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The project 1s concerned with two Mass Media approaches
-~the Advertising/Industry approach and the Non-Formal
Education approach for which, as of this date, there are

3 contracts.
N~—

A. Advertising/Industry Mass Nedia Approach

— (1)

)

Contract AID-518- 345 T (Ecuader) .
PAR developed by US AID/Quito dated 12/14/74
(attached)

Completion field work
Review of Final Report

Contract AID/ta ¢-1133
Avoidance of further project slippage

Incorporationh of technlcal panel recommendations

into. communication models and research design.-:
before field applicatlon for Philippines and
Nicaragua.

Use of expertise riequired by contractor.

B. Non-Formal LEducation Approach
(1) Contract AID/ta-c-1198

Site visits to 3_iDCs selected for survey.

Honduras, Colombia and Tunisia. Tunisia selected
" as test site. Dehonstration Plan and Communica-

tion Model reviewed by panelaﬁd proceeu‘uith
field implementaiton. .
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Comment on' hy factors determining rating '
Contractors understand and are proce ’din;, with accompllshingproject purpose !
i
whieh is somewhat difficult but achk~vable.’ ' f
= ' |
Each contractor is technically qualified to perform. i
|
!
i
i . ) 2 3 ) ] . 1 ’a 8 I |
4. PARTICIPANT TRAINING n/a : .
iCOmmonl on key factors determining rating P (
l Whereas this factor is not presently applicable, it shall become increasingly
l applicable in the 1life of this project.
: y
5. COMMODITIES R L i L ' 3 8
i
Cn ment an key lactors determing rating
[N
\ 5
| Where app]:icable commodities have been used as planned.
| . . .
|
z' - {
: i
| : a. PERSONNEL ! 2 2 ‘ % s ! b 4
6. COOPERATING
| COUNTRY : i
‘ ‘ b, OTHER :
i ; i
Commant on kay foclors determining rating . .
H i |
_— Coopérating country inputs have.been tianaged and-are continuing to be f
managed without difficulty. e '
4
|
|
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7. OTHER ponors N/A L A S| e ' B .
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Il KEY OUTPUT INDICATORS AND TARGETS

. ; TARGETS (Percentage /Rate /Amount)
A. QUANTITATIVE INDICATORS -
FOR MAJOR OUTPUTS LATIVE CURRENT FY END OF
POk’ fy [ToorTE | ToEnD Fy_ 117 Fv78 PROJECT
Field demonstration in PLANNED 3 1 2 2 2 3
3 countries testing ACTOAL L 1 ;
advertising industry RLREORM- :
approach adapted to -mnutr.
educ. . REPLANNED
Fleld’ demon_stration in PLANNED O 1 1 2 2 3 ‘
3 countries testing the |
-non-formal education perFoin- | 0 1 . -
approach. ANCE :
REPLANNED] ° . . ;
\
PLANNED 1
ACTUAL ’ i
PLEKFORM- )
ANCL
REPLANMNED'
: PLANNED 5
ACTUAL '
PCRFORM- !
ANCE ‘ |
L ——r
REPLANNED {
€. QUALITATIVE INDICATORS COMMENT: ‘
FOR MAJOR QUTPUTS E . - -
> Inquirles regarding these approaches are mounting
* Increased awareness of use , : : . . i
of mass media appreaches to * . |
- nutrition education.* q |
. , |
2. Increasecd use of mass medla | COMMENT:
approaches to nutrition Requests for completed activities regarding use of ’
education. * - the adVertising/industry approach are increasiug. |
BEST AVAILAELE COPY J
3. Increascd use of technical | COMMENT: |

assistance in use of Mass
Media approach, *

N

industky approach 1s beginning.

)

h

The dehand for assistance in the use of the advertising/

—*amonv_other_donors._apencies, and host governments.
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A. 1. Sictement of purpora ak currontly snvisaged. 2. Sams as in PROP? D YES [_] NO

To determine the feasibility of using mass media to motivate large numbers of
individuals (particularly mothers of pre-school children) in urban and rural
arcas to improve their food behavior ; to determine specific areas of applicability

of mass media to compare cost effectiveness of different mass media approaches.

B' "

Conditions which will exist when
obove purpose is uchieved,

2. Evidonce to date of progress toword thasu conditions,

1. ELvidence of measurable
‘ improvement in dietary

practices due to mass

available for use in
national or regional
nutrition strategies.

1. The Ecuador field test has Indicated that the
advertising industry approach can affect changes
dietary practices. (Other tests are still in

media information will be progress).
obtainéd. :
~I__ * 2. ‘Program arcas for which 2. This will be determined from the 6 field
<:\\\\ mass media approaches are ' tests being conducted.
. most cffective will have :
, ‘been détermined.
3. Data will be made 3. A seminar for a beginning of an exhange is

planned. A neced for workshops to provide
guidance in the use of these approaches
is being manifested.

V. PROGRAMMING GOAL

*A. Statement of Programming Goal

,To reduce malnutrition in selected LDCs, particularly among the most
‘vulnerable groups (pre-school children and pregnant and nursing women) .

'- WI“ the qchlonmtnl of the 910106' purpnse make a s ali Qh' canir tion h rogrammin [+ ven ® magn
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| - "The use .of the mass media approaches will provide for greater reach into
| -formerly-fhard-to-reach" populations thereby affecting significant changes
among larger groups and reducing the incidence and degree of malnutrition.
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