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PREFACE 

This study was financed under a SECIDIAUBURNRISAID project, forrnerfy 
called tbe HaM Agrofomstry I I  P-, and ktet the Haiti Productive h i d  Use 
Systems Project, The m a h t  study which was requested by CARE, and was intended 
to study the saie and price movements d agficultural products in the Northwest, 
began in December, 1990. The study was intempted several times because of 
political unrest experienced in Haiti. Thesamrem -mpanied by changes in staff at 
the SECID/Auburn office, USAID and CARE oMw. In May of t 993 SECIDlAubum 
requested a continuation of the study. 

This study contributes to the Monitoring and Evaluation effort of PLUS by 
providing a better understanding of the marketing of agricultural products in Haiti. It 
includes a descn'ption of the mark~ting system in the Northwest, an analysis of the 
marketing channel, the evaluation of the market structure, performance and conduct 
for several produce markets, price analysis and an examination of the technical and 
policy suppofl provided to food marketing in the Northwest. A number of individuals 
contributed to this study. These included CARE'S field team, the intenriewers, Ms. 
Marilyn Louis, Dr. Dennis Shannon and SEClD office staff. Among those who were 
directly msponsbte for field advitiss were: 

Ms. Sigrid O'Aquin - Data Analyst 
Mr. Rosnick Norelia - Chauffeur and intenriewer 
Dr. Paul Starr - Sociologist and Chief of Party 
Mr. Raynold Bien Aim6 - Assistant Data Analyst 
Mr. RoseveR Saint-Dic - Local Technical Assistant 
Ms. Beatrice Fenelon - Marketing Research Assistant 
Dr. J. D, (Zach) Lea - Agn'cultur411 Economist 

CARE 

Ms. Kathleen Rorison - ~ s i f & w & f 7 ~ ' b o q ~ & r  
Mr. Atus Pierre - ~ss i s t  ' P'FU 'c& iiabr 



EXECUTIVE SUMMARY 

The mmlwting study was initiated in W o k ,  1990. The ob@ctjw w m  to 
identify the cmp pr@duced and sold in the Nwthwestern wan ,  collwt md analyze 
prices of GDW, waluate rn-ing costs and Identify mdwt poteMals for mps 
produd in the region* The fwd mfketing system is dominated by a nu-r of 
small prodwarn, selling small quantities of mfketahte surpluses after h a w  at 
prSmary and secondmy rnwketpkces. Them are linkages between the madmts. For 
example, the Post0 M e r  m h t  depends-on the PofldePtah market for 
m & a d  w d s t  The Pott-dePaix make4 depends on ?he Beawhamps market 
€or bean$ gans,  md smdl hstmk, such as chicken. 

The marketing channels are simple and straight fuward. Produce are either 
sold m tM fm or at t b  mfktplaotn. Only a few products am soid on the fm. 
CorffWal mngements erre few and are purely in t b  form af verbal agmements. 
The Intammdiaffes can be wholod~rs who invest substantial amounts of money 
buyhg vehicle and erecting storage buses, or a rettilihr selling srndl quantities of 

% d&ly -$B8 
Market infwmdon was oMSained from dsits to the mdwtplamrp. Market 

participants wem the most common sou- of Rfomatian. Little information was 
supplied by the publi $tadce on market prims, md produa availability. 

w m  no signs of intemdiwbs p y i n ~  on fmws or conwm~~. The 
oost of mMng go& h n  pmdkmr to c o m m r  oonsthted a majar @ompent of 
mlmdng GO&. When the time spent in mariceling produots is factored in sak cost, it 
b ohsewed that rnahtws just omed enough m o w  to cowr their daity wages. 

Prices am set at the marketplace. Most ma&& parPicipaMs w m  aware uf the 
existing market prices, and usually charged the ongoing market prim The amaunt of 
W n g  depended on the value of She produet, and b perishability. Price variation 
witbin and won$ ,  and seasonal pdm dMemc~s were o h w e d  for atmost 
atl crops. The degree of variation depended the crap storage life. Pria fluctWon 
was lees for the crops such as cassava and sweet potatoes which could be stored in 
the ground for some time. 

The processing of food prcducts generated a substantial amount of mvenua to 
processors. There was no control over product quafii and standards. Mill ownen far 
tfw pmuasing of cereals were b u d  in the vicinity of lhe I- nrarkats such as 
Gonaive and Pwtlde-Paix, but were inaccessible to vendors and produwrs at 
secondary markets. 

lhm am ptentials for imeasmg the role of the market in stimutating tho 
esg&uRural metor. M W e t  oppottunilles for increasing farm inarm were identified. 

I. The inmeasad production of specialty crops such as pigeon peas, sweet 
potatoes and plantains for local consumption and export seem to be an avenue 



for increasing farm revenue. The use of fertilizers could help inmase yields so 
that production can exceed domestic nwds. Pigeon peas can become an 
income earner if exported to the United States, and neighboring countries, such 
as Jamaica and the Bahamas, where demand for pigeon peas is inmasing. 

2. The increased production .of fruits, such as mango and paw paw can enhance 
income generation from agriwfture. These craps are already grown in the 
region, and sold throughout the country, but the distlibutian of varieties with 
high export potentials can be imluded in the national agricultural program. 
Haitian mangoes am already sold in a number of U.S cities, such as Atlant~l, 
BaMmore and Washington, and am well appreciated. 

3. The yield at cemals has been on a decline. The impmwrnent in the production 
of cereals wil depend on increased yields, and not on the expansion at surf- 
area planted; thenfore, wltural practices which will improve yields should be a 
priority. 

4. Food processors realize pmfits fmm the sale of qricultural products; therefore, 
the improvement of processing techniques should help increase revenues from 
agriculture. 

5. The increase in para-agFicukural activities such as the production of hats, bags 
and art from straws seem to be common in Haiti and the Northwest, but these 
we7e not included in the original design of the study. These have potentlats for 
increasing farm revenue, either from 1-1 saks or from exports. Attention 
should be paid to the propagation of crops for the production of straw products. 

6. Pmduction and sale of small stock did not form part of this study, but through 
observations made at the marketplace there is a tremendous opportunity for 
fann income generation through the increase in produdion of small stock, such 
as rabbits, goats and chicken, which do nut require substantial amounts of 
inwstments and imprwed techniques. . 

Opportunities for increasing farm income exist, and mn be tapped if the inhastructure 
an, in place and the factors which impede the flow of marlcet goods and se~css  are 
eliminated. 

The most pressing constraints which impede the marketing of agricultural products in 
the Northwest are: 

1. The mad conditions, especially to secondary markets, swrned to be one of the 
major constraining factors impeding the marketing of produce in the Notthwed. 

2. Food storage a! the farm and market levels seem to be a concern to 
intermediaries and farmers. 

3. Small mills are inaccessible to farmers and intermediaries around semndary 
markets. The value added from farm products are captured by owners of 
processing piants in hrge cities, and vely little is returned to the tam. 

iii 



4. The absence of a market information system limits the market opportunities for 
small producers. This limits the farmers' planning horizon. 

5. Present product quality will reduce the quantities and quality of produce shipped 
if export opportunitbs &velop. A large numbr of products, for example 
p W m ,  d8Wriorate Wore they anSw at the mark8tpkes. 

The maWt can have a significant effect on the agricultural sector if some of these 
reeommgndaions are accepted and acted upon, 

1. The pubic senria needs to be made aware of the importance of road 
impmvements to the agrfculkrtal sector, Roads which link major pmdudion 
amas must be given immediate attention. It has bwn shown that the returns to 
feeder mad construction in dsveloping economies can more than coves the 
constwdon east. 

2. The impmement of the marketplaces and their accessibility should be given 
due consideration. Some amenities such as toilets and parking areas for 
humans and corrals for animals, can greatly improve the marketing p m s s .  

3. The devebpmant of a market intbrmation system is not expensive and this 
should be one of the priority considemiions. The local radio can be used for 
diffusing market informdon on p r i w  and produds available. 

4. Pmduci quality demonstdon and the affects of increased product qudty on 
farm revenues should be planned by ?he extension senrice. 

5. New techniques for food presenration at the farm level should be demonstrated. 
A feasibility study on cereal processing mil! lowtion in close proximity to 
farming areas with high potentials should be mnducM. 

6. F m e m  should be advised on the use of new methods of reducing storage 
losses* Some of the present methods in use by farmers for storing their 
products, such as the use of toxic chemicals as DDT and organophosphate 
compounds should be discairaged and improved methods derno~traled to 
farmers by tho extension agents. Farmers own techniques shou Id be studid 
for their scientific merit, and if proven effective should be extended to other 
farmers. 

7. Farmers should be encouraged to produce crops with export potentials. Cmps 
such as mangoes, paw paw, m t  potatoes, plantains, pigeon peas, cashew 
and cassava should be evaluated as export revenue generatorre for northwest 
kmts. 

8. An advertisement progm, which encoumges Haitians to buy local, especially 
local preserves, would heip boost the sales of processed products. 



Etid sou komhsyafizasyon sa-a te @manse an Oktbb 1 990. Objektif Btid la se 
pow jwenn ki sa yo pwodwi ak vann nan M d W s ,  chkhe konnen ak analire pri 
pwo$lrvl yo, etidye konbyen sa koute pou pote pwodwi yo nan rnache, etidye tou ki 
pdWRe Ici genyen pou vmn sa ki pwodwi nm zbn Nbdwhs la Machann yo se plis 
WMvstB ki ap vann ti kantite men@ yo f& a plis yo mn gwo tankou nan ti M e .  
Gan rapb ant mache yo. Pa egzanp, Mach Pbs Metye-a depann de rnache PbdpB-a 
pou pwodwi atiranal yo. Mach PbdpB-a depann de mache Bochan pou pwa, rnayi, 
pitjmi, did, ak bet tankou poul. 

Wout pwodwi yo f6 pa konpfilce ditou. Yo vann yo oubyen dapi nan jaden 
oubyen nan made. Anjenerarl se nan mache yo al wnn. Se pa fasl pou mom k-ap 
acMe ak vann fa kontra epi le yo f$t yo pa ekri sou papye. EntbmedyB se oubyen 
moun ki acMe an gwo, ki envesti anpil lajan pou &te machinn pou trans@ pwodwi 
yo, ki konshAli dew, oubyen so moun ki achte an detay pou f& you ti kdb chak jou. 

Enfdmasyan yo te m b l e  pandan vizR nan mache yo nan pale ak rnaehann 
yo. Nou pat jwnn anpil enfamasyon nan sdvis piMik yo sou pri pwoM yo, b yo ka 
jwnn yo ak Id Me yo ka jwenn yo. 

Sanble pa genyen ent4rnadyA k-ap eksplwate Icihivath yo ak knsornata yo nan 
An Ian. BtS trans@ pwodwi yo sanble pi gwo moso nan kbb Id depanse pou 
komhsyalizasyon pwodwi yo. Lh ou detayo pri yo vann pwodwi yo, ou wb ka maehann 
ya pa f35 gwo benefis. 

Pri yo fikse nan machea Majurite rnachann yo konnen pi yo e yo vann 
rnachmdit yo monm pri ki sou rnachea. Pri pwodwui-a ka diskite. Sa depann de vale 
pwdwi-a e de posibllte pou-l konsdve. Pou tout pwodwi yo, nou remake ke pri yo 
vary@ nan you menm rejion, ant de Mion ou byen ankb pou & sezon diferan. Li 
depann de posiblite pou konshw pwodwi-a ?ti yo te mwens wrye pou pwocfwi 
ternhu manybk ak patat ki ka konsbve n m  tB pandan yon sMn tan. 

Transfbrnasyon pwodwi pou manje yo mpbte moun ki ap fa &tivita sa-a Pa 
gen kontwbl sou kalite pwodwi sa yo. Nou te jwenn moulen mayi, pitimi, did, tou pre 
gwo rnache yo tankou Gonayiv, P-, men pa bb rnache ki mwsn e n p M  yo. 

Si yo ankouraje moun yo f& agrikiiti yo ka ogrnante en@ians mach yo. Nou te 
i&Mye mwayen pou moun yo fb plia iajan nan lavant pwodwi yo. 



W A Y E N  WU MOUN YO f E PUS LAJAN 

1. Yon mwayen pou ogmante kantite lajm moun yo fB ,  se ta ogmante pwodiksyon 
M k  Mlti tanbu pwa kongo, patat ak bannmn pou m n  sou plas ou byen pou 
voye vann Wanje.  Yo ka itilizs angd pou ogmmte randman yo. Pwa b n g o  
ta ka vann bt b6 dlo, tankou Oretdni, Jamayik, hamas ak Ibt peyi nan 
K m y b  la 

2. Yo ta ka ogmante pwodiksyon fwi tankou mango, papay, pou fQ plis lajon. Yo 
fB  kiFti sa yo nan zbn nan deja e yo vann yo nan tout peyi-a. Yo ta ka dlrnan 
vini ak I& varyete ki bay @Is nan prnrogram agrikbl yo. Mango ayisyen ap vann 
deja nan U k  vil Ozetarini, tankou Atlanta, BaMmb, Wachinton, spi yo byen 
renmen yo. 

3. Randman $@real yo ap be=. S8l Ian pou ogmante pwodisyon =real yo se 
ogrnrurtg m d m n  yo, Pa gen  mprr pau ogmante kantite tb yo plmte yo. 
Yo dwe h y  PriyorRe a tehk pou ogmante randman yo. 

4. Moun ki genyen moulen yo fb anpil pw&. S yo meliotya teknik nan moulen 
yo, ap gen ptis kdb ki m t w  bujw. 

5. Gen I& &&it8 Eltizoulal mkuu f& &qm, valiz ak bt an pay W 
m ~ l n y o % t a j g n n a n N W w e s l a , m n p ~ n a e t k l k  Tausa,seakMtekl 
ta ka f& moun wn zbn nan mntm iajan. Yo ta ka vmn yo sou phs ouhym I& 
bB dto. Yo bdwe om miltipllye ki#f kZ@in&mounyojwmn pay poufh 
tm8y &imd sa yo. 

6. Ebaj ak ka vsvst Mt pat antae nan etid la. Wn dapre sa nou o h b e  nan 
mache yo, gen mpil pwiwite pou fh hjpn si mwn yo fb dvaj b& t m b u  lapen, 
Writ ak pwl M pa man* anpil kbb ak gwo teknik. 

M w p n  pou f& maun nan zbn nan fa pli wan qzjste, e yo ta pi W& sE ta gen 
wout ak d yo W elmine tout sa ld anpeche p d w i  ak dvis  rive kote yo dwe We. 

PVVBBLEM KI PUZE SOU MACHE-A 

Pi gwo pwobhrn nan NbdwBs ki anpache komes pwodwi agrikbl yo fat kbm sa 
dwa, se: 

1. Move kandisyon wout yo sand0 se pi gwo pwoblim pou pwodwi yo rive kate yo 
dwe rive, sitou nan mache ki pa pm vi! yo, 

2. You lbt pwobl4m ankd se kondvasyon pwodwi yo kay kittivat4 yo ak 18 yo pde 
yo nan mache. 



3. Mlt iv~~ak~tPlmedy4yopajwennt imaulentoupmt im~8yo.  Se 
pwopriyeth mouten lavil yo ki f4 tout kbb la; you ti kras kbb al nan men plant8 
YO* 

4. Pa gen you mzo onfbmaspn pou kittivat4 yo pa konnen debuche yo, yo pa u 

kunmn ki pdbfite ki egzist~ p u  fa @is kbb. 
5. h d w i  yo, jan yo ye kounyea, pa finn ban M e c  Sa ka Dmite b a t e  hagay yo 

ta kawye vann t& bb dlo. Anpil pwodwi tmkou bannann finn pow aman yo 
.-I 
V 

rive kote pou yo m e  yo-a. 

K o m ~ s y e t l ~ y m  pwodwi k you mkoumjmm pou devlopman agriIciM si yo 
hmidam mkbmandasyon sa yo e si yo -like yo: 

Lgta dw8 konsyan ke wout en@M pou devhpcnan agrikilti. Yo dwe fd wout 
pou gen relesyon ant tout zbn agrikbl enpotan yo. Ekqedans nan peyi k-ap 
devtope yo montre k8 benefis ki ka tire nan konstwl wout ka depase kbb yo te 
envesti nan konstriksyon wout yo. 
Yo dwe p n s e  amelyore mache yo ak tout mwaym p u  rive ladan yo. 
Sa pa koute ch8 pou devlope you sistarn pou bay moun errfbmasyon sou 
mowan nan ma&e yo. Yo te dwca bay sa m e .  
S h i s  ebtmsyon dwe planifye sey- pou demnstmyon sou Mite pwodwi 
yo e mntre Wman kaliSo pwodwi yo ka mp&e p0s wan. 
Yo dWg demontw nouvo bknik kondvasyon p e  yo kay kiMvat& yo. Yo 
dwe f& you etld p wb ki kote yo ka mete rnoulen mayi pitimi did pa Rven kay 
OriItlvatB yo. I I 

Yo dw@ montm kiftivatb yo nouvo metbd b n s h s y o n  pau yo diminye p&. Am -. 
elcstartsion yo pa dwe ankouraje pyizan yo kundve p d w i  yo ak DDT 
oubyen ibt enseMiskd danjere. Yo dwe montre yo I fason pw yo 18. Yo dwe 
etidye teknik ke p e y i m  yo itllize, gade sa ki efikas pou montre ldt moun. 

j. 
- 

Yo dwe ankouraje kiltivate yo plante pwodwi yo ka voye vann bt W dlo, tankou 
mango, papay, patat, hnann ,  p a  bngo, nwa hjou, many& ke yo dwe I d 

evdye pou Nodwes-la. 
Ta dwe gen you pwagram pou fB reWam pou ayisyen acMe pwodwi yo fa W a y  
yo, sftou konshv. Sa ta ka pernet pi gwo lavam pwodwi ki transfbrne an Ayiti. 
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Haiti is an island nation with an agricultural based economy. In 199011 991 
agricuftum contributed 34.8 percent of the gross ndonal product (GNP) and employed 
63.1 percent of the labor force (Europa Year Book 1992). Agriculture's contribution to 
the cclutr)~'s gross domestic product, is however, declining. From 198011985 to 
198511989, agriculture experienced a negative growth rate of -1.7 percent. Most 
agricuhrerl products are for domestrc use. Small quantities of sugar and coffee are, 
however, exported. The principal crops g m  for food consumption are corn, rice, 
sorghum, bananas, red beens and plantains. It has been mentioned that Haiti's export 
poldes discourage food expovts and favor domestic food produetion (World Bank, 
1891). 

Hztiti's agricubre 1s hased on peasant cultivation, with an average farm size of 
1.8 ha p e r  farm family. The farms are usually located on steep slopes since Haiti's 
terrain is very rugged. About 75 percent of the island is mountainous with only 29 
p e n t  having slopes less than 10 pemnt, while 63 percent has grades more than 
20 percent, too steep to grow crops on a sustainable basis. This topogmphy 
generates a wide range of micro-climates which vary over short distances. It also 
influences crop and fivestock distribution. 

Only a very small portion of the country, 11.3 percent, has high agricuttural 
potential. The mst of ths amble lands wry ffom average to b w  agricuhml potential 
(RQNCO Consulting Co., 1987). Rice is produced on the flat plains in the west and 
southwest and sauth of the country in low lying mas under irrigated conditions. Crop 
pmduction is distdtnrt~d throughout the country, but agricultural pmdudion is not 
dfstpfbuted according to population size of the regions. In most mgions there rn 
produetion imbalances and in others there are usually acute shortaes of essential 
mps. The Northwest which has 6 percent of the population, but produces no rice, 
and only 5.8, 1.1, and 0.4 percent of the nsLtional production of maize, sorghum, and 
black beans respectively. These foods form the core of the basic diet of most 
Haitians. The Northwest region, where the study was conducted, is semi-arid with 
limited agriwhutal potentid. Rainfall varies from 508 mm around Mole St Nicholas, 
on the extreme western end of the northern peninsula, to 1524 rnm in the 
mountainous amas mund Port-dePaix. 

farmers in the Northwest region produce a number of crops, but produetion 
varies fmm year to year due to uncertain rainfall on one hand, and to the failure of the 
agricultural rnwheting system. Food aid is frequently distributed to suffering Famrs. 
The frequency of food distdbution has increased with time. Low prices and poor mads 
haw been blamed for most of the decline in crop production of the p a t  decade. It is 
felt that with the reduction of market constraints and more imnthre to f m r s  the 
region can produce suftcient food to meet local bod needs with a surplus for expolt 
to other regions. The purpose of this research was to evaluate the efRdency of the 
food marketing system in Northwest Haiti and to examine the constraints and 
potentiati of food produaon and marketing in Northwest. 



Objectives and Methodology 

The SEClDlAubum tern was requested by CARE to conduct marketing 
mearch on food praducts grown and sold in the Northwestern part of Haiti. 
The abj8ctIves of the study were to: 

1 .) identify the crops produced and sold in the Notthwesl of Hahi; 
2.) track the phces of crops sold in primary and secondary markets over a 

9-month period in order to measure seasonal price variations and crop 
availability; 

3.) identify crops with potential for income generation in the Northwest, and; 
4.1 estimate marketing custs and vaIue added of the selectad crops. 

The marketing study began in October, 1990, and initially involved on-farm and 
market surveys to study crop yields and market prices. The study began with the 
design of surveys. The data analyst was responsible for the design of the suwey 
instruments, the recruitment and training of interviewers, the scheduling of field 
e i e s ,  and the review and analysis of data In January, 1991, an agricultural 
economist, was employed to continue the marketing study. Given the volume of work 
required to be completed in a limited time period, the pmject requested the sewices of 
a mnsuttant agricultural economist to provide technical assistance. He was delayed 
until June 1991 because of political instability a d  a mission-wide restriction on travel. 
The study was intempted by political events in Haiti and farm levei data were not 
collected during the scheduled period. The on-farm survey was rescheduled for May 
1 993. 

The planned market research involved the collection of farmgate and market 
prims for agricultural products traded in the Northwestern .section of Haiti. The 
research area is seen in Figure 1. Data mlloction began on foods produced and sold 
in the m a  at primary and secondary m&ts in four of CARE'S regions in the 
Northwest and in Anse k g e  and Gonaiues. The lid of markets and produce are 
seen in TabIes 1 and 2 in Appendix A The criteria for choosing the markets were 
baed on their importance as outlets for agriculturai prodwe in the Northwest, and 
their degme of aceessibitity. CARE and SEClD parsonnel cotlabrated in producing 
the data collecting instrument {see Appendix C). CARE then selected three 





andidates from the Bassin Bleu area as possible data collectors. From this group, 
two candidates were chosen. The candidates ware trained in survey techniques and 
in the use of the instruments. The lst of selected markets were then given to the 
trained interviewers, who visited each market once every six weeks for a period of 
nine months. Data on the prices of crops ;and other goods sold in the markets were 
collected over this period. The prices were mllected in local units and currency. 
Various rnoasurements were taken and used to convert the l a d  units into mom 
standardized units. The completed forms were then sent to the SECIDIAuburn data 
analyst via the CARE agricultural extension agents. 

The research protocols for the mail and farm gate prim study, md the on-farm 
survey were completed, and signed. Improvements in terms of wording and 
restatement of objectives were made, This means that CARE, PADF, SEClD and 
USAID had all agreed to the research to be conducted, and the methodology to be 
employed. 

It was later feh by the consultant agricultural economist that information on price 
and yietds wem inadequate for dsscribing market behavior, and the relationships 
between production and consumption, and that the data collected needed to be 
supplemented with additional data. A numbr of surveys were, therefore, plannad for 
the colhction of suppkrnental data at the farm and market levels. Sumys were - 
pimned: to study premed fwd, preprocessing, value adcia, transpottation cast, I 

I 

md M e t i n g  margins at the wholesale and retail levels; and to provide a sold 
description of the rnmbtplaces, and those l o d o n  factors mast likely to facilitate or 
constratin the marketing of pmduce in the Northwest. By conducting these surveys 
one would have a better understartding of ths flow of agriwltural produets to and fmm 
the Nodhwst, and Aso have baseline information needed for the design of spedfic 
madcat studies aimed at making n c o r n m e ~ o n s  for the improvement of food 
mrlreting in terms of increased effidency, vdue added, improvement of market 
information flows, and the enhancement of fm income. 

The additional surveys ptanned were: 

a) market place description 
b) market participant information 
c) food proasssing 
d} transport cost 
e) producer information 

The sunrey instruments are Psted in Appendix C. 



The ptojed agriwRml economist and her assistant visit~d all selected markets 
in 1991, #U demlbed the mmketpbs. The visits a l b d  them to &senre th 
adiM81 performd 1 the mark-t. Infomation @bmd dardng them &its was 
w d  to evdutte the product3 Va&d in the Mrthwestm won of W. The physd 
conditions under which the qrfarbral prloducls erre Wxbd w m  wdmted and ttw 
quality and quantity of produce sold in thew marlab warn appraised. Pt wwey 
irmtrumsnt was usad and a survey on the naWm of the marketplace and exidng 
f a d b s  conductad. They interviewed wwrd individua18 in the ndghboting 
community assuciated with the management of the rna~p~aces.  

Market Partidpant Information 

This survey was designed to obtain information from rnatket intermediaries on 
the types of commodities, odgin of products, and the quality of the produce sold. 
During the month of September, 1 991, the agricuhural economist, her assistant, 
CARE'S field assistants, two intewiewers and an assistant to the data analyst 
conducted the sunrey. A total of ten participants from each of the regions were 
selected for the survey induding four wbolss&rs, four !awe retailers, and two 
producers who were aIso retailers, giving a sample size of 40. These market 
participants were interviewed at the marketplaces andlor at their homes. Each 
intwiew lasted an hour. 

adwtina of Processd Foods 

Thb sunrey provided information on foods procased locally, or outside the 
won, and sold at the m q c e s .  Processors, whoIeders and Wailem of 
procersad food item sold in the marketpbswere iMewievved. Two sellers and two 
pmmmrs in each m M  were chosen for the survey, giving a sample size of 56 
sebrs and 56 prsc@sws. This survey was conducted during the months of August 
and September, 1991. 

Transmrtation Costs 

Conducted in September, 1991, the transport cost survey included a sample of 
t h m  to four transport units fmm each market. The sample size was 84, and was 
composed of truck and bus drivers, owners of animal power (hotlsas, mules and other 
draft animals). Information on transport cost and market accessibility was collected. 



A t d  of 109 f a m  asso&?ed with sekxtd markets in the a m  were 
chosen for the study. Famers who collaborated wifh CARE, and who w m  willing W 

to p r o w  infumatl~n wem iM8Miswed personally. Tbme fanners were 
qwstimd by trained intenriewe~s and asked to rscafl cerEain pmtices in the 
production and dWWion of farm pmdMsb Information on market prices and 
marlceting mndra5rAS were colkctt~d. 

Five masutemernts of the selected crops wre taken at the markets selected -- 

for the study. These measurements were taken during the month of April. The 
measurements were 'mamite, lo, mjim, cwetto, and panye. The measurements were 

J 
- 

then converted to kg, and the resub compared to those obtained in other areas of 
Haiti (ma Table I in Appendix C for conversion Wb). u 



11. FOOD MARKETING 

Food marketing in Northwest Haiti is conducted mainly in marketplaces or at 
roadside stands. The term marketplace in Haitj, as in many developing countries, is 
uasd rynonym~usly with market. Food marketing in the dtal areas @kes place on 
selected week days at specified market locations. The number of market days 
depends on the importance of the market in terns of the volume and value of 
pruducts traded. The marketplaces where the number of traders are many and the 
wlum of goods am signifimtly large are called primary markets, and usually 
convene on several weak days. The less Important markets in terms of voiurne of 
goods traded, and the number of market participants am called secondary markets 
and o a r  on ow or two week days. CWlations made from Table 3, in Appendix A, 

' indlcatethattheavenrgenumbaroftrademsellingtenofthem~stimpoRantmp~in 
the region at primary markets averaged 875, whereas the average for the secondary 
markets averaged 289. Most of the primary markets are I-ed In the larger towns or 
villages, and am easily accessible. 

The marketplaces in the large cities are lage structures, with a main building, 
cirded by several smaller buildings, andlor hangers. Primmy markets are usually 
elaborate with a ~ntral, permanent, market building and some small buildings where 
spcializd marketing takes place. Most of these ma&& buildings were ereded more 
than Meen years ago. Since most af the markets have out grown themselves over 
€he years, market organization is a problem in these markets. These marketplaces 
stretch for seved kilometers, ranging anywhew from 2 to 5 sq. km. The secondary 
markets an  in villages and are not easily accessible to producers, traders, and 
consumers, and we usually located at the crossroads of secondary or feeder roads. 
f he secondary markets are housed in small sheds which are more temporary in 
nature. Table 4 in Appendix A provides information on the location and infrastructum 
of these msvketplaces. Primary markets are usually found on main roads, not 
necessarlty paved, and located near a church or some important community buildings. 
The remoteness of m e  secondary marketplaces limit the quantities of goods 
transported to the markel and hence the amounts traded. 

Public conv~nionces am absent in ail of these marketplaces. In one or two of 
these marketplaces, private individuals made toilets available to market participants at 
a small fee. Private traders also sold drinking water, refreshments and food to other 
m&et participants and clients. Parking spaces were not provided for vehicies or 
animals. Individuals, however, parked their vehicles, or tethered their animals at 
particuiaf areas. These plflces became the main parking spaces after long occupation. 

Taxes and market fees have been abolished for years now. Expenses for 
d8aning of the rnatkets were paid by the town council or the local government. A 
number of individuals, however, usually disguised themsshres as tax colledors and 
extoned money fmm traders and farmers. The market pa~ticipants revealed that these 
individuals could be very aggressive at timss. 



A variety of locally produced and Imported goods are mid in the various 
markets throughout tbe region. Goads were sometimes grouped according to quality. 
The market participants and buyers interviewed at the marketplacm all rated guods 
from gaud to fair. Figures 2 and 3 show that the commodities most traded are the 
cereals, pub85 and fruits in bath the primary and secancfary markets. B a n a n s  were 
sold by a large number of individuals in Regions I1 and 111, Bananas are produced in 
amas with adequate water from catchments or rainfall. It should be noted that only a 
small percentaga of individuals %A tubers, eggs and vegetables in bath the primary 
and secondary rn-ts. 

The quality of food traded at these markets ranged from p o d  to fair. Most of 
the wllen thought that the foods sold were of good quaiii, whereas the consumers 
considered the food products to be of average quality. The processed bods ware of 
better quality than the vegetables and the fruits, The only exception was that of 
imported rim which was sometimes contaminated with weevils. 

The market participants varied in age and sex. However, most of the 
inWduals selling (89 percent) were women, who dominated the marketing of 
perishable goods, and others requiring little investment. Men usually sold the more 
dumbb and expensive items, and goods requiring physiml strength for handBng and 
diitibution (Jolly, 1991 1. There are a few exceptions wherein women sold products 
habitually handled by men. These incfudd the sale of me&$ and hardware items 
which were not included in the study, 







Ill. MARKETING CHANNELS 

Product Flows 

The food marketing channels in Northwest of Haiti are simple and straight 
forward for many crops. Most farmers pmdua food for their own consumption and 
sell any marketable surplus at the end of the harvest when they are in need of cash. 
Them am m e  crops such as bananas,' plantains, avocado, cassava, mangoes and 
In some cases csmals, which am produced specifically for the mwtplace. In 
pww, the minor crops (red and black bans, and peanuts) are principally cash 
mps of which about 75 to 85 perant of the produdon is sold. 

An estimated average of 94 percent of producers sold their products at the 
mwbiplace. Only about 4.2 percent stated that they sometimes sold their produds at 
the farmgate. Most of the marketing is done at the retail level. For some crops 
(plantain and cassava) 30 to 40 percent of the producers sold their products through a 
type of forward contracting mechanism which was rather informal. 

Table 1 indates that only a small percentage of farmers sold their products to 
wholesalers, while most sold directly to retaitwts. Rgure 4 serves as a general 
fmmwotk for the network through which most produets pass through before reaching 

-4 A- of - the hands of the final consumers. 
la --in IW. The pmduce are sither sold at 

I the farmgate or at the 
t 8 marketplace to an intemedimy or 
t a consumer. Product form hardly 

changed as most products 
moved thmugh tho channel, 

WhOW* indicating that the smount of 

Wlrr 
processing and packaging is 
limited. Some crops, such as 
sorghum, corn, rice, cassava, 

cammmr and sugarwne are processed on 
a small-scale by producers or 
middlemen who sometimes ' 

vended their transformed 
products at the retail level. 

The market harbored a number of participants of varying ages and levels of 
proficiency. The intermediaties were mostly women, although, older men and young 
boys also serve as intermediaries. A number of transportation owners also purchased 
large quantities of produce at the secondary markets and transported them to primary 
markets to be sold. The purchase of a truck requires a substantial amount of cash for 
many Haitians since most purchases are on a cash basis; therefore, the transport 
owns% often ttied to recoup the investment in a very short time. The owner, 
consequently, averioaded the vehicle. This resuhed in the spoilage of many products. 



T a e l .  P.rcentrgeofCropSold,Storrd,BuyeradPlaceotSaleby 
Selected F a m m  In Northwest HaM, 1992. 

Crops Sale S t o w  Buye* P h  of Salea 

Wholesaler Retailer Market Home field 
Percent Percent Percent Percent Percant Parcant Parcant 

cum 57 
Sorghum 45 
B a n s  (white) 76 
Pigeon Peas 46 
Lima Beans 56 
PI-n 84 
Cassava 73 
Swget Potatoes 75 

Notes: 
Plantains am hmested and sold immediately. Cassava and sweet potatoes 
can be stored in the sail. 

The percentage af farmers who @I1 or sometimes mi! to these buyers. 

' The percentage of fanners who do sell (or sometimes setl) to these outlets. 



Emerdly farms am aware of the existing ma&& prices. About 70 percent of 
the h m m  8ampted statad that #@y W a y s  knew Ihe an-going mwht ptias. Ramly 
~ a f t i v m e r m y b ~ u m m o f t W g ~ ~ o f p r a d u c t s a d ~ m ~  
&west ta ~ m ,  or the prices at ~ M t  markets. 

Fmess stat& that W.mcst mmn mums ~f prim information wefa fxom 
m#W i&mnwWes Wghbom About 90 percmf of th0 # w m w  u W y  
mpkyd t h m  two intormgiZiPn m u m .  The h the inbmathn gourn tha teast 
wed, with only 1 B pmnt of sampled fame mdvlng inbfmtbrr Wm this muma 

I! fl&?Ie 2). No dWn&n was mads WWeen sources of fnfomakh tar pdmary: and 
markets. F m m s  and tmdm dl indicated that the rndaplace wm4he 

1 u in whbh the rrwtjodty of tbrn m r h d  most of their infmwtlon on pmdud prScas 
and qkmw=* 

W? ~nfown~n on products and prices at ather regional markets we& to 

I" 
4x1 om of the main rnstmhts impeding the fbw of goods and senticas from om arm 
to tha next k W. P-s from €w # i s m  places such a Pon-Au-Prime and 
~ l ~ ~ r w y t o t h e N o r t ~ , t J u t a s l e a ~ ~ m m t n s d ~  h m W  1; infmndafi on these mukls. The produetion and diffusion of information by th9 1- 
radio is not ex@enstve and waMy informdon pgm wutd help haease the 

#d w % W  of ~ d f . l C &  Wdfw at -8 -h~. 

All sellers in the ~ l ~ s  seemed to ba awm of the existing pbe$ at #a 
r m u w p b s  m y & .  Abut 66 ~ W n t  of the mlrn warn tagnizm of the 
in %B ~ M w R n g  rnatketpkm. (This included 62 percent of Maihrs wid 81 pmnt 
sr -.I MOM PI of w milem IWW of t b  p o d b i r i  of ~~fingl 
thdf mps B% Oth&K mdwts, and 82 percent wem willing to transport fhdr gmcb if 
tlmy had the MS of d d q  so. The rnovemefl of g& m m e d  to be Ma mjor 
~~n&rdrrt faced by mast of-thew wmdm. Appmximat@ly 7'3 pwnt of the Wers 
i M d  b l l w d  that the tmmpoWun cost was muoh too high. 



Table 2. Percent of Farmrs wlfh Knowtedge of Prices at the Closest and blghborlng Markets 
and Source of Informtion, 1992. 

Zone 

Jean Rabel 
Bochan 
Mobin 
Bassin Bleu 
Port de Paix 
Pendu 
Nan Kan 
Grd. Mare 

I-L 

P Nantante 
Port Metier 
Pass Catabois 
Baze 
Sample 
Primary MM. 
Secondary Mkt. 

Nearest Market Other Markets Source of lnformatio n 

SOM NEV 
10 10 
10 10 
43 - - 
63 - - - 
- 20 - 
- - 
- 10 

71 29 
10 10 
15 7 
21 2 
18 10 

OF SOM NEV - 10 10 
- 10 YO 

100 - 
- - 88 
- 88 12 
- 100 - 
- 10 30 
- - 14 
- 25 - - - - 
- 86 14 
- 10 50 
- 32 I 9  
- 35 21 
- 29 18 

MKT ROAD NElS RAD FR 0 

Source: Survey of Farmers in Northwest Haiti, 1992. 

AR - AIways Aware MKT - Market 
OF - Often NElB - Neig h b r  
SOM - Sometimes ROAD - Road 
NEV - Never RAD - . Radio 

FR - Friend 
0 - 0 t h ~ ~  

I - '  : r -  C -  . . .  [- I , '  - I i ( - 1  L .  [ - I  t . ._: L . 1 - 1  . I  I -  



A number of fundons we# pedormed by the markets. These included the 
exchange (assembling, buying and selling), physical (storage, transportation, and 
~mssing}, and the facilitating (standardizaiion, risk bearing, financing and market 

I 

in&lQen&}. Not all of these functions were explicitly canied out by all markets in the 
I! I subregions. The number of functions performed depended on the product and the 
' I  k Iength of the marketing channel. Each of these main functions is discussed in detail. 

Many of the intermediaries were also farmers. Therefore, the time spent 
collecting products for resale was included in tha hawest time. The s u ~ e y  results 
indicated that only a few products wen sold at the farm gate. These included 
cassava, plantain and sweet potatoes. Of the farmers interviewed, 50 prcent said 
intermediaries travelled to the farm to purchase cassava, 45 percent indicated that 
plantains were colleded on the farm, and 15 percent mported having said sweet 
potatoes on the farm. In specific zones such as Baze, NanTanle, Pendu, and Polrt- 
de-Pdx, all farmers said they sold cassava in the field. 

Most of the sales was made on a cash basis. About 30 percent of the cassava 
and plantain was sold on cmdit. The period of sale vatied throughout the yew. Aboart 
62 percent of the farmers sold their crop between October and December, and 50 
p m n t  sold plantains during the months of September and Oetober, while 100 
petcent sold their sweet potatoes during the months of February and March. Table 3 
shows the mahods of payment used by farmers in trading cassava, plantains, and 
sweet potatoes in the Northwest. Most on-fan transactions wre cash sales, 
however. 

Contractual Acr mments 

Contradual agreements are m in the zones studied. Only 20 prcem of the 
farmers suweyed received payments in advance for their crops. In certain zones 
cuntractual arrangements for futur~ purchases of certain crops were cumman, 
including : 

Bassin Bleu: plantain 
Port-de-Paix:: plantain, cassava, sweet poiatoes 
Pendu: plantain, cassava 
Grand Mare: corn, pigeon peas 
Poste Metier: planbin, beans, corn, sorghum 
B a e  : beans, corn, sorghum 



TaWe 3. ~emm&age of F m  Reaiv4ng V i m  by IntmedMm on the Farm to Pufuhma 
products at Sakad Zmw and i m n s  of PaymM. 

CROPS 

ZONE Cassava Plantain SwegtPowms 

Cash Cash Cash 
F m r  or F m t  or Farmr or 
Pemnt Cash Credit Crsdft PemM Cash Cred% Credit Percent Cash Credia Credit 

Jean 50 - - - - -. - 14 - 
Rabsl 
B w l m -  d -c. - - - - - - - 
Mobin - -. m - - - -C - - - 
BasSh 14 100 - - n 33 35 30 20 100 

B h  
Port& 100 100 - - 33 80 20 - 20 I00 

P* 
Pendu 100 - 100 - - - - - - - 
mKan - - I 

- too 100 - - - - 
Gd. 
Uam 
Nan 100 - - 100 100 - - - - 
Tante 
Part - - & - 80 50 25 25 - - 
w i w  
Pass SO 100 60 05 35 - - - 
Catabois 
b 50 - 100 - 100 100 - 



These contracts had both advantages and inconveniences. Farmers signing 
eontracts often offered a lower ptce than the prevailing market price. On the other 
hand, early cash recaived is placed in a fund to pay for tabor and other agricukural 
inputs. 

8Wwn 15 and 40 percant of corn, sorghum, beans and pigeon peas were 
stocked. This stock is m ~ d  for consumption, seeds, and for future sale. The storage 
data provided by the farmers were nut always consistent, baause farmers -re often 
of the opinion that the stock was not destined for home consumption, but rather for 
& or seeds. Farmers my not want to reveal the quantit'bs of eeml s t o w .  
Mowaver, it is Important to uncSadine, that about 50 to 70 prcent of farmers were 
IntgMed in stocking corn, and sorghum, and in some zones this percentage reached 
100 percmt. Farmers revealed that they stored 30,25,38,16 and 34 p e m t  of their 
corn, sorghum, beans, pigeon peas, plantat n, cassava and sweet potatoes. Some of 
them ware stored for sale at later periods when cash was needed. Only a very small 
numbr of farmers ueed their stored grains for speculation. Farmers indicated that 
they lost mm of their prodme in storage because of insact and rat infestation. About 
$3 of the farmers said they faced storage probtems with their cum, whtb 68 
and 65 p c e M  of the fanners faced problems with bans and sorghum. The farmers 
encuurrtered them problems throughout the year. A number of chemicals wem used 
to wntml these pests, including sevin, smRhion, and DDT. Other tradMunal methods 
we# also atkempted, Local products used in the control of storage pests included 
cuftbe powder, ashes, and crushed pppers. Preventive methods included proper 
drying aRd early saki of produce to minimize storage losses. Market vendors stored 
same of their goods at primary marketplaces overnight. The storage spaces were 
~ n s t ~ c W d  with their own funds. Most market lave1 storage was done only a4 primary 
marJcetpWs. Tbe vendors often slept at the maMplaces and sold all of their stock 
kfom mturning to the countfyside, or to putchase mom stock. 

Transportation from the farm to the marketplace is done by various means. 
There was et mrence as to whether the produce was transprtd to a primary or 
secondary market. The most common means utilized by market paWpmts were 
bums, trucks, animals (usually donbys and mubs) and human power. Them were 
only a few instanas in which farmers owned buses or trucks* In those limited cases, 
farming became the secondary activity and truc8ting the primary occupation. Fannets 
paid a fbrd rate to transport their products to W t .  The cost can ba a substantial 
partion of the gmss menue. Tables 5 6 ,  and 7 in Appendix A show the awmge ma 
of moving selected goods to primary and secondary markets in the NoMwest regions. 
The cost per kg seems quite substantial and could be higher hsed on the type of 
mads and products transported. Figures 5 and 6 show the costs per kg per hour of 







goods to primary markets in the Northwest of Hdti. Animal power and 
ttucks arrp the mu$€ expensive means of transporting goods to markets in the Noflhm 
W o n  of Haiti. The costs seem exorbnant, looking at the graphs, but in actuality they 
an, Wrfy rn&!mrWk Pmducars usually pay a f*ed rate for transporting their pmdvce 
to market, which when examined, would be less than the real wst of the trip. The 
nvltr is based on the incomas in the rural areas. What the graphs in Figures 5 and 6 
shDw Q tha cost related to the dMculty qnmuMered in trenspolting the produce to tho 
mab'tplaces in the various regions. A high cost per kg per mile signifies the 
pressnce of good roads. This meens that the individual is paying a relative higher 
cost for transporting goods through mads Wch are in fairly good condition mialive to 
cust of products transported through rough roads. A Wmst per kg per mile 
oomspands to relative high ml cost of transporting the goods to the market place, 
given tho mad mnsrmints. As can be seen in both graphs, the mad conditions in 
Region IV influence the cost of transporting goods. In Regions I and I1 the costs am 
mry low. The mads remained a major constraint to increasing the quantity of pmduoa 
m d e t e d  in the region, and the quantity traded inter-regionally. 

Only a limited mount of processed foods produced on the farm w sou H zth 
marketpiaces in the Northwest. The list of processad bods is seen  in Tabie 4. fke 
maoritgr of p m e d  foods were from the conversion of cereals to flour. The 
p w m i n g  of foods is not very complex and the techrialogy used is rather 
rudimentary. Most of the goods and other cereals, are transformed pre-cooked and 
sold as streat foods. The list d transformed products included "marina", cookies, arrd 
sweets made out of sugar and coconuts. The level of investment is small, but the net 
revenues am po~itive for M o s t  all products, with the exception of sorghum and 
maize which had nemw profits. Figure 7 shows the capital turnover ratios far 
pmssgd products sold in Northwest Haiti. The pwssed praduuts genemted 
a p h l  turnover ratios, ranging from .54 to 5.13, with the exception of transformed 
coconut products which yislderd a capitat turnover ratio of .91 negative protit. This 
means that one gout& invested in the transformation of the seiected processed 
goods gmnerated .54 to 5.13 gourdes. Estimates of mvenue earned per hour per 
ptucessed produet varied substantially by product and by market. The a a l  turnover 
Was which measurn the gross returns per doliar spent in processing are impressive 
and W e d  from a low of 0.7 for sweets from sorghum to 5.13 for douce made of 
coconut sold at the secondary markets. It is nwative for coconut tablet, corn and 
sorghum. In Figurns 8 and 9 are seen the capital turnover ratios for products sold at 
pdmary and seandav markets. The transformation of cornnuts into coconut candy 
yielded the+ highest capital turnover ratio in all regions and for both primary and 
secondary markets. It seems that an Individual with limited mans can s u ~ v e  
financially by processing local foods at home. The problem is the limited quantities 
s~ ld  in one day may not be sutfident to cover a daily wage. Pmduct standardization a 

and hence product quality may be a concern. A high capital turnover ratio does not 
nscessarily mean high pmffi. Coconut tablet which has a high capital turnover ratio 
y i e w  a negative profit. This may dg-l too much owrating expense used in 
processing. 



TabC 4, Products Processed In the Northwest, Cost of Processing, Total Revenue, Net 
a 

PrMt Revenue Per Hour, md Capital Turnover Ratlo. 
I 

I 

TOTAL TOTAL CAPITAL w 

COST REVENUE NET PROFIT RATUHOUR TURNOVER 
PROOUCT (GOURDE) UNIT (GOURDE) (GOURDE) (GOURDE) wno 

I 

COCONUT 5.89 DUUCE 30.20 24.31 55.91 5.13 
d 

COCONUT 7.00 KG 10.58 3.58 0.89 t .51 
: I 

CORN 

FLOUR 

FLOUR 

FLOUR 

23.90 TABLET 21.95 -1.95 -2.32 -3 1 I 
23.97 MARINA 66,OO 42,03 42.03 275 l 
23.70 COOKIE 51.17 27.47 725.96 2.1 6 I 

MARINA 

MACHRISTlE 44.43 KG 91 -00 46.57 3766.71 2.05 
4 

MANIOC 37.22 CASSAVA 92.83 55.61 220.77 2.49 

PEANUT 

PmiUUT 

PEANUT 

PEANUT 

6.00 TABLET 16.00 1O.W 10.00 267 I 
d 

39.99 CASSAVA 50.00 10.01 t 20.1 1 1.25 

SORGHUM 81.08 DOUCE ' 43.38 -37.70 -46.44 0.54 I 
SORGHUM 101.33 KG 131.55 30.22 179.54 1.30 I 
CANDY 61 5.60 KG 1 067.09 451.49 29.05 1.73 I I 

&me: Survey Co- in the Northwest, Haw, IN1 





Figure 8. Capital Turnover Ratio for Processing Selected Products 
Sold at Primary Markets in the Northwest Haiti, 1991. 
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Figure 9. Capital Turnover Ratio for Processing Selected Products 
Sold at Swondarv Markets In the Northwest Haltl, 1991. 
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The feasibility of prowsing Iqe quanmes of produce at the local level was 
gMn scanl attcmtion. At present large quamitres of wet sugar, molasses, cassava, 
flour, bread and starches are produc%d localb. Prelmlnary InTormsltlon obtained torn 
pm6essors mveakd that these enterprises were vwy protitable and muid be impmwed 
and expanded to ttta degm where they could provide a major source -of income to 
the people of the region. mur mill owners operate small milling ventures in the 
region. Clients wem charged 1 to 2 gourdas per kg to trmsfotm cam and sorghum 
into flour. The demand and net revenues for thwe operations need further stuw. 

Product selection and classification began on the farm. Farmera usually 
c h m d  their products and classified them into mark8table and non-markebbb lots. 
The products which fame= =leetad before storage and m 8 W n g  were corn, 
sorghum, beans, peas, and peanut Fable 5). About 90 percant of the barnen 
dem their corn, while tM1 percent of those interviewed selected other grains. 
About 30 pemnt of farmers classified products according to sizes. The products 
which wem frequently graded according to sizes were cassava, sweet potatoes, and 
p W m .  Fanners selected and classiW their products in order to otrtain a higher 
price and to increase their net revenues from sales. 

About 34 pepoerrt of the intermediaries dm selected and graded their pmduets. 
A higher gmde product should mean higher mturns on sak. Only 30 prcent of the 
sdhs stated that they meived a higher price for their graded products. In asas in 
which pmducts have deteriorated, the consumers would add them to quantities offered 
for We as an encouragement to consumers to buy more. The markat vendon either 
charged at lower price for an inferlor product, or increased the quantity offered for a 
given pdce (Jolly, 1 989). 

Risks were borne by producers and W t  parkidpants since them were no 
f~rmal insurance oompanies to insure agricultural producers. The Agricultural C W I  
Bank has been cbwd since 1989, and wan if it was functional, only a small amwnt 
of m d R  would h a m  been made available to agricarihrral pmducers. Farmers and feud 
pmemors had to rely on tb i r  own resources and the adoptton of a number of 
stmtegfe8 common to peasan& in many developing economies, for mitigating rfsk and 
u n ~ ~ n t i e s .  These inctuded a rnixedlcropping fanning W m ,  suboptimal levels of 
inputs, and risk avdldance techniques, or the safety principle app- (Ellis, 199U). 
F m o r s  tend to prodm crops to satisfy their family food requirements even if it 
means msuurce midlocation. The cost of satisfying family fmd requirements firs? 
results in a cod which is assodated to a risk pmmim in &u&a of subsistence 
agriculture. For a poor family exiang at a bare subsistence lave! of production, a loss 
means starvation Thereforee, subsistence farmers try to avoid d&er by employing a 



Tabte 5. Petmnt of Selected Farmers Grading and Selecting Crops after Harvest and Bofore Sale, 
1992. 

ZONE CROPS 

Cum Sorghum Pigeon Pob Congo Peanut Cassava Sweet Plantain 
Peas Potatoes 

.Jean Rabel 
B&an 
MoMn 
Bassin Bfeu 
Port de Palx 
Pender 

h) 
Van Kan 

O, Grand Mare 
Nan Tante 
Port Metier 
Pass CaWois 
Baze 
Sample 
Primary Market 
Secondary Market 



m v  princTpk approach that is providing QQr their basic fDOd mquirements before 
attewng other pmduetion or sales wtjvity. Sumerjrs mndueted in showed that 
lam than 10 p r m t  or more of farmers used fertilizers, and even a smaller amount 
pnchud pesticides for their crops. F m e n  also engaged in contnd farming as a 
m a w m  of risk avoidan=. About 20 percent of farmers in the zones studied said 
they mmhd &awed payments to p r s b  awn quantltiw of mps. 

M a w  tntmwdldes wed similar risk lwidance sMlgks. T b  included 
the sale d a Yvi* wrbtyu~ producks per parkkipant, the diwunting d goods of W w  
quafity, md the variathm of p t h s  at different times when dmanded Med 
S e h  sold a cambirration of p d m t s  to spread the risk over a large number of 
produds, Of the i-rmedides surveyed, 98 pemnt were selling two or more 
-cis. In most -8 the products were n&ed goods. LOW levels of i- 
In the nwkdng process were a mms of risk avoidance. The be f  of investment in 
food mahting was bw, and the quantities of ~ m d s  sold warn also small. The 
venQors of prtmssd f a  w m  sel#ng fewer items t any one time. The levels of 
investmnts mged trrrm a ~ ~ r n  of 323 gombs to a maximum of 722 gw&. 

The financing d production and sales at the m-ts were undertaken by the 
pmdmers and intwwdiaries themseiws. Them b one institution for allocating bans 
or credit to fanners and ma- vendors. This is the Bumau de Cmdit Agricole, but 
this institrrtion b virtually noncoperational. Farmers and vendors had to b o w  money 
from their ftiends and family, while a number of vendors were engaged in informal 
mdng mechanisms which helped them finance their marketing activities. Farmers 
also depended on outsiders buying their mps More  hawest to finanma production. 

Market intelligenoe was undmtaken through information gathered at the market 
U n g  mark& days. Only a few partidpants wived i n f o d o n  on pdcas and quality 

o t b r  sources. Table 2 shows that most farmers rewived information from 
market vlsEts and fmm their neighbors* The ma- intemwdiatles w i v e d  
i n f o d o n  from being preswt at the m e e t  place. The seasongd professional 
vendors also devdopd long term mhtionshlps with pmducers from whom they were 
assured a continuous supply of goods. The marketing practices were basic, and the 
formen only sold surpkrses on market days. There were, however, a few hrge 
market intemedides who were involved in the miledion of infomalion on product 
b&on and prices. This was dune by asking neighbors and friends encountered at 
the marketplaces. 



V. MARKET STRUCWRE, CONDUCT AND PERFORMANCE 

Structure and P e r f o m #  

The structure of the market is determined by the degree ol competition existing, 
and the pertornlance by the efficiency of the markating system. As can be seen fmm 
Table 3 in Appendix A, the large number of produd$ and buyers and sellers 
characterize product M b t s  facing perfect mrnpetltion. The pmducts are also fairly 
homgenmus in each product W t .  

Market Efficienry 
6 

Two types of efficiencies were observed in this study, physical and economic 4 T - ~ ,  eflidency. Physical effidency was measured using the time required to move the I 
d product from the farm to the retail outlet. Since mod consumers purchased goods at 

the marketplace, and vendors usually carried sufficient goods which were sold in one 
day, only the time of travel by wholesale# and retailers was considered. The losses i 

J incurred during transportation and transaction were also used as measures of physical 
market efficiency. I 

i 
d 

Emomlc efficiency was measured by the cost of tmsporling the goods ftom 
producer to the retail outlet, the percentage mark-up and the percentage of the 
eonwmer dollar which went to the producer. 1 

d 

The distances the goods travelled to and from the market were not so long, but 
the mads were rugged and treacherous. The longest distance was about one hundred i 

J 

miles, but the road conditions lengthened the journey from producer to marketplace. 
A &lance of 10 miles could W e  two to three hours. One m n o ?  think of the 1 

dlsbnm akne in measuring efficiency in developing coutties, but also the amount of d 
time needed to transfer goods in mas in which the roads are almost non-tra~cabb. 
The time consumed during the journey and produd condition at the end of the trip 
must also be considend. In the Northwest of Haiti the time required to transport 
ctop to and from a market was enormous and depended on the type of market to 
which the goods -re transported. Roads to seeondaty marketpklees were usually in j 
worse wndOtions than those to and fmm primary marketplaces. d 

Transpoltation to and from the farm to primary markets was undertaken by a 
number of means, but animal and human power were the most frequent Sometimes i 

Y 

small buses were used. The mod common means of transporting farm produce from 
one farm to the other was by rural truck The usual means of transporting produce to t 

J 



and from the primary markets were buses or truck. Animal and human power were 
seldom used to transport produce to primary makats, as only in five, and three out of 
29 cases were animal a d  human power used to transpofi pmduce to primary markets 
in subregion 11. Buses were the primary means of transport (17 out of 25 as-). 
Tmks were used only in four uf the cases. 

In Region I only buses were used, in Region IV all modes of transporiPtlon 
were frequently mpbyod. These bsw or tnrcks wem usually overloaded with the 

tussed way up to the upper decks of the vehicles. The vehides wen seldom 
mguladeb and the quaMi# carried not checked. 

Tntcks travelled an average of 20 miles fmm the lural areas to the secondary 
maFkets and an average of 45 miles to h e  primary markets. The distances can b a t  
be expressed in terms of hours since it takes on the average 20 minutes to travel one 
mile. 

T m s p o m n  mmins a major cwt in the mdwting of prodwds in the ate% 
To a mmwy market tmqmtatiun cuet oouM mpmmt 25 pmt of the wiling @ce 
and 45 pement of #m mt rnmgfn. A b u t  35 percent of the irtdlMuak interviawed serid 
they used human power to transport their produce to the se~~ldafry tmuksts Wile 20 
F n t  wed animal p w r  and 35 pmnt used h u m  power. The cast of 
%rampotling go& to the markM is relatively cheap when we consider the quality of 
the roads. 

Most of the producers and market partidpants felt that transporttiltion was the 
major constraint hampering the marketing of produm in the Northwest. The rndority 
bffeved it was the inaccessibility rather than high costs. They fett that if tbe roads 
we# improvd t h y  could increasa their sales and prod- q-. Of the fanners 
Interviewed, SO percent said they experienced pmbtems in marketing their mps, 
major ptobiern seemed to be that of transport availaMlity since 45 percent mvealed 
they have no form of tranqmtathn to move thdr produce to the market, and 7.0 
percent said the bad conditions of the roads affected the meeting d their waps. The 
amas with the moat acute bansportation problems were m e ,  Passe Cataimis, and 
MTante. In these mas ,  90 to a 100 percent of the farmers dtad read conditions as 
the major nadtetoyl pmbbm. The areas in close pmximity to the mefWpIaces such 
as Pendu, Port de Pdx, W n  Bleu, and Jean Rabel suffered Less from trrtnspodon 
problems. The problem is heightened at two critical periods when tfw pducts were 
hamsted, from March to April and October to Nwarnbr. Farm- in the Northwest 
can improve the quantity md quality of farm products p l a d  on the market if 
mssibiHty to mahats improved. 



The quPnmy of food spoilt on the farm was relatively low. Fvo percent of the 
farmers in)enriewed said that storage was a major m n m  and another 2.0 percant 
Stated fi@ redudion of prodm quality in sforage was a pmbkm. The crops most 
affected ware corn, sarghum and beans. While the perwntages seemed small, W n  
ttte total quantity of p- and the number of farmars in the Northwest we 
mn-, this could be very Mking. The spoilage durfng h process of side was 
IOmW to wbmgiofi I only. Few sellers in&W&d that 2 percent of #teir h n s  and 10 
pemnt of their flour were spoilt and t h m  away. The sellers usually towered the 
prices of pruducts at the kginning of spoitage to facilitate sale, thus minimizing their 
lases. Basad on the quantity of spoilage at the farm level one would conclude that 
then Is a artain degree of inefficiency existing d the faum and m&et level. 

Economk Efficiency 

Economic efficiency will be measured by the cost of moving the goods from 
producer to consumer, the pemnt mark-up and the percentage of the consumer dolfar 
the farmer receives a d  the transport cost invowed in moving the goods from producer 
to the markatplace. It is assumed that most goods and sewic8s produced locally were 
traded at the marketplace. 

Transport Costs 

The cost of moving goods based on a kg basis may not seem exorbitant at first 
glance, given the average costs of 0.2 to .25 gourde to transport a kg per mile of most 
products to the marketplace. However, when time is factored in the costs, the 
transpurtatron system appears wry inefficient. In soma caws the cost rises to as 
much as 300 gourdes per hour per kg. per mile. This, of course, is related to the road 
conditions and the time required to make the trip from farm to market. The Rgures 
10,11, 12, and t 3 showed that it is very costly to transport produce in one region 
compared to another. This information does not mean that the individual actuatly paid 
?his a u n t  since only a fixed rate is charged to transport goods irrespective of the 
distance through which the goods are hauled. It means if time was factored in the 
equation, this is what the costs would actually have been. It mflects road conditions in 
the various regions. The cost varied by region and by means of transportation. 
Transportation by bus was the m o l  costly at primary rnarke?~, but animal power was 
most expensive for secondary rnatkets in Region II. Horse power as a source of 
transportation seems the most expensive at other primary markets and in Region IV, 
whereas truck transportation seemed most expensive at primary markets in Region IV. 
Retative to road conditions, it would seem that producers in Rwion IV pay a higher 
cast of transportation than in Regions I, II and I l l .  
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Figure 10. Cost of Moving Goods by Truck to Primary and Secondary 
Marketplaces in the Northwest Haiti, 1991. 
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GOURDE Figure 11. Cost of Moving Goods by Bus to Primary and Secondary 
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Marketplaces in the Northwest Haiti, 1991. 
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G ~ U R D E  Figure 13. Cost of Moving Goods by Horse Power to Primary and Secondary 

200 , Marketplaces in the Northwest Haiti, 1991. 
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rs, a d  mdd from 9.6 to 43.9 percent 

Marlceting conduct will b evaluated by the pricing mechanisms existing at 
some of these markets. Regression anatyses were conducted with the selling prices 
as the dependant variable and the hying price as the independent variable. This was 
to memine how much of the variation of the selling price explained by the buying 
price. The results in Table 7 indicate that the buying price explained 42 prcarrt of the 
varfatim in the selling price of rice at the retail level, and that If the buying price 
increased by I .O percent, the selling price would increase by 0.8 percent. The 
regmssion coefficient was 0.85 and significant at the 5.0 percent level. 

The equations show that them was a pereentage mark-up for beans, and the 
buying prim explained 53 percent of the variation in bean retail prices. The regression 
wffici8nt was signitieant at the five p m n t  bel. The nsuhs showed that if the 
purchase price of beans increase by 1.0 perwnt the retail pr ia  would increase by 1 -3 
percent. This means that an increase in price would not benefit the farmer as much 
as the retailers. 



T W  6. Marketing Miwghe%r SebMed Craps in the Mstthmst Region u,P 
Haitl, IWt, 

QIIaS Wilm Price BUVim PrjCe G m  M a n  Percent -in 

Retailer 

Flour 

Sorghum 

Corn 

Rice 5.89 5.26 -43 7.6 

Be#s 5.78 4.81 -97 16-8 

nPur 3.36 3.01 .35 10.4 

Sorghum 2.48 1.70 .78 45.9 

Corn 2.16 1.64 .52 31.7 



Table 7. Selling Price Regressed on Buying Price for Rice, Bmns, and 
Fbur at tha R@Wl and Wholesale bvds, 1992 

Retail Lwei 
1 .  Rice - Dependent - Selling Prlce 

2. Beans a Dependant - Selling Price 
B o  -1.98 -0.78 

8, f .54 3,s 

3. Flour - Dqmdmt - Selling Prim 
4 4.56 -0.54 

Bt 1.28 4.05 

2. Beans - Dependent - Selling Price 
B* -0.19 -0.22 

B, 1.24 7.1 2 

3. Flour - Dependent - Setfing Price 
6, 0.31 1.61 0.09 

BI 1.02 16.49 0.91 



The market situation at the wholesale le~el showed that the buying price 
explained $8 percent of the variation of the sell~ng price of rice, and if the buying price 
of &e i n m d  by 1.0 psmnt the wlhg price WWW inwesaw by 1.09 permt. The 
regression coefficient was 1.17 and significant at five pemnt level. The mgrmsion 
coefficient showed almost ther same magnitude for rice and beans at the wholesale 
MI. The buying price of beans explained 87 pemnt of the variation in the mWl 
price of beans and if the buying prim &.bans i nmasd  by 1.0 parcent the m?dl 
price would lncrearo by 1.03 pemnt. The q n s s l o n  coefficient was signMimt at tho 
h percent level. The w i n g  price of flour expldmd 96 Wmnt of the ptbe of 
fbur and if the hying price of flour incmased by 1.0 permt the -1 ptim would 
increase by -91 percent. 

Whib the regression estimates and coefftcient of currelation provided some 
information, It could not totally explain mwket structure, conduct and performance. 
Them are many questions about their validity as a final tad, The single markel does 
not stand alone as a de&rminamt of either price or quantity. The actions of buyers 
and sellers in a particular market are always influend to some degree by pdce 
signds and substitutional possibiliities in other related markets (Cochrano, 1957). 
T h  m y  also ba costs associated to marketing such as inventory and storage which 
may have kmw omittd. Temporal and spatid Memnces in prices may g(Sg be a 
problem. Seasonal variation in prices and storage costs were not Wen into account. 
7118 m a h t  for most of the food craps tended towards inefficiency when one considers 
the transport costs and the Wel of spoilage revealed by market padicipants, 
espedally by fanners, but the vevious criteria mnlioned by Harris (1982), the numbr 
of sellers and buyers, the percentage margins and the regression estimate, d1 paint 
markets approaching (though not completely attaining) the text bouk example of 
pffect competition. Tho use of the marketing margins in examining market, stnrcture 
conduct, and performance is heavily &tidned, but has not b e n  replaced as measure 
of examining ma- distortians. The method has been modified to Include price 
elasticities of demand at the wholesale and retail levels, but this can only be done 
when &a are available. In lieu of this, the effects of wholesale prim on retail phca 
can still provide some insight into the market situation as it relates to structure and 
perfemance. 



Thore is no flung policy in force for marketing focal goods. The government 
has tried to fix prices on imported goods, but this has not been effectlva. The prices 
duuged at the makets are based on prices exidng a& the marketphee. Fanners 
u W l y  hqgk with buyem for ttFe price?s they want for their produce. Most vendors 
mvmM that timy charged the existing rn-t price for their products. 

Farm leva prices 

In general, tamers reveabd that pn'ces wen masonablo, and then were h q e  
variations within and between zones. These variations were also temporal, depending 
bn the period in which the sale was realized. Average farm prlees varied strongly 
between zones. The varidon could be as high as 150 percent. Prices of plantain, 
=ava and sweet potatoes (the tubers) varied the most. The variation was fmm 125 
to I80 percent for most tubers and 50 percent for corn. 

The variations within zones were equally great: corn and sorghum had the 
highest overall price variations of about 160 percent; pigeon peas and p W n  had the 
minimum mte, 60 to 95 percent, respectively. Data collected at various farm W l o n s  
showed the following: 

3 gf &sin Bku, price variations reached up to 300 percent for mm, but 
at Nankan the variation was 200 percent; - for sorghum the average variation rate was 140 percent; and - the average variation for cassava and sweet potatoes was 90 and 1 30 
percent, respectively. 

Famters were generally disappointed with the prices received, with plantain 
farmers being the exception. Sixty percent of pigeon pea producers thoughi tha? the 
priees they received for their produet warn too kw. The way farmers perceived 
matket prices depentbd on the type of market with which they were associated. For 
example, only 21 percent of the sampled farmers thought that sweet potato prCcss at 
m n d q  markets were encouraging, while 53 percent in the area associated with a 
primary market thought them adequate. The degree of variation experienced at the 
farm level can be associated to several factors, including the roads and product 
quality. F m  lev@[ price variation could also arise due to partial exploddon of 
fanners who need quick money at the end of the hawest. 

Mahet pritxs varied by commodity, region and market Tabte 8 shows average 
prices over a 10-month season for various products by mgion and pmdud. The table 
show that prices varied for product by regions and in ime. The prlce variation by 



Table 8. Average S 8 8 a o d  Market Prfces and CoeWcient of Varlatlon of Products Sold In 
Northwest Haltl, 1BW - 1991.' 

Averaae Prices and Coefficient of Vadation 

R~C~~OI I  I I i n  I I ~eaion III 

Price C V  Price C V  Price C V  
GourdMg % G o u W g  % G w r M g  % 

Orange 

Whit0 Beans 

Pigeon Peas 

Peanuts - 
Red Beans 

Bananas 

Sweet Potatoes 

Corn 

Millet/So~ hum 

Rice 

Cassava 

Lima Beans 

Price C v 
Gourde/Kg % 

'~verage prices were calculated ovw a 10-month season for most products, based on availability. 



nglon was related to transpolt cost and the shoflages Prldng at various periods. The 
-Won for sach cmp and for each time ptwkd is dtrennt Prices v d e d  for all cmps 
acardlng to the wason when they were pfantad and hwsted.  The coefficient of 
vwMon [C.V.) is used as the measure of variation in pdces. The pdcm in Region I 
varied from 6.9 percent for bananas to 35.3 p a n t  for sweet potatoes and from 9.3 
pew for pigsan pas to 28.8 percent for both omgras and tim bans in Region 11. 
In Region Ill the least ~arlatlon was 8.6 peroant for orrurges and lim beans compand 
to 31.2 percrant for corn. Peanots showed the least varfation (1 1.3 percent) in the 
Region IV, while millet showed the mast (23.1 percent). Although there is no definite 
pattern of w W o a  the crops which wem harvested year rwnd such as banam and 
-va tended to show the l e a  average price variation. 

f abb 9 presents variws F-Statistics for various craps by mlan and cycle. A 
-> cyde is a perlad of five week. The prices of some crops such as oranges, white 

i -hems, red brans, mil@, and rica varled significantly by region. Tho F values were 
greatw than the critical value at -.O5 and df423. Temporal variation in prices was 
mom siglnificant. Most prices varied significantly by cycle (Fxtitical value, w.05, 
-23). The only crops which did not show significant variation by wk were those 
whom supply could be contmUed to a certain -rere, including bananas, cassava and 
SW88t potatom. Bananas a n  be harvested year round and the harvest period can b 
eonfrolled to a mflain degree by cultural practices such as pruning, fertiffzatian, 
p M n g  schdulng, and the size and quality of sueker used. The supply of cassava 

be controlkd by the qua* hanrested at different periods. It is known that the 
asma can be stared in the soil and hawested at differant times. The sweet potato 
estn a b  tm stored undwgmund for some time, but not as long as the cassava since 
p M a e s  can sumr from heavy infestation of the sweet potato baette, If left in the soil 
for too long a time. The varCatIon by region is r@I&ed to transport cost and the 
absence of the goods in one region. The Fastatistic tels whether them is any 
di#bmnce among the sample mans. It does not man that prices am different in all 
regions. . .. . 

< .  

The buying p r b  and the selling price of most goods are determined by mWk& 
foms. The selling pljce is mly determid by the buying price and tmspoWon 
costs. As seen in Table 7, approximately 87 to 98 perant of the variation of the retail 
prices of W, beans a d  flour was determined by the variation tn buying Wms. The 
selNng prices am also ameted by the periods of hamest d various ersps in the 
Northwest. The periods of hauvest varied slightly by zones, but in general for most 
a d  m s  thew are two planting and two harvest seasons. Figure 21 in Appendix 
B show th planting surd hawest petiods for d a e d  crops in some probudn zones 
in the Northwest. The variation in p&xs for certdn craps over time will be d i s e u d  



Table 9. Crops Produced in the Northwest of HaiU and F-Statistic for Region 
and Cycle and Statistical - Differences. 

Region F- Differences in Cycle F- Differences in 
Q2M Statistic* Reaion Statisti? Cvcles 

Qmge 6.8* 3/23 Il,III, & I V  3.8' 3/23 3 & 5, 2 3 

White Bean 4.2* 1, 7.3' 2.3 & 4  a 11, IllL & lV n 

Pigeon Peas 2.7 m 20.7 - 3 . & 4  

Peanuts 0.2 m 

Red Beans 4.6' a 11, 111% 5.7 3 & 4 , 2 & 4  
& iv - 

n 1.6 Bananas 1.6 m 

I t .l Sweet 0.5 
I# 

Potatoes 
II 7.3' Corn 0.6 

n 

L .  
5.V II 1. 11. I l l& & 1v 10.1* Millet - L ?  & 5  

6 .7  " I. 11. IIL a iv 8.8' n Rice 3 & 4 1  3 & 5  
II 2.3 Cassava 1.4 

n 

Indicates that there is a signiffcant dmerenca at (rr-.05). Regions and cydes 
u M n e d  afe statistidy diffmnt in prices. 

' The F sWstio is a variance d o  which tells whether the vattation observed is due to 
chance or due to the variance of the sample means. D.F. is the degree of freedom. 

The cycle was the period of time it took to cover all the markets within the ma-t 
rssearch ama This was a period of 5 weeks. T ~ f ~ ,  horn January 1491 lo 
Oaoaer 1991. the prices were oolktd at six intenrals, called cydes. 



A number of crops and products we already traded inter and intra-regionally. 
Produce flow on a regular basis to and from the larger and smaller city centers. The 
@ce diffemnces between regions can limit much inter-regional trade. Table 9 shows 
that the prfces of such cmps as oranges, white beans, nd beans, and millet, 
significantly differed in the regions. It would, therefon, seem tha? there might be a 
pogdblllty for inter-regional trade, if the difference in pnca is significantly greater than 
transport cost The prices ~f oranges, white bans, pigeon peas, peanuts, red beans, 
com, millet, rice and lima beans, differed significantly In time, and it might be possibfe 
to store some of these products in order to resell at periods when there are shortages. 
The mps which displayed neither spatial nor temporal differences in prices am 
bananas, sweet puktoes and cassava Table 12 in Appendix A shows the average 
prices existing between and within regions. The price mges  can &e cornpared to 
transport cDsts in order to evaluate the inter-regional trade possibilities. 

Market Price Trends for individual Products 

Corn. Corn Meal and Corn Flour 

The average price of corn as seen in Table 12 in Appendix A dropped suddenly 
durtng the second cycte and remained depressed for long while for all regions. The 
prices began increasing during the third cycle and peaked during the fifth cycle, while 
falling sharply during the 6th cycle. This means that if the cost of storage and 
marketing is less than the difference in prices from the second to fifth cycle, all things 
being equal; then them is a possibiii for storing cam and reselling it during the 
months of July and August. 

Figure 1 in Appendix 8 shows that prices were depressed in April and May and 
remained depressed up to June. This coinades with the harvesting period shown in 
the cropping calendar in Figure 21 in Appendix B. This means that the supply 
exmedad the demand during that period. The average price, 1.74 gourde per kg, is 
1 .t5 gourde less than the average price in the fifth cycle and 1.87 gourde less than 
the highest price in the first cycle. 

Figure 2 in Appendix B shows the variation of the prim of corn meal by mgions 
and in time. The ptiees of corn meal fell sharpiy during the third cycb and then 
Increased suddenly. The price increased in Region 1 duting the fourth cycle and then 
desc8nded slowly during the 5th and 6th cycles. The prim$ in Regions II, HI, and tV 
peaked during the 5th cycle and then fell. The prfm movemmt tended to follow the 
production cycle. The movement in prices am very imgular and this may b@ due to 
fWuEl;tions in supply of the product itself or s u W t a  products. 

Corn flour pdces seen in Figure 3 in Appendix B varied spatially and in time. 
The price varied by region. The price in Region Ill was generally lower than in other 
regions. All prices dropped during the third quarter then increased. The prices in 



Ragions I11 and IV peaked during the fourth cycle then fell. The prices in Region IV 
peaked during the 5th cycle then fell abruptly, w h L  pices in Region IV kept 
increasing after the fall during h e  third quarter. 

Millet prices as portrayed in Figure 4 in Appendix 6 bil during the first and 
second cydes for regions l h m  and four and remained low during the sacond and 
third cyclers. The pd-s in region I1 fell sharply and bottomed out durlng the third cycle 
md then increased. The prkes for region I bottomed out during Me third and fourth 
cydes and then increased. All millet pn'ces were high during tho fifth and the sixth 
eyde8. Mite? k planted and RmeQted at the same time with sorghum. Themfore, the 
low prices synohmnized with the perlodl of harvest can be seen in Fgum 21 of 
Appendix B. Regional differences in prlcas exist. This b also intkrenced by supply of 
this grain in the neighboring regions. 

Cassava and Cassava Farine 

The prices of cassava varled slightly throughout the whole period of study for all 
regions (Figure 5 in Appendix B). The prices were depmssed during t#m first period 
far Region I and for Regions Ill and I l during the third cycle. The price fur Region I 
mmained high during the third and fourth cycles then fell. Them is no singfe pattern 
one could bfluw for the price movements since price fluctuaifon seemed o d e  fur 
m a  for regions and cycles. Though the price of cassava exhibited e d c  
behavior, the range of prices was low. The ranges for the regions vwbd from .I 3 
gourcfe per kg to .20 gourde per kg. The range for qdes W e d  from .09 to .I5 
goude per kg. 

The price of cassava brine in Figurn 6 in Appendx B mmdned relatively low 
throughout the Rwions 11, I l l ,  IV. The prices in Regions It, 111, and IV dipped during 
the fi#th cycle and then inmasad, The price movements exhibited almost a seasond 
pattern thmughout Ule six cycles. The p d a s  in Region I increased dudng the third 
cycle, fell and then increased drmaticalty during the fourth, peaked during the Wft h 
and then fell sharply. There seemed to be no apparent reason for these ptica 
movements in Rwion 1. The price fluctuation during the faurth to sixth ey&s may be 
eonsidemd irregular. 

The price of sweet pdato flattened during tho second to the fourth cycles for 
Regions l and Ill. The pfice in Region I .  as wan in F Ipm 7 in the Appendix 8, 
inwrased during the foulth cycle and peaked during the Wh cycle and then fell. The 
prloas in regions three and four remained re19tively low until the fifth cyde when prices 
began to increase. The variation in sweet potato prices was not signnicent during the 
cydos other than in the sixth cycle. This increase in prices, as obsewed in the 



graphs, may be emtic and may not necessarily denow a seasonal psrttem. 8 n c e  
sweet potat- am hatvested almost yeat round, there may be no imrrtive for 
storerg@* 

The price of rics WIlarOed in all kgiom throughout the study period (Rgun 8 
in AppMi11~ 6). The price8 in ail regions dippad during the third Eycte and then 
hemsad, with fhe exception of the p#ce in Region I whkh flattened during the third 
and fOWlh m~ d tkWn p i d d  during the Wh m e ,  'l"M WWmM of prl-8 
difhmnt seasonally and Plo m m s  m adequately expfain the ube~ved 
regional diRemam since most of the dm ssld in the regions am imported. 

Banana prices varied throughout the year. There is no distinct trend in prices 
during the year (figure 9 in Appendix B). Prtces in Region I1 mrndned constant from 
cycle om to cycle fOW. Rw @CB felt sharply during the fifth ey-; then i n w e d  
7 b price in Ragion Ill s b d  up and down swfngs from cyde one through fwr, 
i n m a a d  shmply, during the fifth me; then fell ahwptiy. Tha pdcm in 
Regions ll and IV swung and nappad amund each othw in a haHlxoidal fashion, hi 
bt3h iflcmsing duMg tha third to fwrth cydes, with that in Region IV continuing to 
Inmasa at a mom acute rate, during the fifth eyde, then falling. The p r b  in kgim 
II fell during the fifth cycle, then incmased. Them was no signifim differences in 
banana ptjces by region and cycles. This is due to the constant harvest of bananas 
during the year. This means that the banana prices can be fomasbd with a semen 
de$m of acmmcy and planning of production and saIes can he used to prepare 
fuhm incam statements. 

The pFim of eggplml s h m d  two main sinks for all regions, with the exception 
of Region I which continued to riSdl durjng ttw second c y d .  All picas dipped during 
the fifth cyde; then rose sharpfy. The prices seemed to have peaked during th third 
and fourth cycl~s indicating a lack of qgplants at the market at these priods. The 
prla fluchrations am seen in Rgure 10 in Appendix B. . 

PrSw In dl regians fhiduted slightly dun'ng qdes one to four. The prh  in 
Region 1 irroressled kom cycle one to cyd. hro, rsmJned constant, then imd 
sudcknly dudw cydr four, pecrksd tor cycle five and dropped. P r i m  in all other 
m@cns tluchmted slightly. The price merits are seen in Flgun 11 in Appenc8x B. 

1 '  Avuadn is cathor seasonal, even with the Oew out af season varieties. The peak 



season 1s during the months of Juiy and August when prices am umUy depressed 
tselwse of an owrsupply. The p W n g  of off-season varieties can help stabilize 
prices and farm income. 

The p r i w  in at! regions tended to d i w y  an upwmd moving trend, with minw 
~ l ~ u n s  throughout Figurn 12 in Appendix B. The in Region 1 increased 
dmtkally from cycle one to two then declined slightly and then inmas&. The 
p r b  in Region III shwed similar Wend as *at of R-ns I I ,  and IV, but terl sharply 
after cycle We. Them wem no signifiant di#ferenms in p r b s  by region, but p r i w  
v d d  by qdo.  The pdms dropped during the tramst period, but priGes followad an 
incnasing Wnd throughout the year. 

Pricas in Regions 11, 1 If, and 1Y fell &ring the seoond and fourth quarter, wfth 
the exc8ption of Region I where prices increased then peaked in the fourth eycb. The 
pdces in Regbna 11, Il l ,  and IV peaked during the fDurttr and fifth quarter then fall. 
Tha pr la fludueli~n in Rgum 13 in Appendx B seemed to mind& with the hamst 
mod for other beans as seen in F m  21 in Appnctix B. The p r i m  of white b a n s  
W d  by region and cycles. The cHbmncs in prfms indime that them is a possibility 
of W n g  white hems from the harvest prkl to be SOM in t h ~  fail when them is an 
abwm of Mans on tfw market. 

The prices in all wions exhibited similar patterns. PrJces in all rqbm dm 
during the third cycle then increased. The rates of increase in dl mgions seemed to 
hawe slowed down during the fifth cyde. Ftgure 14 shows that the prices in all mans 
dipped at the same time. This did not cdncide with the hawest period which is fmm 
N m b r  to Oe~mber. The Ml in the ptica during this petbd wid have resulted 
from @ompetftion mrn other bean substitutes which am pbntfful on the market during 
this pew. 

Prices in Regions 11, Ill, and IV seemed to have exhibitsd J m i k  pattern during 
the cycles, falling during the second and increasing slightly during the third, peaking 
during the h i f h  and then falfing gradually. Prices in Region 1 in- ert a slaw 
mW, dwffip t b  first and second me, peaked during the tMrd and than falling sbwlyf 
The fall in prices in M I -  May, as w e n  in Rgure 15 in Appendix 0,  coincides with the 
hwwsl mod seen in figun 21 in Appendix 6. The pdws were sigflifi-fy ditfferml 
by ngion and cycle. The price mge was from 2.38 to 4.77 gourdes for cycles and 



fmm -52 to 3.02 gourdes per cycte. The diftemces ate large enough 10 warrant the 
storage of grains during the hawest period to be SUM at plods when them am 
m a h t  shrtagm. 

The price of lima beans fluctuated erratically temporally and Wally.  -re did 
net sawn to be my @rn of varlatlon by won. Prices in dl mgtms seemed ta hmii 
peaW during thg thiFcl td the f5fth eyelss. Figure I 6  in AQpendix 8 shows #at ptla 
vwkd for dl qiullg and W s ,  bul the low price in msl awes cotnahd with the 
hwwl period seen in Flguw 21 in Appendix B. Lima b a n s  e x h i m  the $am 
behavior pattms as the other bans. 

Mangoes are seasonal and tend to flower almost at the same time and 
hanrested ad the same time, with some exceptions for out of season Weties and 
variations in micrudmate within regions. All mgions seemed to have displayed their 
own pattern of price movements, they seemed to have remained &as during cycles 
one to three (Figure 17 In Appendix B). The pticg in Region I1 fell dramatically during 
#e fourth cycle then increased. In Region Ill price increased at a slow rate, turned 
downwads dudng the fourth cycle; increased at an alarming We, wed during the 
fifth cyck; then experienced a sharp fall. The price in Region 1V fluctuated during the 
first to the fourth eydes; then dropped during the fifth cycle; then experienced an 
upturn. Mangoes are, Wriy seasun911 and the prfces fall sharply during the harvest 
period. The intmduetian of off-season varieties could help stabilize prices and boost 
farm incorn. Them are a number of late season varides which have been 
inbaduced almady to meet export needs. 

Omge is also a seasonal crop with minor variation in fruiting season due to 
vwbtal and rnicroctmatic differences. Thew differences could have caused immense 
Wngs in prices (Figure 18 in Appendfx B). fh8 prices in the mans did not exhibit 
any major wings as would have been dictaied due to hamst m o d s ,  with the 
exmption of the price in Region 1 which showed slow growth during the first four 
cycles and then i n c m  at a tremendous rate durlng the fourth cycle, peaked and 
fel huptty during the sixth. Prices in Regions Ill and 1V plateaued out during the 
thid cycles; then fell abruptly during the sixth. 

Coconuts are produced and harvested all year round. This should minimize the 
variation in prices experienced during the various cycles. The Figure 19 in Appendix 



8, h-r, that then is som fluctuation exhi- ovet $me. Price vaddon 
could bs ur the a v & W ~ t y  on the rmbt during  rain periods when there are 
cornpethg uses for farm labor, and coconut supply becomes =straining, 

Paw p w  prfcss oscillated m&ly witbin regions and cy- ffiwre 20 In 
Append& 8). P- Smwwd $Imply for Regions I ,  11, W l V ;  then swnd to Raw 
flu- m d  a mean. PrlGe in Region Ilt i n m e a d  during wcle 1 and 11, fall and 
then at a constant taw. Paw paw can b se-d as -11 as they mn be 
hamstd par mund. New paw paw uafmk 6houId inedar ihe powfbilky 
of meeting lad and export demand. This muld help 
and m o q  SeaSmS.  



Vll, INSTITUTIONAL AND TECHNICAL SUPPORT TO FOOD MSTRl8UTlOIY 

A number of institutional factors affect the quantity of foods produced and soid 
in the Northwest R~gion of Hdti. Land tenure systems, credit availability, 
tmspoWon and infrastructure, political and market organizatian, and the legal 
V r n  afl help shape the marketing s w r n  of food products in the Northwesf and in 
Mti. Each of these factors will be examined individuatly. 

Land Tenure System 

The M e  is Haiti's largest single !andowner (World Bank, 12691). About 616,7f 0 
farmers own or lease the 838,372 ha of cultiiated land. The average farm size in 
I-W Is 1.8 ha and farm size is fairly standard throughout Haiti. The Northwest is no 
different as the average farm size for the 106,400 farmers is 1 -9 ha Mast iands am 
owner operated, with only a smal quantity of communal lands used for grazing. 
Individual, land rights exist, although lands are seldom sold. Formal titles am supplied 
by the &ate and enforced by the judicial system. The land tenure system affects land 
use and resourn J l d o n  and the quantity of crops produced and marketed, 

The demand for land affects fm expansion. Most farmers hold dearly to their 
smdl farms and am unwilling to allow others to have or use thdr lands. Therefore, 
large gcale production of crops for export or domestic rnwting is limited by farm 
size. With a few excaptions, most produces are small-scale and produce 
pdominantly for home consumption and sell the surplus. fherefore, it is dim& to 
organize large-scale production and marketing of foods. Produce marketing in the 
Northwest will continue as most food marketing systems in developing countries, as 
farmers marketing small quantities of produce on a weekly basis at specific matlcet 
IQcations* 

Credit has been made available to farmers in the past either by the Bank du 
Credi? Agricole or other private institutions. Land mlhteral was generally a 
pmmquishe for accessing the formal credit system. Land titling procedures, howewr, 
limit smaP farmers' use of such credit. Market participants and vendors were 
cunsidemd high risk and thus not considered for credit. These individuals had to seek 
pdvate sources of adit, which were from farnib source or bushwssmen. Interest 
rates were variabh and som&mes so high that the small businesses East money. Of 
the market participants studied, 100 perant mealed that money for food marketing 
came from family sources. Transport owners had the same lavets of ditfieulties in 
receiving d t  as other markst intermediaries. Individuals engaged in food 
processing also used family funds to begin their businesses. 



Transportation and Infmfructure 

The infrastructure for marketing food products in H M  is limiting. The 
movement of goods within regions is a costly venture since the development of the 
food m h t i n g  system has been retarded. The cost of moving a kg of produce is a 
major mrnponent of cust whhin the marketing system. Fortunately for most producers, 
goods are generally mnspotted from one area to the next at a fixed rate. Them is no 
move at present to improve the present mad system or to develop the marketing 
system. 

Markat Organization 

The food marketing system in the northest is organized by a number of small 
traders, who seam to understand the rules by which trading is conducted. While 
there may not be Mue prints of a market organization, there seem to b some 
ngulation in place as to how intermediaries condud business. Thg marketplaces 
w w  once orgadzed and developed for the smooth sale of farm and other producis. 
Taxes were paid by marketers and these taxes were used for the upkeep of these 
facilities. At1 rnarkaers and leaders in the community said that the taxes forthe usa of 
the matket plaw and sale of pmduce are no longer in foroe. They also stated that the 
buildings and facilities were in disrepair and badly needed repairs, but only a minute 
portion showed any wlllingnesa to pay taxes to pay for the improvement of the 
facilities. 

The legal system did not directly interfere with the marketing system. Product 
quality, transportation and processing were unkgislated. Most of the market 
wdpants thought that pmduce quality ranged from good to fair. Market partidpants 
would have preferred that the justice system remain out of their business. However, 
improvement to the market system cannot be done without public support and 
investment. 

Marketing Problems 

Most of the problems associated to marketing are institutional in nature. 
Farmers and market participants thought that with minimal public assistance increased 
quantities of food could be marketed within and outside the research area Hence, 
marketing problems are discussed under institutional support. Transportation 
problems persist throughout the year, but the problems are more serious during the 
months of March to April, and October to November. AH f m r s  and intermediaries 
faced the same problems, but the farmers in Baze, Passe Catabois, and Nantante 
thought that their problems were worst. Table 10 shows that transport availability 
posed a mom setious problem than road cunditions. Atthough 100 percent of farmers 



T8bte 10. Problem F a d  by l%fmrs in AlOarkating Produce and Times Thesg 
Problem Most Commonly Oecurrecl, 1992 (Proportion of 
Percentage Reporting). 

Product Time 
Deterioration Produd Percantage* Probkm 

Transport Road Sale in Storage Quality Reporting Oecurmd 
% % % Yo % 

Jean k b e l  - - - - - - - 

30 Aug-Nov 
Mar-Apr 

20 Jul-Aug 
Jan-Feb 

80 Sept-Nov 
Mar-May* 

Qrd. Mare 55 15 Au~-Dec* 
Mar- Apr 

Nan Tante 90 90 Aug-D~c* 
Mar- Apr 

Port Metier 4Q - 40 W N w  
Mar-Apr* 

Passe 
Catabois 

20 M 90 Sept-Nov 
Mar-Apr 

Baze 100 10 - - 10 100 Aug-Nov 
Apr-Jun 

* Most Severe Occurren~e 
a Percentage of sample reporting having problems. 



cited transport availability as a serious problem, only 10 to 40 percent of farmers 
stated that road condition limited produce marketing. The two pmbbms are 
interconnected since transpo&w% will not avail themselves if the roads are dangerous. 

A number of fame= sold their crops immediately after the hwest and 
accepted a low price in order to minimize the losses from storage damage. Others 
use chemicals which were banned in mom developed cauntries to preserve their 
foods. DDT and an organophosphate such as smithion are used by farmers to 
p m w e  their stock. Farmets should be warned about the toxicity of these 
s u h m w s  and provided other nun mstw methods of preserving their produce. 



Vlll. SUMMARY AND RECOMMENDATIONS 

The food mWng system in the Not3hwast has similar ch$raderistic~ to mmy 
a€her food marbling systems in other developing countries. A number of smd 
p m d w m ,  wllhg small quantities of marketable wrptusss after h m s t  art primary 
and m n d w y  mdtetpkeee dominate the bod nwkahg system. The mlliam am 
nurnmus and each one is -ding at least fb different pmhcks. The msW 
pmtk@mb usmliy s p d a l b  in the of one pmdM cahagay or may b engap3 
h mIMng unmk&d pmWsI The vendam am a h  spalklly orpnfzed In the ma&& 
place, AH cemal traden are b a e d  in one area, and compete fiercely with wtd~ ather 
in selling their pmduds, without offending the other seller. It is not unusual to obsenre 
at the m e h t  p a  that ma vendor dlfw t#w pro&@ of another oonlpe4kor while 
h w m  is ~~~ absent. 

The primary md secondary markets are m d  m u &  hewity populated 
mas. There is a Inkage ktvvwn pri- and mumday markets. The flow of 
produce Is in both ways. Large traders visit the secondary markets t~ purchase 
pducts kom farmers w h i i  am transparted to the primary markets. Menufadud 
g m i k  am transbm from primary to secondary mdw& fur male, Di9tudmms at a 
primary mdwt txn affect the performance in a ~~ rnark~L The Inkage 
between the m w b h  depends on tha a@wItWEL( produce corning from the For 
example, the Paste Math mdwt depends on the BoMe-Pak market for 
mmdactumd goods. The PottdePaix mmht mi& on the bauchamps market for 
beans, grains, and small livestock, as chicken. The distances pmduce travel may be 
wr)r long. Vegetables come as far as Port-au-Prince to be sold at Parl&P&. 

The marketing channels m simple and straight M. P W  are @ither 
~ o n t h e ~ o r a t Z b m ~ I a c e ,  UdyafewpPoducBamwldonffrefcnrm. 
calmdud ammgme~s m Fam and we purely v m w  agfmmem. m 
i n b m d d e s  can be wholesalers who invast substantid m n t s  of money buying a 
v e W  and wcdng st- houms, or a selling mall quantities of 
mrmmcsd&ks t~ e m  a daily waga Somgtjms th- irHefmdi&es exphnce  losses 
as do mafly &tar small b u s i ~ ~ s .  When one cunsideis the fundun prbrmd by 
t h e i ~ ~ I n n w v i n g h ~ ~ f m S o ~ ~ o n e m m ~ ~ t h a t  
th- indbkhmk am pe-ing a worthwhile sewiee. 

MaWt infomaaibn is obtained by visits to the rmketpkce. Most m&et 
pa1WpanZ8 said that they obtained thdr inbrmathn on produce and prices from the 
u t h  pWpanW Them was no price or product Srtfomation coming frm t h  public 
mBW. 

W h i  the diWmcas kmtwmen market and retail prima seemed mmws, 
tttere were no sQns of intemwdiarias pmying on fmecs or conwmm. The cost of 

1 
cj 

moving gads from ptodu-t b consumer cm&tuted a major component of rnwkethg 
mst, W b n  the tim spent in marketing p&ds is factored in sales cost, it is 

I obewed that marketers just made enough money to mver thJr daily wage. 



Prices are set at the matketw. Mast market participants were aware of the 
edging market prices, and usually charged the ongoing market price. Only a few 
intermediaries said they charged a price based on the type of consumem. Both 

and sellers used a form of auctioneering in determining prices. The amount of 
haggling cbpnded an the value of the produet, and its perishability. Ptices for 
pefishabh products were usualfy close to the average market prices. Pfim miation 
wkhh and Wwwn regions and temporal =dadon we# observed far almost dl amp. 
The dsgm of rsarSatiarr depended on how long the m p  M a d  in storage. Pria, 
fWuaI!on was less for lhe crops such as banmas, cassava and swaet m e s .  
I%@ guppfgr of these crops can be controlM.thrwgh cuthrml WUB, and heme their 
p b  wl ized .  

The pmesing sf food products ganomted a subsbdal amount of mwnue to 
processors. The processing system of foods were basic and w%s done at tho horns in 
most w s .  Then was no cantrot over product quality and standards. Mill owners for 
€he processing of c e d s  we# found in the vidnity of the large markets such as 
Gonaiva and Port-de-Paix, but were inetmslbb vendors and producer$ at 
m n d a f y  r ~ ~ % ~ t s .  

The markets im the Northwest play a vital rde in the movement of agricuhurrrl 
pmduce. Them are jmtendals for Encrerashg the mh of the matket in pulling the 
agrieuthfml sector fo-. Them are suggested mas where small farmers mi 
inmaw farm m n u e  through the prodwon and sale oi agrkuhural pmduets. 

Market Opportuniti- 

Tho increased production of specialty mps such as pigeon peas, sweet 
potatoes and ptarffains, for bcal eonsumption and export, seems to be an 
avenue for increasing farm revenue. These crops an  consumed all over the 
country, and am W r n i n g  part of the basic diet of new immigfanls to the 
United States. If these crops are grown on a commercial basis they a n  be 
exprt8d. The use of fertilizers muid help increase yields so that produd0n 
can exceed domestic needs. These products are faidy hardy and can 
withstand being transported long distances without major losses. The pigeon 
peas produced we thra long cycle -rides, and a11 flower and fruit at the m e  
time. This causes a glut on the domestic market at-periods of hawest. 
However, if shurtet bearing varieties are introducaj, produdon can be 
staggered and reyenues fmm sales increased. Pigeon peas can becorn an 
income m e r  if exported to the United &at@$, and neighboring countries, such 
as Jamaica and the Bahamas, where demand for pigeon peas is increasing. 

2. The inmasad produdon of fruits, such as mango and papaw can enhame 
income genefalion from agriculture. These crops are already grown in the 
region, and sold throughout the country, but the distribution of vaheties with 
high export potentials can be includ8d in the national agricuttural program. 



Haitian mangoes are alfmdy sold in a numbr of U.S dties, such as Atlanta, 
BaDtimors and Washington, and are well appreciated. 

HMians consume large quantities of weds,  and in many forms. However, the 
yield of c e w s  has b e n  at a declrre. The irnprovsrnent in the produeliun of 
cereals wilt depend on increased yields, and not on the expansion of surface 
area planted; therefore, e~lltural p d c e s  which will improve yields should be a 
Priptity research area. Any impmvement in yields which require minimum 
in* from outside tho farms should be glvm due consideration. Applied 
w m m h  conducted on farms should take into consideration tho limited 
availability of g o d  4nds in the northwest. 

4 Foodpm~ssorsnalizepmfitsfromthesateofagrieu~~pmduds;therefore, 
the impmmgnt of pcessing techniques should help increase revenues from 
agricuiture. Home food-based processing industries should be studied in o d ~ r  
to determine whether they will provide an aitematbs for farm family income 
inm~tses. 

5. The increase in para-agricultural activities such as the production of hats, b-s 
and art from straws seem to be common in Haiti and the Northwest, but these 
were not included in the original design of the study. These haw potenti* for 
inmasing fm mvanue, either from local ales or from expots. Attention 
should be paid to the propagation of crops for the produdion of straw products. 
The present stock of such materials is dwindling and, therefore, efforts should 
be made to produce more of the primary product. 

6. Production and sab of small stock did nut form part of this study, but through 
obsewdons made at the marketplace, there is a tremendous opporhJnity for 
farm income generation through the increase in production of small stock such 
as rabbits, goats and chicken, which do not require substantial amounts of 
investments and techniques. 

OpporWnitles for increasing farm income exist and can 139 tapped if the infrastruetum 
am in place and the factors which impede the flow of market goods and sewices are 
eliminated. Research and awlopmont efforts should be directed at exploiting 
p m n t ,  existing opporhmihles Wore mching for new initiatives. 

Mafbting Constraints 

The most prwsing con-nts which impede the marketing of agricultural products in 
the Northwest are: 

1. The road conditions, espddly W secundaq markets seemed to be am of the 
major oorsgtrarining faatom impsding the maketing of pmduce in the Northwest 
This problem is foremost in the minds of producers and intermediaries. The 
poor mads limit the quantity and quality of goods canied to markets. Road 



cclndiiions and market 3ccessiUti were mentConed as the mQS4 constraining 
factors to increasing farm pmduct sales. 

2. Food stomge at the farm and market l m t s  seem to be a concern to farmers. 
Fmm could take advantage of price upswings if the stofage of crops were to 
impme. 

3. The placement of pmessing facilities, s u d ~  as small mills, should be made 
mow aaesJbb to farmers and intermediaries. The value added from farm 
praduds am W m d  by owners of processing plants in lawe &as, and very 
rile is mUrned to the farm. The l o d o n  of mills dose to small towns and 
mEukets could ienerate added income for rural communities. 

4. The absen- of a r n d t  information system Rrnb the m&et opportunities for 
small pmUwrs. Most farmers and intermedkfies depend on vt&s to tb . - 

marlceplace for  informatian on priws. T h i  limits the f a r m '  planning brkon. 1 
L 

Farmen revealed that they were aware of prices axisting at nearby mhets 
dose to their farms, but were not informed of prices at other markets. 

5. The present level of product quality will nduca the quantities of prod- 
shipped, if export opportunities develop. A l w e  number of products, for 
examlple plantains, deteriorate before they a d  at the m a ~ l % e e s .  The 
conditions under which feum products are transpow to the market are 
manifested In the mduetion sf fru'd quality at the m ~ e t p ~ .  

The market can have a pull effect on the agricultural sear if some of these 
~ m e n ~ n s  are accepted and a d d  upon. 

I. The public service needs to be made aware of the impoltance of road 
improvements to the agricultural sector. Roads which link major pmduction 
areas must be given immediate attention. It has been shown that the mWms to 
fmder road construction in developing economies can more than cover the 
constnrction cost. The msponses m i v e d  from the inte~ews mvabd tha! 
the roads to secondary markets were worse than those to primary markets. 
Emphasis should be placed on upgrading the roads to s s c o n w  markets. 

2. The improvement of the marketplaces and their aaessibifity should be given 
due consideration. The tack of public amenities for traders wem noted 
throughout the suwey. Facilities which enhance the marhating of products 
should be of top priority to decision maken, If vendors can  travel to and from 
markets, the demand fur products will increase and so would prices and farm 
income. An increase in farm income will help reduce poverty in the region. 



3, The development of a market informatfan system is not expendve and this 
should be one 01 the priority constdwWons. Mosi farmers said they w i v e d  
their information on prices and products from the marketplace. There is no 
area designated for infomaiion diffusion to farmers. A weekly emission on the 
radio inform m&t participants d p d m  and quantity and qrtalii of gcm& 
supplied and demanded at a r b u s  markets. This should be an i m p o m  
improvement measure without substantial costs to farmers and government. 

4. Product q u d i  demonstration and the effwb of inmasad pruduct qua@ on 
farm revenues should be planned by the extension sewice. The improvement 
of pt~thct qmMy could ber translafed into highr prim. If Haan farmers am 
to expand the produetion and sate of crops &signed for export madwts, the 
quality must improve. 

5, New techniques for food preservation at the fm level should b demonstrated. 
A feasibility study on cereal processing mill loation in close proximity to 
farming areas with high potentials should be conducted. Farm income can be 
anhand if grea?w value of farm products are attained. The processing of 
foods a4 the fam level can substantially increase farmers' Mums. 

6. F m  should be! advised on the use of new methods of mdudng storage 
losses. Some of tho present methods in use by farmers for storing their 
products, such as the use of toxic chemicals as DDT and organophosphate 
compounds should be discouraged and improved methods demonstrated to 
farmers by the extension agents. Farmers own techniques shoutd be studid 
for their scientific merit, and if proven effective should be extended to other 
farmers. 

7. Farmers should be encouraged to produce new cmps with export potentials. 
Crops such as mangoes, paw paw, sweet potatoes, pigeon peas, cashew and 
cassava should be evaluated as export revenue generators for northwest 
farmars. Some of these crops are already being exported overseas. 

8. An advertisement program, which encourages Hdtians to buy local, especially 
local preserves, would help bast the sales of p m s s 8 d  products. Such 
advertisements could become patt of a farm information system. A farm 
information system should be mnsidered a priority area for Increasing rural 
development. 
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Table I. List of Markets Studied in the Northwest Region, 1991. 

Region PIS Market Primaq Market Days 

P Bombaralopolis Thursday 
P Desfoqes Tuesday 
S Klenet Wednesday 

Other P 
Other P 

Jean R-I Wednesday/Satu&y 
Mam Rouge Tuesday 
Lacoma Tuesday 
Bazen Wdnesday 
Bab Panyol Tuesday 
Nan Gumbo Sunday 

Beaueharnp Fdday 
Mombin Wednesday 
Port-de-Paix Monday to Sunday 
Poste Mtye Thursday 
Passe Cstabois Monday 
Grand Mare Sunday 

Bassin Btw 
Chansol 
Gros Mom8 
ta Plat 
Dug as 
Fondue 
Nan Kan 
Nan Tante 
Grivo 

Satu rdayMrednesday 
Tuesday 
Monday 
Thursday 
Friday 
Monday 
Monday 
Tuesday 
Friday 

A r m  Rouge Mondayfluesday 
Gonaives Monday to Sunday 



Table 2. List of Crops Selected for Study, 1991. 

E n g M  Names 

c m  
WtrSorghm 
cassava 

Swaet P o w  

Banouras 

Red Beans 

white Bcmls 
Lima Beans 

figmn P a s  

Peanuts 

-P 

-g- 

Avo& 

Paw Paw 

Coconut 

Egg mt 





ot the Studlod In the Northvwgt RegIan of Haiti, 1991, 



Primary Market Secondary Marke? 
Product (g ou rdeIkS,trr) [gourdekglh r) 

Akarnil 3.03 0.00 
Beans 4.26 6.80 
Corn 5.26 0.00 
Farins 17.1 6 11.10 
Peanut 4.73 0.00 
Plantain 25.66 59.40 
Rice 6.70 5.23 
Wheat 2.73 10.00 

Horse Power 

Beans 
Corn 
Farine 
Peanut 
Plantain 
Rice 
Oat 

Animal Power 

Akamit 1 .I 1 0.00 
B-ns 0.00 11,16 
Corn 29.92 1 1.63 
Farine 1.67 3.62 
Manioc 60.00 0.00 
Peanut 0.00 181.29 
Plantain 5.45 2.30 
Rice 4.19 3.33 
Simp 0.00 20.25 
Sorg humlMillet 0.00 5.86 
W h e t  0.00 4.57 



Product Primary Market Secondary Market 

rnrc)c 
mil 20.45 0.00 
Beans 0.00 42.49 
Corn 3.85 21.14 
Ftrino t 2.48 4.55 
Qat 7.96 0.00 
Plantain 286,OO 9.90 
Rice 12.00 15.1 1 
Simp 14.18 2.97 
MilletlSoqhum 0.00 6.67 
Wheat 4.50 0.00 
Yam 7.83 0.00 



Tablo 6. Cost of Tmmporting Produc8 to M m r y  Markets In Four Different 
Regions In Northwmt Haiti, 1991. 

COST PER HOURKG 
REGION TRANSPORTATION (Gourde) 

IP Bus 1 2.78 

IIP Bus 8.49 

IIIP Bu!? 4.79 

OTHER P 

IIP 

lllP 

IVP 

OTHER P 

1VP 

OTHER P 
I1P 

Bus 

Bus 
.Truck 

Truck 

Truck 

Truck 
Horse Power 

Horse Power 

Horse Power 

Horse Power 

Animal Power 

lllP Animal Power 2.93 



REG ION TWSPORTATION PRODUCT Gounde/kg 

IIP Truck Akamii 20A5 

Beans 
Farlne 

Ria 

Truck 

Truck 

IIIP 

IIiP 

lllP 

iltP 

IItP 
IVP 

T nrck 

Truck 

Truck 

Truck 

Truck 

Truck 

Oat 

PIant 

Rice 

Wheat 

Y m  
B m s  

IVP Truck 

Truck Plant 

Truck Simp 

OTHER P Truck Corn 

OTHER P Truck 

OTHER P Trudc 

OTHER P Truck Wheat 8.30 



COST PER HOUWKG 
REGION TRANSPORTATION (Gourde) 

Truck 42.09 

ills 
IVS 

IVS 

IIS 

IVS 

Truck 

Truck 

Bus 
Bus 

Bus 
Animal Power 

Animal Power 

Animal Power 

IVS Horse Power 7.30 

TaWe 9. Cast of Transporting Selectad Crops to Secondary Markets in Four 
Hegfans of Northwest HaItl, 1901. 

REGION TRANSPORTATlON PRODUCT GOURDElkg 

I I  S Tnrck Beans 1 13.40 

I I  S Truck Plant 9.90 

I1 S Truck Simp 2.98 

Ill S Tmck B m s  4.08 

IV S Tnrck Beans 9.98 

IV S Tnrck Corn 21.14 

IV S Truck Farine 4.55 

IV S Truck Rice 10.45 

IV S Truck Sorghum 6.67 







tV P MAMOG 1.26 CASSAVA 1 s .  10 92.04 46.42 4.22 

W P  PEANUT 8.04 T W  a.26 18.M $6.48 0.W 

IVP PEAWUT 

IV P SmQWM 1.74 KG 130.16 30.26 9028 1 .S 

IV P SUOAR 0.70 KG 1081.09 451.49 a.05 t.7F 

1V S m 0.89 TABLET I9.W 15.73 10R4 6.M 

IV S COW 1.32 KO 138.98 7D.M 75211 3.08 

IV S RMlFI 9.94 CASSAVA 49.2 1 21 B7 13.81 2BQ 

LV S FLOUR 1-62 Ka W-71 61.04 311.07 2. @ 

IV8 FLOUR 3.29 AMRIM S.10 t 0 S  a.04 2.48 

w s  WGHRWTIE 3.00 KG 1ir.n 65.16 m.62 2.03 

tV S bAANtoc 1 .lB CASSAVA 1 la27 7726 437.95 3.22 

IV S PEANUT 203 CASSAVA 60.00 10.01 120.1 t 1.25 

1V S PEANUT 4.90 KG 30.73 22.41 19.45 3.71 

IV S PEAElLIT 3.19 MAMMA S.09 10.01 80.04 1 67 

IV 8 PEANUT 5.18 TABU3 a 4 4  -24 .%5 49.a 2.07 

IV S gOF#MKIM 1.72 KG 114.09 10AB 37.73 1.11 

0 P Culw 1-rn KG 450.50 aBB.74 573.47 2-99 

0 P FLOUR 3-40 MARlNA 35-00 18.42 18.42 2.11 

0 P FLOUR 8.40 cooKlE 90.00 6.M 3.02 1.25 

0 P P W U f  6-00 TABLET 45.00 27.00 54.00 2.60 

0 P SORGHUM 1.74 KG 140.06 40.10 40.18 1.41) 



Vdw 0.00 0.00 t 3.88 0.00 0.00 190.87 148.65 0.W 

TOW! CQ8t 758.X 814.M 58286 -2 2 0 . 7 9  Sm.52 1sWI.m 24W.75 

h d l ~ s h g  Value 0.00 478.86 83.57 103.41 1387,18 307s.15 0.M) 41%=, 1 
s&k Yakre 0.00 0.m 0.00 0.w 0.m 0.m 0.00 om 
Total cost 0.W 478.66 6337 163.41 1597.18 3m.W 0.00 41812 , 

ERR 44.44 18.m a89 3aW 3t.21 ERR 9 8 , I Q  1 



MI 

z63 

2.89 

2.71 

1.87 

3.28 

8.2s 

237 

eta 
8.31 

3.14 

1.16 
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Figure 21. Cropping Calendar for Three of CARE'S Regions, Regions ll, Ill and lV. 
TIME f ERIOD 

J F M A M J J A S O N D J F  
crop 

Red Ban 

Pigeon Pea 

Sweet Potata 

Sorghum 

Peanut 

S = sowing period 
H = harvesting period 2 = Region I1 

3 = Region I11 
4 = Region IV 

Sourcc: &traded fmrn Swansun, R k 1993. Farmer Needs Assewent Exploratory Surveys Care Northwest Region. 
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Table 1. Coefficient ol M&uremt Used to Convert Local Units in 
Standard Units for Prim AnalpIs. 

Standard Units 
Local Units (kg) 

Corn mamite 2.77 

MllWSorg hum 

Riee 

cassava 
sweet Potato 

Banana 

Red m s  
Whhe Beans 

Uma Beans 

lot 

lot 

regime 

Pigeon P w s  mamite 
Peanuts mamite 1.20 



5 .  

4. mbt location: 
crass-roads ~ a f  or roads 

Ri-  Othe 

-: 

5. N e a r e s t  distance to major town 

Sacand nearest town 

O t b z  tuwns and villages s a r v d  hy the markat 

6 ,  N w &  to maj- ~ O ~ U C :  

S e a -  nearest producing area 

Other produchq areas: 



I. Tax pa=d for entrance 
Amdunt paid far stall 
O t h e r  taxes (specify) 

mrket cantr~Ll4zm 
W k a t  Wager (s) 

+ -ket Requlation. 
Market Sanitztimn Condition 
Haw aft -  By wham 
Average W for claaRing 

Mabtsnaneer By whom 

Bow often Average cost  

2, Wkat  ~ c c ~ s s i b i U W :  
ACCMS Y e S  NO - Condition 

Pavad road: - - 

Markst Faciuties: 
Facility Yes No 

Ea-g place - 
T o i l a t  -- 
math to- 

p- 

Stonge - 
sf- - 
mak (spmcify) -- 

loo 



Iff. C w O m  m B H & T I O N  

8. 

9. chickens 

LO* -11 livestock 

U. zqgs 

Luvd o f  Cazldi  t i o n  
salr 

Code for Level af salr 
1 Pmducu= 
a .  PiThol8saLer 
3, Ratailers 

IV. mA&m3st B o r w O F n E w  

A- Mhat 'do ~ ~ 1 1 -  thMc af , a m  -k:ot: p U  aPd -? 

Place m d u c a  

1. canbJ,tf on 
2. Iarcacian 
3 .  AccessiSilitY 
4. Sanitation 

3. B a d L i t i s r ~  

6 -  Praduco quant iq  
7 -  me- qualitp 
8. Pradw a-flfty 
9. Flrier 

ro. T W ~ S  

Ll* coszs 



3. Whr+ do buyus thiak about ttle markst place a d  prod-? 
-. Place Pro&- 

C. -ts on goads from ove~rews: 

I?;' - 

codes for questians A and B 

1. mK-ll& 
a -  Gcwa 
3 - AV-QI 
4. Po- 

* 5. clean 
6 .  Vnbralthy 
7 .  M a t  availahla 
8.  Sufficient 
9 .  Inadequate 

lo. Affadable 
Ul mansivrn 
l2- Luw 
13. 
14. Always avaFlablo 
l5. Imavailahle 
16. D i S f i C f f l t  
17. other 



Purpasa of the S m e y  

Thi% sumey is designed to abtain on-fatm iaforzatian on 
quantity uf crops gptoduced, production constraints anb quantity 
sold at the E ~ z  gate, ar at the narkat. C u w t s  whi& impede 
p t ~ d u ~ i u n  a d  sale of p r u d e  u i u  be evallutad. 

Obj actives : 

Ths abjmctLves of the s m e y  axe ts: 

1. - t h e  quantity praduced and sald at the farm level; 

2. D e t d a  +he constraints which wed. production m d  sale 
fncraasas; and 

3, QMain information an caneactual us& by the 
faxaer for market-g h i s  crops. 

c U ~ E  fiald ambitants WU coztdtzct tais olle t b e  U e  
aoUuthy theL  data on yie lds  and area planted. Thm qxestL0-e 
i s  d u i *  for f m s  akaady ccllahentinq w i t h  CBBt. Thim 
.rrrrny should br c-latad lhxrw th. hmsmstizpg of naja  crops. 



2. Region: 

3 .  ViIlaqr: 

4.- F w 4 s  -: 

- qunntity Price 
~-d sold sold 

place o f  
sale 

1. Wholesale 3. 0th- faxmm 
2. Bgtailer 4. Other 

place  of sale 

I* Market 3 .  IIDtlss 
2. Field 4. Other 

7 .  Do you ucperihnce probl- in marketing your products? 

Yes: No: - 



8. If yes List the crops, the Qpe af problm and the t h e  of 
the y-: 

. . 
m P  Prublm Tfme a f  t3e year  

9, I30 -aria% ta the fm to buy yortr W? 

ro. IT yes, lis+ pmducrts, time of yeax and netbad of gamt: 



cant . . 

11.. Do you have any cantract tor sale of l a o d d  w i t h  
faterm&iaries? 

Yes: No: 

1.2. If yes, d a r c i b e  the t y p  of contzact md giva the 
advantagas and dsrsavaatagesi of it. 

a. Description: 

b. Advantages: 

. . 
1 - What do yau think of price  you receive for your a a p s ?  

=op Enough to Low Q-(.axpl-) 
cost 

a, 



14. go you know about t3e market price o f  products oripting Fn 
tha w k a t  - EO yau? 

IS. Do yau Icnow about the a k u t  prica existing in o t k l r  
masbtg? 

Y e s :  Ma: 

16. w c  do you get price i a f o m t i o n ?  

HazJcat: Naiqhbors : Radio: 

Family: 0th- (spcify) : 

7 .  Do you sell a l l  ptlE praduCt. at the szme pica? 

Product YQs No 
1. - - 
2 - - 
3, - - 
4. - - 
5.  - - 
6-  - 

18. If no, d m y o u ~ a h i g h u p r i c a f o r ~ a ~ ~ ~ ~  
pmcbcts? 

Prodtrcts Yes No S - t h e %  
1. - - 
2. - - 
3 .  - - 
4, - - 
5 1 - - 
4. - - 

19. ~o you hava probl- in swring your wprl 



cant. . . 



-- 

-a tha m y  

s w e y  is d e i g n 4  ka ahtab Momat fen  fzem m k m t  
la-arias an &tius sold, ~rkgia af! e-tirar~, a 
qaali.t;y of p~ad- -Id. study wi31 prmide --+fa BZI 
t b  Ufieultfas h a a x m u i a s  - . in sallfng the pratham 
az@ the t a  a t  w U ~  these difficulties mest frequmtly 
mwmmtaxmd. This study e f l  -1-t the m a t  m - v e  
m z d q k  swldyc 

I. obtain &a-tion on th. products SOU from various 
locations in the N e w e s t ;  and 

2, G a i n  iafa-tion on t h  pricing m e c f i a n f s m  adapted by 
i '  
LJ se l lus  and WfiePlties e n c o u t d  hy m d i a ~ i e r  in 

s u i n g  air prothe .  

'Teward t b  end o f  the ~ a r k e t  ahmt S e m  ~5th. tO 
-3-, szcm e C P L t a r r r 1  ecm-, ffdd as-, tMQ 

M e w 8 r s z  and IUpaLd w i l l  'the tprrvuy. Thn salacted 
.*fa%#- shoulct have at 1- a high &el WL-, and 
- lamwIBetge of the A tafaal of LO d af 
thr r e a n  will be s a k e ;  4 wtmlwelm, 4 re- a d  a U 
reWars mu can a h a  be pmducus. These ~ k a t  p-dparrts wf13 
W r e g m s ~ t i v u  of the -Scat a m *  in t h m  
fd -rt- 

Tfara o f  the Study: 

15th t8 S0-w 30th, 1991. 



1. &amtiannaira#: oats: 299- 

a .  ~ k a t ~ s  m e :  Town : 

a, Intam5rw~'s na;ate: 

6; no you -tu problms bl s e u f n g  y m  pmdues? 
Y e s  No 

7. If yes, lidt the c w d i t y ,  t b m  m e  a f  pobldm anB tba tj3nr 
(of months of t b  y w )  you QncQlmtaE a& probltm. 

8-  ~ e w  da you de-a the price at which yw sell yaur 
pmdum? 
a. -q ta the a&stiag p r i c e  

f, an t h  cast 

q* WU of the ab- 



9 ,  What do you think o f  the -t aE prodtam p t z  buy far 
rasala? 
1. mansivm: 

What do yau think af t h ~  cast ef ~ ~ ~ O S T T ?  

1. E3Epemsive: 
a* BffozWlm: 
3.  Pair: 
4. Low: 

1 .  m e  da you get fnfo=tion an amilahili- ef produee9? 

16. DQ you mow abmt poss ibi l i t iar  far selling p m  Ln 
reqfa? 

a. ps: Me: 
b, m p l a :  
c* B B W Q U :  
d* D i s m a q e s :  

7 you Ifk. tn  s m U  y o w z  pa&- h o t h e  mi-? 

a. Y e s :  No: 
b. Explain: 

18. If yes vhara would you like t? sal l  yout products? 



.19. what is tha pr- camtzaint which prevents you from 
solJhg in a- regions? 



Thjg -vsy w i l l  gravida Wq-tion on c=ap -fd 
l ~ a L & y .  The cast g2:f,cm 02 the - E m  pru&cts w u  Im -. 'Ehe u d d d  value msaLthg frum -%-tian w m  bs 
-%iaat&d* 



&arkett$ name: Region : 

:PredU& Cast of -ti* Unit  Price of  O r i g i n  
prad/kg -f-ed -farmed 

prod. 



1XI 
' - - 7 - - -  

=- - - ---- 
l3. - - - - 
14 ------- 
q* ------- 
List of prudum 

2, DO jpu ancounter problm in sellfng yaw products? 

Yes: No: 

3. If yes, list products, problems and time of  the year: 

Product Problem Time of the ye= 
(=on-) 

4 .  DO you W you can earn money by sellfng p r a s u s d  

Y e s :  Ho: 



If yea list gmducts a d  explain: 

met mcplaaation 



mi& w= p m i c b  M a - t b n  Qn cast of - r t ~ n  
an4 rwd wnditi~m +o and e m .  p l i s  m y  WU 
SUgpL-t tha 0th- mmeys* 



2 M&fsnamt: Type: 

3. w o n :  Viir f: 



9, Wha da you & i d s  of the mad ~ ~ n d i t i a ?  



The p q o s s  of this study is to a t h a t e  the as& and re- 
f= a given market ht-adiazy selling aqricul-1 -di'ry ip 
g ~ h a r y  and secondary markets Itn the N o - s t e m  Region o f  miti. 
It w i l l .  provide in forza t iun  an the gexcant of  maxgL? held at ea& 
Leva1 of markatiaq, and the ~ k e t i n q  function p e r f m a  at each 
LaVal. 

I. To a t h a t e  casts anB rrturas foz a =ad= sellfng spacific 
vwetables in the Northwastem Region o f  miti. 

- 
2 Ta measxre average distributive -in far selling ! 

specific agricultural commodities at each level of marketing d 

3,  To evaluate aspacts of technical and aconotafc efficiency at 
each markat level. 

agriCP1-1 r c a n d ,  Reyndd, toqether w i t h  a cara 
fiald arssistasrt, in tha g e c u l a r  w i l l  *it m& tho market 
.a t w u  a k e t  days. me.tW0 wket m a w e = s  w h  u N m d n  
p w i l l  a-y qo to t h m  s- markat at the a- day, hrt, 
inafviduUy. S E a D  AgriculW. Ecun-, CARE F i d d  &~rb&imt 
Reynold axrd i s l t d e w e r s  w f l l  sumey zt: least two of a& of the 
fn-irriea ia each maxkat, Thr maskat i n t a z m i d i a i ~  are: 

1. P m d u c % r - V e  
2. Mhmlmalu 
3 .  Retailer 

Livestock veadors w i l l .  'be ineluded wberr poasfblr. The 
f n t e a w m  (all of -am) w i l l  visit the markatn at the bqianing 
of the maxket day to r information- At mid-day, tb 
-awexs vifl meet with SECIDI- w e c u t  fos o f  . 
inf-tion on the dmsigned questionnaires. 'Pha iat.rViawus w i l l  
rstPrn in the aftrrneon to call& the rest* of  the hfmr=+fon if 
a U  of the f- . r e ~ s m  nat v l m k e d ,  Thm tsam w i l l  m e e t  at t b  lead 
of the aarket day to recmrd etll inf-tbn and r&sw -air 
mtqy. This s b u U  br done for all m d c a t s .  

A + 

s m m :  
T-q of i n t m i s w :  July 15 to Septambar >om, 1991- 



r. village nata 

2. Barkat V i s i t  iB 

s t a l l  



Average price 
of cum. 
produced 
sold/kg 

-tY Qw- Qty QtY- 
w- sold/ spoiled consused thrown r w  

carried kg las t  /kg IaSt away 1st w e e k  
to &/kg w e e k  las t  week 1-t 
last we& week w e e k  

9, COST 

X0- T i n e  it takm to m m  ta 40 tm mark&/-, 

11. Arri-l t b e  at the market placm; 

12. Dep-8 t*. 

13. Tfms sgdant at the markat selling. 

14. T b a  it tak- t3 rarurn hame 

. Hathod of -art, 







E4RKET PLACE DESCRfPTf O#/NORTHWEST 

Date: f 99- 

5 .  

4. Naxket location: 

~ss-ruata Major: roads 

RiQer 0th- 

cmsnts:  

5. N ~ a r e % t  distance to major tuwn 

Sacand nrazmt town 

War towns and villages -4 by the narlcet 

6 .  Hearest distance to major produchq area 

Second nearest produciag area 

Other prducinq areas: 



1. Tax paid far entranca 
Amount paid f o r  sta15 
Other taxes (specify) 
Market ContznlI~zs 
Market mulag= (s) 

. m k e t  Rmgulation 
Market Sanitation Condition 
Haw often By mum 
Averaqm cost for cleaning 

Plafntm~er By whom 

Haw often Average cast 

2 .  Market Accessibility: 
ACGSS Yes  No condition 

Paved road: - 
l o n  paved road: - - 
m&S: - 
R i m 2  - - 

I 

( v = f f Y l  - - 
3 .  Market Candition 

Mazket Facilities : 
Facility Y@s No condition 

Toi Zlt 
B a t h  ram - 
Storage - 
sitthq -- 
O t h e r  [specify) - 



LO. Small livestock 

Level of Condition 
sale 

A- What .do sellers thbk of th. Harkat place and produce? 
Place P r o d u c m  

Con&Lt%~n 
Location 

Ac~asaibf lity 
S d t a t i e n  
Faci lititas 

Frod.trco q u a n t A q  
m u c r  qualiw 
~reduw availP3JUiw 

9, mica 
10. Taxes 

11. costs 



8. What do buy- t k r b k  about me market place and pxoduca? 

Place 

2 .  Location 

5 .  ~ a c i l i t i e s  
+6. Produce v t i t y  

7. Brduce quality 

8.  Probucs availability 

LO. Taxer 

11. C u s t r  

C.  Cumments an goods from overseas: 

D. General Comments: 

Market 

Codas for questfon;mr A and B 

1. Excellent 
2. mod 
3 -  Avaragm 
4. Poor 
5.  Clean 
6, Unhealthy 
7 .  Net available 
8. Sufficient 
9. Inadequate 

10. Mfurda$le 
13.. memsivm 
12. IQW 
13- 
14. A l w a y s  available 
IS* U21avlklffabl0 
16. Difficult 
17. 0 - S  



This s w e y  is designed to obtain on-farn h f o r r ~ . t i o n  on 
quantity of cops produced, praduction corutraints and quantity 
sold at the tarn g.+e, or at the market. f o m i n t r  which 
praduction and sale of product w i l l  be evaluated. 

Tha o h j d v r r s  of the m e y  are to: 

1. p a m e  quantify produced and sold at the farm levml; 

2. Detrraina the constrain+. a i c h  imp&. production and s.1. 
increases; and 

L 3 Obfain infomatian on contractual arrangements used by the 
farmu for m k e t i n g  his a a p s .  

I -. 
- < 

- - 

ffrld ass- W i l l  condue fhL. O M  t h  m y   hil la 
ool ladinp a i r .  data an yields and urea p1ant.d. T b  qrr~ t i -aa  
ia desiqned for f.mors already caUaboratd~3g w i t h  CARE. This 
mwey shuuld be c-1at.d during the m i n g  o f  major crops. 

Tbr s w m y  w i l l  be camplated dvring +h. month. o f  Axaqust and 
saptaorbar, 1991- 



3 .  Village: 

4 .   mar's name: 

-3 QPantity Price 
sold sold 

P l a c e  of sale 

1. Wholesaler 3. m e f a r m e r  1. Market 3 .  Eouae 
2. R a t a i l -  4,  o ther  2. Field 4. o t h e  

7 .  Do you expuienca problems in markatbq your pruducts? 

Yes: No: - 



8. 12 y w  list the craps, type o f  p r o b l a  and t tm t b a  
tha y-: 

- Crop Problen Time o f  the year 
I *  

30.  If yes, list products, time of yaar and method o f  gayment: 



11. Do you have any contract  for sale of product with 
. int-diaias? 

Y e s :  No: 

1 .  If yes, describe the type of contract and give the 
ad-ges and desavantetges of it. 

a. ~escripti on: 
-- 1 I 

b. Advantages t 
Jil 

13. What do yaa thkk o f  prier y ~ u  receive f o r  yaur crops? I 



4 Po you l a o w  about the market price of products iR 
t h  neares t  aazkert to yau? 

- Y m :  No: 

LS. Do yau know a$wt the markat price existfng h o- 
-0-? 

m a t  : ~eigbbars : - Radio: 
F&p: me ( ~ f f y ) :  

17. Do you orl l  alt pous pxducts at the sama price? 

f 8 ,  If no, do you -a higher price fa2 the Mttu quality 
W? I 

Produ- Yes Ha laaathas 





?his w e  is dmsignad to obtain h f o m t i o n  fram market 
intamediaries an cummoditius so ld ,  arigin o f  e m t i e i s ,  and 
quality of px~ducts sold. U s  study will p v i d e r  W O W R ~ ~ Q R  on 
tha difficulties intmnuadiari& encmntar in s d l i n q  their p r o d ~ ~ e  
aad t b  t h e  at which atme difficulties aze =st f r q u ~ n t L y  
eqc~twtued. This s-y will caplement the markat dbwibutiva 

s-y* 

1. O b t a i n  information on the products sold from various 
1-ti onr in the lorthwast; and 

2. O b t a i n  information en the pricing mechanism adopted by 
sellas and difficulties encountered by intermdia~fes in 
selling their gr-ct. 

Toward tha end of the market study ahmt S- 15th. to 
3Oth, SECID Agricultural econ-t, CBZlE f i e l d  asrbtmt, two 
i n m a w a r s  and Reynold w i l l  the w r y .  Tha selectad 
bt-ewezs ahauld havm at least a high school digloma, smd 
lmaw1edge o f  the markam. A t o t a l  of 10 w c i p a n t a  fma mrmch of 
th8 ragfun w i l l  ba selected; 4 wkiolmilmrs, 4 retailers and 2 -11 
ratdlars w h a  can also be producers. These markat participants will 
be rapresentative of the narkat int.z?nodiari.s operating in the 
food mazkut. 

T b a  of the Study: 

Smp- 13th to Septsmbsr 3-, 1991. 



2 .  WJret4r name: Town: 

6 Do you encam- prohl- in selling y e  pruducks? 
Y e s  Ha . 

7.  If yes,  list the c-udity, th. type of problem and the tL. 
(of months of the yucc) you ancotlnter oucb prPbleB. 

Comtpodity Type of problem T h e  of t h e  year  

8 ,  How do you daternine the price at wucb you sell your 
prod-? 

b, Based on the &sting d m  

c, Elasad on the fyge of client 
d. Based on tba amaunt on narket 
r. B a s e d  on thm qaality 
f. Bas- on the co& 
g. A U  a f  the ahma 

h. O t h e r  (specify) 



9 .  what do you think af the cast o f  pruducts you buy for 
m a l e ?  
f .  &pensive: 
2- Affordable: 
3 .  Fair: 
4 .  Law: 

10. What do you think of t ba  c o s t  of t zwpor t?  

' 1. mpemsiva: 
2. Bifordablm: 
3. Fafr: 

4, IQW: 

11. Whur do you g+ information on availabiuty of p r o d u c t s ?  

la. Where do you get hfozemation on price of products? 

13. Da you -dm your produets before selling? 

I Do gw thfnk y a ~  cmld  make more money by selling by . 
differrat gradus? 

15. Po you IUIOW about the pricms existing for the S~IUQ pmducts 
in n+ariry markets? Y e s  No 

Expa- 

16. Do you h o w  about posribi l i t ias  far selling products in 
0th- regions? 

a. yes: NU: 

b. -lain: 
c. -tag=: 

d. D i s a d w 4 l l t a q 8 s :  

7 W a u l d  you liL. to sell your praduct. in 0th- regions? 

a. Pas: No: 

b. Explain: 

18. If yes whero would you like to sell your products? 
Explain 



19. What is the primary comtraint which prevents you f rm 
salfbq in other  reglans7 

-- 



m C  OF p R 0 - s ~ ~  PRODUCTS 

Z h b  -my will -wide iafa-tion on craps -fa- 
locally. Ths cost and pri- o f  thr tramformed p- u f l l  - 
cbtafnd. 'Phs added valur resulting frua transfa-tiaa w i l l  be 
a B t f E a t a d .  

obj ectivas : 

The objectives of t h e a  survey will be to: 

1. Esthate the cost arid r a m  o f  pzaeasming specific fn 
tha H ~ m a t ;  and 

7 ,  &a- tke valw added thraugh proeassisrg. 

~ t b w o l ~ :  

This m y  w i l l  br anauctset Sa all pr- uad -w=l=y 
aaxJsets m- for this M y .  Two seUss an8 o f  
each product w U f  be s d e e t d  ~ Q J  htemim. %Us mammy OPfU be 
v i s e d  4y 8EC3D wialtaral m c m m m i s t  w b  rdU ttlp. eQ 
iatm- far twa wasar tn comzct tha m y *  



m E  OF PROCESSED FRODUCTS 

Date: 19 9- 

Market's n-u: Ragf an: 

XntamiewerBs m e :  

Quantity Unit Fricr of 
w f  amed transformed 

prod. 

Origin 

Other 



2. Do you encutmtsz: probi- fn selling your products? 

Yas:  No: 

3 .  If yes, list products, problems and t h e  of the year: 

Product Problem T h e  of the year 
(mn-1 

4. Do you think you fan rarn money hy selling proc.ss.d 
pmducts? 

Yes: No: 





TRANSPORT COST 

Thi s  s w e y  w i l l  provide infarmation on cpst of tranogmtion 
and road cunditions to and from markets. This  s w a y  will 
q p l f m m t  a m  other mmerp. 

Objective: 

The objective of this survey will be to obtain infomatian an 
the cost of transporting produce fmm the farm gate to the markets. 

This survey will be canductad by SECID agricultural eeonamist, 
CARE field assistant and the interviewers in the particular area. 
This s-ery will be conducted when are supamisinq the market 
~articipant Information Study. A sample of about three transpart 
units from each market will be setleetad for the oumey. The survey 
w i l l  he conducted at the saae t h  the processed products survey is 
being condu&ed. 

T i m  o f  Study Segtmber 1st- to Saptemhr 15th. 



2. Market's name: Type: 

Intcwicwds name: 

Cost of Tmspat  
m u c c  Distance Unit PriceRTnit Penon 

1 

7. How do you determine the pricc to charge for mmsport pruducc? 

8. How do you dctcmhc the price to chargc for t m q m b g  an individual to the 



- 
Y u- .-IS-- 

9. What do you tMnL of the road conditions? 

a- b. TM&le: c. Destroys the vehicles 
-. 

d. Hom'bk e. other: 

10. D o g o u t h i n k a a n r p a f i n a r m a l i v i n g b y ~ ~ t o w L E t ?  

12 G c d  Comments' 



Purpase of the S w e y  

Th. p m s a  of this study is to estbate the costs and returns 
for a given markat hUmsdiay. selling agricultural -udity in 
prhary and secondary narlrets in the Northwestern Reyion of miti. 
It will prwid. M o m a t i o n  on the pmmt of =pin held at each 
level of  -keting, and the marketinq fr~let:im perfom&.d at ea& 
Z@v*l. 

I. To estbate  costs and re- for  a -ad= sallkag specific 
veg&ablsrsr in the N o r t h w e s t e r n  Region of miti. 

2. To neasur1 merage distributive margin fctr selling 
spacific agrim1-U corrmoditirn at each level of markatining 

3. To evaluate aspects of technical and economic efffciancy at 
e&Ch market level. 

SECSD agricultural economist, Reynold, tmgether w i t h  a care 
f i e l d  assistant, in the partf cular area will visit each the markat 
during two market days. The two market int-itswars wbo will remain 
anonpaus will actually go to the same markat at the same day, but, 
individually. SECID Agricultural ECUnomf~t, Fie ld  Assistant 
Reynold and intmiunars will survey at least two of each of the 
intarmadiaries in each market. The market in tmediar ies  ares 

1. Producer-Vmor 
2. Wholesaler 
3 .  Retailer 

Livestock vendors will be included where possible, The 
imtetrviewers ( a l l  of them) will v i s i t  t he  markets at the beginning 
of the market day to record information, At mfd-day, the 
interviewers will meet w i t h  SXID/CWRE S p e c i a l i s t  for racordbg o f  
information on the designed questionnaires. The in tw iewers  w i l l  
retm in the afternoon to collect the rest of the information if 
all of the forms were not c=mpleted. The team w i l l  m a e t  at the and 
of tha market day to record a l l  information and review their 
strategy. This should be done for a l l  markets. 

SCEEmm: 
T u g  of interview: July 15 to September 30-, 1991. 



Village 

3 .  Type of seller 

Vehicle 

S t a l l  

Basket 

Scale 

Date 

V i s i t  # 

Averwe cost M a  a n d i t i o n  

Purchased O r i g i n  
commodity from whom of 

sold  cmmodity 
Selling 
pr ice  

~opppodity Quant f ty Price paid 
purchased purchased/kg Corn. /kg Selling price 



~~antity 
produced 

Average price 
of cwa. 

produced 
soldllcg 

e m t y  qty- QW* WY* Qty QW* 
w* sold/ spoiled consumed thrown remaining 

carried kg last /kg last away laatweek 
to -/kg w e e k  laat mek last 
last we& week we& 

g 

9. COST 

b, Cost of shrd/day f. R a t  storagr/day 

10. T h e  it takes to prepare to go ta market/Ers. 

11. Arrival t h e  at the market place. 

12. D e p e u r s  th* 

13. T h e  spent at the market selling. 

14. T b  it t a e s  to return home 

15.  mthod of transpa*. 





LO&- UNIT S T W A R D  tMST 




