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World Production of Raw 0IMs 

WOOd production of raw olives in 2002 AMIChed a record level of more than 15 mIIIon tonnea. 
This record harvest was mainly the result of favourable weather In olive producing counlrles, 
particufarly Spain. In 2002 production fell by 12.3 per cent; however It was stilwell above the 
1995-2000 average. 
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World Raw 0IIw ProductIon, 1180 • 2001 
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Wortd Raw Olive ProductIon Expected Growth Tnmd. 1880 ·2010 
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investment ratic,n,1j 

Wodd Raw OllvHs Major Producers in 2002 
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t:"xport ;~+'1a,rk{1>t J:Jo::f:-nl!at for Egj,Jf.,1tfan Fc-od f"::f"advcts 
fnvestment rational 

Olives Major Producing Areas !n E ypt 

The International OHve Oil market 

f'-,iC\,'i tf1€re }s ~vk~e-spre.3d interest ~n Eutnpecan Union olive prk:iJS 

p6ces 

and 

~n other r~g~-O(lS o"f the EU._ as 
countries, esper;i<'Sily 

~vhjcM is nBede::j to -av€-rt O:!1 

ciive oil tn the future The 

!fl 20(}~, (Ag.enc€o E'.Jf(;:~,Srus$e:::$), 

their i!.f:I';'est bve;$. Jur'~ n~,is 'iil>'eS'C,ie ~o 

EU stocks at thl3 start of the 2:{)OO'/ci ,:::o.~nb-$,oo 
willi highe{ than estimat-eti w(::t"j pn:~j::;'C,&:;v; 
Using A():stf~H:a 80S 'an ;:ff,d~tO? ma~'"ket 
hternatooai tu:!~ {refif"'~J clive vi:! ~iCes 
n::",:;;overedin JuiyiAtigu..st ZCOO {$AJ,.l:!>; 

US$'L78.f~;;g} b·ut.· .. W-.:l $tmooio'~ tt.-e ~tn(.~.$ at ft.,e 
start of !he (%up )'OOf andttm;::ughout tSSa;w. 

Prices may' al$nd:r~ fOf:~awf~ tt>.e E}...iJo-~4:m 
Union's cutTeni' matk~tM .. '.e:rai'i.;za:tlon prOC:€$s 
H:;:;:'w$'';'et, 8.russeiS pfq~~ng t\}e~1er:4 th'€< 
OJrrent co,rrm:lon marl<:;etcrganizatoo (CMO) io, 
o!i"t€;oll· f!')f l'<~n yearsb !inewitt', t%'iJ:i;stl!;. fr,;f:', 
the gC",'tKnm-e:nt ·a::'IC parts of t"!e cJ,ive­
gro.w~s:ec{(!( {El ?ai:$}, 

Pr>:pamd in cov.:;",ralion w'th ,t.,grk:u:ture·u.'ct Export 6:,!l;:nE~s$.ecs: USAlC 
h..md~d prC'jecl; !mplem-ente-d by Ant Associates, >,-:,;:: 



Production 

E:(,iJon ,"yfilr~;et Potf:nfi,af fOF EgypUan Food Products 
f {j ;; e s tm ent Til t IOn i3 f 

World Olive Oll production, 2001 

OU"!·l3f 

Mt!'djH~frnr:$aJ": 

1Zi};) .. tXll) !) 
~% 

t} 

S-p.a:;r: r7U:.J.r..;~;,:: ~:: 

Italy l61i4, 1f'4 Q 
27% 

J:a~ 



A., 

Consumption 

,', ,'.'-' '';'',' 

;.~;:;' ~ 

~~, .. >' 

E.l'p<:;;rt A4arket F~(rt?;:nUfff fol' Egyptian $~oo·d PrOOi}cts 

!n¥EJ5tm~tH rational 

..>. -~ ~ 

'."'"-
~. :~. 

,., ..... 
:~: ~: ';f ':l':',: 

", 
'::( :~: 

~:~ -.. *.i' v. ff:: ,£ -.. -'" ""'- t:- t,.; .;.~ =..."" ~; ... ",. '.:."..: .e-:-, 

Olhie Oil Main Consuming Markels 2001 

of ~v()rkj 

.Jap.an {s·e{?; t:~-e Ann:€-x 

,'~ .... 
~, 

." 

Prep:F,,{j i:: co"j.)f.>nltic;~ wilh A.g;iC;.;itlH~-led f.:<port Ehi$itleSS~$: USAl!) 
f\Jnd"d PW}t'<.::t; lmplemQntftu by AnI Associ '$t~:!i. :roc 

';':: 
'. 



X i.., 

·r:;:J·.i~ rt: ::.:t {;)~) ~ :::::tJli'{~) r:~f' F-:'{)Gf,J P\-:-O·Cr::}f.,:·:::'~::, 

{r; -:/!~~$·tin·t:;n~" :.- £;; ti{}t~:,:~F 

·11······(····,: ~. .. ...... . 

... - ..... ·l 

..................... J 

the 

E:~~},:~;in·H::~<s~-S: ~JSA~r.} 
... ~.bt :~\S$:!)~~~t.~S. r:·;·1~::. 



"'~ __ :- "-,J" .-} . ~- .: .. ~:. ;-\"..;. 
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Invest.rrwnt fa tioll<'si 
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OlIve 01 PItc •• 

&pottS' hCPa .. "'''Eep.IFoodfl: 1IIIt£ •• 
_ .. I ... ",aB ,., 

0Iva 01 is relatiVelY expensiue 01 COlllpaied 10 oller kinds d 01 since I na alii .... 
production Inoatmellt: produc:ing an olive crop is a long PRK I &I (coo, ... daI ,....·are 
we spzed orIy after themall.lilyof1hetree;lhatmaansal.l8rfillsyalft) ..... J •• tis ...... by 
hand in most of the raglans. Finally. procassing is an adYancad tact.--.. parIcuIIIty in 
IaIge producing areas. 

A conlP8rilon of six COftIlm1IIIan 011 prices is PIal B IIIId In .. graph: 

1_ 
10lI0 

-

Prices far VW'ioua'" .1188 2001, In UII$ per .... 

~ 
\/ ~ 

r-.... 
........... .. 

. = ------
~' 

-~. .... 
P 2 I 
G lUI .A111 
lieF 
R 2 I - ..... ...... 

---II • 
... NL 

- ...... CF 
N.w.EiIIr. 

Abe paid 10 proctucars are quite \I .. IabIe. mainly due to .. challg. In ...... I 
prodIlCed from one year 1o.1OIIer and 1he IeII8I d ..... HelMMI'. It ...... to 1 •• 1.2 .. 
pricB I'ormaIion .itBd ..... iI. Refilled olive 011 are ganeraIy ... ...,. .......... oIL 
Relllled olive 01 from Jaen is an .,cepbl. A possible ..... u. 'WICUd be ......... , 
8I1'IOl.I'Il d .......... 01 to meat demalld d ,"Iing induaIry given lie good cp ,. d ...... .... 
.. 01 and as a result an ia I III In .......... 01 pdceL 

13 ... ; ... lIIc.IIII1 ............... , .......... IIII:UIAID 
fu!ldldjlla, aI;' " '_"I'..,NltJlIII ....... 
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Expol'llhlht Po. I.' forl!fWpCllm Food ProdtH:W _I t "."t tatIonaf 

Price of olive oil paid to producers 1999 to 2001 
U 
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'" -"""'" alii 
2.2 -'12., .. 9111 

I,: ------"""'" 1.8 -U -"""'" o_ 
f. 

Not1hem HemIsphere Prices Jan. 1999 -8ep 2000 

~------4.00 
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, --, ''' .... , ..... SpiD -G_ 

aoo 

2.00 I 
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. 

MIrteIng CMIn 

. 

---
--.. .Batt 
-~;...--

'"'" .........- ::2 
~ 

• • 

• •• ,. lSI ... ,... 

The present structure of the production and markeUng chain Is Inftuenoed by the impoI1ance of 
olive oil crops in the Mediterranean area. Producllon is highly fragmented. It is divided into a 
number of smal properties. willet! grow olives for oil production. This Is par1icuI8I1y the caae In 
Spain. Italy. Greece and Portugal. These farms are organized Into cooperatives In order to 
process the dIVeS and obtain oil or sell the olives directly to processing companies. 

14 Pi ...... In c:ooperIIIIon wIIft AgrIcultunHAd Export 8l1li111.11 II; U8AID 
funded project; IrnpIement1Id by Abt Mme,.II., Inc. 



apwt I. fNIf Pa'l • '1Dr _Jill. ,.,., PI rill I'. 
_lOa: I.' ,.".,,,., 

Refilling operatiON are mon!I CDliC8Idud8d. HelMMM', in .. case 01 Spain ........ 10 
,er.ilig CXlIq)8nieS in 1995 (aJCIIMIIIall .. induded). 

The market is very conlp8tilive and entry 118"_ are quIIe strang. 

The foIIowilg diagram repl'e sallis SpanIsh marketing chain and 8 flow 01 an equI\ "1.11 01100 
1011_ d 01. 

BJCuuI,an" 1l.1li01, I 7' ..... a..01 

On .. folowillg page is an _ .. 01 an '''11lIIaI1III paler will ...... InIMnoa on .. 
oIV8 01 market .Ihe EI.Iqlaan UnIon Cu .. IUl MaIUt OIgi1liza1a1: (CMO) for aIhoa 01. 

It was esl8bllshed by Regulation n' l38t§6ICEE pi 22 Septemt« 1988, 1NI CUD hid _ II 
main objecIIYa .. support d producIiDn and COiI'lI .. CIt. aMeI. pi olive all. ......, by 
gnii dlllg export nastItutiDnI. support production prtcas and COilIIIIIIlpIIo aIdL The ........ 01 
lhis CMO ~ netS laRry laking inID accounIthe woIuIon 01 .. 01 n._ and sn- and 
particuIa1y as • result d World Trade Cllgautzallol: ago .. ,., which _I 1 II • ~ 
redldon in .. tDI8I SlIppOIt dLIfng .. pawIod 1898 3J02 

Regulation tcEl n' 18381'98 d 20 Nv 1998 d the Ccusc:I B 01 I 1.1* • II. • II """,,'. 
which wasl'8fllacl8d by .. MW CMO AlgI I I ..... by 1 Halt .... 2001 at the ...... 

15 PI S adlnlll, r .................. I!Ipart. II It"-
.......... tL,' S ''''_'111 e $ .s.. 



Export Marlcet Po,.,.fIIII for EfIYptJan Food ProductfI 
InwRtIMllf raIIonal 

This transition regime abolishes intervention prices and substitutes them for an eventual 
stockage aid decided by the Counal in case of important market crises. As a result. a 
minimum price Is not automaticaly guaranteed. as was the case with lnI8rvention prices. 
However. olive growers are granted a production aid. The amount of this aid is 132.25 
eurosl100kg up to 2000I2001 campaign. without distinguishing between smaU and large 
producers. This aid is of the same order from previous campaigns. It is limited to a total 
production of 1.777,261 tonnes per campaign and distributed among the different producing 
countries. 

Finely, since olive is a perennial crop, the new orientation during the transiIIOn period Is to 
create a geographical Information system (GIS) for European olive trees. The aim of this GIS 
is to control production and limit fraud. By 1 November 2001, articles of Regulation 1361661CE 
concerning production target prices. intervention agencies, export subsidlas and Import tariffs 
win be abolished. The following scheme gathers the changes from the former CMO to the new 
one: 

Common Market Organization tnmsIIfon scheme 

For more information. please consult the European Commission site herewith: DIrIctory of 
Commodity Legislation In foroe on on and fats. 03.60.59. 1 

16 ..,...,....In coopet1ItIon willi AQrIcuIIu....a...ct Export ISusIn-: U8AID 
funded project; I~m.d by Abt ,"aa cl ..... Inc. 



ElIport" ioofPaIL ., ..... II nAaedI'l ....... ........ ,.'"11 ... 
EU OlIve OIlndusby 01 jjiWd. III .... 

The ItaIia'I olive oB Industry Is .. a ()QIlipelilhe dIsadva'Ifage In rala ItoI.to" Spa ... and 
Greek industries due to low prcduc:lMly of lliOI- and rna. .... high jOIRDdan (labor) coea. 
They have identified the need for better OIgalllmtion of production and aggny " •• of _"II' 
for pIOCBSSing in Older to achie .. 1heir objectives of producing ~oIs aI ()QIctps ... 
C08Is. 

The Spaliish and GnJek IndusIrIerI aN betIJar posItiIlIo-.t due to .. aggae,Z 1 f ...... of ... 
prodIlCtion mess and 51. liar I'NI1Iber but gnNder "OCBIIIIg ~ •• '6dly d fI1IIr 
mils. The induStrieS In thefIe COI.I'IIrias aN looking .. aea"lg "maClo-bulil S II' o,g.lItt., .... 
made up of associations of producrn, procnsorslpacbrs .... m8I1'iS1111. ThaI8 aim to 
aeate an integrated supply system from production to trading ..... cc:Ud help In acIca'Ig __ 
to p!OducIs and avoiding costly supply fiagmalilation (0Ivaa. O*lbsr 2000). 

EaJpk. Export -*. 
The worId"s domlnalll oIw 01 ct1nIUfII8flI in .. liB Ik i. lin .. ~ qtI lit aa ....... 
whid18ll1l1s 118 whY the basi oils ,etalulld in Ihoae counIrias (msinly HIlly. SpaIn and Gi • ce). 
TheIr upCIIts otten con:prlsa aged. .... quaIty and/or blended prodIlICt 

Up to ... d the reCall value of a product Is capb.red beyond .. firm 9* by 1101 ., I en. 
whalualBis. distrIbUIOr'a .... Ietsilins (DavIes & Cook). VertIcaIy ..... I Ii .lIIIphll 
()QI.bd most aspects of the supply chain from pmducIIon 1hrough to n ...... 1g and ... • •• 
up to the reCall leVel •. 0ir8cI reCall can take the form of mil door ...... mil Older .... 11l1li ... 
or Ira *0,* CXli.nneroa. 

The foc.r I1ICCIgIIIz8d steps in iJlIIIbIng .. pieing. pn:Idud. pIaoement and ,."'IOIkiL ThaI8 
poInIs .. ouIIIned below along will the 1II:pIIcal/OliS for ilk S. and PIt'" 1 11iI6 

Prk:IIIg iIwoI¥&a deddllig ......... product is aimed II .. loW budJII' ......... or 
boUIique nlilrket seeDs. ThIs decIskII. wi be inIIuInced by .. sullldsiq d ..... to 
()QII.kllly supply thefIe sedDnI and .. till ' tay d •• la' II) _"'op .... C paduc:t 
lines and brand imIIIge. 

Pric:ilg wi! atrac:t dedsions iEIg8I"lg .1tjIa and pki ..... itppi ...... II) ..... rcIIDn .. 
inIIIJenc:e Input coals .... thus profit nayi .. The supermarket olive 01 ........... . 
sIiUdure IlId ...... the range of price8 and ..................... need to CXli ... . 
High priC88 in 1996 .... due II) drought inclIcId e"-DIl I In.,,,,, .... ...... 

GiotU3IS shoukI noIe 1haI the whcll8als price ~ not .... 111m 8CDCI'1I'Il .. coals of 
proc e IIlng .... ,**aging. PacJcaging coals may range from USSO 50 II) USS1.«IO ..... 
package. d6pendlng 011 IabeIi and bolIIe ~ 1liII price range r.pn II '* .. " •• ,I11III 
~COIIIl 

17 "'.' .... 'lnGa_" .:' ..... I .......... I!SIpoIt. 1', .UUID 
fundIId "nil;' • S •• II.." AlIt II .. 7 • Inc. 



Product 

The product aspect covers variety. quality, packaging and branding. The relative Importance 
of aIIlhese aspects differs signiflcanUy between target consumers. Smaller growers will find it 
hard to gain market leverage and capture value-added benefits with limited volumes. niis is 
because the large volumes marketed by multinationals like Unilever and Bertolli allow them to 
make price sacrifices, enabling the retention of diverse market share. Therefore, marketing 
groups and processors with sufficient volumes to supply selected outlets with good consumer 
exposure will be at an advantage. 

The International Olive OM Council (IOOC) defines five grades of olive oil quality. 

1. Virgin grade oils (3 quaHty levels) that can be used without further processing. 

• Extra virgin olive 011 is the highest quality olive 011 and can be used without 
further processing. It has acidity not exceeding 1 %, well-balanced flavors 
and no taste faults. 

• VIrgIn olive 011 is the next quality level than can be used without further 
processing. It has a higher acidity level then extra virgin grade and a few 
minor faults with its taste. 

• Ordinary virgin olive 011 is the lowest quality olive 011 thet can be used 
without further processing. It has an acidity level not exceeding 3.3% and 
more taste faults then either of the preceding oils. 

2. Lampante virgin olive 011 that is Inedible without further processing due to its "oft" flavours 
or acidity levels. 

• Olive 011 results from Lampante grade 011 that hes been subjected to further 
procasslng to remove the "off" flavors or acidity that made it Inedible. The 
refining usually Involves neutralizing the acid, bleaching and deodorizing the 
011 so as to leave an 011 that it basically, tasteless. colorless and odorless. It 
still has the same fat content as the virgin grade oils and there is growing 
medical evIdenca to suggest that it doesn't have the same health propet1ies 
as the virgin grade oils. 

• Pure olive 011 Is olive 011 with a mix of virgin 011 (10-30%) to Improve the 
color and flavor. The left over paste (pornaca) resulting from the virgin olive 
011 extraction process contains a small peroentage of residual olive 011. 
which is extracted by refining. 

• RefIi1ed OlJve..Pomace 011 Is the 011 extracted from the pomace using 
solvents. This 011 is commonly used for manufaclurlng soap. lubrication and 
Is sometimes used in cooking. 

• Ollve-Pomace OM Is refined oIlve-pornace 011 with a mix of virgin olive 011 
and Is used in cooking. Most olive oils found on non-producing (import) 
countries' supermarket shelves are likely to be varietal blends, while varietal 
oils are usually found in specialty and gourmet stores. Estimates of yields. 
011 content and 011 quality of some varieties are given in the table below. 
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The freshness of fruit at process. 19 and processing methoda .. the kerato PRIdudng hill' 
quaIty exira virgin olive oil (EVOO). The fastest 01 exlllICIIan .neIhOdS .- by the II1IIP CII 
companias mtoIve haIm1er mils and cenIrfugaI sepaaalols.. HaliI ... mill raisIt· .. 
temperaIln of the olive paste. wiItI anyII*Ig over 3O"C having the poIei ItiaI to afI'ec:t CII qa _. 
depending on the variety of olive. The .. :l0i8 the techniqaa. and nat '*.! I tv .. "DC ••• 
used in extraction. Is likely to inIIuenoe the 01 quality. . 

Coreislendes of qualily and food safely .. issues of gnIIIIl., ......... tID i .. 1.,8 and ..... 
supply chain particIpanIs ~ produc:eq. OlIve qa 'Illy dapendIs on: 

• . T ... vatety 
• • Growing COIdIIoI. 
• • Pelts and lin II ! 
• • MaIIntion .... of fruit when pidrIId 
• . Poll haI.eat haldu 
• • Procnaing 
• • SIonIge 

FNeh EVOO is getlelllly fruity a IIItIIII.llc wIIh a low .... tally add - about o.a.. AI aIM 
01 dedlles in q....-y once • hal been exIradad fiom the fnIIt. howw« CIIwII CII fiom poor 
quality fruit Oft that whk:h II IIIiDnId for prolonged periods under the WRlIiU COl ..... (I.e. 
expo BId CO air andIOft light) declines mast rapidly. 

The two main QOI1SidenIIDns for food .... ouIIatI .. COl II I I! ncr of qar Illy and .... The 
Ha:zad Ai'llQsis CriIIcaI ConIroI PoInt (HACCP) qa By A.nagema .. t .;dam hes been 
intnIIItlC8ClCO the Egyptia1 OM 1nduIIry, enabIIIag the pn:Iduct to be traced baCk through .. 
supply chain CO the CIIwII grewe. ThIs Is raqa.nd for independent ....... tID, 11 food 
safely and for the product tID be certified uncIer quality ....... coda. such .. 8QF2IDOOCII 
These qually assurance systems .. ina" a a singly in demand fiom .81 ! I.na and "II I ... 
c:ritieaI COIiSllaint (or opporII..IIIy) to EgwIIIan proc III Gis. 

PlKa .. a ... 

PIaoairlleld Is a bro8d Issue ClNering ... of iltrWmedllll and and conIUMI' b 7 WI. _ ... 
as dIstiIxJtIon CMUl1a'S hough MnhouIing and lraliipoilallaol. O.nd on CUIWIt ... _1Iy 
a low vdumes. the major ........ marIast 1118'11eI1ta for EgwIIM. aIM CII .... IIIhnk: 
aisles in supeI" .. keIs, eItric glOCBIy staas, the &pee'.", food trade Inc:btInD 111 "III. 
a the food service secD'. whk:h II ..... consillanc:y of YOIume and -*y. The ..... 
torianls gIobaIz ......... of supelll.kIIt c:hai. a their 8lqlei I 1IUi. of COl II II lit u PIQIb:t 
lines mea ns that supply COII8OIidatIoI. wID be requInId to ,.. .. deI .. 1ds of IIIIIP fJIIPCIt 
markeI:s. The retail secD' "" at; dell_Ids II_gins of 3O'W. on wholl.ltla prtaa, hou .. .r" 
va1es CiCCXlililig to pro ....... ¥DIurMs a supply COIqI,Ran. Pl:uuan Iigh ¥OIume 
practuels may aIIraCt Iowar mMgilS. but new product supplena should • ipedl81 I a 110 IaIIIIn 
at least 3O'W. lI.gi. on .... piIice. 

" kilt An II eli 
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ExpoIt Madeet Potentllal for IigypIIan Food ProducttI 
InWsfllllflt ratlonlll 

The health benefits of olive oil and its distinctive taste were found to be the two main factors 
influencing olive oil consumption, and according to qualitative resean::h they seem to be 
connected (McEvoy at ai, 1999). This research found that consumers who buy olive oil 
because of its health benefits later become accustomed to Its flavor. This implies possible 
consumer education in developing a taste for good quality 011. Oils with greater health benefits 
are those with bitter or pungent flavors, characteristic of the phenolic components in the 011. 
Consumers were unable to explain the differenoes between poIy-unsaturated and mono­
unsaturated fats and why certain types of fats are detrimental to their health. 

Although some consumers knew of cold pressed virgin olive oil, they did no! fulty understand 
the implications of this process. However, the fact that consumer perception of olive 011 as 
being 'healthy' provides the base for a promotional campaign emphasizing such benefits and 
possibly explaining the reasons for them. . 

Egypt Olive Olr ExpcJrt: ChaIIen,BI and PoIaI ..... 

The outlook for the industry is positive, with extensive plantings currently taking place. 
However, there are a number of ehanenges to be faced. Apart from the fact that unsubsldized 
Egyptian producers are disadvantaged by heavy European Union government subsidies to 
growers, processors and packers, they also face the ehaOenge of inferior-quallty imports 
brought in at loW prioes. However, as more and more consumers become hlformed, no! only 
of the health benefits of olive oil, but of the meaning of terms like wextra virgin" and "virgin", 
and the quality difference from ehemieaIly-refined oils labeled "pure olive oIr and "olive 011", 
prospects for h' h-quality, locally produced oils should Improve. 

implications. After all this, what does this mean to the EgypUan proc.ssor? 

A ease study of the Gulf market Is indicative .of the consumer awareness probtern that 
Egyptian processors, and for that matter, all Maghreb producers, must overcome If they are to 
overcome dominant market share by the EU producers, primarily Italy, Spain and Greece. 
The Gulf is a price sensitive market and the Egyptian processors find themselves about 40% 
too high in price, attributing it to the EU subsidies. This is anecdotel as ALES's market studies 
contradict this to a certaln extent. World market prioes for Extra Virgin Olive 011 eonsistenUy 
run around US$18OO1mt - US$2100/mt bulk. ALES's market basket survey In Saudi Arabia in 
April 2000 of variouS brands by country of origin shows packaged prices as follows. The 
wholesale prioes below in US Dollars are predieated on about a 35% return on the reteH price 
to the processor. 

il1tiarcan 
I Country of Origin I US$ Price per kilogram I US$ Effective wholesale I 
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Export Ita IIeC Pc 1.,tIaI fOI' EgyptJM Food ProdIICIt.s 
II .. ealliNN'lt rational 

conventional shaped green bottle, with a distinctive black label and production dates & expiry 
entered by hand on the label. The bottle comes with a hangtag and a corked pour spout 
attached and packaged in a dlstlnclive green gift box. A 500m1 bottle wholesales for $15.00. 
Their target market is the corporate gifts maltat in the specialty foods market segment 

The biggest constraint to this effort Is the Egyptian import duties & tariffs for imported 
packaging. Little capacity exists here to produce the requisite packaging needed to target the 
specialty foods market for olive 011 producers. 
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US Ollve Oil Market Brief 
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Canadlan Olive Oil Marke-t Overview 

Canada Olive Oil Imports by Country 01 Odgin, 2000/2001 

Pn.?p3'"f.'O ,I) cooperation with Agrlcu!tur~,L>:ld E:q:.lol1 Bu~!nes.s.(ts: lJSAJD 
f,;fld-E!o pruje<::!; Implemented by Ab, A.$..$.o-ciat~l"!Ji" it',;; 
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United States is the most important market for tableoHves: 

Market Brief 
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Expon IfaItet Pofentlal for Egyptian Food Products 
In_'ment rational 
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United States olive growers cannot supply the domestic demand for olives. More than 
ninety-nine percent (99%) of the table olives grown in the United States are produced in 
California. There were orie thousand two hundred twenty-five (1225) Celifomia olive growers 
in 1997. Over two thirds of these growers have less than two acres. Only five growers have 
more than five hundred acres. The value of California olives produoed In 1997 reached 
$66.8 minion - less than twenty..five percent (25%) of the domestic demand for olives. In the 
face of increasing demand for table olives in the United Slates, califomia olive producers' 
market share continues to decline. These producers have carved a high premium niche for 
themsetves, seiling their california olives to the high-end markets under recognized, high 
value brand names. 

Total U.S. imports of olives reached a level of $224.3 million (CIF value) In 1999, UP 12 
percent over the1998 1!M9I of $200.1 millon. This increase was due to higher average CIF 
import values and a slight Increase In the tolal quantity imported during CY 1999, compared 
to year ear1ier levels. Tolal quantities of olives imported into the U.S. market have Increased 
20 percent over the last five years to 94.245 MT in CY 1999. 

U.S. imports of olive products are classified under the U.S. Harmonized Tariff Schedute Into 
34 different categories. Green. whole stuffed olives in containers less than 8 kg represented 
almost 39 percent of total U.S. imports of olives. totalling $86.9 miHion In CIF value during 
1999. The second largest category of Import trade on the U.S. market Is for sliced black 
olives In a can. These totalled $32.6 million in CIF value during 1999. representing 14.5 
percent of total U.S. imports of olives. 

Black whole oliveS and green broken or sliced. salad style olives were the thin:! and fourth 
largest Import categories, totaling $26.5 million and $17.5 million respectively. Whole green 
stuffed olives in HRI packs (larger than 8 kg) totaled $12.2 millon. 

These five Import categories accounted for 78 percent of the total CIF value of U.S. imports 
of olives during CY 1999. 

SpaIn Is the dominant SlIpP .... of olives to the U.S. market. uporting $164.6 million (CIF 
value) and representing 73.4 percent market share of total U.S. imports of olives. Greece 
was the second largest supplier of olives to the U.S. market. with trade valued on a CIF value 
basis at $31.9 miHion during 1999. This represented a CIF market share in CY 1999 of 14.2 
percent. 

Morocco was the thin:! _dine el/!IPOIW of olives to the U.S. market during CY 1999. Laat 
year, the U.S. imported $24.3 mIIien (CtF value) in olives from MofocaO. During CY 1999. 
Morooco's CIF value market share of the total U.S. olive import market was 10.8 percent. 

These top three supplying counb1es therefore supplied 98.4 peloonl of total U.S. impoI18 of 
aD olive products, on a CIF value basis. The volume of their CY 1999 exports of olive 
products to the U.S. market totaled 84.065 MT. which acoounted for 89.2 percent of the total 
tonnage impor1ed laSt year. 

Egypt has shipped only VeJy II\nlted qual Ilftles of olives to the U.S. market over the fi'le-year 
period covering celendal years 1. through 1999. The largest shipmentS over this period 
occurred In CY 1996, when 17 MY' were exported at a CIF value of $37,000. Shipments 
amounting to only a few thousand Dollars took place in calendar years 1995. 1997 and 1999. 

36 PrepIInId In COOI*'8IIOn wilt! AgricultunHAd Export au.In", II ; U8AIO 
funded pnIject; IITIpIeIMflMd by AIM As.ocIIIIM, Inc. 
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These five import categories accounted for 78 percent of the total CIF value of U.S. imports 
of olives during CY 1999. 

U.S. imports of olive classified under the U.S. Hannonized Tariff Schedule into 34 different 
categories. The total CIF values of U.S. imports during CY 1999 by tariff classification 
categories are given below. The rankings are offered as a quick guide for the purposes of 
Egyptian olive exporters to determine market potential for their product. 

31 P.."....1n coopendilR willi AgrIcufturH..ed Export ~ U8AID 
funded project; ImpletnentMl by Abt "ssa ell. Inc. 



~ 
I I

 I 
I I

 I 
I I

 I
 I

 I
 § ;

 
~~ 

~ 
II 

I 
s 

§ 
§ 

§ 
I 

§ 
II 

I 
i 

I 
ili

l;l
ili

'il
ili

ill
ill

fli
!il

~!i
lli

~if
 I

fll
jfJ

;ij
~!l

ljj
 

I 
" 

'i!
.i

i!
ii

l!
i:

r!
 !w

! "!
 ~1

!il
l!i

J.!
~' 

~; 
r!

im
!"

;I'
;;i

l 
I 

• 
. 

I 
i 

I 
lJ'J

 
",.

lJ'
 j

l 
jlJ

' 
IS

 
j\lJ

' 
~ 

I 
lJ' 

JlJ
' 

I 
lJ' 

.. 

• , 
i 

I 
• 

i!
 I 

i 
~ 

s 
q 

o. 
~ 

!j
 

a 
,;

 •
• 

J 
A

 Q
-

,1 
s 

a 
I 

~.
. 

t 
~ 

• 
8 

W
 ~ 

• 
=; 

~ 
;=

 b
J 

8 
r 

~ 



In ConIalners HoldIng More Than 8 KG Each, Not 
Frozen 

2005702520 Olives, Green, Whole, Stuffed, In SalIne Solution, 12,174 5 
In Containers Holding More Than 8 KG Each, Not 
Frozen 

2005702530 Olives, Green, Broken, Sliced Or Salad S~e, In 2,695 12 
Containers Holding More Then 8 KG DraIned 
Weight, In A Saline SolutIon 

2005702540 01 ives, Green, Whole, Pitted, In Containers 3,335 11 
Holding Less Than 8 KG, In Saline Solution, 
Not FI'02IIIl 

2005702550 Olives, Green, Whole, Stuffed, Containers Less 86,881 1 
Than 8 Kg, In Saline Solution, Not Frozen 

2005702560 Olives, Green, Broken, Sliced Or SalICI~, 17,488 4 
containers HoldIng Less Than 8 KG, In A 
Saline SolutIon, Not FI'02IIIl 

2005705030 Olives, Not Green In Color, Not PItted, Canned In 832 19 
Saline SolutIon, Containers HoldIng More Than 
0.3 KG Each 

2006705060 Olives, Not Green In Color, Not PItted, Canned In 49 32 
Saline SolutIon, Containers Holding 0.3 KG Or 
Less, Not FI'02IIIl 

2005708020 Olives, Not Green In Color, Whole PItted. Canned 4,237 9 
In Saline SolutIon, Containers Holding More Than 
0.3 KG Each, Not FI'02IIIl 

2005706030 Olives, Not Green In Color, Whole Plttad. Canned 1,837 15 
In Saline SolutIon, Containers Holding 0.3 KG Or 
Less, Not FI'02IIIl 

2005706050 Olives, Not Green In Color, Sliced. Canned In A 32,552 2 
Saline SolutIon, Not FI'02IIIl 

2005706060 Olives, Not Green In Color. Chopped Or MInced, 7 33 
Canned In A Saline SolutIon. Not Frozen 

2005706070 Olives, Not Green In Color. OIher, Induding 4,704 8 
Wedged Or Broken, Cennld in Saline Solution, 
Not FI'02IIIl 

2005707000 Olives, Not Green In Color, 0Iher Than Canned, 948 17 
In Airtight Containers Of Gtaes Or MeteI, In SalIne 
Solution, Not FI'02IIIl 

2005707500 Olives, Not Green In Color, Not Canned, In SalIne 26,501 3 
SolutIon, Not FI'02IIIl, NESOI 

2005709100 Olives. Green, ~ 0IherwiIe 626 20 
Than In Saline SolutIon, Not Frozen, Each 
Container HoldIng Less Then 13 KG, In An 
AggIegeta QuantIty:> 550 Me!.ric Tons A Yew 

2005709300 Olives, Pr8pafId Or Prepared OtherwIse Than In 434 22 
Saline SolutIon, Not fI'o2lIIft, NESOI 
TOTAL $224,317 

IIajor SupplIers of 0IIwIs to .. U.s. •• WI: 

Spain is by far the dominant supplier of olives to the U.S. market. DurIng CY 1999, Spain 
exported $164.6 million (CIF value) of ofives to the U.S. market. representing 73.4 percent of 
total U.S. imports of olives. During CY 1999. this trade increased 15 percent. up from $142.1 
miHion during CY 1998. In terms of tonnage. Spain exported 62.098 MT during CY 1999, 
accounting for almost 66 percent of the total 94.245 MT the U.S. imported from alllIOIJlCe$. 

40 PI • .,....cI1n coapandloft wIIh AQriCUItImH.Ad IxpoIt fIuIIIn" ... ; U8AID 
funclad projact; ImpIIIIMfItIId by AblAll.ocI ..... Inc. 
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<bece was 1he second IaIgest supplier d oIMJs to the U.s" nl8lket, wIIh trada ._ on • 
CIF value basis at $31.9 million cUIng Cf 1999, up 8.8 pen.1I OWII" ,... .Iet .... ' 
This represented a aF market share In Cf 1999 d 14.2 percent d 1he IotaI U.s. •• ipOIt 
market for oliveS. In tennIS d fIDIll8g8, Greece exporI8d 11,008 MT, .... 111 iii., 11.7 
percent d the total quantity 1n!pOl18d by the U.S. In Cf 1999. 

Morocco was 1he IhIn:Ileadlllg 8lCpOi1al d oIMIs to the U.S. marttet dwtng Cf 1.. .... 
,.ar, the U.S. iropOi'ted $24.3 million (CIF value) In oIMIs from Morocco. which _ up 12.1 
pen)eilt (MIl' 1he level d $21.7 million il!pOllild by the U.s. duifng CY 19IIB. OWing CY 
1999, Morocco's CIF value market share d the toIaI U.S. oIIM In.,artIl.W _ 10.8 
pelcenl Tolal tonnage d olives expor18d by SpaIn 10 the U.S • ..teet cbfre CY 11118_ 
10,961 Mr. repressallt., 11.8 percent d !he total quantity IlIIPOAId by .. U.s. dLIing CY 
11118. 

These lop three supplying CXJUrIIrieIlhelefont 8liPilIad 96.4 percenl d "*' U.s. II ...... cI 
aI oIIM pnxIuct8. on a aF value basis. 1111 '«IIumI d their CY 1999 ..,cdS cI ollie 
pIOducIs 10 1he U.S. market fIltalul84.085 Mr, which acc:ounI8d b" 89.2 .... 11 cI ...... 
foil" 1I.!pOI1ed 1aIII,..-. 

The U.S. in!pOI'1 rnaketforolMJs is domin_d by SpaIn. which 811"" Ie £I 73.4 ...... cI .. 
total trade In theSe prodllelll OwIng Cf 11118 ... U.S. 1I1!p0118d 82.098 MT cI oIMs SpaIn. 
at a ClF value d $184.8 rn.on; which nIPAIurdld an Incr8 ••• d 15 peo ... In ...... cI CIF 
value CMJrthe CY 1998 trade 1ewI. 
1111 lagesa prodUCt In SpaIn's oIIM trade wIIh .. U.S. during Cf 1999 _ 0IMia. Ole ... 
Whole. SIuIred, In ConIaInera Less Tta1 8 Kg. In SalIna SoIII.on. NoI Ra.L SpaIn_ 
aIIo the doil.18ftt SI~lar lID the U.s. marttet will*' 1Ne tIIIf .', liP 11M' , "Y. 
shIppkIg 96.5 pen:ent d total U.S. 1n!pOl1s d this clive product. at • CIF value cI _. 
".-on. A_age ClF /n!pOI't prIoas from SpaIn duIIng Cf 1999 b" this oIIM paatuc:I .... 
$3.12 per kik>glwn. 

The .. colld laadlllO olive product shipped by Spain lID the U.S • ..teet ..... C'( 1._ 
0IIveII, Not Gr8en In Color, SIced" Camed In A Sal • SoIuIIon. Not Froan. SpaIn _IIIID 
the doil ••• Slipplar lID the U.S. II_W wIIhIn this tIIIf 41 ,PcalIOIl' Spy. 11.11 
85.7 peI .. 1I d total U.S. 1n!pOl1s d 1Ne oIIM procb:t. at • CIF ..... cI $21.4 n ..... 
Average ClF •• .,art prIoas from SpaIn dI.IIng Cf 1999 b" 1Ne clive Pft)duct .... $1.78 per 
kik>glam. 

1111 IhIn:Ilaa • ., clive product shipped by SpaIn to .. U.S. ne1I'et ..... C'f ,. _ 
OlIves, Gnaen. BrokiM .. SIced Or Salad Style, COl 1 ' .... Halr.lJII ..... ,..., 8 KG. In A 
SalIna SotuIIon, Not FItIZ8I'I. .... again. SpaIn .. 8Il1o the ., •• It -lilli' ... U.s. . 
nat<et wIIhIn this tariff ell I silk aVon catapy. Shipping 90.4 ...... d toIIII U.s. II ...... cI 
this oIve product. a1 • ClF value cI $15.8 U"'L Average CIF InlPOlt .,... flam Spain 
during c:v 1999 for this oIIM product ... $2.32 per kIogi.'L 

1111 fourtIln Ifk:g oIIM product shipped by SpaIn 10 the U,s. " ........ C'f 1998 _ 
OlIves. Gnaen. Whole. SIuIIiad. In ~ SotuIIon. In COiltal" ... Holding Mont l'hm 8 KG 
Each. Not FI'QZIII'I. Allin the abc:MI three product ( sllgOi'ias. SpaIn ... again" doi ... 1t 
SllI'Plar lID .. U,s. nat<et wIIhIn this tariff <:fmlticatlOtl <1119111,. tlhlpplllI 96.6 ..... 11 cI 

41 Pt. _lneGa, .8 ...... I .... LIId ..... Dr •• ;USMD 
........ 1'"1; ... ". ? • ..,MI'.ra 1$ ..... 
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total U.S. imports of this olive product, at a CIF value of $11.8 million. Average CIF import 
prices from Spain during CY 1999 for this olive product were $1.97 per kilogram. 

Table below shOWS total O.S. imports of olive products, by USHTS code, from Spain during 
CY 1995-1999. as well as CY 1999 average CIF Import prices and market share. 

The second leading supplier of olives to the U.S. market is Greece, which had a market 
share on a CIF value basis of 14.2 percent last year. During CY 1999, the U.S. imported 
11,006 MT of olives from Greece, at a CIF value of $31.9 million, which represented an 
increase of 8.8 percent in terms of CIF value over the CY 1998 trade level. 

Even though Greece Ships olives that enter the U.S. under manydlfferenttarff classification 
categclies, most of this trade with the U.S. during CY 1999 was OIMts, Not Green in Calor, 
Not Canned, In Saline SolutIon, Not Frazen, NESOI. Total U.S. imports from Greece under 
this product category were $21.5 mHlion·during CY 1999, representing almost n percent of 
the total Greek olive trade with the U.S. last year. Greece was also the dcmInant exporter of 
this product category to the U.S. market last year, supplying almost 82 percent of total U.S. 
imports during CY 1999. Average CIF import prices from Greece during CY 1999 fer this 
clive product were $2.42 per kilogram. 

Table below shoWS total U.S. in!pOl'l:s of olive products, by USHTS code, from GAIece during 
CY 1995-1999, as well as CY 1999 average CIF import prices and market share. 

Morocco 

The third leading supplier of olives to the U.S. market is Monx;co, whlchhad II market share 
on a CIF value basis of 10.8 percent last year. During CY 1999, the U.S. imported 10,961 
MT of olives from Morccco, at a CIF value of $24.3 million, which represented an Increase of 
12.1 percent in terms of CIF value over the CY 1998 trade level. 

The largest product in Marocco's olive trade with the U.S. during CY 1998 was OIiwl8, Not 
Green in Color, Sliced, Canned In A SalIne Solution, Not Frozen. Morocco was the second 
leading supplier to the U.S. market within this tariff classification category after Spain, 
shipping 34 percent of total U.S. imports of this olive product, at II CIF value of $11.1 mlllon. 
Average CIF Import prices from Morocco during CY 1999 for this olive product were $1.95 
per kilogram, which was higher than the average CIF import price for this product from Spain 
last year, valued at $1.76 per kIogrwn on average. 

The second leading olive product shipped by Morocco to the U.S. market dl.ling CY 1999 
was Olives, Not Green In Color, Other, Including Wedged Or Broken, Canned In A SalIne 
Solution, Not Frozen. Within this tariff classification category, Morocco was the I.ading 
suppJier to the U.S. market, shipping 18.6 percent of total U.S. Imports of this otIve product, 
at a CIF value of $3.7 mmlon. Average CIF Import prices from Morocco during CY 1999 for 
this clive product were $1.67 per kIogIam. 

The third leading clive product shipped by Morocco to the U.S. market during CY 1999 WIll 
Olives, Not Green in Color, Not Canned, In A Sanne Solution, Niot Frozen, NESOI. 
Morocco's share of the U.S. import market within this tariff classification category was 5.6 
percent of total U.S. imports of this olive product, with exports valued at $1.5 mUllon on a CIF 
basis. Average CIF import prices from Morocco during CY 1999 for this olive product were 
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It is estllilated that Turkey hall abOut tOO mIHIon trees in 323 _ tIolilings "' •• 119 880 000 
hectates. representing about 4 per cent of the country's agrIcuIIuraIla1d- (Tunalioglu 1997). 
More than 60 per cent of oIiIIe plantations are between 10 and 80 yeans old; 30 per cent an!! 
more than 60 years old and the remaining 10 per cent are less than 10 years old (Sahinalp 
1997). Most of the oIiIIe production occurs around the Aegean area, Which has 75 per cent of 
the olive groves. The latest figures suggest thet approximately 3 000 000 new trees wlH be 
planted in the near future. of which 83 per cent will be of the dual-purpose variety (IOOC 
1997e). This will make Turkey a bigger player In the International market 

Trade: Ttrtey is one of the leading exporters of olive products. In 1996. it exported 17700 
tonnes (US$24.8 million) of olives. During the 19608. Romania, Germany, Spain and 
Bulgaria haIIe been the major export martc:ets, while the United States is emergirJg as an 
important rnartc:et 

The government hall established an export tax refund system. whereby aR taxas and dutias 
paid on exports from the olive grove are refunded. Turkey enjoys jJlefeientlal natmant with 
the EU. which entities its products to enter the EU martc:et at a much lower rate of duty. 

.) 

TuIMy Expods of Table Olive .. -
211 000 Il10_ 

.. -,.-
S 000 

• 

.....,..-.clift CD .111IIIon willi ~ I!xpart 8 ... lnl , .. ; UBAlD 
funded proJect; Impl_1IId by AlII As.IIN 1,1 .,Inc. 
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The Industry 

Most of Tl.Ikey"s olive holdings are famIIy-nJn enl8iiprl 18 1lIent .. aIIo appOidm .'Ily 1 
000 smaI mills and about 10 refiring pIMIa. It Is belBYld that the dhe sec:u .... 
inafIidant productiOn methods and produces a poor quality product (Tu.lgllf). AIhough 
there are 8ClI'I'I8 quality s1and8Ids that producars must meet. it is AIpOI'Ied 1IIIl .... are not 
8IrIcIy adhered to. 

The indusIry Is peicetved as being bglilentad: only 17.7 par cent of tabla oIMt procIucanJ 
belong to a eooperatIwI. The two major c:oopei .... are the ."lia ... (UlIma. 
Union) wiIh 12 per cent of ClIve producars. and Taris wiIh 5.7 per cant. AIhough the 
panment Is lespcllllSllla fer the de\;elopment of the country's dhe poley, .... 
CAJql&81iJ8S play an important role In the sectcr, being iasponslble far .. puod .111g 
oparatIons. storage and trade adtvllles. 

1lIent has been a proem of techllo'ogy b •• " to Tt.Ik8y from the IndusIIy In CIIW 
ElIQpean cou"bl,. 

The government has actiYeIy promoIad the induIIry. For _'. It ... I J' 2 7 had • 
PltJgI8ITI encouraging the deli elopnl8llt of various ClIve 9Iowing _. 11"'1Iy In AIdIIIar ... 
Aydin. It has alsO applied a nHIun export price far black and green alMa, to prl' ..... 
export of lIiplooesaed table oIivaII and ........... '1811. aildlllg ac:::thWII In .. counIIy. 
Allother illipoIlant devaIopment is the growII of a streng I'IUIII8IY Bleb lilt ~ 3.S 
"... ... per year. The govarnmeut has aIIo established olive 9IowiIlg ... to _not .... 11 IncIIIIB8sd efticiailclas IIIuugh prapet' mal"".108 of 910- I8IUIIIng In 
Ina II! ad ClIve yield. CoInes ... iluiiIi 11m pItJgIa.I8 .. baing canduI:tId to..... , I 
9IOIUIIS on pruning techniques. the IeIIIt lI\i ' bIe tect.1CIIogy and pnxIudIon ...... __ 
and to pnNide prodlI::Is for peat ... dl I II I CXllllluI. 

ConIIuqIIon of table oIivaII has also mllBld from 90 000 ..... 1 In 1182. to 110000 
foI .... In 19116-97. During the 1998-87 crop )WI!' Tt.Ik8y WIllI the nlllOrlJlJi1lt.l'Mr of bIIdt 
olivas, accuLIIIIng for 30 par cent of total world ~ (IOOC 1907b). 

T ...... 

OllIe PIOdIdDn 

Tt.I1IaIa II one of the major oIve procIucing CClUi*'-

45 PlIPlnd .. CGOjNt.:ft .... ~ ........ I IIIII;UUID 
....,... t: •• ' II ".., AlIt t'. I I II' ,1I&Ic. 



Tunisia Olive ProcIuctIon 
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Olive production has fluctuated over the years due to weeIher condiIIon$, the alternate 
bearing nature of the olive tree, and cultivation practices. For example, aftIr. near recon! 
producIIon of 1 250000 torlnes in 1996. Tunisia produced only 500 000 tonnes in 1997. 
Environmental factors such as limited water resources, deforestation, overgrazing, soil 
erosion and desertification, and the fact that most of the olive groves are In dryland 
situations, accentuate the effect. Table olive production experienced a similar pattern where: 
9000 IDnnes in 1995-96 and 15000 tonnes In 1996-97. 

The production of olives Is· the main activity of the 87 880 agricuIturat holdings in the country. 
employing almoSt 1 mIIIloo people. Most of the groves are located In the centre of Tunisia. 
which has 37 per cent of .. holdings. 

There are approximately 57 mHI/on olive trees planted on an area of 1.5 million hectares. 
Seventy-four per cent of trees are of bearing age. 17.5 per cent are young groves and the 
balance are desCribed as old gro'teS. There are also about 17 000 hectates racenUy planted 
with 2 million trees for table olive production. Approximately 60 per cent of these trees are 
not yet bearing and 28 per cent are on irrigated land. The two most popular olive varieties 
planted are Chimlall and ChetoIu. 

Productivity Is relatively low due to the unsuitability of land used for production and the poor 
management practices employed (DGPAIONH 1996). Holdings are getting smaller and 
production costs, mainly labour, are Increasing. Producers tend to use traditional harvesting 
and production techniques. being slow to embrace modem practices. 

OlIve Trade 

OlIves are Tunisia's main agricuII:unII export. accounting for 5.5 per cent of total exports (47 
per cent of agricultural elCpOl'ts). They are the country's fifth most Important SOI.II"Ce of fonHgn 
earnings. In 1996 Tunisia exported 3371Dnnes (USSO.5 mHl/on) of olives. 

46 PNpIndIn coupe!lIfon willi AgtIcuItu.....ud Export BusIn ..... ; U8AID 
funded project; Implel1*1tMl by Abt AssocI .... Inc. 
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TII'IisIa recently gained 'fawI.nd COI.I'IIIy status' from the EU, which eo. r. to cUy he 
access to Ewopean markets. TII'IisIa has a fixed Import quota Into the EU 0148 000 a •• 
per year (Polidori, Roc:chI and Sler.1i 1997). The 0IIbt 'larmar de tHule (ONH) .. 
oIIices in France and Italy, lis main objadMIt being to preII._ Tunisian oIIw In lie Eulop ••• 
mar1ceIs and to pOl'llOfe technical and scientific ooIabalalion bebl:reln EU ....,.an ... 
TII'IisIan produceI"IS. TracIiIIorl8ltt. oIMt has been bought by Italy a1d re-pItIC 111111 far ..... 
Lately, TII'IisIa haS been looking for MW nJ8It(eIs ouIIIIde the •• a dIk". II n I'.glan. The 
pemment haS adapIed a range 0I8lqIOI'k)rIente sIIaleQlu The abjeI::Ihe Is to pmduce 
250 000 tonnes of oIIWI by the year 2010. 01 which 50 per cent wit be far AuIII • • 
c:onsumption and 50 per cant for aJCpOrt. 

,.,.. .. ffI 880 oIMt hoklngs and 1 400 opeullll1l9 01¥8 PlO1:llIlng pIInIIa In TinIIL 
Appn»dn ataly :n per cant 01 the p!t'CBnllig pIanIs .. IIUPII ........... :n ,.. WIll 
CXII'Itiooous proc:e IS rao llill and 7.5 per cant c:ombInad .;alun .. T,... ...... _l1li 
far onIV 39 per cent 01 the JIIO' 119 opeIaIiaIa. ,.,.. .. 13 ''''''181_ ... 10 ........ 
pIanIs (DGPNONH 1986). 

The perr •• I8iIlI8OBl!lly deIIgnad a __ 01 sdI8Inea to r8IIIruc:*n and modi" I I .. 
pmdudIon and lrrlfJllMt quaIly. For 8lQi,'" ... _; alopell PI •• '. III ' • .-ow cp ,_ 
C:Oilliul standwcla In accontallol with IOOC PladIca8. and III mod",l.. lie • [ I ... 
lefill8iIes and ..... It_ fosteIed the deuelapnentolplanls In ... oIlI'.ld 1110' III ... 
capeblily and hal introduced subaldles far I1IIIInJdurfng 01¥8 ,,"0"1 FIII.IID" ofVIt 
pmdudIon _ rec:eMId subelal1llal financial Inlstallce from the WCJt1d fGod PI ..... aid 
the gou8lll,I8i1I (1*1.). 

Up to 1994 the ONH .. the onIV organisslon InYoIwd In the 001 ••• aid n_1 II ... 01 
oIMt. AIIhDugh the p8l11lftll1l hal pernlilled same CC1.1J'8IIIIoo In the 1nduItIy ... ONH III 
the piInc:IpaI chanRIII for Tillisie'. 01¥8 8.1CpOI1s. It Is I",,,, far _19 cp IS, 
sIandaida. IIIUlliOIIl9 grove PloItadian, encouagIng ,.,,0* cu. 111:11 .... 1( .... 
niP" sa iIIng the /ndUIIry. . 

,.,.. .. aboUt 19 lXJop8Iatlt.III CI' uacclelill. fIwIaMId In Plot •• llng and ....... aIIwe. 
ThaI8 ... 0f(I)y about 50 privaIe &JCpUI1ais. who work In doae or' tUalk'iI willi .. ONH. 
ThaI8 ... no established producer I8p1'BS BIIIaIi\118 01981' 1011. In the 1nduIIIy. 
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Local consumption to 1993 was subject to consumption reslricllons whenIby a family was 
allocated a maximum quota. With the IiberaUsation of the industry. the quota no longer 
applies. Despite these clianges. less than 28 per cent of Tunisia's production is consumed 
locally as consumption has slowly decreased during the past 20 years 

Syria is the second largest olive producer in the Arab wortd after Egypt. H has 57 miUion 
trees. of which only 30 mUm are productive. The groves occupy 405 000 hectares of 
mainly non-irrigated land. Production of oI'tVeS has fluctuated over the years. During the 
1996-97 crop year Syria produced 85 000 tonnas of table olives. Syria has the highest per 
capita consumptiOn of table olives in the world (5 kg). 

I 
! 

SyrIa Olive Production, 1980-1997 
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Traditionally most of SyrIa'. olive products are consumad In the local rJ'I8I1(et In 1996-97 
only 10 000 toMeS of olive less than 10 per cent of production was exportIId. Almost aU 
SyrIa's table olive production is for local consumption; smau quantities are exported to 
Germany and the United Kingdom. Syria imports minimal quantities of table olives. 

The govemment's objectlw is to In'c;reasa production of rBNt·oIMIs to 6SO 000 tDlli,.. by the 
year 2005. This would be achieved through the develOpment of nunerles for plant 
propagation, provision of machinery for improved cultural operations, and implementation of 
plant protection schemes to control pests and diseases. The government has constructed 
two main dams to boost agricuHural production, reducing crop dependence on rainfall. It 
alms to have 63 miUIon olive trees planted by the year 2005. 

48 P...-.cIIft c:oopendIon willi AgrfcultuN-lAd Export "Ina I 1.1; U8AID 
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In 1995-98. Morocco had an estilll.1ed 45 n80n ClIve trees. 01 which 11 per caN ... 01 
non-bearing age. Mont !han 95 per cant 01 trees ant 01 duaf.pI.IpoIe VIIi U t .. and ..... 
platlillgs ant planned. 

The two main olive 18giollS ant Iocaled In Fez (centre) and ..... aIaIIIh (aouItt). .... 
producing about a quarter 01 the OOtI"I1Iy's aIiYIa. A¥aaage oIwI yield Is only 1.ff1IoIl •• iha. 
Most 01 Morocco's ClIve production is from non-IrrigaI8d land, and ralrilal valllbl ca.e 
production variationS from one year to the next. For ...... producIIon feI In 1995 when 
Morocoo experienC8d one 01 lis WOfSI drougttIa In 30 yeaIS; the foIonillg ,... ..... _ • 
record haI,esI of approldrnalely 800 000 101 .... In 1997 production again fello 199511M1s.. 
In spite 0I1hese .,;rJe8ther I1IIated fadons 8'tIIf8g8 producIIan hall ina till d during .. pMt 
decade, mainly due to Go'8111"ellrs support to modemi .. and deYalap .. ClINe 1nclIsIry. 
Table olive paoductlon inc:nrased: from 80 ODO IDnnes in 1992-8310 100 000 Il0l .... In 1998-
97. 

IIoroc::co 0Itve PnIducIIon, 1-'1117 

--IlOIlO .,.-

J 
IlOIlO --------IlOIlO 

Most olive is consumed locally; eIIpOi1II OCCU' tpDI'8'fk;IIy fcIowIIlG high pnxlldan ,.... 
The main nIMket Is Italy. and to • leIIer exIIInt SpaIn and Fnn::e. A ct ....... c 01 cIIMt 
elqIOdts is that !hey land to tIuctueta depellclllg on the 8\1,.'" d atppIy and dill." 01'1 
11I .. 1II8110Ilal....... Morocoo'8 stlellgllt In the ClINe InIda lea wIIh tIIbIIt oIIIra ...... .. 
approxililately half ollis table oIwI producllon and is one 01 the worId's 1a,.lt ........ 01 
table oIVI8s. pat1iC:UIM)' 01 black aIiYIa. lis main markets ant Franca, Italy, SpM1 and 
BBIgium. 
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The government has eslablilli$d a series of programs to 11118!1at!he .. II~ment of the olive 
industry. They include subsidies for pest control, the free distribution of ~ BeedUngs, and 
the provision of technical Information and training In olive prodUCllon. At lhebeglnning of the 
19908. more than 500 000 olive trees were distributed. As a consequence of these olive 
plantings, table olive prodUCllon Increased from 70 000 tonnes in 1986-87 to 100 000 tomes 
in 1996-97. Exports of table olives have also risen signlficanUy. 

Local consumption of table olives Increased: from 19 500 tomes in 198&-87 to 29 000 
tOlllles in 1996-97. 

Morocco is HkeJy to contillue to consume almost all its prodUCllon of olive, exporting only 
when there is a production surplus. However, it Is likely that to beoome a significant exporter 
of table olives. 

Portugal 

Portugal is the fourth largest Eumpelm producer of olive prodt.tCts. l11lIiN-ttowever been 
a marlted decrease in olive production since the beginning of the 1980&. when output 
reached more than 500 000 tomes. In 1997, production amounted to only 300 000 tonnes 
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Portugal Onve Production, 1980·1997 

;-.'. 

",".' 

Olive T,ade 

51 

.. 
-. 

.,. ......• .' ..... .. ......... . 

Pfapi3~;z,j ,r: c:::>·~'p"rilti0n Wi,f, A{ltictdtvre,Led E:tPG~t B,;s;:'1es.s'es: US.A1D 
fund",j PWJ~C\: knpj~rf%.~nted b J AN AS5oclat .. & be. 



E):port //farket JPotentf}~f fer Eg}~f..3tjan .Foo-cl P"r'c.fducts 
in ~/e$:}nene rational 
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Greek producers belays that the p!oplJl8d CMO c:hange8 _the appIIA .. fA 8111blllllll 
on a per-tree basis. wi! mean a considarabla loss 10 GnIek produc:anJ, .. IIIIir .... are 
more productive than IIaIian _ SpanIsh InIes. They also claim that Spailill a'Id ..... 
produc:ers have embarked In a 'race' by pfan1ing na.. fA nes. SOI''''_ in _ 
t.IlSUitabIe for olive growing. Greek auIhoriUes fear that producers may fRy CCMIIIidII 
planting new tRIeS, wllhout 1aIdng cae of estabIshed glO ... or caring for quaIly (Mara~ 
and MarmIgas). 

eww. F .. _ :li0ii 

Italy Is a leading oIIWI prodIlC8I' _ In 1995 had 1 119256 hectares d8dIc S d ., oIhe 
cultivation. The main producing regions are PuglIa. Ce'sbtia, Sicily Iftd Can ...... 
Production of raw olives In 1997 was eJCP8CII8d ., be 3 256 800 1011111 

._-._-s __ 

1 
s __ ._-2 __ ._-._---

Italy II a net '"!PClI18r of table oIvea. !llIperillg «*-10 81 000 lola ... and ..... .., only 2 
700 loll ... In 1996. In that ye:BI France (2O'lCo). Ge"'*1f (1 .... ) _ the UnIad SC '.1 (141(,) 
want the main mar1cets for IIaIian table oftvoaL Greece (62IJf.) and Spain (29%) want the I1IIIn 
SUIlt F L 
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Olive Production 
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COI'ISl.WI'IPIi of table oII¥es has faIen from 3.04 kg In 1993 10 2.77 JIg In 1987, • 
phenomenon atIribuIed to higher prIcas. 

There are also two non-profit assocIaIIons of olive eJqIOIlaiS. ASBESA and AJSa.NA. The 
Table Olive Exporters' Association, ASEMESA. Is a ~ OIg8lfellll.'8I'lblshed to 
represent \he interest of \he table oliva seeler and i,""._ 0001111.'. II 91uuulng. 
processing and mafkellng poIcies (de MonI1995). H "'PI e I ents ftrms !'Ie spalllll8 for 80 per 
cant of Spalish ecporIed table oII¥es 

MI.*inationaI compani8I hIM acxp..Rd a significant Bhant of \he SpalIIiIIIi II..... At;, I n I I 
EsIlebIBS (C8rboneR and EJosua) conll. 28 per cant of \he AustI ',n " •• F.-urzi 
(Salgado and KoIpe) has 14 per cant lJniIIMIr (l.Ince, La "I ,', , lildohll) 8.5 per cent _ 
IJIBco.Ja6n 7.9 per cant (Panas Rosa 1997). 

ConcludIng R ........ 

111Is analysiS haS alluded to \he i1lPOl181108 of olive p.udllclon In lie CIOUItiIII .... *i6d.. In 
many cases. the IndusIry Is experiencing .Ignilleallt dMlg88 BUd! .. ..,.Ision. 
mOilellllisallofl of harreslilQ and Plot.uing 1I8dlI1iqt .. ,.aIlan 7 'ion. and i.lPlo ...... 1n 
quaIty standauts. These c:la1Q8l are IkeIy have a IIIAAIIM 'sllmp.c:t 011 pRIdI. July _ 
iIMIIs of productiOn. The IOOC and \he EImfl B an COIi.nll alan have ....... Is I II .. _ 
have ililial8d campaiglls 10 Incnelse COI"ISI.II!pti. If COI"ISI.II!pti does not IIaaep ... will 
production. oversupply In \he wortd market for oIve producIa wII OCCU". ria"'" In 
deprt 88 B II prIc:e8 woddwIde. 

E:cMII h8I slipped cnIy WI)' ImIad qI.& 17 I of oINII to \he U.s. n .... CMI' lie liM ,lIr 
period CXlllBliIiIQ cala .. yan 1995lbooQ111898. The "'glll sllI'pmenIs CMI''' period 
0CCU"FBIit In Cf 1996. when 17 MT wanJ exp!JItad at a CIF .... of $37.000. 81 ....... 
8I1'IOI.IIIing to 0IIIIf a few thoIrsand DoIanI took place In CalBndar,... 1995, 1997 and ,_. 

Does Egypt have lie .... 18bIti and • IIacilyto be a pIarJjer In \he US oIve ".IM? 
For .. pI.IJI( I 5 of Ills markat opportLIIIy F8pOI1, we are --*a ... \he .... II ij,'" 
from Egypt ...... \he d rllcalb. 2001.90.1010 era not c:apet'8 (Q4I6iI .. not ... In 
Egypt) but whole oII¥es p8d(ed In IQk con18ll18111 m'ghing mora'" 3.4 kg. One 1MB no.., 
of kncMing if these era w-'I or black In CID. 

Undarthe 0711 ds ! Bleation. we _ that .. repoetad eJqIOIls are "nat-pIIId.".... dtu: , .. 
In IQk padfagilQ d 1nOI8'" 8 kg. We era InlI.BIi as to ~ ........ or....,. for 
~ 

If 0118 ware to In_pcl I the CAPMAS daIa, ~ 0118 CCIIJd COid.Ide till lie 
2001.90.10.10 dassiIicatiot_ in "not-piIIad oIMIe-. graen or black. ,... 2001.90.10.20 
• ' & lIIeation is for "p/IIIIId oIINt!tS'. w-'I 01' black. BoSh c I 1IIcaIIoI. would be In .. ''(IiI .. 
betr 8811 3.4 leg and 8 kg. 
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Perhaps the 0711.20.00.10 olives are green olives with pits shipped in packages weighing more 
than 8 kg. Perhaps the 0711.20.00.90 are green olives in more than 8 kg packages but 
converted in some way - pitted. sliced. diced. stuffed. etc. It is apparent that for statistical 
gathering purposes. customs has contracted the HTS oodes to a relatively few caf8goIies. 
mixing colors andlor converted (added value) product. At the time of this writing. ALES could 
not gain more information from olive shippers that would clarify this issue. 

What.is clear from these two sets of figures is that the Egyptian export market for olives is 
growing. Classification 2001901010 "Olives prepared or preserved by vinegar or other" In 1999 
accounted for 86% of the total by volume and 75% by value. This classification grew by 14% in 
value and 15% by volume over 1998. 

But it is unsettling to see Ihe volatility in the customer base. Egypt exported olivas to thirteen 
coun1ries in 1998. They exported to nine countries in 1999. Of the nine countries in Ihe last 
year. feu Mre neW, representing a "swing" of eight marl<ets, or almost two thirds of Ihe 1998 
marl<et base. Further. an unhealthy dependency existed In 1999 on two countries: Israel 
accounted for 71 % of the total volume and India accounted for 75% of the total value. The 
dependency is serious when one looks at the prices. Israel paid 19% of the average price and 
16% of Ihe weighted average price for this predominant classification. India paid 388% of the 
average price and 332% of the weighted average price. Yet India absorbed only 6% of the 
V!lIume. 

It is clear that Egyptian olive producers are seriously losing price negotiations in Pall r Ie and 
Israel, only marginally improving in fl'ancophone Europe. holding the line in Ihe Gulf marI<ets 
and competing well on price in Ihe UnIted States, but with low volumes. 

One area where Egypt is faring well is with pitted green olives sold to Spain at an average price 
of $1.00 kg. But theSe same olives are sold by Spain, depending on HTS COde. to Ihe United 
States at considerably higher price pqIntS. The value of knowing ones' marI!at and buj!dIng 
rustpmer m!atiqnS is Ihe !I!O!8I of Ihe aboy! sagrios. 

Following tables sheM all Egyptian shipments of olives. by USHTS product calegorles. to the 
U.SA market ove¥' Ihe CY 1995 through 1999 period. 

The Spanish are by far Ihe dominant player on Ihe U.S. Import rnartcet for olivas, holt'flg an 
amazing mancet share of 73.4 peroent based on CIF value. In addition to this dominant 
market share position, it appears from analyzing U.S. import statistIca that Spain also 
appears to oommand premium prices in some product categOlies over olive products from 
their two distant competitor countries. Gneeoe and Morocco. 

The overall U.S. import marXetfor olives appears to be growirlg. both in terms of value and 
vokme. The total volume of olives imported ties increased 20.4 percent over the five-year 
period from 1995 to 1999. U.S. Imports of olives from these top three suppJyIng countrias all 
registered significant Increases. in terms of CIF values. during CY 1999. Spaln'S trade led 
the pact with a 15 percent increase,followed by Morocco (the 3""1ead/ng supplier). which 
registered a 12.1 percent increase. with Greece also posting a healthy 8.8 percellt gain in 
exports. 

It is clear that Egypt has the capacity to produce olives In sufflcient quantllies to at least atIeI~ 
to gain enlry In Ihe US markat. Only a 1% marl<et share of Ihe US imports repre s ents a 943MT 
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export poleidial, but lap! B serds Jess than one half d 1% d EgyptIan produc:IoP. AI. an _. 
price d $1.751kg, a 1% market share would reprBlflBnt olive export sales from EiMJt In ... t .1 GI 
$1.650,000. DImg the study IIU 10 the Food MIBtceIIng II slllJlia 8IChtition it CNo age> In ..., 
2000, there was substantlalllllerest wIced In EgyptIan aIIWIII by poa 1& I ~ In .. us. • 
became appaillllt1hat an Egyptian pn:!ducer d oIMIs sold 10 a s,.1IIh OJii,-",. Who In Un 
sold 10 a par1Icdar I:It¥K" In the StaI8L If Egypt ware to tagat 1'1(, d .. US ~ ...... by 
bypassillg Spanish reselers, lis would only reprue nt II 1.5% portion d SpaIn'a ..... - nat. 
large enough erosion GI nllllttet share 10 ilSllgaae 1111' EM IOIY or peclaby .. r I .. by Spwllllh 
SUPlIIetS. Even if Egypt W81810 lnadlierterllly take Greek or Moioccan ............. 'Nr. f 
singly apPol1ioned. would represant 8.5% d a single ClXl'ltty's ............ OM led 
Popoilloldaety. the erosion In Greek or MoiocaII n ........ WIQcl be IIIIgIIIIy ...... .. 
4%. In any sceraio. lis would certai It be aIIailllllble In the tnt year. 

Based on this pllllllllillar), analysis d the U.s. IIJ1I)Ort 1rade In ahes. EgwI.J olive 8ICPOi1lii. 
will hawt 10 aggI 9 5 tveIy market IheIr prodllda on the U.s. market, and .. IIIDII PIObaI:IIy 
need to oIfar dehered export price I8YeIs 1hat are highly COli_II ... wtIh ..... from Spain, 
GnMIce, and MOItK:CO. SInce Egypt is nat Q.lnlllIIy a pIayar on .. U.s. Ii .... for oIhaa. 
expoclels will most likely need 10 be In a position 10 oIfar laalded export prtoas ......... below 
!hose ci their conlpetilur COIllpanias In Spain, Greece and Morocco. In onIIr to d8\ alec» .." 
slgrlllicaait new long term export busial! I! 
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