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The more skilled the communication the faster
 

Skilled Communication 
By Robert S. Mlack, 

Chief, Office of Communications Resources, 
U.S. A.I.D./ Turkey 

I t is not enough to create dynamic ideas--the ideas have to be 
carried to every level of the economy and the population, and 

communication is the vehicle. Motivation for movemeit and change 
has to be engendered or there will be no popular support to surmount 
the upheaval of the customs and traditions of history. (oiimunica­

tion in some form precedes all social advance--the more skilledthe 
CoMfmiiun ication the faster [lhe advance. 

The highest form of skilled commu nication in any country is to 
be found in its institutions of higher learning. IProfessors of medi­
cine, for exnmple, are able to impart knowledge of their great 
medical skill because they also have great communication skill. 
In such institutions it is easy to see the art of communication at 

work. lThis is less easy to see outside of the student-teacher 

relationship. 
Commu nication in a developing economy is not a classroom 

exercise, however, and persons needing to communicate clearly are 
rarely trained in the art, they are seldom even aware that suci an 
art exists. In consequence, the least skilled form of communication 
is often found in areas where the highest skill is needed. F'or ex­
ample, an expert agriculturalist may write a superb technical bulle 
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A transistorradio brings new ideas to an isolatea shepherd. 
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tin describing preventive techniques to be used against plant dis­
ease, but if the person needirg this knowledge cannot read, or 
though able to read, cannot understand the message, the bulletin in 
this instance is worthless as a piece of communication. 

'File word "communication" in its contemporary, professional 
meaning describes the satisfactorily completed human-rel ations act 
of sending -receiving a message. In teaching communication skills, 
stress is placed on the importance of wording or picturing, or 
otherwise symbolizing the knowledge or ideas or information to be 
conveyed in a way most likely to be comprehended by the receiver. 
And no message of whatever sort is considered communication if it 
fails to reach and to be comllrellended by th person or group to 
whom it is directed. The rapidity of economic development in 
Turkey depends in large part on the many cornbin ations of "mes­
sages" in this sender- receiver relationship. 

On the following pages of this issue of Participant Journal 
there are articles of interest to the reader which point out the 
significance and importance of skilled communication in Turkey's 
expanding economy, and which give evidence of the role that com­
munication and the professional communicator are already filling in 
Turkey's rapid advance. 

A ...
 



GEU MEKTE OLAN BiR EKONOMi'DE 

HABERLE$MENiN 6NEMi 

Dinamik fikirlerin yaratilmasi kafi dCAildif- -- bu fikirlerin ekono­
minin her seviyesinde yayilniasi gercur; bu da ancak tecrObell bir 
haberle§me mckanizmasi He elde c(lilebilir.Sosyal alanlarda butun 
ilerleinclerin sur'ati habcrlc. nicnin -allitesine ba lidir. 

Inkiyaf ctmektc olan bit- ekonomide liabei-lc§nic basit bir sinif 
6devi degildir. llaberlepicyi Ware unnesi gercken clemanlar qogun­
lukla bu sanatin acemisidit-, hatta hazen b6yle bir sanatin mevcudi­
yetinden bile biliaberdil'IL-r. 

l1aberlqme ISI-111111LLI prOfL-S '011L'l anlamile insaillar-arasi irtibati 
temin CMIL-k 01Uj) hil- IIICS Ijlll Aici-vi i-ici vasfini ta§lr. Vericinin g6ndere­
cc i lict-hangi bii- TIIL'-,Zlj AM tM-afinLIM1 mila§ilmadi i niUddct e lliqbir 
dc cr ta,,,imaz. Bir mcnilckette ckononlik gcli§mcnin ba§arisi bayUk 
61 [JLIC VCrici vc alici orasinda iyi Kurulmu§ ve konibinc cdilmi bir 
hahLr1c.,,mc SiSk-MillU ba 'Adir. 
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COMMUNICATION 

IN MANAGEMENT 

By Faiz Poroy, 

Secretary General, 
Turkisb Management Association 

E conomic development of today we have learned how im-
Turkey depends to a large portant communication is for 

extent on efficient management success in these fields. But we 
in industry. Efficient manage- still have a great deal to learn 
ment is impossible without a about the art of communication 
thorough knowledge of modern itself. \e have perhaps learned 
communication techniques. its ''essentiality" but we still 

Until a few years ago coin- have to grasp its ' 'complexity." 
munication was practically an The development, the suc­
unknown factor in management cess, the Nery existence of mood­
and industry in Turkey. Even ern industry depends on cooper­



ation people to people and seeing, listening and under­
coordination of machines and standing, that one of the factors 
individuals, that is an indispensable must 

We of the Turkish Manage- in modern management and in­
ment Association have learned, dustry is effective communication. 
some of us through specializa- In underdeveloped countries, 
tion abroad, some of us through and even in semi-developed 
participation in management countries, the average human 
seminars, some of us through mind resists change. In such 

Seminar on Decision Aaking in Top management. From left to right: Chair­
man Dr. ahap S. Kocatopqu, President Turkish Management Association; 
Coordinator Dean Harris L. Wol/ord, Columbia University -Robert Col. 
lege Program; the late Patrick Malin, Rector of Robert College. 
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countries the average mind will 
only accept new ideas and new 
habits by conviction. This is 
dependent on how the change is 
transmitted-- communicated- - to 
the mind of the recipient. 

Modern management in 
Turkey did not develop over 
many generations. It was aswift 
turnover from nothing to what 
we have today. \e had the help 
of friendiy nations, especially 
the United States where modern 
scientific management in industry 

has reached its peak. These, 
our friends, did not grudge us 
any of their know-how. All we 
had to do was to show the desire 
to learn, show a capacity for 
reception, and a will to share at 
home what we had learned abroad. 

\e learned abroad what we 
knew all along but had not put 
into practice--that the days of 
"belief thrnugh fear" were over 

and that modern management and 
modern industry could only suc­
ceed and thrive through the phi-

Participant,(General Secretary Faiz lPoroy doing simultaneous translation 

at Seminar on Decision mfaking in 'lop .Management. 
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losophy of "bet ief through desire 
and through acceptance." 

We had known all along that 
people were the most important 
element in the manufacturing 
fi.Tld. But we did not kln)w how 
to communicate effectively with 
them. \'.e learned that people 
need to understand a commiini-

cation inorder to give their best 
su pport to it, and that they must 
accept an idea before they could 
properly put it into effect. \\e 
learned that what really counts 
is not what people are told but 
what they accept. 

%lost managers, especially 
in industry, spend the greater 

part of their working day try i ig 
to communicate with others.:\bout 
half that time is spent in listen-
ing. In the United States and in 
seminars held in Turkey we have 
also learned how to li.ten. \\e 
have seen that listening is not 
a negative process, but on the 
contrary, a very active one. 'May 
I here quote Carl ". I ran: ' 'The 

problem is not one of gel t;ig men 
to talk, the problem isone of get-
ting leaders to listen." 

In Turkey, managers often 
are apt to talk too much and 
listen too little. IBut a manager 
must get work done through other 
people. 'o lie able to do this lie 
must be able to communicate ef-

fectively with them. This will 
only become possible if and 
when such managers learn the 
art of listening. 

First, we managers who are 
in authority will have to learn to 
teach ourselves, to remind our­
selves daily and to warn onr 
confreres that caommunication is 
most successful and often only 
possible when it takes place as 
a cooperative process. I\e must 
also constantly remember that 
commutnication is most complete 
where trust and confidence are 
present. I\,emust acc 't as a 
standing principle that efficient 
communication brings effective 
and efficient administration. 

Ve must be careful to keep 
cOmlnmtnicatiom continuous and 
not let it remain spasmodic. 
Real conmunication must move 
freely inl both directions; there 
must be clear dowuward and up­
ward channels for ideas. Commu­
nication cannot be a one way 
street. 

I have learned, by being a 
witness and through personal 
experience, that in most cases 
the failure to communicate lies 
with the conimmunicator, be lie 
a statesman, a teacher, or a 
manager. I have seen that leader­
ship in management cannot long 
remain effective unless it is by 



persuasion and not by command. dustry can stand or fail on tile 
I !iave learned to believe that basis of its prductivity. And 
,Afficiency--both from the psycho- good prodiictivity depends on 
logical and inaterial standpoint-- the efforts of people--peol e who 
will increase thonugh satisfac- know what they are doing and 
tion of the worker and it will de- who like what they are doing and 
crease thmidig his frustration. whi take pride in what they are 

In these modern and some- doing. 'IT, have such people, to 
times difficult days, cnnletition keep Such people illbusiness 

in business is constantly in- and industry, is only possible 

creasing. :\ business or an in- thmugh effective commun ication. 

Faiz Poroy u'ith Impact !1Iarticipantsat TurkishManagem,,nt Association. 
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SEVK VE iDAREDE HABERLESMENiN 'INEMi 

TUrkiyc'nin iktl.'LldCll IllUlwkkak U qo unlukla sanayidc 
etkili idarCYC dayanmAtidir. Ltkili idM-C isc ancak mOdcrn liabct-le§nlc 
tekniklerinin iyi bihlllllC!;ilC kilhildll-. 

Bir ka yiI evvvImL., kiidar haht.TIL'.' 111C Tdrkiye'dc idari ve smayi 
salialarda pek az hilinirdl. I akat, bugun artik bu konunun Chummiyetini 
artik tam nianasile idrak ctmis bulunuyoruz. 

Gcnellikle, insanlar lllUkil%'ClIICt Cderler. Ycni fikirlur 
ve ycni adetler inicak kuvvctli inan liir lialine gelince kabul edilirler. 
Bu dzi dcAi- ikh in, yeni fikri kabul ('LIL'C(2k kimscyc ula tirilniasi tarzina 
bfijldir. 

Bir t'-ok ncsillcr boyuncii suvk vc idare TOrkiye'de gcli mcdcfi 
kalnil- tir, BugUnk-U durum isci bu hi .likicri gcli. niuyc do ru iicilmv 
6neTnli bir adim olarak, kabul CllilL'I)ilil-. 13U gCli MC iSC LIO.-;[ JL-VIL-IlCrin, 
bilhassii Amcriki Birk'. ik I)cvletlcrinin, CLkili yardinitarile olniu§tur. 
() rcnmuyi arZU Cttik, vc di iirl&l 6T',l-ClIdiklcrinlizi vatanimuda tatbik 

-;inii soktuk. 

Disarldii unu gorduk ve 6 rcndik- ki "korku yolu He inandirnia" 
gbillCri iii-tik INIOLlern endUstri ancak "arzulayarak ve istcycrek 
kabul c-mic" prcilsibinc dayanniakta ve ancak bu yolda ba. ariya ulasniakta 
vc gcli. mckk'dir. 

Hu -onuda bir hinscinin dcmuAini kazatimak i in, o kinisenin K-endi­
shic nakk'dilcin fikil-IL'I'i ill1kimiusi gercknicktCLlir. 1-sas 6neinli olan 
"s6ylc-nilcn" dc il, "kabul C-dik-11" dil'. 

SLivk VL' idill-C'dL' dillIC111C simat'inin da mullakkak surettv bilininesi 
gcrcl-Ar. Ciirl i-. Braun'un dcdi !i gibi: musc-lu hir kimscyi konu. ­
turm Lik dc- il, fakat bir lidcrc hil' dillIL-Ilif-mcktir." 

Amirlcr mik-ssir hiihcrlc. mc matim bilniclidirlur. L-A ili liaber­
1C.."llic iki till-afli olilll llilbcrle. tlicdir: fikirlcr ula.L,,lirilabilh1mcli vc 
kC/il dil1lC'l1illIlLAiLhl-. ! 'I bil' lidcr bii. iiri vasitasi olarak cillir dc il, 
ikiia kaabiliyLitilli k'UlliIIIIII ill Idir. Rckabctin i. haymma hahni o1clugu 
hU gUlIlCl'dL, ba. ari VL'I-illl(.' dilyannuktiidir. Verim ise, ali.pnlar arasinda 
etkili haberle§mcnin nievcudiyeti He ancak chic L-dilubilir. 



COMMUNICATION
 
FROM THE VIEWPOINT 

OF LABOR UNIONS 

Bly Oktay Poyraz, 
Press and Public Relations Director, 

irk i§. 

W e are living in a century in 
Vwlich society is in the 

rapid process tIf development 

in all c tllltrie.. l[abor" unions 
which have ,ell e ;tahli.shiel to 
inuprolve anlit jOtmc t theliic't 

aid social risit.s (1) the %mrlo-rs 
have to ca .r their sha ()f iur-
dln inl this airea , Chlau-4, 

Ihe llbm-r 111i(mls, Mhic'h 

hlve a lhicltlls (d well-trailud 
and vmlou ',tt u+rll, wl.,- am I l 

vhich Iia.t ,rti',I th1(i i 

the rv, luisitf, it ,stuhri i 

ulion ism, are t oili ,.rs illst.m z 
the nece((sl5 it\ (d, u(m],U1llnii(itii l. 

+lit fact that cmimillluicatio)l 
ill its vari .llis.-Jha s and nethi-
t)ds is all 't xtrtlie-ess-'li ialll 
ly inl)ortant part of1 )rmi,,allioAtiiln 

has been fully accepited by 'lirk-
i. and its affiliated labor unions 
in Turkey. 

A labor union, to retain and 
increase tlie support of the pd)­
lic, has to keep the public in­

formed of tr de i1nioli aclivities. 
It is therefuie require that in 
aly11Vl-iir aii/.(l w rki:rt 
unit there exists ll ex[irt cTli­

urilicatioris svstiihi. It is only 
tlirou hluir)lessional coilimulicil ­
titoit that all illtf-v.q'ted ]abimr 

force can lIm (orgranized, alni 
a i,, Ii it is ,mlvy thlrmvu,+ c()mmilll-

Iuliciioll jit this frce cai l,e 
c+rntihuiuli.siv jiiluiur'ith r'i- ,rditig 
thi , activ'it l t()hit uliimi. 

It is .s)ltletiles tht case 

that a union is attacked ulitirly 
and with untire I ttions. l'1f­- lloat 
fectiv coliTlluilCic.tit)l, ill such 
cases, is the Ilealls throlllgl 

which possilble misct)ncepLtio)ns 

in the miniIls of the Imblic or 
even its members are cleared. 
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CoIIIIIication, employing 
various media such as films, 
brhcliu res, books, posters, re-
ports, bulletins, newspapers, 
radio and television, keeps the 

menihers of a union informed 

regirding all of its activities, 
lhe union executives are duty 

bound to communicate the deci-

siols they have made, the new 

information that has reached 

them, the results of the colic'c-

tive bargainiig sessions they 

have attended. This is achieved 

only through the art of effective 
communication, 

,\ Union can only improve 
itself if and when its relations 
with the puilic improve. This 

again can only be realized 

through communication. Con-
seqmiently, in union movements, 
communication is essential; it is 
a most important factor, and one 
cannot do without it. 

Am rican~~~oi/)1/son, nioted 

radio /ersona(lity,
 

iittru'i'i,s Oktay
I'lo .raz in 

(JCa4'o on the 

All) training Pro. 
/it parlici. 

in uehile in 
the UnitedStates. 

In view of the fact that labor 
organiz'ations all over the world 
depend economically and social­
ly on public opinion most of them 
have found it necessary to es­

tablish public relations offices 
and employ specialists. 

3y means of Nv.ell-prepared 

and interest-creating publica­
tions, it is possible, to amuise 

public support. Nevertheless, 
some unions nlitglect to keep up 

their ties and rc'lations with the 

public, and then, when their 

adversaries attack them they are 
defenseless. These are cases of 

poor communication. 
Ideas do not colie easily to 

men, nor can ideas be changed 

easily once they have been ina­

printed on the minds of men. It 
is, therefore, imperative that 
information, training and activity 
campaigns shouldbe well planned 
and be subjected to a thorough 



Previous analysis. 
Througli communication, 

ideas can be inoculated into 
those who have no ideas. Through 
communication, ideas dormant 
in the minds of people will find 
an outlet. Ilhrougi communica-
tion, seeds of ideas in the mind 
take root and bear the desired 
fruits. (rnom unication is not 
used so inuch to chaige the 
ideas of people, but rather to 
strengthen the idea that is al-
ready there. 

Vihen change is sought, then 
the two-way introduction of com-
munication is more effective on 
trained people or mirds, while 
the one-way process %orksbetter 
for untrained people. 

Hiepetition, especially varied 
repetition, possesses a quality 
of persuasion. (Communication 
methods which brin solutiois 
to present problems or remedies 
for present social ailnerts are 
always more useful than tethIods 
which create new problems and 
then seek out solutions for them. 
Also, research has estalblished 
the fact that effective communi-
cation brings to tile surface the 
existing ideas of people rather 

than cIanging them. 
The members of unions 

which attach great importance 
to comnunication through pub-

lishing and other media are more 
loyal to their tnions, more con­
siderate of their superior, their 
equals a their subordinates,lld 

and they are in most case.i also 
more enterprising', Ilnions that 
have a predomfinance of this type 
of nte nbers are also nearly al­
ways more successful in their 
relationships with the eulp!: yer,;. 
Siuch unions are monre efficielit in 
exerting influence oil public 
opinio ard prefer to attain 
results Kicked by public opinion 
r; her than tlhroirghh trrried actlons. 

In otr comntry this is parti­
cularly significant xMen cotisid­
ered in the liht of the future 
of uniottisn. Ili advalced indus­
trial countries, where industrial 
workers are ,great ii number, the 
fact that the inportance of ni­
merical sumeriority is decreasing 
is itore C, .t. Ii the western 
countries intellectual-worker­
technicians or serni-prufessiol­
o, , ,re daily replacing the man­
ial workers in the industrial 
working force. These new tyi s 
of workers or semi-professionals 
show a distinct sympathy for 
syndicalism or unionism. 'These 
new elements of labor do rot 

layO to go through the sacri­
fices, and tine efforts unionism 
has had to go through in past 
years. All that is needed to 



get this new type of workers 

into the unions is effective and 

proper commu nication. The re-

suits are always favorable, for 

the men are sympathetically re-
ceptive. 

II Turkey, howwevr,allth(!i 
the result is the saine, the bwe.in-
ning presents severalkdifereni-

ces when compared to, Western 
countries. l tveeni , ,eiuinlied 
aind one htli h'i., ;il fi fty v ,N(.Iis 
ago, r alL/,in..i tha,t toN! \ev '' 
beinI ui faill ntili.ed tIt Iiiifit.
onily a c linii lus.l- (i)' l ', , 

,r illnthe<l'm li l %% ,,' t,t+ ,,,s 

dlniutnird 

hardships w ti th Ny,tried itio et 

tog(ether an l estaubl ish, uniions. 

lI e idea o!" uniuinuism as 

ern Countries mainy 

%% 
the idea of these pioneers; tne 
seeds ofunionism were iuplanted 
by them. Mainy ,thfese' puioneers 
did not live hoi: nm':h to see 

tie fruits of their efforts; but tlie 
impact and the irnpressioin on the 
way of lif, in the western world 

has been reat, and the develop 
merts that havet taken nlace in 

western industry in the last 

century were ,reatly ixflneticel 
by the principles of unioism set 

down by these dI pioncers of 
Iabor. 

Iii mr country we have been 
lucky to bypass the Most Jiffi-

cult and frustrating years of 

unionism. We managed to profit 

by the courage, by the efforts 

and even by tille mistakes of the 

developers of unionismi in tine 

west. It is thus that we have 

been able to( build iliionisnl if] 
In rkey on so lid, Iundations. 

Our uunionismv,vhicl has a 
short, ytt successful, history 
has been brmdhit to the level of 
.,estcru uini'llis, iiv the adop­

tion of c(:lltcliv, ximlrainill , 
strike jm I e 
IN lam'liallwui 
ueIrsIandin: 

t Ia~ fl', dlv, 

-,ciit ri ,his ratified 
t ill Ju N 19') ,. lie 

of uliiishi ' hliclh 
it,,- lim-tu l colise 

since 1')0)8, df.v', ed further by 
t;ie f'.stiblishuient Iof tIhe ( o ft'ed­

e<rationl of 'ftr'kisl l albor Il iois 

in 19 2. Tiri\.K, %%hich had the 
right [,n hecome a member of thne 
International Iaiior ()r.,anization 
following- the I)(d)( I evolution, 
has accelerted its activities. 

Ti*rk-l.'; continued its close 
cooperation with I.S. \.I.f. and 
several international lahor organ­

izatious. 'Ilhe help of All) and 
these internatioml organizations 

has been secured for country­

ile seminars, for iistailce. 
Ill these trainninig seminars 

the basics of ilnimioisu andl corn­

muiic;:tiois have aI way's been 
predominant. !he importance of 
communications in union affairs 

is constantly explained to union 

http:ntili.ed


members and officers attending 
these seminars. They are taught 
that comrmunications is the one 
method through which they can 
remain in touch with public 
opinion and in the good graces 
of the public. 

The fact should never be 
forgotten that in creating the 
medium, great duties fall i[pon 
individuals. fhe union excu-
tives who are careful abolit 
mutual relations, the wishes of 
the rnernnirs, aMd the derp-set 
traditions of that Particular coni-
rnunity, lay the !,,reatest and 
most importart part ir tle crea-
tion of the reqtiired pmhlic rela-
tions t rri., ri. Ill these srillinars, 
where cornmunicati,)n arli its 
Ilethods aIre [will:, (eX lile 
through the aid of aiio-vis;l al 
materials, the fact that matters 
in which others hve similar ill-
terests are equally inuportant to 
all, are constantly being po)inted 
out and stressed. 

V'lien 1, tire Public 'nfolrn'a-
tion 1)irector of 'frirk-i , went tio 
the lni ted State.s to receive 
training in public relations as 
an :\ll participant, I observed 
that the reading of literature tha. 
was of personal interest to them-
selves was senii-iniversal among 
the industrial workers in that 
country, arid that even the work-

ers with tie lowest wages owned 
radio and television sets. ',ly 
first impressions became more 
solidified the longer I stayed in 
the I.S. iHirin tile rIlirtlis that 
I spent ill learnin ilthe differ­
ent sections of lalIr, especially 
in tille IPullic H1elations Section 
offthe Al1,I-CRI() Center, I learned 
what a labor organizatiol was 
andldiould be. 

'!he .\lhI). wich wvalrres 
greatly all mlethodtis of corrniiii­
cation, including radio and tele­
vi;ion, has beell successful in 
creating such air impact ill the 
cO nrlrrllirity, that liot only tile 
Aorkers ilint, I .S., blt the whle 
of tle- ,iericarlpublic have 
coie to uinerstanrd the necessity 
of tli ,, all integral )artiiMor as 
oif life ilr a rolerni coilntry. 

Ihis Iabjir or'ailizationi, 
which represents I I million 
wonrkers is doinrg its utrnost to 
brin more prosperity to tire 
\mrerican worker. \rd it is being 

successful ili its quest. 
(ire at strides iwive been 

made in the field of conlrililiiica­
tions. Ilaily, new methods are 
being folind and irrrrnediately 
beinrg put int) a)plication. dhlile 
some countries continue to rise 
the old and tried methods of 
communication, in others radio 
arid television are being used as 



the modern means of communica- and other publications. In,most 

tion. In advanced countries, radio of oui unions, te requisite im­

is the most widely used commu- portance to communications has 

nication media. In our country not yeti een given. 'lurk-Is itself, 

uniions do their mmuninicating however, is trying to cover this 

mostly through meetings, shop gap as well as possible through 
stewards, bulletins, brochures its Center of Public Ilelations. 

iSCi SENDiKALARI ACISINDAN HABERLESME 

0yclcri citiu1 g6rm ii ve scndikac ihmi icapirina uymu§ 
ulan scudikalar habcrloincnin gurckl iliinu inanmaktadirlar. 

llaberlynmc teykiltlandirinnin son dcr,,.'c6ncmlii bir orga­
nidir, Ilariqlc olan habcurlmc dc dahil i haberhcsmc kadar i ihijdir. 
Zira iqi sundikalrii hi1kin dcstc~ini kazan1maldirlr. Ilalk onlarin 
faaliyetlcriiuden haheurd irohnla lidr. Scud ik iya iyc tum ininde haber­
le.rnc qok tusirli hit rol oynar. Uyulcri tc r ibcl erini, hilgilerini 
vC yUni gcljni uri hirbihrinu ulaitu'abiIm'.icri yinc hahurlu.me 
lie niinkimn olur 

Sundika yaylanrti llc.rhlmc yihiniihtidc b~iytik hit ncu t irn. 
"Irafsiz olanlarn yvni fikirlcr ula4tirliir, yalne fikir sahibi oMan­
larin isc fikirWi tashiI dilir Aratjrnalar g6sturtnhytir ki 
tusirli hahcrlc, 1C ki ihcrin tnCVCUt fikirlrcini yiizyc Kikarir vL 
onlarl daha ai4k kair. 

1labcrlcytnyc dUccr V\r'cc sundikalarin iyehri doha sdlik, 
daha amilayiyili vu i"Mylt,,ch histir. i36yc sundikalar isvcrcnlC ohi1 

in iascl)bthcrindc daha tamarlidilar. 

Yurdumuzda kisa, fakat bapiatl, bir tariheyc sahip olan 

sCudi k cilik 1'13 T'I.m nuzuida Toplu Sizlc.i uic, ;rCnv ve Lokavt 
hakiarint kabul cdihIncsi iHc bati scnIdikacflliinin scViycSinc ytiks1­
inc1c, muvaffak oltMustur, l3u arada uluslananasi is,'i kurullairl 
ilc (oduju kdar \1) ilc dc siki bir iobirniii yaptlti olup, yapilan 
suilnlulcdc yurt t salnlnitui.p-Ill fayd1ar 

Bi" (.ok tunic! konular icyaninda hablciimuyu du geni yen 
VCi ilcnibu sCt inlcicnrdc bu mncvzu g6zc vc kula hitahedcn ara( ­
larla tfcrruatl bin §cki ldC incelen i.Litir. 'lirk- sendikalarda 
halburleimeye gercken Oneni vcrinekte, Basin Ve tialkla Milnase­
butler Mcrkezi vasiasile de halkla iliiklerini geli.tinmektedir. 

http:hahurlu.me


THE PRESS AS 

A COMMUNICATIONS 

B1y Abdi i/,ekti,
I.-dilor in Chief, 

Al illiyei 

is foremostA newspaper a 
communicator. It may Ie 

0ood and constructive one, or it 
may he a baJ adl destr'ltc"ivo 
one. 3Iut it is certaiiiiv lbf
llitelv. iold tfldenia ,v it c,1.11111-
111cator. 

\c.",w.s-.'rs ill'urkev liy 

in the I .t yeat s, ,r, to 1 fI1 1, 

specific i., last If­tho lecafe, 

veh lpe~d into a it s'til V ifl'Hinl 

a rid cIitect i vn cmll i (.i ".. 
tatedi ar.Iurli is Ill , ,hi. I . 
Press hlas Irlldmittllv i,,wuwn 
the foremost plil ,onii,)[I ;11111\ 
(,r and .s-haiper ind, illtlli.lv, 
mnatulrity, has,.- "."ll ;I I'm-rcf,.gI'€r itt 


that call and is livill , it:Ilijor'l 
role in the shanilz (ll he "atioli's 
tomorro%%s. Ilotr mally peopjle, the 
newspaper is the main cultural 
Iink with the world. 

MEDIA
 

'
 

4: , 
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A tbdi ipekQi analyzing binding c(-sts be/orc"printing. 

Another factor thait has 

strcnwzthened thlirolcoft'th press 
as a comlmunicati,,is "Iedia, is 
thle fact that iioewspap~c rs have 
made -reat effms andlsacrifice.s 
to aZ,1,,',the delivery ()fnOws-
pap(ers--on the day oftprinting --
to) even.t the Tiost r'emo~te all( 
formerl) inaccessib~le regions,(if 
the country. A '(f% years ago 

such regions re ce( ivcd mco)pies 
two or three diiys follmvwinlg pub-
lication, and many wit at all. 

Again, the fact that there is 


nc television in Turkey, and that 
the radio was, until the latest 
changes, completely State oper- 
ated, has made the press the 
most soughit after and "believed" 
co-mininication miedi a in the 
country, 


F~olmNing the- 1060 I wollu­

tion the people ()f Turkey, and 
especially the literaic (who are 
our readers and custonie.rs) have 
begun to)sho w an increasi ng 
Interest in the 1),litical, so)cial 
and economic chi,iges and de­
velopments in the country..Andl 
since 1060O, the press has Iwe­
corie 11(t ~ ~muiain 

miedia thlat is being, soug~ht by 
thie peop)le but also) one that is 
fully believed in by the people. 

.11)1ishin
Newspaper in
 

Turkey today has become an in­
dustry of the mind which, very 
much like the food industry 
whose target is the stomach, 
aimis at the minds of the people. 
Today there are five newspapers 
in Turkey that have -, cir,.ula­

http:custonie.rs
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tion over 100,000 and one of 
these is near the half-million 
mark. Before 1960 there were 
only two. 

To inform the public better, 
to become better communicators, 

we newspapermen must remain 
students. The more we learn 
about ourselves, about our 
friends and a l,(tiourladversaries, 
tihe better we are e(qipped to 
CO'iliicate. I",oreinost we must 
learn to become "good listen-

ers." Flor, in today's controver-
sial times, the basic knowledge 
in even the best human mirid, is 
insufficient for an effective and 
efficient newspaper Correspond-
ent, editorial or feature writer. 

Today, newspaper owners 
have fully realized the fact that 
they are in a competitive )1si-

ness. People are their only 
customers, and disinterest of 
the people can %ell constitute 
their undoing. li2refore, tLese 
publishers, whose future expan-
sion, whose success, and in 
niany cases whose survival de-
pends; on the quality of their 
pi tdu ct, do not refrain from any 
effort and expense to better the 
quality and productivity of their 

most important working ele-
neiLs-tlre correspondents and 
the writers, 

Overseas assignments have 

helped to shape the minds of 
newspapermen, to increase their 
general knowledge, to meet new 
people, to study new systems 
and to see, listen and learn wihy 
others succeed and how others 
also often err. I myself have, in 

the last ten years, been eight 
times in the United States, in 
Japan and Korea, .n eight coti n­
tries of Africa, in all [:uropean 
countries except Ireland and 
(izechoslovakia, and recently in 
Soviet flussia. 

ldhat I have learned in my 
travels far exceeds what I iad 
known before. I have learned 
that to communicate well, to tell 
the people only what has hap­
pened, sel don suffices. Our 
readers need to kilow the back­
ground of situations before they 
can fully understand the latest 
events and developments. I have 
learned to communicate better, 
not only by reporting what has 
happened but by explaining how 
it has happened and why it has 
happened. 'Ihe same applies to 
all my colleagues who have had 
the same experiences. 

Today, in Turkey, the press 

is free. We are not hamstrung by 

undemocratic laws, decrees, or 
regulations. We, by our own free 
will, have put out and accepted 
a code of ethics to which we 



MIDl I1 COVER: 
i - For many people the news­

paper is the principal cul­
tural link with the world. 

adhere. Anyone who breaks the owe them; by remembering how 
rules--which we the press our- they communicated with the 
selves have imposed--is publicly people, always to serve the 
criticized by a board of judges people and never themselves, 
which we, the press, ourselves these old and proud masters 
have elected, have left us a heritage that we 

Toflay, we of the press, must safeguard; safeguard by 
have a standing uebt to the remaining the formidable force 
newspapermen of the past. This we are today; the incorruptible 
is a Jebt that can never end. By force that can and must inform 
remembering them, and what we the minds of 30 million people. 



HABERLE$ME VASITASI OLARAK GAZETE 

cazetc en lm*y gvIen haberievic vasitalarindan biridir. Son on 
yiI i indt? I Urki 'C'JL' dL' g lYeIU (;()k 6nenili ve etkili bir haberl".ille 
va,;iwsi olm-A mkv zif Ltilflstir. 

G IZCWILTill, 'iIIL' son yillar i indc, nc§ir gOnlerfilLIC menflekoin 
en hilcii W 'CICI-mc Lidar ula§nwya inuvaffak olmakiri i fil sarfettik-
Icri gayret, bugim g.izutc'nin, hir habcrlc. nic organi olarak, rolunu 
bbsbiji(ji-i kUVVCtIC'IldiIAIIi-,,tiI-. 

Billlll-;' A 1'1()() %'1111ILL111 -;()nr-,i hAk, gazeLL-nin bir habcdc§ilic vasi­

tasi olarak IIIA111111. 111-. 

("alc(ccilik :11,tlk 'I'di-kiyCA]c rnodcrn bir endiistri haline gchili. tir. 

15LI"HII 1111.1111AL'Lte ydzhiniii OzerillLIC tiraj yapan bc. gazutc mcwtittur. 

Hunlm-in bit-i isc IiAcil ym-im milyona vAin n6sha hasinakta,111% 

Halka 11CI-gOll LLAW iyI bilgi vcrebilmek i ill WZ g'IZCt(.'CilLr Iliq 

hit- vasfuni-zi kiybCLIllcmc-Jiyiz. KCIIdITI.IiZi, 10ML11-11111ZI, 
VL' IhIsifill:11-111-11ZI d flll i 'i IcLkik cdcrul, onlari 6 rcnmck 

.'All'Utilc-dir ki dalm iyi hir habc-rIU§IlWyI c1du edebiliriz. Bu da, her 

, cydull 611, L!, dalla iyi bil. dinicyici ohnakla ba ar-ilabilinir. 

Hugfin gazetclur biri biri ile normal ve silillatli bir rUkabct 11,11in­

dudir. Yuganu ind. tcrisi halk, yani OkLIyU,:IJ.;LI oldu ,una g6re bir gaze­

tcyc ilginin azalmasi, o gazetenin ticari olarak gerilenlesi denlektir. 

Builun Onlenniesi ise ancak i§ kalitesinin devanili olarak iVi cvsafta 

He Inhilikundur. 

Gazuteciler i in LICIliZ i. iri mcmIcketlercle vazife g6rinck, insan-

Liri daha ivi taimilak, yeni sistemIcri incelenick bakunindan I)Gyuk flyda 

VLII'Lflr. Beniin sc yahiitlacimda 6,4relldikicrim evvelce bildi-1criniden 

Basin I urkiye'de hdrdiir. Biz gazetcciler kendi kurdu&nuz bir ahlak 

yasasina 

BugdilUn basin ilicnsuplarinin, gcqmi. in vefakar ve cefakar basin 

mensuplarina 6dencinez bir borcu vardir. Onlari daima IlOrmetlcanmamiz 

ve bizIcre devrettikleri eniancti korumainiz gerekir. 



T le olls IHoyce is the most 
expensive motorcar in the 

world. Yet sales doubled in the 
United States when Holls Royce 
created ma advertisement which 
ran: "At 60 miles an hour the 
loudest noise in a new lHolls 
IRoyce is the electric clock...'' 
'i'me wo rds carried a visual 
i1age -- they achieved commu-
ri cation. 

Communication is called by 
many a new art. But what Con-
fucius meant by:" One picture is 
worth ten thousand words," was 
that the transmission of an idea 
is easier to do visually than 
verbally. In the United States, 

where advertising today has 
reached its peak, Thomas 
Babington Macaula) once said: 
".Nothing except the MIint can 
make money without advertising." 

B ut like all otlher' forms of 
commuf, ication, advertising hias 
become a craft, a skill that can 
best be exercised through the 
eforts of specialists and pro­
fe,;sionals. Advertising is the 
final stage of commnuni cations 
before the marketing of a pro­
duct. In Turkey, advertising in 
its modern sense began after 
foreign capital was encouraged 
to return to Turkey. International 
firms such as Lever Brothers, 



AD VER TISING
 
as a means of Communication 

Confucius said twenty - five centuries ago:
 
One picture is worth ten thousand words."
 

By Riza yandir 

Philips, the oil companies, the 
airlines, all beganconmmnicating 
with their prospective and poten-

tial customers tiroigll systems 
of advertising which before were 
practically i unseen, iiniheard and 
still nit appreciated by the people 
of this country. 

( omntiun ication in all its 

phases, especially in adver-
tising, nmust be contintuos or it 
loses a large antount of its 
effectiveness. IProper and platt-
ned advertising ilas turned into 
a matter for psychological strat-
egist's. In I)31 the late great 

Franklin Ielano IHoosevelt once 
said: "If I were starting life 

over again, I would probably 
give first thought to making 
advertising my career .. be­

cause it combines real imagina­
tionwith a deep study ofpsycho-
Iogy.' 

Tloday, 33 years later, we 
see how right IPresident Iioo:vevelt 
was. The psycho'ogy of good 

communication is tow best to 
get through to an atdience of 
thousands or millions of poten­
tial customers. I"or, al tIougI 
conmiunication may be based on 
words, it is nevertheless not a 
theoretical but a practical media, 

especially when sales increases 
are the quest. 
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Siuha': 'ez'!~in, intelligence can do. lI1 theYU/(a I'arhier of 

lamI,',Q, %loraTIstan bu/1, 1912 er- Ir adverti sin, i &rmstlic 
,tl/h, of .\e'w IOt I'Uii 'rsit in
 

!'udsint',;c .ss l(aci g visiteI, lie
AdwinisI rafiOn. w ri ter the 111en saw 
,i , Partner . cimndul' Moran, 11)31 at wi %% ecoolm1 ists, re­rk ore 

graduate of Columbia 1Univ'ersity searchers,photographers, artists, 
in Press andAdtvertising, Standing: mathematicians, or writers. 
Director Vedat /1 'akurt, tIeVU'- One top part ner of anii atver­
paperman andadvertiser for tuenty­
six years. tiL..ng agency in Istanbul said: 

"The need for advertising in 
In.'lurkey today, advertising this conutry tluJo(oih all available 

has now become an occupation media is so great, so nrgent, so 
for professionals. Iven the manifest in wliat is being done, 
largest firns, be they foreign or that we cannot for an instant 
IlcCal, have accepted the prin- even look back. If we do we are 
ciple that advertising is a Mat- out of business." lie added 
ter for specialists and not just "Flirst, we must know all there 
a job any man with an average is to be known about a product 



we are to advertise. fhien we 
must know the customer. :\fter 
that we must plan the appraci 
and aim at full satisfaction." 

\nother ttl)executive in a 
Competing advertisin,, firm said: 
"Our jo!)bis too pit realitv int, 

words and into pictures. .elutist 
be precise and \w mustIe.brief, 
and ill this brevit %%e must poit 
;c.roSs a great deal.' 

Newspapers and periodicals 

Radio .......
................ 


To my questions regard in g 
which media were ised most and 
which were the nost efl'ectiwe 
in ITurkey, this executive gave 
me a list of 'early advertisiIg 
exitenittires fIMr a Io)od pro,luct 
coM1ltauiy,, mW o)f his clients. Iht 
tollos iuu! list cal he accepted 

as an verag,,e of ho tih,liffer­
en t availal1 e advertisinru, media 
are used in Turkey: 

240,000 T.I. 

............3 0 ,0 0 0 T .L .
. 

Motion Pictures .. ....... .... ...... ..25,000 T .L ............... ..
..... 

Posters and out door advertising...................................75,000 T.L. 

3nses, trains, ferries . .................... 60,000 T. L. 

(iircilated printed m atter .........................25,000 T .I...... 

Exhibitions and fairs .......... .........25,000 T .L ..................... 


G ifts................................................. T...,.
...........................
10,0 0 0 T .L 

Posted printed matter...........................................................5,000 T .L . 

Other minor advertising ' ................... 5,000 T.L............... 


N e o n s igns ................................... None
....................... T .L .
..... 

O rganization and control ................ 50,000 T.L.......... ...... 


550,000 T.L.TOTAL (One year, one firm ) ......................... 




in Turkey there are today although there does not exist 
over 2.5 million radio sets. in lurkey a system of sampling 
Since most people can be reached listener results, advertising 
through this media, it should companies believe that adver­
nornally be the most important tisementsin the press(especially 
channel for advertising. 'it, the large-town newspapers) have 
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In daily newspaper 

HABERLESME VASITASI OLARAK REKLAM 

"Yeni bir Rolls Royce otomobili 60 mil sUr'atle giderken duya­
bilcceiniz yegane gbriiltO otomobildeki elektrikli saatin tikirtisidir." 
Bu reklam sayesinde Arnerika'da Rolls Royce otor JT','.*Xrinmn sat.i 
bir yil oicil iki misine ikn.vt,. 

Yine ilm lkkmda Th(mas Babington Macaulay sunlari demi~ti: 
"Darphane'den la.kasi rcklamsiz para kazanamaz." 

Direr btitmn hcmlchme vasitlari g*5i, reklam da son derece 
onemli bir hbAh'rlc,1m1C VdiSltimsldl. Itt-k:1.a haberle'menin satltan 6nceki 
safhasini te kil icier. 

Reklani yolu ile habcrleime sdrekli olmnalidir. Aksi taktirde tesiri 
kaybolur. Iyi habcrle mnede, ister bir dinleyici grubuna, ister ise binlerce 
mU~teriye fikir ulatrmnacla uygun bir psikoloji kullanmanin faydasi 
ve tesiri bUyuktUr. llabcrle mnede kelimelerin rolU her ne kadar bnemli 
ise de, reklamcilik kuramsal devil, fakat deneysel bir ortamdir. 



greater effect as these reach the availability of new and imprved 

greater consuner capacity. And p)roducts, which is cominn n ca­

it is especially in dtis field or tion through advertising, mass 

commuication that the best demand is created, which in 
brains in advertising are at work. turn makes t)ossil1e greater 

)y ilformil, peinpl, of the productimn ani more emi)-yneiit. 

"A'I: 5 ,I t, AGL 7 A. 

I-- L.da y 1­
7 .. 

6.. ay icLela am --.
 
JWC~mabugaf yflrm
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\KCLIK 

c(,,t tcr,.'ext 2.2 18 column centimet('rs. - Adj(rtis(',et.t 1.(09( column m 

lurkiye'dc rekiamclik artik tam anlam ile profesyonel bir mesIck 
IAiinL gcliti". istanbul'daki reklain .irkctlerindcn birinin ileri gelen 
bitr tn'nsulu . oylc dumcktedir: "Mevcut bUton vasitalarla bu -nemilekette 
r'L'k IAaW ol an ihtiya, o dercce i(ibremdir ki, o derece belirli ve o 
dcrcc, acildir ki, bir saniye iin olsun duraklamak bizim ii in bit ,,hlikc 
Irzcd'r. 

D)i Lr bit rtklamcm i.-;, ,u hususu ttbartiz ettirmcktedir: 
"Bi/im 1,imiz hakikati kchinc vc- resmnc btirimcktir. Kisalik ve 6zlilidk 
hir prtnjsip ol ark tatbik cdi ICi i ir. I ,tu b6yl.'cc yapt iiniz haberlcme 
(tkili olur." 

('itli vasitasi Radyo gaze­
tclcr tn yaygin rklam ortmnla idir. 

I irkiyt'dc ,'ok reklam mevcuttur. ve 

Yeni piyasaya mikhni. hir mall piyasada tanittirabilmek iiin toplurn 
haberlc.,imenin bu ctkili vasitasi lie uyartilir, bu ckilde de bu mal iqin 
arz ve talep artar. 

Ttirkiye gibi dtvamli bir geliimc halinde olan bir iilkede reklamcilik 
inemli bir gelccee sahiptir. 



COMMUNICATION
 

IN AGRICULTURE
 
BY Vasii flakman 

O ire of inan's !,reatestlungers 
has always beer for kirow-

ledr-e. 'i et, i,.re in Turkey, for 
centuries the opportunities for 
acquirin'z knowl edtle %ere open 
to comparatively f(-%%,nI-op . 

In "Iurkev over 70 percernt 
of the people are 'j r,,rs. Of 
these a hiigh percrllta-e are illit-
crate. More than one million 
Turks are irn every ':ar, and 
all these millions of' Turks, 
young and old, men, women, or 
childre,,, need knowledge to 
improve their livia~r standards. 
By helping themselves to live 
better, they also relp to sustain 
and better the national economy. 

(on irnrcation is the oly 
way to reach t!es iillions of 
people. Tie Go\ernrne t (If 
Turkey today is r(eaching the 
vast rural majority with "con-
stn:ctive knilo' oe" thromgh 
the Ministry (f Agriculitre's 
Extension Service, The Exten-
sion Service, which is really 

agrictl tural conmijn ication, is 
today, in Turkey and in all de­
veloped, semli-developed and 
rion-develorwd coliuntries, mni­
versally accepted as one of the 
largest and most effective edur­
cational system ill the world. 

!..xtensin, is an informal 
educational system. Ihilike for­
mnal educationial syslems it has 
no classroomns. very decare of 
land, every villa e rouse in the 
country imsits classr,,,m. 

l.xtemsioru has n) conwe­
tional Impils. ivery man who 
cares and wants to listen, watch, 
and learn is its puphil. The ex­
tension \\orker hirinsflf is riot a 
colveltiol ] teacher. h himself, 
ill most cases, is a fluall from tie 
farm, trained to te-acu, show, 
demnorstrate arid (educate tie 
farm population of" his country 
io% to work better aiid to live 

better. There is n0 frnial curri 
culum for extension. Extesion 
is a philosophy of practicality. 



I articipant Cezalcilin enocak, 
best known to farners as the Vil­
bige Teacher... 

'I he extension mk.r is ... and one of his twenty million 
e(1ivi(1 wh-n i S t Y; c)j), a~ri- Pupils.11 .

aid most ilmportait 'of ail, a 
constant commhrunicator. I e Ilmistr 
be a good agriclturalist, be- 1 , 
Cause le timst kiow whiat to 'f " 
teach and shlo% the lirmier. au1 ' 

when to slio,% it to him. I:e Ill 'st 

be a good psychol ogist, because 
lie ust always kiio% how to 
create an itmosphere so that the 
farmer is receptive to the cianiiges 
he is advised to tmdertake. \id I-Y 
lie I1uiist be il collstant coli::i,ii­
cator, beca qo the scientists of 
the world a:-e eve.y day invent­
i)g ne N etIlo ds, n(w tools, 
new fundamenltals for inpove­
ment, and( these- wNOIILilfjSt . 

remain academic theories if the ' -

extension worker could not -

rnnumicate this know-how to 
ti. farm people in a language­
which is intelligibie to thew. 
The greatest chalenge to the ' 

extension worker--the agricuI­
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turvl comnmunicator--is to make 
all the kn wled!,e Ihebrin gs to 
the people clear and acceptable. 

Year after year, crops may 

continually fail to reach the 
level of the actual ilninni 

need. These failures may be due 
to poor seeds, plant diseases, 
insect invasions, %mori-oit soil, 
la-Ik or over-abundance of water. 

:i3nt, the imlost important 
cause and probably the most 
common, is tihe inability of the 
farmer to cope with these sitia-
tions, not because lie does not 

use the nmaximum effort, but be-

cause lie lacks the liiinnimui 

knowledge. Tlhi s knowledge 
would and comld have reached 
him if proper agricultural commu-
nication had been practised in 
that particular sector. 

The main job of the agricul-
tural extension worker is to get 

K
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U~Rw I./I -posters 

type of COW 

- onle 

,,nuica­
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tliol,rn(dia used by 
agriculturalextension. 

information to the people. lie is 
the postman who has to call 
once, twice, a hundred, a thou­
sand times. llow well lie does 

his job is indicated partly by the 
total number o'peopl e lie reaches 
and partly by tne amount of 
chianige lie produces in each of 
them. :\n extension worker can 
niiasiire his own success by the 

iiumber of the people lie has 
reached who really show a desire 
to learn and the number of people 
who show a readiness for change. 

The ideal extension worker 
is the ,,e %1,r knows that to be 

a good teacher lie must always 
remain an apt and eager pupil. 
The basic philosophy of agric il­

tural extension is the concept of 
lielping tie people to elp them­
selves, and so the extension 
worker must constantly adhere to 
the following principles: 



V'-

The bome economist t.ac, es " u rk(vy's far", t',omen neu crafts at hoome. 

\e have seen that in I urkey in form ation. 'These are reached 

some of the best and inost effec- through the mass media of 

tive extension work in the past communication: radio, newspa­

years has been the type done on pers, inagazines, posters, exhib­
a personal basis. This is the its and printed materials. These 
system when the extensin work- mass inedia are particularly 
er visits a village and he and nseful in makinig large nmubers 

the farmer study problems to- of people aware of new ideas and 

gether, discuss themr and work practices. 

out a plan for their solution. us extension uses three 

Experience has shrown us basic cominninication metiods to 
that common problems can also get inform ation to the farmers: 
be tackled through the group personal, group, arid mass. As 
contact systern, which ri ngs the "farmer hears best with his 

together in one place a number eyes" visual presentations have 
of farmers whose proi)lems are a vital place in eaci of these 

similar. methods. A good extension work-

However, the personal and er will always use visuals, when­
the group methods cannot pos- ever and wherever he can. I'e 
sibly reach all farmers who need himself will have to learn how to 



The extension worker has to trork V 
with indlividual ftiriers ini the field. 

Dr. Ferit Uqucu, livestock techni­
cian of Atatlirk University, Irzurun, 
.'sinstr'icting slteh rd -m- to feed 
his sheep herter.. rHII l lti li ,.v thIII, Ies, 

-- . 
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think visually and be exp.r.ly 
persuasive before he can commu-
nicate with farmers who in many 

cases may not be eager or ready 

for change. 
In Turkey the method and 

the result systems of extension 
are being used by the L'xten-
sion Service of the Mlinistry of 
Agriculture. 'lhe method system 

...and in I/,(, field. 

is the orthodox system that dates 
back centuries and shows the 
fanner step-by-step how to work 

better. Tie result system is a 

system of comparisons. The 

extension workerpickstwo fields 

of the same acreage at a spot 
where most faners can see the 
resnlts. (I each of these fields 
le sows the same Variety of 
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wheat, one field with fertilizer 
and one without fertilizer. All the 
farm population is invited to be 
present when the wheat is sown 

and when it is harvested. The 
result on suech fields has moved 
thousands of farmers to use fer-

tilizer on their fields. The same 

system of coIunlication of vis-
ual results ias improved agricul-

tu ral methods in the use of 
motorized eq ipment, irrigation 
practices, soil conservation and 
improvement, c. ,,sion control,

improedas 

rotation, use o ')better seeds, and 

pest control. 
'ihrough agricultural commu-

nication in Turkey the farmer has 
learned to think aid to believe. 

As the farmer iniproves, exten-l 
sion improves and matures. 1'.x-

tensin--agricultural coimu niCa-
tion--has to go through severalstages of development before it 

becomes a vital part of this 
country's life. It has already 
gone far and in the rigit direc-
tion. 

The real objective of exten-
sion is to develop people in a 
fashion so that these people can, 
through their own initiative, 

effectively identify and solve 

the problems which directly 
affect their welfare, and in some 

cases even their livelihood. 

VAI 11AKMAN is a 1947 graeii­
atl of tM,,, lalkah A,,ricultural 
Sclool in Istanbul. After gradu­
aft on h~e worked for four Y'ears (is
an extensin worker in tl,(, Ko 

eli region. A er 1951 be taught 
Modern poultry raising at the 
'i"ecical Agricultural .Scool. 
After two years of leach ino biesent as a I..A.I.. ,art/c­

t ( i a tt ii' t e 
P~ant to //), rUnited S tates. The,(re, 

he sludiel at the Oklahoma Uni­
versity and did active work on 
uoder,, poultr' farws. After one 
year in the United States aakman 
returned to lurke), and served for 
four years as Poultry st'ecialist 

(it the I'oullry iireeding Farm 

linked to the 11inistry of Acricul­
lure. In 1958 U1akman joined U.S. 
.4.1.!).and for four years rewained
pwith lis or, anization as its 

poultry advisor. ;Ie toured all of 
the country iio aPmd joining 

conferences a,,,l, holdinV seminars 
with U.S. A.!. I).'sAmerican poultry 
advisor. In 1961 Hakman opened 

nun poultry farm (url heranIi.' 
publishing a poultry ma,,azine 
vamc,! ( iftli wh,ich today is the 
only. commercial agricultural 
ma.gazine i circulation inturkey. 

Ilak~man is non, also Director of 
the Aerican Soy ilean Council 
in Turkey. 
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ZiRAATTE HABERLE$ME 

TUrkiye nUfusunun yUzLIe yettni§inden fazIasi iftqidir. Bu bUyUk 
zUmre'nin hayat standardini yOkseltebilincsi i in bilgiye olan illtiyaci 
ise hergUn artmakaddir. 

Tarim Bakanll inin Zirai Yziyim Survisi yoluyla I)ugdn arok yapici 
bilgiler devanill. olm-A k6yhjI(,l'C Hakikatte zirai 
haberle§mcden farksiz ()hn ziti y;iyllll TOrkiye'de ve bUtUn 
dollyada ell gcni, vc L-11okili bir (! itilll - iStCllli ldLI(2diInwkIcdir. 

Zirai yaymmi kh.sik L' itilll JIjbi NAtur, IILT WN, tarlasi, 
her k6y vvi MIL111 111CHIM-LI1.1, fC'I';CfCSi 
tatbikat olan zirm ya ,wi hum 6micricri vL- licin k1c 6 rctmcn­
lcridirILT. 

Tuknik zir iatt:i vc zirai Acijuw , v . liiiii)c.t-IL..,,,iiiL, i. i, nluvaffak 
olabiIHIC1, i ill i%'i hil- I)SIk )1()g ()Idu u kad ,r ivi bil. A na­
hdir. i. inin cii'gu kisim gctirdi i hilgivi O'l-L-1111A Ic kalnmniik, ayni 
zam anda bu bilgiyi kahal ctiji-IM'SidiC. kil- tjft illill hl.LI'Jl_1-;l/Il l Ok 
kere nievcut hir hilginin h,-ndisilic. ilLI.i gdil-. Hu bilgi 
Ildddi ZA111dil ZiI_,Ij iIiIII dd,11111,11-111111 hh(WAIL1,11-1,11'111(h 111CWCUM,11'. Fakat, 
I-u bilgi iyi i-IIcI1IiNcll hir 11,1h(.TIC',M lU Si.-;tLtIHI1dL'I1 IM(Jfkj ;c 

vc-'a k(-iidi- iiic ikwi ,djci hit ch](k. ml m hllulm i. tir. 

hir ift inin Lipi-;im [)it- kcrk., iki kcru, yiiz kere, 
gcrukirst! hin k;Air. H;J."IrIsl 6-t rclimck IrzUSU1111 

HC ()I('0161-. iSC K-LIldi kundine 
yardim I)I-L'IlSibilli hL'njtnsctm(,yi M!llli g3ylCti " .1MIldir. 

ziraot yay1lllcl.,;1 iftk;l i1c. Inihiferiduii vcyi toplu hir sAildc ali­
§abilir. Hangi sAiada hargi sismid rakip cdc'CL' j () gOllk-b ,,a t ve hilkan­
lara ba hdir. 

Zirai yayim (jft(JIerin refahilla, bazi durunlIal-da hayathrilla dalli 
tesir. edebilecc- problenilerin bizzat -cn(.Ii inisyatiflerilli kullanarak 
do ru bir Ukil(]L' tu. Ifis edebilmek ve 6znlck i in onlari en iyi §ckilde 
gch§tirmeyi ve hazirlamayi hedef tutar. 



DEVELOPING SKILL
 
IN
 

COMMUNICATION
 

By Ertuirul 1'. Gir, 

Interpreter.Advisor, 
Office of Communications Resources 

"'Tie only kind of learning which counts is the iind which is 
remembered--the kind which really stays with people to help thern 
solve tie problems they face as ir,IividIIals and as members of 
groups. I"orgotten kriowl(.ge represe;rts wasted effort. " lis was 
the first lesson, adinioition and] warnin"g that I received from I)r. 
11. S.I adselll .5. \.1.1). (Comrunicatiors es,,urces:\dvisor, when 
I joined lAl as his assistwnt in June . .I ).). 

Todly after working together as a team for lI8montis in eighty­
one semin ars we hiiave covere(d, at vanloils ti ares, sorire twer)ty 
different topics dealing with varioius aspects of communication. 
These seninars have leer sponsored by various All) divisions in 
the fields of edIicationi, rIraIgeMent, labor, and agriculture. 

In all these mecetings there has been one recrirring theme: "the 
psychology of g 01commun ica tion."' lhe psychology of -ood com­
munication requires not only that tile communicator attract the 
attention of his group, but that lie holds their attention throughout 

http:kriowl(.ge


"v! teacl,in with Olr. R. S. H /adsell 
I have learned to teach alone. 

his presentation. And -most important - that the idea or ideas get 

through. This subject has not had much emphasis in Turkey, yet it is 

one which seems increasinfgly inmpo,,ant to me. 
In presenting this topic ii our seminars we use a formula 

developed by I)r. I gar li le of Ohio State Iniversity. According to 

)r. Dale a person to comnmumicate effectively must first of all 

create an interest in the suhject which he is presenting--he must 
motivate the participant to want to learn. In 11e second place the 

subject must be presentel clearly. .\nv confui.-io i,..;e minld of the­
communicator or oi the receiver results in poor learning. Finally a 
communicator shonil d ,vie the members of his gromp a chance to put 

their knowledge to use as soon as possible. Practice and use are 
powerful allies of learning. 

I was a teacher before I joined the staff ,of the *'\lII,,Office of 
Commun ications Icesou rces. Ioth my previous experience and all 

that I have encountered since then has been a constant reminder 



that a good teacher must always remain a good learner himself. 
Mhen two people work together to teach a group of peo)le they do 
riot have the effect of just one lus one; if they work together 
effectively as a teaml, they will have still 'great'r force. 

In all our conferences and seminars I)r. IIadsell and I have 
seen that there is no resistance to learning new techlniques and 
accepting new ideas. In two and a half years our department has 
given 129 conferences in twenty-two differ'ent tow is and cities of 
Turkey, aid .,8 8. cii and woimen, all key popr:le in their particular 
fields have attended. "It was a great oprportunity to teach commu­
nications techniques" says I)r. I adsell, "e',,thrlsiasi for new and 

Tirkey.practical ideas runs huighr in 

When two people work tog(,t/,er to teach a group of people 
the'y (/o not hate the effect of just one plus one - they form 
a team with greaterforce. 



Letter
 

from
 

the 
Eaitor 

We hope that this issue will serve its purpose--that of inform­

ing our readers about the art of skilled communication. Before we 

we think it would be useful to add a few excerpts from booksclose, 
on this subject written by leading authorities. 

Human 

Wilbur Schrauni writes on Communication lesearch..."In the United 

the ways in 

In the book entitled 'Ilie Science of I (Comni cation" 

States communication research is concerned with all 

which information and ideas are exchanged and shared. Thus we 

are talking about ooth mass and interpersonal communication. We 

are talking about the personal word, signal, gesture, picture, visual 

display, print, broadcast, filim--all the signs and symbols by wnich 

humans convey meaning and value to one another..." 



In the same book Joseph T. Kapper, writing about "The Social 
Effects of Mass Communication" says ". .. Almost any effect 
which mass communication might have upon large numbers of people 
could legitimately be called a social effect, for people make up 
society, and whatever affecis large numbers of people thus inevi­
tably affects society. 

"We might therefore consder any of a thousand different social 
effects of mass communication, for example, how communica­mass 
tion affects people's political opinions and voting behavior , or 
how it affects its audience's purchases of consumer goods. We 
might also consider somewhat more abstract topics, such as the 
ways in wh'i; mass communication has changed the social struc­
ture as a whole and the relationships of people within it .. 

Pa tri'k Mu'phy Na liin. 190:3-196.1 

The Editor of the Participant Journal regrets to announce 
the death of Or. Patrick Murphy Malin, Rector of Robert Collcgc 
in Istanbul. Dr. .lalin died in D~ccember aftcr being evacuated 
from Turkey to New York. He was 6] ycars of age and had 
achieved international fame as executive dircctor of thc Aumcrican 
Civil Loerties lnion and other social service organizations in 
a career which began in 1924. 11r. xaia a graduatCwas ofthe 
Univcrsir of Pennsylvania and did graduate study at Union 
Thcologi cal Sciruin ary and CoILuMbian hivcrsi ty. I c xxas i life lonig
memb11er of the Council on Fore gn [Relatins and thie Society of 
Friends. 
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