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The International Olive Oil market 

European countries. particularly those in the Mediterranean basin. dominate 
world production and consumption of olive oil. This region is home to the olive 
tree. with olive oil playing a major part in the Mediterranean diet and culture. 
Post Second World War migrants from this region have helped spread the 
tree's distribution and introduced olive oil to the diets of other countries. Now 
there is widespread interest in producing olives for import substitution and 
regional trade development 

Prices in the three representative markets 
of the European Union. namely Bari (Italy). 
HeraklionlMessina (Greece) and Jaen 
(Spain) are regarded as important as these 
three countries account for around 75% of 
world olive oil production. Their market 
performance ha.s an impact on prices in 
other regions of the EU. as well as in other 
producing countries. especially on the 
prices of oils exported by these other 
countries to foreign markets. 

Lower prices may lead to increased 
consumption. which is needed to avert an 
oversupply of olive oil in the future. The 
International Olive Oil Council (IOOC) has 
addressed this need by launching 
promotional campaigns in countries where 
market opportunities have been 
recognized. such as Australia. Japan and 
the Uniled.States of America . 

! European Union olive 011 PrIces 
i declined by 13% In 2001. (~ 
1 Europe. Brussels), roehlng their IoWMt 
i levels In June. This was due to high EU 
! stocks at the start of the 2000JQ1. 
: combined with higher !ban estimat.d 
: world production. Usinv Australis as an 
: indicator martult, International buill 
, (refined) olive 011 prices reeovered in . 
i July/August 2000 (SAl.101kg or 
; US$1.78/kg) but _ still below the 
. levels at the start of the crop year and 
; throughout 1998/9t. 
i 

, Prices may also drop toIlowlng !he 
European Union's cumtnt mantet 
liberalization p«>c:eSS. However. 
Brussels Is proposing to extend !he 
current common market orvarnz-tion 
(eMO) for olive 011 for two para in line 
with requests from !he Spanish 
government and parts of !he oIMt­
growing sector (EI Pais). 

P~ojectiOns indicate thaI due to new plantings around the world, there may be 
a surplus of olive oil in 2007/8. The potential surplus size is not yet 
establisheo. however increased consumption in major importing countries is 
importanfto price and income elasticity in the coming years. 

Production 

Spain. Italy and Greece are the world's leading 
producers and exporters of olive oil. collectively 
representing nearly three-quarters of world 
production ranked respectively in 2001. World 
olive oil production has increased by an average 
of 11% per annum since 1995. The main 
contribution to this increase was in 1996, which 
followed a year of drought in the Mediterranean. 

, 
; 011". 011 ptoduction .. 
, concentrated In the Meditemmean 
, basin countrieS: Spain. Portugal, 

Italy. Greece, Tul1tey. Tunisia and 
Morocco. These seven countries 
alone account for 90% of worid 
production. 

~~~---------------
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Figur. 1. I oj r Olive 0,1 Producing 

0 11 e oil production 'rom trees 
planled prior to May 1998 in Ihe 
European Union is currently 
subsidized at over USS1 .11 /Litre. 
Ad'.an e aid for olive oil production 
has een set at 117.36 EUrol100kg 
for Spain, France and Portugal; 
103.38 Euro/100 kg for Greece; 
and 84 .98 Euro/100 kg for Italy 
lEur pean Report) . This is on top 
of EU aid for pr ducing table 
olives. 

The evolution of world pr uclion 

Countnes, 2001 

• 

during Ihe last ten years is shown in the graph below. PreduCI n ".: by 
country is ascending but the great innuence of Ihe two map _ ~uclOg 
ounlr es intr duced a high evel of uncertainty i the plOOud Ie el 

Indeed. the fact that producllon in Italy and Spain cha eO mu 
one of the o ther producing cuuntrics explains the high alaI, I 9 

roductlOn. 

Figure 2. Olive Oil Production: Top 5 Producing Countries, 1980-2001 

.' .... 
0 - ...... 

Finally it should e mentIOned that the produc JOn f other count es (oot 
inducted in the raph), such as Australia and Ihe Untted States s ncreas ng 
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Consumption 

.lain consumrng countries are also the main Ii e oi producers. as can be 
seen from next graph. The European Union accounts for 71 . of .... end 
consumption. 

Figure 3. Olive Oil Main Consuming Markets 2001 

United St~e, 110 

1editerranean basin untrie represent 77% 01 IOI1d consumption 0 her 
consuming countries are the Uni ted States, Canada Australia and apan (se 
the Annex Table A1 on import trade news). 

The evolution of production and consumption shows a slight gro .... th rom e 
19705 to the early ineties. In the m' 19905 ere .vas strong ncrease both 
in production and n5umption. Despite the production fa at came 
afterwards. consump ion dod not decrease 

The strong correlation betv.een European and woc1d consum • 
explains the significance of European consumphon. Ho .... e er, \he 
con ergence recently observ d bel\\een the two curve Prod 100 

Consumption) is the result of the emergence of new markets for e oil . 
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Figure 4. Production and consumption of olive oil in the World and In [/Ie European 
Union 

3:-.00000 

2'AOOOO 

200000O .. 
I 1500000 
0 ... 

lOO1!OOO 

500000 

0 

~9 ;-" ..... .. ~ . ... 

Figur. 5. Organic Olive Oil 

Vendors using olive oil in th eir products have Increased emand lor 
olive oil. Depending on the retail outlet, the price difference betwHn 
Olganic and conventional olive oils can be slim to nearly 50%. EgyptUln 
growers Intending 10 follow this trend by prodUCing organrc oi l must 
make sure they use recognized certification process@s . 
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'Vorld consumption is expected 10 nse y 60,500mt from 2,422, I "n 
000 1 to 2,4B2,500mt i 2001,02. End-of-season soc s are e pected 10 

reach 50B,OOOm!, set against pre ious expeclat" n of e loce of 443.5OOmt. 
and are the equ' alent of \',urld consumption reqrements for ty,Q and a aIr 
months. 
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World olive oil consumption volume grew by an average of 4% (approximately 
74,000mt per annum) over the past five years (FAO and IOOC). The 
European Union and United States represented approximately 78% of olive 
consumption in 2000101. If projected Asian consumption is included, !hen the 
EU, US and Asian markets represent 86% of world olive oil consumption. 

Estimates indicate that olive oil consumption in the US increased by 56% 
between 1996 and 2001, with an average increase of 9% (9.3 million ml) per 
annum. Total US consumption was estimated at 1.58 million mt in 2000 and 
1.6 million mt in 2001 . 

Asian imports increased by 63% over the same period (1996-2001), with an 
average increase of 15% (5.8 million mt) per annum. This may indude re­
exported olive oil, as consumption increased by 9% over the same period to 
250,729mt in 1998 (FAO). If the 9% trend continues. consumption may rise to 
297,891mt. 

The percentage increase in olive oil consumption in the European Union was 
lower than the US and Asia over this period (3% per annum), however the 
volumetric increase was larger than either region (20,506mt per annum). Total 
EU demand was 1,534,993mt in 1998. Estimated EU consumption for 2001 is 
1.7 million mt. Actual consumption in the EU may be higher than this due to 
subsistence consumption (olive oil consumed by producers) in countries such 
as MorOCco, Tunisia, Turkey, Egypt, and southern Italy and Spain, which 
represents an unknown level of latent demand . 

New economic support systems are being established in the European 
farming sector. An increase in the overall quality of oils. due to EU aid to 
Spain this year being dedicated to Quality improvement, could have a gradual 
effect on prices. Whether the increased supply of higher Quality oils raises or 
lowers the average price will depend on changes in consumer preference for 
oil quality. 

The North American Olive Oil Association recently released a study that 
indicates 56% of non-olive oil users do not use the oil because they feel they 
don't know how. The study also found that 48% don't buy the oil because it is 
expensive, while 44% consider it special occasion oil (percentages do not add 
up to 100% because survey participants were able to indicate more than one 
reason for not buying olive oil). 

Despite this, US olive oil household penetration rose 2.4% in the past two 
years, when prices were at an all·time high. Olive oil acoounts for 7% of all oil 
sold at retail in the US and 27% of all dollar sales in this category. 
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World Trade 
Figure 6. Olive Oils World Exports, 198()'2000 
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Figure 7. World Olive Oil Exports: Top 10 Exporting Countries, 1980-2000 
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Figure 8. Olive Oils: World Imports, 1980-2000 
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Figure 9. World Olive Oil Imports: Top 10 Importing Countries, 1980-2000 
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Main producing countries are also the main exporting counties as can be seen 
from the graph be/ow. Once again. the Mediterranean basin countries 
concentrate more than 95% of total exports. 
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The following map confirms the conclusions drawn from the analysis of wortd 
consumption. Olive oil trade is mainly an intra European trade, although there 
are.

1
also trade flows with industrialized countries out of the Mediterranean 

area . 

Figure 10. Olive Oil Trade is mainly an Intra-European Trade. 

Figure 11. Trade flows with Industrialized countries 

Olive Oil Prices 

Olive oil 'is relatively expensive oil compared to other kinds of oil since it 
needs special production treatment. Producing an olive crop is a long 
process (commercial yields are realized only after the maturity of the tree, 
e.g., after five years). Harvest is still made by hand in most of the regions. 
Finally, processing is an advanced technology. particularfy in large producing 
areas . 

A comparison of six consumption oils prices is presented in this graph: 

aSI AVAILABLE Copy 
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Prices for various edible oils, 1999-2001, in USS per tonne 
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Prices paid to producers are quite unstable, mainly due to the change in the 
quantities produced from one year to another and the level of stocks. 
However, it is difficult to assess the price formation mechanism. Refined olive 
oils are generally less expensive than virgin oils. Refined olive oil from Jaen is 
an exception. A possible explanation would be an insufficient amount of 
lampante oil to meet demand of refining industry given the good quality of 
produced virgin oil and as a result an increase in lampante oil prices. 

~igure 13. Price of olive oil paid to producers 1999 to 2001 
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Figure 14. Northern Hemisphere Prices Jan. 1999 -Sep 2000 
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Marketing Chain 

The present structure of the production and marketing chain is influenced by 
the importance of olive oil crops in the Mediterranean area. 

• Production is highly fragmented. It is divided into a number of small 
properties. which grow olives for oil production. This is particularly the 
case in Spain. Italy, Greece and Portugal. These farms are organized 
into cooperatives in order to process the olives and obtain oil or sell the 
olives directly to processing companies. 

• Refining operations are more concentrated. However. in the case of 
Spain there were 80 refining companies in 1995 (cooperatives 
included). 

• The market is very competitive and entry barriers are quite strong. 

The following diagram represents the Spanish marketing chain and an 
equivalent flow of 100 tonnes of oil. 
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Figure 15. Spanish marketing chain - Flow of equivalent 100 tonnes of oil 

EU Common Market Organization for Olive Oil 

On the following page is an example of an international policy with a strong 
influence on the olive oil market • the European Union Common Market 
Organization (CMO) for olive oil. 

The CMO was established by Regulation n° 136/66/CEE of 22 September 
1966. This CMO had as its main objective the support of production and 
commercialization of olive oil, particularly by granting export restitutions, 
support production prices and consumption aids. The reform of this CMO 
became : hecessary;~ taking into account the evolution of the oil market and 
pricesandparticulany"as a result of World Trade Organization agreements • 
which stipulated a 20% reduction in the total support during the period 1996-
2002." " 

Regulation (CE) n° 1638/98 of 20 July 1998 of the Council established a 
transition regime which was replaced by the new CMO regulation by 1 
November 2001 at the latest. 

This transition regime abolishes intervention prices and substitutes them for 
an eventual stockage aid decided by the Council in case of important market 
crises. As a result, a minimum price is not automatically guaranteed. as was 
the case with intervention prices. However, olive growers are granted a 
production aid. The amount of this aid is 132.25 euros/100kg up to the 
2000/2001 campaign, without distinguishing between small and large 
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producers. This aid is of the same order from previous campaigns. It IS 

limited to a total production of 1,777,261 tonnes per campaign and distributed 
among the different producing countries. 

Finally, since olive is a perennial crop. the new orientation during the 
transition period is to create a geographical information system (GIS) for 
European olive trees. The aim of this GIS is to control production and limit 
fraud. By 1 November 2001, articles of Regulation 136/66/CE concerning 
production target prices, intervention agencies, export subsidies and import 
tariffs were to be abolished. The following scheme gathers the changes from 
the former CMO to the new one: 

Figure 16. Common Market Organization transition scheme 

Should you need more information, please consult the European Commission 
site herewith: Directory of Commodity Legislation in force on oil and fats. 
03.60.59. 1 

EU Olive Oil Industry Organization 

The Italian olive 'oil industry is at a competitive disadvantage in relation to the 
Spanish and Greek industries due to low productivity of groves and mills, and 
high production (labor) costs. They have identified the need for better 
organization of production and aggregation of supplies for processing in order 
to achieve their objectives of producing high-quality oils at competitive costs 

, htlp:fleuropa.eu.inlJeur-lexlenJlif/reg/en_register_036059.html 
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Product 

The product aspect covers variety. quality. packaging and branding. The 
relative importance of all these aspects differs significantly between target 
consumers. Smaller growers will find it hard to gain market leverage and 
capture value-added benefits with limited volumes. This is because the large 
volumes marketed by multinationals like Unilever and Bertolli (owned by 
Unilever) allow them to make price sacrifices, enabling the retention of diverse 
market share. Therefore. marketing groups and processors with suffICient 
volumes to supply selected outlets with good consumer exposure will be at an 
advantage. 

The International Olive Oil Council (IOOC) defines fIVe grades of olive oil 
quality. 

1. Virgin grade oils (3 quality levels) that can be used without further 
processing. 

• Extra virgin olive oil is the highest quality olive oil and can be 
used without further processing. It has acidity not exceeding 
1%, well-balanced flavors and no taste faults . 

• ", Virgin olive oil is the next Quality level than can be used 
without further processing. It has a higher acidity level than 
extra virgin grade and a few minor faults with its taste. 

• Ordinary virgin olive o~ is the lowest quality olive oil that can 
be used without further processing. It has an acidity level not 
exceeding 3.3% and more taste faults than either of the 
preceding oils. 

2. Lampante virgin olive oil that is inedible without further processing due to 
its 'off" flavours or acidity levels. 

• Olive Oil results from Lampante grade oil that has been 
subjected to further processing to remove the "off" flavors or 
acidity that made it inedible. The refining usually involves 
neutralizing the acid. bleaching and deodorizing the oil so as 
to leave an oil that it basically. tasteless. coIot1ess and 
odorless. It still has the same fat content as the virgin grade 
oils and there is growing medical evidence to suggest that it 
doesn't have the same health properties as the virgin grade 
oils. 

• Pure olive oil is olive oil with a mix of virgin oil (1()"30%) to 
improve the color 'and flavor. The left over paste (pomace) 
resulting from the virgin olive oil extraction process contains 
a small percentage of residual olive oil. which is extracted by 
refining. 

• Refined Olive-Pomace oil is the oil extracted from the 
pomace using solvents. This oil is commonly used for 

e ,"" __ .. , .... ' __ ....-............... ' ... """"m""·'"'. ___ • __ .. __ N-~>f>il'., .. v-.. ! ____ ....... _- - J1?j 
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manufacturing soap. lubrication and is sometimes used in 
cooking. 

• Olive-Pomace Oil is refined olive-pomace oil with a mix of 
virgin olive oil and is used in cooking. Most olive oils found 
on non-producing (import) countries' supermarket shelves 
are likely to be varietal blends. while varietal oils are usually 
found in specially and gourmet stores. Estimates of yields. oil 
content and oil qua lily of some varieties are given in the table 
below. 

Processing (Product) 

The freshness of fruit at processing and processing methods are the keys to 
producing high quality extra virgin olive oil (EVOO). The fastest oil extraction 
methods used by the major oil companies involve hammer mills and 
centrifugal separators. Hammer mills raise the temperature of the olive paste. 
with anything over 3frC having the potential to affect oil quality. depending on 
the variety of olive. Therefore the technique. and not necessarily the process 
used in extraction. is likely to influence the oil quality. 

Consistencies of quality and food safety are issues of great importance to 
retailers and thus all supply chain participants including producers. Olive 
quality depends on: . 

• Tree variety 
• Growing conditions 
• Pests and disease 
• Maturation state of fruit when picked 
• Post harvest handling 
• Processing 
• Storage 

Fresh EVOO is generally fruity and aromatic with a low free fatty acid - about 
0.2%. All olive oil declines in quality once it has been extracted from the fruit. 
however olive oil from poor quality fruit or that which is stored for prolonged 
periods under the wrong conditions (i.e .• exposed to air and/or light) declines 
most rapidly. 

Figul'$ 17. Types of Olive 011 
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The t;vo main nsiderallons for food retail outlets are ns stency of q a' ty 
and upply_ The Ha::ard Anal~sls Critical Control Po nt (HAC P) q a 11' 
rnanagefTlent system has been introduced to Ihe Egypt an e Slry. 
enabling Ihe product to be traced back through the supply chain to 1 e oIi e 
gro e. is IS required for independent auditors to assess food safety and ( 
the product 10 be cert ified under quality as urance codes uch as SQF2 : 
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These quality assurance systems are increasingly in demand from retailers 
and represent a critical constraint (or opportunity) to Egyptian processors. 

Placement 

Placement is a broad issue covering areas of intermediate and end consumer 
location, as well as distribution channels through warehousing and 
transportation. The trend towards globalization of supermarket chains and 
their expectations of consistently full product lines means thai supply 
consolidation will be required to fulfill the demands of major export markets. 
The retail sector usually demands margins of 30% on wholesale price. 
however this varies acccrding to proven sales volumes and supply 
competition. Proven high volume products may attract lower margins. but 
new product suppliers should expect retailers to retain at least 30% margin on 
sale price, 

Given the current capacity and low volumes of Egyptian processors, the major 
potentiat market segments for packaged Egyptian olive oil are the ethnic 
aisles in supermarkets, ethnic grocery stores. the specialty food trade 
including delicatessens and the food service sector, which aU requine 
consistency of volume and safety. 

Egyptian olive oil is superior in lerms of technical specifications that meet or 
beat the loee standards. Egyptian olive oil processors have a potential 
niche. high-end. (value added) market opportunity in the United States. 
However. this requires a concerted effort in promoting the product in a variety 
of ways, including placement of the product on retail shelves prior to 
launching the promotional (awareness) campaign so that the consumers can 
purchase and try the product when they are subjected to the information. 

Market ~ Research 

The health benefits of olive oil and its distinctive taste were found to be the 
two main factors influencing olive oil consumption, and according to 
qualitative research they seem to be connected (McEvoy et ai, 1999). This 
research found that consumers who buy olive oil because of its health 
benefits later become accustomed to its flavor. This implies possible 
consumer education in developing a taste for good quality oil. Oils with 
greater health benefits are those with bitter or pungent flavors. characteristic 
of the phenolic components in the oil. Consumers were unable to explain the 
differences between poly-unsaturated and mono-unsaturated fats and why 
certain types of fats are detrimental to their health. 

Although some consumers knew of cold pressed virgin olive oil. they did not 
fully understand the implications of this process. However. the fad that 
consumer perception of olive oil as being 'healthy' provides the base for a 
promotional campaign emphaSizing such benefits and possibly explaining the 
reasons for them. 
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Egypt Olive Oil: Challenges and Potential 

The outlook for the Egyptian olive oil industry is positive, with extensive 
plantings currently taking place. However, there are a number of challenges to 
be faced. Apart from the fact that unsubsidized Egyptian producers are 
disadvantaged by heavy European Union government subsidies to growers, 
processors and packers, they also face the challenge of competing in the 
domestic market with inferior-quality imports brought in at low prices. In the 
opportunistic markets of America and Australia, the cacM of Italian olive oil 
can be overcome with smart and aggressive marketing. as weD as 
contributing to diminishing the supply pipeline from the Maghreb countries that I 
Italy is dependent on in order to meet their market demand. As more and . 
more consumers become informed, not only of the health benefits of olive oil, 1 
but of the meaning of terms like "extra virgin" and "virgin", and the quality ! 

difference from chemically-refined oils labeled "pure olive oil" and "olive oil", i 

prospects for high-quality, locally produced oils should improve their market i 

position. 

Implications. After all this, what does this mean to the Egyptian processor? 

A case study of the Gulf market is indicative of the consumer awareness 
problem that Egyptian processors, and for that matter, all Maghreb producers. 
must overcome· if they are to erode dominant market share by the EU 
producers. primarily Italy, Spain and Greece. The Gulf is a price sensitive 
market and the Egyptian processors find themselves about 40% too high in 
price, attributing it to the EU subsidies. This is anecdotal as ALES's market 
studies contradict this to a certain exlent. World market prices for Extra Vtrgin 
Olive Oil consistently run around US$1800/mt - USS2100/mt bulk. ALES's 
market basket survey in Saudi Arabia in April 2000 of various brands by 
country of origin shows packaged prices as follows. The wholesale prices 
below in US Dollars are predicated on about a 35% retum on the retail price 
to the processor. 

Country of Origin US$ Price per kilogram USS Effective wholesale 
eric:e to the processorl'kS 

500 ml bottles 
Spain $5.34 $1.87 
Saudi Arabia $4.24 $1.55 
Spain $3.76 $1.32 
Saudi Arabia $5.36 $1.88 
Turkey $3.68 $1.29 
Spain $4.10 $1.44 
1 liter can 
Spain $3.95 $1.38 
4,7 liter can 
Spain $4.76 ($21.94/4.7kg tin $1.64 
Virgin Olive Oil 

$2.00 Spain $5.70 

.~------------------------------------------------
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There are two provisos to the above, which may support the Egyptian 
processors' claims to their inability to compete: 

1) Note that the olive oil is not virgin or extra virgin except for the last price. 
Spain is especially notorious for blending their olive oils, subsequently 
reducing their costs substantially. Moreover, the individual conducting our 
market basket surveys was not an olive oil expert and therefore may not have 
accurately reported the type. We suspect that the ·olive oil· reported was a 
lesser grade, such as ·pure· olive oil, which is actually pomace aD, or a fourth 
pressing which is achieved by mixing with benzine & firing to extract the last 
bit of oil. This is fourth-class oil. Our suspicions are validated by the boycott 
last year in the Gulf States & the Far East markets against Spanish olive oil 
due to high traces of benzine in the oil, which is toxic and a potential 
carcinogen. 

2) Retail prices may be price points based on what the market will bear, rather 
than actual cost, supporting importers' resistance to price points offered by 
Egyptian processors. who only process Extra Virgin olive oil - a product that is 
more expensive than virgin or pure olive oil. Note the last price at S2.00lkg is 
still just virgin, not extra virgin . 

Our conclusions are that the Gulf market is price-sensitive based on lack of 
knowledge or lack of preference for a premium product. Unfortunately. based 
on consumer lack of awareness in this market as well as other importing 
countries concerning the various grades of quality coupled with lower price 
points for ·pure" olive oil, which Egyptian olive oil processors do not process, 
the constraint to penetrating the market remains a consumer awareness issue 
- getting them to recognize superior oil and paying for it. Fortunately. there 
are olive oil purists that will pay for a high end product and the potential size 
of this market segment may fit the Egyptian olive oil industry's ability to 
produce. 

Concerning the US market, there is a 4 % duty on olive oil from the EU while 
Egypt enjoys zero tariffs under the General System of Preferences for a 
Developing Country (GSP/DC) into the USA. This is probably not enough to 
make a difference in terms of price competitiveness. The real opportunity lies 
in the size of the market in the USA. Given Egypt's capacity - presently about 
5000mt but ability to go to 15000mt with little or no investment - they 
represent less than a 2% threat to the market share at current levels of 
production. Their opportunity lies in marketing their product as a premium 
product, as their peroxides and pH are low. meeting or beating the 
International Olive Oil Council's standards. Egyptian olive oil has a distinctive 
pepperY taste and many are starting to do heat infusion with flavors or adding 
herbs and spices. This was initiated by the ALES project. If Egyptian olive oil 
processors can get their packaging spruced up, differentiate their product & 
target their market, they could obtain a premium price for their product, which 
would offset their low volume constraints. 

An excellent example of this market strategy is an Italian olive oil with the 
brand name Merlano. A small. family owned estate of 7.Sha between 

.~~~~~~=-------------------------------
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Florence & Rome produces this brand. They package in a conventional 
shaped green bottle. with a distinctive black label and production dates & 

.. expiry entered by hand on the label. The bottle comes with a hangtag and a 
corked pour spout attached and packaged in a distinctive green gift box. A 
500ml bottle wholesales for $15.00. Their target market is the COfPOrate gifts 

Ii market in the specialty foods market segment. 

The biggest constraint to this effort is the Egyptian import duties & tariffs for 
• imported packaging. Little capacity exists here to produce the requiSite 

packaging needed to target the specialty foods market for olive oil producers. 

• 
• 

.. 
• 
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• 
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• 
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us Olive Oil Market Brief 

Table 1. U.S.: Ed,ble o live oil imports, by counlry of origin 
(Including Ii 'e- mace i1s) 
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Figure 18_ Growth of the US Olive Oil Market 

Total US Retail Grocery Dollar Sales in 2001 
(AC Nielson June 9,2000 - June 9, 2001) 

All Other 

\ 'egelol bl e 
30<. 

1 live oil has taken the lead in the pourable (J Is Industry Y. th 0', er _3 E 
million in retail sales - 0 ertaking egelable oil, the tradil na ader 

2. Since 1995. ales of Ii e oil in the U_S ha e gro ..... n mOle an 35 
fro 59 million to almost 5400 million. 

3. Since 1995. Ihe olume of olive oil 1m rted into the U.S as 
increased 54% 

4. The a erage growth rale of olive oil imports from 1966-1983 
The a erage growth rate from 1984-2000 was 8.2 looe rvr"",,!in.n 

activities began in 1983. 

5. I 2001 it is estimated that 225 metric ons of . e oil ere 
,nto the _So - an 11 0 increase over year 000 

6. The ortheast U S. accounts for 50 a of U.S grocery store re aY 
olume for olive oil roducts_ 

7. Extra- Irgin ali e oil accounted for an estimated 0 
volume sales in the U_S in 2001. 

of a e oU re:a 
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Figure 19. US Olive Oi l Import Trends 
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Figure 20. Structure of imports of olive oils and oliv,,-pom~ce oils into the U.S.A 
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Canadian Olive Oil Market Overview 
Figure 21. Structure of Imports - Olive Oils and Olive-Pomace Oils, four-month 
comparison 
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Figure 22. Canada Olive Oil Imports by Country or Origi ,2 00 CO l 
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Olive Oil Important Events: 
). 

Olitech Olive cultivation and processing technology 
of olive growing and oil producing technologies 
2002 California Farm Conference,· 'ep1N-' "'X': 

Parma. Italy 5111 =,--""-",,,,-, 

The Ultima!!! Tuscan Experience: Superb Wines & Olive Oil Harvest L. 

ohve oil tour 
MIle and 

EIMA International Machinery Manufacturers Exhibitions - ', .. ., 

''''~ F",:".6'. Ralai Mid-December (Fez Province) 

Sonoma Valley Olive Festival Blessing of the Olives Weekend: ". . .,,' ,t" "', 
Founders Dinner, The Feast of the Olive' Culinary legends - Past & Present· Blessing of 
the Olives & Reception' Two-Crop Taste' NEW! Martini Madness Shake-Up' NEW' -Olive 
CheF· Olive Press Open House 

Canino rural Olive Festival ~·~'.'€I"t,,,r tl 200:, in Canino. Italy. 

.. _- 2003 .--. 
Jnnuar~ 

2003 Northwest Food Manufacturing & Packaging ExpoSItion )"~,. 
WashIngton nlb'."'''''' ""fpa orgi2003!schedule.htm 

California league of Food Processors Expo and Snowcase 
Convention Center, CA 

Sonoma Valley Olive festival Taste of the Olive Weekend' -: 
Carte· Olives A to Z • Essence of Sonoma 

1 t ,<.". - Seattle. 

Sacramento 

.. 2003 • Ol,ves a-Ia 

Sonoma Valley Olive Festival II Mercato Weekend F <,v 0<>' _ '\; • Celebrate & taste 
.Ihe new wines & olive oils' II Merealo, An Misan Marketplace' 0110 Nuovo. A Tas!lng of 
NewO~s 

SIMA - The Paris International Agrj·business Exllibition f e: .,' '. - Pans-Nord exhjt:<!JOfl 
centre - France - tilling, harvesting aM irrigation equipment 

M<,fCf~ 

UC Davis Extension presenls Sensory Evaluation of Olive Od.; ;:'c: IVl,;'. 9 a.m.· 
4:30 p.m .. at UC Davis. Learn to recognize olive oH defects and make objectJ-.e assessments 
of olive Od quality_ Tastings of commercial olive oils from California and Euro:>e ane 
interspersed with lectures, $375 fee includes two lunches and all tastings. Call (800) 752· 
0881, email aginro@unexmail.ucdavis,edu or visrt us online at 
www.exlensiOn,ucdavis.edu/agriculture. 

EnolitechiSOUVlnltaly , Verona Italy 6111 Exhibition Technologies For V't>eOllure. 
Oenology And 01 Technclogies For Olive Growing And Oi;ve CO Production 9th I"ternahonal 
Exhibillon of olive oH, VIrgIn and extra·virgin Olive oils. 

BESTAVAJLA/ll.fCOP' " 
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STATISTICAL ANNEX .. 
Snap Shot September 2002 Wholesale Prices at Selected European Ports 
Table A1 World Olive O~ Production (MI)· Top 30 Producing Countries A·1 • TableA2 World Olive Oil Total Imports (MI) A·3 
TableAJ World Olive O~ Total Imports • Value (1000$) A--4 
TabieM World Olive Oil Total Exports (MI) A·5 • Table AS World Olive Oil Total Exports • Value (1000$) A-6 
Table AS List of imporlers for virgin olive oil (HTS 150910) in 2000 A·7 

• Table A7 List of supplying markets for virgin olive oil (HTS 150910) 
imporled by Italy in 2000 A·9 

Table AS List of supplying markets for virgin olive oil (HTS 150910) 
imporled by United States of America in 2000 A-10 

Table A9 list of supplying markets for virgin olive oil (HTS 150910) 
imporled by France in 2000 A-11 

Table Al0 List of exporlers for virgin olive oU (HTS 150910) product in A·12 

• 2000 
Table All, List of importing markets'for Virgin olive oil (HTS 150910) A-13 

exported by Spain in 2000 
Table A12 list of importing markets for virgin Olive oil (HTS 150910) 

• exporled by Italy in 2000 A·14 
Table A13 List of imporling markets for virgin Olive oil (HTS 150910) 

exporled by Greece in 2000 A·16 

• Table A14 list of importing markets for virgin Olive oil (HTS 150910) 
... exporled by Tunisia in 2000 A·18 

Table A1S' list of importing markets for virgin Olive oil (HTS 150910) 
exporled by Turkey in 2000 A-19 

• TableA16 list of importing markets for virgin Olive oil (HTS 150910) 
exporled by Egypt in 2000 A·20 

TableA17 Olive m Production and Trade Situation 2000l01 (IOOC 

• Estimates) A-21 
TableA18 Olive Oil Production and Trade Situation 2001/02 (IOOC 

Estimates) A-22 

• Table A19 Olive Oil Production in Selected Countries (1000 mt) according 
to IOOC estimates and share of the world market A-23 

Table A20 Olive O~ Consumption in Selected Countries (1000 mt) 
according to IOOC estimates and share of the world market A·24 

• TableA21 Extra EU Olive Oil Exports (1000 mt) according to IOOC 
estimates and share of the work! market A-25 

TableA22 Extra EU Olive Oil imports (1000 mt) according to IOOC 
estimates and share of the work! markel A-26 

• Table A23 EU olive o~ production (1000 ml) according to IOOC estimates 
and share of the total A·27 

TableA24 U Olive m Consumption (1000 mt) according to IOOC 
estimates and share of total A·28 

* Table A25 EU Olive au ExporIs (1000 mt) according to IOOC estimates 
and share of total A-29 

Table A26 EU Olive Oil Imports (1000 ml) according to IOOC estimates .. and share of total A·30 

• 
• 
Ii 
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Wol:\d 
Spain 
Italy 

,I' !~~~~~i\!'[(,f" 

690,500 
328.830 
170,000 
115,000 

606,500 
249,839 

55.000 
70,000 
44,520 
.24,429 
25,110 
18,000 

34 
430,000 
343,842 
160,000 
'55,000 
94,838 

824,000 
268.151 
40,000 

150,000 
27,284 

343,200 
251,593 

60,000 
95,000 
51,oOb 
11,242 
47,570 
27,000 

841.500 
324,069 
70,000 

tOMOO. 
35,000 

338,010 
282.677 
120,000 
120,000 

659,800 
288.273 

5&.000 
95.000 
32.000 
17,279 
39,080 
38,000 

430.680 
304,679 

90,000 
58,000 
86,000 
18,810 
14,471 
38,000 
11,996 
19,191 
13.900 . 

578,130 
309.000 

35,000 
130,000 

21,000 
11.176 
41,084 
65,000 

\'''1'2.657 
639,400 
163,250 
197.000 Greece 

Turkey 
Tun .. l. 
Syrian Arab Republic 
Algeria 
Portugal 
Morocco 
Jordan 
West Bank 
Argentina 
Israel 
Lebanon 
LIbyan Arab Jamahlltyl 
Albania 
france 
Cyprus 
Croatia 
Chile 
Iran, lalamle AlIp of 
EI Salvador 
United State. of AmtIIt 
Yugoelavla, f~ Rep of 
Mexico 

83,385 
11,121 
34.925 
22,000 

7,784 
22,200 
12,000 

162 
13,300 
30,000 

4,825 
2,000 
2,220 

1,224 
1,15& 

450 
476 

1.200 

3,536 
5,674 

15,000 
213 

2,500 
26,000 

3,600 
1,500 
1,330 

1,023 
990 
468 
272 

1.000 

19,591 
79.510 
45,000 

7,637 
13,657 
13,000 

207 
13,000 
23,000 

2,400 
1,500 
1,890 

1,100 
1.122 

472 
626 

1,000 

19,394 
8,800 

23,000 
4,277 
8,123 

18,000 
406 

4,000 
20,000 

6,800 
1,500 

450 

8se 
825 
480 
551! 

1,000 

8,624 
8,492 

11,000 
241 

9,000 
14,600 

3,000 
2,000 
1.776 

720 
1.15& 

495 
385 

1,000 

18,258 
33,195 
40,000 

4,093 
3,024 

11,457 
189 

4.000 
22.000 

4,200 
1,000 

.1.554 

773 
825 
510 
789 

1,000 

72.000 
23,337 
51,220 
35.000 

7,057 
18,930 
11,591 

165 
9,000 

18.000 
, 2.164 

1.000 
1.475 

708 
1,650 

510 
815 

1,000 

3,876 
1.543 
9,000 

213 
4,655 
6,200 
4.700 
1.500 

875 

1.008 
825 
510 
410 

1.000 

215 
2,295 
6,000 
3,594 
1,200 
3,500 

624 
1,732 

510 
410 

1,000 

2,100 
1,582 
9.000 

207 
2,760 
6.700 
4,000 
1,900 
1,122 

1.344 
1,402 

510 
750 

1.000 

80,000 
165,000 

86,000 
23,788 
24,222 
75,000 
10,862 
17,147 

8,000 
216 

4,850 
7,700 
1,246 
1,700 
1,570 

780 
1,898 

510 
860 

1,000 

Siovenil 
Auetralll 138 138 251 78 133 137 116 404 54 47 48 
Malta 3 3 4 4 4 4 4 4 3 3 3 
Afgllanlltan 95 82 88 41 18 86 1153 73 87 eeo 90 
Yuvoallyla SFR 1,300 5,800 838 1,$23 2.545 1,4$1 1,283 4,800 2,791 2,715 700 
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Table AG. List cf imponers for virgin olive oil (HTS 150910) in 2000 
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Tobie A6. List of iml for 150910 virgin olive oil in 2000 
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Table A7. List of supplying market. for virgin olive oil (HTS 150910) imported by Italy In 2000 
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Table AS. List of supplying mari<ots for virgin oilvo oil (HTS 150910) importod by United States of Amorlca in 2000 
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'T"ble A9. List of supplying marlc.eta for virgin oilvG oil (HTS 150910) importod by France in 2000 
. . tranco's Impona represent' '"10 01 wond Imports for this · product, Its ranking In wor Id imoorts is 3 
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Table A10 List of fxporters for virgin cilve oil (HTS 150910) product In 2000 
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Olive_Oil Situation and Outlook Roport 2002- Statis tical Annex 

Tahle AU, Uet of importing m.rtte.,or virgin oIlw oIllMTS 150910lellportod by Italy In 2000 
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Olivo Oil Situation and ~Iook Roport 2002 - Sleds deal Annox 

Tahlc A13. List of Importing market. for virgin olive oU (HTS lS0910) exported by Greece In 2000 
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Olive 011 Situation and Outlook Report 2002 - Statistical Annex 
Iilhlr. A15. Listullmporting marilots-forvlrgln oliva 011 (HTS"1~10t-vxported by Turkeyln-2000' ---
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._Ellve 011 Situation and Outlook Report 2002 - Statistical Annex _ 

T,bIe A16. LI,t of Importing markots for virgin olivo 011 (HTS 150910) IJtported by Egypt In 2000 
Product: 150910 Olive oil, virgin 

[.UVDt hal not reoortl!d tr:lll'la to4 .... t_ . _' 11 .. _ ... _ •• __ • __ Egypt', exporta ,.preaent 0% of WOrld export, for this product, he ranking In world oxports Is 21 
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Table A17. Olive Oil Production and Trade Situation 2000101 (IOOe E$timat"1 
Final balance (1000 lennes) 

Garry-over Avad Carry-over .. 1.11.00 P roductioo Imports supplies. Consum. Exports 31.10.01 
1000 Mellie Ton 

EellS 532.00 1,940.50 127.00 2,599.50 1.83200 291.00 47650 • Turkey 14.50 175.00 0.00 189.50 7250 92.00 25.00 
Syria 28.50 165.00 0.00 193.50 10000 10.00 83.50 
Tunisia 38.00 130.00 0.00 168.00 58.00 95.00 15.00 

• Morocco 16.50 35.00 4.50 56.00 <:500 0.00 11.00 
Jordan 0.00 27.00 0.50 27.50 20.00 0.50 7.00 
Algeria 4.50 26.50 0.00 31.00 2600 0.00 5.00 

• Palestine 0.00 20.00 0.00 20.00 8.00 2.00 10.00 
Israel 0.00 7.00 7.00 14.50 14.00 0.00 0.50 
lebanon 0.00 6.00 . 2.00 8.00 8.00 0.00 0.00 
Cyprus 0.50 5.50 0.00 6.00 500 0.00 1.00 • Croatia 2.00 5.50 2.00 9.50 6.50 2.50 0.50 
Argentina 0.50 4.00 5.50 10.00 600 4.00 0.00 

• Sltolal 637.00 2,547.00 148.50 2.20050 497.00 635.00 

Mise prod. 0.00 7.00 6.00 13.00 12.00 1.00 0.00 
II Libya 0.00 4.00 3.00 7.00 7.00 0.00 0.00 

Iran 0.00 3.00 0.00 3.00 3.00 0.00 0.00 
Mexico 0.00 1.50 5.00 6.50 6.50 0.00 0.00 .. Australia 0.00 1.00 30.00 31.00 3100 0.00 0.00 
Egypt 0.50 0.50 0.50 1.50 1.00 0.50 0.00 
USA 2.00 0.50 200.00 202.50 19450 3.50 450 
Slovenia 0.00 0.50 0.50 1.00 100 0.00 0.00 • YugoslaVia 0.00 0.50 0.00 0.50 0.50 0.00 0.00 
Brazil 0.00 0.00 25.00 25.00 2500 0.00 0.00 

i Sltotal 2.50 18.50 270.00 261.50 5.00 4.50 

Saudi Arab 0.00 0.00 4.00 4.00 400 0.00 0.00 • canada 0.00 0.00 24.50 24.50 24.50 0.00 0.00 
Japan 0.00 0.00 30.00 30.00 3000 0.00 0.00 
RUSSia (Fe 0.00 0.00 4.00 4.00 4.00 0.00 0.00 

I Swizerland 0.00 0.00 8.00 8.00 8.00 0.00 0.00 
Taiwan 0.00 0.00 8.00 8.00 8.00 0.00 0.00 
Misc.impor 0.00 0.00 20.00 20.00 20.00 0.00 0.00 

• Sttolal 0.00 98.50 98.50 0.00 000 

TOTAl 639.50 2.565.50 517.00 2#0.50 502.00 639.50 • Source: Based on IOOC estimates 

• 
• 
• 
• 

Y8 



• Table A18. Olive Oil Production and Trade Situation 2001102 (IDOC E$limatn) 
Final balance (1000 tonnes) 

• Carry-<>ver Avail Carry<>ver 
1.11.01 Production Imports supplies. Consum. ExpoI1S 31.10.02 

• 1000 Metric Ton 
E cns 476.50 2.336.00 47.50 2,860.00 1,869.50 313.50 577.00 
Syria 83.50 92.00 0.00 175.50 100.00 1200 63.50 

• Turkey 25.00 65.00 0.00 90.00 55.00 25.00 10.00 
Morocco 11.50 60.00 0.00 71.00 55.00 5.00 11.00 
Tunisia 15.00 35.00 0.00 SO.OO 30.00 20.00 0.00 
Palestine 10.00 18.00 0.00 28.00 10.00 0.00 18.00 • Algeria 5.00 15.SO 0.00 20.SO 14.SO 0.00 6.00 
Jordan 7.00 15.00 0.00 22.00 18.00 0.50 3.50 
Argentina 0.00 10.00 2.00- 12.00- 6.00 5.00 1.00 • Cyprus 1.00 6.50 0.00 7.50 5.50 0.00 2.00 
Croatia 0.50 5.00 1.SO 7.05 5.50 1.50 0.00 

j lebanon 0.00 5.00 2.00 7.00 7.00 0.00 0.00 
Israel 1.50 3.50 9.50 13.50 13.50 0.00 0.00 

Sltolal 635.00 2.666.50 62.50 2.189.50 382.50 792.0.0 

• libya 0.00 7.00 0.00 7.00 7.00 0.00 0.00 
Misc. prod. 0.00 7.00 6.00 13.00 13.00 0.00 0.00 
Iran 0.00 2.50 0.00 2.50 2.50 0.00 0.00 • Mexico 0.00 2.00 4.50 6.50 6.50 0.00 0.00 
Ausllalia "".-6.00 . 1.00 27.00 28.00 28.00 0.00 0.00 

I Egypt 0.00 1.00 0.50 1.50 1.00 0.50 0.00 
USA 4.50 0.50 200.00 205.50 194.SO ".00 6.50 
Slovenia 0.00 O.SO 0.60 1.00 1.00 0.00 0.00 

j 
Yugoslavia 0.00 0.50 0.00 0.50 O.SO 000 0.00 
Brazil 0.00 0.00 25.00 25.00 25.00 0.00 0.00 

Slto\al 4.50 22.00 263.SO 279.00 4.50 6.50 

j 
SaudiArail 0.00 5.00 5.00 5.00 0.00 0.00 
Canada 0.00 24.SO 24.50 2".50 0.00 0.00 

I Japan 0.00 29.00 29.00 29.00 0.00 0.00 
Russia (Fe 0.00 4.00 4.00 4.00 0.00 0.00 
Swizerland 0.00 8.00 8.00 8.00 0.00 0.00 

''%. Taiwan 0.00 8.00 8.00 8.00 000 0.00 

I Misc.impor 0.00 20.00 20.00 20.00 0.00 0.00 

Slto\al 0.00 98.50 98.SO 0.00 0.00 • TOTAl 63950 2,688 SO 424.50 2.567.00 387.00 79B.50 

'iii:" 

Source: Based on IOOC estimates I 
--• .. 
• 
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Price. In U.S.s 
1 Liter Liter 2.60 Turkey Antwerp 

Extra Virgin Bulk Flexl Barrel 200 LitOf' Container Mtn 1.890 Turkey Antwerp 
Virgin Olive Oil Bulk Flexl Banrel 200 Liter Container Mtn 1.710 Turkey Antwerp 
Virgin Olive Oil Bulk 5KG Tins Mtn 1.930 Tunisia Antwerp 
Extra Virgin Glass packed 700ML Mtn 3.240 Tunisia Antwerp 
Extra Virgin Bulk Flexi Barrel Mtn 2.130 Turkey Hamburg 
Virgin Olive Oil Bulk Flexi Barrel Mtn 1.790 Turkey Hilmburg 
Extra Virgin Glass packed 1 Liter Liter 3.85 Turkey Hamburg 
Virgin Olive Oil Glass packed 1 Liter Liter 3.23 Turkey Hamburg 
Extra Virgin r Glass packed 700 ML Mtn 3.180 Tunisia Hamburg 
Extra Virgin Glass packed 1 Liter Mtn 3.90 Tunisia Hamburg 
Virgin Olivo 011 Bulk 5KG Tins Mtn 1.750 Tunisia Hamburg 
Virgin Olive 011 Glass packed 1 Liter Liter 3.270 Turkey Marseilles , 
Extra Virgin Glass packed 

1 
750 KL Mtn 3.420 Turkey Marseilles 

~ 

Extra Virgin Bulk 200 Liter Container Mtn 1.725 Turkey Marseilles 
+-Extra Virgin GlilSS packed 

1 1 Liter Liter 4.15 Tunisia Marseilles 
+ Extra Virgin Glass packed 750 ML Mtn 3.475 
I· 

Tunisia Marseilles 
Virgin Olivo 011 Bulk 200 Liter Container , Mtn 1.540 Tunisia Marseilles • Virgin Olive 011 Glass packed 750 ML Mtn 3.270 Tunisia Marseilles 
Extra Virgin Glass packod 500 ML Mtn 

t 

4.150 Jordan Marseilles 
Extra Virgin Bulk 50 KG Drum Mtn 2.080 t Turkey Rotterdam 
Virgin Olive-Oil 1 1.685 

• Bulk Flexl Barrol 200 Liter Container Mtn 
.. ~. Turkoy M:'Irs!'ille 

Extra Virgin Glass packed 500ML Litar 4.10 Israel Marseilles 
Extra Vlrgln-. 

. .! . ~~ - - t - - -1 Maraelllea Glaaa packod TSOML Mtn 3.645 Jordan ----

~ 
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-
ompeting successfully in new and Existing markets requires an effect> e organ :allon 

comprised of skilled management and staff. Through training ane techo·ca l assistance, 
LEB introduces Egyptian food processors to the tools and r ~ thoes n ecessary 10 
hance their organizations such as marketing, strategic plann ir;,) , ana organ·zational 

"'rid human resource development. 

-One of the mosl ·mportant keys to sl..ccessful marketing is aCCl-rate. appropriate and 
·mely information. ALEB has designed a special tool - the I. ar. et P Ulse -Egypt 
"formation System ( 1PE) - to assist Egyptian food processors i accesSing and using 

market i fo rmation. MPE, which is available via CORO 1. hard ~~p~, and the Internet 
lttp:!/www.aleb.org!marketpulse/index.html). con tains statistics on production. trade, 

aemand, supply and per capita consumption of seventeen prOCEssed fru t and \ egetable 
3tegories and forty-three derivative food product lines in thirty-five countries , in rder to 
·ve Egyptian food processors an in-depth view of world '.ide mar' ets for their produc s. 

In addition, ALES publishes information on retail and '.holesale prices, as '.ell as a 
eriodic marketing newsletter featuring the most current information and stalis\"cs for It-e 

t1rocessed food industry. 
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