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Phyllis Tilson 
Piotrow hosts 

the Population 
Reports game at 

the PCS/PIP 
bo.oth. ICPD. 
Cairo. Egypt. 

This Was the Year 
of ... 
Women 

The empowennent of women came to 
the forefront of international attention in 
1994. PCS/PIP and many organizations in 
the field of population and development 
have been working in this area for many 
years. Publication of a Population Reports 
issue on women, Opportunities for 
Women Through Reproductive Choice 
(M-12), described lessons learned from 
years of programmatic activities in this 
area and pointed out new directions. A 
composite video, Competent Women, 

Caring Men: Images that Inspire, presented 
gender-related images from projects that 
PCS/PIP has supported in recent years. 

Unique approaches to emphasizing 
women's roles and needs were developed 
through PCS/PIP technical assistance in 
IEC in Bangladesh, the Philippines, 
Indonesia, Bolivia, and Ecuador. 

In Bangladesh, the Jiggasha approach 
won praise from a World Bank review of 
family planning projects. The report notes 
that Jiggasha "empowers women to make 



family planning decisions that were pre
viously undertaken without social support" 
(see Chapter 3). 

In the Philippines, the Department of 
Health and other organizations supported 
International Women's Day, March 8, 1994. 
The slogan "It's my tum" (AKO naman) 
reflected recognition that women need to 
put themselves first and overcome the ideal 
of martyrdom, seen as a virtue for Filipino 
women since Spanish colonial days. Activ
ities supported the concept of "The 
Woman Who Is Okay," who looks after 
her overall health; she does 
monthly breast self-exams, has :.:.:.:~:~ .. :: 

yearly Pap smears, does not 
smoke, plans her family, takes 
precautions against STDs and 
HIV infection, has pre- and 
post-natal checkups, and takes 
time to look after her personal 
needs. Widespread support 
from the government, non
governmental organizations 
(NGOs), and the commercial 
sector generated activities in 
more than 50 cities. TV, 
cinema, and radio ads 
informed women and men 
about events. In Metro Manila, 
some 20,000 people attended 
a four-hour entertainment pro
gram. The performers, all 
women, represented the best of the local 
entertainment industry. More than half of 
the budget for all activities carne from pri
vate sources, demonstrating that corpora
tions and private donors will support 
exciting health programs. 

In Indonesia, filming was completed on 
Alang-Alang (Wild Grass), a social drama 
promoting education for girls and small 
family size. It was written and directed by 
Teguh K:irya, one of Indonesia's foremost 
film directors. In 1992, he also directed 
Arak-Arakan (The ProceSSion), another 
PCSIPIP-backed social drama. Alang-Alang 
will premiere on Indonesian television in 
January 1995. 

In Ecuador, a daily 10-minute radio talk 
show debuted in October 1993. Entre Nasa
tras (Between Us) offered commentary, 
mterviews, and even songs and drama on 
many aspects of women's health and family 

planning. The program is one of the many 
innovations of the National lEC Techni
cal Committee of Ecuador's family plan
ning agenCies. Interspersed with 
entertainment, interviews with doctors and 
specialists clarify erroneous concepts and 
misinformation on women's health and 
sexuality, adolescence, family planning, 
and contraceptive methods. Entre Nosotras 
reached some 30,000 women, 18-25 years 
old, of lower socio-economic status in the 
urban and peri-urban areas of the capital 
city of Quito. 

In Bolivia, President Sanchez de Lozada 
launched the first National Reproductive 
Health Campaign in Bolivia's history on 
April 29, 1994. During launch ceremonies in 
La Paz, Bolivia's First Lady joined her hus
band in advocating women's choice in 
reproductive health. Sanchez de Lozada's 
new administration sees women's health as 
the cornerstone of its "Plan for the Accel
erated Reduction of Maternal and Peri-Natal 
Mortality." By including quality-of-life tar
gets like reduced maternal mortality (the 
highest in the western hemisphere) and 
reduced infant mortality on the national 
agenda, the new government openly posi
tioned reproductive health-birth spacing 
and family planning, pre- and post-natal 
care, breastfeeding, and unsafe abortions
in the service of maternaVchild survival. 
Dr. Phyllis Tilson Piotrow, of PCS/PIP, 
attended the launch and helped dissemi-
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nate campaign materials by pinning the 
official Salud Reproductiva logo pin on 
the president's lapel. 

Youth 
During FY94, peS/PIP began extensive 

youth activities in Kenya, the Philippines, 
and Peru. The Family Planning Associa
tion of Kenya (FPAK) got the Youth Ini
tiatives Project underway. This project will 
reach both youth and adult audiences (par
ents as well as policy makers) so that mes
sages and activities will be mutually 
reinforcing. Project directors, representing 
youth-serving organizations, cooperating 
agencies, and research organizations, 
examined findings from the previous year's 
IEe Youth Needs Assessment and planned 
activities. Thirty-seven focus group dis
cussions with youth and parents provided 
information used to design key messages 
and materials for both of these audiences. 
A National Drama Trainers workshop will 
help participants integrate the theme of 
adolescent sexuality into the National 
Music and Drama Festival competition. A 
related project in Kenya brought the highly 
successful Zimbabwean film More Time to 
Kenyan audiences. This project, too, is 
reaching young people and their parents 
and policy makers with the goals of delay
ing onset of sexual activity and reducing 
unwanted pregnancies, STDs, and AIDS 
for young people who do engage in sex. 

A television sitcom in the Philippines 
also aims to increase knowledge of respon
sible sexuality among youth audiences and 
their parents. The Enter-Educate Founda
tion is responsible for the project, which 
hopes to demonstrate to the Filipino enter
tainment industry, through the example 
of this TV program, that the enter-educate 
concept can be commercially viable. 

In Peru, APROPO's Los Tromes cam
paign, building on the success of the pre
vious year's Las Tromes campaign, has two 
intended youth audiences: lower- and 
middle-income young couples who 
already have one or two children and want 
to space or limit future births, and higher
income urban and peri-urban youth. The 
project will reinforce this audience's new 
social norms of pursuing education and 
careers before choosing to become sexu-

ally active, to marry, and to have children. 
In addition, a street theater approach by 
APROPO takes four different 15-minute 
vignettes to schools, technical colleges, 
and universities with messages about four 
different birth spacing methods and infor
mation about a counseling hotline. At the 
live performances, a hotline counselor is 
available following the vignettes; invari
ably, some 15% of the audience lines up 
to take advantage of the opportunity to 
ask questions on a one-on-one basis. 

National lEe Strategies 
National IEe strategies in place in some 

21 countries to which peS/PIP provides 
technical assistance are increasingly 
demonstrating their impact. Implementing 
an agreed-upon national strategy draws 
together formerly disparate organizations 
from the public, private, and 
NGO sectors. . ", •.•. ; ' •••. ,» 

Ba::fad~~~e:~~;~:d o:i1b!{V.f~~.~~lj/:elett~a). 
National lEe Strategy for.<~e'lT?(jS:~tipgq~.4r1JmefJf 

~~~~~~;~~i~; ti!~~~J~?ilii~]!tii 
~~~:(i£~:~~~~:h;!~) .... · .. ··~i~tit~~.'/;·:·. Iii .• ··., ·•· •.•• ·r;.;;I ..• ·.i;················ ..••... i!r.· •. · .•.•...• 
agencies have all endorsed":.;!·. ":.: i:<';:jjC .••. ,;';:.,.;'{; '.: 
and on which they have 
worked in such close collaboration. The 
strategy was over a year in the making, to 
ensure maximum participation of all par
ties. Over 100 representatives from the 
government, NGOs, private-sector agen
cies, and donors attended the workshop. 
Recommendations in the strategy include 
tailoring lEe messages for specific audi
ences with unmet needs, training field 
workers in interpersonal communication 
and counseling, and promoting their ser
vices more widely. peS/PIP is working in 
close cooperation with the World Bank to 
develop a detailed, three-phase imple
mentation strategy over a seven-year 
period, up to the year 2000. 

In late 1993, Bolivia's newly-elected 
democratic government placed communi
cation at the forefront of its four-year over
all health strategy and invited peS/PIP to 

JHU/PCS/PIP 1994 3 
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be a key advisor, using 
lessons learned in family 
planning to develop the 
objectives and the budget 
of its National Health Com
munication Strategy. As 
noted .above under 
"Women," Bolivia's Presi
dent and First Lady 
launched the National 
Reproductive Health Cam
paign in April. By June, 
results were already appar
ent: a dramatic 66% 

·<:Ci.i;;];/ .. /····· increase in clinic atten-
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dance in just three months. 
Analysis from both public and private 
family planning clinics showed that pre
campaign attendance (January through 
March) was 33,187 clients, while atten
dance during the campaign period (April 
through June) was 55,974 clients. 

NGOs 
FY94 has seen the increasingly impor

tant roles played by NGOs in all regions. 
Throughout the world, PCS/PIP projects 
worked with more than 110 NGOs. In 
Africa, key counterparts include the 
regional NGOs, CAFS (Center for African 
Family Studies) in Kenya and the CERPOD 
Media Network in Mali. CAFS has been 
updating and disseminating its Regional 
Health Communication Training Course in 
English and in French, while CERPOD con
tinues to expand its network of journal
ists and provide resources to help improve 
the quality and quantity of media coverage 
of population and development issues in 
nine countries of the Sahel. 

In Asia, NGOs in Bangladesh, Nepal, 
and the Philippines helped to mobilize 
collaborative efforts for communication 
projects. Local events and grassroots activ
ities have been the cornerstone of projects 
such as the Bangladesh Rural Communi
cation Program and the Jiggasha Replica
tion Plan. NGO health- and communi
cation-related organizations have formed 
crucial networks with government bodies, 
journalists, and others to carry out these 

two projects, research, and other activities 
and special events. 

In the Near East, a relatively new NGO, 
the Center of Arab Women for Training 
and Research (CAWTAR), based in Tunis, 
is joining forces with PCS/PIP to develop 
a documentary video on lower- and 
middle-class women who are community 
change agents. Related materials will allow 
use of the film throughout the Near East 
for discussion, educational, and advocacy 
purposes. 

In Latin America, the national repro
ductive health campaign in Bolivia draws 
on multiple NGO partners active in this 
process. Indeed, 16 public and private 
organizations collaborated through the IEC 
Group of the National Reproductive Health 
Program to produce the comprehensive 
design for an integrated mass media cam
paign and related activities. In Ecuador, 
the National IEC Technical Committee has 
become a model of inter-institutional suc
cess. This group has presented family plan
ning through different media venues and 
has creatively combined mass media, inter
personal communication, and media part
nerships. 

NGOs give voice to individuals through 
organizations they have formed at many 
levels, from the grassroots to national and 
even regional levels. Their perspectives 
and strength were a powerful force at the 
International Conference on Population 
and Development and will be equally 
important at the Fourth World Conference 
on Women in Beijing in September 1995. 

ICPO 
For PCS/PIP, as for many other organi

zations, the culmination of this eventful 
year was the International Conference on 
Population and Development (ICPD) in 
Cairo, Egypt, September 5-13,1994. 

Several PCS/PIP representatives 
attended the ICPD, including Phyllis 
Piotrow, Director of the Center for Com
munication Programs, Jose Rimon II, Pro
ject Director of the Population Communi
cation Services/Population Information 
Program, and three women from coun-



terpart organizations in Zimbabwe, Egypt, 
and Peru. PCS/PIP also sponsored jour
nalists from Bolivia, Ghana, the Philip
pines, and Turkey. 

The PCS/PIP team's purpose in attend
ing the ICPD was to support the UN's Pro
gramme of Action with regard to IEC issues 
and to collaborate with the US Govern
ment and other non-governmental orga
nizations, especially those working in the 
area of lEe. The importance of IEC pro
grams is mentioned throughout the Pro
gramme of Action. Nearly every chapter, 
under either Actions or Objectives, men
tions IEC (see sidebar, p. 6). 

PCS/PIP carried many communication 
strategies to the ICPD. By providing a wide 
range of communication activities, PCS/PIP 
succeeded in conveying a great deal of 
spoken, visual, and written information, 
and also in demonstrating how commu
nication can "work." These communica
tion components included the following: 

Presentations 
PCS/PIP co-sponsored a pre-conference 

briefing with the Population Reference 
Bureau for developing-country journalists 
at which Phyllis Piotrow presented "The 
Global Press in the Communication Rev
olution." Jose Rimon made two presenta
tions during the ICPD, "Men Are from 
Mars, Women Are from Venus: Male 
Involvement in Reproductive Health," and, 
as part of an AVSC forum, ''What's Next for 
Men? New Directions for Involving Men 
in Family Planning and Reproductive and 
Sexual Health." 

A video panel, "IEC Projects in Egypt, 
Zimbabwe, Peru, and Indonesia," chaired 
by Dr. Piotrow, included the videos: 
• Mass Media Makes a Difference, pre

sented by Mme. Sawsan EI Bakly, Direc
tor of Egypt's State Information Service 
IEC Center; 

• GATHER, presented by Florence 
Chikara, IEC Director, Zimbabwe 
National Family Planning Council; 

• Las Tromes, presented by Carola de 
Luque, Executive Director of APROPO 
in Peru; and 

• Alang-Alang, a 1S-minute 
"preview" version of this 
new Indonesian film on the 
education of girls, pre
sented by Jose Rimon. 

:E~:~n:;~~~;lj*ir4~?e} 
seven-day run, was co-hosted.; .••. dIAc;~~917,}' ..... 
by PCS/PIP and Population ... < 
Communications Interna- .............. ··;:Lt.·i;r;J····· 
tional (PCl). The festival 
showcased excerpts from over 40 films, 
TV soap operas, music videos, and docu
mentaries submitted by family planning 
and health organizations worldwide. Com
petent Women, Caring Men: Images That 
Inspire was premiered at the ICPD, shown 
both during the Festival and in a separate 
screening. As the title implies, this com
posite shows images of women making 
informed decisions about their own lives 
and of men involved in their families' lives, 
with both genders working to make their 
households good places to be for every
one. Patrick L. Coleman and Ron Hess 
arranged the sessions, together with PCI 
staff and counterparts. 

Videos about national programs in three 
countries where IEC technical assistance 
from PCS/PIP has played a major role were 
screened in presentations by representa
tives from those countries: 
• Bangladesh: An Emerging Success Story, 
• The Philippine Population Program, and 
• Egypt: Sharing the Vision. 

Exhibit Booths and Materials 
Booths at both the main Delegates' Hall 

and in the NGO forum allowed PCS/PIP to 
prOvide extensive information and attract 
participants interested in communication
related information and activities. Print 
materials displayed at the booths included: 
• The Delegates' Guide to Recent Puhlica

tions, compiled by a Cooperating Agen
cies' Working Group and disseminated 
both in advance of ICPD and at the Con
ference. 

JHU/PCS/PIP 1994 5 
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• Opportunities for Women Through 
Reproductive Choice (M-12) and Family 
Planning Lessons and Challenges: Making 
Programs Work 0-40), the most recent 
issues of Population Reports, and The 
Environment and Population Growth (M
ID) in Arabic. 

• Population Reports advocacy package 
"Family Planning Helps Everyone" 
(poster, slide card, and lapel buttons in 
English, French, Spanish, and Arabic) 

• POPLINE information package and 
SCOPE eXhibit; demonstrations of the 
POPLINE database and the SCOPE 

Greater public knowledge, understanding and 
commitment at all levels, from the individual to 
the international, are vital to the achievement 
of the goals and obiectives of the present Pro
gramme of Action. In all countries among all 
groups, therefore, information, education, and 
communication activities concerning popula
tion and sustainable development issues must 
be strengthened. 

strategic planning software, and a com
puter-based population quiz provided 
opportunities for delegates to learn and 
to have fun. 

The important language and positions 
adopted at the ICPD, with NGOs, PVOs, 
and governmental organizations working 
together, will serve to guide population 
and family planning activities in general, 
and information, education, and commu
nication activities in particular, into the 
coming decade. • 

Govemments, non-governmental organizations 
and the private sector should make greater and 
effective use of the entertainment media, 
including radio and television soap operas and 
drama, folk theater and other traditional media 
to encourage public discussion of important 
but sometimes sensitive topics related to the 
implementation of this Programme of Action. 

Chapter XI, Population, Development, and Education 
Excerpts from section on Population Information, Education, and Communication 
ICPD Draft Programme of Action 



Table 1-1 
Summary of Activities by Project Output Category 

COUNTRY 
NEEDS PROJECTS COUNTRY COUNTRY TECHNICAL 
ASSESSMENT UNDER PROJECTS PROJECTS ASSISTANCE 

REGION " PLANNING DEVELOPMENT (a) UNDERWAY (a) COMPLETED (b) VISITS 

CA-I (FY8~FY87) 
Africa 19 8 56 
Asia 4 3 17 
Latin America 6 12 22 
Near East 3 1 2 

Subtotal 32 K 97 (c) 

CA-2 (FY87-FY91) 
Africa 9 18 174 
Asia 5 19 85 
Latin America 1 18 70 
Near EastlNlS 3 21 87 

Subtotal 18 70 4f() 

CA-3 (FY91-93) 
Africa 3 11 13 15 95 
Asia 4 2 14 31 118 
Latin America 4 0 4 7 72 
Near East 6 1 10 15 49 

Subtotal 17 "iT 41 DB N 

TECHNICAL 
NEEDS COUNTRY PROJECTS ASSISTANCE 
ASSESSMENT UNDERWAY OR COMPlETED(b) VISITS 

Total Accomplished to Date 
CA-l 32 24 97 (c) 
CA-2 18 76 416 
CA-3 17 109 334 
Total C:i7 209 847 

(a) Current year (FY94) only 
(b) Final figures for country projects completed during CA-2 adjusted based on complete close out of CA-2 
(c) Does not include visits for country project development and support 
Cd) Number of countries receiving films or substantial amounts of materials 

OVERVIEW AND HIGHLIGHTS 

WORKSHOPS PROVISION OF 
AND FILMS AND 
CONFERENCES MATERIALS (d) 

24 36 
5 17 

21 23 
6 9 

5b 85 

81 27 
8 11 

14 28 
25 11 

128 77 

35 19 
22 8 
10 9 
19 14 
80 50 

WORKSHOPS FILMS AND 
AND SPECiAl 
CONFERENCES MATERIAL (d) 

56 85 
128 77 
86 50 

270 212 

JHU/PCS/PIP 1994 7 
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Table 1-2 
Status of Country Projects 

G4-2, FYB7-FY90, and CA-3, FY91-FY94 

PROJECT PERIOD OF APPROVED PERCENT PROJECT 
REGIoN/CoUNTRY NUMBER GRANTEE ACTIVITY BUDGET SPENT TITlE 

AFRICA: COJnpleted 

Regional AF-MAI-04 CERPOD 1992-94 $ 19,449 (b) Evaluation of AMPPF Project 

Regional AF-KEN-03 UR1NAlPEC 1987-88 5,436 (a) Model 1V Program on Family Planning 

Regional AF-KEN-06 UR1NAlPEC 1992 79,021 (b) UR1NA Fam. Health Broadcasting Proj. Phase N 

Regional AF-KEN-08 RIEA 1992-93 5,219 (b) Direct Mail Survey 

Regional AF-SEN-01 UR1NA 1984-88 164,350 (a) UR1NA Family Health Broadcasting Project 

Regional AF-SEN-02 UR1NA 1988-92 315,996 UR1NA Fam. Health Broadcasting Proj. Phase TIl 

Burkina Faso AF-BKF-01 MSWNS 1985-87 70,968 (a) IEC Development Project 

Burkina Faso AF-BKF-02 MOHSA 1987-90 185,000 (a) Burkina 1987-1989 IEC Program 

Cameroon AF-CAM-01 MOPH 1989-91 40,000 Child Spacing Promotion Project 

Cameroon AF-CAM-02 MOPH 1991-94 294,703 Child Spacing Promotion Project, Phase II 

Cameroon AF-CAM-03 MOPH 1994 145,558 Child Spacing Promotion Project, Phase III 

Chad AF-CHA-01 MOPH 1991-94 31,721 Family Well-Being Promotion Project 

Cote d'lvoire AF-NO-01 CERCOM 1987-89 44,243 (a) Pan-African Print Material Project 

Cote d'lvoire AF-NO-02 AIBEF 1990-94 283,397 Central Region Family Plarining Promotion Project 

The Gambia AF-GAM-01 GFPA 1989-91 34,500 Family Planning IEC & Training Materials 

The Gambia AF-GAM-02 GFPA 1992-94 13,760 (b) The Gambia FP Radio Promotion Project 

Ghana AF-GHA-02 NAFTI 1988-91 25,653 Nat!. Film & Television Inst. Video 

Ghana AF-GHA-01 MOH 1987-93 1,105,260 Ghana Health & Fam. Planning Info. Prog. 1987-89 

Kenya AF-KEN-04 FPAK 1988-89 10,170 (a) Community Based Training Materials 

Kenya AF-KEN-05 FPAK 1991-93 420,253 Provider & Client IEC Project 

Madagascar AF-MAD-Ol FISA 1990-94 116,850 (b) Young Adult Sexual Responsibility Project 

Madagascar AF-MAD-02 Min.Pop. 1990-94 62,000 (b) Population Promotion Project 

Mali AF-MAI-01 AMPPF 1985-88 47,630 (a) Family Planning IEC Project 

Mali AF-MAI-02 AMPPF 1990-94 47,275 Traditional and Modem Media to Promote FP 

Niger AF-NlR-Ol MOPH/SA 1987-90 106,944 (a) Niger Family Health IEC Project 

Tanzania AF-TAN-02 UMATI 1991 27,750 Family Planning KAP Survey 

Zimbabwe AF-ZIM-01 ZNFPC 1988-91 167,700 Male Motivation Project 

AFRICA. Underway 

Regional CAPS-MOU-Ol CAPS 1992-94 $ 71,927 (b) 80 Upgrading CAPS Communication Training Course 

Regional AF-MAI-03 CERPOD 1990-94 59,633 96 CERPOD Media Network Project 

Regional D&D MediaShare 1994-95 106,584 (b) 30 The Dubbing and Distribution Project 

Regional AF-MAQ-01 ZNFPC 1994-95 108,974 (b) 20 The MAQ Video Project 

Burkina Faso AF-BKF-03 MOHSA 1991-95 276,197 (b) 67 Family Planning/IEC Expansion Project 

Kenya AF-KEN-07 ICS 1992-95 274,963 (b) 85 Vasectomy Promotion Project 

Kenya AF-KEN-10 FPAK 1994-95 298,750 (b) 25 Kenya Youth Initiative Project 

Kenya AF-KEN-l1 FPAK 1994-95 837,231 (b) Provider-Client IEC Project - Phase II 

Kenya AF-KEN-12 DSRlTopi 1994-95 43,114 (b) 65 More Time Project 

Kenya AF-KEN-13 FPAK 1994-96 284,000 (b) 10 FP Logo Launch Project 

Tanzania AF-TAN-01 MOWHED 1990-95 371,126 74 Family Planning Communication Project 

Uganda AF-UGA-01 FPAU 1992-95 298,937 (b) 95 Family Planning Promotion Project 

Zimbabwe AF-ZIM-02 ZNFPC 1991-94 157,825 (b) 90 Communication for Method Expansion _ 

AFRICA: Under Development 

Regional CAPS-MOU-02 CAFS 1995-96 $ 153,840 CAPS Center for Excellence Project 

Regional AF-MAI-05 CERPOD 1995-96 200,000 CERPOD Communication Project 
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OVERVIEW AND HIGHLIGHTS 

Table 1-2-continued 

PROJECT PERIOD OF APPROVED PERCENT PROJECT 
REGION/cOUNTRY NUMBER GRANTEE ACTIVITY BUDGET SPENT TITlE 

Regional AF-ZIM-05 ZNFPC/PATH 1995-96 163,473 Post-Abortion Counseling Training Video 

Regional AF-TAN-01 MOHIHED 1995-96 110,799 Promoting FP Through Women's Social Networks 

Benin AF-BEN-01 MOH 1995 37,482 FP/IEC Needs Assessment 

Ethiopia AF-ETH-01 MOH 1995 88,761 National IEC Strategy/Project Design 

Haiti AF-HAI-01 INSHAC 1994-96 (b) 112,000 Happy and Healthy Baby Promotion 

South Africa AF-SAF-01 1995 70,961 National IEC Needs Assessment and Strategy 

Tanzania AF-TAN-03 MOHIHED 1995-96 319,155 Green Star Project 

Zambia AF-ZAM-01 MOH 1995-99 174,072 Family Planning Services Project 

Zimbabwe AF-ZIM-03 ZNFPC 1995 63,140 Zimbabwe Male Motivation Campaign 

ASIA: Comple~ 

Bangladesh AS-BAN-01 MOHFP 1989-90 $ 233,239 National Folk Singing Program 

Bangladesh AS-BAN-03 PIACT/BAN 1988 4,225 Visual Literacy Study 

Bangladesh AS-BAN-04 ACPR 1989 4,579 Review Field Office Internal Control System and 
Procedure 

Bangladesh AS-BAN-05 ADFILM 1989-90 27,458 BOLA TARA FP Film 

Bangladesh AS-BAN-06 PIACT/BAN 1990 2,243 Field Workers Motivational Guide 

Bangladesh AS-BAN-07 Mitra & Assoc 1990 14,931 Upazila Baseline Survey 

Bangladesh AS-BAN-08 Mitra & Assoc 1992-93 18,113 (b) Upazila Follow-up Survey 

Bangladesh AS-BAN-09 URC 1992-93 20,687 (b) National FP/MCH IEC Strategy 

Bangladesh AS-BAN-lO URC 1992-93 10,276 (b) Study of Journalists Needs and Interest 

India AS-IND-01 SIET 1991-92 5,100 IEC Booklets for Health Workers 

India AS-IND-02 SMITA 1991-92 17,138 (b) Nazariya Film Project 

India AS-IND-03 ORG 1991-92 19,450 (b) Situation Analysis Research 

Indonesia AS-INO-Ol TVRI 1992-93 75,000 (b) Population/Environment Television Films 

Indonesia AS-INO-02 SRI 1992-93 31,900 (b) Evaluation of Population/Environment TV Films 

Nepal AS-NEP-01 FP/MCH 1984-86 44,425 (a) Print Materials Development 

Nepal AS-NEP-02 COMMAT 1984-86 20,581 (a) Film Spots for Cinema Halls 

Nepal AS-NEP-03 DORC 1984-86 5,182 (a) Financial Mgm't of Print Materials Project 

Nepal AS-NEP-04 NSC 1990-91 18,946 (b) Materials Adaptation 

Nepal AS-NEP-05 New Era 1992-93 13,387 (b) Radio Listenership Study 

Nepal AS-NEP-06 Reel Images 1992-94 10,352 (b) Training Videos for Village-based Program and 
Counseling 

Nepal AS-NEP-07 VaRG 1993-94 8,609 (b) Process Evaluation for Village-based Project 

Pakistan AS-PAK-01 DRB 1990-91 10,000 (b) FGDs and Interviews to Investigate FP Decision-
Making 

Pakistan AS-PAK-02 R-Lintas 1991-92 163,862 (b) Family Welfare Media Campaign 

Pakistan AS-PAK-03 PTV 1991-92 125,365 (b) Social Drama Project 

Pakistan AS-PAK-04 DRB 1991-92 28,000 (b) Family Welfare Media Campaign Viewer lmpact 
Evaluation 

Pakistan AS-PAK-05 AFTAB 1991-92 7,325 (b) Family Welfare Media Campaign Service Providers/ 
Client Impact and Evaluation 

Pakistan AS-PAK-06 Filmmakers 1993 66,731 (b) FP Docudrama Project 

Pakistan AS-PAK-07 R-Lintas 1993 222,070 (b) Media Campaign and Field IEC 

Pakistan AS-PAK-08 PTV 1993 114,000 (b) TV Social Drama Campaign 

Philippines AS-PHI-Ot PCF 1987-90 130,840 Male FP Motivators in Farmer Organization 

Philippines AS-PHI-02 PCF 1987-90 355,465 Multimedia Campaign for Young People 

Philippines AS-PHl-03 PCF 1987-90 63,299 FP Program for the Industrial Sector 

Philippines AS-PHI-04 FPOP 1988-90 50,000 Improved IEC Strategies to Increase FP Acceptance 
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OVERVIEW AND HIGHLIGHTS 

Table 1-2-continued 

PROJECT PERIOD OF APPROVED PERCENT PROJECT 
REGIONICOUNTRY NUMBER GRANTEE ACTIVITY BUDGET SPENT TITLE 

Philippines AS-PHI-05 AMEC 1988-90 50,000 AMEC Population Communication Project 

Philippines AS-PHI-06 PCF 1990-92 78,532 Project Heartline 

Philippiines AS-PHI-07 JFMH 1990-92 52,500 IEC Post-Partum FP and Breastfeeding 

Philippines AS-PHI-08 DOH 1990-91 49,494 Pangasinan Integrated IEC Project 

Philippines AS-PHI-09 FPOP 1990-91 77,557 Radio Bombo Project in Iloilo 

Philippines AS-PHI-10 PCF 1990-91 53,653 Inform. SelV. for Decision Makers and the Media 

Philippines AS-PHI-ll Campaigns 1990-91 43,400 Development of IEC Materials for the DOH 

Philippines AS-PHI-12 Consumer Pulse 1991 23,178 Values & Lifestyles Research 

Philippines AS-PHI-13 TRENDS 1991 23,208 FGD Research 

Philippines AS-PHI-14 Raya Media 1991-92 18,250 (b) Print Materials Development 

Philippines AS-PHI-15 PNGOC 1990-91 14,955 E-E Preparations & Monograph 

Philippines AS-PHI-16 GR Creative 1991-92 55,100 (b) Enter-Educate Conference 
Management 

Philippines AS-PHI-17 WMCFI 1992-93 8,860 (b) 1V Series on MCH 

Philippines AS-PHI-18 Consumer Pulse 1992 39,176 (b) FGD Research for SelV. and Info. Providers 

Philippines AS-PHI-22 Campaigns 1993-94 919,298 (b) National Communication Campaign 1993 

Philippines AS-PHI-23 Consumer Pulse 1993-94 67,431 (b) NCC-93 Research 

ASIA: Underway 

Bangladesh BAN-ACO-Ol ACO 1991-95 $150,331 (b) 30 Local Communication Organization 

Bangladesh AS-BAN-ll FPSTC 1993-94 107,158 (b) 50 Jiggasha Replication Program 

Bangladesh AS-BAN-12 AVCOM 1993-94 38,720 (b) 90 Jiggasha Training Videos 

Bangladesh AS-BAN-13 Mitra 1993-94 19,163 (b) 95 Jiggasha Baseline Survey 

Bangladesh AS-BAN-14 Mitra 1994 15,000 15 Media Srudy 

India AS-IND-04 lMA 1992-95 230,891 (b) 25 IMA Logo Project 

India AS-IND-05 SRI 1994 20,432 75 Imaging Mapping Survey 

India AS-IND-06 MCN 1994-95 100,903 15 Medical Communication Network 

Indonesia AS-INO-03 BKKBN 1993-95 163,625 15 International Training Program 

Indonesia AS-INO-04 Inter-film 1994 14,000 70 Social Drama 

Nepal AS-NEP-08 VaRG 1994-95 34,334 10 Media and Family Planning SUlVey 

Philippines AS-PHI-19 EEF 1993-94 120,000 (b) 20 Enter-Educate 1V Sitcom 

Philippines AS-PHI-20 PLCPD 1993-94 101,000 (b) 40 PLCPD Advocacy Project 

Philippines AS-PHI-21 EEF 1993-94 300,000 (b) 50 Philippines Population/Environment Film 

ASIA: Under Development 

Indonesia AS-INO-05 IDI 1994 $ 13,920 ObselVation Srudy Tour 

Philippines AS-PHI-24 POPCOM 1994-95 289,446 Population Advocacy - Phase I 

lATIN AMERICA: Completed 

Regional LA-MEX-08 FFI 1987-88 $ 34,700 (a) Technical Assistance to CREA 

Regional LA-MEX-09 FFI 1988-89 142,691 (a) Communication for Young People II 

Regional LA-MEX-lO lIC 1988-90 109,500 (a) Evaluation of CYPP II 

Bolivia LA-BOL-02 CIES 1990-91 54,826 Clinic Promotion for Indigenous People 

Bolivia LA-BOL-03 CONAPO 1990-91 24,600 Building Support for a Population Policy 

Bolivia LA-BOL-04 PROSALUD 1992-93 30,000 (b) 25 Strategic Planning in Comm. for Santa Cruz 

Bolivia LA-BOL-05 CIES 1991 60,889 (b) NRHP IEC Print Materials 

Bolivia LA-BOL-06 CIES 1992-93 19,407 Evaluation of IEC Print Materials 

Bolivia LA-BOL-07 CIES 1993 15,091 Outreach Work in AIDS Prevention 
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OVERVIEW AND HIGHLIGHTS 

Table 1-2-continued 

PROJECT PERIOD OF APPROVED PERCENT PROJECT 
REGION/cOUNTRY NUMBER GRANTEE ACTIVITY BUDGET SPENT TInE 

Bolivia IA-BOL-08 Hospital 1993-94 43,000 Marketing Hospital San Gabriel 
San Gabriel 

Bolivia IA-BOL-09 PER 1993 10,000 NRHP Audiocassettes for Buses 

Bolivia IA-BOL-ll CIES 1993-94 15,932 Promotion for Clinic Women 

Brazil IA-BRA-02 ABEPF 1987-88 19,789 (a) AIDS Manual for Family Planning Workers 

Brazil IA-BRA-03 PRO-PATER 1988-90 303,354 (a) Mass Media Vasectomy Promotion 

Colombia IA-COL-02 Pub. Toro 1987 17,300 (a) Research Phase of Comm./Marketing Project 

Colombia IA-COL-03 PROFAMILIA 1989-90 106,741 (a) Mass Media Prom. Temp. Methods North Coast 

El Salvador IA-ELS-Ol GAMMA 1989-90 96,262 (a) Eva!. of FP Mass Media Campaign in El Salvador 

El Salvador IA-ELS-02 CENCAP 1989-90 203,139 (a) Motivators' Training Project 

Guatemala IA-GUA-Ol APROFAM 1987-92 39O,0l6 Regional Video Production Center (CREA) 

Mexico IA-MEX-06 IIC 1987 55,620 Evaluation Research Program of the CYPP 

Mexico IA-MEX-07 FFI 1987-88 49,500 Comic Book Development Project 

Mexico IA-MEX-ll FFI 1989 18,075 Design of Prototype Comic Book Series 

Mexico IA-MEX-12 AMIDEM 1989 5,000 Communication Module for IMSS staff 

Mexico IA-MEX-13 MEXFAM 1990-91 20,844 Audience Research in Chiapas - Phase I 

Mexico IA-MEX-14 GAMMA 1990-91 6,000 (b) Research Assistance to MEXFAM 

Mexico IA-MEX-15 MEXFAM 1993-94 183,042 Multimedia in Chiapas, Phase II 

Peru IA-PER-Ol MOH 1988-89 78,215 FP Workers in Pilot AIDS Prevention Campaign 

Peru IA-PER-02 Gredna Landolt 1994 13,464 Graphic Design of Print Materials 

lATIN AMERICA: Underway 

Regional IA-PER-03 Universidad 1994 $ 12,996 Data Collection for SCOPE 
de Lima 

Bolivia IA-BOL-I0 Encuestas 1993-95 55,800 KAP National Probability Survey of FP 
y Estudios 

Bolivia IA-BOL-12 Grey Bolivia 1994-95 280,000 Multimedia Campaign 

Ecuador IA-ECU-01 Centauro 1994-95 20,000 Soap Opera Scripts Development 

NEAR EAST!NEW INDEPENDENT STATES: Completed 

Regional NE-EGY-11 CDC 1990-92 $110,000 TV Sodal Drama 

Regional NE-EGY-12 RadaResearch 1990-91 10,022 Research for The Family House 

Regional NE-JOR-02 MEMRC 1990-91 12,782 Research for The Family House 

Regional NE-MOR-06 LMS 1990-91 10,0l8 Research for The Family House 

Egypt NE-EGY-Ol CDC 1988 12,548 TOT Workshop Face-to-Face Communications 

Egypt NE-EGY-02 CDC 1988-89 33,242 Technical Assistance to Egyptian FP Organizations 

Egypt NE-EGY-03 CDC 1988-89 14,300 Training Video on Effective FP Counseling 

Egypt NE-EGY-04 CSI 1988-89 16,516 CSI Promotional Campaign 

Egypt NE-EGY-05 SPAAC 1988-90 20,283 Technical Assistance to Egyptian FP Organizations 

Egypt NE-EGY-06 CDC 1988-91 157,454 Technical Assistance to Egyptian FP Organizations 

Egypt NE-EGY-07 SPAAC 1989 43,618 Technical Assistance to Egyptian FP Organizations 

Egypt NE-EGY-08 CSI 1988-92 18,078 CSI Promotional Campaign 

Egypt NE-EGY-09 TEAMMISR 1989-91 22,612 Tech. Assist. in Training to Egyptian FP Organ. 

Egypt NE-EGY-lO SPAAC 1990-91 30,372 Technical Assistance to SIS and Other AgenCies 

Egypt NE-EGY-13 EJMDA 1990-91 15,296 TA and Training to CSI & FP Organizations 

Egypt NE-EGY-14 CDS 1991-92 12,755 (b) Training for FP Service Providers 

Egypt NE-EGY-15 AI-Ahram 1991-92 8,434 (b) Baseline Research for And the Nile Flows On 

Egypt NE-EGY-16 2 Stars & Eagle 1992-93 18,982 (b) 72 Production of Videomagazine on FP for MOH 
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OVERVIEW AND HIGHLIGHTS 

Table 1-2-continued 

PROJECT PERIOD DF 
REGION/COUNTRY NUMBER GRANTEE ACTIVITY 

Egypt NE-EGY-17 CDS 1992-93 

Egypt NE-EGY-18 AI-Ahram 1992-93 

Morocco NE-MOR-Ol LMS 1989-91 

Morocco NE-MOR-02 CLIP 1989 

Morocco NE-MOR-03 MOPH 1990 

Morocco NE-MOR-04 MOPH 1990-92 

Morocco NE-MOR-05 Medias Conseil 1990-92 

Sudan NE-SUD-Ol U. Khartoum 1985-89 

Turkey (c) NE-TUR-Ol TFHPF 1987-89 

Turkey NE-TUR-03 ZCF 1988-89 

Turkey NE-TUR-04 TFHPF 1990-91 

Turkey NE-TUR-05 TFHPF 1991-92 

Yemen NE-YEM-Ol MOl 1990-91 

Kazakhstan NE-KAZ-02 BRIF 1994 

Kyrgyzstan NE-KYR-02 RCPO 1994 

Uzbekistan NE-UZB-01 Expert 1993 

Uzbekistan NE-UZB-04 Expert 1994 

NEAR EAST/NEW INDEPENDENT STATES: Underway 

Regional NE-WAFAI-01 Wafai & 1993-95 
Associates 

Egypt EGY-CDS-Ol CDS 1993-94 

Egypt NE-EGY-19 Pyramid 1994 

Morocco MOR- ALCO 1994 
ALCO-01 

Morocco NE-MOR-07 MOPH/DPES 1993-95 

Oman NE-OMN-01 Promotarget 1994 

Kazakhstan NE-KAZ-01 Totem 1994-95 

Kyrgyzstan NE-KYR-01 Pyramid 1994-95 

Uzbekistan NE-UZB-02 Expert 1994-95 

Uzbekistan NE-UZB-03 Flamingo 1994-95 

NEAR EAST/New Independent States: Under Development 

Tunisia TUN- CAWTAR 
CAWTAR-01 

(3) 'Ibis project was completed under CA-2. 
(b) This project Sbrted under CA-3. 

1994 

APPROVED PERCENT 
BUDGET SPENT 

38,652 (b) 50 

25,461 (b) 

61,806 

1,091 

2,000 

82,864 

5,000 

25,083 

231,637 

32,607 

45,000 

157,291 (b) 

2,500 (b) 

5,304 

i3,215 

5,964 

10,486 

$ 289,898 

10,177 

8,379 

37,028 

116,471 (b) 52 

28,346 

23,892 

22,752 

41,484 

7,249 

$ 8,450 

PROJECT 
TITLE 

Training in IEC 

Professional and Technical Services in Data 
Collection 

lEC Program Development 

FP Print Materials Development 

Mohammedia Seminar Report 

FP Training and Communication Project 

Logo Devel. for FP Training & Comm. Project 

Print Materials on Family Health 

Turkish Family Planning Campaign 

Evaluation of Multimedia Campaign 

Pre-Production Activities for the Blue House 
Campaign 

The Blue House Campaign 

Production of FP booklet 

Reproductive Health Qualitative Research 

Reproductive Health Pretesting 

Reproductive Health Qualitative Research 

Reproductive Health Qualitative Research 

Technical Assistance to PCS/PIP Regional Projects 

Arabic Translation of Population Reports Issue M-I0 

Production of ICPD video "Sharing the Vision: 
Egypt's Family Planning Experience" 

TA to MOH Bridging Project 

FP IEC Bridging Project 

Birth Spacing Project 

Reproductive Health TV and Radio Spots 

Reproductive Health TV and Radio Spots 

Reproductive Health Qualitative Research 

Reproductive Health TV and Radio Spots 

Arab Women Speak Out Regional Coordination 
Meeting 

(c) For the peri<Xl1987-1992, work in Turkey W'dS administered under the Asia Division of PCS/PIP for reasons of culture and language but reported under the Near East/Eastern Europe 
Division for re-J.SOOS of USAID classification. 

12 JHU/PCS/PIP 1994 



Cameroon's family planning logo, appearing in provinces throughout the country 

Africa 
Family planning communication blos

somed throughout Africa during FY94 with 
ongoing support and technical assistance 
from PCS/PIP. Following upon and nur
tured by formative research, strategy 
design, and institution building, Informa
tion, Education, and Communication (lEC) 
activity was highly visible in Burkina Faso, 
Cameroon, Chad, Kenya, Madagascar, Mali, 
Tanzania, and Uganda. Regional activities 
for FY94 included the Maximizing Access 
and Quality (MAQ) Training Video Pro
ject, the Centre for African Family Studies 
(CAPS) Communication Curricula Project, 
utilization of the enter-educate approach 
to promote sexual responsibility among 

adolescents in Madagascar, Cote d'Ivoire, 
and Cameroon, and the continued sup
port of family planning programs through 
the research center in Centre d'Etudes et 
de Recherche sur la Population pour Ie 
Developpement (CERPOD). 

Mass media is assuming a larger role in 
family planning promotion throughout 
Africa. Family planning messages have 
reached Africans through radio soap 
operas, TV and radio spots, radio game 
shows, songs, music videos, feature films, 
and radio/TV press coverage of national 
events, all focusing on the importance of 
family planning. In addition, PCS/PIP con
tinued to explore creative IEC strategies 



that capitalize upon the talents, innova
tions, and unique traditions and cultures of 
its host countries. In Mali, PCS/PIP helped 
to reinforce the expertise of the Mali Asso
ciation for the Protection and Promotion of 
the Family (AMPPF) in promoting tradi
tional channels such as social drama, the
ater, and song (also captured on video) 
to spread family planning messages 
throughout the country. Innovative IEC 
strategies flourished in Burkina Faso, 
where the government's family planning 
multimedia campaign encompassed not 
only media but also health, sports, and 
arts sectors. The airwaves carried family 
planning drama throughout much of the 
eastern region with Tanzania's very enter
taining and dramatic radio soap opera Zin
duka and Uganda's mini-drama Konoweka, 
which aired in three languages. 

Disseminated through a variety of chan
nels, family planning messages of FY94 
have concentrated on youth and male 
involvement. Youth-oriented materials 
such as comic books, music videos, t-shirts, 
and songs were a major feature of the cam
paigns in Madagascar, Cameroon, and Cote 
d'lvoire. In Kenya, adolescent sexuality 
has been addressed creatively during a 
workshop with the National Drama Festi
val to integrate appropriate messages into 
dance, verse, and drama competitions. 
This will be complemented by radio, TV, 
and print promotions stressing the impor
tance of communication between parents 
and their children. Male involvement ini
tiatives in Kenya included three TV spots 
featuring testimonials by satisfied men and 
women promoting vasectomy to potential 
acceptors and their wives, as well as live 
radio and TV talk show interviews star
ring couples satisfied with their choice of 
a family planning method. In Zimbabwe, 
a country with one of the most success
ful family planning programs in sub
Saharan Africa, PCS/PIP continues to work 
with the Zimbabwe National Family Plan
ning Council (ZNFPC) to promote the use 
of long-term methods and to institution
alize some of the most well-received male 
motivation activities within ZNFPC. These 
are activities that could be replicated in 
other countries. In Uganda, trainers, com
munity-based distributors, and fieldwork-

ers were trained in male motivation tech
niques using interpersonal communica
tion and counseling skills as tools, while 
in Tanzania, a research study on spousal 
communication was conducted and an 
audiocassette was developed and pretested 
using data from the research. 

Research continues to be both the 
foundation and follow-up of all PCS/PIP
assisted IEC programs and training. 
Results of mass media campaigns have 
been encouraging in terms of behavior 
change. In Mali, 40% of the men and 20% 
of the women who heard the family plan
ning songs said that they took some 
family planning action, and 75% of the 
men who heard the songs discussed 
family planning with their wives. In 
Cameroon, 93% of those surveyed were 
exposed to family planning messages in 
the mass media campaign; of those, 43% 
discussed family planning, 35% intended 
to use family planning, 19% went to a 
family planning clinic, and 7% followed 
the clinic's advice. In Zimbabwe, the most 
recent male motivation campaign evalua
tion shows that 10% more men and 21% 
more women spoke to their spouses about 
family planning after having been exposed 
to campaign materials. Moreover, couple 
years of protection for all methods 
increased approximately 3()O/o over the nine 
months of the campaign. 

Used in conjunction with mass media 
campaigns, national family planning logos 
are a creative means of unifying public 
and private sector family planning activi
ties by creating one easily identifiable 
visual image for family planning. Logos 
publicize, legitimize, and promote the idea 
of family planning and also identify the 
specific sites where services and supplies 
can be found. FY94 saw the promotion of 
the Green Star logo in Tanzania, the Yellow 
Flower logo in Uganda, an& the Sign of 
Health and Happiness in Cameroon, 
adding to many PCS/PIP-sponsored logos 
in Africa. The new Kenya logo is due in 
FY95. Communicated through radio, video, 
TV, and print, these appealing images pro
vide a constant reminder that family plan
ning is readily available. 



_______________________________________________________________________________ AFRICA 

Essential to the success of every mass 
media campaign and logo launch is col
laboration. PCS/PIP has continued to foster 
collaboration between the public and pri
vate sector, utilizing the talents of the latter 
to produce high quality visuals and elec
tronic media materials. Throughout Burk
ina Faso, Cameroon, Kenya, Madagascar, 
Mali, Tanzania, and Uganda, projects have 
joined with advertising agencies, produc
tion houses, and well-known musicians 
and celebrities to produce radio and TV 
spots, televised dramas, videos, songs, 
music videos, posters, pamphlets, bill
boards, flipcharts, and leaflets. Similarly, 
the role of project staff is important in 
coordinating media production with useful 
technical tools that complement the media 
element, such as the guide created to com
plement the popular Ivoirian feature film 
for youth, Yajaman. This discussion guide 
serves as a valuable tool to help trainers, 
teachers, and health professionals rein
force family planning messages through 
interpersonal communication. 

Teamed with promoting collaboration 
between the public and private sectors, 
PCS/PIP has advanced collaboration 
between JHU and cooperating agencies 
(CAs) on many projects. For instance, the 
Academy for Educational Development 
(AED) has been a major player in the 
development of state-of-the-art communi
cation training manuals for the Centre for 
African Family Studies (CAFS). Close col
laboration with Service Expansion and 
Technical Support (SEATS) meant that, as 
communication materials were produced, 
SEATS assured distribution to newly open
ing service sites. 

The development of partnerships and 
human resources are prominent factors in 
institution capacity building as evidenced 
by PCS/PIP's work in Tanzania, Uganda, 
and Kenya. In Tanzania, Ministry of 
Health/Health Education Division and 
Family Planning Association of Tanzania 
(UMA TI) staff have attended a variety of 
PCS/PIP-sponsored workshops in strate
gic management, health communication 
strategy, audience research, and formative 
evaluation. PCS/PIP has also assisted the 

Uganda Family Planning Promotion Pro
ject in vastly improving its capacity to 
lead national lEC campaigns and train
ing programs, as well as in building the 
capabilities of local research organiza
tions to conduct baseline and follow
up research. Likewise, PCS/PIP has 
assisted in developing the Family Plan
ning Association of Kenya's (FPAK) insti
tutional capabilities through its 
implementation ofIEC activities. FP AK, 
in turn, has encouraged collaboration 
and participation from other major 
family planning organizations through
out Kenya. 

Family planning IEC activity will 
flourish throughout Africa for much of 
FY95 with new projects being initiated 
in Ethiopia, Zambia, and Senegal. In 
each of these countries, PCS/PIP will 
assist in developing and implementing 
national lEC strategies and conducting 
formative and baseline research. Unfor
tunately, in Burundi political instability 
has interrupted previously planned 
efforts to establish collaboration among 
ministries and NGOs involved in mater
nal and child health/family planning. 
Hopefully, political stability will return 
to this country to permit the develop
ment and implementation of family 
planning IEC activities. 

Modern faniily planning methods are 
well known in much of Africa even 
though they are not well utilized. In 
previous years IEC activities have 
focused on improving the image of 
modern family planning methods and in 
training and promoting family planning 
providers. This year's activities have 
focused on spreading family planning 
messages through a wide variety of 
channels to audiences in distant regions. 
In the coming year PCSIPIP will con
tinue to monitor the prevailing winds 
of change in audience attitudes, opin
ions, and actions. By evaluating the 
impact of ongoing campaigns and activ
ities' and the changing social and eco
nomic environments, PCS/PIP will be 
able to help design and implement 
timely and effective lEC activities. 
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AFRICA REGIONAL 
CERPOD Media Network 
Regional Project AF-MAI-03 

PROJECT GRANTEE 
The Center for Applied Research on Population and Development (CERPOD-Centre d'Etudes 
et de Recherche sur la Population pour Ie Developpement) 

PROJECT DURATION 
November 1, 1990-August 31, 1994 

PROJECT BUDGET 
$43,590 

PROJECT OBJECTIVES 
To increase the quality and quantity of media coverage devoted to population and devel
opment issues in nine Sahelian countries: Senegal, The Gambia, Cape Verde, Guinea Bissau, 
Mauritania, Mali, Burkina Faso, Niger, and Chad. 

SPECIAL FEATURES 
Expanded media coverage of family planning and population issues that results from the 
project will enhance Sahelian leaders' appreciation of the relationship between population 
growth and development. 

PRINCIPAL FV94 ACTIVITIES 
During FY94, CERPOD worked with a network of Sahelian journalists and accomplished 
the following: 
• Held a journalism contest and an award ceremony to promote excellence in journalism. 

One of the winning articles dealt with the need to involve men in family planning pro
grams and the other delineated the effects of a growing population on the shrinking 
available resources in the Sahel. 

• Broadcast/published the contest entries received on population issues. 
• Prepared evaluation instruments of the CERPOD Media Network Project. 

FUTURE DIRECTIONS 
During FY95, JHU/PCS/PIP will assist CERPOD to develop a regional information/docu
mentation center. The new regional center will make POPLINE, Population Reports, and 
PCS project activity reports accessible to a regional audience. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JRU/PCS/PIP Program Officer Claudia Vondrasek provided one week of technical assistance . 

• 



___________________________________________________________________________ AFRICA 

AFRICA REGIONAL 
Maximizing Access and Quality Training Video Project 
Special Project 

PROJECT DURATION 
May 1, 1994-February 1, 1995 

PROJECT BUDGET 
$107,642 

PROJECT OBJECTIVES 
To improve the quality of care and access to family planning services in Africa by: (1) 
increasing family planning service providers', supervisors', and policy makers' awareness 
of the many barriers, both medical and non-medical, that clients experience when seek
ing family planning services, and (2) helping service providers learn how to eliminate bar
riers and adopt practices and behaviors that will attract and retain family planning clients. 

SPECIAL FEATURES 
The interactive training video will use dramatic style and humor to illustrate the most fre
quent barriers facing clients as they attempt to access family planning services. The video, 
to be accompanied by a users' guide, will be produced by an independent filmmaker 
based in Harare, Zimbabwe, in collaboration with the Zimbabwe National Family Planning 
Council (ZNFPC) with input from advisors in other English-speaking African countries. 

PRINCIPAL FV94 ACTIVITIES 
• Conducted literature review. 
• Formed MAQ advisory group with representatives from over 10 countries. 
• Contracted producer to develop treatment and script and to shoot video. 
• Completed treatment. 

FUTURE DIRECTIONS 
• Develop script based on treatment. 
• Shoot video. 
• Develop users' guide to accompany video. 
• Pretest video and users' guide with MAQ advisory groups throughout Africa. 
• Finalize video and guide based on pretest results. 
• Disseminate video and guide to pertinent organizations. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
. No in-country technical assistance took place during FY94. • 
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AFRICA REGIONAL 
Communication Curricula: A Project with the Centre for African 
Family Studies (CAFS) 
Regional Project AF-CAFS-MOU 

PROJECT DURATION 
July 1, 1992-December 31, 1994 

PROJECT BUDGET 
$142,848 

PROJECT OBJECTIVES 
To help CAFS standardize, update, and document their Regional Health Communication Train
ing Course. 

PRINCIPAL FY94 ACTIVITIES 
.• Pretested the updated health communication course curriculum and the participant work

book in English and French. 
• Finalized and produced the training manual and participant workbook in English and 

French. 

FUTURE DIRECTIONS 
• Disseminate the manuals and workbooks to CAFS trainers. 
• Develop a new Memorandum of Understanding for future collaborations to begin in 

early 1995. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Program Officer Sharon Rudy, consultant Berengere de Negri, and 
CAFS Program Officers Macharia Kiruhi, A. Akinwande, and Y. Drabo provided seven 
weeks of technical assistance .• 

AFRICA REGIONAL 
Using The Enter-Educate Approach For Sexual Responsibility 
Technical Assistance 

PROJECT DURATION 
August 1993-0ctober 1994 

PROJECT BUDGET 
$230,058 

PROJECT OBJECTIVES 
To produce, distribute, and promote one audiocassette and three music videos in French 
that promote sexual responsibility among adolescents. 

PRINCIPAL FY94 ACTIVITIES 
• Investigated production facilities in Cote d'Ivoire and France. 
• Reviewed songs from AF-CAM-03 and AF-MAD-01 for inclusion in the cassette. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Corinne Shefner proVided one week of technical assistance . 

• 
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AFRICA REGIONAL 
MediaShare: African Family Planning Films and Videos 
Dubbing and Distribution 
Technical Assistance 

PROJECT DURATION 
October 1, 1993-September 30, 1994 

PROJECT BUDGET 
$119,728 

PROJECT OBJECTIVES 
To increase the quantity of information about family planning, population, and health 
issues being disseminated throughout Africa. The project will accomplish this by working 
with dubbing and distribution specialists to voice-over, duplicate, and disseminate African 
video productions to African countries. 

SPECIAL FEATURES 
In recent years, many high-quality family planning and population-related videos and films 
have been produced in Africa. Unfortunately, they often are not seen Widely in Africa due 
to language and distribution barriers. This project addresses the problem by making mate
rials created in Africa available to a wider African audience. 

PR.INCIPAL FY94 ACTIVITIES 
• Voiced-over and re-titled the folloWing three videos in French: 

Dangerous Numbers, a drama produced in Ghana. 
Together We Cam, a Ghanaian documentary on an innovative communication campaign. 
Challenges in AIDS Counseling, a training video produced in Zambia. 

• Translated Yajaman, a drama on youth and sexuality produced in Cote d'Ivoire, into 
English. 

• Finalized the translation for the Challenges in AIDS Counseling discussion guide. 
• Designed video covers for each of those four videos. 
• Created print materials to promote the videos as "MediaShare." 
• Established archiving, ordering, and distribution system through PCS/PIP 

Media/Materials Collection . 
• Formulated a distribution plan that includes mass mailing through Population Reports 

and partnerships with US and Africa-based video distributors. 

FUTURE DIRECTIONS 
• Advertise the first four MediaShare videos through Population Reports and distribute 

them through Population Reports and partner distributors. 
• Voice-over to French, English, or Swahili several more videos and distribute them. 
• Formalize relationship with URTNA Programme Exchange Centre and a US-based video 

distributor to disseminate MediaShare videos. 
• Develop and! or translate discussion guides to accompany the videos. • 
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BURKINA FASO 
Family Planning lEe Expansion Project 
Country Project AF-BKF-03 

PROJECT GRANTEE 
The Ministry of Health and Social Action/Directorate of Family Health (MOHSA) 

PROJECT DURATION 
September 1, 1991-July 15, 1995 

PROJECT BUDGET 
$276,197 

PROJECT OBJECTIVE 
To contribute to an increase in the use of modem family planning methods in Burkina Faso 
by improving and extending information on family planning in the fifteen provinces cov

.ered by the project. 

SPECIAL FEATURES 
Activities, outputs, and materials produced under this project are being replicated under 
similar projects sponsored by the World Bank and UNFPA in the fifteen other provinces 
of the country. 

PRINCIPAL FV94 ACTIVITIES 
• Published mini-evaluation of the radio series Boanga. 
• Radio series Boanga was commercially re-broadcast. 
• Launched multimedia family planning campaign including participation of media, sports, 

and arts sectors. Included TV & radio spots, live theater presentations, bicycle race, and 
free family planning services. 

• Elicited co-financing of provincial family planning campaign by other donors operating 
in Burkina Faso. 

FUTURE ACTIVITIES 
• Campaign activities driven by the Caravan de Fatouma participatory theater production 

will continue throughout the country. 
• Final campaign project evaluation will take place in four provinces. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Claudia Vondrasek and consultant David Awasum provided 
eight weeks of technical assistance. The accounting office of BACOMA, a Burkina Faso-based 
firm under contract with PCS/PIP, provided project financial management support to the 
MOHSA .• 
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CAMEROON 
Childspacing Promotion Project: Phase Two 
Country Project AF-CAM-02 

PROJECT GRANTEE 
The Directorate of Family and Mental Health/Ministry of Public Health 

PROJECT DURATION 
March 1, 1991-February 28, 1994 

PROJECT BUDGET 
$294,703 

PROJECT OBJECTIVES 
To increase overall awareness of modern family planning methods by at least 50%, and to 
increase attendance by women at family planning service delivery sites by at least 25% in 
all ten provinces. 

SPECIAL FEATURES 
Following a small logo launch in the capital, the popularity of logo launches grew as the 
campaign moved through five provinces, each province presenting theater, dance, music, 
speeches, stands, and contests. 

PRINCIPAL FV94 ACTIVITIES 
• Installed billboards and clinic signs. 
• Produced an accounting procedures manual to be used by project management. 
• Distributed print materials, including posters and leaflets, developed for logo launches. 
• Conducted final impact evaluation. 
• Conducted research on "Using Social Networks (Tontines) For Family Planning Com

munication," "Image of Norplant Users," and "Tontines' Social Network Analysis." 
• Re-recorded the family planning theme song. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officers Claudia Vondrasek and Elizabeth Thompson Seriemitsos, 
Senior Program Evaluation Officer Miriam Jato, and Senior Research Assistant Ariane van 
der Straten provided 13 weeks of technical assistance .• 
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CAMEROON 
Childspacing Promotion Project: Phase Three 
Country Project AF-CAM-03 

PROJECT GRANTEE 
The Directorate of Family and Mental Health/Ministry of Public Health 

PROJECT DURATION 
February 1, 1994-]une 30, 1994 

PROJECT BUDGET 
$145,558 

PROJECT OBJECTIVES 
To improve the quality and quantity of client and provider infonnation at family planning 
service delivery sites and to increase the number of new and continuing family planning 
clients attending family planning service delivery sites in the public and private sectors. 

SPECIAL FEATURES 
Phase III activities were cut short due to the close-out of the USAID/Cameroon mission; 
however, print materials were distributed to the provincial contraceptive distribution cen
ters so that they could be integrated into the national cost-recovery system. 

PRINCIPAL FY94 ACTIVITIES 
• Conducted a two-week materials development workshop. 
• Produced and broadcast four TV spots, four radio spots, and a music video. 
• Produced and distributed two comic leaflets, a Norplant flipchart, audiocassettes with a 

family planning song, and campaign materials. 
• Produced and installed billboards and clinic signboards in the remaining five provinces. 
• Conducted a national mass media campaign. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCS/PIP Program Officers Claudia Vondrasek and Elizabeth Thompson Serlemitsos and 
PATH consultant Lynne Cogswell provided 14 weeks of technical assistance .• 
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CHAD 
Family Well-Being Promotion Project 
Country Project AF-CHA-01 

PROJECT GRANTEE 
The Ministry of Public Health of Chad, Maternal and Child Health/Family Well-Being Unit 
CSMI/BEF-Cellule de Sante Maternelle et Infantile/Bien Etre Familiale) 

PROJECT DURATION 
August 1, 1991-March 30, 1994 

PROJECT BUDGET 
$28,000 

PROJECT OBJECTIVES 
To motivate couples to use existing family planning services. This goal will be achieved 
by improving the quality of family planning counseling and interpersonal communication 
among family planning service providers and by developing effective family planning print 
and radio materials. 

SPECIAL FEATURES 
A rural radio program featuring discussions with the public on family planning. Radio 
sketches, magazines, and spots were produced to encourage couples to use family plan
ning. 

PRINCIPAL FV94 ACTIVITIES 
• Produced and broadcast five radio spots, eight radio magazines, two sketches, and two 

songs in Chadian Arabic, French, and Sara with Chadian National Rural Radio and the 
Sarh Rural Radio stations in N'Djamena and Sarh. 

• Printed and distributed three posters on the advantages of family planning and one all-
methods leaflet in two languages. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Elizabeth Thompson Serlemitsos proVided one week of tech
nical assistance. • 
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COTE D'IVOIRE 
North Central Region Family Planning Information Project 
Country Project AF-IVO-02 

PROJECT GRANTEE 
lvoirian Association for Family Welfare (AIBEF), Abidjan 

PROJECT DURATION 
January 1990-June 1994 

PROJECT BUDGET 
$293,397 

PROJECT OBJECTIVES 
To improve the counseling and interpersonal communication skills of service providers 
and social workers, to promote positive attitudes toward sexual responsibility among 
school-going adolescents, and to increase attendance by women of reproductive age at family 
planning clinics and social centers in the project area. 

SPECIAL FEATURES 
The youth component of the project sets the stage for future youth-oriented family plan
ning/lEC activities in Cote d'lvoire. The experience of collaborating with commercial, pri
vate-sector agencies for the prodUction of campaign materials and the youth video provides 
AIBEF with the capability to develop and oversee future collaborative activities. 

PRINCIPAL FY94 ACTIVITIES 
• Distributed 34 copies of Ycifaman, a video for television broadcast, to other Franco

phone countries through URTNA. It was also translated into English and dubbed for 
distribution in Anglophone Africa. 

• Printed a discussion guide on Yafaman to be used with school youth with regard to mes
sage comprehension and retention. 

• Finalized the training-of-trainers (TOT) manual in interpersonal communication and 
family planning counseling, and conducted a TOT for service providers. 

FUTURE DIRECTIONS 
The project came to an end in FY94. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCS/PIP Program Officer Corinne Shefner proVided one week of technical assistance . 

• 
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ETHIOPIA 
Developing Strategic Options for lEe 
Technical Assistance 

PROJECT OBJECTIVE 
To conduct a population information, education, and communication (lEC) needs assess
ment and develop strategic options for family planning IEC activities for the proposed 
Essential Services in Health for Ethiopia (ESHE) project. 

PRINCIPAL FY94 ACTIVITIES 
• Visited Ethiopia and met with representatives from donor, governmental, and non

governmental organizations to assess the current state of IEC in Ethiopia. 
• Made recommendations to USAID regarding how the proposed ESHE project could 

assist both governmental and non-governmental agencies in family planning IEe. 

FUTURE DIRECTIONS 
If requested by USAID, PCS/PIP will develop and implement the first phase IEC project in 
1995. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Deputy Project Director Philippe Langlois and Senior Program Officer Sharon 
Rudy provided six weeks of technical assistance .• 
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THE GAMBIA 
Family Planning Radio Drama Promotion Project 
Country Project AF-GAM-02 

PROJECT GRANTEE 
The Gambia Family Planning Association (GFPA) 

PROJECT DURATION 
July 1, 1992-July 31, 1994 

PROJECT BUDGET 
$13,760 

PROJECT OBJECTIVES 
To increase the number of women visiting family planning clinics by 2()o/o over the life of 
the project and to increase the number of women who discuss family planning with their 
husbands. This was accomplished primarily through a weekly radio drama series and radio 
spot announcements, as well as the use of outdoor advertising on buses and bus shelters. 

SPECIAL FEATURES 
By broadcasting episodes with family planning themes in three additional local languages, 
the popular Fakube jarra radio soap opera reached an even larger audience than previ
ously under this second project. Advertisements promoted Fakube jarra and family plan
ning services on a bus shelter at the entrance to Banjul and on six buses that run throughout 
The Gambia. An ongoing survey at clinics assesses source of referral for new clients. 

PRINCIPAL FY94 ACTIVITIES 
• Developed new family planning scripts for the long-running Fakube jarra radio drama 

series and begal:). broadcasting them in five local languages. 
• Aired a series of five spot announcements that directed listeners to services, encouraged 

male participation, and dispelled rumors about family planning. 
• Mounted four advertisements that promote the Fakube jarra series and reinforce its 

themes on six buses. 
• Maintained 12 Fakubejarra radio listening groups and held a family planning quiz com-

petition with members of those groups. . 
• Constructed a family planning bus shelter at the entrance to Banjul that promotes Fakube 

jarra and directs travellers to service delivery sites. 
• Collected 10 months of data from new acceptors of family planning to assess source of 

referral and interviewed listening group members to test their recall of project messages. 

FUTURE DIRECTIONS 
The Family Planning Radio Drama Promotion Project ended in July 1994. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer William Glass provided one week of technical assistance. • 
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KENYA 
In-Country Office 
Technical Assistance 

PROJECT OBJECTIVES 
To provide technical assistance and in-country backstopping to ongoing PCS/PIP projects, 
and to develop new IEC projects that contribute to an increase in contraceptive preva
lence and reduce fertility in Kenya. 

PRINCIPAL FY94 ACTIVITIES 
• Provided technical assistance to the Provider and Client IEC Project, the Vasectomy Pro

motion Project, the Youth Initiatives Project, the National IEC Survey Project, and the More 
Time Film Project. 

• Recruited and hired a Program Officer, Dr. Emily Obwaka, to assist with project back
stopping. 

• Represented PCS/PIP in meetings and seminars with other organizations active in the pop
ulation and family planning fields. 

• Developed concepts for new activities including the Provider and Client lEC Project 
Phase II and the National Family Planning Logo Launch Project. 

FUTURE DIRECTIONS 
Strengthen and publicize a resource library of print and electronic materials, including 
POPUNE on CD-ROM, in the Nairobi office. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Resident Advisor Dan Odallo and Program Officer Emily Obwaka provided 
ongoing technical assistance. Africa Division Chief Opia Mensah Kumah provided one 
week of technical assistance. • 
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KENYA 
Provider and Client IEC Project 
Country Project AF-KEN-05 

PROJECT GRANTEE 
The Family Planning Association of Kenya (FPAK) 

PROJECT DURATION 
March 1, 1991-June 30, 1994 

PROJECT BUDGET 
$765,560 

PROJECT OBJECTIVES 
To improve the capability of clinic providers and community-based distributors to proVide 
accurate and motivating information about modem family planning methods to clients and 
potential clients, to increase the number of client visits to service proViders, to increase the 
proportion of clients who continue using modem methods for at least one year, and to foster 
better collaboration among Kenyan organizations involved in family planning lEC activities. 

SPECIAL FEATURES 
The project established and was directed by an lEC working group with members from more 
than 10 organizations, including the Ministry of Health. It was coordinated by the National 
Council for Population and Development and implemented by FP AK. 

PRINCIPAL FY94 ACTIVITIES 
• Conducted a final impact evaluation and held a seminar to disseminate findings. 
• Translated The Reference Handbook for Community Based Distributors into Swahili; 

printed and distributed 5,000 copies. 
• Developed a video docudrama entitled Haki Yako, which documents Phase I of the 

Project. 
• Developed the first cut of a video describing contraceptive methods for family planning 

clients, entitled Your Choice. 
• Reprinted and distributed copies of three method-specific leaflets and two posters. 
• Conducted an evaluation of CBD trainers. 
• Aired 76 episodes of the radio soap opera Kuelewana ni Kuzungumza (Swahili for 

"Understanding Comes from Discussion"). 
• Conducted 39 focus group discussions to determine words or symbols that people asso

ciate with family planning. 

FUTURE DIRECTIONS 
• Continue to produce and broadcast the radio soap opera and spots. 
• Reprint leaflets and posters. 
• Conduct refresher training of CBD trainers. 
• Develop and produce a guide to help service providers use lEC material. 
• Oversee the development, distribution, and launching of a national family planning logo 

to identify the locations of services and information under a new project. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU!PCS!PlP Africa Division Chief apia Mensah Kumah, Senior Program Officers Cheryl 
Lettenmaier and Sharon Rudy, Program Officers Corinne Shefner and Michael Blake, Senior 
Program Evaluation Officer Young Mi Kim, and consultants Debbie Gachuhi, John Riber, 
and Cliff Olson prOVided 20 weeks of technical assistance in addition to ongoing techni
cal assistance provided by Resident Advisor Dan Odallo. • 
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KENYA 
Vasectomy Promotion Project 
Country Project AF-KEN-07 

PROJECT GRANTEE 
Innovative Communications Systems (ICS) 

PROJECT DURATION 
February 1, 1992-January 31,1995 

PROJECT BUDGET 
$274,963 

PROJECT OBJECTIVES 
To promote awareness, approval, and adoption of vasectomy as an acceptable method of 
contraception among couples who have completed their families, and to improve the accu
racy and availability of vasectomy information provided by doctors and nurses at both pri
vate and public health facilities. 

SPECIAL FEATURES 
The activities under this project will work in concert with and complement a concurrent 
A VSC-funded project, also coordinated by ICS, aimed at improving the quality of vasectomy 
counseling and services and the expansion of vasectomy service delivery sites. 

PRINCIPAL FY94 ACTIVITIES 
• Launched a multimedia vasectomy promotion campaign. 
• Developed radio, television, poster, and newspaper advertisements in Swahili and Eng

lish. 
• Developed and disseminated a Swahili vasectomy booklet. 
• Conducted orientations for Family Planning Private Sector (FPPS) trainers, Family Plan

ning Association of Kenya (FPAK) staff, Christian Association of Kenya (CHAK) clinic 
providers, and Population Health Services providers to update health care providers on 
vasectomy and provide information on referrals for additional vasectomy-related infor
mation. 

• Developed a project monitoririg system for five sentinel sites (Nairobi, Mombasa, Nyeri, 
and two sites in Kakamega), including source of referral and casual inquiries forms. 

FUTURE DIRECTIONS 
• Continue a multimedia campaign for urban men promoting vasectomy services at seven 

selected clinics. 
• Evaluate impact of multimedia campaign. 
• Disseminate evaluation results and lessons learned. 

FY94IN-COUNTRV TECHNICAL ASSISTANCE 
JHU/PCS/PIP Africa Division Chief Opia Mensah Kumah, Senior Program Officer Cheryl Let
tenmaier, Research and Evaluation Officer Karusa Kiragu, Program Officer Michael Blake, 
and Program Assistant Carol VanHulzen provided four weeks of technical assistance .• 
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KENYA 
Youth Initiatives Project 
Country Project AF-KEN-1 0 

PROJECT GRANTEE 
The Family Planning Association of Kenya (FPAK) 

PROJECT DURATION 
Apri11994-June 1995 

PROJECT BUDGET 
$298,750 

PROJECT OBJECTIVES 
To increase the knowledge of policy makers and community leaders about the conse
quences of unwanted pregnancies, STDs, and HIV/AIDS among Kenyan youth; to encour
.age them to support and advocate for appropriate sexuality education, counseling, and 
services for youth; to increase the knowledge of adolescents about the consequences of 
irresponsible sexual activity; to encourage youth not yet sexually active to postpone the 
onset of sexual activity; and to foster communication between youth and parents about sex
uality issues. 

SPECIAL FEATURES 
A Project Advisory Committee (PAC) with representatives from youth-serving organiza
tions, cooperating agencies, and research organizations will provide policy and manage
ment guidance. 

PRINCIPAL FV94 ACTIVITIES 
• Held the first Directors' Orientation Meeting to disseminate findings from the IEC Youth 

Needs Assessment and to discuss project activities, the role of the Project Advisory Com
mittee, and key issues facing Kenyan youth today. 

• Designed, conducted, analyzed, and reported on 37 focus group discussions with ado
lescents and parents. 

• Conducted a "Message and Materials Design" workshop to disseminate research results, 
design key messages, and develop materials for youth and parents. 

• Conducted a "National Drama Trainers" workshop for the National Music and Drama 
Festival to integrate the theme of adolescent sexuality into this year's national competition. 

• Conducted a one-week "Message Design" workshop for the advocacy component of the 
project to review research findings and design a message content strategy and draft mate
rials for policy makers. 

• Established a system to monitor media coverage of youth issues. 
• Conducted a literature review on reproductive health of youth in Kenya. 

FUTURE DIRECTIONS 
• Conduct in-depth interviews with national, district, and community-level leaders that 

examine their attitudes towards, and knowledge of, youth reproductive health issues. 
• Deliver advocacy-related presentations to policy makers and community leaders. 
• Produce a video and an audiocassette based on dramas at the national drama contest. 
• Develop a television variety show featuring a mini soap opera, music and drama per

formed by youth groups, and a discussion hosted by a presenter popular with youth. 
• Develop leaflets on issues related to pregnancy, STDs and HIV / AIDS, managing boy-girl 

relationships, and parent-child communication. 

FV94IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Program Officer Cheryl Lettenmaier, Research and Evaluation Officer 
Karusa Kiragu, Program Assistant Carol VanHulzen, and PATH consultant Margot Zim
merman provided nine weeks of technical assistance. • 
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KENYA 
The National lEe Situation Survey 
Country Project 

PROJECT COLLABORATOR 
The National Council for Population and Development 

PROJECT DURATION 
July 1, 1994-December 15, 1994 

PROJECT BUDGET 
$228,000 

PROJECT OBJECTIVES 
To provide benchmark data on which a number of new IEC activities will be evaluated. 
These include the Youth Initiatives Project and the Provider and Client Project (Phase II). 
The survey will also provide data for assessing ongoing IEC projects such as the Vasectomy 
Promotion Project and Phase I of the Provider and Client Project. It will assess the popu
lation's media patterns and will act as a quasi post-enumeration survey for the 1993 Kenya 
Demographic and Health Survey. Major topics covered include AIDS awareness, image of 
providers, interpersonal communication, abortion, family planning awareness, behavior, and 
source of information. The study is being conducted by NCPD in collaboration with the 
Central Bureau of Statistics (CBS), and with technical assistance from PCS/PIP. It is being 
implemented in 37 districts which comprise over 90% of the country's population. The 
survey will have a sample of about 6,400 respondents including husband-wife respon
dents, adolescent-parent pairs, and adolescents. 

SPECIAL FEATURES 
The IEC Situation Survey represents perhaps the largest survey project PCS/PIP has under
taken to date and is the first of its kind in Kenya. Because of its carefully constructed ques
tionnaire, it will provide important information about a wide variety of reproductive health 
behaviors in Kenya. It will also be the testing ground for the IEC module that will be incor
porated into future Demographic and Health Surveys. A preliminary report is expected by 
December, to allow immediate application to program planning. The final report is expected 
in early 1995. 

PRINCIPAL FY94 ACTIVITIES 
• Designed the study. 
• Hired and trained over 300 field staff including the interviewers, supervisors, and 

coordinators. 
• Contracted an accounting firm to oversee the funds . 
• Developed, pretested, and translated the survey instruments into eight languages. 
• Interviewed almost 6,400 adults and young people in more than 35 districts. 
• Recruited and trained 36 individuals to enter the data; data entry was completed in 

less than two weeks. 

FUTURE DIRECTIONS 
Research staff is currently developing a monograph of the results. A dissemination semi
nar is planned for June 1995 in Kenya. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Research and Evaluation Officer Karusa Kiragu provided eight weeks of tech
nical assistance. Senior Research Assistant Robert Foreman provided three weeks of addi
tional technical assistance. • 
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KENYA 
More Time 
Country Project AF-KEN-12 

PROJECT DURATION 
June 1994-December 1994 

PROJECT BUDGET 
$43,114 

PROJECT OBJECTIVES 
• To increase the proportion of youth who 1) know that they are at risk for unwanted preg

nancies, STDs, and AIDS when they engage in unprotected sex, 2) plan to delay the 
onset of sexual activity, and 3) can negotiate boy-girl relationships without resorting to 
sex; 

• To increase the proportion of parents who have talked with their adolescent children about 
. responsible sexuality; 
• To increase the proportion of young people who know where to find reproductive health 

and other counseling services; and 
• To increase the proportion of policy makers who support and advocate for programs that 

make reproductive health counseling and services available to adolescents. 

SPECIAL FEATURES 
PCS/PIP purchased the rights in Kenya to the film More Time, which was produced in Zim
babwe by Media for Development Trust. Kenya Attorney General Amos Wako presided over 
the premiere night activities, which also featured the attendance of Prudence Katomeni, the 
teenage star of the film. 

PRINCIPAL FV94 ACTIVITIES 
• Screened More Time at theaters in Nairobi, Mombasa, Malindi, Nakuru, Kisumu, and 

Embu, and subsequently distributed 200 copies of the video to youth centers and schools. 
• Topi Communications, a public relations finn, promoted the film. 

FUTURE DIRECTIONS 
• Continue to show the film to youth groups throughout Kenya. 
• Develop and distribute a discussion guide to accompany the film. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Resident Advisor Dan Odallo provided ongoing technical assistance. • 
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MADAGASCAR 
Young Adults Sexual Responsibility Project 
Country Project AF-MAD-Ol 

PROJECT GRANTEE 
Fianakaviana Sambatra (FISA-Madagascar Family Planning Association) 

PROJECT DURATION 
December 1, 1990-March 31, 1994 

PROJECT BUDGET 
$128,422 

PROJECT OBJECTIVES 
To increase the knowledge of young adults regarding sexual responsibility and to improve 
young women's attitudes about modem family planning. 

SPECIAL FEATURES 
This project focused on young men and women and promoted sexual responsibility in 
schools by developing youth-oriented materials such as video clips, comic strips, and T
shirts. The project also included a training component to provide FISA with the expertise 
to carry out successful family planning IEC interventions in the future. 

PRINCIPAL FY94 ACTIVITIES 
• Produced and distributed two posters, three leaflets, three comic strips, one music video

clip, T-shirts, and banners. 
• Produced 100 contraceptive kits containing samples and information materials for edu

cators and health workers. 
• Produced a motivational video for clinic waiting rooms and two slide shows for FISA ani

mators. 

FUTURE DIRECTIONS 
Madagascar IEC project activities ended with project close-out in March 1994. Many family 
planning IEC activities will be absorbed by the bilateral population support (APPROPOP) 
project. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP did not provide in-country technical assistance in FY94. • 
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MADAGASCAR 
Population Promotion Project 
Country Project AF-MAO-02 

PROJECT GRANTEE 
Secretariat of State for Population, Ministry of Economy, Planning, and Social Welfare (for
merly the Ministry of Population) 

PROJECT DURATION 
December 1, 1990 - March 31, 1994 

PROJECT BUDGET 
$52,100 

PROJECT OBJECTIVES 
To contribute to an increase in the acceptance of family planning among the population 
.in general and among young adults in particular through a coordinated effort involving gov
ernmental and non-governmental Malagasy institutions. 

SPECIAL FEATURES 
This project complemented the existing FISA project (AF-MAD-Ol) by expanding the cur
riculum of the National Youth and Popular Education School to include modules on con
traceptive methods. The project included a consensus building workshop in FY93 which 
brought together all key players in family planning including the Ministry of Health, FISA, 
and the Ministry of Population to create a national family planning strategy and logo. AF
MAD-02 also included sponsorship of a radio theater play competition. 

PRINCIPAL FV94 ACTIVITIES 
• Conducted a radio play contest which received 548 entries. 
• Finalized a national family planning logo. 
• Pretested and produced over 10,000 leaflets. 
• Erected 201 billboards. 

FUTURE DIRECTIONS 
Madagascar IEC project activities ended with project close-out in March 1994. Many family 
planning IEC activities will be absorbed by the bilateral population support (APPROPOP) 
project. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP did not provide in-country technical assistance in FY94. • 
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MALI 
Traditional and Modern Media to Promote Family Planning 
Country Project AF-MAI-02 

PROJECT GRANTEE 
The Mali Association for the Protection and Promotion of the Family (AMPPF-Association 
Malienne pour la Promotion et Protection de la Famille) 

PROJECT DURATION 
March 1, 1990-February 28, 1994 

PROJECT BUDGET 
$47,275 

PROJECT OBJECTIVES 
To strengthen AMPPF's institutional IEC capacity at central and regional levels to promote 
utilization of family planning services among couples of reproductive age. The project 
reinforced AMPPF's growing expertise in using social dramas to convey family planning mes
sages. 

SPECIAL FEATURES 
The project brought the topic of family planning out of the realm of the taboo by explor
ing the subject through theater, songs,. television, and radio. It included broadcast of tele
vision spots addressing men, a logo launch ceremony publicizing the location of AMPPF 
services, and the installation of the new national family planning logo on service sites in 
Bamako. 

PRINCIPAL FY94 ACTIVITIES 
• Produced clinic- and community-based intervention evaluation reports. 
• Held a dissemination seminar of evaluation results . 
• Produced two family planning billboards for Bamako. 

FUTURE DIRECTIONS 
The project activities were completed, as scheduled, on February 28, 1994. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Research and Evaluation Officer Tom Kane and Program Officer Clau
dia Vondrasek provided three and one-half weeks of technical assistance. • 
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TANZANIA 
Laying The Foundation: Family Planning lEe 
Country Project AF-TAN-01 

PROJECT GRANTEE 
The Health Education Division (HED) of the Ministry of Health 

PROJECT DURATION 
October 1, 1990-December 31, 1994 

PROJECT BUDGET 
$532,744 

PROJECT OBJECTIVES 
To increase the proportion of women of childbearing age who favor family planning, know 
about modem family planning methods, and practice family planning; to increase the 
-number of people seeking family planning services from Ministry of Health facilities; and 
to improve the quality of information provided by family planning service providers. 

SPECIAL FEATURES 
The project will improve the visibility of family planning services and the availability of cor
rect information about modern family planning methods through the distribution of illus
trative print materials at clinics and dispensaries. An entertaining radio program incorporating 
family planning information will reach many men and women who do not usually attend 
health facilities. 

PRINCIPAL FV94 ACTIVITIES 
• Continued the National Family Planning Logo Campaign through radio, print media, bill

boards, and word of mouth. Logo adopted and used by all major family planning orga
nizations. 

• A traditional theater troupe developed nine radio spots and a 52-episode radio soap 
opera, ZINDUKA!, which aired twice weekly. 

• Revised radio program and spots based on results of twenty focus group discussions. 
• Produced and distributed nationally over 2,469,000 copies of four posters and four dif-

ferent leaflets. -
• Pretested and piloted an audiocassette program that promotes couple communication. 
• Designed a research study on couple communication. 
• Collected and analyzed content of four major daily and weekly newspapers for family 

planning, AIDS, STDs, and population topics. 
• Planned and implemented a final evaluation KAP survey and a clinic study in six eval

uation areas. 

FUTURE DIRECTIONS 
The project will analyze the final evaluation information, draft a report, and hold a meet
ing to disseminate results. In addition, PCS/PIP will conduct research on couple commu
nication. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Africa Division Chief Opia Mensah Kumah, Senior Program Officer Sharon 
Rudy, Senior Program Evaluation Officer Miriam Jato, Program Officer Elizabeth Thomp
son Seriemitsos, and Financial Officer Nancy Henningsen provided 23 weeks of technical 
assistance. • 
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TANZANIA 
The Green Star Project 
Country Project AF-TAN-03 

PROJECT GRANTEE 
The Health Education Division (HED) of the Ministry of Health 

PROJECT DURATION 
Phase I - November 15, 1994-July 15, 1995 
Phase II - July 16, 1995-December 15, 1996 

PROJECT BUDGET 
Phase I - $319,115 
Phase II - $379,818 

PROJECT OBJECTIVES 
To increase the visibility, acceptance, and continued use of family planning services and 
modem methods by 1) increasing the number of couples who use family planning to space 
births (by 25%) and limit births (by 10%), 2) increasing the number of new clients (by 30%), 
and 3) increasing the quality and quantity of information and counseling given by service 
providers. Secondary project goals are to increase the percentage of youth who report 
postponing premarital sexual relations or practicing protected sexual relations and to 
improve the climate of public support for family planning. 

SPECIAL FEATURES 
The project will use AF-TAN-Ol's evaluation results to revise key messages and print mate
rials and to create new episodes of ZINDUKA!, a popular radio drama. A national family 
planning logo promotion campaign is the centerpiece of the Green Star Project. 

PRINCIPAL FY94 ACTIVITIES 
Conducted a "Health Communication" workshop for HED and other persons doing family 
planning IEC in Tanzania resulting in increased lEC knowledge, lEC skills, and improved 
collaboration among family planning organizations. 

FUTURE DIRECTIONS 
In calendar year 1994, the Green Star Project staff will conduct an lEC working retreat, a 
meeting on print distribution, and a "Message Design/Media Planning" workshop, and will 
begin implementation of a national campaign to promote the family planning logo with key 
messages. The radio program will continue with revised messages, and the project will 
purchase and deliver project equipment. 

FY94 IN-COUNTRY TECHNICAL 
ASSISTANCE 
JHU/PCS!PIP Training Division Chief Ben
jamin Lozare and Africa Division Program 
Officer Elizabeth Thompson Serlemitsos 
provided seven weeks of technical assis
tance to the project. • 
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UGANDA 
Uganda Family Planning Promotion Project (UFPPP) 
Country Project AF-UGA-01 

PROJECT GRANTEE 
Family Planning Association of Uganda (FPAU) 

PROJECT BUDGET 
$518,040 

PROJECT DURATION 
July 1, 1992-August 31, 1994 

SPECIAL FEATURES 
The national Yellow Flower logo was promoted as the symbol of family planning. Two hun
dred twenty-one fieldworkers and community-based distributors were trained in group 

. presentation and male motivation techniques. Radio spots and drama programs dispelled 
rumors about contraception and encouraged couple communication. A leaflet used testi
monials from satisfied users to convey method-specific information. A wide variety of print. 
materials, including billboards, clinic signs, flyers, stickers, badges, and posters, directed 
clients to services while promoting the logo. 

PRINCIPAL FY94 ACTIVITIES 
• launched the Yellow Flower logo at a national celebration as part of a public relations 

effort that included press conferences, radio programs, print advertisements, feature arti
cles, and family planning songs and skits. 

• Aired radio spot announcements and a mini-drama series entitled Konoweka on Radio 
Uganda in three languages; established a radio monitoring system. 

• Produced billboards, badges, posters, t-shirts, stickers, and clinic Signboards that pro
moted the new logo and directed clients to services; distributed a family planning meth
ods leaflet. 

• Trained trainers, CBDs, and fieldworkers in counseling and male motivation techniques. 
• Conducted an impact evaluation survey and a clinic exit interview survey. 
• PCS/PIP received a subcontract to provide technical assistance in health communication 

from Pathfinder International under the new bilateral project. 

FUTURE DIRECTIONS 
The Uganda Family Planning Promotion Project formally ended in August 1994. However, 
plans to capitalize on the achievements of AF-UGA-01 in the succeeding USAID-funded 
communication program have already been formulated. For instance, the Delivery of 
Improved Services for Health (DISH) project will continue many of the logo promotion and 
radio campaign strategies begun under UFPPP. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Africa Division Chief Opia Mensah Kumah, Program Officer Danielle Baron, 
Research and Evaluation Officer Karusa Kiragu, and PAm consultant Carol Hooks provided 
11 weeks of technical assistance .• 
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ZIMBABWE 
Communication Support for Family Planning Method Expansion 
(Male Motivation Phase II) 
Country Project AF-ZIM-02 

PROJECT GRANTEE 
Zimbabwe National Family Planning Council (ZNFPC) 

PROJECT DURATION 
October 1, 1991-September 30, 1994 

PROJECT BUDGET 
$157,825 

PROJECT OBJECTIVES 
To improve the family planning counseling and interpersonal communication skills of 
clinic-based health workers and CBn agents, and to increase the number of men who 
choose long-term and permanent contraception to limit their family size. 

SPECIAL FEATURES 
• Emphasis has been placed on cost recovery and fundraising to partially finance campaign 

activities. 
• Clinic data were used to measure the impact of the campaign. 

PRINCIPAL FV94 ACTIVITIES 
• Finalized 20-minute GAlliER counseling video. 
• Conducted follow-up surveys to measure effectiveness of a multimedia male involvement 

campaign in three cities and two rural areas. 

FV94IN-COUNTRV TECHNICAL ASSISTANCE 
JHU!PCS/PIP Senior Program Evaluation Officer Young Mi Kim and Program Officer Corinne 
Shefner provided five weeks of technical assistance. Consultant John Riber proVided 19 weeks 
of technical assistance. • 
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COUNTRY MONTHlYEAR 

Ethiopia Jul! Aug 1994 

Zambia Nov/Dec 1993 

Table ll-2 
AFRICA: Needs Assistance Visits-FY94 

(excluding Nigeria) 

PERSONNEL IAffiUATION) 

.Langlois (PCS/PIP) 
Rudy (PCS/PIP) 

Liskin (PCS/PIP) 
Langlois (PCS/PIP) 

OURATION 
IN WEEKS 

6 

5 

DESCRIPTION OF ACTIVmES 

Perform a population IEC needs assessment 
and develop strategic options for family 
planning lEC activities. 

Conduct a family planning IEC needs 
assessment and design a family planning 
communication strategy for Zambia. 
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COUNTRY 

Regional 

Regional 

Regional 

MONTHlYEAR 

Dec 1993 

Tablell-3 
AFRICA: Technical Assistance Visits-FY94 

(excluding Nigeria) 

PERSONNEL DURATION 
IAfFIUATlONI IN WEEKS OESCRIPTION DF ACTIVITIES 

Vondrasek (PCS/PIP) Represent PCS/PIP at the awards ceremony for the first "Population 
and Development in the Sahel" contest. Discuss preliminary plans 
for a project dissemination meeting with both CERPOD and AMPPF. 

Jan 1994 Kiruhi (CAFS/Kenya) 4 
Akinwande (CAFS/Kenya) 
Drabo (CAFS/Togo) 

Finalize the length and structure of the CAFS communication course. 
Conclude revisions of training and participant manuals. 

de Negri (AED) 

Feb/Mar 1994 Kane (PCS/PIP) 2 Co-facilitate dissemination seminar of research conducted on family 
planning campaign in Bamako District. Monitor the progress of the 
CERPOD Media Network Project (AF-MAI-03). 

Burkina Faso Nov/Dec 1993 Vondrasek (PCS/PIP) 2 Provide technical assistance to the Directorate of Family Health 
(Ministry of Health and Social Action) with the development of the 
radio and television components of a multimedia family planning 
campaign. Monitor all project activities. 

Burkina Faso March 1994 Awasum (Consultant) 
Vondrasek (PCS/PIP) 

5 

Cameroon 

Cameroon 

Cameroon 

Cameroon 

Cameroon 

Cameroon 

Chad 

Nov/Dec 1993 Vondrasek (PCS/PIP) 11 
Jato (PCS/PIP) 
Van der Straten (PCSIPIP) 

Jan 1994 Serlemitsos (PCSIPIP) 2 

Jan!Feb 1994 Cogswell (Consultant) 7 
Vondrasek (PCS/PIP) 

Mar 1994 Serlemitsos (PCSIPIP) 2 

Mar 1994 Awasum (Consultant) 

Apr/May 1994 Serlemitsos (PCSIPIP) 5 

Mar 1994 Serlemitsos (PCS/PIP) 1 

Cote d'Ivoire JuVAug 1994 Langlois (P.CS/PIP) 1 
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Prepare the launching of a family planning promotion campaign, 
including the revision of radio and TV spots and organization of 
launch day activities. 

Plan and conduct research activities related to AF-CAM-03 including 
qualitative research on tontine women's associations, qualitative 
research on Norplant, and quantitative network analysis on tontines. 
Initiate production of logo materials by contracting a local advertising 
agency. Monitor ongoing project activities. 

Monitor the development of all multimedia materials. Evaluate the 
final training activity in accounting procedures and close out the 
Kooh et Mure subcontract. Begiri preparations for the "Materials 
Development" workshop. 

Prepare and conduct a "Materials Development" workshop in 
collaboration with the DFMH of the Ministry of Public Health. Assist 
with the finalization, production, and distribution of the Family 
Planning Reference Guide and the Norplant flipchart. Coordinate 
pretesting of the print materials for AF-CAM-03. 

Follow up on the production of television and radio spots. Monitor 
the Norplant flipchart activities. Prepare for the close-out of 
AF-CAM-03. 

Prepare the AF-CAM-02 final report. 

Coordinate the final production, distribution, and launch of all 
AF-CAM-03 materials. Assist with the close-out of AF-CAM-03. 

Close out the Family Planning Well-Being Promotion Project. 

Assess the training needs of regional member countries in the area 
of population, and prepare a broad outline of a training program. 
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COUNTRY MONTH/yEAR 

The Gambia Nov 1993 

The Gambia May 1994 

Haiti Jan 1994 

Kenya Nov/Dec 1993 

Kenya Jan 1994 

Kenya Jan/Feb 1994 

Kenya Feb/Mar 1994 

Kenya Apr 1994 

Kenya Apr 1994 

Kenya May 1994 

Kenya May/Jun 1994 

PERSONNEL 
(AFAUATIONI 

Glass (PCS/PIP) 

Glass (PCSIPIP) 

Baron (PCSIPIP) 

Kim (PCS/PIP) 

Kumah (PCS/PIP) 

Shefner (PCS/PIP) 
Henningsen (PCS/PIP) 

Riber (Consultant) 

Riber (Consultant) 

Lettenmaier (PCSIPIP) 
Kiragu (PCSIPIP) 

Shefner (PCS/PIP) 
VanHuizen (PCS/PIP) 

Riber (Consultant) 

Table ll-3--continued 

DURATION 
IN WEEKS DESCRIPTION OF ACTIVITIES 

3 

3 

1 

4 

2 

6 

4 

Meet with GFPA to discuss progress under the project. Make 
suggestions for modifications to the subagreement and the subcontracts 
with Studio A and Radio Gambia. Gain concensus between GFPA and 
subcontractors about workplan. Assist with the refinement of the 
monitoring and evaluation system. 

Review and provide feedback on ongoing radio drama episodes and 
spots, and on bus-side and bus shelter advertisements. 

Develop radio spots and other promotional material to accompany 
contraceptive materials. Finalize contract with Publi Gestion to conduct 
family planning activities with the IPPF and Profamil. Determine the 
possibility of fielding a resident advisor in Haiti. 

Participate in the final situation analysis study to evaluate the impact of 
AF-KEN-05. 

Meet with FPAK to discuss start up of the Kenya Youth Initiatives 
Project. Interview candidates for PCS/PIP Program Officer for the 
Kenya office. 

Review evaluation results of the Provider and Client IEC Project. Plan 
and facilitate an IEC workshop to develop a proposal for Phase II of 
AF-KEN-05. Assist with finalizing materials and logistics for the 
Vasectomy Promotion Campaign. Review financial systems and 
reporting requirements to ensure adequacy, soundness, and 
compliance. Follow up on external audit of FPAK's AF-KEN-05 project. 

Develop treatments and scripts with FP AK and Ace Communications 
for the production of two videos, one on family planning methods for 
clients in waiting rooms, and a docu-drama detailing the Haki Yako 
("It's Your Right") campaign. 

Assist FPAK and Broadcast Productions in developing the script for the 
clinic waiting room video, and assist with the final production phases 
of a video on the Haki Yako campaign. 

Assist FPAK in the launching of the Youth Initiatives Project and Phase 
II of the Provider and Client IEC Project. Work with FPAK to design the 
baseline research strategy for PCS-supported projects. Monitor activities 
under the Vasectomy Promotion Project. 

Assist FPAK with the start-up of the Youth Initiatives Project and 
pretesting of the Client Video. Work with the Kenya Medical 
Association (KMA) in planning a PRO Approach project. Expedite the 
National IEC Survey and monitor AF-KEN-04 and AF-KEN-05 project 
activities. 

Assist FPAK and Broadcast Productions to shoot and edit a short video 
on family planning methods for clients in clinic waiting rooms. 
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Table n-3-continued 

PERSONNEL DURATION 
COUNTRY MONTH/YEAR fAFAUATION) IN WEEKS DESCRIPTION OF ACTIVITIES 

Kenya Jul-Sep 1994 Kiragu (PCS/PIP) 8 Assist the NCPD and the CBS with the implementation of the national 
IEC survey and assist FPAK with setting up a monitoring system for the 
Youth Initiatives Project. Identify and contract a researcher to conduct 
the final evaluation survey for the Vasectomy Promotion Project. Assist 
the CSA with the policy component of the Youth Initiatives Project. 
Assist with the "Research Dissemination and Message Design" 
workshop' and monitor other activities under the Provider Client IEC 
and Vasectomy Promotion Projects. 

Kenya Sep 1994 VanHulzen (PCS/PIP) 6 Assist Resident Program Officer Emily Obwaka to conduct a one-week 
Zimmerman (PATH) "Message Design and Materials Development" workshop, including first 

round pretests, and a one-week "National Drama Trainers" workshop 
where youth sexuality themes are promoted for drama competitions. 

Kenya Sep 1994 Blake (PCS/PIP) 4 Facilitate the "Research Dissemination and Message Design" workshop 
Williams (PCS/PIP) under the National Family Planning Logo Launch Project. Assist FPAK 

to organize a meeting of policymakers and family planning personnel; 
subcontract advertising agency for logo campaign; solicit bids and draft 
contracts for print and radio materials production. 

Kenya Sep 1994 Ellis (PCS/PIP) 2 Set up financial systems and train office staff in the Nairobi regional 
PCS/PIP office. 

Madagascar Oct/Nov 1993 Langlois (PCS/PIP) Provide technical assistance to the Ministry of Population and FISA to 
close out AF-MAD-01 and AF-MAD-02. Facilitate the transition of 
remaining lEC activities to APPRO POP Bilateral Project. 

Madagascar Feb/Mar 1994 Baron (PCS/PIP) 3 Review and finalize a distribution plan for campaign materials. Finalize 
pre-publicity advertisements for radio and develop a monitoring plan 
for video and radio spots. 

Mali Feb/Mar 1994 Kane (PCS/PIP) 1.5 Assist CERPOD with finalization of the follow-up survey report and 
prepare a report on the collection of clinic statistics. Organize and 
conduct a meeting detailing the baseline and follow up research results. 

Tanzania Jan/Feb 1994 Jato (PCS/PIP) 10 Pian the final evaluation of AF-TAN-01. Initiate hiring a long-term 
Rudy (PCS/PIP) consultant and designating a project director for AF-TAN-03. Review 
Serlemitsos (PCS/PIP) radio and audiocassette production and implement the distribution and 
Henningsen (PCS/PIP) monitoring plan for print outputs. Develop a strategy for the improved 

management of AF-TAN-03, based on lessons learned from 
AF-TAN-01. Assist the MOHIHED with the review of its financial 
systems. RedeSign the financial accounting system. 

Tanzania Mar 1994 Rudy (PCS/PIP) 3 Assist the Family Planning Unit with the strategic planning of a five-
year National Family Planning Project. Select a long-term consultant for 
AF-TAN-03. 

Tanzania May/Jun 1994 Rudy (PCS/PIP) 8 Assist the MOH/HED with the design and implementation of the final 
Jato (PCS/PIP) evaluation of AF-TAN-01, and monitor project activities. 
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COUNTRY 

Tanzania 

Tanzania 

Uganda 

Uganda 

Uganda 

Uganda 

Zambia 

Zimbabwe 

Zimbabwe 

MONTH/YEAR 
PERSONNEL 
IAFfIUATION) 

AugiSep 1994 Jato (PCS/PIP) 

AugiSep 1994 Lozare (PCS/PIP) 
Serlemitsos (PCS/PIP) 

Dec 1993 Baron (PCS/PIP) 

Jan 1994 

Mar/Apr 1994 

Jun 1994 

Jul1994 

Jan/Feb 1994 

JuVAug 1994 

Kumah (PCS/PIP) 

Hooks (PATH) 

Kiragu (PCS/PIP) 

Kuhnle (PCS/PIP) 
Liskin (PCS/PIP) 

Jato (PCS/PIP) 

Kim (PCSIPIP) 

Table II-3-continued 

DURATION 
IN WEEKS DESCRIPTION OF ACTIVITIES 

3 

5 

3 

1 

5 

3 

6 

3 

Assist MOHIHED with the monitoring of the final evaluation of 
AF-TAN-01 and the evaluation design of the family planning radio 
program. Initiate research on the effects of couple communication 
on reproductive health and family planning. 

Prepare and facilitate the "Advances" workshop. Plan the IEC retreat 
and support staff workshop. Review bids and select an advertising 
agency. 

Finalize preparations for the logo launch of the Uganda Family 
Planning Promotion Project and conduct a media seminar for members 
of the press. Develop a monitoring system for the radio drama series, 
implement the print materials distribution plan, and finalize the male 
motivation curriculum. 

Represent PCS/PIP in the national family planning logo launch 
celebration. Monitor all project activities related to AF-UGA-Ol. 

Assist the FPAU to prepare and facilitate a training-of-trainers workshop 
on the male motivation curriculum. Prepare a one-week practicum for 
trainers to use the male motivation curriculum. 

Pretest and revise survey instrument, finalize code book, create 
sampling plan, conduct fieldwork, and create a plan for entering, 
editing, analyzing, and writing a report on the impact evaluation 
survey. Recruit and train interviewers and fieldworkers for the survey. 
Review and provide feedback on the plans for the last exit interview 
survey and the clinic statistic collection. 

Coordinate legal and logistical arrangements associated with the 
posting of an lEC Resident Advisor and the establishment of IEC 
activities under the Family Planning Services Bilateral Project. 

Attend and help facilitate the East and South Africa regional workshop 
on "Improving Quality of Care and Access to Contraception: Reducing 
Medical Barriers." Participants and facilitators of the workshop Chosted 
by USAID) developed an action plan and timetable for addressing 
identified barriers to reproductive health services. 

Assist research and training units of the ZNFPC with the impact 
evaluation of AF-ZIM-02. Produce a comprehensive impact evaluation 
report of the project. 
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PROJECT 
COUNTRY NUMBER 

Regional AF-MAJ-02 

Cameroon AF-CAM-02/03 

Kenya AF-KEN-05 

Kenya AF-KEN-10 

Kenya AF-KEN-10 

Kenya AF-KEN-ll 

Mali AF-MAJ-02 

Tanzania AF-TAN-03 

Uganda AF-UGA-01 

Uganda AF-UGA-Ol 

Uganda AF-UGA-01 

Zimbabwe N/A 
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Table 11-4 
AFRICA: Workshops and Conference:!r-FY94 

(excluding Nigeria) 

HOST NUMBER OF 
OATES AGENCY PARTICIPANTS DESCRIPTION OF ACTIVITIES 

Dec 1993 CERPOD N/A "Population and Development in the Sahel" contest. PCS/PIP 
Program Officer Claudia Vondrasek presented two awards for the 
best population and development articles produced in the Sahel. 

Feb 1994 DFMH 30 "Materials Design" workshop. Participants and facilitators 
reviewed research regarding family planning attitudes and 
practices in Cameroon. Workshop outputs include radio and 
television spots, which underwent preliminary testing. 

Feb 1994 FPAK 10 "IEC Research and Proposal Development" workshop. Three-day 
workshop to draft a proposal for Phase II of the Provider and 
Client IEC Project. 

Sep 1994 FPAK 14 "Message Design and Materials Development" workshop. One-
week workshop to develop key messages and materials for youth. 

Sep 1994 FPAK 71 "National Drama Trainers" workshop. One-week workshop for 
National Drama Trainers in which teen sexuality themes were 
promoted for drama competitions. 

Sep 1994 FPAK 60 "Research Dissemination and Message Design" workshop to de-
velop a logo and a campaign strategy based on the results of the 
evaluation of the latest FP communication activities in Kenya. 

Feb 1994 AMPPF 57 Research and Evaluation Presentation. Dissemination seminar of 
research conducted on family planning campaign in Bamako 
District. 

AugiSep 1994 HED 24 Two-week mini-"Advances' workshop for project staff in Tanzania. 

Dec 1993 FPAU 25 Media Seminar. Prepublicity campaign activity to popularize the 
new family planning symbol among media personnel. Journalists 
from print, television, and radio media channels attended. 

Mar/Apr 1994 FPAU 10 Training-of-trainers workshop. Two week course to teach FPAU 
officials to train CBDs and field educators to motivate men to 
accept family planning. The workshop improved participants' 
training, management, and evaluation skills. 

Apr-Aug 1994 FPAU 221 FPAU, East Ankole Diocese, and the Busoga Diocese used the 
Male Motivation and Group Presentation Skills for Family Planning 
Fieldworkers curriculum to train CBDs and fieldworkers in a 
number of one-week workshops. 

Jan/Feb 1994 USAID N/A East and South Africa regional workshop on "Improving Quality of 
Care and Access to Contraception: Reducing Medical Barriers.' 
This conference sensitized delegates to the medical barriers that 
reduce access to and quality of reproductive health services. 
Senior health and family planning experts from seven countries 
developed a consensus, action plan, and timeline to address 
identified barriers. 
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REGION/COUNTRY 
PCS PROJECT NO. 

Regional 
CUS-Based) 

Regional 
CAF-CAFS-MOU) 

Regional 
CAF-MAJ-03) 

Regional 
MAQ 

Burkina Faso 
CAK-BKF-03) 

Cameroon 
CAF-CAM-02) 

Cameroon 
CAF-CAM-03) 

Chad 
CAF-CHA-01) 

The Gambia 
CAF-GAM-02) 

Cote d'lvoire 
CAF-NO-02) 

TableII-5 
AFRICA: Materials Developed, CA-2 & CA-3, FY94 

PRINT 
MATERIALS 

4 video covers 
1 research dissemination 

packet, 100 copies 

2 magaZine inserts, 
200 copies each 

3 posters, 10,000 copies 
1 leaflet, 10,000 copies 

4 posters, 25,000 copies 
1 leaflet, 100,000 copies 

2 comic strips, 5,000 
copies 

1 Norplant flipchart, 
200 copies 

8 magazines in three 
languages 

3 posters 
1 leaflet 

4 bus-side advertisements 

AUDIOVISUAL 
MATERIALS 

4 videos, re-titled and voiced
over to French and English 

3 television spots 
3 radio spots 
1 video of a family planning 

theater production 

1 family planning song 

4 television spots 
4 radio spots 
1 music video 
1 family planning song 
1 audiocassette, 500 copies 
1 project video 

5 radio spots in three languages 
2 family planning songs in three 

languages 

24 episodes of radio drama series, 
FakubeJarra 

5 radio spot announcements in five 
languages 

OTHER 

1 training manual in two languages 
1 participant workbook in two 

languages 
Health Communication course 

curriculum 

Journalist contest 

Treatment for MAQ video 

FP pins, 3,000 copies 
Plastic bags, 25,000 copies 
T-shirts, 2,000 copies 
Key chains, 3,000 copies 
Stickers, 5,000 copies 
Newspaper feature articles 

17 billboards 
70 clinic signs 
1 accounting manual for project 

management 

10 billboards 
80 clinic signs 
100 logo watches 

One bus shelter with FP ads 

Discussion guide for Yafaman Video, 
100 copies 

Trainer's manual in lPC/C, 70 copies 
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REGION/COUNTRY 
pcs PROJECT NO. 

Kenya 
CAF-KEN-05) 

Kenya 
CAF-KEN-07) 

Madagascar 
CAF-MAD-Ol) 

Madagascar 
(AF-MAD-02) 

Mali 
CAF-MAI-02) 

Tanzania 
(AF-TAN-Ol) 

Uganda 
CAF-UGA-Ol) 

Zimbabwe 
(AF-ZIM-02) 

PRINT 
MATERIALS 

4 methods leaflets 
40,000 copies ea. 
in English and Swahili 

5 methods posters, 
1,000 copies ea. 

1 FP f1ipchart, 500 copies 

4 press ads 
Posters 
Booklets 

2 posters 
3 leaflets 
3 comic strips 

Leaflets, 10,000 copies 

1 brochure, 1,000 copies 
3 posters, 124,000 copies 
1 wall chart, 5,250 copies 
4 leaflets, 2,340,000 copies 

1 leaflet, 170,000 copies 
1 poster, 15,000 copies 

5 posters, 5,000 each 
3 pamphlets 
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Table n-5-continued 

AUDIOVISUAl 
MATERIALS 

1 Haki Yako ("It's Your Right") video 
1 clinic waiting room video 
52 episodes of the Kuelewana ni 

Kuzumgumza radio soap opera 

3 6o-sec TV spots 
6 30-sec Swahili radio spots 

1 music video clip 
1 motivation video 
2 slide shows 

52 episodes of radio drama series, 
Zinduka.1 

9 radio spots 
1 6O-minute audiocassette 

32 episodes of radio drama series, 
Konoweka, produced in three 
languages 

6 radio spots in three languages 
1 song 

1 weekly radio series 
2 TV spots 
1 radio spot 

OTHER 

CBD handbook in English & Swahili, 
5,000 ea. 

300 arm models 

T-shirts 
Banners 
100 contraceptive kits 

201 billboards 

2 billboards 
Community follow-up survey 
Clinic-based follow-up survey 

5,000 t-shirts 
10,000 badges 
35,000 three-dimensional badges 
1,500 Green Star stickers 
5,000 decals 
400 vinyl satchels with the 

Green Star logo 
1,500 flags 
1,500 caps with Green Star logo 

16 billboards 
600 clinic signboards 
10,000 t-shirts 
5,000 stickers 
5,000 badges 
20 banners 
1,000 logo pendants 
Newspaper feature articles 
CBD curriculum 
Yellow Flower logo 

Newspaper articles 
Bumper stickers 
Badges 
FP soccer cup tournament 



Mr. Laxmi R. Ban, 
Senior Health Officer, 
NHEICC/MOH, 
interviews a local 
person in a village in 
Nuwakot district. 

Asia 
In Asia, JHU/PCS/PIP has continued to 

emphasize communication strategies and 
interventions of scale. PCS/PIP assistance 
with nationallEC strategies has enhanced 
the effectiveness of and cooperation 
among government representatives, 
NGOs, and donor agencies. The IEC 
Implementation Plan in Bangladesh 
advances the National FP/MCH IEC Strat
egy finalized in December 1993. In Nepal, 
a three-year action plan targets the unmet 
need groups through multimedia inter
ventions, enhanced client/provider inter
actions, and capacity building. In India, 
Indonesia, and the Philippines, PCS/PIP 
is designing and implementing strategies 

Focus Group Moderator Ms. Renuka Upadhyay, 
local consultant, conducts a Focus Group 
Discussion in the Terai region, Dhanusha 
district, to pretest radio spots. 

of regional significance. In addition, the 
following themes are the focus of IEC 
activity throughout Asia: 

• Focusing on the wide spectrum of audi
ences with unmet need for family plan
ning; 

• Creating public/private partnerships to 
build sustainable institutional capacity in 
IEC strategy development; 

• Advocating for population policy by col
laborating with national and local gov
ernment officials and the media; 

• Applying the PRO Approach to enhance 
the image of trained providers, service 
sites, and contraceptives; 



• Enhancing client/provider interactions 
and thus the quality of service delivery 
through interpersonal communication 
and counseling skills training; 

• Activating social networks around family 
planning promotion; and 

• Expanding the enter-educate approach 
to motivate young adults. 
Sample projects for each strategy are 

described briefly below. 

FOCUSING ON UNMET NEED 
From urban married couples in the 

Philippines to low-parity couples in remote 
villages in Nepal, research indicates that 
many people in Asia want to space their 
children or limit family size. However, for 
a variety of reasons many have not yet 
adopted family planning. In FY94, the Asia 
Division worked to identify and profile 
the unmet need populations and inform 
them about family planning through effec
tive communication programs. 

CREATING PARTNERSHIPS 
PCS/PIP's partnerships in Indonesia 

build institutional capacity and encourage 
program sustainability and replication. In 
FY94, PCS/PIP began working with 
BKKBN, Pathfinder, and USAID/Indone
sia to assist with the new Service Deliv
ery Expansion Support Project (SDES). The 
goals of SDES are to improve access to 
and quality of long-term methods for hard
to-reach populations. The Asia Division 
also teamed with the BKKBN International 
Training Program (lTP) to strengthen the 
hands-on Observation Study Tours (OSTs) 
in IEC and community participation. 
PCS/PIP technical assistance enhanced 
the curriculum, improving the applica
tion of lessons learned and reinforcing 
knowledge transfer among participating 
countries. 

ADVOCATING FOR POPULATION 
POLICY 

In FY94, PCS!PIP assisted with popu
lation advocacy efforts in the Philippines 
and Bangladesh. A project with the Philip
pine Legislators' Committee on Population 
and Development Foundation, Inc. 
(PLPCD) educates the public about link
ages between population, child survival, 

maternal mortality, the status of women, 
and protection of the environment. 

In Bangladesh, PCS/PIP played a major 
role in organizing the Family Planning 
Fortnight, during which the Prime Min
ister and other government officials toured 
the country to promote family planning. 
In addition, Family Health International 
(FHI) and PCS/PIP collaborated in the 
sponsorship of concurrent workshops for 
journalists and government and NGO 
media relations staff to further media 
exposure of population issues and to 
prime family planning providers to advo
cate for their own programs. 

PROMOTING PROVIDERS 
In FY94, PCS/PIP helped initiate a pro

gram in the Indian state of Uttar Pradesh 
with the goal of enhancing the image of 
private sector physicians. In collaboration 
with Development Associates (DA) and 
JHPIEGO, PCS/PIP assisted the Indian 
Medical Association (IMA) to promote doc
tors trained in counseling and contracep
tive technologies. Utilizing the Blue 
Triangle logo and media campaign strat
egy first used in the Indian state of Gujarat, 
the mass media component complements 
the training by publicizing private physi
cians as providers of quality family plan
ning services. 

ENHANCING CLIENT/PROVIDER 
INTERACTIONS 

Recognizing that respectful and recip
rocal interactions between the provider 
and client are critical to the overall qual
ity of family planning services, PCS/PIP 
guided the development and pretesting of 
interpersonal communication and coun
seling (lPC/C) curricula in Bangladesh, 
Nepal, and the Philippines. Consensus
driven processes with both public and pri
vate representation resulted in products 
that create national standards for IPC/C 
training in family planning as well as for 
other areas of public health. Health 
providers at several levels of the delivery 
systems, but especially those at the village 
level, are the focus of the IPC/C training 
efforts. 
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STRENGTHENING SOCIAL NETWORKS 
In Bangladesh, replication of an inno

vative approach to activating social net
works around family planning was 
implemented in eight thanas, or sub-dis
tricts. Established with the support of com
munity leaders, Jiggashas, from the BangIa 
word "to inquire," extend the reach of the 
family planning field worker. Jiggashas 
offer community members opportunities 
to discuss family health with their neigh
bors, creating new community norms 
regarding family planning and providing 
direct access to contraceptives. Through 
the PCS/PIP field offices in Bangladesh, 
the Asia Division completed a replication 
packet including video modules to train 
field workers in the Jiggasha approach. 

EDUCATING WITH ENTERTAINMENT 
The popular enter-educate approach 

continues to flourish in Asia. In Nepal, 
radio spots introduced the concept of birth 
spacing to rural couples. In Bangladesh, a 
25-part audio drama promoting family 
planning/maternal and child health and 
other family and social issues stimulated 
discussion in Jiggasha groups and is now 
being broadcast nationally. And in Indone
sia, PCS/PIP provided technical assistance 
for story development and pretesting 
research for Alang-Alang, a three-part tele
vision drama produced by BKKBN and 
foremost filmmaker Teguh Karya, designed 
to promote the education of girls and 
family welfare. 
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BANGLADESH 
In-Country Office 
Technical Assistance 

In Bangladesh, PCS/PIP works with government departments, indigenous non-government 
organizations, and other cooperating agencies. This inter-organizational collaboration has 
enabled the development and implementation of multi-faceted activities in FY94, most of 
which will continue to be coordinated under the National Family Planning/Maternal and 
Child Health (FP/MCH) IEC Strategy for years to come. 

PROJECT OBJECTIVES 
To provide a realistic Implementation Plan for reaching national FP/MCH IEC strategic 
goals. The multiple objectives of the Implementation Plan include: 
• Continuing institution building among print and broadcast media, 
• Stressing the role of counseling and the quality of service delivery, 
• Expanding the replication and monitoring of the social networking approach, 

.• Improving technical knowledge, understanding, and cooperation between GOB offi
cials, NGO media relations personnel, and print and broadcast journalists, and 

• Promoting more effective LEC programs. 

PRINCIPAL FV94 ACTIVITIES 

Strategy Development 
The National FP/MCH LEC Strategy was adopted in October 1993 by the Ministry of Health 
and Family Welfare (MOHFW), Government of Bangladesh (GOB). As a result, the Imple
mentation Plan, an action plan for carrying out the national strategy, was developed and 
accepted by the MOHFW in August 1994. The government named PCS/PIP as the lead 
agency in implementing the activities outlined in the Strategy. Aspects of the Implemen
tation Plan are already underway and will continue in FY95. 
Rural Communication Program 
Under the Rural Communication Program (RCP) and Jiggasha Replication Plan, the rural com
munication network approach continues to extend field workers' reach by improving their 
ability to provide family planning and MCH communications and support. The RCP com
prised five initiatives related to Jiggasha in FY94, including the comprehensive Jiggasha Repli
cation Training Curriculum with video modules that demonstrate interpersonal and community 
participation communication skills used for group orientations. 
Interpersonal Communication and Counseling (IPC/C) 
An IPC skills and counseling training manual and video script were developed in a col
laborative, consensus-building process with participation from all major GOB and NGO 
health-related organizations. The standardized IPC/C materials, referred to by the collab
orators as the "generic curriculum," will be pilot tested and used by key family health and 
family planning programs nationwide. 
Research Activities 
The first nationally representative media survey conducted in Bangladesh was initiated and 
financed in collaboration with UNICEF and Population Services International/Social Mar
keting Company (PSI/SMC) to establish the relative importance of different media for sub
groups of selected audiences. In addition, PCS/PIPlBangladesh collaborated with BASICS 
to design a distribution plan for the film Swapner Shunt and to evaluate the distribution 
process. 
Multiple Media 
The national broadcast of the 25-episode radio drama, Goi Geramer Goppo ("The Tale of 
a Rural Community"), got underway using the enter-educate approach. The "Field Worker's 
Guide" and "Method Specific Booklet were revised and made ready for reprinting. Plans 
were made to produce a multi-segmented video that corresponds to the existing IUD inser
tion and counseling training curriculum. PCS/PIP /Bangladesh continues to produce and dis
tribute its popular IEC newsletter, Sanjog, among FP/MCH organizations, government 
departments, development partners, and media agencies. 
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Workshops 
Two training workshops, "Advances in Family Health and Social Communication" and 
"Message Development," were held to help plan and promote effective state-of-the-art 
communication programs. Following up on the 1993 journalists' needs assessment study, 
an "Effective News Media Relations" workshop was conducted to improve media cover
age of family planning, population, and reproductive health in Bangladesh. 
Special Events 
As part of its ongoing technical assistance to the Information, Education and Motivation (IEM) 
Unit of the Directorate of Family Planning, the PCS/PIP/Bangladesh office continues to be 
actively engaged in the co-sponsorship of special events. In FY94, these included the 
annual celebration of Population Day and Family Planning Fortnight, a special two-week
long series of events held in December 1993 to raise public awareness of and policy-level 
support for faffiily planning. 

FUTURE DIRECTIONS 
• Finalize the National FP/MCH IEC Strategy implementation management procedures and 

continue Phase I activities of the Implementation Plan. 
• Continue expansion of the Jiggasha approach by conducting a phased-in replication of 

one complete district. Program cost-effectiveness and sustainability are likely to increase 
through utilization of GOB trainers at the district and local levels. 

• Complete curriculum and determine re-editing needs of existing videos for generic 
IPC/C training. Conduct additional pilot tests of materials and pedagogical methods of 
the curriculum. 

• Conduct second annual "Advances in Family Health and Social Communication" work
shop for GOB and NGO deciSion-makers, as well as for IEC personnel from India and 
Nepal. 

• Sponsor a media relations follow-up seminar for heads of organizations represented by 
media relations staff and journalists to gain high-level support for writers and producers 
in their attempt to effectively disseminate current popUlation information as "hard news." 
Provide support to increase understanding and cooperation between journalists and 
media relations personnel. 

• Continue to provide technical assistance to the Directorate of Family Planning, IEM Unit, 
USAID-supported NGOs, and other private sector agencies. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney and Dhaka program staff provided 
ongoing technical assistance. Consultant/Subcontractor Gary Saffitz of Saffitz, Alpert & Asso
ciates, Independent Contractor D.K. Bose of Thompson Social, lHU/PCS/PIP Research and 
Evaluation Division Chief D. Lawrence Kincaid, Research Assistant Nandita Kapadia
Kundu, Asia Division Deputy Chief Karen A. Heckert, Program Officer Marsha S. McCoskrie, 
Training Division Chief Benjamin V. Lozare, Training Program Officer Cathryn S. Wilcox, 
and Senior Writer/Journalists' Initiative Coordinator Bryant Robey proVided 30 weeks of 
technical assistance .• 
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National Strategy 
Development of Implementation Plan for National FP/MCH IEC 
Strategy 

PROJECT GRANTEE 
Saffitz, Alpert & Associates 

PROJECT BUDGET 
$25,000 

PROJECT DURATION 
March-April 15, 1993 

PROJECT OBJECTIVES 
To develop an Implementation Plan for the National FP/MCH IEC Strategy that is harmo
nious with the Bangladesh Fourth Five-Year Plan and to suggest program direction for 
effective execution of the plan. This plan includes activities that range from program man
agement, message, and channel strategies to mass media and community level campaigns, 
and includes social mobilization training and research and evaluation. 

SPECIAL FEATURES 
The Implementation Plan development process was a highly collaborative effort between 
GOB departments, NGOs, and development partner agencies. Professionals from 25 organ
izations were consulted during the preparation of the Plan. 

PRINCIPAL FY94 ACTIVITIES 
Upon GOB adoption in October 1993 of the National FP/MCH IEC Strategy, an outline for 
the Implementation Plan was developed in consultation with various government and non
government organizations. The Plan's budget considered current private sector rates for var
ious media and training services and products. It was reviewed by all participant organizations, 
including GOB MOHFW officials. Finally, the Plan was presented, discussed, and adopted 
at a GOB meeting chaired by the Secretary of the MOHFW in August 1994. 

FUTURE DIRECTIONS 
• Finalize the implementation process and specify procedures necessary to continue exe

cuting Phase I of the Implementation Plan activities. 
• Assist NGOs and GOB departments in re-examining their ongoing activities and deter

mine how they will fit within the objectives of the Implementation Plan . 
• Continue to support the development of NGO and GOB plans for IEC in keeping with 

the framework of the national strategy. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney, Senior Program Officer Mohammed 
Shahjahan, and other Dhaka staff provided ongoing technical assistance. Subcontractor 
Gary Saffitz of Saffitz, Alpert & Associates provided four weeks andJHU/PCS/PIP Program 
Officer Marsha S. McCoskrie provided three weeks of technical assistance. • 
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Rural Communication Program (RCP) 
RCP Jiggasha Replication Activities 

PROJECT BUDGET 
$160,000 

PROJECT DURATION 
July 1993-July 1995 

PROJECT OBJECTIVES 
• To document the concept, strategy, and implementation of the Jiggasha Replication Plan 

and to forecast activities required to expand the Jiggasha intervention. 
• To ensure adherence to the precepts and procedures of the Jiggasha approach by mon

itoring the field worker-led Jiggasha activities in the eight replication thanas. 

PRINCIPAL FY94 ACTIVITIES 
• Drafted Jiggasha intervention background paper and concept paper for future replica

tion of the RCP program. 
• Monitored NGO activities in two areas in which Jiggasha replication was being con

ducted by the field workers from the Asia Foundation. 
• Planned for wider replication in a district to maximize personnel and resource utiliza

tion and to incorporate GOB trainers in the Jiggasha replication training effort. 
• Conducted program review and supervisory visits by senior program staff to facilitate pro

vision of quality services and continued improvement of field worker performance in rela
tion to Jiggasha activities. 

• Conceptualized monitoring plan for Jiggasha replication. 

FUTURE DIRECTIONS 
• Continually improve and systematize the monitoring procedures for the replication of Jig

gasha by customizing the design of the monitoring instrument in accordance with newly 
gained knowledge on actual social networks operating in replication thanas. 

• Finalize RCP/Jiggasha Replication Package, which includes background and replication 
concept and strategy papers, Field Worker Training Curriculum, and video modules. 

• Field program officers and associate program officers and a specialist in community 
monitoring will plan and carry out monitoring activities beginning in FY95. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney, Senior Program Officers Achintya 
Das Gupta and Ahsan Shahriar, and other Dhaka staff provided ongoing technical assis
tance. JHU/PCS/PIP Program Officer Marsha S. McCoskrie and Research Assistant Nandita 
Kapadia-Kundu provided three weeks of technical assistance .• 
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Training for Jiggasha Replication 
Country Project AS-BAN-11 

PROJECT GRANTEE 
Family Planning Services and Training Center (FPSTC) 

PROJECT DURATION 
May 1993-September 1994 

PROJECT BUDGET 
$108,117 

PROJECT OBJECTIVES 
To train and orient field workers and community leaders at Jiggasha replication sites about 
the social networking approach, which includes group discussions on health, population, 
and family planning issues. 

SPECIAL FEATURES 
The training methodology and skills for replicating Jiggasha were institutionalized through 
a training of trainers (TOn within two local Bangladeshi organizations to ensure and fur
ther develop local capabilities for expanding the Jiggasha approach through the GOB and 
NGO field workers. 

PRINCIPAL FY94 ACTIVITIES 
FPSTC trainers completed training and orientation sessions in all eight replication thanas, 
including Trishal thana, the initial test site of the Jiggasha intervention. A total of 356 field 
workers were trained, and orientation was provided for 1,498 Union Family Planning Com
mittee members and 81 mid-level managers. 

FUTURE DIRECTIONS 
• Monitor and supervise activities in eight replication thanas. 
• Monitor Jiggasha replication supported by NGOs. 
• Finalize a concept paper for a Wider-phased replication of the Jiggasha approach in all 

thanas of a district. 
• Conduct a third round of training and orientation sessions in approximately 16 new Jig

gasha replication thanas requested by the MOHFW . 
• Train a total of approximately 1,600 field workers to reach 82,660 eligible couples. Cost

effectiveness measures at the district level should make the Jiggasha approach increas
ingly sustainable. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney, Senior Program Officers 
Achintya Das Gupta and Ahsan Shahriar, and other Dhaka staff provided ongoing 
technical assistance. • 
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Training Video Modules for Jiggasha Replication 
Country Project AS-BAN-12 

PROJECT GRANTEE 
AVCom 

PROJECT DURATION 
October 1993-0ctober 1994 

PROJECT BUDGET 
$38,720 

PROJECT OBJECTIVES 
To produce Jiggasha training video modules for three training curricula which will provide 
field workers role models to enhance quality of training and orientation sessions by demon
strating counseling skills and community participation techniques. 

SPECIAL FEATURES 
The training video segments correspond to curriculum modules and incorporate existing 
footage shot for the Trishal Rural Communication Program Jiggasha video. New footage was 
shot in Trishal thana in multiple baris using a "team directing" approach to elicit maxi
mum performances from actual field workers and clients with whom they work. Most of 
the video segments and related discussion modules in the curriculum feature practical role 
modeling of counseling and effective methods to encourage community participation. 
These can also be used independently of the Jiggasha curriculum. 

PRINCIPAL FY94 ACTIVITIES 
Training curricula were reviewed prior to production to assure where and how the video 
modules could be used most effectively. Shooting scripts continued to be refined as appro
priate during the field production process. New footage was shot as needed to illustrate 
counseling and community participation scenarios. Rough edit versions of the segments were 
pretested in the replication training held in FY94. 

FUTURE DIRECTIONS 
The finalized versions of the segments are being edited in response to pretesting and cri
tiques by Dhaka professionals and will be used in the wider replication under the district 
training approach with GOB trainers. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney, Associate Program Officer Yasmin 
Khan, AIV Specialist Tawfique N. Hamid, and other Dhaka staff provided ongoing techni
cal assistance. JHU/PCS/PIP Program Officer Marsha S. McCoskrie provided five weeks of 
technical assistance. • 
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1993 Jiggasha Baseline Survey in Three Replication Thanas 
Country Project AS-BAN-13 

PROJECT GRANTEE 
Mitra & Associates 

PROJECT BUDGET 
$19,160 

PROJECT DURATION 
December 1993-0ctober 1994 

PROJECT OBJECTIVES 
To obtain population-based estimates to serve as the baseline for the evaluation of the Jig
gasha interventions planned in three thanas. 

~PECIAL FEATURES 
The study employed snowball sampling techniques to identify the individual sample units. 
This technique allows new study participants to be identified by existing participants. It also 
documented the existing communication networks in the three study thanas. 

PRINCIPAL FV94 ACTIVITIES 
Mitra & Associates was selected for the study after bids were received from an RFP. Data 
collection teams from Mitra & Associates collected data from 1,650 men, women, and 
households, processed data, and provided PCS/PIP with raw data sets and draft tables. 
Draft report preparation is ongoing. 

FUTURE DIRECTIONS 
Upon receipt from Mitra & Associates, the draft report will be reviewed by Bangladesh 
research program staff and finalized by the Research and Evaluation Division of PCS/PIP. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHUIPCSIPIP Country Representative Edson E. Whitney and Senior Program Officer Achintya 
Das Gupta provided ongoing technical assistance. JHU/PCS/PIP Research and Evaluation 
Division Chief D. Lawrence Kincaid and Research Assistant Nandita Kapadia-Kundu pro
vided three weeks of technical assistance. 

Jiggasha Replication Curricula 
PROJECT BUDGET 
$15,000 

PROJECT DURATION 
May 1993-December 1994 

PROJECT OBJECTIVES 
• To revise the existing Jiggasha Replication Curricula based on the needs of clients, field 

workers, members of the Union Family Planning Committee (UFPC), and mid-level man
agers at the thana level. Curricula modules include orientation, counseling, and community 
participation for these varied audiences. 

• To translate the curricula into simple Bangia and to include them in the Jiggasha Repli
cation Package. 
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SPECIAL FEATURES 
• Developed user-friendly, practice-oriented curricula utilizing adult learning principles 

and current instructional design methodology. 
• Redesigned content layout to make the Jiggasha approach easily replicable. The curric

ula will be available in both Bangia and English versions to increase accessibility. 

PRINCIPAL FV94 ACTIVITIES 
• Field tested the curricula through Jiggasha replication training conducted in four new thanas. 
• Incorporated pretest findings reflecting trainer and trainee perspectives in the revisions. 

One curriculum has already been completed. 

FUTURE DIRECTIONS 
The remaining curricula will be revised and translated into Bangia according to the objec
tives. Once completed, the curricula will be printed and included in the Jiggasha Replica
tion Package. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHUIPCS/PIP Country Representative Edson E. Whitney and other Dhaka staff provided ongo
ing technical assistance. JHU/PCS/PIP Program Officer Marsha S. McCoskrie provided 11 
weeks of technical assistance. • 

Interpersonal Communication and Counseling: 
Development of a Generic Interpersonal Communication and 
Counseling (lPC/C) Training Curriculum 

PROJECT DURATION 
July 1993-September 1994 

PROJECT OBJECTIVES 
To enhance the quality of interpersonal communication and counseling training in Bangladesh 
by developing a standard curriculum that utilizes effective instructional design method
ologies. Specific learning objectives, strategies, and training methods clearly present con
tent to trainers and trainees. 

PRINCIPAL FV94 ACTIVITIES 
• Collected and reviewed a variety of IPC/C training curricula in use by other public health 

and FP/MCH organizations to identify commonalities and needs. 
• Presented an outline for the generic curriculum at a national workshop. The curriculum 

is being revised based on the comments and suggestions made at the workshop. 

FUTURE DIRECTIONS 
After completion, the curriculum will be pretested in GOB and NGO programs and then 
finalized. Once the curriculum is finalized, a cadre of trainers will be trained to assist in 
adapting the curriculum to the specific needs of various institutions and to train others in 
its use. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JRU/PCSIPIP Country Representative Edson E. Whitney, Senior Program Officer Mohammed 
Shahjahan, and other Dhaka staff provided ongoing technical assistance. JHU/PCS/PIP Asia 
Division Deputy Chief Karen A. Heckert provided one week of technical assistance. • 
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Research: 
National Media Survey 
Country Project AS-BAN-14 

PROJECT GRANTEE 
Mitra & Associates 

PROJECT BUDGET 
$14,708 

PROJECT DURATION 
July-December 1994 

PROJECT OBJECTIVES 
To examine media coverage and media habits of various audiences in order to establish 
the relative importance of different media for sub-groups of the intended audiences and 
to assist in determining the ideal timing and placement of educational and motivational mes
sages for maximum reach and impact. 

SPECIAL FEATURES 
This effort is jointly funded by PCS/PIP, Population Services International/Social Market
ing Company (PSI/SMC), and UNICEF. With combined funds, the survey can cover a larger 
number of respondents and be conducted more frequently. This first nationally represen
tative media survey in Bangladesh will provide essential data for planning effective media 
campaigns and carrying out the National FP/MCH IEC Implementation Plan. 

PRINCIPAL FY94 ACTIVITIES 
PCS/PIP, UNICEF, and PSI/SMC reached an agreement and issued a request for proposals. 
The contract was awarded to Mitra & Associates, which has completed pretesting of the 
questionnaires. 

FUTURE DIRECTIONS 
The field work will be conducted in November/December 1994 and the data analysis and 
report will be completed by January 1995. This survey will be repeated at regular intervals 
(bi-annually) to obtain accurate, up-to-date information on media reach in a rapidly chang
ing society. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney and Program Officer (Michigan 
Population Fellow) Jill 1. Sherman provided ongoing technical assistance. • 
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Research: 
Evaluation and Distribution of Film, Swapner Shuru 

PROJECT COLLABORATOR 
BASICS (formerly Cambridge Consulting Corporation, CCC) 

PROJECT DURATION 
February 1992-February 1995 

PROJECT BUDGET 
$15,000 

PROJECT OBJECTIVES 
• To design and develop a distribution plan that maximizes the presence of local community 

leaders and involves local clinic providers prior to presentation of the film. 
• To conduct an evaluation of the distribution process and impact on clinic attendance and 

to collect quantitative data that are expected to corroborate the existing qualitative evi
dence that film shows can increase clinic attendance. 

PRINCIPAL FY94 ACTIVITIES 
The concept paper and instruments for evaluating Swapner Shunt were developed and agreed 
upon by all concerned partners. 

FUTURE DIRECTIONS 
The evaluation will take place in early FY95 to assess whether the film, the promotional 
campaign, and the public presentation program were effective in increasing clinic atten
dance. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Bangladesh Country Representative Edson E. Whitney and Senior Program 
Officer Achintya Das Gupta and other Dhaka staff provided ongoing technical assistance. 
JHU/PCS/PIP Program Officers Marsha S. McCoskrie and Mrudula K. Amin provided two 
weeks of technical assistance .• 

Media: 
Audio Drama Series 

PROJECT GRANTEE 
East Asiatic, Ltd. 

PROJECT DURATION 
October 1991-July 1994 

PROJECT BUDGET 
$14,550 

PROJECT OBJECTIVES 
To produce a 25-episode audio drama serial, Goi Geramer Goppa ("The Tale of a Rural Com
munity"), promoting FP/MCH to raise the image of the field worker among a rural popu
lation. 

SPECIAL FEATURES 
Mr. Humayan Ahmed, one of the most eminent scriptwriters in Bangladesh, wrote the 
drama in which popular artists played key roles. A discussion guide was developed for field 
workers to facilitate discussion at the community level. 
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PRINCIPAL FV94 ACTIVITIES 
All 25 episodes were produced. The field workers in different Jiggasha replication thanas 
have been using the episodes as discussion starters. The episodes are now being aired 
through the national radio station. 

FUTURE DIRECTIONS 
• To continue using audio messages as discussion starters by field workers in Jiggasha 

replication thanas. 
• To explore audience reaction to the drama aired on radio. 
• To produce audiocassettes of the drama in large quantities for use in thanas where Jig

gasha is being replicated. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney, Associate Program Officers Zahid 
Hossain and Yasmin Khan, and other Dhaka staff proVided ongoing technical assistance .• 

Media: 
Field Workers' Motivational Guide and Reprints of Field Workers' 
Guide 

PROJECT BUDGET 
$50,000 

PROJECT DURATION 
September 1992-March 1995 

PROJECT OBJECTIVES 
• To enhance the motivational skills of family planning counselors and to facilitate advo

cacy of influentials and community participation in addressing family planning and MCH 
issues. 

• To update the technical content and improve user-friendliness of the field workers' guide. 

PRINCIPAL FV94 ACTIVITIES 
• Finalized the draft of the motivational guide and made it compatible with the field work

ers' guide, developed a prototype, and established a pretest schedule. 
• Revised the field workers' guide with review and input from grassroots workers and 

FP/MCH experts. 

FUTURE DIRECTIONS 
• Pretest the motivational guide with the intended audience, revise as necessary, and pro

duce the guide. 
• Print and distribute 50,000 copies each of the multicolored flipchart and field workers' 

guide among the GOB and NGO-Ievel family planning field workers. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCSIPIP Country Representative Edson E. Whitney, Senior Program Officer Achintya 
Das Gupta, Associate Program Officer Yasmin Khan, and other Dhaka staff provided ongo
ing technical assistance. • 
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Media: 
Revision and Reprint of Method-Specific Booklet 

PROJECT BUDGET 
$58,500 

PROJECT DURATION 
June 1993-November 1994 

PROJECT OBJECTIVES 
To provide updated and accurate method-specific information to family planning service 
providers and to make information about family planning available to members of the gen
eral public. 

SPECIAL FEATURES 
The revised version of the method-specific booklet offers new guidelines on modem family 
planning methods available in the country to a wide spectrum of audiences ranging from 
managers and field workers to the general public. 

PRINCIPAL FY94 ACTIVITIES 
• Modifications were made to the booklet, based on feedback gathered from the field. 
• Conducted a series of meetings with experts to ensure accurate and up-to-date information. 
• Prepared a prototype for printing. 

FUTURE DIRECTIONS 
Print and distribute 200,000 copies of the four-color booklet to family planning service 
providers, ]iggasha linkpersons, Union Family Planning Committee members, and local 
influentials including teachers, religious leaders, and program managers from other sectors. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Edson E. Whitney, Senior Program Officer Achintya 
Das Gupta, and Associate Program Officer Yasmin Khan provided ongoing technical assis
tance .• 
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INDIA 
Technical Assistance 

The Innovations in Family Planning Services (IFPS) Project is a 10-year project supported 
by USAlD/New Delhi to enhance the ability of the State Innovations in Family Planning Ser
vices Agency (SIFPSA) to increase the contraceptive prevalence rate (CPR) in Uttar Pradesh 
(UP). At the request of USAlD/New Delhi and the Government of India (GOl), Ministry of 
Health and Family Welfare (MOHFW), JHU/PCS/PIP provides lEC technical assistance to 
SIFPSA to improve access to and use of family planning services. 

PROJECT OBJECTIVE 
To provide technical assistance to India on population and family planning activities in UP 
and reduce the total fertility rate in UP from 5.4 to less than 4 by increasing the CPR from 
355% to 50% by the year 2000. 

PRINCIPAL FV94 ACTIVITIES 
At the request of SIFPSA, JHU/PCS/PIP conducted three formative research activities in UP 
and four lEC training workshops for district IEC officials and medical officers, and initiated 
the process for developing an lEC strategy for UP. Listed below are the key activities car
ried out to enhance the effective dissemination of family planning messages: 
• Conducted qualitative research using focus group discussions (FGDs) with District Health 

Education Information Officers (DHEIOs), Trainers of Auxiliary Nurse Midwives (ANMs), 
and Chief Medical Officers (CMOs) to identify training and communication needs. 

• Developed and submitted to SIFPSA a proposal for a multi-phased set of training activ
ities. Phase I of the training series of "Innovations in Family Planning IEC" workshops 
was conducted and included three lEC workshops for DHEIOs and Trainers of ANMs, 
and one IEC workshop for CMOs on the principles of communication for behavior 
change. 

• Conducted quantitative research on the perceptions and images people have about family 
planning service providers and methods to identify the most effective values and mes
sages for promoting providers and methods. This research strategy is known as image 
mapping and is further explained in the Research and Evaluation Chapter. 

• Conducted a comprehensive review of all literature currently existing on knowledge, 
attitudes, and practices related to family planning in Uttar Pradesh. Information from this 
review was utilized to develop the UP Strategic Communication Planning and Evaluation 
(SCOPE) database used in the IEC workshops and for generating a briefing document 
for the "IEC Strategy Development" workshop. 

• Provided technical assistance to SIFPSA in the development of the terms of reference for 
the "IEC Strategy Development" workshop for Uttar Pradesh. 

• Initiated the process for developing an "IEC Strategy Development" workshop for Uttar 
Pradesh by designing a terms of reference document for SIFPSA to guide the planning 
exercise. 

• Produced and distributed 20,000 copies of Population Reports throughout India. 
• JHU/PCS/PIP began training members of the Indian Medical Association (IMA) in UP and 

promoting the private medical practitioners as certified family planning counselors using 
the Blue Triangle campaign, based on the Gujarat model. 

• A regional project was initiated with the Medical Communications Network (MCN) of Jain 
Satellite Television Studios. 

FUTURE DIRECTIONS 
On the basis of the literature review, focus group discussions, image mapping surveys, the 
results of the institutionaVprogram analysis, and a series of meetings with IEC experts, 
SIFPSA will develop an lEC strategy and an implementation plan for Uttar Pradesh. 
JHU/PCS/PIP is expected to take the lead in implementation. 
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FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCS/PIP Project Director Jose G. Rimon, II, Chief of Training Division Benjamin V. Lozare, 
Senior Research and Evaluation Officer J. Douglas Storey, Program Officers Mrudula K. 
Amin and Anne Palmer, and Training Officer Cathryn S. Wilcox provided a total of 40 
weeks of technical assistance. 

VISITORS 
Dr. Jagdish c. Sobti, Honorary General Secretary, Indian Medical Association, Mrs. Sumita 
Khandpal, Principal Secretary, Ministry of Health and Family Planning/UP, and Dr. Akshay 
Bharadwaj, Director, Medical Communications Network visited ]HU/PCS/PIP offices in Bal
timore, Maryland. • 

INDIA 
Indian Medical Association (lMA) Logo Campaign 
Country Project AS-IND-04 

PROJECT GRANTEE 
Indian Medical Association (IMA) 

PROJECT DURATION 
September 1, 1992-July 15, 1995 

PROJECT BUDGET 
$290,458 

PROJECT OBJECTIVE 
To develop a media campaign clearly identifying the IMA Family Planning (IMA/FP) pro
gram and certified counselors and to promote trained IMA counselors through print, radio, 
and television support materials in UP. 

PRINCIPAL FY94 ACTIVITIES 
• Evaluated a mass media promotional campaign conducted in Gujarat. 
• Developed a project document for promoting the IMA/FP program in UP. 
• Produced two brochures to promote the IMA/FP training to clients and providers. 

FUTURE DIRECTIONS 
• Implement the IMA/FP mass media campaign in UP. 
• Provide technical assistance to IMA and to advertising agency (Thompson Social) to 

develop mass media promotional campaign for IMA trained physicians. 
• Provide technical assistance to IMA and to a research agency (SRI) conducting pre- and 

post-campaign study on the impact of IMA mass media campaign. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU\PCS\PIP Deputy Project Director James R. Williams, Senior Research and Evalu
ation Officer J. Douglas Storey, and Program Officers Mrudula K. Amin and Anne 
Palmer provided five weeks of technical assistance. • 
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INDIA 
Image Mapping Survey 
Country Project AS-IND-05 

PROJECT GRANTEE 
Social and Rural Research Institute (SRI) 

PROJECT DURATION 
March 30-November 30, 1994 

PROJECT BUDGET 
$20,432 

PROJECT OBJECTIVES 
• To carry out a preliminary qualitative research approach for instrument design by con

ducting focus group discussions (FGDs) with married male and female contraceptive 
users in rural and urban areas. 

• To pretest the draft questionnaire on a random sample of 10 respondents in each urban 
and rural area. 

• To conduct an image mapping survey using the pretested questionnaire with a sample 
of 1000 married men and women of reproductive age (18 to 45) from the five regions 
of UP. 

PRINCIPAL FV94 ACTIVITIES 
• Assisted SRI with the development of a proposal to conduct an image mapping survey 

in UP. 
• Reviewed and modified the proposal with special attention to sample selection and ques-

tionnaire design. 
• Reviewed and modified the focus group discussion guideline. 
• Reviewed and modified the data collection instruments. 
• Developed a scale for the measurement of values and attributes associated with family 

planning services and providers. 

FUTURE DIRECTIONS 
Data will be collected from the five regions of uP and used in developing messages as part 
of the IEC strategy. 

FV94 TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Research and Evaluation Officer J. Douglas Storey and Program Offi
cer Mrudula K. Amin provided three weeks of technical assistance. • 
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INDIA 
Heart to Heart 
Country Project AS-IND-06 

PROJECT GRANTEE 
Medical Communications Network (MCN) 

PROJECT DURATION 
June 15, 1994-July 15, 1995 

PROJECT BUDGET 
$100,903 

PROJECT OBJECTIVE 
To produce and broadcast, in collaboration with MCN, 52 half-hour television programs on 
reproductive health for telecast by Jain Satellite Television Studios throughout the Afro-Asian 
broadcast range of Jain Satellite Television in order to achieve the following project objec
tives: 
• To stimulate greater interest among the medical community (e.g., private physicians) in 

reproductive health and family planning, particularly in child spacing and temporary 
methods. 

• To improve the quality of and access to information on reproductive health for the med
ical community. 

• To increase participation of physicians in family planning activities by encouraging them 
to take part in the correspondence course on family planning training offered to the 
medical community by the IMA. 

• To update practitioners and policy makers on lessons learned from family planning and 
reproductive health programs around the world. 

• To counteract prevalent myths and rumors about family planning and reproductive health 
which may discourage prescription of modern family planning methods such as the oral 
contraceptive pill. 

• To build a positive image of IMA-trained family planning private physicians (identified 
by the Blue Triangle) among the medical community in India. 

PRINCIPAL FY94 ACTIVITIES 
• Developed focus group discussion gUidelines to conduct a rapid assessment of learning 

needs from the medical and paramedical community of India. 
• Assisted in the conducting and report writing of the focus group discussions. 
• Developed topiCS for the 52 television programs. 
• Developed thematic content for the 52 programs based on focus group discussions. 
• Developed and pretested a name for the programs. 
• Assisted in the design of the production set for the program. 
• Assisted in the development of a one-minute promotional spot. 

FUTURE DIRECTIONS 
The 52 television programs will be produced and telecast over the next 12 months. The 
programs will be monitored on a weekly basis through the collection of written responses 
to questions addressed to the viewers of the programs. An end-of-project evaluation will 
be conducted to assess if objectives were met. 

FY94 TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Mrudula K. Amin and PATH Program Officer Joanne Wein
man provided three weeks of technical assistance. • 
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INDONESIA 
Technical Assistance 

JHU/PCS/PIP continues to provide technical assistance to the National Family Planning 
Coordinating Board (BKKBN). In FY94, at the request of USAID/Jakarta, JHU/PCS/PIP 
began providing technical assistance to the Service Delivery Expansion Support (SDES) 
project in seven targeted provinces in collaboration with Pathfinder. 

PROJECT OBJECTIVE 
To assist BKKBN and NGOs in the design, development, implementation, and evaluation 
of communication activities for the SDES project. The SDES project aims at maximizing 
access and quality of long-term family planning information and services for hard to reach 
areas. 

PRINCIPAL FV94 ACTIVITIES 
• Conducted preliminary planning visit and literature review leading to the preparation of 
. a plan for technical assistance to BKKBN and NGOs. 
• Reviewed existing IEC materials from the seven provinces and developed guidelines and 

prototypes for future IEC materials. 
• Conducted two three-day IEC planning workshops for BKKBN staff from the seven SDES 

provinces to provide training in research-based strategic planning and to revise annual 
plans. 

FUTURE DIRECTIONS 
• Development of annual provincial lEC strategies. 
• Recruitment of an expert local IEC Technical Coordinator. 
• Continued technical assistance in design and development of materials promoting long

term family planning methods. 
• Development of plans to provide TA to well-established NGOs to conduct communica

tion campaigns promoting service sites and providers of long-term methods. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Project Director Jose G. Rimon, II, Asia Division Chief Sung Hee Yun, Pro
gram Officer Ricardo J. Wray, and Senior Research and Evaluation Officer J. Douglas Storey 
provided a total of 14 weeks of technical assistance .• 
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INDONESIA 
Collaboration with BKKBN/lnternational Training Program (ITP) 
Country Project AS-INO-03 

PROJECT GRANTEE 
National Family Planning Coordinating Board (BKKBN) 

PROJECT DURATION 
November 1, 1993-July 30, 1995 

PROJECT BUDGET 
$163,625 

PROJECT OBJECTIVE 
To improve the quality of the IEC/community participation training program and promote 
the enhanced training program worldwide. 

SPECIAL FEATURES 
The BKKBN/ITP Observation Study Tours (OSTs) offer participants the opportunity to wit
ness and inquire about the grassroots planning, management, and implementation of the 
Indonesian family planning program. JHU/PCS/PIP technical assistance is intended to 
enhance the quality of the OSTs through assessment and redesign of the study course and 
materials and through skills training of facilitators. In addition, JHU intends to promote the 
program worldwide as a high quality training event in IEC with emphasis on community 
participation. 

PRINCIPAL FY94 ACTIVITIES 
• Conducted a needs assessment based on attendance at three OSTs with recommendations 

to ITP for revision and refinement of the OST methodology, curriculum, and materials. 
• Conducted a four-day workshop for senior members of the ITP staff and facilitation 

team. Based on the needs assessment report, a plan was developed to refine the curriculum 
and prepare prototype training materials. 

• Included a senior ITP staff member as a Training Fellow at the "Advances in Family 
Health Communication" workshop in Baltimore. 

• Pilot-tested the revised curriculum and materials at an OST on lEe. 
• Produced a IS-minute video and print materials to raise awareness about ITP among 

international donor agencies and government ministries of countries that could benefit 
from learning about the Indonesian family planning program. Premiered the promb
tional video at the International Conference on Population and Development in Cairo, 
Egypt. 

FUTURE DIRECTIONS 
• Continue refinement of curriculum and materials based on the pilot test, including an 

emphasis on strengthening the skills of facilitators through a training-of-facilitators and 
the use of audiovisual training materials. 

• Develop a network of alumni of the OSTs. 
• Conduct an impact evaluation of the OSTs. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Principal Investigator Phyllis Tilson Piotrow, Project Director Jose G. Rimon, 
II, Asia Division Chief Sung Hee Yun, Program Officers Ricardo J. Wray and Marsha S. 
McCoskrie, Training Division Chief Benjamin V. Lozare, and Training Program Officer 
Cathryn S. Wilcox provided a total of 26 weeks of technical assistance. • 
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INDONESIA 
Technical Assistance to the Social Drama Alang-Alang 
Country Project AS-INO-04 

PROJECT GRANTEE 
Inter Ksatrya Film (IKF) 

PROJECT DURATION 
July 1S-0ctober 30, 1994 

PROJECT BUDGET 
$14,000 

PROJECT OBJECTIVE 
To assist the Office of the State Minister for PopulationlBKKBN in the design, development, 
production, dissemination, promotion, and evaluation of dramatic films made for television 
to promote public awareness of family planning and family welfare. 

PRINCIPAL FV94 ACTIVITIES 
• Provided technical assistance in story development and pretesting of a three-part televi

sion drama entitled Alang-Alang, a co-production of BKKBN and Televisi Pendidikan 
Indonesia (TPI). Part of BKKBN's long-term promotion of family welfare, the drama tells 
the story of a young girl's struggle to realize her education and her goal of becoming a 
teacher. 

• Provided financial support through IKF of the fees for Writer/Director Teguh Karya. 
• Provided support through IKF for the production and dissemination of a 10-minute pro

motional short video and design and printing of a promotional flyer and video cover. 

FUTURE DIRECTIONS 
• Subtitle the three completed episodes. 
• Broadcast the series and distribute via mobile vans. 
• Conduct research to evaluate the impact of the drama in Indonesia. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Principal Investigator Phyllis TilsonPiotrow, Project Director Jose G. Rimon, 
II, Asia Division Chief Sung Hee Yun, Program Officer Ricardo J. Wray, Senior Research 
and Evaluation Officer J. Douglas Storey, and JHU/PCS/PIP Consultant Cheryl Groff pro
vided a total of nine weeks of technical assistance. • 
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INDONESIA 
Observation Study Tour (OST) for Representatives from National 
Medical Associations in Five Countries 
Country Project AS-INO-05 

PROJECT GRANTEE 
Indonesian Medical Association (IDI-Ikatan Dokter Indonesia) 

PROJECT DURATION 
September 26-November 30, 1994 

PROJECT BUDGET 
$19,635 

PROJECT OBJECTIVE 
In collaboration with BKKBN, IDI will conduct a five-day OST for 18 private sector family 
planning doctors representing medical associations from Asia, Africa, Latin America, and 
Indonesia. The OST will present and encourage participants to replicate some of the suc
cessful aspects of the Indonesian experience in involving private sector doctors in family 
planning through the Blue Circle campaign. 

PRINCIPAL FV94 ACTIVITIES 
• Developed curriculum and training materials for the OST. 
• Nominated participants from Medical Associations in Zimbabwe, Peru, India, Bangladesh, 

and the Philippines. 

FUTURE DIRECTIONS 
Provide technical assistance to IDI in conducting and evaluating the OST. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHUIPCSIPIP Asia Division Chief Sung Hee Yun and Program Officer Ricardo J. Wray pro
vided three weeks of technical assistance .• 
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NEPAL 
In-Country Office 
Technical Assistance 

The JHU/PCS/PIP office in Nepal is implementing the Redline Strategy (developed in 1993), 
which focuses on about one million Nepali women with an unmet need for family plan
ning. Complementary to the Nepal government's Eight-Year Health Plan and the UNFPA's 
National Family Planning Strategy, the Redline Strategy also comprises the IEC component 
of USAID's population assistance to Nepal by concentrating resources to develop proto
types in four key districts of the country. A multi-agency approach, in collaboration with 
the Ministry of Health (MOH) and prominent NGOs, was established to create collabora
tive teamwork to increase message consistency and reduce duplication. 

PROJECT OBJECTIVES 
To assist the National Health Education, Information and Communication Centre (NHEICC), 
the Family Health Division (FHD), and the National Health Training Centre (NHTC) of the 
'MOH in the development of high quality IEC prototypes aimed at clients with unmet need 
for family planning to be disseminated on a national scale. Specific objectives for FY94 
included: 
• To develop an action plan based on the three IEC interventions of the Redline Strategy 

focusing on the unmet need for family planning, using multiple media, improving 
client/provider interactions, and building capacity. 

• To design and test multiple media and interpersonal communication prototypes. 
• To establish ongoing collaborative relationships with the public and private sectors to 

build IEC capacity to address national family planning goals. 

PRINCIPAL FY94 ACTIVITIES 
JHU/PCSIPIP/Nepal staff and consultants collaborated with their national counterparts to 
accomplish the following: 
• Trained in-country personnel in IEC planning and management through participation in 

the "Advances in Family Health Communication" workshop, held in October 1993 and 
June 1994 in Baltimore, and an "Advances in Information, Education, and Communica
tion (lEC) Family Health" workshop in Nepal, December 1993. 

• Completed the final phase of the Village-Based IEC Project, including the project's process 
evaluation. 

• Developed and tested a training video (ABHIBADAN) on Interpersonal Communication 
and Counseling (IPC/C) skills. 

• Developed a street drama video conveying method-specific information, related side 
effects, and rumors. 

• Completed the IPC/C TOT Nepali language manual, titled Antaroyakti Sanchar Tatha 
Paramarsha Prashiksban Nirdesbika. 

• Produced and aired four radio spots focusing on informed choice through husband/wife 
communication. 

• Initiated a family planning practices and media preferences survey of clients and service 
providers. 

• Continued active involvement in team building among MOH, Cooperating Agencies 
(CAs), NGOs, other donor agencies, and members of the private sector to enhance mes
sage standardization and reduce duplication. 

FUTURE DIRECTIONS 
The results of research surveys and focus group discussions on family planning practices 
and media preferences among clients and service providers will guide the continued devel
opment of high quality IEC prototypes and provide a baseline for impact evaluation of 
prototype materials and programs. The follOWing activities will be undertaken: 
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• Sponsor IPC/C advocacy forums at central and regional levels among policy and decision 
makers to increase support for integrating IPC/C practices at all levels of service delivery. 

• Conduct IPC/C workshops for service providers to enhance skills for conveying method 
options to clients. 

• Integrate IPC/C curriculum modules into other family health training programs as part 
of the NHTC's goal to improve the quality of service delivery. 

• Continue development of radio spots, radio dramas, and radio distance learning programs 
as the centerpiece of the multiple media effort. 

• Develop a 52-episode radio drama serial depicting a Nepali family coping with the chang
ing needs for family planning for national listenership. 

• Produce a video depicting initial counseling, client assessment, and method-specific 
counseling at the health post level. 

• Develop and produce Signature cue song for family planning-related radio spots and pro
grams. 

• Produce a method specific flipchart for health post level staff, which includes tips and 
reminders about counseling techniques. 

• Produce method specific pictorial pamphlets for clients. 
• Design and produce two posters to correct the common rumor that family planning 

makes the sterilized man or woman weak. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Pamela J. Allen and the Nepal staff provided ongo
ing technical assistance. Training Division Chief Benjamin V. Lozare, Training Program 
Officer Cathryn S. Wilcox, Senior Research and Evaluation Officer J. Douglas Storey, Asia 
Division Deputy Chief Karen A. Heckert, Bangladesh Country Representative Edson E. 
Whitney, and Finance and Administrative Manager Paul Bankerd proVided 12 weeks of 
technical assistance .• 

NEPAL 
Training and Education Videos 
Country Project AS-NEP-06 

PROJECT GRANTEE 
Reel Images/SJE/SAARC 

PROJECT DURATION 
November 1, 1992-February 28, 1994 

PROJECT BUDGET 
$10,352 

PROJECT OBJECTIVES 
To produce two videos to accompany IPC/C training workshops and community-based ini
tiatives. The first video, ABHlBADAN("GATHER"), presents the concepts and practices of 
the GATHER model of counseling in Nepali. The second video, Ye Tyaso Po! ("Now I 
Understand!"), portrays village members becoming better informed about contraceptive 
methods and related rumors through a traditional street drama format. 

PRINCIPAL FV94 ACTIVITIES 
Reel lmages/SJE/SAARC developed and pretested the scripts and produced both videos with 
assistance from local consultants andJHU/PCS/PIP/Nepal staff. 
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FUTURE DIRECTIONS 
ABlDBADAN, the counseling video, will be used in conjunction with IPC/C training in the 
Health Posts at the District level. Ye Tyaso Po! will be distributed and shown in local clin
ics or hospitals where VCR equipment exists. The use of a video van for dissemination of 
the street drama in the field is also being investigated. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Country Representative Pamela J. Allen, Program Officer Dr. Karuna Onta, 
and local consultants Jeev Krishna and Ashesh Malla provided technical assistance to the 
project .• 

NEPAL 
Village-Based Project Process Evaluation 
"Country Project AS-NEP-07 

PROJECT GRANTEE 
Valley Research Group (VaRG) 

PROJECT DURATION 
September 1, 1993-January 31, 1994 

PROJECT BUDGET 
$8,609 

PROJECT OBJECTIVES 
• To assess the effectiveness of the specific interventions of the Village-Based IEC Project 

through focus group discussions, interviews, and analysis of contraceptive use records . 
• To identify lessons learned by project staff in the design, development, and implemen

tation of the project in view of potential project replication. 

PRINCIPAL FV94 ACTIVITIES 
VaRG prepared a coding scheme and research instruments for the project, conducted the 
data collection, and wrote a final report. 

FUTURE DIRECTIONS 
Lessons learned from the Village-Based Project and its evaluation will be used to develop 
a more participatory community network approach for family planning in the Terai which 
is expected to be similar to Jiggasha in Bangladesh. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Nepal Country Representative Pamela J. Allen and Program Officers Dr. Yagya 
B. Karki, Dr. Dibya M. Karmacharya, and Dr. Karuna Onta provided ongoing technical 
assistance to the project. • 
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NEPAL 
Family Planning Communication Survey Among Clients and 
Service Providers 
Country Project AS-NEP-08 

PROJECT GRANTEE 
Valley Research Group (VaRG) 

PROJECT DURATION 
September 1, 1994-March 31, 1995 

PROJECT BUDGET 
$34,334 

PROJECT OBJECTIVES 
To assess family planning practices and media preferences among clients and service 
providers through surveys and focus group discussions (FGDs). 

PRINCIPAL FY94 ACTIVITIES 
• Survey instruments were developed in conjunction with ]HU/PCS/PIP. 
• Interviewers were trained and data collection was initiated. 

FUTURE DIRECTIONS 
• VaRG will conduct interviews among a random sample of 2,800 married women of repro

ductive age, plus the husbands of 200/0 of these women. Approximately 64 FGDs will be 
conducted among participants representing a sub-sample of those interviewed. The sub
sample will reflect married men and women with an unmet need for family planning. A 
small sample of Health Post workers will also be surveyed to determine their level of con
traceptive knowledge and practices, as well as their use of radio and other educational 
media. 

• Data from the study will guide the development of high quality lEC prototypes and pro
vide a baseline for impact evaluation. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCS/PIP Nepal Country Representative Pamela]. Allen and Program Officer Dr. Yagya 
B. Karki provided ongoing technical assistance. Senior Research and Evaluation Officer J. 
Douglas Storey and Asia Division Deputy Chief Karen A. Heckert provided two weeks of 
technical assistance. • 
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PHILIPPINES 
In-Country Office 
Technical Assistance 

The program continues to collaborate with the private and public sectors, especially the 
Department of Health (DOH), the lead agency for the Philippine Family Planning Program 
(PFPP), to develop short- and long-term plans and strategies, including the National Com
munication Campaign, conduct formative research and impact evaluations of IEC programs, 
produce print and media materials, and carry out training in interpersonal communication 
skills. 

PROJECT OBJECTIVES 
To provide technical assistance and support in the development of lEC strategies and IEC 
audio, visual, and print materials for the USAID-funded Family Planning Assistance Project 
(FP AP) to the PFPP . 

. PRINCIPAL FY94 ACTIVITIES 
The lEC technical assistance team worked with the DOH and other agencies in the following 
tasks: 
• Completed the implementation of the National Communication Campaign 1993 (NCC-93); 
• Prepared the 1994 IEC Operational Plan for the DOH; 
• Developed IEC print materials for clients and service/information providers; 
• Placed family planning billboards in Metro Manila; 
• Printed 10,000 copies of the DMPA Information Kit to promote the use of Depo Provera, 

10,000 copies of the Philippine Population Management Program Information Kit, and 
10,000 copies of the Program Communicators' Kit for Volunteers. 

• Printed 500,000 copies of DMP A leaflets in three versions (English, Tagalog, and Cebuano). 

FY94 SPECIAL EVENTS AND FAMILY PLANNING MATERIALS 
• Women's Health Day (AKONaman)was jointly sponsored by the producers of Milo, Avon, 

Coca-Cola, and Trust Condoms, as well as by the Commission on Population (POPCOM), 
DOH, ]SI, SOMARC, and the entertainment industry. Thousands of women from nearby 
cities and provinces marched to Manila to avail themselves of free health services and 
to attend the symposium on women and the variety show by popular local women enter-
tainers. -

• Family Planning Day, August 1, paid tribute to government and private family planning 
workers and volunteers. Awards were given to outstanding clinics and workers. Each Local 
Government Unit (LGU), both city and province, celebrated Family Planning Day in its 
own way by highlighting the awards to outstanding clinics and workers. Key PFPP per
sonalities appeared in TV and radio programs endorsing the day's objectives and activ
ities. LGU personalities also endorsed Family Planning Day on their local radio programs. 

• Population Development Week is an annual celebration based on the President's Procla
mation Number 76. This year the week-long festivities were jointly sponsored by POPCOM 
and ]SI with the theme Alay Sa Pamilya ("Offering for the Family"). Clinics celebrated 
the entire week while providing health and family planning services to MCRAs. 

• The DMP A Information Kit was co-funded by SOMARC for providers, policy makers, 
influentials, and program managers in preparation for the reintroduction of the injectable 
contraceptive, DMPA. 

• The Volunteer Worker's Kit was designed and disseminated to family planning field vol
unteers. The kit provides basic family planning information and concepts, different family 
planning program strategies, and reproductive information in a comic book style. This 
kit was co-produced by the Economic Development Foundation (EDF), a local training 
institution funded by USAID/Manila. 
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• An Information Kit for Influentials was produced by JHU/PCS/PIP/Philippines in col
laboration with POPCOM and DOH. The kit includes briefing sheets on various popu
lation and development issues and highlights the family planning dimension of each 
issue. Kits were distributed to policy makers, program managers, influentials, media prac
titioners, and elected officials. 

FUTURE DIRECTIONS 
The PCS/PIP technical assistance team will develop a new National FP/IEC Strategy based 
on the 1993 DHS and findings of the NCC-93 impact study and will continue to implement 
IEC strategies and develop IEC support materials as follows: 
• Develop and broadcast 13 episodes of a situational comedy series with the Enter-Edu

cate Foundation; 
• Produce and show a full-length feature film linking population and environment issues; 
• Produce and show the Doctors to the Barrios feature film on the DOH initiative to bring 

doctors into rural areas, and to promote health concerns regarding HIV / AIDS and the unmet 
need for family planning and reproductive health services; 

• Produce print materials on injectables for influentials and health workers and.on the 
Lactational Amenorrhea Method (LAM) for clients and health workers; 

• Produce audience-specific print materials; 
• Reprint materials for service/information providers and clients; and 
• Strengthen the advocacy support for the population management program through 

POPCOM's nerwork of local offices and projects. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Resident Advisor Patrick 1. Coleman and Program Officers Lolit S. 
Tabale, Rosario Lambino, and Melanie Victoriano provided on-going technical assistance. 
Project Director Jose G. Rimon, II, Research and Evaluation Division Chief D. Lawrence Kin
caid, Asia Division Deputy Chief Karen A. Heckert, Program Officer Anne Palmer, and 
Finance and Administrative Manager Paul Bankerd provided seven weeks of technical 
assistance. 

VISITORS 
Dr. Francis Cruz, Chief of the Public Information and Health Education Service, and Mr. Guiller 
Asido, Information Officer from the Public Information and Health Education Service, 
Department of Health, Manila attended the June 1994 "Advances in Family Health Com
munication" workshop. • 
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PHILIPPINES 
Enter-Educate TV Sitcom 
Country Project AS-PH 1-19 

PROJECT GRANTEE 
Enter-Educate Foundation (EEF) 

PROJECT DURATION 
March 1, 1993-December 31, 1994 

PROJECT BUDGET 
$120,000 

PROJECT OBJECTIVES 
The project aims to increase knowledge of family planning and related health messages and 
popularize responsible behavior among the youth audience. This project also aims to 
demonstrate to the Filipino entertainment industry that the Enter-Educate concept can be 
commercially viable by collecting sufficient revenue to produce additional episodes. 

SPECIAL FEATURES 
A 13-part television situation comedy series will be produced and aired on a local televi
sion station during prime time. The episodes, which take place in a medical setting, will 
popularize family planning and family health care. Family health and economic benefits 
of family planning will be illustrated in the different episodes. Popular television perform
ers will recount the series of messages. 

PRINCIPAL FV94 ACTIVITIES 
The project staff contracted a producer who identified popular television/movie perform
ers; they in turn accessed a popular television station willing to prepare the scripts with 
social messages and to co-produce the short episodes. 

FUTURE DIRECTIONS 
The series will be broadcast in FY95. A marketing plan will be developed to tap advertis
ers and advertising agencies in order to ensure revenues. The project will produce addi
tional episodes from the revenues generated. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCSIPIP Senior Resident Advisor Patrick L. Coleman, Program Officer Lolit S. Tabale, 
and local consultants Grace Javier-Alfonso and Girlie Rodis prOVided ongoing technical 
assistance. • 
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PHILIPPINES 
PLCPD Advocacy Project 
Country Project AS-PHI-20 

PROJECT GRANTEE 
Philippine Legislators' Committee on Population and Development Foundation, Inc. (PLCPD) 

PROJECT DURATION 
February 1, 1993-December 31, 1994 

PROJECT BUDGET 
$101,000 

PROJECT OBJECTIVES 
The project aims to increase knowledge among national and local elected officials and 
local executives and policy makers on population and development issues. The project will 
also educate people from the legislative system, local media, and business community in 
each of four provinces on population and development issues. 

SPECIAL FEATURES 
Conferences, meetings, and workshops for government officials and influentials will be 
conducted in each of the four provinces. Population and development information will be 
disseminated through print and broadcast media. An information kit with print materials 
on family planning, population, and development will be distributed among influentials, 
local elected officials, religiOUS leaders, executives, and policy makers. 

PRINCIPAL FY94 ACTIVITIES 
• Consulted with local officials regarding the project. 
• Organized and implemented the project in the pilot province. 
• Made preliminary visits to the third and fourth provinces to begin selecting the host 

organizations for the project. 

FUTURE DIRECTIONS 
Project staff will evaluate implementation of the project in the second province and use the 
findings as a guide for implementing the project in the remaining two target provinces. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU!PCS!PIP Senior Resident Advisor Patrick 1. Coleman, Program Officers Lolit S. Tabale 
and Rosario Lambino, and local consultant Ramon Tagle provided ongoing technical assis
tance. Program Officer Anne Palmer provided one week of technical assistance .• 
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PHILIPPINES 
Philippines Population/Environment Film 
Country Project AS-PH 1-21 

PROJECT GRANTEE 
Enter-Educate Foundation (EEF) 

PROJECT DURATION 
May 1, 1993-December 31, 1994 

PROJECT BUDGET 
$300,000 

PROJECT OBJECTIVES 
The project aims to increase awareness of the linkage between population growth and the 
environment. The project also aims to build local institutions and to develop an in-coun
try capacity to produce entertainment films with positive social messages. Ancillary video 
and music products will be marketed to sustain further enter-educate projects. 

SPECIAL FEATURES 
The film will focus on the population-environment linkage. The story will actively involve 
the people most affected by the environmental problem portrayed and use them as posi
tive role models for effecting sustainable social and environmental progress. Popular actors 
and actresses in the movie industry will be recruited to play the major roles in the film. 

PRINCIPAL FY94 ACTIVITIES 
• Contracted a film producer interested in projects with social messages on a co-produc-

tion basis. 
• Submitted the script for testing and approvaL 
• Identified a list of cast members. 
• Initiated production planning. 

FUTURE DIRECTIONS 
The income generated by the film and ancillary products will be used to produce further 
enter-educate projects. Based on the results of the film, schools will be integrating the 
population and environment linkage in their curricula. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCS/PIP Senior Resident Advisor Patrick 1. Coleman, Program Officer Lolit S. Tabale, 
and local consultants Grace javier-Alfonso and Girlie Rodis provided ongoing technical 
assistance .• 
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PHILIPPINES 
National Communication Campaign 1993 (NCC-93) 
Country Project AS-PHI-22 

PROJECT GRANTEE 
Campaigns Universal, Inc. 

PROJECT DURATION 
June 10, 1993-April 30, 1994 

PROJECT BUDGET 
$919,298 

PROJECT OBJECTIVES 
To provide basic information through a multimedia campaign about family planning so that 
couples may make an informed choice regarding how many children to have and when 
to have them. 

SPECIAL FEATURES 
There are three phases to the campaign: 
• Phase I, General concept of family planning; 
• Phase II, Promoting the providers of services; and 
• Phase III, Promoting the different family planning methods. 

PRINCIPAL FV94 ACTIVITIES 
• Produced and broadcast multiple 3D-second TV spots promoting the concept of family 

planning, service and information providers, and the different family planning program 
methods on local television stations. 

• Published a print ad on family planning in local newspapers during Women's Day 
celebrations. 

• Broadcast 50 3D-second radio spots promoting service and information providers and the 
different family planning methods on local radio stations. . 

• Developed and produced a national family planning logo. 

FUTURE DIRECTIONS 
The logo developed is currently used as the official logo of the national family planning 
program. The logo will also be used in all collateral materials and future campaigns of the 
family planning program. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Resident Advisor Patrick 1. Coleman and Program Officer Lalit S. 
Tabale provided ongoing technical assistance. Research and Evaluation Division Chief D. 
Lawrence Kincaid, Project Director Jose G. Rimon, II, and Program Officer Anne Palmer pro
vided six weeks of technical assistance .• 
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PHILIPPINES 
Consumer Pulse 
Country Project AS-PH 1-23 

PROJECT GRANTEE 
Consumer Pulse 

PROJECT DURATION 
July 15, 1993-0ctober 31, 1994 

PROJECT BUDGET 
$67,431 

PROJECT OBJECTIVES 
To monitor and evaluate the National Communication Campaign 1993 (NCC-93) for the 
Philippine Family Planning Program using the same list of respondents in all three survey 
waves to track shifts in attitudes and behavior. (See Chapter 8, Research and Evaluation, 
for results of NCC-93.) 

SPECIAL FEATURES 
The project is ongoing and covers 12 LGUs, ten pilot LGUs and two other LGUs, as 
"control" areas. The survey is taking place in three waves: 
• Wave I collected benchmark knowledge, attitudes, and practices (KAP) data prior to 

launching NCC-93; 
• Wave II was conducted after the end of NCC Phase I and before the start of Phase II and 

the mid-point KAP; 
• Wave III consisted of the post-campaign KAP survey. 

PRINCIPAL FV94 ACTIVITIES 
• Developed the questionnaire for Waves II and III. 
• Conducted Waves II and III of the survey. 
• Completed the topline report of the results of Waves II and III. 
• Completed the final report of the project. 

FUTURE DIRECTIONS 
The results of the study will be disseminated to the different govemment and non-govemment 
agencies participating in the program. The findings of the project will be used in design
ing lEC strategies, materials, training curriculum, and future National Communication Cam
paign projects. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Resident Advisor Patrick 1. Coleman and Program Officer Lolit S. 
Tabale provided ongoing technical assistance. Research and Evaluation Division Chief D. 
Lawrence KiIicaid provided two weeks of technical assistance. • 
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Table ill-I 
ASL4: Summary of Major Country Activities by Project Output Category 

Indicating Fiscal Year of Activity 

NEEDS 
ASSESSMENT 

COUNTRY 110 PLANNING 

Bangladesh 86, 93 

Bunna 

Fiji 89 

Hong Kong 

India 92-94 

Indonesia 91, 94 

Malaysia 

Micronesia 

Nepal 84, 90, 93 

New Caledonia 

Pakistan 89-92 

Papua New 89 
Guinea 

Philippines 91-93 

Samoa, Western 

Solomon Island 

South Korea 

Sri Lanka 84 

Thailand 84· 

• Partial needs assessment 

COUNTRY MONTIf/YEAR 

Bangladesh May/lun 94 

India lan/Sep 94 

Indonesia Jan 94 

COUNTRY COUNTRY MEETINGS PROVISION 
PROJECT PROJECT TECHNICAL AND OF FILMS AND 
DEVELOPMENT INmAllON ASSISTANCE WORKSHOPS MATERIALS 

86-94 89--94 86-94 89-94 83, 86-94 

85 

85, 86, 89, 91 

86 

93-94 91-94 84-94 85,93,94 83-94 

92 92 86-94 92-94 85,86,88,89,91-94 

85, 86, 89 

86 

84,90-94 84,90-94 88,90-94 84, 85, 91-94 84-86,89,91,93-94 

86 

90-93 90-93 85, 86, 89-93 90-93 86,89-93 

89, 91, 92 

86-94 87-94 86-94 89, 91, 93, 94 85, 86, 88-94 

86 

86, 89 

89 85 

84 84,85 

86 84-86, 89 90 84, 85, 89-92 

Tableill-2 
ASL4: Needs Assessments Conducted-FY94 

DURATION 
PERSONNEL (AFAUATIONI IN WEEKS 

Shennan (Michigan Fellow) 2 
Robey (PCS/PIP) 

Shekar (Consultant) 4 

Lozare (PCS/PIP) 2.5 

DESCRIPTION OF ACTIYmES 

Prepare and conduct needs assessment among family planning 
providers and journalists to identify curricular content for "Effective 
Media Relations' workshop. 

Conduct literature review of Uttar Pradesh upon request of 
PCS/PIP. 

Prepare and conduct needs assessment of BKKBN/ITP ·training. 
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COUNTRY MONTH/YEAR 

Bangladesh Sep/Oct 93 

Bangladesh Sep/Oct 93 

Bangladesh Oct 93 

Bangladesh Dec 93 

Bangladesh Jan/Feb 94 

Bangladesh Jan/Feb 94 

Bangladesh Feb 94 

Bangladesh Feb/Mar 94 
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Tableill-3 
ASL4: Technical Assistance Visits-FY94 

PERSONNEL (AFFlUAnON) 

McCoskrie (PCS/PIP) 

DURATION 
IN WEEKS 

5.2 

Kapadia-Kundu (PCS/PIP) 2.2 

Kincaid (PCS/PIP) 

Lazare (PCS/PIP) 
Wilcox (PCS/PIP) 

Wilcox (PCS/PIP) 

Lazare (PCS/PIP) 

BOse (Thompson Social) 

Saffitz (Saffitz, Alpert 
& Assoc.) 

1.5 

.2 

2.5 

2.5 

.7 

3.5 

DESCRIPTION OF ACTIVITIES 

Provide technical assistance in video production for the Rural 
Communication Program replication working with A YCom, a local 
production crew. Conduct location research for videotaping of 
scenes in villages, training sessions, Thana Health Center, 
community meetings, counseling situations, Jiggasha meetings. 
Direct videotaping of scenes in collaboration with staff assistant 
directors. Pre-edit footage with local production team. Co-direct 
rough edit with AYCom and staff director. 

Provide technical assistance to the Rural Communication Program 
replication. Conceptualize a community-based monitoring system 
for link persons and FW As to monitor the Jiggasha intervention. 
Assist with the development of a monitoring module to assure 
consistent practice of replication methodologies introduced in the 
Jiggasha Replication training curriculum developed for FWAs and 
other health center personnel. 

Evaluate three-phase Jiggasha Replication Plan. Develop RFP for 
new baseline survey for 2nd Phase of Jiggasha Replication Plan. 
Evaluate the Jiggasha Replication training curriculum. 

Discuss plans for a two-week Dhaka communication workshop 
with Dhaka staff. Review local resources and workshop plans. 
Customize workshop curriculum for Dhaka audiences. Discuss 
workshop site and facilities, and detennine A!V needs and 
appropriate use of SCOPE in two-week curriculum. 

Assist in conducting "Advances in Family Health and Social 
Communication" workshop. Serve as deputy course director for the 
workshop. Conduct sessions in enter-educate approach and man
agement of change. Assist in conducting SCOPE exercise sessions. 

Conduct "Advances in Family Health and Social Communication" 
workshop. Serve as co-director and chief trainer for the workshop 
and conduct courses in management, program analysis, audience 
analysis, monitoring and evaluation, and the PRO Approach. Super
vise SCOPE exercise sessions. 

Serve as a resource person for the Bangladesh "Advances in Family 
Health and Social Communication" workshop and facilitate work
shop sessions on message design, media planning, and media 
campaigns. 

Develop Implementation Plan of the National FP/MCH IEC 
Strategy for Bangladesh, including quantifiable goals and 
objectives, human resource requirements, costs, responsible 
agencies, expected outputs, a timeline, prioritization of activities, 
communication channels, and target audiences. Develop research 
plan to include fonnative research, ongoing monitoring, and mid
tenn and final evaluation of the strategy. Define the coordination 
and accountability mechanisms necessary to achieve the goals of 
the strategy. 



________________________________________________________________________________ ASIA 

Table m-3-continued 

DURATION 
COUNTRY MONTH/YEAR PERSONNEL lAFFIUATlON) IN WEEKS DESCRIPTION OF ACTIVITIES 

Bangladesh Apr 94 Heckert (PCS/PIP) Initiate preparations for Workplan FY95 to coordinate with Divi-
sion's plans. Test Asia Division Systems Refinement Initiative to 
streamline procedures and raise managerial and operational effi-
ciency of home and country offices. Review draft generic IPClC 
manual and discuss training objectives. Observe Jiggasha in 
Trishal thana. 

Bangladesh May 94 Onta (PCS/PIP) .7 Discuss with PCS/PIP Dhaka senior staff the development of a 
generic IPC/C curriculum and the possible adaptation of ]iggasha 
in Nepal. Attend a one day generic IPC/C curriculum workshop. 
Observe ]iggasha in Trishal thana. 

Bangladesh May/]un 94 Robey (PCS/PIP) 1.5 Plan the "Effective Media Relations" workshop with the PCS/PIP 
Dhaka staff. Work with FHI staff to coordinate the workshop with 
the FHI journalists' workshop. Analyze and interpret results of the 
needs assessment conducted for the media relations workshop. 
Meet with representatives of relevant organizations as part of the 
needs assessment and to generate interest in and support for the 
workshop. Develop draft of workshop curriculum with PCS/PIP 
Dhaka staff in collaboration with FHI staff. Identify potential 
resource persons for the workshop. 

Bangladesh May/]un 94 McCoskrie (PCS/PIP) 3.5 Develop Jiggasha Replication Package including video modules, 
discussion guide, and handouts with PCS/PIP Dhaka staff and 
AVCom. Work with USAlD/Dhaka and local agencies, technical 
consultant, and video company to develop concept and bud-
get for production of Bangladesh IUD technical training video. 

Bangladesh JuVAug 94 McCoskrie (PCS/PIP) 2.2 Finalize script and develop workplan, RFP, and contract for the 
production of a Bangladesh technical training video on IUD coun-
seling, instrument sterilization, insertion, and infection control. 
.Work with Dhaka staff to finalize Jiggasha Replication Package 
including curriculum materials and video segments. Finalize the 
documentary video which highlights the Bangladesh FP Program 
success story presented by the Bangladesh delegation at the ICPD 
in Cairo, Egypt. 

Bangladesh Aug 94 Robey (PCS/PIP) 1.5 Facilitate the PCS/PIP workshop "Effective Media Relations" for 
Bangladesh family planning organizations, coordinated with FHI 
training workshop for journalists. 

India Sep/Oct 93 Lazare (PCS/PIP) 1.2 Conduct needs assessment for multi-phased training. Identify local 
training resources, including personnel support agencies, possible 
venues, etc. Discuss and formulate training plans with Ministry of 
HealthlUP and SIFPSA. Participate in discussions with the mission, 
other CAs, GOI, GOUP, and SIFPSA on how to deliver technical 
assistance to research and training programs for the next 12 months. 

India Nov 93 Storey (PCS/PIP) 1.5 Review progress of the literature review and SCOPE being con-
ducted by local consultant Dr. Meera Shekhar. Initiate perceptual 
mapping research. Initiate focus group discussions for ANMs and 
IEC officers at the district level. 

India Nov 93 Rimon (PCS/PIP) 1.5 Assist in clarifying the role of Literacy House as an IEC NGO, 
collaborating with USAlD, GOI, SIFPSA, and the UP Ministry of 
Information. Discuss arrangements with USAlD and GOI counter-
parts for placement of a Resident IEC Coordinator in 1994. 
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Table m-3-continued 

DURATION 
COUNTRY MONTHJYEAR PERSONNEL AFFILIATION) IN WEEKS DESCRIPTION OF ACTIVITIES 

India Dec 93 Storey (PCS/PIP) 1.5 Meet with Mrs. Promilla Shankar, Executive Director of SIFPSA, 
concerning plans for a previously proposed survey on the image 
of family planning and the selection of a research organization to 
carry out that survey. Review project documents and other 
archival materials at the SIFPSA office for inclusion in an inventory 
of useful IEC materials and for incorporation into the UP/SIFPSA 
literature review. 

India Dec 93 Palmer (PCS/PIP) 1.5 Develop subcontract with Social and Rural Research Institute/ 
Thompson Social (SRI), and IMA. Assist Mrudula Amin in obtaining 
cost and reach analyses for IMA/UP media plan and in developing 
IMA project document. Discuss marketing plan for lMA project 
video. Assist with recruitment of an accounting firm to work for IMA. 

India Dec 93 Amin (PCS/PIP) 2.8 Review media plan submitted by Thompson Social. Develop a 
project document for IMAlUP. Introduce Anne Palmer to lMA 
staff members in New Delhi. Work with GOI and GOUP to 
develop a process to design an IEC Strategy for UP. Conduct needs 
assessment for upcoming training in UP. Finalize proposal for 
Literacy House. 

India Feb/Mar 94 Amin (PCS/PIP) 4.5 Brief local resource persons on focus of the "Innovations in Family 
Planning lEe" workshop. Oversee local production of training 
materials for the workshop. Oversee administrative and logistical 
requirements of resource persons and participants and conduct a 
session on the P Process at the workshop. 

India Feb/Mar 94 Palmer (PCSIPIP) 3.8 Draft subcontract and finalize budget and scope of work between 
lMA and Thompson Social. Finalize contract between PCS/PIP and 
the accounting firm selected to assist IMA. Collect budget details 
and scope of work for PCS/PIP contract with SRI on the image 
mapping research for UP. Assist the local training coordinator in 
workshop preparations including curriculum development and 
logistical arrangements for the "Innovations in Family Planning 
IEC, Phase I" workshop for IEC workers, and serve as a resource 
person for selected training sessions. 

India Feb/Mar 94 Wilcox (PCS/PIP) .8 Serve as deputy course director for the Phase I workshop to assist 
the local training coordinator in workshop preparations and logist-
cal arrangements. Serve as a resource person for sessions on man-
agement of IEC programs, interpersonal communication, and SCOPE. 

India Feb/Mar 94 Lazare (PCS/PIP) 2 Serve as course director and chief trainer for the "Innovations in 
Family Planning IEC, Phase In workshop for IEC workers. Conduct 
sessions on management, program analysis, audience analysis, and 
monitoring and evaluation. Supervise the use of SCOPE by work-
shop participants. 

India Feb/Mar 94 Williams (PCS/PIP) 1.8 Initiate the lMA media campaign for UP by finalizing the media 
plans with IMA and Thompson Social. Review and help finalize 
the communication component of the IMA training program. 
Pursue further collaboration between IMA and GOI for the UP 
project by discussing the possibility of using GOI printed methods 
booklet for client distribution. 
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Table m-3-continued 

DURATION 
COUNTRY MONTH/YEAR PERSONNEL (AFFILIATION) IN WEEKS DESCRIPTION OF ACTIVITIES 

India Mar 94 Storey (PCS/PIP) 1 Update Mrs. Promilla Shankar on the outcome of recent research 
activities and discuss plans for new research efforts for the next 
phase of the IFPS project. Review the status of recent and ongoing 
research efforts with PCS/PIP consultants in India. Refine plans for 
and initiate data collection for a perceptual mapping survey on the 
image of providers and contraceptive methods in UP. 

India Apr/May 94 Gill-Bailey (PCS/PIP) 3.8 Assist the training coordinator in preparations and lOgistical 
arrangements for two IEC workshops in Phase I, one for CMOs 
and one for DHEIOs. Work with the training coordinator on 
implementation of workshop activities. Prepare and administer 
evaluation and assessment instruments. Serve as a resource person 
for the SCOPE exercise. Prepare follow-up workshop reports. 

India Apr/May 94 Lozare (PCS/PIP) 2.5 Serve as co-director and chief trainer for two IEC workshops for 
CMOs and DHEIOs. Conduct courses in management, program 
analysis, audience analYSiS, and monitoring and evaluation. 
Supervise implementation of SCOPE. 

India Apr/May 94 Wilcox (PCS/PIP) 2.5 Assist the training coordinator as deputy course director in 
development and production of the IEC training curricula for 
CMOs and for DHEIOs. Work with the training coordinator on 
implementation of workshop activities. Serve as a resource person 
for sessions on management of IEC programs, interpersonal 
communication, and SCOPE. 

India Jun 94 Storey (PCS/PIP) 1 Review the status of recent and ongoing research efforts with 
PCS/PIP consultants and research contractors in India. Review 
the results of research for the IMA projects with Dr. Jagdish Sobti, 
General Secretary, IMA. Determine future research technical 
assistance. Discuss progress to date and use of the perceptual 
mapping survey on the image of providers and contraceptive 
methods in Uttar Pradesh. Review the status of the literature 
review with Dr. Meera Shekar and provide guidance for writing 
the final report. 

India Jul/Aug 94 Amin (PCS/PIP) 4 Review CVs and short-list possible candidates for the local PCS/PIP 
poSition of IEC Technical Coordinator. Discuss preliminary paper 
on community network approach with USAID/New Delhi.' Finalize 
contract between IMA and Thompson Social for media activities in 
UP. Discuss IEC Strategy development with USAID/New Delhi. 
Review progress of IEC catalogue and meet with SIFPSA to finalize 
details. Begin the development of 52 30-minute 1V programs with 
MCN based on FGD data in collaboration with IMA. Finalize the 
introductory sequence and promotional segment for the 52 1V 
programs. Discuss production of 1V social drama for UP with 
USAID/New Delhi. 

India Jul/Aug 94 Weinman (PATH) 3.5 Review the results of focus group discussions with medical 
practitioners and paramedics to investigate understanding of 
reproductive health. Review the IMA's training curriculum, 
particularly the correspondence curriculum. Based on the review 
of the. above, identify topics for the production of 52 30-minute 
television programs with MCN. Recommend focus of the programs 
as a whole and specific highlights for each television segment. 
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Table ill-3-continued 

DURATION 
COUNTRY MONTllJYEAR PERSONNEL (AFFILIATION) IN WEEKS DESCRIPnON OF AcnVInES 

India JuVAug 94 Williams (PCS/PIP) 2.2 Interview candidates for the position of IEC Technical Coordinator. 
Follow up on IMA project activities including meetings with 
Thompson Social Advertising to finalize UP media plan and to 
review television/radio concepts. Meet with MCN and PATH to 
review the content outline for the 52 television programs. Make a 
presentation on communication at the AIDS training workshop 
sponsored by lMA in New Delhi. 

Indonesia Oct 93 Yun (PCS/PIP) 1.2 Meet with senior management staff of the International Training 
Program (ITP) of the BKKBN to discuss implementation structure 
of the program. Plan for the population education curriculum to 
be developed around the Equatorial Trilogy and identify and 
interview possible implementing agencies and consultants for the 
project. Establish implementation structure and organizational 
mechanism to carry out the different elements (design, develop-
ment, pre-testing, and dissemination of the curriculum and video 
package) of the project. Draft project proposal document. 

Indonesia Nov 93 Piotrow (PCS/PIP) .7 Sign an agreement with BKKBN for assistance to its International 
Rimon (PCS/PIP) Training Program. Discuss future projects relating to educational 

materials to reinforce the population/environment message of the 
Equatorial Trilogy films for lV. Discuss the provision of technical 
assistance for the production of a television drama series on 
population and family planning issues. 

Indonesia Nov 93 Lozare (PCS/PIP) .5 Meet with staff of the ITP of BKKBN to go over highlights from 
PCS/PIP "Advances in Family Health Communication" curriculum 
and present SCOPE. Discuss with ITP staff the planned needs 
assessment of the ITP Observation Study Tours (OSTs) on IEC and 
community participation. Attend the first few days of the OST 
entitled "Community Participation in a National Family Planning 
Program: The Indonesian Experience: December 1-4,1993. 

Indonesia Dec 93 Wray (PCS/PIP) 1.5 Attend the ITP Observation Study Tour entitled "Community Par-
ticipation in a National Family Planning Program: The Indonesian 
Experience" and proVide assistance to location video recording for 
a promotional video on OST at ITP, BKKBN. 

Indonesia Jan 94 Lozare (PCS/PIP) 2.1 Prepare and conduct BKKBN/ITP training needs assessment. 
Assist in the preparation and attend first two weeks of community 
participation workshop. Review all relevant training documents 
related to needs assessment. 

Indonesia Jan 94 Yun (PCSIPIP) 3.1 Represent PCS/PIP in the CAs coordination meeting convened 
by Pathfinder International Qan 11-12, 1994). Assist in drafting 
document for follow-up to the Indonesian Equatorial Trilogy 
films. Provide technical assistance to the development of the lV 
drama series with TPI lV station. Attend last week of BKKBN/ITP 
workshop on community participation. 

Indonesia Feb/Mar 94 Wilcox (PCS/PIP) 2.5 Attend the OST from Februaty 21 to March 5, 1994. Review ITP 
materials and curriculum and review and revise ITP reference 
material for training. 
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Table m-3-continued 

DURATION 
COUNTRY MONTHIYEAR PERSONNEL (AFFILIATION) IN WEEKS DESCRIPTION OF ACTIVITIES 

Indonesia Apr 94 Wilcox (PCS/PIP) 2.5 Present draft curriculum and learning materials for the lEC OST 
Lozare (PCS/PIP) 1.2 for July 1994. Present recommendations on how to improve the 

lEC/OST specifically with regard to ITP training philosophy, . 
strategy and management, selection process of participants, 
resource persons' presentation skills, learning environment, and 
follow-up activities. 

Indonesia Apr/May 94 Groff (Consultant) 3.2 Work with the local director of the social drama to incorporate 
effective social and family health communication messages into the 
script. Work with the director in the initial production stages. 

Indonesia Apr/May 94 Wray (PCS/PIP) 3.7 Assist production house in preparation of script for promotional 
video for ITP and assist the director in finalizing the script and 
preliminary stages of production for the social drama. 

Indonesia May/Jun 94 Rimon (PCS/PIP) 1.2 Conduct review of BKKBN lEC materials related to the SDES 
project and conduct preliminary discussions with USAID/Jakarta, 
Pathfinder, and BKKBN for proposed technical assistance from 
PCS/PIP to the project from 1994-1997. 

Indonesia May/Jun 94 Yun (PCS/PIP) 2.8 Participate in an ad hoc lEC review committee to plan the IEC 
development activities for the seven SDES provinces. Provide an 
international perspective on FP/lEC material and message develop-
ment. Provide recommendations for a longer range plan for 
BKKBN's lEC program in the seven targeted provinces. 

Indonesia May/Jun 94 Storey (PCS/PIP) 1.2 Conduct a situation analysis of research capabilities and needs for 
the social drama, SDES, and ITP. Assess the nature and feasibility 
of evaluating the longer-term impact of the ITP project. Discuss 
and formulate plans for research technical assistance over the next 
12-24 months. 

Indonesia Jul94 Lozare (Pes/PIP) 1.2 Assist in the BKKBN/ITP lEC OST and serve as co-facilitator for 
orientation sessions on lEC during the OST. Evaluate the changes 
implemented by ITP in the lEC OST based on outputs from the 
joint planning meeting held in April 1994. Work with ITP to 
provide feedback on the OST and to outline next steps in the 
continued upgrading of the OST. 

Indonesia Jul/Aug 94 Wilcox (PCS/PIP) 3.7 Assist in preparation of and participate in the IEC OST conducted 
by BKKBN/ITP in Jakarta, July 19-August 8, 1994. Assist in the 
evaluation of the changes implemented by ITP in the lEC OST 
based on outputs from the joint planning meeting held in April 
1994. Assist in working with ITP to provide feedback on the OST 
and to outline next steps in the continued upgrading of the OST. 

Indonesia Jul94 McCoskrie (Pes/PIP) 1.2 Assist BKKBN/ITP and Delima Mekar Inc., Ltd. (PTDM) in finaliz-
ing the script and planning production on ITP promotional video. 
Provide TA to ITP and PTDM on location video recording for the 
production. 

Indonesia Jul/Aug 94 Alam (Pes/PIP) 3.2 Participate in the OST entitled "Information, Education, and 
Khan (PCS/PIP) Communication in a National Family Planning Program: The 

Indonesian Experience" from July 20-August 8,1994. 
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Table ID-3-continued 

DURATION 
COUNTRY MONTH/yEAR PERSONNEL (AFFILIAnON) IN WEEKS DESCRIPTION OF ACTIVmES 

Indonesia Aug/Sep 94 Wray (PCS/PIP) 3.5 Provide TA to the BKKBN/ITP and PTDM in post-production of 
the promotional video. Assist ITP in design and production of 
brochure, video cover, and video duplication. Provide TA to 

SDES's IEC planning workshops and director Teguh Karya during 
post-production of the social drama film. 

Indonesia Sep 94 Storey (PCS/PIP) 1.8 Provide research TA at two SDES IEC Strategy workshops. 
Develop research plans for the next phase of SDES IEC activity in 
consultation with BKKBN, Pathfinder, and USAID/Jakarta. Review 
and assess research needs for ITP and social drama projects. 

Nepal Sep/Oct 93 Whitney (Pes/PIP) .5 Assist Pamela Allen, Country Representative, PCS/PIP Nepal, in 
establishing contractual procedures for subcontracting private-
sector individuals and organizations. Discuss and help to establish 
program procedures for running local workshops in Nepal. 
Discuss and assist in establishing procedures for providing funding 
and support for local seminars and regional individual training 
and courses for career development, and to provide lessons 
learned with respect to the research program and logistical aspects 
of Jiggasha project. 

Nepal Dec 93 Lozare (PCS/PIP) Finalize training curriculum and conduct orientation with resource 
persons and training staff prior to the workshop. Serve as course 
director and lead trainer for the "Advances in IEC Family Health" 
workshop, December 8-16,1993. 

Nepal Dec 93 Whitney (Pes/PIP) Serve as resource person for the "Advances in IEC Family Health" 
workshop, facilitating sessions on community participation and the 
design and pretesting of materials. 

Nepal Jan 94 Bankerd (PCS/PIP) Review Nepal office budget and accounting system, home office 
and USAID financial procedures, rules and regulations with 
Finance/Admin Manager and Country Representative. Provide 
input on completing an itemized budget for the detailed workplan. 

Nepal Mar 94 Storey (Pes/PIP) 1.2 Conduct a situation analysis of research capabilities and needs 
under the new National Health Information, Education, and 
Communication Center. Discuss and formulate plans for research 
technical assistance over the next 12-24 months. Initiate develop-
ment of research instruments for high priority research activities. 

Nepal Apr 94 Heckert (PCS/PIP) Review detailed program officers' workplans and country plan of 
action and anticipate future activity to extend workplan timeline. 
Initiate preparations for Workplan FY95 to coordinate with 
Division's plans. Pilot test ASRI recommendations to streamline 
procedures and improve operational efficiency of home and 
country offices. Discuss draft IPC/C curriculum and training 
objectives. Conduct field visit to Kirtipur Health Post. 
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Table ill-3-continued 

DURATION 
COUNTRY MONTHIYEAR PERSONNEL (AFFILIATION) IN WEEKS DESCRIPTION OF ACTIVInES 

Nepal Aug 94 Heckert (PCSIPIP) Detennine feasibility of including all levels of trainers with IPC/C 
curriculum and explore future funding options to sustain and 
integrate IPC/C training with NHTC objectives. Develop agenda 
and content of a one-day advocacy forum for policy makers to 
promote the role of counseling in achieving national family plan-
ning objectives. Review final drafts of baseline survey and health 
worker questionnaires. Initiate PCS/PIP/Nepal participation in 
Contraceptive Technology Update to be co-sponsored by FHI and 
]HPIEGO. 

Nepal Sep 94 Storey (PCS/PIP) 2.2 Review progress of the baseline survey activity underway in 
Tanahun, Chitawan, Dhankuta, and Dang districts of Nepal. Work 
with PCS/PIP /Kathrnandu staff to develop an analysis plan for the 
baseline survey data, to plan dissemination of the results of the 
baseline survey, and to proVide technical assistance on focus 
group research designed as follow-up to the baseline survey. 

Philippines Oct/Nov 93 Compton (PCS/PIP) 4 Establish POPUNE CD-ROM National Training Center at University 
Keylard (PCS/PIP) of the Philippines Population Institute. Conduct advanced search 

techniques workshop for POPUNE CD-ROM sites in Philippines. 

Philippines Oct/Nov 93 Rimon (PCS/PIP) 1.2 Debrief with USAID/Manila on new bilateral agreement. Meet with 
DOH to discuss future buy-in for next five years and discuss lEC 
project. Meet with Campaigns Inc. to discuss NCC-93 and NCC-95 
projects. Meet with POPCOM to discuss advocacy project for next 
five years. Meet with PLCPD regarding project in Pangasinon. 
Meet with JSI to discuss Alay sa Pamilia project. Meet with Golden 
Lions producer. 

Philippines Jan/Feb 94 Palmer (PCS/PIP) 2.2 Meet with USAID staff to receive update on FPAP and status of 
follow-on project. Assist in the review of the NCC-93 impact 
research. Provide input into the design of the NCC-95. Finalize 
POPCOM project proposal for advocacy project in 1994. Carry out 
pending financial and programmatic activities as requested by 
Baltimore office. 

Philippines Jan/Feb 94 Bankerd (PCSIPIP) 1.2 Meet with USAID staff to clarify issues related to financial reports 
and requirements. Review procurement procedures with PCSIPIP/ 
Manila staff. Meet with selected vendors (printers, T-shirt suppli-
ers, etc.) to become familiar with local procurement practices and 
procedures. Review PCS/PIP/Manila office Manual of Operations. 
Analyze PCS/PIP/Manila proposed staff benefit package. 

Philippines Apr 94 Heckert (PCSIPIP) 1.2 Initiate preparations for Workplan FY95 to coordinate with Divi-
sion's plan and seek input into and pilot testing of ASRI recom-
mendations to streamline home office-country office administrative 
procedures. Assist in defining role of PCS/PIPlPhilippines in 
National AIDS Prevention and Control Program. Assist in conduct-
ing interviews of legal resources to initiate local registration 
process. Assist in finalizing POPCOM proposal. 

Philippines Jul94 Kincaid (PCS/PIP) 2 Assist in the analysis of the NCC-93 research data. Assist in the 
Rimon (PCS/PIP) preparation of DOH/USAID briefing on the NCC-93 impact survey. 

Provide input into the FP/IEC Strategy 1994-1999. Assist in the 
conceptualization of the NCC-94/95. Review the PCS/PIP 
operations plan 1995. 
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TableID-4 
ASL4: Workshops and Conferences-FY94 

HOST 
COUNTRY DATES AGENCY 

Bangladesh Oct 1993 MOHFW 
PCS/PIP 

Bangladesh Jan/Feb 1994 PCS/PIP 

Bangladesh May 1994 PCS/PIP 
AVSC 

Bangladesh Jun 1994 DFP/IEM Unit 
PCS/PIP 

Bangladesh Aug 1994 PCS/PIP 

India Feb/Mar 1994 PCS/PIP 
SIFPSA 
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NUMBER OF 
PARTICIPANTS 

100 

25 

45 

22 

24 

30 

DESCRIPTION OF ACTIVITIeS 

"National FP/MCH IEC Str.ltegy" workshop. A two-day workshop was 
held in Dhaka to finalize the draft National FP/MCH lEC Strategy. The 
Honorable Minister and the Secretary of the MOHFW were present. 
Participants of the workshop were from 16 government departments, 
19 NGOs, and 19 development partner agencies. Development of an 
implementation plan was also recommended in the workshop. 

"Advances in Family Health and Social Communication" was the first 
major IEC workshop conducted in Bangladesh and was held at the 
Bangladesh Academy for Rural Development. The participants repre
sented 11 international NGOs, nine local NGOs, and five government 
organizations. The workshop curriculum was based on the four-week 
"Advances in Family Health Communication" workshop conducted 
annually by PCS/PIP and included the premiere of the Bangladesh 
version of SCOPE. By the end of the workshop, participants were able to 
design, plan, implement, monitor, and evaluate an effective family health 
communication program. 

A one day "Interpersonal Communication and Counseling Training 
Generic Curriculum" workshop was held in Dhaka to review the draft 
outline of the curriculum. The workshop was attended by representatives 
from eight government departments, nine NGOs, and 11 development 
partner agencies. The participants recommended some changes in the 
content expanding the trainers' notes. The attendees also suggested early 
finalization and piloting of the curriculum. 

A six-day "Message Development" workshop held at Bard, ComiUa, 
Bangladesh, explored essential elements of developing and testing new 
messages for the FP/MCH program to use in mass media and communi
cation support materials as well as in interpersonal communication. 
Participants from selected governments, NGOs, and development partner 
agencies were introduced to various ways of developing, implementing, 
monitoring, evaluating, and revising FP/MCH messages and materials. 

A workshop entitled "Effective News Media Relations" was held at Bard, 
ComiUa. This workshop was coordinated with a concurrent workshop for 
journalists conducted by the Press Institute of Bangladesh and Family 
Health International. The participants from Bangladeshi family planning 
and health organizations were introduced to the way news media rela
tions assist successful lEC strategies, the journalist's perspective on family 
planning, the role of the new media relations specialist, and techniques 
and tools for working effectively with the news media to communicate 
family planning and health topics. 

"Innovations in Family Planning lEC, Phase I" workshop was held in 
Lucknow, UP, for 30 IEC workers. This workshop was the first of a 
multiphased set of training activities in support of SIFPSA's goals to 
increase access, quality, and demand. The purpose of the initial training 
phase is to develop a foundation in IEC and health communication and to 
strengthen participants' ability to design and implement a systematic lEC 
plan. Specifically, the aim was to increase participants' capabilities to 
a) analyZe programs and audiences, b) design an IEC campaign, and 
c) develop a systematic IEC implementation plan. 
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COUNTRY 

India 

India 

Nepal 

Indonesia 

Indonesia 

Nepal 

MONTH/YEAR 

Apr/May 1994 
May 1994 

May 1994 

Dec 1993 

Apr 1994 

Sep 1994 

Jun 1993 

Philippines Feb 1994 

PERSONNEL 
(AffiLIATION) 

PCS/PIP 
SIFPSA 

PCS/PIP 
SIFPSA 
UPAA 

PCS/PIP 

BKKBN/ITP 
PCS/PIP 

BKKBN 
Pathfinder 
PCS/PIP 

PCS/PIP 

POPCOM 

Table ill-4-continued 

DURATION 
IN WEEKS DESCRIPTION OF ACTIVITIES 

47 "Innovations in Family Planning IEC, Phase I" workshops were held 
for 24 chief medical officers who participated in the first workshop 
and 23 CMOs who participated in the second orientation workshop, 
for a total representation of 47 of the 63 districts in Uttar Pradesh. 
These workshops provided a three-day orientation to information, 
education, and communication. 

28 

26 

18 

21 

19 

25 

"Innovations in Family Planning IEC, Phase I" workshop was held for 
28 participants. The majority were District Health Information and 
Education Officers (DHIEOs), although five participants were health 
education trainers. Participants represented 24 districts in Uttar Pradesh. 
This seven-day workshop trained DHIEOs in information, education 
and communication. 

Trained in-country personnel in IEC planning and management through 
participating in an eight-day "Advances in Information, Communication, 
and Education Family Health" workshop. The participants represented 
mid-level managers in health and communication positions from the 
MOH, the Population Division of the National Planning Commission, 
CAs, NGOs, and the private sector, 

A six-day Joint Planning Meeting for improvement of ITP quality was 
held with the objective to develop or improve all plans and materials 
for the IEC OST and for the IEC portion of other OSTs. 

Two three-day IEC planning workshops were held for BKKBN IEC and 
Family Planning Bureau Division heads and SDES executive secretaries 
from the seven SDES provinces. Key objectives for the workshops were 
to promote research-based communication planning and decision-
making and to review and revise provincial IEC workplans. 

A training-of-trainers workshop pretested the IPC/C manual 
Anlarvyakti Sanchar Talha Paramarsha Prashikshan Nirdeshika in 
Tanahun district. Nineteen Health Post In-charges attended the 
workshop. 

staff of NGOs, advertising agencies, marketing agencies, broadcast 
firms, creative groups, Congress, and the church participated in a three
day live-in workshop to formulate an advocacy plan for the Philippine 
Population and Management Program. 
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REGIONiCOUHTRY 
PCS PROJECT NO. 

Bangladesh 

India 
(AS-IND-04) 

Indonesia 
CAS-INO-03) 

Indonesia 
CAS-INO-04) 

Nepal 

Nepal 
(AS-NEP..Q7) 

Nepal 
CAS-NEP..(8) 

Philippines 

Philippines 
(AS-PHI-22) 

Tablem-5 
ASL4: Materials Developed 

CA-2 & CA-3, FY94 

PRINT 
MATERIALS 

600 copies of National FP/MCH IEC 
Strategy 

Cairo video brochure, 300 copies 

Brochure to promote training to 
doctors 

Brochure for potential IMA clients 

Promotional flyer for ITP, 1000 copies 
Promotional flyer for Indonesia Shares 

an Invitation to Challenges, ITP 
Promotional video, 1000 copies 

1000 flyers promoting Alang-Alang 

AlJHIBADAN(GATHER) IPC/C manual 
in Nepali and English, 300 copies 

Evaluation report on the Village
Based Project 

Philippine Population Management 
Program Information Kit in 
English, 20,000 copies 

DMP A Information Kit in 
English, 20,000 copies 

Program Communicator's Kit for Volunteer 
Workers in Tagalog, 10,000 copies 

Leaflets on DMPA in 
Tagalog, 3,000 copies each; 
Cebuano, 100,000 copies each; 
English, 100,000 copies each; 

Booklet on Talk Family Planning in 
English, 5,000 copies 

Print ads published in 4 major 
newspapers 

Print ad published in 3 
newspapers 

AUDIOVISUAL 
MATERIALS 

Family Planning in Bangladesh: 
An Emerging Success Story video, 
2 versions (5.5 and 12.5 minutes) 

1 video to promote counseling 
training of IMA members 

1 IS-minute video, Indonesia 
Shares an Invitation to Challenges 

3-episode television drama, 
Alang-Alang 

10-minute video promoting 
Alang-Alang 

Nepal SCOPE software 
Nepali-specific curriculum for the 

"Advances" workshop 
2 videos: ABHIBADAN and 

YeTyasoPo! 
4 30-second radio spots on child-spacing 

Video presentation on the 
Philippine Family Planning 
Program for ICPD 

30-sec TV spot promoting 
service and information 
providers for FP Day 

Billboards, 6 pieces 

30-sec TV spot on promoting 
service and information 
providers 

30-sec TV spot on each of 
6 program methods 
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OTHER 

Nepali-specific workshop 
materials and packaging 

Survey instruments for 
clients and providers 

Discussion guides 
for focus groups 

T-shirts for Women's Day, 
12,000 pieces 

T-shirts for FP Day, 
20,380 pieces 

Small flags for Women's Day, 
2,000 pieces 

Small flags for FP Day, 
20,300 pieces 

Necklace ball pens, 
9,500 pieces 

T-shirts for Alay sa 
Pamilya, 30,000 pieces 

T-shirts for the Center of 
Wellness, 12,000 pieces 

T-shirts for the launching 
of the "Health for More 
in '94: 4,000 pieces 



The lead poster in 
Bolivia's multimedia 

National Reproductive 
Health Campaign. 

Latin Americal 
Caribbean 
EMPOWERMENT THROUGH 
FREEDOM OF CHOICE 

In the decade of the nineties, Latin 
America's shift toward democratization is 
leading to the empowerment of hereto
fore marginalized s4bgroups in its soci
ety-including women, indigenous 
populations, and adolescents. Today, 
young women and men have new free
doms-not only to choose their political 
leaders, but also to make informed repro
ductive health decisions. The freedom to 
choose naturally extends from the politi-

cal arena to all areas of society, including 
reproductive health and family planning. 

Sharing reproductive health and family 
planning messages through selected media 
and innovative communication technolo
gies provides the means to make informed 
choices. Over the past decade, mass media 
penetration in Latin America has increased 
dramatically and television production 
standards have risen to world class qual
ity. As these technologies continue to 
evolve, there is an increased opportunity 
to uniquely address those segments of 



society previously considered to be "hard
to-reach." Targeted communication plays 
a key role in empowering women and 
couples to determine freely and responsi
bly their reproductive destinies and needs. 

Responding to the growing demand for 
reproductive health information and ser
vices, PCS/PIP built upon past success in 
Latin America through the following strate
gies and activities during FY94: 

Consolidate national 
communication programs. 

Bolivia's first national reproductive 
health multimedia campaign was launched 
by the National Reproductive Health Pro
gram, establishing policy and precedent. 
The landmark campaign is the first of its 
kind to be supported by the Bolivian gov
ernment and the first one to address the 
issue of unsafe abortion in the region. It 
was launched publicly by Bolivian Presi
dent Sanchez de Lozada as a cornerstone 
of his national plan to reduce maternal 
and perinatal mortality and to position 
reproductive health in the national polit
ical agenda for the first time. Campaign 
messages were broadcast in two Spanish 
dialects, as well as in two indigenous lan
guages. The campaign was designed to 
reach 500,000 men and women through a 
creative mix of mass media spots for TV 
and radiO, audiocassettes for buses, in
clinic informational videos, print materials, 
and clinic signs. The campaign is being 
evaluated by pre- and post-tests and by 
clinic statistics. 

In order to get support and commit
ment to family planning issues from influ
ential groups of the society, PCS/PIP 
collaborated in Ecuador with CEP AR to 
reach opinion leaders and mass media rep
resentatives. Public relations campaigns 
strengthening ties to the local press have 
become a regular activity in APROFE. 
Training of lEC directors in advanced tech
niques in health communication is also a 
key feature in the process of technology 
transfer and institution building. 

In terms of inter-institutional collabo
ration, Ecuador's lEC Technical Committee 
of the Family Planning Agencies has been 
recognized as the most active and effective 

tool to solidify institutional collaboration 
among private and public groups. This 
Committee was also in charge of the 
national promotion of the Cairo 94 Third 
World Conference on Population. 

In Peru, the Los Tromes campaign, a 
collaboration between the public and pri
vate sector, followed up on the success of 
FY93's Las Tromes intervention, thereby 
involving men as well as women in this 
multi-sector approach to stimulate infor
mation seeking and contraceptive adop
tion. Media used in the campaign included 
TV and radio spots, TV programs featur
ing the benefits of family planning adop
tion, radio programs, street plays, outdoor 
signs, and various promotional materials. 
The original campaign evaluation indi
cated that Las Tromes met with excellent 
results including clear evidence of behav
ior change: 40% of women and 37% of 
men received the messages; of these, 99010 
approved the messages received, 74% 
talked to others about family planning, 
45% intended to use family planning meth
ods, and 36% sought more information. 

A project between Peru's MINSA and 
IPSS included the development of a coor
dinated set of IEC materials for coastal
region cliniCS, including flipcharts, 
pamphlets, wallcharts, posters, and a desk
top calendar. This project also included 
development of a distribution strategy to 
assure permanent availability of the mate
rials, as well as a training module regard
ing the use of the materials and a TOT 
training plan. 

Reposition family planning images. 
In Ecuador, radio spots in Quechua and 

Spanish were developed by APROFE and 
disseminated to encourage male involve
ment in family planning, with very encour
aging results. The Peru Los Tromes 
campaign includes television programs 
showing the benefits of family planning 
adoption in the lives of users, and openly 
discusses myths and rumors. 

In Mexico, work with the Secretariat of 
Health (SSA) through USAID's agreement 
with the Mexican Government will ulti
mately create an integrated set of materi
als promoting reproductive health, 
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counteracting myths and rumors about 
contraceptives, and overcoming resistance 
to family planning methods. Pretesting of 
materials developed in response to for
mative research analysis took place to fur
ther refine the packet underway. With the 
Social Security Service for Government 
Workers (ISSSTE), assessment of materials 
in use revealed the need for their redesign, 
fOCUSing on detailed information to 
enhance methods choice. Formative 
research also identified the need for train
ing of providers in quality of service. 

Expand service to 
underserved areas and groups. 

To improve communication at rural 
service delivery points, PCS/PIP organized 
in Bolivia a "Training-of-Trainers" (TOT) 
workshop on interpersonal communica
tion and counseling. Replication of the 
TOT workshop by participating NRHP 
agencies has multiplied the impact of the 
basic training. A set of provider-client ori
entation materials was redesigned, 
reprinted and distributed to support the 
counselors' activities. 

The Los Tromes campaign in Peru 
includes a grassroots women's communi
cation network in peri-urban areas, which 
promotes family planning adoption and 
informs potential clients about the clinics 
available for family planning/reproductive 
health services. Also in Peru, work with 
MINSA and IPSS focused on formative 
research toward the development of an 
integrated set of IEC materials for the Sierra 
region, where infrastructure is less 
advanced and educational levels are lower 
than average. 

Two projects in Mexico stressed pro
viding information to underserved popu
lations. First, the efforts with MEXF AM in 
Chiapas resulted in the development of a 
set of integrated materials targeting young 
people and emphasizing the interaction 
between clients and providers. Second, 
PCS/PIP worked with the SSA to support 
the extension of family planning services 
in rural areas and to design an integrated 
set of high-quality materials. FY94 steps 
in this process included analysis of the 
formative results from FY93 and pretesting 
prototypes. 

.··· .• ·Itvvasl~te·iritlle~fttmio;;n. We. we~e~lIa bit anxious' as 
we waited toseetheMinister. After months of cl0l>ecoor~. 

. dination, intense negotiation, arid meticulous planning for 
··theNatkmal fleproductiveHealthCampaign; Luis Ramiro 
Beltran, Arial Psrez, Ral11iro Claure! and I JinaHy had the 

•• products of our eff6rtsinhand:6 TVspots,24 radio spots, 
'. and, 2 posters, RamrroClaure,Presidentof the National 
Reproductive Heal~h Pro~ram'slEC; Subcommittee,Would 
beth~spokespersonforourgroup inpresi:mtingthe cam-·· 
paignto Bolivia's. Sec::retaryof Health; Dr. Joaquil':lMonas, 

•..... ·..teriq; The Secretary received us in his office in an open, 
•• ' ... friendlymanner. First wepresentedfhe communication \ •..•• '. 

strategywhicry guided the designofthe campaign. Then .' .' .• ' 
:Xwellhowedthe television and' radio .spots. ·In contrastto 
· •.•• ·....Ramir9's eloquent delivery; theSecretary~sreaction was • 
.>quietandreserved~ Hisdiscraet note~taking led us to> .•... 
i < .. assume some criticism and. an ine"itabl~ disa~reement.. 

Much to our surprise, the Secretary be9;al1 to comment>·· 
;';befor~ we !"lad finished thepresentation:. . .. 

." ... " .. ," ............. ,. ' .. " ... _ ......... . 

< In. Bolivia we:support reproductive healthbec:aose '." 
... .•.. . ..•. ' we' iue committed. to reducing maternal mortal,. .••....... 

•..•...•...•••.. ' .•••.•.•.....•...•. :............................ity;YOU havepresentedme<with a campaign, ..... , .jmp~Ccablyj:llanned fromth~ audience'spointof.': ';' 
·.·view~but which.lacksPCllitical~imension~ Here" .•.•...••.••••.••.•..•••..•.. 

, .... '. •.•. ..lIVe· needanadditionaITV~P()t explaining that the: .• ,· ••• · .• • ...•.••.•• : •.•..• 
, '.'; lackofreproduCtivEiheslth care causes as many' . 

, ..••.••. ·"':)as500maternal deathsfor.10Q,0()OliveQirths. We;" 
.: ..•.•...•..••..•• need.Jhiscampaign ito <;c)fitribllteto n~duCing.. . .. ', 

t ,; ... these deaths~Jt willbEi !he springboard for launch,. •.•...• 
•.•. :.: .,. : .. yngtheu.Naticinal~l~nfortheAcc~lerated RedllC::~':<; 

.•........ ·.·:.ti()n.OfMaternaland.f'~rinatal:Mortality.:cNoW<· . 
;\,ou~nfjnish:shoWiJlg ~ettle .materials;., .. ' .. 

/. Standirl9)withhis'h~in~s6hhisdesk; theSecretarystud~:'; " 
; .jedtne graphic~ with~iri<Um~J)eq:ion~ After sever~ipr~ ..•.•• :. 

~!i!f.!~i~i~i~"[~~r~~~~~!i1~, 
\i'I~E~~~~i~Il~~~~~1~~/; 

isf~ctlon~~lnthehist6ryofthl~cOuf"}trvithis .. lsthefirst. , .•.• 

ijt;~~rt~h~!~~i~~~~g*jr~~a~s~:l~~~t~:dJp~;~~ot~~~;~·: ••••••.•..• 
......•. irneflsi()nth~fth~SeC?retao/vva~co9cern~d""ith:. With~ ••..• ·· •. · ..• · 
Lciti(ad;;ubt;som" .... . .,. ;;. •.. ·····ri·n ·.tp:i:tiangein~his: • 
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Integrate family planning 
and envirolUllental tnessages 
using popular tnedia. 

In Ecuador, the IEC Technical Com
mittee developed and broadcast 30 chap
ters of a 10-minute radio series on 
reproductive health. Forty percent of the 
women who visited the clinics reported 
that they heard at least one program of 
the radio series, and 64% of them remem
bered its main message. Due to the success 
of this program, the IEC Committee is get
ting more ambitious and is working with 
the largest TV station in Ecuador to 
develop a 100-episode commercial TV 
soap opera targeting adolescents. 

There have been other innovative 
approaches to using media for family plan
ning/reproductive health messages. For 
example, a street play in Peru under the 
Los Tromes campaign, named "The Circus 
of Love and Doubts," attempts to combat 
myths and rumors about specific contra
ceptive methods. And in Mexico, the 
potential for using fax networks to link 
doctors in the ISSSTE system was proposed 
as a result of formative research, and will 
be fully explored in FY95. 

Increase sustainability through 
incotne generation projects. 

Looking for new ways to achieve sus
tainability, PCS/PIP has helped two Boli-

vian institutions, Hospital San Gabriel and 
CIES/Vitalidad, in the promotion of their 
services. San Gabriel plans to introduce 
and test a sustainable marketing model to 
double the number of subscribers to its 
health plan. Vitali dad is a clinic serving 
middle class women in La Paz; it is 
intended to generate profit that will sub
sidize health services for clients unable to 
pay in the clinics in poorest areas. 

Conduct regional training 
and tnedia production. 

Organizational and logistical efforts 
which took place during FY94 will culmi
nate in the first regional Spanish-language 
"Strategic Planning for Reproductive Health 
Communication" workshop, to be held in 
Quito inJanuary 1995. The Spanish version 
of SCOPE was developed and will be intro
duced to attendees who will represent 
countries throughout Latin America. 

An additional regional project under
way is the production of a series of 
regional training videos featuring inter
personal communication and counseling as 
well as a focus on the effective use of IEC 
materials in the client-provider interaction. 
These may be used in Bolivia, Mexico, 
and Peru in upcoming months. • 
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REGIONAL 
Using Video for Improved Counseling Training 
Technical Assistance 

PROJECT OBJECTIVES 
To enhance the Interpersonal Communication and Counseling (IPC/C) skills curriculum by 
producing a set of five video programs to train peri-urban and rural health workers region
wide. The videos will make the training experience richer by modeling behavioral and 
attitudinal skills to show trainees how to overcome myths and rumors, promote informed 
choice, and cultivate empathetic counseling skills. 

SPECIAL FEATURES 
This project serves the need for upgrading an existing IPC/C Latin America curriculum via 
the production of enter-educate videos for use in the different curriculum sessions. Production 
will take place in Peru. Pretesting will be conducted in BoliVia, Mexico, and Peru to ensure 
adaptability of the videos to the different countries in the region. 

PRINCIPAL FV94 ACTIVITIES 
Developed five instructional video designs that identify specific objectives; determined 
resistance to and perceived benefits of the topic covered in each video from the provider's 
viewpoint; determined where in the existing curriculum each video will best fit; devel
oped a video discussion guide; drafted five video stories and character development on the 
following topics: 
• What is family planning counseling? 
• Interviewing and listening skills 
• Verbal and non-verbal communication 
• How to break down family planning and sexual myths and rumors 
• Helping clients to make the right choices 

FUTURE DIRECTIONS 
PCS/PIP plans to shoot a rough version of the videos to be pretested during an IPC/C 
event in Bolivia, Mexico, and Peru. The final production will then begin and will take into 
account recommendations that result from the screenings in these three countries. Imme
diate use of the upgraded IPC/C package containing the five new videos is anticipated 
throughout the region, particularly in Brazil, Bolivia, Ecuador, Mexico, Nicaragua, and Peru. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Program Officer Patricia Poppe and AED subcontractors Valerie Ucce
lani and Lucia Kramer provided three weeks of technical assistance. JHU/PCS/PIP consul
tant Liza Nickerson provided one week of technical assistance. In Peru, local consultants 
Carla Queirolo and Raquel Hurtado provided two weeks of technical support. • 
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REGIONAL 
Latin American Workshop: IIStrategic Planning in Reproductive 
Health Communication" 

PROJECT OBJECTIVES 
To organize the first Spanish language "Strategic Planning in Reproductive Health Com
munication" workshop for the Latin American region. The workshop, to be held in Quito, 
Ecuador, targets IEC managers and communication professionals from the public and pri
vate sectors who are interested in enhancing their communication programs to make them 
more efficient and help them achieve greater impact. 

SPECIAL FEATURES 
JHU/PCS/PIP is organizing the first Latin American regional workshop, "Strategic Planning 
for Reproductive Health Communication." At the same time, PCS/PIP is developing the 
Spanish version of SCOPE/Peru, an interactive computer software program that teaches people 
how to design, plan, and implement effective health communication projects, for use in the 
workshop. Peru was selected as the counlly site to develop SCOPE because of its large family 
planning/reproductive health national program and the active NGO sector which makes 
Peru a strong data and visual information resource on various reproductive health and 
family planning topics. 

PRINCIPAL FV94 ACTIVITIES 
• Developed a training curriculum, identified facilitators, and selected the workshop 

location. 
• Designed a workshop promotional strategy that includes regional distribution of a pro

motional brochure and visits to potential candidates led by PCS/PIP in-country local 
coordinators. 

• Synthesized existing data from Peru on population, demography, education, health, gov
ernment, and the economy and translated them into the appropriate computer format to 
develop SCOPE/Peru. 

FUTURE DIRECTIONS 
PCS/PIP plans to complete the organization and implementation of the Latin American 
workshop by February 1995. SCOPE/Peru will be completed and tested during the work
shop, and adjustments will follow for SCOPE/Peru to be used as an educational tool for 
training courses throughout Latin America. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Regional Communication Advisor Luis Ramiro Beltran, Senior Program Officer 
Patricia Poppe, Peru local coordinator Max Tello, Peru local consultant Pedro Goicochea, and 
AED subcontractor Lucia Kramer provided support to this activity. • 
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BOLIVIA 
Safe Sex for Sex Workers 
Technical Assistance 

PROJECT OBJECTIVES 
To provide technical assistance in IEC to the Centers for Disease Control (CDC) AIDS/SID 
Prevention and Control Project in Bolivia for expanding access to, and use of, effective 
SID/HIV control and prevention services and education in the departments of La Paz, 
Santa Cruz, and Cochabamba, Bolivia. 

SPECIAL FEATURES 
This is the first national effort to pursue new frontiers in communication research and inter
ventions to promote risk-reducing behavior change among female sex workers and their 
male clients, as well as other high risk groups, with the intent of reducing the spread of 
STDs and HIV. 

PRINCIPAL FV94 ACTIVITIES 
• A Resident Advisor directed the project activities in Santa Cruz for the outreach com

munication efforts for commercial sex workers, clients, and brothel owners, and coor
dinated with local MOH officials on AIDS testing and epidemiology. 

• Formative research was conducted among bisexual and homosexual men to better under
stand their information needs and concerns. A strategy was developed to reach them with 
materials and messages without compromising their confidentiality. 

• The IEC/behavior change efforts were expanded in the brothels and other outreach 
opportunities to reach more women. Condom promotion and desensitizing among the 
commercial sex workers and their clients continued. 

FUTURE DIRECTIONS 
The project will be integrated into the national AIDS prevention program. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Resident Advisor Reynaldo Pareja provided ongoing local project man
agement .• 
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BOLIVIA 
In-Clinic Video Series 
Technical Assistance 

PROJECT OBJECTIVES 
To reach clients of National Reproductive Health Program (NRHP) clinics through a series 
of informational videos promoting reproductive health. 

SPECIAL FEATURES 
The videos, which are viewed in clinic waiting rooms, utilize the enter-educate approach, 
positioning simple reproductive health messages in an attractive, enjoyable format specif
ically designed for women and men between the ages of 18 and 35. The content of the 
videos is closely linked to the Las Manitos campaign. 

PRINCIPAL FY94 ACTIVITIES 
Two additional videos were produced and pretested this fiscal year. 
'- La Lactancia de Pedrito ("Nursing Pedro") promotes exclusive breastfeeding by clarify

ing popular misconceptions that different genders and generations hold about the nutri
tional and protective values of mother's milk. Important messages supporting exclusive 
breastfeeding as a natural family planning method are woven throughout the entertain
ing drama. 

• Hablando en Parga ("Talking Together") dramatizes the importance of "couple com
munication" in family planning decisions as a way to strengthen interpersonal relations, 
to ensure that the chosen contraceptive method is the most appropriate one for the 
couple, and to uphold the integrity of the family planning decision. 

FUTURE DIRECTIONS 
In FY95 PCS/PIP will work closely with NRHP participating agencies to expand utilization 
of the videos to clinics not presently being served and to develop an effective methodol
ogy for using the videos in directed group activities. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Rarniro Beltran and local consultant Ariel Perez pro
vided local ongoing technical assistance. JHU/PCS/PIP Senior Program Officer Michelle 
Fryer, Program Officer Walter Saba, and consultant Lucia Kramer provided two weeks of 
technical assistance. • 
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BOLIVIA 
National Reproductive Health Program (NRHP) 
Technical Assistance 

PROJECT OBJECTIVES 
To provide technical assistance to the 17 public and private sector organizations participating 
in the NRHP through implementation of a national IEC program promoting access to repro
ductive health information and services across Bolivia. 

SPECIAL FEATURES 
Increased capability and professionalism of NRHP IEC Subcommission members in family 
planning communications, research, and training in FY94 have laid the foundation for 
launching Bolivia's first National Reproductive Health Campaign. 

PRINCIPAL FV94 ACTIVITIES 
• The Secretary of Health launched the first-ever national reproductive health multimedia 

campaign, thus setting a policy and precedent for public discussion of these issues. The 
landmark campaign was designed to reach about 500,000 potential family planning 
acceptors through a creative blend of mass media spots for television and radio, in-clinic 
informational videos, audiocassettes for buses, and print materials including clinic signs 
promoting the NRHP campaign logo and posters. 

• Two PCS/PIP workshops, a TOT workshop on interpersonal communication and coun
seling for reproductive health, and a separate workshop on family planning communi
cation research, trained 40 IEC professionals. The two PCS/PIP workshops took place in 
Cochabamba and Lake Titicaca. Replication of the TOT workshop by participating NRHP 
agencies has multiplied the impact of the basic training; demand for a second formative 
research session has prompted its inclusion in the FY95 workplan. 

• IPC/C provider/client orientation materials, including 392,150 flipcharts, reference man
uals, methods posters, reproductive health brochures, and individual methods flyers 
developed by the NRHP IEC Subcommission under previous funding cycles, were reVised, 
reprinted, and distributed. 

FUTURE DIRECTIONS 
NRHP will evaluate and extend the Las Manitos campaign in FY95. The program will con
tinue the training of NRHP participating agencies in communication methodology and the 
development and validation of a school-based reproductive health intervention for ado
lescents. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Ramiro Beltran, Assistant Local Coordinator Nancy 
Castell6n, and local consultant Ariel Perez provided ongoing local technical management. 
JHU/PCS/PIP Senior Program Officer Michelle Fryer, Program Officer Walter Saba, Contract 
Specialist Rafael Barbato, and consultants Lucia Kramer and Julia Helena Carrillo provided 
nine weeks of technical assistance. • 

JHU/PCS/PIP 1994 103 



LATIN AMERICNCARIBBEAN ______________________________ _ 

104 JHU/PCS/PIP 1994 

BOLIVIA 
Marketing Preventive Health: Hospital San Gabriel 
Country Project LA-BOL-OS 

PROJECT GRANTEE 
Hospital San Gabriel (HSG) 

PROJECT DURATION 
April 1, 1993-March 28, 1994 

PROJECT BUDGET 
$43,000 

PROJECT OBJECTIVES 
To introduce and test a sustainable marketing model in order to at least double individual 
and group subscriber health plans offered by Hospital San Gabriel (HSG). 

SPECIAL FEATURES 
HSG is employing marketing techniques to reach two key audiences: pregnant women 
from lower socio-economic groups and small companies interested in offering preventive 
health plans for their employees. Revenues generated from the health plan for companies 
will help subsidize services for low-income mothers. 

PRINCIPAL FV94 ACTIVITIES 
• Developed and implemented a marketing strategy to target the needs and interests of the 

respective audiences. 
• Pretested and produced promotional materials for the maternal health plan, including pre

natal control cards, diaper bags, program posters, enrollment packages, and two radio 
spots. 

• Pretested and produced promotional materials for the institutional plan, including a pro
motional poster, an informational brochure, an enrollment package, and two radio spots. 

FUTURE DIRECTIONS 
The promotional materials will be distributed to potential clients throughout FY95 accord
ing to guidelines recommended in the marketing strategy. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Ramiro Beltran, Assistant Local Coordinator Nancy 
Caste1l6n, and local consultants Ariel Perez and Jaime Saavedra provided ongoing local tech
nical assistance. JHU/PCS/PIP Senior Program Officer Michelle Fryer and Program Officer 
Walter Saba proVided two weeks of technical assistance. • 
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BOLIVIA 
National Reproductive Health Program Audiocassettes for Buses 
Country Project LA-BOL-09 

PROJECT GRANTEE 
Programa de Educaci6n por Radio (PER) 

PROJECT DURATION 
January 18-February 28, 1994 

PROJECT BUDGET 
$10,000 

PROJECT OBJECTIVES 
To inform thousands of public transportation users across the country about reproductive 
health and to motivate these men and women to visit NRHP-affiliated clinics. 

SPECIAL FEATURES 
Successful diffusion of the program will depend on the follow-through of local bus drivers 
who have volunteered to play the audiocassettes on their vehicles. For this reason, PCS/PIP 
has worked closely with the transportation syndicate to gain its endorsement and cooper
ation in monitoring programs. 

PRINCIPAL FV94 ACTIVITIES 
• Selected PER, the producer of the audiocassettes, through a methodical analysis of pos

sible producers. Factors such as expertise in radio production, experience in health edu
cation, and professional reputation were taken into consideration. 

• Initiated a series of four NRHP audiocassette programs for buses with the development 
of the first one-hour program. The programs include health messages complemented by 
popular music, a jingle, and jokes. With technical assistance from PCS/PIP, the IEC Sub
commission task force for audiocassette production closely monitored the development 
of the sCripts. 

• Diffusion of the series is taking place through 1,000 city and interstate buses. 

FUTURE DIRECTIONS 
The remaining programs in the series will be developed in FY9S. Adaptation of the pro
grams for use in clinics will be considered. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Rarniro Beltran, Assistant Local Coordinator Nancy 
Caste1l6n, and local consultant Ariel Perez provided ongoing technical assistance. 
JHU/PCS/PIP Senior Program Officer Michelle Fryer provided one week of technical assis
tance .• 
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BOLIVIA 
Evaluation of the Las Manitos Mass Media Campaign 
Country Project: LA-80L-10 

PROJECT GRANTEE 
Encuestas & Estudios 

PROJECT DURATION 
July 1, 1994-February 28, 1995 

PROJECT BUDGET 
$55,800 

PROJECT OBJECTIVES 
To conduct a national baseline and post-campaign follow-up survey to measure the effect 
of the Las Manitos campaign on target audience knowledge, attitudes, and practices in 

.reproductive health. 

SPECIAL FEATURES 
The Las Manitos evaluation will be the first systematic assessment of any national IEC inter
vention in reproductive health in Bolivia. 

PRINCIPAL FY94 ACTIVITIES 
• Bolivia's leading research firm, Encuestas & Estudios, tested, finalized, and fielded the 

survey instrument in concert with close technical supervision from PCS/PIP. A sample 
of 2,281 households of men and women in the seven urban areas of La Paz, Santa Cruz, 
Cochabamba, Sucre, Oruro, Tarija, and EI Alto participated in the baseline survey. 

• Key findings from the Las Manitos baseline survey revealed that only 44% of the respon
dents talked to their partners about reproductive health concerns, and that nearly one
third of the sample did not know where to get reproductive health services. These and 
other important indicators will guide campaign implementation and measure overall 
impact. PCS/PIP developed a summary report entitled "Preliminary Findings from the 
Bolivia Reproductive Health Pre-Campaign Survey, Spring 1994," and presented the 
report to participating NRHP agencies. 

FUTURE DIRECTIONS 
A post-campaign survey will be administered at the end of Phase I and Phase II imple
mentation. Analysis of the survey will guide Phase III expansion. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Ramiro Beltran, Assistant Local Coordinator Nancy 
Castellon, and local consultant Ariel Perez provided ongoing local technical assistance. 
JHU/PCS/PIP Program Officer Walter Saba and Research and Evaluation Officer Thomas 
Valente provided two weeks of technical assistance .• 
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BOLIVIA 
Promotion of Clinic for Women 
Country Project LA-BOL-11 

PROJECT GRANTEE 
Centro de Investigaci6n, Educaci6n y Servicios (CIES) 

PROJECT DURATION 
July 1, 1993-September 30, 1994 

PROJECT BUDGET 
$15,932 

PROJECT OBJECTIVES 
To generate demand for CIES's new "Vitali dad" clinic among middle and upper-middle 
class women in La Paz. 

SPECIAL FEATURES 
This project will market "Vitalidad" as an upscale clinic providing services of equal qual
ity to those of leading private physicians but at lower cost. Profit generated from Vitalidad's 
outreach will aid CIES efforts to subsidize health services for clients unable to pay. An 
operations research grant from The Population Council provides operational funds for 
Vitalidad. 

PRINCIPAL FY94 ACTIVITIES 
• Selected the clinic's name and logo in consultation with the target audience. Vitalidad 

was chosen because it reflects the vital, active image to which upper-middle class women 
aspire. 

• Employed a marketing strategy drawing heavily on interpersonal communication. It uses 
"savvy" women as outreach promoters in natural social environments such as women's 
groups, beauty salons, and athletic clubs. 

• Carried out targeted campaign in four major newspapers and complemented this effort 
with radio spots and television appearances. Media preferences of the target audience 
were first identified by audience analysis and market research. 

• Developed and strategically displayed an attractive promotional brochure in commercial 
settings frequented by the target audience. 

FUTURE DIRECTIONS 
Continued assistance to Vitalidad in FY95 will include a pilot television program address
ing gender issues and reproductive health. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Ramiro Beltran and local consultant Ariel Perez pro
vided ongoing local technical assistance. JHU!PCS!PIP Senior Program Officer Michelle 
Fryer and Program Officer Walter Saba provided two weeks of technical assistance. • 
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BOLIVIA 
Las Manitos Mass Media Reproductive Health Campaign 
Country Project: LA-BOL-12 

PROJECT GRANTEE 
Grey/BOLIVIA 

PROJECT DURATION 
March 1, 1994-November 30, 1994 

PROJECT BUDGET 
$252,225 

PROJECT OBJECTIVES 
• To introduce the NRHP logo Las Manitos, 
• To promote the concept and benefits of reproductive health, 
.. To stimulate dialogue among couples about reproductive health, and 
• To encourage couples to visit clinics for information and services. 

SPECIAL FEATURES 
Las Manitos is the first NRHP-sponsored multimedia campaign. It is the first national repro
ductive health campaign to be supported by the Bolivian government and the first integrated 
multimedia campaign in the region to address the issue of unsafe abortion. 

PRINCIPAL FY94 ACTIVITIES 
• In phase I of the Las Manitos campaign, Grey/BOLIVIA developed, pretested, produced, 

and diffused a total of eight television spots, 32 companion radio spots, and one clinic 
poster with close PCS/PIP technical collaboration in La Paz, Cochabamba, and Santa 
Cruz. Two indigenous languages as well as two Spanish dialects were used for the radio 
spots. 

• President Sanchez de Lozada publicly launched Las Manitos as a cornerstone of his 
national plan to reduce maternal and perinatal mortality. PositiOning quality-of-life tar
gets such as reduced maternal mortality, pre- and postnatal care, breastfeeding, and birth 
spacing in the service of maternaV child survival enabled the Bolivian government to 
place reproductive health on the national agenda for the first time. 

• NRHP developed and broadcasted mass media spots targeting unsafe abortion as part 
of Las Manitos. The spots encourage couples to view reproductive health as a way to 
avoid unwanted pregnancy and, ultimately, the risks associated with unsafe abortions. 

FUTURE DIRECTIONS 
Three testimonial spots introducing satisfied users of reproductive health services will be 
produced and broadcast in Phase II of the campaign. Phase III will facilitate continuation 
of Las Manitos in FY95. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Regional Communication Adviser Luis Rarniro Beltran, local consultant Ariel Perez, and 
Assistant Local Coordinator Nancy Castellon provided ongoing on-site coordination. 
JHU/PCS/PIP Principal Investigator Phyllis Tilson Piotrow, Senior Program Officer Michelle 
Fryer, and Program Officer Walter Saba provided 10 weeks of technical assistance .• 
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BRAZIL 
Reproductive Health for All by the Year 2000 

PROJECT OBJECTIVES 
To provide technical assistance in IEC skills and communication methodology to key public 
and commercial health services in Northeast Brazil expanding into family planning service 
delivery. 

SPECIAL FEATURES 
PCS/PIP's communication strategy supports USAlD's program to strengthen the service 
delivery mechanisms which have the greatest potential to incorporate and consolidate 
quality family planning services as part of existing women's reproductive health services. 
Public and commercial health systems are particularly important as they can reach the 
largest numbers of women. peS/PIP activities are designed to impact on women's informed 
choice through improved client-provider interaction as well as to reach priority groups 
such as adolescents with tailored reproductive health messages. 

PRINCIPAL FY94 ACTIVITIES 
• Created a Brazilian adaptation of PCS/PIP regional TOT curriculum of interpersonal com

munication/counseling to meet the needs of the state secretariats of health in Bahia 
(SESABE) and Ceara (SESA). Training and communication professionals from SESABE, 
SESA, and the commercial sector HMO, UNIMED, participated. As a result of this tech
nical workshop, the state reproductive health training curriculums were modified to 
include new techniques in client-provider interaction. 

• Elaborated an action plan for communication activities for the SESABE and SESA women's 
health programs. This is the first time both groups had ever developed strategic com
munication plans linking the communication activities and messages to the overall 
women's reproductive health services. 

• Designed and implemented a technical communication workshop to introduce the SESA 
and SESABE staff to a scientific and methodological approach to health communication, 
such as formative audience research, pretesting, and measuring communication impact. 

• Assisted SESA in replicating the communication methodology training for program coor
dinators and regional supervisors throughout the Secretariat's activities in Ceara to upgrade 
health communication across all health programs statewide. 

• Collaborated with the Profit project supporting UNIMED through specialized presenta
tions on the role of reproductive health communication in an HMO setting. 

• Designed press events in conjunction with SESABE and SESA to improve the media cov
erage and understanding of local reproductive health needs and the expanded services 
in each state. 

• Explored new avenues and partners in the academic and commercial sectors to re-initi
ate publication of pertinent Population Reports in Portuguese. 

FUTURE DIRECTIONS 
Build upon the institution building begun this year through more advanced training in 
communication management, audience research, and targeted message design. Existing 
client information materials will be tested and adapted so that women can receive com
plete information on reproductive health and family planning methods from trained providers, 
an essential step in improving overall quality of services. Accurate media coverage will be 
pursued. A pilot enter-educate activity for adolescents will be developed in conjunction with 
local artists. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
All activities were managed by local coordinator Rosa Said. JHU/PCS/PIP Latin America Divi
sion Chief Alice Payne Merritt, AED subcontractor Berengere de Negri, and consultant 
Lucia Kramer, provided a total of five weeks of technical assistance .• 
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ECUADOR 
IEC Technical Assistance to Local Agencies 
Technical Assistance 

PROJECT OBJECTIVES 
To assist the local NGOs working in population and family planning in the development 
of effective IEC strategies, production of educational materials, and training of local staff 
in health communication. 

SPECIAL FEATURES 
With support from its local office, PCS/PIP works closely with each NGO in the develop
ment of daily IEC activities. The training of IEC Directors in advanced techniques in health 
communication is a key feature in the process of technology transfer and institution build
ing. 

PRINCIPAL FY94 ACTIVITIES 
'. Redesigned and updated all Centro Medico de Orientaci6n y Planificaci6n Familiar 

(CEMOPLAF) educational print materials on family planning methods and service pro
motion. These materials are part of the strategy to create a new CEMOPLAF institutional 
image. 

• Designed a new CEMOPLAF radio campaign to promote family planning services in 
selected urban and rural areas in the country.· The radio spots encourage male involve
ment in family planning and are produced in Quechua and Spanish. A jingle was cre
ated to make the campaign more appealing. 

• To promote male participation in family planning, the Asociaci6n Pro Bienestar de la Familia 
Ecuatoriana (APROFE) launched a three-month national radio campaign to dispel myths 
and rumors on family planning methods. Preliminary results show a 400;6 increase in the 
number of users who visited APROFE's family planning centers during the campaign. Radio 
was the most significant source of referral for family planning services during that time 
period. 

• APROFE has continued its public relations campaign to strengthen links with the local 
press. As part of this year's strategy, APROFE developed two workshops for journalists. 
The first one focused on development, population and the environment; the second, 
developed in cooperation with the Centro de Estudios de Poblaci6n y Paternidad Respon
sable (CEPAR), focused on population communication. 

• PCS/PIP also collaborated with CEP AR to reach opinion leaders and mass media repre
sentatives to obtain the support and commitment of this group for family planning issues. 
The media coverage for family planning issues has increased as a result of a high level 
workshop for media leaders. 

FUTURE DIRECTIONS 
PCS/PIP will intensify its technical assistance in IEC for local agencies to increase the 
number of new contraceptive users and reduce the dropout rate. Special attention will be 
given to peri-urban, rural, and indigenous areas. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Local Coordinator Pablo Palacios provided local ongoing technical management. JHU/PCS/PIP 
Latin America Division Chief Alice Payne Merritt, Program Officer Walter Saba, Regional Com
munication Adviser Luis Ramiro Beltran, Contract Specialist Rafael Barbato, and consultant 
Lucia Kramer provided four weeks of technical assistance. • 
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ECUADOR 
National Communication Activities/IEC Technical Committee 
Technical Assistance 

PROJECT OBJECTIVES 
To strengthen the cooperation in the field of IEC among local family planning agencies in 
order to develop innovative projects beneficial to the different segments of the Ecuadorian 
public. 

SPECIAL FEATURES 
The IEC Technical Committee has been recognized by the family planning agencies in 
Ecuador as an active and effective resource to increase collaboration among them. The Com
mittee has successfully developed a radio series and short 1V programs with the support 
of the Matching Grant Fund administered by PCS/PIP and sponsored by USAID/Ecuador. 

PRINCIPAL FY94 ACTIVITIES 
• The IEC Technical Committee produced the 10-minute radio series on reproductive 

health entitled Entre Nosotras ("Between Us") and broadcast the program over a three
month period. Forty percent of the women who visited the clinics reported hearing at 
least one program of the radio series. Due to the success of the series, several radio sta
tions expressed interest in broadcasting it without charge. 

• To promote the 1994 International Conference on Population and Development in Cairo 
and to increase national awareness of the population problem, the Committee organized 
a media award for the best written report on population. 

• To strengthen the links with the media and promote the image and services of the family 
planning agencies, the Committee initiated a multimedia project including Video, radio, 
and press materials. 

• Conferences featuring local experts and PCS/PIP staff and consultants introduced the 
members of the IEC Committee to state-of-the-art knowledge on health communication. 

• PCS/PIP and Ecuavisa, one of the largest 1V stations in Ecuador, began co-production 
of a 100-episode 1V commercial soap opera targeting adolescents. 

FUTURE DIRECTIONS 
In FY95 the Technical Committee will develop IEC programs aimed at rural and peri-urban 
areas based on the enter-educate approach. Activities designed to encourage male involve
ment in family planning and to dispel myths and rumors will be strongly supported. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
Local Coordinator Pablo Palacios provided local ongoing technical assistance. JHU/PCS/PIP 
Latin America Division Chief Alice Payne Merritt, Program Officer Walter Saba, Regional Com
munication Advisor Luis Ramiro Beltran, and Research and Evaluation Officer Thomas 
Valente provided 10 weeks of technical assistance .• 
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ELSALVADOR 
Assessing Interagency lEe Materials 
Needs Assessment 

PROJECT OBJECTIVES 
To assess the quality of existing family planning/reproductive health lEC materials used by 
El Salvador's three agencies most active in rural family planning/reproductive health pro
motion, as well as to assess the quality of service providers' training materials. 

SPECIAL FEATURES 
Interagency collaboration is an important facet in the promotion of family planning/repro
ductive health in El Salvador. The three groups which are most actively promoting family 
planning/reproductive health in the rural areas are the Ministry of Public Health and Social 
Assistance (MSP AS), the Salvadoran Demographic Association (ADS), an IPPF affiliate, and 
the Project for Maternal Health and Infant Survival (PROSAMI), an umbrella for 36 local NGOs. 
The agencies often share IEC materials and coordinate training efforts, which will be fea
tured in future PCS/PIP efforts. 

PRINCIPAL FV94 ACTIVITIES 
• Analyzed available secondary materials in order to clearly define the family planning/repro

ductive health situation in El Salvador. 
• Worked with IEC managers in MSPAS, ADS, and PROSAMI to examine currently-avail

able family planning/reproductive health materials and to discuss needs. 
• Met with managers of rural promoters to determine use of IEC materials and to under

stand system of training and follow-up in family planning/reproductive health topics; 
visited s.ome prom.oters in the field as well as a training seminar to further expand knowl
edge of the context. 

• Defined areas of strength of each of the agencies so that future activities would not 
duplicate efforts. 

• Devel.oped preliminary workplan to address needs. 

FUTURE DIRECTIONS 
PCS/PIP will work with USAID and the Salvad.oran agencies to provide a detailed, priori
tized workplan that will respond t.o areas needing technical input and development. This 
will include a national strategy for reaching underserved populations in the rural areas, as 
well as special target groups and themes such as adolescents, STDs/ AIDS, and cervical-uter
ine cancer. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Claire Storey and PATH subcontractor Carlos A. Ugarte each 
provided two weeks of technical assistance. • 
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HAITI 
In-Country Office Technical Assistance 

PROJECT OBJECTIVES 
To strengthen the institutional capability of the private sector in implementing IEC activi
ties in the area of family planning, child survival, and AlDS/SIDs. 

PRINCIPAL FY94 ACTIVITIES 
• In April 1994, PCS/PIP assigned a full-time Resident Advisor, Danielle Baron, in Port-au

Prince to provide in-country technical assistance to grantee organizations such as the Hai
tian Institute for Community Health (INHSAC), the Children's Health Institute (CHO, and 
the Private Sector Assistance Organization (AOPS). Ms. Baron will help design and imple
ment communication programs in collaboration with these institutions and others to be 
determined. 

• Provided technical assistance to INHSAC to develop the "Happy, Healthy Baby" child sur
vival project to be implemented in FY95. 

• Provided technical assistance to CHI to develop a project to systematize the dissemina
tion of research results to be implemented in FY95. 

• Established a PCS/PIP office in Haiti, including hiring staff, purchasing eqUipment, and 
setting up an accounting system. 

FUTURE DIRECTIONS 
• Develop research plan and begin research including qualitative research workshop, mini

KAP survey for the "Happy, Healthy Baby" campaign, and qualitative research for youth 
projects to be implemented in FY95. 

• Conduct a message design/materials development workshop for the ongoing Family 
Planning Promotion Project. 

• Integrate MOH into ongoing NGO IEC strategy and activities. 
• Set up M/MC including POPUNE at one or two of the grantee institutions. 
• Conduct a training needs assessment, pretest training curriculum, and conduct training

of-trainers. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Resident Advisor Danielle Baron provided ongoing technical assistance in Haiti 
after March 1994. 

Note: Work in Haiti is administered under the Africa Division ofPCS/PIP for reasons of cul
ture and language. It is reported under the Latin America/Caribbean Division for reasons 
of USAlD classification. • 
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MEXICO 
Achieving High Quality Provider-Client Orientation Materials 
Technical Assistance 

PROJECT OBJECTIVES 
To provide technical assistance to the Secretariat of Health (SSA), Family Planning Division, 
in developing a five-year communication strategy project and a one-year communication 
workplan and budget. PCS/PIP is assisting SSA in developing institutional capabilities to 
produce state-of-the-art national communication materials in a systematic manner. These 
will help family planning counselors and promoters provide clear, correct, and consistent 
information. Specific strategies will address communication needs of special populations: 
indigenous groups, males, and adolescents. 

SPECIAL FEATURES 
PCS/PIP Technical Assistance supports the agreement signed between USAID and the Mex
ican Government to implement the Program to Extend Reproductive Health and Family Plan
"ning Services in rural areas. 

PRINCIPAL FY94 ACTIVITIES 
• Assisted in the implementation of an audience research study of health providers and users 

to determine levels of information, attitudes, and practices in regard to family planning 
and contraceptive methods, and to identify myths and rumors that prevent contraceptive 
adoption. 

• Analyzed results from audience diagnostic studies of message development, reviewing 
formative research among clients and providers and their interactions. 

• Developed criteria for selecting a local graphic design firm to help SSA apply the infor
mation obtained in the audience diagnostic studies to the development of a new packet 
of IEC materials. 

• Provided critical input for the ongoing design of IEC materials. 
• Designed and assessed pretesting methodology and instruments. 
• Designed interpersonal communication and counseling (lPC/C) curriculum for a train~ 

ing-of-trainers workshop. 
• Designed research tools to evaluate the impact on clients of a new IEC packet designed 

in C conjunction with IPC/C training for service providers. 

FUTURE DIRECTIONS 
PCS/PIP will provide ongoing technical support to SSA in the areas of formative audience 
research, message development, pretesting and impact evaluation methodologies, and print 
materials production. Activities for the coming year will include distribution of the new IEC 
packet of materials, implementation of the training module for IPC/C, and design and 
implementation of the project to reach indigenous groups, males, and adolescents through 
broadcast and folk media. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Claire Storey and consultant Liza Nickerson provided seven 
weeks of technical assistance; local consultant Antonieta Martin provided ongoing local tech-
nical assistance. • . 
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MEXICO 
Enhancing Communications Skills to Reach Rural Populations 
Technical Assistance 

PROJECT OBJECTIVES 
To develop the institutional capability of the Instituto de Seguridad y Servicios Sociales de 
los Trabajadores del Estado (ISSSTE) to review, develop, and distribute educational mate
rials on reproductive health and family planning that satisfy the needs of both the users and 
service providers. . 

SPECIAL FEATURES 
PCS/PIP technical assistance supports the agreement between USAID and the Mexican 
Government, including ISSSTE, to implement the Program to Extend Reproductive Health 
and Family Planning Services in rural areas. 

PRINCIPAL FY94 ACTIVITIES 
• Designed a test to measure the effectiveness of existing print materials. This test was admin

istered to service providers and clients in the states of Guanajuato, Guerrero, Hidalgo, 
Oaxaca, and Veracruz. 

• Developed focus group discussion protocols and provider-client relationship observation 
guides to measure print material effectiveness. 

• Developed recommendations for future training and materials development needs. 

FUTURE DIRECTIONS 
PCS/PIP will provide ongoing technical support to ISSSTE in client-oriented methodologies, 
audience research, IEC materials design, state-of-the-art pretesting methodologies for com
munication materials, and lEe evaluation techniques to measure the impact of media mate
rials on the quality of client-provider relationships and on the reduction of misconceptions 
and myths among clients and providers. Additional technical assistance will include the devel
opment of targeted direct mailings to clients and updates for ISSSTE personnel. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Claire Storey and local consultant Antonieta Martin provided 
four weeks of technical assistance. • 
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MEXICO 
Multimedia Intervention in Rural Chiapas, Phase II 
Country Project LA-MEX-15 

PROJECT GRANTEE 
Fundaci6n Mexicana para la Planeaci6n Familiar (MEXF AM) 

PROJECT DURATION 
June 1, 1993-November 30, 1994 

PROJECT BUDGET 
$183,042 

PROJECT OBJECTIVES 
To assist MEXFAM in developing capabilities to implement a multimedia intervention that 
will increase the number of contraceptive .users among young couples in rural Chiapas. 
MEXF AM will gain expertise in interpersonal communication and counseling curriculum 
development, the deSign, pretesting, and production of print materials, and evaluation 
techniques to track attitudinal and behavior changes, clinic attendance, and improvement 
of provider-client relationships. 

SPECIAL FEATURES 
This project provides the opportunity to strengthen private, public, and commercial sector 
collaboration to improve family planning services and contraceptive prevalence. 

PRINCIPAL FY94 ACTIVITIES 
• Completed message development and final art design of a set of client-provider orien

tation materials to support quality of information provision at MEXF AM and SSA points 
of service. The set of materials includes a flipchart, a technical manual for the provider, 
a methods wallchart, and five brochures on family planning benefits specific to oral con
traceptives, IUDs, condoms, and vaginal tablets. 

• Pretested and reviewed the set of IEC materials with the target audience and health 
providers. 

FUTURE DIRECTIONS 
The PCS/PIP-MEXFAM project will end in early FY95 after the IEC materials are printed and 
distributed among MEXF AM and SSA providers. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP local consultant Raquel Schlosser proVided five weeks of technical 
assistance. • 
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NICARAGUA 
PROFAMILIA IEC Assessment 
Technical Assistance 

PROJECT OBJECTIVES 
To provide technical assistance to PROFAMlUA, the MOH, and lead NGOs in the devel
opment and implementation of a national IEC strategy promoting acceptance of family 
planning among non-users in rural and peri-urban Nicaragua. 

SPECIAL FEATURES 
USAlD/Nicaragua has recently amended the Family Planning Expansion and Regionaliza
tion Project it has with the IPPF Affiliate PROFAMlUA to improve maternal and child health 
by increasing knowledge, acceptance, and early use of modern family planning methods 
at the national level. A cornerstone of increasing access to family planning services under 
the expanded project will be an innovative multimedia communication strategy integrat
ing interpersonal communication/counseling OPC/C) with mass media and socia-dramas. 
JHU/PCS/PIP technical assistance will strengthen PROFAMlUA's capacity to provide tech
nicalleadership to key public/private sector institutions collaborating in the design and imple
mentation of the national strategy. 

PRINCIPAL FV94 ACTIVITIES 
• Reviewed PROFAMILIA'S IEC program and materials, counseling protocol; and CBD 

communication network. 
• Assessed local communication infrastructure, advertising standards, and local agency 

capability. 
• Held preliminary discussions with key MOH/NGO officials supporting a joint public/pri

vate sector RH initiative. 

FUTURE DIRECTIONS 
JHU/PCS/PIP will work closely with PROFAMILIA, the MOH, and participating NGOs to 
develop and implement a national communication strategy, to conduct baseline research, 
and to design and validate provider-client materials. National and international training in 
communication methodology and IPC/C will also be supported. 

FV94IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Program Officer Michelle Fryer and consultant Gerardo Figueroa pro
vided three weeks of technical assistance. • 
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PERU 
Equipping MOH and IPSS Providers with Communication Tools 
to Promote Family Planning/Reproductive Health 
Technical Assistance 

PROJECT OBJECTIVES 
To assist the Ministry of Health (MINSA) and the Social Security National Institute (IPSS) 
in producing two sets of provider-client orientation materials on family planning/reproductive 
health that support service delivery efforts. 

SPECIAL FEATURES 
PCS/PIP technical assistance supports USAID's five-year program to strengthen the public 
and private family planning/reproductive health service delivery system. 

PRINCIPAL FY94 ACTIVITIES 
• Developed and pretested the set of print materials for use in clinics in the coastal region 

to help counselors and promoters proVide clear, correct, and consistent information on 
reproductive health and choice of family planning methods. The coordinated set of mate
rials includes a family planning/reproductive health flipchart, an overview pamphlet on 
family planning benefits and choices of methods, a 10-method series (IUD, oral contra
ceptives, Norplant, injectables, vaginal tablets, condoms, vasectomy, female sterilization, 
rhythm, LAM), a wal1chart on contraceptive methods, a promotional poster, and a desk
top calendar featuring the most common contraceptive myths and rumors. 

• Conducted audience research studies in the sierra region to identify information needs, 
gender and machista attitudes toward contraceptive adoption, and method-specific 
rumors. This information will support the design of the sierra IEC package of orientation 
materials. 

• Developed a printing and distribution strategy to secure permanent availability of the client
provider orientation materials within MINSA and IPSS. 

• Developed a training module on the effective use of IEC materials and the implementa
tion of the TOT training plan for service proViders using client-provider orientation mate
rials. 

FUTURE DIRECTIONS 
PCS/PIP will provide ongoing technical and financial support to MINSA and IPSS in pro
ducing IEC materials covering the different reproductive health topics according to the cul
tural needs of the country. The materials on family planning/reproductive health for the 
sierra region will be finalized. Production of in-clinic videos and the design of evaluation 
materials to measure the impact of IEC materials on the quality of service are anticipated 
in FY95. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
)HU/PCS/PIP Senior Program Officer Patricia Poppe, latin America Division Chief Alice Payne 
Merritt, and Contract Specialist Rafael Barbato provided five weeks of technical assistance. 
Local Coordinator Max Tello and Local Consultant Carla Queirolo provided local ongoing 
technical assistance. • 
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PERU 
Turning Intentions into Actions: Los Tromes Mass Media 
Communication Campaign 
Technical Assistance 

PROJECT OBJECTIVES 
To assist APROPO in the design, implementation, and evaluation of a multisector 
national communication strategy to stimulate correct information seeking and contra
ceptive adoption. 

SPECIAL FEATURES 
The launching of the Los Tromes campaign represents the second-year strategy of an active 
presence of family planning messages in the mass media in support of the Peru Family Plan
ning Implementation Plan (PFPIP). This strategy seeks public, private, and commercial 
sector collaboration for increasing the demand for family planning services. 

PRINCIPAL FY94 ACTIVITIES 
This year the campaign positioned both women and men as individuals who know the way 
to overcome fears, doubts, and psychological resistance to adoption of family planning by 
seeking professional information. The campaign accomplished the following: 
• Developed and launched the Los Tromes campaign. Provided assistance in developing 

the second year of the national communication strategy and the briefing document for 
the advertising campaign. Materials include one TV spot, six radio spots, outdoor signs 
featuring the Peru family planning logo, and a variety of promotional materials such as 
plastic bags, cups, and plastic containers for clients. 

• Repackaged existing lO-minute enter-educate radio programs to make them consistent 
with the Los Tromes jingle and messages. Twelve programs were aired on local radio sta
tions in the PFPIP priority regions to reach remote peri-urban and rural communities 
more effectively. 

• Developed and pretested five one-minute counseling TV programs showing the bene
fits of family planning adoption in people's lives and counteracting the most common 
contraceptive myths and rumors. 

• Designed a women's grassroots communication network in peri-urban areas to promote 
family planning adoption and to refer potential clients to clinics. 

• Designed and pretested "The Circus of Love and Doubts," a street play that battles 
method-specific myths and rumors. 

• Designed impact evaluation plan 'for the Los Tromes second-year intervention, including 
the draft survey questionnaire and a sentinel site study to track clinic attendance. 

• Performed the post-evaluation of the Las Tromes first year strategy showing a penetration 
of 40% and 370/0 for women and men, respectively. Among all respondents, 99% 
approved the campaign messages, 74% talked to others about family planning, 45% 
intended to use family planning methods, and 36% sought more family planning infor
mation. 

FUTURE DIRECTIONS 
PCS/PIP plans to assist APROPO in the draft of a long-term national reproductive health/family 
planning communication strategy. It will emphasize the use of impact evaluation data for 
strategic planning and decision making. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Senior Program Officer Patricia Poppe and Latin America Division Chief Alice 
Payne Merritt provided five weeks of technical assistance. Local Coordinator Max Tello 
and Local Consultant Carla Queirolo provided local ongoing technical assistance. • 
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Table IV-I 
LATIN AMERICA/CARIBBEAN: Summary of Major Country Activities by Project Output Category 

Indicating Fiscal Year of Activity 

NEEDS COUNTRY CDUNTRY WORKSHOPS PROVISION 
ASSESSMENT PROJECT PROJECT TECHNICAL AND OF ALMS AND 

COUNTRY • PLANNING DEVELOPMENT INmATION ASSISTANCE CONFERENCES MATERIALS 

Antigua 89 

Argentina 88 

Barbados 87 85,87-89 

Belize 89 

Bolivia 83,89,90,91 84,90-94 85,90,92-94 85-86,89-94 86,87,90,92-94 83-94 

Brazil 93 84,85; 87,88 85,88 88,89,90,93,94 89, 94 85-90 

Caribbean 86· 87 87 86-88 

ChlJ.e 86, 88, 89 

Colombia 84,86-88 84,87,89 88 84-91 

Costa Rica 84 84 83,89,92 83-91 

Dominica 85 

Dominican Republic 85 85 83, 85-89 

Ecuador 90 87, 94 83,88--88,90-94 85, 90, 91 83, 90-94 

El Salvador 94 89 90 86,88-90,94 90 85-90 

Grenada 86 

Guatemala 91 86, 87 87 88-91 88, 89, 91 83-91 

Haiti 83,93 94 84,85,94 85, 94 83-89,94 

Honduras 83 83 84 90 84-86 83-90 

Jamaica 85· 83-89 

Mexico 92 83, 85, 87, 89-94 83,86,87,89,90 83, 88, 90-94 83, 91 83-92, 94 

Nicaragua 94 

Panama 83 83,84,88,89 

Paraguay 83-85, 87-89 

Peru 83,91 87,91,92,94 88, 91 83-89, 91-94 88, 94 83,89-94· 

St. Lucia 86 

St. Vincent and 85 

the Grenadines 

Suriname 87-89 

Trinidad and 86-88 88 85,88 

Tobago 

Uruguay 87, 88 

Venezuela 86,88,89 

.. Partial needs assessment 
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COUNTRY MONTH/YEAR 

El Salvador Sep 1994 

Nicaragua Aug 1994 

Table 1V-2 
!ATTN AMERICA/CARIBBEAN: Needs Assessments Conducted-FY94 

PERSONNEL (AfAUATlON) 

Storey (PCS/PIP) 
Ugarte (PATII) 

Fryer (PCS/PIP) 
Figueroa (Consultant) 

DURATION 
IN WEEKS DESCRIPTION OF ACTIVITIES 

2 To assess the qualiry of existing FP print materials used by the 
MSPAS/APSISA, PROSAMI, and SDA projects for priority client 
groups as well as service-provider training materials; to detennine 
what IEC materials are needed. 

2 To assist PROFAMILIA in conducting a communication needs 
assessment to develop a national four-year family planning 
communication strategy to expand PROFAMILIA's services. 
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TableIV-3 
IA11N AMERICA/CARIBBEAN: Technical Assistance Visits-FY94 

DURATION 
COUNTRY MONTIIIYEAR PERSONNEL (AfFIUATlON) IN WEEKS DESCRIPTION OF ACTIVITIES 

Regional May 1994 Beltran (PCS/PIP) 1 Travel to US to work with PCS/PIP training staff in adapting the 
Latin American "Advances" workshop scheduled for February 1995. 

Regional Jun 1994 Tello (Consultant) Travel to US to attend the sessions on SCOPE presented during the 
PCSIPIP "Advances" workshop to learn how to use it to develop a 
Spanish version for the Latin American "Advances" workshop to be 
held in Quito in February 1995, using Peru as a case study. 

Bolivia Oct 1993 Kramer (Consultant) 2 To participate as observers in a TOT IPC/C workshop held in 
Said (Consultant) Cochabamba to replicate it in their corresponding countries. Also, 
Schlosser (Consultant) Said to observe the planning of the Bolivia mass media campaign 
Queif<;>lo (Consultant) and design of pretest campaign products, and to become familiar 
Vargas (APROPO rep) with the Hospital San Gabriel project for future replication in Brazil. 

Kramer to coordinate logistics and plan curriculum for upcoming 
P Process training in Bolivia. 

Bolivia Oct 1993 Fryer (PCSIPIP) 2 To promote PCS/PIP activities among Bolivian and international 
health and education authorities in attendance at the First World 
Congress on Radio Education organized by USAID/La Paz. Also, to 
coordinate with PCS/PIP, RCA, USAID, and local collaborating 
institutions to become familiar with field activities under the NRHP 
and NGO subagreements. 

Bolivia Oct 1993 Saba (PCSIPIP) 1 To work with PCS/PIP, RCA, and NRHP authorities to develop a 
strategy for repositioning FP messages within the mass media 
campaign, and to participate in key IEC Subcommittee discussions 
regarding NRHP adoption of the same. Also, to discuss the revised 
strategy with Grey and review terms of draft SOW and contractual 
mechanism with the advertising agency. 

Bolivia Nov 1993 Saba (PCS/PIP) To review and discuss with the advertising agency the draft materials 
for pretesting the NRHP mass media campaign, and to provide TA to 
the national IEC subcommittee for development of the pretesting 
process. 

Bolivia Jan 1994 Saba (PCSIPIP) 1.5 To proVide TA to the pretesting process of the NRHP mass media 
campaign, and to monitor CIES promotional strategy for the new 
middle-class clinic. 

Bolivia Jan 1994 Fryer (PCS/PIP) 1.5 To adapt the behavior change and P Process workshop curricula 
Kramer (Consultant) from «Advances" to meet Bolivia's NRHP IEC needs. Observe 
Carrillo (Consultant) workshop and make recommendations for follow-up training of 

Bolivia's IEC Subcommittee and for future adaptation of the final 
training program. 

Bolivia Jan 1994 Valente (PCSIPIP) 1 To revise, finalize, and field the mass media campaign evaluation 
baseline questionnaire. Also, to launch the clinic study to evaluate 
the microbus audiocassettes and 'the in-clinic Videos, as well as to 
coordinate and explore the service statistics sentinel study. 

Bolivia Mar 1994 Saba (PCSIPIP) 2 To review and approve posters and television and radio spots to be 
used during the NRHP mass media campaign, and to coordinate with 
PeS/PIP local team and ad agency the presentation of the campaign 
to representatives of the Health Secretariat. Also, to assist in 
designing the video series monitoring plan. 
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Table IV-3-continued 

OURATION 
COUNTRY MONTII/YEAII PERSONNEL (AFFlUATIONI IN WEEKS DESCRIPTION OF ACTIVITIES 

Bolivia Apr 1994 Fryer (Pes/PIP) To supervise launch of the NRHP mass media campaign. Also, to 
collaborate as part of the design team of Bolivia's National Health 
Secretariat and participate in the Ministerial review of the draft IEC 
strategy. 

Bolivia Apr 1994 Fryer (Pes/PIP) To inaugurate the launching of the NRHP mass media campaign in 
Piotrow (Pcs/piP) conjunction with Bolivia's President Sanchez de Lozada and top level 

Ministry officials. Also, to review PCS/PIP in-country projects and 
activities and strategize adaptation of the "PRO Approach" model to 
Bolivia. 

Bolivia Jul 1994 Hooper (SAAr) To develop and facilitate a "Team Building" workshop to aid the PCS/ 
PIP team in identifying the responsibilities and contributions of each 
member to a broadened scope of work and new management scheme. 

Bolivia Jul1994 Fryer (Pes/PIP) 2 To participate in the design of the PCS/PIP National Reproductive 
Health/Family Planning IEC Strategy, 1994-2000; to collaborate on the 
design of the related workplan and participate in the "Team Building" 
workshop. 

Bolivia Aug 1994 Barbato (PCS/PIP) To review reporting requirements with local coordinator and local 
staff regarding bank reconciliations, petty cash reporting, and imprest 
reports, and to instruct them in the selection process of subcontractors, 
procurement options, and other contractual requirements. 

Bolivia Aug 1994 Saba (Pes/PIP) 2 To provide technical assistance to the production and pretesting of the 
second phase of the NRHP mass media campaign, and to work with 
CIES in the design of an implementation strategy for the TV project on 
gender issues. 

Bolivia Sep 1994 Fryer (PCS/PIP) 2 To finalize development of the FY95-97 strategy document and activity 
project design for FY95, and to articulate a detailed workplan for FY95. 

Brazil Nov 1994 Merritt (Pes/PIP) 1 To participate in the annual CAs planning meeting for the state of Bahia 
along with the Pes/PIP Local Coordinator for Brazil, and to organize 
upcoming interpersonal and communication methodology workshops. 

Brazil Jan 1994 de Negri (AED) 2 To assist in running a 5-day regional TOT workshop on interpersonal 
communication skills. Participants include SESAB, SESA, and UNIMED 
representatives. 

Brazil May 1994 de Negri (AED) 2 To provide technical assistance to Pes/PIP regional activities in NE 
Kramer (Consultant) Brazil through the implementation of a communication methodology 

workshop to introduce basic concepts in reproductive health 
communication. 

Ecuador Nov 1993 Beltran (PCS/PIP) 1 To participate as a key speaker in CEPAR's workshop for journalists, 
"Communication, Population and Development," a pre-Cairo 
preparation seminar for local journalists. 

Ecuador Nov 1993 Kramer (Consultant) 1 To work with the IEC Technical Committee in the design of 2 
proposals for the Matching Grant, and to start the planning of a TOT 
national workshop in interpersonal communication. 
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Table IV-3-continued 

DURATION 
COUNTRY MDNTHiYEAR PERSONNEL IAFAUATlON) IN WEEKS DESCRIPTION OF ACTIVITIES 

Ecuador Dec 1993 Saba (PCS/PIP) 1 To negotiate with Ecuavisa the joint production of a full-length TV 
soap opera with reproductive health messages. To work with the IEC 
technical committee in developing a proposal for the production of 
video reports on population to be disseminated by the Ecuadorean 
TV. Also, to provide TA to APROFE and CEMOPLAF in the design of 
their IEC strategy. 

Ecuador May 1994 Barreto (Contractor) 1 To review with PCS/PIP Local Coordinator the synopsis of the soap 
opera Crystal Moon, plan the first 5 chapters and character 
development, and incorporate reproductive health themes in the 
central drama. Also, to work with Ecuavisa in the cast selection of 
cast for the main characters, singers, and locations of the soap opera. 

Ecuador May 1994 Valente (PCS/PIP) 1 To provide technical assistance to APROFE for the impact evaluation 
of radio spots to promote FP services, and to conduct an evaluation 
needs assessment for upcoming APROFE and CEMOPLAF programs. 

Ecuador ]un 1994 Beltran (PCSIPIP) 1 To provide technical assistance to the Ministry of Health in the design 
of a national ht;alth communication strategy, and to identify local 
logistical resources for the upcoming regional workshop on health 
communication. 

Ecuador ]ul 1994 Barbato (PCS/PIP) .5 To review reporting requirements with the Local Coordinator regard-
ing bank reconciliations, petty cash reporting, and imprest reports, 
and to instruct him in the selection process for subcontractors 
and other contractual requirements. To review existing reports and 
conduct informal audit. 

Ecuador ]ull994 Valente (PCSIPIP) 2 To provide research and evaluation training to APROFE and 
CEMOPLAF and to finalize and pretest the evaluation instruments of 
the soap opera Crystal Moon. 

Ecuador Aug 1994 Saba (PCS/PIP) 1 To work with the IEC technical committee in the integration of RH 
messages into the scripts of the soap opera. Also, to conduct a needs 
assessment with CEMOPLAF regarding training of health promoters. 

Ecuador Aug 1994 Beltran (PCSIPIP To discuss with the Director of the Communication Division of the 
Ministry of Health of Ecuador current training needs regarding on-
going health communication activities, and to participate in the 
Andean Meeting on Health Communication Policy in Quito. 

Ecuador Sep 1994 Amurrlo (PCS/PIP) 2 To initiate, in conjunction with CEMOPLAF personnel, operations 
research activities aimed to improve the quality of service provided by 
promoters, educators, and counselors, and to conduct the preliminary 
interviews and observations that will be used to design the instruments 
for data collection. 

El Salvador Sep 1994 Storey (PCS/PIP) 2 To provide TA to USAID/San Salvador, APSISA, PROSAMI, and SDA 
Ugarte (PATH) by assessing the quality of their eXisting FP print materials for client 

orientation and service-provider training. Identify those materials that 
can be used, those that need to be updated, and those that need 
to be created. Also, to develop a prioritized workplan for jOint 
development of these materials. 
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Table IV-3-continued 

OURATION 
COUNTRY MONTHlYEAR PERSONNEL fAfFJUATlON) IN WEEKS DESCRIPTION OF ACTIVITIES 

Mexico Nov 1993 Storey (Consultant) 2 To assist SSA in conducting field observations in SSA's health sites to 
analyze proVider-client relationship, proVide guidelines to develop a 
mini-questionnaire to obtain baseline infonnation on levels of FP 
knowledge and attitude among providers and clients, and discuss with 
SSA the audience research study "flash report" submitted by a research 
agency and suggest changes as needed. 

Mexico Jan 1994 Storey (Consultant) To provide TA to SSA in establishing criteria for soliciting bids from 
graphic designers and developing a detailed timetable and objectives 
for testing prototype materials. To initiate the design of a diagnostic 
study for the intended audience for ISSSTE's IEC materials. Also, to 
assist the MEXFAWChiapas project in the design of an evaluation of 
counseling training curriculum and IEC materials on the quality of 
provider-client relationships. 

Mexico Apr 1994 Storey (Consultant) To provide TA to the following: 1) SSA in pretesting prototype of 
client-provider set of IEC materials; 2) ISSSTE to draft a workplan of 
ISSSTE's Year 1 communication activities; and 3) MEXFAWChiapas to 
design an impact evaluation of IEC materials and counseling training 
on the quality of client-provider relationships, and to measure the 
effect of a radio campaign for FP adoption. 

Mexico Aug 1994 Storey (PCS/PIP) 1 To provide TA to SSA in defining changes to IEC materials, establish-
ing criteria for further pretests, designing baseline interviews, working 
to determine counseling training needs, materials, and logistics, and 
introducing the use of comic books to promote RHIFP among hard-to-
reach groups. Also, to provide TA to ISSSTE, responding to the needs 
identified in formative client/provider research phase assessing impact, 
use, and needs for its IEC materials. 

Mexico Aug 1994 Nickerson (Consultant) To review audience research training and observation reports from the 
formative phase of IEC materials development to determine needs for 
developing IPC/C skills curriculum and effective use of new IEC 
materials in TOT. To propose a preliminary curriculum design for an 
IPC/C tciining workshop for SSA and coordinate to develop complete 
counseling training plan. 

Nicaragua Aug 1994 Fryer (PCSIPIP) 2 To collaborate with USAID/Managua and PROFAMILIA to assist 
Figueroa (Consultant) PROFAMILIA in conducting a communication needs assessment, and 

to provide expert support in the development of a national four-year 
FP communication strategy to expand PROFAMILIA's services. 

Peru Jan 1994 Valente (PCS/PIP) 1 To assist APROPO in the analysis of its 1993 mass media evaluation 
survey results (Wave 4), preparation of reports based on data, and 
analysis of the street theater evaluation data and the clinic sentinel site 
study. 

Peru Jan 1994 Merritt (PCS/PIP) To participate in the collaborating agencies' meeting to review and 
negotiate FY94 and FY95 workplans, and to provide TA and 
monitoring for ongOing projects with APROPO. 
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COUNTRY MONTllJVEAR PERSONNEL IAfFlUATlON) 

Peru Mar 1994 Poppe (PCS/PIP) 

Peru May 1994 Valente (PCS/PIP) 

Peru Aug 1994 Barbato (PCS/PIP) 

Peru Aug 1994 Poppe (PCS/PIP) 
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Table IV-3-continued 

DURATION 
INWEEIS 

3 

1 

.5 

2 

DESCRIPTION OF ACTlVmES 

To follow up on APROPO's communication component Year III IEC 
strategy and implementation plan. To assist APROPO's new lEC 
specialist and review and approve final drafts of MINSA's materials. 
To hold advance discussions with DA regarding joint regional 
training activities and advise on distribution plan for orientation 
materials and associated interpersonal communication training at 
the regional level. To discuss 1994-95 IEC activities with PFPIP 
coordinating entity. 

To assist APROPO in finalizing Las Tromes campaign evaluation 
results, to prepare the evaluation workplan for the rest of 1994 
and 1995, and to review ongoing evaluation. 

To review reporting requirements with the Local Coordinator 
regarding bank reconciliations, petty cash reporting, and imprest 
reports. To review existing reports and conduct informal audit. 
To instruct the Local Coordinator in the selection process for 
subcontractors and other contractual requirements. 

To follow up the PFPIP PCS/PIP-MINSA materials development 
project and discuss implementation plan for new communication 
activities under project for FY95. Also, to assist APROPO in 
drafting the FY95 national communication strategy and in the 
implementation of Las Tromes mass media campaign. 
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TableIV-4 
lATIN AMERICA/CARIBBEAN: Workshops and Conferences-FY94 

PROJECT HOST NUMBER Of 
COUNTRY NUMBER DATES AGENCY PARTICIPANTS DESCRIPTION Of ACTIVITIES 

Bolivia TA Oct 93 USAID/ 26 A six-day training-of-trainers workshop on interpersonal 
La Paz communication and counseling for reproductive health held 

in Cochabamba. 

Bolivia TA Jan 94 USAID/ 18 "Advances in Reproductive Health Communication: Techniques 
La Paz for Research and Evaluation" family planning communication 

research workshop held in Lake Titicaca. Local institutions 
collaborating in Bolivia's NRHP gathered for 6 days of practical 
training in formative evaluation and project monitoring techniques. 

Bolivia TA Jul94 PCS/PIP 5 A team building workshop to aid the PCS/PIP team to identify 
the responsibilities and contributions of each member under a 
broadened scope of work and new management scheme. 

Brazil TA. Jan 94 USAID/ 20 A five-day regional training-of-trainers workshop on interpersonal 
Brasilia counseling skills held in Salvador focussed on how to effectively 

communicate with clients to improve quality of care and thus 
informed choice. Participants included SESAB, SESA, and UNIMED 
representatives. 

Brazil TA May 94 USAID/ 18 Communication,methodology workshop to introduce basic 
Brasilia concepts in reproductive health communication held in NE for 

the State Health Secretariats of Bahia and Ceara and UNIMED. 
Participants were trained in how to effectively communicate 
reproductive health messages and promote services to women 
and couples. 

Ecuador TA Jul94 USAID/ 13 A rwo-day training workshop on advanced research and evaluation 
Quito techniques for lEC programs held in Quito. Participants were 

representatives from APROFE, CEMOPLAF, CEPAR, and the 
Ministry of Health. 
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REGION/COUNllIY 
PCS PROJECT NO. 

Bolivia 
(TA-NRHP) 

Bolivia 
(LA-BOL-08) 

Bolivia 
(LA-BOL-Q9) 

Bolivia 
(LA-BOL-ll) 

Bolivia 
(LA-BOL-12) 

Ecuador 
eTA) 

Ecuador" 
(TA to CEMOPLAF) 

Mexico 
(LA-MEX-15) 

Peru 
(TA) 

Peru " 
(TA to APROPO) 

TableIV-5 
LATIN AMERICA/CARIBBEAN: Materials Developed 

CA-2 & CA-3, FY94 

PRINT 
MATDIALS 

1 bimonthly bulletin, 
1,200 copies 

1 reprint of flipcharts, 
manuals, posters, 
brochures, flyers, 
391,950 copies 

2 promotional posters, 
3,500 copies 

2 pamphlets, 3,000 copies 
1 refen;al card, 1,000 copies 
1 promotional kit, 600 copies 

1 promotional brochure, 
2,000 copies 

1 sticker, 1,000 copies 

2 posters, 650 copies 

7 method-specific pamphlets, 
10,000 copies 

2 promotional pamphlets, 
10,000 copies 

1 institutional pamphlet, 
10,000 copies 

1 flipchart 
1 manual for providers 
1 method-specific wallchart 
5 method-specific brochures 

1 flipchart 
1 overview pamphlet 
1 wall chart 
1 promotional poster 
1 desktop calendar 

1 TV spOt 
6 radio spots 
12 100JPinute E-E radio programs 
8 I-minute counseling TV programs 

AUDIOVISUAL 
MATDIALS 

1 23-minute in-clinic video 
1 18-mimite in-clinic video 

1 radio spot, 110 seconds 
1 radio spot with jingles, 

40 seconds 

4 audiocassette programs, 
4,000 copies 

8 TV spots 
32 radio spots in 2 indigenous languages 

and 2 Spanish dialects 

1 100minute radio series, 
broadcast over 3 months 

1 TV commercial soap opera, 
5 chapters 

3-minute video reports 

5 radio spots and a jingle, 
2 versions 

• JHU/PCSIPIP provided technical assistance in materials design and development; bilaieral funding provided for local production. 
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OTHER 

1 lapel pin, 300 copies 

1 promotional diaper 
bag, 500 copies 

1 pamphlet holder, 
50 copies 

1 street theater 
outdoor sign 



"Birth spacing for the ~ 
health and happiness of the 

family" is the slogan for 
campaign materials, 

including this TV spot, of 
the first birth spacing 

project in the Sultinate of 
Oman. The campaign 

promotes child spacing, 
husband-wife 

communication, and family 
planning service centers. 

~ "Each child in its own time" is the 
catch phrase for this TV spot of a 
man and his son in Kyrgyzstan. A 
twist on popular saying "Each thing 
in its own time," this slogan 
appears in TV and radio spots, 
posters, and brochures in the 
Reproductive Health Services 
Expansion Program. 

Near East/New 
Independent States 

FY94 was an active year for the Near 
East/New Independent States Division of 
PCS/PIP. The crucial role of communica
tion in strengthening population and repro
ductive health programs received greater 
recognition than ever before. As a result, 
1994 brought a surge in IEC activities that 
support reproductive health programs and 
increase contraceptive use throughout the 

culturally and geographically diverse regions 
covered by the Division: North Africa, the 
Near East and Arabian Gulf countries, and 
the Central Asian Republics. 

National Communication Strategies 
Two resident advisors were placed in 

Turkey and Oman and funded by PCS/PIP. 
Two other resident advisors were placed 
under subcontracts to CCP in Egypt and 
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Morocco. The resident advisors worked 
on the development of national commu
nication strategies to support comprehen
sive national family planning programs 
with the objectives of increasing contra
ceptive use, responding to unmet need, 
reducing medical barriers, and promoting 
reproductive health services. One of the 
major thrusts of these strategies is to build 
partnerships between the public and the 
private sectors to ensure sustainability, as 
seen in Egypt and Oman. In Turkey, the 
IEC project initiated the development of 
a national IEC strategy working in con
junction with the Ministry of Health, other 
collaborating agencies, and donors. 

In the Central Asian Republics, . needs 
. assessment and strategy development were 
undertaken in four republics: Uzbekistan, 
Kazakhstan, Kyrgyzstan, and Turkmenistan. 

Multimedia National 
Communication Campaigns 

Campaigns based on fonnative research 
were developed in four countries: Oman, 
Uzbekistan, Kazakhstan, and Kyrgyzstan. 
Through approaches tailored to the vari
ous target groups, these multimedia cam
paigns aimed to stimulate the demand for 
family planning services and to increase 
contraceptive use. 

PRO Approach 
Under the previous POPII project in 

Egypt, a strategic plan was drafted to pro
mote family planning providers and their 
services as part of a collaborative effort 
between the Ministries of Health and Infor
mation. An agreement between the two 
Ministries was fonnalized under the current 
popm, and activities were initiated by May 
1994. The Ministry of Infonnation's State 
Information Service/IEC Center will orga
nize and carry out a multimedia campaign 
for promoting family planning providers 
and their services. 

The Minya Initiative demonstrated the 
positive and sustainable impact of well 
coordinated local campaigns to promote 
the image of prOViders and services. 
Although the Initiative officially ended in 
December 1993, the 14 collaborating agen-

cies have continued implementing the 
same activities on their own. 

Enter-Educate 
In Egypt, Oman, and the Central Asian 

Republics, both dramatic and comedic 
forms of entertainment were selected for 
TV and radio' spots promoting the use of 
contraceptives. Music videos including 
What Shall We Dream Of:' and Good Omen 
were used in the Egypt campaign. Visit Us 
More Than Once, a 60-minute video mag
azine portraying the experiences of five 
women in using contraceptives, is being 
used in MOH hospitals in Egypt to combat 
misconceptions about modern contracep
tives and to promote positive images of 
users, methods, and providers . 

Documenting Behavioral Change 
Through publications and visual pre

sentations, the impact of various activities 
in Egypt was documented. Three research 
reports were completed on the impact of 
campaigns: "The Impact of the Minya 
IEC Initiative;" "And the Nile Flows On: 
The Impact of a Serial Drama in Egypt;" 
and the marketing strategy of "The Pri
vate Practitioners' Family Planning Pro
ject of the Egyptian Junior Medical 
Doctors Association." 

The activities and impact of the Minya 
Initiative were documented in four differ
ent forms to inform different audiences: 
• Minya Haroests, a 3O-minute video doc

umentary, 
• "The Fruits of Collaboration," a bilin

gual folder describing the Initiative and 
its impact, 

• A binder with guidelines and samples 
of materials used in planning and imple
menting a community mobilization cam
paign, and 

• 'The Impact of The Minya IEC Initia
tive," a research report comparing base
line and impact evaluation at the end of 
the project. 

Formative Research 
Research received special attention in 

Oman, Uzbekistan, Kazakhstan, and Kyr
gyzstan, where family planning programs 
had never previously existed. Use of both 
quantitative and qualitative methodologies 
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in Oman helped to establish a baseline 
and to develop campaign messages. In 
the Central Asian Republics, a total of 80 
focus groups provided much-needed 
information on knowledge and behavior 
on family planning, abortion, and family 
life in a region of the world where not 
much information exists on these subjects. 

MadnlUun & Murih (Effective & 
Comfortable): A Summary of 
Findings from Qualitative Family 
Planning Research in Egypt, 
1988-1993 

This PCS/PIP project report was pub
lished in English and Arabic during FY94. 
Survey and 'focus group research con
ducted in Egypt between 1988 and 1993 
revealed that most women and their hus
bands support family planning but know 
little about available options, and often 
hold misconceptions about the methods 
with which they are familiar. Since ser
vice providers share some of the married 
couples' misconceptions, they reinforce 
rather than allay women's concerns in 
counseling sessions with their clients. Par
ticipants in focus group discussions 
revealed a strong desire for more and 
better information that would help them 
make informed choices about methods. 
The report recommends that family plan
ning programs in Egypt educate couples, 
correct misconceptions, update providers' 
knowledge, train providers, improve 
providers' image, and re-evaluate current 
family planning messages and develop 
new ones. 

The Minya Initiative 
The End-of-Project Conference held in 

December 1993 provided an opportunity to 
demonstrate the effectiveness of decen
tralization and community involvement in 
mobilization efforts for family planning. 
Nearly 200 participants from Minya and 
Cairo attended this event. Key officials in
cluded Dr. Maher Mahran, Minister of Pop
ulation and Family Welfare; Mme. Sawsan 
EI-Bakly, Undersecretary, Director of the 
SIS/IEC Center; Dr. Mosheira El Shafie, Un
dersecretary for Family Planning; and Dr. 
Tawhida Khalil and Ms. Connie Johnston 
from USAID/Cairo. The bilingual docu-

mentation report, "Fruits of Collaboration," 
and the Minya Haroests video were both 
disseminated at the conference. The PCS/PIP 
presentation showcased achievements and 
lessons learned from the Initiative. 

The Minya Initiative served as a rally
ing ground on World Population Day, July 
9, 1994. A special one-day event was orga
nized by the National Population Council 
in Cairo. Governors and representatives 
of Health, Information, and other allied 
Ministries were invited to witness the 
methodology used in gaining collabora
tion of various agencies in the imple
mentation of a community mobilization 
campaign for family planning. Members 
of the Minya community came to the meet
ing to present their own points of view 
on their contributions and involvement in 
the planning and monitoring of the activ
ities. "Fruits of Collaboration," the Minya 
report documenting the experience in 
Arabic and English, was distributed. Other 
governors ~were encouraged to replicate 
the experience in their own governorates. 

REGIONAL ACTIVITIES 

Population Reports 
Three issues of Population Reports 

were translated into regional languages. 
The Environment and Population Growth: 
Decade for Action was published in 
Arabic. Lower- Dose Pills, Counseling 
Guide, and Condoms-Now More Than 
Ever were published in Russian and dis
tributed not only in the Central Asian 
Republics but also in other Russian-speak
ing countries. 

population and Environment: 
Making the Connection 

Research conducted in Egypt, Morocco, 
and Lebanon through an IDRC grant pro
vided baseline information for script devel
opment for a feature-length film. The film 
will highlight linkages between environ
mental degradation and population issues 
in the Near East region. The research find
ings were presented at the annual Amer
ican Public Health Association (APHA) 
conference and at a regional workshop 
on Environment Education organized by 
the American University of Beirut and con-

JHU/PCS/PIP 1994 131 



NEAR EAST/NEW INDEPENDENT STATES 

132 JHU/PCS/PIP 1994 

ducted atJordan University of Science and 
Technology, Irbid. 

Arab Women Speak Out Project 
The project concept paper was· com

pleted and a regional organization identi
fied as a counterpart for research and im
plementation. This regional project will 
involve the development, distribution, and 
evaluation of a documentary video profil
ing Arab women who have become lead-

ers and agents of change in their commu
nities. Accompanying materials, including 
a training module, a video discussion guide, 
and a publication of case histories, will also 
be produced. 

SCOPE 
An Egypt version of the computer soft

ware was developed for training purposes. 
It will be translated into Arabic and used 
in regional training workshops. • 
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NEAR EAST REGION 
Arab Women Speak Out Project 

The Arab Women Speak Out project will develop a documentary video and an accompa
nying discussion guide, case history publication, and training module profiling Arab women 
who have become vital 'agents of social change within their communities in the areas of 
economic and social development, education, and reproductive health. The video will fea
ture testimonials of women from Lebanon, Egypt, Tunisia, Palestine, and Yemen and, in 
conjunction with the accompanying materials, will be used as a training, advocacy, and mobi
lization tool for the empowerment of women throughout the region. 

PRINCIPAL FY94 ACTIVITIES 
In FY94 PCS/PIP undertook the following activities: 
• Completed the proposal for the project. 
• Developed a conceptual framework to assist field researchers in identifying women to 

be featured in the video. This framework will also provide guidance in the development 
of profiles of these women for the accompanying training module and discussion guides, 
focusing on the "enabling factors" present in each woman's story and the applicability 
of these factors to the empowerment of other women. 

• Identified the Center of Arab Women for Training and Research (CAWTAR), a Tunisia
based NGO, as a partner for the implementation of this project. 

FUTURE DIRECTIONS 
• Conduct formative research and field work in the five countries. 
• Recruit five country-based research consultants and identify one project coordinator from 

the region. 
• Recruit five country-based directors to carry out field production. 
• Carry out production and produce a short composite video for screening at the 4th World 

Conference on Women in Beijing in September 1995. 
• Complete and distribute a full-length video documentary. 
• Draft design for accompanying training module. 
• Compile and publish case histories for distribution. • 

NEAR EAST REGION 
Population and Environment: Making The Connection 

A feature-length Arabic-language film will dramatize links between population growth and 
environmental degradation, such as pollution of water sources. The film will be for gen
eral audiences throughout the Near East region. This project is intended to be co-financed 
with other donor agencies active in the region. 

PRINCIPAL FV94 ACTIVITIES 
Through an IDRC grant, consultants conducted qualitative research in three countries: 
Morocco, Egypt, and Lebanon. Research included in-depth interviews and focus group dis
cussions to determine people's perceptions of environmental problems, causes of the prob
lems, linkages between population and environmental degradation, and proposed solutions 
to the problems. The findings were presented at the American Public Health Association 
(APHA) conference and at a regional workshop on Environment Education organized by 
the American University of Beirut conducted at Jordan University of Science and Technol
ogy, Irbid. Salah Abou Seif, one of the region's foremost film producers, and scriptwriter 
Lenin EI Remly were contracted to develop a script for the feature film based on the 
research findings. 
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PCS/PIP also accom.plished the following: 
• Produced a conceptual framework to guide the scriptwriter in the development of the 

film's messages. 
• Developed a questionnaire to measure people's knowledge, attitudes, and practices 

(KAP) regarding the environment and perceived linkages between environmental prob
lems and population issues. 

FUTURE DIRECTIONS 
• Pretest and finalize the film sCript. 
• Identify sources of funding for the project. 
• Cany out production of the film. 
• Conduct KAP surveys in Egypt, Lebanon, and Morocco. • 

NEAR EAST REGION 
Arabic Language Population Reports-The Environment and 
Population Growth: Decade for Action 
Country Project EGY-CDS-01 

PROJECT GRANTEE 
Center for Development Services (CDS) 

PROJECT DURATION 
September 1, 1993-]anuary 31, 1994 

PROJECT BUDGET 
$10,177 

PRINCIPAL FY94 ACTIVITIES 
CDS finalized the report following review by PCS/PIP. The report and its supplementary 
materials (poster and wallchart) were distributed at the International Conference on Pop
ulation and Development (ICPD) in Cairo in September 1994. They were also distributed 
throughout the Near East region to professionals and policy makers working on popula
tion and environment issues. 

FUTURE DIRECTIONS 
Three other Population Reports will be translated into Arabic: Lower Dose Pills; IUDs-A 
New Look; and Opportunities For Women Through Reproductive Choice. • 
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THE CENTRAL ASIAN REPUBLICS 
Reproductive Health Communication Campaigns 
Country Projects NE-KAZ-01 & 02; NE-KYR-01 & 02; NE-UZ8-01 to 04 

PROJECT OBJECTIVES 
To increase awareness of effective family planning and to promote modern contraceptive 
methods.in the republics of Kazakhstan, Kyrgyzstan, and Uzbekistan. 

SPECIAL FEATURES 
• Each republic developed two multimedia campaigns aimed at selected audiences. Each 

campaign includes one television spot, one radio spot, one poster, and one brochure uni
fied by a common theme. 

• Targeting distinct segments of the population indicated by the formative research find
ings, the campaigns focused on varying themes such as the dangers of teenage pregnancy 
in Bishkek, Kyrgyzstan, and the benefits of birth-spacing and promoting male responsi
bility in family planning for Uzbekistan and rural Kyrgyzstan. 

• In the process of developing the reproductive health communication campaigns, the 
Ministries of Health of each republic are working closely with private research and pro
duction agencies. This private and public sector collaboration is the first in this region 
and sets a precedent for future jOint activities in health communication. 

PRINCIPAL FV94 ACTIVITIES 
In preparation for the launch of the campaigns in November 1994, in FY94 PCS/PIP staff 
and consultants undertook the follOwing activities: 
• Conducted needs assessment and strategy development in Kazakhstan, Uzbekistan, Kyr

gyzstan, and Turkmenistan. 
• Completed formative research for the communication campaigns; the results were used 

in the development of reproductive health messages. 
• Developed and pretested concepts for each cqmpaign. Completed scripts for the televi

sion and radio spots, as well as artwork and text for the print materials. 

FUTURE DIRECTIONS 
• A regional communication workshop will be held in Uzbekistan in FY95. Individuals 

involved at all levels of the development of the reproductive health campaigns will meet 
to share experiences and plan future communication campaigns. Representatives of the 
MOH and MOl from Turkmenistan and Tajikistan will be invited to attend. 

• Formative research results will be finalized for all the republics and distributed in both 
English and Russian. 

• Production and distributionlbroadcasting of materials is expected to take place in Novem
ber and December 1994. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
]HU/PCS/PIP Division Chief Bushra]abre, Program Assistant Irina Gushin, Senior Research 
and Evaluation Officer]. Douglas Storey, and PCS/PIP subcontractors Martha Hooper and 
Gary Saffitz of Saffitz, Alpert and Associates provided a total of 38 weeks of in-country 
assistance at all stages of the development of the communication campaigns. • 
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EGYPT 
Technical Assistance and Country Projects 

FY94 marked the end of USAID's Egypt Family Planning!Population II (FP/POPII) project 
and the beginning of the POPIII project, which extends from April 1994 to June 1997. 
Under the new project, technical assistance will be provided by CCP through a subcontract 
with Pathfinder International. 
In FY94, PCS/PIP provided technical assistance to the National Population Council (NPC), 
Ministry of Health/Systems Development Project (MOH/SDP), the State Information Service 
(SIS), and the Clinical Services Improvement project (CSI). 

PRINCIPAL FY94 ACTIVITIES 

National Population Council (NPC) 
• PCS/PIP assisted the NPC in implementing the Minya Initiative through to its completion 

in December 1993. Minya's 15 collaborating agencies planned and implemented an addi
tional week-long health campaign to increase contraceptive use and to promote a caring 
image of providers in October 1993. This campaign was undertaken without financial sup
port from PCS/PIP. The Governor of Minya provided political and financial support to 
the campaign. The eventful "Health Week" included activities ranging from clinic-based 
and public meetings to evenings of enter-educate activities, featuring performances of the 
popular interactive play Valley of the Ants and folk media such as zaga/ (traditional 
poetry recitals) and mawal (traditional singing). The collaborating agencies plan to 
continue organizing Health Weeks every three months. 

• PCS/PIP organized an End-of-Project Seminar in December 1993. This was attended by 
nearly 200 participants from Minya and Cairo. Key officials included Dr. Maher Mahran, 
Minister: of Population and Family Welfare; Mme. Sawsan EI-Bakly, Undersecretary, Direc
tor of the SIS/IEC Center; Dr. Mosheira EI Shafie, Undersecretary for Family Planning; and 
Dr. Tawhida Khalil and Ms. Connie Johnston from USAID/Cairo. PCS/PIP produced 
"Fruits of Collaboration," a bilingual documentation report of the Initiative, and Minya 
Haroests, a 20-minute video highlighting key activities and the cooperation between the 
agencies in Minya; both were disseminated at the seminar. The PCS/PIP presentation 
showcased achievements and lessons learned from the Initiative. 

• To further document the Initiative and maintain the momentum of activities, PCSIPIP orga
nized an exhibition during the Seminar. It displayed each agency's activities during the 
Initiative and its achievements to date. 

• PCS/PIP conducted a survey in September 1993 to measure the impact of the 18-month 
Minya Initiative. The evaluation indicated that the contraceptive prevalence rate increased 
by eight percentage points from the 1992 pre-Initiative level measured by the Egypt 
Demographic Health Survey (EDHS), using the same sampling frame as the EDHS. Results 
were published in "Fruits of Collaboration" and in a research report entitled "The Impact 
of the Minya IEC Initiative." 

• At the request of NPC, PCS/PIP prepared a binder of guidelines, worksheets, and sample 
materials to assist NPC, SIS, MOH, and other family planning agencies working in other 
governorates to implement a similar community mobilization effort. Both the binder and 
the documentation report were displayed and distributed during the International Con
ference on Population and Development (ICPD) in Cairo in September 1994. Copies of 
this binder were also distributed to all agencies involved in family planning in Egypt. 

State Information Service 
• Under the Minya Initiative, representatives of SIS offices in 16 governorates were invited 

to observe a Family Health Week in Minya. These same officers are replicating the com
munity mobilization efforts at the district level in their 16 governorates under the SIS 
Select Village Project. 

• The SIS/IEC Center, with technical assistance from PCS/PIP, produced five new TV spots 
focusing on male involvement in family planning and family health. This theme was 
identified through research as a key priority for the IEC campaign. The spots depict men 
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from urban and rural areas, in both Upper and Lower Egypt, who recognize the iinpor
tance of their roles in insuring their families' well-being. 

• At> the request of PCS/PIP, two IEC specialists participated in a two-week study tour of 
PCS/PIP's Media/Materials Collection in Baltimore. The study tour was designed to assist 
them in setting up and running a documentation/audiovisual resource unit at the State 
Information Service. One SIS officer participated in the "Advances in Family Health Com
munication" workshop held in Baltimore in June 1994. 

• At the invitation of PCS/PIP, SIS/IEC Center Director Sawsan EI Bakly participated in the 
Ad Hoc Roundtable in preparation for ICPD in Vienna, Austria, and made a presenta
tion on Egypt's family planning communication programs. 

Ministry of Health/Systems Development Project (MOH!SDP) 
• Under the former POPII project, PCS/PIP provided assistance in planning and develop

ing a comprehensive IEC strategy to support the MOH/SDP. Based on the PRO Approach 
(PROmoting PROfessional PROviders), the strategy presents MOH providers as offering 
high-quality services as part of the Quality Improvement Program CQIP). This project also 
promotes interagency cooperation through the collaboration of the SIS/IEC Center with 
the MOH/SDP program. This project has become the centerpiece of the new POPIII 
project, with CCP continuing activities under a subcontract to Pathfinder International. 
A special Memorandum of Understanding was signed by the MOH and the MOl to for
malize this collaboration. This project is the first of its kind in Egypt. 

• Visit Us More Than Once, a 6o-minute video produced by the MOH with PCS/PIP assis
tance, promotes MOH services and portrays its staff as caring and competent providers. 
It emphasizes the providers' effective use of counseling. The video, a series of drama
tized sequences describing the experiences of five women at MOH family planning ser
vices, is currently being shown in the waiting rooms of MOH hospitals nationwide. 

Clinical Services Improvement Project (CSI) 
In FY94 CSI's reorganization was still in progress. PCS/PIP assisted CSI to develop com
munication training modules reflecting the local marketing efforts to be undertaken at the 
governorate level. PCS/PIP also reviewed and provided recommendations on scripts for TV 
spots and print ads as part of CSI's communication strategy. 

FUTURE DIRECTIONS 
In FY95 and through the end of POPIII, specialized technical assistance to SIS, MOH, and 
NPC at the national and governorate levels will be prOVided by the IEC Resident Special
ist and supplemented by short-term technical assistance. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP staff, subcontractors, and consultants proVided a total of 11 weeks of tech
nical assistance. Technical assistance under the POPII Project was provided through visits 
by Division Chief Bushra Jabre, Senior Program Officer Ronald Hess, Program Officer 
Lamia Jaroudi, and subcontractor Gary Saffitz of Saffitz, Alpert & Associates. Resident Pro
gram Advisor Sarnir Khamis provided ongoing technical assistance to the Minya Initiative. 
Ronald Hess took up his post as Resident IEC Program Specialist in January 1994 to pro
vide ongoing technical assistance to the POPIII project. • 
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Wafai & Associates 
Country Project EGY-WAFAI-01 

PROJECT DURATION 
January 15, 1993-December 31, 1993 

PROJECT BUDGET 
$55,369 

PRINCIPAL FY94 ACTIVITIES 
• Prepared a preliminary evaluation report of the impact of the E]MDA/PPFPP marketing 

campaign based on results of a survey conducted by Ai Ahram Media-Buy Research 
Center. Ai Abram conducted the survey among 1,547 randomly selected married men and 
women and 453 physicians in FY93. PCS/PIP analyzed the data and prepared a key find
ings report entitled "The Private Practitioners' Family Planning Project of the Egyptian Junior 
Medical Doctors Association." 

.• Conducted an impact evaluation of the Minya Initiative among 1,200 married individu
als, both men and women, using the EDHS sampling frame for respondent selection, pre
pared with technical assistance from PCS/PIP. Wafai & Associates produced a preliminary 
analysis report which was revised, finalized, and produced by PCS/PIP. The report, enti
tled "The Impact of the Minya IEC Initiative," was then translated into Arabic by Wafai 
& Associates. 

• Conducted the impact survey and preliminary data analysis of a 17-episode TV series enti
tled And tbe Nile Flows On among 600 randomly selected respondents. Wafai & Associ
ates produced a preliminary analysis report based on findings from both the impact 
evaluation and the baseline survey conducted by Ai Abram Media-Buy Research Center, 
and prOVided recommendations to strengthen Egypt's family planning programs and 
research capabilities. This report, entitled" And tbe Nile Flows On: The Impact of a Serial 
Drama in Egypt," was revised, finalized, and produced by PCS/PIP. 

FUTURE DIRECTIONS 
The project was completed. • 

Ministry of Health/Systems Development Project Videomagazine 
Country Project NE-EGY-16 

PROJECT GRANTEE 
Two Stars and Eagle Company 

PROJECT DURATION 
December 31, 1992-November 30, 1993 

PROJECT BUDGET 
$18,982 

PRINCIPAL FY94 ACTIVITIES 
• Production of the 60-minute video magazine entitled Visit Us More Than Once was com

pleted. One hundred copies of the video were produced for distribution to MOH hos
pitals, where they are currently being shown 'in waiting rooms. 

• English subtitles were added to the video to enable distribution to English-speaking audi
ences and use in training workshops on interpersonal communication and counseling. 

FUTURE DIRECTIONS 
The project was completed. • 
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Country Project NE-EGY-17 

PROJECT GRANTEE 
Center for Development Services 

PROJECT DURATION 
May 1, 1992-November 30, 1993 

PROJECT BUDGET 
$38,652 

PRINCIPAL FV94 ACTIVITIES 
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Reports for workshops conducted in FY93 in both English and Arabic were completed in 
FY94 and submitted to PCS/PIP. The workshops consisted of a six-day training in IEC man
agement for the State Information Services (SIS) Center conducted inJuly 1993 and a three
day "Refresher" training workshop conducted in September 1993. 

FUTURE DIRECTIONS 
The project was completed. • 
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MOROCCO 
Strengthening Family Planning Communication Services 
Country Project NE-MOR-07 

PROJECT GRANTEE 
Ministry of Public Health (MOPH) Division of Family Planning 

PROJECT DURATION 
May 15, 1993-0ctober 31, 1994 

PROJECT BUDGET 
$227,470 

PROJECT OBJECTIVES· 
To stimulate the demand for family planning services through the use of mass media and 
to strengthen the capacity of the MOPH to manage family planning IEC programs. 

PRINCIPAL FY94 ACTIVITIES 
• A IS-episode Arabic-language soap opera, Family House, was aired during prime-time 

. on national television over a period of five weeks in November 1993 at the rate of three 
episodes per week. The series was aired in Morocco in conjunction with 1V spots pro
moting family planning and IUD use that were developed by the MOPH with assistance 
from PCS/PIP in FY93. 

• PCS/PIP assisted the MOPH to develop three radio spots: a general spot promoting the 
benefits of family planning, a method-specific spot on the IUD, and a third spot promoting 
the MOPH staff as providers of quality family planning services. The first two spots were 
finalized and broadcast on national radio beginning April 1, 1994, and continued airing 
for nine months. The spots were then translated into three Berber dialects for broadcast 
by the regional radio stations. 

• PCS/PIP provided assistance in organizing a workshop to create cartes eclairs (cue cards) 
by adapting sample cards from other countries In the region to Moroccan needs. Cue 
cards on five family planning methods-the pill, the IUD, the condom, voluntary sur
gical contraception, and Norplant-will be developed in Arabic and French. 

• The director of the newly-established Documentation and Information Unit of the Direc
torate General of Prevention participated in a two-week study tour of PCS/PIP's 
Media/Materials Collection in Baltimore. The study tour was designed to assist the offi
cer in setting up and effectively managing a documentation/audiovisual resource unit 
at the MOPH. 

FUTURE DIRECTIONS 
PCS/PIP will continue to assist the Moroccan MOPH to expand its IEC capabilities under 
a new five-year Family Planning and Maternal/Child Health Phase V Project contract 
awarded in July 1994 to John Snow International, Inc OS!) with a subcontract to JHU/CCP. 
A JHU/CCP Resident IEC Specialist will manage a portfolio of IEC strategies and activities 
for this new project designed to increase effective use of available FP/MCH services, 
providers, and facilities and to strengthen IEC capabilities at the central and regional levels. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Program Officer Sereen Thaddeus provided six weeks of technical assis
tance to NE-MOR-07 and MOR-ALCO-Ol together. Since July 1994, Ms. Thaddeus has been 
providing ongoing assistance as the Resident IEC Specialist under the JHU/CCP subcon
tract to JSI. • 
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ALeo 
Country Project MOR-ALCO-Ol 

PROJECT DURATION 
May 16, 1994-0ctober 31, 1994 

PROJECT BUDGET 
$37,028 

PRINCIPAL FY94 ACTIVITIES 
• Provided technical assistance to the Ministere de la Sante Publique/Direction de la Preven

tion et de l'Encadrement Sanitaire (MSP/DPES) in the development of print materials, par
ticularly method-specific cue cards. 

• Assisted the Division de la Population (DP) and the Division de l'Education Sanitaire (DES) 
in the development and finalization of two television spots and three radio spots. 

• Provided assistance to the DP in the preparation of quarterly narrative and financial 
reports for the NE-MOR-07 sub-agreement between peS/PIP and the MOPH. 

FUTURE DIRECTIONS 
The project was completed. • 
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OMAN 
Birth Spacing Project (BSP) 

PROJECT DURATION 
October 1994-June 1995 

PROJECT OBJECTIVES 
• To increase awareness among married women of reproductive age and their husbands 

of the benefits of birth spacing. 
• To familiarize married women of reproductive age and their husbands with the modern 

contraceptive methods available in Oman. 
• To motivate married women of reproductive age and their husbands to adopt birth 

spacing for the health and well-being of their families. 

SPECIAL FEATURES 
• FY94 witnessed the launch of the country's first-ever Birth Spacing Project (BSP). 

Initially designed by the MOH as facility-based, the project evolved into a national pro
gram following an address by the Sultan of Oman advocating family planning. IEC 
became a central component of the national BSP and the MOH placed high priority on 
the use of mass media. 

• The expanded IEC component of the BSP in Oman called for an in-country PCS/PIP 
presence, and an IEC Resident Advisor was placed in August 1994 for a one-year period 
to ensure effective planning, coordination, and implementation of the program. 

PRINCIPAL FY94 ACTIVIIES 
PCS/PIP activities focused on raising awareness of the economic and health benefits of birth 
spacing, generating demand for services,and training service providers in counseling skills. 
In preparation for the launch of services on October 1, 1994, PCS/PIP undertook the fol
lOWing activities: 
• Developed an IEC strategy and plan of action for the Birth Spacing Project (BSP) based 

on a needs assessment conducted in October 1993. 
• Provided technical assistance to the MOH to conduct a survey of 1,181 men and women 

in Oman's nine regions in order to assess knowledge, attitudes, and practices (KAP) 
regarding birth spacing. Results were published in a report and were used to refine TV 
and print materials messages. 

• Developed client and provider print materials including an Arabic-language all-method 
flipchart, an all-method client leaflet, and an Arabic-English cue card booklet for use by 
providers in counseling and health education sessions. Pretested materials and ensured 
that results were reflected in the final version o( materials. Contracted an advertising 
agency to produce and print the materials. . 

• Assisted the MOH to finalize the design of and produce a birth spacing logo to be fea
tured on an print materials, TV spots, and logo stickers. Contracted an advertising agency 
to produce and print the stickers. 

• Conceptualized, pretested, and produced the first wave of birth spacing TV spots in 
Arabic consisting of three spots to support the general awareness-raising campaign. 
Developed a broadcasting schedule for optimal impact. . 

• Developed the curriculum for and conducted training of 59 health providers in interpersonal 
communication and counseling as part of two Arabic and English "Training-of-Trainers" 
(TOT) workshops on birth spacing. The workshop was a collaborative effort with the 
Family Health Training Project (FHTP). 

• Adapted the curriculum for regional tra~ng of service providers conducted by gradu
ates of the TOT. 

• Monitored the regional training and revised the curriculum to increase impact of the 
training based on feedback and observation. • 

• Assigned a PCS/PIP Resident Advisor and established a PCS/PIP office in Oman within 
the Directorate of Health Affairs in Darseit. 

• One officer from the MOH participated in the four-week" Advances in Family Health Com
munication" workshop in Baltimore in June, and another officer participated in an IEC 
Observation Study Tour organized by Indonesia's National Family Planning Coordination 
Board (BKKBN) and PCS/PIP in Indonesia in July. 
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FUTURE DIRECTIONS 

Birth Spacing Awareness-Raising Campaign 
• Develop, produce, and broadcast the second wave of mass media materials cOrlsisting 

of three TV spots and two radio· spots to increase awareness of the health and eco
nomic benefits of birth spacing, to publicize the availability of modem contraceptive meth
ods, and to promote the adoption of modem methods. 

• Expand the use of these materials in health education and outreach activities; produce 
a larger version of the flipchart and print additional copies of the leaflet based on field 
testing. 

Multimedia Campaign to Promote Male Involvement 
• Conduct formative research for two TV spots and one radio spot. 
• Organize community-based social mobilization activities to promote the involvement of 

men in birth spacing decision-making. 
• Develop tools to assess the impact of both the general awareness-raising and the male 

involvement campaigns in collaboration with the research division of MOH. • 

OMAN 
Birth Spacing Project Print Materials 
Country Project NE-OMN-01 . 

PROJECT GRANTEE 
Arab House for Advertising/Promotarget 

PROJECT DURATION 
September 1, 1994-January 31, 1995 

PROJECT BUDGET 
$28,346 

PROJECT OBJECTIVES 
• To assist in the development and printing of key lEC print materials for Ministry of 

Health/Maternal and Child Health Division providers and low-literate clients. 
• To assist in the finalization and printing of a logo for the national Birth Spacing Project. 

The logo will be featured on stickers, in TV spots, and on all IEC print materials. 

PRINCIPAL FY94 ACTIVITIES 
• Developed and printed 500 Arabic-language all-method flipcharts, 25,000 Arabic-lan

guage all-method client leaflets, and 3,000 Arabic-English cue card booklets for providers. 
All materials were finalized based on pretesting results. 

• Finalized and produced a birth spacing logo based on pretest results of three logo 
designs. Featured logo on all print materials, on the TV spots, and on 15,000 stickers. 

FUTURE DIRECTIONS 
• Produce and print 1,000 large flipcharts and 75,000 additional copies of the leaflet for 

use in health education and outreach sessions for the general awareness-raising campaign. 
• Develop, pretest, produce, and print IEC print materials for the male involvement cam

paign, including briefing kits and leaflets. 

FY94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PlP Program Officers Sereen Thaddeus, Lamia Jaroudi, and Dr. Alfred Yassa, 
Research and Evaluation Assistant Louise Kemprecos, and JHU/PCS/PlP consultants Dr. 
Mohamed El Feraly and Muean Aljabiry provided 29 weeks of technical assistance to the 
project. Since August 1994, Dr. Yassa has been providing ongoing technical assistance as 
Resident Advisor for the Birth Spacing Project. • 
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TURKEY 
Technical Assistance 

PROJECT OBJECTIVES 
• To provide assistance for the development, implementation, and coordination of the 

national strategy for family planning and the sub-strategy on IEC. 
• To provide technical assistance to the MCH/FP Division of the Ministry of Health, other 
. cooperating agencies; the communication sector (both public and private agencies), 

and donors in the implementation of various IEC activities. 

SPECIAL FEATURES 
The role of PCS/PIP in Turkey is unusual in that it combines the development of IEC inter
ventions, provision of technical support to all collaborating organizations (public and pri
vate, donor and recipient, service, training, policy, and IEC), and responsibility for 
coordinating sectorar IEC activities . 

. PRINCIPAL FV94 ACTIVITIES 
FY94 witnessed the start of a new IEC coordination and support project in July 1994. In 
preparation for the implementation of this project, PCS/PIP undertook the following activ
ities: 
• Implemented a national IEC needs assessment. 
• Initiated the development of a national IEC strategy. 
• Recruited and placed a PCS/PIP Country Representative to implement IEC projects and 

provide technical support. 
• Established a project office. 
• Initiated joint planning of IEC activities with the government and cooperating agencies. 
• Collaborated in and supported a program designed to increase journalists' awareness of 

the International Conference on Population and Development (ICPD) which took place 
in Cairo, Egypt, in September 1994. 

FUTURE DIRECTIONS 
• PCS/PIP will continue to coordinate and collaborate on all MOH and Cooperating Agen

cies' IEC activities. Development of the national IEC strategy will be a top priority. FY95 
activities will focus on identifying and eliminating medical barriers to family planning 
and improving quality of care by addressing the informational needs of providers. 

• Other anticipated activities include increased private sector involvement in IEC, pro
motion of modern family planning methods over traditional ones, and implementation 
of IEC activities designed to increase male involvement in family planning. 

FUTURE DIRECTIONS 
In FY95, technical assistance will be provided by the Country Representative and supple
mented by short-term technical assistance. 

FV94 IN-COUNTRY TECHNICAL ASSISTANCE 
JHU/PCS/PIP Asia Division Chief Sung Hee Yun and Senior Research and Evaluation Offi
cer Gary Lewis provided six weeks of in-country technical support. Sunday Dner took up 
the post of Country Representative in May 1994 to provide ongoing technical assistance 
to the program.. . 



COUNTRY 

Regional 

Algeria 

Egypt 

France 

Israel 

Jordan 

Kazakhstan 

Kyrgyzstan 

Lebanon 

Morocco 

Oman 

Saudi Arabia 

Somalia·· 

Sudan 

Tunisia 

Turkey 

Turkmenistan 

Uzbekistan 

Yemen 
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Table V-I 
NEAR EAST/NEW INDEPENDENT STATES: Summary of Major Country Activities 

by Project Output Category Indicating Fiscal Year of Activity 

NEEDS COUNTRY COUNTRY MEETINGS PROVISION 
ASSESSMENT PROJECT PROJECT TECHNICAL AND OF ALMS AND 
& PLANNING DEVELOPMENT INInATlON ASSISTANCE WORKSHOPS MATERIALS 

90, 94 90,94 84,90,92,94 85, 90, 92, 93 84,85,87,88,90-93 

87,93 

88 88-94 88-94 83,88-94 88-94 85-94 

92 

85,86,87,88 

83 83 83 84,85,92 84-88,94 

94 94 94 94 94 94 

94 94 94 94 94 94 

84, 85, 87 

88 88-94 89-94 88-94 89,92-94 86-88, 92 -94 

93 94 94 94 94 93-94 

86, 88 

84 84, 87, 88 86, 88 85, 86 

83 84 85 87, 89 89 84, 85, 89 

89-90,92-93 87, 90 83,85-88,90-93 

86,93-94 86-87,90,93-94 87, 89, 90, 93-94 89, 90, 92-94 89, 90, 92-94 85-92 

94 94 94 

94 94 94 94 94 94 

84·,90 92 91 84,92-93 84,85,89,90,92-93 

• Partial needs as."iessment 

.. Activities in FYS6-88 were funded through a subcontraa. with an AID Cooperating Agency. 

TableV-2. 
NEAR EAST/NEW INDEPENDENT STATES: Needs Assessments Conducted-FY94 

COUNTRY MDNTHJYEAR 

Central Asian Republics 

Kazakhstan Oct 93 

Kyrgyzstan Oct 93 

Uzbekistan Oct 93 

Turkmenistan Jan/Feb 94 

Near East Region 

Turkey Nov/Dec 93 

PERSONNEL (AFFIUATlON) 

Jabre (PCS/PIP) 
Saffitz (SAAI) 

Jabre (PCS/PIP) 
Saffitz (SAAI) 

Jabre (PCS/PIP) 
Saffitz (SAAI) 

Gushin (Consultant) 
Jabre (PCS/PIP) 

Lewis (PCS/PIP) 
Yun (PCS/PIP) 

DURATION 
IN WEEKS DESCRIPTION OF ACTIVITIES 

2 Conduct family planning needs assessment/strategy development 
for the Reproductive Health Project. 

Conduct family planning needs assessment/strategy development. 

Conduct family planning needs assessment/strategy development. 

Conduct needs assessment/strategy development. Identify 
counterparts in media, research agencies, and health education. 

3 Conduct lEC needs assessment in preparation for a national 
family planning strategy. 
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TableV-3 
NEAR EAST/NEW INDEPENDENT STATES: Technical Assistance Visit~FY94 

DURATIDN 
CDUNTRY MONTIt/YEAR PERSONNEL/CAfFlUATION) IN WEEKS DESCRIPTION OF ACTIVITIES 

Central Asian Republics 

Kazakhstan Mar 94 Storey (PCS/PIP) 1 Provide training, training materials, and TA for focus group research. 

Kazakhstan Apr/May 94 Gushin (PCS/PIP) 2 Initiate the Kazakhstan reproductive health communication program. 
Saffitz (SAAI) 2 Deliver presentations on the importance of communication and 
Hooper (SAAI) 3 informed choice at the Kazakhstan National Conference on Contra-

ceptive Technology. 

Kazakhstan JunlJu194 Gushin (PCS/PIP) 2 Provide TA for the development of IEC materials to support the 
Hooper (SAAI) Kazakhstan reproductive health communication program. 

Kazakhstan AugiSep 94 Hooper (SAAI) Provide TA for the implementation of IEC materials to support the 
Kazakhstan reproductive health communication program. 

Kazakhstan Sep 94 Hooper (SAAI) Provide TA in the finalization of IEC materials to support the 
Kazakhstan reproductive health communication program. 

Kyrgyzstan Apr/May 94 Hooper (SAAI) 2 Initiate the Kyrgyzstan reproductive health communication program. 
Gushin (PCS/PIP) 1 
Saffitz (SAAI) 

Kyrgyzstan Jun 94 Gushin (PCS/PIP) 1 Provide TAfor the development of the Kyrgyzstan reproductive health 
Hooper (SAAI) 1 communication program. Deliver presentations on the importance of 

communication and counseling at the Kyrgyzstan Symposium on 
Women's and Family Health. 

Kyrgyzstan Aug 94 Hooper (SAAI) Provide TA for the implementation of the Kyrgyzstan reproductive 
health communication program. 

Kyrgyzstan Sep 94 Hooper (SAAI) 1 Provide TA in the finalization of IEC materials to support the 
Kyrgyzstan reproductive health communication program. 

Uzbekistan Dec 93 Storey (PCS/PIP) 2 Provide training, training materials, and TA for focus group research. 

Uzbekistan Jan 94 Jabre (PCS/PIP) Deliver presentations on the importance of communication, informed 
chOice, and counseling at National Conference on Reproductive 
Health. 

Uzbekistan Jun/jul94 Gushin (PCS/PIP) 1 Provide TA in the development of the Uzbekistan reproductive health 
Hooper (PCS/PIP) 1 communication program. 

Uzbekistan AugiSep 94 Hooper (SAAI) 1 Provide TA in the implementation of the Uzbekistan reproductive 
health communication program. 

Near East Region 

Egypt. Nov 93 Saffitz (SAAI) 2 Incorporate the MOH PRO-Approach into the final draft of the MOH 
three-and-one-half-year document under the POP/FPIII project. 

Egypt Dec 93 Hess (PCS/PIP) 2 Work with the SIS to finalize the rough edit of the video entitled 
Family Planning in Egypt: Mass Media Makes a Difference. 

Egypt Dec 93 Jaroudi(PCS/PIP) 1 Prepare and attend the End-of-Project Conference in Minya. 

Egypt Dec 93 Jabre (PCS/PIP) 3 Develop SIS strategy and implementation plan under POP/FPIII. 
Supervise the preparation of and participate in the End-of-Project 
Conference in Minya. Monitor project activities with the MOH, SIS, 
NPC, and CSI. 
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Table V-3-continued 

DURATION 
CDUNTIIY MONTH/YEAR PERSONNEIJ(AFfIUATlON) IN WEEKS DESCRIPTION OF ACTlVmES 

Egypt Feb/Mar 94 Diase (PCS/PIP) 3 Train moderators to conduct focus group sessions and monitor focus 
group research for the evaluation of The Family House television series. 

Egypt Mar 94 Kemprecos (PCS/PIP) Provide TA for the evaluation of The Family House television series in 
Egypt. 

Egypt May 94 Jabre (PCS/PIP) 3 Close out the SIS subproject under POP/FPIT. Supervise production 
of the video entitled Sharing the Vision: Egypt's Family Planning 
Experience. 

Egypt May 94 Underwood (PCS/PIP) 2 Provide an analysis of the 1992 DHS data set to guide the develop-
ment of mass media messages. Develop a research brief for psycho-
graphics study. 

Egypt May 94 Saffitz (SAAI) 2 Develop the Private Sector Initiative implementation plan. 

Egypt May/]un 94 Mattar (Consultant) 3 Produce the video, Sharing the Vision: The Egyptian Family Planning 
Experience, showcased at ICPD. 

Morocco Nov 93 Thaddeus (PCS/PIP) 2 Attend the Casablanca International Film Festival where Living Stories 
of Yemeni Families competed in Best Documentary Competition. 
Monitor the televised broadcast of The Family House. Discuss future 
steps with MOPH. 

Morocco MaY/Jun94 Thaddeus (PCS/PIP) 4 Assess the impact of recent IEC campaigns. Facilitate collaboration 
between the RTM and the DPES for the production of a video show-
casing the Moroccan Family Planning Program. Advance the progress 
of PCSIPIP bridging activities, particularly in the development of print 
materials. Provide TA to the Moroccan Family Planning Program. 

Oman Mar/Apr 94 Thaddeus (PCS/PIP) 2 Assist the Department of MCH in survey tasks for the Child Spacing 
Kemprecos (PCS/PIP) 3 Project's survey of family planning KAP. Conduct focus group 

discussions on birth spacing. Assist the MOH in materials develop-
ment. Attend conference launching the Oman Birth Spacing Project. 

Oman May/Jul94 EI Feraly (Consultant) 9 Prepare and conduct interpersonal communication and counseling 
compo~ent of TOT birth spacing workshops in Arabic and English. 
Pretest counseling print materials. 

Oman Jun 94 Jaroudi (PCS/PIP) 3 Monitor the development of logo and print materials developed for 
the Omani Birth Spacing Project. Assist in pretesting of logo and print 
materials. Assist with the preparation and implementation of Arabic 
and English TOT workshops. 

Oman JuniAug 94 AI Jabiry (Consultant) 10 Conceptualize, produce, and pretest, in collaboration with the MOH 
and the MOl, three 6O-second television spots designed to increase 
awareness of the benefits of birth spacing. Develop a media dissemi-
nation plan for prompt and regular airing of the spots. 

Oman Jul94 Yassa (PCS/PIP) 2 In collaboration with MOH and FHTP, monitor the regional training 
activities conducted by graduates of the TOT workshops. 

Turkey MayIJun 94 Lewis (pes/PIP) 3 Facilitate the stan-up of the Turkey office and orient country 
representative, and initiate collaborative activities with the CAs and 
the MOH. 

JHU/PCS/PIP 1994 147 



NEAR EAST/NEW INDEPENDENT STATES 

TableV-4 
NEAR EAST/NEW INDEPENDENT STATES: Workshops and Conferences-FY94 

PROJECT HOST NUMBER OF 
COUNTRY NUMBER OATES AGENCY PARTlClPANTS DESCRIPTION OF ACTIVITIES 

Regional NE-EGY-ll Apr 94 JHU 10 Donors' meeting to review and discuss focus group findings on 
The Family House and future collaboration among the agencies. 

Egypt Minya Initiative Dec 93 NPC 200 End-of-project seminar to present the Initiative's achievements, 
SIS lessons learned, and directions for future activities; a 20-minute 
DOH/SDP documentation video, Minya Harvests, produced by PCS/PIP, 
CEOSS was presented at the seminar. The documentation folder, 
COC "Fruits of Collaboration,· was also distributed at the seminar. 
CSI 
EFPA 
FIA 
LPC 

Egypt World Jul1194 NPC 200 Conference to showcase Egypt's efforts in overcoming the 
Population population problem over the past year. Distribution of 200 
Day copies' of the documentation folder, "The Minya Initiative: The 

Fruits of Collaboration.· Minya Hawests was shown, the 
Initiative jingle was sung by a children's chorus, and a panel 
was held on lessons learned by representatives of collaborating 
agencies. 

Oman Birth Spacing JunlJul94 MOHIMCH 59 TOT in Arabic and English for Birth Spacing Project using 
Project (an adapted version of the PCS/PIP curriculum on IPC and 

counseling skills. 

Central Asian Reproductive Dec 93 Expert 6 Training sessionS for local researchers in focus group 
Republics Health Project research. 

Mar 94 BRIF 20 A two-and-one-half day workshop in Almaty, Kazakhstan, to 
train national research agencies from Uzbekistan, Kazakhstan, 
and Kyrgyzstan in focus group research. 
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REGION/COUNTRY 
PCS PROJECT NO. 

Regional 

Central Asian 
Republics 

Uzbekistan 
(NE-UZB-Ol) 

Egypt 
(NE-EGY-16) 

Egypt 
CNE-EGY-13) 

Minya Initiative 

Morocco 
(NE-MOR-07) 
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TableV-5 
NEAR EAST/NEW INDEPENDENT STATES: Materials Developed 

CA-2&CA-3, FY94 

PRINT 
MATERIALS 

7,000 copies of Arabic Language 
Population Report The Environment 
and Population Growth: Decade 
for Action 

10,000 copies each of four 
method-specific counseling 
cue cards 

2,000 copies of a brochure on 
benefits of birth spacing 

7,000 copies each of two Population 
Reports on low-dose pill and on 
counseling translated into Russian 

MOH booklet on injectables 

105 Arabic and 45 English copies of 
the Minya Binder 

AUDIOVISUAl 
MATERIALS 

12 minute video, Sharing the Vision: 
Egypt's Family Planning Experience, 
produced for dissemination at ICPD 

Composite video Entertainment 
Educates dubbed into Russian 

Slide presentation on informed choice 
translated into Russian 

6O-minute videomagazine Visit Us 
More Than Once 

15-minute video Family Planning 
in Egypt: Mass Media Makes a 
Difference 

5-minute video, Folk Media, 
developed in preparation for 
ICPD '94 

4 1V spots produced by SIS/lEC 
Minya Harvests video 
1V spots/video clips: What Shall 

We Dream Of, Good Omen 
1V programs: Through the Ages and 

The Bird Is Still Crying. 
National 1V and radio coverage: 

4 television programs: Zahma 
5-minute 1V news segment 

3 radio spots 
21V spots 

OTHER 

Family House Evaluation 
Report 

Draft report from 72 focus 
groups in Kazkhstan, 
Kyrgyzstan, and Uzbekistan 

Tashkent FGD report 

100 copies of research report 
evaluating E]MDA's "The 
Private Practitioners' Family 
Planning Project" marketing 
strategy 

300 copies of research report 
evaluating" And the Nile 
Flows On: The Impact of a 
Serial Drama in Egypt" 

1,500 copies of project report 
"Madmuun and Murih: A 
Summary of Findings from 
Family Planning Research in 
Egypt" 

2,200 copies of the documen
tation folder promoting male 
responsibility in family 
planning 

Two performances of play 
Valley of the Ants 

100 copies of research report, 
"Impact of Minya IEC 
Initiative" 
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Table V-5-continued 

REGION/CDUNTRY 
PCS PROJECT NO. 

Oman 

PRINT 
MATERIALS 

25,000 copies of all-method client 
leaflets in Arabic 

15,000 copies of stickers with the 
birth spacing logo 

3,000 copies of Arabic-English cue 
card booklets 

500 copies of all-method flipcharts 
in Arabic 

IPC/C Training Curricula in Arabic 
and English 

Turkey U Annotated Bibliography of a Near East 
Report on Family Planning and 
Reproductive Health, 1990-1994" 
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AUDIOVISUAL 
MATERIALS 

3 TV spots as part of the 
general awareness raising 
and birth spacing campaign 

OTHER 



Cynthia Shaw (second from left) introduces participants in the "Advances in Family Health 
Communication" workshop to the Collection. 

Media/Materials 
Collection 

In FY94 the MlMC staff focused on re
design. Moving into new quarters afforded 
an opportunity· to redesign the physical 
layout of the Collection, while obtaining 
new database software permitted a more 
efficient redesigning of the catalog. In 
addition, completing the Packet Series 
binder allowed staff to redesign the way 
in which materials are shared with IEC 
professionals. 

The Materials 
The new physical layout of the Collec

tion offers visitors and staff easier access 
to the materials and more ways to search 
them. Binders containing printouts and 
lists of materials are within easy reach, 
and most visitors can help themselves after 
a brief introduction. 

The move also was an opportune time 
to review the contents of the Collection 
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and eliminate materials that are no longer 
needed due to their content, age, or con
dition. Initiated in FY94, this process will 
take several years to complete. Table VI-I 
shows that the total size of the Collection 
has been reduced by over 1,200 items as 
a result of this review. 

Videos 
Videos are now the most frequently 

requested items, reflecting the changes 
and growth in technology worldwide. 
MlMC staff has implemented new systems 
to keep pace with requests and to keep in 
line with copyright and other legal issues. 
. Videos for which PCS/PIP holds copy
right and which PCS/PIP may copy and 
use freely (called "A" videos) have been 
physically separated from those for which 
other organizations hold the copyright 
(called "B" Videos), thus eliminating the 
possibility of misusing copyrighted mate
rials. "B" videos are available for viewing 
and borrowing; if a visitor is interested in 
obtaining -a copy, the MlMC has purchas
ing information. "A" videos are stocked 
for visitor and staff use, and the masters are 
stored in-house. 

Requests for Materials 
Requests for materials come in at a rapid 

pace. They range from inquiries about 
MlMC services to large requests for mate
rials, information, and assistance from other 
resource centers in developing countries. 
Some requests can be filled with a Packet 
or information sheet, but many others 
require some research and lengthy 
searches in the Collection itself in order 
to obtain the information and materials 
requested. The new database of the Col
lection has made this process much easier. 

New Database-/nmagic 
After a thorough search and testing of 

library software, the decision was made 
this year to install Inmagic, a highly spe

. cialized and proven software package for 
libraries. This database will eventually be 

used to manage a variety of MlMC library 
functions, including acquisitions and cir
culation. 

Inmagic allows variable and unlimited 
field lengths and an unlimited number of 
repeating fields. It also has the ability to 
verify that data is consistent and correct, 
whenever data is entered, by means of 
authority and validation controls. Search
ing tools include phrase and proximity 
searching, which far outperform the 
searching capability of the software the 
MlMC has been using since 1983. Inmagic 
allows staff to produce printouts using any 
variety and combination of variables and 
to package the report for easy reading. 

Transfer of data from old software to 
new took only a few hours. The Librar
ian, Peggy D'Adamo, and her assistant, 
Nicole Pelsinsky, have taken on the task 
of updating and improving the records for 
better data retrieval. 

Visitors 
One of the highlights of any visit to 

CCP is a tour of the Media/Materials Col
lection. The staff displays materials related 
to the guests' area of expertise and/or 
regional specialty, and is always prepared 
to describe the Collection and the various 
services available. 

During FY94, over 800 visitors from 52 
countries came to the M/MC. Representa
tives came from over 100 different gov
ernment offices, non-government 
organizations, educational institutions, and 
USAID cooperating agencies, such as: 

AIDSCAP 
American Cancer Research Center 
American Red Cross 
Baltimore County Health Department 
CARE 
Centre for African Family Studies 
City of Chicago Health Department 
Family Health International 
Ford Foundation 
Government of Bangladesh, 

Ministry of Health and Family 
Welfare 
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Indian Medical Association 
International Planned Parenthood 

Federation 
Jain Studios, India 
John Snow International 
Kenya Medical Association 
Michigan State University 
Morgan State University 
National Population Centre, Cairo 
Ohio University 
Owens Foundation for Wildlife 

Conservation 
PATH 
PROFI), Project 
Social and Rural Research Institute 

India ' 
Tulane University 
University of Pretoria 
USAID Washington/Bureaus/Missions 
US Bureau of the Census 
World Bank 
World Health Organization 
World Learning, Inc. 

In addition, individuals researching 
family planning communication and many 
consultants and students from Johns Hop
kins and other universities have made use 
of the Collection in their studies. 

Staff Seminars, Round Table 
Discussions, and Video 
Previews 

This year the MlMC organized over 30 
Staff Seminars and Round Table Discus
sions and 22 video previews. The Seminars 
and Round Tables are opportunities for 
staff to share their field experience and 
project results or to hear from outside spe
cialists on specific topics. The video pre
views are chances to watch the latest video 
productions from PCS and other organi
zations. This year's seminars, discussions, 
and video previews included: 

The Nigeria PSA/Logo Evaluation 
Results by Karusa Kiragu (stafD 
Central Asian Repuhlics Update: Focus 
on Turkmenistan by Bushra Jabre (staff) 

Community-Based Distribution and 
Networking in Africa by Dr. Susan 

Watkins, University of Pennsylvania 
(guest) 

Linking Adult Literacy and Family 
Planning: The Ghana UNFPA Project 
by Opia Mensah Kumah (stafD 
From Madison Avenue to the Field: 1st 
World Media Evaluation Methods in 
3rd World Development by Jon Bag
galey (guest) 
Distribution Systems for Print Material 
(Round Table Discussion) 
The Bolivian Reproductive Health Pro
gram by Dr. Luis Ramiro Beltran (stafD 
Explicit vs. Implicit Message Strategies 
(Round Table Discussion) 
Maximizing Access and Quality -
What Does It Really Mean? by Dr. 
Marcia Angle (guest) 

The Packet Series 
During FY94 the M/MC produced the 

Packet Binder in French and Spanish and 
French and Spanish translations of Packet 
#17, "Promoting Professional Providers," 
and Packet #5, "Reaching Young People." 
With most of the contraceptive methods 
and media types already addressed in the 
Packet Series, and in light of rising print
ing, mailing, and storage costs, the need 
became apparent for a new method of 
sharing the latest family planning/health 
IEC materials with health professionals in 
developing countries. 

The new medium designed to address 
this problem is a multi-page folded 
newsletter that will reach more at a lower 
cost and will list and illustrate the newest 
materials on specific topics. It will pro
vide a full description and ordering infor
mation for each item. The newsletter will 
also accommodate descriptions of more 
materials than was possible in the Packet 
Series and can more readily refer readers 
to the producing organization for addi
tional detail. This solution was reached in 
FY94 and will be implemented in the 
coming year. • 
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TYPE 

Audiotapes 

Calendars 

Field Photos 

Films 

Flipcharts 

Kits 

Novelty items 

Pamphlets 

Posters 

Reports 

Slide Sets 

Training Materials 

Videotapes 

TOTAL 

Table VI-I 
Materials in the MIMe 

FY93 

457 

174 

5862 

306 

141 

1672 

8914 

2413 

325 

192 

299 
936 

21,691 

• Not counted as a separate item last year 
•• Lower total than FY93 due to extensive "weeding" done this ye-..Lr 

(see report text fOT explanation). 

FY94 

391 

88 

6204 

306 

88 

51 

1592 

7002 

3072 

361 

196 

224 

1149 

··20,418 



_____________________________ MEDINMATERIALS COLLECTION 

TableVI-2 
Requestsjor MIMe Materials (excluding Packets) 

REGION FY!I3 0/0 OF TOTAL FY94 'Y.OFTOTAL 

Africa 353 23 361 22 

Asia 211 14 238 14 

Latin America/C 161 12 187 11 

Near EastlN1S 94 6 162 11 

Other • 674 45 694 42 

TOTAL 1,493 100% 1,642 100% 

• Cooper.ding Agencies, AJDIW", and incemational organizations 
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PACKET 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

7-14 

15 

16 

17 

7-16 

7-16 

17 

17 

REGION 

Africa 

Asia 

TITLE 

TableVl-3 
peS/PIP Packet Series 

Packets Produced FY83-FY94 

Print Materials for Nonreaders (out of print) 

Male Responsibility (out of print) 

YEAR PRODUCED 

Basic Processes & Principles for Population/Family Planning Communication 

Social Marketing and Packages for Contraceptive Methods 

FY83 

FY84 

FY84 

FY85 

FY93 

FY86 

FY87 

FY88 

FY88 

FY88 

FY89 

FY89 

FY90 

FY90 

FY91 

FY92 

FY92 

FY93 

FY94 

FY94 

FY94 

FY94 

Reaching Young People, Revised 1993 

Working With the Media 

Wallcharts about Contraceptive Methods 

Pamphlets about Condoms 

Pamphlets about Oral Contraceptives 

Pamphlets about Voluntary Surgical Contraception 

Pamphlets about the IUD 

Phot<;>novels and Comic Books about Family Planning 

Video for Family Planning 

Family Planning Logos 

Reformatted for PCS Packet Series Binder 

Songs for Family Planning 

Pamphlets about Injectable Contraceptives 

Promoting Professional Providers 

PacketBinde~F~ch 

Packet Binder, Spanish 

Promoting Professional Providers, French 

Promoting ProfeSsional Providers, Spanish 

Packets Distributed FY94 

NUMIERDN NUMBER 
MAlUNGUST DISTRIBUTED 

532 4974 

281 5106 

PERCENTAGE OF 
TOTAl DISTRIBUTED 

33% 

34% 

Latin Arnerica/C 376 1950 13% 

Near EastlNIS 74 997 6% 

Other· 131 2196 14% 

TOTAL 1,394 15,223 100% 
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The SCOPE computer program keeps the attention of participants in the 
"Advances in Family Health Communication" workshop. 

Training Division 
More and more policymakers and 

health communication experts recognize 
the critical role health communication 
plays in effectively addressing the chal
lenges raised by global population prob
lems. They also recognize the need to 
develop a critical mass of expertise in the 
field of health communication to ensure 
institution building and capability to sup
port this effort. PCS/PIP assists in this effort 
with experience that covers more than a 
decade of leadership in the field of health 
communication. This leadership and col
lective learning provide a wealth of valu
able insight and lessons learned in policy, 
programs, and research within the con-

text of a world facing new technologies 
and changing societies. 

peS/PIP welcomes the opportunity to 
share these insights and experiences and 
has responded rapidly with effective work
shops in many countries and technical 
assistance focusing on state-of-the-art 
health communication planning and imple
mentation. The result has been an 
increased commitment, priority, and 
demand for effective health communica
tion training by high-level decision makers 
and program managers. 

During FY94, peS/PIP conducted 
regional and national lEe training pro
grams in response to the strong demand 



from PCS/PIP project counterparts for 
country-specific workshops. PCS/PIP con
tinues providing state-of-the-art popula
tion communication training through its 
"Advances in Family Health Communica
tion" workshops conducted in English, 
French, and Arabic. These workshops inte
grate theory and practice through the use 
of an interactive computer software called 
SCOPE, Strategic Communication Planning 
and Evaluation exercise. The role of train
ing in PCS/PIP work continues to grow as 
a vital strategic function. 

Strategic Goals for Training 
PCS/PIP identified a need for a sys

tematic and comprehensive training plan 
and program to increase the pool of well
trained IEC staff who can bring popula
tion communication programs in Africa, 
Asia, Latin America, and the Near East to 
higher levels of performance and thus 
enhance sustainability of programs. To this 
end, the strategic goals of the Training 
Division are: 

• To share lessons from PCS/PIP programs 
and research quickly and widely through 
more effective training programs. 

• To develop institutional capabilities of 
population programs to conduct com
munication training and consequently 
provide for sustainable development. 
The commitment to these goals has 

allowed PCS/PIP to help trainees develop 
the following skills: 

• Strategic planning 
• Communication planning process 
• Message design and materials develop

ment 
• Interpersonal communication and coun-

seling 
• Media planning and enter-educate 
• Research and evaluation 
• Development of communication strate

gies through SCOPE, a computer-based 
planning exercise. 

Highlights of Training 
Activities 

PCS/PIP trains many different categories 
of personnel: policy makers, media per
sonnel, opinion leaders, program man
agers, trainers, AID staff members, staff of 
various donors and of other Cooperating 

Agencies, and clinic-level personnel. Since 
1990, PCS/PIP has conducted 326 training 
activities attended by more than 10,910 
trainees (see Table VII-I). The training 
activities ranged from international or 
regional training activities to training at 

. the national and community levels. 
In 1989, PCS/PIP offered the first 

"Advances in Family Health Communica
tion" workshop in Baltimore. Since then, 
PCS/PIP has conducted six more English 
workshops, five French (two in Tunis and 
three in Baltimore) and one Arabic (in 
Cairo). The large number of applicants to 
these workshops reflects their popularity. 
The English workshop in 1994 alone had 
more than 200 applicants; only 34 parti
cipants were accepted. Evaluations of these 
workshops, both by attendees and by 
external agencies such as Partners for 
International Education and Training, have 
been highly positive. These workshops 
are partially self-supporting through par
ticipant tuition. Tables VII-2 and VII-3 con
tain breakdowns of the types of 
organizations for which participants work 
and their funding sources. 

During FY94, PCS/PIP organized 32 
training activities. A total of 1,156 partici
pants attended training programs over
seas. Three of the training activities were 
international workshops (the "Advances" 
workshops) held in the United States; a 
total of 76 participants attended (see Table 
VII-4). 

The demand for training is highest in 
the Africa region, where 11 training activ
ities were organized in Cameroon, Kenya, 
Mali, Tanzania, Uganda, and Zimbabwe. 
The primary goals of the Africa region 
training activities are to increase aware
ness of the barriers to family planning ser
vices and to help service providers offer 
high quality services and information. In 
FY94, PCS/PIP provided training for a total 
of 529 participants from six African coun
tries (see Table VII-5). 

In Asia, PCS/PIP conducted 11 training 
activities and trained a total of 392 partic
ipants. Seven "Advances in Family Plan
ning" workshops were adapted for 
Bangladesh (1), Nepal (1), and India (5). 
In Indonesia, PCS/PIP provided technical 
assistance for the National Family Plan-
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ning Coordinating Board (BKKBN) Interna
tional Training Program (ITP) by updat
ing the curriculum of the internationally 
attended Observation Study Tours (OST). 
Country-specific versions of SCOPE were 
developed and used to apply research and 
program planning skills learned during the 
workshop. In addition, six community
based workshops were conducted in the 
Philippines, Nepal, and Bangladesh (see 
Table VII-5). 

In Latin America, PCS/PIP conducted 
six training activities in Bolivia, Brazil, and 
Ecuador. In Bolivia and Brazil, PCS/PIP 
conducted two training-of-trainers work
shops. In addition, one "Advances in 
Reproducti~e Health Communication" 
workshop and one Team Building work
shop were held in Bolivia. Brazil was the 
site of a communication methodology 
workshop to introduce basic concepts in 
reproductive health communication. Par-

ENGLISH 

Every health program manager should 
be given the opportunity to attend this 
course. -Alice Sena Lamptey, Ghana 

In a world that is experiencing a 
dynamic revolution in health communi
cation this workshop is an eye opener, an 
intellectual stimulant and spiritual inspi
ration-A fabulous experience. -Stephen 
Mucheke, Kenya 

Rewarding experience. Excellent 
arrangements! Rich multi-cultural setting! 
High-level of deliberations where minds 
expand. -Fazlur Rahman, Bangladesh 

This is simply the best workshop I have 
ever attended. -Abul Sikder, Bangladesh 

ticipants learned to communicate repro
ductive health messages and to effectively 
promote services to women and couples. 
These activities involved 100 participants 
(see Table VII-5). 

In the Near East, PCS/PIP collaborated 
with the Family Health Training Program 
(FHTP) in Oman to design and conduct 
training for 59 health providers in inter
personal communication and counseling as 
part of two training-of-trainers (TOT) work
shops on birth spacing, one each in Arabic 
and English. PCS/PIP helped design the 
curriculum for the regional training effort 
conducted by graduates of the TOT work
shops and monitored the regional train
ing by means of feedback and observation. 
More than 2,500 health providers nation
wide are estimated to have been trained in 
counseling prior to the October 1994 
launch date of services (see Table VII-5). 

• 

FRENCH 

]'ai ete tres frappee par Ie caractere 
impressionnant et remarquable de cet ate
lier. Du point de vue organisation generale, 
c'est un art incomparable. Du point de 
vue contenu, c'est de la genie en matiere 
de communication. -Fatime Barounga 
Noumou, Tchad 

Tous les sujets concernant la commu
nication ont ete touches. L'exercice sur 
SCOPE est un enrichissement. -Anonyme 

Je suis vraiment fascine par: les meth
odes adoptees par les facilitateurs, l'organ
isation dans tous les domaines, et 
l'intervention des participants. -Anonyme 

Ce que j'ai Ie plus aime, c'est l'esprit 
d'humanisme et de bonne collaboration 
qui a anime l'atelier. -Anonyme 
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TableVll-l 
Summary of Training Activities from FY90-FY94 

1l19li 1911 1992 1993 

NUMBER OF 
ACllvmES PARTICIPANTS 

NUMBER OF 
ACTIVITIES PARTICIPANTS 

NUMBER OF 
ACTlvmES PARTICIPANTS 

NUMBER OF 
ACTIVITIES PARTICIPANTS 

OVERSEAS 

1) Regional 6 89 4 119 3 N/A 7 139 

2) National 170 5,064 7 282 31 850 16 469 
3) LocaVCommunity 12 449 6 129 11 1,564 14 343 

Level 

U.S. 

International 1 33 1 36 3 119 2 62 - --- --
ANNUAL TOTALS 189 5,635 18 556 48 2,540 39 1,013 

Grand Total of Activities: 326 

Grand Total of Participants: 10,910 

TableVll-2 
Organizational Origins of Workshop Participants-FY94 

ADVANCES IN FAMILY HEALTH NOUVELLES ORIENTATIONS DE LA 
COMMUNICAnON COMMUNICATION POUR LA SANTE 

Host Country Government 34 3 

Host Country NGO 22 13 

PCSIPIP Employees 4 4 
--

TOTALS 60 16 

TableVll-3 
Fundingfor Baltimore Workshop Participants-FY94 

ADVANCES IN FAMILY ADVANCES IN FAMILY NOUVELLES ORIENTATIONS DE LA 
SOURCE OF HEALTH COMMUNICATION HEALTH COMMUNICATION CDMMUNICATlON POUR LA sANTt 
FUNDING OCTOBER 11!13 JUNE 1!194 SEPTEMBER 1!K14 

USAID Missions 6 8 6 

PCS Buy-ins or Core 14 12 N/A 

WHO 2 4 N/A 

UNFPA 6 N/A 

HEALTHCOM 2 N/A N/A 

"Cambridge Council Corp. I N/A N/A 

SEATS N/A I N/A 

UNICEF N/A 2 2 

AVSC N/A I N/A 

MSH N/A N/A 6 

Helen Keller Int. N/A N/A I 

Le Programme d'Action pour NlA N/A I 

Ie Developpement Social 

TOTAL 26 34 16 
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1!194 

NUMBER OF 
ACTlVmES PARTICIPANTS 

4 125 

19 855 
6 100 

3 76 

32 1,156 

TOTAL 

37 

35 

4 

76 

TOTALS 

20 

26 

6 

7 

2 

1 

1 

4 

1 

6 

1 

1 

76 

" i 
l 
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1990 
Number of Participants 
Countries Represented 

1991 
Number of Participants 
Countries Represented 

1992 
Number of Participants 
Countries Represented 

1993 

TableVll-4 
US Based Workshops from FY90-FY94 

ADVANCES IN 
FAMIL Y HEALTH 
CDMMUNICATlDN 

33 
(17) Bangladesh, Bolivia, 
Cameroon, Egypt, Ethiopia, 
Guatemala, India, Indonesia, 
Kenya, Malawi, Pakistan, 
Philippines, Nigeria, Sudan, 
Tanzania, Tunisia, Zimbabwe 

36 
(16) Bangladesh, Bolivia, Ecuador, 
Egypt, Ghana, Honduras, India, 
IndoneSia, Japan, Jordan, Kenya, 
Nigeria, Pakistan, Peru, 
Philippines, Tanzania, Togo 

37 
(16) Bangladesh, Bolivia, Ecuador, 
Egypt, Ghana, India, Indonesia, 
J<;enya, Nigeria, Pakistan, Peru, 
Philippines, Sierra Leone, 
Tanzania, Uganda, Zimbabwe 

NOUVELLES 
ORIENTATIONS DE LA 
COMMUNICATION POUR LA SANTE 

32 
(14) Benin, Burkina Faso, 
Burundi, Cameroon, Chad, 
Cote d'Ivoire, Guinea, Haiti, 
Madagascar, Mali, Niger, 
Romania, Senegal, 
Togo 

Number of Participants 38 24 
Countries Represented (15) Bangladesh, BoliVia, Ecuador, (9) Algeria, Benin, Burkina 

1994 
Number of Participants 
Countries Represented 

Ghana, India, Indonesia, Kenya, 
Nepal, Nigeria, Peru, Philippines, 
Trinidad, Tanzania, Uganda, 
Zimbabwe 

26 
(3) Bangladesh, Cameroon, 
Cote d'Ivoire, Ghana, India, 
Indonesia, Kenya, Malaysia, 
Morocco, Nepal, Nigeria, 
Uganda, Zimbabwe 

34 
(7) Bangladesh, Egypt, Ghana, 
Indonesia, Jamaica, Kenya, 
Nepal, Oman, Pakistan, Peru, 
Philippines, Sudan, Tanzania, 
Thailand, Turkey, Vietnam, 
Zimbabwe 

Faso, Burundi, Cameroon, 
France, Madagascar, Morocco, 
Mauritania 

16 
(8) Benin, Burkina Faso, 
Central African Republic, 
Guinea, Madagascar, 
Mauritania, Niger, Chad 

COUNSEUNG EVALUATION 
WORKSHOP FOR 
FAMILY PLANNING PROVIDERS 

50 
(6) Bangladesh, Egypt, Kenya, 
Nigeria, Philippines, Zimbabwe 

TOTAL 
PARTICIPANTS 

33 

119 

62 

76 

Grand Total of Participants 326 
Grand Total of Activities: 10 
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TableVll-5 
In-Country Training Activities/rom FY90-FY94 

REGIONAIJ HOST NUMBER OF NUMBER OF PARTICIPANTS (NO. OF ACTIVmES) 
COUNTRY AcnvmES 1990 1991 1992 1993 1994 

AFRICA: Grand Total of Participants-l,753 
Regional 

ICS 1 16 
AF-CAFS-MOU 3 44(3) 
CAFS 1 N/A 
CAFS 1 15 
CERPOD 15 
CSAlCOD/CAFS/NCPD 1 N/A 
URlNA 1 9 
URlNA 1 N/A 
URlNA 1 80 
URTNA 1 

National 
Burkina Faso MOHSA 2 20 20 
Cameroon MSP/SES 2 35(2) 
Cameroon DFMH 2 15 30 
Chad MCHlFWB 1 19 
Cote d'Ivoire AIBEF 3 45(3) 
Gambia GFPA 2 36(2) 
Ghana MOHIHED 4 
Kenya FPAK 17 137(6) 137(7) 115(4) 
Madagascar AF-MAO-Ol 2 39(2) 
Madagascar AF-MAO-02 21 
Mali AMPPF 1 57 
Tanzania HED 3 32(2) 24 
Uganda FPAU 5 15 10 256(3) 
Zaire PSND 2 31(2) 
Zimbabwe ZNFPC 4 35(2) 39 47 

Local/Community Level 
Burkina Faso MOHSA 60 
Cameroon MSP/SES 1 37 
Cameroon MOPHlDFMH 1 N/A 
Cameroon MOPHlDFMH 1 N/A 
Cote d'Ivoire AmEF 2 N/A 22 
Gambia GFPA 1 17 
Ghana MOHIHED 
Kenya FPAK 2 23(2) 
Niger MOSAWW/MOH 1 15 126 
Tanzania MOH!USAID 2 9 
Uganda FPAU 2 N/A 21 
Zimbabwe ZNFPC 1 N/A 25 

TOTAlS 76 214 140 469 401 529 
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Table Vll-5-continued 

REGIOHAlJ HOST NUMBER OF NUMBER OF PARTICIPANTS (NO. OF ACTIVITIES) 
COUNTRY ACTIVITIES 1990 1991 1992 1993 1994 

ASIA: Grand Total of Participants-t.924 
Regional 
India jHU/PCS/SIFPSA 2 78(2) 
India jHUlPCS/SIFPSAIUP AA 1 28 
Nepal jHUlPCS 1 19 

National 
Bangladesh jHU/USAID/MOHFW 88 
Bangladesh jHU/MOHFW 2 84 100 
Bangladesh JHUlBAN 1 20 
Bangladesh jHUITAF 1 34 
Bangladesh jHU/CCP 2 49(2) 
Bangladesh jHU/CCP/AVSC 1 45 
Bangladesh DFP/IEM UNIT jHUlCCP 1 22 
India MOHFW/Jaipur 1 31 
India MOHFW /jHU/UNICEF 1 35 
India MOHFW/ORG 1 35 
Nepal jHU/MOHIUSAID 1 17 
Nepal jHU/MOH 1 150 
Nepal jHU/PCS 1 26 
Pakistan jHU/MPW 135 
Philippines USAIDIDOHlUNFPA 1 60 
Philippines USAID/DOH 1 50 

/ 

Philippines POPCOM 1 25 

LocaI/Community Level 
Bangladesh jHU/BAN 1 40 
Indonesia jHU/KLH!TVRI 1 33 
Pakistan MPW/jHU 1 150 
Pakistan UNICEF/JHU 2 70(2) 
Philippines USAIDIDOH 3 460(2) 40 

TOTAlS 32 60 152 1,007 313 392 

lATIN AMERICA/CARIBBEAN: Grand Total of Participants-4.329 
National 
Bolivia USAID 4 47(3) 24 
Ecuador USAID 2 15 13 
EI Salvador MAG/CENCAP 154 3,996(154) 

LocaI/Community Level 
Bolivia USAID 7 10 111(4) 44(2) 
Bolivia PCS/PIP 1 5 
Brazil USAID 2 38(2) 
Ecuador USAID 2 13 13 

TOTAlS 172 4,011 70 37 111 100 
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Table Vll-5--continued 

REGIONAlJ HOST NUMBER OF NUMBER OF PARTICIPANTS (NO. OF ACTIVITIES) 
COUNTRY ACTIVITIES 1990 1991 1992 1993 1l1li4 

NEAR EAST/NIS: Grand Total ofParticipants-2,S78 
Regional 

CDC 3 15 10 7 
]HU/CCP/UNICEF/CAP]C 2 35 29 

Egypt MOHlCDS 2 54(2) 
Egypt MOH 25 

National 
Egypt CSI 4 695(3) 58 
Egypt HIO 1 165 
Egypt MOH 3 67(3) 
Egypt MOHlCDS 66 
Egypt NPC/MlNYA 20 
Egypt NPC/CDS/MINYA 21 
Egypt CDS/MINYA N/A 
Egypt ]HU/CCP 24 
Morocco MOH 25 59 
Oman MOHIMCH N/A 
Turkey AVSC 

LocaVCommunity Level 
Egypt EAA 1 70 
Egypt AIN SHAMlRCf/NPC 3 120(3) 
Egypt CDC 2 46(2) 
Egypt SIS 1 70 
Egypt SIS/CDS 1 22 
Egypt NPC/CEOSS/CSVMOH 25 
Morocco MoHiOUARZAZAT 500 
Turkey TFHFF 1 150 
Yemen MOP 1 200 

TOTAlS 36 1,317 168 908 126 59 
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Couple Years of Protection (CYP) for-all Modern Methods 
(Pill, IUD, Diaphragm, Condom, Vasectomy, Ligation, Foam, Norplant, Injectables) 

Zimbabwe Male Motivation Campaign, 1993 
Source: Statistics from selected SDP's, JHU/PCS/PIP & ZNFPC 

Research and 
Evaluation 

Research and Evaluation is an integral 
component of the population communi
cation process. Effective action requires a 
continuing cycle of formative research, 

-audience analysis, design, implementation, 
assessment, and replanning. Within this 
framework, the Division's goal is to con
tribute to improving the quality of life of 
individuals, -families, communities, and 
societies by advancing the understanding 
of reproductive health and the communi
cation processes through the development 

and application of innovative theory and 
research methods. 

To achieve its goal and support pro
gram activities, the Division's endeavors 
are to: 
• Work with program staff on the design 

of population communication projects 
through assessment of communication 
needs and problems, segmentation of 
audiences, setting of measurable objec
tives, identification of effective channels 
of communication, and recommenda
tions for the design of effective messages. 



• Facilitate the monitoring of ongoing pro
jects. 

• Determine the impact of communica
tion projects and the conditions under 
which they lead to significant know
ledge, attitude, and behavior changes. 

• Expand the frontiers of knowledge about 
population communication by docu
menting, sharing, and disseminating 
evaluation research findings, communi
cation technology, and lessons learned 
from experience. 

• Transfer research processes and proce
dures to facilitate local institutional 
development in the scientific design of 
communication programs. 

National Level Strategic 
Planning 

The experience of JHU!PCS/PIP over 
the past decade has shown that IEC inter
ventions are most effective at the macro 
level when they: 
• are guided by long-term goals and inter

ventions that are planned sequentially, 
• rely on a solid empirical basis for design

ing or redesigning communication activ
ities, 

• use research to focus on specific audi
ences with the most effective messages, 

• are sensitive to the cultural context, 
• are flexible and responsive to changing 

socio-economic and political conditions, 
• build on the strengths and capabilities of 

local partners, and 
• are components of larger national pop

ulation communication strategies. 
Since its formation in 1982, JHU/PCS/ 

PIP has participated in developing national 
strategies for Burkina Faso, Cameroon, 
Cote d'Ivoire, Ethiopia, Ghana, Kenya, 
Nigeria, Tanzania, Uganda, Bangladesh, 
India, Indonesia, Nepal, the Philippines, 
Bolivia, Ecuador, Guatemala, MexiCO, Peru, 
Egypt, Morocco, Turkey, and Yemen. 
National level planning brings together a 
consortium of governmental and non-gov
ernmental organizations as well as private 
commercial agencies to identify problems 
and plan campaigns that address all sec
tors of the population. These national level 
IEC strategies have been built upon the 
solid foundation of population communi
cation research and analysis. 

Interpersonal Communication 
PCS/PIP has led in the innovative use 

of interpersonal channels for family plan
ning information. The GATHER approach 
to counseling developed by PCS/PIP has 
achieved worldwide use as a training tool 

.. for improving service provider counseling 
skills. The Jiggasha project in Bangladesh 
combines research and services to iden
tify the nexus of community-level social 
networks and to use that nexus as the basis 
for reproductive health information. Sev
eral projects have involved the develop
ment of materials for training providers in 
interpersonal communication and the use 
of materials, such as flipcharts, that facil
itate the communication process. The 
Research and Evaluation Division is also 
playing a leading role in assessing the qual
ity of interpersonal communication and 
counseling and measuring the impact of 
interventions designed to improve it. 

PCS/PIP is currently using transcript 
analysis techniques in Kenya to determine 
the quality, dynamics, and constraints in a 
counseling session. This evaluation activ
ity is an innovative effort to quantify 
dynamic processes and set culturally sen
sitive normative standards for a rarely 
examined but major constraint to effective 
access to high quality family planning 
information and services. Because the 
methodologies for evaluations are still 
being developed, PCS/PIP is collaborat
ing closely with The Evaluation Project 
and the Population Council on the devel
opment and application of the measure
ment techniques. 

Community-Based and Folk 
Media 

Research has shown that community 
involvement in projects is an important 
IEC intervention because of the discussion 
generated among community members 
about family planning. In Ghana, projects 
funded under a separate bilateral agree
ment use community events called dur
bars to promote family planning and 
family planning providers in the local com
munity. Each of these community events 
is a multimedia affair that includes 
speeches by local and regional officials, 
live music, drama, a ceremony recogniz-
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ing the family planning service providers 
in the area, and an information booth. 
Because of the decentralized nature of this 
approach, a monitoring system was orga
nized to assess the content of messages 
being conveyed at these durbars. Results 
from these quick assessments can be used 
by program managers to adjust the design 
and content of subsequent durbars. 

PCS/PIP also uses traditional forms of 
communication to get messages across 
where appropriate. Folk media such as 
street theater and local drama can be effec
tive at communicating messages because 
these media are familiar to many people 
in the community. Since they are tradi
tional forms of entertainment, they are 
trusted, and hence may be effective chan
nels for family planning communication. 

The use of folk media, local artists, and 
musicians to produce local plays and 
dramas continues to playa growing role 
in community involvement. One constraint 
to the use of folk media is its relatively 
small population cove~ge and the lack of 
follow-up or linkages to service providers. 
However, folk media can be useful in 
reaching people with limited access to 
other media. Furthermore, video has 
allowed folk media productions to enter 
the mass market. Wherever possible, folk 
media should be linked to other IEC inter
ventions or campaigns. 

Mass Media 
In reaching the intended audience, the 

approach and mode of message delivery 
is as important as the message itself. 
Backed by formative research results, 
PCS/PIP strives to fit the use of mass media 
to the tone and texture of specific audi
ences and cultural contexts. Local capa
bilities and conditions are also taken into 
account when designing a media inter
vention. Because of the rapid spread ·of 
broadcast technology in the developing 
world, delivering IEC messages on televi
sion and radio can take advantage of the 
great impact of these media. 

Efforts to evaluate the impact of mass 
media have resulted in ever greater accept
ability of these channels of communica
tion. JHU/PCS/PIP has been successful in 
using empirical data to prove to family 

planning program managers that mass 
media is cost effective, reaches a large pro
portion of the population, and can have 
an impact on individual attitudes and 
behavior. 

Institution Building 
To create sustainable population pro

grams, PCS/PIP has recognized the neces
sity for building the strength of the local 
institutions and their workers at all levels, 
from policy makers and program man
agers to front line service providers. Work
shops and conferences for policy makers 
and managers, counseling training for ser
vice providers, and motivational seminars 
for men and women have been conducted 
in PCS/PIP projects in Bolivia, Burkina 
Faso, Mali, Kenya, India, Pakistan, and the 
Philippines. 

Institution building consists of provid
ing technical training to developing coun
try counterparts not only so that current 
programs can be implemented, but also· 
so .that future programs can be conceived 
and implemented without relying on assis
tance from PCS/PIP. Institution building 
leads to more sustainable development 
which insures that program impacts will 
last over a longer period. 

In the Central Asian Republics, PCS/PIP 
researchers provided training in qualita
tive research techniques to counterparts 
from newly formed private sector research 
firms. These skills were then used to carry 
out an assessment of client attitudes 
towards the public sector health infra
structure. 

Research and Evaluation 
Innovations 

The Research and Evaluation Division 
is developing and applying new tech
niques to identify the best means for con
veying family planning and health 
messages. New research technologies can 
improve the way that program staff meet 
the requirements for appropriate message 
design and media mix strategies. Com
munication network analysis is being used 
to improve the effectiveness of commu
nity-based mobilization projects. Image 
measurement and mapping techniques are 
being used to design messages to improve 
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Figure 1: Action taken as a result of listening to "Kuelewana ni Kuzungumza." 
Kenya Provider and Client I EC Project, 1991-1993. 
FPAK/JHU/PCS/PIP Kenya Omnibus Survey, 1993 

the image of contraceptives and service 
providers. Multivariate cluster analysis of 
psychographic measures is being used for 
audience segmentation. Structural equa
tion (path) modeling is being used to 
reveal the role played by communication 
campaigns in motivating family planning 
practice by stimulating interpersonal com
munication (especially between spouses), 
controlling for other variables, and accel
erating ideational change. Other tech
niques are being used to improve the 
analysis of time-series data from family 
planning clinics in order to assess the sta
tistical significance of communication cam
paigns in changing behavior. 

Figure 2: Availability of IEC materials in a sample of 25 clinic sites. 
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Highlights and Results by 
Region 
AFRICA 
Kenya: Provider and Client IEC Project 

The evaluation of Phase I of the Kenya 
Provider and Client Project was conducted 
during this fiscal year. The Project was 
launched in February 1991 and concluded 
in 1994. Project interventions included a 
radio soap opera drama promoting family 
planning, community activities, educational 
leaflets and posters for clients, a reference 
handbook for Community-Based Distrib
utors (CBDs), and training curricula in 
family planning for service providers. The 
slogan for all the materials and events in 
the campaign was "Haki Yako," which 
means "It's Your Right!" 

The two methodologies used to evalu
ate the project were pre-project and post
project nationally representative omnibus 
surveys and pre-post situation analyses of 
sentinel service delivery points. Data were 
collected in early 1991 and late 1993. The 
national surveys were used to assess the 
project's impact on the general popula
tion. Questions assessed exposure to pro
ject outputs, family planning actions taken 
as a result of exposure, image of family 
planning providers, levels of interpersonal 
communication about family planning, and 
use of contraceptive methods. The situa
tion analyses of sentinel service delivery 
points were conducted to determine the 
impact of the project on provider coun
seling and communication skills, IEC mate
rials used, clients' sources of family 
planning information, and the numbers of 
new and continuing family planning clients 
at each of the 25 service delivery points. 

Key findings of this research include 
the following: 
• Over three-quarters of the adult popu

lation of Kenya were exposed to at least 
one "Haki Yako" campaign material. 

• Nearly half of those who heard the 
drama took an action related to family 
planning. The most common actions 
were speaking with a spouse or part
ner, visiting a clinic, and adopting a fam
ily planning method. Five percent of the 
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adult population reported adopting a 
family planning method as a result of 
listening to the radio drama (Figure 1). 

• Availability and use of IEC materials in 
the clinics increased dramatically (Fig
ures 2 and 3). 

• Clients received more complete infor
mation about a broader range of services 
in 1993 than in 1991. For instance, CBDs 
were more proficient at explaining how 
the clients' chosen methods work. They 
also showed correct use and mentioned 
possible side effects more frequently in 
1993 than in 1991 (Figure 4). Exit inter
view data showed that the percentage of 
clients who were able to explain how to 
use their chosen method increased from 
21% in 1991 to 88% in 1993 (Figure 5). 

Kenya: National lEe Survey 
The fieldwork for the national IEC 

survey in Kenya was conducted under the 
auspices of the National Council for Pop
ulation and Development (NCPD). It was 
implemented in 30 of Kenya's 35 districts, 
which together comprise over 800AJ of the 
country's population. The su'rvey team 
interviewed 6,100 adults and adolescents 
in both urban and rural areas. The objec
tive of the survey was to provide a bench
mark on which a number of IEC activities 
will be evaluated. These include the Youth 
Initiatives Project and the Provider and 
Client IEC Project. 

Zimbabwe 
In October 1993, the Zimbabwe 

National Family Planning Council launched 
a six-month multimedia Male Motivation 
Campaign to increase men's participation 
in family planning and promote the use 
of long-term and permanent methods by 
more couples. The campaign was piloted 
in five selected sites, two cities and three 
rural "growth points," with participants 
from many local organizations. The two 
cities were Harare, the capital, and Bul
awayo, the second largest city in the coun
try. The three growth points selected for 
the campaign were Gweru, Gutu, and 
Murewa. The term "growth point" refers to 
rural town centers where services such as 
banks, post offices, and shops are available 
to rural people. 
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Figure 3: Percent of counselors using IEC materials in observed sessions. 
Kenya Provider and Client IEC Project. 1991-1993. 
FPAK/JHU/PCS/PIP Situation Analysis. New Client Observation. 

Family planning service statistics were 
collected from a total of 23 health facilities 
in all five . campaign sites. The facilities 
represent those administered by the Min
istry of Health, Harare and Bulawayo City 
Health Departments, and ZNFPC. These 
clinics were selected particularly because 
they offered long-term and, in some 
instances, permanent contraceptive meth
ods. The data were used to calculate 
Couple-Years of Protection (CYP). 

The campaign materials and activities 
were designed to: 
• Encourage couples' communication on 

family planning and related matters; 

Figure 4: Percent of CBD agents explaining chosen method in observed sessions. 

100 

80 

C 60 

~ 
& 40 

20 

0 

Kenya Provider and Client lEG Project. 1991-1993. 
FPAK/JHU/PCS/pIP Situation Analysis. New Client Observation. 

How Demonstrate Possible 
Method Correct Use Side Effects 
Works 

Managing 
Problems 

Asks to 
Repeat 

Instructions 

(19910=31; 1993 n=39 weighted) 

JHU/PCS/PIP 1994 169 



RESEARCH AND EVALUATION ________________________ ~-----

tOO .1991 
88 

80 

40 

20 

o 
Know Method Advantages 

(19910-183; 1993 0-131) . 

Figure 5: Percent of clients knowing advantages of and how to use c~osen method 
from observed sessions. Kenya Provider and Chent IEC Pro!ect, 1991-1993. 
FPAK/JHU/PCS/PIP Situation Analysis, New Client Observation. 

• Improve the image of long-term con
traceptive methods such as injectables, 
IUDs, Norplant, and sterilization; and 

• Encourage couples to use long-term and 
permanent contraception. 
The multimedia campaign used com

binations of mass media, print, and com
munity e~ents such as the following: 
• Mass media broadcasts included a radio 

drama aired weekly in both Shona and 
Ndebele entitled, respectively, 
Ndakambokuyamhira ("I told you so") 
and Uzazisola ("You'll be sorry"). 

• Print media included 10 posters, three 
pamphlets, newspaper articles, news
paper advertisements, and magazine 
articles. 

Figure 6: Percent of population exposed to ~aterials and activities. 
Zimbabwe Male Motivation Campaign, 1993. 
JHU/PCS/PIP 
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• Community events varied by site, but 
major activities included a soccer match 
called the "Family Planning Challenge 
Cup," live shows of puppet drama by 
the "Dori" group, music and drama by 
the "Amakhosi" group, concert parties, 
and motivational health talks. 
In general, the campaign reached more 

men than women. Men also recalled more 
of the main slogans than women. Some 
media, such as newspapers, magaZines, 
football matches, and concert parties, 
attracted more men than women. Sport
ing events were found to be a very effec
tive way of reaching men (Figure 6). 

Cameroon 
The Directorate of Family and Mental 

Health, in collaboration with PCS/PIP, con
ducted pre-campaign (n=362) and post
campaign (n=336) FP /IEC KAP surveys in 
five towns. The main purpose of the sur
veys was to assemble data to be used to 
evaluate the effectiveness of the Childspac
ing Promotion Project. The survey results 
show that the average attendance in five 
family planning clinics rose from 39 clients 
inJanuary 1991 to 378 in December 1993 
(Figure 7). The proportion of family plan
ning clients reporting that no family plan
ning counseling materials were used by 
service providers tumbled from 32% to 
2%, the proportion of respondents who 
approve of family planning jumped from 
65% to 80%, the overall use of modem 
contr:lceptives rose from 42010 to 57%, and 
exposure to family planning via mass 
media rose from 87% to 93%. 

ASIA 
Asia continues to be a region of enor

mous contrasts and exciting challenges for 
health communication research. Some of 
the world's oldest population programs 
can be found in Asia, and the region con
tinues to set standards for innovation in 
population communication and research. 
Asian programs approach reproductive 
health from numerous directions. In the 
Philippines, for example, current activities 
include advocacy efforts directed at policy 
makers, school-based programs for ado
lescents, radio and television programs 
and advertising for public health educa-
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tion, music and video contests for youth, 
and enter-educate films for cinema goers. 
Innovative and integrated programs like 
these require innovative research, and sev
eral new research approaches are con
tributing to program success in Asia. 
Examples of cutting edge techniques 
include analysis of women's community 
networks and their influence over repro
ductive health behaviors in Bangladesh, 
longitudinal perceptual mapping studies 
of how client images of contraceptive 
methods and service providers change 
over time in the Philippines, and analysis 
of how people incorporate ideas from 
enter-educate television dramas into their 
everyday co~v~rsations about reproduc
tive health in Pakistan and Indonesia. 

Close collaboration between program
matic and research efforts requires quick 
turnaround of research results into pro
gram applications. The use of rapid assess
ment techniques, most involving tightly 
focused qualitative research among. care
fully selected groups of respondents, helps 
to answer specific questions that support 
program design. 

India 
The Indian Medical Association, with 

technical assistance from PCS/PIP, has 
forged ahead with a private sector initia
tive to train its members in oral contra
ceptive counseling techniques. In the state 
of Gujarat, 1,600 doctors were trained. A 
multimedia campaign was then designed 
to promote these trained doctors to a 
public unaccustomed to thinking of pri
vate doctors as providers of family plan
ning services. Trained physicians receive 
recognition in the media and are identi
fied by a Blue Triangle logo. The Blue Tri
angle itself is featured on billboards, bus 
placards, and in newspaper advertisements 
and radio spots. A survey of 280 randomly 
selected households was conducted in four 
Gujarat cities with large numbers of IMA
trained physicians. Of those surveyed, 56% 
had seen the logo and 52% could correctly 
identify it (Figure 8). This level of recall 
compared favorably with that of other 
logos that had been around much longer. 
The Blue Triangle campaign has been 
extended into Uttar Pradesh where a 
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Figure 7: Monthly family planning clinic attendance during multimedia campaign. 
Cameroon Childspacing Promotion Project, 1991-1993. 
JHU/PCS/PIP, 5/94 Sentinel FP Clinics in Bafousam, Bamenda, Buea, 
Douala, and Yaounde. 

statewide survey will soon determine the 
reach and impact of the multimedia effort. 

Also in India, this time in conjunction 
with the Innovations in Family Planning 
Services (IFPS) project, an image mapping 
study has· led to the development of an 
ethnographically sensitive survey instru
ment for assessing public perceptions of 
family planning service providers and con
traceptive methods in Uttar Pradesh, India's 
most populous state. This is particularly 
important because the image of family 
planning (equated with sterilization) and 
spacing contraceptive methods has been 
identified in the past as a hindrance to the 
program. This survey involved extensive 
formative research to identify the culturally
and linguistically-bounded language that 

car 
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Figure 8: Percent who recognized and identified logos. 
IMA Blue Triangle Campaign in Gujarat. India, 1992-1993. 
SRI/IMA and JHU/PCS/PIP 
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people use to describe contraceptives and 
providers. It also developed its own new 
measurement device (resembling a petrol 
gauge) for gathering perceptual judgment 
data from low-literacy informants. Prelim
inary analysis of findings from the forma
tive phase of the research suggests that 
the most salient characteristics of preferred 
contraceptive methods in Uttar Pradesh 
are lack of side effects, convenience of 
use, effectiveness, social acceptability, and 
lack of permanent effect on fertility. The 
most important characteristics of preferred 
health care providers are availability, gra
cious behaVior, low cost, effectiveness as 

. healers, and respect and empathy for their 
patients. Indians refer to practitioners with 
this last characteristic as being "like a 
doctor of the house," or someone who 
treats one like family. The survey (n=1500), 
which will be fielded in December 1994 
and is still being analyzed, will support 
the design of optimal project activities to 
improve services and images of services 
and to extend client choice. 

The IFPS project conducted focus group 
discussions among district health education 
officers and auxiliary nurse midwives to 
better understand the working conditions 
of frontline lEC field workers. The research 
revealed an urgent need both to upgrade 
the quality of IEC field work and to 
increase bureaucratic support for IEC 
efforts in the field. This research led 
directly to the design of a series of train
ing workshops in Uttar Pradesh for dis
trict health education officers and for the 
chief medical officers who supervise them. 

Nepal 
PCSIPIP, in collaboration with the MOR 

and NGOs, is gearing up for major new 
activities: interpersonal counseling train
ing, a radio drama series on reproductive 
health choice and unmet demand, and dis
tance education for remote health care 
workers. Several formative research pro
jects are just beginning at this time. Field 
work has started on a baseline survey 
(n=3400) in four priority districts. Results 
of this survey will be used for strategic 
IEC planning, lEC materials development, 
and audience segmentation, all aimed at 

increasing the ability of Nepal's family 
planning programs to satisfy unmet 
demand for contraception. Interviews with 
health workers and health volunteers and 
site assessments at service delivery points 
have also commenced in support of the 
development of the interpersonal com
munication and counseling training cur
riculum and materials. 

Pakistan 
In Pakistan, where USAID assistance 

has since been terminated, a qualitative 
evaluation, funded by IDRC, of the Nijaat 
television serial included a total of 64 in
depth, quasi-ethnographic interviews with 
male and female contraceptive users in 
villages and health service centers in the 
rural vicinity of Lahore, Pakistan. All 
respondents had seen at least half of the 
Nijaat episodes. The interviews explored 
how people learn from messages in dra
matic narrative and incorporate them into 
everyday discourse. The interviews were 
structured around four areas of inquiry: 
(1) narrative reconstruction, or the ways 
people apprehend and reteUthe story pre
sented in Nijaat; (2) ideation, or the ways 
people relate elements of the tJrama to the 
context of their own lives; (3) family dis
course, or the ways husbands and wives 
talk to each other about family planning 
and family health; and (4) intended and 
actual behavior, or ways in which the 
drama affects motives and actions. 

The research revealed an extremely 
high level of identification with characters 
in the drama, especially among women. 
This identification resulted in the incor
poration of scenes and images from the 
drama into descriptions of personal expe
riences. Among those women who iden
tified strongly with the female protagonist 
in the drama, there was increased moti
vation to discuss family health issues with 
their husbands, just as the role models in 
Nijaat had done. 

Indonesia 
PCS/PIP helped design and coordinate 

a content analysis of IEC print materials 
for the Service Delivery Expansion Sup
port (SDES) project, in collaboration with 
Pathfinder International and the National 
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Family Planning Coordination Board 
(BKKBN). This research resulted in the 
identification of five client-oriented mate
rials and nine provider-oriented materials 
suitable for immediate use. In addition, 
two regional workshops for SDES man
agers and IEC officers from SDES priority 
districts were held in South Sulawesi and 
North Sumatra. The workshops aimed to 
upgrade research-based IEC planning and 
materials development and resulted in con
crete IEC action plans and proposals sup
porting research activities. 

Finally, script development research 
was conducted for Alang-Alang, a televi
sion drama concerning the education of 
girl children and the quality of family life. 
To ensure narrative veracity, the nation
ally acclaimed director of Alang-Alang, 
Teguh Karya, participated personally in 
focus group discussions with trash-pick
ers and their children who were the focus 
of the story. In addition, focus groups with 
potential audience members helped Mr. 
Karya to refine his script and the promo
tional poster, thereby increasing their 
appeal and impact. This was the first time 
that an Indonesian artist of Mr. Karya's 
stature had incorporated scientific mes
sage design techniques into his art for pro
social purposes. 

Philippines 
The national family planning program, 

under the leadership of the Department 
of Health, with the technical assistance of 
PCS/PIP, conducted a national communi
cation campaign to promote the concept 
of family planning and the utilization of 
service providers and contraceptive meth
ods .. The main slogan for this campaign 
was "Kun sil'y rna hal n'yo, magplano," 
which means "If you· love them, plan for 
them." The campaign, conducted in two 
phases over a nine month period, dealt 
with such issues of family planning as 
informed choice, health benefits of family 
planning, promotion of health providers 
and contraceptives, and introduction of a 
new family planning logo. All interven
tions were designed with a strong com
munitY base to support the decentralization 
policies underway in the country. 

Sample surveys were conducted in ten 
regions of the Philippines selected by the 
Department of Health as the primary audi
ence to assess the impact of the campaign. 
The final sample consisted of a panel of 
1,150 men and women. The campaign 
made extensive use of television, radio, 
newspapers, poster, fiyers, and billboards 
to reach 690/0 of the population during the 
first phase and 72% during the second 
phase. The first phase of the campaign 
was seen on television by 50% and heard 
on radio by 58%; these figures increased 
to 64% and 60%, respectively, during the 
second phase (Figure 9). Respondents 
were more likely to recall the campaign 
if they were female, better educated, lived 
in urban areas, and had higher socio-eco
nomic status. Eighty percent of the par
ticipants exposed to this multimedia 
campaign could recall specific content 
from the campaign ads. They felt that the 
messages were believable and easy to 
understand. Direct results of the accep
tance of these messages showed higher 
rates of discussion about family planning 
with friends and partners and an increase 
in seeking family planning information 
and contraceptive methods (Figure 10). 

The survey findings indicated that expo
sure to the communication campaign rein
forced a continuation of both modem and 

Figure 9: Percent who recalled the family planning promotion. 
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non-modem methods and significantly 
influenced participants to switch from non
modem to modem contraceptive meth
ods. After the first phase of the campaign, 
there was an increase in the use of non
modem contraceptive methods, priinarily 
the rhythm method, compared to the 
second phase, which resulted in a sub
stantial increase in modem contraceptive 
methods (Figure 11). Most of this increase 
was due to the adoption of oral pills and 
some adoption of IUDs and condoms. The 
analysis revealed that the use of non
modem methods was significantly related 

Figure 11: Percent change in contraceptive status during the campaign. 
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to a positive attitude toward the rhythm 
method, while use of a modem method 
was significantly related to a positive atti
tude toward oral pills and a negative atti
tude toward the rhythm method. 

These relationships of stability and 
change to campaign exposure were simi
lar across both phases of the campaign. 
The finding of the reinforcement impact 
suggests that future communication cam
paigns should be designed specifically to 
reinforce current contraceptive use as well 
as to promote new adoption. Some of the 
net increase in modem method use can 
be attributed to the higher level of con
tinuation or, conversely, to the lower 
dropout rate as a result of exposure to the 
campaign. There was also a strong indi
cation that the higher the level of exposure 
to various aspects of the campaign, the 
greater the change or continuity of con
traceptive use. 

LATIN AMERICA 
In Latin America, PCS/PIP is in the 

process of evaluating national campaigns 
and providing technical assistance in 
Bolivia and Peru. In Ecuador, the research 
team is designing an evaluation of the 
telenovela Luna de Cristai ("Crystal 
Moon"). At this time data from the base
line survey in Bolivia have been dissem
inated and several key findings reports 
from the Peru studies have been pro
duced. One interesting study in Peru was 
conducted to evaluate the street theater 
format using local performers as a tool to 
reduce misinformation about family plan
ning methods. 

Street theater functions in two ways. As 
mass communication it consists of com
munication from a single source to an 
audience; as interpersonal communication 
it is immediate and enables feedbacR and 
dialog between source and receiver. The 
advantages of the street theater format are 
its low cost, public nature, and entertain
ment value. Street theater is relatively inex
pensive because each performance attracts 
a crowd. Five street theater actors can 
easily reach crowds of 50 to 100 people at 
once. An additional advantage of street 
theater is that a street performance is a 
public event and therefore reinforces 
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public support for a message and activates 
group mobilization. By contrast, in a face
to-face interview a respondent may choose 
responses intentionally to reflect the per
ceived opinions of peers. 

Ms. Rumors was a street theater drama 
created, designed, rehearsed, and pretested 
over a six-month period and then per
formed for nine months throughout Lima 
and other Peruvian metropolitan areas. 
Each performance lasted about 20 min
utes and was followed by a group ques
tion and answer counseling . session. The 
Ms. Rumors cast portrayed four characters: 
Ms. Rumors, Don Victor, a pharmacist, and 
a young couple in love. The young couple 
faced the question of contraceptive use as 
they debated initiating sexual relations. 
Ms. Rumors tried to sabotage the couple's 
attempt to gain credible, correct informa
tion by whispering misinformation about 
family planning methods to the couple 
and trying to convince them that using 
contraceptives was bad. The misinforma
tion items were common ideas found in 
previous research to be barriers to adop
tion of family planning methods in Peru. 
Examples of misinformation items were 
that the pill produces cancer, the pill affects 
the fetus, or the IUD causes miscarriages. 

Surveys were conducted among 
approximately 100 individuals who saw 
the performances to assess the street the
ater's ability to reduce misunderstanding 
about family planning. The respondents 
were asked to state their degree of agree
ment with nine information and attitude 
statements on a five-point Likert scale. The 
results showed that family planning mis
information decreased significantly after 
the drama. While the average score on the 
scale before the drama was 24.S, the aver
age score after the drama decreased to 
21.0, representing an average decrease of 
3.S points (p <.001) orS.40/0 (3.S/45 = S.4). 
The decrease was greater among women 
than men (Figure 12). 

This study showed that street theater 
can be an effective tool for reducing mis
information and improving attitudes 
toward family plannfug. The street theater 
format provides the opportunity to reach 
many people simultaneously and hence 
reduce barriers to family planning. It also 
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Figure 12: Effect of street theater performance on reducing degree of misinformation. 
Peru, 1994. JHU/PCS/PIP. 

provides immediate feedback that can facil
itate information dissemination. 

NEAR EAST/NEW INDEPENDENT 
STATES 

PCS/PIP currently has projects in the 
Near East at every stage of the research 
and evaluation process. Final phases of 
impact evaluation have been completed 
for several of the longer running programs 
in Egypt, a birth spacing campaign is 
poised for launch on the eve of the 
upcoming fiscal year in Oman, and major 
new efforts are seno commence in Egypt 
and Morocco. 

Although the Near East comprises coun
tries of diverse historical experiences with 
unique health and population concerns, 
their shared Islamic heritage forms a vital 
link among these countries. With the 
understanding that countries of this region 
share broad cultural and religious customs, 
regional programs have become an inte
gral part of the Near East research and 
program agenda. The Family House, an 
Egyptian-based 15-episode television pro
social drama developed with IDRC and 
the Ford Foundation, was aired in Egypt 
and Morocco. Focus group research con
ducted in Egypt found that the majority of 
the participants appreciated The Family 
House because it was educational even as 
it presented problems recognized by par-
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ticipants as happening to people around 
them. Among the messages that partici
pants understood and remembered were 
that early pregnancy is not good for the 
health of the mother and child, child spac
ing is beneficial for both mother and child, 
AIDS is a dangerous infectious disease 
transmitted pririlarily through sex, blood 
transfusions, and used needles, and small 
families are better off than larger families. 

Another regional project currently being 
developed is the creation of a full-length 
feature film that depicts in dramatic form 
the links between population and the envi
ronment. The film will be shown in Egypt, 
Lebanon, and Morocco. A third major 
regional project, currently in the forrila
tive phase, is the development of a docu
mentary video entitled Arab Women Speak 
Out; this film will feature the testimonies 
of non-literate urban and rural women 
from different Arab countries who have 
become vital agents of change in their 
communities, including changes in repro
ductive health. The video, in conjunction 
with training materials, will be shared with 
women throughout the Arab world and 
offer them indigenous and credible role 
models. 

Egypt: El Doctour Project 
The Private Practitioners' Family Plan

ning Project (PPFPP, popularly known as 
the El Doctour Project) of the Egyptian 
Junior Medical Doctors' Association 
(E]MDA) trained over 2,100 doctors and 
clinic assistants in up-to-date family·plan
ning technologies and service delivery 
skills. This training program was supported 
by a nationwide multimedia promotion 
campaign. It was designed and evaluated 
with technical assistance from PCS/PIP 
using television, radio, print media adver
tisements, billboards, calendars, flyers, and 
magazine inserts. The project ran from Jan
uary 1990 to May 1993. The final report 
for the project was completed in the 
summer of 1994. 

The project succeeded in increasing 
awareness of private service providers in 
general, but especially among Egyptians 
in urban. areas. Those who were aware of 
the project were more likely to say they 
intended to visit a family planning clinic 

and to use contraceptives. A substantial 
majority of the physicians surveyed 
strongly supported the project, and over 
600iO felt that the demand for their services 
had grown as a result of the campaign. 
Clinic records revealed a better than 
expected rise in the average monthly 
number of new family planning acceptors 
per physician. Implications for future 
efforts include the need to promote pri
vate services as a good value, to extend the 
"family doctor" concept, and to promote 
visits to private clinics for consultation and 
advice, not just for supplies. 

Egypt: the Minya Initiative 
The Minya IEC Initiative was an inno

vative, collaborative IEC project that aimed 
to decentralize planning and programming 
capabilities from the national to the gov
ernorate level, coordinate IEC efforts and 
share resources among all family planning 
agencies in the governorate, and use jnno
vative IEC methods to reach the public. 
The project provided various kinds of train
ing to religious leaders, doctors, nurses, 
teachers, local leaders, and outreach work
ers; held meetings in clinics, schools, 
mosques, churches, and town halls; and 
conducted family planning IEC campaign 
weeks, which included meetings and tra
ditional folk media. 

The key findings report for the Egypt
ian Minya Initiative was completed near 
the end of the 1994 fiscal year. An impor
tant finding of the impact study was that 
contraceptive prevalence rose from 21.9%, 
as measured by the Demographic and 
Health Survey in November 1992, to 30.2%, 
as measured by the impact survey in Sep
tember 1993. The increase in CPR was 8.3 
± 3.6 percentage points; the goal of the 
project had been to contribute to an 
increase of 4 percentage points. Support
ing this finding, distribution data show that 
the rate of increase of IUD insertions was 
Significantly higher during the project than 
before it and that insertions rose dramat
ically during campaign weeks. Survey data 
show that four in every 10 pill and IUD 
users adopted the method since the begin
ning of the project, and data from the sen
tinel sites show that 21% of family planning 
visits were made by new adopters. 
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Overall, 9.5% of the population 
attended meetings related to project inter
ventions, 8.6% recalled at least one mes
sage, 8.3% talked to their spouses or others 
about family planning as a result of attend
ing a meeting, and 7.5% said they intend 
to visit a family planning clinic sometime 
in the future. 

Egypt: And tbe Nile Flows On 
The television sociodrama And the Nile 

Flows On, developed by the State Infor
mation Service (SIS) lEG Center, was aired 
on Egyptian television in November and 
December 1992. To ascertain what effect, 
if any, this 17-episode melodramatic serial 
had on the family planning knowledge, 
awareness, and practices of the Egyptian 
populace, a pre- and post-test sample 
survey research design was used. PCS/PIP 
research staff completed a key findings 
report in 1994. 

Nearly 85% of those who had viewed 
part or all of the serial reported that they 
had seen a family planning message on 
television within the" past three weeks, 
compared to 46% of non-viewers. This 
exposure to television spots or enter-edu
cate programs has influenced respondents' 
knowledge about contraceptives and 
family planning. Impact survey respon
dents were significantly more likely than 
baseline survey respondents to know that 
the male partner determines the gender 
of offspring. Viewers of the Nile were sig
nificantly less likely than non-viewers to 
believe that contraceptives are harmful to 
the health of women or to cause side 
effects, and viewers were more likely to 
know that family planning includes treat
ing infertility. 

The serial appears to have created more 
concern about or interest in family plan
ning as well as a more positive view of 
family planning clinics and services, with 
56.8% of viewers stating that they intend 
to go to a family planning clinic. Results 
indicated "that, across all levels of educa
tion, viewers were significantly more likely 
to state an intention to visit a family plan
ning clinic than non-viewers (Figure 13). 

Oman: Birth Spacing Knowledge, Atti
tudes, and Practices 

PCS/PIP research staff assisted the 
Department of Maternal and Child Health 
with the Birth Spacing Project's survey of 
family planning knowledge, attitudes, and 
practices (KAP). In particular, the research 
staff helped ~e the sample distribution, 
train interviewers, develop and pretest the 
questionnaire, and organize fieldwork. 
Once the survey was fielded and the 
results were available, PCS/PIP collabo
rated with Ministry of Health staff to ana
lyze the data. 

In this study it was found that approx
imately 97% of the female respondents 
knew of at least one modern method of 
family planning and nearly 36% of women 
reported that they had heard of five or 
more methods. About 86% of the men 
knew of at least one modern method and 
28% knew of five or more methods. Of all 
the women who were interviewed, 12.7% 
reported current contraceptive use; 8% 
were using modern contraception and 
4.7% reported natural method usage. 

Among Omani women who were cur
rently pregnant, 33% wanted the preg
nancy at that time, 41% wanted the 
pregnancy later, and 25% did not want the 
pregnancy at all. In other words, more 
than two-thirds of the women could have 

Figure 13: Percent of viewers and nonviewers of the television drama who intend 
to visit family planning clinics. by education level. 
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From "And the Nile Flows On" Impact Survey. Egypt. 1993. 
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timed their pregnancies to meet their needs 
if they had access to and knowledge about 
birth spacing methods. This demonstrates 
that there is an unmet need for birth spac
ing in Oman. Since this was the first KAP 
survey conducted in Oman, the findings 
are particularly interesting and have been 
incorporated into ongoing birth spacing 
programs in Oman, including in the devel
opment of TV spots with birth spacing 
messages. This process demonstrates the 
integral relationship between research find
ings and programmatic goals. 

Central Asian Republics 
In the Central Asian Republics of Kaza

khstan, Kyrgyzstan, and Uzbekistan, for
mative research concerning clients' 
perspectives on contraceptive health has 
just been concluded and a report of the 
findings is currently in production. A total· 
of 72 focus group. discussions were held 
in three ethnically distinct regions of each 
Republic, yielding information about the 
reproductive health beliefs, attitudes, and 
behaviors of nine different ethno-religious 
groups in the region. Participants were 
from lower middle class urban and peri
urban areas and included newlywed men 
and women, men and women with large 
families, and women who had two or 

more abortions. The research revealed cul
tural and social factors associated with 
contraceptive behavior, client preferences 
for contraceptive methods, and client expe
riences with and attitudes toward health 
service providers. 

Some results have already been incor
porated into strategic planning and mes
sage design work. For example, in 
Uzbekistan, the research identified the 
kuyov djoora (a term meaning an older, 
married male friend) as a main source of 
information about sexual matters for young 
men in Uzbekistan. Family planning mes
sages about delaying childbirth and limit
ing family size directed at young newlywed 
Uzbek males are being designed with this 
important social relationship in mind. 

Also in the Central Asian Republics, 
due to very tight development and pro
duction schedules, fast turnaround focus 
group research is being used to develop 
compelling message concepts and effec
tive message designs in all three 
Republics. For example, these techniques 
resulted in the selection of poster art with 
futuristic abstract designs for more urban 
audiences and poster art reminiscent of 
traditional woodblock prints for more 
rural audiences .• 
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TableVlll-l 
Project Evaluations Undenvay FY94 

SALESI 
PERIOD DF PROJECT FGD FOR PRETEST RESEARCH SAMPliNG SERVICE EVAl REGIONI 

COUNTRY 
PROJECT 
NUMBER RECIPIENT ACTIVITIES- TITLE 

COMMUNICATION 
MEDIA DESIGN MESS. DESIGN MEllfOO STATS PHASE 

Africa: Evaluations Underway 

Regional AF-MA!-{)3 ·CERPOD 

Burkina Faso AF·BKF.Q3 MPHSA 

Cameroon AF-CAM.Q2/03 DFMH 

Kenya 

Kenya 

Kenya 

Kenya 

Kenya 

Mali 

Tanzania 

Uganda 

AF-KEN.Q7 

AF-KEN-lO 

AF-KEN-ll 

AF-KEN-12 

AF-KEN-13 

AF-MAJ.Q2 

AF-TAN.Q1 

AF-UGA-01 

Asia: Evaluadons Underway 

Bang[adesh 

Bangladesh 

India 

India 

India 

Indonesia 

Nepa[ 

Nepa[ 

Nepal 

Philippines-

Philippines> 

Philippines 

Philippines 

AS-BAN·13 

AS-BAN-14 

AS-IND-D4 

AS-IND.Q5 

AS-IND-06 

AS-INO.Q3 

AS-NEP.Q8 

AS-NEP.Q8 

AS-NEP.Q8 

AS-PHI-19 

AS-PHI-20 

AS-PHI-21 

NCC93 

[CS 

FPAK 

FPAK 

FPAK 

NCPD 

AMPPF 

MOH 

FPAU 

MITRA 

MITRA 

lMA 

SRI 

Jain 

SRI 

VaRG 

VaRG 

VaRG 

EEF 

PLCPD 

EEF 

Consumer 
Pulse 

1990-94 

1991-94 

1994 

1992-93 

1994-95 

1994-95 

1994 

1994 

1991-94 

1990-94 

1992-95 

1993-94 

1994 

1992-93 

1994 

1994 

1992-93 

1994-95 

1994-95 

1994-95 

1993-94 

1993-94 

1993-94 

1994 

CERPOD Media 
Network Project 

Family Planning/IEC 
ExpanSion Project 

Workshops, 
bulletins, mailing 
list 

Workshops, logo, 
interpersonal, lV, 
print, pamphlets, 
sample kits 

no 

yes 

Child Spacing 
Promotion 

TV, print, workshop, yes 
logo, interpersonal. 
sample kit, pamphlets, 
posters, newspapers 

Vasectomy 
Promotion Project 

Kenya Youth 
Initiative Project 

Provider and Client 
IEC Project, Phase II 

More Time Video 

National IEC SUlVey 

Traditional & Modem 
Media to Promote FP. 
in Mali 

Family P.lanning 
Communication 
Project 

Uganda Fantily 
Planning Promotion 
Project 

Radio, TV, 
posters, newspapers 

Radio, posters, TV, 

Radio, logo 

TV, logo 

Sunrey 

Workshops, logo, 
~ plays, interpersonal, 
poem and song 
contests 

Radio, leaflets, 
posters, logo 
workshop 

Radio, posters, 
newspapers, logo 

Replication of Jiggasha Video, print 

Media Study 

Logo Promotion 
Project 

Imaging Mapping 
SUlVey 

Medical 
Communication 
Network 

Equatorial Trilogy 
Evaluation 

Baseline Survey 

Radio, print, 
billboards 

SUlVey 

Satellite 
television 

Film, TV 

Radio, print 

Focus Group Research Radio, print 

Health Worker SUlVey Counseling 
materials 

Enter-Educate 
TV Sitcom 

PLCPD Advocacy 
Project 

Population & 
Environment Film 

National 
Communication 
Campaign 

TV 

Print. radio 

Film, TV, print 

Multimedia 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

no 

yes 

no 

yes 

yes 

no 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

no 

no 

yes 

no 

yes 

yes 

yes 

yes 

2,3 

2,3 

2,3 

2 

2 

2 

2 

2,3 

2,5 

2,5 

2 

N/A 

2 

N/A 

N/A 

Sat 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Prob 

Purpos 

Prob 

Prob 

Purpos 

Purpos 

no 

yes 

no 

yes 

yes 

no 

no 

yes 

yes 

yes 

yes 

yes 

no 

no 

no 

no 

no 

no 

2, 3, 5 Prob/Purpos yes 

2,4 Prob no 

Data collection 

Post survey design 

Post dat3 analysiS 

Post survey data 
questionnaire 

Needs assessment 
completed 
Evaluation design 

Data collection 
Data analysis 

Data preparation 

Post survey report 

Post survey deSign, 
data collection 

Post survey design 

Design 

Design 

Data collection 

Report 
preparation 

Report preparation 

Data coJlection 

DeSign 

Data collection 

Baseline data 
collection, 
Post SUlVey design 

Data analysis 
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Table vm-l-continued 

SALESI 
REGION! 
COUNTRY 

PROJECT 
NUMIIfR 

PERIOD OF PROJECT COMMUNICATION FDD FOR PRETEST RESEARCH SAMPliNG SERVICE EVA!. 
RECIPIENT ACTIVJTIfS' TITI.£ MEDIA DESIGN MESS. DESIGN METHOD STATS PHASE 

J..atfJ1 America: Evaluations Underway 

Regional LA-PER-Q3 UnivofLima 1994 Data Collection for N/A no 
Scope 

Bolivia LA-BOL-lO Encuestas 1993-95 KAP National Probability Radio,1V yes 
y Estudios Survey of FP 

Ecuador LA-ECU-Q1 Centauro 1994-95 Soap Opera Scripts lV yes 
Deve)opmenr 

Near East: Evaluations Underway 

CAR NE-UZB-Q1 1993-94 Focus Group Research TV. radio~ print yes 

CAR NE-UZB-Q2 1994 Focus Group Research TV, radio, print yes 

Oman N/A 1994 KAP lV,print yes 

Turkey N/A 1994 National IEC Needs N/A N/A 
Assessment 

• Evaluation activities may extend beyond the designated completion date of the project itself. 

Code for type ofDesJgn 

1. Pos_ S~. Carr. expo5Ul'e and outcome 
2. PftIpos-. Carr. exp<>MJre and outcome 
3. Interrupkd _ design 

4. I!li:perlmcntal design with matched comparison group 
5. I!li:perlmcntal design with control group 

• Projects that wUI be sub-contracted to In-country evaIwdIon companies. 
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Code for 5aJnpUng Method 

Prob-ProbabUIty 
Sat - Saturatecl 
Purpos - Purposive 
Conv - Convenience 
N/A - Not AppUc:abJe 

no N/A yes Data collection 

yes 2 Prob yes Baseline reJX>rt 
preparation 

yes 2 Prob/Sat yes Design 

yes N/A Purpos no Report preparation 

yes NlA Purpos no Report preparation 

yes N/A Prob Final report 

N/A N/A N/A N/A Final report 
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SALES! 
REGION! 
COUNTRY 

PROJECT 
NUMBER 

PERIOD OF PROJECT COMMiJNICAnON 
MEDIA 

FGO FOR PRETEST RESEARCH SAMPlING SERVICE EYAL 
RECIPIENT ACTlVmES T1TlE DESIGN MESSAGES DESIGN METHOD STATS PHASE 

Africa: Completed Evaluations 

Regional AF-KEN-QS URTNA 1988-91 URTNA Family Radio, lV 
Health Broadcasting 

no 

Regional 

Regional 

Regional 

Burkina Faso 

Burkina Faso 

Cameroon 

Cameroon 

Cote d'lvoire 

COte d'lvoire 

Chad 

The Gambia 

Ghana 

Ghana 

Kenya 

Kenya 

Kenya 

Uberia 

Madagascar 

Madagascar 

AF-KEN-06 URTNA 

AF-SEN-Ql URTNA 

Project, Phase III 

1992-93 URTNA Family Video, lV, radio 
Health Broadcasting newsletters 
Project 

1984-88 URTNA Family Radio, lV 
Health Broadcasting 
Project 

N/A 

no 

AF-KEN-Q3 URTNAIPEC 1987-&1 ModellV Program 
on Family Planning 

lV N/A 

AF-BKF-Ql MOHSA 

AF-BKF-Q2 MOHSA 

AF-CAM-Ql MSP/SES 

AF-CAM-Q2 MOPW 
DFMH 

AF-IVO-Ql CERCOM 

AF-IVO-Q2 A1BEF 

AF-CHA-Ql MOPH 

AF-GAM-Ql GFPA 

AF-GHA-Q2 NArn 

AF-GHA-Ql MOH 

1985--87 

1987-90 

1989-90 . 

IEC Development 
Project 

Burkina 1987-89 
IEC Program 

Cameroon Child
Spacing Promotion 
Project 

1991-92 Cameroon Child
Spacing Promotion 
Project, Phase II 

1987-&1 Pan-African Print 
Material Project 

1991-92 Central Region 
Family Planning 
Information Project 

1991-94 Chad Family Well
Being Promotion 
Project 

1989-91 IEC and Training 
Materials Project 

1988-91 National Film and 
Television Instirute 
Video 

1987-92 Ghana Health and 
FP Information 
Program 1987-89 

Posters, booklets 

Logo decals, 
interpersonal, 
theater, manuals, 
posters, radio, FP 
kits, signboards 

FIipchart, 
posters, radio, 
booklets, lV, 
interpersonal 

yes 

yes 

yes 

Flipchart, yes 
posters, r:tdio, 
booklets, lV, 
interpersonal 

Posters, booklets yes 

Radio programs, yes 
posters, workshops, 
booklets, 
theater contest 

Posters, radio yes 
programs, workshop, 
sample FP methods 
kits, brochures, logo 

Radio, booklets, yes 
training manuals, 
anatomic cham, 
interpersonal 

TV no 

Booklets, radio, lV, yes 
posters, t1ipcharts,. 
logos, df"J.n1as 

AF-KEN-Ql Sda-Graphics 1985-86 Family Planning 
Films 

lV,film yes 

AF-KEN-Q2 RETCO, Ud. 1985-86 Evaluation of FP 
Film Project 

N/A 

AF-KEN-04 FPAK 1988-89 Community Based Manual 
Training Materials 

AF-UB-Ql Medex 

AF-MAD-Ql FISA 

1~ RAPID Television Videotape 
Program 

1991-92 Young Adults Sexual Interpersonal, 
Responsibility comics, posters, 
Project video 

AF-MAD-Q2 Ministry of 1991-94 Family Promotion 
Project 

Interpersonal, 
theater plays, 
logo 

Population, 
Social Welfare, 
Youth & Sports 

yes 

no 

N/A 

yes 

yes 

no 

N/A 

no 

N/A 

no 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

N/A 

yes 

yes 

N/A 

2 

1,3 

2,3 

2,3 

1,2 

2,3 

2,3 

2,3 

N/A 

2,3,4 

Sat 

Census 

Sat 

N/A 

Conv 

Sat 

Prob 

Prob 

Sat 

Sat/Prob 

Prob 

Sat/Prob 

N/A 

Prob/ 
Conv 

no 

N/A 

no 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

N/A 

yes 

1, 2 Conv/Quota yes 

1, 2 Conv/Quota yes 

N/A N/A no 

N/A N/A N/A 

2,3 Prob yes 

Prob no 

Rep Sub 

Rep Sub 

Rep Sub 

N/A 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Baseline report 
preparation, 
Post data 
analysis 

Baseline 
analysis. Post 
data collection 

Rep Sub 

N/A 

final evaluation 
report 
prepartion 

Rep Sub 

Rep Sub 

Rep Sub 

N/A 

Rep Sub 

N/A 
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REGIONI 
COUNTRY 

Mali 

Niger 

Zimbabwe 

Zimbabwe 

PROJECT 
IIUMBER 

AF-MAL-OI 

AF-NIR-Ol 

AF-ZIM-Ol 

AF-ZIM-02 

RECIPIENT 

AMPPf 

MOPH/SA 

ZNfPC 

ZNfPC 

Asia: Complded Evaluations 

Bangladesh AS-BAN-Ol MOHfP 

Bangladesh AS-BAN-02 MOHfP 

Table Vill.-2-continued 

PERIOD OF PROJECT 
ACTIVmES TITlf 

1985-87 

1987-4l9 

1988-91 

1991-94 

Family Planning 
IEC Project 

Niger Family Health 
IEC Project 

Male Motivation 
Project 

Communication 
Support for fP 
Methods Expansion 

1989-90 National folk 
Singing Program 

1989-90 National FP 
Communication 
Program Support 

SAlESI 
COMMUNICATION 
MEDIA 

FGD FOR PRETEST RESEARCH SAMPLING SERVICE EYAL 
OESIGII MESSAGES DESIGN METlIOO STATS PHASE 

Booklets, posters, yes 
video, radio 

fP kits, logo, yes 
conferences, radio, 

Radio, leaflets, yes 
. motivational talks, 
lV, signboards 

Radio, drama, yes 
posters, training 
modules, soccer 
matches, interpersonal, 
billboards, audio 

Folk songs 

Booklets, radio, 
brochures, 

,posters 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

1,3 Conv 

2,3 Prob 

2,3 Prob 

2,3 Prob 

Prob 

2,3 Prob 

yes 

yes 

yes 

yes 

yes 

yes 

Rep Sub 

Rep Sub 

Rep Sub 

Baseline report 
prepaJ'3[ion, 
Post data 
collection 

Rep Sub 

Rep Sub 

Bangladesh AS-BAN-03 PIACT/Bang, 1988-4l9 Visual Uteracy 
Study 

N/A N/A N/A N/A N/A N/A N/A 

Bangladesh 

Bangladesh 

Bangladesh 

Bangladesh 

Bangladesh 

Bangladesh 

Bangladesh 

India 

India 

India 

Indonesia 

Nepal 

Nepal 

Nepal 

Nepal 

Pakistan 

Pakistan 

Pakistan 

AS-BAN-04 

AS-BAN-OS 

AS-BAN-06 

AS-BAN-07 

AS-BAN-09 

AS-BAN-I0 

AS-INO-Ol 

AS-INO-02 

AS-INO-03 

ACPR 

AOFlLM 

PIACT/B 

MITRA 

MITRA 

URC 

URC 

SI 

SMITA 

ORG 

AS-INO-OI/02 1VRI 

AS-NEP-Ol 

AS-NEP-02 

AS-NEP-03 

AS-NEP-04 

AS-PAK-Ol 

AS-PAK-02 

AS-PAK-03 

FP/MCH 

COMMAT 

DORC 

NSC 

ORB 

R-LINTAS 

PlY 
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1989 

1990 

1990 

1990 

Communication 
Test Project Rapid 
Upazila Assessment 

FP and EPI Film 

Development of 
Field Worker 
Motivational Guide 

Trishal Upazila 
Baseline and 
Conununication 
Network 

1992-93 Trishal Upazila 
follow-Up Survey 

1992-93 National fP/MCH 
lEe Strategy 

1992-93 Study of Journalists 
Needs & Interests 

1991 

1991 

Booklets for Health 
Workers 

Film to Promote 
MOHfW Strategy 

1991-92 NationallEC 
Strategy 

N/A 

Film video 

Booklet, 
interpersonal 

Radio, cassette 
tapes 

NlA 

N/A 

N/A 

Booklets 

Film 

All media 

1992-93 Population & 3 lV dramas 
Environment Film 
-Equatorial Trilogy 

1984-86 Print Materials 
Development 

1984-86 film Spots for 
Cinema Halls 

1984-86 financial Mgm't, 
of Print Materials 

1990-91 IEC Support 
for fP Workers 

1990 FGO for Target 
Audiences 

Booklets 

Film 

N/A 

Print, flipcharts, 
pamphlets 

N/A 

1991 

1991 

Promotion for Aahat lV, posters 

Aabat Film Production lV 

N/A 

no 

no 

yes 

yes 

N/A 

N/A 

yes 

yes 

yes 

yes 

N/A 

N/A 

yes 

yes 

yes 

N/A 

yes 

yes 

yes 

yes 

N/A 

N/A 

yes 

yes 

N/A 

yes 

yes 

N/A 

yes 

N/A 

yes 

yes 

N/A 

N/A 

N/A 

5 

5 

N/A 

N/A 

N/A 

4 

4 

N/A 

N/A 

N/A 

2,3 

N/A 

N/A 

N/A 

NlA 

Prob 

Prob 

N/A 

N/A 

Cony 

Purpos 

NlA 

Cony 

Cony 

N/A 

N/A 

Purpos 

Prob 

N/A 

N/A 

no 

N/A 

no 

no 

N/A 

N/A 

no 

yes 

N/A 

no 

no 

N/A 

N/A 

no 

yes 

N/A 

N/A 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

N/A 

N/A 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

N/A 

Rep Sub 

Rep Sub 

Rep Sub 

-N/A 



REGION! 
COUNTRY 

Pakistan 

Pakistan 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Philippines 

Nepal 

Nepal 

P'dkistan 

PROJECT 
NUMBER 

AS-PAK-04 

As-PAK-05 

AS-PHI-Ol 

AS-PHI-02 

AS-PHI-03 

AS-PHI-04 

AS-PHI-05 

AS-PHI-06 

AS-PHI-07 

AS-PHI-08 

AS-PHI-09 

AS-PHI-I0 

AS-PHI-ll 

AS-PHI-12 

AS-PHI-13 

AS-PHI-14 

AS-PHI-15 

AS-PHI-16 

AS-PHI-IS 

AS-PHI-22 

AS-PHI-23 

AS-NEP-05 

AS-NEP-07 

N/A 

RESEARCH AND EVALUATION 

Table vm-2-continued 

RECIPIENT 

ORB 

AFfAB 

PCF 

PCF 

PCF 

FPOP 

AMEC 

PCF 

JFMH 

DOH/DH 

FPOP 

PCF 

Campaigns 

Consumer 
Pulse 

PERIOD DF PROJECT 
ACTIVITIES TITLE 

1991-92 Evaluation of Aabat 

1991-92 -Exit Polls of Clients 

1987-90 Male FP Motivator.; 
in Fanner 
Organizations 

1987~9 A Multimedia 
Campaign for 
for Young People 

1987-90 A FP Program for 
the Industrial 
Sector 

1988-89 Improve IEC 
Strategies to 
Incre'd.Se FP Use 

1988-89 AMEC Population 
Communication 
Project 

1990-91 Project Heartline 

1990-91 IEC for Postpartum 
Family Planning 
and Breastfeeding 
Program 

1990-91 Pangasinan 
Integr.lted IEC 
Project 

1990-91 Project in Iloilo 

1990-91 

1990-91 

1991 

Information Services 
for Decision Makers 
and the Media 

Enter-Educate 
Support Materials 

Values & Life.-tyles 
Research 

CDMMUNICAnON 
MEDIA 

TV 

TV, print, radio 

Imerpersonal, 
radio, booklets 

Songs, records, 
video, radio, lV, 
poster, telephone, 
interpersonal 

Posters, comics, 
brochures, slide
tape, displays, 
interpersonal 

Radio, leaflets, 
posters, TV, 
interpersonal 

Radio, drama 
groups, 
interpersonal 

TV Specials 

Video, leaflets, 
comics, 
interpersonal 

Posters, games 

Radio, stickers, 
posters, fliers 

Newspaper 

Calendar, poster, 
flipchart, flyer 

N/A 

Trends 1991 Focus Group N/ i 
Discussions for New 
Segmentation 

RAYA 1991 VSC IEC Materials Leaflets, guides, 
MEDIA monograph 

PNGOC 1990-91 NGOCC Support Monograph 

GR Creative 1991 Entertainment- N/A 
Educate Conference 

Consumer 1992 
Puse 

Focus Group 
Discussions for 
Service Providers 

N/A 

Campaigns 1993-94 National TV, Radio, print 

Consumer 
Pulse 

New Era 

VRG 

Communication 
Campaign 
Implementation 

1993-94 National TV, Radio, Print 
Communication 
campaign Evaluation 

1992-93 Radio Listener.;hip N/ A 
Project 

1993-94 Process Evaluation Radio 
of Village-Based 
Mobilization Project 

AFfABIIDRC -1993-94 Viewer Use of 
TV Drama 

TV 

SALES! 
FGD FOR PRETEST RESEARCH SAMPlING SERVICE EVAl 
DESIGN MESSAGES DESIGN METHOD STAlS PHASE 

N/A 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

no 

yes 

yes 

yes 

no 

no 

N/A 

yes 

N/A 

yes 

N/A 

yes 

yes 

N/A 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

N/A 

yes 

yes 

N/A 

N/A 

N/A 

yes 

N/A 

yes 

yes 

2, 3 

2,3 

2,3 

2,3 

2,3 

2,3 

2,5 

2,3 

1,2 

2 

5 

N/A 

N/A 

N/A 

N/A 

N/A 

Prob 

Prob 

Prob 

Prob/Sat 

Prob/Sat 

Prob 

Prob 

Prob 

N/A 

Prob 

Prob 

Purpos 

Purpos 

Prob 

Purpos 

Purpos 

Purpos 

N/A 

Purpos 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

no 

no 

no 

no 

no 

N/A 

no 

N/A 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

-Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

N/A 

Rep Sub 

N/A 

2, 3, 5 Prob/Purpos yes Baseline data 
collection, Po~'t 
survey design 

N/A 

Prob N/A 

N/A yes 

Purpos yes 

Report 
preparation 

Report 
preparation 

Design 
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RESEARCH AND EVALUATION 

Table VID.-2-continued 

SAllS! 
REGION/ 
COUNTRY 

PROJECT 
NUMBER 

PERIOO OF PROJECT COMMUNICATION 
MEDIA 

FGD FOR PRETEST RESEARCH SAMPLING SERVICE EVAl 
RECIPIENT ACTIVI1lES TITLE DESIGN MESSAGES DESIGN METHOD STATS PHASE 

Regional 

Bolivia 

Bolivia 

Bolivia 

Brazil 

Brazil 

Brazil 

Colombia 

Colombia 

Colombia 

COS(a Rica 

El Salvador 

EI Salvador 

Honduras 

Honduras 

Honduras 

Mexico 

Mexico 

Mexico 

Mexico 

Mexico 

Mexico 

LA-MEX-{)8 

LA-BOL-01 

LA-BOL-Q5 

N/A 

LA-BRA-Ol 

LA-BRA-02 

LA-BRA-03 

LA-COL-01 

LA-COL"()2 

LA-COL-Q3 

LA-COS-01 

LA-ELS-01 

FFI 

COF 

1987-&l Tee.hnical Assistance NI A 
toCREA 

1984-87 Family Health IEC Radio, posters 
pamphlets, 
cassettes, 
caJendars 

CIES 1991-92 Nationa1 Reproductive Flipchart, 
Health Program Print manual for 
Materials Production service providers, 

overview of 
methods pamphlet, 
wallchart, referral 
cards, flyers 

CDC/AIDS· 

ABEPF 

1992-93 

1985-87 

Teehnical Assistance NI A 

Basic IEC Materials 

ABEPF '1987-&l AIDS Manual for 
FP Workers 

PRO-PATER 1988-90 Mass Media 
Vasectomy 
Promotion 

'PROFAMILIA 1984-85 Generic Condom 
Promotion and 
Evaluation 

Pub. Toro 1987 Research Phase 
(FGD) of Comm.! 
Marketing Project 

PROFAMILIA 1989-90 Mass Media 
Promotion of 
Temporary Methods 
on the Atlantic Coa:,1: 

COF 

GAMMA 

1984-85 Educational Radio 
for Costa Rican 
Women 

1989-90 Evaluation of the 
Family Planning 
Mass Media 

Booklets, posters, 
brochures 

Orientation kit, 
slide set 

lV, radio, 
leaflets 

Radio, other 

N/A 

Point of Purchase 

Radio, booklets 

Radio, other 

N/A 

yes 

yes 

yes 

yes 

N/A 

yes 

yes 

yes 

yes 

yes 

N/A 

LA-ELS-02 CENCAP 1989-91 Motivator's Interpersonal, yes 
Training Program 

LA-HON-Q1 MOH 1984-87 Ministry of Health 
FP IEC Activities 

LA-HON"()2 

LA-HON..()3 

LA-MEX"()1 

LA-MEX"()2 

LA-MEX"()3 

LA-MEX-04 

LA-MEX-Q5 

LA-MEX-06 

IHSS 1984-87 IHHSFamily 
Planning IEC 
System 
Radio/Print 
Materials for Rural 

ASHONPLAFA 1984-&i 

FEMAP 

FFI 

AMIDEM 

FFI 

FFI 

IIC 

CBD Program 

198~ Print, Radio, 1V 
to Reinforce 
Promotoras 

1985-86 Comm. for Young 
People (T&J) 

1986-87 IEC Materials for 
Health Workers 

1986-87 Educ. Video (T&J) 

1986-87 Entertainment 

1987 

Video (T&J) 

Eva!. Res. Program 
of the CYPP 

flipchart, 
referral cards, 
reference charts, 
pamphlets, curriculum 

Radio, posters, yes 
comics 

Pamphlets 

Radio, pamphlets, 
posters, booklets 

Radio, lV, fliers, 
posters, booklets 

Songs. posters, 
radio,1V 

Booklets 

Video,1V 

Video,1V 

N/A 

yes 

yes 

yes 

yes 

no 

yes 

yes 

yes 
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N/A 

yes 

yes 

yes 

yes 

N/A 

yes 

yes 

yes 

yes 

yes 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

N/A 

2,3 

N/A 

2,5 

N/A 

N/A 

2,3 

2,3 

N/A 

2,3 

1,3 

N/A 

N/A 

N/A 

2,3 

2,4 

2 

N/A 

N/A 

N/A 

N/A 

Quota 

N/A 

Purpos 

N/A 

N/A 

Prob 

Quota 

N/A 

Prob 

Prob 

Prob 

N/A 

N/A 

N/A 

Prob 

Prob 

Prob 

N/A 

N/A 

N/A 

Prob 

N/A N/A 

yes Rep Sub 

NlA N/A 

no N/A 

yes Rep Sub 

N/A N/A 

yes Rep Prep 

no Rep Sub 

N/A N/A 

yes Rep Sub 

yes Rep Sub 

no Rep Sub 

yes N/A 

N/A Rep Sub 

N/A Rep Sub 

yes Rep Sub 

no Rep Sub 

no Rep Sub 

NlA Rep Sub 

N/A 'N/A 

N/A N/A 

no Rep Sub 



REGIOIII 
COUNTRY 

Mexico 

Mexico 

Mexico 

Mexico 

Peru 

Regional 

Bolivia 

Regional 

Mexico 

Mexico 

PROJECT 
. NUMIER RECIPIENT 

[A-MEX-{)7 FFI 

[A-MEX-ll FFI 

[A-MEX-12 

[A-MEX-14 

[A-PER-{)l 

LA-MEX-15 

[A-BOL-{)3 

[A-MEX-Q9 

[A-MEX-10 

N/A 

[A-MEX-13 

AMIDEM 

GAMMA 

MOH 

GAMMA 

CONAPO 

FFI 

IIC 

GAMMA 

MEXFAM 

MEXFAM 

Table Vill-2-continued 

PERIOO OF PROJECT 
AC1lVI1IES TmE 

1987-&l Comic Book DeveL 
Project 

1989 Comic Book 
Development 

198iHl9 Printing 500 copies 
of book on 
education of 
communication 

COMMUNICATION 
MEDIA 

Comic booklets 

Comic booklets 

IEC Manual 

FGDFOR 
DESIGN 

yes 

yes 

no 

1990-91 Research Assistance NI A 
toMEXFAM 

N/A 

198iHl9 FP Workers in an 
A[DS Prevention 
campaign 

1991-92 Marketing and 
Evaluation of 
]V Miniseries 

1990-91 Clinic Promotion 

1988-89 Communication for 
Young People II 

198s-s9 Evaluation 

1992-93 Monitor Mexico 

1990-91 Audience Research 
(Phase I) in Chiapas, Mexico 

1991-93 Multimedia 
(Phase II) preparation in 

Chiapas, Mexico, 
Impact Evaluation 

Newspapers, 
radio seminars 

1V, radio, 
promotional items 

yes 

yes 

Radio spot, pamphlet yes 

Songs, records, 
lV, radio 

N/A 

Radio, print 
materials. folk 
theater 

yes 

N/A 

yes 

yes 

Near Ea5t/New Independent States: Completed Evaluations 

Regional NE-EGY-ll CDC 1990-92 1V Social Drama 

Regional 

Regional 

Regional 

Egypt 

Egypt 

Egypt 

Egypt 

Egypt 

Egypt 

Egypt 

Egypt 

NE-EGY-12 Rada 
Research 

NE-]OR-{)2 MEMRC 

NE-MOR-{)6 LMS 

NE-EGY-{)l CDC 

NE-EGY-{)2 CDC 

NE-EGY-03 

NE-EGy-{)4 

NE-EGY-{)5 

NE-EGy-{)6 

NE-EGY-07 

CDC 

CSI 

SPAAC 

CDC 

SPAAC 

NE-EGY-08 CSI 

1990-91 Research on 
Family House 

1990-91 Research on 
Family House 

1990-91 Research on 
Family House 

1988 TOT Workshop 
in Face-to-Face 
Conununication 

1988-89 Time and Materials 
One 

1988-89 

1988-89 

1988-89 

1988-89 

Training Videos 

CS] Promotional 
campaign 

Technical Assistance 
to Egyptian Family 
Planning 
Organizations 

Time and Materials 
Two 

1988-89 Time and Materials 

1989 

Two 

Promotional 
campaign Two 

1V 

1V 

1V 

1V 

Interpersonal 

Technical 
Assistance 

Video 

Leaflet, flier, 
interpersonal, 
logo, billboards, 
TV, video 

N/A 

N/A 

N/A 

TV sJX>ts, fliers, 
pamphlets 

yes 

yes 

yes 

yes 

no 

N/A 

yes 

yes 

N/A 

N/A 

no 

yes 

RESEARCH AND EVALUATION 

SALESI 
PRETEST RESEARCH SAMPLING SERVICE EVAL 
MESSAGES DESIGN METHOD STAlS PHASE 

yes N/A N/A N/A N/A 

yes N/A N/A N/A N/A 

yes 

N/A 

yes 

yes 

yes 

no 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

no 

N/A 

yes 

yes 

N/A 

N/A 

yes 

yes 

N/A N/A N/A N/A 

N/A N/A N/A N/A 

2, 3, 5 QuotalProb yes Rep Sub 

2 

2 

N/A 

2,3 

2 

2 

2 

2 

2 

N/A 

2 

N/A 

N/A 

Prob 

Prob 

Prob 

Prob 

yes 

Prob 

Prob 

Purpos/ 
Prob 

Purposl 
Prob 

Purpos/ 
Prob 

Sat 

N/A 

Prob 

Prob 

N/A 

N/A 

Prob 

Prob 

yes 

yes 

no 

no 

N/A 

yes 

NlA 

no 

no 

no 

N/A 

.N/A 

yes 

yes 

N/A 

N/A 

yes 

yes 

Baseline report 
preparation, 
Post data 
analysis 

Data analysis 

Data analysis 

Data analysis 

Report 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

Rep Sub 

N/A 

Rep Sub 

Rep Sub 

N/A 

N/A 

Rep Sub 

Rep Sub 

JHU/PCS/PIP 1994 185 



RESEARCH AND EVALUATION 

Table Vill-2--continued 

REGIOIII PROJECT PERIOOOF 
COUNTRY NU .. ER REClPI£IIT ACTlVJnES 

Egypt NE-EGY-09 TEAM 1989-90 

Egypt NE-EGY-lO SPAAC 1990 

Egypt NE-EGY-14 NPC 1992-93 

Egypt NE-EGY-18 Al-Ahram 1992-93 

Egypt NE-WAFAHll SIS 1992-93 

Egypt NE-WAFAHll SIS 1992-93 

Egypt NE-WAFAI-01 SIS 1992-93 

Morocco NE-MOR-01 LMS 1989-91 

Morocco NE-MOR-04 MOPH 1990 

Morocco NE-MOR-05 Medias 1990 
Conseils 

Tunisia NE-11JN-01 NCTI 1990 

Turkey NE-11JR-04 TFHPF 1990-91 

Turkey NE-11JR-05 TFHPF 1991 

Yemen NE-YEM-01 MOl 1991 

Code for type of Design 

1. _t S~. Con'_ expooure and outcome 
Z_ ~pos-, Con'_ exposure and outcome 
3_ Intanlp1ed ~ design 

PRCI.IECT COMMIIlIICATlON 
TITLE MEDIA 

Technical Assistance N/A 
to Egyptian Family 
Planning 
Organizations 

Technical N/A 
As..c;istance to SIS 
and other agencies 

FP IEC Accelerated Interpersonal 
Governmental 
Project 

Minya Initiative Interpersonal 
Baseline 

Minya Impact Interpersonal, 
Evaluation print, radio, 

theater 

Nile Flows On TV 
Impact Evaluation 

EJMDA Impact Training, video, 
Evaluation TV spots 

IEC Program Training in all 
Development· media 

FP Training lV, radio, print 

Development of Logo for aU 
Logo for the FP media 
Training and 
Community Project 

"Advances in FP All media 
Health 
Communication" 
Workshop in French 

Pre-produC.1ion TV 
Activities for the 
Blue House campaign 

The Blue House TV, radio, 
campaign dnema posters 

Family Planning Pamphlets 
Booklet Project 

Code for Sampling Metboci 

4_ ElI:perimentai design with matched comparison group 
S. ElI:perimentai deSign with control group 

Prob-ProbabUlty 
Sat-Saturated 
Purpos - Purposive 
eon... - Convenience 

6_ Psycl>ographlao 
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FGD FOR 
DESIGN 

N/A 

N/A 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

yes 

N/A 

yes 

yes 

N/A 

SALW 
PRETEST RE&EARCH SAMPlING SERVICE 
MESIAGES DESIGN METHOD STATS 

N/A NlA N/A N/A 

N/A N/A N/A N/A 

yes prob yes 

yes 2 Prob yes 

yes 2 prob yes 

yes 2 prob no 

yes Prob yes 

yes Prob N/A 

yes I Prob yes 

yes N/A Purpos N/A 

N/A N/A N/A 

yes Purpos yes 

yes Purpos/ yes 
Prob 

N/A N/A N/A N/A 

Code for EY2Iuadon Phase 

Rep Sub - Report Submitted 
N/ A - Not appllcable 

EVAI. 
PHASE 

N/A 

N/A 

Rep Sub 

Rep Sub 

Report 
preparation 

Report 
preparation 

Report 
preparation 

Rep Sub 

Rep Sub 

N/A 

N/A 

Rep Sub 

Report 
preparation 

NlA 



Scientific 
Information and 
Dissemination 
Population Reports Goes to 
Cairo 

PCS/PIP publications in FY94 addressed 
themes and issues central to the Interna
tional Conference on Population and 
Development (ICPD) held in Cairo in Sep
tember 1994. Three Population Reports 
issues helped the journal's 150,000 read
ers follow and understand high-priority 
concerns at ICPD, while a publications 
guide for delegates offered important back
ground information directly to conference 
delegates. 

The first Population Reports issue, 
Opportunities for Women Through Repro
ductive Choice (Population Reports, Series 
M, Number 12) addressed the conference 
emphasis on women's concerns. By 
reviewing the multifaceted benefits that 
the ability to control their own reproduc
tion can have for women, the report 
emphasized the crucial role of contracep
tion in improving women's lives. The 
report also outlined how family planning 
programs can contribute by encouraging 
respect for women, providing a range of 
reproductive health care, and by design-



AND DISSEMINATION 

ing program activities to strengthen the 
skills that enable women to take new 
opportunities. 

The second report, Making Programs 
Work: Family Planning Lessons and Chal
lenges (Population Reports, Series], 
Number 40) reinforced the conference 
theme of strengthening and broadening 
family planning programs, particularly by 
making them more responsive to clients' 
needs. Published simultaneously in Balti
more and Cairo to coincide with the open
ing of ICPD, the report identified 10 key 
lessons about what makes programs suc
ceed and four challenges for the future, 
based on a consensus of opinion among 
respondents to a PCS/PIP survey and a 
review of family planning programs and 
research findings. The consensus of 
respondents called on family planning pro
grams in the future to satisfy the remain
ing unmet need for family planning, 
extend information services to the young 
and unmarried, offer broader reproduc
tive health services, and generate the 
resources needed to support and sustain 
high quality services. 

The Population Reports advocacy pack
age advanced the message "Family Plan
ning Helps Everyone," a message that tied 
together various conference themes: 
improving the status of women, children, 
men; and families, advancing national 
development, 'and preserving natural 
resources. The package consisted of a 
poster, slide-card, and lapel buttons that 
were displayed and distributed at PCS/PIP's 
two booths at the Cairo Conference. The 
poster was distributed to Population 
Reports readers along with Making Pro
grams Work: Family Planning Lessons and 

- Challenges (Population Reports, Series J, 
Number 40). 

PCS/PIP also published a Delegates' 
Guide to Recent Publications for USAID's 
Cooperating AgenCies Working Group on 
Materials Development and Media Activi
ties. PCS!PIP worked with the population 
Reference Bureau and the International 
Planned Parenthood Federation to com
pile the annotated bibliography with titles 
from 49 family planning and reproductive 
health organizations. PCS!PIP distributed 
the guide to UN delegations based in New 

York and to several thousand family plan
ning organizations and officials around the 
world. 

Publications 
DUring FY94 PCS/PIP published two 

Population Reports issues in English, the 
Population Reports advocacy package, a 
Population Reports issue in Spanish and 
Arabic, a wallchart in Spanish, two Popu
lation Reports issues in Russian, the ICPD 
Delegates' Guide To Recent Publications, 
two Occasional Papers, a Working Paper, 
and a special project report in Arabic and 
English. 

Population Reports-FY94 
The journal entered its 22nd year in 

FY94 with a circulation of about 153,000 
copies in over 160 countries. During the 
year PCS/PIP sent readers about 382,545 
copies of the journal, including current 
and back issues, in English, French, Span
ish, Portuguese, Arabic, and Russian. Dis
tribution staff responded to 11 requests 
per working day, distributing, on average, 
60 back issues for each request, or 656 
copies per working day. 

Opportunities for Women Through 
Reproductive Choice (Population Reports, 
Series M, Number 12) by Ann P. McCauley, 
Ph.D., Bryant Robey, M.A., Ann K. Blanc, 
Ph.D., and Judith S. Geller, M.A., M.S.W., 
reported that many women are unable to 
exercise their basic human right to family 
planning. Thus they are denied the poten
tial benefits of better health and more con-_ 
trol over their own lives that family 
planning can offer. The report suggested 
ways for policy makers and family plan
ning programs to help ensure that women 
in developing countries can make 
informed choices about family planning, 
marriage, sex, childbearing, and contra
ception. Family planning programs 
designed for women and with women's 
involvement could help their clients make 
the most of the benefits of controlling their 
own fertility, through opportunities for 
education and employment, for more time 
with children, and for greater contribu
tions to the well-being of family and com
munity. The report was released two 
weeks before the UN ICPD opened in 
Cairo, Egypt. 



Making Programs Work: Family Planning 
Lessons and Challenges (Population 
Reports, Series], Number 40) by Bryant 
Robey, M.A., Phyllis Tilson Piotrow, Ph.D., 
and Cynthia Salter, was released simulta
neously in Cairo and Baltimore to coin
cide with the ICPD. Population Reports 
reviewed expert opinion and polled family 
planning specialists worldwide to find the 
consensus on lessons family planning pro
grams have learned and the challenges 
they face. 

The report calls on family planning pro
grams to apply 10 lessons learned in the 
past three decades to meet the needs of 
the next decade: 
• Family Planning Demand-Family 

planning programs succeed because 
they respond to people's needs. 

• Contraceptive Access-The easier 
contraceptives and services are to obtain, 
the more likely people are to use them. 

• Choice of Contraceptive Methods-
. Offering a t:ange of methods provides 
more choices and attracts more clients. 

• Client-Centered Quality-The higher 
the quality of services, the more likely 
people are to use them. 

• Communication-Communication im
proves use of family planning by creating 
awareness, increasing knowledge, build
ing approval, and changing behavior. 

• Well-Trained Providers-Motivated, 
well-trained providers deliver family 
planning services better. 

• Program. Leadership and Strategic 
Management-In successful programs 
strong leadership and strategic man
agement define goals, artract resources, 
build support, overcome obstacles, and 
adapt to change. 

• Research and Evaluation-Family 
planning programs that analyze their 
perfonnance improve their perfonnance. 

• Political Commitment-Political com
mitment supports and strengthens family 
planning programs. 

• Financial Resources-Well-funded 
family planning programs accomplish 
more and accomplish it better. 
The four challenges identified were 

meeting unmet need, serving youth, adopt
ing a reproductive health care approach, 
and finding adequate funding. 

SCIENTIFIC INFORMATION AND DISSEMINATION 

Population Reports Advocacy Pack
age, created by the Population Reports 
design staff for the ICPD, featured the mes
sage "Family Planning Helps Everyone." 
The package included three materials: 
• Poster (in English) with six photographs 

and the messages: 
"Protects women from unwanted 

pregnancies. " 
"Saves children's lives." 
"Helps men care for their families." 
"Improves family well-being. " 
"Advances national development." 
"Preserves natural resources." 
The poster, which accompanied the 

Population Reports issue Making Pro
grams Work: Family Planning Lessons 
and Challenges (Population Reports, 
Series], Number 40), will be translated 
into French and Spanish. 

• Slider card (multilingual, in English, 
French, Spanish, and Arabic) with a 
world map showing cities with popula
tions over 25,000. The map slides back 
to reveal smaller versions of the six 
poster photos described above. The card 
measures approximately 8 1/2 x 12 
inches and cost only $.86 per copy to 
produce. It was a major success at 
Cairo-in great demand. 

• Lapel buttons showing one side of the 
globe, with the city of Cairo highlighted 
at its center, encircled by the words 
"Family Planning Helps Everyone" (in 
English, French, Spanish, and Arabic). 

Population Reports 
Translations FV94 
• Counseling Guide (Population Reports, 

Series], Number 36) and Lower-Dose 
Pills (Population Reports, Series A, 
Number 7) published in Russian. 

• The Environment and Population 
Growth: Decade for Action (Population 
Reports, Series M, Number 10) in Span
ish with wallchart and poster. 

• The Environment and Population 
Growth: Decade for Action (Population 
Reports, Series M, Number 10) in Arabic 
with wallchart. Released at the ICPD. 

• SIns-Diagnosis, Treatment, Follow-Up, 
the Population Reports wallchart accom
panying Controlling Sexually Transmitted 
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Diseases (Population Reports, Series L, 
Number 9) in Spanish. In addition, 
WHO's Regional Office for the Eastern 
Mediterranean in Alexandria, Egypt, is 
publishing an Arabic-language version 
of the wall chart. 
PCS/PIP is searching for support in 

Brazil to translate Population Reports into 
Portuguese and to reactivate the Popula
tion Reports Portuguese mailing list. 
PCS/PIP also began negotiations to pub
lish a Turkish edition of the publication. 

Population Reports Underway 
• Injectables Old and New (Population 

Reports, Series K, Number 5). As many as 
10 million women currently use 
injectable contraceptives. With US Food 
and Drug Administration (USFDA) 
approval of Depo-Provera and USAID 
beginning to offer supplies, use of 
injectables around the world could leap 
forward. Meanwhile, new injectables are 
being introduced and others are on the 
horizon. Program managers need to 
develop strategies for communication 
and service delivery. The controversial 
history of Depo-Provera underscores the 
need for research-based efforts, carefully 
planned in-country, to infonn the public, 
policy makers, opinion leaders, and the 
medical community. Policy makers also 
need to decide who will provide injecta
bles and where, be it in the clinic, in the 
pharmacy, or in clients' homes. The 
report will discuss recent medical devel
opments, the user's perspective, policy 
issues, communication strategies, and 
management issues. 

• Essentials of Contraceptive Technology, 
a pocket-sized handbook of contracep
tive technology, will offer family plan
ning providers uniform, scientifically
based, easily accessible information 
about each major family planning 
method. The book will incorporate the 
new eligibility criteria devised by a WHO 
expert group in Spring 1994 and will 
seek to avoid unnecessary, arbitrary, or 
outdated requirements that impede 
access to family planning and under
mine high quality care. Wide review of 
the handbook will be part of an effort to 
reach a consensus among the various 

family planning organizations about 
medical guidelines for each method. 
PCS/PIP is preparing the handbook in 
collaboration with Dr. Robert A. Hatcher 
of the Emory University School of Med
icine. PCS/PIP will design, print, and dis
tribute the book. 

• Maximizing Access and Quality with New 
Contraceptive Guidelines that Make Sense 
(Population Reports, Series], Number 
41). As part of the broad effort to max
imize access and quality in family plan
ning programs, updated contraceptive 
guidelines can play an important role. 
Guidelines for the provision and use of 
contraceptive methods direct the day
to-day operation of family planning ser
vices and influence the quality of services 
provided. Up-to-date, scientifically based 
guidelines maximize the quality of care 
while avoiding unnecessary, unscientific 
barriers to methods and to high quality 
care. As a companion piece to the con
traceptive guidelines handbook, Essen
tials of Contraceptive Technology, this 
issue of Population Reports begins by 
stating the principles behind efforts to 
maximize access and quality and then 
discusses the role that updated guide
lines can play in that effort. It concludes 
with a point-by-poinr exposition of the 
scientific rationale behind the guidelines 
presented in the handbook. 

• Reproductive Health: Meeting Changing 
Needs of Young People (population 
Reports, Series], Number 42). Adoles
cents constitute one-fifth of world pop
ulation, and their health and well-being 
are crucial to the world's future. Yet ado
lescence is a time of numerous risks, 
many of them related to sexual behav
ior. Reproductive health programs, seek
ing to help young people through this 
challenging period, find themselves 
addressing not one audience but many: 
as adolescents move from sexual inno
cence toward sexual activity, parenthood, 
and marriage, their needs continually 
change. Both the messages and the ser
vices offered must suit these differing 
needs. This issue of Population Reports 
will explore the tasks that programs face 
in addressing the important needs of this 
age group. 



• Postabortion Care and Counseling (pro
visional title) (Population Reports, Series 
L, Number 10). Unsafe abortion, with its 
serious, often fatal consequences, con
tinues to be a major reproductive health 
emergency. An estimated 100,000 to 

200,000 women die every year as.a con
sequence of poorly performed abortions. 
Many women receive postabortion med
ical treatment only when they are expe
riencing life-threatening infection, and 
many of them leave the hospital without 
receiving information and services to 
help them avoid risking their health and 
lives again through repeated unwanted 
pregnancies. 

Postabortion services should include: 
high quality treatment for incomplete or 
septic abortion and related complica-

. tions; high quality postabortion family 
planning counseling and family plan
ning services, offered with respect and 
empathy for the client; administrative 
links between organizations or units that 
provide family planning services to reach 
women with postabortion care; family 
planning communication and service 
programs, addressing the community at 
large, to avoid the need for abortion. 

The issue will discuss the extent of the 
problem, social and cultural issues, med
ical care, counseling and services, and 
reduction of mortality and morbidity. 
The report will be accompanied by a 
four-page counseling guide. 

• Meeting Unmet Need (Population 
Reports, Series J, Number 43). Millions of 
women report in surveys that they want 
to avoid pregnancy but are not using 
family planning. Researchers observe 
that, if programs could meet all of this 
"unmet need" for family planning, the 
resulting rise in contraceptive use would 
more than exceed the objectives of many 
national population plans. Moreover, 
meeting unmet need focuses directly on 
serving the expressed needs of the 
people by addressing their individual 
concerns. 

How can programs best respond to 
the large unmet need for family plan
ning? This issue of Population Reports 
examines the programmatic dimensions 
of unmet need, the factors that create 
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unmet need, the steps that programs can 
take to understand and address unmet 
need, and the changes in program strate
gies and services that may be required 
to respond effectively. 

JHU/PCS/PIP Publications
FV94 

JHU/PCS/PIP also published, publi
cized, and distributed two PCS/PIP pub
lications in the Occasional Paper Series, 
one in the Working Paper Series, and a 
special report in FY94. In general, the pub
lications are designed to provide readers 
with technical information and lessons 
learned from PCS/PIP projects and evalu
ation findings. 

Qualitative Research for Family Plan
ning Programs in Africa (Occasional Paper 
Series, Number 2) by Danielle L. Baron, 
Opia Mensah Kumah, Cheryl L. Letten
maier, Susan C. Krenn, Michelle E. Bashin, 
Miriam N. Jato, Cathleen A. Church, Young 
Mi Kim,Philippe F. Langlois, and Adri
enne J. Kols. The 60-page report shows 
how seven African projects, with assis
tance from PCS/PIP, used focus groups 
and in-depth interviews to design new 
family planning communication cam
paigns, to evaluate ongoing programs, and 
to explore suspected problem areas. Infor
mation in the report can be useful both in 
illustrating the value of focus-group 
research and in providing useful infor
mation for other projects and researchers. 

The report presents case studies and 
findings from Burkina Faso, Cameroon, 
Cote d'Ivoire, The Gambia, Ghana, Kenya, 
and Nigeria. A "Lessons Learned" chapter 
offers useful tips for conducting focus
group discussions and in-depth interviews, 
based on field experience in Africa. The 
chapter discusses when to use focus 
groups and when to conduct in-depth 
interviews, how many focus-group ses
sions to hold, the composition of groups, 
selection of participants and moderators, 
and analysis of findings. 

Promoting Sexual Responsibility in the 
Philippines through Music: An Enter-Edu
cate Approach (Occasional Paper Series, 
Number 3) by Jose G.Rimon II, Katherine 
A. Treiman, D. Lawrence Kincaid, Aurora 
Silayan-Go, Ma. Socorro Camacho-Reyes, 
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Rowena M. Abejuela, and Patrick L. Cole
man. A mass media campaign starring 
singer Lea Salonga, later of "Miss Saigon" 
fame, influenced thousands of teenagers in 
the Philippines to talk about and seek fur
ther information on sexual responsibility. 
The combination of popular singers, com
mercial-quality music videos, and profes
sional promotion, backed by a telephone 
hot line information and referral service, 
was the main reason for the success of 
this. "enter-educate" project, according to 
the report. In addition, a well-targeted mar
keting campaign drew over $1 million dol
lars of financial support, donated air time, 
,and services from Pepsi Cola, other cor
porate sponsors, and the broadcast media. 

The report describes step-by-step how 
to carry out an enter-educate project, 
including how to use focus groups, how 
to select the artists and songs, and how 
to select a production company to develop 
and produce music videos. In addition, it 
outlines how to release the songs in 
sequence, through live concerts, television, 
and radio, and how to promote them 
through the mass media, dance contests 
on TV, and school tours. 

Halfway through the project, 92% of 
young people surveyed in Metro Manilla 
recalled the song "I Still Believe" and 90% 
liked it. Even more important, 51% said 
the songs had influenced them to discuss 
boy-girl relationships and sexual respon
sibility with friends or parents and to seek 
further information. 

Bangladesh Journalists: Reporting on 
PojJulation and Family Planning (Work
ing Paper Series, Number 1) by Barkat-e
Khuda, Abul Barkat, Bryant Robey, M.A. 
Mannan, Javed Helali, Akhter Sultana, and 
S.A. Salam. The authors describe print, 
radio, and television journalists' perfor
mance, needs, and interests in Bangladesh. 
The findings are based on media content 
analysis, in-depth interviews with selected 
journalists and family planning informa
tion officers, and focus-group discussions. 
As Dr. Barkat and his colleagues note, "an 
informed, interested, and supportive media 
can be a powerful ally, while a poorly 
informed, indifferent, or hostile media can 
be an obstacle." 

The study found that, while Bangladesh 
journalists recognize the importance of 
family planning, they do not have enough 
knowledge about population and family 
planning policies, programs, accomplish
ments, and obstacles to effectively and 
objectively report the story. While most 
journalists in Bangladesh are favorably dis
posed toward family planning, they do 
not view the topic as newsworthy. Often 
they have difficulty finding relevant and 
recent information. One way to overcome 
this lack of knowledge, according to the 
report, is to create ongoing mechanisms for 
better communication between family 
planning organizations and journalists. 
Before activities to improve relations with 
journalists can be planned, however, a 
study of their needs and interests con
cerning family planning should be under
taken. 

Delegates' Guide to Recent Publications 
for the International Conference on Pop
ulation and Development, compiled by 
PCS/PIP in cooperation with the Popula
tion Reference Bureau, International 
Planned Parenthood Federation, and the 
USAID Cooperating Agencies Working 
Group on Materials Development and 
Media Activities. The 75-page guide pro
vided official delegates and nongovern
ment representatives with an efficient way 
to learn of and order publications from 
population, family planning, and other 
organizations. The guide listed 130 titles 
from 49 organizations and included short 
descriptions and ordering information for 
each entry. 

JHU/PCS/PIP Publications 
Underway 

Family Planning Communication: State 
of the Art. This book reflects more than a 
decade's experience of the PCS/PIP staff in 
providing technical guidance and finan
cial support for information, education, 
and communication projects in developing 
countries. Presented in terms of both field 
application and theory, some 100 lessons 
address issues of using IEC to promote 
contraception, child spacing, reproductive 
health, and sexual responsibility. 



Accomplishments achieved with diverse 
techniques, ranging from mass media enter
educate to print materials to interpersonal 
communication, are documented. The sys
tematic "P Process," fonnulated by PCS/PIP 
as a process for designing and implement
ing field projects, provides a structure for the 
book. A concluding chapter raises ques
tions and challenges now confronting fam
ily planning communication. 

Journalists Initiative 
Bryant Robey, Senior Writer and Coor

dinator of the PCS/PIP journalists Initia
tive, led a workshop on "Effective News 
Media Relations" at the Bangladesh Acad
emy for Rural Development (BARD) in 
Comilla. Twenty-four professionals from 
family planning and related organizations 
in Bangladesh attended. Mr. Robey, 
Mohammad Shahjahan, Senior Program 
Officer, and Jill Sherman, Michigan Fellow 
in the PCS/PIP Dhaka Office, shared 
responsibility for planning and carrying 
out the workshop. 

The news media relations workshop ran 
concurrently with a journalists workshop 
conducted by the Press Institute of Bangla
desh (PIB) with technical assistance from 
Family Health International (PHI). The two 
workshops held several joint sessions. 

The news media relations workshop 
accomplished its objectives to: 
• Build awareness and understanding of 

the importance and role of news media 
relations in family planning programs; 

• Develop the skills of participants in 
working with journalists; 

• Establish personal contacts between 
family planning professionals and jour
nalists; and 

• Create mechanisms for continued media 
relations activities, both among the par
ticipants themselves and between the 
participants and the journalists. 
As a result of the Bangladesh activity, 

PCS/PIP is now developing a news media 
relations curriculum, identifying support
ing materials, and designing instructional 
techniques that can be applied in devel
oping country family planning programs 
seeking to improve news media relations. 
The positive experience of the Bangladesh 
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news media relations workshop suggests 
that the approach can be applied else
where as well, given the local interest, ini
tiative, and support needed to tailor 
general principles and techniques to spe
cific country problems and needs. 

Subcontracts 
INTERNATIONAL FAMIL Y PLANNING 
PERSPECTIVES 

Under subcontract to PCS/PIP, the Alan 
Guttmacher Institute published four issues 
of International Family Planning Per
spectives. Lead articles in the four issues 
were: 
• "The two-child family in India: Is it real

istic?" by S. Irudaya Rajan, U.S. Mishra, 
and Mala Ramanathan. 

• "Estimated levels of induced abortion in 
six Latin American countries," by 
Susheela Singh and Deidre Wulf. 

• "How attitudes toward family planning 
and discussion between wives and hus
bands affect contraceptive use in 
Ghana," by Sarah Salway. 

• "The path to below replacement level 
fertility in Thailand," by C. Hirschman, 
JooEan Tan, Appichat Chamratrithirong, 
and P. Guest. 

Population Reports Production 
Population Reports is produced and dis

tributed with the help of several subcon
tractors. 

Typesetting. PCS/PIP used several area 
typesetters for foreign language issues 
during FY94. In FY93, Mid-Atlantic Photo, 
PCS/PIP's long-standing typesetter, closed 
down. 

Printing. In FY94, PCS/PIP continued 
its contract with the John D. Lucas Print
ing Company to print English, French, and 
other editions of Population Reports. 

Storage. Deliverex, a nationwide off
site file management services company 
based in San Jose, California, stored back 
issues of Population Reports at its Balti
more-area facility. 

Mail handling. Arundel Mailing of Bal
timore continued to handle envelope stuff
ing, labeling, and delivery of Population 
Reports to the US Post Office. 
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Printing in India. PCS/PIP continued 
its subcontract with Jain Communication 
and Electronics (PVf.) Ltd. (JCEPL) to print 
and distribute Population Reports in Eng
lish to 15,000 readers in India. During 
FY94,JCEPL printed and distributed 20,000 
copies of Controlling Sexually Transmit
ted Diseases (Population Reports, Series L, 
Number 9). JCEPL sent 5,000 copies of the 
issue to the Indian Medical Association to 
train doctors in Uttar Pradesh. 

Population Reports in the Press 
The Reproductive Revolution: New 

Survey Findings (Population Reports, Series 
M, Number 11) continued to make news 
around the world during FY94. Bryant 
Robey, author of the Population Reports 
issue, wrote an article with co-authors 
Shea Rutstein and Leo Morris that was 
published in Scientific American in 
December 1993. Outlook on Agriculture 
published an article by Robey entitled "The 
birth rate. decline in developing countries" 
in December 1993. 

Robey also gave an interview to William 
K. Stevens of the New York Times about 
the Population Reports issue. A subsequent 
front-page article with the headline "Poor 
lands' success in CUtting birth rate upsets 
old theories" was published in the Janu
ary 2, 1994, issue. The NIT article also 
appeared in the Manchester Guardian on 
the same day. The NIT article was fol
lowed by a NIT Op Ed article on January 
11 entitled "A smaller, better world," which 
gave the example of Bangladesh and said 
that the conventional wisdom that lower 
birth rates come only after living standards 
have risen "is now passe." 

The Scientific American article was also 
cited in the following newspapers and 
magazines: 

• The Baltimore Sun, January 4, 1944, Op 
Ed: "The Fruits of Birth ControL" 

• The Baltimore Sun, January 28, 1994, 
Feature: "Seeds of Doubt." 

• The Baltimore Sun and New York Post, 
March 18, 1994, "A Dramatic Drop in 
Human Fertility," and "Population Explo
sion? Mostly, It's a U.N. Myth" by Ben 
Wattenberg (syndicated). 

• The Economist, May 28, 1994, "Popula
tion Misconceptions." (The Economist 
printed a rebuttal letter from Robey, Rut
stein, and Morris in a subsequent issue.) 

• The Washington Post, August 26, 1994, 
"For Family Planners, Africa Is Fertile 
Ground-and Yielding Successes." 

• Bob Edwards interview of Bryant Robey 
on National Public Radio, January 13, 
1994. 

The Population Reports issue Oppor
tunities for Women Through Reproductive 
Choice (Series M, Number 12) was men
tioned in: 
• The Bangladesh Obseroer, August 23, 

1994. "Women Can Make Informed 
Choices About FP, Marriage." 

• The Morning Sun, Bangladesh, August 
23, 1994. "Cairo Conference to Consider 
Issues Beyond Family Planning." 

• The Standard,Kenya, September 8, 
1994. "Allow Women Freedom To Take 
Care of Their Fertility." 

PCS/PIP's comprehensive media rela
tions efforts at the International Confer
ence on Population and Development in 
Cairo, Egypt, resulted in the following: 
• A Washington Post article: "Media 

Become Message in Fight to Curb 
Births." (Interview with Dr. Piotrow.) 

• The Earth Times: "Film festival opening 
Tuesday." (Interview with Dr. Piotrow.) 

• The Baltimore Sun: "Egypt Waging War 
on Overpopulation." (Interview with Dr. 
Piotrow and Jose G. Rimon.) 

• Christian Science Monitor: "Consensus 
Emerges On Need To Slow Population 
Growth." (Interview with Dr. Piotrow.) 

• Earth Times: "Contraceptives, Vital Key 
to Family Planning, are Multi-Billion 
Dollar Business." 

• CPD Watch: "Video Bonanza." (Inter
view with Jose G. Rimon and Edson 
Whitney about the Film Festival.) 

• Chicago Tribune: "Village Reaching 
Modern Times." 

• The Egyptian Gazette: "Human Behav
iour Film in ICPD." 

• ICPD Watch: "Videos for Change." 
• A special issue of Integration. 

The following organizations also inter
viewed PCS/PIP staff at the conference: 
The Associated Press, Radio Cairo, Egypt 



Television-three channels, Cox Newspa
pers, Italian Press, Worldnet TV, National 
Public Radio, Finnish Radio, TV Globo, 
Financial Times, Philadelphia Inquirer, 
and Radio Canada. 

Population Reports Awards 
Controlling Sexually Transmitted Dis

eases (Population Reports, Series L, 
Number 9) won a major prize from the 
American Medical Writers Association 
(AMWA). The Eric W. Martin Memorial 
Award, which is given each year for the 
best publication by an AMWA member 
dealing with an important issue for the 
pharmaceutical industry, awarded the prize 
to Robert E. Lande, who wrote the Popu
lation Reports issue. 

A two-sided diagnostic wallchart accom
panies the report, giving health care 
providers step-by-step guidance in diag
nosing and treating patients with sexually 
transmitted diseases. The wallchart, which 
was designed in collaboration with the 
World Health Organization, was prepared 
by Laurie Liskin, Sc.M., and designed by 
Linda Sadler and Carolyn Jones. 

New Division Consolidates 
Editorial Functions 

JHU/PCS/PIP launched the Division of 
Scientific Information and Dissemination in 
FY94. The new division is responsible for 
publishing, distributing, and promoting 
Population Reports, PCS/PIP Occasional 
Paper Series, Working Paper Series, books, 
and other miscellaneous reports. The Divi
sion also provides PCS/PIP with technical 
review of publications and other materials 
on contraceptive technology and family 
planning service provision. In addition; 
the Division provides editorial guidance 
and advice for PCS/PIP-authored submis
sions to professional and scholarly jour
nals. 

The Division, headed by Associate 
Director Ward Rinehart, is responsible for 
maintaining PCS/PIP's standards of edito
rial quality, design, and dissemination in 
scientific publications. It maintains a data
base of journalists, journal editors, and 
family planning policy makers around the 
world, to which it sends press releases, 
advance copies of Population Reports 
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issues, and Occasional and Working Paper 
series documents. The Division includes 
a desktop publishing design unit. 

The following staff changes occurred 
in FY94: 
• Ward Rinehart, Editor of Population 

Reports and Deputy Director, Popula
tion Information Program, was 
appointed Associate Director for Scien
tific Information and Dissemination of 
the Center for Communication Programs. 

• Johanna Zacharias joined PCS/PIP as 
Executive Editor responsible for PCS/PIP 
publications other than Population 
Reports. Ms. Zacharias has extensive 
experience as an editor and publications 
manager. She has worked for Time Inc., 
the Congressional Budget Office, and 
the public radio station of the Johns 
Hopkins University. 

• Stephen M. Goldstein, Managing Editor 
of Population Reports, became respon
sible for news media relations for 
PCS/PIP publications and project activ
ities and for dissemination of PCS/PIP 
publications apart from Population 
Reports. 

• Nicolene Hengen joined PCS/PIP as a 
researcher/writer for Population Reports. 
Ms. Hengen was editorial director at the 
nonprofit Marketing Science Institute in 
Cambridge, MA. She has an M.S.P.H. 
from Tulane University. 

• Cynthia Salter joined PCS/PIP as a 
researcher/writer for Population Reports. 
Ms. Salter is a former journalist and free
lance writer. She has an M.P.H. from the 
Johns Hopkins School of Public Health. 

Population Reports Sales and 
Reprints 

Multiple copies of Population Reports 
are sold to organizations in developed 
countries. During FY94, PCS/PIP received 
a total of $4,557.75 through such sales. 
The most popular issue was Controlling 
Sexually Transmitted Diseases (Series L, 
Number 9), with the Counseling Guide 
(Series J, Number 36) a dose second. 

A continuing demand for Population 
Reports back issues and their accompany
ing counseling sheets and posters (see 
"Distribution," below) resulted in these 
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reprints totaling more than 20,000 copies 
in FY94: 
• "Wallchart: STDs-Diagnosis, Treat

ment, Follow-Up," 15,250 copies in 
English. 

• "Quick Guide to Vasectomy Counsel
ing," 6,200 copies in English. 

Distribution of pes/PIP 
Publications 

Qualitative Research for Family Plan
ning Programs in Africa (Occasional 
Paper, Number 2),4,084 copies 

Promoting Sexual Responsihility in the 
Philippines Through Music: An Enter-Edu
{:ate Approach (Occasional Paper, Number 
3), 4,076 copies 

Bangladesh Journalists: Reporting on 
Population and Family Planning (Work
ing Paper Series, Number 1), 1,500 copies 

Madmuun & Murih (Effective & Com
fortable): A summary of findings from 
family planning research in Egypt, 1988-
1993, a PCS/PIP Project Report (English 
and Arabic), 500 copies to Cairo/ for the 
ICPD 

Delegates' Guide To Recent Publications 
for the International Conference on Pop
ulation and Development, 6,840 copies 
and an additional 3,000 for ICPD in Cairo, 
Egypt 

Distribution of Population Reports takes 
place primarily by direct second-class mail
ing to individuals' addresses on an interna-

tional mailing list. In addition, PCS/PIP 
responds to specific requests received by 
mail, by telephone, or in person, and staff 
and USAID personnel distribute copies at 
meetings, conferences, and training ses
sions. As of October 1, 1993, there were 
101,191 addresses on the mailing list; by 
September 30, 1994, there were 104,597. 
A total of 138,977 copies were mailed to 
these addresses. Each month during FY94, 
approximately 7,765 names were added 
and approximately 3,060 deletions and/or 
address changes were made. 

One measure of the value and effec
tiveness of Population Reports is the 
number of requests for extra copies. In 
this 12-month period a total of 170,487 
copies were requested,. either in bulk or 
individually, in addition to those regularly 
mailed. An average of 237 letters or forms 
are received each month asking for Pop
ulation Reports. A total of 14,241 copies 
were provided directly to USAID and State 
Department personnel and 10,201 to orga
nizations in the US working directly with 
USAID. 

PCS/PIP sent over 1,000 letters to Fran
cophone Africa asking for additional names 
of potential Population Reports recipients 
to expand the mailing list, under Operat
ing Year Budget (OYB) funds from the 
USAID Africa Bureau. Responses are being 
tabulated and names will be added to the 
list. • 



USAID, BOLIVIA 
We view the wallchart ["STDs-Diag
nosis, Treatment, Follow-Up"] as an 
invaluable teaching tool, thus are 
hopeful of using the chart to begin 
our new training activity. 
-Bill Boyd, Proyecto Contra SIDA, La Paz 

GHANA 
I wish to take this opportunity to 
express my heartfelt thanks to you for 
exposing me to the wonderful work 
that the [PCS/PIP] staff are doing while 
on a visit to your outfit with other par
ticipants of the 1994 'Advances In 
Family Health Communications' work
shop. As a matter of fact I was highly 
impressed with work on the Popula
tion Reports, POPUNE, and that of the 
MlMC, etc. 
-S.T. Danquah, Chief Volunteer, Volunteers in 
Health Infonnation and Communication Activi
ties, Cape Coast 

INDONESIA 
.. . request ten subscriptions of Popu
lation Reports, for my staff in the 
Bureau for Contraceptive Services of 
the Indonesian Family Planning Coor
dination Board (BKKBN). We have 
found that ... copies of this publica
tion ... are very useful to our work. 
-Dr. Ratna Tjaja, Chief, Bureau of Contracep
tive Services (BKKBN), Jakarta 
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EGYPT 
... express my great admiration on the 
sexually transmitted diseases wallchart, 
which I think is of great help to all 
physicians working in Ob/Gyn clinics 
and family planning clinics. 
-Ayman Abdel-Mohsen, Medical Director, The 
Egyptian Family Planning Association, Cairo 

ZAMBIA 
I have found your poster to be very 
helpful and I'd like you to help me 
with some more posters for my clinics. 
-Vainess Mfungwe, Broadway Clinic, Ndola 

PHILIPPINES 
Congratulations for winning the pres
tigious Eric W. Martin Memorial Award 
from the American Medical Writers 
Association for your publication Pop
ulation Reports on its issue on Con
trolling Sexually Transmitted 
Diseases! We find the publication 
important in our family planning ser
vices . 
-Eliezer P. Collado, Chief, Program Operations 
Group, Family Planning Organization of The 
Philippines, Manila 

What Readers Say About 
Population Reports in 
Translation 

BOLIVIA 
We are pleased to have received the 
material in reference to laws affecting 
family planning, women and children, 
migration, and other topics. We con
gratulate you for publishing these 
important educational tools and for 
making them available to institutions 
like ours who work in this particular 
field. 
-Bertha Pooley, PROCOS!, Coordination Pro
gram for Child Survival, La Paz . 

ARGENTINA 
Thank you for the Population Reports 
you sent us. The information obtained 
from these reports is extremely valu
able for our dissemination of infor
mation activities. The concepts are 
clear and we have no difficulty adapt
ing them for the various women 
groups we work with. 
-Eva]. Calderon, Assistant Secretary for the 
publication La Mujer Asi Mira, Buenos Aires 

PERU 
We would like to be added to the 
mailing list of population Reports, 
Spanish edition. Please send us 14 
copies of every issue. These will be 
distributed among our 14 health cen
ters and at the hospital where med
ical personnel is in charge of family 
planning activities. 
-Dr. Gloria Monroy, Coordinator, Family Plan
ning Program, Tacna 

DOMINICAN REPUBLIC 
I would like to request a large number 
of copies of Population Reports, Series 
D, Number 5, "Quick Guide to Vasec
tomy Counseling." These copies will 
be distributed among men participat
ing in the educational program spon
sored by PROFAMILIA of the 
Dominican Republic. 
-Lie. Pedro Berroa M., Advisor, PROFAMIUA 
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Table IX-I 
International Mailing List 

The mailing list as of July 22, 1994, consisted of 119,597 addresses 
of people requesting a total of 167.861 copies of Population Reports. 

NUMBER OF ADDRESSES NO. OF COPIES 

Arabic 3.860 5.436 

English 73.020 %.553 

French 7.559 12,868 

Portuguese 11.626 13.884 

Spanish ~ 32.ilQ 

TOTAL 119,597 167.861 

Table IX-2 
Percentage Distribution ofPopulation Reports in tbe World 

Developing-country addresses comprise 87.3 percent of the total. 

NUMBER OF PERCENT OF 
ADDRESSES 

Developing countries 104.377 

Africa (S.outh of Sahara) 22.677 

Latin America 38.053 

Asia 33.351 

West Asia and North Africa 10.2% 

Developed countries 15,220 

United States 11.803 

Other developed countries 3.417 

TableIX-3 
Requests for Population Reports 

Requests in quantities of 500 or more were received 
from the following developing countries: 

COUNTRY NUMBER OF COPIES 

Brazil 2,001 

Dominican Republic 525 

Egypt 4.980 

Ghana 3.000 

India 7,260 

Mali 1.472 

Mexico 1.200 

Nigeria 12.500 

Philippines 800 

San Tome Principe ...u3Q 

TOTAL 34.%8 

TOTAL 

87.3 

19.0 

31.8 

27.9 

8.6 

12.7 

9.9 

2.8 



1994 
BARKAT-E-KHUDA, BARKAT, A., 
ROBEY, B., MANNAN, M.A., HELAIl, 
J., SULTANA, A., and SALAM, S.A. 
Bangladesh journalists reporting on 
population and family planning: 
Study results. Baltimore, Center for 
Communication Programs, Johns 
Hopkins School of Public Health, 
September 1994. (CCP Working. 
Paper No. 1) 35 p. 

BARON, D., KUMAH, O.M., LET
TENMAIER, C.L., KRENN, S.C., 
BASHIN, M.E., JATO, M., CHURCH, 
c.A., KIM, Y.M., LANGWIS, P.F., and 
KOLS, A. Qualitative research for fam
ily planning programs in Africa. Bal
timore,Johns Hopkins School ofJ>ub. 
lic Health, Center for Communication 
Programs, 1993. (Occasional Paper 
No.2) 62 p. 

COMPTON, A.W., ed. POPUNE on 
disc. 2(1). January 1994. 

COMPTON, A.W., ed. POpuNE on 
disc. 2(2). April 1994. 

COMPTON, AW., ed. POPUNE on 
disc. 2(3). August 1994. 
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TableIX-4 
Summary of jHU/PCS/PIP PU~lications 

COOPERATING AGENCIES WORK
ING GROUP. Delegates' guide to re
cent publications. Baltimore, Johns 
Hopkins School of Public Health, 
Center for Communication Programs, 
June 1994. 75 p. 

JABRE, B., MORGAN, W., KAIDBEY, 
M., STOREY, G.D.,JAROUDI, L, and 
WAFAI, M. Madmuun & Murih. Bal
timore, Johns Hopkins School of J>ub. 
lic Health, Population Communica
tion Services, June 1994. 17 p. 

MCCAULEY, A.P., ROBEY, B., 
BLANC, AK., and GEllER, ].S. Op
portunities for women through re
productive choice. Population Re
ports, Series M, Number 12. 
Baltimore, Johns Hopkins School of 
Public Health, Population Informa
tion Program, June 1994. 44 p. 

RIGBY, H.M. and IEIBTAG, SA., eds. 
PCS packet binder. [SPA, FRE) Balti
more, Johns Hopkins School of Pub
lic Health, Center for Communica
tion Programs, 1994. (Contains 
Packets 5, 7-12, 14-16) 

RIGBY, H.M. and IEIBTAG, SA., eds. 
Promoting professional proViders: 

The PRO Approach. [SPA, FRE] Bal
timore, Johns Hopkins School of Pub
lic Health, Center for Communica
tion Programs, 1994. (PCS Packet 7) 

RIGBY, H.M. and IEIBTAG, SA., eds. 
Reaching young people. [SPA, FRE) 

Baltimore, Johns Hopkins School of 
Public Health, Center for Communi
cation Programs, 1994. (pes Packet 5) 

RlMON, ].G. 2nd, TREIMAN, K.A., 
KINCAID, D.L, SILAYAN-GO, A, CA
MACHO-REYES, MA., ABE]UELA, R, 
and COLEMAN, P.L. Promoting sex
ual responsibility in the Philippines 
through music: An enter.roucate ap
proach. Baltimore, Johns Hopkins 
School of Public Health, Center for 
Communication Programs, October 
1994. (Occasional Paper No.3) 56 p. 

ROBEY, B., PIOTROW, P.T., and 
SALTER, C. Family planning lessons 
and challenges: Making programs 
work. Population Reports, Series J, 
Number 40. Baltimore, Johns Hop
kins School of Public Health, Popu
lation Information Program, August 
1994.28 p. 

1993 
CENTER FOR COMMUNICATION 
PROGRAMS and INTERNATIONAL 
PLANNED PARENTHOOD FEDER
ATION. Planning your family. 
[Upangaji wajami yako.][SWA, ENG) 
July 1993. [Flipchart) 

COMPTON, A.W., ed. POPUNE on 
disc. 1(2). April 1993. 

COMPTON, A.W., ed. POPUNE on 
disc. 1(3). July 1993. 

COMPTON, A.W., ed. POPUNE on 
disc. 1(4). September 1993. 

LANDE, R. Controlling sexually 
transmitted diseases. Population 
Reports, Series L, Number 9. Balti
more, Johns Hopkins School of 
Public Health, Population Informa
tion Program, June i993. 32 p. 

POPUNE. CD-ROM user's manual. 
Baltimore, Population Information 
Program, June 1993. 
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TableIX-5 
Articles by ]HU/PCSIP/P Staff Published in or Submitted to Outside Journals 

1994 
GOLDSTEIN, S.M. Songs point the 
way to sexual responsibility in the 
Philippines. PSAY Network 2(3): 1-
2. September 1994. 

HINDIN, M.J., KINCAID, D.L., 
KUMAH, O.M., MORGAN, W.B., 
KIM, Y.M., and OFORI,].K. Gender 
differences in media exposure and 
action during a family planning cam
paign in Ghana. Health Communi
cation 6(2): 117-135. April-May 1994. 

JATO, M., VAN DER STRATEN, A., 
KUMAH, O.M., and TSITSOL, L. 
Using focus-group discussions to 
explore the role of women's groups 
(tontines) in family planning infor
mation dissemination in Yaounde. 
Health Transition Review 4(1): 90-
95. April 1994. 
KANE, T.T., GUEYE, M., BARON, 
D., MARGOUS, S.P., and SIMPARA, 
E. Use of modem and traditional 
media IEC interventions to improve 
contraceptive knowledge, attitudes, 
and practices in Bamako, Mali. [Sub
mitted to Studies in Family Planning] 
KINCAID, D.L., PAYNE-MERRITT, 
A., NICKERSON, L., DECASTRO
BUFFINGTON, S., DECASTRO, 
M.P.P., and DECASTRO, B.M. The 
mass media vasectomy promotion 
campaign in Brazil: Impact on clinic 
inquiries, attendance, and perfor
mance. 25 p. [Submitted to Interna
tional Family Planning Perspectives) 

KIRAGU, K., KRENN, S.C., 
CHURCH, C.A., AJIBOYE, J.K.T., 
GEORGE, I., and WEHMANN, P. 
Gender differentials in AIDS aware
ness in Nigeria: Results of a nation
wide survey. 28 p. [Submitted to 
AIDS Education & Prevention) 

KIRAGU, K. and FORTNEY, J. 
Obstetric morbidity and mortality 
(book chapter). In Her Jjfetime: A 
Report on Female Morbidity and 
Mortality in sub-Saharan Africa. 
[Under review, National Academy 
of Sciences, Washington, DC) 

KIRAGU, K. and ZABIN, L. The 
social context of contraceptive use 
among Kenyan adolescents. 34 p. 
[Accepted by International Family 
Planning Perspectives) 
KUMAH, O.M., LANGLOIS, P.F., 
LETTENMAIER, C.L., RUDY, S.K., 
CHIKARA, F., and KOTEI, M.A. 
Changing the attitudes and behav
ior of African men towards contra
ception: Myths, facts, obstacles and 
opportunities. Commonwealth Ass0-
ciation for Education in Journalism 
and Communication Journal. (Spe
cial issue on "Mass media and pop-
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ulation: Putting population at the 
centre of the development debate.") 
August 1994. 22 p. 
KUMAH, O.M., ODALLO, D., 
SHEFNER, C., MWANZIA, N., 
KARUERU, ]., GACHANJA, F., and 
MUTURI, N. Patterns and impact of 
adolescent sexual behavior in 
Kenya: An IEC response. 1994. 25 p. 
[Note: Submitted to Hugues Kone 
for inclusion in a chapter in a book 
being published by CERCOM in 
French) 
LANDE, RE. Health care providers 
can prevent and treat PID. Indian 

• Medical Tribune 2(1): 11. January 
15, 1994. 
LANDE, RE. Managing SIDs. Indian 
Medical Tribune. 1994. Indian Med
ical Tribune 2(3): 15. February 28, 
1994. 
LANDE, RE. and USKIN, L.S. Using 
condoms for safer sex. 1994. [Sub
mitted to Indian Medical Tribune 
3/26/94) 
LETTENMAIER, C., LANGLOIS, P., 
KUMAH, O.M., KIRAGU, K.,]ATO, 
M., ZACHARIAS,]., KOLS, A., and 
PIOTROW, P.T. Focus-group 
research for family planning: 
Lessons learned in sub-Saharan 
Africa. Health Transition Review 
4(1): 95-99. April 1994. 
LOZARE, B.V. Power and conflict: 
Hidden dimensions of communica
tion, participative planning, and 
action. In: White; S.A., Nair, K.S., 
Ascroft,J., eds. Communication and 
human values, participatory com
munication, worldng for change and 
development. New Delhi, Sage, 
1994.16 p. 
PIOTROW, P., KUMAH, O.M., 
KIRAGU, K., and JATO, M. Enter
tainment-education in Africa: An 
idea whose time has come. 1994. 
[Note: Submitted to Hugues Kone 
for inclusion in a chapter in a book 
that is being published by CERCOM 
in French) 
PIOTROW, P.T. Entertainment-edu
cation: An idea whose time has 
come. Population Today 22(3): 4-5. 
March 1994. 
PIOTROW, P.T., TREIMAN, K.A., 
RIMON, J.G. 2nd, YUN, S.H., and 
LOZARE, B.V. Strategies for family 
planning promotion. Washington, 
D.C., World Bank, March 1994. 
(World Bank Technical Paper No. 
223) 60 p. 
SABA, W.P., VALENTE, T.W., 
PAYNE MERRITT, A., KINCAID, 
D.L., LUJAN, M., and FOREIT,]. The 
mass media and health beliefs: 

Using media campaigns to promote 
preventive behavior. 1994. 25 p. 
[Submitted to American Journal of 
Public Health) 

THADDEUS, S. and MAINE, D. Too 
far to walk: Maternal mortality in 
context. Social Science and Medi
cine 38(8): 1091-1110. 1994. 
VALENTE, T.W. Print materials 
improve quality of care in Bolivia. 
1994. 34 p. (Unpublished) 

VALENTE, T.W., KIM, Y.M., LET
TENMAIER, C.L., GLASS, W., and 
DIBBA, Y. Radio promotion of 
family planning in The Gambia. 
International Family Planning Per
spectives 20(3): 96-100. September 
1994. 
VALENTE, T.W., POPPE, P.R, ALVA, 
M.E., BRICENO, R.V. DE, and 
CASES, D. Street theater as a tool to 
reduce family planning misinfor
mation. 18 p. [Submitted to Interna
tional Quarterly of Community 
Health Education June 21, 1994) 

1993 
BABALOLA, S., LAWAL, A.S., 
MAKO, I.V., RIMON, J.G. 2nd, 
CORSO, C., KIRAGU, K., and 
CHURCH, C. The impact of a mobile 
drama on family planning behavior 
in Ogun State, Nigeria. Hygie, Sep
tember 1993. 
COMPTON, A.W. Informed popu
lations around the world. NFAIS 
Newsletter 35(8): 85, 88-89. August 
1993. 
KEYLARD, J.W.M. CD-ROM imple
mentation in developing countries: 
Impacts and pitfalls. IFLA Journal 
19(1): 1993. 

KEYLARD, J.W.M. CD-ROM imple
mentation in developing countries: 
Impacts for improving services. In: 
Biswas, S.C., ed. Global trends in 
library and information science. 
Delhi, India, 1993. 
KIM, Y.M. Helping health profes
sionals with the human factor. 
American Counselor 2(3): 22-24. 
June 1993. 
KINCAID, D.L. Communication net
work dynamics, cohesion, centrality, 
and cultural evolution. In: Barnett, 
G.A. and Richards, W., eds. Progress 
in Communication Science Series. 
(Vol. 12) New York, Ablex, 1993. 
p. 111-132. 
KINCAID, D.L., YUN, S.H., 
PIOTROW, P.T., and YASER, Y. 
Turkey's mass media family plan
ning campaign. In: Backer, T.E., 
Rogers, E.M., and Denniston, R, eds. 

Impact of organizations on mass 
media health behavior campaigns. 
Beverly Hills, California, Sage, 1993. 
p.68-92. 
KIRAGU, K. and ZABIN, L The cor
relates of premarital sexual activity 
among adolescents in Kenya. 
International Family Planning Per
spectives 19(3): 92-97, 109. August
September 1993. 
LANDE, RE. Sexual and reproduc" 
tive health: What are the possibili
ties? planned Parenthood Challenges 
2: 19-21. 1993. 
LETTENMAIER, C.L., KRENN, S.c., 
MORGAN, W., KOLS, A., and 
PIOTROW, P.T. Using radio soap 
operas to promote family planning 
in Africa. Hygie 12(1): 5-10. March 
1993. 
MERRITT, A. PAYNE and RAFAELU, 
M. Creating a model HIV preven
tion program for youth. Child, 
Youth, and Family Services Quar
terly 16(2). Spring 1993. 
PENTZ, M.A. and VALENTE, T.W. 
Project STAR: A substance abuse 
prevention campaign in Kansas City. 
In: Backer, T.E. and Rogers, E.M., 
eds. Organizational aspects of health 
communication campaigns: What 
Works? Newbury Park, California, 
Sage, 1993. p. 37- 60. 
POPLINE. POPLINE. Newsline, 8. 
August 1993. 2 p. 
RAFAELU, M., CAMPOS, R, PAYNE 
MERRITT, A., SIQUEIRA, E., 
ANTUNES, C.M., PARKER, R., 
GRECO, D., HALSEY, N., and THE 
STREET YOUTH STUDY GROUP. 
Sexual practices and attitudes of 
street youth in Belo Horizonte, 
Brazil. Social Science and Medicine 
37(5): 66H570. 1993. 
RIMON, J.G. 2nd and KIRAGU, K. 
Recasting the image of contracep
tives. Network 13(3). March 1993. 

ROBEY, B. The birth rate decline in 
developing countries. Outlook on 
Agriculture 22(4): 221-224. Decem
ber 1993. 

ROBEY, B., RUTSTEIN, S.O., and 
MORRIS, L. The fertility decline in 
developing countries. Scientific 
American 269(6): 60-67. December 
1993. 

STOREY, ].D. Mythology, narrative 
and discourse: Javanese Wayang as 
development communication. Asian 
Journal of Communication, Sep
tember-October 1993. 

VALENTE, T.W. Diffusion of inno
vations and policy decision-making. 
Journal of Communication 43(1): 30-



1994 
COMPTON, A.W. POPLINE. Pre
sented at Workshop on Databases: 
The needs and contributions of 
African Researchers, Addis Ababa, 
Ethiopia, October 11-12, 1994. 

HECKERT, K. A, BANDCROFT, S., 
ROGERS, G. Sustainability of the local 
response to HN / AlDS [posted. Pre
sented at the Tenth International Con
ference on AIDS, Yokohama, Japan, 
August 7-12, 1994. 

JATO, M.N. and MOTO, J. Commu
nication strategies.to reduce medical 
barriers. Presented at the East and 
Southern Africa Regional Workshop: 
Improving Quality of Care and Ac
cess to Contraception: Reducing Med
ical Barriers, Harare, Zimbabwe, Jan
uary 3O-February 4, 1994. 

KANE, T.T. Use of modem and tra
ditional media IEC interventions to 
improve contraceptive knowledge, 
attitudes, and practice in Bamako, 
Mali. Presented at the 1994 Arinual 
Meetings of the Population Associa
tion of America, Miami, Florida, May 
5-7, 1994. 

RIMON, J.G. 2nd and TWEEDIE, 1. 
Men are from Mars, Women are from 
Venus: Male involvement in repro
ductive health. Presented at the In
ternational Conference on Popula
tion and Development, Cairo, Egypt, 
September 5-13, 1994. 

The following were presented at the 
122nd American Public Health As
sociation meeting, Washington, D.C., 
October 3O-November 3, 1994: 

JATO, M.N., VAN DER STRATEN, A, 
KUMAH, O.M., and TSITSOL-MEKE, 
L.P. The changing image of contra
ceptives in Cameroon. Impact of 
mass media. [Poster] 

JOHNSON, P. and WlLLIAMS, J.R. 
Using triad focus groups to under
stand maternal attitudes toward 
childhood immunization. 

KANE, T.T., BARON, D., GUEYE, M., 
JATO, M., and SIMPARA, E. Use of 
traditional and modem mass media 
to increase family planning accep
tance in Bamako, Mali. 

KEMPRECOS, L., STOREY, J.D., 
JABRE, B., RIMON, J.G. 2nd, 
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TableIX-6 
Presentations by JHU/PCS/PIP Staff 

KHAMIS, S., and WAFAl, M. Decen
tralization of communication cam
paigns-Does it work? The case of 
Egypt. 

KIM, Y.M., THUO, M., ODALLO, D., 
KHASIANI, S., TWEEDIE, 1., LET
TENMAIER, C., RUDY, S., and 
SHEFNER, C. Impact of counseling 
and quality of care on client behav
ior: Experience with pills and in
jectable users. 

KIM, Y.M., MARANGWANDA, C., 
KUSEKA, I., CHIKARA, F., Z1NANGA, 
A., KUMAH, 0., LETIENMAlER, c., 
SHEFNER, c., and TWEEDIE, I. Pro
moting long-tenn contraceptive meth
ods. [Posted 

KIM, Y.M., LETTENMAIER, C., 
TWEEDIE, I., SHEFNER, c., KUMAH, 
O.M. Zimbabwe family planning pr0-

ject evaluation: Male motivation and 
method expansion. [Posted 

KINCAID, D.L., COLEMAN,P., 
RIMON, ].G. 2nd, GOBENCION, B., 
and MAGPANTAY, F. Overcoming 
perceptual barriers to contraceptive 
use in the Philippines. 

KINCAID, D.L., KAPADIA-KUNDU, 
N.,DAS GUPTA, A., and WHITNEY, 
E. The influences of social networks 
on health behavior in Bangladesh. 

KIRAGU, K.Z. Adolescent sexuality: 
Cominunication strategies for youth 
in Kenya. 

KIRAGU, K.Z., NYONYINTONO, R.; 
SENGENDO, J., GALIWANGO, M., 
BARON, D., and LETTENMAIER, C. 
Family planning use in the context 
of the AlDS epidemics in Uganda. 

KIRAGU, K.Z., KRENN, S.C., 
CHURCH, C., AJIBOYE, J.K.T., 
GEORGE, 1., and WEHMANN, P. 
Gender differentials in AlDS aware
ness in Nigeria: Results of a nation
wide survey. 

KIRAGU, K.Z., KRENN, S.C., SOY
OOLA, M., PHIDO, D., AJIBOYE, 
].K.T., and CHURCH, C. The impact 
of antenatal and postnatal training in 
Nigeria: The client's perspective. 

KIRAGU, K.Z. Risk-taking behavior 
and sexual activity among adoles
cents in Kenya. 

KUMAH, O.M., KINCAID, D.L., 
TWEEDIE, I., MORGAN, W., GLASS, 

W., and KIM, Y.M. How formative 
research can iinprove health com
munication: A strategy used for fam
ily h.,..ilth project in Ghana. 

USKIN, L.S., .ANTWI, .P., TIPPING, 
S., KIM, Y.M., KUMAH, 0., MOR
GAN, W., TWEEDIE, I., and GLASS, 
W. Ghana's young women at risk: 
Results of a national AlDS survey. 

MCCAULEY, A.P. Increasing equity 
for women through design of health 
care programs. [Posted 

PAYNE MERRITT, A., SABA, W., 
PEREZ, A, CLAURE, R., and FRYER, 
M. Reproductive health is launched 
nationally: A first for Latin America. 

PIOTROW, P.T., KIRAGU, K., 
KRENN, S.C., LETTENMAIER, C., 
BARON, D., KANE, T., and RIMON, 
].G. 2nd. Applying marketing strate
gies to family planning promotion: 
impact of logos. [Posted 

PIOTROW, P.T., ZACHARIAS, J., 
GLASS, W., MEYER, R., RIMON,].G. 
2nd, and RINEHART, W. Informa
tion, education, and communication 
for family planning: Lessons and chal
lenges. [Poster] 

POPPE, P.T., VALENTE, T., ALVA, 
M.E., VERA, R., and CASES, D. Tak
ing it to the streets: Street theater as 
a tool to promote family planning. 

RIMON, J.G. 2nd, KIRAGU, K., 
KRENN, S.C., KUSEMIJU, B., AJI
BOYE, J.K.T., CHURCH, C., and 
ADEWUYI, A The merging of two 
campaigns: The impact of comple
mentary family planning promotion 
interventions in Nigeria. 

SABA, W.P., PALAOOS, P., KRAMER, 
L., and PAYNE MERRITT, A. Repro
ductive health for young women: The 
impact of a radio magazine program 
in Ecuador. 

STOREY, J.D., JABRE, B., 
ILKHAMOV, A., and POGREBOV, I. 
Clients' perspectives on reproductive 
health in four Central Asian republics. 

STOREY, ].0., RIMON, J.G. 2nd, 
AMIN, M., WlIllAMS,]., and SOBTI, 
J. Promoting private sector family 
planning services: Impact of the Blue 
Triangle Campaign in India. 

UNDERWOOD, c., RIMON, J.G. 2nd, 
JABRE, B., STOREY,].D., and WAFAl, 

M. Entertainment strategies for health 
promotion in Egypt. 

VALENTE, T.W., POPPE, P., PAYNE 
MERRITT, A., VERA DE BRICENO, 
R., and CASES, D. The joint effects 
of mass media and interpersonal 
communication in promoting family 
planning use in Peru. [Posted 

VALEN1E, T.W.,JATO, M., VANDER 
STRATEN, A., and TSITSOL, L. The 
role of networks and community: 
Characteristics in promoting family 
planning use among traditional 
women's groups in Cameroon. 

1993 
KINCAID, D.L. Changing high-risk 
behaviors: Family planning-what 
have·we learned? Presented to the 
National Academy of Sciences Com
mittee on Population's Expert Meet
ing on Behavioral and Social Factors 
in Disease Prevention, Washington, 
D.C., June 14-:15, 

KINCAID, D.L. Using television dra
mas to accelerate social change: The 
enter-educate approach to family 
planning promotion in Turkey, Pak
istan, and Egypt. Presented at the An
nual Meeting of the International 
Communication Association, Wash
ington, D.C., May 28, 1993 

KINCAID, D.L., MASSIAH, E., DAS 
GUPTA, A., and MITRA, N.S. 
Ideational aspects of fertility change 
in Bangladesh. Presented at the An
nual Meeting of the Population As
sociation of America, Cincinnati, 
Ohio, April 1-3, 1993. 

MESSERSMITH, L.J., KANE, T.T., 
ODEBM, AI., and ADEWUYI, A. 
Patterns of sexual behavior and con
dom use in lIe-Ife, Nigeria: Implica
tions for AlDS/SID prevention and 
control. Presented at the Seminar on 
AlDS Impact and Prevention in the 
Developing World: The Contribution 
of Demography and Social Science, 
Annecy, France, December 1993. 

The following were presented at the 
12151 Annual Meeting of the Ameri
can Public Health Association, San 
Francisco, California, October 24-:28, 
1993: 

JABRE, B., KAlDBEY, M., WAFAl, M., 
and THADDEUS, S. To know or not 
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to know: Unkage between popula
tion and the environment. 

KIM, Y.M., ROTER, D., LETfEN
MAIER, c., THUO, M., NOYKE, J., 
KUMAH, O.M., AMISSAH, M., 
OFORI,]., BOSE, K., and GUGEL, D. 
Assessment of counseling quality 
from Videotaped provider-client in
teractions. 

KINCAID, D.L., DAS GUPTA, A., 
MITRA, S.N., WHITNEY, E., SENIOR, 
M., YUN, S.H., and MASSIAH, E. 
Community networks and family 
planning promotion: Impact of the 
'Jiggasha" approach in TrishaI. 

KIRAGU, K., KINCAID, D.L, KRENN, 
S., AJIBOYE, J.K.T., KALU, 0., 
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Table IX-6-continued 

KUSEMIJU, B., CHURCH, C.A., 
RIMON, J.G. 2nd, and ZHANG, H. 
The impact of complementary mul
timedia campaigns on family plan
ning knowledge. 

KIRAGU, K. and ZABIN, L. Social 
context of contraceptive use among 
high school adolescents in Kenya. 

LETTENMAIER, C., BOTSH, L., 
LOVICH, R, and KIM, Y.M. Coached 
client evaluation of family p1anning 
counseling training in Zimbabwe. 

USKIN, L. The female condom: A 
.. new option for women? 

USKIN, L Family planning and STDs. 
[Poster] 

LOZARE, B., HESS, R, YUN, S.H., 
GILL-BAILEY, A., VITERBO-VAL
MADRID, c., LEVISAY, A., KHAN, 
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Trainees at the first POPLINE 
CD-ROM National Training Center at 
the University of the Philippines 
Population Institute learn how to 
install a CD-ROM drive. 

User materials developed 
to help POPLINECD-ROM 
sites publicize POPLINE 
availability and 
content and to 
assist users in 
searching particular 
topics. 

POPLINE 
Innovative approaches to user support 

are ensuring that POPUNE searchers find 
the information they need quickly and effi
ciently. While continuing to make 
POPLINE the most comprehensive and 
most widely available bibliographic data
base on population and related issues, 
POPUNE staff focus as much attention on 
access as on content. 

The most effective method of teaching 
POPUNE software commands and search 
strategy techniques is hands-on instruc
tion with a POPLINE trainer. With over 
200 POPLINE sites in 61 developing coun
tries, however, this type of instruction is 
not feasible for all users for logistical and 
financial reasons. 

FY94 user-support activities-from a 
well-designed, user friendly, indexed user 
manual to the establishment of a POPUNE 
CD-ROM National Training Center
helped population and family planning 
professionals remain informed on crucial 
issues and made finding that information 
easier. 

A newsletter and special information 
packets describing unique features of 
POPUNE content assisted users in locating 
relevant records and helped them 
announce the availability of POPUNE to 
their colleagues. POPllNE on Disc, a spe
cial newsletter for the users of POPUNE 
CD-ROM, reported on news about con
tent and search features, shared articles 



from developing-country sites, and 
answered user queries. 

Production 
There are now 211,623 records in the 

POPLINE database, 10,632 of which were 
added during this contract period. PCS/PIP 
produced 7,853 records and coordinated 
the input of 2,586 records from Popula
tion Index and 193 from the Annual 
Review of Population Law. 

Collaboration 

POPULA TION INDEX 
Princeton University 
. Population Index submitted 2,971 

records for inclusion to POPLINE during 
this reporting period. Of these, 2,306 were 
unique (non-duplicative) and were 
processed. In addition, POPLINE staff 
replaced Population Index annotations 
with detailed abstracts for 177 records-
those concerning fertility and family plan
ning. Population Index records-are 
primarily demographic in scope. Their 
input is funded by a subcontract from 
PCS/PIP to Princeton. 

ANNUAL REVIEW OF POPULAnON LAW 
Harvard Law School Library 

POPLINE staff received 952 records 
from the Annual Review of Population 
Law during this fiscal year. These records 
represent publications gathered by Har
vard for inclusion in its Review. The records 
focus on population law and policy. Their 
input is funded by a grant to PCS/PIP from 
the United Nations Population Fund. 

POPULATION COUNCIL 
The 155 non-duplicative records com

piled by the Population Council for their 
Operations Research Database were 
processed by PCS/PIP for POPLINE. Their 
input was funded by the Population 
Council. 

CENTER FOR INTERNATIONAL HEALTH 
AND DEVELOPMENT COMMUNICATION 
Annenberg School for Communication 
(Philadelphia. Pal 

The Center provided copies of its Work
ing Paper Series for inclusion in POPLINE. 
PCS/PIP provides single copies of the 
papers free-of-charge to developing-coun-

try researchers as part of its document 
delivery service. 

Searches and Document 
Delivery 

POPLINE staff provided 4,900 searches 
to developing-country and international 
development organizations during this con
tract year. These searches were requested 
directly from PCS/PIP via mail, fax, or 
phone. POPLINE staff analyze the requests 
and mail the results to the requestor in the 
form of a printout of citations with 
abstracts. Searches can be one of two 
kinds: retrospective, a subject search of 
the entire database, or current awareness, 
a search only of the most current month's 
input to POPLINE. 

Over 1,400 copies of documents cited 
in POP LINE were sent to requestors in 
FY94. When an individual needs more 
information than the abstract contains, 
POPLINE staff are able to send a photo
copy in most instances. 

The POPLINE document collection at 
the Center for Population and Family 
Health (CPFH) was moved from Columbia 
University to PCS/PIP. CPFH was a 
POPLINE input collaborator until 1991. In 
order to facilitate service to developing 
countries, the CPFH collection of approx
imately 40,000 documents was incorpo
rated into PCS/PIP's POP LINE document 
collection. 

Quality Control 
Numerous quality control checks ensure 

that POPLINE records are accurate and 
complete. In addition to staff examination 
of POPLINE records for adherence to cat
aloging, indexing, and abstracting stan
dards, a variety of computer programs 
check the spelling of all words in the title, 
abstract, and keyword fields. Also, all orga
nization names are checked against a spe-

. cial authority file. 
An ongoing project to correct records 

already in POPLINE focuses on identifying 
and correcting misspellings that resulted 
from data entry and keying errors. During 
this period, the words in 46,965 titles were 
checked and 1,683 misspellings were cor
rected. Thus far 95,019 titles have been 
checked. 
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Many older POPLINE records have con
trol characters that interfere with search
ing; these appear most often in the 
abstract. Over 2,600 records with this prob
lem were identified and corrected, and 
2,000 typographical errors and broken 
words were modified. 

To assist users in searching the author 
field, an authority file for organizational 
names was created. Often, because of 
publication policies and practices, orga
nization names appear in different forms 
in POPLINE. The author authority file 
groups those different name forms and 
establishes a standard POPLINE form. A 
special computer program was developed 
to replace the non-standard forms with 
the POPLINE standard. In the last two 
years over 4,000 records have been iden
tified and corrected for organization names 
beginning with the letters A-I. 

POPLINECD-ROM Production 
Compact disc-read only memory (CD

ROM) technology allows a user to oper
ate the POPLINE database on a standard 
microcomputer equipped with a CD-ROM 
drive. CD-ROM allows developing-coun
try agencies to overcome the need for 
expensive communication infrastructure, 
giant computers, and specially-trained 
database experts. CD-ROM puts POPLINE 
information into the hands of end users, 
where it is available on demand, reliably, 
immediately, and without search fees. 

As CD-ROM drives are now available 
for less than $500 and PCS/PIP distributes 
POPLINE CD-ROM free of charge to devel-

Asta Poldma, Director of the Library of the 
Population Research Center (PRC) at Estonia 
Interuniversity in Tallinn, reports that their 
POPLINE CD-ROM problem-three different 
organizations sharing one POPLINE system 
and CD-ROM drive-has been alleviated. 
It seems that when the PRC applied for a 
POPLINE CD-ROM system they said they had 
a CD-ROM drive. Evidently this was a small, 
white lie. The drive belonged to an organiza
tion called Statistics Estonia. So the PRC re
ceived the POPUNE CD-ROM system, installed 
it with the Statistics Estonia drive, 'and the 

oping countries, population and family 
planning organizations are finding it a 
low-cost source of current information. 

PCS/PIP produced two update discs 
under a grant from the United Nations 
Population Fund during FY94 in Decem
ber 1993 and June 1994. 

UNFPA Support 
The United Nations Population Fund 

(UNFP A) renewed its commitment to 

POPLINE CD-ROM by extending and 
expanding the PCS/PIP /UNFP A project. A 
grant of $246,000 from April 1, 1994-
December 31, 1995, will fund: 
• 23 person-months of support, 
• Production of four semiannual updates, 
• A Spanish-language version of POPLINE 

CD-ROM, 
• Production of two special information 

packets, one on POPLINE CI)..ROM pro
motion and another on document 
exchange, and 

• Input of 1,400 Annual Review of Popu
lation Law records to POPLINE. 

two organizations shared. 
The situation became more complicated when 
the PRC demonstrated POPLINE CD-ROM to 
the members of the Estonian Demographic 
Association. The members were very enthu
siastic, and requests flooded in. 
Fortunately, the PRC received a new comput
er with a CD-ROM drive from the United Na
tions in March. And just in timel According to 
their last letter, they just received a request 
from Tartu University to -let the students in
terested in demography" use POPLINE. 
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POPLINE CD-ROM Usage 
Reporting System 
• Sites with personnel trained by 

POPLINE staff use POPLINE 50% more 
than sites with no training. 

• Experienced sites (those that have 
received three or more updates) use 
POPUNE 200!& more than unexperienced 
sites (those that have received two or 
fewer updates). 

• Sites trained by POPLINE staff use tech~ 
nical software features 82% more than 
sites with no training. 
This information was gathered by the 

POPLINE Usage Reporting System (PURS). 
PURS, a unique evaluation and monitoring 
system, works as an "automated ques~ 
tionnaire" and records every interaction 
between a user and the POPLINE data~ 
base. When a site installs the POPLINE 
CD~ROM system, a file is created on the 
computer's hard disk. All interactions are 
recorded in this file. When a site receives 
a POPLINE update and reinstalls the 
system, this statistics file is automatically 
copied from the computer's hard disk to 
a statistics floppy disk that is sent out with 
the update. The site then returns this 

Letters are often delayed by slow and ineffi
cient mail systems. Facsimile transmission can 
be expensive and is subject to machine and 
phone line dependability. PCS/PIP is now com
municating with POPLINE CD-ROM users in 
developing countries with .mail. 
PCS/PIP asked 192 POPLINE CD-ROM sites for 
their e-mail addresses. A surprising 61 re
sponded from 36 countries: 12 in Africa, 18 in 

floppy disk to PCS/PIP. PURS data allows 
PCS/PIP to evaluate the interface and data
base design. In addition, PURS data indi
cate the amount and sophistication of 
POPLINE use. 

In FY94 PCS/PIP was able to work with 
two PURS analysis periods: February 1993 
-August 1993 for the November 1992 
update and August 1993-February 1994 
for the June 1993 update. The rate of return 
of statistics disks remained at about 500!& 
during this reporting period. PCS/PIP is 
trying to increase this rate with specially
colored floppy disks, but still encounters 
problems with site hardware/software mal
functions and site personnel changes. 

The number of usable statistics disks 
returned has grown dramatically from 
25.3% for the March 1992 disc to 30.3% 
for November 1992 and 39.9% for June 
1993. Statistics disks returned that were 
empty or damaged has dropped from 
24.9% for the March 1992 disc to 23.5% 
for November 1992 and 11.5% for June 
1993. 

Thus, while the rate of return needs 
improvement, the number of statistics disks 
with data is much higher. pCS/PIP attrib
utes this to a growing number of well
established sites that have been educated 
about PURS. 

The average number of searches per 
month per site by geographic region con
tinues to show a wide fluctuation from 
update to update. For instance, the rate in 
the Near East dropped from 44 searches 
per month per site for the November 1992 
disc to 31 for the June 1993 disc. How
ever, Asia increased from 26 to 41. The 
average for all sites remained constant at 
30-31. 

Asia, 23 in Latin America/Caribbean, 3 in the 
Near East, and 5 in Europe. 
POPUNE staff are using .mail to advise those 
sites that their updates have been sent and are 
asking that receipt be acknowledged by.mail. 
The Ministry of Health in Mozambique even 
requested seven POPLINE documents by 
.mail in August. . 
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PCS/PIP used PURS data 
to make a decision to drop 
the Author Address field 
from POPIlNE records. The 
Author Address field con
tains the first author's 
address if it is in the docu
ment being processed for 
POPLINE. Not all docu
ments and records have that 
information. In addition, 
Author Address information 
is deleted after it is five 
years old because of the 
increasing probability of it 
being inaccurate. PURS data 
showed that the Author 
Address information was rarely searched 
or displayed and could be dropped with
out affecting the usefulness of POPIlNE 
CD-ROM. 

1993 POPLINE CD-ROM Survey 
A survey with four questions was sent 

to 205 POPIlNE CD-ROM sites with. the 
June 1993 update in' August 1993. The 
response rate was 12 percent (25 sites) 
and included 9 responses from Asia, 7 
from Africa, 7 from Latin America, and one 
each from the US and Europe. 

The questions were: 
(1) What do you like most about POPIlNE 

CD-ROM? 
(2) What do you like least about POPIlNE 

CD-ROM? 
(3) Do you use POPIlNE: (choice of daily, 

weekly, monthly) 
(4) What changes/enhancements to the 

search software would you like to see? 
The majority of POPLINE CD-ROM 

users are infrequent users; 680/0 use the 
system once a week or less. However, 
infrequent Users have little difficulty search
ing POPLINE; 40% mentioned user friend
liness as a feature they "like most." 
Furthermore, POPLlNE has what users 
want; 60% mentioned content as a positive 
feature. It should be noted that these were 
unsolicited responses. There was no rating 
scale or prompting mechanism associated 
with questions 1, 2, and 4; the question
naire simply provided space for three 
answers to these questions. 

The responses to the first two questions 
focused on two general areas, content 
issues and technology issues. When con
tent was noted as a weakness (20%), it 
was always due to a need for more infor
mation on a particular subject. 

Forty percent of the respondents said 
that they thought POPLINE CD-ROM was 
easy to use. Other positive technology 
points cited were the autodex feature 
(20%) and quick access (16%). The tech
nology point noted most often as not liked 
was the lack of a search history feature 
(24%). (Search history allows the user to 
reuse a previous search statement in a new 
search.) 

Forty-four percent of respondents indi
cated that they use POPLlNE weekly. 
Others reported monthly (24%) and daily 
(16%) use. 
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The remainder of the least liked fea
tures and enhancement suggestions can 
be divided into three categories: 

, (1) Comments that will be investigated 
by PCS/PIP to see if there are other users 
with the same opinion. 

(2) Comments that show lack of famil
iarity with the system, such as suggesting 
a feature that already exists. PCS/PIP will 
address some of these comments in its 
newsletter and revise its manual as needed. 

(3) Comments that are beyond the 
scope of POPUNE, such as "don't have a 
printer at the workstation." 

PCS/PIP selected CD-ROM technology 
for POPUNE because it provides immedi
ate and easy access to information. The 
staff then designed a software interface 
for infrequent, novice users. The results 
of this survey clearly show that this deliv
ery medium is appreciated, and that 
POPUNE is obviously accomplishing its 
objective of prOViding relevant informa
tion to the population/family planning 
audience. 

The POPUNE database was recognized again as 
one of the best 100 sources of marketing in
formation by American Demographics maga
zine. POPLINE first received this award in 1993 
and was again chosen from over 400 products 
and services reviewed for the 1994 awards. Se
lection criteria were based on: 111 demograph
ic content of the product, 12) geographic scope 
of the information, 131 general availability of 
the information, 141 experience of the company 
and length of existence of the product, and 15) 

CD-ROM Support to 
Developing Countries Program 

Five organizations participated in 
PCSIPIP's CD-ROM Support to Developing 
Countries Program in the last twelve 
months. This resulted in the distribution 
of 10 new CD-ROM drives to developing
country organizations . 

If an organization in a developed coun
try funds two CD-ROM drives for devel
oping organizations, PCS/PIP will supply 
that donor organization with a free sub
scription to POPLINE CD-ROM. This CD
ROM Support Program allows PCS/PIP to 
match donor organizations with organi
zations that have applied for POPUNE CD
ROM but do not have the money for a 
drive. 

To date, 11 organizations have partic
ipated in the Support Program. These insti
tutions have supplied 36 drives to 
developing countries. 

First POPLINE CD-ROM 
National Training Center 

The Philippines had the distinction of 
becoming the first country to have a 
POPLINE CD-ROM National Training 
Center (NTC). Established in November 
1993, the NTC is located at the University 
of the Philippines Population Institute 
(UPPI) in Quezon City and supports the 18 
POPUNE CD-ROM sites in the country. 

In the Philippines POPLINE staff 
worked with three UPPI staff members for 
four weeks. Their training-of-trainers pro
gram covered six basic areas: (1) installa
tion of hardware and software and 
troubleshooting, (2) searching POPLINE, 
(3) repackaging output from POPLINE, 

level of customer service. Michelle DeChant, 
Associate Publisher, noted that -The selection 
of your product by American Demographics 
conveys recognition of The Johns Hopkins Uni
versity [Center for Communication Programs) 
as an information leader in an industry that has 
become a driving force in marketing. Combin
ing knowledge of the consumer with informa
tion-based marketing tools creates new ideas 
and provides solutions to the complex chal
lenges marketers face today.-
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(4) training techniques, (5) information 
marketing, and (6) help desk services and 
administration. 

The Philippine NTC now acts as a focal 
point in the distribution of POPLINE CD
ROM updates and user support materials. 
The NTC trainers can help sites with CD
ROM workstation hardware and software 
problems; previously, the sites contacted 
PCS/PIP for assistance. The NTC staff also 
trains sites to search POPLINE more effec
tively and is planning seminars on soft
ware features, designing search strategies, 
and repackaging output from the system. 

The NTC concept is focused on decen
tralizing POP,LINE assistance. An NTC can 
play an important role in improving com
munication and strengthening relations 
among POPLINE CD-ROM sites and 
enhancing the use of POPLINE information 
in a country. PCS/PIP plans to implement 
NTCs in other countries where the number 
of sites warrant the activity and an appro
priate host organization can be identified. 

Advanced Search Techniques 
Workshop 

The Philippine National Training Center 
(NTC) hosted a workshop on November 19 
on searching POPLINE CD-ROM more 
effectively. Its purpose was threefold: (1) 
to introduce the NTC and the NTC staff to 
the local CD-ROM users, (2) to introduce 
users from different organizations, and (3) 
to review new syStem features and teach 
the participants more sophisticated tech
niques for retrieving POPLINE information. 

The workshop was held at the Univer
sity of the Philippines and was facilitated 
by the NTC staff and two PCS/PIP 

lsam EI Din Hassan Osman, Information and 
Documentation Specialist at the Medical Li
brary, University of Khartoum in Sudan, won a 
CD-ROM drive in January 1994. PCS/PIP invit
ed all POPUNE CD-ROM sites to send in a de
scription of how they use the system. The ar
ticle was to be no more than ',000 words and 
was to include problems, successes, everyday 
activities, innovative ideas-anything and 
everything. The submitter of the best article 
would be awarded a CD-ROM drive. 
Mr. Osman described CD-ROM use at his Li-

POPLINE staff. Twelve participants from 
11 organizations attended. 

Kiribati Population Information 
System 

The World Health Organization (WHO) 
Regional Office for the Western Pacific 
requested assistance in establishing a pop
ulation information system at the Ministry 
of Health, Family Planning, and Social Wel
fare in Tarawa, Kiribati. Ministry staff were 
trained on the POPLINE system in August 
during a two-week workshop. This project 
was funded by WHO and UNFP A. 

Online POPLINE 
POPLINE is available online via 

telecommunications through the US 
National Library of Medicine (NLM) MED
LARS System. The database is mounted on 
a mainframe at NLM (located in Rockville, 

brary and shared both his achievements and 
problems. He even came up with a suggestion 
for an additional POPUNE service. 
His paper was published in the January issue of 
POPLINE on Disc. The five runner-up papers 
(from Egypt, Indonesia, Philippines, and India I 
have been published in subsequent issues. 
". am very happy indeed not only for winning 
the valuable prize, but foremost because my 
humble contribution has met your satisfaction 
and that it will be of help to you," wrote Mr. 
Osman in accepting the award. 
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Maryland) along with 15 other databases 
that constitute MEDLARS. 

In FY94 overall use of online POPIlNE 
increased 13% from 1,354 hours to 1,550 
hours. While online access is used pri
marily by organizations in developed 
countries that have good-quality, inex
pensive telecommunication systems, there 
are seven developing countries that use 
online POPLINE: China, Egypt, India, 

sslo~demal'l(jwe a~e' fl'sving ,'()ri;, 
such as AIDS in 'Central Afric 
i~~r~~~J~jl~~~"{;'; ...•. ; ..••. {i;Y; i ,. i;' 
ea~;[)~meritatKin Oepartrne .. entre c·· .. ·· •.... ..•.. . 

Korea, Kuwait, Mexico, and South Africa. 
Total use for this group averages about 
one hour per month. 

USAID Cooperating Agencies (CAs) are 
the heaviest users of online POPLINE and 
have logged 241 connect hours in FY94. 
In fact, 20 different CAs accessed 
POPLINE during this period, ordering 
almost 10,000 pages of offline printouts. 

• 
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Table X-I 
POPllNE CD-ROM Distribution 

DECEMBER 1993 JUNE 1994 

Africa 41 42 

Asia 78 78 

Latin America/Caribbean 60 58 

Near EastiNIS 13 15 

Europe 8 10 

United States 16 16 

Total 216 219 

The 216 December 1993 sites included 36 new sites. The 219 
June 1994 sites included 20 new sites. The discontinued sites, 
68 for December 1993 and 33 for June 1994, reflected prob
lems with non-response; mail difficulties, hardware failures, 
or failure to return the POPLlNE statistics disks used to record 
the use of POPLINE at a site. . . 

Latin 
America/ 
Caribbean 

Figure X-I 
POPllNE CD-ROM Distribution 

June 1994 Update 

United 
States 

Europe 
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POPllNE CD-ROM 
Site Growth History 
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• NEW: Organizations receiving their first system 

• DISCONTINUED:Site8 removed from distribution 

EJ CONTINUING: Sites receiving updates 
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Disc Update 

TableX-2 
FY94 Participants 

in the CD-ROM Support Program 

LDe ORGANIZATION 

Population Studies Depanment 
London School· of Economics and 
Political Science 

Indian Association for the Study of Population 
Jawaharlal Nehru University 
New Delhi, India 

Institute for Demography, 
Austrian Academy of Sciences 

Save the Children 

Depanment of Social Sciences, 
Humboldt-Universitat Zu Berlin 

Pathfinder International 
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Demographic Training and Research Center 
Addis Ababa, Ethiopia 

Population Research Program 
University of the Witwatersrand 
Johannesburg, South Africa 

African Training and Research Center in 
Administration for Development 
Tangier, Morocco 

Save The Children 
Bamako, Mali 

Save The Children 
Dhaka, Bangladesh 

National Commission for Population 
and Development 
Nairobi, Kenya 

Pathfinder 
Istanbul, Turkey 

Pathfinder 
Nairobi, Kenya 



Program 
Administration 

From its new headquarters in down
town Baltimore, PCS/PIP extends program 
impact to all corners of the world. The 
PCS/PIP project is administered through 
the Center for Communication Programs of 
the Johns Hopkins University School of 
Hygiene and Public Health. Phyllis Tilson 
Piotrow, PhD., is the Director of the Center 
and serves as the Principal Investigator of 
the PCS/PIP project. Jose G. Rimon, II is 
the PCS/PIP Project Director and is respon
sible for the day-to-day management of 
PCS/PIP activities. 

The PCS/PIP project is organized by 
functional activities with divisions in the 
areas of Strategic Planning, Field Opera
tions (including geographic divisions), 
Finance and Administration, Research and 
Evaluation (including Training), Scientific 
Information and Dissemination, and 
POPLINE. Each division is further sub
divided by either specific function or geo
graphic area. In addition, there are 13 field 
offices maintained by PCS/PIP Resident 
Advisors. 



Two Deputy Directors and five Associ
ate Directors manage the project divisions. 
Philippe Langlois is the Deputy Director for 
project operations, overseeing the four 
regional program areas. James Williams is 
Deputy Director for Strategic Planning. 
Associate Directors are Paul Bankerd 
(Finance and Administration), D. Lawrence 
Kincaid, Ph.D. (Research and Evaluation), 
Sung Hee Yun, Dr.P .H. (Technical Ser
vices), Ward Rinehart (Scientific Informa
tion and Dissemination), and Anne 
Compton (POPUNE). 

Staffing 
Fourteen new members joined the 

PCS/PIP staff during FY94. Seven have 
Master's degrees, five have Doctoral 
degrees, and two have Bachelor's degrees. 
Their combined work experience includes 
short- and long-term assignments in Egypt, 
Sudan, Mauritania, Morocco, Guinea, Togo, 
Nigeria, Zaire, Burundi, Kenya, Chad, the 
Near East, India, Central Asia, the former 
Soviet Union, the Pacific Islands, Hon
duras, Panama, Guatemala, and Guyana. 
Collectively, the new staff members speak 
seven languages other than English, 
namely, French, Russian, Uzbek, Spanish, 
Swahili, Turkish, and Arabic. 

Field Offices 
During FY94, PCS/PIP opened five new 

field offices in Haiti, Oman, Turkey, Peru, 
and India. Each office is staffed with a Res
ident Advisor responsible for developing 
projects in support of PCS/PIP activities 
in each respective country. After the clos
ing of the PCS/PIP Egypt office in the past 
year, the total number of field offices now 
stands at 13. The other countries with 
PCS/PIP-managed field offices are Nige
ria, Bangladesh, Philippines, Kenya, 
Ecuador, Nepal, Brazil, and Bolivia. The 
Resident Advisors are experienced PCS/PIP 
staff members or local experts with a long
standing consulting or other relationship 
with the PCS/PIP project. In addition, CCP 
has IEC Advisors stationed in four coun
tries under subcontracts with other CAs as 
part of bilateral programs in Ghana, Egypt, 
Uganda, and Morocco. 

Management Initiatives 
The past year brought a number of man

agement initiatives to PCS/PIP. An in-house 
working group was formed to provide 
ongoing review of PCS/PIP administrative 
procedures and project management sys
tems and to offer recommendations to fur
ther streamline processes. In September, a 
Compliance/Quality Assurance Officer was 
hired to document PCS/PIP standardized 
operations for both the Baltimore home 
office and PCS/PIP field offices, and to 
develop training and orientation programs 
to acquaint staff members with procedures 
and individual operational responsibilities. 
Other initiatives included reassigning staff 
duties in the Finance and Administration 
Division to utilize staff member expertise 
more efficiently and to redefine approval 
processes to expedite field activities. Uni
versity management reduced PCS/PIP 
travel costs by combining the Center's busi
ness with other School of Public Health 
travel, increasing JHU's ability to negotiate 
fare discounts. This move also prompted 
the project's primary travel agency to locate 
an employee in the PCS/PIP office build
ing, thus enabling this person to accom
plish much of the scheduling and 
coordination work previously required of 
project employees. 

Audits 
In FY94, JHU initiated seven audits cov

ering'll projects and contracts based on 
an audit program developed in FY93 in 
compliance with the provisions of OMB 
Circular A-133. In a continuing effort to 
reduce expenses associated with this pro
ject activity, JHU worked closely to coor
dinate its audits with other Cooperating 
Agencies and IPPF affiliates and, where 
possible, included several projects awarded 
to the same recipient organizations in a 
single audit. A summary of these audits is 
listed below. 

Support for US Contractors 
PCS/PIP continued its long-term rela

tionship with three US organizations, the 
Academy for Educational Development 
(AED), the Program for Appropriate Tech
nology in Health (PATH), and Saffitz, 
Alpert & Associates, Inc. (SAAI). All of 
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these organizations have experience in 
different aspects of communication pro
grams. 

In collaboration with PCS/PIP and the 
Centers for Disease Control, AED has pro
vided long-tenn technical assistance on 
AIDS/SID prevention and control in Santa 
Cruz, Bolivia. AED also provided techni
cal support to PCS/PIP workshops in Brazil 
and Baltimore and to a counseling video 
project in Peru. Details on AED's involve
ment can be found in Appendix B. 

PAm provided services in several pro
ject output areas including needs assess
ment, technical assistance, meetings and 
workshops, project management and 
administration, and reviewing films and 
materials. PAm staff and consultants trav
elled to India, Kenya, Nepal, and Uganda 
and assisted PCS/PIP in Baltimore with the 

PROJECT NO. ORGANIZATION AUDIT FIRM 

annual "Advances in Family Health Com
munication" workshops. Details on PAm's 
involvement can be found in Appendix C. 

SAAI worked in the Central Asian 
Republics, Egypt, Bolivia, and Bangladesh, 
providing the following technical assis
tance: 1) developing a comprehensive 
implementation plan under the Govern
ment of Bangladesh National FP/MCH IEC 
Strategy; 2) facilitating a team building 
workshop among the National Reproduc
tive Health Education Program staff in 
Bolivia; 3) conducting a needs assessment 
and developing and implementing spe
cific country programs in Kazakhstan, Kyr
gyzstan, and Uzbekistan; and 4) assisting 
in the development and implementation 
of a promotional strategy and IEC pro
gram in Egypt. Details on SAAI's involve
ment can be found in Appendix D. 

APPROXIMATE! DATE 
COORDINATOR ACTUAL COST COMPLETED 

LA-BOL-02,05 CIES Price Waterhouse" Pathfinder $ 3,860 08/94 

AF-IVO-02 AIBEF Price Waterhouse" 

AF-CAM-02,03 MOPH Coopers & Lybrand" 

AS-IND-04 lMA Price Waterhouse" 

AF-TAN-Ol MOH KPMG 

PCS-SAAI-Ol SAAI KPMG 

AF-NGA-21,41,48 PPFN Ernst & Young" 

"Local affiliates 

::r 

USAID N/A 07/94 

JHU/CCP $ 9,027 06/94 

JHU/CCP $10,777 05/94 

JHU/CCP $ 4,200 03/94 

JHU/CCP $10,500 03/94 

IPPF $ 7,410 11/93 
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Table XI-I 
Background Information on JHUlPCS/PIP Staff 

Management 

Phyllis Tilson Piotrow, Ph.D. (Political Sci
ence and Population Dynamics)-Director, 
Center for Communication Programs (CCP); 
Principal Investigator, Population Commu
nication Services project. Dr. Piotrow has 
worked in international population, popu
lation policy, and communication programs 
since 1965. She initiated the Population Crisis 
Committee as Executive Director in 1965, the 
Population Information Program (PIP) in 
1972, and the Population Communication 
'Services (PCS) project at JHU in 1982. She 
serves on the Board of Directors of Popula
tion Action International (formerly the Pop
ulation Crisis Committee). Her book, World 
Population Crisis: The US Response, is the 
standard history of US support for popula
tion assistance. In 1989 she received the Carl 
S. Shultz award from the Population and 
Family Planning Section of the American 
Public Health Association for contributions 
to the field of population and family planning 
and in 1991 a Charles A. Dana Foundation 
Award for Pioneering Achievements in 
Health and Education. 

Jose G. Rirnon, n, M.A., P.G.D.P. (Com
munication!Population)-Project Director, 
Population Communication Services/Popu
lation Information Program; Deputy Director, 
Center for Communication Programs; and 
faculty member, the Johns Hopkins Univer
sity School of Public Health. Mr. Rimon has 
post-graduate degrees in both communica
tion and population studies and was a Mid
Career Fellow (Parvin) in development 
studies at Princeton University. He has taught 
graduate courses on communication and 
change and often serves as resource person 
on related topics at USAID, UNFPA, World 
Bank, Johns Hopkins, and other universi
ties. He served as Director of IEC, Opera
tions Manager, and Officer-in-Charge of the 
Commission on Population in the Philippines 
in the late 1970s. In the past two decades, he 
has developed and managed more than 100 
communication and population projects 
worldwide, travelled and worked extensively 
in Asia, Africa, and the Near East, and served 
as consultant to regional and international 

agencies. He is known for his expertise in 
developing communication strategies, man
agement of large communication and out
reach projects, mass media and behavior 
change, and organization of training pro
grams. He is currently on the Board of the 
University of Michigan International Popu
lation Fellows program and on the World 
Bank's Technical Advisory Group on lEC 
Strategy in Africa. 

James R. Williams, B.A. (MarketinglJour
nalism)-Deputy Project Director and 
CCP Associate Director for Strategic Plan
ning. Mr. Williams is an expert in social sector 
communications, both domestic and interna
tional. He has over 25 years of experience in 
marketing and advertising and has worked 
for four of the largest international agencies 
in New York, Chicago, and Washington, DC. 
These include Grey, Benton and Bowles, 
William Esty, and DDB Needham, where he 
was executive vice president and a member 
of the board of directors. He has developed 
marketing and communication programs for 
products ranging from P & G detergent to 
General Foods Cool Whip, Nabisco Oreo 
Cookies, Bristol-Myers Bufferin, and McDon
ald's hamburgers. He has consulted on social 
marketing programs in Africa, Latin Amer
ica, Asia, and the Near East. Mr. Williams is 
currently president of the Advertising Asso
ciation of Baltimore and has served on the 
boards of directors of Planned Parenthood of 
Maryland, the Partnership for a Drug Free 
America, Maryland Museum of African Art, 
and Baltimore Reads. He has received 
numerous awards induding the two highest 
honors bestowed by the American Adver
tising Federation. 

Philippe F. Langlois, B.A. (English Litera
ture)-Deputy Project Director for Opera
tions. Mr. Langlois, a native of Canada, has 
experience in public relations, audiovisual 
production, training, and media .materials 
development. For over a decade, Mr. Langlois 
has provided technical assistance in the 
design and implementation of family plan
ning/IEC strategies, programs, and projects 
in developing countries. He held the position 
of Chief of the Africa Division until 1991. 
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Since 1990, he has also been the Director of 
the French language version of the 
"Advances in Family Health Communication" 
workshops, "Nouvelles Orientations de la 
Communication pour la Sante." 

Paul Bankerd, M.B.A. (International Busi
ness)-Financial and Administration Man
ager. Mr. Bankerd is a management expert 
with 20 years of experience in finance and 
accounting, contract administration, and man
agement systems development. He has an 
extensive background in managing govern
ment grants and contracts, and in providing 
support to public health projects operating 
in developing countries. 

Elizabeth DuVerlie, M.A. (French), M.H.S. 
(Health Planning and Administration)-Spe
cial Assistant to the Director. Ms. DuVerlie 
has a background in intercultural commu
nication as well as extensive experience in 
program development and administration, 
conference design and implementation, and 
health communication. She taught French at 
the college level for ten years and has pub
lished instructional materials for French stu
dents of English. Ms. DuVerlie has designed 
and organized conferences for health care 
managers and policy makers and helps 
administer and conduct theJHU/CCP work
shop, "Nouvelles Orientations de la Com
munication pour la Sante." As Special 
Assistant to the Director of JHU/CCP, she 
also undertakes a wide range of writing and 
editing assignments and administers special 
projects. 

Rita C. Meyer, BoA;· (English Literature)
Senior Publications Editor. Ms. Meyer writes, 
edits, illustrates, and produces publications 
that range from scholarly articles to annual 
reports to materials for clinic workers in 
developing countries. Upon completion of 
fellowships in fine arts painting and drawing 
at the Art Students League of New York, Ms. 
Meyer exhibited her work in New York and 
Baltimore. Her background includes train
ing in music and writing/editing for maga
zines and journals in New York City. At 
PCS/PIP she was editor and art director for 
the Occasional Paper series, The Enter-Edu
cate Conference: Entertainment for Social 
Change, and Planning Your Family, a 
flipchart for Africa produced in conjunction 
with the International Planned Parenthood 
Federation. 

Field Operations 
AFRICA DIVISION 

Susan Krenn, B.A. (Modem Languages)
Africa Division Chief (since June 1994) and 
Senior Program Officer II. Ms. Krenn, who 
joined PCS/PIP in 1986, recently returned 
from a three-year position as the PCS/PIP 
Country Representative for the Nigeria Family 
Health Services Project. While in Nigeria, she 
managed over 60 national, regional, and 
statewide IEC projects and administered a 
budget of $15 million. Prior to this, she was 
a member of the. Africa Division and Nige
ria tearns, providing a range of technical and 
management support for country specific 
projects. Ms. Krenn speaks Spanish and 
French. 

Opia Mensah Kumah, M.A. (Journalism 
and Communication)-Africa Division Chief 
and Senior Program Officer II (through June 
1994). Mr. Kumah, a citizen of Ghana, has 
worked in print, radio, and TV production, 
taught international communication, and 
served as communication consultant and 
health consultant to international organiza
tions in Africa. He has experience in market 
research and long-term field experience man
aging USAID primary health care/family plan
ning projects in Africa. He has also been 
executive head of a major advertiSing agency 
in Africa. Mr. Kumah is fluent in four lan
guages. 

Danielle Baron, M.S. (Educational Tech
nology)-Program Officer II. Ms. Baron has 
traveled and worked extensively in both East 
and West Africa for the past ten years, and 
presently serves as PCS/PIP Resident Advi
sor in Haiti. Ms. Baron is an expert in media 
materials development, having worked as a 
freelance video and slide producer and 
taught audiovisual and print materials pro
duction techniques. With the World Health 
Organization's Global Programme on AIDS, 
Ms. Baron undertook a wide variety of 
assignments, including development of an 
IEC campaign for prostitutes in Cote d'Ivoire 
and conducting a nationwide AIDS KAP 
survey in the Congo. She is bilingual in 
French and English with a working knowl
edge of Spanish. 

Michael S. Blake, M.P .H. (International 
Health)-Program Officer 1. Mr. Blake joined 
PCS/PIP in FY94 after spending nearly six 
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years in development work in West Mrica. 
Mr. Blake managed a social marketing of 
contraceptives project and child survival 
activities for USAID. Prior to this assignment, 
he worked for the Togolese and Guinean 
Ministries of Health to develop, implement, 

. monitor, and evaluate health education cam
paigns in rural areas. Mr. Blake is fluent in 
French. 

Kirsten Bose, M.H.S (Maternal & Child 
Health)-Program Assistant. MS.Bose 
received her undergraduate degree in anthro
pology, with a focus on medical anthropol
ogy. Her area of expertise is maternal and 
adolescent reproductive health. Before join
ing PCS/PIP, Ms. Bose gained international 
work experience in Europe and Asia, includ
ing teaching junior high school in Japan and 
Taiwan. She also worked as an ethnogra
pher on a breastfeeding promotion project 
in Baltimore. She has experience designing 
radio soap operas, print materials, and train
ing materials for health workers. Ms. Bose 
speaks French and Chinese and is conversant 
in Germaf!.. 

Wllliam. Glass, M.S. (Development Com
municatibn)-Program Officer I. Mr. Glass 
studied cultural anthropology as an under
graduate and development communication 
as a graduate student. He has experience in 
media production and training. He has 
served as research assistant to family plan
ning medical and MIS professionals, con
ducted intercultural training and 
communication strategy training for devel
oping country professionals, evaluated a 
public health communication campaign in 
Mrica, and produced radio and multi-image 
programs on development issues. 

Cheryl Lettenmaier, R.N., M.P.H. (Interna
tional Health)-Resident Advisor, Uganda. 
Author of Population Reports issues on family 
planning counseling and maternal health, 
Ms. Lettenmaier has worked with PCS pro
jects in Mrica for the past five years. Prior to 
her work with PCS/PIP, her international 
experience as a community health nurse 
spanned the globe from refugee camps in 
Indonesia and Thailand to an outpost in abo
riginal Australia. In the United States, she 
has practiced pediatric nursing on an Amer~ 
ican Indian reservation and family planning 
nursing and AIDS counseling at clinics. 

Winthrop Morgan, M.P.H. (International 
Health)-Resident Advisor, Ghana. Mr. 
Morgan has a decade of experience devel
oping and managing health education pro
jects in Mrica. Prior to joining PCS in 1989, 
he spent three years in the Republic of 
Liberia, assisting the Ministry of Health with 
the development of a regional Primary Health 
Care System, as a training and supervision 
coordinator, and as a consultant on com
munity mobilization techniques. In the 
United States, he also collaborated with John 
Naisbitt and Patricia Aburdene on Reinvent
ing the Corporation, a book on new 
approaches to organizational management. 

Emily Obwaka, M.P.H.-Program Officer 
I, Nairobi Office. Prior to joining PCS/PIP in 
FY94, Ms. Obwaka worked as a Senior 
Dental Health Officer at Kenyatta National 
Hospital. In 1992 and 1993, she was the coor
dinator of a World Health Organization pro
ject funded through Mother Care that was 
designed to control syphilis in pregnant 
women. Ms. Obwaka is a Kenyan citizen 
and provides technical assistance from the 
Nairobi Office. 

DanielOdallo, M.A. (Communication and 
Population Studies)-Resident Advisor, 
Kenya. A citizen of Kenya, Mr. Odallo has 
worked in television production and as a 
population communication specialist with 
the Kenya National Council for Population 
and Development. During more than six 
years with the Council, Mr. Odallo managed 
the production of an award-winning radio 
soap opera with a population theme, assisted 
with the development of a well-known book
let on population and family planning, and 
participated in numerous communication 
research studies. Mr. Odallo joined PCS/PIP 
in October 1992 as the first PCS/PIP Resi
dent Advisor in Kenya. 

Sharon K. Rudy, Ph.D. (Counseling and 
Consultation), NCC (National Certified Coun
selor)-Senior Program Officer I. Dr. Rudy 
has almost 20 years of experience in pro
gram administration and teaching in coun
seling, training, and interpersonal and 
cross-cultural communication. She has imple
mented training systems and developed edu
cational programs in Africa, Asia, South 
America, and Europe, as well as throughout 
the USA. Her counseling experience includes 
family counseling, HIV and AIDS counsel-
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ing, and working with youth. She has con
sulted with the US State Department, US 
Peace Corps, and various Ministries of Edu
cation, and developed training curricula, 
evaluation instruments, and quality of care 
indicators for health counseling. 

Elizabeth Thompson Serlemitsos, M.P.H., 
M.P.P .M. (International Public Health Man
agement)-Program Officer II. Ms. Ser
lemitsos has experience working with 
international and local organizations improv
ing the management of health and commu
nity service delivery in Africa. Prior to coming 
to PCS/PIP, she spent four years in Cameroon 
doing institutional development on provin
cial and conpnunity levels. This involved 
training professional staff and local com
munity leaders in needs assessment, plan
ning, implementation, and evaluation. Ms. 
Serlemitsos has consulted to organizations 
such as the World Bank and Save the Chil
dren. Ms. Serlemitsos speaks French and 
Kiswahili and is conversant in a number of 
African languages. 

Joan Tarasevich, M.P.H. (Health Education 
& Communication)-Program Assistant. Ms. 
Tarasevich joined PCS/PIP in FY94. Utiliz
ing her work experience in print production 
and graphic design in New York City, Ms. 
Tarasevich spent several years working in 
the South Pacific developing health educa~ 
tion and communication materials for dia
betes and HIV / AIDS programs. She has also 
provided assistance in evaluating a mass 
media campaign to promote prenatal care. 

Carol VanHulzen, M.P.H. (International 
Health/Population Studies)-Program Assis
tant. Ms. VanHulzen came to PCS/PIP in 
FY94 with experience in international health 
and economics. She trained Peace Corps vol
unteers for a child survival project in Chad 
and served in the Central African Republic for 
two years, where she train~d teachers and 
worked with hospital staff to design and 
implement primary health care programs. 
Ms. VanHulzen has also worked for an 
international development consulting firm 
in Washington, DC, specializing in economic 
development, and at the Centers for Disease 
Control in the area of community-based 
public health coalitions. She has researched 
methods to evaluate the cost-effectiveness 
of family planning programs worldwide and 
served as a video reviewer for the UNICEF 

Video Clearinghouse. She is fluent in French 
and conversant in Sango. 

Claudia Vondrasek, M.P.H. (Population 
Studies/Health Education)-Program Offi
cer I. Prior to joining PCS/PIP, Ms. Vondrasek 
had spent over six years in Central and West 
Africa working in education/communication, 
training, and program coordination. Ms. Von
drasek developed educational and commu
nication materials for domestic family 
planning and AIDS prevention programs, 
and worked with youth in a peer education 
theater project. She provided assistance to 
family planning quality of care studies, devel
oping evaluation instruments and research
ing the indicators used to measure the impact 
of FP/IEC campaigns worldwide. Ms. Von
drasek speaks French, Tshiluba, Kikongo, 
and Spanish. 

ASIA DIVISION 

Sung Hee Yun, Dr.P.H., M.P.H. (Public 
Health/Population Communications)-Asso
ciate Director for Technical Services and Asia 
Division Chief. Dr. Yun is also an Associate 
in the Department of Population Dynamics 
at the Johns Hopkins University School of 
Public Health, where he teaches a commu
nication course entitled "Planning Popula
tion and Health Communication Programs." 
A native of Korea, he has over 25 years of 
continuous and extensive work experience 
in international population and health com
munication, initially with the Korean Family 
Planning Association as National Director of 
Communication, the Korean Mothers' Club, 
Research and Evaluation, Planning and Man
agement. He worked for the World Bank in 
Washington, DC, as a population and health 
communication expert for eight years prior 
to joining PCS/PIP in 1986. Dr. Yun designed 
and supervised the first and second national 
population media campaigns in Turkey. He 
also designed the first Bangladesh rural com
munication project that has led to the Jig
gasha Community Network Project. His 
~xpertise includes strategic planning, needs 
assessment, project design, media, and com
munity participation. 

Karen A. Heckert, Ph.D. (International 
Health Promotion)-Asia Division Deputy 
Chief and Senior Program Officer I. Dr. Heck
ert recently completed her doctoral degree 
in Health Systems based on her HIV / AIDS-
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related organizational research. In 1988, she 
conducted her first Medium Term Plan mis
sion for the World Health Organization's 
Global Programme on AIDS in Sudan. Fol
lowing this successful mission, Dr. Heckert 
was invited to join the AIDS team for the 
WHO's Western Pacific Regional Office. As 
AIDS Health Education Specialist for the 
Pacific, she provided technical support in 
the planning, implementation, and evaluation 
of national HN / AIDS prevention and care 
activity for 15 Pacific Island nations, includ
ing the Francophone countries. Prior to her 
work overseas, Dr. Heckert developed and 
managed the state-wide HN / AIDS preven
tion program for the Minnesota Department 
of Health. Dr. Heckert's more than 15 years 
of public health experience includes exper
tise in program management, intervention 
design, proVider and client training, proposal 
writing, and research and evaluation. She 
holds an M.P.H. in Health Behavior and 
Health Education and an M.S.W. in Human 
Services Administration from The University 
of Michigan. Dr. Heckert is fluent in French. 

Pamela Allen, Ph.D. (Mass Communica
tion)-Country Representative, Nepal. Dr. 
Allen has extensive experience in project 
management and research. Previously, she 
served as Research Associate at the Center for 
Policy Studies in Education at Florida State 
University, where she managed and con
ducted policy research for the Florida Depart
ment of Education and the Florida State 
Legislature. Dr. Allen has authored several 
award-winning proposals, one of which led 
to development of educational interventions 
for prevention of drug use by middle school 
children. She also worked with USAID in 
Botswana providing technical assistance to 
the Curriculum Development and Evalua
tion Department, MOE, in assessing and 
revising the organizational structure within 
the department. 

Patrick L. Coleman, M.A. (Communica
tion)-Senior Communication Advisor, 
Philippines. Mr. Coleman is a specialist in 
developing communication strategies and in 
radio and 1V production, including innova
tive use of audiovisual equipment. His more 
than 15 years of work in development com
munication include an ORS and sanitation 
project with the Ministry of Health of EI Sal
vador. He has played a major role in strat
egy development for the "enter-educate" 

approach to social marketing communica
tron campaigns. He was the conceptual 
designer of the Lea Salonga project during 
1986-88, which used a popular entertain
ment format to promote family planning 
and sexual responsibility among Philippine 
young people. Mr. Coleman served as PCS 
Senior Program Officer for Latin America 
for three years, and as PCS Project Director 
from 1986 to 1990. In 1991 he was the co
winner of a Charles A. Dana Foundation 
Award for Pioneering Achievements in 
Health and Education. 

Marsha McCoskrie, M.A. (Communications 
Management)-Program Officer 1. Ms. 
McCoskrie has extensive experience in the 
design and production of graphics for print 
and video media. She has written, directed, 
and produced over 75 video presentations 
and designed and coordinated multimedia 
campaigns. This media work has covered 
topics ranging from health and interpersonal 
communication to high technology theory 
anti process training and product marketing. 
Ms. McCoskrie has also utilized improvisa
tional theater and counseling training tech
niques to develop creative approaches to 
training and teaching in a variety of settings. 
Ms. McCoskrie lived in Thailand for four 
years and is familiar with Thai and conver
sant in Spanish. 

Anne Palmer, M.A.I.A. (Communication and 
Development Studies)-Program Officer I. 
Prior to joining PCS/PIP, Ms. Palmer coor
dinated the 1992 Global Media Awards in 
Population Reporting at the Population Insti
tute. Before that, at Planned Parenthood of 
Minnesota, she counseled patients about 
contraceptives, abortion, sterilization, and 
reproductive physiology. She has also taught 
reproductive health classes to teenagers and 
designed and implemented a sexuality edu
cation course for parents of young children 
and day care providers in rural Ohio. At 
PCS/PIP, Ms. Palmer provides technical assis
tance to the Philippines office where she 
works on advocacy and adolescent projects. 
She also has experience in interpersonal 
communication training and materials devel
opment. She is conversant in Indonesian. 

Edson E. Whitney, M.P.S. (Communication 
Arts)-Country Representative, Bangladesh. 
Mr. Whitney has worked for PCS since 1987, 
and since 1991 has served as the Bangladesh 
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Country Representative managing the IEC 
program and country office there, in addition 
to providing some technical assistance to the 
India and Nepal programs. In Bangladesh 
he has overseen the evaluation of the Jig
gasha pilot project, the wider expansion and 
replication of the Jiggasha approach to other 
areas of the country, the development of a 
National FP/MCH IEC Strategy, development 
and production of a wide variety of IEC 
materials, including videos and training mate
rials, and a number of national-level training 
workshops and seminars. Mr. Whitney has 
extensive experience in training and educa
tion in both Asia and Africa. He served as 
Project Director for a Peace Corps training 
program in Thailand, as Program Supervi
sor for a refugee training program in Indone
sia, and as a secondary school teacher in 
Swaziland. He speaks Thai and Indonesian. 

Ricardo Wray, M.S. (Communication)-Pro
gram Officer 1. Mr. Wray has worked in film, 
video, and radio production documenting 
the impact of development on indigenous 
communities and the environment in the US 
and abroad. He conducted an impact eval
uation of Consequences, a film about ado
lescent pregnancy in Kenya, and has 
developed and implemented distance edu
cation and participant training programs in 
Latin America. He speaks Spanish and 
French. 

LATIN AMERICA/CARIBBEAN DIVISION 

Alice Payne Merritt, M.P.H. (International 
Health/Family Planning)-Latin America 
Division Chief and Senior Program Officer ll. 
Ms. Payne Merritt has over 15 years of expe
rience in health communication, social mar
keting, and integrated rural development in 
15 countries throughout Central and South 
America as well as the Eastern Caribbean. 
She has designed and managed a wide vari
ety of family planning and reproductive 
health projects including mass media demand 
generation campaigns. Ms. Payne Merritt also 
has expertise in creating AIDS prevention 
interventions for high risk groups such as 
street youth and others. Projects under her 
leadership have r~ceived numerous awards, 
including the Bronze Lion at Cannes, the 
Gold Medal at the London International 
Advertising Awards, and the Rosa Cisneros 
Award. She is fluent in Spanish and conver
sant in Portuguese. 

Luis Ramiro Beltriin, Ph.D. (Communica
tion, Education, and International Develop
ment)-Regional Communication Advisor, 
Bolivia. Dr. Beltran is one of the foremost 
authorities in the field of health communi
cation in Latin America and has more than 
30 years of experience. Before he began to 
specialize in the use of mass media in the ser
vice of development programs, he worked 
as a journalist, broadcaster, film producer, 
and advertising executive. As a communi
cation specialist, Dr. Beltran has worked in 
virtually all Latin American countries teach
ing educational communication skills. He 
was the first winner of the World Commu
nication Prize, the McLuhan-Teleglobe 
Canada Award granted to him in recogni
tion of his outstanding career as a develop
ment communication specialist. In addition 
to his work in development communication, 
he writes fiction and poetry, and his works 
have been published in Bolivia and Colom
bia. Dr. Beltran is a leading figure in Latin 
American communication research and a 
social critic of international reputation. He 
is fluent in his native Spanish and conversant 
in Portuguese and French. 

Michelle Fryer, M.A. (International Devel
opment Education)-Senior Program Offi
cer II, Latin America/Administration 
Divisions. Ms. Fryer's expertise lies in the 
deSign, implementation, and evaluation of 
school- and community-based instructional 
systems. For more than a decade Ms. Fryer 
has focused her efforts in Latin America and 
the Caribbean,. where she pioneered the 
application of interactive radio in environ
mental and public health education and doc
umented its impact on behavior change. Ms. 
Fryer is fluent in Spanish and conversant in 
. French. 

Patricia Poppe, M.S., M.A. (Communication 
and Education)-Senior Program Officer 1. 
Ms. Poppe, a native of Peru, has worked in 
communication and development since 1978. 
Most of her experience has been in Peru, 
Brazil, Bolivia, Mexico, Argentina, and South 
Korea, where she served as a consultant to 
international organizations such as Unesco 
and FAO. She has deSigned, managed; and 
evaluated communication and training inter
ventions on health, family planning, women's 
issues, and agriculture in several Latin Amer
ican countries. MS. Poppe also has exper
tise in video production and the design of a 
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variety of media materials. In addition to 
being fluent in her native Spanish, Ms. Poppe 
is conversant in Portuguese. 

Walter Saba, M.H.S. (Health Communica
tion)-Program Officer 1. Mr. Saba has 15 
years of experience in TV and radio pro
duction. Over the past seven years he has 
designed, implemented, and evaluated mass 
media campaigns on AIDS prevention and 
family planning, organized IEC workshops, 
conducted formative research for message 
development, and provided technical assis
tance for the development of educational 
video and radio programs. Most of Mr. Saba's 
experience is in Bolivia, Ecuador, and his 
.native Peru, where he has worked very 
closely with both the private and public sec
tors as a consultant in communications for 
numerous cooperating agencies and interna
tional organizations. 

ClaireStorey, M.A. (Advertising)-Program 
Officer II. Ms. Storey joined the Latin Amer
ica Division in FY94 after working as a con
sultant to PCS/PIP programs in Mexico. 
Previously, she was a faculty member at The 
University of Texas at Austin's Department 
of Advertising, teaching Research Methods, 
Campaigns, and Psychology of Advertising. 
She was a consultant to the Texas Depart
ment of Health's baseline KAP survey regard
ing AIDS, both within the general population 
and among patients of FP Ism clinics. She 
conducted marketing and advertising 
research at Levi Strauss & Co. and the ELRA 
Group in San Francisco, as well as at the 
Allstate Research and Planning Center in 
Menlo Park, CA. She also served as a Peace 
Corps volunteer in Honduras. She is fluent 
in Spanish and conversant in French. 

NEAR EAST/NEW INDEPENDENT 
STATES DIVISION 

BushraJabre, M.P.H. (Health Education)-
Near East/New Independent States Division 
Chief and Senior Program Officer II. Ms. 
Jabre has extensive experience in the fields 
of health communication and women's 
development in the Arab world, the South 
Pacific, and West Africa. Her previous posi
tions include: regional advisor on Health 
Communication and Women's Programs with 
the- UNICEF Regional Office for the Middle 
East and North Africa, regional health com
munication officer with the South Pacific 

Commission, team leader for the UNFP A 
Population Education Project in Bahrain, and 
UNICEF, USAID, and Unesco consultant for 
numerous countries of the Arab world and 
West Africa. Ms. Jabre has been involved for 
many years in health communication pro
gram planning and evaluation, training, and 
materials development in numerous coun
tries. She has developed innovative women's 
literacy programs based on maternal and 
child health issues in Saudi Arabia and 
Yemen, has several publications by the South 
Pacific Commission, UNICEF, and Unesco, 
and has acted as resource person in interna
tional meetings organized by Unesco, IPPF, 
and UNDP. She is trilingual in Arabic, French, 
and English. 

I..auren Goodsmith; M.P.H. (Population and 
Family Health)-Program Officer II. Before 
joining the Near East Division in FY94, Ms. 
Goodsmith worked as an IEC consultant and 
trainer in the use of video to support devel
opment, education, and health projects in 
Mauritania, Nigeria, Guinea, India, and 
Guyana. Ms. Goodsmith's professional back
ground is in video production and photog
raphy. She has produced documentaries on 
mother and child health projects in West 
Africa for UNICEF, as well as programs for 
various social service agencies in the US. 
She has designed and produced family health 
media materials with World Vision in Mau
ritania, and has provided extensive photo
graphic documentation of health and 
development projects and the daily lives of 
women and children in Morocco, Mauritania, 
India, and elsewhere for UNICEF and vari
ous stock agencies. Ms. Goodsmith is fluent 
in French and conversant in Spanish and' 
Arabic. 

Irina Gushin, M.A. (Medical Geography)
Program Assistant. Ms. Gushin's background 
is in public health issues of Central Asia. 
Over the past year, she has managed the 
IEC component of the Reproductive Health 
Services Expansion Project in the Republics 
of Kazakhstan, Kyrgyzstan, Uzbekistan, and 
Turkmenistan. Her work includes the mon
itoring of six national mass media campaigns 
promoting family planning in these republics, 
as well as the development of materials for 
family planning counseling in this region. 
Ms. Gushin's previous experience includes 
work on the health effects of environmental 
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contamination of the Aral Sea area in Cen
tral Asia. She was the recipient of a National 
Resources Fellowship for the study of Uzbek 
language and culture in 1991 at the Univer
sity of Washington. Ms. Gushin is fluent in 
Russian and has a working knowledge of 
French. She has traveled extensively through
out the former Soviet Union. 

Carol Haddaway, M.S. (Applied Behavioral 
Science)-Program Administrative Coordi
nator. Ms. Haddaway is responsible for over
all management and coordination of 
programmatic and administrative functions 
for the Division and has previously worked 
as a Program Assistant in the Asia Division 
with the PlliUppine and Bangladesh projects. 
Prior to joining PCS/PIP, Ms. Haddaway 
worked extensively in the airline industry 
in marketing, sales, and reservations, and 
owned and operated her own agency in 
Trinidad, W.1. Ms. Haddaway speaks French 
and Spanish. 

Ronald W. Hess, M.P.S. (Communication 
Arts)-Resident Advisor, Egypt. Mr. Hess 
has extensive experience working with the 
mass and print media in the fields of pop
ulation, environment, and education. As a 
program officer in the Asia Division from 
1990-1993 and now as the resident techni
cal specialist for Egypt, he is responsible for 
the design and management of programs. 
These have included coordinated social 
drama media campaigns, initiatives pro
moting providers and services, developing 
institutional partnerships with the media, 
and development of clinic lEC print materi
als, training, and evaluation. Mr. Hess speaks 
Hindi and Urdu. 

Lamia]aroudi, M.S. (Mass Communica
tion)-Program Officer 1. Ms. Jaroudi has 
worked in marketing, advertising, and public 
relations both in the US and overseas for 
companies such as Ogilvy & Mather, one of 
the largest international advertising agen
cies. Ms. Jaroudi developed marketing, pro
motion, and corporate identity programs. 
She has consulted on advertising campaigns 
and marketing strategies for global brands 
established in the Near East market. Ms. 
Jaroudi is the author of a paper on the nature 
of advertising in the Near East in relation to 
trends in international communication. At 
PCS/PIP she helps manage and coordinate 
IEC projects in Egypt and Oman. She is trilin-

gual in English, Arabic, and French and is 
conversant in Italian. 

Sereen Thaddeus, M.A., M.P.H. (Interna
tional Health/Family Planning)-Senior Pro
gram Officer I, Morocco. Ms. Thaddeus has 
extensive experience in various aspects of 
family planning, including training, lEC, and 
service delivery. She has designed training 
materials and conducted workshops in 
Arabic, French, and English in the Near East 
and Africa. Before joining PCS/PIP, she was 
affiliated with the Center for Population and 
Family Health at Columbia University. As 
the first resident advisor for a USAID-funded 
family planning project in Yemen, Ms. Thad
deus managed a multi-faceted portfolio of 
activities promoting family planning service 
delivery through both the public and pri
vate sectors in Yemen. At PCS/PIP she man
aged the Morocco and Oman projects until 
July 1994, when she moved to Morocco to 
be the resident lEC specialist under the 
newly awarded five-year bilateral project in 
family planning and maternal and child 
health. Ms. Thaddeus is the primary author 
of the well-received Too Far to Walk, a pub
lication that outlines the nonmedical factors 
contributing to maternal deaths in the devel
oping world. She is trilingual in Arabic, 
French, and English. 

Alfred W. Yassa, M.D., Ph.D. (International 
Health)-Resident AdVisor, Oman. Dr. Yassa 
has over 15 years of experience in public 
health, health communication, training, and 
family planning both at the project imple
mentation level and at the program policy, 
planning, and evaluation levels. Before join
ing PCS/PIP, Dr. Yassa was the Regional 
Health Advisor for the Near East Founda
tion and the Chairman of a pioneering pri
vate development support organization, the 
Center for Development Services, in Cairo. 
Through serving as Health Advisor for 
OXF AM and working as a consultant for 
health training and communication for 
Family Planning International Assistance and 
a number of other international organiza
tions, he has designed and managed a wide 
variety of family planning and reproductive 
health projects, developed several training 
curricula, and trained a large number of 
health and community workers in design
ing, testing, using, and evaluating lEC mate
rials for family and community health. Dr. 
Yassa is fluent in his native Arabic. 

JHU/PCS/PIP 1994 223 



PROGRAM ADMINISTRATION ______________________________ _ 

224 JHU/PCS/PIP 1994 

Sunday irner, Ph.D. (Demography, Popu
lation Economics~ountry Representative, 
Turkey. Dr. Uner has worked for the Turk
ish State Planning Organization for six years 
and participated in the preparation of the 
first and second Five-Year Development 
Plans of Turkey. He has extensive experi
ence in fertility research in Turkey and was 
the Project Director of the Turkish Fertility 
Survey 1978 in collaboration with the World 
Fertility Survey. He .has acted as advisor and 
Country Representative for Pathfinder 
International and is one of the founders and 
the first Executive Director of the Human 
Resource Development Foundation. He has 
also served as Deputy Director of the Insti

. tute of Population Studies of Hacettepe Uni
versity and has taught Formal Demography 
and Survey Methodology. He was rappor
teur to the Europe Population Committee 
Council of Europe in 1986 and 1991. He has 

. also served as Deputy Director of the Turk-
ish Family Health and Planning Foundation. 

Media/Materials Collection and 
Creative Resources Group 
Hugh M. Rigby, B.A., P.G.C.E. (Design! 
Education)-Media/Materials Manager and 
Co-Editor of the PCS Packet Series. Mr. Rigby 
received a BA (Honors) from Manchester 
College of Art and Design and a Post-Grad
uate Certificate in Education. He came to 
PCS in 1988 from the Eastern and Southern 
Africa Regional Office of UNICEF, where he 
was Visual Communication Officer for five 
years. His position there involved develop
ment of the communication components of 
UNICEF programs to promote child survival 
and development in the region. Previously 
he practiced as a graphic designer, primar
ily developing media/materials for African 
audiences, and as an instructor of the visual 
arts at the primary, secondary, and univer
sity levels. 

SusanA. Leibtag, M.L.S. (library Science)
Media/Materials Program Officer and Co
Editor of the PCS Packet Series. Ms. Leibtag 
has been with the Media/Materials Collec
tion since 1983, serving first as librarian. She 
received her library science degree from 
Columbia University in 1976, and subse
quently spent several years as a document 
specialist working on the Holocaust Docu
mentation Collection at the YIVO Institute 
for Jewish Research in New York. She 

received certification as an archivist from the 
US National Archives in 1977. In addition, 
she worked for the President's Office of 
Columbia University and for the Dean of 
the Columbia University Business School 
before coming to Baltimore in 1979. She has 
worked at JHU in the field of population 
and maternaV child health for 14 years and 
is particularly experienced in the establish
ment, organization, and utilization of special 
collections. 

Margaret A. D'Adamo, M.L.S. (library Sci
ence)-Media/Materials Librarian. Ms. 
D' Adamo has extensive experience in the 
field of special collections. Prior to joining 
PCS/PIP, she was curator of a special col
lection of alternative journals and newspa
pers for 12 years. She was also an editor of 
the Alternative Press Index, an index to alter
native magaZines and newspapers. She is a 
certified media specialist and also has expe
rience as an indexer, a reference librarian, 
and a school librarian. She is fluent in French 
and conversant in Spanish. 

Willliun P. Racine-Media/Materials Spe
cialist. Mr. Racine came to PCS from the 
Peabody Conservatory of Music, where he 
was Coordinator of Audiovisual Services and 
the Assistant to the Director of Recording 
Arts and Sciences. While at Peabody he was 
the sound engineer for performances by the 
Conservatory Orchestra, Opera Department, 
and Preparatory Dance Department. He has 
an extensive background in audio and video 
production and has engineered commercial 
music releases in both classical and popular 
music. He is an accomplished nature pho
tographer and has worked in the field of 
weddings and portraiture. He is a member 
of the Audio Engineering Society and the 
International Communications Industries 
Association. 

Cynthia K. Shaw, A.A. (Art Education)
Media/Materials Assistant II. Ms. Shaw came 
to PCS from the Office of Public Affairs News 
and Information Services of the Johns Hop
kins University. Her public relations experi
ence also includes several years with the 
American Red Cross as Assistant to the Direc
tor of Public Affairs, and with the Hecht Co., 
a Washington, DC-based chain of retail 
department stores, as coordinator of adver
tising production. She has been with the 
Media/Materials Collection for eight years. 
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She manages the dissemination of media 
materials to family planning health profes
sionals worldwide, and manages the visits of 
international health professionals to the 
Media/Materials Collection. 

Jan Elizabeth Lakey, B.F.A. (Visual Com
munication/Design)-G raphic Designer, 
Creative Resources Group (CRG). Ms. Lakey 
interned with PCS/PIP in her senior year at 
the Maryland Institute, College of Art, and 
after graduating shewas hired as a full-time 
designer. She is now acting head of the CRG 
group which supplies creative support for 
over 100 staff members. Ms. Lakey has 
designed materials for logos, report covers, 
posters, brochures, slide presentations, and 
international workshops, and she also helped 
produce the CCP 1993 Report on Activities. 
In addition, Ms. Lakey supplies software and 
system support for the Macintosh comput
ers in the CRG creative lab. 

Training Division 
Benjamin V. Lozare, Ph.D. (Communica
tion)-Training Divisi.on Chief and Senior 
Program Evaluation Officer. Dr. Lozare has 
over 20 years of experience in research, 
teaching, and practical work in international 
and development communication. As Dean 
of the College of Arts and Sciences at the 
Health Sciences Campus of the University 
of the Philippines, he was responsible for 
strengthening the humanities and social sci
ence orientation of students preparing for 
careers in the health sciences. He served as 
the first Director-General of the Philippine 
Information Agency, a national institution 
that provides development communication 
services to government ministries and 
international development agencies. He has 
also served as Deputy Secretary-General of 
the Asian Mass Communication Research 
and Information Center Foundation, a lead
ing non-governmental organization in Asia 
and the Pacific, and consulted with UN agen
cies such as the World Health Organization, 
the Economic Commission for Asia and the 
Far East, and the UNFP A. 

Rosa Amurrio, M.D., M.S. (Communica
tion/Program Evaluation)-Training Pro
gram Officer II. Dr. Amurrio has six years 
of international experience in public health. 
Prior to joining PCS/PIP in FY94, she worked 
at the Institute of Nutrition of Central Amer
ica and Panama (INCAP) as a medical offi-

cer and investigator. She acted as coordina
tor for two operations research projects on 
ORT and growth monitoring and provided 
technical assistance to the Guatemalan MOH 
and the two main public hospitals in 
Guatemala. As an INCAP member, she also 
participated in different working teams in 
charge of the design, planning, implemen
tation, and evaluation of various MCH pro
jects for the Central American region, and 
designed and conducted seminars and train
ing workshops for medical and paramed
ical staff. Her international experience 
includes working as a consultant for IIRR 
in the Philippines and participating as an 
invited researcher for nutrition-related pro
jects conducted by UNIC.EF and the Dunn 
Clinical Nutrition Unit, Cambridge, England. 
Dr. Amunio is fluent in Spanish and English. 

Nicole Bouver, B.S. (Chemistry)-Program 
Assistant, Training Division. Ms. Bouver is 
responsible for the overall logistical support 
of planning and implementing US and 
international workshops. She provides 
administrative and programmatic support to 
the Training Division. Ms. Bouver previously 
worked in Casablanca, Morocco, and 
Augusta, Georgia, as a Laboratory Research 
Assistant ill. She has many joint publications 
on Hemoglobin Sickle Cell Anemia in the 
British journal of Haematology, The New 
England journal of Medicine, and Nature. 
A native French speaker, she worked as the 
Bilingual Program Coordinator for JHPIEGO, 
serving as liaison with their. International 
Training Center, prior to joining PCS/PIP. 

Alsandria Miller, M.A. (Vocal Perfor
mance)-Materials Coordinator, Training 
Division. Ms. Miller coordinates the pro
duction of training- materials and assists in 
planning and implementing Baltimore and 
internationally based workshops. She has 
extensive experience in layout/design soft
ware for microcomputers as well as in 
research data analysis. Ms. Miller is currently 
continuing graduate level work in the fields 
of education and marketing at the Johns 
Hopkins University. 

Cathryn S. Wilcox, M.P.H. (Public 
Health/Maternal and Child Health)-Train
ing Program Officer I. Ms. Wilcox has sev
eral years of experience working in 
community-level health education and train
ing. She joined PCS/PIP in 1991 to work in 
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the Nigeria Division, after receiving her MPH 
from the University of North Carolina, Chapel 
Hill. Ms. Wilcox spent over two years in the 
Federated States of Micronesia designing and 
implementing maternal and child health edu
cation programs with the local and national 
public health department. She also assisted 
the Ford Foundation in developing its Repro
ductive Health Program in the Philippines. In 
the US, Ms. Wilcox established a health edu
cation program for a rural North Carolina 
community health clinic and has worked 
with adolescents on probation. Ms. Wilcox 
is conversant in Gennan and Chuukese (a 
Micronesian language). 

'Research and Evaluation 
Division 
D. Lawrence Kincaid, Ph.D. (Communica
tion)-Director, Research and Evaluation 
Division. Dr. Kincaid has worked in interna
tional communication and development for 
more than 25 years. He is an expert in qual
itative and quantitative research method
ologies for the development of messages 
and evaluation of communication in health 
and related fields. Dr. Kincaid developed 
the Media Impact Research System (MIRS), 
a method of measuring the intennediate steps 
of communication that eventually lead to 
behavior change. He has published numer
ous articles as well as two books, including 
the first major book to highlight the differ
ences in communication practice in the East 
compared to the West, Communication 
Theory: Eastern and Western Perspectives 
(1987). An Associate Professor in the School 
of Hygiene and Public Health, he teaches 
and directs graduate student and fellowship 
research in family planning communication. 

GaryL Lewis, M.A. (Demography)-Acting 
Director, Research and Evaluation Division. 
Mr. Lewis came to PCS/PIP following four 
and one-half years in Mrica as the resident 
advisor to the Centre for Mrican Family Stud
ies in Nairobi. Previously he was the research 
advisor to the National Family Planning Coor
dinating Board (BKKBN) of the Govemment 
of Indonesia and the Technical Director of 
the Contraceptive Prevalence Survey Project. 
Mr. Lewis has worked in 25 countries in Asia, 
Mrica, and the Caribbean. He has extensive 
experience in institutional development, 

research methodology, training, project 
development, survey deSign, management 
infonnation systems, evaluation, program 
management, data utilization for policy 
development, and program implementation. 

Robert K. Foreman, M.S.E. (Mathematical 
Sciences)-Senior Research Assistant. Mr. 
Foreman has extensive formal training.in the 
fields of mathematics and statistics. His major 
interests are in applying these skills to sta- . 
tistical programming and mathematical mod
eling, specifically in the areas of communi
cation network analysis and the diffusion of 
innovations. Mr. Foreman has worked on a 
variety of Asian, Mrican, and Latin Ameri
can projects. 

Miriam N. Jato, Dr.P.H. (Public Health 
Research)-Senior Program Evaluation Offi
cer. Dr. Jato, a Cameroonian, has developed 
and taught health education and public 
health courses to nurses, doctors, and grad
uate students for 15 years. A public health 
and communication consultant to regional 
and international agencies in Mrica, she has 
co-authored and authored two Mrican health 
professional text books: The Nurse and Com
munity Health in Africa and Principles and 
Methods of Health Education for Africa. She 
is an expert in quantitative and qualitative 
research methodologies in public health 
research and has served as advisor for sev
eral student theses. 

Thomas T. Kane, Ph.D. (Sociology), M.A. 
(Demography)-Senior Research and Eval
uation Officer. Dr. Kane has been working 
in the field of population since 1975. During 
the past ten years he has evaluated family 
planning programs in Asia and Mrica and 
has conducted research on maternal mor
tality, the detenninants of contraceptive use, 
and other reproductive health issues in devel
oping countries. He has published numerous 
articles in family planning, demographic, and 
medical journals and has authored two 
books: The Population Handbook (Haupt 
and Kane, 1978) and Streams of Change: The 
Fertility, Nuptuality, and Assimilation of 
Guestworker Populations in the Federal 
Republic of Germany (Kane, 1989). Dr. Kane 
also co-edited Developing New Contracep
tives: Obstacles and Opportunities published 
by the National Academy Press (Mastroianni, 
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Donaldson, and Kane, 1990). Dr. Kane cur
rently holds an appointment as Assistant 
Professor in the Department of Population 
Dynamics in the School of Hygiene and 
Public Health, where he teaches family plan
ning pr?gram evaluation methodology. 

Young Mi Kim, Ed.D. (Counseling/Educa
tional Psychology)-Senior Program Eval
uation Officer. Dr. Kim, a Venezuelan citizen 
born in Korea, has extensive experience 
working with international organizations in 
family planning, population education, and 
health education. She has also worked at 
the Kinsey Institute for Sex Research. She 
teaches at the Johns Hopkins University 
School of Pl,lblic Health and the School of 
Continuing Studies, and has had a success
ful academic career at several universities 
in Venezuela. Dr. Kim has authored many 
publications in her major field of expertise, 
qualitative and quantitative methods in com
munication and education research and eval
uation, and is on the AdviSOry Board of the 
International Journal for the Advancement 
of Counseling. She has worked in Latin 
America, Asia, Africa, and Europe, and 
speaks fluent Korean and Spanish. 

Karungari (Karusa) Kiragu, Ph.D. (Pop
ulation Dynarnics)-Research and Evalua
tion Officer. Dr. Kiragu has an extensive 
background in epidemiology with a specific 
focus on family planning and·demographic 
applications. She has designed and imple
mented several community-based research 
projects, most recently in her native coun
try, Kenya. She has authored several man
uscripts and has presented results of several 
commUnity-based health studies and national 
and regional conferences. Her Ph.D. thesis 
examined adolescent sexual and contra
ceptive behavior in Kenya. She is a gradu
ate of the Johns Hopkins University School 
of Public Health, where her work was rec
ognized and funded by the Ford and Rock
efeller Foundations and where she received 
the prestigiOUS Paul Harper Award for aca
demic excellence. 

John Douglas Storey, Ph.D. (Communica
tion Research)-Senior Research and Eval
uation Officer. At PCS/PIP Dr. Storey com
bines his formal training in communication 
theory with over 20 years of practice in the 
fields of health communication and devel-

opment. He has lived in Malaysia and Belize 
and speaks Malay/Indonesian fluently. Dr. 
Storey obtained his doctoral degree in Com
munication Research from Stanford Univer
Sity. Prior to joining PCS/PIP, he was an 
Assistant Professor at the University of Texas 
at Austin, where he taught development 
communication and was Head of Mass Com
munication in the Radio/TV/Film Depart
ment. He co-authored a book chapter with 
Dr. Everett Rogers called "Communication 
Campaigns" and has published reviews, jour
nal articles, and technical reports in the field 
of communication. Dr. Storey's current inter
ests include culture as a cognitive frame
work for generating and interpreting 
messages, cultural factors affecting the use 
and impact of communication media for 
health promotion, and participatory com
munication. 

lanA. Tweedie, M.P.H. (Epidemiology/Pop
ulation Dynarnics)-Research Assistant. Prior 
to completing his degree at the Johns Hop
kins University and joining PCS/PIP, Mr. 
Tweedie lived in Ghana for six years work
ing on primary health care and health com
munication issues for GTZ (German 
Technical Cooperation), the World Bank, 
and as a Peace Corps volunteer. He studied 
at the University of Nairobi in 1981 and has 
travelled extensively through East and South
ern Africa. 

Carol Underwood, Ph.D. (Sociology)
Research and Evaluation Officer. Dr. Under
wood received her Ph.D. from the Johns 
Hopkins University School of Arts and Sci
ences. She received funding from UNICEF to 
conduct fieldwork for her Ph.D. thesis, which 
examined the interrelationship of health and· 
development under a revolutionary regime 
with particular emphasis on the health and 
health policy consequences of alternative 
development strategies. Dr. Underwood has 
extensive background in international devel
opment and Islamic thought. She has 
authored several manuscripts and presented 
papers concerning health and development 
in the Muslim world at national and interna
tional conferences. Dr. Underwood is fluent 
in Persian. 

Thomas W. Valente, Ph.D. (Communica
tion)-Research and Evaluation Officer. Dr. 
Valente received his Ph.D. from the Annen-
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berg School for Communication, USC. His 
main research interests are the diffusion of 
innovations, technology transfer, network 
analysis, and mathematical modeling. Dr. 
Valente is the author of the recently-pub
lished Network Models of the Diffusion of 
Innovations and has been published in the 
Journal of Communication and International 
Family Planning Perspectives. 

Scientific Information and 
Dissemination Division 
Ward Rinehart, M.A. (Science, Technology, 
and Public Policy)-Associate Director for 
Scientific Information and Dissemination, 

.and Editor, Population Reports. Since 1978 
Mr. Rinehart has edited Population Reports, 
the international review journal on popula
tion, family planning, and related health 
topics. In 1993, he took on the additional 
responsibility of supervising a variety of pub
lications based on the program experience 
and research findings of PCS/PIP. Along with 
his editorial duties, Mr. Rinehart is currently 
co-authoring with colleagues at PeS/PIP a 
book on lessons learned in family planning 
communication, and a handbook on scien
tific guidelines for the prOVision and use of 
family planning methods. As a consultant 
for the United Nations Population Fund 
(UNFPA) , Mr. Rinehart. conducted a work
shop with the China Population Information 
Center on preparation of scientific review 
publications. Before becoming Editor of Pop
ulation Reports, Mr. Rinehart wrote for Pop
ulation Reports and about reproductive 
health and environmental issues for a vari
ety of other publications. 

Stephen M. Goldstein-Managing Editor, 
Population Reports. Mr. Goldstein has 14 
years of experience writing, editing, and 
publishing print materials for dissemination 
to developing countries. He served as Man
aging Editor of Development International 
magaZine, and as Director of Publications 
for the Population Reference Bureau. In the 
early 1980s he was project director of the 
AID Resource Report, a multi-sectoral, 
USAID-funded newsletter. His experience in 
journalism dates back to the early 1970s and 
includes print, radio, and television news in 
the United States and in Israel, where he 
worked for the Associated Press as a news 
correspondent. 

Johanna Zacharias, B.A. (English and Ital
ian Literature)-Executive Editor, Center 
Publications. Ms. Zacharias's career in pub
lishing includes ten years. with Time-Life 
Books, writing and editing books on history, 
photography, and archeology and anthro
pology. In 1976, she joined the Congres
sional Budget Office, where she established 
the then-new agency's editorial office and 
over saw preparation of analytic reports on 
the US economy and public policy issues in 
human and natural resources and national 
defense. Coming to Johns Hopkins in 1986, 
she created and edited a magaZine on clas
sical music, jazz, and broadcasting for radio 
station WJHD. Ms. Zacharias jOined the staff 
of PCS/PIP in 1993. She is currently serving 
as editor of various publications, including 
a forthCOming book by PCS/PIP colleagues 
on lessons learned in family planning com
munication. 

Richard Blackburn, M.S. (Sociology)
Research Analyst, Population Reports. A soci
ologist and demographer, Mr. Blackburn ana
lyzes demographic, epidemiologic, financial, 
and programmatic data for use in Popula
tion Reports and other Center for Commu
nication Programs publications and materials. 
He has analyzed data and written for Popu
lation Reports for ten years, working on 
reports on AIDS, condoms, oral contracep
tives, employment-based family planning, 
childhood immunization, contraceptive social 
marketing, and many other topics. 

Judith S. Geller, M.S.W., M.A. (ReligiOUS 
Studies)-Research Analyst, Population 
Reports. Since 1990, Ms. Geller has co
authored many issues of Population Reports, 
including most recently Opportunities for 
Women Through Reproductive Choice. 
Ms. Geller gained several years of clinical 
counseling experience while completing a 
master's degree in clinical social work. She 
also has worked as a public relations writer 
in both academic and corporate settings. 

Nicolene M. Hengen, M.S.P.H.-Senior 
ResearcherlWriter, Population Reports. Ms. 
Hengen has worked as a writer and editor 
in Boston and as an English teacher in 
Lisbon, Portugal. Before returning to gradu
ate school, Ms. Hengen was the editorial 
director at a nonprofit international market
ing research firm in Cambridge, Massachu
setts. After completing her master's degree at 
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Tulane University in 1994, she worked at 
the Louisiana Office of Public Health in 
New Orleans on a city-wide evaluation of 
family planning clinic services. She is cur
rently researching and writing for Popula
tion Reports on postabortion care and 
counseling. 

Robert E. Lande, B.A. (History)
Researcher/Writer. Mr. Lande has worked as 
an editor or writer in the field of family plan
ning for 15 years. He is currently a staff writer 
for Population Reports. Previously he was 
Researcher/Writer for the johns Hopkins Pro
gram for International Education in Repro
ductive Health (THPIEGO) and a Project 
Editor at the. Population Council, where he 
worked on the journal Studies in Family 
Planning. 

Laurie Uskin, M.A., Sc.M. (Health Educa
tion)-Faculty Associate and AIDS Program 
Coordinator, Department of Population 
Dynamics and the Center for Communica
tion Programs. Ms. Liskin has 15 years of 
experience in family planning and AIDS pre
vention communication. Since 1988 she has 
worked on designing and implementing 
AIDS communication programs, including 
development of counseling training and 
youth videos, radio scripts, print materials, 
and AIDS curricula for secondary schools, 
and training health care workers in Zambia, 
Ghana, and Nigeria. Among her many pub
lications Ms. Liskin has written or edited 16 
issues of Population Reports, including two 
highly acclaimed reports on AIDS, and, most 
recently, a wall chart on SID diagnosis that 
was produced in conjunction with the World 
Health Organization. She has produced or 
proVided technical assistance for award-win
ning videos on AIDS counseling, Norplant, 
the female condom, and AIDS prevention 
for youth. She is a member of the AIDS Pre
vention Education Advisory Committee of 
the Howard County Public Schools and has 
served on the Family Planning Advisory 
Board for the State of Maryland. 

Ann P. McCauley, Ph.D. (Anthropology)
Research Writer II, Population Reports. Dr. 
McCauley is principal author of Population 
Reports issues on Norplant, women and 
family planning, and young adult health 
needs. She teaches Anthropology at the Johns 
Hopkins University School of Continuing 
Studies and has taught at the University of 

San Francisco and the University of Califor
nia at Berkeley. She holds a master's degree 
from Columbia University and a doctorate 
from the University of California at Berkeley. 
Dr. McCauley has been a Faculty Associate 
in the Department of International Health of 
the Johns Hopkins University School of 
Public Health. She has also been a research 
associate with the Helen Keller Foundation 
and at the Wilmer Eye Clinic at the Johns 
Hopkins University. She has published arti
cles based on her work in Indonesia and 
Tanzania. 

Bryant Robey, M.A. (English!Education)~ 
Senior Writer and Faculty Associate in Pop
ulation Dynamics. Mr. Robey is principal 
author of the Population Reports issues The 
Reproductive Revolution: New Survey 
Findings and Making Programs Work: 
Family Planning Lessons and Challenges. 
He has 15 years of experience reporting on 
and interpreting population topics. He is the 
founding editor of American Demographics 
magazine, now a subsidiary of Dow Jones 
and Company. He is principal author of "The 
Fertility Decline in Developing Countries," 
published in Scientific American, Decem
ber, 1993, and has written many other arti
cles for newspapers and magazines. He is 
the author of the book The American People; 
a comprehensive analysis of the 1980 US 
census results. For five years Mr. Robey wrote 
a monthly column, "Demographics," for the 
magazine Marketing Week and has written 
two issues of the Population Reference 
Bureau Population Bulletin. Mr. Robey has 
been Director of Communications for the 
IMPACT Project of the Population Reference 
Bureau and Editor of ASia-Pacific Popula
tion & Policy at the East-West Population 
Institute. He also directed public informa
tion, public affairs, and press relations at 
Cornell University and the East-West Center. 
At PCS/PIP, in addition to writing issues of 
Population Reports, he serves as coordinator 
of the Journalists' Initiative and has partic
ipated in project activities in Bangladesh, 
Mali, and Tanzania. 

Cynthia Saiter, M.P.H. (International 
Health)-Senior Researcher/Writer, Popu
lation Reports. Ms. Salter worked as a daily 
newspaper reporter for five years. Her jour
nalism experience includes spot news and 
feature writing, editing, layout, and public 
relations. Her interest in women's repro-
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ductive health led her to pursue an M.P.H. 
degree at the Johns Hopkins University 
School of Public Health in 1993. Previously 
she managed a women-centered develop
ment project for two years in rural Costa 
Rica. 

Kristina Samson-Editorial Associate for 
Research & Production. Ms. Samson, a Fil
ipina, has had extensive experience working 
with organizations reporting on social issues. 
Under the auspices of a non-governmental 
agency, Ms. Samson field-researched and 
documented problems confronting tribal 
groups in the Philippines. She has also writ
ten press releases on various environmental 
issues for the Massachusetts Public Interest 
Research Group. As a social theory student 
at the New School for Social Research, Ms. 
Samson studied the formation and conver
gence of social groups in 17th Century 
Europe. Formerly a Research Assistant and 
Coordinator in PCS/PIP's Research and Eval
uation Division, Ms. Samson now has joined 
the Scientific Information and Dissemination. 
Division to provide editorial services and to 
oversee research and production of Center 
publications. Her primary interests are phi
losophy, writing, and music. She is bilingual 
in English and Tagalog and fluent in Visayan. 

Pollyanna Triboull1ier Schroeder, M.A. 
(Musicology), M.A. (Latin American Social 
History), ].T. Quridical Translation)-For
eign Language Editor, Population Reports. 
Ms. Schroeder's experience as translator 
includes working in her native Guatemala 
with the Institute for the Development of 
Production and the Guatemala Permanent 
Mission to the UN, New York City. Her expe
rience in the field of music led to an appoint
ment with the Organization of American 
States, Washington, DC, where she devel
oped music education curricula for Latin 
American schools. As writer/editor she col
laborated in several series of bilingual edu
cation textbooks published by Scott 
Foresman, the MacMillan Company, and 
Houghton-Mifflin. She has published articles 
on Latin American music and culture in 
Vision, a Mexican magazine, Editorial 
Research Reports, Americas, and for the USIA 
in Washington, DC. Her expertise includes 
radio broadcasting and TV production of 
musical programs presented in Guatemala, 
San Juan and Mayaguez, Puerto Rico, New 

York, and Indiana. Ms. Schroeder is bilin
gual in Spanish and English and conversant 
in French and Portuguese. 

POPLINE 

AnneW. COInpton, M.L.S., M.B.A. (Library 
Science and Business Administration)-Asso-

. ciate Director and POP LINE Coordinator, 
Population Information Program. Ms. Comp
ton has over 20 years of experience in the 
information services field. She is an author
ity on the use of CD-ROM technology in 
developing countries and is recognized for 
her development of POPLINE in compact 
disc (CD-ROM) form. She has conducted 
numerous training programs in the use of 
POPLINE CD-ROM in Asia, Africa, and the 
Near East. She has also designed and facil
itated several special workshops to intro
duce CD-ROM technology to African 
researchers. Prior to joining PCS/PIP she 
managed several scientific and technical 
libraries where she introduced and imple
mented a variety of innovative information 
dissemination activities. 

Rhonda). Allard, B.A. (International Stud
ies)-POPUNE Liaison, National Library of 
Medicine. Ms. Allard recently joined PCS/PIP 
(FY94) from PERISCOPE, an internationally 
known online database that specializes in 
the world's military/defense industry and US 
government business opportunities. As prod
uct manager she was responsible for cus
tomer support, sales/marketing, database 
maintenance, and system enhancements. Pre
viously as customer support representative at 
Aviation! Aerospace Online, she provided 
online and technical support and training 
seminars to the top 100 DoD contractors. 

Rick L Glasby, B.S. (Engineering/Manage
ment)-POPLINE CD-ROM Manager. Mr. 
Glasby has 15 years of experience in the 
design and development of computer based 
interactive information systems. He has been 
active in the field of CD-ROM database pub
lishing since 1989. He preViously was 
responsible for the production of interac
tive multimedia training and informational 
programs for a leading information systems 
corporation. He is currently responsible for 
production, distribution, user support, and 
training for the POPUNE CD-ROM applica
tion. 
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VictoriaJ. Kimm., B.S. (Economics/Politi
cal Science)-POPLINE Acquisitions Man
ager. In her first two years at POPLINE Ms. 
Kimm has been responsible for significantly 
expanding acquisitions with a renewed 
emphasis on hard-to-find documents from 
developing countries. In addition to man
aging the document delivery services pro
vided by POPLINE, she. also gives POPLINE 
demonstrations to individual and group vis
itors at PCS/PIP. Ms. Kimm is an expert data
base searcher with over seven years of 
experience searching all the major database 
systems and numerous specialized files. 
Before cOming to PCS/PIP, she was in charge 
of acquisitions at the National Standards 
Association. Prior to that, she supervised the 
Fulfillment Department at Information on 
Demand, Inc. (a full-service document deliv
ery company),'where she oversaw delivery 
of over 50,000 documents annually to For
tune 500 companies. 

Judith A. Mahachek, M.L.S. (Library and 
Information Services)-Technical Services 
Librarian. Ms. Mahachek has provided library 
services and produced information products 
for 18 years. Prior to joining the POPLINE 
staff in 1980 she supplied reference, cata
loging, and acquisition services to public, 
·academic, and government libraries. She also 
contributed to the production of the ERIC 
database and consulted in information system 
design. She has managed the production of 
the POPLINE bibliographic record for ten 
years, implementing the transition to a com
puterized data entry and prodUction system 
and creating comprehensive bibliographic 
standards. She has supplied information ser
vices to PIP /PCS staff for 14 years. She has 
been active in the Association for Popula
tionIFamily Planning Libraries and Informa
tion Centers International, serving as 
president and as annual conference chair. 

Carlo Nuss, M.S. (Biological Sciences)
POPLINE Editor. Mr. Nuss is responsible for 
the coordination and quality control of 
abstracting/indexing activities associated with 
POPLINE database production. Prior to join
ing PCS/PIP he worked for Cambridge Sci
entific Abstracts in Bethesda, Maryland, as a 
science editor specializing in health and envi
ronmental topics. As head of the Journal 
Indexing Department at Academic Press in 
San Diego, California, Mr. Nuss oversaw the 

yearly production of scientific/technical 
indexes for numerous periodicals. He also 
worked as a dictionary specialist for the 
World Translation Center in La Jolla, Cali
fornia, where he was involved in the con
struction of dictionaries for an automated 
language translation system. Mr. Nuss has 
lived and studied in Luxembourg, Germany, 
and Italy and speaks fluent German and Ital
ian. 

Administration 
Rafael Barbato, B.S. (Economics)-Con
tract SpeCialist, Latin America and Near
East/New Independent States. Mr. Barbato 
has 14 years of experience in contractual 
and financial management and administration 
of government and commercial contracts. 
Mr. Barbato is fluent in Spanish and has a 
working knowledge of French and Italian. 

Linda L. Donhauser-Deputy Financial 
and Administrative Manager. Ms. Donhauser 
has more than 15 years of experience in 
financial and personnel management, con
tract administration, and management sys
tems development. Having worked for CCP 
for more than 10 years, she has extensive 
experience managing government grants and 
contracts. 

Susan H. Dugan, B.A. (Spanish)-Finan
cial Manager. Ms. Dugan has 15 years of 
experience in financial and administrative 
operations, including budget preparation and 
analysis, program management, and contract 
negotiation. She is responsible for manag
ing the reconciliation and reporting of expen
ditures at CCP. Ms. Dugan previously served 
as Business Manager for NASA's Hopkins 
mtraviolet Telescope contract and as a Senior 
Contract Specialist with PCS. 

Vera E. Ford, B.S. (Business Administra
ticin)-Administrative Manager. Ms. Ford has 
worked with the PCS project for twelve years, 
providing personnel and administrative sup
port. Ms. Ford also has worked in both public 
and private sectors in the areas of budgeting, 
auditing, and program management. 

Robert L. Forsythe, M.A. (Development 
ManagemenO-Compliance/Quality Assur
ance Officer. Mr. Forsythe is a management 
expert with over 15 years of experience 
designing project management systems in 
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the public sector. He has spent ten years on 
long-term assignments overseas, serving in 
such positions as Project Manager, Admin
istrative Officer, and Chief of Party on pro
jects funded by the US government. He has 
ruso worked as a Senior Analyst at New York 
City'S Office of Management and Budget and 
as a program officer with the city's Depart
ment of Health. Mr. Forsythe is currently 
responsible for the administrative manage
ment of PCP/PIP field offices and serves as 
a resource for questions, issues, and activi
ties requiring information or interpretation 
regarding applicable federal and USAID laws 
and regulations. He speaks French fluently. 

,Ann H. Gibbins-Budget Analyst II/Super
visor. Ms. Gibbins' financial and administra
tive experience includes work with the Saint 
Louis University and the Accounting Depart
ment of the Johns Hopkins University. She 
provides supervisory support for the account
ing, purchasing, budgeting, and reporting 
functions of PCS for the PCS/PIP project. 

Jennifer E. HaDyburton, B.S. (Chemistry~ 
Contracts. and Field Support Manager. Ms. 
H:illyburton has ten years of experience man
aging contracts from government agencies 
including USAID, Department of Defense, 
Internal Revenue Service, and Department 
of He:ilth and Human Services. She is respon
sible for managing contracts and field sup
port services. 

M. Celeste Karolenko, B.A. (Business 
Administration)-Technical Systems Spe
cialist. Ms. Karolenko has been part of the 
Information Systems group at CCP for four 

years, proViding network and system sup
port. She ruso provides network and systems. 
support for the PCSIPIP project. Prior to join
ing PCS/PIP she was a User Support Spe
cialist for a medical software company. 

Harry F. Neiderer, B.A. (Sociology)-Com
puter Systems Manager. Mr. Neiderer has 
over twelve years of experience in the com
puter field. Prior experience includes work 
as a Senior Systems Engineer for Bohdan 
Associates, Inc., and as a Senior Training 
Instructor for MWI Technologies, Baltimore's 
oldest and largest Novell Authorized Edu
cation Center. 

Janice D. Robinson, B.A. (Education)
Human Resources Manager. Ms. Robinson 
has over 16 years of experience in the human 
resources field with several organizations 
including Gannett Co., Capital Cities/ABC 
News, and the National Governors' Associ
ation. She is responsible for managing all 
facets of PCS/PIP's human resources unit 
including policy and salary administration, 
employee relations, recruitment, payroll, ben
efits, and training. 

Ann Simmons-Administrator, Population 
Information Program (PIP). Ms. Simmons has 
20 years of experience in financial manage
ment including budgeting, accounting, gov
ernment and JHU regulations and policies, 
personnel, and administration. Before join
ing PIP in 1985, she worked for the Depart
ments of Neurology and Neurosurgery in the 
Johns Hopkins School of Medicine for ten 
years. 



Financial Report 
The Population Communication Ser

vices (PCS) project and the Population 
Information Program (PIP) were funded 
during the period October 1993 through 
September 1994 under Cooperative Agree
ment DPE-3052-A-00-0014-00 with the 
United States Agency for International 
Development. Beginning in July 1990 and 
originally scheduled to terminate on July 
15, 1995, the agreement has been extended 
through July 15, 1996 and is budgeted at 
$75,490,500. Througp October 1994, 
$72,906,938 has been obligated. 

Actual expenditures during FY94 totaled 
$21,019,813. Of this amount, central funds 
accounted for 73% or $15,371,552, while 

incremental funding from missions and 
regional bureaus (including earmarked 
and OYB transfer funds) accounted for 
27% or $5,648,261. Spending in FY94 ex
ceeded that of FY93 by $5,751,019, rep
resenting a 38% increase. This increase 
was principally generated by new or 
expanded project activities in Kenya, Peru, 
Oman, the Philippines, Bolivia, and the 
New Independent States. In addition, this 
was the first year that PIP activities were 
fully funded under this Cooperative Agree
ment. 

, Of the total FY94 expenditures, 
$17,771,087 was disbursed for PCS activ
ities and $3,248,726 for PIP activities. Tech-



nical assistance and project support 
accounted for 71% of PCS expenditures, 
while country projects accounted for 15%. 

PSC/PIP expenditures by region are dis
played in the charts below: 

FY94 Total Expenditures by Region 
Africa 

Latin 
America 

21.4% 

FY94 Incremental and OYB 
Transfer Funds by Region 

Latin 
America 

21.4% 

Africa 
16.9% 

Asia 
42.3% 

Near East 
/NlS 

19.4% 

30.7% 

Asia 
32.7% 

Latin 
America 

21.4% 

Near East 
/NlS 
15.2% 

FY94 Central Funds 
Expended by Region 

Asia 
28.7% 

Africa 
36.4% 

Near East 
/NlS 

13.5% 

The following Tables show the distribution of obligated funds and expenditures by 
expenditure categories: 

Funds Obligated to CA-3 

NUMBER TOTAL FUNDS %OF 
SOURCE RECEIVED OBLIGATED FUNDS 

Core $44,670,117 61 

Incremental Funds' 

Africa 21 7,774,294 11 

Latin America 8 3,056,840 4 

Asia 12 13,510,105 19 

Near East/NIS 5 2,895,582 4 

Other 2 1,000,000 1 

Subtotal Incremental Funds 48 28,236,821 39 

GRAND TOTAL $72,906,938 100 

• Includes earmarked and OYB transfetS. 



FY90IFY91 
EXPENDITURES 

FR:07/18i!10 
TD:09J3DI91 

Salaries & Wages 1,444.897 

Fringe Benefits 361.441 

Consultants 200.297 

Travel and Allowances 254.350 

Equipment & Supplies 449.646 

Subcontracts 

Country Projects 459,665 

Other Subcontracts 305,801 

Subtotal 765,466 

Other Direct Costs 746.445 

Indirect Costs 1.020.001 

TOTAL $5,242,598 

Obligated as of 9/30/94 $72.906.938 

Balance of Funds as of 9/30/94 $20.003.893 

Salaries & Wages 

Fringe Benefits 

Consultants 

Travel and Allowances 

Equipment & Supplies 

Subcontracts 

Country Projects 

Other Subcontracts 

Subtotal 

Other Direct Costs 

Indirect Costs 

TOTAL 

TableXll-l 
Cumulative Expenditures 19~1994 

DPE-3052-A-OO-OO14-00 

FY9Z FY93 
EXPENDITURES EXPENDITURES 

FR:101111/91 FR:10JD1/92 
TO:09/30/92 TO:09/3D193 

2.554.707 3.991.563 

665.841 1,066.420 

504.235 418.742 

931.781 1.083.225 

544.483 769.755 

1.735.973 1,758.947 

413.170 1.012.716 

2,149.143 2.771,663 

1,866,106 2.287,419 

2.155,544 2.879,007 

$11,371,840 $15,268,794 

TableXll-2 
Actual Expenditures vs. BudgetFY94 

DPE-3052-A-OO-OO14-00 

ACTUAl. 
EXPENDITURES BUDGET 
FR:101U1193 FR:101111193 
TO:09/30J94 TO:09/30194 

4.883.331 4.603,362 

1,315.203 1.278.431 

624.827 954.417 

1,484.827 1.705.233 

1,589.205 624.223 

2,559.026 6.929.584 

1.719.731 2.379.380 

4.278,757 9.308.964 

3.083,320 2.858.028 

3.760.343 4,164.296 

$21,019,813 $25,496,954 

FY94 
EXPENDITURES 

FR:10/ll1193 
TO:09/30194 

4.883.331 

1.315.203 

624,827 

1.484.827 

1.589,205 

2.559,026 

1.719,731 

4.278,757 

3,083.320 

3,760.343 

$21,019,813 

FINANCIAL REPORT 

TDTAL 
EXPENDITURES 

FR:07/18i!1O 
TO:09/30194 

12.875.498 

3,408,905 

1,748,101 

3,754.183 

3,353.144 

6,513.611 

3,451.418 

9.965,029 

7.983,290 

9.814.895 

$52,903,045 

DEVIAnON 

(279.969) 

(36.772) 

329.590 

220.406 

(964.982) 

4.370.558 

659.649 

5,030.207 

(225.292) 

403.953 

$4,477,141 
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TableXll-3 
Total Expenditures by Source of Funding 

1)J>E-3052-A~O-OO14-00 

fY90 & FY91 FY92 FY93 FY94 TOTAL 
EXPENDITURES EXPENDITURES EXPENDITURES EXPENDITURES EXPENDITURES 

FR:07f1819O FR:101111/91 FR:10/01/92 FR:10i01J93 FR:07f181!10 
TD:09/30J91 TD:09/30/92 TD:09/30J93 TD:09/30/94 TD:09/30193 

CENTRAL FUNDS 3,823,282 6,725,124 10,109,139 15,371,552 36,029,097 
MissionlRegional Funds: 

Latin America (RVPC) carry-Over ($67,465)- 196 34,583 20,280 80 55,139 
Tanzania carry-Over ($396,976)- 0 140,179 256,797 0 396,976 
cameroon Carry-Over ($22,933)- 54 22,968 (89) 0 22,933 
Kenya Carry-Over ($56,647)- 0 51,288 5,359 0 56,647 
Guatemala ($60,000) 51,292 (4,656) 9 25 46,670 

Pakistan ($1,511,526) 285,280 511,378 714,868 0 1,511,526 

Madagascar ($350,000) 90,751 72,662 128,015 58,572 350,000 
Ecuador ($342,225) 48,613 50,785 92,689 58,082 250,169 

Nepal ($454,000) 141,218 66,460 145,453 100,869 454,000 

Yemen ($50,000) 64,193 (14,321) 128 0 50,000 

Philippines ($2,976,351) 445,454 1,280,454 818,662 431,781 2,976,351 
cameroon ($885,000) 0 192,091 173,329 329,397 694,817 
Burkina Faso ($551,000) 31,209 166,481 98,625 152,398 448,713 
Kenya ($310,407) 3,693 325,054 (18,340) 0 310,407 
Egypt ($1,308,582) 5,432 526,722 445,649 330,779 1,308,582 

Ghana ($456,000) 146,395 224,159 85,446 0 456,000 

BoliviaiRH ($1,654,000) 56,772 178,199 327,635 778,970 1,341,576 

Bangladesh ($3,792,078) 34,601 584,272 1,001,780 977,645 2,598,298 
Tanzania ($50,000) 0 59,079 (9,079) 0 50,000 
India ($160,000) 14,163 85,365 60,472 0 160,000 

Peru ($253,150) 51,890 56,863 144,397 253,150 
Bolivia/AIDS ($110,000) 14,283 95,717 0 110,000 

Chad ($47,265) 48 47,217 0 47,265 
Ivory Coast ($130,000) 17,128 112,872 0 130,000 
Kenya (Earmarked) ($210,000) 10,129 199,871 0 210,000 

Uganda ($315,835) 36 199,486 116,313 315,835 

Bolivia/CDC ($370,000) 99,219 205,392 304,611 

CARlNIS ($700,000) 415,088 415,088 

CARiNIS (earmarked) ($100,000) 4 4 

Philippines (earmarked) ($500,000) 500,000 500,000 

Peru (earmarked) ($200,000) 145,610 145,610 

Broadening SCOPE (earmarked) ($500,000) 7 7 
Philippines (OYB transfer) ($1,000,000) 30,147 30,147 

Nepal (OYB transfer) ($650,000) 275,195 275,195 
Oman (OYB transfer) ($300,000) 219,496 219,496 
Africa Region (OYB transfer) ($400,000) 108,010 108,010 

Haiti (OYB transfer) ($349,615) 103,116 103,116 

Kenya Youth & PRO ($300,000) 80,745 80,745 
Contraceptive Tech. Handbook (earmarked) ($500,000) 722 70,569 71,291 
Pop Reports French Trans (OYB transfer) ($150,000) 15,574 15,574 

Subtotal Mission/Regional Funds 1,419,316 4,646,716 5,159,655 5,648,261 16,873,948 

TOTAL $5,242,598 $11,311,840 $15,268,794 $21,019,813 $52,903,045 

• Tr.rnsferred from U-2 
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Appendices· 
ACO 
Associates for Communication Options 
(Bangladesh) 

ACPR 
Associates for Community and Population 
Research (Bangladesh) 

ADS 
Asociaci6n Demografica Salvadorena (Sal
vadoran Demographic Association) 

AED 
Academy for Educational Development 
(Washington, DC) 

AIBEF 
Association Ivoirienne pour Ie Bien-Etre 
Familial (Ivorian Association for Family Wel
fare) 

AIDS 
Acquired Immune Deficiency Syndrome 

~SCOM 
AIDS Communication (centrally funded 
USAID activity based at AED) 

AMEC 
Ago Medical and Educational Center (Legazpi 
City, Philippines) 



AMPPF 
Association Malienne pour la Protection et la 
Promotion de la Famille (Mali Association 
for the Protection and Promotion of the 
Family) 

ANMs 
Auxiliary Nurse Midwives 

AOPS 
Association de Oeuvres Privees (Private 
Sector Assistance Organization, Haiti) 

APHA 
American Public Health Association 

APPROPOP 
Appui au Programme de Population (Mada
gascar Population Support Project) 

APROFE 
Asociaci6n Pro-Bienestar de la Familia Equa
toriana (Association for the Welfare of the 
Ecuadorian Family, Ecuador) 

APROPO 
Apoyo a Programas de Poblaci6n (Advocacy 
for Population Programs, Peru) 

ATBEF 
Association Togolaise pour Ie Bien-Etre 
Familial (Togolese Family Welfare Associa
tion) 

AVSC 
Association for Voluntary Surgical Contra
ception (based in New York, New York) 

BKKBN 
National Family Planning Coordinating Board 
(Indonesia) 

BSP 
Birth Spacing Project (Oman) 

CA 
Cooperative Agreement; also Cooperating 
Agency 

CAFS 
Centre for African Family Studies (based in 
Kenya) 

CAR 
Central Asian Republics 

CAWTAR 
Center of Arab Women for Training and 
Research (Tunisia) 

CBD 
Community-Based Distribution (or Distrib
utor) 

CBS 
Central Bureau of Statistics (Kenya) 

CCSS 
Costa Rican Social Security Institute 

CDC 
Centers for Disease Control (Atlanta, Geor
gia) 

CDC 
Center for Development Communication 
(Egypt) 

CD-ROM 
Compact Disk-Read Only Memory 

CDS 
Center for Development Services (Egypt) 

CEDPA 
Centre for Development and Population 
Activities (Washington, DC) 

CEMOPLAF 
Centro Medico de Orientaci6n y Planificaci6n 
Familiar (Medical Center of Counseling and 
Family Planning, Ecuador) 

CEPAR 
Centro de Estudios de Poblaci6n y Pater
nidad Responsable (Center of Studies on 
Population and Responsible Parenthood, 
Ecuador) 

CERCOM 
Le Centre d'Enseignement et de Recherche 
en Communication (Center for Teaching and 
Research in Communication, Cote d'Ivoire) 

CERPOD 
Centre d'Etudes et de Recherche sur la Pop
ulation pour Ie Developpement (Center for 
Applied Research on Population and Devel
opment, based in Mali) 

CHAK 
Christian Association of Kenya 

em 
Children's Health Institute (Haiti) 

CHV 
Community Health Volunteer 

ems 
Centro Para Investigaci6n, Educaci6n y Ser
vicios (Bolivia) 

CMOs 
Chief Medical Officers 

CPR 
Contraceptive Prevalence Rate 

CSI 
Clinical Services Improvement Project (Egypt) 

DA 
Development Associates (Arlington, Va.) 



DES 
Division de l'Education Sanitaire 
(Health Education Division, Morocco) 

DFMH 
Directorate of Family and Mental 
Health (Cameroon) 

DHEIO 
District Health Education and Infor
mation Officers 

DHK. 
Dhaka 

DMPA 
Depot Medroxyprogesterone Acetate 

DOH 
Department of Health 

DP 
Division de la Population (Morocco) 

EDF 
Economic Development Foundation 
(Ppilippines) 

EDHS 
Egypt Demographic Health Survey 

E-E 
Enter-Educate 

EEF 
Enter-Educate Foundation (Philippines) 

JUMDA 
Egyptian Junior Medical Doctors' Asso
ciation 

ESHE 
Essential Services in Health for Ethiopia 

FGD 
Focus Group Discussion 

FH 
Family Health 

FHI 
Family Health International 

FIITP 
Family Health Training Project (Oman) 

FISA 
Fianakaviana Sambatra (Family Plan
ning Association of Madagascar) 

FP 
Family Planning 

FPAK 
Family Planning Association of Kenya 

FPAP 
Family Planning Assistance Project 

FPAU 
Family Planning Association of Uganda 

FP/IEC 
Family Planning/Information, Educa
tion, and Communication 

FP/MCH 
Family Planning/Maternal and Child 
Health 

FPOP 
Family Planning Organization of the 
Philippines 

FPSTC 
Family Planning Services and Training 
Center (Bangladesh) 

FWA 
Family Welfare Assistant (Bangladesh) 

FY 
Fiscal Year 

GAMMA 
Asesona e Investigaciones GAMMA S. 
A. (Advisory Group on Marketing and 
Applied Methodology, Mexico) 

GFPA 
The Gambia Family Planning Associa
tion 

GOB 
Government of Bangladesh 

GOI 
Government of India 

HED 
Health Education Division 

lIEU 
Health Education Unit 

IfiV 
Human Immunodeficiency Virus 

HSG 
Hospital San Gabriel (Bolivia) 

ICPD 
International Conference on Popula
tion and Development (Cairo, Egypt) 

ICS 
Innovative Communication Systems 
(Kenya) 

IDI 
Ikatan Dokter Indonesia (Indonesian 
Medical Association) 

IDRC 
International Development Resource 
Council (Egypt) 

APPENDICES 

IEC 
Information, Education, and Commu
nication 

IEM 
Information, Education, and Motiva
tion 

IFPS 
Innovations in Family Planning Ser
vices (India) 

IKF 
Inter Ksatrya Film (Indonesia) 

IMA 
Indian Medical Association 

IMA/FP 
Indian Medical Association/Family 
Planning 

INHSAC 
Institut National Haitien de Sante Com
munautaire (National Haitian Institute 
of Community Health) 

IPC 
Interpersonal Communication 

IPC!C 
Interpersonal Communication and 
Counseling 

IPPF 
International Planned Parenthood Fed
eration (based in London, England) 

ISSSTE 
Instituto de Seguridad y Servicios 
Sociales de los Trabajadores del Estado 
(Social Security Service for Govern
ment Workers, Mexico) 

ITP 
International Training Program 

RID 
Intrauterine Device 

JCEPL 
Jain Communication and Electronics 
(PVT.) Ltd. 

JFMH 
Jose Fabella Memorial Hospital (Philip
pines) 

JHPIEGO 
The Johns Hopkins Program for 
International Education in Reproduc
tive· Health 

JHU/CCP 
Johns Hopkins University/Center for 
Communication Programs 
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JHUIPCS 
Johns Hopkins University/Population 
Communication Services 

JHU/PIP 
Johns Hopkins University/Population 
Infonnation Program 

lSI 
John Snow International, Inc. (Boston, 
MA) 

KAP 
Knowledge, Attitudes, and Practices 

KIH 
Ministry of State for Population and 
Environment (Indonesia) 

KMA 
Kenya Medical Association 

LAC 
Latin America and the Caribbean 

LAM 
Lactational amenorrhea method 

LGU 
Local Government Unit 

MAQ 
Maximizing Access and Quality 

MCH 
Maternal and Child Health 

MCH/FP 
Maternal and Child HealthlFamily Plan
ning 

MCN 
Medical Communications Network 
(India) 

MCRAs 
Married Couples of Reproductive Age 

MEXFAM 
Fundaci6n Mexicana Para la Planeaci6n 
Familiar, A.C. (Mexico) 

MINSA 
Ministerio de Salud (Ministry of Health, 
Peru) 

MIRS 
Media Impact Research System 

MIS 
Management Infonnation Systems 

MlMC 
Media/Materials Collection 

MMRA 
Married Men of Reproductive Age 
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MOB 
Ministry of Health 

MOH/FP 
Ministry of Health/Family Planning 

MOHFW 
Ministry of Health and Family Welfare 

MOHSA 
Ministry of Health and Social Action 
(Burkina Faso) 

MOH!SDP 
Ministry of Health/Systems Develop
ment Project (Egypt) 

MOH!QIP 
Ministry of Health/Quality Improve
ment Project (Egypt) 

MOl 
Ministry of Infonnation (Yemen) 

MOPH 
Ministry of Public Health 

MOPHSA 
Ministry of Public Health and Social 
Affairs 

MPW 
Ministry of Population Welfare 

MSP/DPES 
Ministere de la Sante Publique/Direction 
de la Prevention et de I'Encadrement 
Sanitaire (Ministry of Public J:lealth/Divi
sion of Prevention and Health Train
ing, Morocco) 

MWRA 
Married Women of Reproductive Age 

NAFTI 
National Film and Television Institute 
(Ghana) 

NCC 
National Communication Campaign 

NCC-93 
National Communication Campaign 
1993 (Philippines) 

NCIH 
National Council on International 
Health 

NCPD 
National Council on Population and 
Development (Kenya) 

NFP 
Natural Family Planning 

NGO 
Non-Governmental Organization 

NHEICC 
National Health Education, Infonna
tion and Communication Center 
(Bangladesh) 

NHTC 
National Health Training Center 
(Indonesia) 

NIS 
New Independent States 

NPC 
National Population Council (Egypt) 

NRHP 
National Reproductive Health Program 
(Bolivia) 

NSC 
Nepal Studies Center 

ONFP 
Office National de la Famille et de la 
Population (Tunisia) 

ORG 
Operations Research Group (India) 

ORS 
Oral Rehydration Solution 

ORT 
Oral Rehydration Therapy 

OST 
Observation Study Tour 

PAC 
Project Advisory Committee 

PACD 
Program Activity Completion Date 

'PATH 
Program for Appropriate Technology in 
Health (based in Seattle, Washington, 
and Washington, DC) 

PCP 
Population Center Foundation (Philip
pines) 

PCS 
Population Communication Services 
(The Johns Hopkins University, Balti
more, Maryland; also designated as 
JHUiPCS) 

PFPIP 
Peru Family Planning Implementation 
Plan 

PFPP 
Philippines Family Planning Program 



PIACf 
Program for Introduction and Adapta
tion of Contraceptive Technology 
(Bangladesh) 

Pm 
Press Institute of Bangladesh 

PIOtr 
Project Implementation Order/Techni
cal Services 

PLCPD 
Philippine Legislators' Committee on 
Population & Development Founda
tion, Inc. 

PMM 
Peat, Marwick, Main and Company 
(Baltimore office) 

PNGOC 
Philippine Non-Government Organi
zation Council 

PNUD 
Programme des Nations Unies Sur Ie 
Developpement (United Nations Devel
opment Program, Burkina Faso) 

POPCOM 
Commission on Population 

PPFPP 
Private Practitioners' Family Planning 
Project (Egypt) 

PROSAMI 
Proyecto de Salud Materna y Super
vivencia Infantil (Project for Maternal 
Health and Infant Survival, EI Salvador) 

PSI 
Population Services International 

RAPID 
Resources for the Awareness of Popu
lation Impacts on Development (based 
at Research Triangle Institute in North 
Carolina) 

RCP 
Rural Communication Program 
(Bangladesh) 

REDSO/ESA 
Regional Economic Development Ser
vices Office/Eastern and Southern 
Africa 

REDSO!WCA 
Regional Economic Development Ser
vices OfficeIWest and Central Africa 

RETCO 
Research Evaluation and Training Con
sultancy Ltd. (Kenya) 

RFP 
Request for Proposal 

SAAI 
Saffitz, Alpert & Associates, Inc. (based 
in McLean, Virginia) 

SCOPE 
Strategic Communication Planning and 
Evaluation 

SDES 
Service Delivery Expansion Support 
(Indonesia) 

SEATS 
Service Expansion and Technical Sup
port (Project of John Snow Inc., JSI) 

SESA 
Secretaria de Salud del Estado de Ceara 
(Health State Secretariat, Brazil) 

SESAB 
Secretaria de Salud del Estado de Bahia 
(Secretariat of Health/Bahia, Brazil) 

SIFPSA 
State Innovations in Family Planning 
Services (India) 

SIS 
State Information Services (Egypt) 

SJE!SAARC 
Reel Images, South Asian Association 
of Regional Co-operation (Nepal) 

SMC 
Social Marketing Company 

SMI/BEF 
Cellule Sante Maternelle et Infan
tile/Bien Etre Familial (Maternal and 
Child Health/Family Well-Being Unit 
of the Chad MOPH) 

SOMARC 
Social Marketing for Change (Wash
ington, D.C.) 

SSA 
Secretariat of Health (Mexico) 

SID 
Sexually Transmitted Disease 

STEP 
Stewardship for Environment and Pop
ulation (a PCS/PIP initiative) 

TA 
Technical Assistance 
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TFHPF 
Turkish Family Health and Planning 
Foundation 

TOT 
Training-of-Trainers 

TPI 
Televisi Pendidikan Indonesia 

TRENDS 
Total Research Needs, Inc. (Philippines) 

TVRI 
Televisi Republik Indonesia 

UCP 
Upazila Communication Project 
(Bangladesh) 

UFPPP 
Uganda Fan{ily Planning Promotion 
Project 

UNDP 
United Nations Development Program 

UNFPA 
United Nations Population Fund 

UNICEF 
United Nations Children's Fund 

UP 
Uttar Pradesh 

URC 
University Research Corporation (based 
in Bethesda, Maryland) 

URTNA 
Union des Radiodiffusions et Televi
sions Nationales d'Afrique (Union of 
National Radio and Television Orga
nizations of Africa) 

URTNAIPEC 
URTNA Programme Exchange Centre 
(Nairobi, Kenya) 

USAID 
United States Agency for International 
Development 

USAID!W 
United States Agency for International 
DevelopmentIWashington, DC 

VaRG 
Valley Research Group (Nepal) 

VIP 
Village-based IEC Program (Nepal) 

WHO 
World Health Organization 
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WHR 
Western Hemisphere Region (IPPF) 

WMCFI 
Women Media Circle Foundation, Inc. 
(Philippines) 

ZNFPC 
Zimbabwe National Family Planning 
Council 

ACADEMY FOR EDUCATIONAL 
DEVELOPMENT 
Summary 
The Academy for Educational Devel
opment (AED) provided the services 
outlined in the contract between AED 
and the Johns Hopkins University/Pop
ulation Communication Services/Pop
ulation Information Program (]HU/ 
PCS/PIP) under Cooperative Agree
ment No. DPE-3052-A-00-0014-00. 
During Year IV of the contract 
(10/01/93-9/30/94), AED has com
pleted work on the follOWing Requests 
for Services: 
RFS#21: 
Technical Assistance to Meetings/Work
shop (Brazil TA) 

RFS#22: 
Communication Methodology Work
shop (Brazil) 

RFS#23: 
Video Project "Using Video for 
Improved Counseling Training" (Peru) 

RFS#28: 
French Language Workshop (Baltimore 
TA) 

TECHNICAL ASSISTANCE 
Technical Assistance to 
MeetingslWorkshop (Brazil TA) 
-RFs#21 
Dr. Berengere de Negri travelled to 
Brazil January 13-22, 1994, to proVide 
training expertise on a five-day regional 
Training-of-Trainers workshop focusing 
on interpersonal communication, and 
to assist the PCS/PIP local coordinator 
in the day-to-day facilitation of the 
workshop in Salvador, Brazil. Accord
ing to the pre/post-test of the training 
and the daily and final evaluations, the 
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Family Planning Interpersonal Com
munication course was a great success. 
A trip report including outcomes and 
recommendations was turned in to 
PCS/PIP by Dr. de Negri. 
Communication Methodology 
Workshop (Brazil) - RFS #22 
Dr. Berengere de Negri and Lucia 
Kramer, PCS/PIP Regional Training 
Consultant, traveled to Brazil from May 
8-22, 1994. The Regional Communica
tion Methodology workshop for NE 
Brazil was a success. Working with the 
PCS/PIP Local Coordinator, they 
accomplished the following: introduced 
basic concepts of communication 
methodology in reproduCtive health, 
interpreted the pre/post-tests and the 
daily and final evaluations of the work
shop, and made recommendations for 
future workshops based on these inter
pretations. Dr. de Negri and Ms. 
Kramer submitted a comprehensive trip 
report which outlines their experiences, 
accomplishments, and recommenda
tions. 
Video Project "Using Video for 
Improved Counseling Training" 
(Peru) - RFS #23 
Valerie Uccellani met with PCS/PIP 
Senior Program Officer Patricia Poppe 
to discuss the scope of the video pro
ject and expected outcome of the Peru 
trip. Ms. Uccellani travelled to Peru July 

. 31-August 13, 1994. While in Peru, Ms. 
Uccellani collaborated with the 
PCS/PIP /Peru team in defining the edu~ 
cationaVcommunication treatment for 
a training video series and in devel
oping themes for the videos. She sub
mitted a comprehensive trip report 
which highlights in-country work and 
accomplishments and contains the 
team's conclusions and recommenda
tionS. 
French Language Workshop 
(Baltimore TA) - RFS #2.8 
AED's Director for PCS/PIP Programs, 
Berengere de Negri, and Senior Pro
gram Officer Orlando Hernandez pre
pared and presented sessions at 
PCS/PIP's "Nouvelles Orientations de 
la Communication pour la Sante" 
(Advances in Family Health Commu
nication) workshop in Baltimore, 
Maryland, September 12-30,1994. Dr. 

de Negri's sessions focused on Audi
ence Research and Message Design, 
Media Selection, and Interpersonal 
Communication. Dr. Hernandez's ses
sion focused on Research and Evalu
ation. The sessions were considered a 
success. 

OTHER ACTIVITIES 
Brazil 
In March 1994, Berengere de Negri 
traveled to Baltimore to meet with Alice 
Payne Merritt and Lucia Kramer to 
revise the content and methodology 
for each session of the Communica
tion Techniques workshop which took 
place in May. In April, they continued 
to prepare for the workshop, review
ing the content of modules and pre
viewing PCS/PIP videos in Spanish. 

IUV / AIDs/sm Project in Bolivia 
AED, acting as subcontractor to 
PCS/PIP, sent AED's Vice President for 
Health Programs in Latin America, Rey
naldo Pareja, to a one-and-a-half year 
technical resident advisory post in 
Santa Cruz, Bolivia. The Resident Advi
sor's (RA) main role was to draw up 
and implement the IEC (Information, 
Education & Communication) compo
nent for the HIV/AIDS/STD-CDC-AID 
funded project, as well as manage the 
Santa Cruz office. 
The main goal of the Project was to 
introduce in the field a highly quali
fied STD/HIV / AIDS service and an IEC 
prevention program targeted to the 
populations at highest risk: female sex 
workers (FSWs) and their clients, and 
the homosexual community. The sec
ondary audience is health personnel 
dealing with STD diagnosis and treat
ment, and owners/administrators of 
brothels. 
The research results of a KAP study 
revealed that clients of FSWs were 
opposed to condom use. The FSWs 
themselves manifested a very open and 
positive attitude towards condom use, 
although they sometimes found them
selves powerless to demand its use 
during the paid sexual act. 
An IEC campaign was put together 
taking these factors into consideration. 
A training course was designed to 
boost the self image and confidence' 



of FSWs and increase their negotiation 
skills in condom use. A specially 
trained female psychologist conducted 
these sessions. 
Several pieces of audio, visual, and 
print material were designed to aid in 
changing attitudes about condoms, 
train FSWs, create public awareness" 
and support AIDS education in the 
schools. These materials included 
posters, condom inserts, matches and 
lighters, ball point pens, bathroom 
stickers, keychains, an audiocassette, 
an STD module, and a teacher's 
manual on AIDS. 
A project evaluation was conducted in 
September 1994. A partial report con
ducted in April 1994 shows that a cor
relation existed between the conducted 
training of the FSW and higher condom 
use and reduction of STDs. 

Meetings with PCS/PIP Staff 
To develop a better understanding of 
PCS/PIP needs and a mutually agree
able approach on collaboration, 
Berengere de Negri and Peggy Parlato 
(Director, Nutrition Communication 
Project, AED) met with Jose Rimon II 
(Project Director, PCS/PIP). It was 
decided that Dr. de Negri and appro
priate ~D staff members would hold 
follow-up meetings with the PCS/PIP 
staff in each division. She and Lonna 
Shafritz (Senior Program Officer, AED) 
met with Ben Lozare (Chief, Training 
Division), Alice Payne Merritt (Chief, 
Latin America Division), and five team 
members from the Africa Division 
headed by Cheryl Lettenmaier. 
To better collaborate with PCS/PIP, 
Peggy Parlato and Lonna Shafritz met 
with PCS/PIP's Bushra Jabre (Chief, 
Near East/NIS Division), Sereen Thad
deus (Program Officer, Near EastiNIS), 
Sung Hee Yun (Chief, Asia Division), 
Karen Heckert (Deputy Chief and 
Senior Program Officer, Asia Division), 
and Larry Kincaid (Chief, Research and 
Evaluation Division). Orlando Her
nandez, AED Senior Program Officer 
for Research/Evaluation, met with 
PCS/PIP research staff from the Latin 
America and Africa Divisions to dis
cuss their needs and AED's possible 
assistance in the research area. AED 
identified staff and long-term consul-

tants who could provide support of 
the planned activities in the various 
divisions of PCS/PIP. 

PERSONNEL 
As of January 13, 1994, Berengere de 
Negri was appointed AED's Project 
Director for PCS/PIP programs. Dr. de 
Negri replaces Mr. Mark Lediard who 
served as Director for ten years. 
In July 1994, Lucia Kramer was hired 
by AED at 75% time to support IEC 
and training activities for the PCS/PIP 
Latin America Division. She began 
preparations for the workshop to be 
held in Ecuador in January 1995 and 
worked through August, meeting with 
PCS/PIP staff and AED staff. Ms. 
Kramer, in coordination with PCS/PIP's 
Senior Program Officer Patricia Poppe, 
finalized the text for the workshop 
brochure, prepared budget drafts, and 
began negotiating with the local 
Ecuadorean NGO, CEPAR, to provide 
training support for the workshop. 

PROGRAM FOR APPROPRIATE 
TECHNOLOGY IN HEALTH 
Snmmary 

The Program for Appropriate Tech
nology in Health (PATH) has proVided 
services to The Johns Hopkins Uni
versity/Population Communication Ser
vices/Population Information Program 
QHU/PCS/PIP) as 'outlined in Cooper
ative Agreement No. DPE-3052-A-00-
0014-00. During Year N of the Coop
erative Agreement (October 1, 1993-
September 30, 1994), PATH received 
the following Requests for Services 
(RFS). All Requests for Services were 
filled. 
RFS#12: 
Technical assistance in preparing and 
conducting a training-of-trainers work
shop in male motivation techniques 
(Uganda: TA). 

RFS#13: 
Technical assistance in developing 
messages for video on "Maximizing 
Access and Quality" (TA). 
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RFS#15: 
Technical assistance in finalizing male 
motivation and group presentation 
skills for family planning field work
ers training curriculum (Uganda: TA). 
RFS#16: 
Technical assistance in designing, con
ducting, and analyzing focus group dis
cussions with youth and parents 
(Kenya: TA). 
RFS#17: 
Technical assistance in finalizing guide
lines for focus group discussions and 
selecting topics broadcast through the 
Medical Communication Network 
(India: TA). 
RFS#18: 
Technical assistance in conducting 
needs assessment of family planning 
IEC print materials (EI Salvador: NA). 

RFS#19: 
Technical assistance in facilitating mes
sage and materials design workshop 
for Youth Initiatives Project (Kenya: 
TA). 
RFS#20: 
Technical assistance in preparing for 
and conducting scriptwriters' work
shop for the National Music and Drama 
Festival (Kenya: TA). 
RFS#21: 
Technical assistance in designing IEC 
print materials (Nepal: TA). 
RFS#22: 
Technical assistance to ongoing 
JHU/PCS/PIP Training Division activi
ties (TA: ongoing). 

Between October 1,1993, and Sep
tember 30, 1994, the Program for 
Appropriate Technology in Health 
(PATH) provided technical assistance 
to The Johns Hopkins University/ 
Center for Communication Pro
grams/Population Communication Ser
vices OHU/PCS/PIP) under ten 
Requests for Services, in addition to 
the ongoing review of materials, man
agement of projects, and participation 
in meetings and workshops. 

NEEDS ASSESSMENT (NA) 
EISalvador 
PATH Senior Program Officer Carlos 
Ugarte travelled to EI Salvador with 
JHU/PCS/PIP Program Officer Claire 
Storey to conduct a needs assessment 
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of existing family planning IEC print 
materials. Specifically, Mr. Ugarte met 
with representatives of local organiza
tions, including the Ministry of Health's 
Health Systems Support project 
(APSISA), the MatemaVChild Survival 
project (PROSAMI), and the Salvadoran 
Demographic Association (SDA). Mr. 
Ugarte and Ms. Storey assessed the 
quality of existing family planning print 
materials developed by the APSISA, 
PROSAMI, and S~A projects for client 
orientation and service provider train
ing in ten priority areas (injectables, 
oral contraceptives, IUD, Norplant, con
doms, female sterilization, male steril
ization, delay of first birth, and male 
participation). The team identified 
which materials can be used, which 
need to be created, and which need 
to be updated, and developed a prior
itized workplan for jOint APSISA/ 
PROSAMI/SDA development of these 
materials. (RFS #18) 

COUNTRY PROJECTS (CP) 
PATH did not receive any requests to . 
proVide technical assistance to country 
projects in this fiscal year. 

TECHNICAL ASSISTANCE (TA) 
India 
PATH Program Officer Joanne Wein
man travelled to India to assist with 
the finalization of guidelines for FGDs 
as pre-production research and the 
selection of topics broadcast through 
the Medical Communication Network 
(MCN). Ms. Weinman reviewed the 
results of FGDs with medical practi
tionersand paramedics and reviewed 
the Indian Medical Association's (IMA) 
training curriculum, particularly the 
correspondence curriculum. Based on 
this review, she identified topics for 
the production of 50 30-minute tele
vision programs and recommended the 
focus and specific highlights for each 
program. (RFS #17) 

Kenya 
As part of the Kenya Youth Initiative 
Project (KYIP), PATH/Kenya Country 
Director Margot Zimmerman assisted 
the Family Planning Association of 
Kenya (FPAK) to design, conduct, ana
lyze, and report on a series of focus 
group discussions (FGDs) with youth 
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and parents to determine the message 
content and themes for print and tele
vision materials and a drama contest. 
Specifically, Ms. Zimmerman assisted 
FP AK to design the FGD plan and dis
cussion guides, to train facilitators and 

. recorders to conduct the FGDs, to ana
lyze the findings, and to draft and final
ize a report of the FGDs. (RFS #16) 

As part of KYIP, Ms. Zimmerman 
then worked with FP AK on the design 
of the "Message and Materials Design" 
workShop. She served as the lead facil
itator and presenter during this one
week workshop and assisted the 
co-facilitators in the preparation and 
presentation of some sessions. (RFS 
#19) 

Ms. Zimmerman assisted FP AK to 
prepare for the "National Scriptwriter 
Workshop" and to design the content 
and program of the workshop, includ
ing presenting and disCUSSing how key 
messages can be integrated into the 
music and drama performances. (RFS 
#20) 
Maximizing Access Be: Quality 
PATH Senior Program Advisor Elaine 
Murphy and Program Officer Joanne 
Weinman conducted a review of 
research on medical barriers and the 
quality of family planning services in 
Africa. The purpose of the review was 
to identify topics and messages for 
inclusion in a 20 to 30 minute training 
and advocacy video on maximizing 
access to and quality of family plan
ning services in Africa. Specifically, Ms. 
Murphy and Ms. Weinman reviewed 
current research in Africa on the qual
ity and accessibility of family planning 
services and drafted a report of find
ings, including recommendations for 
the main messages to be included in 
the Video. (RFS #13) 
Nepal 
PATH Senior Program Officer Scott 
Wittet travelled to Nepal to work with 
the JHU/PCS/PIP Nepal office to assist 
in designing three print materials for 
use with the PCS/PIP Interpersonal 
Communication and Counseling Cur
riculum and the cOmprehensive Family 
Planning Course (COFP) in collabora
tion with JHPIEGO and the National 
Health Training Center, Ministry of 

Health. The print materials included a 
method-specific flipchart for use by 
service providers for illiterate clients, 
method-specific reference cards for ser
vice proViders, and pamphlets for 
clients on short- and long-term meth
ods. Mr. Wittet also explored the avail
ability of local resources for scripting 
and providing a radio drama series. 
(RFS #21) 

Uganda 
PATH Associate Program Officer Carol 
Hooks travelled to Uganda to conduct 
a training-of-trainers (TOn workshop 
for Family Planning Association of 
Uganda (FP AU) field educators and 
nurses on male motivation in collabo
ration with FPAU. Specifically, Ms. 
Hooks assisted FPAU to organize and 
conduct a two-week TOT workshop 
on the male motivation curriculum, 
including preparing the curriculum and 
handouts for the workshop. She also 
planned and observed two one-week 
practice workshops for trainers to use 
the male motivation curriculum to train 
CBDs and provided feedback to train
ers and suggestions for revisions to the 
curriculum. (RFS #12) 

Ms. Hooks then finalized the text for 
the Male Motivation and Group Pre
sentation Skills for Family Planning 
Field Workers training curriculum for 
Uganda based on the draft curriculum, 
recommendations from pretests con
·ducted in April during Ms. Hooks' TA 
visit, and additional reference materi
als as necessary. (RFS #15) 

United States 
PATH staff were asked to work with 
the JHUIPCSIPIP Training Division to 
revise existing training materials to 
ensure consistency, clarity and unifor
mity in level of content and format. 
Specific materials to be revised 
included the Key Points and supple
mental readings from the Advances in 
Family Health Communication training 
curriculum. Staff were asked to develop 
criteria for improving consistency and 
clarity of materials, to review the exist
ing supplemental readings and the lit
erature on health communication and 
make recommendations for updating 
the supplemental readings, and to assist 
PCS/PIP in developing a glossary of 



health communication terms. PATH 
Senior Program Officers Nancy Newton 
and Joanne Weinman and Associate 
Program Officer Carol Hooks have 
begun these activities which will con
tinue into Year V of the subcontract. 
(RFS #22) 

MEETINGS AND WORKSHOPS (MW) 
PATH Communication Director Carol 
Corso met with PCS/PIP Training Offi
cer to discuss the overall (October) 
"Advances in Family Health Commu
nication" workshop and to plan for the 
Interpersonal Communication and 
Counseling (IPC/C) session. Ms. Corso 
also prepared .for and conducted a one
day session on IPC/C for the work
shop. 

PATH Senior Program Advisor Elaine 
Murphy prepared for and attended a 
meeting of Collaborating Agencies on 
USAID's Medical Barriers Initiative. 

Ms. Corso and Ms. Murphy attended 
and made presentations at USAID's 
Cooperating Agencies meeting. 

Ms. Corso and PATH' Program Offi
cer Joanne Weinman and Associate 
Program Officer Carol Hooks met with 
PCS/PIP Training Division staff to brain
storm and discuss PATH involvement 
in training unit activities. 

Ms. Murphy attended meetings of 
the USAID Maximizing Access and 
Quality Task Force meetings and the 
Client-Provider Interaction committee 
of the MAQ Task Force. Ms. Murphy 
also liaised with members of the MAQ 
Task Force and the CPI committee 
regarding MAQ and CPI activities and 
reviewed documents for both groups. 
. At PCS/PIP's invitation, Ms. Wein

man and Ms. Hooks attended the open
ing of the "Advances in Family Health 
Communication" workshop. 

PROJECT MANAGEMENT AND 
AD~TRATION(PM) 
PATH staff met and discussed with 
PCS/PIP staff the possibilities of 
increased involvement for PATH staff 
in the PCS project. 

PATH Associate Program Officer Elis
abeth Crane discussed with PCS/PIP 
staff the probable rollover of Nigeria 

FHS activities into the overall PCS 
cooperative agreement. 

PATH Communication Director Carol 
Corso, Associate Program Officer Carol 
Hooks, Senior Program Advisor Elaine 
Murphy, and Senior Program Officer 
Nancy Newton met to discuss and pre
pared proposals for PCS/PIP review 
for PATH Year V activities. 

FILMS AND MATERIALS (FM) 
PATH Senior Program Advisor Elaine 
Murphy reviewed a draft outline for 
new issue of Population Reports, Asso
ciate Program Officer Elisabeth Crane 
and Ms. Murphy reviewed Population 
Reports on lessons learned in family 
planning program management. 

Ms. Murphy reviewed a draft video 
storyboard for the Director of PCS/PIP. 

PATH Senior Program Officer Nancy 
Newton reviewed final draft of post
partum contraception module of the 
contraceptive technology update series; 

Ms. Newton also reviewed and par
ticipatedin a meeting to discuss draft 
IUD slide set for training programs. 

Ms. Murphy reviewed materials on 
women's perspectives on family plan
ning at the request of USAID Office of 
Population. 

SAFFITZ, ALPERT & ASSOCIATES, 
INC. 

Summary 
Saffitz, Alpert & Associates, Inc. (SAAI) 
provided services to PCS/PIP as out
lined in the Cooperative Agreement 
No. DPE- 3052-A-OO-0014-00. During 
Fiscal Year 1994, SAAI received and 
completed the following Requests for 
Services (RFS): 
RFS#6: 
Technical assistance-conducting a 
needs assessment and developing 
plans for national IEC programs in 
Kazakhstan, Kyrgyzstan, and Uzbek-
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istan in the Central Asian Republics. 
(Central Asian Republics~ TA) 
RFS#7: 
Technical assistance-assisting the 
Ministry of Health (MOH) and the State 
Information Service (SIS) to incorpo
rate the MOH PRO Approach strategy 
into the final draft of the MOH 3 1/2 
year document under Egypt POP III. 
(Cairo, Egypt: TA) 

RFS#8: 
Technical assistance-developing an 
implementation plan supporting the 
National FP/MCH IEC Strategy in 
Bangladesh. (Dhaka, Bangladesh: TA) 

RFS#9: 
. Technical assistance-participating in 

the Contraceptives Technology Con
ference in Almaty, Kazakhstan, and 
developing multimedia campaign plans 
and activities in Kazakhstan and Kyr
gyzstan. (Central Asian Republics: TA) 

RFS#10: 
Technical assistance-developing pro
gram strategies and plans supporting 
the Egyptian private sector activities 
under POP III. This RFS was later re
assigned to RFS #1 under the JHU/CCP 
Egypt POP III Contract and is not 
described in this report. (Cairo, Egypt: 
TA) 

RFS #11: 
Technical assistance-developing local 
and regional media plans in the 
republics of Kazakhstan, Kyrgyzstan, 
and Uzbekistan. (Central Asian 
Republics: TA) 

RFS#12: 
Technical assistance-implementing 
reproductive health communication 
programs in Kazakhstan, Kyrgyzstan, 
and Uzbekistan. (Central Asian 
Republics: TA) 

RFS#13: 
Technical assistance-developing and 
facilitating a team building workshop 
to aid the PCS/PIP team in identifying 
responsibilities and broadening the 
scope of work under a new manage
ment scheme. (Cochabamba, Bolivia: 
TA) 
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RFS#14: 
Technical assistance-assisting in the 
final stages of implementation of first 
IEC campaigns to support reproduc
tive health programs in Kazakhstan, 
Kyrgyzstan, and Uzbekistan. (Central 
Asian Republics: TA) 

Technical Assistance (TA) 
Bangladesh 
Technical assistance was provided by 
SAAI to USAID, the World Bank, and 
the Government of Bangladesh (GOB) 
to assist in developing a comprehen
sive implementation plan under the 
recently adopted Government of 
Bangladesh National FP/MCH IEC Strat
egy. 

Gary Saffitz traveled to Dhaka, 
Bangladesh, February 8-March 4, 1994, 
to work with USAID, the World Bank, 
and the Government of Bangladesh in 
developing an implementation plan 
which included: 
• Goals and objectives under the 

strategy, 
• Inputs in personnel, costs, and 

responsible agencies, 
• Prioritizing activities, communication 

channels, and target audiences, 
• Developing research and ongoing 

monitoring and evaluation plans, and 
• Developing coordination/account

ability mechanisms and a time frame 
for completing activities. 
During the visit, Mr. Saffitz met with 

22 different GOB, NGO, and private 
sector FP/MCH organizations to dis
cuss the national strategy and develop 
ideas for implementation. Based on 
these meetings, a comprehensive first 
draft implementation plan was devel
oped. This proposed implementation 
plan was designed to: 
• Be a single, multi-level, multi-year, 

phased campaign program, 
• Be ,based on a platform of "informed 

choice," 
• Be focused on promoting family 

planning services and emphasizing 
the role of service providers to build 
credibility, acceptability, and greater 
accessibility, 

• Be targeted to specific audiences and 
audience segments, with additional 
focus on specific geographic mar
kets (urban areas; Chittagong) and 
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demographic targets (young married 
couples, men), 

• Be an integrated program involVing 
mass media, community media, 
interpersonal communication, coun
seling, social mobilization, training, 
research and evaluation, and orga
nizational cooperation/collaboration, 

• Be provided and promoted as a 
backdrop for a wide range of qual~ 
ity improvement initiatives in 
FP/MCH, and 

• Have maximum participation by all 
GOB/NGO FP/MCH organizations. 

Bolivia 
Technical assistance was provided by 
SAAI to PCS/PIP and USAID in Bolivia 
to assist in facilitating a team building 
workshop among the National Repro
ductive Health Education Program staff. 
Martha Hooper traveled to Cocha
bamba, Bolivia, fromJuly 18-23, 1994, 
to provide technical assistance to 
Bolivia for its National Reproductive 
Health Program. The purpose of the 

. trip was to develop and facilitate a 
team building workshop to aid the 
PCS/PIP team in identifying the respon
sibilities and contributions of all La Paz 
office team members to a broadened 
SOW and new management scheme. 
Group activities were largely modeled 
according to creative problem solving 
methods which use collaboration and 
group consensus to affect change. 

The main outcome of the TA visit 
was: 
• Defining the new management 

scheme in La Paz, 
• Identifying the responsibilities and 

contributions of each team member, 
• Promoting team cohesiveness and 

effectiveness, and 
• Improving communication skills 

needed to be an effective team and 
to increase productivity. 

Central Asian Republics 
Technical assistance was prOVided by 
SAAI to work with PCS/PIP and a team 
of cooperating agencies in conducting 
a needs assessment. Following the 
needs assessment, SAAI worked with 
PCS/PIP to develop and implement 
country-specific IEC programs in three 
of the Central Asian Republics: Kaza
khstan, Kyrgyzstan, and Uzbekistan. 

Gary Saffitz traveled with Ms. Bushra 
Jabre, PCS/PIP, to Tashkent, Uzbek
istan; Aimaty, Kazakhstan; and Bishkek, 
Kyrgyzstan, from September 30-0cto
ber 27, 1993, to work with a team of 
cooperating agencies in conducting a 
needs assessment and developing 
country-specific plans for the three 
Central Asian Republics. 

The team of agencies included the 
Association for Voluntary and Safe Con
traception (AVSC), the Johns Hopkins 
Program for International Education in 
Reproductive Health (JHPIEGO), The 
Futures Group SOMARC and OPTIONS 
projects, Macro Systems Demographic 
and Health Survey, and representatives 
from the US Agency for International 
Development. 

The primary focus of the TA was to 
develop future plans for communica~ 
tions programs supporting the repro
ductive health needs of each of the 
Republics in coordination with the 
other organizations, and related pro
gram areas of clinical training, private 
sector contraceptive social marketing, 
policy development, and family plan
ning service delivery. 

Specific activities included: 
• Conducting site visits in each of the 

Republics and identifying and meet
ing with appropriate counterparts in 
the Ministry of Health, family plan
ning service delivery, mass media, 
health education, and research orga
nizations, 

• Developing Republic specific IEC 
communications programs; 

• Integrating IEC programs within the 
larger reproductive health programs 
for each Republic, and . 

• Developing timelines, budgets, and 
management plans for program 
implementation for an 18-month pro
gram in each Republic. 
Martha Hooper and Gary Saffitz trav

eled with Irina Gushin, PCS/PIP, to 
Almaty, Kazakhstan, and Bishkek, Kyr
gyzstan, Aprill+May 5, 1994, to pro
vide technical assistance and strategic 
planning to implement the communi
cation program activities of the Repro
ductive Health Services Expansion 
Program (RHSEP) in the two Central 

. Asian Republics. This first step in imple-



menting the program focused on for
malizing the teams in each country and 
developing detailed plans for repro
ductive health public education pro
grams, in particular: 
• Identifying the team of CAR MOH 

and private sector collaborators to 
implement the program, 

• Clarifying roles and responsibilities 
of team members to assure coordi
nation and accountability, 

• Formulating communication goals 
and objectives to be achieved under 
the strategy, 

• Determining inputs regarding per
sonnel, costs, and responsible agen
cies, 

• Defining expected outputs includ
ing a time frame for implementing 
the program,' 

• Developing media placement and 
distribution plans, and 

• Facilitating a creative concept plan
ning process with team members as 
the basis for developing messages 
for specific target audiences. 
In addition, Ms. Hooper and Mr. Saf

fitz participated in the Futures Group 
National Conference on Contraceptive 
Technology, which was held in Almaty, 
Kazakhstan, April 13-15, 1994. At this 
conference, Mr. Saffitz prepared and 
gave a keynote presentation on the use 
of mass media in promoting and 
improving reproductive health behav
iors. 

On April 29, 1994, Ms. Hooper was 
a speaker at a first-ever Ministry of 
Health (MOH) mass media press con
ference in Kyrgyzstan where she 
described the components of public 
service campaigns. Her comments were 
summarized in a local newspaper arti
cle on the topic. 

Ms. Hooper traveled to Almaty, Kaza
khstan; Bishkek, Kyrgyzstan; and 
Tashkent, Uzbekistan, with Irina 
Gushin, PCS/PIP, from June 12 to July 
9, 1994, to monitor the implementa
tion of the April-May, 1994, communi
cation program activities of the 
Reproductive Health Services Expan
sion Program (RHSEP) in Kazakhstan 

and Kyrgyzstan and to begin imple
mentation of the program in Uzbek
istan. Specific activities included: 
• Beginning specific implementation 

of reproductive health communica
tion programs in Kazakhstan and 
Kyrgyzstan, 

• Selecting the team in Uzbekistan to 
develop detailed plans for a repro
ductive health public education pro
gram, 

• Identifying distribution systems for 
printed client-provider counseling 
materials in Kazakhstan and Uzbek
istan, and 

• Gathering information about facilities 
and resources for a Health Commu
nication workshop to be hosted by 
PCS/PIP in Uzbekistan in Spring 
1995. 
In addition, Ms. Hooper participated 

in the Futures Group Symposium on 
Women's and Family Health, held in 
Bishkek, Kyrgyzstan, June 20-22, 1994. 

Martha Hooper traveled to Almaty, 
Kazakhstan; Bishkek, Kyrgyzstan; and 
Tashkent, Uzbekistan, July 24-August 
13, 1994, to implement the communi
cation program activities of the Repro
ductive Health Services Expansion 
Program (RHSEP) in the three Central 
Asian Republics of Kazakhstan, Kyr
gyzstan, and Uzbekistan. The keyactiv
ities included: 
• Beginning the pretesting of public 

service concepts and messages in 
Kazakhstan and Uzbekistan, 

• Finalizing the advertising concepts 
and messages in Kyrgyzstan and 
preparing for taping television and 
radio spots, 

• Finalizing artwork and copy for 
brochures and posters in Kyrgyzs
tan, and 

• Solidifying working relationships 
with public and private counterparts 
through the execution of contracts 
with PCS/PIP and payment of the 
first installment to private compa
nies. 
Martha Hooper traveled to Almaty, 

Kazakhstan; Bishkek, Kyrgyzstan; and 
Tashkent, Uzbekistan, September 18~ 
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October 15, 1994, for the final imple
mentation steps of the RHSEP. High
lights from this TA visit included: 
• Finalizing the advertising concepts 

and messages in Kazakhstan and 
Uzbekistan and taping the rough 
television and radio spots, 

• Pretesting the television spots, 
• Taping the final television and radio 

spots in Kyrgyzstan, and 
• FinaliZing artwork and copy for 

brochures and posters in Kazakhstan 
and Uzbekistan. 

Egypt 
. Technical assistance was provided by 
SAAI to the Egyptian Ministry of 
Health/Systems Developmenr Project 
and the State Information Service to 
assist in developing and implementing 
a promotional strategy and IEC pro
gram designed to enhance the role of 
family planning providers. The Min
istry of Health is the largest provider of 
family planning services in Egypt, 
accounting for 47% of the contracep
tive prevalence rate nationwide 
through a network of 3,600 clinical 
facilities covering all 21 governorates in 
Egypt. 

Gary Saffitz traveled to Cairo, Egypt, 
November 13-23, 1993, to assist the 
Ministry of Health and State Informa
tion Service in incorporating the MOH 
Pro Approach services marketing strat
egy into the MOH/SDP II Project Doc
ument under the Egypt POP III Project. 

Principal activities included meet
ings with MOH, SIS, and USAID staff, 
working closely with the project doc
ument author, Mr. Ernie Petrich (E. Pet
rich & Associates), and preparing the 
following document sections: 
• Descriptions of the lEC program 

activities, 
• The three year, Year 1, and detailed 
~month implementation schedules, 

• A formal, detailed Letter of Agree
ment between MOH and SIS, 

• Detailed listings of commodities and 
cost estimates, and 

• The IEC management system within 
MOH/SDP .• 
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