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Module 7: Disseminating and Using Data for 

Change 

 

PREPARATION  

Review Instructor Guide  

Equipment, Materials, Supplies 

 LCD projector and screen 

 Flipchart or writing board 

 Markers 

 PowerPoint presentation 

 VIPP cards,  large sticky notes, or index cards and tape 

Exercise Preparation  

Review case studies in Handout 7.1  

Gather copies of the final reports of the 2006 Uganda DHS, 2007 Zambia 

DHS, 2005 Ethiopia DHS, and 2008-09 Kenya DHS 

Handouts 

Make copies for each participant of: 

 Handout 7.1, Case Studies in Applying the DHS 

Room Arrangements 

Participants should be seated at tables in groups of four to seven, if 
possible 
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PURPOSE The purpose of this module is to introduce why and how to 
use DHS survey data to inform health programs and 
policies. It explains how DHS findings are disseminated. It 

also gives participants an opportunity to apply DHS 
findings to real-life scenarios, using the knowledge they 

have gained from previous modules. 

 

OBJECTIVES By the end of this module, participants should be able to: 

 Explain the purpose of dissemination 

 Describe approaches for disseminating technical 

information 

 Discuss ways to use DHS survey findings for 
program planning 

 

TIME 4 hours 

 
  

MODULE 

OVERVIEW 

Session 1 Disseminating DHS Data 1 hour 

Session 2 Using DHS Data 3 hours 
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Session 1 

1 hour 

Disseminating DHS Data 

Session 
Objectives 

 

Explain the purpose of dissemination, and describe 
approaches to disseminating technical information 

STEP 1 PRESENT Slides 1 and 2. 

TELL participants that this session will focus on first two 
objectives listed. 

 

 PRESENT Slide 3. 

ASK participants to define the word dissemination. 
Answer: To spread or disperse. EXPLAIN that disseminating 
DHS data means spreading the survey results—that is, 

information about the health of the population—to people 
who can use that information to bring about change. 

DISCUSS why effective dissemination is so important. 
Highlight the following points: 

 Survey data have no intrinsic value unless they are 

used. Their value depends on whether people know 
about them, understand them, and apply them to 

real-world problems.  

 Surveys are labor-intensive and costly. Ensuring that 

the results are made public is essential to justify the 
time and cost. 

 We live in an age of information. Decisionmakers are 

overwhelmed with a wealth of information from 
reports, television, and radio. Unless we focus 

special attention on disseminating survey results, 
those results will never reach many of the groups 
who need the information. 

 Precisely because dissemination is difficult, survey 
results often are not disseminated or used. The 

MEASURE DHS project tries hard to make survey 
findings widely available. Later in the session, we 
will discuss the approaches that the project uses. 

 

 PRESENT Slide 4. 

EXPLAIN that effective dissemination should create 
informed users (the center block in the decision 
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framework), who can then make informed decisions that 
ultimately lead to improved health. 

The goal of dissemination is to provide accurate and up-to-
date information for evidence-based decisionmaking. 

Evidence-based decisions lead to better programs and, 
ideally, better health outcomes. 

ASK participants to define evidence-based 

decisionmaking. Answer: There are many definitions, but 
essentially it means that decisions are based on scientific 

evidence or data, not personal opinions or observations.  

Evidence-based decisionmaking has several advantages.  

 It is easy to justify, since decisions can be explained 

and backed up with data. 

 It can protect decisionmakers from accusations of 

fraud and bias. 

 It leads to transparency in decisionmaking, which is 
important for buy-in from other people involved. 

 

 PRESENT Slide 5. 

EXPLAIN that disseminating DHS data can help potential 
users make better decisions, improve health programs and 

policies, and improve health outcomes. 

ASK participants if they have ever used DHS or other 
survey results and, if so, how they used this information. 

 

EXERCISE ASK participants to consider the information they have 

learned about in this course.  

BRAINSTORM different ways to use DHS results.  

(NOTE to instructor: One way to conduct this brainstorming 

exercise is to have participants think and write in silence 
for two to three minutes first. This allows participants time 

to think before the discussion begins and is especially 
helpful for quieter participants.) 

WRITE participants’ ideas on a flipchart, and DISCUSS 

them. Make sure that the discussion includes the uses for 
DHS results listed below.  

DHS data can be used to: 
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• Analyze the current situation 

• Identify high-need populations and/or geographic 

areas 

• Monitor progress by measuring actual performance 

• Evaluate district and provincial activities  

• Set priorities for programs 

• Plan a health program or intervention 

• Set targets and objectives 

• Train field staff 

• Write articles or proposals 

• Inform the media 

• Justify new activities and budget allocations 

• Plan advocacy campaigns 

• Develop messages for communication programs 

• Advocate for additional resources/funding 

TELL participants to consider all the ways to use DHS data 
listed on the flipchart. While keeping that list in mind, ASK 

participants to name some of the people who might need 
information from the DHS or other surveys. DISCUSS why 

they need this kind of information and how they would use 
it. Write down the participants’ responses on the flipchart. 

The list should include: 

• Staff from government ministries at the national and 
regional/provincial level, especially the Ministry of 

Health, Ministry of Local Government and/or 
Planning, Ministry of Education, Ministry of Youth 

and Sports, and Ministry of Gender 

• NGOs working in health, family planning, gender, 
and education 

• Teachers, professors, and students 

• Health care workers 

• Religious leaders 

• Community organizers 
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• Researchers 

• Parliamentarians 

• Health communication and behavior change 
specialists 

 Public health specialists 

• Monitoring and evaluation specialists 

These are the potential audiences for dissemination of DHS 

results. 

 

STEP 2 PRESENT Slide 6. 

TELL participants that problems can occur at different 
stages in the dissemination process.  

The first major problem arises early in the process, during 
the dissemination step. Simply getting information to 

potential users can be challenging. 

The second major problem arises later, when users try to 
make informed decisions. Users may find it difficult to 

understand and apply the survey results to their decisions. 

TELL participants that we will now brainstorm about both of 

these problems, although the Session Two will discuss the 
second problem further. 

 

EXERCISE DIVIDE participants into two groups. ASSIGN one group to 
brainstorm about challenges in disseminating survey 

information to potential users. ASSIGN the other group to 
brainstorm about why potential users do not use survey 

information to make decisions. TELL each group to select a 
recorder to write the group’s ideas down on a flipchart and 
a spokesperson to present the group’s list to the rest of the 

participants.   

Allow 10 minutes for this part of the exercise. Then BRING 

everyone together, and ASK each group to share its list 
with the other group. REVIEW each list, and DISCUSS the 
meaning of each point. ASK members of the other group if 

they have anything to add to the list.  

The lists should include the following points: 

Challenges in disseminating information to potential users 



Instructor Guide 

Understanding and Using Demographic and Health Surveys 7-7 

Module 7 – Disseminating and Using Data for Change Session 1 

• Funding limitations (TELL participants that this is 
always a major problem) 

• Potential users have many different levels of 
knowledge and skills  

• Not all users speak the same language 

• Potential users have different interests and different 
reasons for using data 

• Difficulty in getting information to users who live in 
rural areas and far away from the capital city 

Challenges faced by potential users in using information to 
make decisions:  

• No access to results 

• Lack of skills to interpret and understand results 

• Lack of time 

• Lack of experience or understanding of evidence-
based decisionmaking 

• No power to make decisions 

• Environment does not support the use of data for 
decisionmaking 

TELL participants that all of the issues discussed here 
should be considered when planning how to disseminate 

DHS results. The next six slides will suggest some different 
approaches to overcoming the first challenge, that is, to 
get DHS survey results to potential users. The MEASURE 

DHS project uses many of these approaches wherever it 
works. 

TELL participants that Session Two will talk about the other 
challenge: using survey results for informed 
decisionmaking. 

 

STEP 3 PRESENT Slide 7. 

EXPLAIN that it is important to prepare more than one type 
of material, if funding permits, because there are many 
different kinds of people who use survey data. They range 

from sophisticated researchers to less-educated district 
coordinators. Each has their own needs and capabilities.  

Materials for more technical audiences can use scientific 
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language and mathematical formulas, and they can cover a 
lot of information. In contrast, when designing materials 

for less technical audiences, it is better to use simple, 
everyday language and visual images—like maps, charts, 

and photos—that highlight key messages.  

Regardless of the audience, materials should be pretested 
whenever possible. EXPLAIN that pretesting is a 

communications term that means trying out materials with 
members of the intended audience. Pretesting can make 

sure that the messages and images are clear, 
comprehensible, relevant, and appealing to that audience.  

Before materials are printed, there should be a plan in 

place for distributing them. This includes:  

 A list of who will receive the materials and how many 

copies;  

 A timetable for distribution;  

 A designated person to be responsible for 

distributing the materials; 

 A budget for printing and distribution; and  

 Guidelines for a final report describing how the 
materials were distributed. 

Large print runs are the cheapest. It is less expensive to 
print 10,000 copies of a document all at one time than to 
print 5,000 copies in one print run and another 5,000 in a 

second print run. Also, it is better to have too many copies 
of a document than to run out.  

TELL participants that print materials are the most common 
way to disseminate DHS and other survey results. If 
funding permits, however, it is helpful to use other kinds of 

materials in addition. For example, the MEASURE DHS 
project prepares PowerPoint presentations of survey 

findings and makes those presentations available in the 
country. Often MEASURE DHS creates a country CD-ROM 
that includes the PowerPoint presentations, electronic 

copies of the survey report and other print materials, as 
well as the survey dataset. These CDs can be distributed to 

a wide audience. The more ways in which information is 
made available, the more likely that information is to reach 
a wide audience and be used. 

Videos are an effective way to disseminate survey findings 
because they can include visuals of the country and 

interviews with women and men. This helps give survey 
data a human face and makes the information more 
compelling. However, video production can be expensive 
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and time-consuming. 

As online technologies become more widely available in 

Africa, new ways are emerging to disseminate information 
electronically.  

 

 PRESENT Slide 8. 

TELL participants that whenever possible, dissemination 

products should be tailored to a specific audience and its 
needs. Policymakers, for example, do not have time to 

read long documents. For this audience, policy briefs that 
frame the data in the context of policy are a highly 
effective dissemination tool. 

Translating materials into local languages improves 
comprehension of the information, indicates respect for the 

culture, and reaches additional audiences. 

The MEASURE DHS project collects data on a large number 
of topics. Not every publication needs to address every 

topic. Focusing on just one area, such as child health or 
gender, can make materials more useful for people working 

in those fields. 

Matching the media to the audience makes it more likely 

that the intended audience will have access to the 
message. For example, CD-ROMs are good for technical 
experts with access to computers, but print materials and 

videos are a better way to reach religious leaders. 

 

 PRESENT Slide 9. 

EXPLAIN that dissemination materials are most useful if 
they draw conclusions, summarize major points, and 

highlight key ideas. This lets the materials do most of the 
work for the user. It may also be better to leave out some 

of the results in order to make sure that the major points 
stand out. This is better than flooding people with so much 
information that they feel overwhelmed and cannot absorb 

it.  

A good way to present information is to categorize it by 

characteristics, such as wealth, education, province, and 
region.  

Maps are particularly persuasive and easy to understand. 

They are more compelling than words because they 
present geographic differences so clearly. 
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Other graphics—including bar graphs, line graphs, and pie 
charts—allow the eye to grasp large amounts of 

information and to see trends more easily than in written 
text or tables. 

 

 PRESENT Slide 10. 

EXPLAIN that people want to see data presented in 

context. For example, a policymaker who is not familiar 
with demography will have trouble making sense of the 

bare fact that Uganda’s total fertility rate is 6.3 children per 
woman. This number will be much more meaningful if it is 
placed in a larger context—for example, if a policy brief 

shows how the rate has changed over time or whether it is 
higher or lower than Uganda’s neighbors. Linking a finding 

to a specific program or policy also makes survey results 
more understandable and more applicable. 

 

 PRESENT Slide 11. 

EXPLAIN that if you want to have a successful 

dissemination strategy, it is crucial to involve individuals 
and organizations at the local level. Local organizations are 

in contact with many more groups and individuals in the 
country than a DHS team. This places them in a better 
position to broadly disseminate survey data.  

Involving local organizations in the production of 
dissemination materials also offers clear advantages.   

• It creates local ownership of the materials.  

• It develops the capacity of local organizations to 
produce these kinds of materials. 

• And it improves the relevance of the materials, 
because local organizations know the target 

audiences better than any outsiders.  

If you share the electronic files for PowerPoint 
presentations with local organizations, they can adapt them 

and use them to make their own presentations about DHS 
survey findings. They can also incorporate relevant survey 

findings into presentations about the development and 
progress of their own programs. 

 

 PRESENT Slide 12. 
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EXPLAIN that capacity-building is an essential part of any 
dissemination strategy. Building your audience’s capacity 

to use understand the context and terminology used will 
help them to use these materials independently and should 

be an integral part of any dissemination strategy.  

By adding explanatory text next to tables, charts, and 
graphs in print materials, you are able to build the reader’s 

capacity to interpret this information on their own. In 
group meetings, training can help people understand how 

to read DHS tables and figures. Exercises are also included 
in these trainings to give users a chance to practice putting 
the data to use. One activity is to give policymakers and 

program managers the opportunity to consider the 
implications of the survey results for their policies and 

programs. 

The MEASURE DHS project has used many of the strategies 
described in this session. Most of these activities take place 

within a formal training setting, usually at the regional 
level. However, they can also be carried out as individual 

activities with different local groups. 

 

STEP 4 End this session by ASKING participants if they have any 
questions about disseminating data and its importance. If 
time allows, DISCUSS with participants ways they might 

have seen DHS results disseminated in their own country. 
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Session 2 

3 hours 

Using DHS Data 

Session 
Objective 

Discuss ways to use DHS survey findings for program 
planning 

 

STEP 1 PRESENT Slide 13. 

TELL participants that this session highlights real life 

examples of how DHS data have been used in various 
countries to inform decisionmaking. This has helped shape 

or improve policies, programs, and budgets. 

REMIND participants that the DHS has only had this kind of 
impact because it is well respected and valued. The DHS is 

so credible a source of population and health data that 
survey results have the power and influence to promote 

change. 

 

 PRESENT Slide 14. 

EXPLAIN that since the early 1980s Kenya’s average family 
size has dropped from eight children to fewer than five. But 

the 2003 Kenya DHS found that progress had stalled or 
even reversed in some areas of the country. 

The reason for this change was clear. The Kenyan 
government had shifted human and financial resources 
away from family planning services to HIV-specific 

programs.  

Alarmed by the results, the Kenyan government asked 

USAID for assistance in putting the family planning 
program back on course. Without the DHS data, they may 
never have discovered this shift or addressed the problem.  

(Source: Making the Case for U.S. International Family 
Planning Assistance)  

The 2008-09 KDHS shows that this investment has paid 
off.  The TFR (total fertility rate) has declined from 4.9 in 
2003 to 4.6 in 2008-09.  The CPR (contraceptive 

prevalence rate) has increased from 39% to 46%. 
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 PRESENT Slide 15. 

EXPLAIN that the 2005 Rwanda DHS (RDHS) results on 

gender and domestic violence were presented in a special 
one-day session with women parliamentarians in June 

2007. The presentation led to discussions among 
lawmakers about the issues related to domestic violence in 
Rwanda.   

The 2005 RDHS results were also presented to a 
conference organized by women senators on Gender and 

Budget in September 2007. The presentation focused on 
survey results showing the role and contribution of women 
in the national development process, including data on 

women’s labor, education, health, and poverty reduction.  

These two examples show how the DHS can be an 

important tool for policymakers. 

 

 PRESENT Slide 16. 

TELL participants that in January 2004, the Tanzania 
Commission for AIDS (TACAIDS) and National AIDS Control 

Programme (NACP) convened a meeting to plan how to 
notify the public about the location of new clinics for the 

prevention of mother-to-child transmission of AIDS 
(PMTCT). Results from the Tanzania HIV Indicator Survey 
(THIS) became available just before the meeting started. 

The data showed that most people in Tanzania did not even 
know that mother-to-child transmission could be prevented 

with special drugs.  

Once the specialists heard those results, they realized that 
publicizing PMTCT sites would not be effective. Instead 

they changed their whole approach and started a campaign 
to inform people, especially women, that there was a way 

to prevent transmission of HIV to their babies. 

(Source: Joyce Chonjo, TACAIDS)  

 

 PRESENT Slide 17. 

TELL participants that the 2005-06 National Family Health 

Survey (NFHS-3) in India found an HIV prevalence rate of 
0.28 percent for the population age 15-49. This important 
new information about HIV prevalence spurred the 

Government of India and international agencies to reduce 
the official estimate of Indians living with HIV from more 

than 5 million persons to 2.47 million. That change also 
had a major impact on the global estimate of persons living 
with HIV.  
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TELL participants that the NFHS-3 survey in India also 
revealed overwhelming levels of malnutrition and anemia 

among children. The survey findings sparked swift and 
decisive action from Prime Minister Singh. Shortly after the 

survey results were released, the Prime Minister sent 
letters to the Chief Ministers in each of India’s 29 states 
requiring them to take measures to improve child nutrition. 

 

EXERCISE TELL participants that they will now do an exercise on 

applying DHS results to specific case studies. DISTRIBUTE 
Handout 7.1. DIVIDE the participants into groups of four 
to seven, and ASSIGN one case study to each group. (If 

there are more than four groups, assign the same case 
study to two groups.) EXPLAIN that they will have one hour 

to complete this exercise, after which they will present 
their findings to the whole group. TELL each group to select 
a recorder to take notes and a spokesperson to present the 

group’s conclusions to the rest of the participants. 

EXPLAIN that the purpose of this exercise is to practice 

using DHS survey results to plan programs. Each case 
study asks participants to apply findings from the DHS to 

specific health problem. TELL participants that the survey 
data can be interpreted in different ways, and, therefore, 
there is no single correct answer. However, they are 

expected to back up their conclusions and 
recommendations with the survey results.  

Provide copies of the 2006 Uganda DHS to the group(s) 
assigned Case Study 1. 

Provide copies of the 2007 Zambia DHS to the group(s) 

assigned Case Study 2. 

Provide copies of the 2005 Ethiopia DHS to the group(s) 

assigned Case Study 3. 

Provide copies of the 2008-09 Kenya DHS to the group(s) 
assigned Case Study 4. 

As groups report their conclusions, allow opportunities for 
other groups to provide feedback.  

 

STEP 2 End this session and module by THANKING participants for 
their participation. If time allows. DISCUSS with 

participants their impressions of this course and how they 
plan to use this information in their work. 

REMIND them that all of the MEASURE DHS resources are 
available for free download at www.measuredhs.com. 
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TELL participants that this session will focus on first two objectives listed.

2



ASK participants to define the word dissemination. Answer: To spread or disperse. 
EXPLAIN that disseminating DHS data means spreading the survey results—that is, 
information about the health of the population—to people who can use that 
information to bring about change.

DISCUSS why effective dissemination is so important. Highlight the following 
points:

• Survey data have no intrinsic value unless they are used. Their value depends on 
whether people know about them, understand them, and apply them to real-world 
problems. 

S r e s are labor intensi e and costl Ens ring that the res lts are made p blic is• Surveys are labor-intensive and costly. Ensuring that the results are made public is 
essential to justify the time and cost.

• We live in an age of information. Decisionmakers are overwhelmed with a wealth 
of information from reports, television, and radio. Unless we focus special attention 
on disseminating survey results, those results will never reach many of the groups 

h d th i f ti
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who need the information.

• Precisely because dissemination is difficult, survey results often are not 
disseminated or used. The MEASURE DHS project tries hard to make survey 
findings widely available. Later in the session, we will discuss the approaches that 
the project uses.



EXPLAIN that effective dissemination should create informed users (the center 
block in the decision framework), who can then make informed decisions that 
ultimately lead to improved health.

The goal of dissemination is to provide accurate and up-to-date information for 
evidence-based decisionmaking. Evidence-based decisions lead to better programs 
and, ideally, better health outcomes.

ASK participants to define evidence-based decisionmaking. Answer: There are 
many definitions, but essentially it means that decisions are based on scientific 
evidence or data, not personal opinions or observations. 

E idence based decisionmaking has se eral ad antagesEvidence-based decisionmaking has several advantages.

• It is easy to justify, since decisions can be explained and backed up with data.

• It can protect decisionmakers from accusations of fraud and bias.

• It leads to transparency in decisionmaking, which is important for buy-in from 
other people involved.

4



EXPLAIN that disseminating DHS data can help potential users make better 
decisions, improve health programs and policies, and improve health outcomes.

ASK participants if they have ever used DHS or other survey results and, if so, how 
they used this information.
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TELL participants that problems can occur at different stages in the dissemination 
process. 

The first major problem arises early in the process, during the dissemination step. 
Simply getting information to potential users can be challenging.

The second major problem arises later when users try to make informed decisionsThe second major problem arises later, when users try to make informed decisions. 
Users may find it difficult to understand and apply the survey results to their 
decisions.

TELL participants that we will now brainstorm about both of these problems, 
although the Session Two will discuss the second problem further.

6



EXPLAIN that it is important to prepare more than one type of material, if funding permits, because there are many different kinds of people 
who use survey data. They range from sophisticated researchers to less-educated district coordinators. Each has their own needs and capabilities. 

Materials for more technical audiences can use scientific language and mathematical formulas, and they can cover a lot of information. In 
contrast, when designing materials for less technical audiences, it is better to use simple, everyday language and visual images—like maps, 
charts, and photos—that highlight key messages. 

Regardless of the audience, materials should be pretested whenever possible. EXPLAIN that pretesting is a communications term that means 
trying out materials with members of the intended audience. Pretesting can make sure that the messages and images are clear, comprehensible, 
relevant, and appealing to that audience. 

Before materials are printed, there should be a plan in place for distributing them. This includes: 
• A list of who will receive the materials and how many copies; 
• A timetable for distribution;• A timetable for distribution; 
• A designated person to be responsible for distributing the materials;
• A budget for printing and distribution; and 
• Guidelines for a final report describing how the materials were distributed.

Large print runs are the cheapest. It is less expensive to print 10,000 copies of a document all at one time than to print 5,000 copies in one print 
run and another 5,000 in a second print run. Also, it is better to have too many copies of a document than to run out. 

TELL participants that print materials are the most common way to disseminate DHS and other survey results. If funding permits, however, it is 
helpful to use other kinds of materials in addition. For example, the MEASURE DHS project prepares PowerPoint presentations of survey 
findings and makes those presentations available in the country. Often MEASURE DHS creates a country CD-ROM that includes the 
PowerPoint presentations, electronic copies of the survey report and other print materials, as well as the survey dataset. These CDs can be p , p y p p , y
distributed to a wide audience. The more ways in which information is made available, the more likely that information is to reach a wide 
audience and be used.

Videos are an effective way to disseminate survey findings because they can include visuals of the country and interviews with women and men. 
This helps give survey data a human face and makes the information more compelling. However, video production can be expensive and time-
consuming.

As online technologies become more widely available in Africa, new ways are emerging to disseminate information electronically. 
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TELL participants that whenever possible, dissemination products should be tailored 
to a specific audience and its needs. Policymakers, for example, do not have time to 
read long documents. For this audience, policy briefs that frame the data in the 
context of policy are a highly effective dissemination tool.

Translating materials into local languages improves comprehension of the 
information, indicates respect for the culture, and reaches additional audiences.

The MEASURE DHS project collects data on a large number of topics. Not every 
publication needs to address every topic. Focusing on just one area, such as child 
health or gender, can make materials more useful for people working in those fields.

Matching the media to the a dience makes it more likel that the intended a dienceMatching the media to the audience makes it more likely that the intended audience 
will have access to the message. For example, CD-ROMs are good for technical 
experts with access to computers, but print materials and videos are a better way to 
reach religious leaders.
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EXPLAIN that dissemination materials are most useful if they draw conclusions, 
summarize major points, and highlight key ideas. This lets the materials do most of 
the work for the user. It may also be better to leave out some of the results in order 
to make sure that the major points stand out. This is better than flooding people with 
so much information that they feel overwhelmed and cannot absorb it. 

A good way to present information is to categorize it by characteristics, such as 
wealth, education, province, and region. 

Maps are particularly persuasive and easy to understand. They are more compelling 
than words because they present geographic differences so clearly.

Other graphics incl ding bar graphs line graphs and pie charts allo the e e toOther graphics—including bar graphs, line graphs, and pie charts—allow the eye to 
grasp large amounts of information and to see trends more easily than in written text 
or tables.
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EXPLAIN that people want to see data presented in context. For example, a 
policymaker who is not familiar with demography will have trouble making sense of 
the bare fact that Uganda’s total fertility rate is 6.3 children per woman. This number 
will be much more meaningful if it is placed in a larger context—for example, if a 
policy brief shows how the rate has changed over time or whether it is higher or 
lower than Uganda’s neighbors. Linking a finding to a specific program or policy 
also makes survey results more understandable and more applicable.
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EXPLAIN that if you want to have a successful dissemination strategy, it is crucial 
to involve individuals and organizations at the local level. Local organizations are in 
contact with many more groups and individuals in the country than a DHS team. 
This places them in a better position to broadly disseminate survey data. 

Involving local organizations in the production of dissemination materials also 
offers clear advantages.  

• It creates local ownership of the materials. 

• It develops the capacity of local organizations to produce these kinds of materials.

• And it improves the relevance of the materials, because local organizations know 
the target audiences better than any outsiders. 

If you share the electronic files for PowerPoint presentations with local 
organizations, they can adapt them and use them to make their own presentations 
about DHS survey findings. They can also incorporate relevant survey findings into 
presentations about the development and progress of their own programs.
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TELL participants that this session highlights real life examples of how DHS data 
have been used in various countries to inform decisionmaking. This has helped 
shape or improve policies, programs, and budgets.

REMIND participants that the DHS has only had this kind of impact because it is 
well respected and valued. The DHS is so credible a source of population and health 
data that survey results have the power and influence to promote change.
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EXPLAIN that since the early 1980s Kenya’s average family size has dropped from 
eight children to fewer than five. But the 2003 Kenya DHS found that progress had 
stalled or even reversed in some areas of the country.

The reason for this change was clear. The Kenyan government had shifted human 
and financial resources away from family planning services to HIV-specific 
programs. 

Alarmed by the results, the Kenyan government asked USAID for assistance in 
putting the family planning program back on course. Without the DHS data, they 
may never have discovered this shift or addressed the problem. 

(Source: Making the Case for U.S. International Family Planning Assistance) 
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EXPLAIN that the 2005 Rwanda DHS (RDHS) results on gender and domestic 
violence were presented in a special one-day session with women parliamentarians 
in June 2007. The presentation led to discussions among lawmakers about the issues 
related to domestic violence in Rwanda.  

The 2005 RDHS results were also presented to a conference organized by women 
senators on Gender and Budget in September 2007. The presentation focused on 
survey results showing the role and contribution of women in the national 
development process, including data on women’s labor, education, health, and 
poverty reduction. 

These two examples show how the DHS can be an important tool for policymakers.
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TELL participants that in January 2004, the Tanzania Commission for AIDS 
(TACAIDS) and National AIDS Control Programme (NACP) convened a meeting to 
plan how to notify the public about the location of new clinics for the prevention of 
mother-to-child transmission of AIDS (PMTCT). Results from the Tanzania HIV 
Indicator Survey (THIS) became available just before the meeting started. The data 
showed that most people in Tanzania did not even know that mother-to-child 
transmission could be prevented with special drugs. 

Once the specialists heard those results, they realized that publicizing PMTCT sites 
would not be effective. Instead they changed their whole approach and started a 
campaign to inform people, especially women, that there was a way to prevent 
transmission of HIV to their babies.

(Source: Joyce Chonjo, TACAIDS) 
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TELL participants that the 2005-06 National Family Health Survey (NFHS-3) in 
India found an HIV prevalence rate of 0.28 percent for the population age 15-49. 
This important new information about HIV prevalence spurred the Government of 
India and international agencies to reduce the official estimate of Indians living with 
HIV from more than 5 million persons to 2.47 million. That change also had a major 
impact on the global estimate of persons living with HIV. 

TELL participants that the NFHS-3 survey in India also revealed overwhelming 
levels of malnutrition and anemia among children. The survey findings sparked 
swift and decisive action from Prime Minister Singh. Shortly after the survey results 
were released, the Prime Minister sent letters to the Chief Ministers in each of 
India’s 29 states requiring them to take measures to improve child nutrition.
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Case Studies in Applying the DHS 
 
Case Study 1 (2006 Uganda DHS) 
 
You are a journalist working for a popular radio station in Uganda 
that broadcasts nationally in English and also at the regional level in 

some local languages. You have been asked by the Ministry of 
Health and a USAID-funded project to prepare a series of radio 

spots to promote the uptake of family planning. Neither the Ministry 
nor the project has a clear idea of what should be included in the 

radio spots or which audiences to target. They leave it up to your 
station to decide this. Being a good communication specialist, you 

know that the radio spots will be more effective if they are designed 
strategically and targeted to specific audiences. What should you 

do? You start by looking at the 2006 Uganda DHS.  
 

1. Describe the family planning situation in Uganda. What is the 
current contraceptive prevalence rate? Has it changed much 

over time?  

 
2. Are there any areas of the country or any groups of women 

that have lower rates of contraceptive method use? 
 

3. Are there reasons why women are not using contraception?  
 

4. Which methods of contraception should be promoted? Why? 
 

5. Decide which regions and which audiences you want to target. 
 

6. Do you think radio is the best medium to use? Why? Should 
the Ministry of Health consider any other media, such as 

television or newspapers? Why or why not? 
 

7. Is there any other information in the 2006 UDHS that can 

help plan this project? Or that should be considered for the 
content of the radio spots? 
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Case Study 2 (2007 Zambia DHS) 
 
The Ministry of Health in Zambia has started a new program to 
promote voluntary counseling and testing programs. There is 

funding to work in only two provinces. It is your job to choose which 

provinces. Based on the information in the 2007 Zambia DHS, 
decide which two provinces should be chosen for the new program 

and why. Then design an intervention for promoting VCT in these 
provinces. Use the following questions to guide you: 

 
1. What is the situation in Zambia regarding VCT? Where is 

testing most common? Where is it least common? 
 

2. Describe HIV prevalence in Zambia. Which groups or 
provinces are at highest risk?  

 
3. Are there specific groups who need information about VCT? 

 
4. Which two provinces will you choose and why? 

 

5. What is the best way to inform women and men in these 
provinces about VCT? What media can you use?  

 
6. What other information from the 2007 ZDHS can help you 

design this program? 
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Case Study 3 (2005 Ethiopia DHS) 
 
The Ministry of Health (MOH) in Ethiopia has started a program to 
improve the prevention and treatment of malaria in the country’s 

three largest regions: Oromiya, Amhara, and SNNP. You have been 

assigned the job of providing background information to the malaria 
specialists at the MOH to help them develop this program. You start 

by looking at the 2005 Ethiopia DHS.  
 

1. List at least six separate indicators about malaria in these 
three regions that the malaria specialists need to know. 

 
2. Is any one of the three regions doing better than the others in 

terms of malaria prevention and treatment?  
 

3. If you wanted to launch a communication campaign to 
promote the use of mosquito nets in these three regions, 

which media would you use? Justify your answer.  
 

4. What other information from the EDHS would be helpful to the 

malaria specialists as they design the prevention and 
treatment program? 

 
5. Many countries try to increase intermittent preventive 

treatment (IPT) of malaria for pregnant women by training 
nurses in antenatal care clinics. Is this a good strategy for 

Ethiopia? How many women will be reached this way?  
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Case Study 4 (2008-09 Kenya DHS) 
 

The Ministry of Health and Sanitation in Kenya is facing budget 
cutbacks. Findings from the 2008-09 Kenya DHS show a 

considerable increase in the percentage of children under age five 

who were fully vaccinated compared to the 2003 Kenya DHS. It has 
been proposed to decrease funding for immunization programs to 

shift resources to other areas of health that have seen little or no 
improvement since 2003. You have been assigned the job of 

determining which areas of the immunization program will have 
their budget reduced. You start by looking at the 2008-09 Kenya 

DHS. 
 

1. Which vaccines must a child have received to be 
considered fully vaccinated? Which of these vaccines are 

children in Kenya least likely to have received? 
  

2. Which provinces have the highest vaccination rates?  
Which provinces have the lowest vaccination rates? 

 

3. Are there any other groups that have particularly low 
vaccination rates? 

 
4. Based on the findings of the 2008-09 Kenya DHS, do you 

recommend decreasing funding for immunization 
programs? 

 
5. If you do not recommend decreasing funding for 

immunization programs, what evidence from the 2008-09 
Kenya DHS will you use to support your decision? 

 
6. If you do recommend decreasing funding for immunization 

programs, which areas will have their budget reduced?  
What evidence from the 2008-09 Kenya DHS will you use 

to support your recommendations?  
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Module 7 Pre-Test  

1. 
a. 

A good dissemination strategy includes: 

b. 
Pre-testing of materials 

c. 
A distribution plan 

d. 
Materials in local languages 

e. 
Materials tailored to specific audiences 

 

All of the above 

2. 

a. True 

DHS data have informed many policy and program decisions throughout 
Africa. 

b. False 

 

3. DHS strives to involve local organizations in dissemination plans for all 
of the following reasons: 

a. Local involvement improves ownership of the data 
b. Local involvement leads to increased capacity of local partners 
c. Local partners represent local users and their input leads to more relevant 

materials 
d. All of the above 

 

4. 

a. True 

The goal of dissemination should be to inform users and foster 
evidence-based decisionmaking. 

b. False 
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Module 7 Post-Test  

1. 
a. 

A good dissemination strategy includes: 

b. 
Pre-testing of materials 

c. 
A distribution plan 

d. 
Materials in local languages 

e. 
Materials tailored to specific audiences 

 

All of the above 

2. 

a. True 

DHS data have informed many policy and program decisions throughout 
Africa. 

b. False 

 

3. DHS strives to involve local organizations in dissemination plans for all 
of the following reasons: 

a. Local involvement improves ownership of the data 
b. Local involvement leads to increased capacity of local partners 
c. Local partners represent local users and their input leads to more relevant 

materials 
d. All of the above 

 

4. 

a. True 

The goal of dissemination should be to inform users and foster 
evidence-based decisionmaking. 

b. False 
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Module 7 

1. 
a. 

A good dissemination strategy includes: 

b. 
Pre-testing of materials 

c. 
A distribution plan 

d. 
Materials in local languages 

e. 
Materials tailored to specific audiences 

 

All of the above 

2. 

a. 

DHS data have informed many policy and program decisions throughout 
Africa. 

b. False 
True 

 

3. DHS strives to involve local organizations in dissemination plans for all 
of the following reasons: 

a. Local involvement improves ownership of the data 
b. Local involvement leads to increased capacity of local partners 
c. Local partners represent local users and their input leads to more relevant 

materials 
d. 

 

All of the above 

4. 

a. 

The goal of dissemination should be to inform users and foster 
evidence-based decisionmaking. 

b. False 
True 
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