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Summary and introduction

Before the MicroMIS project could strengthen its activities in Gulu, the digtrict in which we
had dated implementing activities for pilot ste 3, the insecurity that intensfied curtailed our
efforts. Not to be deralled from our primary objective of setting up pilot Ste three, the project
congdered it fit to reocate its implementation activities to the neighbouring didrict of Lira
that is secure and it ds0 has dmost sSmilar socio-economic sdtings like Gulu  didrict.
Consequently, after consultation with CTA, the project sponsors, the activities for pilot dte 3
in Gulu were tranderred to Lira digtrict with minimum interruption.

Therefore, in the second quarter, the MicroMIS project was generdly engaged in the project
implementation activities in dl the three pilot Stes. This report therefore detals the activities
that have been accomplished or are on-going under the project.

The ativities in the seoond quater incduded; market informaion collection, inputting,
processing, andyss and dissemingtion. The informaion is collected from the pilot dStes
processed & the IPC (Kampda and is disseminated manly through radio in the locd
languages The radio coverage is good, meking it possble for MIS project market
information to reech mogt of the stakeholders in the three pilot dtes. However, a financid gap
has disabled usto broadcast dl the proposed programmes.

In this quarter, the project has been active in linking farmers to the market. The project
coordinator in conjunction with the marketing officer of WFP have had trips to the farmers
groups to identify groups that can supply WFP and to sendtise them on WFP tender
procedures. While the in the pilot dtes the fidd agents have dso been active in identifying
buyersto procure produce from the farmers.

The project has dated setting up liseners groups that will monitor, evauate and advise on
the project market information radio broadcasts.

The coordinator of the project has garted monthly monitoring tours to check on the activities
inthe pilot Stes.
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PROJECT IMPLEMENTATION
Data Collection

The MicroMIS proect is colecing manly locdised quantitaive and quditative mearket
informetion from the target markets in the pilot Stes. This locdised daa is supplemented and
augmented with the information collected and processed by the Macro MIS sarvice from over
19 didricts. The Micro-MIS quantitative data is being collected largely from the traders in the
assembly and wholesdle markets. The traders are dso providing vaduable information on the
trading activities in their aeas of opeation (like which agriculturd commodities are on
demand, where supplies are from, etc); factors tha may be facilitating or hindering their
effident levds of trading (like avalability/lack of credit, trangport, unfar competition, €tc.);
the date of the roads on which they ply to get therr supplies and on issues like esimating the
volume of produce thet the traders may be storing relaive to thet of the farmers.

At the farming levd, the fidd agents interact with famers a their individud leve and/or in
ther group activities of faming andlor marketing. At length the famers divulge information
to the fiedd agents on the farming activities in their area, the current prices that the traders are
offering them for their produce, the food security condition in their area, etc.

The fidd agents dso interact with smdl-scde food processors such as the grain millers who
dso provide interesing information about their trade, sources of their rav materids the
buyers of their flour and the competition in the business.

Working as the market information sarvice extenson agents, the fiedd agents do inquire from
the amdl-scde famers, traders and processors about the MicroMIS radio broadcests.
Whether these dtakeholders do listen to the broadcasts, whether the broadcasts come a a
convenient time, if they like the information and meke use of it. Furthermore, the fidd agents
dso request the people they have interacted with to suggest other types of market information
that they would like to listen to.

The monthly monitoring tours carried out by the MicraMI S project coordinator aswell reach
adl leves of the market chain to meet with the market participants. In thisway the coordinator
too collects market information, evaluates the market information service extenson activities
of the fidld agents and checks on the accuracy and rdiability of the information the IPC
receives from the MIS field agents.

Data Input and Transfer

The daa collected by the fidd agents is input in the computers they have been provided by
the project and then it is emailed or faxed to the IPC. In most cases, the fidd agents have
been able to send data on a condgtent and timely bass. However, there are incidences when
they are unable to send on time due to power and/or teecommunication breskdown.

Data Processing and Dissemination
The deta receved from the fidd agents is input in a database usng the FEWS price data

manager software, which interfaces with MS Excd for the tabulation and andyss of the
information.
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The quditative comments accompanying the MicroMIS maket price data are augmented
with other comments and daa collected nationwide by MacroMIS. This amplified
information is what is used for writing of a weekly 15minute radio script. Other input into
the radio script is sometimes obtained from Internet Stes like Public Ledger to which the
FOODNET project subscribes to; SAFEX a South Africen agriculturd  commodity  trading
database and from the FOOD and BEVERAGES newdetter emaled to MIS project
fortnightly. See Appendixes 1-11 for radio scripts

The dissamingion of MicroMIS market information is principdly twofod. The primary
method is through radio broadcests The project is broadcasting market information on a
weekly bass on Radio Uganda Butebo FM channd and Radio Lira See Appendix 12 for
timetable of broadcasis. This information is being broadcast in the locd languages of Lusoga,
Lumasabaand Kupsabinyi on Radio Uganda Butebo FIM channd and in Luo on Radio Lira

The advantage of usng the locd languages is tha mogt of the smdl-scde famers, traders
and processors ae not wel educated to lisen to broadcasts in English. Thus they prefer to
ligen to an informative program in the locd languages they can eesly follow, associae with
and accept it as one of their own.

The second way of disseminging market information is through the use of e-mall and fax.
through this channd, we send tabulated wholesde market prices and weekly radio scripts to
our fidd agents in the pilot dtes and to Irish Fund for Co-operative Development
(IFCD)/CEDO offices in Reka ddrict. IFCD is working with members of over 30 co-
operaive societies in the didtricts of Raka and Masska and it is through this same sructure
that our fidd agent is operding in Raka pilot dte. as the micraMIS fidd agent and the IFCD
staff travel to fidd to meet with the farmers and traders, they carry with them among other
things MIS maket information. likewise, our fiedld agents in the pilot dtes in the didricts
Jnja and Iganga, and lira are ds0 regulaly consulted by farmers and traders they interact
with about how they can get the best dedls for their produce they would like to sdll or buy.

Apat from recaving market information through IFCD and MicroMIS fidd extenson e,
the famers, traders and food processors in Maska and Raka like in dl other didricts of
Buganda region, recave weekly market information broadcests through Centrd Broadcasting
Savice (CBS 838 FM) radio dation. This market information is provided and sponsored by
the MacroMIS project.

Radio Coverage

Rado Uganda Butebo FM channd that the project has contrected to broadcast market
information programs in the locd languages for the Eagtern region of the country has a wide
footprint that covers mogt of the Eagtern and North Eastern didtricts of Uganda This dation is
even having a trangmitter in Kampda that heps us to tune in and truck our market
information programs for pilot Ste 1 asthey are aired.

As for Lira Radio, its transmisson is picked in the whole of Lira didricc and other
surrounding didricts of Apach, Gulu and Kitgum. Accordingly, this radio dation thet we ae
using for broadcagting market information mosily reeches dl the sakeholdersin pilot Ste 3.

As mentioned above, the stakeholdersin Raka and Masaka receive MIS project market

information through CBS 88.8 FM and on Radio Wes.

Thus, the stakeholdersin dl the three pilot sites can ably get MIS Micro and Macro project

mearket information through the above radio gations.
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Financing of Radio Airtime

The Micro-MIS prgect in patnership with MarcoMIS project and Uganda Nationd Farmers
Asociaion (UNFA) have financed pat of the overdl costs for Radio Uganda Butebo FM
channd to hogt the weekly 15-minute market information for a year as per the contract we
have dgned with Radio Uganda UNFA has now invesed its whole market information
dissemination budget of $5000 provided by DANIDA into the MicoMIS project market
information dissemination component.

Although we had proposed to have a 2minute broadcast of market prices tree times a day
five days week in the locd languages we are currently aring the 15-minute programmes, this
arangement has not teken off because of limited funds. While we are trying to incorporate
market price broadcests of different commodities from different didricts in the 15minute
weekly programme, this time is very little compared to volume of maket information thet is
avallable for broadcasting in the week.

Thus the issue of finencing dl the proposed radio programs is till hanging in baance. Our
discusson with the Nationd Agriculturd  Advisory Sarvice (NAADS) seeking  additiond
funding for broadcagting has not yet been fruitful. Furthermore, our lobby to the Minidries of
Fnance, Agriculture and Communications to get some free artime on the nationd radio hes
aso not yidded. However, consultations are il in progress.

Asssting FarmersLink with other Markets

For a smdl-scde famer to sdl produce beyond the farmrgate he/she must be having surplus
beyond higher subsstence needs and the market beyond must be dtractive enough basing on
the informetion that farmer has. On other hand for potentid big buyers to be ale to go out
with truckglorries in the rurd trading centres and villages to buy produce, they must be
assured of sizesble volumes to fill their trucks. With this dilemma, we can say tha the project
has been adle to hdp only fames with ample supplies to link with potentid buyers in two
ways.

Frg, the project fidd agents egpecidly the one in Jnja-lganga area hes been able to secure
buyers of maize gran for some famers groups in the area The table bdow shows the
famers groups tha our fidd agent was aile to hdp to link with the buyers and the
commodity and quantity thet they sold.
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Tablel: Farmers Groupsthat wereto Buyersin Jinjaand Iganga Digtrict

Name of L ocation of Producesold Quantity sold Buyer of
Farmers group | group produce
Nawampanda Butagaya Sub- Maze 70 Tonnes Kakira Sugar
Farmers group county-Jnja Beans 7 Tonnes factory
Budondo Bwavu | Budondo Sub Maize 40 Tonnes Kakira Sugar
Kabi society county-Jnja Beans 10 Tonnes factory
Lubani Butagaya Sub- Maize 60 Tonnes Private buyers
Tuyambagane county-Jnja Beans 5Tonnes Kakirasub-
Mubizibu group county &
schools
Buwenge Y outh Buwenge Sub- Maize (white) 85 Tonnes Jnjacolege
group county-Jnja Maize (yellow) 1Tonnes Kakirasub-
Beans 4 Tonnes county
Jnjaproduce
agent
Lambda Savings | LunzingaSub Maze 60 Tonnes Private buyers
& Credit, county-lganga Beans 3Tonnes Busoga college
Marketing Rice 10 Tonnes Butiki college
Society

The field agent was abdle to link the farmers to the buyers because the project hes facilitated
him with a motorcycle that he uses to move to meat the farmers, traders and processors
within these didricts to asses ther marketing needs and to collect and disseminate market
informetion.

Although farmers groups with produce were avalable and potentid buyers could be
identified, sometimes the two could not conclude the purchase ded because the buyers price
quotations sgnificantly differed from the sdllers price expectations.

While big produce buyers like WFP, CEl, CTl and other traders were willing to buy the
famers maize socks in Jnja and Iganga a the prevailing wholesde price of 200-220/= per
kilogram, the farmers dedlined to sl preferring to dore their maize up to the end of April to
mid May 2001 to which they expect to sdl between 250-270/= per kilogram.

The IDEA project monthly traders meeting estimated that up to 40-60% of maize and beans
was dill in the stores of smal-scae farmers, traders and farmers groups by the end of March
2001

The project coordinaor together with the marketing officer of WFP have been going to the
fidd to evduae potentid farmers groups that can supply WFP with maize. See Appendix 13
for fidd verification report.

The second way the project is linking famers to the market is by providing of market
information through weekly radio broadcasts and through the fidd agents who are the market
informetion link between the IPC, traders and fames Providing this informetion is not
synonymous to directing farmersitraders to the exisence a market for sdl/purchase of ther
agricultural produce but it gives the concerned parties an approximately accurate view of how
the market is like in those mentioned didricts This information just gives the market
participants alead clue to follow to achieve their desired objectives.
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The project recognises that the best way gamdl-scde famers can engage in agriculturd
production and marketing and get better incomes is for them to initiate group farming and/or
maketing of ther produce By maketing individudly, the smdl-scde famers have very low
volumes that cannot attract big buyers let done higher prices.

With this in mind, the project is encouraging smdl-scae farmers to highly consder the issue
of group marketing with the objective of improving their incomes. Currently there are a few
groups tha have shown that have shown that this is possble and tha it is much better than
individud struggles.

Thus the project has darted training famers groups in Jnja and lganga didricts that have
exhibited great interest in copying idees of successful faming and maketing groups. See
Appendix 14 for details of the workshop held in Budondo sub-county, Jnjadigrict.

Furthermore, the project is to encourage other individud farmers in other didricts like Mbde
and Lira to gart group activities by organisng for them vidts to, see and learn for themsdaves
how successful faming and marketing groups humbly darted, expanded and how they are
benefiting from these activities.

The resource persons to facilitate the workshop were lead persons from successful farming
and marketing group of Nakisenye Adult Literacy Graup who have even developed a training
manud on group faming and maketing activities agriculturd economid/traner and a
cooperative officer from Jnjadigtrict. Other personne were from the MIS projec.

In our next training programmes for other farmersitraders in other areas, we shdl involve
officids of IFCD/CEDO who have championed and revived the collapsed co-operaives in
Masska and Raka, ACDI/NVOCA Budness and Finance Training Unit (BFTU) that hes dso
developed a training product “Farming as a Business’. The BFTU centra theme is that the
“acceptance of subsstence agriculture farming is equivdlent to the promotion of sustainable

Setting up of listeners groups

The project has darted setting up listeners groups in the pilot Stes vhere market information
being broadcast through radio. The fird lideners group was organized in Budondo Sub-
county, Jnja digtrict after the project organized a farmersitraders workshop on 30" of March
2001. See Appendix 14 for the workshop detals Other ligeners group will be formed in
other sub-counties of Jnja, Iganga, Mbade and Lira didricts where the project is having
market information programmes on radio. In Raka and Maska didrict, where the Macro
MIS has radio programmes, there are dready vdudble ligenars who tune in to these
progranmes and when we go to the fidd, they update us with ther critique, compliments and
suggestions about the broadcadts.

The purpose of sdting up ligeners groups is to involve the dakeholders themsdves in
nmonitoring and evaduaing the market information radio broadcasts and advisng us ay
aspect relating to these programmes

Monitoring Tours

The project coordinator has started monthly vidts to the pilot stes to see things for himsdf.
These vidts involve firg the coordinator meeting with the MIS fidd agent in the pilot Ste,
and then the agent takes the coordinator to the fidd to meet various farmers traders
processors, and farmers groups. Thee various dakeholders may be met in their homes,
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markets, stores, processing places or any other place as the case may be. See Appendix 15 for
the field reports.
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Appendix 1

15 Minutes Radio Program

Duration: 15 Minutes
Date: 13/12/2000
Author:  Okoboi Geofrey
Background
Anchor Briefly tdl the ligeners what is MIS project about?

Respondent  The MIS project is section of Internationd Indtitute of Tropica Agriculture
(IITA). lITA isan international research organization in Sub Saharan Africawith head
officesin Ibadan, Nigeriawhile MISisaloca research project. The MIS project has
two components. That is, the Macro and Micro component. We shdl talk about these
components later.

Anchor  but what is market information sarvice?

Respondent market information service is indeed a sarvice, which involves the collection
on a regular bass of information on prices and in some cases, quantities of widey
traded agricultura products from rurd assembly markets, wholesde and retail markets,
& gopropriate and dissamination of this information on a timdy and regula bads
through various media to fames trades, consumes government  officds,
policymakers and others.

The collection and dissemination of market information may dso indude informeation on the
weether conditions, dtate of the roads, expected harvests, practice of producers and traders,
etc because dl these affect the supply and demand of agricultura products on the market.

Anchor  what isthe MIS project doing?

Respondent This project collects documents and andyses maket infamation from
vaious didricts in Uganda and disseminates it to vaious people and organizaions
using various means. Such as the radio, Newspaper, E-mall, Internet, Fax, verbdly, etc.

The market information we collect and disseminate includes
Current wholesde and retail prices of various agricultura commodities

. Demand and supply conditions in various markets in various digtricts
. Information on the weather conditions, state of the roads, expected harvests, practice of

producers and traders, trade news and market gossp eic because dl these affect the
upply and demand of agricultura products on the market.
Who and where the buyers of certain agriculturd commodities are, their contacts, what
they ded in, their packing and ddlivery conditions, etc..

Longterm/historical data that depicts price trends over time.

Anchor whet is the Usefulness of market information?

10



Micro market Information Service-Uganda Quarterly report 2 Jan — Mar 2001

Respondent A number of farmers, traders, processors or consumers make a lot of decisons
in ther lives and busnesses even without recognizing. For example you may decide
to not to sal your beans now or you may decide to have a med of posh ingead of
matooke for supper. For you to decide on this or that is based on a reason. Therefore
market information helps you in anumber of ways.

» Market information can guide you to decide whereto sdll.
- (E.g. Sl at farm-gate [home]

- Village market [village]

- Assembly market [trading center]

- And wholesde market [town].

- SAl directly to individua consumers

Sl directly to urban consumers

- And dso in which market. Owino, Kisenyi or Nekawa market?

»  Check on thepricesyou are getting.

»  Areyou negotiating well with the traderdl Price broadcasts give a basis of negotiation.
»  Areyour agentsin the wholesale market getting you a good dedl for your produce!

» Isthe qudity of your produce Smilar to that of other producers, traders, etc

Decide whether or not to store.
Farmers, traders can decide to store produce for a number of monthsif they think the

pricewill go up.

Y V

Reduce the risks associated with marketing

Knowing prices helps the farmers decide whether it is worth sending produce to the
market. The price of produce may be lower than the cogtsinvolve in its production,
therefore it is consuming you food than sdling it chegply.

Y VY

» Historical data (pricetrends) revealsthe periods when prices of certain
commodities are highest, average or lowest. Thisinformation isimportant for farmers
to make decisons whether to grow or not to “grow out of season”.

»  Usng modern farming techniques (e.g. irrigation), afarmer can harvest cropswhen
prices are highest.

»  Market information on various crops gives an opportunity for afarmer to decide
whether to grow different crops.
- Thefarmer can decide whether to grow different crops with higher prices but must
congder the cogs of producing the crops (profitability).
- Or farmer decides to continue with same crops

Developing trade

Market information not only informs famers of new production posshilities it can dso
inform potentia traders of trading opportunities. This can increase the number of market
outlets for farmers and lead to greater competition among tradersin a given area.

Satigtical and planning pur poses
Asdging in government planning-

11
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Identifying food security problems- prices changes can provide indication or confirmation
of locdized food shortages Very high prices in some locations (didricts) compared to
others certainly imply scarcity of commodities in those specific places.

Special advertisement:

THISPROGRAM ISBROUGHT TO YOU BY THE MARKET INFORMATION

SERVICE AND FOODNET OF IITA AND UGANDA NATIONAL FARMERS

ASSOCIATION.

Appendix 2

15 Minutes Radio Program

Duration: 15 Minutes
Date: 05/01/2001
Author:  Okoboi Geofrey

Theme TheLocal Market for Agricultural Produce in Uganda

Qn. What do the farmers say about marketing of their agricultural produce?

A number of fames and smdl-scde traders we have been able to interact with have persgently

asked us whether there are buyers who can offer better prices for their roduce.

Our answer to this quedion is yes there many organisdions, inditutions, processors and
individuds who buy produce in Uganda But when we further detal the terms and conditions
that these buyers attach for them to buy their produce, these farmers and smdl-scde traders back

away saying that the terms and conditions are stringent.

Qn. Who arethe main buyersof agricultural producein Uganda?
The man buyes of agricultura produce (maze grain, beans) in Uganda include the
following:

1

2.

3.

4.

5.

Reief organizations working in the country such as World Food Programme (WFP),
Caholic Relief Services (CRS), Internationd Red Cross (IRC), etc.

Commercid produce buyers such as Magric, Commodity Exports Internationd (CEl),
AfroKai, ec.

Public and private inditutions like the Uganda amed forces (army, police, prisons);
schools, hospitds, etc.

Human and anima food processors eg. Maganjo gran milles, Uganda grain milling
Co. and other various flour and anima feed making millers

Thelocd populdion.

Qn. Have many of our farmers sold their agricultural produce to this enormous

market to benefit directly?

Although the firg four mentioned markets above for agriculturd produce exist, dmost none
of the famers and smdl-scae traders have ever been able to supply it. These markets require
ome minimum terms and conditions, which must be fulfilled before a famer, or trader is
able | agricultura produce to this market.
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Qn. What may be some of the requirementsfor oneto supply such organisations and
institutions?

1 Quantity: these big organistions usudly source therr supplies in tonnes (over 1,000kgs)
while mog fames and smdl-scde traders may only aford to sdl a few hundred
kilograms. So these organistions (WFP, CRS ec) only do busnes with high tonnage
uppliers only.

2. Quality: mog of the internationd rdief agencies are very drict on the qudity of produce
they procure. These organisations prefer single colour produce that is very dean, sorted, no
pests and of specific moidure content (usudly between 12-14%). These qudities are very
difficult to achieve by the farmers and small-scale traders.

3.  Produce ddivery conditions. Mog of the produce buyers the sdlers to ddiver produce to
the buyers dgores, which are usually in Kampda and other mgor towns in the country.
However, mogt of the farmers luck the capacity to move big volumes produce from ther
villages to the buying centres in towns.

Although some mgor buyers may accept to fetch produce from the sdllers sares, most have
been disgppointed by the volume that they may at the Stores.

4. Payment conditionss Mog, if not dl the mgor produce buyes prefer to pay for
purchases by cheque on ddivery or after a few days of ddivery. But mogt of the farmers in
Uganda prefer sdling their produce cash bass with minimum dday in payment. This puts
the famer (sdler) and buying organisaions a the oppodte ends of transaction settlement
preferences.

5. Business formalities: some of kig produce buyers like WFP may require the suppliers
of produce to fill in tender forms and sgn contracts. These busness formdities usudly
discourage smdl-scde farmers and traders from competing for this huge produce market.

All the above factors (requirements) act as a big impediment to the efforts of farmers and
grdl-scade traders to market their agriculturd produce to the bigger producebuying firms
other than to the scrupulous village trader.

Qn. What istheway forward for our farmersto be able to supply produceto such bigmarkets?
It would be nai ve for me to start making suggestions of the way forward in the few minutes
remaining, however, in a few words, dl | can say is that famers should organise themsdlves
in faming and maketing groups in order to overcome the obstades to marketing ther
agricultura produce.

The issue of group marketing is a new concept that has surfaced after the collgpse of
cooperaive socidies in Uganda It is the issue that we shdl tak about next time to know
some of the advantages of group marketing in the new era produce sdlling in Uganda

Special advertisement:
THISPROGRAM ISBROUGHT TO YOU BY THE MARKET INFORMATION

SERVICE AND FOODNET OF IITA AND UGANDA NATIONAL FARMERS
ASSOCIATION.
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Appendix 3
15 Minutes Radio Program

Duration: 15 Minutes
Date 13/01/2001
Author:  Okoboi Geofrey

Theme Marketing costs

Background

For famers to benefit from agriculture, they must consder faming as a busness for which they
are undertake to gain or lose when conditions are unfavourable.

Therefore for a smdl-scde famer and trader to profit from the farming business, they must be
able to understand and ca culate the production and marketing cogts.

Today in this programme we ae going to tak about the marketing cods We ae gang to
identify the different types of codts that a smdl-scde farmer and trader may face when marketing
their agricultura produce.

For produce to move from the farmer to the consumer, there are codts involved. These cods can
smply be the time spent while sdling your produce or the costs may involve spending money.

More often people may ask why the price of a product (eg. beans) in a shop is so much higher
than the price pad to the famer. It is because the cods involved in marketing are not dways
fully understood. That iswhy | want to tak about marketing codts today.

Anchor  canyou outlinefor the listeners the various types of marketing costsyou are
talking about?

Respondent  the marketing cogts that the farmers, traders and processors may face before
the produce reaches the consumers are:

Produce preparation and packaging costs

Handling cogts

Transport costs

Product losses

Storage costs

Capitd costs

Fees, commissons and unofficid payments

. Pricesand margins.

Therefore for the retaller to sdl any produce and be able to get a profit, he/she has to
add dl the marketing codts to the purchase price of the produce in order to come-up with the
retal price of the produce, which is often severd times higher than the price pad to the
farmer.

LN OR~WDNE

Anchor | would like you to detal for our ligeners to understand how each of these
marketing codts enter into the price chain of the produce
Respondent through this and other programmes we shdl detal fully the cods thet are
involved in the marketing activities we have outlined above.
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1. Produce preparation and packing costs
Before produce is delivered to a buyer;

- It must be deaned (winnowing) to remove foreign metter

- Sorted to remove rgects and non-sdllable produce

- Graded to separate produce into Smilar 9zes, colours and qudities

All these ectivitiesam a increasing the qudity hence the market vaue of the produce.

Now these preparation activities of deaning, sorting and grading of produce involve the use
of thefarmers’ or traders own energy and time or money, which isthe cog.

To the grdl-scde famer and trader who does dl these activities by himsdf/hersdf with the
hep of the family labor, the cog is the time spent doing this work and the fatigue and dran
that they endure in the course of doing this work. This cogt if trandaed into monetary terms
is congderable dthough it is a hidden cost to famers However, for traders who may hire
labor for such work, the amount of money they pay for the hired labor becomes part of the
direct marketing cost in their business.

Apat from deaning, sorting and grading, produce has dso to be packed in convenient
containers for it to reach the buyer in a good condition. The most common way of packaging
produce especidly maze gran, beans millet etc. is by the use of sacks (gunny bags).
Certainly packaging sacks cost money to obtain.

Although packaging of produce may atract a cod, it is nevethdess an important activity in
produce marketing.

- Packaging of produce provides a convenient way of handling and transporting it. For
example, it is much esder to trangport maize or millet grain packed in bags than to pour the
gran into the lorry truck.

- Packaging provides protection to produce. Packing of produce protects it from direct
aunlight, rain or other bad dements that may destroy the qudity and/or reduce the quantity of
the produce. For example, it is important to pack maize flour in very good bags S0 tha it does
not get into contact with sand, which badly compromisesits qudity.

- Packaging is dso an important way of dividing produce into convenient units for sde. For
example packing of maize or beans in 100kg bags is convenient for wholesders who want to
buy produce in known quartities while packing it in smdler units is gopropriate for retall
sdlers. Furthermore, packing of produce or other products makes it attractive to consumers.

2. Handling cogts

Ancther important cost, which may however be overlooked, is the handling cost. As produce
moves from the farmer through the wholesdler to the retailer and findly to the consumer, it is
loaded, unloaded, packed and repacked a number of times This activity of loading and
unloading, packing and unpacking is wha we refering as the handling of produce At
wholesde buying centers in urban aress, labourers usudly charge a fixed fee for each sack of
produce loaded or unloaded from a truck and the people packing or repacking produce in
bags dso charge a fee for the sarvice. The grester the activity, the higher the handling cost of
produce.

3. Transport costs

Trangport cods are incurred by the farmers when they take their produce to the market and by
traders as they move produce down the marketing chain. In most cases transport cods are a
direct financid outlay from the farmer/trader to the truck owner. However, in other instances
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especidly in rurd aess, trangport cods are indirect or hidden. For example when a famer or
trader uses his own bicyde to trangport produce himsdf to the market. People may think thet
there is no trangport cost involved, however, the cogt is there and it ranges from the wear and
teer on the bicyde used, the energy usad to ride/push the bicycde, the time spent trangporting
your own produce. When dl these indirect costs aremonetisedthey can be substartid.

So it is important for our farmers and traders to understand these indirect trangport cods for
them to be able to effectively cdculae the likely transport costs they may incur in the process
of trangporting their produce for sale.

In most cases, it is the trangport codts that have hindered the farmers from transporting the
produce from the homes to the mgor wholesde markets in urban aress and dities and ingteed
prefer to sde their produce a ther homeffams The bex way famers can be able to use
motor vehicle transport is for the them to trangport their produce as group. Where farmers
come together as a group of 10 or 20 farmers a hire one truck to transport their produce. In
thisway the cost of trangport is divided among the group which become essy to pay.

Next week we shdl tak about other costs that we have not been able to cover because of
time. So you can see tha time is ds0 a cost to us because we cannot continue with our

program.
Special advertisement:
THISPROGRAM ISBROUGHT TO YOU BY THE MARKET INFORMATION

SERVICE AND FOODNET OF IITA AND UGANDA NATIONAL FARMERS
ASSOCIATION.

Appendix 4

15 Minutes Radio Program

Duration: 15 Minutes
Date: 8/2/2001
Author:  Okoboi Geofrey

Theme: Marketing costs continued

Background

Today's program is a continugtion from last where we taked about how maketing codts
influence the sdling price of produce Last week we were able to see how the produce

preparation and packing costs, handling costs and transport codts affect the farmers ability to sl
his’her produce to better markets than at farmgate.

In this progranme we are going a sep further to look a other marketing cods that a farmer or
trader may incur in the process of sdlling his’her produce.

1. Product loss
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One of the many reasons why traders charge very high prices for produce is tha they incur
high product loses during the marketing chan as produce moves from the farmer through
various markets before it findly reaches the consumer.
A dmple guedtion to ak oursdves is if a trader buys 100 kilograms of produce from the
famer, how much of that 100 kilogram will he actudly end up sHling? Teke an example of a
trader buying 100kg bag maze gran from Kgpchorwa with the intention to sdl it to Lira
millersin Kampala
During the packing, some grans may pill to the ground hence reducing the weight. Also
while loading the maze gran bag to the truck for trangporting, the bag may be
unintentionally punctured, leading to further spillage of the grain on the truck.
The maize grain bought in Kapchorwa may be hdf dry and yet Lira millers want maize gran
thet is dry with moisture content of not more 13-15%. Hence this trader has to soread the maize

gran under the sun to dry it to the required sandard. But while drying, gods, poultry, etc. may
dso et way some grain. This of course reduces the kilograms. But worse of dl, by the time

100kg maize grain dries to the required moisture content, our trader may have lost wdl over
10kgs. Therefore wha should the profit seeking trader do? He smply has to add dl the
marketing cods he incurred (which indudes the number of kilograms that have been log from
the origind 100kg bag) to the purchase price, and then he has to st the buying price of the
remaning man grain a a price sch that he dso gets a profit after dl his Sruggle. This is why
the sdling price of atrader isfar different from his buying price of the farmers produce.

In the above example of amaize trader, we have seen allittle about how product loss can occur
consequently leading to higher prices for produce.
Now let uslook a some of the causes of product loss thet a trader may face,

One of the biggest causes of product loss is when traders buy more than they can sdl to the
buyers. When there is surplus, physicd losses will be high and traders will have to sl & a
loss. For example when traders buy more perishable (cabbages) than they can i, the
cabbages may rot or wither depending on the westher conditions hence aloss.

Also the way agriculturd produce is harvested and handled means a lot to the eventud loss

that a trader may face when he buys that produce. For example suppose a banana, is badly
harvested whereby some fingers are cut and theredfter it is badly handled leading to further

bruisng of other fingers, then such a bunch may to teke long before it rots. Also when the
banana is kept dl day in the sun, then it will ripen quickly. What does this mean? It means
that the bananas that rot and ripen cause a high loss to the trader so he has to hike the price of
the one that are okay in order to get areturn on his capitd.

Ancther reason why traders may incur high product loss is due to bad packing of ther
produce. For traders to trangport their produce, they usudly hire a truck for a fixed amount
from one location to another. These traders usudly overload the truck hoping to save on the
transport cods. However, let us again condder an example of the banana trader. Suppose a
TATA lorry is overloaded with Matooke, how good will the firg bunctes on the floor of the
truck be? Badly bruised. Lossin quantity and qudity.

Ancther scenario is where the truck owner charges a fixed amount per bag. In this case traders
over pack the bags hoping dso to save on the trangport cods However, the damege that the
produce will sustain may lead to product loss that exceeds the fase transport cost savings the
traders anticipated.
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The nature of the transport system that the traders use may dso inflict heavy damage to produce
thereby leading to losses of produce. Take an example of bad roads. If the road is very bed,
vehicles carying produce may get stuck or breskdown for many days This may lead to the
ripening of the entire conggnment of bananas or the rotting of fresh potatoes, etc. This will be a
very huge loss of produce by the trader.

Bad dorage and over dorage of produce will dso lead to product loss Produce thet is
sored needs to be fumigaied to control it from pests. Also produce needs to be stored in a
place to infestation from rodents and thieves However, if produce is not dored wel it will
be atacked by peds, rodents or solen by thieves leading to a big loss. Take an example of
maize grain; if it is put in bags and dored without fumigetion, it is likdy to be destroyed by
maize weevils, which afect the quality and quantity of maize grain.

Soring produce for a long time may dso afect its qudity. For example, soring millet grain
for a long time makes it gopear black i.e. different from its normd colour. The millet doe not
dso germinate therefore unsuiteble for seed and meking yeast. Therefore a trader or farmer
who stores produce along time may end up sdling it at aloss

Appendix 5
15 Minutes Radio Program

Duration: 15 Minutes
Date: 14/2/2001
Author:  Okoboi Geofrey

Theme: storage of produce

Why people store produce
Advantages of storing produce
Cods of produce sorage

1Why people store produce
Farmers and traders store produce for various reasons.
The famers normdly dore ther produce with long term motives while traders store
produce for short-term periods.
Farmers siore produce for future consumption during the period of scarcity (food security).
Farmers aso keep/store produce for future use as seeds for planting
In the short-term, farmers mainly store produce to guard it againgt bad eements of weether
like excessive hedt or rain; thieves, rodents; insects and pedts.
Some fames dso dore produce for economic gan. That is Sore produce with
expectations of sdling at higher prices

However, it is the taders who manly store produce for economic gain. Usudly, the treder
will buy large quantities of produce during the harvesing time and stocks (he just puts this
produce in the store). Because of the speculdive nature of traders, he will keep this produce
expecting to sdl it during times of scarcity when produce prices are high.

18



Micro market Information Service-Uganda Quarterly report 2 Jan — Mar 2001

At the agroindudrid leve, processors store produce to guarantee regular and continuous
supplies of raw materids for their indudtries.

What are the advantages of storing produce?

As| have mentioned above why farmers and traders store produce, it means thet there are

advantages of storing produce.

Sorage is a very important component of food security both a family and nationd levd.

Families store produce to ensure tha there are adequate supplies of food for the family dl year
aound. It known tha there is ather one or two seasons for growing crops in Uganda but
consumption is a continuous activity. So for a family to baance its consumptions needs with its
production capacity, it has to store the excess out put to be consumed in periods where there is
no production.

Furthermore, in the past years the family was socidly respected according to the number of
granaries of various produce that the family possessed. Therefore in the village even if the family
had money to buy food the members of the community despised such a family if it lacked food
stores.

At the nationd levd, it is important for country to have it own food reserves to guard aganst
famine during periods of drought. We have seen Studions where a certain didrict is faced with
famine and the government dissster ministry and relief agencies have to send rdief supplies to
that digrict. Now if our country had no food reserves the country would spend fareign exchange
to import food for its population and it would take long before the food arrives.

Traders storing produce to sdl a a later time when produce is scarce and prices are high has
advantages to the consumer and the trader himsdlf.
To the consumer, the advantage is that he will be able to get a regular supply of the commodity
dthough at a higher price.

To the trader, the advantage is that he will be able to get areturn to hisinvestment.

Arethere any storage costs involved?

Yes there are various cods that are associated with toring produce up to the time that that

produce is sold.
To dore produce, you may hire a sorelwarehouse or use own facility. For a hired
facility, the cogt is the rent you pay the owner. However, for a farmer or trader usng his
own fadlity as a dore, the cogt is less direct but involves such factors as income
foregone if the faclity was to be rented out, the depreciation on the building, utility
costs and maintenance of building.
The other cogt of soring produce is the expense incurred to maintain the qudity and
quantity of produce. For example an amount will be incurred to hire security to keep off
thieves, buying pedticides and chemicds to check off rodents and pedts that destroy the
qudlity and quartity of produce.
Now suppose the famer or trader dtoring produce did not use security to guard his
store, pesticides and chemicals to check off the rodents and pedts, then if the produce is
not solen, rodents and pests may destroy it. The loss of qudity and quantity while
produce is in dore is dso dassfied as a codt. In some cases it may be consderable
expecidly for fresh produce however, in other incidences, it is negligible once
precaution is sought.
Let me dso tadk aout the financid cod, which may be modly undersood by the
traders. Once a farmer or trader store produce, it means that al the money that was used
to purchase that produce is now locked up in the store. If that money was got from the
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bank as a loan, then the loan amount is atracting interest in the bank when no
transaction is taking place. If the trader fals to sdl the produce a a profit, then he may
not be able to pay off the loan and the accumulaed interest. This is a serious loss, which
may lead to the seizure of the mortgaged property of the trader.

Therefore, people who think that buying and doring produce for economic gan is a smple
adtivity should rethink again. Like any other busness buying and doring produce to <l in
future is arisky busness, which should be undertaken with caution.

Any trader in produce should have up to date market information about the demand and supply
trends of produce in the whole country. For example, a trader may buy from an expensive source
before getting dl the required market information and after a few weeks, cheaper produce comes
to the market from ancother didrict. In this case the trader who bought produce expensvey
dandsto lose.

That is why in our fird radio broadcasts we sad that market information is very important for
traders. It makes them aware of the prevailing prices of various commodities in different districts
and it further helps traders to forecast the likely prices in the near future.

Special advertisement:

THIS PROGRAM IS BROUGHT TO YOU BY THE MARKET INFORMATION
SERVICE AND FOODNET OF IITA AND UGANDA NATIONAL FARMERS
ASSOCIATION.

Appendix 6
15 Minutes Radio Program

Duration: 15 Minutes
Date: 21/2/2001
Author:  Okoboi Geofrey

Theme: quality and quantity requirements of the major produce buyers

Who are the mgor buyers we are talking about?
What are their quaity and quantity requirements?
Where do the buy ther produce and who do they supply?

1Who arethe major buyer swe aretalking about?
In one of our past radio program we taked of the exigence of a big maket for the farmers

produce which however, is not easy for our farmers to penetrate.
Apat from the smdl-scade village traders, we sad there ae other large-scae buyers of
agriculturd produce. These are divided into two, thet is;
Internationd  relief  organistions  like World Food Program, Cahodlic Rdief  Sevices
Internationa Red Cross, etc
Internationd commodity traders like Magric (U) Ltd, Afro-Ka, Commodity trading
International, Commodity Export Import, etc.

What aretheir quality and quantity requirements?
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Becaue of the large-scde rdief operations tha internationd relief agencies handle,
which may extend for severd months, they usudly procure agriculturd produce in very
large quantities. This in turn forces their regular suppliers to stock huge volumes of
produce.

This means tha mos of these big companies buying agriculturd produce only do
business with individuas and companies that can supply them in severd tones a onetime

Another issue is that of qudlity. Because most relief agencies are internationd, they buy
only high qudity produce thet is deemed fit for human consumption on internationd
standards.

This means that for one to supply such a big market, he/she hes to fulfill the attributes of
high qudity produce such asthefollowing.

Moisture content: there are internationdly recognized maximum levels of tolerance as
fa the amount of moigture in produce (grains, legumes, ec) is concerned. This is what
mog internationd commodity buyers require. For example the Codex standard for the
moigture content of maize 15.5%.

To be ale to determine the level of moidure in agricultura produce, you need a moisure
andyzer. This machine cods over a million shillings, which mekes it very expensve for
our amdl-scale farmers and traders to purchase.

There are reasons why commodity buyers require lower percentages of moisture (dryer)
in produce. One reason is that when say maize grain is stored when it is not very dry, it
(respires) swesets later forming moulds on the grain. Firg of dl these moulds can be toxic
and secondly, they contaminate the flour, compromise the taste, aoma and coour of the
flour.

Foreign matter: internationd commodity buyers are adso very drict on the percentage
content of foreign matter that may be contained in grains The foreign matter is dassfied
into three, thet is of;

-Animd origin- domestic anima excrete, rodent excrete, insects and their products, etc.
- Vegetable origin- straw, weeds, seeds, dust, micro-organismsitoxins
- Minerd orign- stones, mud, dugt, glass, metds, oil products, pesticide residues.

When agriculturd produce is mixed with such foreign dements as mentioned above, it
reduces the vdue of the produce, may render it fit for human consumption. The likdy
hedth threat is from microcontamingtion with the bacterid products of poor hygiene (eg.
from human and anima excrete), with toxins and pesticide resdues.

Infeted and infected produce intenationa commodity traders are not willing to buy
agricultura produce that may be infested by micro-organisms such as moulds, weevils. For
example, when grain is infested with weevils, it reduces the mass and therefore the yidd of
flour from the grain. Furthermore, microorganiams such as fungi (mould) may be toxic to
heath.

Damaged produce mgor commodity buyers are vey spedfic when sending out
tenders to be supplied with produce. They are dso paticular about the percentage of
produce that would be considered as dameged.

Among the produce they consider as damaged is;

Broken produce.
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- Shriveled produce
- Produce attacked by pests
- Old/unsound produce.

Quarterly report 2 Jan — Mar 2001

Mixed varieties big commodity traders and rdief organizations are not interesed buying
multicolored/multi-variety produce, unless it is dictated buy ther end consumers For
example mogt traders do not easily buy mixed variety/color beans.

Summary table on the codex standard for maize Codex Stan 153-1985

Maximum tolerances (% m/m) Per centage
Abnormd or foreign odour 0

Moisture content 155
Blemished grain 7

Of which

Diseased grain 05

Broken kernes 6

Other grains 2

Foreign matter 2

Of which

Inorganic matter 05

Hlth 0.1

Toxic and noxious seed, heavy metds Free from
Micro-organisms or poisonous Amounts hezardous
Deleterious substances To hedth

Source: Codex Alimentarius Commission

Where do they buy their produce and whom do they supply?

Few farmers and smdl-scale traders may have ever heard of these organisations and companies
and indeed very few may have ever sold their produce directly to them. Because of the volume and
qudlity of produce they may require to buy, most of the small-scae farmers and traders have not

been dbleto I to them.

Therefore most of these big produce buyers buy their produce through middiemen, agents. These
agents of caurse have to add amargin (profit) to the price they quote for the big buyers. This profit
would be part of the price that small-scale farmers and traders would obtain from the big buyersiif

they were able to supply them.

So, the main categories of business people who can sl to these organisations are wholesdle

traders, farmers groups traders groups and their agents.

Commodity buying companies mogly supply the produce they buy to internationd relief agencies
whileinternationd relief agencies mainly supply agricultura commodities asfood and seed to
people or communitiesin distress of hunger due to say war and drought.

Special advertisement:

THIS PROGRAM IS BROUGHT TO YOU BY THE MARKET INFORMATION
SERVICE AND FOODNET OF IITA AND UGANDA NATIONAL FARMERS

ASSOCIATION.
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Appendix 7

15 Minutes Radio Program

The NEW Market Information Service

Duration: 15 Minutes

Date: 02/03/2001

Author: Namanya Moses’ Maovu Enoch
I ntroduction.

Dear Ligeners,

We wdcome you once agan to “Market News” bringng you informaion about new
developments from the Marketplace. This Market information service is brought to you by the
FOODNET project, sponsored by USAID and the Ugandan Nationa Farmers Association.

General News.

Market prices this week have been reativdy sable with Sgnificant price changes of mogt
commodities over the lag wesk manly in Arua makes. Sgns of a rany season ae
beginning to show especidly in the Eastern and Northern parts of the Country. Notably, Gulu
markets had their prices a the rock bottom and Arua s prices seemed to be so high.

Kanyebwa beans this week have been sdling lowest & 350/= in Gulu and highest a 700/=per
kilogran & wholesdle in Sorcti. Maze grain has dso been lowest in Gulu & a price of 170/=
and was highest & 300/= per kilo a wholesdle in Arua markets. At a meagre 180/= one would
atain akilogram of cassava chipsin Tororo, yet the same was going for 370/=in Arua

In regiond news, , the Kenya Agriculturd Commodity Exchange (KACE) identified a dient
who is in want of 5 metric tons of Kampala bananas(bogoya) on a weekly bass, buying each
kilo a 600 Uganda shillings In a relaed development, KACE has a sock of over 3 metric
tons of dry maze gran as wdl 225 mdric tons of grams with a ton going for 560,000=
Uganda ghs, dl avalable in Eldoret.

Digtrict Market news

Arua

Price increments of most commodities have been experienced over the past week due to the
additiond demand from Moyo markets. Prices of fresh cassava and cassava flour increased
despite a reduction of cassava chips. Beans a wholesde in Arua have been a 50,000/= for a
100 kg sack, well as maize gran has been a& 30,000/= for a 100kg sack a wholesde The
price of sorghum grain & wholesdle dso reduced from 400/= a kilo last week to 330/= this
week.

Gulu

High transport codts gill mar farmers from bringing their produce from the rurd aress to the
towns thus limiting their profit margin. This is due to the high prices of fud whereby a litre
goes for over 1500/= , beddes the number of transporters is dso smdl. On a generd note,
Gulu had the lowest prices country wide in most commodities like, fresh cassava (100/=),
kanyebwa beens (350/=), groundnuts (750/=), maze gran (170/=), Rice (600/=), dmIm
(520/=) and soya bean (300F); prices are per kilo & wholesale.

Iganga
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Some parts of the didrict have darted to receive rains prompting farmers to do some sowing.
Aress that receved ealier rans now have ther maize & aout 1 foot above soil leve.
Traders in Iganga Speculated increments in maize price and so hoarded the stocks. The price
of beans continued to increase due to a reduced supply on the market yet demand continues to
rise.

Lira

Supply of commodities in Lira markets has been good throughout the week with wholesae
prices of commodities like smam (700=) and millet (380/=), kanyebwa beans (550/=)
remaning rdaivey stable.

Supply of matooke has gone up but the farmers are sdling a high prices A bunch weighing
about 23 kilograms now cods about 5000/= thus affecting consumption which has gone down
due to lack of effective demand. Cassava prices have gone up from 13,000/= to 14,000/= for
a120kg sack over the past week.

Traders dl the way from Busia ae purchesng a lot of smam, millet and soya beans from
Lirain good quantities.

Kampala

There has been minimd regiond trade in Kampda markets both, buying and sdling probably
atributing to this to the hot campagn for the forth coming dections .The pries of most
commodities in Kisenyi, Owino and Nekawa markets haven't changed much save for a few,
like maize grans and flour which over the las week, increesed by 100 shs from 500 shs
unlike from retail .On the contrary, the price of maize flour a retal reduced from 500 shs to
450 $hs a kilo gram in Nekawa Markets .A bag of beans weighing 100 kg now gives for
55000/= in Kisenyi makets up from 50,000= and the same quantity is a 50,000= in
Owino market up from 50,000/= shs .There has been no change in the price of beans in
Nakawa over the past week and remained a 55000 shs whole sde. Man source of beans are
Kisoro, and Mbarara Matooke prices remains in the markets as those of last week that is
4,500/= shsto 5000 shs per bunch of 15 kg.

Cassava chips price remains congtant in the week.

Luwero

Prices for most commodities have remained congant. There has been a reduction in the
number of buyers in the market as a result of many parents teking back ther children to
school.  Due to the prevaling weether conditions, prices for fish have continued to go up to
1,800/=thisweek a retail levd.

Masindi

Vey hat, dy and dudy conditions continued to be experienced in most parts of the didrict,
however farmers continued to prepare ther gardens for the firg planting season.  In Kibanda
County the farmers are using ox-ploughs and tractors in opening the fidds. The trading
catres of Kyatiri, Kigumba, Kiryandongo and Kaulikire have very litle busness in the
produce trade, except for Bweyde trading centre, which had brisk busness in maize, with
farm gate price as low as 150 to 160/= only. Beans were scarce in most markets leading to a
price rise to 600/= a kilo a retal leve for the last two weeks. The retal price for the yelow
beans has reached 700/=, and are highly demanded as seen stock for planting purposes.

M asaka

The prices of foodstuffs continued to fall except for fresh cassava whose price was ungtable
dueto adedline in supply. The price of kanyebwa beans reduced from 480/= last week to
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450/= per kilogram thisweek. Maize grain and groundnut prices aso dumped and thisweek
ther prices are a 250/=and 1100/= respectively, & wholesale. Cettle steak Chicken and

goa’smeat dl had their pricesincrease dueto afal in their supply.

NB: For various commodity prices please check on the attached spreadsheet.

Appendix 8

15 Minutes Radio Program

The NEW Market Information Service
Duration: 15 Minutes

Date: 09/03/2001

Author: Namanya Moses/ Matovu Enoch
I ntroduction.

Dear Listeners,

We wdcome you once agan to “Market News” bringing you informaion about new
developments from the Maketplace. This Market information service is brought to you by the
FOODNET project, sponsored by USAID and the Ugandan Nationa Farmers Association.

General News.

There has been rddive dability of prices this week with minima fluctuations of most
commodities. Kabade experienced a dragic increment in the price of beans from 470/= to
600~ per kilo, with atticipation of further price hikes due to a bad season.  Arua dill
experiences high price indices this week with most of the commodity prices being the highest
in the Didricts under our condderation. Soroti didricts dill has the highest prices of beans
with a kilogram a wholesde going for 700/=, well as Raka and Masaka had the bwest price
with a kilo a& wholesdle cogsing 450/=. Maize gran prices remaned & a condant price in
Kitgum, with a 100 kilogran sack going for 15,000/= which was the lowest price recorded
thisweek, and the highest price was 30,000/= for the same quantity in Arua markets.

District Market news

Arua

Prices continued to be gable with dight changes for a few commodities like goa mesat, which
increased to 2500/= this week from 2200/= & retal levd. This has been dtributed to
increesed demand from Modems as they prepared for the Idd day tha fdl on Monday.
However, the retal price of chicken dropped to 4,000/= from 4,500/= due to supply thet
exceeded demand. Beans continued to retall a 600/= a kilo and maize gran & 350/= this
week. Some places recaived few rain showers that were seen as Sgns of the beginning of the
rainy Season.

Kampala

Supply of most commodities this week has been hit by the Presdentid campaigns Demand
has dso been impressve because regiond players especidly from Kenya have kept away
probably due to the politicd dtuation of the country. Beans in Kampda markes is
upplemented by suppliers from Tanzania and Rwanda

25



Micro market Information Service-Uganda Quarterly report 2 Jan — Mar 2001

A sxk weghing 100 kgs of Kanyebwa Beans in Kisenyi have been going for 53,000/=,
58,000/= in Owino market and 55,000/= in Nekawa maket. Maze grain this week has been
uniform in dl the three markets under our condderation with a 100 kg sack cogding 22,000/=
a wholede.

Iganga

T%\isgweek hes generdly been dry, which has disgppointed farmers who atempted to plant
early because ther crops have sarted to weathering. The price for beans remained to be high
a a retal price of 700/= this week due to reduced supply on the market coupled with high
demand. Prices of most other commodities remained stalde, and their supply was moderate.

Mbarara

The food Stuation remained far in Mbarara didrict, with matooke being plenty in the market.
An average bunch was wholesding a about 2,800/=. Some rains were received and farmers
in some places have dated the fird season’'s plating of manly maze beans ands
groundnuts.  The price for maize is expected to rise following the increase in faam gae price
from 150/= to 180/= a kilo this ending week. No mgor price changes were reported for other
commodities.

Kabale

This week the prices of Nambae beans continued to rise.  This week a kilo was wholesding
a 600/= up from 470/= lagt week. There is abundant supply of sorghum on the market due to
the harvesting that has been taking place in Kabuyanda and Mbarara areas. However, the
price remained deble a  420/= a kilo & wholesde levd. Mog of the sorghum on the market
in Kabde is exported to Rwanda The weather has been sunny and wet this week, and
farmers are il busy harvesting maize.

Soroti

Both retal and wholesde prices of matooke have continued to drop due to increased supply
from Mbde coupled with low demand. A big bunch now on average cods 6,000/=. Fresh
cassava is back on the market after an absence of about 3 months, and a 150 kg bag now costs
12000/=. The quanitity of sSweet potatoes avalable on the maket decreased this week
leeding to a rie in wholesde price to 117/= a kilo up from 93/= las wesk. As dSudent
numbers in schools increased as a result of senior one intake, so did the demand for maize
gran. This lead price a wholesde levd to increese to 210/= a kilo this week, up from 200/=
last week. The wholesde price of rice has gone up to 790/= this week from 750/= last week
due to the Idd Adhuha fedtivities by the Modem community.

Lira

Prices for grains and beans remained sable this ending week. Matooke were in scarce supply
because Hlers were rductant to buy snce most bananas were ripening up due to the
prevaling hot conditions  This lead to price increese to about 3,800/= this week from
2,900/= lagt week for a bunch of 20kgs. There has been a decrease in the price of beans
kanyebwa from 550/= to 500/= & wholesde levd due to decreased demand. A 120 kg sec of
Sveet potatoes was this week sdling a between 12,000= and 14,000/=, while the same
quantity of fresh cassva ranged from 11,000= to 12,000/=, and was manly supplied from
Minakulu in Apach didtrict. This week the weather remained sunny and dry.

Masindi
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Some rain has been received in severd pats of the didrict giving speculation tat the first
rans could have actudly begun. Mog famers are busy doing find preparations of their
fidds. This week the demand for groundnuts and beans, especidly for planting purposes has
increased greetly leading to an increese in wholesde price to 850/= and 600/= respectivey
from 830/= and 550/= this week. Some consumers interviewed sad that they were stocking
food in case of any digurbances in the forthrcoming dections. Milk is in short supply as a
result of the dry spel. Therefore as a result the consumer price of pasteurised milk in town
has gone up to 600/= per litre from 500/=.

NB: For various commaodity prices please check on the attached spreadshest.

Appendix 9
15 Minutes Radio Program

Duration: 15 Minutes
Date; 15/3/2001
Author:  Okoboi Geofrey

Theme: market pricesof agricultural producein selected digtricts

This week's weather mugt be encouraging to farmers in most parts of the country because it is
reported that rainfal has been recaved in many aeas of the country. This means tha most
farmers are now busy with preparing their gardens and planting new crops.

So as famers prepare to plant different crops, they should remember thet to get good yields they
should use good treaied seeds. Although the seeds may appear to be expengive, the yidd is better
for afarmer who uses hybrid seeds than the one using loca seeds. Good luck to dl our farmerd!

So how arethe pricesfor somefarm seedslike?

Variety of Seeds Price range per Kg Were found

Uganda Hyhbrid 2,200-2500/= In Farm supply shops like

Longel 1,200= -Sukura Produce in Mbde, Iganga
Zimbabwe Hybrid 3,000-3,200/= And Kapchorwa
Sorghum-Sekedo 1,000= -AT (Uganda) shops

Rice-Upland 1,000/=

Millet-PESE 1 1,000=

Now lets ustak about commodity prices. How have the markets performed in the week?

Although this has been week of dections, our data collectors have been able to get us data
pertaining to the price conditions in various didrict markets.

Maize Grain

Thisweek, the wholesdle price of maize grain in different digtrictsis as follows
Read from the attached wholesale price page
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Comparing this weeks prices with that of last week, it shows that the wholesdle price of maize
gran hes dightly increesed by 5= per kg in Jnja and Iganga. In Jnja, the wholesde price is now
220/= per kg up from 215/= per kg last week. And in Iganga it is 215/= per kg up from 210/= per
kg last wesk. While in Sorati, the wholesde price of maize grain this week has increased by 20/=
per kg from that reported lagt. That is from 210/= last week to 230/= per kg this week. The
increese in the price of maize grain in these eastern didricts is atributed to scarce supplies from
farmers amidgt increasing demand from educationd ingtitutions.

On a good note, maize gran wholesde prices in the didricts of western Uganda have ether
decreased or remained dable. In Masaka, the price has reduced from 230/= per kg last week to
200/= per kg this week. While in Mbarara, it has sdilised a 200/= per kg. All this has been due
to increasing supply from the farmers: harvests.

Millet: thewholesde price of millet grain in various parts of the country isasfollows,
Read the wholesale prices per Kilogram from the pricelist

Kasee didrict has reported a stable and lowest price of 250/= per kg of millet followed by
Kabde and Mbarara a 300/= The price is low because these aress have just harvested millet.
Other didricts with comparaively low prices ae, Arua a 330/= per kg, Gulu a 350/= per kg,
and in Liraa 380/= per kg.

In the digricts where millet was harvested in the first season, there are little stocks left with the
famers mainly for seed, hence the wholesdle price of millet is high. Like in Iganga the price is
450/=, in Jnjait is430/=, in Mbde it is 410/=, Sorati and Tororo it is 420/=.

Groundnuts
Price: The wholesdle price of groundnuts in most parts of the country is high. The price
recorded in some didrictsis as follows,
Read the wholesale prices per Kilogram from the pricelist.

The wholesdle price is reported lowest in Gulu a 770/= per kg followed by Arua a 850/= per
kg

Read the wholesale prices per Kilogram or 100kg for a commodity from the price list for
various districts. Then analyse where the lowest and the highest price was recorded this
week, give the digtricts which nearly had average prices and using your basic knowledge
try to show the listeners the direction of the trend during this time of the year in the
farming calendar.

Appendix 10

15 Minutes Radio Program
The NEW Market I|nformation Service

Duration: 15 Minutes

Date: 23/03/2001

Author: Namanya Moses/ Matovu Enoch
I ntroduction.
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Dear Ligeners,

We wdcome you once agan to “Market News” bringing you informaion about new
devdopments from the Marketplace. This Market information service is brought to you by the
FOODNET project, ponsored by USAID and the Ugandan Nationa Farmers Association.

General News.

According to the FEWS Network this month's report, the firs and maor rainy season has
effectively begun for the lake Victoria basn, western, centrd and southern didricts, and is
expected to extend to early June, and pesk in April or early May. In mogt parts, therefore, the
fird season cultivation has begun with famers in the south of the country ectively preparing
fidds and sowing seed.  Farmers in the northern didricts have dready dry-sown millet. It
was dso reported that the nationd food security continues to be satisfactory as most
households have staple crops and food security crops in sufficient quantities.

FEWSNET further reports that there has been a decline market supply of maize since January
due to the high demand to meet locd inditutiond and rdief requirements as wel as regiond
exports.  Nonetheless, only minima increases in the price of dry maze gran have been
obsarved snce February dthough further rises are expected in the coming months as supply
dwindes By the end of February, the wholesdle price of maize ranged betweenl70/= to
190= in the growing aess, while it cost between 200/= to 220/= in wholesde markets
located near consumer centres. Arua and Masaka recorded the highest price for dry maize
grain, & an average of 300/= during February. The price of beans continues to rise following
norma seasond trends when supply is low. This week the highest wholesde price was
recorded in Jnjaa 750/= akilo, the lowest being recorded in Gulu at 400/=.

Digrict Commodity News

Arua

Following the onst of the rany season, there has been increased demand for agriculturd
inputs like seeds and hoes  Hoes ae now sHling between 5000= to 5200/= gpiece,
compared to about 2,600/= before the rans Sarted. The food dtuation continued to be
dable.  However, cassava chips remained expensve a& 380/= a wholesde levd, maize grans
continued to be scarce and maintained the wholesde price of 300/= a kilo. Wholesle price
of soybeans increased to 700/= thisweek up from 650/= last week due to scarcity.

Gulu

Due to increesed supply from Mbae and Kampaa, prices of matooke have increased to about
6,000/= from 6,800/=, for a 15kg bunch. Incressad supply of smocked fish from Lake Kyoga
has dso lead to arise in fish price from aout 3,200/= to 3,000/= this week. Wholesde price
of beans increesad to 400/= this week from 350/= a kilo lagt week due to increesed demand
not only for planting purposes but dso by traders from outsde the didtrict.  Price increases
were adso recorded this week for groundnuts, maize grains, rice, Smam and soybeans mainly
because of increasng transport coss. To trangport a sac of produce from Gulu to Mbdae or
Kampda now cogs 5000/= in addition to transport charges levied on internd routes as
produce comes in from the villages. The weether has now changed from hot and dry to
moderately coal, following the onset of the rainy season.

Igangaand Jinja

29



Micro market Information Service-Uganda Quarterly report 2 Jan — Mar 2001

Fameas ae undeway plating especidly annuds like beeans and maize, with the early-
planted maze being aout 6 inches aove the ground. Wholesde price of maze gran
dropped to 190/= this week from 220/= last week due to a dight decreese in demand. Fresh
cassava continued not be available on the market, which has lead to an increese in the retall
price the closest subdtitute-sweet potatoes to about 25,000/= for a 120kg sac. Last week, the
same quantity was sdling at about 23,000/=. The wholesde price of cassava flour has dso
increesed this week to 300/= from 180/= last week, which indirectly is éttributed to the
scarcity of fresh cassava

Kampala

This week trade has flourished more than last week after the presdentid dections. However
some commodities like smam and groundnuts were in short supply by Wednesday, but were
reimbursed by Friday and the prices Stabilised.

Regiond trade dso resumed this week with traders from Kenya buying maize grain and soya
beans, those from Rwanda have been buying maize flour well as traders from Tanzania have
been supplying cassava chips and beans to the Kampda markets.

Commercid traders have dso intendfied buying of foodsuffs especidly maze grains and
beans. AfroKa limited, Commodity Trading Internationd, Commodity Export Internationd
and Lira Millers have this week been offering 220/= to famergloca traders, for a kilogram
of maze gran off lorry well as Saad Trading Company offered a cool 250/= for the same and
600/=for akilo of beans off lorry.

Maize grain has this wesk been manly supplied from Mubende, Kasese, Masindi and Lira to
Kisenyi, Owino, Nekava and Commercid markets with its off lorry price ranging between
220/= and 250/= per Kilogram.

Kabale

The didrict received heavy rain downpours, which have dready sated causng flooding in
some places Beddes planting of maize and beans, weeding of sorghum was the prevailing
farming activity this week. The wholesale price of beans remained 600/= a kilo, however it is
anticipated to increese as supplies become scace due to the off season, and demand
increases, especidly from Rwanda.  In fact, there is a looming famine Stugion in Rwanda, in
the neighbouring didrict of Byumba where big quantities of maze flour ae being taken.
Consequently, price of maize flour has increased to 300/= this week from 250/= last week.

Kasese

The weather has been cool with occasond but perssent rains. The prices of sorghum, millet
grain, cassava chips and matooke rose this week due to a rebd atack on Kasese town over
the weekend. This has scared the traders, especidly those who supply goods from outside the
digrict. Sorghum grain incressed to 330/= from 280/=, millet grain to 330/= from 300/= ad
cassava chips to 300/= from 270/= dl a the retal levd. However, this price increese is
perceived as a temporary Stuaion as supplies ae expected to increese, which will bring
down the prices.

Lira

Rans have kept on in lira for dmost the whole wesk prompting farmers to prepare their
fidds for the coming season. Mogt of the grain prices remaned dable this week with maize
going for 240/= and millet for 380/=, sorghum & 150/= and smsm cog 700/= a kilogram a
wholesdle. Kanyebwa beans have this week been & 500/= per kilogram a wholede and
600/= a real. The supply of matooke this week is far with its prices being farer than those
of last week. The wholesdle price of a 20-kilogram bunch of matooke in Lira markets has this
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week been around 3100/=. Markets in Lira have dso been hit by scarcity of sweet potatoes
with a 120 kilogram sack costing about 15,000/=. Fresh cassava was however not avaladle in
the markets this week.

Luweero

Wholesdle price of smocked fish increased this week to an dl time high of 1,600/= due to
decrease in supply on the market as the bulk of it is being taken to the fish refrigeration stores
a the landing dtes on lake Kyoga Prices of beans and maize incressed dightly respectively
to 700/= and 360/= this week from 650/= and 250/= due increesed demand from farmers
preparing for the firg planting season of the year. Prices of fresh cassava and sweet potatoes
decreased due to increased locad supply.

M asaka and Rakai

Raka was generdly wet this week, and prices of matooke and fresh cassava increased
dightly. The wholesdle price of maze grain dso fdl dightly to 170/= a kilo this week from
180/= last week due to the recent bumper harvest in the didrict. In Masaka the price of maize
and matooke fdl consderably due increesed supply. Maize grain dropped to 180/= a kilo this
week from 230/= last week. However, price of maze flour incressed dightly to increased
transport and processing charges.

NB: For various commodity prices please check on the attached spreadshest.

Appendix 11

15 Minutes Radio Program

The NEW Market Information Service

Duration: 15 Minutes

Date: 30/03/2001

Author: Namanya Moses/ Matovu Enoch
I ntroduction.

Dear Ligeners,

We wedcome you once agan to “Market News” bringing you informaion about new
developments from the Maketplace. This Market information service is brought to you by the
FOODNET project, soonsored by USAID and the Ugandan Nationd Farmers Association.

General News.

In generd news this wesk, Farmers nation wide are busy in the fidds planting seeds
following the gart of the rainy season. Smdm prices have gone down in the mgor producing
aess expecidly Lira, Tororo, Apac and Gulu. Beans this week have been trading lowest in
Gulu markets with a kilogram going for 400/= and have been highest in Jnja a a wholesde
price of 800/= for a kilogram. On the other hand, lganga recorded the lowest maze gran
priceswell as Arua had the highest of 300/= per kilo a wholesde.

CANADIAN and US compounders sesking to build a multimilliondolar feed plant in
Uganda to manufecture catle feed supplements are facing incressed oppodtion from loca
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environmentdists lavyers who have waned of hedth consequences if the project is
implemented hadtily without involving locd dakeholders They dso complaned thet they
had been |€eft out of the negotiaions.

GERMAN coffee trading giant Neumann Kaffee Gruppe has been licensed to produce coffee
in Uganda as part of Karpdds ongoing programme to boos direct sdes to end usars. In the
firg phese of the project, the firm will buy 2,200 sguare km of land in Mubende, where it will
establish a coffee plantation and a coffee roading fecility.  Ther locd name will be “Kaweri
Coffee Company”.

UGANDAN agriculturd officids have begun traning farmers on new methods to control the
dreaded coffee wilt diseese that has wresked havoc on ther crop over the last three years.
The European Union (EU) and the Common Fund for Commodities (CFC) have provided the
$9.1m towards the project. Until 1997, Uganda was Africas largest coffee grower, producing
44m bags over the 1996/97 seesons. However, since then, diseases and bad westher have
depleted harvests, reducing last year's crop to just 3m bags.

Ugandd's aid donors have stepped up pressure on Kampaa to scrgp plans to build a $60m
vegeteble oil processng plant in Bugda Idand on Lake Vidoria by Bidoco saying it will
damage the country's fragile ecosystem.

Ugandan authorities expect cotton production for the 2000/01 marketing year to reach
150,000 bdes Officids from the regulatory Cotton Development Organization (CDO) sad
that the yidd was st to be the highest in over two decades Last season, the country's output
doodat 117,000 185 kg baes.

Coffee producing countries across East and Centrd Africa have formed an dliance cdled the
East Africa Fine Coffees Association (Eafca) to coordinae ther production and marketing
activities.

Digrict Commodity News

Jinjaand Iganga

This week there has been a drop in the price of milk to 380/= a litre down from 400/= lagt
week due to increasad supply from Budondo in Kagoma county. There dso has been a drop
in the wholesale price of maize grain to 210/= down from 215= las week due to decreased
number of traders from Kampaa who have resorted to buying maize from Kamwengye
where it is chegper than In Busoga. In Iganga there has been increased supply of matooke on
the market due to increased supply from Mbae and Mbarara

Gulu

Busness has rdativdy dackened in Gulu markets this week because most famers are now
engaging themsdves in the fidds preparing for early planting of the firs season. This haes
therefore led to a reduction of supply of produce from the rurd markets and the demand has
adso remaned low due to the trangport cogs from the district which according to the traders
are dill very high. For ingtance trangporting a bag of produce from Gulu to Mbde would cost
someone 5000/= and about 3000/= for the same to Kampda

Commodity prices for this week have been farly dable save for a few commodities like
groundnuts, maize grain and soya beans whose prices shot up due to incressed demand for
seads for planting and domestic consumption during the planting seeson. Over the past week,
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Groundnuts rose from 800/= to 900/=, maze gran from 180/= to 200/= and soya beans from
300 to 350/= dl a wholesde. Smam however recorded lower prices this week of 500/=
compared to last week's 550/= per kilogran a wholesde due to increesed supply from
neighbouring digtricts especidly Kitgum and Apac.

Lira

Sunflower trade has this week been a mgor spotlight in Lira with Mukwano tralers loading a
good quantity off to ther Kampada factory. Busnessmen from Kampada and Busa have this
week paticpated in the buying of beans millet grains and Smsm. This increased demand of
beans prompted their prices to increased from 500/= to 580/= and that of millet gran from
380/= to 420/= per kilo & wholesde. Smam however had its price reduce from 700/= per
kilo & wholesdle citing the increased supply from neighbouring digtricts

Cassava chips are dso findly back in the markets around Lira with a kilogram a wholesde
going for 154/=

Masindi

Most maketing centres visted remained cdosed due to low volumes of produce currently
avalable for sde. Other than Bweyde trading center, the centers of Kiryadongo. Katuliikire,
Diima and Kigumba hed little to offer for sde. A high demand for dry maize gran has been
regisered and traders from as fa as Koboko have been coming to the didrict, buying a
kilogram of maize a 220/= wholesde. On the other hand, petty traders deding in maize flour
have druck a fortune in the drought dricken areas dong L. Kyoga in Nakasongola Didtrict
where they have been ferrying the same for sde especidly in the sub-counties of Lwampanga
and Nabisvera Commodities like smam, Sorghum flour and grains, soya beens, sunflower
and millet flour, continue to be available in very smdl quantitiesand only &t retall leve.

Tororo

According to sources in Tororo, the supply of most commodities is now irregular with traders
sling what they had in gock. However only beans and soybeans had their wholesde prices
per kilo go up from 500/= to 550/= and 600 to 650/= regpectivdy, due to zero supply over
the past week. Like other didricts in the North, Smsm prices in Tororo makets dso
decreased from 950/= to 750/= per kilo a wholesde

Kabale

This week the didrict received even more rain, and the weeding of sorghum continued.
Business activity was low because Rwandan traders were stopped from crossing into Uganda
due to political reasons. This has leed to scarcity in the supply of kanyebwa beans causing
wholesde prices to increase this week to 650/= a kilo, up from 600/= last week. Prices of
mogt other commodities remained fairly sable.

Mbale
The consumer price for matooke rose by 23/= from 187/= a kilo last week to 210/= this week.

This is because matooke is becoming scarce as the season is winding up. The consumer price
of sweet potaioes roe by 20/= from 125= lagt week to 145/= a kilo this week because in
Teso, the mgor sweet potato supplier, the season isdmogt over.

NB: For various commodity prices please check on the attached spreadshest.
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Appendix 7b
Table 2:Retail prices (Shs. per Kg) for selected commodities for week 9 (Feb 26- Mar 2, 2001)

Commodities |Matoke| Fresh Cassava | Sweet Potatoes | Beans| Beans Other | CassavaChips CassavaFlour Groundnuts
Kisenyi 700 600 250 400 1,200
Owino 400 300 350 700 600 500 1,200
Nakawa 400 300 350 800 600 400 1,200
Arua 300 270 270 600 700 400 550 1,050
Gulu 450 110 105 400 350 280 750 800
lganga 240 190 700 700 300 400 1,300
Jinja 229 210 700 750 250 350 1,200
Kabale 500 450 400 600 450 330 500 1,100
Kasese 200 250 250 600 600 270 380 1,000

Lira 178 121 175 600 700 300 600 1,500
Luwero 325 325 175 600 700 400 1,600
Masaka 214 213 227 600 600 500 1,200
Masindi 350 200 150 600 700 300 600 900
Mbale 175 190 125 700 240 350 1,100
Mbarara 150 150 140 600 500 350 450 1,200
Rakai 183 199 132 600 650 350 450 1,350
Sorati 256 93 800 500 300 300 1,200
Tororo 220 125 700 600 350 300 1,300

Min 150 80 93 400 350 240 300 800
Mean 289 226 200 653 54 305 452 1,205

Max 500 450 400 800 750 400 750 1,600

Table3Wholesale

prices(in Shs. per Kg) for

selected commoditiesfor week 9 (Feb 26-Mar 2,2001

Commodities |Matoke| Fresh Cassava | Sweet Potatoes | Beans| Beans Other | CassavaChips CassavaFour Groundnuts
KOL Kisenyi 530 450 230 290 800
KOL Owino | 300 170 160 580 480 350 870
KOL Nakawa | 300 140 170 550 480 300 90
Arua 250 250 250 500 600 370 500 900
Gulu 330 100 90 350 300 250 700 70
lganga 220 160 600 600 200 290 1,150
Jinja 217 145 570 600 225 240 1,000
Kabale 450 400 350 470 420 300 400 1,000
Kasee 150 180 200 530 530 230 300 900
Lira 136 115 160 550 650 280 500 1,200
Luwero 215 190 110 500 600 300 1,300
Masaka 190 195 210 420 450 420 1,100
Masindi 245 125 125 550 600 250 450 830
Mbale 145 165 100 600 220 275 970
Mbarara 130 130 125 500 380 300 400 1,000
Rakai 172 163 123 450 550 265 370 900
Sorati 240 60 700 420 250 250 850
Tororo 160 100 600 550 180 200 1,050
Min 130 100 60 350 300 180 200 90
Mean 229 179 155 537 501 255 363 926
Max 450 400 350 700 650 370 700 1,300
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Table 4: Retail prices (in Shs. per Kg) for selected commodities for week 9 (Feb 26- Mar 2, 2001)
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Commoadities | Maize Grain| MaizeFlour|  Millet Millet Flour| Rice | Smam| Sorghum| Sorghum flour | Soyabeans| Milk (1Ltr)

Kisenyi 350 500 500 600 800 | 1,000 300 500 600

Owino 400 600 500 600 800 | 1,000 [ 350 600 800

Nakawa 450 600 500 800 1,000[ 1,000 | 350 500 800

Arua 350 600 330 1,000] 650 350 500 700 700
Gulu 20 550 370 580 700 | 550 200 500 350 800
Iganga 350 600 500 800 900 | 1,000 300 500 500 500
Jinja 350 500 500 700 800 | 1,000 [ 400 500 600 500
Kabale 250 300 350 600 1,000 450 600 300
Kasee 250 500 300 550 950 280 450 500 500
Lira 250 700 400 1,000 (1,000 800 200 500 500 500
Luwero 250 600 500 600 800 | 1,000 [ 400 600 400
Masaka 330 500 550 800 900 400 900 500
Masindi 200 600 450 500 1,000 800 350 500 600
Mbale 250 450 500 1,000 900 | 800 250 400 600 600
Mbarara 300 400 400 600 1,000 600 700 200
Rakai 190 300 600 650 1,000 700 400
Sorati 250 500 450 600 800 | 800 250 300 600 600
Tororo 300 500 500 900 | 800 250 300 600 500
Min 190 300 300 500 700 | 550 200 300 350 200
Mean 293 526 454 683 908 | 843 327 484 616 507
Max 450 700 600 1,000 (1,000[ 1,000 | 600 700 900 800

Table 5: Wholesale prices (in Shs. per Kg) for select

ed commodities for

week 9 (Feb 26- Mar 2, 2001)

Commodities

Maize Grain
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Table 6: Retail prices (in Shs. per Kg) for selected commoditiesfor week 10 (Mar 5- Mar 9, 2001)

Commodities [Matoke |Fresh Cassava |Sweet Potatoes |Beans [Beans Other |CassavaChips |CassavaFlour |Groundnuts
Kisenyi 700 600 250 400 1,200
Owino 400 300 350 700 600 500 1,200
Nakawa 400 300 350 800 600 400 1,200

Arua 300 280 280 600 650 400 500 1,050
Gulu
Iganga 245 200 700 700 300 400 1,300
Jinja 233 250 210 700 800 250 350 1,300
Kabale 450 500 500 650 500 320 500 1,100
Kasee 200 250 250 600 600 270 380 1,050
Lira 191 133 126 600 700 300 600 1,500
Luwero 300 350 175 650 750 400 1,600
Masaka 221 210 27 600 600 500 1,200
Masindi 350 200 200 600 700 300 600 900
Mbale 175 190 125 700 240 350 1,000
Mbarara 150 150 140 600 500 350 450 1,100
Rakai 177 172 127 600 650 320 450 1,350
Sorati 256 93 800 500 300 300 1,200
Tororo 250 140 700 700 300 300 1,300
Min 150 133 93 600 450 240 300 900
Mean 281 244 217 669 624 304 432 1,225
Max 480 500 500 800 800 400 600 1,600

Table7: Wholesaleprices(in Shs. per Kg) for selected commoditiesfor week10(Mar 5-Mar 9,2001).

Commodities |Matoke| Fresh Cassava | Sweet Potatoes | Beans| Beans Other | CassavaChips | CassavaFlour | Groundnuts
Kisenyi 530 450 230 290 800
Owino 300 170 160 580 480 350 870
Nakawa 300 140 170 550 480 300 90
Arua 250 250 250 500 550 380 450 850
Gulu
| ganga 210 102 600 600 200 290 1,100
Jinja 204 210 110 600 650 225 240 1,000
Kabale 400 450 400 600 450 300 450 1,000
Kasee 150 180 200 530 530 230 300 930

Lira 149 90 95 500 600 280 500 1,200
Luwero 200 200 110 500 650 320 1,300
Masaka 200 190 210 450 450 450 1,100
Masindi 275 150 150 550 650 250 450 850
Mbale 145 165 100 600 220 280 950
Mbarara 130 130 125 550 380 300 400 1,000
Rakai 163 161 117 450 550 250 350 950
Sorati 200 100 100 700 420 250 250 850
Tororo 170 100 600 600 240 250 1,100

Min 130 90 95 450 350 200 240 90
Mean 216 185 156 558 520 260 348 938

Max 400 450 400 700 650 3380 500 1,300
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Table 8: Retail prices (in Shs. per Kg

for selected commoditiesfor week 10 (Mar 5- Mar 9, 2001)

Commodities |[Maize Grain [Maize Flour [Millet|Millet Flour |Rice |Smdm |Sorghum |Sorghum flour |Soyabeans [Milk (1Ltr
Kisenyi 350 500 500 600 800 | 1,000 300 500 600
Owino 400 600 500 600 800 | 1,000 | 320 600 800
Nakawa 450 600 500 800 1,000 1,000 | 350 500 800
Arua 350 600 350 800 1,000 700 400 550 700 700
Gulu
Iganga 330 600 500 800 1,000{ 1,000 300 500 500 500
Jinja 350 500 500 750 800 | 1,000 [ 450 600 500
Kabale 250 300 300 600 1,000 450 600 300
Kasee 250 500 330 550 950 280 450 500 500
Lira 250 700 400 1,000 |1,000[ 800 200 500 500 500
Luwero 320 600 600 600 900 | 1,000 [ 400 600 400
Masaka 330 500 550 800 900 400 900 500
Masindi 250 600 500 500 1,000 875 350 500 500 600
Mbale 250 500 500 1,000 900 | 800 250 400 600 600
Mbarara 300 400 350 600 1,000 600 700 250
Rakai 190 300 600 650 1,000 650 400
Sorati 250 500 450 600 800 | 800 200 300 600
Tororo 300 500 500 800 900 | 900 300 350 700 500
Min 190 300 300 500 800 | 600 200 300 450 250
Mean 29 528 460 697 931 | 833 340 490 627 481
Max 450 700 600 1,000 |1,000[ 1,000 | 600 700 900 700
Table9: Wholesaleprices(in Shs. per Kg) for selected commoditiesfor week10 (Mar 5-Mar 9,2001).
Commodities | Maize Grain| Maize Flour |Millet| Millet Flour| Rice | Smam| Sorghum| Sorghum flour | Soyabeans| Milk (1Lt
Kisenyi 220 360 340 500 650 | 600 220 340 450
Owino 220 380 380 520 700 | 600 230 450 500
Nakawa 220 400 400 550 850 | 800 240 350 600
Arua 300 750 330 600 800 | 600 650 500 650 500
Gulu
lganga 210 350 470 650 450 [ 800 250 400 400 400
Jinja 215 370 450 650 720 | 800 320 500 330
Kabale 230 250 250 550 900 450 500 200
Kasee 200 400 260 450 850 230 30 400 0
Lira 240 600 380 950 900 | 700 150 450 450 400
Luwero 250 450 450 500 780 | 950 300 550 300
Masaka 230 450 450 600 830 350 700 250
Masindi 220 400 400 500
Mbale 230 370 410 800 | 700 210 350 500 500
Mbarara 200 350 300 500 900 500 200
Rakai 180 250 450 600 820 500 350
Sorati 210 400 410 790 | 650 150 250 500 500
Tororo 220 370 430 650 700 | 750 200 300 550 300
Min 150 250 250 450 450 | 480 150 250 350
Mean 219 406 381 501 784 | 703 289 393 507 339
Max 300 750 470 950 900 | 950 650 500 700 500

37



Micro market Information Service-Uganda

Quarterly report 2 Jan — Mar 2001

Appendix 9b
Table 10: Retail prices(in Shs. per Kg) for selected commoditiesfor week 11 (Mar 12 - Mar 16, 2001)
Commoadities |Matokg Fresh Cassava| Sweet Potatoes | Beang Beans Other | CassavaChips| CassavaFlour | Groundnuts
Kisenyi 700 700 290 400 1,200
Owino 400 300 300 800 700 500 1,200
Nakawa 400 300 300 800 750 400 1,200
Arua 280 220 220 600 700 400 500 1,050
Gulu 450 140 100 450 330 280 780 800
Iganga 280 200 700 700 300 400 1,300
Jinja 270 210 750 800 400 1,200
Kabale 500 450 500 700 500 330 450 1,100
Kasee 200 230 230 680 680 270 380 1,050
Lira 190 200 600 700 300 600 1,500
Luwero
Masaka 205 208 217 600 600 500 1,200
Masindi 350 250 250 600 800 300 600 1,000
Mbale
Mbarara 150 150 140 700 600 350 450 1,100
Rakai
Sorati 267 117 800 500 350 350 1,200
Tororo 240 125 700 600 350 300 1,300
Min 150 140 100 450 330 270 300 800
Mean 332 245 24 636 629 318 463 1,181
Max 800 450 500 800 800 400 780 1,500
Table 11: Wholesale prices (in Shs. per Kg) for selected commoditiesfor week11 (Mar 12- Mar 16, 2001
Commodities |Matoke|Fresh Cassava [Sweet Potatoes | Beans|Beans Other |CassavaChips |CassavaFlour |Groundnuts
KOL Kisenyi 600 550 270 300 800
KOL Owino [ 330 220 180 700 600 350 870
KOL Nakawa | 350 220 240 700 650 360 900
Arua 250 200 200 500 550 380 450 850
Gulu 410 120 91 350 280 250 720 770
Iganga 250 110 600 600 200 290 1,100
Jinja 230 140 650 700 235 260 1,000
Kabale 450 400 400 600 450 300 450 1,000
Kasee 150 150 160 600 600 220 300 930
Lira 155 150 500 600 280 500 1,200
Luwero
Masaka 185 190 205 400 450 450 1,000
Masindi 300 200 220 550 650 250 460 900
Mbale
Mbarara 130 130 125 600 500 300 400 1,000
Rakai
Sorati 233 80 700 420 250 270 850
Tororo 170 90 600 500 230 250 1,100
Min 130 120 80 350 280 200 250 770
Mean 257 203 171 534 525 263 387 951
Max 450 400 400 700 700 380 720 1,200
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per Kqg) for selected commodities for week 11 (Mar 12- Mar 16, 2001)

Commoadities | Maize Grain|Maize Flour [Milletgrain | Millet Flour| Rice | Smam| Sorghum| Sorghum flour | Soyabeans| Milk(1 Ltr)
Kisenyi 330 500 500 600 800 | 1,000 300 500 600
Owino 400 600 500 600 800 | 1,000| 30 600 800
Nakawa 400 600 500 800 1,000] 1,000 350 500 800
Arua 330 500 350 850 1,000f 700 400 550 700 600
Gulu 200 550 400 540 650 | 580 200 540 300 800
Iganga 300 600 500 800 1,000] 1,000 300 500 500 500
Jinja 300 500 500 750 800 | 1,000| 40 450 600 600
Kabale 250 300 350 600 1,000 500 600 300
Kasee 250 500 300 500 950 280 450 500 500
Lira 250 700 400 1,000 |1,000{ 800 200 500 500 500
Luwero
Masaka 300 500 550 800 900 400 900 500
Masindi 250 600 500 600 1,000 800 350 600 600 600
Mbale
Mbarara 300 400 350 600 1,000 600 700 250
Rakai
Sorati 250 500 450 600 900 | 800 200 300 600 600
Tororo 300 500 500 800 00 | 800 300 330 700 500
Min 200 300 300 500 650 | 580 200 300 300 250
Mean 293 528 441 690 919 | 840 336 49% 614 521
Max 400 700 550 1,000 |1,000f 1,000| 600 700 900 800
Table13: Wholesaleprices(in Shs. per Kg) for selected commoditiesfor week11 (Mar 12- Mar 16, 2001)
Commodities |Maize Grain [Maize Flour [Milletgrain |Millet Flour |Rice |Smam [Sorghum | Sorghum flour |Soyabeans | Milk(1 Ltr)
KOL Kisenyi 220 360 340 500 650 | 600 220 340 450
KOL Owino 220 380 380 520 700 | 600 220 450 500
KOL Nakawa 220 400 400 550 850 | 800 240 380 600
Arua 300 500 330 800 800 | 600 330 500 650 500
Gulu 150 480 350 500 5/0 | 520 150 450 250 600
lganga 213 350 450 650 750 | 800 | 250 400 400 400
Jinja 217 360 430 600 630 320 400 500 400
Kabale 200 250 300 550 900 450 550 250
Kasee 200 400 250 430 850 230 330 400
Lira 240 600 380 950 900 | 700 150 450 450 400
Luwero
Masaka 200 420 450 600 820 330 700 300
Masindi 220 400 400 500
Mbale
Mbarara 200 350 300 500 900 500 200
Rakai
Sorati 230 420 420 800 | 650 160 250 500 500
Tororo 220 370 420 700 700 | 700 200 300 550 300
Min 150 250 250 430 570 | 500 150 250 250 200
Mean 216 403 372 604 783 | ©47 263 400 488 395
Max 300 600 450 950 900 | 800 500 550 700 600

39



Micro market Information Service-Uganda

Quarterly report 2 Jan — Mar 2001

Appendix 10b
Table 14: Retail prices (Shs. per Kg) for selected commoditiesfor week 12 (Mar 19 - Mar 23, 2001).

Commodities |Matokg Fresh Cassava| Sweet Potatoes | Beang Beans Other | CassavaChips| CassavaFlour | Groundnuts
Kisenyi 700 700 290 400 1,200
Oowino 400 300 250 800 700 500 1,200
Nakawa 400 300 250 700 700 400 1,300

Arua 300 250 250 600 700 400 500 1,000
Gulu 430 120 100 500 350 280 780 850
lganga 260 210 700 700 300 400 1,300
Jinja 260 240 800 700 250 350 1,300
Kabale 450 400 500 700 550 330 500 1,000
Kasee 230 230 230 680 680 300 330 1,050
Lira 190 200 600 700 300 600 1,500
Luwero 300 300 175 700 800 400 1,500
Masaka 175 213 22 600 600 500 1,300
Masindi
Mbale 187 150 125 800 230 400 1,200
Mbarara 150 150 150 600 550 350 450 1,100
Rakai 182 186 124 600 600 330 400 1,400
Sorati 360 93 800 500 300 300 1,200
Tororo 240 125 700 800 350 300 1,300
Min 150 100 93 500 350 230 300 850
Mean 299 225 199 682 631 308 42 1,233
Max 566 400 500 800 800 400 780 1,500
Table 15: Wholesale prices (in Shs. per Kg) for selected commoditiesfor week12 (Mar 19- Mar 23, 2001).
Commodities |Matokg Fresh Cassava| Sweet Potatoes | Beang Beans Other | CassavaChips| CassavaF our | Groundnuts
KOL Kisenyi 600 550 270 300 950
KOL Owino [ 380 250 170 750 650 380 1,100
KOL Nakawa | 330 250 100 700 640 360 1,000
Arua 250 200 200 500 600 380 450 850
Gulu 400 100 91 400 300 250 720 800
lganga 222 108 600 600 200 300 1,200
Jinja 220 155 750 600 235 260 1,100
Kabale 400 350 450 600 500 310 450 970
Kasee 170 150 160 600 600 230 300 930
Lira 155 150 500 600 280 500 1,200
Luwero 210 190 100 500 650 320 1,300
Masaka 160 190 210 450 450 450 1,100
Masindi
Mbale 156 135 100 700 210 270 400
Mbarara 130 130 130 550 500 300 400 1,000
Rakai 166 166 113 500 550 250 350 950
Sorati 300 60 650 440 250 260
Tororo 150 90 600 700 230 260 1,100
Min 130 100 60 400 300 200 260 400
Mean 237 192 149 586 543 260 372 997
Max 400 350 450 750 700 330 720 1,300

&
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Table 16: :Retail prices(in Shs. per K

) for selected commoditiesfor week 12 (Mar 19- Mar 23, 2001).

Commodities | Maize Grain| Maize Flour [Millet | Millet Flour| Rice | Smam | Sorghum| Sorghum flour | Soyabeans |Milk (1 Ltr)
Kisenyi 350 500 500 600 800 | 1,000 300 500 800
Owino 400 600 500 600 800 | 1,000 350 600 800
Nakawa 400 600 500 800 1,000] 1,000 30 500 800
Arua 350 600 400 850 800 | 750 500 600 70 500
Gulu 20 550 420 550 650 | 600 200 540 350 800
Iganga 300 500 550 800 900 | 1,000 500 600 600 500
Jinja 350 500 600 700 900 | 1,000 300 500 650 600
Kabale 20 350 350 600 1,000 450 600 300
Kaee 250 500 330 500 950 330 450 500 500
Lira 250 700 400 1,000 (1,000{ 800 200 500 500 500
Luwero 30 500 600 600 900 | 1,000 400 650 400
Masaka 300 600 500 700 900 30 800 500
Masindi
Mbale 220 500 460 1,000 90 | 700 s 400 700 600
Mbarara 300 400 350 500 1,000 200
Rakai 180 300 550 650 800 500 400
Sorati 220 500 450 600 900 | 800 200 300 600 600
Tororo 300 500 500 800 900 | 80 250 300 700 500
Min 180 300 330 500 650 | 600 200 300 350 200
Mean 24 522 464 692 834 | 850 321 478 634 493
Max 400 700 600 1,000 [1,000( 1,000 500 600 800 800
Table17: Wholesaleprices(in Shs. per Kg) for selected commaoditiesfor week12 (Mar 19-Mar 23,2001).
Commodities | Maize Grain| Maize Flour |Millet| Millet Flour| Rice | Smam | Sorghum| Sorghum flour | Soyabeans |Milk (1 Ltr)
KOL Kisenyi 220 360 400 500 680 | 750 250 370 600
KOL Owino 220 450 450 540 70 | 850 300 500 70
KOL Nakawa 220 400 450 550 850 | 900 280 330 70
Arua 300 500 350 70 700 | 700 400 500 700 400
Gulu 170 480 360 500 600 | 550 160 450 300 600
Iganga 190 300 470 650 800 | 800 330 400 500 350
Jinja 215 370 450 650 700 220 330 400
Kabale 220 300 300 550 900 420 550 250
Kasee 200 400 270 430 850 250 350 400
Lira 240 600 380 950 900 | 700 150 450 450 400
Luwero 220 450 450 500 780 | 950 300 600 300
Masaka 180 450 400 550 820 300 600 300
Masindi
Mbale 235 330 420 800 850 | 650 220 350 650 500
Mbarara 200 350 300 500 900 150
Rakai 170 250 400 550 700 450 350
Sorati 230 420 440 820 | 650 180 250 500 500
Tororo 220 400 430 700 700 | 950 200 250 600 300
Min 170 250 270 430 600 | 500 150 250 300 150
Mean 217 404 3933 604 782 | 746 258 398 547 369
Max 300 600 470 950 900 | 950 420 550 70 600

4
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Table 18: Retail prices (in Shs. per Kg) for selected commoditiesfor week 13Mar 26- Mar 30, 2001).

Commodities | Matoke| Fresh Cassava | Sweet Potatoes | Beans| Beans Other | CassavaChips | CassavaFlour | Groundnuts
Kisenyi 700 700 290 400 1,200
Owino 350 300 250 800 750 0 500 1,300
Nakawa 350 300 250 900 700 0 400 1,300

Arua 250 200 200 600 700 400 500 1,100
Gulu 430 120 100 500 330 280 780 1,000
Iganga 235 0 250 700 700 250 400 1,300
Jinja 255 350 250 800 70 300 350 1,300
Kabale 300 350 400 700 550 330 500 1,100
Kase 250 230 230 700 700 270 330 1,050
Lira 134 167 200 600 700 300 600 1,500
Luwero 300 300 175 700 800 0 400 1,500
Masaka
Masindi 350 200 200 700 800 300 600 1,000
Mbale 210 125 145 800 0 230 350 1,200
Mbarara 160 150 125 700 600 350 450 1,200
Tororo 225 0 125 700 600 350 300 1,300
Min 160 0 100 500 0 0 300 1,000
Mean 275 199 207 707 627 243 461 1,223
Max 430 350 400 900 800 400 780 1,500

Table19: Wholesaleprices(in Shs. per Kg) for selected commoditiesfor week13Mar 26-Mar 30,2001).

Commodities | Matoke| Fresh Cassava | Sweet Potatoes | Beans| Beans Other | CassavaChips | CassavaFlour | Groundnuts
KOL Kisenyi 600 550 270 300 950
KOL Owino 250 200 130 700 620 350 1,000
KOL Nakawa 250 190 100 700 640 360 1,000
Arua 200 150 150 500 600 370 450 1,000
Gulu 400 100 91 400 300 250 720 900
Iganga 19% 100 650 600 200 300 1,300
Jinja 225 291 160 730 650 245 270 1,100
Kabale 250 300 330 650 500 310 450 1,000
Kasee 190 150 160 630 630 200 300 930
Lira 147 14 130 580 650 280 500 1,200
Luwero 210 190 0] 500 650 320 1,300
Masaka
Masindi 200 150 150 650 700 250 450 900
Mbale 185 105 120 700 210 260 1,140
Mbarara 140 130 100 630 500 300 400 1,050
Rakai
Sorati
Tororo 140 80 650 550 230 250 1,100
Min 140 100 80 400 300 200 250 900
Mean 213 176 137 618 581 260 37 1,058
Max 400 300 350 730 700 370 720 1,300
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Table 20: Retail prices (in Shs. per Kg) for selected commoditiesfor week 13Mar 26- Mar 30, 2001).

Commodities

Maize Grain

Maize Flour

Millet

Mille Flour

Rice

gmsm
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Table 21: Wholesale prices (in Shs. per Kg) for selected commoditi

26- Mar 30, 2001).

Commodities

Maize Grain

Maize Flour

Millet

Millet Flour

Rice

Sorghum flour

Soyabeans

Milk (1Lt
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Table22: Market I nformation Dissemination through Radio

Radio Language Time Start Sponsor Coverage
Uga Red Channd English Sunday 9:45 pm MIS UNFA | All digtricts
UgaButebo Channel Lumassba Sunday 5:30 pm MIS UNFA | Eagtern
Uganda
UgaButeboChannd | Lusoga Saturday 12:30 MIS UNFA | Eagtern
pm Uganda
UgaButebo Channd Kupssbany Saturday 2:00 pm MIS, UNFA | Eagtern
Uganda
CBS88FM Luganda Sunday 7:00 pm MIS, Centrd,
eastern &
southern
Uganda
CBS838FM Luganda Sunday 8:00 pm MIS Centrd,
eastern &
southern
Uganda
Radio Paidha Lugbara, Monday 1:45 pm MIS West Nile,
Madi & Masindi & N.
English Uganda
RadioLira Luo Tueday 2:15 pm MIS Apec, Lira,
Kitgum
Radio West 4Rs Monday-Fi MIS Western &
Central
Voice of Ten Ateso Saturday SDDP Teso

Appendix 13

Report on One Day field Trip to Verify and Quantify the Stocks of Maize
Grain Hdd by the Farmers.

Cormpiled by Okobai Geofrey, IITA-ESARC/MIS
Date: 3¢ April 2001

Introduction

After a market survey conducted by the MIS unit of IITA-ESARC in the didricts of Jnja and
Iganga between 19"-23% of March 2001, it was found that a number of farmers groups had
szable quantities of maize gran in ther dores. Furthermore it was noted that these farmers
wanted to sl ther maize to a buyer who is willing to teke dl the produce a once, such as
World Food Program (WFP).
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Bearing in mind that WFP has initisted a project that is intereted in supporting famers by
buying from them provided they have minimum of 50 tonnes of maze and fulfil the
minimum requirements of the tender, | was able to contact Dorothy Kanyomozi, an officer in
the marketing divison d WFP about afield trip to these farmers.

TheTri

On 3“‘ ABnI 2001 we mede atrip to Jnjaand Iganga didricts with the objective of:
Identifying the groups of farmers that had maize grain for de.
Verifying and quantifying the sock of maize that the farmers groups had
Checking on the qudity of maze tha the famers had and where the Stores were
located.
Informing the famers the basc procedurd Seps involved in the goplication and
award of the tender to supply WFP.
And answering any queries that farmers may rase about the posshility of sdling to
WEP.

In our trip we fird moved to Jnja digrict offices to g&¢ Muganza James, the [ITA-MIS fidd
agent who was to take us to these group farmers. In our trip we were to vist Buwenge Youth
Group and Budondo Bwavu Kabi Society in Jnjaand Nasenye farmers group in Iganga

Buwenge Y outh Group

The fird famers group to meet was the Buwenge Youth Group found in Buwenge town
council. The group is legdly regigered. During our interaction with the charperson of the
group, we found out that the members of the group who are famers do farming on their
individuad basis but after harvesting they store and market their produce jointly as a group.

We found thet this group had two dtores that they were using to store their produce. The first
dore was in Buwenge town (Jnja didtrict) and it was estimated that it had about 50 tonnes of
maize, while the second dore was in Nawanyago Parish, in Luuka County (Iganga didrict)
and it estimated to have between 10-20 tonnes of maize. Therefore in tota, Buwenge Youth
Group have over 50 tonnes of maize in their sores.

The qudity of maize grain was found to be good. The sored maize was of the second season
harvest (December-January) and it had been fumigated to rid of weevils.

After being stidfied with the minimum gquantity and qudity requirements, the WFP officid
explained to the chairperson of the group the necessary steps tha the group is to go through if
it was interested in supplying WFP.

The WFP officia encouraged the group to teke its first step by writing an gpplication to WFP
as an interested party in supplying the organisation with maize grain.

The chairperson of the group promised to underteke the initigtive of applying as quickly as
posshle

Nasenye Farmers Group

Our next dedination in our tour was to be to Iganga Town to meet members of Nasenye
farmers who would teke us to various locations of their dores to verify the exigence and
quantify the amount of maize grain thet they hed.

However, befae we could proceed, we cdled Mr Bdikowa Mosss the group leader of
Nasenye famers with whom we had a lengthy conversation about what they had in ther
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dores. But earlier, Dorothy Kanyomozi the WFP officer had informed me that in fact her
(WFP) and Peter of IDEA project had spent a whole day in the past week inspecting the
sores and were satisfied with the quantities and qudity. So Dorothy and Peter persuaded the
group to apply to WFP for consideration as amaize supplier.

Therefore when Bdikowa Mosss informed us that they Hill had the same quantity of maize
as Dorothy and Peter had verified before, we did not go there to confirm again what was

known. Consequently, we again gppeded to consider goplying to WHP.

Budondo Bwavu Kabi Society

Before we could return to Kampda, we passed through Budondo sub-county where we
checked on the members of Budondo Bwavu Kabi Society.

One of the members of this society informed us thet they hed over 60 tonnes of maize in their
stores but because there was a burid ceremony in the area, we opted not to antagonize the
ceremony so we did not check the stores.

Nonetheless we gave the WFP legflet (about procedures of supplying WFP) to Mr. Muganza
James the [ITA-MIS fidd agent who will help the famers who are interesed in supplying
WFP with maize and beans.

Thereafter we retraced our journey back to Kampaain the evening.
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Appendix 14
Table 23: Agenda for the farmer gtradersworkshop held in Butagaya Sub-county, Jinja
district on 6" April 2001.
Number Activities Presenter Time
1 Arriva of participants 9:.00-10.00 AM
2 Introduction of Membersand Muganza James 10:00-10:20 AM
Wecome from Chairperson
3 Presentation on Farming as Turakira Hilda 10:20-10:50 AM
Busness
Break Tea
4 Presentation on Importance BdikowaMosesof | 11:.05 1200 AM
of Group/Associaionsin Nasenye farmers
Farming & Marketing and group
they can be formed
5 Presentation of Kaogo Jane 1200 00 PM
experiencebendfitsgained in Bogere Hakimu
group faming & marketing
Lunch Break 1:00-2:00 PM
6 Presentation of Nsyona Thomson 2:.00-2:30 PM
experiencelbenefitsgained in
group farming & marketing
7 Presentation on Book Nkutu Grace 2:30-3:00 PM
keeping and cogting in JnjaDidrict Co-0p
farming & marketing for officer and Auditor
competitive pricing
8 Presentation on Market Muganga A.K 3:00-3:30 PM
informetion Service Okobal G- MIS
9 Quedtion and Answer time All paticipants 3:30-4:30 PM
on dl Topics Presented
10 Introduction & Regidration Muganga A .K 4:30-4:45 PM
of participantswho wishto Okaboi G-MIS
be in the MIS listeners group
11 Chairperson closes the Muganza James 4:45-5.00 PM
mesting
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Table 24: Ligt Of Attendence To The FarmergTraders Workshop Held On
30/3/2001 At Farmers Hall In Budondo Sub-County, Jinja Digtrict

Names From Designation

1 Okoboi Geofrey [ITA-MIS Kampda  |Co-orinator MicroMIS
4Muganga Andrew .K [ITA-MIS Kampda  |Co-ordinator Macro-MIS
JMuganzaJames MISfiddagentdnja |MISFHdd Agent, Jnja
4 TurakiraHilda Agric. Dept, Jnja Agricultura Officer
Nkutu Grace Trade. Dept, Jnja Co-operative officer
gBdikowaMosss Menya NALG, Iganga Co-orinator NALG
1 kaogo Jane NALG, Iganga Storekeeper, Farmer NALG
gBogere Hakim NALG, Iganga Farmer, NALG
9gNsyona Thomson NALG, Iganga Farmer, NALG

14 ObiidaSwaibu Budondo Sec. For Security LC 3

11 Bdaba Slvester Budondo Sec. For Education LC 3

12Musene Daudi 1sabirye Budondo C/man Investment

13Innya .SM Budondo Incharge Agriculture

14Wansagi Charles Isabirye  |Budondo Sec. Youth LC 3

15Kasadha lrene Budondo Sec. Women/Hedth LC 3

16 Mukasa Sdim Budondo C/man Prodn. Committee LC 3

171Gubagaana Lovisa Budondo Coundillor LC3

1§ Tenywa Moses Kibibi Farmer/trader

19Buyinza Musa Buwagi Farmer/trader

20Waiswa Badru Bulegba Farmer

21 Bdigeya Betty Buwagi Farmer/trader

24 Tenywa Sulaman Namiz Farmer

23Kasolo Williams Kyabirwa Farmer

24 Ss=bowa Smon Nawangoma Farmer

29Mugabo Nathan Kagda Farmer/trader

24 IbandaWilson Budondo Farmer/trader

21 1dondo Robert Buwagi Farmer/trader

28 Kamanya Wilson Bulesba Farmer

29TdiireHenry Bulesha Farmer

3(1sko Margret Kagda Farmer

31 Kydiki Bestrice Budondo Farmer

34 Namuwaya Hadijja Buwagi Farmer

33Tenywa Jane Buwagi Farmer

34 Mubiru Betty Buwagi Farmer

39Kydiki Spedoza Buwagi Farmer

3qNdumang Kamidti Buwagi Farmer

371 Namulondo Annet Buwagi Farmer

34 Nangobi SHfia Buwagi Farmer

39Mulinda Margaret Buwagi Farmer

4qMulinda Samud Buwagi Farmer/trader

41 Nambavu Richard Nawangoma Farmer

421sko Samud Kagera Farmer
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43Byakika Foebe Namizi Farmer

44 Byakika Samson Namizi Commercid Farmer
49Mumira Fred Kagera Commercid Farmer
4dMubiri Richard Budondo Commercid Farmer
471 Bawdanswa Peter Buwagi Farmer/trader

44 Mugebi Ali Buwagi Farmer

49 Butante Godfrey Budondo Farmer/trader

50 Kakande Hamuza Budondo Farmer

51 Mbago Hamuza Budondo Farmer

54Miitega Fred Budondo Farmer

53 TekwanaNeson Buwagi Farmer
54BawaulaGrace Bulesba Farmer

59 Mukova Moses Bulesba Commercid Farmer
5 Namadega .A Bulecba Farmer

51Kadama .S Buwagi Farmer

54 Kabega John Kyomya Farmer

59Wambi Jackson Bulegha Farmer

6JMulinda .M Bulegba Farmer

61 Nabirye Rached Kibibi Farmer

64Nangiya Victo Buwagi Farmer

63 |sabirye Peter Budondo Farmer/trader

Summary of the Activitiesin the Workshop

All the people to atend the workshop arived a the proposed venue (Budondo Sub-county
Farmers Hdl) in time. The workshop fadilitators and participants were seated by 9:00 AM
and regidration dated ending a& 10:00 AM. Then dl the paticipants were given notebooks
and pens to take notes of the workshop presentations.

As per the agenda, the firg fadlitator on the floor was Mrs. Turakira Hilda, an Agricultura
Economig with Jnja didricc who presented a tdk on “Farming as a Busness’. In her
presentation like for dl others Hilda involved dl the participants in the discusson through a
sysematic andyds of what is faming and what is busness In this way, dl the participants
were able to actively paticipate and follow the presentations. The presenter chalenged the
famers to consder farming as the best business in Uganda a present as it aitracts no taxes.
She compared a farmer who can plant any acreage of maize, harvest and sl tonnes of maize
grain without paying any cent in taxes with akiosk trader who pays various taxes.

The man messge in her presentation was for famers to condder faming like any other
busness with the underlying principle of earning a profit while not forgetting that losses are
dso pat of the busness. To drive the point across, the presenter gave the participants the task
of comparing a famer and a tallor. That esch to exis, must consder certain requirements
like capitd; have a plan; have a ample feashility sudy to whether the activity is viable, there
is a market for output, look a government policy; kegp records diversfy in production; ec.
just as the tailor may not make products that are not marketable, the presenter dso argued the
farmers to grow crops that they are sure of the market. In this way the farmers would be
taking farming as a business by focussng a the market fird.

49



Micro market Information Service-Uganda Quarterly report 2 Jan — Mar 2001

Second on the floor to steer the workshop forward was Bdikowa Moses, the Co-ordinator of
Nakisenye Adult Learning Group (NALG).

Using a participatory goproach he involved dl the paticipants to give reasons why a group
activities are important, how to sart agroup and what makes a good group.

Then he taked about the ectivities caried out by NALG tha indude faming, mearketing,
training and employment of members

The presenter briefly taked about how the group members are usng modern techniques of
faming, but being a workshop interested in how farmers can improve ther incomes through
group marketing, the presenter took ample time explaning how the group handling issues
related to the marketing of their produce following their manud below.

Training manual for Nakisenye Adult Learning Group (NALG) Storage centres

1. Introduction

Nakisenye adult learning group (NALG) Storage center program. Was sarted 1998 Season B
with 3 tonnes of maize grains. Moses Baikowa, Paul Barday and three women in Nakisenyi
Village darted it.

2. Objective
To create marketing srategies increase household income by maintaining quality control of
the produce for export and marketing.

3. Storage Centre;
Isaplace or store where farmers collect their produce together for some time when they are
looking for a better market? The produce must be of high qudity and low moisture content.

4. Quality Control

Qudlity isthe degree of excelence for eating or sdling; High qudity control grains must be
dry, not damaged by insects, no sones. Not broken, no discard, not shriveled, rotten, no
ingacts, and no mould.

Bdow isthe sandard qudity of maize.

a) Dry 14% moisture content.

b) Damaged by insects less than 2%.

) Stones and foreign matters less than 0.5%.

.d) Live insects 0%

€) Shriveled, diseased and discard less than 4%

f) Other colored grains less than 3%.

5.Good Quality Control

Good qudity control sartswith harvesting. 8 Thefirgt thingsto consider in quaity control is
to keep grains clean and dry.

b.) You have to harvest maize as 0on asit is mature, do not wait for maize to dry in the
gardens or fidd.

¢) Dont pile your maize in the fild when you are harvesting to avoid grain damages and to
maintain qudity of the maize.

d) Dry cob maize after harvesting because the greatest enemy of the grainsis high moisture
€) Dry the maize after harvesting at lesst from moisture content of 30% to 18%. When it is
18%. That can be good for shdling. Don't dry the maize on the ground in adirty place.
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6. Shelling:

Shdl the maize by usng your hands hands Sheler, pedds Operated maze Shdler, or
shdling mechine. After shdling you have to deve and sort every thing, which is not maize
grain before storage.

7.Storage;

a) You haveto dry the maize beforeit is stored. It must be no more than 14% moisture
content to avoid grain rotting and eesily atacked by the weevilsin the Sore,

b) We can check the moigture by biting, feding or pinching.

c) Make sure, that the grain going to be put in the store is dryclean and graded. In thiswe are
interested in maize grade. We can take grade B but our priority is maize grade

d) Treat the irans with the recommended drugs to avoid weevil and insect attack.

€) Put the grainsin the bag and sow.

8. Grading

Grading maize before storage is a problem to many farmers Produce buyersin Ugandaand
most epecidly in lganga digtrict have made the price go down each season. Grading means,
to determine the particular dass of an item or product ie-maize grade A, B and others.

b) Don't put any grain, which isnot graded, in the sore. If you mix bad grains with the good
ones you will gt enemies from out Sde of the store, which will cause problems.

¢) When you are grading, make sure to samples from eech bag by using sampling spears.
Dont get samples from one place you must get samples from different parts of the bag, you
can get e least | kg from 10 bags.

d) Aleinto smdl piles from each of the following categories

i) Good grains

i) Broken

iii) Damaged by insects

v) Shriveled, discard and diseased

i) Foreign metter

9. Store

Storage is the biggest problem for farmers and produce buyers most especidly in rurd aress.
Choose a dore by renting or condructing your own, choose the Sze according to the tonnes
that you want to store in thet store. The store itsdf must be

a) Lesking

b) Have strong doors and windows

c) Wdl protected from rats, rodents, chickens and any other animas which can affect the
produce.

d) Wl protected from thieves (don't choose the store in bad communities).

€) The sore must be dean; you must remove everything, which is not supposed to be in the
store, eg. anything, which can hep an enemy to hide.

f) You have to put good, damages before putting in bags of the produce (Don't put the bags
of produce on the floor. If you do s0 the moisture will increese, leading to rotting of the
produce).

g) Do nat put bags of the produce againg the wall. At least 3 feet or | metre, from the wall.

h) Do not heap or pile the bags up to the roof

i) After soring keegp your dore locked, kesp monitoring supervison and when supervisng go
around al corners of the gtore by checking, looking and hearing, if there is any enemy in your
dore.

j) If you identify any enemy in the sore make sure you degtroy it, immediatdy. Try to look
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for more enemies because if you identify one it means there could be more enemies.
k) Kegp monitaring at least once per week.

When To Sl

Farmers and store managers have to decide when to sdll the produce, especidly after
targeting the good price. They have to sdll at the price targeted before. When they fail to sdl
at the targeted price they have to sl at good price compared to the locd price.

Marketing
Th programme officer is the one to look for a better market for the farmers produce.
After sdling the produce, dl charges for the programme will be deducted.

Record Keeping:

In this programme, record keeping is the systemeatic way of dedling with transactionsin the
business.

1) Why do we keep records?

i) We keep records for better running of thebusiness.

iii) For future reference

iv) Easy auditing and supervison.

Types of records to be usad in this programme.
a) Inventory stock card.

b) Assets stock card.

C) Cash book.

d) Ddivery note.

€) Payment vouchers.
f) Certificate

g) Report forms

Inventory stock card. !

Thisisto show what isin the store.

Assetsstock card.

Thisisto show the assets of each business that have been acquired for eech individud store
and the group.

Trangfer form.

Thisform will show what quantity of the produce has been picked who has picked it from
where and the registration number of the vehicle that has picked the produce. The store
manager must Sgn on it plus the driver of thet vehicle and there must be three copies. One for
the office, the second to the place of ddli very and the third to the Store.

Cash book
This should be prepared to show what is brought in and taken out and the balance showed in

terms of cash.

Delivery Note.

This shows whét is taken from the head office to the store. There are to be two copiesand dl
sgned by the head office and the store managers.

Payment vouchers.

Thisisto ded with payment in terms of Cash. One who receives must Sgn. One must be
authorised and it must be checked.

Certificates
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It will show what quantities the farmer has put in the dore it has to be sgned by the dore
manager and the farmer. It has to show dl charges tha will be deducted after sdling the
produce. It will dso show the grade of the produce. There must be a provison space if a
farmer wants to sl his produce before the targeted price. (Transfer to somebody ese who
has bought the produce)

Report form

This is from the officer who has gone to supervise the sores and he must ascertain what
quantity is in the sore. How many farmers have sored the produce. and whether the assets
sent to the store reached there?

Three members (farmers) of NALG each presented a summary account of their how they
joined the group, when thy joined, why they joined, ther datus before joining the group and
their gatus now after two years working with the group. Their accounts reved that before
joining NALG, the famers used to plant between 1-2 acres of maize, usng loca seeds,
without fertilizer and agrochemicads and would harvest about 57 100kg bags per acre. But
now with NALG, they have gardens ranging from 1015 acres eech dl the famers use
improved seeds, fatilizars and weed management chemicds dl provided by the group on
credit and the farmers now harvest between 15-20 100kg bags per acre.

After lunch, Nkutu Grace involved the paticipants in a livdy discusson about “Book
kegping and coding in faming and marketing for competitive pricing”. Usng a red case
scenaio, the participants cogted dl the activities that are involved in planting of one acre of
maize. That is from renting the land to the point sdling the harvest. The expected totd
revenue from the harvest of one acre were compared to the likdy costs and it was not
surprising to know that they would get a loss a end of it dl. The cosing exercise warmed up
the paticipants who promised to condder book kesping and coding as an important
ingredient in their farming and marketing activities.

Muganga Andrew had a presentation on “market information servicg” and later Okoboi

Geofrey invited the participants who ae interested in joining the MIS ligeners group to
register. The people who regsered are the following.

Table 25: Membersin the MISlisteners group, Budondo Sub-county, Jinja Digtrict

Name From Production activity
1 Byakika Samson Namiz Ead, Budondo S'C Farmer
2 Isko Samud Kagera, Budondo S'C Farmer
3 BuyinzaMusa Buleets, Budondo S'C Farmer
4 Mumira Fred Kagera, Budondo S/IC Farmer
5 Mugebi Ali Bulegha, Budondo S'C Farmer
6 Isabirye Rached Buwagi, Budondo S'C Farmer
7 Nangiya Victor Buwagi, Budondo S'C Farmer

The chairman dosed the workshop a 5:00 PM.
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Appendix 15

Report on the monitoring tour that covered the districts of Jinja, |ganga,
and Mbale (pilot 9tel) and Lira (Site 3)

Compiled by Okoboi Geofrey, IITA-ESARC/MIS
Date 26" March 2001
Period of tour: March 19-23, 2001.

Members on trip were, Okoloi Geofrey of ITA-ESARC MicroMIS project and Harriet
Nsubuga of IDEA Project

Purpose of trip was, market information survey and monitoring of activitiesin pilot Stes

Jinjaand Iganga digricts
In Jnja didrict, we fird ma Mr. Muganza James, our fidd agent who later took us to the
field to meet various farmers, trader and processors in the area

Along the way while going to meet the members of Nawgpanda farmers group in Budondo
County, we noticed that the mgor activity in the area was garden cleaing, preparation and
planting. However, a few famers who had planted earlier in the mid February rains hed
dated weeding maize and beans Ancther mgor activity we noticed is mogt families in
Budondo sub-county were engaged in Zero grazing and milk sales was one of the mgor
sources of income to the farmers. Of course the other source of income was maize grain sde.

Our first stop over was & Nawgpanda Awabi Wetolwa Namani Farmers group stores where
they had about one tonne of maize just poured on the floor of the store. We exchanged idess
about farming, marketing and market information.

The next dedindgtion was to Lubanyi Tuyambagane Mubizibu Farmes Associaion. This
asociaion is found in Butagaya sub-county, Jnja didrict. This asodation darted as a burid
group, then graduated to a Savings and credit group and it dso handles the marketing of
famers produce (maize, beans & coffee). When we visted the group, they had over 50
tonnes of maizein their sore, which they expected to sdll between April —May 2001

The members of the association concurred that in a good season, the members can harvest
about 100 tonnes of maize and purchase over 50 tonnes from non-members. Therefore they
have the capacity to supply over 150 tonnes of maize in this firs season especidly for the
fect that the commissoner of foredtry is going to give them more land from the forest reserve
to grow food and plant trees.

To cgp up the conversation with the members of this associaion, they informed us tha they
do ligen to our market information programmes both on radio Uganda Butebo Channd and
on CBS. However, they requested that we provide with other information on better farming
practices and markets for their produce.

In Iganga we fird visted a maze plantation dretching over 150 hectares. Origindly, this
plantation was for coffee before the expulson of Indians in Uganda After the expulson of
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Indians, the coffee plantation collgpsed and the land remained vacant until recently when the
ownes (Indians) returned and darted leasing land to the indigenous a 40,000/= per hectare
per season (we have two seasonsin ayear). Now dl thisland is cultivated with maize.

Dediination two in Iganga was to the Nakisenye Adult Learning Group (NALG). This group
acts like a modd group in the whole of Iganga due to its innovaive idess of farming,
marketing and training. This is now supported by IDEA project that manly encourages
famers to grow for export. The group hes it own agriculturd inputs supply shop where
menbers are given dl required inputs on credit and pay back after harvesting ther crops. The
inputs and services that members of NALG can access on credit incdude improved seeds,
fertilizers (DAP, SSP & UREA), agrochemicds, dorage bags, dtorage and fumigation of
produce, €tc.

When it comes to faming, we found that most of the membes of NALG had cultivated
between 520 acres of maize or beans use fertilizers to improve soil fetility and agro
chemicds to manage the weeds. We dso found some famers were testing a new method of
faming they termed as zero tillage whereby the farmers mix two agrochemicds (Roundup
and Las) to soray the weeds. This mixture is said to kill dl the weeds plus their seeds in the
s0il rendering the garden free of weeds br three months, by which time ether maize or beans
is reedy for harvesting.

On the marketing aspect, NALG is again ahead in the game. The group has developed system
whereby the members who bring their produce to the group stores are issued with cetificates
that indicate the quantity of produce the member has brought store, dl the cods the were
involved for the produce to reach the dore, when then member is willing to digpose his
produce and & what price range. The interesting idea behind these certificates is thet they are
tranderable. The member holding the certificate can trandfer ownership of his produce by
sdling his paper (certificate) to another member or to the group.

NALG hes a traning component among ther activities and they boagt of a traning centre in
Nakisenyi village where the group had its humble beginning. The group now charges a fee
for a inditution that would like to use ther training centre and/or training in group framing or
mearketing.

Mbale

While in Mbde digricc our fird megting was with Mr. Chales Twikirize, the Didtrict
Commercid Officer (DCO) of Mbde Didrict. He shared with us a lot of information about
the Uganda Co-operative Alliance Agriculturd Extenson (UCA-AE) project and the Oxfam
Food Security survey conducted by the Moving Mountains Misson in the district.

About the UCA-AE project funded by Swedish Coopeaives through SIDA, Charles
informed us that the project has been successful in Bugobero and Buyaga sub-counties where
it was launched and it has transformed some of the pioneer farmers from struggling pessants
to successful commercid farmers.

The DCO told us that success of the UCA-AE project has been due to the close working
relationship of the agriculturd extenson officer and the farmers.

The extenson officer heps the famers in the sdection and procurement of good qudity
seeds, demondrates to the farmers on line spacing, planting usng the rope, use of fertilizers
and hebicides in plat hedth and weed management, ec. At the end of it dl, the farmers
who were heped by the UCA-AE project had yidds 57 times better than the traditiond
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famers. That is famers under UCA-AE project were able to harvest between 15-20 100kg
bags per acre while famers usng the traditiond methods were able to get only 35 100kg

bags per acre.

Because of the remarkable difference in yidd that the farmers under UCA-AE project were
getting compared to farmers outsde the project, those outsde the project have copied some
of the UCA-AE project farming techniques and overdl, their yidds have o improved.

Further in our conversdion, the DCO dso taked about the Oxfam Food Security survey
conducted by the Moving Mountains Mission, a Chrigian NGO operaing in Mbde didrict.
This food security survey was conducted in the rurd area of Bugobero sub-county and it
involved 400 village respondents In this sudy Mr. Twikirize Charles, the DCO of Mbde
was involved as a consultant. The sudy is in the find stages of report writing and the DCO
promised to avail Ls a copy when the report is out.

Nonetheless, the DCO being part of the report writers disclosed that in their analyss,
they found out that a great majority of the 400 respondents interviewed revealed that
they lisgen to market information broadcagts. On whether the farmers use market
information in their production and marketing decisons, the DCO said most
respondents answered that they do not use it. Thus the DCO challenged us and any
other organisations that are providing market information to the farmers to see to it
that the farmers are sendtised know the importance of market information and
interpret it the way we the providers interpret it, if they are to postively utilise it to
ther benefit.

Asked on his view why the famers may not be utilisng maket informaion in ther decison-
meklng, Mr. Twikirize Charles sad that:
Fra of dl, the maket informaion providers should know whether the market
information they are broadcagting to the famers is what they need and whether it is
relevant to their market information needs.
Are the famers aware tha the information is being targeted to them? He sad that
dthough the farmers are rationd, they are not as sophitticated to teke advantage of
any information.
Isthe information timely?
The informetion providers should understand the farmers outlook. Thet is how can a
pessant famer in a village in Bugobero sub-county (Mbde digrict) relate the price of
beans in Owino market in Kampaa with the price of beans in his village when takes
many yearswithout even stepping in his didrict town of Mbde.

In his conduding tak with us, Mr. Twikirize Charles noted that in Uganda, a pessant famers
face many chdlenges that force them sdl ther agriculturd produce without even conddering
what they head on the radio (market information). These chdlenges indude the cost of
medicd care, lack of dorage space for their produce, top-bottom fixing of the prices by the
traders through the trading chain (i.e. no negotiation capacity of the farmer), excessve leisure
of men (boozing, smoking and taking on more women), etc.

Sill on our tour of Mbdae didrict, we were adle to mest the Didrict coordinator of IDEA
project for Mbde didrict, Mrs. Makabayi Mdilda. She informed us about her activities with
the famers, how famers have adopted have the use of qudity seeds (Zimbabwe Hyhbrid,
Uganda Hybrid, Longe 1, Kenya Hybrid, ec), fetilizers (DAP, SSP and UREA) and
herbicides (LASSO and ROUNDUP) in their farming.
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We ds0 vidted the two man agriculturd input suppliers in Mbae. That is Sukura Produce
and El Shada Internationd. These two companies are the mgor suppliers of seed inputs,
agro-chemicas and fetilizers to the didricts of Mbae, Kapchorwa, Kumi, Pdlisa, Iganga,
Tororo and Soroti. These campanies dso work dosdy with IDEA project the main promoter
of high-value and low-vaue agricultura exports in Uganda

To cgp up our tour of Mbde didrict, we vigted the Indudrid area to tak to wholesde traders
of maize gran and flour. We tdked to severd traders who gave us their contacts. We were
able to get their dde of the dory about the generd business dimate for agriculturd produce
in Mbde, sources of supply for maize (from digricts of Kgpchorwa, Busoga and Lira),
demand for flour (mainly inditutions in didrict and traders from other didricts) and about
market information broadcass.

In the trail of our tour in dl the above places we aso collected wholesdle and retail prices on
agriculturd inputs and commodities.

Lira Digrict.

Our market survey in Lira was brief. Frs we met our Fedd agent in Lira with Gordon Bdl
the propritor of Lira radio, which broadcasts our market information. Toured the new
fadlities in the radio daion and then headed for the markets. We surveyed and collected
market information from the main produce traders in Lira town and the surrounding centres

However, because of the time dement and the insecurity scare, we were unable to the rurd
aress like we heard done for the didtricts of Jinja, Igangaand Mbale.

That maked the end of our tour and we made our journey back to Kampda through the
eastern route and north as usud.
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