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by s p e d c  heahh problems. And thls 
understanding must be followed b\  the 
careful crafting ofproducts and education- 
al messages that are both useful and 
pracucal A coordinated disuibuuon 
netwrk then gets the message out. 

Who is the audience? How can their 
beliet be incorporated, even re0ecred in 
the strategy? These imponant questions 
and others are pan of a prelimina~ study 
that is essential to any campaign. Findings 
are the* -c0med in the message des~gn. 
In Honduras. for example, the belief in 
the medicinal value of a worm sack called 
"La BOG' became a humorous pan of a 
radio T g n .  J3y using gentle hurnot the 
message thus avoided phtsician criticism, 
yet identified Litsosol with a suonglyheld 
traditional belief. 

Marketing, behavioral anal!-sis and an- 
thropoloey. .AU are imponant in the success 
of health communications campaigns. 
Marketing provides the h e w o r k  upon 
which to build a comprehensive program. 
Behavior analysis tkuses on actual killage 
practices. And anthropologcal investigation 
gives meaning to the behavior observed. 

n a small adobe house perched on 
the side of a mountain, a young 
Honduran anman wearily Lights the 

morning fue. 
She's been up all night with her youngest 

child, Tito, who has diarrhea She knows 
he is too dr). because his eyes look sunken 
and he won't eat. But this mother a h  
knows how to mix Liuosol- an oral re- 
hydration solution. She first learned about 
it ahen wo \illage numm talked on the 
radio about how W U  Liuosol had worked 
for their chddren. Now Tito's mother 
aiU prepare that same solution for him, 
and perhaps Tito nil1 l i \ ~  to seu another dq: 

Tnd+ there are pro\,m meth(ds to help 
ch iken  s ~ ~ n n e  their earl!; must \ulner- 
h k  !.em. These meth(xls, Lik the Liuosc)l 
Tito's mtxher u s d .  are reliable :lnd reh  
II\  el\ ran- 10 ~ldn~inls~er Hon,tit . t  mahng 
sure ha the!. :we a\xilablc t o  rur:d nomm. 
m d  that tl~ose rurd nonirn hion. Ilow 
r o  L I W  them pn )per]!: 1xc.irnt.i iome \er\. 
5pvcl:rl ih.~Ucnge.;. 

111 19'8, tlic l'.S. Agaic~. k)r International 
De?.ek)pment began to explore hun. crea- 
ti\.e use of communiations could help 
reach women - men in remote \dhges - 

aith effective heahh messages. Thrwgh 
agreement with the governments of 
Honduras and other countries, communi- 
cations campaigns were launched, 
focusing f m  on oral rehydration therapy 
[ORTJ and the control of diantrea, later on  
a ~ne ry  ofother child &a1 t t z d m k g m  
including immunization, nutrition, growrh 
monitoring and child-spacing. 

The propan, known as Comrnunietion 
for Child Suni\.al or HEUHCOM, will as- 
sist as many as 17 counuies over the next 
five years to use scual marketing. mass 
communication and behavioral design 
strategies. The object to draa; more and 
more families to child sunkal programs. 
HEAlJHCOhl has two specla1 roles to 

p h :  First. the communications can in- 
crease the deniand for child sunital 
produns and senicrs. Second, they can 
contribute directly to the senice d e h e n  
s).stem b\  using the fundmend  organ 
izing principles of mxkering. 

The success uf health communicnions 
campaigns depends on their ability to 
change uhat people do, as well as ahar 
the!. believe. This requires a sensitive 
understanding of how people are aflmed 

Over the years the field of health com- 
munications has grown more and more 
sophisacated Now in country after country. 
broadcast and print are helping train health 
workers, with increasing effectiveness. 
Radio programs are used in conjunction 
with simple printed flyers to teach ORT 
in the home. Television is demonstrating 
how to prepare the ORT salts. Songs like 
'We are the abrld" are being produced 
by local anists. and printed pieces are 
being created and designel around loving. 
caring themes to carr). imponant messages 
about chM suni\al 

In Honduras, and around the world. 
mothers agree, thex  are messages 
worth hearing. ¤ 
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