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World Production of Raw Olives 

Wood production of raw olives In 2000 reached a record vel of more than 16 million (onnes. 
This record harvest was mainly the result of favourable w, ather In olive producing countries, 
particularly Spain. In 2002 prodUction fell by 12.3 percent compared to 2000; however it was 
still well above the 1995-1999 average. 

Figure 1 World Raw Olive Production, 1980 - 2002 
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Figure 2 Wor1d Raw Olive Production Expected Growth Trend. 1980 - 2010 
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According to this data it is expected for the olive harvested area to reach a re<Xlfd of 9 lOO 

hectares by 2010 while production volume is expected to record a level of 19 tons. 

Spain and Italy are by far the major olIVe produang countries. with 30.8 percent and 19.6 
percent respectively of total wor1d production In 2002. Greece (14.3%), TlJI1c;ey (10.8"') and 
Syrian Arab Republic (7.11%), Morocoo (3%), Portugal (2.3%), and Egypt (2.3"') are also 
major producers. In terms or area harvested, Spai held first place In 2002 wilh 27 5 percent 
of the total. 

Figure 3 Top 10 World Raw Olives Producers in 2002 
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According 10 the IOOC there are 789 million trees v.ur1dwide, 95 percent of them in \he 
Mediterranean region (Mesa). European estimates in 1998 indicate that there ....ere 460 
million productive trees in the European Union and around 2 ml farms engaged mainly in 
olive growing (EU). Spain had more than 167 mil trees planted 111 1990. 

The European Commission recenUy expressed ooncem at the record levels of aIM! 
production. Acoording to the Commission 'when new trees come Into production (whictl can 
take three or four years), there is the serious risk that European production would outs~ 
demand at home and abroad' (Smith; EG). 
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Figure 4 Percentage of olive producing trees by country 
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Productivity varied significantly among major producersn 2002 as represented in the 
following graph. Egypt by far enjoys very high productivity compared to other producers. 
This might be attributed to the altemate bearing nature of olive trees. 

Figure 5 Olive Average producllvity In 2002 (MtlHa) 
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Egypt Olive Production and Trends 

Egypt is ranked number 8 in the top olive producer's world wide with a record of 318 
thousand metric ton in 2002. Area harvested and productton showed very rapid increases in 
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the last five years and is expected to increase signillcantly withlO the next few years. New 
olive cultivation in the new land areas is expected to posilion Egypt as the Ihird most 
important producing counlly of olives by the year 2010. 

Harvested area is expected to record a level of 100 thousand hectares and production 
volume is expected to reach more than 800 thousand metric ton by the year 2010 as 
indicated the following graph. These e)(pectatlons are supported by the r . fadllf"S 

• Expected increase of land devoted for olive production in the new Meja projects in 
Toshka and Owienal 

• Tendency of producers to grow new superior varieties WIth high yield 

Figura 6 Egypt Oliva Production and Ex~ctations 
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Egypt has one of the highest olive yields in the region - about 6.38 tIha (FJgLWe 5.). The 
main olive-producing areas are in the northwest coastal region be~ Alexandria and 
Salum; the most popular variety is Chemlal. but some KaJamala, Hamid and M,ssion are also 
produced. Growers have introduced superior varieties such as Manzani .n recent years. 

orlVe yields per tree vary between 10 kg and 35 kg, depend' on the system of ilrigalion 
used, Some areas in the ,l,artrouh region reach 50 kg to 60 kg per tree (l 5-year-dd trees 
under irTigalion). In 2002 Egypt had 9.2 million trees, most of them producing table for 
local consumption, 

Egypt olive industry is oriented to'Nards the produc!1OI1 of table olives. mainly for the local 
market. On occasions, Egypt has also had to im or es to meet its requirements. Most of 
its olive producllrade is in preserved IVeS, \',llh Spain the main export mar1<e t and France 
and Germany minor destinations. 

The govemment has taken measures to improve olive cultivation. Among such measures 
are the new orchards being planted under the General Organizalion for the Dellelopment of 

7 
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the Desert programs. It is estimated that there are 8.4 milhon trees not yet of bearing age, 
and a further planting of around 1.4 million trees is planned in the rear future. 

The processing of olives still uses traditional methods and equipment. However, there is a 
trend towards modernisation of the processing sector and the construction of more modem 
facilities. 

Figure 7 Olives Major Producing Areas in Egypt 

World Markets and Export Opportunities for Table Olives 

World Table Olive Market 

The marXet for table olives during the last few years xhiblted ignificant increase In both 
production and conswnption. Production reached 1,082.500 tonnes, 20 percent above the 
average for the period 1992-2002 to 1990-91 . Worl con$umption has risen 20 percent 
above the 1990s average. Production of table olives in 2002 exceeded consumption. 
However, according to the IOOC is is not likely to continue as e increase in consumption 
of the past six years is expected to continue. 

In the 1990 - 2002 crop year, world production of table olives was dominated by Spain 
(23.7%). Other signifICant producers were Turkey (18%) ·he United States (13.3%) and 
Morocco (9.7%). The major consuming countries were the Unit States and Turkey each 
15%, Italy (11 %) and Spain (10%). 

8 
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Traditionally. green olives are the main type of lable olive produced worldwide. f by 
black olives and olives tuming color. Although world production of lable elves was expected 
to fall during the 200112002 crop year. production of green ives 3S forecasl to increase by 
2.5 percent. Consumption of olives turning color was expected to reman constant . 
2001/2002. while consumption of black olives and green olives was expected to rise by 10.2 
percent and 1.7 percent respectively. compared \lh the previous levels. 

Figure 8 Green Olives 

Figure 10 Blond Olives 
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FIgure 9 Black Olives 

Figure 11 Calamab Olives 
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A closer examination of the production fogures indicates that wor1d productiOn cA green 
is dominated by Spain (39%). Syria (12%) and Morocco (10%). TLl"key (43 ). Morocco 
(12%). Greece (10%) and Italy 10%) dominate production 01 black olives. The rna 
producers of orlVes tuming color are the United States (56"4) and Spain (25% ). 

9 
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Figure 12 Table Olive Production by Country 

Figure 13 Table Olive Consumption by Country 

• Producing/consuming less than 15 000 tonnes 

Figure 14 Production of Table Olives by Type 
1 200 

§ 
p 

• 
i 
" {!. 

1 000 

800 

600 

400 

200 

o 
~oIves Black olives Talal table elves 

)0 
ALEB 80S/MIS. 



~ab~e Ollve~: Si!.!fiJ liOn & OuUook Report 2003 

Figure 15 Production of green, black, and turning color olives by country 
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Spain (17'%) heads world consumption of green table olives followed by Syria (1 1%), Italy 
(1 1'%) and the U.S. (10'%). Turkey (30'!!.) dominates consumption of black oives, Italy 
(1 3'%) and Syria (6%) also significant users. The main consumers of olives \UI1lIIlg color are 
the U.S. (48'%) and Spain (12%). 

Figure 16 Consumption of green, black, and turning color olives by country 
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On a per capita basis Syria dominates ~ consumptton of table Dives. followed by Spain, 
Greece, Italy and Turkey. The United States. Australia and Canada nave recorded modest 
increases in per capita consumption. 
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Figure 17 Per Capita Co nsumption of Table Olives (kg) 
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World Trade in Table Olives 

For the 2001/2002 crop year, exports of table olives were expected to tolal more than 480, 
000 tormes. Spain is by far the largest exporting country (39%), followed by Morocco (19%). 

Table 1 MaIn Table Olive Exporting Countries (tonnes x 1000) 

Country 95/96 96191 97/98 98199 99100 00/01 01/2002 
(prov.) lest.) 

Spain 134.5 136.9 113.8 101 B 119.3 130.0 135.0 
Morocco 50.0 45.0 SO.O 11.0 60.0 68.0 65.0 
Greece 35.0 35.0 30.0 40.0 55.0 SO.O 45.0 
Argentina 20.0 25.0 25.0 28.0 20.0 24.0 20.0 
TUrXey 12.0 13.0 15.0 .0 22.0 26.0 25.0 
Mexico 14.0 6.5 6.5 0.5 5.0 5.0 5.0 
USA 3.0 1.0 9.0 10.0 4.0 10.0 6.0 
Others 11.1 17 .. 20.7 22.4 37.8 28.9 36.1 
Total 280.2 279-,-8 270.0 208.7 322.8 341.9 337.7 

The main importing countries are the United States (25%) and Italy (14%). 

AlEB 80S/MIS. 
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Table 2 Main Table Olive Importing Countries (Ionnes x 1000) 

Counlly 95196 96197 97198 98199 99JOO 00/01 01f2002 
(prov.) (est) 

USA 76.0 75.0 71.0 69.0 72.5 77.0 86.5 
Italy 51.7 76.3 49.2 48.0 47.5 57.0 SO.O 
Brazil 20.0 21.0 30.0 32.0 25.0 35.0 35.0 
France 35.4 26.5 25.1 31 .9 30.5 28.0 28.0 
Germany 16.5 16.5 17.0 18.7 23.5 23.3 24.0 
Canada 10.5 13.0 13.5 16.0 14.5 17.0 17.0 
Australia 6.0 6.5 7.0 8.0 7.5 8.0 9.0 
Others 67.4 36.6 75.2 86.4 101.2 104.7 100.8 
Total 283.5 211.4 288.0 310.0 322.2 350.0 350.3 

United States is the Most Important Maricel for Table Olives 

Market Brief: Production and Consumption 

More than ninety-nine percent (99%) of 
the table olives grown in the United 
States are produced in California. 
There were one thousand two hundred 
twenty-fIVe (1225) California olive 
growers in 1997. Over two thirds of 
these growers have less than two acres. 
Only fIVe growers have more than fIVe 
hundred acres. The value of California 
olives produced in 1997 reached S06.8 
ml - less than twenty-frve percent 
(25%) of the domestic demand for 
olives. In the face of ina"easing demand 
for table olives in the United States, 
CaUfornia oflVe producers' market share 
continues to decline. These producers 
have carved a high premium niche for 
themselves, selflll9 their California 
olives to the high-end markets under 
recognized, high value brand names. 

Figure 18 California Olive Vartetles, 2002 
Oli 'CS by 10fll10lge harvosIed · ,,"manly far npe 

can:d \"CI 

per C.lifoml. Agr1c:ultunol SlaUsIIcs Ser.ice 

Major orlVe varieties grown in California 
indicated in the following graph 

Toal -,.,_ ...... 10, __ 

--------, __ ,'s._ . 
.0"-' __ 

D~-Ul_ 

California's 2003 olive aop forecast is ._·IA_ 
115,000 tons, up 12 percent compared 
to last yea(s 103,000 tons. The bearing 
acreage remails at 36,000 acres. The 
yield, at 3.19 tons per acre, is 12 percent more than the previous year. TlMI aop is 
aHemate bearing, with this year representing the high year of production. , 
however, is expected to be Io .... 'ef than origins: anticipated. The cool. wet spring delayed 
bloom in mostiocations. Temperatures then rncreased. resulltng in an una n bloom and 
spotty set 
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The Manzanillo and Sevillano varieties are expected to produce 74 percent and 13 percent, 
respectively, of the lotal production. The remaining 13 rcent are expected to come from all 
other varieties. The majority of the total production will bP utilized for canning. It is estimated 
that approximately 105,000 tons will be canned with tho remaining 10,000 used for olive oil 
and other specialty products according to a survey donb by California Agricu ltural Statistics 
Service (CASS).' 

Figure 19 California Olive Production 1993-2002,2003 
1~ ~~----------______ ~ __ ~~---.~-, 

20 

I SURVEY METHODOLOGY: The California Agncultural S!;llisll SeIVtC6 (CASS) designed tlle probability 
SUf'l8y, de-eloped a sampRng sclleme, and analyzed t/1e dahl. Th olive industry p rovided CASS with grower 
namet and last year's tonnage 

SURVEY SAMPLE A lolal of 339 growers was sampled lor ttl sLlfWy Reports from 314 were used by CASS 
to establish Ihls foracosl. The sample is designed 10 give a State E limate of all varieties; eslimales by variety 
should be construed !o be less precise, 

VARIETAl FORECAST OrDorfflrs were asked 10 estimate product In by variety. The following lable frs!s a 
varielallevel forecast based 00 urvey dala. .. 
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Table 3 California olivi production by variety 

2002 
Variety 

Acreage Tonnage 

2003 
Estimated 
Tonnage 

PeI'CEflt 
Change 

Manzanillo 26,000 66,300 85,000 128 
Sevilla no 6,500 23,500 15,000 64 
Other l' 3,500 11,500 15,000 130 
TOTAl 36,000 103,000 115,000 112 
Il1ncludes acreage and production for varieties thai were or win be used for oi and other 
specialty products. 

Figure 20 Califomill Olive Production Percent by VlIriety 

Martlet Brief: Imports and Import Market Size 

United States oflV8 g rowers cannot supply the domestic demand for ofives, which opens 
doors fOf' increasing imports. 

United States of America's imports of table olives represent 36% of ~ imports, 
in ~ imports is 1 with Spain the major suppfier. The Spanish table olive exports to the 
USA market in 2001 amounted to USS 157,000 ITlIUion (102 thousand toorles) repntSefl . 
almost 72% of total USA imports of is product. The second largest two exporting coun ries 
are by far Greece and Morocco .... i th market shares of 14percent and 9 perceflt respectively. 
Total USA table oIve import market accocding to Comlrade is esmated at USS 220.8 mill"", 
as detailed in the following tables. 

Regardless of the severe fluctuations in olive production in the Un·ted States rom year to 
year, local production Is ~mited and the share of of",e im are increas·ng over bme. 
Strong demand y,;th fluctuating and limited local oive supplies offers excellent portunity for 
serious suppfiers. Spain, Italy, and Turkey dominate \he market. however Egypt. y, careful 
supply planning,.... be able to compete effectively in the marlcet. 
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Figure 21 Production, Consumption, and Imports of Table Olives Into the United States 
Market and Projection 
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Total U.S. imports of olives reached a level of $2243 fTI illion (CIF value) in 2002, up 12 
percent over the 2001 level of $200.1 million. This incre se was due to higher average CIF 
import values and a slight ncrease in the total quanllty Imported during CY 2002. compared 
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to year earlier levels. Total quantities of olives imported into the U.S. mar1Iet have ncreased 
20 percent over the last fIVe years to 94.245 MT in CY 2002. 

Total U.S. imports or preserved olives reached a level of 5209.4 ml (elF va ) in 2002. 
up 8 percent over the 2001 level of $193.5 million as shown in the fOllCMV'1Q table: 

Table" US Table Olive Imports: Major Suppliers, 1995-2002 (in USS) 

1996 1997 1998 1999 2000 200 1 2002 

1.119, 
7.346, 6.100.747 

Figure 22 US Table Ollv.lmports: Major Suppliers and Trends, 1992-2002 
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Spain IS \he dominant supplier of olives to the U.S. maritel, exporting $132 m ilfion (CIF value) 
and representing 63 percent maritet share of tolal U.S. imports of oives. G reece v.as the 
second largest supplier of olIVeS to the U.S. maritel, th trade valued 00 a CIF value bas al 
$43.3 milrlOn during 2002. This represented a CIF maritel s re in CY 2002 of 20.6 percent 

Morocco was the third leading exporter of olives to the U.S maritet d' Cy 2002. In that 
year. the U.S. imported $20 m irIOn (CIF value) in ofrves from OOIOCCO. Ouring CY 2002. 
Morocco's CIF value mar1<et share of the lolal U.S. olIVe import maritel was 9.55 pen:ent 

These top three supplying countries therefore cuWed 93.2 percent 0( tota l U.S. imports 0( 

all olive produClS. on a CIF value basis. The volume of their CY 2002 exports 0( 

products 10 \he U.S. mar1<el totalled 84.065 MT. which accounted for over 89 percent f the 
total tonnage imported last year. 
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Egypt has shipped only very limited quantities of of ves to the U.S. market over Ihe five-year 
period covering calendar years 1998 through 2002 The largest shipments occurred in CY 
1996. when 17 MT were exported at a elF value of 537.000. Shipments amounting to only a 
few thousand dollars took place in calendar years 1995, 1997 and 1999. 

With extensive ALEB assistance, Egypt table olive exports into the US market showed 
very rapid growth during the first half of 2003 (100 times more compared to the same 
period of the previous year and 8 t imes more than II Egyptian table olive exports to 
the US market during the last 10 years. By this. Egypt jumped to be the 9'" supplier 
and overcome many traditional suppliers such as Argentina, Syria, and Jordan. 

Figure 23 Egypt Exports of Table Olives into the US Market Booming In the First Half of CY2003 
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II is clear that Egypl has the capacity to produce olives in sufficient quantities to gain 
increase enlry in the US market. Only a 1% markel share of Ihe US imports represents a 
943MT export potential, but represents less than one hal' of 1% of Egyptian production. At 
an average price of $1 .75:kg a 1% market share would represent olive export sales from 
Egypt in excess of $1,650,000. 

One area where Egypl is faring well is with pitted grE!en olives sold to S pain at an average 
price of $0.93 kg. But these same olives are sold by Spain, depending on HTS code. to Ihe 
United States at $2.20 kg (see table 6). 

Based on this preliminary analysis of the U.S. import trade In olives, Egyptian olive exporters 
will have to aggressively market their products on the U.S. market, and will most probably 
need to offer delivered export price levels that are highly competitive with those from Spain, 
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Greece. and Morocco. Since Egypt is starting to be a player on the U.S. market for olives. 
exporters .... ,11 most likely need \0 be in a position to offer landed export prices at levels below 
those of their competitor companies in Spain. Greece and Morocco ' order 10 buy maritet 
share and develop significant new Iong-tenn export business. 

Then they must be prepared to back up their pricing with desirable packaging customer 
relations. Getling the olives 10 mari<et at a competitive price. in a master con . r that does 
not fall apart. in a package the consumer wants and with vigorous follow-up and after sales 
service should be a winning combination to sustainable olive sales to the U ' Slates 01 
America. 

':.~ Types of olives In demand 

U.S. imports of olive products are dassified under the U.S. Harmonized Tariff Schedule in 0 
thirty-four different categories. of which the leading Iwenty-eight are shoYm in the f . 
lable: 

Table 5 Ranked US Imports of Table Olive by Type 
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Vakle VakJe 
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Green, whole stuffed olives in containers less than 8 kg represented almost 31 percent of 
total U.S. imports of olives, totalling $65.7 million in elF value during 2002. The second 
largest category of import trade on the U.S. market IS for sliced black olives In a can. These 
totalled $40.6 million in elF value during 2002, representing 19.4 percent of total U.S. 
imports of olives. 

Black whole olives and green broken or sliced, salad sl} I .. olives were the third and fourth 
largest import categories, totalling $29.0 million and $13.7 million respectively. Whole green 
stuffed olives in HRI packs (larger than 8 kg) totalled 12.6 million. 

These five import categories accounted for 77 percent of the total elF value of U.S. Imports 
of olives during CY 2002. 

Malor Suppliers of Table Olives to the U.S. Market 

As mentioned above, Spain is by far the dominant supplier of olives to the U.S market But 
their market share is diminishing. Since 1999, which represented the peak year for Spanish 
olive exports to the USA, Spain's trade has decreased 8.4 percent. down from $144.1 million 
during CY1999. In terms of tonnage, Spain exported 62.098 MT during CY 2002, acoounling 
to almost 66 percent of the total 94,245 MT the U.S. imported from all sources. 

Greece continued to show steady gains from 1996 through 2001. They increased their 
exports of table olives to the USA by 143% over that penod. Interestingly, they did not do 
this at the expense of the other major suppliers indicating they obtained an increasing 
market share over those six years as USA imports grew. But their exports leaped by 154% 
from 2001 to 2002. And this was at the expense of pain, both in market share and at a 
higher entry price of almost 5% Greece enjoyed a elF market share in CY 2002 of 20.7 
percent of the totai U.S. import market for olives. n terms of tonnage, Greece exported 
11,006 MT, representing 11 7 percent of the total quan~ty Imported by the U.S. in CY 2002. 

Morocco was the third leadin exporter of olives to the U.S. market during CY 2002 and theIr 
market share increased 12.1 percent over the level f $17.7 mil lion imported by the U.S. 
during CY 2001. Morocco has shown steady gains over the seven-year period from 1996 to 
2002, albeit small. Their exports to the USA in terms at CIF value increased 11 percent, 
however their market share has decreased from 10 percent to 9.5 percent over the same 
period. And Morocco has had to discount in order to gain 'hose exports. Their CIF average 
entry prices are 15% Spain's and about 19% below Greece. But this demonstrates the 
strategy of buying market share, as referred to above In our recommendations to Egyptian 
table olive processors. At least, the prices are higher than if wholesaled to Spain! Total 
tonnage of olives exported by Spain to the U.S. market during CY 2002 was 10,961 MT, 
representing 11 .6 percent of Ihe lotal quantity imported by the U.S. during CY 2002. 

These top three supplying countries therefore supplied 9" 2 percent of to tal U.S. imports of 
all olive products, on a CIF value basis. The volume of their CY 2002 exports of olive 
products to the U.S. market Iota lied 84,065 MT, W Ich dl,;wunted for 89.2 percent of the total 
tonnage imported last year. ThiS spread indicates thilt th, three countries are exporting the 
higher valued, or top ranked table olives, leaving the lower valued products to other 
countries. Following is a more deta iled review of each of the major suppliers: 
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Spain 

The U.S. import mar1<et for olives is dominated by Spain, .... 'hich suppr1ed 63 percenl or \he 
lotal trade in these products. During CY 2002, the U.S. rmported 62,098 MT or Spain 
at a CIF value of $132.0 million, which represented a decrease or 3 pen:ent in erms 01 CIF 
value over the CY 2001 trade level. 

The largest product in Spain's olive Irade 'th the U.S. during CY 2002 was , Green. 
Whole, Slurred, In Containers less Than 8 Kg, In Safine '. Not Frozen. Spain was 

"!'ilso the dominant supplier to the U.S. market wilhin this tariff clasSIfICatiOn category, 
shipping 98.5 percent of total U.S. imports of this olive product, at a e lF value 01 S65.2 
million. Average elF import prices from Spain during CY 2002 for this oI"rve product were 
52.8 per kilogram. 

The second leading olive product shipped by Spain to the U.S. market during CY 2002 was 
Olives, Not Green In Color. Sficed, Canned In A Saline SoIulion. Not Frozen. Spa' was also 
the dominant supplier to the U.S. market within Ihis tanff classirlCation calegory, shiPP1f19 
65.7 percenl of total U.S. imports of this olive product, al a CIF value 01 524.1 
Average CIF import prices from Spain during CY 1999 for this ive product were $1.9 per 
kilogram. 

The third leading olive product shipped by Spain 10 the U.S. market during CY 2002 was 
Olives, Green, Broken, Sliced Or Salad Style, Conlainers Holding l ess Than 8 KG, In A 
Sa~ne Solution, Not Frozen. Here again, Spain was also the dominant supplier to the U.S. 
market within Ihls tariff classification categQfY, shipping 90.4 pen::enl 01 tolal U.S. inports of 
this olive product, at a C/F value of 511.0 million. Average CIF import prices from Spain 
during CY 2002 for this olive product were 52.1 per kilogram. 

The fourth leading olive product shipped by Spain to the U.S. market during CY 2002 was 
Orrves, Green, Whole, Sturred, In Saline Solution, In Contaioers Holding More Than 8 KG 
Each, Not Frozen. As in the above three product calegories. Spain 11135 aga n the OOTllOant 
supplier to the U.S. market .... ithin this tariff dassificalion caleg<ll)'. . ping 96.6 pera!Ot 01 
total U.S. imports of this olive product, at a CIF value of 57 1 Avera;e CIF ~ 
prices from Spain during CY 1999 for this olive product were 51.62 per kilogram. 

Table 8 below shows total U.S. imports of olive products, by USHTS code, from SpaiIn duing 
CY 1995 - 2002. 

Greece 

The second leading suppl'ler of orlVeS 10 the U.S market is Greece. which had a marltet 
share on a CIF value basis of 14.2 percent last year During CY 2002, the U.S. mported 
11,006 MT 01 Dives from Greece. at a CIF value of S43.3 ITll , v.t1 lch represented an 
increase of 54 percent in terms of CIF value over the CY 2001 trade 

Even though Greece ships olives that enter the U.S. under many d fferent tarift'dass rlCStlOfl 

categories. most of this trade .... ith the U.S. during CY 1999 was 0 s. Not Green 10 Color. 
Not Canned, In Saline Solution. Not Frozen, NESOI. Total U.S. imports from Greece under 
this product category were S23.5 m'Jlion dun CY 2002. represent a lmost 77 percent of 
the tolal Greek olive trade with the U.S. last )'ear. Greece was also the d ominant exporter of 
this product calegory to the U.S. market last year. supplying almost 82 perce t of t<llal U.S. 
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imports during CY 2002. Average CIF Import prices from Greece during CY 2002 for this 
olive product were $2.8 per kilogram. 

Table 9 below shows total U.S. imports of olive rrodur.ts, by USHTS code, from Greece 
during CY 1995 - 2002. 

Morocco 

The third leading supplier of olives to the U.S. markell Morocco, which had a market share 
on a CIF value basis of 9.5 percent last year. During CY 2002, the U.S imported 10,961 MT 
of olilles from Morocco, at a CIF value of $17.7 million, which represented an increase of 
12.1 percent in terms 01 CIF value oller the CY 2001 trade level. 

The largest product in Morocco's olive trade with the U.S during CY 2002 was Olives, Not 
Green in Color, Sliced, Canned In A Saline Solution. Not Frozen. Morocco was the second 
leading supplier to the U.S market within this tariff classification category after Spain, 
shipping 34 percent of total U,S. imports of this olive product, at a CIF lIalue of $12.5 million. 
Average CIF import prices from Morocco during CY 2002 for this oIll1e product were $1.95 
per kilogram, which was higher than the average CIF Import price for this product from Spain 
last year, lIalued at $1 .76 per kilogram on average. 

The second leading olive product shipped by Morocco to the U.S. market during CY 2002 • 
was Olives, Not Green In Color, Other, Including Wedged Or Broken, Canned In A Saline 
Solution, Not Frozen. Within this tariff classificalion category, Morocco was the leading 
supplier to the U.S. market shipping 78.6 p rcent of total U.S. imports of this olille product, 
at a CIF value of $3.7 m Ilion. Allerage CIF Import prices from Morocco during CY 2002 for 
this olive product were $1 ,67 per kilogram. 

The third leading olive product shipped by Morocco to the U.S. market during CY 2002 was 
Olives, Not Green 10 Color, Not Canned, In A Saline Solution, Not Frozen, NESOL 
Morocco's share of the U,S. import market within thiS tariff classification category was 5.6 
percent of total U.S. imports of this olive product, with exports lIalued at $1.5 million on a CIF 
basis. Allerage CIF import prices from Morocco during CY 2002 for this olive product were 
$1.31 per kilogram. Within his product category, Greece is the leading supplier of this olive 
product to the U.S. market. with a market share of 81 percent on a CIF value basis during CY 
1999. Allerage CIF import prices for this olive product from Greece lasl year were $2.42 per 
kilogram, significantly higher (85 percent) than the average CIF import price for this olive 
product from Morocco during CY 2002. 

The fourth leading olive product shipped by Morocco to the U.S. market during CY 2002 was 
Olilles, Green, Broken, Sliced Or Salad Slyle, In Containers Holding Less Than 8 KG, In A 
Saline Solution, Not Frozen. The total CIF value of Morocco's CY 2002 exports to the U.S. 
market for this olive product reached almost S 1 ,Ihon, up 108 percent oller the level of CY 
1998. This level of trade accounted for 5,7 rcent of tt)tal U S. Imports of this olille product 
last year. Within this tadf classifica tion category, Spair IS the dominant supplier to the U.S. 
market, accounting for 90 percent of total U.S. imports n a CIF lIalue basis during CY 2002. 
Allerage CIF import prices from Morocco during CY 2002 for this o live product were $1.80 
per kilogram. Spain's average price, at $2.32 per kilogram, was significantly higher (29 
percent) last year than Morocco's allerage CIF import pnca for this olive product. 

Table 10 below shows total U,S, imports of olive ~roducts, by USHTS code, from Morocco 
during CY 1995 - 2002. 

12 
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Tabl.6 LI.t of .upplylng market. Product: 200570 0'''''' prepaM 0 p ..... rwd Imported by United Stat •• of America In 2001 
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Tabl. 10 Morocco Exports of Tabl. Ollv •• Into the United Stetea Market by Type 
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Table 11 Italy Exports of Table Olives Into the United States Market by Type 
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T.bJe Olives: Sltu.tlon & OuUook Report 2003 

Table 13 US Table Olive Average Unit Valu .. (Import Prices US$lKg)· Suppliers Average by category 
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• 
Table 14 US Table Olive Average Unit Value. (Import Price. U$$lKg)· Spain Average by Category 
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reble Ollvu: SlIuetlon & Ovtloolr Repott 2003 

Table 16 Table Olive Averag. Unit Valu •• (Import Price. US$lKg)· Morocco Average by Category 
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The Competitive Intelligence Analysis 

Although there has been an increase in olive produc' n (and consumption) around the 
world. production is still highly concentrated in the Mediterranean region. The region is 
responsible for more than 95 percent of world production and 90 percent of total 
consumption. The crop generates regional employment and is an important source of 
income in rural areas. thereby reducing migration to urban areas. It also prollides ecological 
benefits by contributing to soil retention and reducing erosion. Traditionally. olive cultivation 
has been practised by small family-owned holdings on "On-irrigated land. using inefficient 
cultivation practices. This has resulted in low yields. Ho ",ver, in recent years govemments, 
the EU and the loec have taken measures to modemlse lI1e industry 

This section briefly introduces a description of the competittve position of the main olive 
producing countries. The section pays particular at en Ion to the levels of production, trade 
and govemment assistance of the countries examined and the impact on Egyptian potential. 

Spain 

Olive ProducUon 

According to recent estimates. Spain 
has at least 180 million l1ees planted 
on 2 250 000 hectares. In 1997 Spain 
produced a record harvest of 4 081 
500 tonnes of olives. Tabla olive 
production for the crop year 1996 - 97 
reached 8 record level of more than 
244 000 tonnes. 

There is a disagreement on the 
number of trees planted. The 
European Commission f19ure is 180 
million, while the Spanish MiOlstry of 
Agriculture indicates that there are 21 5 
million and the Spanish olive sector 
has estimated that there are as many 
as 250 million. If proposed changes to 
the CMO are accepted, such varia lion 
in the estimates may cause 
disharmony among the interested 
stakeholders. 

In the south of the country is the centre 
or Spanish olive production with 60 
percent of groves and accounting for 
80 percent of total Spanish olive 
production. Within Andalucia, the 
provinces of Jailn and Cordoba alone 
account for 40 percent and 20 percent 
respectively of Spain's production. 
Other important regions are Castilla-La 

Figure 24 Spain Map and Olive Productlon 
Areas 
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Figure 25 Spain Area Planted with Olives 
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Figure 26 Spain Olive production and Trend, 1961 - 2002 
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Table 17 The S anlsh Olive Indust (hectares 

Condition 
Producing 
No I 
Tota' 
Non-irrigated 
Irrioaled 
Source: MAPA 1996 

For Olive Oil 
1 966 186 

81 160 
2047346 
1 917 147 

130199 

For Ta Olives 
128240 

1747 
129 987 
109 459 
20528 

Total 
2094426 

82907 
2 177 333 
2026 606 

150 727 

The importance or the olIVe sector in Spain is such tha i around 300 I rely . IIy on 
olive production, the industry providing apprOximately 46 In ion days of wort< (LPez 1997). 
In Andaluda, olive production represenls 30 percent or lotal agricultt.ral output and ., Jaen 
represents 80 percent. In some Andalucian cHies, particularly JaOO the ecollomy relies 
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mainly on o~ve and olive production. This intense regional specialisation in olive production ­
helps explain the demonstrations against changes to lJe CMO (Castillo-Quero). 

Crop production in Spain is fragmented and charactensed by the existence of a considerable 
number of small to medium-size enterprises and by few larger fi rms. Approximately 90 
percent of aB olive groves are family holdings or less that 30 hectares, the average size being 
only 3.8 hectares (Castillo-Quero 1997). Intensive plantations comprise about 2.5 to 3 
percent of total groves. Only 10 percent of eXisting olive groves are on irrigated land. 
Approximately 46 percent of the Spanish olivo groves llre more than 100 years of age . 

•.• :!" 

Figure' 27 Spain. Age of Olive Groves 

Y'" 
31" 

"",e "" 100 y~ 
46% 

Olive growing in Spain has changed significanUy in the past three decades. In 1962, 2.42 
million hectares were dedicated to olive 9 rowing , in 985, the area had declined to 2.08 
million hectares and In 1996 it had risen again to 2 17 million hectares. 

The decline in the area planted during the 19705 and· 980s can be attributed to the policies 
of ordering and reconversion aimed at farm improvement, which in some cases led to the 
clearance of old olive groves, particulal1y in AndaluC/3 and Castilla -La Mancha. During the 
19905 new groves have been established on good quality irrigated land, resulting in 
increases in efficiency and, consequently, in production (CasliUo-Quero 1997). According to 
the latest figures, during the 1990s around 173 000 hectares were planted, mainly in the 
Andalucian region. 

Table 11 Spain· New Areas Planted, 1990 -1996. 

Region Area (ha) % 
Andalucy 128 116 74.0 

~ Castilla·La Mancha 24857 14.4 
Extremadura 9678 5.6 
Valenciana 6474 3.7 
Aragn 1599 0.9 ~ 
Ragin de Murcia 1151 0.7 
Navarra 909 0.5 
Madrid 242 0.1 ~ 
Baleares 70 0.04 
Total 173096 100.0 
Source: Lopez-Villalta 1997 ~ 
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According to offICial figures, the tree density in olive groves is an average ol 99 treeslhedare. 
Navarra (1 50), La Rioja (150), Basque countlY 150) and atuc.;a (105) the tlest 
density levels. There are also approximat Iy 100 000 hectares with more than 200 trees.Iha 
(Lopez-Villa Ita 1997). Although olives are planted mainly in non-irTigated areas, runber 
of irrigated groves has increased rrom 100 000 in 1985 to 150 000 in 1994, and is etoj to 
continue to rise. 

Table 19 Number of Trees and Tree Density of Spanish Oliv. Groves 

Province No. or trees (million) Density 
Andalucia .... 138.7 105 
Castilla-La Mancha ... 26.6 96 
Extremadura 23.6 94 
Calaluli 10.6 91 
Valencia 7.3 17 
Aragon 3.6 64 
Madrid 1.9 86 
Murcia 1.1 52 
Baleares 0.7 64 
Castillo y Leon 0.6 60 
La Rioja 0.3 150 
Navarra 0.3 150 
The BaSQue Country 0.01 150 
Total 215.31 99 
Source: MAPA 1996 

Figure 28 Spain Olive Area Planted, Production, and Yield, 1980 - 2002. 
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Table olive production has been relative stable at around 230 000 tomes per year. Re<:eot 
data showed increasing produclivity or olives in Spain (Figure 28) 
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Trade 

In 2002, approximalely 130 000 tonnes of table alives were exported, the main markets 
being lhe Uniled Stales (37%) and Italy (12%). Less tha 1 900 tonnes of table olives were 
imported, the major suppliers being Morocco (50%). Turkey (28%) and Argentina. (8%). 

Figure 29 Spain Oliye Trade 

Spain Exports of Table Olives 

5% 

• less than 7 500 lonnes 

The Industry 

USA 
37% 

IaIy 
12% 

Spain Imports of Table Oliyes 

Spain is the leader in the production and export of table olives, particularly of green table 
olives. The sector provides more than 10 000 jobs, contributing 27 percent of lotal 
employment in Ihe canned and prepared food products industry (de Mora). Per capita 
consumption of table olives has fallen from 3.04 kg in 1993 to 2.77 kg In 1997, a, 
phenomenon attributed 10 higher prices. 

There are also !WO non-profit associations of live exporters, ASEMESA and ASOL/VA. ThE 
Table Olive Exporters' Association, ASEMESA, IS a non-profit organization established 10 
represent the interest of Ihe table olive seclor and implements coordinated growing 
processing and markelJOg policies (de Mora 1995). It represents firms responsible for 8( 
percent of Spanish exported table olives 
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Figura 30 The Spanish table olive sector in figures 

# STATISTICS 
,AND MARKETS 

The Spanish table olive sector in ligures 

The world production of table lives amounts to about one me 10(1 metric tannes, 
of which a p proximately 30 percent corresponds 10 Spain. As 10 . Spanish 
production, green olives represent 75 percent and IlleS of black or turning color 
represent the remaining 25 percent. Half f \he production is destined for 
national consumption, and the other half is exported 10 aver one Iuldred 
countries. Most of \he exported olives - 75 percent - are packed in jars, tins 
or bags, and the remaining part is sold in bulk. 

Main mar1!ets for the Spanish lable of/V8 

Spain is \he woMs number one producer and exporter of table olives, a positioo 
oblained a ttributed 10 the efforts and professionalism of a sedor combining 
tradition and a supreme quality of olive with \he technological advances of a 
modem industry. 

-
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Figure 31 The Spanish table olive sector: production process 

.J4 PRODUCTION 
.... ~ PROCESS 

The processing of table 
olives in Spain results 
from the combination of 
tradition with modern 
technology, in order to 
obtain an outstanding 
product, appreciated all 
oller the world. 

By hand, one by one, the fruit is 
harvested and placed into an 
'esparto' basket hanging from 

e nE'Cks of the countrymen, 
the macaco·. After careful 
groWIng, the harvest is held in 
September and October, when 
the fruit reaches its full size and 
before Its color changes. 

Quality, selection, meticulous 
proce sing, everything is subject 
to sine! controls. Only perfect 
olives wi!! leave the conveyor 
belt to be packaged and sold. 
The conlnbution of investJgators 
and technicians has resulted in 
an extremely tech nological'y 
advanced sector, constanUy 
evolVing, and capable of offering 
products of the highest quality, 
appreciated throughout the 
world. 

Olive Size 

60-70 70-80 80-'1() 90- 1()() 100-110 110-120 120-130 130--140 

140-150 150-160 160·1 80 IBO-200 200-120 Z 1)·_60 280-300 300--302 340-360 
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Olive size depends on the amount of fruit that the oIiYe !Tee 
produces each year if the tree is 'loaded'. By dIStributing its sap 
among a greater number of olIVeS. they will be r and 
therefore. the number of small sized olives will be hig/le(. The 
opposite happens in years with a IoWl!f yield. The a emalion in 
the harvest. or "veceria" has now been reduced by the great 
increase of olive grove plantations with irrigation. especia 
utilizing drip irrigation. 

Figure 32 The Spanish table olive sector: types of olives and main forms of 
presentation .' 

Changing color: Obtained from rose, wine-rose 01' brown coIoIed fruits, harYested 
before the stage of complete ripeness is attained. 

Green: These are obtaU1ed from fruits harvesled durtng the ripening pet icxI. pOOr to 
coloring and when they have reached normal size. 

Blade Obtained from fruit. which when not fully ripe. have bean dar1tBned by 
oxidation . 
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~MAINFORMS m 
, PRESENT A no~ 

The Spanish Olive Industry has shown to worll in a very dynamic way, not 
only by exporting to many different countries, but by a wide variety In Its 
packaging. 

Whole 

These olives 
original shape. 
been pitted. 

keep their 
They haven't 

Salads 

These are broken and pitted 
olives. with or without capers. 
as well as being stuffed 
~, 

Pitted 

They have already been pitted. 
the stone has been amoved, 
and they keep their Original 
shape. 

With Capers 

Whole or pitted, usually small 
in size, wilh capers and with or 
without peppers. 

AlEB BOS/MIS 

Stuffed 

They have been pitted, and 
stuffed with one or more 
fillings, such as: peppers, 
onions, almonds, anchovies, -
hazelnut, tuna, salmon etc. 

Sliced 

Pitted or stuffed olives slicec 
in s egments of fairly unifom.­
thickness. 
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outnumber the o!her products. 

Thrown Packed 

When !he 0 ives are not 
placed in the jar in any 
particular order. 

Recent Development. 

Place Packed 

When the olives are plaCed 
in the jar in an order1y 
symmetrical fashion Of 
form.ing geometrical shapes. 

Muflinational companies have aoquired a signrfJCant share of the Spanish marlcel es 
Espables (Carbonell and Elosua) controls 28 percent of the Austrafaan rratel Feruzzi 
(salgado and Koipe) has 14 percent: Unilever (Unce, La Masia, Ln:loIive) 8.5 pen;ent and 
Uteco-Jaen 7.9 percent (Parras-Rosa 1997). 

Greece 

Olive Production 

In 2002 there were approximately 765 
000 hectares under olive groves, !he 
majority being small, family-owned 
enterprises. In 1993 there were fewer 
than 136.7 miIIon o live trees (National 
Statistics Service of Greece 1996). In 
1997 Greece produced 1 600 000 
tormes of olives, of which rTlOIe than 95 
percent was destined fOf olive 
production. 

Yields obtained for table olive production are about 0.456 tomeslha, wei below EU 
standards, but !tie average yield of 2.948 tormes of olives per hectare fO( ltle production of 
olive (EC 1998) is the highest in !he EU. 

AlES SOSIMIS. 
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Olive fanning is considered so important in reece that more than half of the fanns are 
involved in the cultivation of olive trees. Central Greece and Evia are the major centres for 
table olives. 

Figure 33 Greece Olive Production and Projections, 1961 - 2002 
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Figure 34 Greece Olives: Area Yield, and Production, 1980 - 2002 
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Trade 

Greece is big net exporter of table olives, exporting more than 55 000 toMeS and importing 
less than 500 toones in 2002. The main markets for Greek table are Italy (~). the 
United Siales (15%) and 10 a lesser extent Germany. Australia , the Ur.ted Arab Enwates 
(U.A.E.) and Canada. Imported table olives are sourced mainly from Tlrtey (35'4) and Italy 
(24%). 

Figure 35 Greece Olive Trade 

Greece Exports of Tabfe Olives Greece Imports of Table Olives 

The Industry 

The Hellenic Foreign Trade Board, a quasi-government OI'gSnizalioo, is responsible for the 
marketing and promotion of iva products. It has a program that focuses on and 
promotion, targeting the United Stales, Australian and United Kingdom markets Its otJ;edive 
Is to increase market share in these CXluntries. 

Developments 

Greek producers believe that the proposed CMO changes and the application d sutlSiclies 
on a per-tree basis will mean a considerable loss to Greelc producetS as their ant more 
productive than Italian and Spanish trees. They also claim Spanish and I 
producers have embarked in a 'race' by plan~ng millions of 1nIes, sometimeS in areas 
unsuitable for ofrve g rowing. Greek aulhoobes fear thaI ~ may orVy c;ons,def' 
planting new trees, without taking care of established groves or caring for quality ( 
and Mermigas) . 

AlEB BOs/MIS. 
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Figure 36 Greece Olives 

The Olive Shop of Sabbas Psychogios in the Agora, Athens 
Greece is famous for It's olives and its varfe les. Kalamata olives from the 
Peleponnese are probably the most famous. The Olive Shop of Sabbas 
Psychogios is located in the section of the Agora meat market closest to Omonia 
square. 

The shop specializes In oHves fro all over Greece. Olives are known by the 
name of the region they come from. Each region has a different way of making 
their olives. - . 

Amflssa Greek Olives Agrinlou Greek Olives Kalamata Greek Olives 

Amfissa Dried Olives Gigas Greek Olives Halldlds Greek Olives 
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Morocco 

Olive Production 

In 2002, Morocco had an estimaled 45 million olive trees, of which 11 percent ~ of non­
bearing age. More than 95 percent of the trees are of dual-purpose varieties and fiJfther 
plantings are planned. 

Figure 37 Morocco Ollvi ProducUon Trend (Ml) 
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The two main olive regions are 
located in Fez (centre) and 
Marrakesh (south), each producing 
about a QUarter of the country's 
olives. Average olive yield 1$ orlt 
1.67 lonneslha. Most of Morocco's 
orlY8 production Is from non-irrigaled 
land, and irregular rainfafl causes 
production variations from one year 
to the next. For example, production 
fel i1 1995 when Morocco 
experienced one of its worst droughts 
in 30 years; the following year, there 
was a recofd harvesl cI 
approximately 800 000 tomes. In 
1997 production again f 10 1995 
levels. In spite of these weather 
related factors, average production 
has increased during the past 
decade, mainly due to the 
governmenl's support to modernise 
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and develop the olive industry Table olive produclion increased from 80000 tonnes in 1992 
- 93 to 100000 lonnes in 1996 - 97 and reached 420 0 lonnes in 2002. 

Figure 38 Morocco Olives: Area, Production, and Yield, 1961-2002 
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Trade 

Most olives are consumed locally; exports occur 
sporadically following high production years. The 
main market is the United States, Italy, and to a 
lesser extent Spain and France. A characteristic of 
olive exports is that they tend to fluctuate 
depending on the availability of supply and demand 
on intemational marke ts. Morocco's strength in the 
olive trade lies with table olives. It exports 
approximately half of its table olive production and 
is one of ,the world's largest exporters of table 
olives, particularly of black olives. Exports have 
tended to' decline in the last upJe of years as a 
percentage of their production. 
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Figure 39 Morocco Olives Export and Trend 
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Recent Developments 

The govemmenl has established a series of programs to assisllhe deveJopmenl or the 
induslty. They include subsidies for pest control, the free distribution or olive s. and 
the provision of lechnical infonnation and training in olive produdion. MUle beg 0I1he 
1990s, more than 500 000 olive trees were distributed. As a consequence oIlhese 
plantings, table olive production increased from 70 000 loones in 1986 - 87 to 100 000 
lonrles in 1996 - 97. Exports of lable olives have also risen sigmfJCa/lUy OWl' thaI period. 

Local consumption of table ofrves increased from 19 500 tomes in 1986 - 87 10 29 000 
lormes in 1996 - 97. 

MoIocco is likely 10 continue to consume almost an its production 01 olive, exporMg only 
when Ihefe is a production surplus. However. It is ikely thaI to become a sig TJCa/l1 ~er 
of table olives . 
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Italy 

Olive Production 

Italy is a leading olive producer and in 
2002 had 1114 500 hectares dedicated 
to olive cultivation. The main producing 
regions are Puglia, Calabria Sicily and 
Campania. Production of raw olives in 
2002 was 2 732 000 tonnes. 

Figure 40 Haly Olive Production and Projections 
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Figure 41 Italy Olives: Area, Production, and Yield, (19961 - 2002) 
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Trade 

Italy is a net importel'" of lable olives, importing close 10 61 000 toones and exportJ'lg ody 2, 
700 lonnes in 2002. In that year France 20%), Germany (14%) and the U . eO Slates (14 ) 
were the main mar1c:els for Italian lable olives. Greece (62%) and Span (29%) e the ma 

suppliers. 

Flgur. 42 Italy Table Ollv. Trade 

Italy Exports of Table Olives Italy Imports of Table Olive. 
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Turkey 

Olive Production 

Olives have always been an 
important industry in Turkey. 
Olive production in Turkey 
has varied significantly from 
year to year over the past 15-
year period. Some have 
attributed these fluctuations 
to changing weather 
patterns. poorly managed 
olive groves. inefficient 
processing techniques and. 
more recently. inadequate 
marketing organisations 
(Akay and Dizdaroglu). 
TUrkey's production of table 
olive more than doubled -
from 100 000 to 216 000 lonnes in the past 5 years. 

It is estimated that Turkey as about 100 million trees in 323 9B6 holdings totalling BBO 000 
hectares. representing about 4 percent of the country's agricultural land (Tunalioglu 1997). 
More than 60 percent of olive plantations are between 10 and BO years old; 30 percent are 
more than 80 years old and the remaining 10 percent are less than 10 years old (Sahinalp 
, 997). Most of the olive production occurs around the Aegean area, lNhich has 75 percent of 
the olive groves. The latest ligures suggest that approximately 3 000 000 new trees will be 
planted in the near future, 0 which B3 percent will be of the dual-purpose variety (IOOC 
1997e). This will make Turkey a '9ger player in the international market. 

Figure 43 Turkey: Olive Production Trend, 19961 - 2002 
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Figure « Tur1l:ey Olive Area, Production, Yield (1961 - 2002) 
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Trade: Tur1<ey is one of the leading exporters of olive products. In 1996, it exported 17 700 
tomes (US524 .8 million) of olives. During the 19805, Romania, Germany, Spain and 
Bulgaria have been the majO( export markets, while the United Slates is emerg' as an 
impof1ant mar1<et. 

Figure 45 Tur1l:ey Olive Trade, 1982·2002 
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The government has establish an export tax refund system, whereby all taxes and duties 
paid on exports from the olive grove are refunded. Turkey enjoys preferential treatment with 
the EU, which entitles its products to enter the EU market at much lower rate of duty. 

Turkey Exports of Table Olive 

The Industry 

Most of Turkey's olive holding are family-run enterpnses. "PIere are also approximately one 
thousand small mills and about ten refjning plants. It is b leved that the olive sector uses 
inefficient production methods and produces a poor quality product (Tunalioglu). Although 
there are some quality standards that producers must mae' it is reported that these are not 
strictly ad hered to. 

The industry is perceived as be'ng fragmented; only 17.7 percent of table olive producers 
belong to a cooperative. The two major cooperatives af' the Marmara Birtik (Marmara 
Union) with 12 percent of olive producers, and Tans th 5.7 percent. Although the 
govemment is responsible or the development of the country's olive policy, these 
cooperatives play an important role in the sector, being responsible for the purchasing 
operations, storage a nd trade activities. 

Recent Developments 

There has been a process of technology transfer to Turkey from the industry in other 
European countries. 

The government has activety promoted the industry. For example, it has established a 
program encouraging the development of various olive growing areas, mainly in Akhisar and 
Aydin. tt has also applied a minimum export price for blac\( and green olives. to prevent the 
export of unprocessed table olives and thus retain value-adding activities In the country. 
Another important development ,5 the growth of a strong nursery sector that produces 3.5 
million trees per year. The government has also established olive gnowing areas to 
demonstrate increased efficiencies through proper maintenance of groves resulting in 
increased olive yield. Courses and information programs are being conducted to educate 
growers on pruning techniques. the latest available technology and production techniques, 
and to provide products for pest and disease control. 

Consumption of table olives has a/so increased from 90 000 lonnes in 1992 - 93 to 160 000 
tonnes in 1996 - 97. During the 1996 - 97 crop year Turkey was the major consumer of 
black olives. accounting for 30 percent of total world consumption (IOOC 1997b). 
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Tunisia 

Olive Production 

Olive production has fluctuated over the 
years due to weather conditions. the 
altemate bearing nature of the olive 
tree. and cultivation practices. For 
example. after a near record production 
of 1 250 000 tonnes in. 1996. Tunisia 
produced only 500 000 tonnes in 1997. 
Environmental fadors such as limited 
water resources, defOl'estatioo. 
overgrazing. soil erosion and 
desertification. and the fad that most of 
the olive groves are in dryland 

~" .. t.U 

J -
situations. accentuate the effect. Table olive production experienced a s· 
9000 tonnes in 1995 - 96 and 15000 tonnes in 1996 - 97. 

Figure 46 Tunisia Olives Producllon and Trend 
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The production of olives is the main activity of the 87 880 agricuitUfa/ holdingS in the country. 
employing almost 1 million people. Most of the groves are located in the cenlre of Tunisia. 
which has 37 percent of all hoIdrngs. 

There are approximately 57 IIllUion olive trees planted on an area of 1.5 m Jlion hectares. 
Seventy-four percent of trees are f bearing age. 17.5 percent are yooog groves and the 
balance is described as "old groves.· There are a about 17 000 hectares recently planted 
with 2 million trees for table olive production Approximately 60 percent of these trees are 
not yet bearing and 28 percent are on irrigated land. The two most popular oIMl varieties 
planted are Chimlali and Chetotu . 
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Productivity is relatively low due 10 the unsui tability of Ian us KI for production and the poor 
management practices employea (DGPNONH 1996). Holdings are getting smaller and 
production costs, mainly labor, are Increasing. Producers tend to use traditional harvesting 
and production techniques, being slow to embrace modem practices. 

Figure 47 Tunisia Area, Production, and Yield (1961 - 2002) 
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Olives are Tunisia's main agricultural export, accountlf1g for 5,5 percent of total exports (47 
percent of agricultural exports). They are the country's fifth moslrmportant source of foreign 
earnings. In 1996 Tunisia exported 337 tonnes (US$O,5 mIllion) of olives, 

Figure 48 Tunisia Olive Trade 
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Tunisia recenUy gained 'favoured country status' from the EU, v.tlich enbUes it to duly free 
access to European markets. Tunisia has a fixed import Quota into the EU 0146 000 10MeS 
per year (Polidori, Rocchi and Stefani 1997). The Office National de rHIiIe (0 ) has 
offices in France and Italy, its main objective bei to promote Tunisian oiYe 111 the E~ 
markets and to promote technical and scientific coliabol'atJon between EU producers and 
Tunisian producers. Traditionally, olive has been bought by Italy and re-processed for sale. 

- Lately, Tunisia has been looking for new markets outside the Meditecranea legion. The 
government has adopted a range of export-oriented strategies. The obfecIiYe is to produce 
250 000 tannes of olive by the year 2010, of which SO percent ~ be for Austra.an 

_ consumption and 50 percent for export. 

-

The Industry 

There are 87 880 olive hoklings and 1 400 operating olive processing pia ts in Tunas' . 
Approximately 27 percent of the processing plants are super-presses, 27 percent continuous 
process facilities and 7.5 percent combined systems. Traditional plants acc:xxmt for ooIy 39 
percent of the processing operabons. There are 13 refineries and 10 pack' pIallts 
(DGPNONH 1996). 

The governmeot recently designed a series of schemes to restructure and modemize oiYe 
production and improve quality. For example, it has developed programs to improYe qua ty 
control standards in accordance with lODe practices, and to modernise the aXIS 
refineries and mRls. II has fostered the development of plants in areas of limited Pf'O' essll19 
capability and has introduced subsidies for restructuring olive groves. Furthermore, oive 
production has received substantial financial assistance from the WOI1d Food Program and 
the govemment (ibid.). 

Up to 1994 the ONH was the only organization involved in the coIlecIJon and mal1<e 
olive. Al though the government has pennilled some competitJon in the induslIy, the ONH is 
the principal channel for Tunisia's olive exports. 1\ is responsible fO( sa· qua ty 
standards, promoting grove protection, encouraging improved culbvabon pcadioes and 
representing the industry. 

There are aboot nineteen cooperatives or associations Involved in processing and setllflCl 

olive. There are only about fifty private exporters, who work in close collaboratiOn !he 
ONH. There are no established producer representative organizations in the industry. 

local consumption to 1993 was subject to consumption reslrictions whereby a family was 
allocated a maximum Quota. With the liberahsatJon of the industry, !he Q no longer 
applies. Despite these changes, Jess than 28 percent of Tunisia's pnxIuction is consumed 
locally as consumption has slowty deaeased during the past lwenty years. 

Syria 

Olive Production 

Syria is the second largest olive producer In the Arab world after Egypt. It has 57 milllal 

trees, of which only 30 milfoon are productive. The groves occupy 405 000 hectares of 
mainly non-irrigated land. Production of oliVes has fluctuated 0Y8f' the year.;. During the 
1996 - 97 crop year Syria produced 85 000 tonnes of table olives, 5 has the hast per 
capita consumption of table olives in the wor1d (5 kg). 
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Figure 49 Syria Olives Production and Projections 
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Figure 50 Syria Olives: Area, Production, and Yield 
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Traditionally most of Syria's alive products are consumed in the local market. In 1996 - 97 
only 10 000 tonnes of orrve les than 10 percent of production was exp orted. Almost aU 
Syria's table olive production is for local consumption: small quantities are exported to 
Germany and the United Kingdom. Syria imports minimal (luantities of ta ble olives. 
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Recent Developments 

The government's objective is to increase production of raw ofrves to 680 000 tonnes by the 
year 2005. This would be achieved through the development of nursenes for plant 
propagation, provision of machinery for improved cultural operations, and implementation of 
plant protection schemes to cootrol pests and diseases. The govenvnent has oonstructed 
two main dams to boost agricultural production, reducing aop dependence on Ia' fall . It 
aims to have 63 million olive trees planted by the year 2005. 

Portugal 

Olive ProducUon 

Portugal is the fourth largest European producer of ojive products. There has, however, 
been a marked decrease in ojive production Since the beg' ning of the 19805, when output 
reached more than 500 000 tormes. In 1997, production amounted to only 300 000 lonnes. 

FlgUle 51 Portugal Olives Production Trend and Projections 
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According to EU estimates, In 1996 Portugal had 38 million olive trees cultivated on an a~ 
of 319790 hectares (EC 1998). There are around 1.1 million trees of norH>earing age and 
is planned 10 plant a further 375 000 treesn the near fLIlure. 

The major areas of production are Alentejo (43%), Tlas-os-Monles (20'4) and Beire Interior 
(18%). The variety 'Galega' accounts for 80 percent of the total olive groves. Olive 
production in Portugal is characterised by traditional ramily~ holdings with an avemge 
area of less than 2 hectares, with the exception of AlenteJO were the avemge a~ is SA 
hectares. There are 80 to 100 trees per hectare (Castro et at 1997). Less than 10 percent 
of area harvested is devoted to table olives. 
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On average, EU yields for table olive production are 1. 18 tonnes/ha and 2.339 tonnes/ha for 
production (Ee 1998). Portuguese olive yields for table 01 ves are 0.995 tonnes/ha, and 
O.603tonnes/ha for olive, wen below the European averagt:s (EC 1998). 

Olive Trade 

Portugal exports about 30 percent of its total production . Exports of olive products represent 
not only economic value but also have a traditional ignificance as they are mostfy exported 
to countries with strong cultural and historic links to Portugal. In 2002 most went 10 Brazil 
(64%), Spain (12%) and Portuguese-speaking African countnes. 

In 11996, Portugal exported 9 000 tonnes .of table olives, mainly to Brazil (41 %) and the 
United States (35%). Portugal also imported almost 7 000 tonnes, mainly from Spain (88%). 

Figure 52 Portugal Olive Trade 
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Due to the soci~economic and cultural importance of the olive Industry, the govemment has 
designated the olive industry as a priority and has dra ... m p the Plano Nacional para a 
Denimizacao da Fileira O/eica (NalJonal Plan for the Development of the Olille Industry). The 
goals of this plan are to increase the productivi ty of the IndUStry, establish environmentally 
sound practices and improve th quality. It is expected that approximately 20 percent of the 
processing plants that currenUy use traditional methods will be modernized. The major 
production area of Alentejo has invested in the modernization of olive groves and processing 
plants. 

More than 15000 hectares of intensive olive plantations were established during ttle period 
1987 - 1996 in an attempt to check the downward !rend in Portuguese olive production. 
Quality assurance programs were also established for the olive production (Castro). 

The Portuguese Department of Agriculture has expressec concern at the proposed 
modifications to the Common Market Organisation (CMO) subsidies scheme. It is believed 
that the changes will promote unemployment, may induce abandonment of existing groves 
and may indirectly cause soil erosion. 
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Concluding Remar1<s 

This analysis has alluded to the importance of o~ve production in the countries examined. In 
many cases, the industry is experiencing significant changes such as expansion, 
modernization of harvesting and processing techniques, rationa izatioo, and impIuYemeill in 
quality standards. These changes are likely to have a substantial impact 00 productMty and 
levels of production. The IOOC and the European CommiSSion have r . ed this and 
have initiated campaigns to increase consumption. If consumption does no! keep paa! WIth 
production, oversupply in !he d market for olive products wi OCCU', resuIbng 111 
depressed prices worldwide . . 

Egypt Export Situation and Opportunities 

Egypt had shipped only very limited quantities of oIrves to the U.S. market CNef the Iive-~ 
period covering calendar years 1995 through 1999. The largest shipments 0Yef 's period 
occurred in CY 1996, when 17 MT IWre exported at a CIF value at $3 7,000. Shiplilents 

_ amounting to only a few thousand dollars took place in catendar years 1995, 1997 and 1999. 

• 

• 

Does Egypt have the capabrTIty and capacity 10 be a player in !he US Clive maJ1<et? 

The Central Agency for Public Mobihzalion and Sia lics (CAPMAS) con . to do fuvly 
things in their r~ng, making it difficutt to correlate trade flow data with o ther stabsbcal data 
bases. They report olive exports under frve HTS codes, none of YIIhict1 oorreiale 110 
internationally recogn ized codes. The descriptions are truncated and do not match, edtlef. The 
best one can do is to "mirror image" the data using more reliable trade data reporting services 

Notwithstanding the above, and assumlll9 consistent error, we are able 10 derive some basic 
information from the CAPMAS data thai should help in decision . and dIIlldiilg the 
Egyptian table olive processors towards more tucrative markets. 

Egypl exported olives to Ihirteen countries in 1998. They exported to nine countries in 1999. Of 
the nine countries in that year, IOU' were new, representing a .swing. 01 eight marlIeIS. or almost 
I'Mlthirds of the 1998 markel base. Further, an unhealthy dependeocy existed in 1999 on I'Ml 
countries: Israel acoounled for 71 % of the total volume and IndIa accounted ( 01" 75% at ICtal 
value. The dependency is serious when one looks at the pnces. ISlaeI paid 19% at the 
average price and 16% of the weighted average price for . predominant classrflCalion. India 
paid 388% of the average price and 332% of tile weighted avernge price. Y el India absorbed 
only 6% at the YoIumet. 

And Egyptian Clive producers were seriously losing price negotiations in PaJesIi1e and ISIaei, 
only marginally improving in francophooe Europe, holding the line 11 the Gulf markets and 
competing well on price in the Unded Stales, bu1 with low YOUnes, 

By 2001. it was clear that Egyptian table rve processors had expanded to more slati6e 
markets. A number of these consist of d;scrirnina 'ng end useB. Conlraly 10 the pre'JlOUS trade 
that was substantially re-export oriented. the coun:ries thaI Egypt is exporting 10 i10YII are 
certainly mDf8 substantive and number se enteen, 'ncIuding seven EU countries. the U . ed 
States and Japan, as " four GI.M States. Egypt ' also expotilQ 10 lbya, Sudan and the 
Congo. The average e xported value per dog ram 11 2001 was USSO.58, which relleded !he 
average price sold to Spain . 
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What is also obvious is that the martet varies. ·Olives prepared or preserved by vinegar or 
other," HTS code 2001901010 certainly attests to this. EgyptJans sold this product to Genmany, 
France and Greece for $0.25. $0.2 and $O.23/kg respectlvely_ And Qatar and Saudi Arabia 
proved to be tough customers as welt. buying at $0.24 ",nd $0.36 respectively. Egypt sold the 
same product to the U nited Arab Emirates for $0.89Ikg. tlaty for $0.B2ikg, the USA for $0.B9/kg. 
The only explanation for thi contradiction in prices IS il1er significant differences in quality or 
the sellers are getting out-negotiated. If quality is not t~ Issue, then Egyptian sellers should 
concentrate on the high value markets. This category represents 20% of Egypt's table olive 
exports. 

HTS code 2005700010 'Olive with stone prepared or preserved not by vinegar" represented 
44% of the exports, or 5B5MT. in 2001. Kuwait.took 420MT 01 tl1is product, or 72%, at $0.50Ikg. 
Other buyers were Greece at $1.12ikg. Japan at $0.51Ikg. libya at $O.44lkg. Congo at $1 0.11kg 
and Saudi Arabia at $O.46Ikg. 

HTS code 2001901020 'Olive, stoneless prepared r preserved by vinegar or other" enjoyed 
the higl1er prices, Kuwait paYing $ .071kg and the US $1 16/kg. 

Last year. CY2002, demonstrated that our table olive proce..sors had gotten aggressive and 
substantially increased their customer base as well as aim t doubling their exports in tenms of 
volume and by 68% in value. But the average price eroded from $0.68/kg to $0.64Ikg And 
martet penetration increased 10 nineteen countries, includmg, Australia, Armenia, Malta, Brazil, 
canada and Sweden. 

One area where Egypt is faring well is witl1 HTS code 200570001 0 'Olive with stone prepared 
or preserved not by vinegar", and HTS code 2001901010 'Olives prepared or preserved by 
vinegar or other." Spain prices a eraged $0.93 kg. In 2002, exports to Spain increased by 
435%, representing about 11 % of the table olive exports. But these same olives are sold by 
Spain, depending on HTS code. to the United States at cooslderably higher price points. ~ 
value of knowing ones' market and building customer fPlations Is the moral of the above 
scenario. 

Summary and Recommendations 

It is dear that Egypt has the capacity to produce olives in suffICient quantities to at least attempt 
to gain entry in the US market. nly a 1 % market share of the US Imports represents a 943MT 
export potential, but represents less than one half of 1 % of Egyptian production. At an average 
price of $1,.751kg, a 1% market share would represent olive export sales from Egypt in excess of 
$3,665,000. 

The USA increased its import from Egypt significantly by 790%. And pores paid by the USA 
v..<ere consistently at the top end. ranging primarily from $1 .00 to $1.63Ikg. During the study tour 
to the Fancy Food Show in New York City in July 2003. there NaS substantial interest voiced in 
Egyptian olives by potential buyers in Ihe US. It became "pparent that an Egyptian producer of 
olives sold to a Spanish company, who in turn sold to a rticutar buyer in the States. 

If Egypt were to target 1% of the US import market by by~ssing Spanish rese tlers, this would 
only represent a 1.5% portion of Spain's exports - not a large nough erosion of market share 
to instigate retaliatory or predatory measures by Spanish suppliers. Even if Egypt were to 
inadvertently take Greek or Moroccan market share, the hit", if singly apportioned, would 
represent B.5% of a single country's markel share. Divided proportionately , the erosion In 
Greek or Moroccan m arket share would be slightly more than 4%. In any scenario, this would 
certainly be attainable in tile first year. 
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Based on this preliminary analysis of the U .S. import trade in olives, Egyptian olive exportefS 
will have to aggressively market their products 011 the U.S. market. and most probably 
need to oHer delivered export price levels tha t are highly competitive with those from Spain, 
Greece, and Morocco. Egypt ' a growing ayer in the U.S. market for oliveS and exportefS 
and will most likely need to be in a position to offer landed export prices at levels at Q( beCw 
those of their competitor companies in Spain. Greece and Morocco, in croll( 10 develop any 
significant new long-Ienn export business. 

In the interim, however. given the crop snortage in the Mediterranean COIXIbies of Europe, 
and the 30% increase in packpging costs due to the currency excha e rate with the US 
dollar, we recommend at a minimum Ihat Egyptian table or processor.; should raise the1l 
prices over last year's by al least 25%. ALES is currently compte . price mode and 
sensitivity analyses to coofinn competitive price ranges. This infamation be 
disseminated by broadcast call and posted to the ALES website as it bei:omeS ava.able. 
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