive image for the 
private enterprise system. 

This project supports ClPE's objectives: 

• "To support the growing interest in market economics and 
private enterprise among government leaders and society.in 
general." 

The proposed television program will aeate greater awareness among 
viewers about the general benefits of foreign investments; which 
Western companies are already involved in St. Pet~burg,how specific 
joint ventures have aeated new products, services, and jobs in St. 
Petersburg; and how ordinary people have benefitted. With greater 
awareness, people will be less susceptible to being swayed by political 
reaction against foreign investment. 

• "To encourage interest in privatizing state-owned firms and 
deregulating economic systems." 

The television program will have a positive aspect of generating 
goodwill toward joint ventures operating in a less regulated 
environment. The program will emphasize how greater autonomy at 
the company, managerial, and individual levels contributes to better 
products and services. Greater goodwill can also forestall reactionary 
attempts to stifle joint. venture and foreign investment activity 
through more government regulation. 

• "To increase public understanding and appreciation of the role 
of the entrepreneur in economic growth." 

The program will illustrate its points with case studies of joint . 
. ventures. in St. Petersburg. It will emphasize the role played by Russian 
managers freed from bureauaatic constraints and able to act with less 
constraints to fulfill market demands. 
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ERQIECT ACTIynlES 

The pr~jed's prin6pal activities are to saipt, produce and broadcast a 
program of four IS-minute segments covering the following subjects: 

• Foreign investments in Russia: general profile preceded by 
introduction to this program series 

• Russian employees of foreign companies 

• Russian firms as partners of foreign companies 

• ' . Future projects of foreign investments in St. Petersburg 

The project would begin in September, 1993 with a survey of public 
opinion in the Leningrad District (St. Petersburg City and surrounding area) 
to determine attitudes of the population about foreign investment. 

Based, on the survey data, a team of economists from St. Petersburg 
University, television saipt writers, and public opinion specialists would 
prepare the segment saipts. In all segments, examples from existing joint 
ventures in St. Petersburg would be ated; and interviews with workers and 
managers would be incorporated. 

Local Russian and Western production personnel would film the 
production over a two-week period in October, 1993. St. Petersburg 
Television would broadcast the completed series of programming in 
November and December, 1993. 

A follow-on public opinion poll would measure the prog~am's 
influence in the public's attitudes toward foreign investment 
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2 

3. 

4. 

ermINE OF PROGRAM CONTENT 

Foreign investments in Russia: general profile: , 
-introduction to this program 
-scale and structure of foreign investments 
-economic efficiency of foreign investments for Russia and for 
Western businesses "" 

-public opinion about foreign investments"(pros and cons) 

Russian employees of foreign companies 

-selection aiteria for Russian employees 
~incentive schemes at foreign companies, 
-manager-worker relations at foreign companies 
-issues in business education concerning Russian employees" of foreign 

companies (using examples from St. Petersburg joint ventures) 

Russian firms as partners of foreign cOmpanies 

-manufacturing: Russian suppliers networks 
-distribution operations through Russian local networks 
-differences in business practices and ethics 
-the role of business education to eliminate problems in doing business 

together 

Future projects of foreign investments in St. ~etersburg 

-principal areas of potential interest for foreign investments 
-projects of direct investments and creation of new jobs 
-regional development outlook and- fo~eign "investments 
-social responsibility of foreign companiE!$ in Russia 

The program will be broadcast on St. Petersb~g TV. The primary 
viewing audience is 14 million people in Northwest Russia including the 
City of St. Petersburg and the Leningrad District. However, St. P~burg TV 
is relayed aaoss Russia and covers a population of about 10 million. Thus, 
the program and its message will be viewed by a Russian audience much 
larger than the targeted one in St. Petersburg. 
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ANl'IOPAIEp RESULTS AND METHOP OF EVALUATION 

... 
The project ~hould produce a measurable change in public 

understanding and attitudes about the role of foreign investment in St. 
Petersburg. 

. Public opinion surveys to be conclUded in September, 1993'will provide 
information about the prevailing set of popular attitudes about foreign 

. investments. This set of attitudes will form the baseline against which to 
measure the success of the project. 

The program's saipt will be tailored to address any misconceptions or 
negative atti~des that emerge from the initial survey. During the broadcast 
period, . follow-on surveys will be conducted to· measure the changes in 
popular attitudes about foreign investment. 

September, 1993: 

October, 1993: 

November/ . 
December, 1993: 

SOfEIUlLE 

Public Opinion Survey 

Saipt Research and Preparation 

Approval of Saipt 
. 

Program Production 

Program Post Production 

Broadcast on St. Petersburg TV 

Follow-on Public Opinion Surveys 
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PRQTEct PERSONNEL 

Executive ProduEers: , 
Yuri Molchanov Vice Rector, St. Petersburg University 

Thomas R. Wheelock Chairman, 'Comspan, Inc. 

Project Directors: 

Victor J(onjashenkov Business Unk 

Mikel Pippi Comspan, Inc:. 

Producer: 

Gerry Mac.Ctrthy , Independent Producer 

Head, Economics Team: 

Valeri Katallco 

St. Petersburg Television

Valentin Soshnikov 

Sergei Karataev 

Office of the Mayor, St. Petersburg-

Yuri Romanov 

Deputy Dean, Facility of Economics 
St. Petersburg University 

Director of Programming 

International Department 

Senior Officer, 
International Relations Department 
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THO:MAS R. WHEELOCK 

EDUCATION 

UCLA: Graduate School of Management. Executive Program, 1984 
Harvard University. .Masters of Public Administration (Economics and Government), 1977 
United Stat~ Military Itcademy: Bachelor of Science with Highest Honors, 1969 

PROFESSIONAL EXPERIENCE 

COMSP AN, INC. 
1989-Present 

MELLERT HANKIN, INC. 
1986-1989 

Founder and Chairman of firm providing marketing services-
television adven:ising, promotions, distribution-to Western com
panies in the fOl"Dlef Soviet Union." Established first disttibution of 
U.S. progranmring for regularly scheduled broadcast on Russia 
Television (240 million people) and St. Petersburg TV (70 mil
lion) and sold associated advertising minutes to U.S. companies. 
Conducted first-ever TV promotion of consumer gocx:b in Soviet 
market-Levi Scriuss. Russian partners and contacts include: 
Central Television, Russian Television and Radio eRTR), SL 
PetersbUl'l TV, Russian lDfomwioa Agency (Novosti)," Russian 
Academy of Sciences, various defeoseindustries. Expenise in 
ruble/dOllar transaCtions. countertrade, lonl-term invesanent 
stratepes. 

Partner for management consulting ~ crisis management ser
vices. 

PIONEER TAKE our CORP. Managed successful turnaround of $65 million fast-food franchise 
PRESIDENT business with 200 locations and 350 employees Operatinl UDder 

Clap1er 11 bankruptcy. Built positive cash now by inaeasing 
sales lac. throuah major TV advenisinl campai~ directing cost 
reductioa pI'OIrUD, and rebuilding trust of franchisees. Brought 
company out of Chapter 11 through sale of usets. 

ALPHA MICROSYSTEMS 
EXEctmVE VICE PItES. 

For this $50 million manufacturer of computer systems. conducted 
strategic usessmeot aDd implemented corporaJe restructuring, 
leadinl to 1541 cost reduc1:ion"1UId return to profitability after eight 
previous quarterly losses. 

INTERSCOPE INVESTMENTS Supervised ponfolio of four owued and operated companies in 
VICE PRESIDENT OF OPERA· manufacturinl aDd service iDdusaies with Wlual revenues of 

" nONS $100 million and 15 real estate pannersbips with assets of ~lSO 
1985-1986 million. Member of the Board of Directors for each company_ 

ConL 
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MARCH 1993 

PDSOHAL OPn'A!LES: 

MAM! 

ADCRIU 

PftSONAL 

1.975-197. 

't'uri Holen.nov 

co f = St..-Peterscurq, v.c., 19 line, 2-~2. 
tel: 218 15 64 
tel: 218 34 18 (effiee), 
taxI 218 '6 18 
Aqe' 40 , Man:i.4. , 2 c:hild1-en 

Viee R~er o~ S~.-P.t.r.~uri university 
on Int.rfta~icnal eoop.~.t1on 

: Manaqaent in Public Adainiat.ration 
Higoh ldicat10n 
Int..=nai:ional Cooperation and Con'.lul1:int 

Graduated trom the un1v.~.1ty. 
Scientific r •••• %Ch.r. 

Pest Graduate cura •• 
ltec1eve Ph. D. 1n Phya 1cs 

Scientific R •••• ~h.r o~ lnst1tut. ot 
Ph~1c. st.Pet.~.bur9 Un1vers1~y. 

DePU~y D.an of Phy.i~a ,aculty ot 
st.-Pet.r.~ un!verslt1 . 
on Ift1:e~ation.l. Sc1en~i.ti.c: coopera'tion. 

......... -_. ,_.- ,. 
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19'9- till now 

1991-till. nov 

t."iea A.e~or ot st.-Pete:-.burq t:n1versi.ty on !n~ern.~ional Cooperation. 

Me1lber 0: the lOAD 
of Di~ector. International M.n.gmen~ 
l~el~~t. or st.-P.t.rs~. 
Au1:hor ot more eben eo p,a,blicatione an4 
~i<:le. in ~. fJ..lcl of Physic. and K1~ !dueaticm. 

Maber ot lXecu~i ve !ca.rd ot IAIE 
(!u1'opean ,..aociation lor International lducation), , 

P.rtn.t ot the Conaultant Company 8usin ... -Link. 
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MIKEL PIPPI 
International Television and· Theatrical Producer 

Arts' Administrator 
Political Liaison , 

Mr. Pippi has worked extensively in Russia and the former Soviet 
Union since early 1987 initiating and supervising a variety of cultural 
and business joint ventures. He· is the President of In 1e cn ati 0 n a I 
c..u.1tyral Enterprises,(J.·:.E.), a non-profit, special event and media 
producer with offices in Los Angeles· and St. Petersburg,Russia. The 
company is the American partner of The Russian Festival Association in 
Moscow and The st. petersburg State Art Center in St. . Petersburg, 
both under. the umbrella of the Russian Ministry of Culture. It also 
serves as joint venturer with numerous Russian telev·ision channels 
and U.S and Russian governmental. ministries developing a variety of 
projects .. 

Mr .. Pippi recently initiated and coordinated for the Cyltural AffairS 
Department of the City of Los· Angeles its award-winning ·Salute to St. 
Petersburg· float in the 1992 pasadena Tournament of Roses Parade. 
He concurrently produced the premiere satellite telecast of the 
Tournament for Russian Central Television,(Ostankino) on New Year's 
Day. (The parade was broadcast live for the first time to the USSR to 
an estimated 180 million Soviet viewers and made history as the first 
live satellite telecast of an entertainment special ever beamed into 
the USSR.) Among the other American programs he produced for 
Russian television in 1992 are the premiere telecasts of the annual 
Academy Awards on the Moscow Channel, and the annual Night Time 
emmy Awards and MTY video MySic Awards on St. Pete~sburg 

. Te~evision. 

He recently contracted with pyblic Television International for I.C.E to 
be their exclusive Russian/CIS distributor and media sales agent for 
Public Broadcasting programming. The company also serves as 
.business consultant and agent for U.S. based film and television 
studios wishing to break into the . Russian market. Clients include 
Cannon Pictures,Harmony Gold and the prodycers of· "America's Most 
Wanted'" 



In 1992 Mikel also served as Haison between the Armand Hammer 

Museum and' Cultural Center in Los Angeles and the State Her-mitage 

rJ1yseum of St. Petersburg securing for Hammer the acquisition of the 

Catherine The Great Exhibit for its record-breaking four month stay in 

California. 
I 

'In 1991 Mikel was appointed by the Los Angeles Mayor's Office as a 

representative on the Mayor's Coyncil of Sister Cities and 

International Visitors and to the post of Vice-Chairman of the Cyltural 

Affairs· Committee for the Los Angeles-St. Petersbyn~ Sister City 

Program with Caroline Ahmanson and Armand DeutSCh. He presently 

holds both posts and also sits on' the overall' Committee's Board of 

Directors' and administers the committees offices in 51. Petersburg as. 

the official representative of the City of Los Angeles. 

Additionally, Mr. Pippi served for two' years as appOinted American 

liaison for the Russian Ministry of CultUre in Moscow under former 

Vice-Minister Madame Nina Zhukova. He presently. works directly 

with' the governing agencies of the 'Republic as well as various 

departments of the Moscow .and 51. PeterSburg City Councils. 

Upcoming '93 jOint projects he is coordinating with the support of the 

L.A.-St.Petersburg Sister City Committee include a photo exhibit 

donated to Russia by the L.A. Public Library System; a -Days of Los 

Angeles Festiyal-in St. Petersburg and a proposed-Days of St, 

Petersburg Festiva!- in Los Angeles. He has also secured a contract 

with the City of St. Petersburg Mayor's offi~e to develop corporate 

funding and produce their future floats in the annual Tournament of 

. Roses Parade. 

Througho.ut the past six years,Mikel ,has worked withand/or 

'represented numerous 'private Russian agencies and companies in the 

U.S. market such as: Lenfilm Studjos. The Boyan Folk Orchestra. The 

Leningrad Mysic Hall.The Gorky Drama Theatre,· The Mkhat Theatre an d 

more. Before the dis,solution of Communist central contrOl, Mikel 

worked closely with State agencies such as GoskoDtsen. Rosk0ntsert. 

K-omsomol. the Soviet Culture Fund and the Soviet Peace Committee. 

He produced one of the first youth exchanges between the U.S. and 

.the U.S;S.R· when he hosted a group of 22 Russian students in 

Monterey. California who trained fot one summer .at The Frohman 

. Academy with 130 American counterparts and produced the American

Soviet co-directed. musical -PEACE CHILO-. 

• 

------
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~umJ'nllllr ~chool: 

• 
- 2 -

Ecor:cmics or Cor.trac:t~: The-ory and 
Applications, August 199Z, 
Unlyp.rsity of Saarland, Germany 

Knawledp at Fore 1 en l..1InIuqes 

Enil1$h: read ir1i, 'fir i t. ing. SPE-ak ir1i - i0ed 
French: reac:hni - good, WI"1 t lni ! speak 1 ni - ra1 r 

'Diploma In Economlc5 with distinction,' Lenlni!"ad 
Unlv~rsitYJ 1985 

Intwrnational R.s$a!"ch and ExCt1Mi~ COlMHSSiOn ( IREX') 
Grant for Rttsearch, UnlverSlt.y or Callfornla, 
Beirkeley, U.~. A... 1990-1991 (~ademlc edvl::sor -
Professor Ollver E. Willtcsrrsor,) 

GUEIst Lecture - "Cur%"imt tnVt:stlnent Opport.unt t.l~$ ir, the 
Independent State or Russta", February 1992, Oldenburi 
Landesbank, Oldenburr, Germany. 

Lttctur1ni cyclt - "Flnancial Merkets and ForetIT' Irwestrrent$ 
in RusSia'" Mar'eh 19;2, Untv6rs1t.y of Vaasa. Flnland. 
(together W1 tr, Proressor Yur1 V. Pashku:5. St. Fet.er::sb'Jrl' 

Uni v~rsH_y) 
Lectur irli cycl$ - "Market Reforms and lnst 1 tut tonal Chanl'e:! 

1(\ Ru$Si".'B", June 1992, [$SCA, Anier$. Franc~. 
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VICTOR M. KONJASHENKOV 
191311 St.~hura K~ Sir. ,"13 apt. 114 PhoGe: (au) 3_.",., .h.1l: (au} J15 ~l 

BVllliNCB 

B ..... ' inlc..J)IMTC,. 01 AI/""'''iIt, (IIftI/ PuJJlk R.larioflZ 
. ~_ th~ fc~ of,Bu.i"~·. Aciv.,ullinl. M.ricatill" aM P'ubll~ LlMliuD:I ~aicm, fIi.c* 
l.llvaluael •• "~ UI t.b~ .~cn of Wc::aMc:m produc~ ~ I:Cmparues oa :.he Ruamn market. MaaagUl¥ 
IIIIY .... 1 plOmllllCJIl. adv~'1DI •. IUIIl n ~ID' J.D CtlnJUII4:t1OD with W..au'1'I prof_10na!J l:Lave ;iVCD butb 
loca1 ~aht &ad WeIItCtD pr8CtlCCllto BWwcaIILm& lZIoIM,erJ I:ampaip. 

MfliJlJ ~rt 
·Pluaad stnJel)' ADd uraqerl INdia buyi.a,. (ot tbe lariat ptod\M:t pro&DQticm ~"" t~ 
in RUIIiL '. . . --r-.. ~ 

"CurNntly maaqill, tM idvllttiliAl ca~ for 10 Proct.r At Ca,mbl. brim"'" ua Ml. ill CIS 
·luq m.dia COGIIUltaDt for Gx:a-Cola SL 'P~ ~ulc.:nt azrready .avwn~ C~.CQla' ~ 
Dil'eCtmll nit campaip atraklY for St. p......". -.1 NortIL~ ta.i&. 

-AeMMIi tbll Sf. htenburi TUYiliOft A Radio ColDplll)' 00. oonDII for ~¥ awlic:DCe 
,...,.oa .. to toteip and local maija lIdvwtiua. 

MIriMJ", 
.~_ tU IIIIUbt ~b lot Proct.r & Ciaaabl1a'. W ... II" c.., (cb.ir fi"'.rolcucd . 
ptnduct iD em 0tpDi- focNa poupa. lMIIIafeci &be diMributioD ot qu.ti~. cJ.ca&l.l 
pm".. nl m. 0.-'=' pmllllXioa sampeip Wldl 10.'" .,... ~. 
-Anal"... _ poaihilitiu ro.- .. major pet'ICID&leJec:troGia prod1.aom ~t~ 01110 dw 

. RUIIiID. e1ecuaaic IDUx.e thmuah ~f. ~ • 
• The curNI\ marbt lituaCiOft, ita rapUI Mvflopar.ml Ifiaw 1991, IDd profil. of 
~ impoftarI and lnca1 rroclUCM . 

. t$:luducl ponibl. medlodI of 4iluibWion Juu.lJy II1I&I JII&ioa&IJ)' 

.Propo.cd JDIII'bsiq .... 1)' for dlt&cwas ~ ..... u( It ...... bued Oft toc\u-,roup ,...,.. 
l'ubUc RMtItiolU 
e!h ... 'yi_ jouat proj-=D with wotldwiOt ,.mUG relatiou flrm . 
"";."';0 eon,." •• "';tIt j.nurIIa.Ii.I&a ill St. ~ •• MOKCIW, uu \hit BalUI: :scatCli to 

. lUi_ in 1IIK."C .. tul,..... Nl_ WDJ*," •.. 
~:-.;;~ ~; ~::.f"'i !.i .. ~.i;i ...... ~tM'''' ~"'" ~ ... 

Disk Co-FcfIIfIiM of • ..iJ ~ial'apacy _peed ill tnIde with toreip aad lncal 
.-:.;)mpaIWH • AI. d.. t)i._,-" uC M.alt.-.&.q u..~ yuh." .. I""" hom ..... wa1 iwlwinxi IioUa,. 
• maaIb ra NU of ~ 4J( WJlan • maadl&. 

BlJlJCA'l'ION 

St. r-a..w, sa .. ~ Euiu..eru. u.uUdc, Iliploma 1993 
n.-Lt: ~nn IIGd U. of S&a~ rur M_ M~a ~ 
C.P.A. 4.715 
StucMDt t....dM'. tntnmuni SwimI:aiDf 

'!'hI ..... Couacill &U* X.,.. MaMi ..... .......,.1'8IIIIaIC .... priI-JUDO 199'% 
Maac:t._ .UIi_ Scbool Ual..-.,. ttl Manc,"*cP 
Wnn IWlnWRhip co '*UCfy ill Eql&ad iA prGJ~ d.ipallht' 1'JUIlI J.uai,ua 1DIIDAPft· 
ll"""~: J\ccOWltiala. M......un.. ~_.m .... TiDII ~. 
Wu... af MArbtia. C; ...... SIMUUX IDO JISMAJ.K ' .. 
TtnIL pipW: FtMibili&y Srud)' rur 0. ,~ u£ Cupy O:Dt&fI ill MljOt' uttwt Cellters of RUII •• 

sltlIl.! 
OTIllUll1l'l'llUSTS 

Jf1\IIM llngli4b, Compuw Otapbks 
tlau&J.Jl, T,.v.l1iDI. Iul»_u'V 

BEST AVAILABLE COpy 
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Autumn - jOin Uquid Films Ltd. and commence pre-production 
on the Russian language feature film .\fICHA ( Liquid 
Films/LenfilJtl ) as writer/director . 

• 
1992 - winter/spring. Shoot MICHA on location St.Petersb~g. 
Initiate NICOTINE, a Russian language b/w remake of Godard's 
Breathless. Too busy with MICHA to produce, I take the.title of 
Creative Consultant. 
Summer/autumn· - complete post-production MICHA. 
MICHA world premiere takes place in Ireland, December 1992. 

1993 Russian PrerniereMlCHA, January. . 
Berlin Film Festival, February. Sales of MICHA commence. Liquid 
Films Ltd. awarded one of 15 European COmmission Scale 

. corporate awards for MICHA and two n~ projects. 
Dublin Fllm Festival, FebruaIy. Opens the Young European Cinema 
section of the festival. 
Moscow Week of Irish Culture, MaTch. Opens the week with 
penormance of film attended by over 1000 people including the 
Ambasador of Ireland, the lIish Minister for the Environment, the 
Mayor of Moscow, the Chairman of the Moscow Committee of Culture. 
Russian Premiere NICOTINE, March. 
tvfadrid Ftlm Festival, April. 

As is evident from the above, much of my time is spent in Russia. My 
experience has brought me into dose contact with all areas of the 
Am and Media specifically in St.Petersburg where I work closely 
with Lenfilm Studios, St.Petersburg Television, LenAuchfilm 
(Documentary) and the Kinofond (Film Foundation) which invited 
me to becOme an honourary member resulting trom the success of 

. WCHA. lam associated with various independent film and video 
production companies, and both the St.Pet~burg and Moscow 
Cultural Committees of the ~yor's Office. Finally, I conduct 
occassional consultancy studies for Aer RJanta International 
(Ireland), and Saatchl and Saatchl Advertising (Great Britain). 

I speak fluent French and Russian, as well as having a literary 
knowledge of Spanish, Jtalian, hish, ~glo-Saxon, and Latin. 

Conta:t: 
St.Petersburg, Russia 
ph. (812) 113-S2-57 
fax (812). 232-58-83 

Dublin,Ireland 
ph. (01) 689491 
fax. (01) 684834 
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PROJECT BUDGET 
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I 
RATE UNIT NUMSEROF SERIES 

UNITS TOTAL 

SALARIES 

I Prolact Development 

I Economists (2) 500 SEGten' 4 2.000 
Scriptwriters 300 SEG.ENT '* 1.200 
Production Researcher 200 SEG.ENT 4 800 

I, . Pre-Broadcast Researchers (10) 125 DAY 14 1,750 
Post· Broadcast Researchers (10) 125 DAY 14 1,750 
Computer Operators (2) 20 04Y 20 400 

I Typist 10 04Y 20 200 
Business Manager 30 04Y 28 840 
Survey Developer 35 04Y 20 . 70Q. 

I 
Office Manager 15 04Y 20 300 

I 
Development Subtotal 9.940 

I 
Producing Staff Sal.r' •• 

Project Director (Russian & US) 2500 PROJECr 2 5.000 

I 
Producer . 235- 04Y 24 5.640 
Administrator 20 04Y 12 240 
Line Producer 200 o.\Y 12 2.400 

I 
Field Director 200 o.\Y 12 2,400 
Post Produc:tion Director 200 o.\Y 12 2.400 
Post Production Administrator 20 CAY 12 240 

I Production Subtotal 18.320 

I SALARY TOTAL 28,260 

I 
I 
I 

Page 1 

I 
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I • • 
I RATE UNIT NJU8EROF SERIES 

UNITS TOTAL 

I 
Space and Utilities 

Research Office w/Phones 200 CAY 28 5.600 

I Contract Services 

I Admin. Services (Legal, Acct., Contract! PROJECT 1 4.200. 

I Production and Po.t service. 

I 
BetaCam SP Crew W/equipment 150 CAY 12 1.800 • 
Edit Suit. with· staff 150 CAY 12 1.800 
.Studio Fee 215 DAY 12 3,300 

I Production • PoIt Service. SUbtotal 11,100 

I 
-Supplies 

Sueell •• 

I VIdeO Cassette., 2Omin. BetaSP' 40 ~ 45 , .800 
Copy paper and services 300 EAOi 1 300 

I 
Misc. 420 . EAOi 1 420 

Supplie. Total 2.520 

I Travel 

I' Travel and Per Diem 

TKT Air Fare 1400 2 2.800 

I 
Hotet • Food Per Clem 250 CAY 20 5,000 
Location Transport 30 CAY , 18 480 
Crew Per Ciem eo DAY 12 .720 
Re.earch Transportation 30 o.\Y 24 720 

rl·· Transportation Total 9,720 

I Page 2 
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RATE UNIT NUMBER OF SERIES , UNITS TOTAL 

I In-Kind Contributions 

Perlonnel 

I Executive Producers (2 @2O%) 3500 ttO 8 21.000 
Secretary (10%) 300 ttO 8 1.800 

I Subtotal 22.800 

I - Other 
Office Rent (US) 500 ttO IS 3.000 
Office Rent (Rus.ia) 500 ttO IS 3.000 

I Phone/Fax 500 ttO e 3.000 
Office Supplies 100 ttO IS 600 

,I Subtotal 9.600 

I In·Kind Total 32.400 --

Other Direct Costs 

-I-
Broadc.at F ... 

I St. Petersburg TV 10000 t-A 3 30.000 

I 
I 
I, PROJECT TOTAL . 11.~eOO 

I 
I 
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- - - - -- -- -- .... -.- ..... ' .. _ ... 
.. 

O'J SERIES m ".1111 Au./11 '0,111 001111 H.wlll 

~ 
Do.1I1 TOTAL 

~ 
R...M:h 0II0t WIPhonta 2.100 2.'00 .. 5.'00' 

CGnarac. S.rvlce. • -); 
OJ 

AIIMInIIIr... .....1(1. ..... Acct .• c.nlrMla, 100 1.300 1,200 .00 4,200 

a-m PI ...................... 
n 
0 ~.,Ct ........ _11 .00 1,200 1,'00 

~ E4II ............. 10. .1.200 1,'00 
..... f .. 1.100 2.200 3,300 

c..tr ......... l .... 0 • 3.200 5.'00 1,200 100 11,100 

Suppl ••• 

... f! .... 

v... c... .... lCIInIn. BeIeSP .00 1.200 1.'00 

c..., ..... --- 'I' 150 300 ..... 210 210 420 

...... T .... 0 0 .1 • 1.200 0 3&0 2.520 

Trava' 

l ........... .,... 

lUI F.o 1,"00 1,"00 2.'00 
...... a FeN ,. DIem 2.500 2.500 5,000 

lece .... T, ...... 110 320 •• 0 

Crow .... DIem 240 4 .. 120 

R ..... eII T' .... pot .. 1Ion 310 360 120 

T,onoportaUon To'oI 0 0 710 .,100 3.1100 360 1.120 

~ . Page 2 
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