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Fresh Produce Export Opportunities (o the Euwropean Union

Market Opportunity

Egyptian market oOpportunity
for exporting fresh produce to
the European and GCC
markets might be thought of
as consisting of twoO separale
types of possibilities. The
first would be tO capture
some existing rnarket from a
competitive supplier during a
part of the year ‘when the
market is saturated. The
second possibility is that
Egypt could supply additional
fresh produce to the market
in excess of current supply,
during pericds of the year

whan there is insuffiicient
supply, i.e, when demand
exceeds supply.

The concept of “profitable
demand” is a very useiul one
in analysing the size and
depth of the market window.
To implement this type of
demand analysis One must
start with an estimate of the
- average Egyptian producer/
exporter “break-evemn” price

important questions.

Q1. Since there are significant expot opportunities fo,
Egyptian fresh produce, what prevents existing Egyptian
growers from capturing such op portunities?

Answer: As shown clearly throughout the following analysis,
huge export opportunities for Egyptian fresh produce arc
proven. However, certzin impediments are hinderings
Egypt from benefiting from such opportunities. Among
those are: \

Lack of proper Infrastructure; dealing with such highly®
perishable commodities, a broken cokd chain is among
those barriers. The recently operated fresh produce.
terminal in Cairo airport will contribute significantly i
removing this barrier. ' _

Unfavorable trade policy environment GOE tends i
improve export policy regime by means of. FOR
policy, new export law, export support fund, and through
bilateral and multilateral trade agreements such asg
EU/Egypt Partnership Agreement, which will improve
the competitive position for Egyptian products anc
enable Egyptian exporters to compete more effectively, 4

Lack of finance and proper production and handling
technologies: still a major problem as production o*

fresh produce for export, although it is highly profitable g
is highly capital intensive. Adapting proper technologies

each market 1o be chn
?m@sm,. The  Egyptian needs g lot of capital investrnent in the capacity building.
*break-even” wholesale price process. i
is the sum of the following '
costs: : ‘ ’ _
i
» Farm production costs (labor, materials, annualized land, machinery, eofc.)
s Packing costs (labor, packaging, annualized plant, equipment, efc.) '
e Transport costs (farm lo pack-house, pack-house to wholesale market in Europe) -
s Tariffs, handling and marketing fees. :
These costs are added together to form a total cost for supplying one unit of produce to the -

different European aryd GCC markets. The break-even price will differ stightly in the various

markets because of the difference in tariff and transportation cost.

The Egyptian break-even prica for selected fresh produce items was estimated based on

field reviews. Detailexd discussion of every stage of production, including fixed and variable

inputs and average Yield of one feddan (acre) are studied carefully. Different scales of
production were also© taken intc account. The Egyptian break-even prices, compared to -
potential shadow marlket window competitors, were found to be a very competitive.

z ALEB MIS Situation and Outiook Report.
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o« Fresh Produce Export Opportunities to the European Union - Y

While quality is demanded mportant questions:
of all compefitors n po

European and GCC fresh Qo i1 Egypt successfully captwres the fresh produce export

produce markets,
competition among quality
suppliers is based on three
main faciors:

« Seasonal position

+ Transport cost

¢ Wage rale and
costs of other inputs

Egypt is well situated from
the transport point of view.
its transport costs are
lower than most of its major
competitors. Egypt can
reach the major cities of
Europe by refrigerated
ocean carrier (intramodal
system) within less than 4
~7daysand closeto 4 -5
days tracking {o the GCC
markets. Since (ransport
costs represant 3
significant percentage (up
to 65%) of the delivered
cost of fresh pm.duoa.

Mexico, Brazil, Argentina,
India, and Pakistan.

Wage rates in Egypt place
it in a very compelitive
position in comparison to
all of the top fresh produce

opportunities proven in this analysis, what does the overall
picture look Yike in terms of proftability?

Answer: The fresh produce business 8 a highly profitable

business and gaining demand. The forces driving the industry
from the demand side are: healthy life (anti-cholesterol) trend,
year-round demand, and high Income from the demand side.
From the supply side the driving forces are: off-seeson
capabilities, improved post-harvest and transportation
technologies and techniques, and imited local supply in the
target export markets. Countries positioning themselives well
in this regime showed huge benefits, such as Chie and
South Africa,

igure 1 Chile total horticultural exports, 1970 - 2000

Y= 02908 - TRAta + BAE - 22x + 43535
R =0.9086
!
E
a0

gyt gt

Egypt enjoys market windows of the same depth and width
as those open for Chile and South Africa with differont timing.
At the same time, Egyplt enjoys advantages ower other
potential suppliers during Egyptian markel windows as shown

dleatly in the analysis.

exporters. The Egyptian competitive position may best be dlustrated by examining thal
position against two different groups of seasonal competitors. The competitors in the first
group are the “shadow” market window compelitors. The second group of competitors is the
*off-season™ competitors. Spain, France, and ltaly are by far the most important competitors
during the on-season "shadow” periods just before the Egypt window opens in October —
December, and just before it doses in March ~ April. The very high wage costs in these
countries do have an impact on high delivered cost.

Egypt is fairly competitive, but this is only true if low cost refrigerated  ocean containers are
utilized, which requires very careful post-harvest cooling anxi field packing. Central and

ALEB MIS Situation and Outiook Report




- Fresh Produce Export Opportunities to the European Union

South American couniries represent a polential competitor, however freight costs and
seasonal potentials make Egypl's position unique.

Morocco and Israel are roughly representative of Egypts head-on-head seasonal
competitors in the open field category and illustrates Egypt's local cost advantages. The
Egyptian lower labor cost and production potentiality (land and water resources) gives it an
excellent market opportunity. However, productivity needs to improve.

Egypt did not yet take the advantage of the off-season high and large, as well as increasing
fresh produce markets in most West European and GCC markets. However, Mediterranean
competitors extend their efforls in this direction, though Egypt has many advantages over
them. Mediterranean sirawberry exports o Europe increased rapidly during the last few
years. Egypt lies in the most flexible possible climatic position able, with new technologies
and varieties, to combine all of its compelitors’ seasonal strategies.

Methodology

Methodology of this market report follows a pattern of & “global” overview of the EU fresh fruit
and vegetable market. The first section provides a market potential summary that provides
an overview of EU production versus consumplive demand, including a brief statistical
narrative on current suppliers and subsequent export opportunities. This is followed by a
detaited commodity and market {country) specific analysis of selected commaodities in
selected markets with significant export potential.

This report is rich with graphs that validate market potential. The Annex explains the
econometric modelling based on the “Profitable Demand™ analysis methodology utilized to

derive our findings.

The following seclion summarizes in an easy to read table the current and potential Egyptian
export opportunities that we have determined based on the analyses that follow. We hope
the Egyptian reader and/or potential investors take time to digest this market crilique and
implement our findings and recommendations to profitably realize the potential the EU fresh
produce market represents for the Egyptian agricultural industry.

4 ALEB MIS Situation and Outlock Report.
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Egypt Fresh Produce Export Opportunities to the European Union U0

Exports (MT) Export Market Windows (MT) [1] ra}or Competitors
Crops v:::t::a Vmo Vm Vg:g:n V%o vsm EU1S GCC
2002
Green Baan 22,000 25,500{:"-.24,000, ~ 26,500. 28,000 80,000] Oct.-Aps. Kenya, Senegel, Burkina-Faso
Herbs 21,0000 20,0000 21,0000 21.000 . - 22,000 130,0000 Year Round India, Argeniina
Galia Malon 150) 200,0000 Oci.-Apr. Oct.-May [isrsel, Spain, Centrsl Amerca
Artichoke 30,0000  Nov.-Apr. Lebanon |France
{Nov.-Apr.)
Green Onlons® " 20,0000 Year Round 7 Jisrasl, Morocco, EU
Fresh Onions "'30,0000  Nov.-Apr. Nov.-Apr.|India, Pakistan, Morocco
[Ory Onlons 40,0000 Year Round | Year Round [india, Pakistan, Morocco
resh Garlic 45,000 Yesr Round | Yesr Round [Chine, Indis, Argentina
Sweet potato 22,0000 Yewr Round | Yeasr Round ISouth Africs, Inrael
ates 173 80, Yaar Round [Tunisis, Algaria, Morocco, iren
ICut Flowers 85,0000 Oct-Jan inrmel, Kenya, Thalland
200,000 Winter ICyprus, Morooco, lerael
F::n 5,000  Winter Yeor Round [isresi, EU |
200,000 Apr.-a.

|anas

Apr.-Jul, Fm Morocoo, taly, Spein, Chite, Southy
, Indis

ALEB Mi$ Situstion snd Outiook Report.




Egypt Fresh Produce Export Opportunities to the European Union 20U

Exports [MT) Export Markat Windows (MT) [1] rmor Compatitors Capabityl]
E
Craps volume | Volume ] Volume ] Volume | Volume Export EU15 GCC
1996 | 1999 2000 2001 2002 Window
2002

by com o 0 s ki 10,000 Yaar Round Israel, EU *
-etiuce 9 " 5,000 Year Round lsrael, EU @
Asparagus 0 7,000 Vear Round Boiand 3
Sugar Snaps 0 3,000 Year Round Tm *
Snow Peas [¢ K 3,000 Yeoar Raund Poland ¥
foround Nuts | Z0,000] 19,000 - 120,000 Year Round i8A. Argenting, india, EU
Strawberry 3,000, 4800 - 8,000 55,000 Nov.Agr. | Nov-Moy jisrast, Morocoo
[oioknyte 0 o 9 . of .o
* Export data collected from major producers and exporters such as E-Hoda Farms, Al-Franaa, Homain - Exports mainly to the UK market

** Seeds exports mainly to Japan

[1] Egypt Export Data collected and compiled from Agricultural Quarantine, Import data and PD estimated using EUROSTAT and Weekly EU market prices as
presented by ITC.

ALEB MIS Situation and Outlook Report.
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European Fresh Produce Market
MARKET PO TENTIAL SUMMARY

The fruit and vegelable assoriment for the European consumer includles an enormous variety
of products from all over the world, delivered on the basis of the supply calendars of the
supplying countries and the seasonal supply of the European homegrown production.
According to available data, total EU consumption of fresh fruit eamounted to 25 milion
tonnes in 2002, while vegetabie consumption (including potatoes) amounted to around 30
milion tonnes. ltaly, Germany and France, together accounting for around half of total
consumption, largely dominate the EU market for fresh fruit and vegestables. The market for
fresh fruit and vegetables showed rapid increase in the past few years.

Figure 2 EU fresh fruits and vegetables import trends

EUJ Fresh Fruits Import Trend kU Fresh Vegetables impaort Trend
;ﬁ ¥
W #1 * rp-ELS mwie
® inwp-EU treoe * Earm-EU waie
j " Exn-EU trade N
é ér ! ]
i L
. _
A
j
T £ 5 1 TTEE i Est

888 T F ¥y o+ F AR A s s R

Characteristics of the present-day European consumer

Meaith food

European consumers have a strongly increased inferest in a healthy #fe and, \
in the consumption of heaith food. Healthy food refers to food procdiucts that are low in fat

and have limited sugar and sait content.

Organic food

Since European consumers have recently experienced several food scares, many people are
concermned about the safety of food, as well as the effects of intensive farming on the
countryside and on the environment in general. These faciors, combined with the increasing
awareness of the importance of diet and nutrition, have inlensified interest in organic foods.

7 ALEB MIS Situation and Outiook Report
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Food safety, quality and environment-consciousness

Food production, especially primary growing, should be environmentally friendly (organic).
Waste, including packaging waste, should be avoided or at least reduced.

As a result of several food scares {BSE / mad cow disease, dioxins) consumers increasingly
pose questions on the production process and demand open, honest, and informative
labelling. This has resulted in a discussion in the fruit and vegetable industry about “tracking
and tracing”. The industry is paying increased altention to chain management and labelling
systems with which products can be traced back to the producer. The European
Commission also recognises the importance of food safety and set up the European Food

Safety Authority (EFSA) in January 2002,

Convenience and exotics

West European consumers have a growing need for convenience meals. This has resulted
in an expanding demand for pre-packed products and consumer packs containing semi-
prepared vegetables. The consumption of exofic fruits and off-season products is now weli
established in the EU. Some new and special varieties siill enter the European market.
Initial increases in sales of new tropical fruits and vegelables generally take place through

ethnic minorities.
PRODUCTION IN THE EU
Most countries in the EU have extensive domestic production of fruit and vegetables.

However, the temperate climate of northern Europe limits the production of various fruit and
vegetables. Production in greenhouses parlly compensates for the restrictive climatic

itions, but, for bananas and a wide range of exotics, there . »
condi ut, o9 Production is season-bound,

exists a large and developing market that cannot, or only
insufficiently, be supplied by domestic (European) production.
EU production is substantial for some products like citrus fruit
and apples. However, at the same time the production is
season-bound, offering opportunities for suppliers from outside
the EU to supply the European market in off-season periods,
although improved storage and distribution has enabled producers to reduce the negative

influence of the seasons.

The tatal EU production of fresh fruit amounted to almost 31.5 million tonnes in 2002. The
leading producers of fruit are by far, ltaly (10.6 million tonnes) and Spain (10.4 million
tonnes). Total EU production of fresh vegetables amounted o around 52.5 million tonnes in
2002, representing an increase of 4 percent compared to 2001. Also in the case of fresh
vegetables, Htaly (15.5 million tonnes) and Spain (11.7 million tonnes) are the leading

supplying countries.

offering  opportunities

in off-season periods

| Imports

Fruit

In 2002, EU member countries, representing a value of US$ 12 billion of which extra-EU
countries supplied 40 percent, imported almost 18.3 million tonnes of fresh fruit. Germany is

8 ALEE MIS Situation and Outliook Report
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the major market for fresh fruit accounting for 24 percent of total imports (in value) by EU
member countries in 2000, followed by the United Kingdom {17%) and France (14%).

The leading imported fresh fuit product is bananas, accounting for almost a quarter of total
fruit imports by EU member countries. Gther leading products are citrus fruit (21%), apples
(10%) and grapes (10%). In 2002, the leading supplier of fresh fruit to the EU was Spain,
supplying 21 percent of imports (in value) by EU member countries, followed by ltaly (10%),
The Netherands (10%), and France {8%).

More than seventy countries from all continents are responsible for the immense product flow
directed at the European.countries. The share of developing countries in imports by EU
member countries of fresh fruit amounted to 34 percent in 2002. Developing countries play a
maior role in the supply of lamarinds & lychees, papayas, dates, bananas, and pineapples to
the EU, accounting for more than 60 percent of tolal imports by EU member countries in
2000. The leading developing countries exporting fresh fruit to the EU are South Africa and
Latin-American countries like Costa Rica, Ecuador, Colombia, Chile, Argentina and Panama.
Other important developing country suppliers are CHte d'ivoire, Morocco and Turkey.

Vegetables

Although smalier than fruit, the imports of fresh vegetables by EU member countries still
amounted to almost USS 6.6 billion or 8.1 million tonnes in 2002

Germany was the leading fresh vegetable importing EU country, accounting for 33 percent of
total imports by EU member countries {in terms of value) in 2000, followed by the United
Kingdom (22%) and France {14%). Spain was the leading supplier of fresh vegetables to the
EU by far, supplying 34 percent of imports (in value) by EU member countries in 2002.

The leading imporied fresh vegetable product is tomato, accounting for mone than a quarier
of total vegetable imports by EU member countries. Other leading products are
capsicum/pimienta (13%), lettuce/chicory (10%) and cucumbers (8%).

Whereas Latin-American countries dominate the extra-EU import of fruit, African countries
are important extra-EU suppliers of vegetables in particular to France, United Kingdom and
The Netherands. Nevertheless, intra-EU {rade dominates vegetable imports 1o a larger
extent than fruit imports. Developing countries play a significant role in the supply of peas 8
beans and sweet com, supplying respectively 59% and 50% of total imports (in value) by EU

member countries.

Exports

In 2002, total EU exports of fresh fruit amounted to US$ 8.8 billon, a strong decrease in
terms of value since 1998. in terms of volume, exports increased by 2 percent, reaching
more than 14 million tonnes in 2000. The major EU exporting countries, Spain, Raly,
Belgium and France exported large quantities of fruit. The leading fresh fruft products
exported by EU member countries are bananas, apples, mandamns, grapes and oranges.

Between 1998 and 2002, exports of fresh vegetables by EU member countries decreased by
13 percent in value and 5 percent in volume, amounting to US$ 6.6 billion (8.5 million tonnes)
in 2002. Spain and The Netherlands are the leading exporters, together accounting for 70

9 ALEE MIS Situation and Outicok Report g
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the major market for fresh fruit accounting for 24 percent of total imports (in value) by EU
member countries in 2000, followed by the United Kingdom (17%) and France (14%).

The leading imported fresh fruit product is bananas, accounting for almost a quarter of total
fruit imports by EU member countries. Other leading products are citrus fruit (21%), apples
(10%) and grapes (10%}. In 2002, the leading supplier of fresh fruit to the EU was Spain,
supplying 21 percent of imports (in value) by EU member countries, foliowed by ltaly (10%),

The Netherlands {10%), and France (8%).

More than seventy countries from all continents are responsible for the immense product fiow
directed at the European:countries. The share of developing countries in imports by EU
member countries of fresh fruit amounted to 34 percent in 2002. Developing countries play a
rmajor role in the supply of tamarinds & iychees, papayas, dates, bananas, and pineapples to
the EU, accounting for more than 60 percent of total imports by EU member countries in
2000. The leading developing countries exporting fresh fruit to the EU are South Africa and
Latin-American countries like Costa Rica, Ecuador, Colombia, Chile, Argentina and Panama.
Other important developing country suppliers are Cote d'Ivoire, Morocco and Turkey.

Vegetables

Although smaller than fruit, the imports of fresh vegetables by EU member countries stili
amounted to almost US$ 6.6 billion or 8.1 million tonnes in 2002,

Germany was the leading fresh vegetable importing EU country, accounting for 33 percent of
total imports by EU member countries (in terms of value) in 2000, followed by the United

Kingdom (22%) and France (14%). Spain was the leading supplier of fresh vegetables to the
EU by far, supplying 34 percent of imports (in value) by EU member countries in 2002,

The ieading imported fresh vegetable product is tomato, accounting for more than a quarter
of total vegetable imports by EU member countries. Other leading products are
capsicum/pimienta (13%), lettuce/chicory (10%) and cucumbers (8%).

Whereas Latin-American countries dominate the extra-EU import of fruit, African countries
are important extra-EU suppliers of vegetables in particular to France, United Kingdom and
The Netherlands. Nevertheless, intra-EU trade dominates vegetable imports to a larger
extent than fruit imports. Developing countries play a significant role in the supply of peas &
beans and sweet com, supplying respectively 59% and 50% of total imports (in value) by EU

member countries.

Exports

In 2002, total EU exports of fresh fruit amounted to US$ 8.8 billion, a strong decrease in
terms of value since 1988. In terms of volume, exporis increased by 2 percent, reaching
more than 14 million tonnes in 2000. The major EU exporting countries, Spain, ltaly,
Belgium and France exported large quantities of fruit. The leading fresh fruit products
exported by EU member countries are bananas, apples, mandarins, grapes and oranges.

Between 1998 and 2002, exports of fresh vegetables by EU member countries decreased by

13 percent in value and 5 percent in volume, amounting to US$ 6.6 billion (8.5 milfion tonnes)
in 2002. Spain and The Netherlands are the leading exporters, together accounting for 70

9 ALEB MIS Situation and Quticok Report
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percent of total EL) exports in 2002. Conlrary to the Spanish exports, which consist mainly of
domestic produce, a large part of the Netherlands’ exports consists of re-exports.  Major
exported fresh vegelable products by EU member countries are tomatoes and capsicum.

Re-exports

Increasing internationalisation, which is also the case in the European Union, marks the fruit
and vegetable trade. A total of US$ 18.6 billion of fruit and vegetables entered the EU in
2002, but not more than 20 percent of this value remained in the same country 1o which it
was onginally exported. The major share-of it was transported to other destinations, partly as

re-exports, partly as transit trade.

Trade structure

A strong tendency towards concentration and consolidation can be noticed in the horticultural
trade, both on the buyers’ and suppliers’ level. As a result, demand for consistent volumes
and qualities of fresh produce increases, causing firms 10 introduce procurement methods
that manage the supply chain more efficiently.

Imporiers, trade fairs and increasingly the Inlemet are valuable sources for finding trading
partners in the EU.

Opportunities for exporters

Leading fresh fruit products from developing countries are tamarinds, table grapes,
strawberries, dates, guavas, mangoes and figs. However, in the trade of fresh vegetables,
developing countries play an important role in supplying peas & beans, sweet maize and
baby com, and winter vegetables. Opportunities for developing country exporters in the EU
fresh fruit and vegetable market could jie in the trade of exotics and off-season fresh fruit and
vegetables. H trade in lesser-known exotic products is considered, marketing strategies
should specifically take info account ethnic minorities familiar with these products. The
organic food market is also particularly interesting for growers in developing countries, since
much of their production is already organic or can easity be changed to organic. Moreover,
although exporters to the EU are not obliged to have an HACCP (Hazard Analysis Critical
Control Point) system and their system will not be subject to control by the food inspection
service in the importing country, the adopting of an approved HACCP system, or working
according to a similar principle of quality control, will be a very positive argument in the

export business.

In the scope of the increasing environment-consciousness in the EU, a group of leading
European food retailers launched the EurepGap Protocol in 1998. The objective of
EurepGap {Euro-Retailer Produce Working Group for Good Agricultural Practice) is to raise
standands for the production of fresh fruit and vegetables by promwoting food safety,
sustainable use of natural resources and more environmentally friendly production.
Producers in developing countries experience difficulties in complying with the Eurep
standards and some interested parties are calling for relaxation of the standards. For more
information on the Eurep Group and EurepGap Protocol, please refer to www.eurep.org

10 ALEE MIS Situation and Outicok Report
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Consumption

Market size

Fruit

According to Euromonitor, total fruit sales in the EU amounted to around 25 million tonnes in
2002, More than 30 percent of the fruit sales consisted of citrus fruit, which was consumed
relatively more in Mediterranean countries like France, Spain, italy and Greece. The major
EU fruit market is ltaly with a consumption of 5.9 million tonnes in 2000, followed by
Germmany with 4.9 million t6nnes, and, at a considerable distance, France, Spain, and the
United Kingdom. Consumption of fruit over recent years has been quite stable.

Figure 3 Volume sales of fruit in major EU markets, 2000-2002
{million tonnes)

Vegetables

In 2002, total vegetable sales (including potatoes) in the EU amounted to 30 million tonnes,
which was about the same volume as in the previous years. More than half of total
vegetable consumption consisted of potatoes, while tomatoes accounted for around 10
percent of vegelable consumption. The major EU vegelable market is Germany with a
consumption of 5.6 million tonnes in 2002, followed by France, laly and the United Kingdom,

with the UK being the biggest growth market (+3.4%).

1 1 ALEB MIS SHuation and Outlook Report
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@ Figure 4 Volume sales of vegetables in major EU markets, 2000-2002
{millions tonnes)
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GERMANY

According to the German organisation ZMP, per capita consumption of fresh fruit in Germarnry

was estimated at 143.8 kg in 2001, representing an increase of 7 parcent compared o the
= preceding year, and per capita consumption of fresh vegetables was estimated at 90.2 kg in
= 2000, which represents an increase of 2 percent since 1999,

Total fruit consumption in Germany was estimated at 11.9 millon tonnes in 2001,
representing an increase of 14 percent since 1998. This boost in frukt consumption is largely
-l caused by a 25 percent increase in apple consumption, although pear, banana, orange and

cherry consumption also made a significant contribution. Until 1999, bananas witnessed
" huge cuts in consumption, making them relatively less important, though bananas sl
ﬁ remained the second mast popular fruit product in Germany.

The leading fruit species consumed in Germany was apples, which accounted for 27 percent
of total fruit consumption in 2001. Between 1999 and 2001, orange consumption increased
[ by 11 percent, amounting to 523 thousand tonnes. The demand for other citrus fruit
(grapefruit, lemons, clementines, efc.) fluctuated, with consumption increasing in 2000, but
dropping in 2001. in 2001, total citrus fruit consumption amounted t0 over 1 milion tonnes.

-

Vegetables
™ In 2000, total vegetable consumption in Germany was estimated at 7.4 milion tonnes,
representing @ modest increase of 3 percent since 1998. The major vegetable product
consumed in Germany was tomatoes {1.44 miflion tonnes in 2000}, and the various cabbage
- varieties {nearfy 1 miffion tonnes in 2000). Other popular vegetables are carrols, onions and
cucumbers. The demand for mushrooms and asparagus increased by 9% and 10%
; 12 ALEB MIS Situation and Outiook Report
-



£ovit Fresh Produce Export Opportunities to the European Union

respectively since 1988, amounting to 173 thousand tonnes and. 115 thousand tonnes in
2000. The demand for peas and beans was estimated at 265 thousand tonnes in 2000.

.

Table 2. Consumption of fresh fruits & vegetables in Germany, 1998-2001, tonnes (000)
1999  2000" 2001° 1988 1998 20007 -
Fruits Vegetables
apples 2605 2,760 3,255 tomatoes 1,423 1,399 1,441 -
bananas 844 889 976 cabbages 980 928 881
pears 548 549 664 carrots 444 513 498
oranges 473 480 524 cucumbers/gherki 513 512 492 -
ns

berries 485 538 507 onions 447 521 490
prunes 410 460 480 lettuce 249 254 269
clementines 313 325 315 mushrooms 158 164 173 -
grapes 314 348 293 beans 174 165 168
peaches 261 328 240 asparagus 105 106 115

’ cherries 208 273 276 peas 93 88 a7 -

lemons 126 132 127 leek 98 94 04
grapefruit 77 80 65 spinach 89 62 60
apricots 35 54 43 celery 53 60 58 e
other fruit 428 498 417 other vegetables 1,500 1,627 1,615
consumption cudtivation for owr P
of imports 3,287 3330 3,629 consumption 787 796 854

total fruit 10,414 11,053 11,859 total vegetables 7,200 7,287 7,414 ™

Source: ZMP, 2001

™
FRANCE

-

Total fresh fruit and vegetable household consumption in France amounted to 158.1 kg in
2000, which represented an increase of 2 percent compared to the preceding year.
According to Interfel, the tolal number of French households amounted to around 23 milfion, -

Fruit

Between 1999 and 2000, average household consumption of fresh fruit increased by 4
percent, amounting to 88.8 kg in 2000. The most popular fresh frult species were apples,
oranges and bananas, together accounting for 42 percent of total fruit sales in 2000. Of
these fruit species, only banana consumption remained stable, whereas the consumption of =
the other two increased. During the past few years, exotic fruit species like lychees and
mangoes gained more popularity, aithough their sales still account for a small share of total

fruit sales. -

~ e A
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” Vegetables
i In 2000, average household consumnption of fresh vegetables in France amounted to almost
70 kg, which represented only a small increase since 1999. The most popular fresh
) vegetables were tomatoes accounting for a share of nearly 20 percent of total vegetable
i sales, foliowed by camots {12%) and lettuce (10%).
Table 3. Household consumption of fresh fruit and vegetables in France, 1999 - 2000
'~ {kg per year)
- 1999 2000 1999 _2000
< total fruit 85.6 88.8. tolal vegetables 69.0 9.3
s
apples 18.1 16.5 tomatoes 14 ¢ 134
i oranQes 10.3 11.3 carrots 86 8.4
i bananas 9.9 9.9 lettuce 6.9 6.7
clementines 6.6 6.9 endive 51 8.7
melons 6.3 6.7 cabbages 48 46
: peaches 6.2 6.4 courgettes 3.7 4.1
“ grapefruit 43 56  onions 34 36
grapes 42 49  leek 3.2 35
. strawberTies 23 23 . beans 17 19
avocados 16 2.2 radish 14 14
lemons, Emes 20 20 peppers 14 1.3
. kiwi fruits 1.7 2.0  artichokes 12 1.1
apricols 24 2.0  mushrooms 1.1 1.1
pineapples 1.5 1.0  eggplant 0.9 1.0
ﬁ’ lychoes 02 0.2 asparsgQus 09 09
Mangoes 02 0.2 garlic 08 06
other fruit 4.0 40 others 6.9 1.0
“ Source: interfel, ‘Bilan Fruls & Lagumes 20007
B THE NETHERLANDS
According o a survey published by the Commodity Board for Horticulture in 1999, one of the
ﬁ major trends in The Netherlands is the growing demand for convenient and timesaving ways
of preparing meats. This trend applies in particular to vegetables and is expressed by the
= growing demand for pre-packed and semi-prepared vegetables. In 1999, an average
Netheriands household purchased 101 kilograms of fresh fruit and 76 kilograms of fresh
vegetables (Commodity Board). The total fresh fruit consumption amotnted to about € 850
million, while the consumption of fresh vegetables was slightly more, amounting to € 875

[ miliion.

B yotal purchases of fresh fruit in The Netherlands amounted 1o 685 thousand tonnes in 1999,

: which meant a decrease of 3 percent compared to 1996, As was aiso the case in 1998,
L most popular fruit species in The Netherlands were apples, oranges and bananas in 1999.
. They accounted for nearly two thirds of total fruit consumption. Other important fruit species

14 ALEB MIS Situation and Outiook Report
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were mandarins and pears. The consumption of citrus fruit (oranges, mandarins, grapefruit

and melons) decreased by 4 percent, while the consumption of exotics (mangoes, avocados

and lychees) showed only a slight increase. In recent years, kiwi fruits have gained more &
popularity, climbing up to number 9 of the fruit top 10 in 1999. In this year, pre-packed fruit
accounted for 37 percent of total fruit consumption, which means an increase of 5 percent
compared to 1996. Pre-packed fruit is moslty purchased in supermarkets, whereas
greengrocers and markeis sell only smail amounts of pre-packed fruit.

Vegetables -

In 1999, total consumption of fresh vegetables {excluding potatoes) in The Netherlands
amounted to 513 thousand. tonnes, which was about the same amount as in 1996.

Domestically grown products like cauliflower, onions/shallots and tomatoes dominate the -
consumption of vegetables. In 1999, cucumbers gained popularity over carrots and climbed
up to the fourth place. Together, the top § vegetables accounted for 42 percent of tota

vegetable purchases in 1999. In this year, pre-packed vegetables accounted for 45 percent
of total vegetable sales, while in 1896 it took up only 37 percent.
Table 4. Consumption of fresh fruit and vegetables in The Netherlands, 1999 -
{1,000 tonnes) -
1996 1999 1996 1999
-
total fruit 700.0’ 685.4 total vegetables 515" 513.4
fruit top 10: vegetables top 10: .
apples 187.1 185.4 cauliflower 56.1 519
oranges 170.3 161.4 onions/shaliots 431 47
bananas 102.0' 1040  tomatoes 36.7 w05 =
;. mandarins 55.9 55.1 cucumbers 389 40.4
\_‘ pears 43.2 38.4 carrots 417 37.2
}' melons 253 252 lettuce 25.2 251 &
g;'apefruit 21.2 21.2 chicory 324 240
grapes n.a. 20.3 green beans 204 206
Kiwi fruits 4.0’ 15.4 leek 211 203 m
strawberries 18.0 14.4 endive 217 19.6
selected others: selected others: -
lemons 4.9 5.2 peppers 12.6 13.2
mangoes 2.0 1.8 asparagus 3.0’ 2.9
avocados 0.7 0.7 garlic 1.1 1.2 _
lychees 0.3 0.5 -
" estimation
n.a. not gvailable -
Source: Commaodity Board for Horficulture, 2001
-
L
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o
UNITED KING DOM
. According to the annually published National Food Survey, the per capita consumption of
fresh fruit and vegetables in the United Kingdom amounted to 76.8 kg in 2000, which meant
i a slight increase of 1 percent compared to the preceding year.
] In 2000, the British consumed almost 38.7 kg of fresh fruit per person, which was 1.7
kilogram more than in 1999, The most popular fruit species was bananas, followed by
& apples. Together, fresh banana and apple consumption represented more than holf of the
i total frut consumption. Apples and citrus fruil other than oranges showed the largest
increase in consumption in 2000.
i Vegetables
In 1999, per capita consumption of fresh vegetables in the United Kingdom amounted 10 38.1
] kg, representing a decrease of 0.6 kg since 1999. The most popular vegetables were carrots
representing 15 percent of total vegetable consumption, followed by tomatoes and onions.
The composition of the fresh vegetable consumption in 2000 remained more or less the
W same as in 1999.
Table 5. Per capita consumption of fresh frult in the United Kingdom, 1999-2000
ﬁ (kg per year)
1999 2000 1999 2000
a fresh vegetables 38.7 38.1  fresh fruit 310 387
of which of which
i carmots 57 5.7 bananas 10.5 10.7
tomatoes 52 50 apples 88 94
- onions 5.0 5.0  other citrus fruit 37 42
i cauliflower 4.2 4.1  stoned fruit 31 3.0
leafy salads 3.0 31 oranges 26 28
cabbages 27 2.5 pears 22 24
% mushrooms 1.8 19 grapes 2.3 22
cucumbers 1.9 1.9 soft fruit other than 1.0 1.1
grapes
% tumips 1.3 14  rhubarb 0.1 0.1
8 beans 1.2 1.1 other fresh fruit 27 28
brussels sprouts 0.8 0.8
o peas 0.3 03
5 other fresh 5.5 5.3
vegelables
» Source. National Food Survey 1998 and 2000
-
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ITALY

.1

&

Total fresh fruit and vegetable (excluding potatoes) consumption in ltaly amounted to nearly

8 million tonnes in 2000, which represented a per capita consumption of 156 kg.

Fruit

Per capita consumption of fresh fruit in Italy amounted fo 102.2 kg in 2000, making it one of ™
the highest fruit consumption ievels in Europe, Citrus fruit sales accounted for about one

quarter of total fruit sales. ¥

Vegetables

In 1999, total italian consumption of fresh vegetables amounted to over 3 milion tonnes. ™
Fresh tomatoes make up arourd 15 percent of total vegetable sales, which represents a per

capita consumption of tomatoes of 8 kg.

Volume sales of fresh fruit and vegetables In laly, 1998-2000

Figure 5
(1,000 tonnes)
£,000 -
5818 5850 5892
£y 1998
3069 o199
3960 3,059 . , £3 2000
fruit vegetables
Source: Evromoenitor ‘Consumer Europe’, 200172002
Market segmentation

The market can be divided into segments following the quality classifications (Class Extra, 1, §f

and Wi).

Ancther segmentation is possible with the help of the product classification. This classification

reveals the following market segments:

e Off-season products

1 7 ALER MIS Situation and Qutiook Report
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Well known products not, or only sporadically, produced in northem Europe

Exotics {tropical/subtropical products})
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The market for fruit and vegetables can also be segmented according o whather the
producls are grown by organic farming or by conventional farming. This i particularly
important since the demand for organic food is increasing in the EU member countries and
these can offer interesting market opportunities for developing countries exporters. Organic
products still account for a small share of the total food consumption, although most markets
for organic fruit and vegetables experienced strong growth rates during the last years of the
1990s. Particularly high growth rales have recently been observed in the United Kingdom
and Raly. In the period 1998-2000, organic fruit and vegetable retall sales in ltaly showed
annual growth rates up to 85 percent.

Because of its nature, organic production is. highly suitable for small and medikim-sized
farmers working in areas that may ot be suitable for large-scale food production. For more
information on organic production and its certification, please contact SKAL, Ecocert, Soi
Association or other EU inspection organisations. Please refer {o Appendix 9 for contact

details of these organisations.
Consumption pattems and trends

The population in Western Europe is stil growing and will continue to grow until about 20
years from now. [t is estimated that thereafier, Western Europe will start to show a declining
population size. However, the composition of the population is changing now. It shows a
rapidly growing number of eiderly people combined with a decreasing number of young
people. We also see a family ‘dilution’. family households are getting smaller because
people are having fewer children. Moreover, the number of single households in Westem
Europe is substantial and still increasing, making these people a highly significant consumer

group for food supptiers.

Prosperity in the EU has increased over years, and ealing behavior is related to income and
iife style. Despite this increase in prosperity, the food market in the EU is highly competitive,
since consumers are not going o eal more, but will only, at the very most, switch 1o other

products.

A number of trends affecting European consumer demand for fresh fruit and vegetables can
be distinguished in the past few years. These include:

Health food

European consumers have a strongly increased interest in a healthy ifo and, consequently,
in the consumption of heatth food. Health food refers to food products which are low in fat
and have limited sugar and salt content; this includes functional foods, which have specific
health-promoting properties and food products with added vitamins and minerals or bacteria
which support the intestinal function (see CBiI Market Survey ‘Health Foods’). Fresh fruits
and vegetables are generally associated with health foods. This is because fruit and
vegetables contain vitamins and natural antioxidants, which are supposed to have properties

preventive to heart diseases and cancer.

Organic food

Since European consumers have recently experienced several food scares, many people are
concemed about the safety of food, as well as the effects of intensive farming on the
countryside and on the environment in general. These factors, combined with the increasing
awareness of the importance of diet and nutrition, have intensified interest in organic foods,

1 8 ALEE MIS Shuation and Outiook Report
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which are grown according to principles laid down in Directive EC 2092/91 (see Section 1.3
of the EU Strategic Marketing Guide ‘Fresh Fruit and Vegetables’). The demand for organic
food is booming in several EU member countries and this can offer interesting market
opportunities for developing countries’ exporters. Organic products still account for 2 smal
share of the EU's total food consumption, although the market for organic products is
experiencing strong growth rates. France, Denmark and the United Kingdom are the major
growth markets, with annual growth rates of over 20 percent,

Food safety, quality and environmental consciousness

Food production, especially primary growing, should be environmentally friendly (organic,
see above, good land stewardship, efc.). Waste, including packaging waste, should be
avoided or at least reduced. In the scope of the increasing environmental consciousness in
the EU, a group of leading European food retailers launched the EurepGap Protocol in 1999
The objective of EurepGap (Euro-Retailer Produce Working Group for Good Agricuitural
Practice) is to raise standards for the production of fresh fruit and vegetables by promoting
food safety, sustainable use of natural resources and more environmentally friendly
production, Producers in developing countries experience difficulties in complying with the
EurepGap standards and some interest groups are calling for relaxation of the standards.
For more information on the Eurep Group and EurepGap Protocol, please refer to

www.eurep. org.

As a resuit of several food scares (e.g., BSE/mad cow disease and dioxins) consumers
increasingly pose questions on the production process and demand open, honest, and
informative labelling. This has resulted in a discussion in the fruit and vegetable industry
about “tracking and tracing”. With good chain management and control within the chain,
distributors are able 1o supervise all kinds of aspects of fresh fruit and vegetables such as
plant material, growth, harvest, storage, distribution and processing. As mentioned in the
"box below, the consumer demands open, honest, and informative labelling. The fruit and
vegelable industry is increasingly paying aitention to chain management and labeling
systems with which products can be traced back to the producer.

Safe Quality Food (SQF), which was originally developed in Australia, has recently been
introduced in the EU. SQF aims at chain certification and combines quality concerns,

HACCP and Tracking & Tracing in its certification requirements.

The European Commission also recognises the importance of food safety and set up the
European Food Safety Authority (EFSA) in January 2002.

Convenience

European people (including women} are working more and more and have busy soclal fives,
Moreover, the number of singie households is increasing. Less time is left for the
preparation of a full meal and, as a result, demand for products requiring extensive
preparation has declined, while the opportunities for easy to prepare, semi-prepared, catered
and processed products are increasing. The high cost of labor in Europe constantly
encourages the shift towards adding value in the country of production. in the fresh fruit and
vegetables sector, this has led to pre-packed products and consumer packs containing semi-
prepared vegelables such as sliced runner beans, topped and tailed ‘mangetout’ peas and
mixed packs of fruit and vegetables for stir-fry meals.
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Exotics

A remarkable increase can be seen in the consumption of exolic fruits and off-season
products. Until the 1970s, there was hardly any consumption of exotics, though smal
quantities were imported to meet the demand of ethnic minority groups. The increase in
ethnic minorities living in the EU is considered 10 be responsible for the initial increases in
sales of all kinds of tropical fruits. Once the products were on the shelves, other groups were
inclined to buy them. Consumption of a wide scale of varieties of exotics like mangoes,
papayas, passion fruit and avocados has increased slowly but steadily over the last decades.
In their search for products with more added value, major importers in The Netherlands are
now promoling lesser-known exotics like kumquats, rambutan and mangosteen. Complying
with the dermand for convenience, they provide the exolics in easy recognisable packages,
containing small arnounts and with practical product information. This makes it easier for
consumers to become famiiar with these relatively new and wunknown products.
Supermarkets are increasingly interested in selling exotics in such standardized packages.

Table 6. Key Consumption Trends to 2010
Greater demand for convenience
More diversity of choice
Growth of demand for ethnic and exolic ingredients
Increased demand for organic products
More ready-cooked, take-out foods
High growth in private label
Polarisation of markets {premium and buciget)
Derand for open, honest, and informative labelling
Source: Food Matketing, October 1999

6 & & & 8 ¥ B

Production

Most countries in the EU have exiensive domestic production of fruil and vegetables.
However, the temperate ciimate of northern Europe limits the production of various fruits and
vegelables. Production in greenhouses partly compensates for the restrictive climatic
conditions, but, for bananas and a wide range of exotics, there exists a large and developing
market that cannot, or only insufficiently, be supplied by domestic (European) production.
There is a large production of citrus fruit and apples in the EU but at the same time the
production is season-bound, offering opportunities for suppliers from outside the EU ©
supply the European market in off-season periods. However, improved storage and
distribution has enabled producers to reduce the negative influence of the seasons. A
decreasing number of fruit and vegelables growers can be noticed in Northem Europeen
countries. This development is partly caused by the trend lowards consolidation at buyers'
level, and partly by the fact that more and more suppliers find it hard to conform o the
European regulations for agricultural production. As a consequence, growers have
change their production to large-scale production or consolidate in order to stay in the

market.
Larger buyers are the power behind consolidation at the supplier level, forcing shippers ©
attempt to match the scale of their customers in order to serve them efficiently. These karge-

scale suppliers have sufficient financial resources and backing, and can bear the costs and
risks associated with producing crops in several regions or countries over extended periods.,
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Fruit

in 2001, the total production of fresh fruit in the EU was estimated at 31.5 million tonnes, a
decrease of 6 percent since 1999. Remarkable is the (and in the cases of The Netherlands
and Belgium, even very substantial) decrease in production in the EUJ member countries
between 1899 and 2001, except for Finland and Luxembourg. In 2000, ltaly and Spain were
the leading EU producers, together accounting for two thirds of total EU fruit production.
Other large producers of fresh fruit in the European Union are France, Greece and Germany.

In 2001, the harvest of apples decreased to 7.5 million tonnes, although it was still the main
fruit product grown in the EU. With:2.1 million tonnes in 2001, the production of pears is also
considerable. The production of peaches in the EU amounted to 2.8 million tonnes in 2001,
representing a decrease of 7 percent compared to 1999.

It is estimated that in 2001 the production of citrus fruit within the EU amounted to 10.3
million tonnes. The two leading citrus fruit producing countries in the European Union are
Spain and ltaly, together accounting for aimost two thirds of total citrus fruit production.
Except for lemons, which increased by 17 percent between 1999 and 2001, the EU
production of the various citrus fruits decreased moderately {mandarins and grapefruit) to
strongly (oranges) between 1999 and 2001. in 2001, the estimated harvest of oranges within
the EU amounted to 6.1 million tonnes, which makes it one of the major fruit species grown
in the EU. In that same year, EU growers produced 2.5 million tonnes of small citrus fruits
(mandarins, celmentines and satsumas), and 1.7 million tonnes of lemons. The importance
of grapefruit is relatively insignificant, with estimated production amounting to only 46

thousand tonnes in 2001.
Between 1995 and 2000, the kiwi fruit production in the EU was characterised by fluctuations

varying from 315 to over 480 thousand tonnes. Kiwi fruit production in 2001 was estimated
at 400 thousand tonnes, representing a considerable decrease compared to the record

production levet in the previous year.
Table 7. Fruit production in the EU, 1999-2001 (1,000 tonnes)

Country 1989 2000 2001’ 1989 2000 20017
Italy 11,068 10,888 10,608 EU 15 33,480 32,700 31,500
Spain 10,686 10,193 10,428

France 3,780 3,791 3,427 of which

Greece 3,399 3,265 3,229! apples 8,475 8,295 7,543
Germany 1330 1,443 1,173| oranges 6,145 65841 86,055
Portugal 976 936 921| peaches 3,175 3,097 2944
The Netherlands 772 757  605| small citrus fruits® 2,854 2,563 2,449
Belgium 760 741 434 pears 2,331 2,381 2,146
United Kingdom 359 298 338! lemons 1,457 1,596 1,699
Austria 226 233 203 nectarines 1,186 1,197 1,170
Denmark 49 50 46, strawberries 988 933 853
Sweden 34 40 33| prunes 630 650 700
Firtand 19 22 21 apricots 631 560 586
Ireland 18 18 171 kiwi fruits 437 483 400
Luxembourg 5 6 5| cherries 450 497 388
! estimated _

2 these include mandarins, clementines and satsumas

Source; ZMP, 2001
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According to FAO data, there is a small banana production in the EU, amounting to about
440 thousand tonnes in 2001, of which Spain accounted for aimost 90 percent.

Vegetables

Total EU production of fresh vegelables was estimated at 52.5 million tonnes in 2000,
representing an increase of 4 percent compared {o 1998. Besides the EU production of fresh
fruit, taly and Spain also dominate the EU production of fresh vegetables, together
accounting for over half of total EU production. in 2000, the total Htalian production of
vegelables amounted to 15.5 million tonnes, which meant an increase of 6 percent compared
to 1997. Spain is the second largest producing country, accounting for a production of 11.7
million tonnes in 2000.

Production figures for selected fresh vegetables species grown in the EU are listed in Table
4.2. There is a remarkable increase in the production of the main products betwoen 1998
and 2000, except for caulifiower, combined with a more or less stable production of the less
important products lke arlichokes, garlic and asparagus. Tomatoes are by far the leading
product group produced in the EU, which makes this product not very inleresting for
exporters from developing countries. Leading tomato producers in the EU are Htaly and
Spain, together accounling for over two thirds of total EU production. Spain and The
Netheriands are the leading EU producers of onions, while France and the United Kingdom
produce most of the carrot supphies.

Table 8. Vegetable production in the EU, 1998-2000 (1,000 tonnes)

£:E\N

Country 1998 1999 2000’ 1998 1999  2000'
Haly 14,692 15,183 15520 EU1S 50,708 53,048 52,536
Spain 11,907 12,144 11,685
France 6,253 6,378 6297 ofwhich
Greece 4,111 3,879 4,030 tomatoes 14,620 16,317 16,171
The Netherlands 3236 3,836 3,726] onons 3437 3829 3872
Germany 27068 2910 2994 carrols 3,331 3727 3675
United Kingdom 2855 2914 2749| cabbage 2546 2633 2,599
lettuce
Portugal 2,199 2,634 2481 caulifiower 2,266 2204 2127
Belgium 1,393 1,569 1,578| capsicum 1.706 173t 1,817
Austria 419 529 500! green beans 1,098 1118 1110
ireland 257 249 248 | artichokes 882 817 881
Sweden 246 248 247!  mushrooms 793 828 823
Finland 209 245 243 eggplants 651 601 688
Denmark 223 227 225 garic 271 271 273
Luxembourg 2 2 2. asparagus 216 214 219
* estimated
Source; ZMP, 2001

The most important fruit and vegetable growing regions in the EU, where the value of fruit
and vegetable production represents more than 2.5 percent of the EU total production and
more than 25 percent of the value of lotal agricuttural production in the region, are the

following:
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Table 9. The most important fruit and vegetable growing regions in the EU

Region Country Share of EU {in %) Share of region (in %)
Emilia Romagna Haly 4.3 27
Lazio italy 2.5 37
Campania ltaly 3.9 43
Apulia ltaty 4.3 42
Sicily italy 5.9 53
Communidad Valenciana Spain 4.6 67
Andalusia Spain 46 30
Murcia Spain 2.5 64
Provence Alpes Cote D'Azur France 2.9 48
Kentriki Ellada Greece 2.6 29

Source: CIMO, 2000
Commodity/Market Specific Analysis

The following analysis focuses on specific products in specific target market(s). The intent of
this analysis is to investigale the export potential for selected fresh produce items. However,
this analysis is not inclusive as several fresh produce items have certain marketing

opportunities under certain conditions as indicated in the summary.

Strawberry

Strawberry is one of the most potential for profitable horticultural Egyptian exports to the EU
and GCC markets, Off-season prices are quite high, and with appropriate technology
Egyptian growers could supply these markets during the highest price periods. Strawberry
markets are large and growing in most West European countries and GCC markets as well.

The largest two markets are Germany and France.

Study countries imports (including intra-EU trade) of strawberry haver increased quickly during
the last years. From 1990 to 2001, imports of strawberries increased at an average annual rate

of more than 20 percent.

Germany is by far the largest imporling country with about 123 thousand tonnes imported each
year. The UK is @ smaller but profitable market. While the Netherlands looks fike a large
importer, that is partly due to the importance of Rotterdam as major port for incoming produce
destined for the rest of Westemn Europe. Quality is the key in penetrating the very demanding

West European markets,
Germany and France are the two largest potential Egyptian export markets. The share of
Germany imports amounted to 50% of total EU imports of strawberry 1994; France imports

amounted to 25%. The two countries absorb more than 75% of total EU imports. It appears
that the two countries can absorb roughly 4,000 metric tonnes per week at prices profitable

to an Egyptian producer.
The major Non-EU suppliers are Poland, United States, israel, and Morocco. Spain is the

major player in the late summer market. Non-EU Imports fluctuate partly in response to the
size of local European harvests, but this effect is limited to small part of season when local

production is possible.
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GERMANY

German imports of strawberries are strengthening over time. Gemman imports increased at
an average annual rate of more than 26 percent. The major non-EU strawberry suppliers to
the German market are Poland and Morocco while Spain is the main EU supplier.

The German market presents the largest amount of polential Un-Met demand of the four
markets. The German Profitable Demand line is drawn at roughly 26,000 metric ionnes per
month. During the five months when the market window is open fo Egypt, this would imply a
total profitable demand of roughly 130,000 metric tonnes.

During the three months before the window closes in March, competitors are already meeting
some of the profitable demand. This leaves the overall depth of the window at over 44,000

tonnes per year.

The overall shape of the weekly supply line during 1998-2001 years suggests a fairfy stable
supply situation. May is always the high supply period. This is when Germany and its major
suppliers are at peak production. Spain and Haly supply most of the strawberry 1o the German
market. Spanish supplies enter the market in February and reach their peak in April and May.
They can supply up 10 4000 MT/Week during the peak months. German domestic production
enters into the market much later and usuaily peaks in May.

Figure 6 Germany fresh strawberries: Production, imports, exports. Estimates of
consumption and ten year trend
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ltaly, Belgium and Netherlands also supply fairy large portions of the Gerrman market. They
compete directly with Spain during the on-season February-june. Haly and Beigium have
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supplied over S00 MT/Week during May. Most of the competition in the German market is
concentrated around on-season, leaving a large markel window open for new competitors.
Although profits can still be made during the on-season, Egypt should concentrate off-season

supply in the German market,
Germany fresh strawberry: major suppliers and Egypt comparative *

Figure 7
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German domestic supplies do not affect the German market like the domestic supplies do in the »
French market. The small size of the domestic supply allows the wholesale price to remain
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Figure &
Germany Fresh Strawberry
Profitable Demand Volumes for Egypt
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Poland, USA and Morocco round out the top suppliers in the German markel. These
countries do not have a significant portion of the market. There are several countries that
provide a significant amount of strawberry to the U.K. market during the off-season. This
creales a more compelitive atmosphere for the Egyplian producer. The UK has 3 relatively
large domestic production of strawberry, but only plays a strong part in the market during
May and June. The United States is the second largest supplier and has the longest supply
period of any country. US supplies begin in March, peak in August and September, and
continue until October. Thus, the United States is able to supply the market nine of the
twelve months during the year. Spain affects the market in May and June.

THE UNITED KINGDOM
UK imports of strawberries are increasing steadily over time. From 1990 to 2001, UK imports

increased at an average annual rate of more than 19 percent  The major non-EU supplier is
the United States. Spain, Belgium and Netherlands are the main EU supplier.
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Figure 9
UK Fresh Strawberries:
Production, Imporis, Exports with Estimates of Consumption and Ten Year Trends
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in the U.K. market, the profitable demand level is estimated at 5,500 tonnes per month. The
Egyptian window is open for five manths with a total depth of approximately 27,500 tonnes.
The UK market is fairly stable market. The beginning of the on-season supply usually starts
in the 12" week of each year and rises to a high point in May. The Egyptian producer should
try to fill the market window during the period of November - March. Concentrating more on
the time frame starting at the end of the year, Morocco and Israel are the significant off-
season suppliers with supplies beginning in July and continuing until November., Colombia
has captured a small market window by supplying the market in July and August while few

other countries are filling this period.
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Figure 10
UK Fresh Strawberry:
. Major Suppliers and Egypt Comparative Posiion
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pq Figure 11
i UK Fresh Strawberry
Profitable Demand Volumes for Egypt
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- France
France imports are strengthening over time. From 1990, France imports increased at an

- average annual rate of more than 10 percenl. The major non-EU suppliers are Morocco and
Poland. Spain and Belgium are the main EU competitors.
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Figure 12
France Fresh Strawberries: "
Froduction, Imports, Exports with Estimates of Consurmnption and Ten Year Trends
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Profitable demand in the French market is estimated at approximately 16,000 metric tonnes
per month, making it the second largest market behind Germany. The reason for the large
size of the French market is mainly to the size of the French domestic production. -

From March until June the French market window is closed to Egypt. Quantities supplied

often exceed 15,000 metric tonnes per month during this period. The sizeable domestic
market cases prices o fall during the summer months, especially during the months of April,
May and June. ‘
]
Figure 13 France fresh strawberries: major suppliers and Egypt's comparative
position
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THE NETHERLANDS

Netherlands is also dominant in its domestic market. The domestic market begins in late
February and continues until July. Domestic supply peaks during May. Even though
domestic supply dominates the market, there is a large off-season market that could be
supplied by the Egyptian producer. Spain is the largest supplier of strawberries to the
Netherlands., It competes during the first part of the Netherlands domestic production,
choosing to supply in March and April. Spanish supplies tend to drop off during the peak
domestic production periods. The Egyptsan producer should concentrate on the market

window (November — December). &

Figure 15 ‘
The Netherlands Fresh Strawberries:

Production, imponts, Exports with Estimates of Consumption and Ten Year Trends
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