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Foreword

ED is a major trading partner for Egypt, absorbing at least one-third of Egyptian
processed food exports. As the ED expands to include additional countries, the new
members will bring strong, additional competition for Egyptian food exports both in the
ED-IS and in accession country markets.1 Some accession countries will pose stronger
export competition while others will open up their markets by adopting ED tariffs and
reducing their protective tariffs.

This report was prepared for ALEB, a DSAID-financed project designed to increase
Egyptian exports of processed fruit and vegetable products. It focuses on Germany, a
major market for accession country exports.

The report also focuses on selected commodity clusters reflecting ALEB Project
priorities, including:

• Frozen and dehydrated fruits and vegetables

• Jams/Juices '
• SpiceslHerbs
• Table Olives/Olive Oil

The purpose of the report is to highlight key production, trade, and consumption trends,
as well as tariff changes that may result, and to analyze ways these trends may impact
Egyptian export opportunities to ED markets. Import potential for Germany was
examined.

Meetings were held in Germany in early January 2004 with producers, exporters, food
companies, importers, and government officials. Additional detail on the market, on ED
regulations (see Appendix IV) and on persons and groups contacted are included in
attachments.

I Thirteen countries have applied to become new members of the EU, with ten of this group poised join the
EU on May 1,2004, ineluding:

• Poland • Latvia
• Hungary • LithUllllia
• Czech Rqlublic • SIOYlk Republic
• Esiollia • Slovenia
• Cyprus • Malta

Two othen expect to join by 2007:

• Rmnouia
• Bulgaria

Turkey cumntly is not now negotiating for 1IIelIIbenbip, but expecl8 to do so fullowing an EU review in
2004. Accession talks oould begin in 2005.



L EIecutive SUlDm_ry

This report is based 011 cx1aIBM nmcws of .-nIuy mataiaIs -a """dinp in
GeID"'y during mid-JIIIIIIIIJY. 2004 to evaIuale the iIIIplId of EU ICC J iaII OIl aport
wmpetition and import dc!:mInd offiozal, dried -a Clmol1iui1l-a V a=lehlel; lIpiceI
and herbs; olives and olive oil; jlllllS; and juices. The <Mn1l pwpoee of the lIIIIdy is to
evaIuale poteotiaI implicatiOllS for Egyptim fruit and vegegble proc I n. The lIIIIdy
also descn1J5 key tn:IIds -a eYI1uIdeB pOIIBible c:h1mpII 1bat may I1lIIIIt tium EU
accession. Factors ew1uIIlcd iacJode production C8J*lity -a lraIds; lnde lraIds
inclodiDg major markets and supplillD; 1lIriffndaI; -a tuD'''''" _,.... cU...........

The study concludes that sbort4am productiOll and lnde i"P"" likely will be reImiwIy
small. and have been weD-anticipllted by most iDdoslJy sa:lllis aJthooP then: m: _
major remaining questiOllS of EU policy. For eumple, the price IUlJllC*IS -a s-JIDl:Id
IegiIMs available to the DeW IIIClIIIben Iibly will be YaY snJwtmtjaUy differaIl ..
those now offend in the EU-IS elplCisJIy lIB the EU Degc'ie!el fuIure lnde P"'V:ies in
the Doha RDund 1rIIdc negotildiOllS in l1li effort bolh to h"baalize lnde policies -a to
reduce budget exposwe. The 1OIIget4am result lI.peeled by • nmnher of lIIIIdy
TCSJIO""mls is that EU agric:u1turlll policies c:ouId move snJwtmtjally cl.... to the policies
aIresdy existing in llOIIIB ofthe lICe iOll DIes.

In rec:eat years, 0erm8Dy bIB iDaasingly relied 011 iwpc:c1S to Gri"_y of aD types of
1iui1I and vegetables, • traId that is continuing -a &a:e1erating. A sipific:mt sbm: of
this growth is driven by food plocessors who m: eJrtcnding their IIOlIR:CS. Howllva-. in
the caso of vegelables, mail -a diroct CClIISlIIDl:r IIIIIIkets m: the maiD eJect i'wtioa fur
supplies.

NeCe _ tIle ....rtuce "lpIl111ty

GeaUWII impcalas -a C"'''''iCiicisl 1. I ilaliYell begin .-ty "YaY COIlvallliuo
c:ooceming possible 1rIIdc with Egypt with obIIavatious Iqpudina -..price 81(1«18 of
their 1IIIIIkets. They believe that supplillD who lIDticipate _bt .-Is in IaDB of
product cpWity and pili ila'm have l1li CIIOi_ II!IvJuDae. plOvided 1bat they ClIIl

meet the vJ!ednIing -a _drt-apecity requUrilOilS They iacJode in their eli....• •••
usmmces that Ci4i'leti1ion on price is iwpc:c1liDl9 but pedIaps less so..olio: ploduct
cbaIactaisties inclodiDg blIsic: cpWity, fmlmess and product pi "*lioa. In addi1iOII,
then: is • modest n:sidDe ofCOIII:&ll that Egyptim product cpWity will DOt ....'F.C up,..
based on IOIDli }RYi0llS eqJ&iaKlO pedIaps. small but iqJcalliUt MM. 'I' 1bIt
Egyptim markelas flee in • nmnher of Ci .""1C4ciod 0ermIn 1IIIIIkets, baed OIl the
project ll:lIm's rec:eat discussions.
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Key Observations

Developing direct access to consumer markets will be difficult, but could become
increasingly attractive. Gennany has a mature well-developed and efficient food
distribution system with many consumer protections. At the same time, there is fierce
competition between large grocery chains, which may provide Egyptian producers a
market opportunity to supply product under a grocery store's name providing quality and
volume requirements can meet EU standards.

In most cases, indnstrial markets likely will provide best access for Egyptian
processors. To comply with the extensive, specific product registration and
certifications requirements of consumer markets, supplying German processors semi
processed products may provide quicker access. This could take any of the following
forms:

• Frozen strawberries for use in preserves or other food applications.
• Dried onions in flake or powdered form for highly processed foods.
• Bulk supplier ofherbs and spices for grocery-store band name products.

Egyptian products bave an uncertain quality Image tbat will need to be improved if
German markets are to be eIpanded. In addition, potential importers raised questions
concerning production capacity and stability of supplies. While this is always an easy
argument for buyers, it is an issue that the Egyptian growers and food processing industry
will need to address constantly and effectively. Attempts to improve the image of
Egyptian products to world-elass quality and/or address the purity of agricultural
products is important.

Germany is in the process ofupdating its regulations on pesticides, and pesticide residues
are a concern for Egyptian products. Inquiries on the latest information and standards
can be made to:

Federal Ministry ofConsumer Protection, Food and Agriculture
Referat 313 - Rueckstaende U. Kontaminanten in Lebensmitteln
Rochusstr. I
53123 Bonn, Germany
Tel: (49) 228 529-4659
Fax: (49) 228 529-4262
Website: www.verbraucherroinisterium.de

Logistical concerns regarding Egypt. As one trader put it, "Logistically, South
America is closer to Europe than Egypt." Mention was made about the lack of
refrigerator trucks in Egypt, and the capacity of the cold chain. This is important not only
for finished products leaving the country, but also the travel time from the field to the
processor. It also was expressed in term of the capacity of suppliers to guarantee the
freshness ofproducts, and to prevent loss of important quality characteristics.



GrowbIg lIeClII'Ity _ cotdd m........... lor I'cJpt. ODe ,eM"_")'
representative JDeIIIioned last year while trawling in the MicIdIe East, there was an
explosion at his hotel he was staying. After the event, there _ WI)' serious
discussions in the company regliuting continuing bousiness relationships in the mgicn
Egypt may be able to ClIpilalizll 011 its security JeCOId aud its c:apecity to IIIIb visiting
business executives feel weloome aud comfortable--e factor that could help stimulate
&vorable decisiOllS cooceming relianlle 011 Egyptian producls.



Germany: An Industty Rapid Analysis ofExport Competition and Marlret Opportunities - 5 -

n. Background

Country Prome

2004 Economic Forecasts
Growth io Gross Domestic Product: 1.8%
Gross Domestic Product: 2543 Billion USD
Inflation: 0.5%
Population: 82.5 Million
Gross Domestic Product per Capita: 30,810 USD

Germany bas the largest population and economy io Europe, and the fourth largest
economy io the world. The Federal Statistics Office Deststis calculated that the German
gross domestic product contracted by 0.1 percent io 2003. This is the first annual drop io
GDP sioce the l.l-percent declioe io 1993. This is the third year of beiog the worst
economic performance io the cum zone.

Increased government spending and an unemployment rate of over ten percent is
prohibiting growth. Weaker household consumption, which fell by 0.2 percent io 2003,
is stunting growth. An ever-larger population over 65 years of age is iocreasiog pension
costs for the economy. In 2004 an estimated 18% of German's population will be over
65, which is roughly a two percent iocrease from 1999. A large immigrant population
and a greater role ofwomen io the work force are helpiog contribute to the economy.

Most economic outlooks suggest the German economy is poised for moderate
improvement. There is the prospect for changes to labor laws to give busioess more
iocentive to hire and some sca1iog back ofpensions and public services. Expectations are
for improvement io demand for Germany's maio exports. The net effect of these changes
should improve the German economy and promote expansion of the economy and
iocrease disposable iocome.

Distribution Channell

The German retaillllllIket has shifted toward larger discount retail centers iocluding food
and retail merchandise. For the past couple years there have been iotense price wars
between the largest discounters vyiog for market share. Much of the competition is done
with promotions on low cost private label products io order to attract consumers to their
stores. In the process of these price wars, new discount store labels have been developed
io order for higher-end retailers to take part io the growiog sector. In 2000, the top five
retailers made up 62.5% ofnational food and beverage sales. Forecasts are for the larger
retailers to have as much as 75% ofthe lIIlIIket by the year 2010.



Over the last few years' <XIIIVeIIience shops and 1I811l11 outlets in bish traffic __ ... bc:m
011 the rise. This includes more C(l!ISIII!Ja' products It gu s1IdioD and kiosb OIl the lIlnlct
or at train stlIIions with &st moving CODSlIIDa" goods including SIIlICb and bevenga.
The growth in this retail~ is beginning to slow, and for the CCIIlW"iaoce
CCIIlS""MUS must be wi1Iing to pay anywhere liom 30.70% JUahc:r for products offind It
groa:rs. 'Ibme lInl efforts to buck the treDd of larger mailers and the Ga_
pemwent is looking at ways of he1ping product the smaller retailers. Some of !be
methods investigated include laud zoning for the CCIIlStnICtiOll ofsuper aDd h)po".ldS

To bring Egyptian products to the German CCJIlSIII!Ja' fiIlITket,. «",. t will Deed to be
made with a distributing ee.,••"y. Direct mgtaet to the Imp retail oudels is a
possibility, but they may Jack the iotaest in deeling with acImiDiIUaIM: aequiJo'MjIl. of
importing products. The Marbnt bUying sssociatiOll is well itllJ*~ aDd ... a sIRlIIg
relatiClllShip with a number ofretailers. Mmbnt c:uneotIy has about 100-un. They
lqa I em powoful private and CCHIJIeI'Idive O1IeJpisllll in wholllllNing and ,miling with
over 20,000 outlets in all distnllution mmnels for food ft!h!iling This WII.......... to a
selling area ofabout 7 milliOllIiCJUllIe mders altogdher and allllllbt share ofabout 20 %
of total Ger_ food retailing 1I811l11. The distnlJutiOll through Mmbnt memhu. ama
the whole ofGermany.

RqulItioas in Ga-f lInl em the IiIIIiSl part hanNmiml with lboee em the ElI. For
Egyptian food stofIS to be impcak::d to Ga_y there lInl a _0li8 iOjiiilOikI l " to
meet mosumerproteclioo lequirOI.,O'. 'I'bere lInla mnnber ofc!unJ&es tb8lllnl e"CKk::d
in coming montbs IS well, so it may be iICC~ I)' to «,,'N the Federal Office of
ComaIl!Ja' PJOtectiOll aDd Food Safety OJ' BVL diIectly, OJ' to follow Jbeir websiIr:s
closely. The pimai)' addrlll:r em this infur"wtion are:

Pund= ttl' fiIer VerbIaucbersc1mI UDd Leber..,illeJsicheJIoeit (BVL)
Roclm.."_6S
53123 8omI, Germany
Tel: 49228-6198-0
Fax: 49228-6198-120
F.mIil: pq,IstctUdib'YLbggd de
Website: !!!!WbyI!mpd de

,......
All impcak::d food products em resale illiIIt be in compIiaDI:e with the (LMKV - Food
Labeling ()nJinsnQ: of Dec. 1m). This is impcaled labelling decree ... the following
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• Name ofproduct as commonly used in the trade

• List of ingredients and food additives

• Quantitative ingredient declaration (QUID)

• Alcohol content

• Uncoded minimum shelf-life date

• Storage conditions

• Metric units for all measurements

• Name and address ofmanufacturer, packer or importer in Germany/EU

• Coded lot identification

• Barcodes

The following list includes other special requirements that need to be taken into
consideration when importing to Germany:

./ Products must be free of pesticides and other contaminants. Phytosanitary
certificates and import certificates on most agricultura1 products are a common
requirement and need to be properly investigated.

./ There are regulations regarding the type of packaging used for food products and
food ingredients. These are very stringent, and must be fullowed very carefully.
The specifications are available from the offices listed above, and from the cited
website.

./ Specific testing and test methodologies are required, and are described by the
offices descnbed above.



m. Commodity S.mm...fes

This section focuses on Geuo&l1y's ftuit IIbd wgeblble III8Ikd IIbd pl< i"8-.:tll1'
(fro2Ieu, dehydrlded IIbd pnlSe[VCdIC&I1biug). c:emwI bible oIiYesIoIiYe oil, spices ..a
jamfJUice sectors 8S ideutified in the work plan for lhis study. It hiah'isJds by
productiou, trade. IIbd COIISIIbIplion 1re.uds IIbd bow these may iqlect Egypli&Il aport
oppcalUDities to Galb&liy. In addition, it reOecls discussions IIbd iuImviews in GoIiiI"Y
in mid-JlIIIii8IY. 2004 held with producers, exporters, food ce......llia. IIbd go1iOiu1od
officials conc:emiug potoItialllUll'kels IIbd 1Iade with Egypt.

FJ0_ fndts ud ,eptlllJlel

IndusIriaI food promsOl'S an: the maiD buyers IIbd use the majority of iqxallld fiozIlIl
ftuits, thus special attcution was paid to Deeds exp ~ by these uscn. Medi".b' the
frozOl wgeblble IIUIl'kels WO'll more focused on dcmestic con!!llll!Q' denwnrl &Ild ntail
distribution.

FTViL While ftuit production in Germany~s is dccJiDe, lhis 1reDd is tin..... to he
the mAJ1t of rec:eut poor weatber rather tban • decline of inwshiW 4 in udwacls.
However. Europe's totsl ftuit prodllction has troIdad lower since 2000. With the _
supplies, prices have btuded highrr. which has also recoJt1y CIIIIed I'O'htiou in .......
At the _ time tbllre an: _ fruit impucls CUlli"8 to Europe.

Fmzco sbawborics &Ild sour cherries an: GaD&ly's main fiurzea iqlurls. 'I1IeIe
products an: not nee e =riJy used in diro:t CODBlIIIIPlion; rather it is used iii the iJod
processing sectoI". Many of these products an: used in dairy pudul:U &Ild IIIe'imDy
yogurts. In GaD&ly today, the maiD destiuaIiClD for pR<csllDd ftuils &Ild berries is the
dairy scctm liCCUlltiua to c:ontacts with the AsIoc:iation of fruit, "111"* &Ild pcDID

JII'OCClIIClIL
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Table 1: German: Fruit Harvest and Yield per Tree

Source: Statistisc:hes Bnndesomt f - forecast

rype Production (MT)
Yield

KglTree

20G0 2001 2002 2000 2001 2002

Apples ,130,802 922,433 762,800 19.4 15.8 11.9

Pears 65,162 46,823 76,139 27.9 20.0 28.2

Sweet Cberri~ 41,553 34,211 26,884 26.7 22.0 14.7

Sour Cherries 38,908 34,724 22,941 12.1 10.8 7.9

B1aekP1ums 57,030 38,799 42,446 28.2 19.1 18.5

Red Plums 3,242 2,111 3,381 22.0 14.3 18.1

Apricots 313 142 238 13.6 6.2 7.9

Peaches I 1,002 494 544 10.5 5.2 8.2I

Walnuts i 296 235 169 27.2 21.6 18.2I

TreeFnrits ~,338,307 1,079,971 935,543 NA NA NA

Currants NA NA NA 3.4 3.2 3.1

Gooseberries NA NA NA I 3.3 3.4 3.1

Raspberries X x x 248.8 216.9 dO.1

Strawberries 104,286 I 110130 105000 (t) 108.4 112.4 06.2..

Table 2: German: Frozen Frolt Imports
(M'f)

1998 1999 2088 2001 2002
Strawberries 76,162 72,050 74,334 91,592 98,246

Raspberries 36,108 38,037 37,888 39,917 46,387

Black Currants 12,657 15,559 13,871 15,004 11,774

Red Currants 9,980 9,393 10,124 10,154 8,554

Mulberries 10,976 8,012 9,844 10,753 13,996

Blueberries 25,879 19,278 20,412 20,898 23,068

Sweet Cherries 3,553 3,092
I

2,612 3,600 3,449

Sour Cherries 48,408 48,508 59,900 54,336 51,257

OtherFnrit 64188 59480 61.288 62.239 65882

Total 287.911 273409 290.273 308493 322613. .Source: Annua1 RevteW 2002 Men:handise Association ofthe Hamburg Exchange, September 2003.



TOle 3: Gftmu:FI_Fndt ........By 0rtpI (_11 "t5)
(M1)

1". I", aM 2111 2IIZ
ar-:e 8.630 8.444 10.853 10.419 11,$13

NelbcdaDdI 2,942 2,153 1.803 1.693 1.498
F_ 3.6S3 3.804 3,335 2,400 2,283

BelgiumlLm.wabomg 3.00s 4.401 4.040 2,160 2,22S

Italy 3.686 4.740 4,210 5.411 4.683

FiDImd 2,269 494 1,524 1.783 1,243

Spm 2,160 1.692 2,145 2,238 2,043

OtherEU 1.494 1.618 2,36S 1.894 2,373

EUTotaI 27,839 27,346 30,275 27,988 27,861

PoI8Dd 7,984 6,so1 5,398 7.740 15.106

'I'UItey 2,308 2,335 1.858 2,151 1.798

IfuDpIy 4.00s 2,589 3,280 2,459 2,913

BuIpria 1,309 1.873 2,398 1.795 1.033
YugoUavia 5.478 6,039 6,455 s,sol 4.404

WhileRuuia 1.043 889 9S 26S 291

Czech 1lcpub\ic 1.&77 2,234 1.751 2,192 1,272

S10ftkia 541 798 530 442 396

Bnzi1 3.864 2,024 1.857 1,398 1,381

am. 1.103 1.000 1.161 1,291 1,894

Other Comd1iea . 6..837 5852 6.230 6JXY1 7.533
, Total 64188 59480 61.288 62.239 6S.882

iDdudea: pIamo, .......... Jl"N"-. oppIes, ......bc:oioo, ....... N ••d.... a __,."·-TIbIe ...
hit.
Soun::e: ~Review2002Ma I ,wit·., i"••'oIdaeHadwaP' 1•• ,SqA '.2003.

While the Get:tMn _iii,," are CO.M:emed IIbout eatiDg beaIdJy. which iJIcIndr:w _
vegelabIes. they are ......""j"._ fiozal WJelablea. Tbere ..beat • -.ely n. in
fiozal vegetable producIi<JIlBDd impor" in Get:tMny. This 1IaMl is el'WKIed 110 Q.dj,wc
A "iiI,,1u of COIIl8ctlI suaest 1bIt mns"",er's pefaonee is JDOYiDc way fiom I4IM«I

vegetables Iu_d fiozeD. The JIIOlIt dyDamic lPowtb in the fiozal ~ tg table sub I h is
coming 1iom poccssc dproduclB.
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Table 4: Germany: Production of Frozen Vegetables and Food Preparations

Quantity Processon Value
MT 1.000 Euro

Unprocessed 1997 125,278 10 169,226
1998 134,402 10 177,948
1999 158,792 12 259,425
2000 164,875 12 269,523
2001 184,140 to 409,251
2002 208,193 12 438,325

Processed 1997 65,080 13 182,260
1998 68,072 14 180,112
1999 68,045 12 142,127
2000 70,820 II 137,328
2001 114,797 8 154,113

I

2002 148,436
,

14 186,750

Other Remaining 1997 8,282 4 17,939
Without Preparations 1998 5,763 3 13,756

I 1999 17,341 5 14,657
2000 20,240 5 13,040
2001 NA NA NA
2002 NA NA NA

Total

I
1997 203,432 366,807
1998 208,237 371,816

I 1999 238,178 416,210
2000 255,935 419,891
2001 298,937 563,364
2002 256629 625,075..

.I'otIrce: Stalistiscbes Bundosamt

Germany is a net importer of frozen vegetables with the lion's share coming from its
immediate neighbours. Poland's dynamic growth of exports to Germany should be noted.
Most Germans interviewed didn't expect much change in the percentage each origin
provided to the German market Some suggested that France might continue gaining
more, while others thought that Poland has a better chance to pick up more market share.



Table 5: Gamuy:F.- VeptabIe .......By Orilla (me - 95)
(M1)

Total 1 123 210081 214416 281 865

119,521
91,899

859

704
8,997

11.1n
912

5.829
944

240 12

75,92
13.11
18.14
7,9

1m 1999
BelgiumlLuxembourg 79.095 78.04
Netherlands 18,2 11.1
Spain 13,21 12,5
France 8.81 8.88
])enmar!r 2,05 203
Austria 1.615 2,751
Portugal 1. 85
Italy 1.03 1.13 625

Great Britain 1.475 1,565
Olhc:r EU 31 86
EU Total 117.104 120.611

I Poland 65,3n 71.400
Gu........I. 6.167 4,248
South Afiica 1,2061 986,
HUDglIIY 7.134 5,501'

EcuIIdor 10,229 8.633
'I'mkey 764 910
CbiDa 1,628 1,930

I Olhc:rCouDtries 4n 197

• -1IIIcludcs cauliflower. broccoli, Iroblmbi, blc, aDd Ill' els ijXUUIli.
Soun:e: Annu8l Review 2002 Merclumdise Assoc:iadion of die JUpob..., &ct., ••
Sqlfanher 2003.

Frozm slrawbcrries are e...,eo:ted 10 be • JBoduct with • slIOD8 ':ha.... ofpc:aetIlIIiua die
GamIIII mar!ret HoweveI'. tnIdcn 1nqueutIy IIIl:IIIioDed pat quality JIfObIews with
Egyplim lIUJIPli-for example, 0IIIl~ IIIl:IIIioDed lbat die pow aDd 1*' 'C I t l1li do
• good job of takiDg care of die product, which 1ben can be I* ed IIIId fiozaI
sppi....ialely. but lbat he believes lbat problems fiequeutly IriIe ftum lack ofcold c:bain
JBoteGtioos duriDg tnu:tapcxlldion 10 die port. GenDan proc 1 M ' pIICD1Iy e&pi III t die
belieflbat die lack ofquality requir..tWtl• in Egyplim domesIic mat..... _lbat SIDe

, __1. • • .-vIo"';"ft --' • •• _1_
exporta. may ...... expel1_ m J"'-..... """ _011.01[1'1 _.1 nee Y to
C>iMOj'de in GeaJll8li _[hW msrk.....

HoweveI'. study .esponcIoIIs exp! III t die belief lbat fiesh '% tlbles '''.t.... may
ptOYide die best oppubmity for Egyplim produce. They "'1l8""'ed 1hat IDOIlt JMlt;' '.'d,
in die ngltsble lnIde are aware ofdie Egyptian green besu lnIde, IIIId deBcribed die _
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of two German airstrips that allow Egyptian cargo plains to land. One trader said that
from the time the beans are picked in Egypt it takes roughly thirty hours until they are in
a warehouse in Germany, resulting in a product able find its way to the German market
thanks to relatively inexpensive logistics. In addition, Egyptian producers can fill earlier
markets than the new crop European supplies.

Respondents observed that competition for frozen product markets is intense, and
depends significantly on price and product differentiation. However, there also is an
opportunity for market timing advantages for new crop supplies that can be provided
when stocks ofEuropean old crop are low.

Dehydrated fruits and vegetables

Marlcet Analysis

Germany is a rapidly growing market for imported dried fruits and vegetables. It is also a
very important logistical point for supplies destined to other European countries and a
good share ofproduct is re-exported to neighboring countries. The German market with
its large immigrant population has the strong consumer base. Net imports of this product
category have grown from 78,000 MT in 1998 to 87,000 MT in 2002. However, traders
interviewed questioned how much more such products could be brought in to Germany,
especially since some of the middIe-eastern origin German immigrants are noticing their
children's taste preferences are not geared toward these traditional products.

Trade data indicate a steady increase in dried onion imports in 2002, reflecting a shift of
some of the major processing operations using blended ingredients out of Germany as
they shifted closer to their source of dry production. The capacity and availably of
Egyptian dry onions is well known, but the processing teclinology and the quaJjty of the
Egyptian product appears to be facing growing competition from Hungary. In certain
food applications like soup, it is important that the onion retain it's shape. Companies
interviewed mentioned that too often, the Egyptian product tum into mush in soups rather
than holding their shape and appearance. Another important characteristic is a clean
white color. Dried onions from two-year varieties are widely sought by the trade, but
farmers prefer annual varieties and are shifting away from the more desirable (but
costlier) varieties. The duty free quota is 5,000 tons of dried onions, with a duty of9.3%
on amountll above that level.



TIlIIIe 6: Genuay: .......uti~ "Dried v: ......
CMTI

1998 I", 1111 2.1 2tI2
ImpoI1a
0Ideu 15,000 15,796 15,948 17,781 22,022
M~ 1,739 1,593 1,947 2,142 2,016
Sweet Con 128 88 55 87 58
To...... 2,469 3,675 3,802 3,893 4,587
CUTOb 3,739 4,331 3,956 4,011 4,6&2
0tIter Vq lIIb1:elI 13,288 12,357 13,226 14,432 17,208

EIportI
Oaiou 3,342 3,698 3,596 3,371 3,873
M........ 887 896 897 9S6 910
Sweet Con SO 37 ! 10 15 15
To_... 162 195 227 392 52S
CuroCI 1,930 ],301 1,744 2,155 2,249
0tIIerV: 7.396 6.785 7646 8.30] USB
~ 8'."",," '."'••' I

The project tam _teyed lllMlIlI1 Geiman supeiilwlcct inc1nctiua • Meclj,., . ~

Kaiser's sloIe, mel two IJypermaIblB, Hit mel WlI1mart. J'acbging VIIried fw these
JlIoduI:ls fiom twist otrplastic conI!!inen to c:cUc¥-ne blip fw refilq The pi- a'....
ofproduct was with the _ brmd display; often these dried products _ towad the
top CJr' bottom, pabaps bec:mre thepriasa _1arga' than fw ada spices.

Dried Veggi Mix
Dried 0Di0as
0niclD Powder
Dry 0niclD Omnb
Dry Diced 0ni0llS
Garlic Gramalcts

Varied by
Varied by disp
Varied by cIiI'ipIayJ
Varied by cIiI'lp!ayj
Varied by di.spIay
Varied

2.88
3.]8
2.48
2.08
0.98
2.48

$3.89
$4.30
$3.35
$2.8]
$].32
$3.35

HCIlthy ccllqdiliClll in {la"w"Y'. dried fiuits maR'" is e.p«:ted to bold these pDc:es
De8I" umad Ievdo. The CUliltIaiDt Egyptian exporll to Oanaiy fiIce is1be I!nlDI mel
glowing Cl'''ldiIiClll fiom Tmkish JlI~. in the ilWiUt. Oanai 1Ddcn GZ tal
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that logistically Egypt is at a disadvantage as supplies move along shipping corridors with
Turkish on the eastern side, or Moroccan / Spanish supplies on the western side.

The dried vegetable market, specifically dried onions, has seen supply sources shift to
Hungary and China and Egypt not become a main player for these products--although a
number of the commercial firms interviewed suggested that Egyptian suppliers could
become more important in this market if they were able to improve their drying
technology and onion variety.

Juices/Jams

According to the Association of the German Fruit Juice Industry's annual report for 2002
per capita consumption of fruit juice is the highest in Europe at 40.2 liter per year. This
trend is declining slightly and has been since 1996, when conception was 41.2 liters a
year, but is not expected to diminish the importance of these products or markets. The
German economy has an enormous investment in the production, processing and
distribution of juice and apple juice concentrates, an industry expected to continue to
prosper even if growth is slow. And, Germany expects to continue to be a hub for the
fruit concentrate export trade for the foreseeable future. While the rapidly growing
production and processing base in China is seen as a threat to German and Polish
production, the juice industries in Europe however don't foresee an immediate change in
the strength oftheir position in the market for the near term.

Germany has switched from being a net importer to a net exporter of marmalade and
jams. The production data confirms the fact that German consumers' favorite flavor for
jam is strawberry, followed in many markets by plum butter. In general, German
processors lack adequate internal supplies of these fruits and must supplement them with
frozen supplies. Poland is the main source for strawberries, and Hungary is the main
supplier of sour cherries and pluma.



tMn
1991 1999 21M _1 2111

Marmalade
Over 30% Sugar 1.438 1.422 1,361 1.443 1,337
13-30% Sugar 70 129 123 6S 192
Other I nl 491 29 14 8
TolII1 3.279 2.042 loSI3 loS22 loS37

Jams - Over 30% Sugar ,
Cherry 2,872 2,385 2,179 2,35S 2,727
Sbawbeay 6.429 5.46S S,326 4,314 3.659
R.upbeny 1,508 i 1.173 1.140 I.U4 848
Other 13 661 i 12.345 12.9S8 13.212 1086S

TolII1 I 24470 '21.368 21603 20.995 18.099

Jams 13-30% Sugar I 9.405 U.8SO 13.6S8 13,281 12,383

I
,

Other Jams Up to 13% Supr I 5.470 2,418 2,844 4,981 3.833

i TolII1 42.624 37.678 39.618 40.779 35.852
sc-a:: St,.;'''· '.4Bow' .W........

fMTl
1991 1999 21M _1 2tI2

Over 30% Sugar 487 9.850 3.760 3,201 3.618
13-30% Sugar 24 15 SO 26 19
0Iber 42 145 S61 436 460

,

TolII1 553 10010 4.371 3.363 4.097

ams - Over 30% Sugar
Cherry , 1.66S 1,588 2,S61 2,760 3,m6
Sbawbeny 6.800 6~37 10.191 9.889 lo.UO
RMjUny 2.099 2,296 3,219 2,927 2;m
0Iber II 013 UI94 14684 15146 17648

TolII1 21.5n 22.015 i30 6SS 130.722 33,121

ams 13-30% Sugar 792 769 i 684 712 ' 512

Otha' Jams Un to 13% Suar 1.557 2.441 3187 3.s21 3.353 I
TollI1 24.479 35,235 38.897 38.318 41.083 i
.bR:e: ge ..!Ii." Jte , .w-......•

The tllIditiooal jam mel pracrves b COOS"". DWbt is DOW in IllC:OIICI pIIIce wiIb
regards to disapjdi_ of fiuit for procC11I')R. The m.m desti'wtim is die dairy leCtor.
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The popularity of fruit based flavourings in ice cream, but mostly yoghurts. Some
premium yoghurt products in Germany are made with as much as half fruit and half
yoghurt. The popularity of this product in northern Europe is great as it can be consumed
any time of the day, or just as a snack.

Market Survey

Shelf allocation varied greatly between stores. The Hypermarkets also had their own
name brand product that was placed in the store more than one place. At the entrance
there was space for the stores band of jams and juices. In the Hypermarkets there were
two isles many of the store brand is sold by the case oftetra back one-liter boxes.

Table 10. GermaDy: Jam Market Survey Average-JaDUBry 1004

SbelfSpace
Packalng Retail

Retail
Country

Product Size Price ofAllocation
Grams Euro PriceS

Orillin
Strawberry Top 2 Shelves 225 1.19 $1.61 y
Apricot Top 2 Shelves 225 1.19 $1.61 y
Sour cherry Top 2 Shelves 225 1.19 $1.61 Germany
Orange Marmalade Top 2 Shelves 450 1.99 $2.69 Germany
Apricot & Plum Top 2 Shelves 450 2.29 $3.09 Germany
Strawberry Top 2 Shelves 370 1.69 $2.28 france
Cherry Top 2 Shelves 370 1.69 $2.28 France
Red Current Top 2 Shelves 370 1.69 $2.28 France
Rhubarb Middle Shelf 250 1.79 $2.42 ~ermany
Black Cherry Middle Shelf 250 1.79 $2.42
Black Current Middle Shelf 250 1.79 $2.42 ~ermany
Peach Middle Shelf 250 1.79 $2.42 ~ermany
Raspberry Middle Shelf 250 1.79 $2.42 y
Black Currant, Cherry Lower Middle 340 1.59 $2.15 y
Plum, Apricot, Orange Lower Middle 340 1.59 $2.15 y
Bluberry, Strawberry Bottom 2 Shelves 225 0.79 $1.07 y
Raspbery, Apricot j Bottom 2 Shelves 225 0.79 $1.07 y,

~Black Berry, Rhubarb: Bottom 2 Shelves 225 0.79 $1.07 y
Variety offlavors Bottom 2 Shelves 450 1.69 $2.28

1004AJui M ~ ST bl 11 Germa e . aav: ce ar et urvev vera!!. anuarv

Product SbelfSpace Packaging ~etail Price Retail cou~:1
Allocation Size Uters Euro Price S ofOri

Orange Juice ~aried by display I 0.95 $1.28 y
Apple Juice Varied by display I 0.95 $1.28 y
Grape Fruit Juice Varied by display I 0.96 $1.30 Germany
Mixed Fruit Juice Varied by display I 0.98 $1.32 y
Black Currant Varied bv disDlav I 1.26 $1.70

["



Mmtet Opportlmitia

The strong demand fCll' proc:essed fiuit applications for tbe daiJy sector IibIy provides tbe
best opportunity for Egypt. Aseptic preserves with lower supr ceilleall in III industrial
sized containers to tbe eod users speciatioo, provides tbe best OflIIOIluuity. The Ga_
rompany that will furtber proc:ess this product IibIy will assist with tbe DIlC ry
product registration requireallClds

The three main spice IIIIlIdIauIs in Oea_y are Fucbs, Ubeaa, IIld OII"w"" Ocwaaze.
and each study respondent took pains to emphasize tbeir poor aperieDce with ir¥all'ld
producls that did not meet cnstO!l1!!r lIhmc!mds. As one 1IlIdc:rput it, "Ifbuyina 011 price,
this usually meals that QUIIity is lost in tbe trlide,.. IIld seveaaI jndje:eted dwt tbey lwei
developed long ongoing Illlationsbips with IIIppIias. ClI' tbey hold • illite in tbe
production ofspice producls IIld are UDlibly to switch to IIDCllber suppliel'. In wWirioo,
there is a significant coJicem dwt Egyplian producls will be ~le to meet tbeir
n:quUealMlidll because of pesticide residues dwt show up wbCIl 1eslIld. A DeW list of
prohibitedpesticides is cwreutly being coosidered.

The best opportunities with tbe widest poleDtialllWlgin apJdIs to be to develop • co
packing supply agrwnjl!llt for a Geaman finn's to supply UDdec. supCI' "wlht chain's
name brand. Wl1h this scenario, tbe grocery marbt will provide assis'lllce with
registndion mquireaDeuts, pacbging IIIIIIerials IIld dislJibuliOll in Ga_y. The CJIbe£
option is to develop a Illlaliooship with a large food proc eSBlJI' requirw, specific hIeDds
for specific processed food producls.

Table 0IIfts ad 0Iift 011

WelllraYeled Ga_1Ild large immigndioo popul....... haYe. slJoDa iijJfJCltiIe b ....
olives IIld olive oil. UN ClIpOrt daIa SlIllIlCSlB dwt tbe main deIli".tioa for Egyplian
olives is the EU. At tbe me!!!!-ll..I..... OCOAIIIW level, tbe main supplies .. tbe -"'«
lIl8lelI of SpaiD, Italy IIld to • less eJWdmt GI1lece. These __ lIl8lelI will Iibly
coutiuue to haYe the upper hIIld in COIIIQIIICI' markets.

Shelf lI1localiOll _ in c10IIe poximity to CJIbe£ camcJ ClI' pictIed pOlb:U lib pqIpCI'I.

merinaled IIIIIShrooms IIld tbe lib. Olive oil _ usuaI1y in c10IIe poximily. R & 'diug
olive oil selection, there were 0II1y • couple name hnDds oft'aed. 1'bere _ 0II1y 0IIce

secliOll ofshelviDg less dwn wlwt is allocated for table aIms.
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Table 11. Germany:Table OUves & OUve 08 Market Survey Avenge-January 2004

Prodnct ShelfSpace Packalng Retail PrIce RetaU Country
Allocation Size Grams Euro Price $ ofOrll!iD

Garlic olives Upper Shelf 170 1.98 $2.68 Spain
Olive wI Almond Upper Shelf 140 1.58 $2.14 Spain
Green Olive Pitted Upper Shelf 170 1.88 $2.54 Spain
Green Olive wI seeds Middle Shelf 200 1.58 $2.14 Spain
Olive wI pepper Middle Shelf 350 1.78 $2.41 Spain
Geeen Olives Lower Shelf 930 2.78 $3.76 Spain
Green Olive (foil pouch) Lower Shelf 500 1.58 $2.14 Spain
Black Olive (foil DOuch) Lower Shelf 500 1.68 $2.27 Spain

In Liters
EX1Ia Virgin Olive Oil Upper Shelf 0.5 4.29 $5.80 Italy
EX1Ia Virgin Olive Oil Upper Shelf 0.5 4.59 $6.20 Spain
Extra Virgin Olive Oil Upper Shelf 0.5 4.89 $6.61 Italy
Extra Virgin Olive Oil Middle Shelf 0.75 6.29 $8.50 Spain
EX1Ia Virgin Olive Oil Middle Shelf 0.5 3.86 $5.22 Italy
Extra Virgin Olive Oil Middle Shelf 1 7.29 59.85 Italy
Extra Virgin Olive Oil Lower Shelf 1 6.89 $9.31 Italy
Extra Vinrin Olive Oil Lower Shelf 0.75 5.69 57.69 Greece

Market Opportunities

To penetrate the consumer market for table olives may be a tall order. But, because it is
the largest market and there are no local producers to contend with, there will be some
segment of the market for Egyptian table olives and olive oil. There are two main tracks
the co-packing agreement with a large grocery store chain. Alternatively there is name
branding and product diversification, buy adding a twist by putting baby onions in the
pitted olives or a clove ofgarlic rather than pimentos. With olive oil other herbs or spices
could be added to enhance the flavor and differentiate from other products. This would
be offered only as a premium product and the sales volume of such products would not be
as large. The price would have to be high enough to offset the costs of satisfYing all of
Germany's certification and testing requirements for consumer food products.
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IV. Smmnuy &: CODdadoDi

The study concludes dIIIt short-tam productioo lIIId trade i",e:tslikely will be reIatiwIy
smaI1, aud have bea1 weIJ-lIIJlicipeted by most induslry seeton al1bougb tbae _ some
majOl' pmajnjng questiOllS ofEU policy. FOI' example, the price supports lIIId paymeut
regimes available to the new !D!!DJbc:rs Iibly will be vr:cy sgbslantjelly cIiffinm tbm
those now offered in the 00-1S ~SPCCiaIIY 8S the EU negutims fbtlR trade policies in
the Doha Round trade negotiIdiOllS in an effort bolh to IibcnIize trade policies lIIId to
reduce budget exposwe. The Ionger-tam result expected by a IIlIIIIbeF of study
IllSpOIlCIents is dIIIt EU agric:ultural policies could move sgbslantjally cba- to the policies
lI1ready existing in some ofthe vcessioo slates.

In m:eot years, GeiW6ll)' his increasingly relied 00 impmll of III typeI of fiaiII ....
veplab1es, a 1raId dIIIt is c:ontjmring lIIId 1ICCe1enting. A significant Ibm: ofthis lPowlb
is driven by food JAooessors who _ extending their iOWteS. HCIWIMiI', in the cae of
veplabIes, n:tail aud direct COIJlIIIDI!!I' marteII_ the main ....i".oon fur lIlIppIies.

German impurlaS lIIId WiiDiklic1ll up J ,'a'ives begin DelIdy fNfSY COII_lIIIioo
oonceming possible trade with Egypt with obIIenrationJ regaading noo-price ....... II of
their IIIIIJbIs. They believe dIIIt suppliers who anticipate IIIIIIket needs in taDB of
product quality lIIId P ilalioo have an _"""Mm advmIBge, provided dIIIt they em
meet the scbednIing lIIId ".,b.-c:apBci1y requilf4IdilS They include in their diBo' ....
_ dIIIt In"lwAitioo on price is iqIorllillt, but pc:dIaps less 10 tbm olbc£ puduct
cbaracIr:ristic inclnding buic quality, fresbess lIIId product p d.I;'iIIL In eddition,
tbae is a modest residue ofooncem dIIIt Egyptian product quality will not "n ze up,•
bued 00 some pnMOUI aperienc:e--perbaps a small but lli¥abiDl I.,"; II' dIIIt
Egyptian ma"elas fiK:e in a IIlIIIIbeF of In"""'ciaI German ".,l". blIIed OIl the
project tIllIm's m:eot discussiODS.

Key 011.0 ,acl•••

DeYelr;d. direct _ tit co ....... willie dl""",:.t CMIiII tIn I
mer z'1l&Iy attIadite. Germany his a IIIIbIre weIl-dlM:kJped .... efIic jmt food
dislribution system with many C'llIM''''W JAuledi\IDS. At the SlIDe time, tbae is fiwl::e
",••ipCllitioo betwcw 1arge grocwy chains, which may provide Egyptian prodDc:a. a
marbt opportunity to supply podnct under a px:ay stml's _ providing qusIity ....
volume u:quiIOidi'S can meet EU .........Rk.

Ia .... -. ........W ...... IIkeIJ' wiI ........ IIeIt _ fsr J:updu
pnClIIIn. To comply with the ecltiisive, specific podnct regiIlndiOIl ....
certifications requiI"LN"S of COII1IQII'W marblB, supplying GeiDEl pnr IllS semi-
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processed products may provide quicker access. This could take any of the following
forms:

• Frozen strawberries for use in preserves or other food applications.
• Dried onions in flake or powdered form for highly processed foods.
• Bulk supplier ofherbs and spices for grocery-store band name products.

Most CODtacts interviewed first voiced concerns regarding prodnct quality.
Secondly, they made overtures regarding the capacity and stability of supplies. While
this is always an easy argument for buyers, it is an issue that the Egyptian growers and
food processing industry should try to address. Attempts to increase the profile of
Egyptian products as having world-class quality and/or address the purity of agricultural
products is important.

Germany is in the process ofupdating is regulations on pesticides, which was mentioned
as an issue with Egyptian products. Inquiries on the latest information should be made to
the following:

Federal Ministry of Consumer Protection, Food and Agriculture
Referat 313 - Rueckstaende U. Kontaminanten in Lebensmitteln
Rochusstr. 1
53123 Bonn, Germany
Tel: (49) 228 529-4659
Fax: (49) 228 529-4262
Website: www.verbraucbenuinisteriwn.de

Logistical CODcerns regardiDg Egypt. As one trader put it, "Logistically, South
America is closer to Europe than Egypt." Mention was made about the lack of
refrigerator trucks in Egypt, and the capacity of the cold chain. This is important not only
for finished products leaving the country, but also the travel time from the field to the
processor. It also was expressed in term of the capacity of suppliers to guarantee the
freshness ofproducts, and to prevent loss of important quality chamcteristics.

GrowiDg security concerns could mean an advantage for Egypt. One company
representative mentioned last year while traveling in the Middle East, there was an
explosion at his hotel he was staying. After the event, there were very serious
discussions in the company regarding continuing business relationships in the region.
Egypt may be able to capitalize on its security record and its capacity to make visiting
business executives feel welcome and comfortable--a factor that could help stimulate
favorable decisions concerning reliance on Egyptian products.
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AppendiI I - German Data

Table At. Freight Rates from Main Egyptian Ports to Germany

base
handling fee (Egypt)
baf
import admin fee
bIl issuing fee
handling fee (Germany) :

Alexandria, Damietta and Port Said to Bremerhaveo:
Dry 20' 4O'dry

eur 330 483
egp 140 260
eur 48 96
eur 15 IS
egp 50 50
eur 158.50 158.50

2400
260
96
15
50
158.50

Refrigerated 20' 4O'rfr
usd1500
egp 140
eur 48
eur 15
egp 50
eur 158.50

base
handling fee
baf
import admin fee
bIl issuing fee
handling fee (Germany) :



Table A2. Genuay: FnIta fer Ca. _erMU'ba

e-cn 1". I I", I %tilT _1 I -.z
1.OOOMl'

GcmIlmy 1,218 1,330 1,443 1,190 970
F_ 2,977 3,733 3,717 3,368 3,450
ItB1y 9,941 l1,OSI 10,970 10,7S9 11,Q20
Ne:thcd8ods 694 7S9 744 S90 S70
Belgium 614 760 741 469 500
UK 312 3S1 294 323 250
ar-:e i 2,472 3,302 3,129 2,604 2,600
Spain 9,682 10,708 10,213 10,767 10,300
Portupl , 719 929 867 861 1,010
Austria 180 226 233 220 240
EU-1S 28,925 33,281 32,493 31,286 31,050

, Tule Apples 7,441 8,406 8,2SS 7,s66 7,220
Tule Berries 2,394 2,339 2,36S 2,141 2,240
1'-msINecl&iu- 3,216 4,313 4,273 4,122 4,030
Apricola 411 633 SS2 502 600
Qaries 323 460 496 ! 398 450
Plums S69 620 641 662 660
Strawberries 83S 92S 907 850 810
Kiwis 328 450 50S 364 410

S,7IO !
2,670 •
1,s40

S,87S
2,496
1,s80

S,844
2,S66
1,600

6,143
2,SSS
1,4S9

_I!VIlOSTAT-D
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Table A3. Germany: Fruit Production

Fruit ZOOO ZOO) 2002
MT

Strawberries 27,254 29,609 27,876
Raspberries 1,241 1,165 938
Blackbenies 221 251 200
Red Currant 3,179 3,206 2,465
Black Currant 945 736 557
Gooseberries 747 557 696
Blueberries x 239 186
Sweet Cherries 13,875 8,159 5,384
Sour Cherries 20,924 14,690 12,748

Black Plums 37,710 27,569 30,547
Greengage 50 50 25
Nancy Plums 2,304 2,269 2,495

ApriCOIll 14 0.3 20
Peaches 132 36 105
Apples 583,867 293 450,428

Pears 17,527 12,706 13,398

WaInulll 99 78 40
Remaining Fmit 1,041 396 379
Total 711132 658010 549488
Soun:e:ZMP



TlIbIe A4. Genuay: J'nIt ..... per 1.KG

Fndt 21M I _1 I 2tI1
Eww

Sbawbeories 148.60 162.23 163.77
RupbeIries 347.95 37336 429.14
BlM:tberriea 290.26 342.93 386..92
R.edCunaot lSO.9S 159.20 159.65
Black Cunaot 13938 125.45 118.97
Gooeebeuies 201.99 222.10 204.11
Bluebcrriea NA 344.83 394.80
Swed Chmiel 118.11 160.76 17038
Sour ChenieII , 88.93 54.13 60.02
Black Pluma 43.51 69..... 58.68

i Clnlc:Dpae 54.70 66.53 54.00
NaacyPluma 45.88 120.22 57.49
AJD:oa 90.00 195.72 120.04
PeKbes 82.89 142.62 92.70
AppIa 24.16 27.05 32.59
Pears 33.41 46.14 38.47
WII1mds 142.21 178.57 226.58
Remaining Fruil 1.....73 I 73.55 71.79

I TollI1 35.71 I 39.69 45.03
_ZMP
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Table AS. Germany: Production of Canned Products

Year Amount Number of Value
tMTl Processon 1(1,000 Euro)

Sweet Cherries 1998 4,218 10 6,919
1999 7,303 II 10,066
2000 6,393 9 8,783
2001 4,560 7 6,919
2002 3600 7 5985

Sour Cherries 1998 37,255 16 64,554
1999 44,917 15 67,027
2000 49,621 14 81,841
2001 36,268 II 44,297
2002 34125 10 34351

PlumBUUer 1998 6,218 8 5,950
1999 10,612 10 8,991 I

2000 8,696 9 7,199
2001 6,442 7 4,815

, 2002 6,228 7 4760
Apple Sauce 1998 43,833 10 17,398

1999 50,669 9 19,129
2000 53,085 10 20,094
2001 46,192 8 18,033
2002 58837 8 22474

Other Apple Processings 1998 7,408 4 6,567
1999 5,719 4 4,970
2000 4,583 4 3,484
2001 I 6,069 4 4,819
2002 x 2 x

Other Fruits 1998 42,150 30 72,990
1999 56,695 30 84,422
2000 80,570 31 120,147
2001 94,057 25 140,621

, 2002 91475 27 140,552
Total 1998 i 141,082 174,378

1999 175,915 194,605
2000 202,948 241,549
2001 193,588

I
219,505 I

2002 194.265 208,122
,

Source: Stwu"iscbes _""" Wiemodon,



Table A6. Gamuy: Imports &: EIpwU orc..erd .. PI ted Fndt

I", 2111 1111 ~

MT
Sour Cberries with Supr

Ov«1 kg 10,119 6,660 9,335 3,812 lI,348 5,969 ')')6.8": 6;J!J7
UDdcrlb lU04 545 11.991 450 lSi15 IOS5 1081

S1amed Sour Cherries
Ov<<405kg 269 53 156 27 692 67 1,465 137
UDder4.5b 10587 209 2.283 53 10511 2S4 1.854 68

Sweet Cberries with Sugar
Ov«1 kg 139 2,739 17 2,526 734 4,528 515 4,S73
UDdcrlb 4076 586 3042 424 1.sos 389 1447 451

SINiiwl SweetCberries
Ov<<405kg x 26 4 4 16 10 9 10
UDdcr405b 50 9 82 18 97 26 134 21

Sbawbeoriea with Sugar
Ov«lkg 9,098 14,324 10,930 14,S116 ! 8,282 18,864 7,704 23,Cl22
UDderlb 5087 209 4365 252 5165 222 4103 114

Stamed Sbawbaries
Ov<<405kg 1,167 1,691 2,283 1,451 2,204 1,471 2,434 1,980
UDder4.5b 259 29 179 4 45 12 27 I

Plums with Sugar
Ov«1 kg 1,030 2,081 907 1,620 738 2,244 694 3,146
UDder I b 1.370 200 10531 228 712 271: 2.147 342

i Stamed Plums ,

Ov<<405kg 227 S31 242 54 3n 32 115 31
UDdcr405b 340 71 i 357 130 189 n 180 n

AJp' '''C
n i 7,n6UDder 13% Sugar 9,613 63 5,491 56 S,s87 131

13-30% Soar· 13.200 2.S62 13.956 5.306 1ll.9ll2 6.700 201436 9n5

~-,...'.' 1 B
, 4W'# k,•
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Table A7. Germany: Imports of Sour Cherries with Sugar
In Packaging under 1 KG

Amount Value

100 leg Euros
2801 20fl 2082 2081

France 11 175 4,000 62,889

Netherlands 36,300 27,531 4,114,000 4,024,000

Italy 456 568 160,000 196,336

Denmark x 3 x 511

Belgium 2,544 374 476,000 96,634

Twkey 2,868 15,469 273,000 1,588,073

Poland 209 4,269 17,000 453,005

Hungary 175,449 99,972 13,129,000 9,366,867

Bulgaria 199 814 18,000 69,024

Moldova x 89 x 5,624

Yugoslavia 763 141 76,000 15,339

South Africa 163 151 6,000 10,226

USA 1,581 2,593 192,000 379,379

Total 220,543 152,149 18465000 16,268,797..
Soun:e: Statillliscbos Bund_rot, Wiesbodeo



TUie AI. Genauy: Strawlleal) ........ (11111' M)

I_ I", HIt
_1 -.z

MT
SpBin 10,339 10,156 7,854 4,878 4,359

NetherImds 4,S60 2,943 3,843 2,688 1,402
BelgiumILuxfJlll1JcJuq 3,<462 3,603 2,111 1,712 2,681

Fnmce 1,471 1,233 20S 170 420

Il8Jy 1,431 456 401 71 21)7

Austria 569 401 137 44 399

I>emD8It II II II 1,606 4,_

OtbcrEU 535 346 93 167 1,357

EUTola1 22,367 19,131 14,651 11,336 15,374

PoImd 40,994 40,414 52,779 72,136 fiIJ,737
Turkey 6,102 2,934 2,076 2,449 3,262

CbiDa 3,192 ! 4,314 3,212 3,4fi8 4,712

Yup!avia 1,293 1,299 547 1,148 1,321

BuIpria 433 350 , 77 243 SIS
;

M_ 59S 651 841 702 2,9OS
MeUc:o 644 945 70 II II

lpa.tor 44 597 II II II

I Otbcr Cwn!riea 498 1408 II 109 )SO

IT.... 7UO '72.8!1 74.3J4 tl.5U _.."'"

.". I 1", I HIt I ... I -.z
MT

ReJaiuwfLuxmnhi"*ll 1,179 636 196 68 47

Greece 971 1,029 1,367 1,S60 1.868
Nelhatmda 377 406 87 98 99

Fmce 7 145 42 38 47

OtbcrEU 186 44 117 216 231

EUTola1 2,720 2,2J)O 1,_ 1,9l1O 2,292
Turkey I 674 523 464 1,1fiIJ 674

Po1IaId 49 II 30 22 131

IIuDpy 30 20 II 149 94
0dIt:rConntties SO 289 309 280 2SI

TRII 3.553 3M2 2.6U 3MI 3.Ae
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Table A18. Germany: Imports or Sour Cherries (8811 98 75)

1998 1999 I 2000 I 2001 2002

MI'
Netherlands 2,243 1,904 2,186 1,251 1,457

BelgiumlLuxembourg 1,958 1,090 987 912 479

Italy 3 16 99 x 25
Austria 96 82 165 130 91

Denmark 7 233 80 940 751

Greece 43 66 401 211 21

Great Britian 100 60 22 x 175

OtherEU 27 125 28 83 170

EU Total 4,477 3,576 3,968 3,527 3,169

Poland 28,467 31,304 43,576 40,439 32,548

Yugoslavia 9,781 8,483 6,705 5,699 10,405

Turkey 968 1,467 561 593 490

Czech Republic 1,209 1,206 1,611 1,324 1,769

Hungary 902 509 719 869 1,758

Macedonia 837 958 754 637 500

USA 1,223 254 172 42 18
Other Countries 544 751 1834 1.206 600

Total ,
48.408 48.508 59900 54.336 51.257
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Table All. e-y: 0rI&Iu ofotIIer Fa Fndt ........ (1111" 15).- 2tII 2IIZ
M1'

Gnlece 8,630 8,444 10.1S3 10,419 1I.s13
Ndhc:dmdB 2,942 2,153 1,803 1,693 1,498
F_ 3,653 3,804 3,335 2,. 2,283

BeJaiumILuaabou 3,005 4,401 4,040 2,160 2,22S
11aly 3,686 4,740 4,210 5,411 4,683

FiDImd 2,269 494 1.s24 1,783 1,243

!SPaiD 2,160 1,692 2,145 2,238 2,043

OlbcrHU 1,494 1,618 2,36S 1,894 2,373

HUTolal 27,389 27,346 30,275 : 27,998 27,861

PolDd 7,984 6,$01 5,398 7,770 15,106
TIBby 2,308 2,335 1,IS8 2,1S1 1,791

IIuDpIy 4,005 2,589 3,280 2,459 2,913

Bu1pria 1,309 1,873 2,398 I,m 1,033

YugoUvia 5,478 6,039 6,455 8,S01 4,404
1,043 889 9S 26S 291

e-:h RcpubIic: 1,877 2,234 1,751 2,192 1,272 .

Slonkia 541 798 530 442 396

BnIzi1 3,864 2,024 I,m 1,398 1,381

CbiDa 1,103 1,000 1,161 1,291 1,894,
Olbcr Couatrics 837 5 1S2 ! 007 7 3

T.... 88

Table AU. GeIwuy: ......... ofCneed GoedI.- .", 2tII
_.

2IIZ
MT

A.....- 38,406 35,203 50,843 42,390 41,015
P-. 38,609 36,460 27,708 36,$23 37,249
GreaIIWu: IIaDs 76,740 71,998 57,799 65,812 66,344
Ammt,.. 4,162 4,998 4,356 4,432 4,$46
Sweet Com 52,975 65,941 66,475 so.730 78,107
('Ip ium 2,735 2,676 ! 3,653 2,398 2,S99
RdcacIlaDs 37,304 39,$47 38,746 45,942 43,$31
Oliwa 22,259 16,382 23,979 36,169 23,711
CamJllI 7,231 6,673 4,974 5,356 4,932
Vag 2eHr Mediay 86,9OS 88,862 i 72,132 81,176 88,379
OlbcrV '72-094 57.923 . 68647 73628 67133

s..e: Stlf·· , B
,
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Table At3. Germany: Exports of Canned Goods

1998 1999 2000 I 2001 I 2002
MI'

Asparagus 4,996 5,330 7,080 8,269 8,710
Peas 1,030 966 710 600 392
Green!Wax Beans 1,777 2,437 2,255 3,879 5,576
Artichokes 414 621 515 420 564
Sweet Com 5,741 9,057 9,754 9,800 7,265
Capcium 86 61 195 330 356
Release Beans 8,671 8,225 8,111 2,968 2,221
Olives 2,088 724 1,677 i 1,892 1,771
Carrots 157 137 146 195 101

I Vegetable Medley 1,123 2,866 4,132 5,379 8,369
Other Ve2etables 6469 5.266 6799 7149 7820

Table At4. Germany: Imports of Frozen Vegetables

1998 1999 I 2000 I 2001 I 2002
MI'

Peas 29,954 28,576 27,435 41,268 32,621

Beans 31,699 32,158 30,863 34,409 32,063
Other Legumes 4,008 3,916 4,221 4,962 4,903

Spinach 23,946 18,258 16,454 21,495 22,348
Sweet Com 10,863 12,085 11,637 13,233 13,116
Olives 147 138 97 125 148
Peppers 19,743 20,329 25,329 33,173 26,907

. Mushrooms 19,469 19,025 20,683 23,461 24,939
Artichokes 150 192 145 184 180
Asparagus

i
5,548 7,085 6,421 9,819 7,990

, Other Vegetables 184,665 204,681 200,150 281,856 240,912
I Vegetable Medley 46,621 48687 50859 66572 60.251



·". .", .. _.
~

M1'
Peas 4,426 3,104 4,625 4,570 6,144

Beans 5,434 2,324 2,599 5,244 4,576

OtherLegumes 26 9S 59 51 80

Spio8cb 7,201 7,"'8 3,012 2,860 2,406

Sweet Com 3,422 2,451 2,689 2,373 3,892

Peppers 2,446 1,756 3,279 3,00 2,437

Mushrooms 1,441 995 1,221 2,928 1,195
Aspengus 423 353 380 782 1,220

Otber Vegelab1cs 21,046 28,050 23,838 40,578 40,942

, VeRCIable MedleY 5.526 5764 7,453 7774 7173
Soan:e: sw·",· h 8N¥el ..

Table At6- Geawoy: Imports ofDeep Fa In. ~t: 'alllt,

.". .", I .. I _. I ~
M1'

Peas 300951 29,418 29,914 46,624 32,622

Beans 32,804 33,625 33,252 39,765 32,06S

Spio8cb 15,329 18,987 17,713 15,040 22,347
,

Com 10,985 12,165 12,312 14,289 13,116

Aspengus 5,930 7,166 6,512 9,917 7,991

Pubdocs 8,336 7,299 5,035 7,08S 4,896

OtberV • 196.123 210081 214416 281.865 24.912
'OIIIa'\I J n ,+....tiIIIilIuwu, .......... blIIInIIi, _ ..._--.
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Table A17. Germany: Imports of Peas (0710 21)

1998 1999 2000 2001 2002

MT

BelgiumlLuxembourg 13,289 15,203 16,155 20,535 15,308

Great Britain 2,349 1,919 807 316 224

Sweden 3,282 3,070 4,023 3,354 4,119

Netherlands 1,338 956 1,076 2,095 2,861

Denmark 1,181 44 280 1,568 624

France 2,362 2,107 2,839 2,427 1,656

OtherEU 208 362 460 958 723

EUTotai 24,009 23,661 25,640 31,253 25,515

China 233 761 672 1,066 1,202

Hungary 3,241 3,764 2,668 6,388 2,852

Poland 3,175 979 854 5,486 1,423

Yugoslavia NA NA NA 2,118 1,533

Other Countries 293 253 80 313 97

Total 30.951 29.418 29914 46,624 , 32,622



Table Al& e-uy: PnchIdioIl ofDry
Vegetables (w/oat M.w- ucI 0IdeM)

T_
N......,

V....J:_

IItQuarler 2,617 9 8,$88
2ndQuarler 2,586 10 8,329
3niQuarler 2,41S 9 8,221
4th 2.654 8 U4S
It97T.... 11.273 11 32.771
IItQuarler 2,687 9 8,327
2ndQuarler 2,344 8 8,091
3ni QuuliIlr 2,204 8 7,s37
4dl 2.444 7 7.39S
I_T.... ' '-874 , 3l.351
IItQuarler 2,306 8 8,107
2nd QuuliIlr 2,497 10 7,403
3ni QuuliIlr 3,033 9

!
11,237

4th 2.377 9 1l2]3
I",T.... ' 11.%13 11 32.'"
lit QuuliIlr 2,34S 9 8,204
2ndQuarler 2,4M 9 8,826
3niQuarler 2,373 10 7,sS7
4th 2.S3O i 9 7.sOl

_IT....
IItQuarler
2ndQuarler
3niQuarler
4th
2112TMaI

',m·
3,124
2,S66
2,738

It::
2,736
3,24S
3,163
3637

711

II
10
11
10
8

11
II
12
II
10
11

32,1!1 .
9.]68
8,604
7,86S

J:
8,49
9,332
8,868

II 008
37 I
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Table A19. Germany: Imports of Rablns (0806 20)

1998 I 1999 I 2000 2/1/11 I 2002
" " MI'

Greece 7,284 8,990 6,415 5,372 4,477

Netherlands 180 147 695 1,498 1,003

Turkey 36,177 38,729 39,867 42,500 44,180

USA 9,207 4,979 5,618 6,579 6,686

Australia 2,992 1,454 2,038 1,394 1,718

South Africa 3,123 3,914 2,786 2,746 3,725

Iran 2,197 3,491 5,651 1,304 2,094

Chile 272 1,167 401 295 286

Belgium NA NA NA 1,461 2,522

Other Countries 1 S44 533 1722 598 1.372

Total Imports 62,976 63,404 65,193 63,747 68,063

Re- 4,511 4776 4138 3,483 2560 i

Net Im....rts 58.465 58.628 61055 611.264 65.so3

Table A20. Germany: Imports ofDried Apricots (081310)

1998 I 1999 2001 I 2001 2002

MI'

Italy 122 6 29 7 18

Spain 11 10 27 15 8

France 197 254 176 198 180

Turlcey 5,679 5,556 6,080 7,886 6,979

Iran 741 595 550 292 453

South Africa 84 41 26 24 9

USA 17 NA 20 18 NA
Pakistan 1 1 5 3 2

China 17 NA NA NA 54

Other Countries 112 92 192 239 403

Tota1lmports 6,981 6,555 7,105 8,682 8,106

Re-ExPort 1010 778 680 618 640

Net ImPOrts 5.971 5.777 6.425 8.064 7.466



1998 1m 111I I _I I 2tIZ
JI1'

Greece 641 405 331 444 121
Fnmce 170 346 214 81 39
Spain 9 1 19 12 9
1'urkey 8,721 9,916 8,478 7,as8 8,116
Irm NA NA NA 718 541
OtherCounIrics 86 172 601 131 56
TolII1 ...... 9,627 10,840 9,643 9,244 8,882
lle- 1.236 1.368 1.521 806 637
Net II3tI tA72 lI.12Z LOI U4S

TUJeA21. e-uy: .......... elDateIe-c .1)

1998 1m 111I _I 2tIZ
Mr

Fnmce 669 S04 28S 282 347

Tuoisia 3,296 3,151 4,145 4,121 4_
Irm 868 875 998 1,054 1,135
PUis1aD 396 711 339 168 202

IInld 321 328 307 246 389
Turtcy , 172 191 162 204 362

USA 122 175 ISO 81 46
AJaaja 178 181 53 142 178
Egypt 143 101 61 104 117
0dIa" Cwmbiea 35 66 121 87 242
TolII1 ...... 6,200 6,283 6,621 6,489 7,046
lle- as5 760 6S8 784 ass

i Net . 5.345 5.523 5.M] 5... 6.1'1 :
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Table A23. Germany: Production of Marmalade, Jams, Jellies, Fruit Applications
and Plum Butter 2002.

Marmalade, Fruit AppUcations, Jellies
From Citrus Fruits
(Commodfty Number 253325.507)

Quantity ProceslOn Value
(MT) (1,000 Euro)

Quarter I 2,331 13 3,887
Quarterll 2,558 13 3,954

QuarterID 2,392 13 3,523

IV 2,460 13 3765
Total 9741 15129

Jams, leIUes and Fruit AppUcations
Witllont Apple or Plum Batter
(Commodfty Number 253325.507)

Quarter I 57,926 26 94,113
Quarterll 59,981 26 94,933

QuarterID 55,707 28 86,776
IV 56,205 28 91934

Total 229,756 367,756

ProdUetiOD ofPlum Butter
lCommodftv Number 153322903)

Quarter I 2,810 10 5,346
Quarterll 3,084 9 6,432
QuarterID 2,922 11 6,100

IV 3058 11 6.296
Total 2002 11,847 24,174 I

Total 2001 11,425 21,324
TotaI2000 12,590 26,409
Total 1999 14395 26809



TIIbIe AU. Germuy: CGRCfttraW Apple J1Ike BaJa..
Slteet C..ftried .. 71.5 8rk

Y.............. _1 I -.z 1tI3F
MY

DeJivaaI to l'IO' =II on 536,000 590,000 0
Beginning SlDcb 191,400 190,000 187,000

ProcIculioD 63,000 69,000 58,SOO

IqJorts 3630551 400,000 420,000

TOTAL SUPPLY 6170951 659,000 66S,soo

I!JqJoI1B 118,000 140,000 115,000

DoawPic o-uh'ilioD 3090951 -334,000 380,soo

Euding SlDcb 190,000 185,000 170,000

TOTAL D1STRIB1.mON 6170951 659000 66S.5CIO
__ USDA FaniF Apiwllunl Somce (F - ......)

Table A25. Germuy: Total Spice Awwato V...... "
cu..Pte' Year

I.,.-tAaaut %0... " v...... %0 a"
MT Pletl,.V... E_II.-I PlethlIV_

1991 57$13 -t9." 103,sS41 +1.2

1m 52,491 -&.9 97,'M16 -505
1993 51,459 -2.0 96,315 -1.6

1994 SI,s94 +0.3 106,569 +10.6

1'" 53,757 +4.2 112,157 +S.2
19M 54,463 +1.3 112,005 -&.1

1997 62,290 +14.4 162,098 -44.7
1_ 56,017 -10.1- 172,124 +6.2
I", 59,724 +6.6 190,421 +10.6

2tII 60,340 +1.0 201,193 +S.7
_1 63,076 +405 181,075 -10.0

-.z 66.443 +5.3 175.985 -2.8
__AmtiIicIe /1_....,,"•.lit' 2IIlIZ.
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Table A26. GermaDy: Spice Imports Ia MY

1999 2000 2001 2002 -I. ebaDle
Mr

Pepper 19,374 17,742 19,786 20,516 3.7
Paprika 10,004 9,570 11,585 11,243 -3.0
Cinnamon 1,883 1,433 1,423 1,428 0.4
Clove 470 399 443 479 8.1
Nutmeg 2,317 2,146 1,885 1,382 -26.7
Mace 468 397 420 587 39.9
Cardamom 323 355 308 427 38.6
Coriander 2,867 3,524 2,981 3,603 20.9
Caraway 2,676 3,223 2,831 2,774 -2.0
Ginger 2,110 2,399 2,301 2,623 14.0
Other 17,232 19,152 19,115 21,383 11.9
Totlll 59,724 60,339 63,076 66,443 i 5.3

Souree: AmtiIiche A".."bandelastatistik 2002.

Table A27. GermaDy: Spice Imports Ia Enros (000).

1999 2000 2001 2002 %Cbaul!e
(000) Euros

Pepper 95,276 87,384 52,905 40,890 -22.7
Paprika 20,854 22,019 27,570 25,230 -8.5
Cinnamon 3,221 2,478 23,303 2,370 2.9
Clove 953 1,644 3,194 2,996 -6.2
Nutmeg 10,757 15,428 12,012 8,870 -26.2
Mace 4,021 3,820 2,679 3,617 35.0
Cardamom 1,718 2,693 3,365 3,302 1.9
Coriander 1,617 1,618 1,946 2,313 18.9
Caraway 2,399 3,642 3,709 3,729 0.5
Ginger 3,663 4,476 4,532 4,442 -2.0
Other 45,942 55,991 66,860 78,226 17.0
To1Bl 190 421 201193 181075 175.985 -2.8



Table A28. GeIwuy: SpIce IDtportl, Expert. Dam Ide C, .....

....... AIa.Ul ....AIa..at D millie Cia ..,....
M1' M1' M1'

1991 S2.973 13,807 39,166

1992 S2,491 11,209 41,282

1993 SI,4S9 10,311 41,148

1994 SI,s94 11,362 40,232

1995 S3,7S7 12,429 41,328

1996 S4,463 13,704 4O,7S9

1997 62,290 16,814 4S,47S

1998 S6,017 16,380 39,637

1999 S9,724 16,347 43,377

2000 60,340 16,417 43,923
2001 63.076 17,472 4S,604
2002 66,443 18,121 48323
s-...: A""'ljdw: A 111- ' , ioik2002.
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Table A29. Germany: Selected Spice Percentage of Orlgln and Value in Enros

0rl2ID of German (moons
CoaotrY % Vllue In Earn
PeIlOed0904 11 00)
Indonesia 28.9 5,929
Brazil 28.3 5,806
NetherJands 6.5 1,334
India 4.5 923
Vietnam 24.4 5,006
Other oriRin 7.4 1518
Panrika (0904 20 90)
China 10.1 2,548
Brazil 43.9 11,076
Spain 14.9 3,759
Hungory 12.7 3,204
Israel 5.7 1,438
oo...orillio 12.7 3,204
Coriauder (0909 20 00
Hungory 8.3 192
Egypt 18.2 421
Bulgoria 342 791
Romania 7.6 176
NelherJands 5.5 127
UknUne 9.4 217
Other oriRin 16.8 389
NuImetlro908 1000\
Nelherlands 6.1 541
Grenada 56.7 5,029
Indonesia 31.5 2,794
India 1.3 115
Other orillio 4.4 390
( r(0909 40 00)
Poland 39.6 1,477
NetherJands 14.5 541
Finland 7.9 295
Spain 4.8 179
Syris 5.1 190
CzcchRep. 5.3 198
Other origin 22.8 850

; Cinnamon (0906 10 00
Brazil 57.8 825
Indonesia 5.1 73
SriLanb 13.4 191
Vietnam 6.2 88
MadlpSC"" 1.7 24
Brazil 12.8 183
Other orillio 3 43
Soun:e: Amliliche A.._bonde_stile 2002.
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0bedIafmslr. I
o..20097}JJnuhng Ga"woy
+4940 30 37 27 29 (phonc)
+4940 30 37 27 27 (fax)
ar@kneJ)'de
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NoIbert Timme
NTC Fruchtimport GmbH & Co.KG
GroBmoorring 4
21079 Hamburg Germany
+4940/32004-40 (phone)
+4940 / 32004-32 (fax)
(second address)
Meyerhoff 5
21217 Seevetal Germany
+494105/554610 (phone)
+49 1405/556130 (fax)
norbert@ntc-fruit.de
ntimme@web.de

Dr. Saruhan B<nyakali
Turkischer Fruchtimport
Neuer Wall 19
20354 Hamburg Germany
+49(0)40-230023 (phone)
+49(0)40-231853 (fax)
dr@bozyaka!i.de

Our Bozyakali
Turkischer Fruchtimport
Neuer Wall 19
20354 Hamburg Germany
+49(0)40-230023 (phone)
+49(0)40-231853 (fax)
guer@bomlraH.de

GeIbard Weber
Verbande Emabrungs-Industrie
Reuterstrabe 151
53113 Bohn Germany
02 28/21 20 17 (phone)
02 28/22 94 60 (fax)
we"rn@Ysrlv!!mdebuero.de



Heite lcmgen
Zcntis
1ulicher Strasse 177
0-52070 Aachen Germany
+49 (0) 2 41/47 60-521 (phone)
+49 (0) 2 41/47 60-520 (fax)
Bet" Im!!rm@Bntisdo

IDgo Erik St8IDllf
Zcntis
Debyesttasse III
0-52078 Aachen Germany
+49 (0) 2 41/47 60-605 (phone)
+49 (0) 2 41/47 60-622 (fax)
jngwjk.*'ft·e@mntia de

Dr.~Bebr

ZMP - ZeuIrale Martt-uod
Pnlisberichtsllllle GmbH Roc:husstnBe 2
53 123 801m Germany
(0228) 9 m 224 (phone)
(0228) 9 m 229 (fax)
Dr£hri"OJlb A!:br@mlILde

Dr. Wilhelm BlliDga'
ZMP - ZeuIrale Martt-uod
Pnlisbericb1stclle GmbH Roc:husstnBe 2
53 123 801m Gaminy
(0228) 9 m 223 (phone)
(0228) 9 m 229 (fax)
Dr.WjI!u;Im ffl'ip""@7J!l!ule

SPAR z.traIeSdi_lldd
OsItdJloobweg 3s-45
22867 SchenefPJcl
Tel. (040) 83 94-0
Fax (040) 83 94-1922
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LEKKERLAND-TOBACCOLAND GmbH & Co. KG
Europaa1lee 57
50226 Frechen
Tel.: 02234/1821-0
Fax: 02234/1821-100
E-Mail: info@letob.de

MARKANT
Hanns-Martin-Schleyer-Stra13e 2
D-77656 Offenburg
Tel.: +49 781/6160
Fax.: +49 781/616166
http://www.markant.com/

Dr. August Oelker
Nahrungsmittel KG
Lutterstr.14
D - 33617 Bielefeld
Telefonzentra1e:
+49 (0) 521 155-0

Spiee companies

Ostmann GewQrze GmbH & Co.
Friedrich-Hagemann-Str.56
33719 Bielefeld
Telefon: 0521 192000
Fax: 05421 1309-222
http://www.gewuem:.dei

FUCHS GmbH
Industrie-GewOrze
Osterfeldstr. 2 - 8
49326 Melle - We11ingholzhausen
Telefon: +49 (0) 54 29 12 09 - 0
Telefax: +49 (0) 54 29 12 09 - 403
Telefax Export: +49 (0) 54 29 122 00
http://www.fuchs-gewuerze.de/



UBENA
Verbnuc:her Service
WestriDg 15-17
49201 Disscna.T.W.
Hot:IU.Telefan: (0 54 29) 2 09-122
Telefilx; (0 54 21) 309-20320
bUp:l/www.lIbme del

Reichold FeiDkost GmbH
August-HorcIt-Slra8e 4-8
Diez
65582
Tel: 064321955-0
Fu: 064321955-111
bgpilwww JDMIjJbnr.dol

McCormick (U.K.) PIc
Global Food IngR:dieaIs - Europe
11IIIme Road
Jfaddenhem
BtdingIunnshire
HPI78LB
F.ggJand
Telep1Kloe: 44-1844 292-930
Fu: 44-1844294-397
btfJp:llwww mn!' "'jck.p"'"
bUp:/lwwar4gqnRjiljndq-m btm
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AppendiI m. Sources

Annual Review 2002. Merchandise Association of the Hamburg Exchange e. V.
Hamburg, Germany, September 2003.

Annual Review 2002/2003. Association of the Fruit, Vegetable and Potato Processing
Industry e. V. Bonn, Germany, July 2003

Alfred L. WolffGmbH, Company Information Brochure.

Killla The Fruit Company, Company Folder.

Germany Food and Agricultural Import Regulations and Standards Country Report 2003.
USDA Foreign Agricultural Service, July 24, 2003

Germany Fresh Deciduous Fruit Annual 2003. USDA Foreign Agricultural Service,
August 27, 2003

Germany Exporter Guide Road Map to the German Market 2003. USDA Foreign
Agricultural Service, October 27, 2003

Germany Fresh Deciduous Fruit Semi-Annual 2003. USDA Foreign Agricultural
Service, December 30, 2003



AppeHh IV. EU WeWt.

The project team traveled to BIUSleIs on JlIIIDIIIY 12, 2004 to meet with European
Commission ICpU "i"&tes to obtain EU asric:ultmal tIlIde policy iIIf<MmMlim, wbidI
<:onId be used in wujUIdion with this ICpOrt rcgauling export Wll4i"ti1i0ll aDd _bt
oppCli tuoiIies for Egypt.

The pmpose of this appmdix is to provide I!gypIian ilXJIOIlIiii with websilw oIl4aj,w1
fium travel to Brussels. which iDc1ude IegU1arIy upe!atr:d EU IegU1atioos aDd tuiftB. The
Ewopean CmmriiiiOll develops aDd operidlls several detebqes in wujuodioa with
Member S1atI!s' Customs aDd T8UIioo Services. The dauhies _ )IIIIt of die
information syslCmi ofTuatiOll aDd COld..... UDiOll aDd em be fouDd at:

Some oftile more useful e1ectnl11ic detebues _:

• TARIC -1ntegndtlcI C"uiiipiiiily Tari1f

• QUOTA - Tari1fQuolu mel Ccilinga

• BTI - Biuding Tari1f1Dfumudion

• TRANSIT- TIllDSit CiiSIDiUi Offices

Deaaiplioos ofthe websitea _ as follows:

ODe of die more useful dmbeses is TARle. die Iufeguded Tari1f of die Qw'MiMlliily.
This dalahs= c:qdains a ftid_WIature in all II ofticial Ianpqes with IIbout 15,000
tmiff lines. It shows all thiId c:ouutry aDd 1*efi:aC5JtW duty nda acfDI1Iy l1401ieab1e as
well as aU CllIIIIDC!fl:ia policy __ For eumpIe, the dstrtm caa be .... by
E8YJItim ilXJIOIlIiii to obtain tmiffillformutiOll for pmducIs it expcala to die BU as well as
for pmducIs ilXJIOIled by COiiO\Ii'tiklt WUidIies.

The TARIC c:uqJlUes the C'"UiI'ldty legislaul as pubIisbed in die 0fIicW Jmmgl of
the Ewopean UDiOlL It CWiIiIules an iusbumeut for pnctiQl _ mel iabllMlficJa, but
does not haw a legal stBtaa in itself: The TARIC eaves as a dinlct basis fiJr die
l*"J&lIfion of Member S1atI!s working tuiftB. Anotb« field fiJr die IpIIticutiClIl of
TARIC c:ocka is in enfnmeled .......... cleauu..:e. The _ of die TARIC codes is
obligatory in customs mel iIlltisIiQl decllliatiOlli in tIlIde with thiId WUidIies.
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The database can be found at:

http://europa.eu.int/commltaxation customslddslcgi-bin/tarchllP?Lang=EN

The TARIC query screen allows you to:

• Browse the TARlC publication at any simulation date in the past

• Ask the description context oca specific TARlC code (10 digits)
o Can enter 6 digits, which are common for most countries, to obtain codes

and descriptions for products up to 10 digits.

• Ask the duty rates for a specific TARlC code (10 digits) for one country or all
countries

o In case of import into the EU enter the country oforigin of goods (such as
Egypt) or leave the field empty to display the community tariff for all
possible origins.

o In case of exports from the EU enter the country of destination of the
goods, or leave the field empty to display the community legislation for all
possible destinations.

• Ask the restriction for a specific TARIC code (10 digits) for one country or all
countries

Quota

For a number ofproducts, a reduction of the customs duty payable is allowed for limited
quantities of imports. This limitation takes the form of tariff quotas or of tariff ceilings.
Tariff quotas may apply to imports of a specified origin, normally within the framework
ofpreferential tariff arrangements, or to imports of all origins. Recourse to tariff ceilings
is normally confined to preferential tariff arrangements.

As the EU is a customs union, tariff quotas and ceilings are managed centrally by the
Commission. Taxation and Customs Union DO performs this management in the
Commission's name, except in the case of tariff quotas managed by import license, in
which case the management is normally the responsibility ofAgricultore DO.

The database for tariffquotas and ceilings on the EUROPA web site displays the balances
of each tariff quota and ceiling applicable in the present year and in the past year. It also
indicates certain other important information, such as the date when a particular tariff
quota or ceiling is reached. lbis information is subject to constant change as a result of
the daily operations, which take place. The information on the EUROPA web site is taken



on the eveoiDg ofeach working day lIIJd is kef..e waect lit tblIt time. It 14$!+jlls OIl the
web site until the eveoiDg ofthe foUowiDg wodiug day.

This website can be fouod lit:

hUp:l/fNIW'm intloornmltupfjon ••pmlMsJeglqotqg htm

BTl

The main objectives ofBiDdiDg TlIri1flDfurmllti0ll8iC:

• EDsuriDg the 1iIIiform lIIJd waect appIic:aliOll of the C''''H'• .... pm......
nomenclatme in the whole CcBliIllliI'ity

• AJlowiDg the duty-nltes 10 be establisbed lit imptabdiOIl, .. well .. the
applH:atiOll ofany other lepI provWOIIS wbic:h depend OIl the c:1'M'if'jcatMm

• AJlowiDg the use of imptatIaport certi1ic:lItcs or of-w-fiDDa catificlltee
undec the OHIiI''''' Agricultural Policy. or the caJrnletjog of aport-tefi."
etc.

This website can be fouod lit:

TRANSIT

Tbe TIlIDsit C\1slooIs Office Lilt (COL) Home JllIIC wmpr_ the lilt of .......iIed
cuslums offices fur" OHiliiillllity/OOlJlll!OlllrllllBit opentioas. Tbe iufia"w'jm OIl ibis site
is baed OIl the dala provided by the tcl'ipC'O" 8ilibaiiliea.

This website can be fouod lit:

hUpileunp,m jntIoommltmtjoo ""''''Msltlllqqdbgnc btm



.COMPANIES INC.

6862 Elm Street, Suite 350
McLean, VA 22101-3897

Phone: 703.734.8787
Fax: 703.893.1065


