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, '. The proj ec t is concerned with two HL1$s Hedia aRJ~ro_a~hes i

--the Adver~_i~J_llg/Indus__try apErc;;c1~-and the Non-Formal i
Erluca tiol~I!P_r_o_ach for which) as of this da te) th.creare i

3 eon-tracts.----
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A. Advertising/Industry NasB Ned1.a Approach
(1) Contract AID-518-3~5-T (Ecuador)
~ PAR develo-ped by dSl\ID/Ql1ito dated 12/l~ 174

(attached) .
CompletIon field work

X Review of Final Report
.June 75
January 76

Non.... Formal Educa tion ~Appro<)ch

(2) Contract AID/ta-c-:l133
Avoidance of further project slJppage
Incorporation of technical panel recommendations
into. communicatiou models and research design,

. bofore field applIcation for Philippines and
Nicaragua.

Use of expertise rbquircd by contractor.
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(1) Contract AIO/ta-c··1.198
Site visits to 3'incs selected for sur~ei.
Honduras, Colombih and Tunisia. Tunisia selected
as... test site. De~onstra t1.on Plan and C'pmTTlUnica
tion Nodel rcvie·.v'ed by panel end proceea °Jlth
field implementai~on.

Sept 75/Ma-c 76 i
June 75
June 75

June ,2 ~' 1975

.June 1976
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Each con~ractor is technically qualified to perform.

IComm41n' oni".Y foetorf det.rmininll ,oling

I. Cont"rnctors understand and are proceeJ 1nn with
I which is somewhat difficult Ibu t aet· : "~vuble. '
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Whereas this factor is not presently applicable, it shall be.come increasingly
applicahle in the life of this project.

iComm.n. on key faclor. d•••rmining fo" ng
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t~het"e applicable commodities have been used as planned ..
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COIMltInt on f I -
Cooperating country inputs have.been hHlnaged and'are continuing to be
managed without difficulty_ ..
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III. KEY OUTPUr.INOICATORS AND TA'RGETS -

A. QUAHTIT A TIVE INDICATORS
T. AHGET$ (Pe,cel1to90IRote IAmount'

FOR MAJOR OUTPUTS
CUMU- CURR[NT FV EtlO Of"

I
LATIVE FV 77 FVZ!L. P HOJt:~l'PHIOR FV TO 0/, T E TO END

Field demonstration in PLANNED 3 1 2 2 2 3 I
3 countries testing ACTUAL

l
1 1 iadvertising i.ndustry PERFORM-

~

ANeE :f

approach adapted to ·nutr.

IedUCe REPLANNED

Field" demonstration in PLANNED 0 1 1 2 2 3 -,
3 cGuntries testing the -I
non-formal education ACTUAL , "PERFOIIM· 0 1 .
attproach. ANCE ..

REPLANHE D.
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ANeE
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eo QUALITATIVE: I~DICATOR$ COMMENT:

IFOR MAJOR OUT puts

-I.
Inquiries regarding these approaches are mounting

Increased awareness of use . I

of masn IDediu approaches to 0 .
'.

nutrition education.*

"J -z. Increased use of mass media COMMENT:
_0

1

approaches to nutrition Requests for completed acti\!ities regarding use of
Ieducation. 'It the adtertising/industry approach are increasing.

~
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I. Increased use of technical COMMENT:'
I

nssistance in UHe of Mass The detnand for assistance in the use of the advertisingl
Hedin approach. 'Ie indust~yapproach is beg:f.nning •
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2. Evidenco'o doto of J>f09reu toword tncno conditions.
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j' ~JIV. PROJEct PURPOSE· ~

I A. ~1. 'S'I\!,:''''.llt ?I pClt~OU aia currCl",ly env1laged. 2. So",. al In PROP? ill yes 0 N;

J To det~rmine the feasibility of using mass media to motivate large numbers of
I individuals (particularly mothers of pre-school children) in urban and rural

areas to iciprove their food behavior ; to determiBe specific areas of applicability
of muss media to compare cost effectiveness of different mass media approaches.

8. 1. Cond it ion. wh'i;j;-w~I:-:Il-.-x-is-t-w-h-:-Ct-n----r----------------------------

above purposo I. uchieved.

1. Eviden~e of measurable
improvement in dietary
practites due to mass
medi... Information will be
ob tn i T1I~d.

1. The Ecuador field test has indicated that the
advertising industry approach can affect changes
dietary practices. (Other tests are still in
progress).;

3.
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'Progrmn areas for which
mass m~dia approaches are
most effective will have
been d~termined.

Data will be made
nvnilable for use in
national or regional
n~trition strategies.

2.

3.

This will be determined from the 6 field
tests being conducted.

A seminar for a beginning of an exhange is
~lanned. A need for workshops tq provide
~uidance in the use of these approaches
is being manifested.

I
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. A. StGtu~nl of Proll,cunlTling Goa'
V. PROGRAMMING GOAL

,To reduce malnutrition in selected LDCs, particularly among the most
vulnerable groups (pre-school childten and pregnant and nursing women).

a. WII!. the Qchi.""m~n' of the project purpou make Q II\ln,'icont conlribution to the programming-goo', ginn t". magr.i1ud. of the n~'iDnoj .
, fl'0ulem? Cite eVlCh"c ••

The use or the mass media approaches will provide for greater reach into
.formcrly·;lhard-to-reach" populat'ions thereby affecting sign1.ficant changes
among larrier,groups and reducing the incidence and_d~gree of ~alnutrition.
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