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I. INTRODUCTION: OBJECTIVES OF THE SURVEY 

Surveys carried out by the Programming, Planning and 
Analysis Component (PPA) focus on planning information useful for 
implementation of the Private Sector Agribusiness (PSA) and 
Agricultural Development and Training (ADT) components of the 
Agricultural Sector Support Project (ASSP). Survey I sought to 
select bazaars in the ASSP's Initial Target Provinces (fig. 1) in 
which to initiate PSA activities. In addition, the environs of 
the bazaars chosen will serve to a large extent as areas of ADT 
operations. 1 The results of Survey I demonstrated that 7 of the 
31 bazaars surveyed best fulfilled the criteria indicative of 
private agribusiness potential. These bazaars are: 

Bazaar 

Mokor 
Sheikh Abad 
Shah Joy 
Yahya Khel 
Chagha Sarai 
Baraki Rajan 
Qarabagh 

Province 

Ghazni 
Wardak 
Zabul 
Paktika 
Kunar 
Logar 
Ghazni 

A subsequent qualitative analysis, including information by other 
sources, suggested that PSA activities could be launched most 
promptly in four of the seven top bazaars. These are: 

Bazaar 

Sheikh Abad 
Shah Joy 
Yahya Khel 
Baraki Rajan 

Province 

Wardak 
Zabul 
Paktika 
Logar 

In addition, one of the bazaars surveyed in Kandahar province 
(Khawja Mulk) was added to the PSA start-up list. This choice 
was made both because Kandahar represents an important 
agricultural area and because Khawaja Mulk appears to serve the 
largest population as well as functions as a feeder bazaar to 
other markets in the area. 

In two provinces (Wardak and Logar), the results of Survey I 
provided a n acceptable level of assurance that the proper bazaar 
for PSA activities was indicated. The Survey results, however, 
were not sufficiently clear for several other bazaars. For 

1See Report on Findings of Bazaar Survey I, April 1990 for a 
detailed discussion of the criteria used. The Report also 
contains a discussion of the methodology used. 
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Figure 1: Bazaars Included in Survey II 
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example, the bazaars at Shah Joy, Mokor, and Qarabagh all are 
situated in rather close proximity on the Kabul to Kandahar 
Highway. More information about the catchment areas of these 
bazaars, as well as their role as transshipment nodes, was 
required before final selection of PSA bazaars could be made. In 
addition, the PPA wished to re-investigate the potential for PSA 
work in Paktya, Kunar, Ningarhar, and Laghman. 

The main objective of Survey II, thus, is to verify and 
augment the data gathered by Survey I in all surveyed bazaars and 
attempt to visit bazaars in areas previously unreachable. From 
this data, final choices for placement of initial PSA offices are 
made. These choices also serve to locate the majority of ASSP's 
ADT implementation areas. 

II. METHODOLOGY 

The methodology for Survey II is similar to the methodology 
utilized for Survey I (April 1.990). The criteria for choosing 
bazaars to be included in the survey remain the same. The 
criteria for choosing bazaars and bazaar areas for PSA and ADT 
work are similar, although an improved survey tool was used for 
Survey II to ensure more specificity. In addition, the surveyors 
underwent an intensive two-week training course to overcome 
weakn·~sses in data collection techniques revealed by Survey I. 
The data analysis techniques used in Survey I were applied to the 
results of Survey II. 

PSA/ADT Bazaar Areas: Criteria for Choosing 

The Survey tool was modified to include several new 
categories of information andjor modifications to old questions. 
These changes represent an attempt to (1) provide more specific 
information about PSA bazaar areas chosen from Survey I results 
and (2) discriminate between bazaars in areas having several 
ostensibly competitive markets. 

Traffic count and population questions were not included in 
the Survey II tool. These issues will be addressed in special 
studies. The additions and changes include the following (see 
Appendix I) : 

o Conditions and direction of roads from bazaars; 

o Numbers and types of shops; 

o Presence of serais and their uses; 

o Presence and nature of grain markets; 
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o Bazaar management; 

o Crops in area; 

o Place of purchase of agricultural commodities; 

o Stocks and prices of agricultural commodities; 

o Credit and currency systems; 

o Availability of shops for rent; and 

o Transshipment of commodities. 

Data Collection 

survey Teams 

The Survey II team structure and administration process was 
similar to those used in Survey I, with two important 
differences. First, several new persons replaced surveyors used 
for Survey I. Because of these replacements and lessons learned 
from Survey I, all surveyors participated in a two-week training 
course. The course included instruction in the following: 

o mapping techniques 

o sampling techniques 

o data gathering techniques 

o numerical conversions 

o traffic counting 

Second, two of the teams (KandaharjZabul and 
NingarharjKunar) were accompanied by an expatriate supervisor 
with considerable experience in agriculture and monitoring. In 
this way, the training experience was extended into the field 
where problems in data collection could be observed and solved 
immediately. 

survey Process 

Survey II was conducted over a period of approximately six 
weeks (25 March through 8 May). Some survey teams left earlier 
than others because of spring weather conditions and the desire 
to have the expatriate advisor accompany more than one team (the 
KandaharjZabul team left first; the KunarjNingarhar last). Due 

7 

ACKU



to extensive travel on secondary roads, the GhaznijPaktika survey 
required the longest time - 24 March through 15 April. 

The surveyors were largely unsuccessful in finding 
unsurveyed bazaars in the Initial Target Provinces fulfilling the 
basic criteria. The only exception was Barikot bazaar in 
northwestern Ningarhar. As during Survey I, intense fighting 
precluded the KunarjNingarhar from visiting Laghman province. 
Preliminary research into locations and suitable bazaars in 
peripheral areas of Target Provinces is currently being 
conducted. 

Data Preparation and Analysis 

The same procedures for data preparation and analysis were 
used for both Survey I and II. Four of the variables included in 
Survey I's ranking procedure were deleted from Survey II because 
accurate data will require more systematic, longer term research. 
The deleted variables are: (1) quantity of fertilizer sold in 
1989, (2) vehicle traffic, (3) population served by the bazaar, 
and (4) number of shops s~lling wheat. The variables included in 
the Survey II ranking include: 

o number of shops 

o number of shops selling fertilizer 

o number of shops selling other agricultural commodities 

o roads - bazaar located on primary or secondary road 

o road conditions - roads open all year or part of year 

o presence of livestock bazaar 

o presence of storage facilities 

o presence of grain market 

o tractors for rent 

o credit system in use 

As in Survey I, each bazaar is ranked according to the ten 
weighted variables on a "best to worst" basis. Weights, on a 
perce ntage basis, are assigned within the key variables according 
to the importance of a variable in determining actual and 
potential market activity. The weighted values of the variables 
are as follows: 
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Variable 

Number of shops 
Number of shops selling fertilizer 
Number of shops selling other 

agricultural commodities 
Roads - primary or secondary 
Roads - conditions 
Livestock bazaar 
Storage facilities 
Grain market 
Credit system 

Weight 

25 
20 

15 
15 

5 
5 
5 
5 
5 

An adjustment for skewed data applied sub-values of an assigned 
percentage to each variable weight: 

Shops (25%) Number of shops in bazaar 

0 - 37 0 171 - 213 15 
38 - 118 5 214 - 485 20 

119 - 170 10 486+ 25 

Shopfert {20%) Number of shops selling fertilizer 

0 - 3 0 12 - 16 15 
4 - 6 5 17+ 20 

ShopAg (15%) Number of shops selling other ag. commodities 

0 - 10 0 21 - 30 10 
11 - 20 5 31+ 15 

Roads {15%) Bazaar on primary or secondary road 

on road 15 >25 kms 5 
<25 kms 10 

Months ( ~i%) Roads open all year 

No 0 Yes 5 

Animals Presence of livestock market 

No 0 Yes 5 

Storage (5%) Presence of storage facilities 

No 0 Yes 5 
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Grain mkt. (5%) Presence of grain market 

No 0 Yes 5 

Tractors (5%) Tractors for rent 

No 0 Yes 5 

Credit (5%) Presence of credit system 

No 0 Yes 5 

III. ANALYSIS OF THE DATA 

The Survey II sample is composed of 14 bazaars. These 
bazaars are: 

Bazaar Province 

Kawaja Mulk Kandahar 
Senziri Kandahar 
Mokor Ghazni 
Qarabagh Ghazni 
Rawza Ghazni 
Shah Joy Zabul 
Yahya Khel Paktika 
Baraki Raj an Logar 
Charkh Logar 
Chak Wardak 
Sheikh Abad Wardak 
Barikot Kunar 
Chagha Sarai Kunar 
Chowki Kunar 

One bazaar, Barikot in Kunar, was surveyed for the first time. 
The other 13 bazaars represent markets ranking above the Survey I 
mean. No bazaars were surveyed in Ningarhar because none with the 
required combination of good market potential and adequate 
security were found. The analysis of Survey II data includes 
three activities. First, the bazaars within each province andjor 
region are re-examined individually to evaluate comparable market 
potential. Additional qualitative information is included where 
relevant. Tables showing the raw data are provided at the end of 
Section III. 

Second, the bazaars are ranked according to the selected key 
variables (see above). This ranking is compared to the Survey I 
ranking. Finally, the bazaars are appraised qualitatively. The 
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qualitative analysis includes collateral information on routes 
between trade centersjborder points and bazaars gathered from a 
variety of sources (e. g., the surveyors, trade center personnel, 
truckers, other NGOs). 

Variable gy Bazaar 

(1) Real and Effective Distance to Primary Road (Table 1). 

Kandahar: Real distance information for Kandahar bazaars 
shows little change from Survey I. The bazaar at Senziri remains 
the closest to the main highway both in terms of real and 
effective distance. Most of the problems in measuring real 
distance encountered during Survey I, however, were overcome in 
Survey II. For example, the Survey team gathered additional 
information about the political situation and road system in 
Kandahar. Consequently, they took a much more direct route to 
Khawaja Mulk than the one taken during Survey I. The distance 
from the main highway to Khawaja Mulk is 35 kms as opposed to the 
100 kms cited earlier. This road, however, is heavily mined. 
Thus, one may proceed very slowly on this road or take a nearby 
road 75 kms long between Khawaja Mulk and the main highway. The 
effective distance is approximately the same, about 2.5 hours. 

ZabuljGhazni: All bazaars surveyed in this area are on or 
very close to the Kabul-Kandahar highway. 

Paktika: Only one bazaar, Yahya Khel, was re-surveyed. Its 
real and effective distances from a main highway are the furthest 
of all bazaars surveyed. The majority of large bazaars in 
Paktika, however, are located in approximately the same area. 
MoreovE~r all the roads in Paktika are washed out periodically 
during the winter. Thus, all Paktika markets suffer the same 
transport-as sociated problems. Because of persistent fighting in 
the Teri Mangal area, most commodities from Pakistan to Paktika 
are sh i pped via Chaman (Baluchistan), then to the Kandahar-Kabul 
highway and, finally, on to secondary roads from Mokor (Ghazni). 
A shorter route from the crossing point at Miram Shah is being 
investigated. 

Wardak: Sheikh Abad's location on the main highway 
continues to give it an advantage over Chak. The distance to 
Chak reported in Survey I is 30 kms requiring four hours travel 
time. The Survey II team found a longer, but better quality, 
route requiring only two hours. Spring weather conditions also 
r e duced travel time. 

Logar: The Survey II team found a more direct route to 
Baraki Rajan and Charkh than the routes taken by the Survey team. 
Both bazaars are at comparable distances from the main road. 
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Kunar: There are no primary highways in Kunar province. 
The Barikot bazaar, like all others surveyerl. in Kunar, is located 
on the northjsouth road traversing the province. Barikot, 
however, is located further north than the other markets. Its 
distance from the main road is probably less significant that its 
proximity to the Arandu border crossing . 

Summary: The data collected in Survey II does not alter the 
relative advantages between bazaars within the provincesjregions. 
In several cases (Kandahar, Wardak, Logar) more direct routes to 
bazaars were found. 

(2) Road Conditions (Table 2). 

Kandahar: Information for Senziri remains the same as in 
Survey, i. e., ~he road is passable all year. The Survey II t eam 
took ct considerably shorter route to Khawaja Mulk. This route, 
whi le dramatically reducing travel time, is not asphalted and, 
thus, travel is difficult d uring the winter months. 

ZabuljGhazni: As reported in Survey I, the three Ghazni 
bazaars are passable with difficulty during the winter months. 
The new route taken to Shah Joy is directly west from Pakistan 
through Paktika and is open all year as compared to the Survey I 
route north from Kandahar and around Qalat. 

Paktika: The number of months the road to the Yahya Khel 
bazaar is passable with difficulty is reduced from 5 
winterjspring months to the 3 winter months. 

WardakjLogar: Road conditions in these provinces differ 
little from those reported in Survey I. All bazaars, with the 
exception of Sheikh Abad which is on the main highway are 
passable with difficulty for most of the winter. 

Kunar: The road on wh ich the Barikot bazaar is located is 
open all year. As indicated above, this bazaar's position viz-a
viz the Arandu pass wh ich is not open during the winter may be a 
more important factor in its potential as a PSA center. 

Summary : The more effective routes to bazaars found during 
Survey II represent the most important aspect of road distances 
and conditions. This issue is a critical one for both PSA and 
ADT work . Consequently, it will be addressed in more detail in 
Surveys III and IV. 

(3) Date of Last Serious Fighting (Table 3). 

In the additional bazaar surveyed , Barikot (Kunar) fighting 
ceased in 1988. Although there continues to be unrest in Logar, 
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it has not directly affected business in the Baraki Rajan and 
Charkh bazaars. Fighting and Kabul regime posts indirectly 
affect shipping to most of the bazaars surveyed. 

(4) Number of Shops (Table 4). 

Kandahar: Senziri remains the largest bazaar in terms of 
numbers of shops, although the Khawaja Mulk bazaar shows a fairly 
sizeable increase in number of shops and shops with stock since 
Survey I. Many of the new shops in Khawaja Mulk and other 
growing bazaars are simply large freight containers requiring 
minimal time and investment to set up. 

ZabuljGhazni: Comparative size of the bazaars in this area 
has not changed since Survey I. Mokor clearly has the largest 
number of shops and shops with stock. Shah Joy appears to have 
grown considerably since Survey I, replacing Qarabagh as the 
second largest bazaar. 

Pak·tika: The number of shops in Yahya Khel has increased 
very slightly (by four). The number of shops with stock appears 
to have increased dramatically (650 now versus 230 in Survey I). 
For several of the bazaars, the numbers cited for shops with 
stock in Survey I, however, probably are mistakes because the 
numbers of shops open on the day of a visit are considerably 
higher. 

Wardak: Both Chak and Sheikh Abad bazaars show increases in 
number of shops. The two bazaars remain comparable in size. 

Logar: The bazaars at Baraki Rajan and Charkh either have 
decreased in size or a more accurate count was done by the Survey 
I team. Baraki Rajan continues to represent the largest bazaar 
in terms of number of shops and number of shops with stock. 

Kunar: The number of shops in Chagha Sarai and Chowki has 
increased slightly since Survey I. The newly surveyed bazaar at 
Barikot is considerably smaller. The number of shops with stock 
at Chagha Sarai and Chowki appears to have increased greatly. As 
in Yahya Khel, the numbers cited in Survey I probably are 
mistakes. 

Summary: The systematic counting of shops undertaken by 
Survey II has increased the number of shops with stock in several 
bazaars. These figures are more consistent with the number of 
shops standing and open during the visits of Survey I teams. 
Several bazaars (Khawaja Mulk, Shah Joy, and Sheikh Abad) appear 
to have grown considerably. Many of these new shops are housed 
in large freight containers requiring minimal time and investment 
to set up. Given the flimsy nature of most shops in Afghan 
bazaars, using a freight -container should not suggest tha t these 
shops potentially do less business than others. 
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(5) Types of Shops (Table 5). 

There are some minor inconsistencies between the number of 
shops for each bazaar reported in No. 4 (above) and the totals 
for types of shops. These differences generally can be explained 
by the attempt to count street vendors and other kinds of 
buildings (offices, mosques) in the latter data category. In 
addition, some shops were counted twice, e. g., once as a general 
store and once as a fertilizer dealer. 

The objective of reporting information on types of shops is 
to provide an impression of the overall activity level of each 
bazaar. Moreover, the presence and number of certain kinds of 
businesses (e. g., money changing, vehicle repair, agricultural 
equipment and other agricultural commodity shops) provides useful 
information for evaluating market activity. 

The larger bazaars predictably have the largest variety of 
types of shops. Only three bazaars have money changers - Senziri 
(Kandahar), Chak (Wardak), and Chagha Sarai (Kunar). All but one 
of the bazaars (Barikot in Kunar) has at least one vehicle repair 
facility. Shah Joy (Zabul) and Senziri have the largest number 
of vehicle repair shops. 

The largest number of agricultural commodity dealers are 
found in the Kandahar-Zabul-Ghazni area. Of all bazaars 
surveyed, Mokor, Shah Joy, and Senziri have the most agricultural 
commodity dealers. Mokor, with 171 agricultural commodity 
dealers of which 90% sell agricultural implements, is clearly the 
leader. In the other provinces surveyed, all bazaars have 
agricultural commodity dealers. The differences between the 
numbers of dealers within provinces is too small to permit 
reliable inferences about market potential. 

(6) Shops Selling Fertilizer (Table 6). 

Please note that in some cases the number of shops selling 
fertilizer is less than the number cited in Type of Shops 
(above). In the latter category, the Surveyors were asked to 
list all shops selling any fertilizer (e. g., general stores 
selling a few bags of fertilizer). In Shops Selling Fertilizer, 
the surveyors were asked to list shops with a major function of 
fertilizer sales. 

Kandahar: Khawaja Mulk and Senziri have an equal number of 
shops selling fertilizer. The number of shops has increased from 
a total of six to fourteen. 

Zabul/Ghazni: There are small increases in the number of 
shops in Qarabagh (12 versus 10) and Rawza (8 versus 4) and a 
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small decrease in number of shops in Mokor (20 versus 16 now). 
The numbE!r of shops in Shah Joy selling UREA has increased 
dramatically, from 6 to 60. This increase is attributed to the 
building of a new serai. 

Wardak: There is a fairly substantial overall decrease in 
the number of shops selling UREA and DAP. Survey II cites 9 URE~ 
and no DAP shops, as opposed to 20 UREA and 12 DAP shops in 
Survey I. 

Logar: A decrease also is indicated in the Logar bazaars. 
Survey I reported 16 UREA and 4 DAP shops. The number of shops 
selling fertilizer observed in Survey II is 7 UREA and 2 DAP. 

Kunar: The new bazaar, Barikot, has no shops selling 
fertilizer. The number of shops selling fertilizer in the two 
re-surveyed bazaars has dropped from 15 UREA and 15 DAP to 5 UREA 
only. 

(7) Shops Selling Agricultural Equipment (Table 7). 

In Survey I, only 1 of the bazaars included in Survey II is 
cited as having an agricultural equipment shop. Survey II 
results indicate that all of the bazaars have at least a few such 
shops. This change in results in large part from the time taken 
by the Survey II teams to count and typify the shops. 

The number of agricultural equipment shops observed in Survey 
II are not dramatically different within most provinces, with the 
exception of the Zabul/Ghazni region. There is some question, 
however, about the 153 shops cited for Mokor. Although Mokor is 
a very large and growing bazaar, 153 seems high in comparison to 
the number of agricultural equipment shops in all the other 
surveyed bazaars. The surveyors may have included all shops 
selling any agricultural equipment, rather than those selling 
primarily agricultural equipment. 

{8) Serais and Their Purposes (Table 8). 

All but two bazaars, Chak (Wardak) and Chowki (Kunar) have 
at least one serai used primarily for vehicle repair as well as 
some parking of vehicles and animals. During debriefing the 
surveyors also indicated that. the serais in Shah Joy house a 
large number of fertilizer shops. Mokor and Shah Joy, in the 
Zabul/Ghazni region, each have four serais. The presence of 
serais is an important variable in terms of ranking within 
provinces . The actual numbers are small and speak for 
themselves. 

15 

ACKU



(9) Grain Markets (Table 9). 

Only five of the bazaars surveyed have weekly grain markets 
(mandawees). Four of these grain markets are located in the 
ZabuljGhazni region and one is nearby in Paktika. 

(10) Livestock Bazaar (Table 10). 

Four of the re-surveyed bazaars reported earlier as having 
no livestock market currently have a market. There are few 
differences in the presence of a livestock market within 
provinces. 

(11) Storage Facilities (Table 11). 

Two fewer bazaars (Chowki in Kunar and Sheikh Abad in 
Wardak) have storage facilities than were reported in Survey I. 
There appears to have been a misunderstanding among some of the 
Survey I teams about the term 11 storage facility 11 • Survey II 
teams state that shopkeepers in Chowki and Sheikh Abad promise 
that they will build storage facilities when commodities are made 
available. But, at the moment, there are no sizeable storage 
facilities in these bazaars. 

(12) Shops Selling Agrochemicals (Table 12). 

Agrochemicals are available in only two bazaars. Shops in 
Khawaja Mulk offer herbicides, pesticides, and fungicides, while 
shops in Shah Joy sell herbicides and fungicides. Only one 
bazaar, Chagha Sarai, sells veterinary medicines. Even where 
agrochemicals and veterinary medicines are offered, they are 
available in very limited quantities. 

(13) Tractors for Rent (Table 13). 

The numbers of tractors for rent in Mokor, Qarabagh, and 
Yahya Khel seem very high. The Survey teams who visited these 
bazaars insist that they verified this information from several 
sources. The difference between these and the other bazaars is 
sufficiently substantial to warrant further investigation before 
including this variable in bazaar ranking. 

(14) Credit System (Table 14). 

Only four of the bazaars surveyed have credit systems in 
place. These include the three bazaars surveyed in Ghazni and 
the one bazaar surveyed in Paktika. 
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(15) Shops for Rent (Table 15). 

Already existing shops are available for rent in all the 
bazaars surveyed, with the exception of the bazaars at Qarabagh 
and Rawza (Ghazni) and Yahya Khel (Paktika). 

(16) Transshipment of Commodities to Other Bazaars (Table 16). 

Transshipment activities and the bazaars to which 
commodities are transshipped are cited for all bazaars surveyed 
with the exception of bazaars in Ghazni and Paktika. Given the 
locations of the Ghazni and Paktika bazaars, it seems unlikely 
that commodities are not shipped on to other bazaars. 
Understanding transshipment origins, destinations, and 
commodities involved is crucial to implementation of PSA 
activities. Consequently, transshipment will be addressed in 
greater depth by Survey IV. 

The following data categories are not directly related to 
the comparative ranking of bazaars. They provide, however, much 
useful information for implementation of both PSA and ADT 
component operations (see discussion of these data categories in 
the Report from Survey I, April 1990). 

(17) Current Sources of Target Commodities (Tables 17a & 17b). 

The table provides two types of fertilizer source data: (1) 
places of manufacture and (2) places of purchase. In some cases 
places of manufacture may not be completely accurate. For 
example, fertilizer may have been manufactured in the United 
States but is sold with a label indicating that it comes from 
Pakistan. 

Kandahar: Survey I reported that UREA sold in the Khawaja 
Mulk and Senziri bazaars came from Pakistan and was purchased in 
Quetta. Survey II indicates that UREA in this bazaar was 
manufactured either in Afghanistan (Mazar-e-Sharif) or in the 
USSR and was purchased in Kandahar and Herat respectively. DAP 
sold in the Khawaja Mulk bazaar is from Pakistan and was 
purchased in Chaman. No data is provided for DAP in Senziri. 

Zabul/Ghazni: All four bazaars in this region sell UREA; 
two (Shah Joy and Qarabagh) have DAP available. In the Mokor, 
Qarabagh, and Rawza (Ghazni) bazaars, UREA either was 
manufactured and purchased in Mazar-e-Sharif or manufactured in 
Pakistan and purchased in Peshawar. The DAP sold at Qarabagh is 
from Pakistan and purchased ir1 Peshawar. The United States and 
Pakistan are the sources of DAP sold at Shah Joy. A place of 
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purchase, the border crossing at Abadini, is given only for 
Pakistan DAP. 

Paktika: Survey II data show UREA being manufactured and 
purchased in Mazar-e-Sharif and manufactured in Pakistan with 
Peshawar as the purchase point. Survey I indicated that UREA was 
manufactured in the USSR for sale in Kabul. No DAP was reporteq 
by either Survey. 

Wardak: In Survey I, both UREA and DAP were produced in the 
USSR or Pakistan and sold in Kabul or Quetta respectively. All 
the UREA currently available in these bazaars was produced in 
Afghanistan and sold in Kabul. No DAP is available. 

Logar: The USSR and Pakistan were the sources for both the 
UREA and DAP reported in Survey I. Places of purchase included 
Kabul (for Soviet fertilizer) and PeshawarjParachinar for 
Pakistan fertilizer. No DAP currently is sold in the Logar 
bazaars. 

Kunar: There are no changes between Survey I and II. All 
UREA in Kunar bazaars comes from Pakistan and is purchased in 
Peshawar. DAP continues to be unavailable. 

(18) Major Crops in Bazaar Areas 

The major crops grown in the environs of the surveyed 
bazaars are very similar. Wheat, fruits, nuts, and vegetables 
are grown in nearly all areas. Irrigated wheat is grown in all 
bazaar areas. Rainfed wheat is grown in most surveyed provinces, 
with the exception of Kandahar. 

(19) NGO Activities (Table 18). 

The list of NGO activities provided by Survey II teams 
appears to be incomplete. ACBAR has been asked to provide a more 
complete accounting. 

There are NGO activities near all surveyed bazaars. The 
majority of these activities are agricultural, primarily rural 
works (e. g., karez cleaning). Some medical projects are located 
in these areas. Agencies mentioned include VITA, ARC, DAACAR, 
ASRA, MADERA, ICRC, MCI, SCF-UK, SCA, and AFRANE. 

(20) Dominant Political Parties (Table 19). 

All the bazaars surveyed continue to be under Resistance 
control. As in Survey I, no one political group appears to be 
dominant in any of the bazaar areas. Two or more Resistance 
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parties are represented in each bazaar. Survey II data indicate 
that political control is shared by the same groups reported by 
Survey I in two bazaars - Senziri (Kandahar) and Baraki Rajan 
(Logar). In the other bazaars (except Barikot surveyed for the 
first tinte), changes have occurred since Survey I. These changes 
include: 

Khawaja Mulk (Kandahar): The parties led by Khales and 
Sayaf remain prominent. The Islamic Front of Mujaddidi has 
gained in importance. 

Shah Joy (Zabul): The Sayaf party appears to have been 
replaced by the Jamiat-i-Islami of Rabbani. 

Mokor (Ghazni): Nabi Mohammedi no longer is represented. 
The Hezb-i-Islami of Hekmatyar is listed as the most important 
party. 

Qarabagh (Ghazni): Hekmatyar and Rabbani have been added to 
the list of prominent political parties in the area. Sayaf has 
been deleted from the list. 

Rawza (Ghazni): The Hezb-i-Islami of Khales and Sayaf party 
formerly were considered the most important. They appear to have 
been replaced by the Hezb~i-Islami led by Hekmatyar. 

Yahya Khel (Paktika): Mujaddidi and Gailani no longer 
appear on the list. 

Chak (Wardak): Sayaf no longer is considered important. 
Khales and Rabbani are now represented. 

Sheikh Abad (Wardak): Sayaf has been added to the list. 

Charkh (Logar): The Gailani party has gained influence. 

Chagha Sarai (Kunar): Gailani no longer is represented. 
Hekmatyar has gained in influence. 

Chowki (Kunar): Sayaf has been removed from the list. 
Rabbani's Jamiat is considered the most influential party. 
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Multivariate Ranking Q_ Bazaars 

The variables included in the ranking and their weights are 
discussed above (pp. 8). 

Bazaar Ranking 

Mokor 85 
Qarabagh 85 
Yahya Khel 80 
Shah Joy 75 
Khawaja Mulk 60 
Senziri 55 
Rawza 55 
Sheikh Abad 40 
Baraki Raj an 40 
Charkh 35 
Chak 35 
Chagha Sarai 30 
Barikot 25 
Chowki 15 

IV. CONCLUSIONS 

The bazaars chosen as initial PSA/ADT bazaars are as follows 
(fig. 2) : 

Bazaar 

Khwaja Mulk 
Mokor 
Yahya Khel 
Baraki Rajan 
Sheikh Abad 

Province 

Kandahar 
Ghazni 
Paktika 
Logar 
Wardak 

These choices do not in all cases precisely reflect the rank 
of a bazaar. Final decisions were based on the ranking, as well 
as on qualitative information gathered by the surveyors and other 
knowledgeable sources. In most cases, these data are related to 
polit.ical andjor access factors. For example, Khwaja Mulk was 
chosen over Senziri because of its location north of Kabul 
regime-held Kandahar city and because of its proven capacity as a 
feeder bazaar to other markets into the north, northwest, and 
west. Mokor was chosen over Shah Joy because of ease of access 
from Pakistan. Developments at Senziri and Shah Joy will 
continue to be monitored. As the Project expands and more 
information is gathered, PSA and ADT activities may be extended 
to these two bazaars. 
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As indicated in Survey I, the PSA and ADT activities will not 
be initiated in Kunar province in the near future because the 
political situation in Kunar remains equivocal. Investigations 
to find an appropriate bazaar in Ningarhar will continue. A 
Survey team will be sent to Laghman when security permits. A 
Survey team will go to Helmand during Survey IV. 
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C Tab 'le 2: Road Conditions L Bazaar Province Months Road Passage 
Impassible Difficult 

Khawaja Mulk KANDAHAR Dec-Mar 

Senziri 

Shah Joy ZABUL 

Makar GHAZNI Jan 

Qarabagh Jan-Feb 

Rawza Jan-Feb 

Yahya Khel PAKTI KA Jan- Mar 

Chak WARDAK Dec-Mar 

Sheikh A bad 

Baraki Raj an LOGAR Dec-Mar 

Charkh Dec-Mar 

Barikot KUNAR 

Chagha Sarai 

Chowki 

2 4 
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Table 3: Date of Last Seriou s Fighting 

Bazaar Province Fight 
Date 

Khawaja Mulk KANDAHAR 1986 

Senziri 

Shah Joy ZABUL 1988 

Mokor GHAZNI 1988 

Qarabagh 1987 

Rawza 1988 

Yahya Khel PAKTIKA 1986 

Chak WARDA K 1985 

Sheikh A bad 1988 

Baraki Raj an LOGAR 1988 

Charkh 

Barikot KUNAR 1988 

Chagha Sarai 1988 

Chowki 1987 

25 

ACKU



I Table 4: Number of Shops in Bazaar I 
Bazaar Province Presently Before Selling Open on 

Standing War Goods Visit Day 

Khawaja Mulk KANDAHAR 170 140 160 165 

Senziri 212 150 200 195 

Shah Joy ZABUL 485 400 415 400 

Mokor GHAZNI 928 320 850 820 

Sheikh A bad 111 40 105 105 

Qarabagh 350 300 327 280 

Yahya Khel PAKTIKA 650 350 650 612 

Chak WARDAK 118 90 115 115 

Rawza 89 20 89 84 

Baraki Raj an LOGAR 170 11 0 160 160 

Char.kh 1 40 95 135 135 

Barikot KUNAR 37 50 32 18 

Chagha Sarai 209 220 145 136 

Chowki 92 92 74 45 
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Table 5: Types of Shops in Bazaar '-_ 

Type of Shop GHAZMI KAMDAHAR KUMAR LOGAR PAKTIKA WAROAK ZABUL 

Khawaj a Senziri Bar ikot Chagha Chowki Baraki Chark Yahya Chak Shiek Shah 
Mokor Qarabagh Rawza Mulk Sara i Raj an Khe l A bad Joy 

General with 
Agr. COIIlllOdity 5 - - 1 15 - 1 - 12 15 10 8 5 12 

Genera lwithout 
Ag r. COilllOd it y 42 4 150 11 20 2 15 60 39 30 20 398 3 10 106 

Chaikhanas 14 12 3 15 1 4 6 7 2 2 15 5 3 13 

Fertilizer 3 6 1 6 33 - - - 4 3 5 7 4 60 

Grain 15 6 30 30 18 5 8 6 8 9 10 8 10 8 

Fruit/Veg 9 10 11 13 - - 8 1 7 12 16 - 3 14 

Seed - - - - 2 - - - - - - 6 - -

Medical 8 11 1 3 4 - 1 5 10 4 10 2 4 9 ,-

Blacks11ith 12 6 3 5 4 - 2 - 4 4 10 4 4 2 

Agri. Equip 153 20 3 4 7 1 3 1 5 5 14 2 2 3 

Bakeries 1 4 - 5 8 - 3 2 2 2 3 3 4 3 

Butchers 1 5 5 5 
I 

3 - 2 3 1 5 10 1 5 5 

Coppers11ith 25 6 2 2 3 - - - 2 2 5 3 1 2 

Barbers 3 3 2 2 8 1 
I 

4 I 1 3 2 3 6 2 1 

Tailors 12 12 1 
I 

3 9 2 ! 8 4 1 8 15 4 1 9 

Shoe~~ake rs 4 10 4 4 3 1 3 2 - 7 7 2 5 7 

Millers 4 6 4 1 - - 4 3 - - 15 - - 3 

Money changers - - - - 1 - 2 - - - - 6 - -

Vehicle repair 8 4 1 5 30 - 16 1 1 4 - 15 1 21 

Cloth store 110 48 3 15 14 ~ 5 3 2 18 7 10 10 34 

Street vendors 150 40 15 11 - 3 5 - 1 15 13 - 25 2 

-
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Table 6: Shops Selling Fer-tilizer- ~ 
Bazaar- Pr-ovince UREA DAP I 

Khawaja Mulk KANDAHAR 6 

Senzir-i 7 

Shah Joy ZA8UL 60 2 

Mokor- GH .t..Zr~ I 8 8 

Qar-abagh 6 6 

Rawza 4 4 

Yahya Khel PA KTI KA 1 5 1 5 

Chak WAI~DA K 5 

Sheikh A bad 4 

Bar-aki Raj an LOGA R 4 

Char-kh ') 
_;) 

Bar-ikot KUt'-lAF~ 

Chagha Sar-ai 5 

Chowki 
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L Table 7 : Shops Selling Agr i. Equipment I 
I Bazaar Province Quantity I 

Khawja Mulk KANDAHAR 4 

Senziri 7 

Shah Joy ZABUL ,..... 
.,:) 

Mokor GHAZNI 153 

Qarabagh 20 

Rawza 3 

Yahya Khel PAKTIKA 14 

Chak WAR OA K 2 

Sheikh A bad 2 

Baraki Raj an LOG.A.F~ 5 

Charkh 5 

Barikot KUNAR 1 

Chowki ,..... 
.,:) 

Chaga Sarai 1 
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Table 8: Sera is and Their Uses 

Bazaar Province No of Serai used for 
Sera is 

Khawaja Mulk KANDAHAR Vehicle Parking, Stabling Anima' 

Senziri 2 Vehicle Parking, Stabling Animal 

Shah Joy ZABUL 4 Vehcile Parking, Stabling Animal 

Mokor GHAZNI 4 Vehcile Parking, Vehicle Repair 

Qarabagh Vehicle Parking, Vehicle Repair 

Rawza Vehicle Parking 

Yahya Khel PAKTIKA 2 Vehicle Parking, Vehicle Repair 

Chak WAR OAK 

Sheikh A bad Vehicle Parking, Vehicle Repair 

Baraki Raj an LOGAR f ' 

Charkh 2 Vehicle Parking, Vehicle Repair 

Barikot KUNAR Vehicle Repair 

Chagha Sarai Vehicle Repair 

Chowki 
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I Table 9: Grain Mar~ . et I 
I Bazaar Province \.'·/heat Rice Flour I 

Khawaja Mulk KANDAHAR - - -

Seniiri - - -

Shah Joy ZABUL y y y 

Mokor GHAZ~JI y y y 

Qarabagh y y y 

Rawza y y y 

Yahya Khel PAI<.TIKA y y y 

Chak WARDA~< - - -

Sheikh A bad - - -

Baraki Raj an LOGAR - - -
t ' 

Charkh - - -

Barikot r<UNAR - - -

Chagha Sarai - - -

Chowki - - -

. -
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I Table 1 0: Livestock Nar-ket I 
Bazaar- Pr-ovince Is Livestock. I 

Nar- k.et Pr-esent ?
1 

Khawaja Nul~ ft .. 1-. ~ ~ c~ A H /- P 
l 

y I 

Senzir-1 y 

Shah Joy 2ABUL.. y 

Mo kor- c; H AZ~~ I y 

Qar-abagh '( 

Ra~~ za ·-

I 
Yahya Khel P.AY. T I ~ . A 'r' 

Chak \'·.!.~ROAr . \ 

ShE: i k h A bad y 

Ba1~ ak i Raj an LOGr:.R y ,. 

Charkh l 

Bar· i kot :UNA~ -

Chagha Sarai -

Chowk i -
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[rable 11: Storage Facilities 

Pr ov lnce 

Khawaja Mulk 

Senziri 

Shah Joy 

Mokor GHAZNI 

Qarabagh 

Rawza 

Yahya Khel PAK.TII<A 

Chak 

Sheikh Abad 

Baraki Rajan 

Charkh 

Barikot 

Chagha Sara ·i 

Chowki 

--:; •) 
,: . ..~ 
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I Table 1? . .... . Shops Selling Agro-C hemicals I 

Bazaar Province Herbi cide Pest i cide Fungicide Ved 
Med 

Khawaja Mull<. KANDAHAR r:: 11 2 -..) 

Senziri - - - -

Shah Joy ZABUL 10 20 - -

Mokor GHAZNI - - - -

Qarabagh - - - -

Rawza - - - -

Yahya Khel PAKT I KA - - - -

Chak WAR OAK - - - -

Sheikh A bad - - - -

I' 

Baraki Raj an LOGAR - - - -

Charkh - - - -

Barikot KUNAR - - - -

Chagha Sarai - - - 11 

Chowki - - -- -

Ved ~1ed = Veter i nar·y Med ici r~ e s 

Units: Herbicide - ~.gs ; Pestici ce - Bottles; - -
Fungicide = Bags; V~·i : P3.c ket ::: 

--
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Table 13: Tractors 

Bazaar Province Tractor Qty Rate/ 
Rental Hour 

Khawaja Mulk KANDAHAR y 20 1800 

Senziri y 15 2000 

Shah Joy ZABUL y 28 1800 

Mokor GHAZNI y 110 1250 

Qarabagh y 80 1200 

Rawza y 30 1200 

Yahya Khel PAKTIKA y 120 1200 

Chak WAR OAK y 10 2000 

Sheikh A bad y 15 1500 

Baraki Raj an LOGAR y 18 1600 

Charkh y 15 1500 

Barikot KUNAR y 1 2500 

Chagha Sarai y 7 2500 

Chowki y 4 2500 

(All prices in Afghanis ) 
--
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!Table 14: Credit System I 

I 
Bazaar Province Hundi System 

I Used 

Khawaja Mulk KANDAHAR -

Senziri -

Shah Joy ZABUL -

Mokor GHAZNI y 

Qarabagh y 

Rawza y 

Yahya Khel PAKTit<.A y 

Chak WARDAI<. -

Sheikh A bad -
I' 

Baraki Raj an LOGAR -

Charkh -

Barikot KUNAR -

Chagha Sarai -

Chowki -

3 6 
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[2able 1 5: Shops for Rent 

~azaar Province Shops 

Khawaja Mulk KANDAHAR y 

Senziri y 

Shah Joy ZABUL y 

Mokor GHAZ ;'-J I y 

Qarabagh 

Rawza 

Yahya Khel PAKTIKA 

Chak WAR OAK y 

She i kh A bad y 

Baraki Raj an LOGAR y 

Charkh y I' 

Barikot KUNAR y 

Chagha Sarai y 

Chowki y 

3 7 

ACKU



!Table 1 6: 

Bazaar Province 

Khawaja Mulk KANDAHAR 

Senziri 

Shah Joy ZABUL 

Mokor GHAZNI 

Qarabagh 

Rawza 

Yahya Khel PAKTIKA 

Chak WAR OAK 

Sheikh A bad 

Baraki Raj an LOGAR 

Charkh LOGAR 

Barikot KUNAR 

Chagha Sar·a i 

Chowki 

Transshipment 

Transshipped to 

-

Panjwai, Darweshan 

Nowrak, Arghandab 

-

-

-

-

-

Chak, Baraki Raj an, Ghazni 

Chak, Pad Khvab, Kulangar 

Khanwar 

Asrnar, Pech, Chowki 

Asrnar, Pech, Chowki 

-
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I Table 17a: Sources of UREA I 
' . 

Bazaar PROVINCE Source Place of Source Place of 
A Purchase A B Purchase B 

Khawaja Mulk KANDAHAR Afg Kandahar USSR He rat 

Senz ·i ri Afg Kandahar - -

Shah Joy ZABUL Afg Kat-ul - -

Mokor GHAZNI Afg Mazaar Sharif Pa k Peshawar 

Qarabagh Afg Ma zaar Sharif Pak Peshawar 

Rawza Afg Ma.:aar Sharif Pak Peshawar 

Yahya Khel PAKTIKA Afg Mazaar Sharif Pak Peshawar 

Chak WARDAK Afg Kabul - -

Sheikh .A. bad Afg l<.abul - -

Baraki f=;ajan LOGAR Afg Kabul - -

Charkh Afg Ka bul - -

Barikot KUNAR - - - -

Chagha Sarai Pak Peshawar - -

Chowki - - - -

3 9 
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I Table 17b: Sources of DAP I 
' . 

Bazaar PROVINCE Source Plac.e of Source Place of 
A Pur c hase A B Purchase B 

Khawaja Mulk KANDAHAR Pa k Cha man - -

Senziri - - - -

Shah Joy ZABUL Pak Abadini USA -

Mokor GHAZNI - - - -

Qarabagh Pak Pes hawar Pak Peshawar 

Rawza - -- - -

Yahya Khel PAKTIKA - - - -

Chak WAR OAK - - - -

Sheikh A bad - -- - -

Baraki Raj an LOGAR - - - - t' 

Charkh - - - -

Barikot KUNAR - - - - -

Chagha Sarai - -- - -

Chowki - - - -

• 
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I Table 18: NGOs 1 n Bazaars I 
Bazaar Province NGO Project I 

~ . 

Khawaj Mulk KANDAHAR A ,-a b i c.: , I C R C , M C I Medical 

Senziri - -

Shah Joy ZABUL Save Children,SCA Cleaning Karez 
t--1edical 

Mokor GHAZNI - -

Qarabagh DACAAP Demining 

Rawza VITA Ag. 

Yahya l<hel PAKTIKA - -

Chak WAR OAK - -

She ·i kh A bad SC.A. Ag. 

Baraki Raj an LOGAR SCA. , HAFRAN, VITA Medical ,Ag. ,Ag. 

Charkh VIT.A. , SCA Ag., Ag. 

Barikot KUNAR MADERA,Germany Ag., Medical 

Chagha Sarai ASRA,MADERA,DACAAR Ag.' Ag., Const. 

Chowki ICRC,WRC,MADERA Medical,Const,Ag 

Ag. = Agriculture; Const. = Construction 
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Table 19: Political Parties 

Bazaar Province 

Khawaja Mulk KANDAHAR 

Senziri 

Shah Joy ZABUL 

Mokor GHAZNI 

Qarabagh 

Rawza 

Yahya Khel PAKTIKA 

Chak WAR OAK 

Sheikh Abad 

Baraki Rajan LOGAR 

Charkh 

Barikot KUNAR 

Chagha Sarai 

Chowki 

42 

Parties Represented 

Khales, Mujadiddi, 
Sayaf, Mansor 

Mujaddidi, Mansor 
Rabbani 

Nabi Mohammedi, 
Hekmatyar, Mujaddidi, 
Gailani 

Hekmatyar, Rabbani 
Khales, Gailani 

Hekmatyar, Gailani, 
Khales, Rabbani, 
Hekmatyar 

Hekmatyar 

Rabbani, Khales, 
Hekmatyar 

Khales, Hekmatyar, 
Rabbani 

Nabi Mohammedi, 
Hekmatyar, Sayaf 

Rabbani, 
Nabi Mohammedi, 
Hekmatyar, Salafia 

Rabbani, Hekmatyar, 
Gailani, Nabi Mohammedi 

Rabbani, Salafia, 
Hekmatyar, Khales 

Rabbani, Hekmatyar, 
Salafia, Rabbani, 

Rabbani, Hekmatyar, 
Salafia, Mujaddidi 

t " 
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PART 2: BAZAAR IDENTIFICATION AND STRUCTURE 
' . ~ 

;/;~ UJ7 ~ 
Name of Surveyors 

{JJ /~ l5 L.---IJ 
_./ 

Date: 
~~ (..'-

1 . Name of Bazaar ------------
;1/f~J 

District ------------------
tj;yl.; 

Prov .i nee 

evv..? 
/ 

2. Distance to Near~t Primary Road 

~~ ~ v:;.~:/;;.////Jj~~,· 

3. ~oady 
/_:I'/ 

, _,., , 
hrs 

No. Of roads going out from the bazaar 

;..-; 1/ u' ;//f/1 / d / __// y;) 
a. 

b. 

kms. 

What are the~oor~ates of these roads 

lv/(./4 · fb./"rjJ v.f e--0)/;/ 
Exa~ple: Ro;(d Coor9ina~ 

. ·: d f.;-'- _7/ c;:_.,.~//)? 
north to Zabul 

rJ (? c_p r~,J/ 
Coordinate 

ow,;/// 
/ 

1 

2 

3 

4 

'f'f 2 
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c. Conditions 

0~ub 
ft /.(/!!~{,Fe: r 

B.Q.M Months //~ 

~ Difficult Not Passable 

1 J F M A M J J A s 0 N D J F M A M J J 

2 J F M A M J J A s 0 N D J F M A M J J 

3 J F M A M J J A s 0 N D J F M A M J J 

e. Are there other serious obstacles to transport 

(example: 
J cJ '-~ 

destro~d b~idge) 

~~/CJ; 
yes no 

I I ' v ./,-/ 
4. Transportation Costs 

,I ../.) (///, 

r-- f~J'/ /./~?(/r 

A s 0 N D 

A s 0 N D 

A s 0 N D 

· ~-" ,.l!C ~-; Winter 
~(/ \ / 0 c:::.-/ 

Other Months y
/J/-.~ 

a. from Pes awar or ~etta to bazaar 
/ 1 ;~ t I ~ / l //£!;/I 
1/ • / - ..J 

b. from provincial caRital to bazaar 

//J f f k!/? i//.//>) 
c. from Kabul1 to b~zaar 

/ v . ~ , 
///[/ ~&// 

5. Number of Shops 

t; (/? J~ 
a. before war 

//.. ' -
~//(/;' 

b. presently standin~ 

J~/Y 
c. normally selling goods 

c/Vc/?/!f/ 
d. open, durin~ v~i t ".1 --

~? /./ { (l"_y 4 ,( p v· !,t////V' 
e. days p/wk bazaar open 

<:. /I 1_/• 

,._.,~//.It ///_,<P' ~ 
..? , :J 

3 

Rs/ton 

Afs/ton 

Afs/ton 

' 
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6. Types of buildings in Bazaar 
/ . - ' 

//./ .t ·// U./;: (t.// f t'/}1 

~ Number 
~ i'.-7 a. Shops: 

t-lt1 . .:.VI / General with 
vt/?/ /'""'~ l)c;;. 

Agr. Commodity 

ChaiKhanas 
;//V. 

Fertilizer 
// 

o;,!J;.f 
/ 

Grain 

~~tt?P.. . 
Fruit/Veg 

#~/v_~ 
Seed _ 

0/.~· 
Medical 

t;~// 

Blacksmiths 
(/,.~/ 

Agri. Equipment 
?~>~/_;// 

Bakeries 
I i/llt" 

Butchers 
, "' 

{J f lA¥' 

: Copper Smith 
-~ 
v~ 

Barbers 
,. " 

· l/0'~ 
Tailorp 

(Jt} ~ 
Shoemakers 

U///.? c;/. 
,....Millers 
v/·VI~~- 1 

Money changers 
(/&~~ 

Vehicle ,_re,paiJ / 
c-·.~g.J/~/ vl;-0>7" 

Cloth Store ,. , . 
(////. 

Street Vendors 

t/t;? 

~ 
z_l 

General without 
~/()"'~- ~ ~~ 
Agr. Commodity 

...... ,. 

I/"~?/ 

Number 
-~~ 
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b. Civil Buidlings 

"Offices" 
;;; ~~ 

Hotels 

c;~ 
Schools 

~~ 
" 

Hospitals_r 
I,;.~ <P--> 

Mosques 
J..? L----. 

Oth-er: ,. 
~:? 
;....-' 

7. Serais 
/v~ 

'.! 

a. Number of serais in bazaar 

///~t/;_..~ lv// /~ 
b. Uses of s~~ais (check if yes) 

(;{/~/;;] /c////)t?/N~C... 
~ Yes 
~_;; V, 

vehicle parking 
c..- ~~//r ~--:' • J 

vehicle repair -c::-~0///c/. 

vehicle fueling 
c::,:.... ."'v.:J/j-(/ ;J tl':3 
stabling animals 

c::::--f/ / r'-'? --hotel 

5 

ACKU



8. Mandawees (Grain Bazaars) 
fu/~ 

a. Is there a grain bazaar with this market ____ yes no 

~~/~.,t~t?////.1!:. (f/~ ~/jl 

9. 

b. If yes, what commodities are sold? 
) - • ,. / r .- /5\ / " 

.;/·'~/ u 1 /-" Z'L-·//...V ~""' t ;;//,..r/~/ 
/ _t • / 

wheat 
.Y 

(_..vi 
rice . 
f( 

flour 
)/T 

other (name) 
P)/ ( (,--) 
/ 

Storage Facilities 

}///~/~~!!(// 
/ -a. Are there storage facilities in or near bazaar 

~ ''; . L j . {/ 
· ~ /./// 7~?'///. t-/~/- /{Y//// (U!J 

b. If yes, what commodities are stored: 
/~tY.J t/7.//(/t.::·~/~/~/// ..::!j;_r>,rJ; _,. / , ......- , - I -

Commodity Capacity (Unit) 
f:_~ .... ~:..,.._;,· ~// 

50 Kg 

50 Kg 

_yes_ no 
I . u.:· ? · 

/ 

Cubi Meters 

10. Is there a Hakim-e-Madir in bazaar 

) /0 £_s. j! lb //-! (; 
1 1 • I s the r e a W a k i 1 --e-Mu d a w i i Y as 

f) , / t 
C/.,;//{//~(/"'~1/ 0 . 
I , / _.., 

6 

yes 
tf-

No 
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13. Check off those crops which are the major ones grown in 
;. ~ .. p I _.. I.-_. ..> t.-

the area: /V' V u///'rJ/~ ./ ~· t~,Af c::::/~ 

Wheat (irrig) 

(!/ (/ 

Wheat (rainfed) 

Grapes 
IY .. 

././ J 

Apples 
.. _ 

Nuts 
Cf'~ 

Melons 

/~/ 

tR (;/./ 

Apricots 
.11//.,-/ 

Vegetable 

c:;..,(/~ 
~-

Others 
. v?,;l" 

/ 

14. Livestock 
rf// 

. / 

a. Livestock market near bazaar: yes 

J.d? )~//./( q/u.(;;;//V V cf· 
b. If yes~ check animals sold: 

• ~~u~#k?~/~t")'J?.f'v";~~}'; 
- cattle 

~c~,;~ 
.) / 

sheep 
~/ 
goats 

t 

/, 

c. days market open: 

~_.(/ {/' ;;d~// 
./ 

no 
_;::,, ... / 
/ ACKU



PART 2: COMMODITIES AND SERVICES 
c:;::....-f.~ / i' ~ ;' - -- ......... 

1. Target ·commodities and Prices u J c/l.,.,.;:f'(-r/~///f'~ 
Instructions: Use only the following units: 

c:::;:, J./ ~ ~ // d {!,; ~; v / ~~// _;;:~ 
Prices Unit 

Commodity 
,...PI 

~Shops 

,;../(/.!'//~ 
Afs Highest A;gs_ Lo~e~t( ~ 
uv/':'~v/~ v0r-:6~? ~// 

. DAP 

~f/:1//u/J 
Ammophos 

///·/ 
Potash 

~/,~ 
Wheat-local 

()/(~· 

Wheat-import 
. _.) ~ 

0///..? ( ~ 

Imp Wheat Seeg 
If//// (;Jp/;.;/· 

Rice-local 
~·~/. 

Rice-import 
""?///;:: / 

Barley _ 
~ 

Flour 

·· Edible oil ,. 
~/ 

Petrol 

u): 
Diesel 

50 kgs 

50 kgs 

50 kgs 

kg 

7 kgs 

7 kgs 

50 kgs 

7 kgs 

7 kgs 

7 kgs 

7 kgs 

7 kgs 

Kg 

barrel 

(200lt) 

barrel 

c//:,-' 
--·------~----~-------------~~----------~------------~----~ 

Kerosene 
J'~J.2, 

gallon 
(5 ltr) 

ACKU



2. Commodity Origins 
~ ,/ ,_. i; 
~!C7v ,vA / l/ 

../ 

Commodi tv "' 
?I 

UREA 

t// 
/ / 

DAP 

~t/.-l}ol/ 
/ ~ ( ...... 

Ammophos 

TSP 

Petrol 
, J (. 
vf~ 

Country(ies) of Origi~ 

~~~_;J~~~ 

fl 

9 

.W~ Source 
~(_~ 

ACKU



3. Agrochemicals -. _, , / 
V/// ~/// 

/ 

Shops with Stock Current Local 
.S fNt _a.;:'/-"' ~ / /v,.; fl., 

Amt. Stoc_K Asking Price Origin Source N me Owner) 
{; {// ~t /'; /~///~ r.Yd ~ _ .. / ~; ul/d f..--'.., 

1 • 

2. 

3. 

4. 

5. 

6. 

b. Pesticides 

c--P~::./--;7,. 

(, S~ops w i ~h S t<?,c k Current Local 
v fN{; ~~/~ t£' / ~ l> VI// 

Amt. Stock Asking Pric~ Q.d_gj_n Source Nam~ Qwner} 

t/hdt_!1 ~~~>/~ <)/ ,,:r ~'2;' uY·c 
1 • 

2. 

3. 

4. 
.. 

5 . 

6 . 

" 10 

ACKU



rh/ 

· .. 

1 • 

2. 

3. 

4. 

c. Fungicides 

) Shops with Stock 
v~u r;:.r?/ic/ /ot/(// 

""(Name Owner) 

;)~/~?/ 
Amt. Stock 

/~/'" 

Current 

Asking Price 
rk:_~ 

Local 

Origin Source 
,~~; yd_t:> 

~~------------------~-----------~------------~------~----~ 
5. 

6. 

d. Application Equipment (example: sprayers) 
-_;, y(./}!cd_ $_, w v'JJ (/ r:: // - ~ ... ( {;';· tJ. :, ~ -

Current 
~ 

~ ~m~. S:togk Prig~ Origin l.Qg~l ~Q~r~~ 

/~//~ -t/ <.-~ 
·/ .-

,~~/ (P'_i~ 

Shop 1 a. 
If {Jr? b. 

. c. 

Shop 2 a. 
~VtfJ b. 

c. 

Shop 3 a. 

~,;t!/ b. " 

c. 

Shop: 4 a. 

~~ b. 
c. 

Shop 5 a. 

5ti~ b. 
c. 

fJ 

ACKU



4. Veterinary Medicines 
d/ ~ ,_.,....,.)/ ,. . ...... 

"' AJ" Current 

I.Y.I2!! ~rntz S:tQc~ ~r· j g~ Qrjgi[) ~ourc~ 

t/ /~ ~ ~r-:-:/~; c.c_,· c 
Shop 1 a. 

__2_.,~(1, b. 
c. 

·----
Shop 2 a • 
.:::>()?/ b. 

c. 

Shop 3 a. 

Yc&,7 b. 
c. 

-
Shop 4 a. 

.t>t/0 b . 
c. 

ACKU



5. Fertiliser 

Name:;9,wn~r 

~t?; 
Shop 1 

I ' :/_ ._...;_.y (/ 6 ~ 

Shop 2 
t-~rh ,:;::;J.--t) '/:) 

Shop 3 
.Pvt/.7 

Shop 4 
Jy;c/7 

~ 

.. 

Sho.p 5 
v~~ 

-

Shop 6 

VJ6 

-
Son of Bags ; f] ~tock_.. 

.AIJ' v,;/,) ;// f,-///,v - -
UREA 
1/.J_,. 

I ( I DAP 
~~ r:/j(J/J / J 

/ Am~ .. ophos 
.//_/-/ 

TSP .. ( 

~{/v;:_/ 
UREA 

DAP 

Ammophos 

TSP 

-
UREA 

DAP 

Ammophos 

TSP 

UREA 

DAP 

Ammophos 

TSP 

UREA 

DAP 

Ammophos 

TSP 

UREA 

DAP 

Ammophos 

TSP 

?; 
13 

Prig~LQO Q~g~ -
scK;JJ 0 
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· ~ 

Shop 7 

Nam~ Owner 
~C~j 

Son of 
,A//" 

Bags in Stock 
/~/'~./'/~ 

UREA 
~//_ 

, DAP 
~t,.//;U/.7 
/ 

1 f / Ammophos 
///1 

TSP < ~-
~·JI/ ;"'/V/ 
~' ,.r v~.:... 

Price/bag . ., 
~~tt~ 

6. If farmers are not purchasing fertilisers, place a check 

after the most important reasons given by each fertiliser 

dealer: r' /// i/l/u)//j'f(//#f'(~-v-:4 v?J;f../}/(; tpv:,v> 
/ - - - } .. ·-? ) ~ 

~ ~(//././ ~~~c 

QbOQ 1 f2hoQ 2 ~hQQ 3 ~bQQ 4 ~bQQ Q QDQQ § 

no money 
J 1., J. 

no credit 

~/~~ 
do not know 

how to use 
;;/fo!;/1d ~/ 

do not want 
~ ' 

. 
~J/LI: 

. ... 

GettinJ from ~ 
c~rocl ::::;,~// · 

. N~/ON 
~~/c;_;; y; ~ 

( 
14 

ACKU



7. Tools and Implements 

Quantity 

~ on Hand Erige Qrigio Lo__e__a_l Source 
" · 4 ~~/ 

-
~/ J//''" J.f" C-

Shop 1 handplows 
~ 

' I rakes; 
lf'vt/il ,// _,v' __,. v 9 ,.. 

hoes D -/ 
(C' . 

pick~-
~ 

prun. shears 
; ..1 ..... 

u-; r:'v ~ 
shove 1 7 

~ v:..· 
Shop 2 handplows 

rakes 

hoes · .. . ~ . . . .. . .. 

picks 

prun. shears 

shovel 

Shop 3 handplows 

rakes 

hoes ~ 

.. 

picks 
·: 

shears prun. 

shovel 

Shop 4 handplows 

rakes 

hoes 

picks 

prun. shears 

shovel 

Y5 77-
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Quantity 

~ on Hand Pric~ , 
//;;:f" G./ i/ -

Shop 5 handplows 
,. ~ if'</ rakes -
t///~/~/v~ 

./ hoes / 
... , 
vir' 

pi c,.k~-
~ 

prun. shears 
(/ /. ~ t.5 viJ' 

shove 1 1 

~ 
Shop 6 handplows 

rakes 

hoes 

picks 

prun. shears 

shovel 

8. Are tractors available for rent 
). · /"'..,/ . //( /-

./~ <---VJ/./};! ///v '//// 

If yes, how many 
, ... ) ·I ~ 

J J;vJfvJI Y ~/_:-~/I 
- ( 

price p/hr 

u ~/ r:-? I -q; 

· ~ 

Qrigjo . / - ,-

~ ~_,J 

yes 
vf., 

L.ocal Source 
vv 2_ 

ACKU



1 • 

2. 

3. 

4. 

5. 

Is there a "Hund/ system in place: 

~ ;/7 -:::::-;/t>/ cl / ~/f -;..-/ 1/ 
1 - / " (- -

What is the most used cur t~ency: 
?/ ~'f/ ~~// ?./(p/f(~· 

· / / 

no 

/~ 
/ 

Afs Rs 
/ /1# 

both as used equally 
~ t 1, ;,c__.,.c_../~ 
I -- ...., 

What is current Rs/Afs exchange rate: 

b ~ )//) (//.? ,l> /;l{J I j-;/ ~/ t? z_;,· 
, 1 - I~ 

Are there shops available for rent: ___ yes no 
.;~/~ \///<ut-;t/./ vt· 

::.,..;>"- • ? -

/~ 
/ 

Are a g r i cu 1 t u r a 1 / e q u i p mJ n t and j or ~up p 1 i e s ,t ~an~ s h i ,P ~ e~ 
J~//W Z.J cJl//.,-t. r: ~/fj/dt if //UJ'~_,. '-/1 1 

from this bazaar to otner bazaars: ___ / yes- ___ no t -

v:· 

ACKU



PART 5: 
,.... r ( 

SOCIO-POLITICAL if07// Vu--

1 • 

2. 

, / 

Main Commanders 

(in order of importance) 
~ ~4 ,j,~ J - --- , J 

}J./ // v ~~/r; t/yvV/ 
../ 

Type of project 
. .? )~~· t'/ 

Tanzeem 
I··-

~ 

3. Date of Last Serious Fighting 

oo 
18 
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Annex I: 

PART 1 : 

Survey II Instrument 
1 /1/ /&t 

,,__, . .) ,..?/ ~ /// l 
SKETCH MAP OF BAZAAR ~ l · ? 

INSTRUCTIONS: Draw a large map of the bazaar including the~ 
C/t/~ ~ ~j~_]lo~ing features .: .. ~ ,;~: / · ,1 "t _:;;· . s,.·- 1 

- V /,vl/i-'j//Jrf_}(!.F'()!/Y 0 7t (~~J, ~.~ 
~ 1 u / ,_. ~;>l) v ~cm22-

. 1 .·· "North". arrow-- ,. 
v cJ&" //.? 

2. Streets in 'the baza~r/ 
/// .. ~ if/(/'/J/ 

3. All roads leading out of town from bazaar 
~I /.if ///f/// 1// k . 

~- .... 
( . ~ 

I. 
I I 

I I I 

I_ --1 I 
1---

~-0---, I ,8 I' I 
1 S .1 r-----r.l.- -1 

I I I 

/ 

• •• 
* • 

• I 

m 
0 

H 

J fert·J 

(grain! 

G 

--- -~~~~~ L -- - - - -
1---------- ----
1 - - - - - - - · - - -

--- L - _J ,.... I ~ .j. I 1 , r ~ , . 1 ... - -,- il 1 - - - ~---~ 1 1 - 11 1 -
I l . 1. L L Ll L . 1 I I I , - I I I I I I I 

.,. ..__ ~ ....., -...... - - - - _J ..!,... !... ,_ -'.A. - 1- I -• .:,_ - ~ •- I- -

~A. 1 u · s r~eGr :: . .r Jt,.., s ,......,,......,_,.,....,...___.. 
- .- T -~ - ~- ,-,-- ~ ~-- I - 1 T -~ \ -,-- ~~at, :::J - - -

I I I I 1- - - - - - I - - -, - - - -; - - -
1- -J·- -I- L ·' - · - 1 - - ..!.. - r 1-' -1 I \ I 
: . \ "' _; - - -- r - -· I - I - \ 7 - I - - -

. I I I : \ \ .~. H 
~ I ~ 

.. ·~~ 
\ \) 
~~ 

... :· i ·-~--
~~ 

~""' ~ 
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