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INTRODUCTION 

AgEnt's BIC/Business Information Center maintains an 
up-to-date collection of hard back publications, 
international industry/trade magazines and periodicals 
and product trend reports;linked to an international 
information network capable of accessing a considerable 
range of production,post harvest handling, processing, 
marketing and agribusiness topics. 

The Center regularly produces and sends to existing and 
potential clients, government and other identities 
specifically prepared reports covering a wide range 
of agro-enterprise sector issues and opportunities. 
Many Company executives, public sector organisations 
and entrepreneurs visit the Center to conduct 
" first hand " market research on their specific areas 
of interest. 

The illustrative list of leading international 
business/marketing/trade subscription periodicals 
which follow, typifies this key component of AgEnt's 
" freely available " information service designed to 
assist companies to identify/capitalise on new 
domestic and export agro-enterprise marketing 
opportunities. 
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Do stars have more Monet than sense? Shangri-La's dividing line PIugging into technology 

BiEine&Tmes WE KNOW ASIA 

MITA(P) 010/12193 Weekend Edition, April 2-3 1994 75O 

Spore's listed firms notched TWO-thirds of Aussie 
investments in region up 38pc profit rise last year profitable: study 

By Alvin Tay 
SIWGAPOKE - Total nct 
carnlngs of Singapore's puh- 
Ilclv-l~slcd compnnlcs grcu. hy 
38 I per ccnl l o  53 99 hi l l~on 
last ycar. rcflcctlng the buoy- 
ant cronomy and lhc hulltsh 
slack markct 

Thrcc-ql~aners o f  rhc 127 
cornpanlcs includcd in 
H!rr!nc,\~ Sr~r!r \ '  annual earn- 
lnes re\ic\\ made marc man- 
e) lasl !car comparcd to 
1992. Ahoul half or Them also 
rcportcd carnlngs growth in 
c~ccsc of 20 pcr ccnt 

I h c  R T rc\ leu only In- 
cluded thaw liclcd companfcs 
iwlh Dcc ? I  as Ihclr financial 
!car-cnd . \  total or 127 com- 
p;ln!cc rcporlcd lIic8r 1993 
rull-!car rcsult~ h! llic %peel- 

r ~ c d  March 31 dcadl~nc 
Last )car. a similar culnpl-  

I;lt~on of the 1992 carn!ng% or 
112 companie\ gcncratcd an 
ovcrall growtli rate or onl! 
11.9 prr ccnl. 111 1991. Ihc 
grovlh u.a\ c\cn lo~kcr - 7 1 
pcr rent. 

7hc n~uch ble11c.r iarnlnes 

F m i a l  services 
MamrtacWfing 
Properlydcomtdm 

J!!zep 

Inlcli or hanks. slockbrokcrs 
2nd financc conipanlrs 

Oncc agaln, llic scvcn 
liqled banks Icd lhc way, lin- 
~shing,tlie, ycar with a 48 pcr 
ccnt rlse In  carnlng.; to a re- 
cord 51.66 blll~on. 

M o ~ t  of 111c finanrc com- 
panic%. insuranrc conlpanlcs. 
~loscd-end lurid\ and s~ock. 
hrokinr lirmc also rarrd vcll 

M a m  
Trading 
TraWJr t  

&gaq 
Tda l  

- -- 

d~rcctor  o r  City Devclop- 
mcnts Ltd. said in his state- 
mcnl: "Thc resident~nl p rop  
crty scctur for 1993 remained 
verv buoyanl with rccord 
taki-up rate rnr new units and 
pricc lncrcascs surpassing the 
prcviour ycar. l 'hc overall 
U H A  rccidcnlial propcrty 
pricc indca row by about 29 
pcr ccnt during Ilie vear." 

26 . 1 2,001.08 
29 1 377.75 
22 ( 527.65 

. 13 ( 196.71 

La, Hotel Plaza. ANA Hotels 
and Apollo Enterprises saw 
much lower profits, mainly 
because o f  keener competi- 
tion and lower room mln .  

True, the average occupan- 
cy rate o f  Singapore hotels 
rose 3.6 points to 83 per cent 
lasl ycar. But the average 
room rate fell 5 per cent to 
$139. As a result. hotel room 
revenue increased by only 1.7 
per cent to about $1 billion. 

Earnings o f  the 29 manu- 
facturing companies. covering 
a diversc range o f  busincsses. 
grew 16 per cenl to $378 mil- 
lion. The industry's main 
highlights wcrc the turn- 
around at Singatronics as well 
as the surprising $660.000 
loss at Gcncral Magnetics. 

Bcsida Singa(ronics, two 
other 1992 losen - Insur- 
anct Corporation of Singa- 
pore and Aztech Systems - 
also managcd to move Into 
thc hlack lasl year. 

But 12 compania suflcred 
losscs lasl ycar, against nine 
i n  1992. They were Alliance 

1w.85 1 +555 
325.83 1 416.0 
465.80 I 4 3 3  
129.59 [ +.S2 

Nole Renew only n-duder lated mrmvres Wh fkmd ~ r d n d l a ~  on 

9 
8 
5 

15 
127 

By Chuang Pcdc Ming 
SINGAPORE - Two out o f  
three Australian investments 
in buth-cast Asia -the bulk 
o f  which are in Singapore - 
have become profitable with- 
i n  four yean. says a govem- 
men1 study. 

And Australian businesses 
which invested i n  the region 
performed better from 1988 
to 1992 than those who 
stayed home. 

The study, released by the 
Australian Department o f  
Foreign Af la in and Trade, al- 
x, shows that more than two- 
thirds o f  Australian investon 
in South-cart Asia repatriate 
more than 75 percent oftheir 
prolits. 

The persistent belief 
among Australian business- 
men that South-east Asia of- 
fen poor returns and that 
~ r o f i t s  made there am hard to 
repatr~alc 15 wrong. the study 
wys. Such perccptlons habe 

46067 
16355 
19376 
6773 

3.9%90 

causcd the Asean share of 
Australian foreign invest- 
mPntr tn r.11 .I.,,-I,. rm- 70 

are concentrated largely i n  
non-metallic mineral, rubber, 
textile and chemical pmdocts. 

And in Indonesia, 75 per 
cent o f  invntments are in 
mining. u p c i a l l y  coal and 
gold. Most o f  the rest are in 
mmnufacturing. mainly indus- 
trial chemicals, food and base 
metals. 

Worldwide, the biggest 
chunk o f  Australian foreign 
investment is i n  the United 
Kingdom. which accounted 
for 38.7 per cent o f  the AS36 
bil l ion Australians had in- 
verted abroad by 1991. The 
United States accounled for 
22.9 per cenl. the second big- 
gest share. follow by New 
Zealand with 15.1 per ccnt. 

While Australian invest- 
ments in Soulh-casl Asia have 
lagged i n  the past decade, the 
study says the country's ex- 
ports to the w i d n  Are groiv- 
ing 19 per cent a year, com- 
pared with I I per ccnt for its 
eatmns overall. 

"lnycstment should be a 
more _.- . . .  lrnportant .,: . . . . . .  component 

402.50 
l a 1 1  
12672 
4068 

2.88588 

NRV YORK - US bonds ST11 ........................ 
KLSE Camp r 959.94 +7.1? 

oltineed and vields climbed to I Ntkkci ............... ......... 19.271.16 +t61.24 

+14.4 
4 1 3  
+ S O  
4 5 4  
- 1  

ihei; high&( level i n  IS 
months yesterday after pvem- 
ment reports showed the amn- 
omy is robust, sparking 
conarn about inflation. The 
Labour Department w n d  
that the cconomy added 
456,000 jobs in Mafh, almost 
double erpectat,ons. - 
Bloomberg Business Nevs 

Japan shmgs off 
US trade report 
TOKYO - Japan's response 
to the highly critical trade re 
port rrleawd by the Clinton 
Administration on Thursday 
waa a resounding "So whaO" 
"I haven't read the repon yet." 
Finance Minister Hirohia Fu- 
jii told a regular news wnfer- 
e n a  yesterday morning He 
added that he did not believe 
the releax of the repon will 
, nmuar i l y  pave the way for 

trade sanctions against Japan. - Bloomberg Business New 
W i e r  repon PR 5 

Fed buys C$ to 

~ - 

Hang Scng c M  
SET lndcr ........... .............. 1.232.53 -7.46 
J a h m  Cornp ......... c l d  
CLSA Aull All China Ord B ........... ........ c l d  c l o d  

FTSE 400 ............... cloud 
'T)lltml.d.). hrbn 

Clox c k  
DovJonn .......... 3.635.96 3.626.7J 

S'ngW - 5.88 &I. h m w r  ....................... 7.m 
Jatartr .............................. 18.00 
Ban@ 10.00< 
mnih .................................. .............................. 18.00 . 
HOngkmg ........................... .. 6.X) 
Taipei ..................................... 8.m 
SYdm ................................... 9 . 3  
TOkyO Smvl 3.80 

..................................... 9.00 
..................................... 

Zurich'. ................................. 6.25 
Frankfurt-. ........................ 6.75 

us  ..................................... - 1.549 
L ................................. 1.401 Z.J?J 
DM .............................. 0.577 0.937 
lmYm ..................... 0.97J 1.527 
MI ............................... 0.313 0.585 
nas 0.129 0.103 
Rahl ........................ ....0.019 0.M: 
Rupiah ........................ 0.W 0.072 
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Thailand's economy at a turning point Cutting-edge infrastructure solutions 
Rough roads for Asian cargo Hard lessons in treasury management 
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Supplement to Advert~s~ng Age 

- 

*b Beiersdorf breaks age barher 

skincare products for 8 &Iy for- 
gotten population in Eumpe- 
women o w  55. 

Testing of the Nivea Vilal line 
wil l  take place in Switzerland for 
a year this month and 
will lead to a n  international mll- 

Let the Lion 

~uri&.  that  shoivcases ~ 5 - ~ e a r -  ~.k-* N and prlnl N- VI(.~ - wnn - companies declined to  comment. I 
old former top German model Su- born, wonm l. Connrltant Ms. L a m o n  .aid it's , sanne Sch6nborn. high time. 'Witbout a doubt the . 

hunt begin 
T h o u a d s  of crut ives,  account 

uecutives and clients descend on 
the hrnch Riviern for the Interna- 
tional Adver t ihg  Festival's kick- 
off starting today. 
The most prestigious global a d  

award competition, the C m e s  fes- 
tival dram entries, participants 
and judges from all corners of the 
world. 

A guide to the goings-on, useful 
wherhff mumhg y o u d l  in the 
south of h c e  or sweating out the 
resulis in a n  air-con&tioned office 
elsewhere, st- on Page 1-8. 

Both the campaign and the p s i -  
tioning represent a bold approach 
for Eumpe, where despite a n  ag- 

*it w r  20 Urn wl- W 

ing popuhtion. w k e t e r s  have 'Thc short u p l a m t i o n  is that  c o d t a n t  'The  cutoff point for (Continued a Page 1-4) 

the age of both w k e h  and ad- 
v e d d n g  people is so young," said 
Judie h o n ,  a U.K. marketing 

been loatbe to  target products 
m o r e  g l a m o r o u s  t h a n  d e n t u r e  
cl-at enlorcitizens. 

W r  mrdr potan- CQ 

Reouion. .csnd.l and Mv- 

o l d a  age group has finally ar- 
rived as a legitimate w e t  for  ' 
muket ing  activity. They hsve the ; 

Ml 'a  b u d  W m u t a l l r  tud- 
am how to  haw fun In tha 
E n n w  8 u n - P . g e  I4 

- S n* q u l n U M I  E n -  
guide: Award wlnnon by c o u n t y  
at a gia#.ge C10 

$100M ad spurt in Argentina 
Newly private pension funds enmeshed in 11 -week 'war' 

By Ylkm Galmt to  to hyperurflation. a stagnant economy and 
a demographic shift that caused the system 

BUENOS AIRES--The privatization of to go bankrupt in the early 1980s. 
pension funds is unleash~ng up to $100 With a tight tune fram-ds were per- 
million in ad spendlng between now and mit tel  to begin only on Apnl 18, and the 
July. cutoff date 1s July 1-funds are holdlnn 

The explos~on comes as f ~ n a n c ~ a l  compa- nothing back In the Il-week penod S ~ I :  
riles look to snare parts of a market valued Roberto Ameal, g ~ n e r a l  manager-strategic 
at $2 5 blll~on ~n rts first year olaruune dlrector at  RattomRnO "Thlc ~c 

~ , - - - . . . . . . - . - 
Argentrna's pnvatizat~on follou~s that of a war." 

Chle.  Meuco and Peru in recent years, all And the battleground is littered with 
which now operate under deregulated so- catch phrases 11ke commitment, confidence 
clal secunty systems and stability as the funds play on the pub- 

Until now, Argentina's 5 5 rn~ l l~on  rlagi- Irc's fears of the state svstem. whose insol- 
ble workers had no cholce but the state so- Consolldar uoes a footrace am 8 metaphor for a vency has left mtlrecs ;ecei"ing less than 
c ~ a l  secunty system. which e a r l ~ r r  frll i ~ r ~ y  llletlme of worklng In IIs campelgn. (Cor~t~nued on P a g e  1-2) 

CoceCola slashes Japan prices 
TOKYO--Cas-Cola ( J a w )  Co. is cutting 

' 

ita bevetage prices for the summu by 12% ! 

to  17%. Coke's summer prices will help 
coun te r  competi t ion from lower-priced 
store brands. Sample price cuts: A 1 %-liter 
bottle to $2.77 from $3.15 and a l-liter bat- 
tle to $1.81 from $2.29. A 350-milliliter can 
of Coke sells for $1.05 compared to 67e for 
FPmilyMart Co.'s American Cola and 770 
for 7-Eleven Japan's Classic Selection (AA, 
May 30). The price cuts will be mentioned in 
Coke's ongoing summer promotion, handled 
by McCPnn-Erickson. 

A u s t r a l l a  sets p l t c h  d e a d l i n e  
CANBERRA--The Federal Government 

set July 8 a s  the deadline to pitch for three 
media accounis totaling $43 million in 
1993, now handled by three Sydney agen- 
cies. Mojo bas the $17 mdbon TV, r e d o  and 
cinema business; Neville JeffressfArm- 
strongs Group, the $15 million classifled ad 
account, and  AIS Media. the $11 million 
print assignment. Contracts are for four 
years. 

New shop fights tobacco ads 
MOSCOW-American financial guru and 

an t i - smoking  a c t i v i s t  Andrew T o b i a s  
opened ad agency Media Arts :o produce 
five 30-second public service TV spots. 
They will IUII on four of Russia's five major 
channels in September and October. Mr. 
Tobias began h ~ s  Russ~an crusade last year 
with 15-second spots in which he and chll- 
dren urged Pms~den t  Boris Yeltsin to ban 
tobacco ads 

Ad spending may heal by 1995 
NEW YORK-Widespread recovery of ad 

spend~ng in major countries ou t s~de  the 
U.S. is expected In late 1994 or 1995, sald 
Robert Coen, senior VP-director of fore- 
casting. McCann-Erickson Worldw~de. Fie 
estimates worldwide growth this year al 
5 7% to $318.3 b~llion; In the U.S.. a 7 Z Q A  

(I'ontrnucd on Page  1-21 
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THE EUROPEAN FOOD & DRINKS REPORT JANUARY 1994 

Brussels Report, p2 
Miscellaneous additives CIAA round table 
EC ban on BST Greek presidency priorities 

Legislation, p3 & 23 
Italian shopping reform UK infant formula rules 
UK Sunday-trading rules Danish decrees 
GATT & spirits trade Agrimoney uncertainty 

Food and Drink News pp4-11 
Financial incentives 4 Spanish food sales rise 5 
Greek alcohol advertising 5 UK food export conference 5 
Spanish Ley de Comercio 7 Austrian snack sales 7 
Greek pasta market 7 Greek fast food sales 7 
Polish crisps market 8 US mandatory fill sizes 8 
Hungarian privatisation 9 Irish soup market 10 
Burgundy wine prices 11 Greek supermarket prices 11 
US frozen yogurt sales 11 

Company Briefing pp13-23 
Ahold nine month results 20 Allied Lyons interims 13 
Bass profits up 7.4% 14 Bongrain goes east 15 
Bourgoin capital boost 19 Bulmer interims 23 
Campina buys Siidmilch 18 Carlsberg annual results 15 
Carozzi & Gazzola 22 Costco Europe 17 
AutogrilllGS 15 Compass & Roux 18 
Dalgety & Paragon 18 Dane Beef & lverson-Syd 20 
Danish cookie producers 21- David & St. George 17 
Forte sells KFC stake 15 GAN buys Kirwan 13 
GrandMet annual results 22 Creek meat industry 19 
Greencore annual results 1-3 Growh for Express Foods 16 
Hazlewood's interims 17 Heinz six-month results 18 
Italian catering market 15 Italian food retailing 16 
Italian food rankings 21 Kwik Savc a::"?! resclts 14 
Listel g: German ~ , i n c  co 7-3 NcstlC sales 20 
Northem Foods interims 14 Optorg cxpansion plans 17 
PepsiCo in Guatemala 1-2 Pernod R~cardiCuba Ron 17 
Pcmod RicardIAL swap 18 Portuguese restaurants 19 
Pryca cxpans~on 19 RJR Nahisco curs jobs 18 
S&N interims stcad! I 5  Sandoz buys Gazzoni 20 
Sims Food i~l~crims 18 CrcJi~ ior Grcck s ~ ~ l > c r n ~ h ~ \ ? - O  

GATT Uruguay 
Round agreement 

A 
greement on the Uruguay Round of GATT 
is undoubtedly a major step fonvard in 
achieving equilibrium in world agricultural 

trade, although it has been criticised for being 
principally a US-EC accord, rather than the 
multilateral agreement originally intended. 
Nevertheless, the deal has definite advantages: for 
consumers and economies in general, food prices will 
decline in real terms rather than rise, owing to 
restrictions on export subsidies and domestic support. 
EC spirits producers will welcome the ratification of 
the 'zero-for-zero' market access deal @3), while 
stressing that much work still has to be done to 
abolish discriminatory non-tariff barriers such as 
excise taxes. 

When planning new development and investment, 
food companies should assess the opportunities for 
obtaining public sector incentive finance @I). Under 
the EAGGF Guidance Section, funds are available to 
support measures for the improvement of processing 
and marketing of agricultural products. Direct loans 
from the European Investment Bank are another 
source of finance: UB, Unilever, Plumrose and Nest16 
Italia have all taken up EIB loans recently. 

Spain's draft 'Ley de Comercio' intends to restrict 
the hitherto limitless opening hours of larger retailers, 
to enforce payment deadlines more closely and to 
prohibit supermarkets' loss-leaders @7). Smaller 
stores and suppliers stand to gain from the proposals. 
The L'K has now voted for partial deregulation of 
Sunday trading with opening hours dependent on the 
s i x  of store (p3).  In  Italy, 99% of food store owners 
arc s;irl\llcd \+,it11 ctlrr-ent rules on opening hours, as 
arc  7 2 %  o t  consumers, according to a recent survey 
(133). hfodern retail stores have only 25% of the 
1n:trket in  Italy, \s!hile corncr- and speciality shops still 
(~0111irl:itc \4 / i l t l  0 I (XI (1316). 
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I .  Injormation on the latest acquisitions and mergers, new products and major trends. I 

I T r a d e  a n d  I . n v e s t m e n t  

New projects and THE Investment coordinating Board (BKPM) in Indonesia 
upgrading of approved the following projects at the beginning of this 

investment year. 
approved PT Bukit Kapur Reksa invested US$50.4 million for the 

by the expansion of its palm oil processing plant in Bengkalis, 
Indonesiays Riau. The plant will have a production capacity of 39,300 

Investment tonnes of crude palm kernel oil (CPKO), 50,000 tonnes of 

Coordinating palm kernel expeller (PKE) and 240,000 tonnes of 

ai invested US$15.26 million on a 
tion and processing plant. The 
merling Ilir, South Sumatera, will 

tonnes of dessicated coconut a 

,. . I .  _ t US$6.78 million to expand its 
Central Lampung. With the 
able to produce up to 3,000 

tonnes of sorbitol, 90,000 tonnes of glucose, 90,000 
nnes of dextrose and 1,000 

PT Pulau Sambu will be investing US$9.56 million in 
Indragiri Hilir, Riau, to set up a pineapple processing 

AC;?: :: ,T : , ,7:CCr factory. The plant would have the capacity to chum out 43 
----.___. /- -. - ~- - million cans of pineapple, 15.000 tonnes of pineapple 

juice and 3,000 tonnes of pineapple concentrate a year. 
- - . , .. . . ,.L, ., PT Aqua Golden Mississipi \ { i l l  be investing US$3.65 

1 .  ' niillion to upgrade i t s  plant in Sukabumi, Wesi Java. The 

t' Y .  A , - . . 
upgraded plan[ wil l  have an incl-cased annual praduction 

i 4 c a [ > ; ~ c i i v  01- 200 million l i t r e i  o i  rnrnc~~rl  \~J:I[~I.. ___-. 
1 N ~ w  t t x  r : \X \+. t )~ i ld Iw It.\ icd o ~ l  rile ~ ~ I L ' C  ol' alcollol ;it t h e  scllcr's 

to affe t p o 1 1 1 1  o I ' d t l i \ , e r y  fron) t l ~ i i  I)~~I)II) 111 i long KOI)?. l ~ r c ~ ~ i o u s l ~ .  
X m s t t c  1 1 1 ~  ~IIII! \\,,I\ l c ~ \ ~ i c d  011 l l l c  : I ~ ? I . L ~ ~ ~ I I C  \ , c ~ l ~ ~ c %  oi L.OSI. 1 .1c ig I11  

brewers in Hang :111ci I I ~ \ ~ I . : I I ~ C ~ < .  

Kong l i \ ' \ ' ~  I I ~ . I I I L I ~ . I ~ I I I I L ' I \  < I I ~ '  i i o i  I I ; I ! : / ) \  \ \ I I I I  1111' IIC.\\ 
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375 June 29, 1994. 

POLITICAL - Gennany confirms draft legislation on British beef (pi) Sweden proposes agri- 
environmental schemes (pi); 

CEREALS - Refunds, levies, premiums and correctives (pvii), including those for malt 
(pvi), for rice (pix), intervention tenders (p2), open market tender awards, 
maize grits export tender, standing refunds and correctives, internal sales 
tenders (p3) 

MEAT - Sheepmeatlgoatmeat: levy changes (piv), ewe premium advances, PSA (p3); 
Pigmeat: market stabilisation, sluicegate price and import levy, weighting 
coefficients, Bulgaria and Romania, GSPs, Canary Is. etc., CSF in Belgium 
(pl) ,  CSF in the Netherlands (p2), import arrangements (p5); Poultry: 
sluicegate prices, additional amounts, customs code, advance fixing 
regulations, association agreements, GSP, GATT oilseeds package, Azores 
etc. (p3), import arrangements (p5) 

FRUIT AND - Processed cherry mips, garlic imports, export refunds, apple promotion, apple 
VEGETABLES and pear prices, prices for aubergines and table grapes, lemon concession, 

reform of regime (pl), mushroom licences, dried grapes and figs, table grape 
prices W) 

MONETARY - ECU rates @iii), outlook @ii) 

SUGAR - Refund and levy changes (pv), export tender awards, open market tender 
series, FOD production for refineries, Portuguese imports, supply balances 
(p4) 

OTHER - A~ds for dried fodder (p2). reduced level o i  veterinary checks, flax and hemp 
~niormat~on (p4), flax definition @ 5 ) ,  ECIUS alcohol agreement @ 5 ) ,  MRLs 
(p5), structural schemes (p6), veterinary certification (p7) 
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EUROPEAN UNION Council promises decision on 1994195 farm price package 
this month. Germany "isolated" on BSE but political "hot potato" still cooking. 
Many US barriers against EU trade sti l l  in  place, says Commission. MEPs 
approve EU enlargement but many problems still t o  be solved. GAlT will have 
impact on ancillary industries. 

DENMARK Ban on seven agrochemicals. 

FRANCE: Government planning tax cuts for farmers. Fall in farmland prices. 

FRUIT & VEGETABLES Firm UK asparagus prices. Increased supplies o f  stone 
fruit will mean marketing problems. 

GRAIN & OILSEEDS EU oilseed area wil l  be higher this year but some winter 
rape suffers from poor weather. More wheat and oats but less barley in UK. 

IRELAND Cattle smuggling allegations denied. Farmers defend live catt le 
exports. Goodman to buy back meat enterprise? 

MEAT & LIVESTOCK Beef intervention stocks still falling. Poor spring lifts lamb 
prices. Impact of classical swine fever on pig market. 

MILK & DAIRY PRODUCTS Suspension of GATT minimum butter price could 
weaken EU market. More SMP going into intervention. 

UK Time limit on animal transport could hit larr~b trade. 

Plus European Agribusiness Company News 
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R i f t  deepens 
o n  bananas 
Coniprom~se de,2l 
a r > ~ l e r 5  p r o d i i ~ c ~ \  a ~ i i :  
Trader5 

M o r e  mangoes 
for  Europe 
L , , !  < o l ; , , , , l ~ : ~ ~ . , , , ~ ,  . .  , : ,  

I ,  : . . , '  I I i i , . !  . . , . . , . . , 

i ,  : . ,  \ ' , , ; I  , , ; > ; ,  , 
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Rain strikes iceberg supply 
New SeaSon may I BAD WEATHER has struck Ice- ape of  a croD - there I S  a Graham Ward, chairman of 

see new grants- 

~~~l~ grants could 
be available rn time for the 
1994  95 a E~~~ 

c~~~~~~~~~ orflclal 
revealed thrs week 

Dole Fresh Frurr Europe 1s 
maklng plans to source inel 
ons and mangoes as 11 seehs 
ri.gher sales In eas te rn  
Europe and EFTA states 

berg lettuce harvesttng, caus s60rtage of warmth and sun the Engl~sh Glasshouse Let 
ing a cutback in suppl~es of sh~ne "  tuce Group, said growers lost 
a r o u d  a third com?ared w~ th  The adverse weather condl interest ~n plant~ng because " ~ t  
last Year tlons have ansen as the cov 1s cheaper to let the land lie 

The problems have prompt ered crop has come to an end fallow than grow at a loss" 
ed the Br~tish Iceberg Grow and full outdoor product~on is He commented "Growers 
ers' Assoc~ation to send a let due Product~on delays are los l  anything between f l m  
ter of ex~ lanat~on to the mul t  not e x ~ e c t e d  to last longer and f 2 m  d u r ~ n e  March and 

Dole extends its 
produce range 

Cyprus seeks 

ples on 'Monday An accom than 10 to 14 days depend April due to the foodlng of the 
panylng report by BlGA techn~ ~ n g  on the weather ma rke t  by  cheap S p a n ~ s h  
caI advisor Ian Gillot says The I cebe rg  shor tage imports There will not be a 

closer contacts 

that, due t o  co ld  and wet  
weather since planting, "crops 
have tended t o  come  to  
matur~ty without makng srze 
and weight' 

Mike Sullivan, ch~ef  execu. 
t ive  of BIGA, commented.  
"The situation wili not Improve 
until the weather conditions 

comes on top of a drop in the 
ava~labillty of flat lettuce wh~ch 
IS  expected to continue for 
another two to three months 
Flat lettuce 1s in short supply 
because many growers dead 
ed  not t o  replant t h e ~ r  crop 
atter they had to dump lettuce 
In sprlng when prices were 

change of att~tude until there 
IS an assurance of fair prices 
and a fair deal " 

Mchael Prest, chairman of 
the NFU's Glasshouse Com 
mittee preoicted that in some 
cases  g row lng  wou ld  no t  
restart until late summer He 
said growers face a lack of 

between grape exporters and 
UK handlers, as exports 
of 4,50M are predrcted 

The Cyprus Trade Centre has 
called for closer co-ooerat~on 

MBM establishes 

get better. There IS no short- too low to justify marketing, accurate and up-to-the-mute 

I ., L I 

western division 
MBM Produce has crealed a 
ne* drvrsron rn Shrewsbury to 
pursue expansron ~n the west 
and sou:h-west o l  Ihe coun~  
I r k  I f  w111 rncorpora:e f>Ird 
'bad Potato Growers. 

NFU seeks action 
on blackcurrants 
i - e  NFU 1s pul!;ng prr i i ; ,re 
p- !he E u r c ~ e 3 ~  C:"i':,513" 
:; ;.c: 3\,e. : p t  5jzP,'~9 

production and market lnfor- 
mation which 1s essent~a l  to 
avoid the oversupply p rob -  
lems seen th~s year 

"The EU I S  l o o k ~ n g  in to  
ways o f  Imp rov ing  c r o p s  
statistics but growers would 
lrke to see the UK establ~sh a 
rellable crop tnformatlon sys 
tem and so lead the way for 
all EU growers," he sard. 

Later thts month, a br~eltng 
o l  MPs interested In the UK 
horticultural industry IS to take 
place. It will be led by the 
NFU president David Nalsh. 
He w ~ l l  be accompanied by 
Arnold Lew~s, group managing 
d~rector of VHB, Roger Sayer. 
cha~rman of Humber Growers 
and Graham Ward of Sna~th 
Salads. 

Announcement 
due on licences 
AN ANNOUNCEMENT on l he  
grant tng of rndependent 
lhcences t o  expor t  New 
Zealand apples cou ld  be 
made soon. 

John McCliskie, cha~rniar! of 
the Apple and Pear Market~ng 
Board, said export consent 
would be glven to f~nanc~aily 
competent app l~can t s  I l lat 
show they can ralse growers' 
tncome w~thout underm~rt~ng 
the busrness of the board 

Industry watchers interpret 
this is as meaning fio i ce ices 
M,/!  be  grallred {or erpolr !o 
the U n  2 nloit. !not s  be^; 
!' :r,c?- prru,oo< ,d2;1:': ,~11: 

c:.:i. :. G~ i i l e  l irldc 
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The C l i ~ ~ e r  m m 
The Journal for the International Trade 
in Processed Food, Dried Fruit and Nuts 

I 

International Fruit World 
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Chinese girrlic dumping 
decision expected 
T!:.: ir,;i,n~n:ir:;:.il Trndc Adminis- 

. _ , .  ...., 13;: is c.\pci:ccl LO r a k c  a prc- 

. . . . .  ,..,,.+ c~c:s; r . : i  July 11 regarding 

.:? n::::-dt:s-;1i:,,: c a w  n ~ a i n s t  Chi- 
.,, . 'C ,-.!:,,: c:,por:, :,;. 

.... , , , - . . - .. - - 

td BILL'S EATING HABITS 

Hillary: Jeers 
are 'bum rap' 
I<? I.nrry \Vntcrfic*ltl 
W n h i n p t o n ,  D.C., Edilar 

\\.'A!?IIINCTON, D.C. - Prcsidcnt Clinton 
likes fresh fruits and vegetables more than 
ircnch fries and doughnuts, says his wife, Hill- 
ary, who bclicvcs the prcsident has gotten a 
'bum rap" over his eating 
habits. 

"Xy husband cats lots of 
frcsli fruits as  snacks," the 
First Lady said June 23 a t  a 
White Housc ccrcmorly cel- 
rl~rating Frcsh Fruit and 
Lr(y:<:t;~blc Month. 

S l ~ c  mcl on thc North Por- 
L I C O  of Llic White Iiousc with 
rcprcscnLitives of thc pr* CLINTON 
tlacc industry, including 
Tom Stcnzcl, prcsidcnt of the Unitcd Fresh 
Fruil and Vcgctable Association; Alan Siger, 
Cornier Unitcd chairman and  resident of Con- 
sumers Produce Co. lnc. of Pittsburgh; Mar- 

See Clinton, Page 2A k 

- - 

TECHNOLOGY 

Niche marketing.: -I 
1 Eastcrn Editor 1 

Wave of the futuYre 
Advertisers devise plans to DiPiazzn, vice prcsidcnt of produce op- 

erations for retail chain Dominick's 
target specific consumers. Finer F O O ~ S  Inc.. Northlake, 111. 

an instant 
B y J o h n U m e i n  

I3y J o h n  Unrein 
Emtern Editor 

In the 21st century, time-pressed 
shoppers will browse grocery store aisles 
at home using a personal computer or 
interactive Llevision. 

And forward-thinking markctcrs arc 
devising advertising plnns to rcach 
these new-age consumers. 

All don't agree on the most efTcctive 
medium: tclcvision, radio, direct mail or 
cven computer. But many concur that 
niche, or targct, marketing will play a 
huge role in how marketers use new 
tcctnology to promotc their products. 

Niche marketing can be dcfined as  
tailoring Your message to a spccific au- 
dience. 

"Right now, we are  doing more direct 
mail, targeting consumers by ZIP codes 
and by demographics," he  said. "I don't 
know if television is going to be the best 
medium in the future, but it's a definite 
possibility. Technology is changing so 
fast that it's hard to predict what will 
happen." 

Futurists sny cable television soon 
will bring us nbout 500 channcls, which 
may fcature cverything from the recipe 
channel to  the professional chefs net. 
work. Already, there is the 24-hour 
Television Food Network, which made 
its debut last Novcmbcr and reaches 
morc than 7 million homes. 

Del Monte Fresh Produce Co., Miami, 
became that  network's first multi-year 
sponsor in April when the marketer 
simcd a thrcc-year. $1.5 million ad- . . 

"Everyone has come to the rcalization 
- 

that you have to micromilrkrt." ~flid Rnh Mnrk~f ina Pano A A  b 

Days of distributing produce 
coupons in free-standing inserts in 
the Sunday newspaper may be 
numbered - that is, if new mar- 
keting services like Checkout Cou- 
pon becomes a big hit. 

Checkout Coupon is a coupan- 
generating system developed by 
Catalina Marketing Corp., a mar- 
keting services provider based in 
St. Pehrsburg, Fla. 

With Lhe systcm, rctailcrs can 
generate consumer-specific cou- 
pons instantly bascd on what con- 
sumers just bought. 

The system uses a stand-alone 
printer located a t  the checkout 
stand and linked to the retail 
store's point-of-sale computer sys- 
tem. Once a product's Universal 
Product Code is scanned. Check- 

See Coupon, Page 2 A  b 
- - --- . - 
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Domestic production of aspara- 

Fresh Asparagus-  US, which takes place mostly in 1 nd ustry Profile: 
California and Washington, has 

U*S* Market S U ~ ~ Y  been declining every year since FTK Holland 
1 989, when production totalled Tropical Produce Marketing 
67.8 million kilograms (kgs). In News recently inten/iewed 

Imports of fresh asparagus have 1 99 1 , production was 62.5 Achilles de Naeyer, Managing 
increased a dramatic 70 percent million kgs and in 1 992, 6 1.4 Director of FTK Holland, a large 
between 1 989 and 1 992. Fintrac million kgs. Apparent consump- fruit and vegetable importer 
estimates that 1 993 ;mportsw;ll tion (production pius located in Holland. 

have increased a further 20 minus exports] was 68.4 million 

percent over 1 992 levels. A- 
kgs in ] 992. This repre- Q: What specific countries do 

drop 'Om 99 * when you import from and export to? though Mexicosupplies thevast apparent consumption was 69.4 How much has this changed 
ma~of i t~  of impofled asparagus, million kgs, but more than 1 990, over the Do you plan to 
increasing imports from other when apparent consumption was add to this? 
countries eroded Mexico's market 67.1 million kgs. 

share in 1993 -suggesting A: We import from various South 
American countries wlth the 

opportunlt~es for newsuppliers in lfTlp0d~ focus being on Ch~le, Brazil and 
the marketplace imports U.S.  rmports of asparagus have Colomb,d.and from the whole 
from nOn-Mexican are ~ncreased 7 1 percent between Caribbean area with a focus on 
concentrateddurlng the period 1989 and 1992, from 1 5.6 the Do"ninican Republic. In tne 
Septemberrhrougli December. mill~on kgs  to 26 2 milion kqs  US . concentrate on !mp0lt5 

T h r o i ~ q l i  from F1,;,~rda, Cal~forn~a and 
~ c r n t i ~ r  ni Wash!ycon. In Africa our imports 

I I ?  J ~ I -  dre cc>r::~i17trated O C I ~  of Kenya, 

, G i i L  :.:;:,:I\ ,111fjo! for ; 
z~rnb,itl .. 2, south Africa. the 
l\!ni\, .:-.I nrld Morocco in k ~ ; i .  

; 's, ,  , : :  l ( j - [ j  l : ,~. I I I;III,:,- : :iic~onc?!,~<j, Kc~re:~ :3!?d 
. .  , . , I '  

, . . ' ! I I .:.i-j al;o ~nlpor t 1 1  o ~ r i  
. . 

) . 8 ,  i ! :  
, , 
, Q ,  >,,,.( ~: ~1,ld <II P~I~IS~I~III~? 

. ,  ' ' . ,  @ ! I . ' (  , i i l ( ,  l ~ l ~ l j ( 1 ~  5 0 ~ ~ 1 ~ ~  ! I  I ( ]  

. . 1 1 '  : 'i l i  \/iii'i' 1 ;( j; / r  i?! : 1 ( 1;'. ' 

. . . . .  , . ! i !  1 O l i l l i ! l ~ "  , ~ l ~ l l ,  

I( ( , . , i l l  . , ,  I . , 1. , I 8 ,  I , I\%!, iil, j !  ; i ! ' i \ ,  

~ ; l , s i ' ~ ! i i ! , .  :'I [ C O I I I I ~  . C ~ ~ ~ O I ~ ~ ) ~ I ( ~ C ' / ~  

I 

- 
I'INIIDE ~! [HliIIIUE:] / 

I 
A \ ~ ; I I ~ ( ~ L .  ..i \ R:..,L?I Sur\/tA\/ 1 d l ,  1 I 

I 

I I K ~ O \ ! I \ ,  i : , ~ ) : ! ; , ,  >, : ~ O I I A ~ I ( ~  A ( ,  I j 
I\{ ILI !CII ;L. ,  : ~ i i : [ ~ ; ~ !  !!> M,i:I (,I \LJI\:(,), l'A(liL i 
A\l),j:.!';.. ", ,<,i  , ,.a,\~(,\i I i , i : ~ i j ! ; l ~ i ;  ! j,u 11, t3 ' 

! . I . . . . ,  . : , I ! ; ( ,  ! I1 ,\I( .. . 
I: l i ! ,r:~; '  . , ,  . ; <,/) i ) \ . \  ( , I ; t , -  I.!, ! I , ,  ? j? 

1 -- .. 



MARKET NEWS SERVICE 

Horticultural Products 

Europe 

No. 22/7994 

BEST AVAILABLE COPY 



BESTAVAILABLE COPY 





BEST AVAILABLE COPY 



BEST AVAILABLE COPY 



I Enltre contents copyrlghl 199.1 by schne11 P~Dl ,~hong  Company. ~ n c  

Quit tap dancing. 

PPG Automatic 

<q Chlorinating Systems 
Assured accuracy and control 

P 
8 ,  t ?  

PPG - c r .  P I  I I. 

Ow PPGPiare P:#s:.iji P i  !52i2 8M 2;5 25,c 

I ' FERROUS i 
SULFATE 

1 

Heptahydrate 
Monohydrate 
Moist Copperas 

Of the highest quality 
For every application 

/--- - 

PRIOR 
, C H E M I C A L  C O l i I ' O H A l I O N  

' ? O  F ~ t t h  Aber~u? 
rdew York N Y 10019 

117 Elanchard st Newark NJ 07105 
Tel 201-344.5790 11-803-USA.9999 

CALCIUM CHLORIDE 

NORTH AMERICAN PRODUCER 

I Industrial Applications Ice Control 
Dust Control Full Depth Reclamation 

(800) 631-8050 

F W h e n  i t  comes to delivery of sulfuric acid ...; 

ra~ l  cars Asarco 

sulfurlc acid. 

I Rcrause we owrl and oper~rrc our  THE WlTHANizDGE 
I 

l i l r r  Inlr l t ,  I,, C a l l f o r n a .  wi. 'v~. 
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Lowaemnomicgrowthamong less 
developsd countries (LDCs) will 
affect world demand for feedgrains. 
vegetable oils. meals and sugar ac- 
cording to a forecast from theEcono- 
mist Intelligence Unit (StaB) 

Growth in 13 principal LDCs is 
now expected to be only 4.1% in 
1994 rather than 4.5 envisaged two 
months ago. with prospects of no 
more than 4.2% for 1995. 

The E N  notes a divergence be- 
tween perfo&ance of the Asian v 
the Latin A m a i a n  economies. 
Asian LDCs art seen growing by 
6.3% this year. rising to 6.7% in 
1995, shrugging off the torpor in 
Japan. However, aggregate growth 
in 5 main Latin American coun- 
tries is put at just 1.8% this year. 
dropping to I .3% in 1995. 

Mexico and Venezuela are hit 
by the effect of weak world oil 
prices on heir  export earnings 
while Brazil (which benefits from 
cheaperoil) is heading further into 
r$cession. China's boom is fore- 
cast to leave 1994 with an aston- 
ishing 10% growth rate bur that 
will slow steeply in last quarter 
1994, reduc~ng ro 6.5% in 1995. 

Prospecrs for non-inflationary 
growth in 1994 and 1995 haw 
irnprovedmarkedly inOECDcoun- 
lnes thanks lxgel! lo the expectcSd 
gro\vth in the US, nou. seen hoo\r- 
Ing their cconom!. hy  3.7% t111.r 

year and 2.95$, next T l ~ a t  has m111c 
i111l)acl 011 a 'sclcroc~c' \i12\1 Eil~ 
11)pe. 11111112 112 ra t?  fro111 I 3'; 1 0  
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Established 1760 

Third world agrics Y ~ D I ~  

compared with2.33mt last season. 
viewing a similar figure for 19941 
95. It has also cut ilri cocoa con- 
sumption and deficit estimates, 
leaving the latter at 70.000tagainst 
an earlier foreeast of 140.000t. But 
it believes prices will weather the 
more bearish fundamentals as 
speculative buying continues, es- 
pecially if consumers get panicked 
into taking protective cover. 

Consumption of cocoa is ex- 
pected to rise from 2.49 to 2J5mt  
in 1994/95, producing a IS0.000t 
defici4 but it e x p a  stronger prices 
to restrain consumption more in 
1995196. 
Coffee has risen well above lev- 

els that fundamentals would justify 
though supply prospects have wors- 
ened in the last two months. Cuts 
have been made in estimates of 
Colombian production (I l m from 
12m bags) with reductions also ex- 
pected in El Salvador. Guatemala. 
Rwanda. Burundi and Tanzania. 

Indonesia's cmp could also be 
below 1993194's 7.7m bags in- 
stead of rising as previously fors- 
cast but Brazil is still expected to 
produce 20m bags. The EIU ex- 
pects consumer stocks to continue 
lo fall with US inventories already 
down 3070 and European robusta 
stock5 'exrremely rlght ' 

Funlier fonrwd. the EIUexpec~ 
rhe strong prlce vend to el~ourags 
renewed expansloll of production 
:lnd IC~II:II~III~:III~III  of plantation5 
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demand falls back 
Despite a setback in Kenya. 

the EIU raised its tea production 
forecast for 1994 to anew record 
of 1.77mt(v 1.76mt last year and 
1.61 mt in 1992). Much bigger 
Sri Lankan and Indian crops as 
well as  gains across Africa are 
a l l s e t  to contribute. 

Flat Russian demand is reflected 
in teaofftakereviseddown to 1.7mt 
for this year. though still above 
1992's 1.681114 with Indiaaccount- 
ing for most of the increase. With a 
70.W surplus there is no reason 
for tea to join the commodity boom 
this year but as production and 
investment drop next year, prices 
should recover. 

Grain prices show little prospect 
of recovery this year as maize crops 
rebound and export competition 
heightensbetweencoanegrains and 
wheat and between the leading ex- 
porters Lhemselvesas GATTrestric- 
tions approach in mid- 1995. 

Though world wheat demand is 
seen growing to 5ml this season 
and another ISmt in 1995196, con- 
sumption will not rise fast enough 
to dent stocks much. Maize srocks 
are seen nsing from 23mt at end 
1993194 to 38mt next year and 
40mt in 1995196. 

World demand for oilseeds is 
accelerallnp more rapidly than ex- 
pected and more stock fa l l  are ex- 
pected \Vhile that tempt.\ a hull1\11 
vlew thc EIU lisu sevcral ~iegalive 
factors, including a Ilkely crop re- 
Imund an the US N~ILI) increased 
ou~put 111 Cl11na : I I I ~  Europc 
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Metal weakness 
Some base metals could be rally- 

~R::E:::F~:;: mism but thecomplex asa  whole is 
on the march. 
Report page I 

Indian sugar - 
Arguement is raging in India over 
the responsibility for sugar imports 
and the impact of these on domes- 
tic prices which are a l d y  much 
higher than the world avenge. 
Report page II 

Oil prices at the top? 
Palm oil prices seem t o  have 
reached their upper limit and ex- 
porn should slow down as a result 
and European buyen are already 
adopting a hand-to-mouth policy. 
Report page I1 

Rapeseed exports 
TheEU has already booked around 
225.000t of new crop rapeseed for 
export to the n i r d  World and will 
fill in with heavy impom from 
Canada 
Report oage 111 

Cotton comeback 
With supplies generally tight. ac- 
tlvlty in cotton futures is growing 

as uell as a noticeable increase in 
[he amount of physical wade. 
Report page V 
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BULLETIN: Thai fishery products regain entry into France 
Thai frozen shrimp exports by country.. . . . Fish farmers in Singapore usc farm-prepared fetds 
for culture.. . . . Singapore ban imports of green musscls from Malaysia . . ... Fishing in Eo- 
Kong harbour is banned due to heavy metal contamination.. . . . Brunei and Japan collaborate in 
grouper culture project.. . . . Fish stock in Egyptian coastal waters is found to be declining.. . . . 
New regulations established to govern fish farming in Jordan ..... Fishery exports of lhnist 
1982-1992 ..... Namibia establish fishing joint venture for hake with Iceland. 

FROZEN FISH: ~ a r k e t  appears to regain strength with the economy improving. Consumers' 
price resistance still continues, but importcrslprocessors are buying ahead to meet demand. Cod 
market in Japan has slowed down while processors focus on other lucrative species. Fishing 
operations have come to an  end in India due to monsoon weather. 

CHILLED, FROZEN TUNA: Heavy bluefin arrivals were experienced during end May to 
beat ICCAT deadline requiring certificate for fresh bluefin imports. Bigeye landings increased due 
to a shift in fishing operations from yellowfin. Frozen bluefin prices have not recovered yet as 
economy is down. 

JAPANESE SHRIMP MARKET: Market continues to be dull while Japanese reprocessors 
look for cheaper products, but domestic prices in general remained stable. Offer pricui for b W  
tiger from  haila and. Indonesia and India remained high despite bargains for lower price by '  
Japanese buyers. Supplies are expected to be tight in June. Consumer demand is expected to be, 
dull for another month. 

US SHRIMP MARKET: Summer consumption is picking up. White shrimp supplies have 
improved from Latin America and Gulf of  Mexico allowing prices to soften a bit.But black. tiger 
prices remained f m  a s  landing diminishes in producing countries. Good demand is expected 
during the coming months despite the prevailing high prices. 

ITN 11/94 FACT SHEET: Summary of EU Schedule for reduction in tariffs for fish and fish 
products under the Uruguay Round. 
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N.B. The depreciation of the US dollar against European currencies led to an improved competiliieness of 
the European market versus the US market. The shrimp market was reacting positively to this new 
development. 

GROUNDFISH: Cod prices are slowly rising. The fisheries agreements between Argentina and EEC will 
allow increased catches of hake, probably leading to lower prices. New season for pomfrets and red snapper 
starts again in India in JulylAugust. Page 2 - 4 

FLATFISH: Turbot prices continue to decrease while Dover sole prices are on the rise. Strong demand for 
Holland dabs has been developing. Page 5 

SMALL PELAGICS: Mackerel season has ended, no more supply from Ireland and Scotland is offered. 
Herring supply is moderate. Page 6 

TUNA: Yellowfin catch is $11 poor in Indian Ocean, prices are on the rise. Skipjack catch is quite good in 
the Atlantic, therefore prices are decreasing in Europe and Africa, especially in the Dakar area. Page 6 

CEPHALOPODS: A meeting was held in Casablanca on May 31, representatives of the four Cephalopd 
producer associations, APAPHAM, UMAP (Morocco) ANACEF (Spain) and FlAP (Mauritania) found that 
present octopus catches were not as good as they expected, whereas cuttlefish catches had improved. 
Considering that the present market and stock situation in Japan was at an acceptable level, they signed a 
protocol of agreement establishing octopus price levels at 500 US$/MT higher than present market prices, 
which up to now, Japanese traders refused to accept. Catches of lllex squids in Falkland area are slow. In 
1993 total catch was 30% less than in 1992, this year the forecast so far is 50% less than in 1992. Page 7 

SHRIMP: Black Tiger from Thailand and Ecuadorian white shrimp are still in very poor supply, and prices 
continue to rise. Compared lo June 93, prices are generally US$2.00/kg higher. Coldwater shrimp prices are 
stable Page 8 - 9 

LOBSTERISURIMI: Norway lobster prices on the rise Japan is buying acttvely American lobster: leaving little 
supply for Europe, prices are on a nse Page 10 

CULTURED SPECIES: Atlantic salmon prices continue on the~r strong trend Seabass prices are rap~dly 
p~ck~ng up atter the low 1993 levels Page 11 -1 2 
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