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. KUWAIT ~ COUNTRY PROFILE

Kuwail has long been csﬁs:ﬁema to t}e me “Gazewag o the Arabian Peninsula”,
nas given it a long-standing reputation for commerdial frade. RKuwat i a m*:w
sophishicated country with approimately 2,270,865 inhabiants, with an estimaten

average per capiia income of $Z£§ OO0 per year.

The largest percentage of the popuiation {85%) & compnses orimarily of 1
axpalnates, 1484855 which work in the construction indusiry and ss
positions. The largest percentages of the sxpatriates are paman €Y
sub-continent, United States, E.4U., and GCC countries.

Dus io the harsh climates, arid fatlands, and lack of waler resou
import almost ail of its foodswils. Greenhouses supoly a imited o
Crops, tut these crops b:wg rauch higher prices than imgorted frozsn

DISTRIBUTION CHANNELS:

Food distribution channgls revolve
prohibited by law from importing foodstutts. Consumer o
foodstuffs through oeal importers,  Co-operatives o
retail foodstuffs in Kuwall, with the remaming 30% &
supermarkel chains and smailer stores.

The list of outlets Delow will indicate how retait outlets are di
Most of the larger stores are quite modem and reflact a
atmosphere,

RETAIL QUTLETS BY BIZE:

1% UPPERTRADE:
k= Co-o Q@fa@\?&

1} 88 main cutlets giafge Sus;w{mszxma botween SO0 & 10,
3} 28 medium size branches (medium Ss.:;}evmarxnts KA
3} 244 smail size branches {less than 300 sg mt}

) 8 Suftan Center Stores (Super Cent éz’s 3000 0 10000 sy mi
c} 3 Other Private Supermarkets {medium 1o large Supermarke!
di 4 Privale Home Center Stores {Mediun 1o large Home Certer St 8

2y BuoDLE Taabs:

&} Between 50 & 75 Wholesalers ;
b} Between 50 & 75 Popular markels {small to medium size Supgrmar

3) LOWER END OF THE TRADE!

a} Between 2000 & 3000 smali Grooery stores {Bakalas)
Wholesalers supply almost ail relait outlets, nstitutional facifities,
wteds, and some {?‘;i%s’%m) procy ref?em programs. Many of these wi
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in some cases frozen vegetables that are removed from the supermarkets will be soid to
smaller, neighborhood markets that retail these products bundied together for sale at
much lower prices. A small ethnic expatriate market located in Shuwaikh, had as many
as 6 (450 gram) packages of frozen Egyplian peas taped together soliing at KD .354
($1.16). The expiry date on these peas was not visible, so it was impoasible to
determine the age of the product.

Some Egyptian processed foods were found 1o be 20 to 40 percent lower in cost than
other imparted goods. Egyptian frozen vegetables were found in all stores visited during
supermarket surveys, but were usually grouped together in the cold cases, due o lower
costs when compared to United States (US) or European Union (EU) imports.

RESTAURANTS:

Almost every conceivable fast food franchise (American and others) is represented in
Kuwsit. Many westemn type fast food restaurants could be found in both stand-elone
structures and in large shopping malis.

Traditional restaurants offer a wide range of ethnic foods 1o satisfy the many different
aexpatriate tastes present in Kuwaiit. This wide range of fast foods explains the increase
in importation of frozen vegetables - especially French fried potatoes.

Kuwaitis are adopting more Westem-influenced eating habits, which account for the
increase in many franchised restaurants. These Western style diets also explain the
increased consumption of frozen foods, which are more convenient — abeit more

Many Westem-franchised restaurants are owned by Kuwahi food importers, which
supply most of the daily requirements for these stores.

MARKETING A PRODUCT(S):

it is important to remember that aimost alf retall foodshuff sales (70°%) are conducied
through cooperstives, which are restricied by iaw from importing foods divectly.
Ali cooperatives must utilize importers or wholesalers to purchase all foodstufts. These
restrictions against cooperatives do not apply to privately owned supormarket chains.

When approaching buyers in Kuwait, the same three issues face the exporter as they do
in any market

1} Price: |f a product’s price is not compeditive with similar products on the market,
wholesale buyers are very hesitant to discuss any offer. Price alone is not the
only consideration when reviowing new products as freight rates also factor into
the import equation. Freight rates are sometimes as much as $1,000 more per
container from Egypt than from italy, for example.

In ackiition to basic pricing issues, payment of promotional costs will probably
be required from some importers, aspecially for new products entering the Kuweait
market. More and more stores are requiring shelving fess 0 place new
products in their markets. It is crucial to determine if any of these promotional

fees are expected prior o making quoles on potential orders.

2) Innovative Products: Buyers are constantly being deluged with offers for every
imaginable product from around the worki on & daily basis. In more than one
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CUSTOMS AND INSPECTION REQUIREMENTS:

All imported food products are exempt from customs duties in Kuwaeit. In addition to the
lack of customs duties, there are no quotas, import licensing requirements or other non-
tariff bamriers govemning imports of frozen vegetables.

Imported foads are subject to testing to determing whether they are fit for humaen
consumption. These tests can take from 3 to 7 days upon arrival in Kuwait - times vary
accovding fo date of amival.

Food products that anive in Kuwait with production dates older than four (4) months
risk rejection by the importer due to reduced shelf life potential. This is not specifically
a Kuwaiti regudation, but seems to have been adopted by importers in genoral,

Frozen vegeiabies are normally not tested in laboratories unless they fail a visual teet, or
have a record of past problems. Should a shipment of frozen vegetables require hoalth
cloarance, the normal time required is approximately 2 to 3 days.

in the evert a food product is refused entry because of a disputs, the product may be
stored in the importer's storage facility until an appeal can be decided. i a product is
judged “unfit for human consumption,” after an appeal process, the importer has a six
month limit to either re-export the entire shipment to another country outside the GCC or
destroy the shipment under supervision of iocal health authorities.

Other import restrictions inciude Halal certification for meat products, allowebie pesticiie
levels (KS 514/1994), food coloring restrictions (KS 214-1985 and GS 23/1964) and
axiditive restrictions covered by KS 147/1984, which is almost identical to the Codex
Alimentarius reguiations.

TRANSPORTATION:

Kimwait is supplied by sea through two ports, the main port of Shuwaikh, which has a new
free zone, with 18 deep-water berths, and Shuyaiba located south of Kuwait City.

Overiand transportation from other GCC countries and Egypt is available by refrigerated
trucks over modem highway systems. A limited amount of foodstuffs arrive via air
freight, but this is a very expensive opltion used primarily for frash produce ilems such as
fresh lettuce, strawberries, and fliowers from the E.U. and the U.S.

Freight costs can be high for foodstuffs amrriving from Egypt, whather by truck or container
shipments. The quotes listed in the table below as per four different Cairo-based freight
agents are probably negotiable once a regular shipping schedule has been established.
These prices are not guaranteed and in some cases, may be reduced given an advance
notice of 10 or more days prior to shipment departiure. Rates also tend to vary with
seasons and aveilability of containers and trucks. From this listing of freight rates, it is
clear that obtaining several quotes prior to deciding on a particular carrier or freight agent
is more cost-effective when exporting to the Guif and elsewhere.

FREIGHT ESTIMATES FROM CAIRO TO KUWAIT — JULY 2000

Egypt | Container | Container | Gontainer | Comtainer | TruckDry | Truck
t0... | Smalt-Dry | Large - Dry |Smei-Relrig. |Large-Retrig. Refrig.

Kuwait 1 US$475]  USSE50| USS2 550  USS$3,6000 USS2 500 USS2 BOY

vi




Kuwait 2 US$5500  USSB00INot avallablel  US$3,400) US$2,2000 LIS$2,500)
Kuwait 3 ussssal uUssesol ] 2.8 S _ S$2. 800
Kuwait 4]  USS$1,400  US$2,000 200 US$3,0000 US$3,0000 US$3,200

Due to the potential for claims caused by temperature damage 1o frozen or chilled
products in transit, the Egyptian exporter should place # lemperature-recording device
in each shipment io indicate transit condition. To preserve the qually of the shipment,
the axporter should also ensure a compietely chilled shipping contalner or overiand
truck trailer beforw loading any shipment from Egypt destined for the Gulf.

EXPORT OPPORTUNITIES:

Based on the following commodity summaries for Kuwait, these are the suggested
markets that Egyptian processors should explors and/or attempt 1o increase sales n:

Frult Juices

Jams and Jellies (Marmalades)

Olive Oils — packaged alone or co-packed with other products, ke vineger
Diabetic pastas or uniquely-shapad pastas (e.g. pharaonic shapes using a mokd)
Frozen Vegetablas - Egypt dominated this market as of 1998, but most Egyptian
vegetables observed on market basket surveys, were NOT IOF; all frozen
vegetables must be IQF 1o retain or increase market share

Pickied Vi

« Waters — Egypt was the second largest importer of *Flavored”™ waters in 1996,
So this market should continue to be pursued. Natural and Artificial” Waders
reprosent another market despite fierce domestic and foreign competition,
innovative packaging and relentloss marketing and special promotions, however,
may allow a foothold in this otherwise tough market.

COMMODITY SUMMARIES:
DEHYDRATED OMONS & OTHER VEGETABLES
Kuwait imported an estimated $48,000 of Dehydrated Vegetables in 1998. Data from the

Kuwait Planning Ministry shows that the United States (USA) actuired a 37% share of
this import market, followed by the United Kingdom, the second largest importer with a

* & 9 s

mﬁm),mmsmmmwwmum,mmwh
1998. Given the incredibly disparate data, it is difficult 1o determine which of the
reporting agencies is the most accurate in their assessment of “Dehydrated Vegetables™

imports.
FRUIT JUICES - COMBINED

in 1998, based on Kuwait Planning Ministry data, Kuwait imporled an estimated
US$19,260,323.43 of combined “Fruit Juices.” Of this import market, Saudi Arabia

vii



acquired the largest share (33% valued at US$6,422,310.23), followed by india with
about a 30% share (valued at US$5,858,801).

Egypt was not ksted as an importing country by Kuwait Planning Ministry data and
CAPMAS- Egypt data di not indicate any Fruit Juice exports to Kuwait in 1996.

HEeRBS & SPICES - COMBINED

According to Kuwait Planning Ministry deta, India, the largest exporter of combined
Herbs and Spices 1o Kuwait in 1998, captured about 50% of this import market with
US$2.800,804 in the fotal imporis. Total spice imports in 1998 amounted to
US$5,887,162. Pakistan and Iran represented the second and thind largest contributors
1o this market.

Data from FAQ showed 1998 imports of a combination of Herbs and Spices otaling
US$7,631,835 with exports of US$151,000. Again, Egypt was not listed as a major spice
exporter to Kuwait.

INFaNT FOOD - COMBINED

Based on Kuweit Planning Ministry data, baby food (labeled "Baby Food Preparations™)
imports to Kuwait in 1998 totaled approximately US$19,800,300. ireland dominated this
market with US$10,069,547 or almost 50% of the total imports. Thvee cereel-based
brands from the United Kingdom (ireland), Germany, and France appear to dominate the
market with a presence by Saudi Amabian brands. Egypt was not listed as a major
contributor to this import market.

Data from FAO estimated exports of infant foods at US$24,000 in 1998.
JauS, JELLIES & MARMALADES - COMBINED

Kuwait imported an estimated US$2,790,448 of marmalades in 1998 according 10 Kunait
Planning Ministry data. The Netherlands and Switzerand have caphured this market with
a 25% and 12% share respectively. Exports from Kuweit, however, amounted to only
US$3,700 in 1998.

According to CAPMAS data, Egypt exported an estimated US$49,074 worth of jams and
jollios to Kuwait in 1998 - or only 1.7% of total imports (if based on Kuwait Planning

Ministry import values),
MACARONI (PASTA) - UNCOOKED

Total imports for Macaroni {(Pasta) in 1998 amounted to an estimabed US$3,766,484.
taly, the Netherands, and Singapore represented the three major macaroni exporting
countries. Ialy captured about 40% of this market, followed by the Nethertands (14%)
and Singapore (7%). (Note: Percentages are based on import value instead of import
tonnage.} Kuwait's macaroni exports totaled US$362,343 in that same year.

Exports from Egypt to Kuwait were not tracked by either the Kuwait Planning Ministry or
CAPMAS data. However, diabetic style pestas (without sugar) as well as fresh,
refrigerator-case pastas (if frashness can be preserved in transit) offer possible market
opportunities for Egypt's food processors.



EoLE Ows - CouBINED

Combined adible oil imports were estimated at $32,527,6680 in 1996. Based on Kuweait
Pianning Ministry data, this sizeable commaodity category includes: com oil {(maize), olive
oil, sunflower olls and "Other Fixed Vegetable Ois NES."

FAO data indicated that Kuwait imported an estimated $75,192,000 of trtal edibie olls in
1998 ovar twice the amount reported by Kuwalt Pianning Minisiry statistics. Theee FAQ
estimates include Fixed Vegetable Oils valued at US$41,218,000, when total Kuwait
Planning Ministry estirmates for ALL edible olis equal approximately US$41,256,924.

Total Olive Oif imports amountad to US$3,685,633 based on 1998 Kimeit Planning
Ministry siafistics. In this otherwise competitive market, olive olls offer the best
opportunity for Egyptian processors to acquire a share of the Kuwaiti odible ol market.
Egypt's proceasors produce some vety, high quality olls.

POULTRY — MEAT & WHOLE FROZEN CHICKENS ~ CONBINED

Based on Kuwait Planning Ministry information, 1598 frozen poultry imports 1o Kuwait
totaled US$95,529,660. Frozen whole chickens dominated the market with 85% of otal
imports; the remainder consisted of chicken parts exported by Brazil, the United States,
Saudi Arabia and China.

Brazil topped the list of major poultry exporters with a 41% of the frazen poultry category
market, followed by Saudi Arabia with a 31% share according fo amait Planning
Ministry data. Neither CAPMAS-Egypt nor FAO data distinguished between whole
frozen chicken and chicken meat or parts in order to provide an accurste basis for

comparison.
TOMATO PASTE / PUREE

In 1998, Kuwait's imports of “Tomato Puree” amounted to US$671,287. Turkey caphured
about 38% of this import market, followed by Portugal (31%) and Haly (12%). Egypt's
cortribution to this import market, if any, was not mentioned by Kuwait Planning Ministry
statistics. Other, non-specified exporting countries have absorbed approximetely 13% of
this import market.

For 1998, CAPMAS-Egypt showed exports to Kuwait of “Tomato Sauce™ (presumeably
this category also includes “paste/puree” totaling 19,076 kiograms and valued at
US$34,692.51. Assuming the reliability of this data, Egypt's exports would fall within the
“Others [Countries]” category for Kuwait Ministry of Planning data tracking purposes. in
this case, Egypt would have captured a mere 0.4% share of Kiavait tornato puree irnport
markst.

VEGETABLES, FROZEN - COMBINED

Total Frozen Vegelable imports to Kuwait amounted to US$18,207,178 in 1996.
According to Kuwait Planning Ministry data, Egypt topped the liat of exporting countries
supplying 5,111,939 kilograms of frozen vegetables valued at US$5.424,205. While
Egypt's import market share approached 30%, the second largest exporter, the United
States, captwed sbout 20% of this market with imports tv Kuwait valued at
US$3,648,396 in 1998.



Frozen vegetable imports are expectad to gein at a rate of 15% annually over the next 5
years. Projections by the U.S. Agricultural Trade Office (ATO), Dubal/Foreign Agriculture
Service estimate that imports of frozen vegetables into Kuwait will rise 1o a level of
30,000 metric tons in 2001. Frozen vegelable exports from Kuwalt totaled

approximately $30,000 in 1998 according to Kuwait Planning Ministry statistics.

To retain or increase their 1998 frozen vegetabie import market share in Kuwait, Egypt's
processors should ensure that their products are at ieast I0OF to ensure that their Kuweiti
customars ~ indeed ALL their customers - receive the bast quadity.

VEGETABLES, PICKLES — PACKED N VINEGAR OR OTHERWISE PRESERVED

Kuwait imported approximately 15$5,303,116 of Pickled Vegetables in 1998 based on
Kuwait Ministry of Planning data. However, the Ministry did not differentiate between
pickied vegetables packed in vinegar versus other preserving methods.

In 1998, Egypt exported $228,852 ($218,373 in vinegar; $10,480 without vinagar as per
CAPMAS-Egypt) of pickled vegetables to Kuwait. These exports primarily appoared in
Kuwaiti supermarket deli cases sold in bulk,

Egyptian glass-packed picided vegetables occupied about 10% of supermarket shelf
space in Kuwait.

WATERS, BoTnep - COMBINED

Bottled Water imports to Kuwait were US$16,883,910 in 1998. Saudi Arabla captured
about 36% of this market with imports valed ot US$6,125475. The United Arab
Emirates, the second largest exporter of natural or artificial bottied weaters comerad 32%,
of this market with its imports valued at US$5,444,082,

Kuwait exported an estimated US%$6,206,604 of “Flavorad Waters (As Seven Up and
Lemonada, otc.)” in 1998, In that same year, imports of these types of waters amounied
to approximately US$858,033. Saudi Arabia also captured 85% of Kuweit's “Flavored
Water” import market foliowed by Egypt with an 11% share of this market.

Egyptian processors have already clearly managed to secure 8 share of Kuweil's

“Flavored Water™ import market. These producers should continue attoempts 10 increase

their market share of this particular commodity as well as lowering unit and transport

gmmm.mm*swmmmummmwsm
1.



KUWAIT CODE INDEX

B {Listed Alphabeticaily by Commodily Type)
mmam Kuwalt Ministry
OPPORTUNITY COMMODITIES EXACT COMMODITY TITLE of Planning
CODE NUMBER
Baby Foods Baby Food Preparations 0968960
Juices, Fruit Fruit Juices 058100
Macaroni (Pasta) Macaroni 048310
Macaroni, Thin Thin Macaroni 048320
Jams and Jollies Marmalades 058320
Oils, Maize (CORN) TMaize (Com) OF 425700
Ofte, Olive Olive O 425500
Oils, Sunflower Sunfiower Seed Off 425600
Pouitry, Frozen Meat of Poultry, Frozen 012320
Spices (Anise, Fennel, et al) Seeds of Anise, Badian, Fennel, 075260
Coriander, Cumin
Spices (Black Pepper, et al.) Black Pepper and Spices 075100
Spices (Other) Other Spices, Mixtures of Two 075290
Different
Products N.E.S.
Tomato Puree Tomatoes Prepared or 056720
Preserved
{Tomato Puree)
Vegetables Dried Other Vegetables Oried (Excluding 056100
Leguminous Vegetables etc.)
Vegetables, Frozen Chilled Cooked Vegetables, or 054900
Temperature Preserved
Vegetables, Pickled Pickied Vegetables 056740
Waters, Flavored (as Seven Flavoured Waters (as Seven Up, 111120
Up, Lemonada, etc.) Lemonada, etc.)
Waters, Natural or Artificial Waters (Natural or Artificial) 111110



NOTES

Market Basket Surveys: As you scroll through the tables entitied Market Basket
Survey Averages, you will notice that products are listed more than once. A repeated
“product” listing reflecis one of two things - either:

1. The product size is different; or

2. it a Product AND Country of Origin are ksted more than once, a brand name,
which is NOT listed to protect the identity of the producer, may be different.



KUWAIT -~ DEHYDRATED VEGETABLES

KUWAIT - VEGETABLES DRIEDR / IMPORTS 1988
{OTHER THAN LEGUMINQUS VEGETABLES)
{CODE: 056100}

Others
37%
United
Kingdom -
27%

TOTAL - 1998

MARKET ANALYSIS:
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KUWAIT - FRUIT JUICES

KUWAIT - FRUIT JUICES / IMPORTS 1448 {C{}in {:ssqwe}

Other Saudi Arabia
58% $9%

Bahrain
ingia 4%
1 B%

Kuwat imported about $18.280.004

$5.252.138 of frud huces in 1998 &84 3
Councit {GLGY countnes,  Of the '2*
Arabia acquired a 33% share, folipwed
isted as an ymporter by Kuwat Planning
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~en more evident than the smaller sized cartons. Smaller sizes wers packaged in over-
wrapped, bulk packages of either 330 lter or smaller individual containers, which are
becoming popular in the GCC.

KUWAIT MARKET BASKET SURVEY AVERAGES - APRIL. 2000

Price (US$)

Products Steo | Price (X.D.)| Rate: 0.303 | Country of Origin
Iuices - Appie 330 0. 1 UAE
Juices - Apple «rﬁ o‘g $1 %
uices - Apple 1 R 0.360 $1.19 UAE (Al Ain

Saud Arabi

Juices - Apple 1R 0.250 $1.39 {Dammam
nuices - Apple 1R n% $0.91
Jiices - Apple 11 0. $1.30 J
Juices - Apple 1) 0.475| $1.57 1
Juices - Apple 1 /12 pek] 3,900 $12.87 Kuwaik
Juices - Banana 15 0.420 $1.300
Uiices - Banana/Orange 10 0.420 $1.990
Juices - Fruit Cocktail 330 mi./8-paki 0.480 $1 UAE (A
Juices - Fruit Cocidail 18] 0.960 $1.1 UAE (Al Ain
Juices - Fruit Cocktail 1% -4 pk] 0.890 $2.94
Juices - Grape 1 0.478 $1.59
uices - Grape 1 0.350 ‘;ﬁ
Lhuices - Grape 1 M2 3.900 $
uices - Grape/Beny 18, 0.420 $1.39
Juices - Grapefruit 10 0.420 $1.380
Juices - Grapefruit 1) 0.3%0 $1.00
Juices - Grapefruit 1R 0278 $0.91|
Stices - MulliVitamin 1 0.275 $0.91|
Juices - Orange 330 mi/8-pak 0.480 $1.58 UAE (Al Ainy
juices - Orange 1R 0.475 $1.57
Juices - 1k 0.420 $0.94

w.aJ Saudi
uices - Orange 1R $1.19 UAE (Al
Juices - Orange 10 0 $0.97}
Huices - Orange TR -4 pk] [ $2.94
Juices - Orange 10t - 4 pk] 0.850¢ $2.94)
Juices - Orange 1 M2 pak 3.900 s1267

- Pinea o o 2o m-w%
Juices - Pineapple 500 0 wﬁ
Uuices - Pineapple 1, e.:g $1 mﬁ
Juices - Pineappie 1 0. j

Saudi
uices - Pineapple 1M oﬁ {Dammam
Juices - Pineapple 1 0.29 $0.97
Juices - Pineapple um& 0.845 $2.13 Lebanon/USA!
uices - Pineapple 1 N2 pak 3.900 1287 Kuwal
Juices - Tangerine 10 0. $0.97] Austrial
Juices - Tomato 500 mi./bottlel 0.205 $0.68 Lebanon/USA]
Juices - Tomato 14t 0275 $0.91 Kuweail




Price (USS)
Products Stz |Price (K.D.)| Rate: 0.303 | Country of Origin
Juices - Tomato 1 it /botliel 0. $2.1 o
; 200 mi. 0.590 $1.95 Austrial
900 mi. 0.500 $1.95 Austrial
330 mi. _0.450 $1.49 Denmark
330 . 0.450 $1 Denmark
530 mi. 0.450] $1.
390 mi] 0.450 $1. E
800 | 0. gsg i
” 1Ry oﬁ s1.64
250 mi 0.100 $0.33 Kuwal{
Juicos/Nectars - Guava 500 mi./botte $0.68 Labanon/USA
iuices/Nectars - Guava 1. 0.31 $1.02 Kuwel
Juices/Nectars - Guava 18 - 4 pk. $294 Kuwail
uices/Nectars - Guava 1 it /bottlel 0.845 $2.13 Labanon/SA
Juicen/Nectars - Mango 250 m 0.100
PlMoms-Mango 330 0.480¢ $1 an@
Juices/Nectars - ManQo 500 mL/bottiel 0.205 $0.
Juices/Nectars - Mango 10 0.420 $1 Kuwait
: - Mango 1] 0360 $1.19 UAE (Al Ain
wuices/Nectars - Mango 1R -4pk 0.890 2
puices/Nectars - Mango 1 itboltie ﬂﬁ 21
Juices/Nectars - Pear 1 . - 4 ph) ) m.j

‘Source: ALES - Kaweit Market Basket Surveys, Apel 2000,

While most juices are packaged in Tetra Pak® and glass, American pastowized single
strength juices are emerging in the Kuwaiti markets. These juices are sometimes as
much as twice the price of other juices, but there is an expatriate demand for these
)

Many of these juices are blends using tropical fruits ke banana, coconut, and passion
fruit. This innovative blending of juices is just one exampie of how the consumer will
purchase a new product even if it is at a much higher price, just because it is different.
The longevity of these new products is high due 10 their high quality and consistent
flavor.

SHELF LIFE (EXPIRY PERIOD):

According to GCC standards, the expiry period for juices is 18 months in suitable
containers. There is no mention in the GCC reguiations concermning refrigerated juices,
retrigoratod jicon, e Which ogultions Seply priof o spment o

OPPORTUNITIES:
With a $33,000,000 market for juices in Kuwalt alone, Egypt has an ample opportunity

for export sales. Afer speaking with several buyers, it became obvious that the juice
market has been considerad to be a “cut-throat” market in which to become involved.
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KUWAIT - HERBS & SPICES, COMBINED

KUWAIT - SPICES, COMQWE{} IMPORTS 1988
{CODES: 075100 - 075260 - 075280)

Others
india 29%
7%
Pakistan
G%%
fran - Brilanka
g% Syria e

KUWAIT ~ SPICES, COMBINED / IMPORTS 1998
{CODES: 075100 - 075260 - 075290}

COUNTRY WE*GH‘T.QK_Q:}_,,f VALUE (KD)

..... AR o 230,829 152 788
india o 1514778 ’

Others . . 155590

Laidan 287,135

S}srs:a — 107,87 {

Saudi Arabla 700

TOTAL - 1998: 2.320,982

MARKET ANALYSIS:

india is the traditional spice exparier 1D the world, indig supplias m“w PRt
of Kuwa's impariation of spices. The second and thurd %ar:es: 30 ‘
are Pakistan and iran respectively.  United Nations Food ang AM
{FACH reports indicale that there is an $8.570, {}&} ma*&@“% hries
thig figure is 32,682,835 higher han the offioal Kuwal published data,
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375 gm. 0.9%0 $3.07 UAE
42 gmi 0.550 $r1e2 Uniled
42 0.550 23 United
21 0.1 United
42 0.550 $1.02 Unlied
21 gm. O»ﬁ $0.33 my%
8 gm. 0.3 $1.18 United

2 m!,! 0.150 $0.50 United Kingdom

Powdar 375 gm. 0.810 $2.87 UAE (Dubei)
SOURCE: mmmmMm% ‘

SHELF LIFE (EXPIRY PERIODS):

Herbs and spices are exempt from explry regulations, as per GCC Regulation No.
150/1993. Herbs and spices are stik consideraed viable a s long as the product does not

losa its potency.

CONSTRAINTS TO TRADE:

Some smaller shop owners claim that some apices are adulterated when received from
smaller importers. [t is very important to ensure purity when exporting %o foreign
importers, due to prockict testing procedures. Once a problem arises with an exporters’
product, more stringent inspections are usuaily performed on all subsequent shiprents.
OPPORTUNITIES:

According to FAO dala, a large Kuwait export market opportunity axists for trade in the
Anise/Fennel, and Nutmeg/Cardamom classification groups.

The FAQ category “Spices NES,” however, is a extremely vague. More FAO data is
required to determine the exact elements making up this spice group.

New spice bottles with grinding caps for pepper and other spices can give a small
producer an advantage over exporiers still uiilizing traditional packaging methods.




KUWAIT ~ INFANT FOOD

KUWAIT - INFANT FOODS / IMPORTS 1598
{CODE: 098960,

Chers
37%%

ireland

50% USA

13%

ii}SA {Zireia'zd lmnwh

COUNTRY = WEIGHT (Kg.)

Others o
TO‘!‘AL -~ 1938

MARKET ANALYSIS:
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Strained infant foods from the United Siates and the Unitad Kingdom command very
high prices when comparad to cereal based products. One trend that seems 10 be
emerging is the availability of organic baby foods. Organic baby foods are very costly in

comparison 1o the traditional offerings.
KUWAIT MARKET BASKET SURVEY AVERAGES — APRA. 2000
Price (USS)
Products Stre Price (K.D.) | Rete: 0.503 | Country of Ovigin
ICereal-based Baby Food
- 3 FRUTS 110 gm. - bow] 0.980 $3.29 France)
KSFRUWS ety P 120 gm.- bosg $1 United Kingdony
<4 gim.- Do
120 gm.- $t United Kingdord
Weabym
110 gm. - 0.795 $2.
LCorael-tnsedMFeod
400 0.800 Saudi Arabia
[Coreat besed Baby Focd 3
. 110gm. - 0.785] $2
WMF@ !
- RICE 110 gm. - 0.795
[Geraal-based Baby Food
. RICE 120 gm.- boxd oms! $1 Unied Kingdor
Baby Food
E 400 g, 0. $2.51! Seudi Arabia {Jeddeh
%Oaml—t-sadewy Ge
200 gm. - boxg 0.720 $238 shedc
mw.-tm Q.m %3‘% L
{58
Foods - 200 gm. - boxt 0.720 2. drichacda
L AOTHE i:~.".0
200 gm. - box| 0.825 $2.72 chadc
E&nﬁmm
Foods - ORANGE 200 gm. - boxt 0.720 $2.38 ¢
WM
[Foods - RICE 200 gm.- box] 0.720 chado
{Wm
Foods - RICE 400 gm. 0.800 Saudi Arabie {Jeddeh
Baby
Foods - WHEAT & 4
; uITs 400 g, 0.915 $3.02 Seudi Arsbia
t&nal-tnsud&hy
Foods - WHEAT & 4
VEGETABLES 400 g 0.915 $3.02 Seudt Arabla (Jeddeh)
Cereal-basad Baby
Foods - WHEAT &
mwm
-WHEAT &
CEWATE 400 0.820 $2.71| Saudi Arabia (Jeddah)

SOURCE: ALEB - Mmm&ﬂ!;.ﬂ;:ﬁﬁm
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SHELF LIFE (EXPIRY PERIOD):

As per GCC Standard 150/1993, the following expiry periods apply to the products listed
below:

+ Cereal based infamt foods and powder-based-on-mik baby foods packaged in
metaliic containers packed under vacuum or in the presence of gas, have an 18-
month expiry period.

« Strained infant foods packaged in glass containers (tightly sealed and stevilized),
baby fruit juices packed in glass jars, and cereal type preparations fruits or
vegetables packaged in cartons with aluminum folls ol have a 12-month expiry
period.

OPPORTUNITIES:

A $20,000,000 opportunity exists in Kuwait for Baby Food and 50% of that market
($10,000,000} has been absorbed by Ireland. With Egypt’'s geographic advantage, lower
labor costs, and abundant frult, vegetable, and other food production, Egyptian

processors should be able to acquire at least a portion of Kuwait’s cereal-based baby
food market.

12



KUWAIT - JAMS & JELLIES (MARMALADES)

KUWAIT - MARMALADES / IMPORTED 1988 (CODE: 058328

Netheriands

24%
Others

82%

Switzeriang

12%

COUNTRY
Netherfands

ivz%"sefs
TQTAL ~ 18988:

MARKET ANALYSIS:

The mamaa " ocategory according o 4
speciicaliy cﬁ catg whether this category contams
oiher avi z:f—-nc 20 e contrary, & will be assumed ¢ ; 3
ielies. According C&P*«m\—ﬁiaw;} total lam and =é§~‘ﬁ«;' Exglw frorm BEgyp?
reached 349,*3?4 in 1988 witn the following Havors: apricot {81 ::Ei’:-%,
strawberry ;‘344@&:1; and "other” {§1,008)

i s ynfortunale that the Kuwa
goes not more clearly defing the
“others” ralating 1o exporung Soul
data, it mugh! be possidle
z:zcm*rieﬂ are mwr** org

0
x
3
3
b
1!
s
D
ey
4]
b
m
i
Cog
m

The Wwo ams (&
vanetys pictured at ig
oroduets Cwi’eﬁz‘;”

”
13



KUWAIT MARKET BASKET SURVEY AVERAGES - APRR. 2000

AVG. Price
Avg. Price | (USS; Rale:
Products Size {KD.} 0.303)
Uama/Jelies - Apole 450 grm. Gﬁ $0.94
lamg/Jeliies - Apple 450 grn, 0. $1.58
Jams/lelies - Apple 450 0.358 $1.1
Jorms/Jofios - Aproo s&@'ﬁ 0.488] $1

$0.99

Jams/Jellies - Raspbery 450 gm. 0.358 $1.18
Jams/Jellies - Raspberry 465 gm. 0.360 $1.19




Jams/Jeliies - Raspberry 485 grn.
Mams/Jolies - Red Currant | 340 gm
Jams/Jellies - Strawberry 340 gm |
Uams/Jellies - Strawberry 450 gm.

[ ] [ ] T 4 L]

B
Eﬁ%

gm.
485 gm,

SHELF LIFE (EXPIRY PERIOD):

GCC Standards limit expiry dates to 24 months from date of manufacture for jams and
jellies in metalic or glass containers. Jams and jelies packaged in tightly
sealed plastic or aluminum foil packs have an expiry imit of 12 months.

OPPORTUNITIES:

in 1998, Kuwait imported approximately $3,000,000 of jams and jelles, most of which
were sold in supermarkets. A small percontage was sokd to hotels and rostaurses for
meal sefvice.

Upscale hotels offer small individual 30-gram servings in glass jars for room sesvice and
restaurant dining. These small serving sizes are a good way to expose products 10 a
wide variety of consumers.

Consumers are repetitive, habitual buyers for most products. So, it is extremely difficult
to get an opporiunity 1o offer a new procuct for taste-test purposes. Using small,
individual serving sires is a very cost-effective method o advertise a new product.
Taking a smaller profit on individual serve jars, can add benefits through exposure using
hotel food services and by trial size test samples at supermarkets.

Deciding which fruit to process for jams and jellies can be extremely difficult ¥ merket
shudies are not used in the decision-making process. By using market data from several
markets, the likelihood of manulacturing the wrong flavor is greatly reduced.

it is also very important 1o use market data to determine what variety of product solls the
best - e.g. marmalades versus jelies. Sugar content ranges vary according o the
importing country; aweeter products might not sell well in some countries that prefer
move acidic tastes.

15



KUWAIT - MACARONI! (PASTA)

KUWMT &iACAEOM MPORTS 1998 {C{BOE G4R310-0483 200
Pakistany | hadland
Saudi Arabia €% T B Smgﬁspme
2% . :

Others .
28%

Netherlands Haty
14%, 40%

COUNTRY  WEIGHT gi{

Q@
s
&
-y
i

370 AL- 1998:

MARKET ANALYSIS:
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in addition to the expatriate community’s consumption of both Westen and traditional
Asian style pastas, Kuwaiti nafionals are including more pastas and fomato based
sauces in their diets. Franchised restaurants are also inchuding more pasta-based meals
in their menus to accommodate their expatriate customers and o supplement their
traditional meal offerings.

KUWAIT MARKET BASKEY SURVEY AVERAGES ~ APRIL 2000

Avg. Price

Avg. Price | (USS; Rale:
Sive (X.0.) 0.303) | Couniry of Ovigin _
500 gm. 0205 $0 Rodyl

500 gm.-

box 0245 $0.81 Raly
500 gm. 0210 $0.69 Raly

500 grm] 0228 $0.74
| =
500 gro. 0226 m'j .g%
500 gm., 0.158 $0.51 uwall
500 gm. 0.235 so.?ai Saudi Arabisj
s0gn, 0 073 Seu Arebin
500 gm. 0.1 $0.50 Turlomg

SOURCE: ALE - vt Mirist Banket Surveys, Apdl 2000,

In most stores pastas were available in as many as 15 different styles, which were
manufactured by as many as 12 separate companies, ltalian pastas were the best
quality, followed by the Saudi and American brands.

SHELF LIFE (EXPIRY PERIOD):

Pasta products packaged in cardboard or plastic container have an expiry imit of 24
months as specified in the GCC Standard 150/1983.

OPPORTUNITIES:

Due to the high incidence of diabetes in the Gulf States, diabeth g
mwmmmwmmewm While
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undertaking market basket surveys, we noticed that only one store offered special
diabetic {without sugar) products for sale.

One itom noticeably missing from the chill cases in Kuwaiti supermarkets was fresh,
refrigerstor-cases pastas - both tadiional and stuffed varieties. Westem
Supermarkets normally canry fresh pastas and pasta meals in their cold or chill cases to
satisty the "heat-and-eaf” life styla of so many working househoids,

18



KUWAIT - EDIBLE OILS

KUWAIT - EDIBLE OILS, COMBINED / IMPORTS 1998

425500 ~ 425600 - 425700}

»

{CODES

Sunfioaces

CORN CiL (MAZE}
73

BOLVEOL

VALUE (USD]

KUWAIT ~ OILS, MAIZE (CORN} / IMPORTS 19388 (CODE: 425700}
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KUWAIT ~ OILS, OLIVE / IMPORTS 19988 (CODE: 425500}

b

.

Kg

COUNTRY WEIGHT {Kg.} VALUE (KD}
Spain 817.092 640
Turkey 339¢ 685

3%

¢
£
w2
w
i
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€ 1151
ra

e e
[9%]

#3]
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o 1
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Oinorg 274 B34 2 S3.G8
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TOTAL ~ 1998: 1,488,296
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KUWAIT - OILS, SUNFLOWER SEED / IMPORTS 1988 (CODE: 425600}

8D

s ot

COUNTRY  WEIGHT(Kg) _ VALUE(KD} . VALUE|

i} :
LISA ., 2,309,009 532 502 51,757 432 34
U A E 135 870 39,507 2130388 14 &
Lebanon o G 50.00 30
Others 3 272347 1011395 $3.337 37 29 S2

3,717,116 1,583,404

DR PLANNING

TOTAL 1 998

TN e

SIS

Edible ofis are highly competitive in Kuwaith supermarkets, «ith &g many as 15 brand
names oocugying market shelves at a time.
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KUWAIT MARKET BASKET SURVEY AVERAGES - APRR. 2000

Price (US$)
Product Sz Price (KD) | Rate: 0.303 | Country of Origin

IOLS (EDIBLE)

Com 1.42 it 1.050 $3.47] United
Olls, Comn 20 1.100) $3.69 E
Ofis, Com Ik 1.650 $5.45
Oiis, Com 251 1.000 $3.30 Saudi Arabiel
Oils, Com 248 1.160 $3.89 Bahraini
Ois, Olive 250 . 0.550 $1.82 Ralyi
Oils, Olive 500 mi. 0 $3.201 mﬁ
Oiis, Olive 500 mi. 1,050 $3.47] sb
Ofls, Ofive 1i 1.990 $6.57 Ralyl
Oils, Qlive 16 2.12% $7.01 w
Oils, Sunflower 27M 0.930 $3.07 Saudi
SOUACE: Kt Markat Bosket Surveys, Aprll 2000,

KUWAIT — OILS, FIXED VEGETABLE N.E S. / MPORTS 1998 (CODE: 426900)

COUNTRY WEIGHT(Kg) | VALUE(KD) | VALUE(USD) | $Xg. |
US.A. 6,895 5317 $17,544.55! $2.54
Sweden 1,807 2,687 $8.967.90! $4.09{
Switzerland 1,300 1,825 $6,353.14{ $4.80
United Kingdom 925 1,615 $5,330.03| $5.76
Others 1,090 1,075 $3547.85| $3.25|
TOTAL ~1908: 12,017 12,819 $41,643.56| $3.45
SOURCE: KUWAIT MINISTRY OF PLANNING
SHELF LIFE (EXPIRY PERIOD):

All edible ol products have an expiry date of no more than 12 months, regardiess of the
containers material. Importers are very strict with dates of manutacture being over 4
months due 10 the lessening of shelf ife potential.

OPPORTUNITIES:

Unfortunately the olf market is dominated by very large imports
United States, Saudi Arabia and

from countries fike the
for com oil and sunflower oiis, and Spain for

olive oil. Although these large producing countries have a tight grip on the market, there
are stil opportunities for products like olive ol to competa on a quality level.

Innovafive packaging using tie-in products like vinegars as a co-pack add on, can opsn
markets that may not curvently exist.

Olive cils in Egypt are noaring the quality Jevels that will give producers grealer
opportunities for exports from Egypt. One ALEB dlient recently ranked among the top
producers in an Intemational Olive Olf Competition in Spain, where competition was
fierce and highly sophisticated. This type of high quality can make Egyptian edible oil
products very competitive in export markets outside Egypt.

21



A Unitod Arab Emirates imporier is cumently planning 1o construct a vegetable ol
processing plant in Egypt, a facility that wil enhance Egypt's export production



KUWAIT -~ POULTRY {FROZEN;)

KUWAIT - POULTRY(FROZEN) / IMPORTS 1988
(CODE 012320)

France Other
11% 17%

Saudi Arabua

Brazil ‘ 315

414

KUWAIT - POULTRY (FROZEN) / IMPORTS 19.‘38 {CQDE: 012320}
COUNTRY WEIGHT (Kg.} VALUE (KD} VALUE [USDy | &Ko
Brarz 27 840,908 11 GET 1RD
Saudi Arabia 5172467 GIR A2
Franoe 7700 867 J078.E8

Other Y 4 1G5
TOTAL - 1998 48,429,752 28,845,487

o

MARKET ANALYSIS:

Tl

ozen whole chickens compnsed the larges! peroeniage
cultry, with the remaning 15% consisting of chicken pan
feigle .Mrai Service (FASY reponts, projecied import mvs
metne tons or J.000 melric 1ons more than the 32 000 metrg tons
actual 1888 importation of frozen poultyy amounted o appmxmaliely
which was 30 835 melng tong shon of estimaled 83,000
Projections for 2000 are estimated 1o rise 5% 1o B8.000 meing
whote chickens & 10.000 tans of chicken pantsh

:x:r'ﬁ

The iargsst exporters of whole chucken 1o Buwalt &
Denmark {although Denmark i3 NOT refiecled in *i ;
Planning Ministry dafa shows that Brag! has :
marketl, foliowed by Saud Arabig with 3 3
and the United Siates eUS* both share the 4,

market, while Thaiand and the People's |
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Some poultry for sale in bakalas (neighborhood grocery stores) appearsd o be close to
axpiry dates or the packaging materials had sustained some damage, which lowered the
price of these products. Pricing in smaller markels was very difficult to obtain, due to the
lack of pricing on packages or on written labeis. It was apparent that the appearance of
the customer determined the price in many cases. An experiment was conducied using
an Asian expatriate Kuwaiti resident who bought a whole frozen chicken for as much as
& 50% lower price than an American axpatriate.

PRICES (CIF) FOR POULTRY IMPORTED INTO KUWAIT - SEPTEMBER 1999

TYPE COUNTRY | PRICE PER METRIC TON

FROZEN WHOLE BROWER BRAZIL $1,160 - $1,180

FROZEN WHOLE BROWER DENMARK $1,200

FROZEN WHOLE BROILER FRANCE $1,070

[ FROZEN WHOLE BROILER SAUDI ARABIA $1,750

T FROZEN CHICKEN PARTS USA $1,140

(LEGS, THIGHS, DRUMSTICKS)

FROZEN CHICKEN PARTS | BRAZIL | $1.342

{(LEGS, THIGHS, DRUMSTICKS) ;

SOURICE: ATO Dubwi, USFAS

Prices for Braziian frozen whole brollers (CIF) Kuwait have been reported at $880.00 per
metric ton as recently as June 1, 2000 by one Kuwaiti importer.

KUWAIT MARKET BASKET SURVEY AVERAGES — APRIL 2000

Avg.
Avy. Price | Price (US$)
Products Size {K.D.) [Raete: 0.303| Couniry of Origin
razen,
Kiev 500 gen. 1220 $4.03| Seudi
rozen, Breast
{Breaded) 256 gm. 2.1 Unitod
mﬁw Breast
' 450 gm. 1
m-ﬁm.
= 900 gm. 1.200
N A | A
- Boneloss 25ky 5.200 $10.

Burgers 840 gm M5 pes. 1.850 ﬂ.ﬂ[
Burgers 207gm. 0940 81
Chicken-Frozen, 1
Burgers 1200 gm.. 1.800
Bleu 500 gm. 1.140 $3.
Chicken-Frozen, : ]
Drumsticks 570 gm. 1200 $3.96
Chicken-Frazen,
Drumsticks 635 gm. 0.540 swj
Chicken-Frozen, ;
Drumsticks 907 gm. 0.730 2.4
Chicken-Frozen, Franks 340 gm. 4.900 $16.17
Chicken-Frozen, Franks 400 gm:. 0.438 $1.24
Chicken-Frozen, Franks 400 gm. 0.310 $0.99)




Avg.
Avg. Price | Price (USS$)
Size (XD) | Rate: 0.303| Country of Ovigin
400 g, 0.340 $1.12] Saudi Arabial
25kg. 2.700] $8.91
1kg. &esol $3.14/
907 gm. awol $2.1 United
A 500 gm. 1.000 $3.30
900 grn. /2 pak 0.500 $£.27 China|
Chicken-Frozen, Whole _ 800 gm./Case of "9% 5000 _ $16.50 B
Chicken-Frozen, Whole | 800 gm./Case of 10 8200  $2048 Seudi :m
Chicken-Frazen, Whole 900 gm. 0570 $1.88 f
Chicken-Frazen, Whole 900 gm. 0.560 $1.65 France,
Chicken-Frozen, Whole 900 gm. 0.710 $234 Saudi Arabia
Chicken-Frozen, Whoie 900 gm. 0.790 $2861 Saudi a\mmE
Chicken-Frazen, Whols 900 gm./Case of 10 5800 _ $1848 Brazi
Chicken-Frozen, Whole 900 gm./Case of 10 5.700 s$ie.ai France
Chicken-Frozen, Whole 900 gm/Caseof 10 7.000  $23.10 Seud Arsbia
Chicken-Frozen, Whole 1000 gm. 0.780 $2.57 Saudi Arabla
Chicken-Frozen, Whole 1000 gm/Case of 10 2.950 $0.74 __Brart
Chicken-Frozen, Whole 1200 gm. 0.950 $3.14 Saudi Arable
Chicken-Frozen, Whole 1200 gm. 1.080 .47 Saudi Arsbia
Chicken-Frozen, Whole 1300 gm./Caseof 10 8200 _ $27.06 Brazi
Chicken-Frozen, Whole . 1300 gm./Case of 10 6400  $21.12 ﬂ
SOURCGE: ALEB - Kuwait Markat Bankat Surveys, Apel 2000,

1. MARKETING:

Markesting is extremely sophisticated in Kuwait. Television, newsepaper, and billboard
adverlisements are well planned and heavily funded due to intense competition
between importad brands. Due 10 the mulli sthnic naturs of the expatriate workdorce
present in Kuwait, language problems in advertising are ciccumventad by using
photos of foods on advertisements 1o gain market share.
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OPPORTUNITIES:

Egyptian pouitry producers may not be able to compete on a one-fo-one price basis for
whole frozen chickens, but there is an emerging market for “value-added” products and
chicken parts.

*kid nuggets,” “kid shapes,” chicken franks (cheese-fillod, eic.) arxd ready-to-eat poultry
serving sizes.

Egyptian processors can compets with these items, due to lower labor costs used for
hand trimming operations. Consumers are always seeking innovative products 1o save
time and money. New menus utiizing poultry products are always in demand by

Convenience is the watchword for new products. The average Kuwaili consumer is
more mobile and has more disposable income to pay for conveniences like prepared
meals.

Many franchised restaurant operations buy divectly from producers. Franchised
restaurants use high volumes of breaded poullry products in their renus, making this an
exoellent opportunity for new exporter points of entry o an over-cromded whole

Better packaging with high resolution and glossy graphics is being used on valkue-added
and chicken parts packages to draw a customer's attertion to their products. As
competition increases in the market, packaging will play & more critical role in
maintaining and increasing market share.



KUWAIT - TOMATO PUREE/PASTE IMPORTS

KUWAIT - TOMA'{O PUREE / iMPORTS 1998
{CODE: 056720)
Saudi Arabia Egypl
84% V ' 20%

KUWAIT - TOMATO PUREE / IMPORTS 1998 {CODE; 056720)

COUNTRY WELGHT{KQQ _VALUE KG}
3.875802

VALUE (USD}

Saud: Arab) 86,
GCther e 1822, g ‘8 085 B

TOTAL-1998: 9601869 2565348

MARKET ANALYSIS:

According to Kuwait M
” zomato Pures” from
import market, iciowe
inport market, however,

‘1 'tt*

Kuwan's impors from bam A'ai}%a
irorucally. exported or re-exg . elet
nomaly could be a{:"*“umi a ocommanmal g
coeptance of product once s‘:z raa:: ciegred customs
tatistics for Saudh Arabiz are removed from ine 01
imports of tomalo puree stand at $2687.740.
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(!‘:

o g e resabiily of
ail gm %ﬁe "Oz wer -‘:a%egmj; me ‘a He above 1 whdh ¢
a mere 9.4% share of Kuwall Iomato puree impost marnst
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OPPORTUNITIES:

Egypt is one of the workf's largest producers of tomato products. There are no reasons

other than poor quality, poor packaging, poor cost controls and transportation issues 0
restrain trade on a global basis.

With Egypt’s geographical location and ideal growing climate, tomato products can be
one of the best opportunities for exports to the workl.  However, attention to all aspecis
of production and marketing will need to be honed to a fine point for Egypt to be
competitive in the world markets

Developing innovative, new tomato-besed products can heip open future new markets.
Kuwaiti nationals and expairiaies are adopling a more Westemn diet, which inchudes
larger quantities of tomato-basad sauces and condiments.

Using tomato-based products in value added meals are one avenue o expand on the
export capabiliies. Pizza sauces, spagholti sauces, BBQ meoats sauces, and tomalo
based corxfiments like ketchup and hot Sauces offer a tmamendous opportunity for
increased export products.



KUWAIT - FROZEN VEGETABLES

KUWAIT- FROZEN VEGETABLES / IMPORTS 1998
(CODE: 054900)

USA
20% Belgium
10%

Other
25%

Egypt
30°%:
Netherlands
15%

KUWAIT ~ “CHILLED COOKED VEGETABLES, OR TEMP. PRESERVED™ FROZEN
: VEGETABLES / iIMPORTS 1998 (CODE - 854300;

. WEIGHT (Kg) = VALUE (KD} VAWE%USQ?&’KQ

s oo Y
111,838 1,843,534
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MARKET ANALYSIS:
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tons in 2&8 . Frozen vegelable expornis from Kuwait totaled
1888 geoording 1o Kuwad Planning i

-~

Fsiahistics,

WLy

o
m

The largest portion of
fnes which amoun wotal .

egetables. Thig f.:.{ge pe* e“‘zar‘ és du’e mainty 10 he change i eaty
MKuwalt pecgle, which s nHuenced by the profferation of Amenoan
restaurants.

EGYPTIAN FROZEN VEGETABLE EXPORTS TO KUWAIT -
1998

OXRA
VEG. BIXED

POTATOES FRZ

&OLGKH!AY
PEASV
SPNACH A

YEG, GTHER .
GREEN BEANS .,
ART%CHQ!‘ZESA

KINDEY BEANS I

Althaugh 70% of Kuwail's 1otal frozen vegetable mg} sigs z‘& 8.0

frizs. Egypt only expornted “1382,3 38 {514 422 Kg.}
vegetable imports ~ z::as on uA??&MS«:QW ;
comparabie o any other wﬁxzmﬁ' worideade, bt nighe
COSts fimit sales | ~atem<ai,

he convenience of frozen vegetables is one of the pnm
imports. Other factors thal have contributed 10 the use of

» A perception thal frozen vegetables are healthier than canned vegelables.

+  More households are using freezers tc a’:ﬁ-’% fos .

s Smailer relal cutists Z** ave nstalied froven foods nasaes making these focds more
avaliabig.

»  Familes and singls consumesrs are gating culsds the home

o Anincrease n the number of single-person households,
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o

s &szémaf :d that a8 much of all frozen ﬁege\ames are 3oid
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ensure that every product that Jeaves.the plant is the most competitive product in

the cold case.
KUWAIT MARKET BASKET SURVEY AVERAGES - APRA. 2000
Price (USS)
Sk Price (K.D.) | Rele: 0.303
400 gm.| 0.580 $1.95
400 gm. Oﬁ $o.28
450 gm.| 0.4 $1.55
454 gm. 9.75J WJ
400 gm.J 0.310 $1.
450 gm.| 0.590 $1
15kg 0.930 a.mi
2kgi 1.000 $3.90
2.5 1.070 $3.59
25kg 1.000 $3.30
25 1,180 $3.00
25 1.100 $3.
25kg. 1.000 3
400 gm. 0: $0.92
454 g 0.9 $.23
A54 o o.ﬁJ ”«11
400 gm. 0.220 :.g
400 gm. 0.200
450 gm. $1.24
454 gm QSCJ $t.16
454 gem. n.ué $147
1kg. $1.16
1kg $1.05
400 grm. 0.250 $0.83
400 gm. 0.220 $0.
400 gm. 0.190 $0.
400 gm. 0.230 $0.74
450 gm. 0.230 so.%
450 gm. 0.350 $1.1
450 gm. 0.380! $1.25
450 gm. 0.415 $1.57|
450 gm. 0 $1.18
454 gm. 0.310 $1
794 gm. 0.580 $1.o
900 gm. 0.730 $241
900 gm. 0.855 $2.16




Price (LISS)
Products Stee | Price (K.D.) | Rate: 0.303
-Frozen, Mixed 900 gm.| 0.730 $2.41|
-Frozen, Molokhia 400 g oﬁ $0.83]
-Frozen, Molokhia 400 gm.| 04 $0.83
—Frozen, Molokhia 400 gm. 0 $0.7
Vegs.-Frozen, Molokhia 400 gm 0.248 $0.81
Vegs.-Frozen, Moiokhia 400 0.250 $0.83
Vegs.-Frozon, Mushrooms . 450 gm | 1.080 $3.56
Vegs.-Frozen, Olaa 400 m.f 0.980 $1.19
Vege.-Frozen, Okra 400 gm 0.280 $0.92
Vegs.-Frazen, Okra 400 gm. 0.300 $0.99
Vogs.-Frozen, Okra 454 gm. 0.350 $1.16
Vegs.-Frozen, Okra , A
WHOLE 400 gm. 0.230 $0.
Vegs -Frozen, Pees 400 gm 0.260 $0.86]
Vegs.-Frozen, Peas 400 grn. 0.230: $0.76
Vegs.-Frazen, Peas 450 grn. 0.330 $1.
Vegs.-Frozen, Peas . 454 gm. 0.315 $1.04
Vegs.-Froren, Peas 900 gm. [V $1.95
Vegs.-Frozen, Peas 800 gm. 0. $2.41
Vegs.-Frozen, Pees 907 gm 0.725 $2.90
Veys.-Frozen, Peas & ?
Vegs.-Frozen, Peas & E
400 gm 0210 $0.60
Vegs.-Frozen, Peas & %
Carrots 450 gm. 0 $1.1
Vegs.-Frozen, Soup Mix 400 gm. 021 $0.71
Vegs.-Frozen 400 gm.| 0.220 $0.73
Vegs.-Frozen, Spinach 400 gm. 0.240 $0.79
Vogs.-Frozen, Spinach d
{Cut) : 454 gm. 0.480 $1
Source: ALER - Kuwait Muriat Baeiat Surveys, Apdl 2000,
OPPORTUNITIES:

Egypt curently appears 10 be overiooking an $8,000,000 opportunity that Europeen
Union (EU) and United States {(U.S.) producers are cumently supplying in the Kuwaiti
frozen vegeotable market.

Quality, pacicnging, and marieting are areas where each processor can improve its
axport potential. One processor cannot control transportation costs, but this is one area
that the entire Egyptian food processing industry must improve in order 1o seriously
compete in the Kuwait's export market or that of any other country.

Quality starts at the field level and inputs decide the quality of the final products. The old
saying “Feathers in — Feathers Out” aptly describes the theory of quality.

One example of how a change in farming taechniques can affect the final product is peas.
Green peas from Egypt are too large and the texture is tough even after cooking. By
harvesting the peas earlier, the appearance and texture will be greatly improved. It is
true that if the peas are left in the field for an exiended period of time, they will gain

ar



weight, but at the expense of quality. Smaller tender poas will sell at highor volhumes
making up for the slight gains made in weight gain of older peas.

in order to gain market position, it is important to offer large volumes in order to yield
repetitive sales. Buyers will buy more products that sell in volume.

Consumers are not ignorant of quality at the expense of price. Consumers outside Egypt
are vary demanding in terms of product quality and are willing to pay more for a higher

mmmmwmmdammammm&w
complete a side-by-side comparison with competitors’ products, as this is how the typical
Gulf consumer approaches a purchase. [f the product looks less appealing or has a
poorer flavor or texture, then there is room for improvement either in terms of inputs
and/or processing operations.

Cost reduction measures and quality control will also make a product more competitive
on the world market. If a company decides to ignore these issues, it would be wise o
forget exporting.




KUWAIT - VEGETABLES, PICKLED

KUWAIT - PICKLED VEGETABLES / IMPORTS 1998
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KUWAIT MARKET BASKET SURVEY AVERAGES -~ APRIL. 2000

Price (USS)

Product Stze | Price (K.D) | Rete: 0.303 | Country of Origin
{Pickies, Mixed 600 gm. 0.525) $1.73 Saudi Arabi
IPickies, Mixed 1 kg, 0625 _ seo08 an
Pickies, Mixed 450 gm. 0.525 1.79 Lebanon|
IPicides, Mixed 600 gm. 0.450 $1.49 Lebanon|
IPiddas_, Mixed 1620 gm| 0.560 $1.85 Irani

Countries like Lebanon and Syria pack large containers — approximately 2.5 kilogram

jars of pickied vegetables -- for home use. No Egyptian packs of this size were observed
on markeot basket surveys.

picided/preserved in vinegar or those picided/preserved without vinegar.

SHELF LIFE (EXPIRY PERIOD):

Pickied vegetables shipped in glass containers have a she¥ life of 12 months from the
date manufactured. Chilled pickled vegetables also have a 12-month expiry period, as
por GCC Standard 457/1986.

OPPORTUNITIES:

There is a $4,000,000 market opportunity for pickled vegetabies in Kuwait, 38% of which
:::mﬁydmmmmm.m,mﬁ,m:mwsmmmwﬁd
total imports,

With Egypt's clear advaniage of abundant vegetable supplies, low labor costs, and
geographic proximity to Kuwalt, Egyptian processors shoukd be poised o increase their
share of Kuwait's pickied vegetable import market.



KUWAIT - WATERS

KUWAIT - WATERS, NATURAL OR ARTIFICIAL / IMPORTS 1998
(CODE: 111110)
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Ancther elemert of concemn for more heeith conscious customers is the levels of
minerals/salts in the make up of the waters being soid on the market.

High TDS (Total Dissolved Solids) can give water a salty or "off" taste, which i not
pleasing to Expatriate taste or customers with low sodium level diets.

EXPORTS:

Kuwait's axport of traditional water was only $172,000 dollars in 1998, but the category
for Flavored Waters was much higher.

Flavored waters are apparently a large export income Bem for Kuwaiti companies. With

low imporis of approximately $1,589,171 and the extramely high totals of export
estimated at $21 milion doltars, this cetegory merits further study to detenmine price and

potential for exports from Egypt.
KUWAIT- FLAVORED WATERS (AS SEVEN UP, LEMONADA, ETC.)/

RAPORTS 1998 (CODE: 111120)
COUNTRY | WEIGHT (Kg) | VALUE (KD) | VALUE (USD) $Xg.
Egypt 103,480 28,548 $94,217.82 $0.91
Other 32,992 9,901 $32,676.57 $0.99
Saudi Arabia 971,609 221,535 $731,138.61 $0.75
TOTAL — 1998: 1,108,181 250,984 $858,033.00 $0.77

KUWAIT - FLAVORED WATERS (AS SEVEN-UP, LEMONDADA, ETC.) /
EXPORTS 1998 (CODE: 111120}

COUNTRY | WEIGHT (Kg) | VALUE (KD} |  VALUE (USD) $/Xg
| Egypt $0.00 $0.00
Other 380,508 115,240 $380,330.03 $0.97
Saudi Arabia 739,384 210,052 $696.211.22 $0.94
U.AE 1,663,973 513498 $1,604,716.17 $1.
United Kingdom 5,187,611 1,040,810 $3,435,348.53 $0.66
TOTAL - fmmrz,g_el,_sj& 1,880,601 $6,206,603.95 $0.78
SOURCE: KLAWAIT OF PLANNING
SHELF LIFE (EXPIRY PERIOD):

According to Guif Cooperation Council (GCC) Standards, the sheif life for bottled waters
is normally 12 months, in giass or PET containers, unless otherwise specifiod.

Included in the shelf ife roquirements, Kuwait has ioosely adopted the Saudi Arabian
Standard for bottied waters along with other GCC Countries.

1. REQUNREMENTS:

o Color shall not exceed 15 units on the platinum cobelt scaie
+ Turbidity shall not exceed 5 units on the Jacson Candie Apparatus

+ No Unobjectionable taste and ocor

43



s Bottled water shall not contain the following metaliic elements in

concentrations excesding the imits listoed below:

SUBSTANCE MAXIMUM CONCENTRATIONS
ppm)
Arsenic 0.05
Barlum 1.0
Cadmium 0.01
Chromium (haxavalent) 0.05
Cyanide 0.05
_Lead 0.05
Selonium 0.01
Shver 0.06
Mercury 0.001
Chioride 250
Copper 1
jron 03
Tolal hardness (Calculated 300
as Caiclum Carbonate)
Electric Conductivity 500 - 1000 mhos/cm
Calcium 75
Magnesium 30
Manganees 0.0%
Phenols 0.001
Sulphate 250
Zinc 5

The total dissolved solids shall range between 100 — 700 ppm.
The lower permissible level of pH shall be 8.5 and the maximum
permissible lovel shall be 8.5

Incase the bottled water is treated with Chioring, ozone, ultraviciet
rays, iodine solution or by any other method, this treetment shall
be sufficient for destruction of microorganisms. Treeted bottied
water shall comply with specific microbiological properties for
bottled water mentioned in 4.5.2 of SASO Standards

Bottled drinking water shall not contain fluoride less than 0.6 ppm
and not more than 1 ppm.

The nitrate content shall not exceed 45 ppm (10 ppm nitrogen) and
the combined content of nitrate, nitrite and ammonia shall not
exceed 10 pm nitrogen

PESTICIDES : The contamination of boltled drinking waler with
the following pestickies shall not exceed the levels listed below:

| SUGSTANCE MAXIMUM LIMIT (PPI)

Endrine 0.0002
Lindane 0.004
Methoxychlor 0.1

Toxaphene 0.005

2,4 dichlorophexy acetic ack 0.1
24,5 trichlorophenoxy 0.01




Mmmmmmm«mmm
concentrations

SUBSTANCE

MAXEIUM
CONCENTRATIONS
PICOCURIESAITER

Combined radium 226

3

Gross alpha concentration
(including radium 226 — but
exciuding radon and uranium)

10

Strontiom 90

20

Gross beta concentration (in the
absence of strontium 80 & alpha
emmiters).

1000

beﬁmim,ﬁwmerqst,mm«
parts and froe from parasites including ameba and fres from aigee
and molds.

Bottled drinking water shall

specified in the SASO Standards mentioned in 2.3

mmmmmmﬁcwmmmm
which may b hazardous to the public heaith, according 0 tesis

it shall meet the following bacterivlogical characteristics:

o In the case of multiple tube fermentation method, Not more

than one of the analytical units in the sample shall have a most
probable number of 2.2 or more coliform organisms par 100ml.
No analytical unit shall have a most probable number of 9.2 or
more coliform group per 100 mi.

Membrane filter method: Not more than one of the analytical
units in the sample shall have 4 coliform group bacteria per
100 mi, and the arithmetic mean of the coliforr group bacteria
shall not exceed one per 100 ml.

Application of hygienic conditions in production lines shall be
checked, if the total count of bacteria in bottled drinking water
exceeds 100 colony per ml when tested at 22 Centigrade for
?Zhuxsxnlbaﬁonperm mmmwmhm

o The contasiner shall be hygienic, sultable, completely clean and

shall not cause any undesirable change in taste, odor or color of

~ the water and shall be inspected just prior 10 being filled and

sealed.

o [t shall be packed in hermitically sealed containers to prevent
contamination

o Filing and sealing operations shall be done in an asaplic

atmosphere 50 as o prevent any contamination

o Transportation of bottied water shoukd be done in such a

manner that will protect is from contamination
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