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II. KUWAIT - COUNTRY PROFilE 

Kuwait has long been consfdefed to be. the "'Gatevvay to the Arabian PenInsula", 'Nhict: 
has gNen 1t a long~sta.r;~ing reputat!onfor commercial trade, KlJwa~t ~s a mcdem. 
sophisticated country with approximately 2,270,865 inhabitants, 'I.~th an. estimatec 
average per capita income of $20,000 per' year: 

The iargest percentage of the population {65%,) IS compnsed pnma.rily 
expatriates, 1,484.8.55, '""hieh wo(." H1 the construction indus.!"v an>::i 
positions, The largest percentages of the expatriates are primar:!)' kim ASia, ti"B 
sub-continent, United States, EU" and Gee countr~es. 

Due to the harsh climates, arid fi.atlands, and lack of water resc"r,,:es "cus~ 
import almost aU of its foodstuffs. Greenhouses supply a 
crops, but these crops bring much higher prices than importedfwlen 

DISTRtBUTION CHANNELS: 

Food distribution channels revelve around many cc r1 S:'imet 

prohibited o}t law from importing fooostutfs,v.J!1SUrf:$ ~ 
foodstuffs through local importers, Go-operatives dis7nbute 
retail foodstuffs in Kuwait, wrth the remarning 3()¢~ distrbuted 
supermarke1 chains and smailer stores_ 

The list of outiets below 'NiH indicate hew retati outlets are 
Most of the larger stores are qujte modem and reflect 
atmosphere. 

RETAil OUTLETS BY SIZE: 

~} Upp·e"R' :rRAPE.~ 
a} Co-o~ratlve$: 

1} 58 main ovHets {large Supermarkets; bet>Neerl Sf'.iO & 1C,OGC SQ 'T:t: 

2} 28 medium size branches (medium Supermarkets; 3{}1J-50(l SC~ 
3) 244 smaH size hranches (less than 300 sqmt} 

b) 9 Sultan Center Stores (Super Centers; 3000 to 10,ClQO sq 
c) 3: Other Private Supermarkets {mediurn to large St.l;::<€fmarkets\. 
O} 4 Private Home Genter Stores {Medium to targe Home Center 

2} MIDDLE TRA.DE: 

a} Between 50& 75 \Vholesale-rs 
b) Between SO & 75 Popular markets (small to medium size Supetmarkets 

3) LOWER END OF THE TRADE: 

a) Bemeen2000 &3000 small G,ooery$tqioes. {eakalas} . .. - - . --' . . . .-. 

Wholesalers supply almost aU retail outlets, mstilutkma! tacihHe.s, hetels. '(',::-<;l;., ":'i,-·,ts 
hote4s;and SOme military procurement programs. Many of rhese~~An and 



operate large cold storSge taclllt:es. from Vit'>ict, 
fn.,nts, and seafoc,d Generally, U:6se l;vh<)lt}salers 
that deliver di·rectiy t~) H:e':f customers. 

PRiCiNG: 

lntenfle\VS ",vith distributors indicated that tr:€ :narg:r:s rar:\}€C1 ar,y,Vf,€re c::: .. :' .. ;,_ 

3eo, whHe io\ver wholesalers and retal! oL<tlets ooerate CH', a raf:ge 1 Co t~ .. as U',', 
as To in some ethrHc markets. i~;argir:s vary greaUy (j€pBn:j:ng '.'()f.' s::}"n:e 
V'Jith this in rrdnd: it ~s a~jv-;sable for exp·oners ;nten:;ste<j In the ~<tJ:V\'a:t ;-r;ar~"e~ t:::· C2~SE;
prjCH:~~ decis:on on a median ranl~~e 

SUPERMARI'{ETS & OTHER OUTLETS: 

KU'l:ait has recovered trcrn any damage CCtH:; 

left :nost rerai! outlets out of service. Many Kti,',ait 
completely :e-eni;irH~€fed their stores tc upgrade ano eq'.4; rhe,,: ',"'1M 
facHt~fes. Superrnarkezs b,ordering {-;.n hyp-ermarke!s 8(€ no\:v c(;rr:n-;~)n :(; 
\Vhlie not qu,te as iarge as some hyperrr;a:~",ets If'i thesl;; ::;\(':\:.,8 ;:.n;? 
and offer tne;f customers a very \>\({-de range of 
goods. 

Frozen tC'O(l sections are ~~.J€li S!G ... ~-kerj \vith impcl;-te-d ve-g:et.ab~es ar:ci 
v.'hich are very ',veil displayed :n attractive surrour;dings. 
countries around the 'Nor1c .. with a w!{je variety of Size 8!l{j fia'.'::::'· r···,,,,,';ne>·;:-

A,p·p:o>;:~r:na!f:~Y c:-:~e~ 

tt:-t? 

case at t he left 

products, cold case at the right contains 

Store personnei in supermarKets vis,led ar+? 3nij 

coid cases. V'Ih;)e organizing these cases, derks r€ln:;.:r·./e any ,;'2T; ri":;;:lt ,$ 

expiry date. as these supermarkets want to c::.ssun:; tnat 
highest qliallty products 
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jnter~/~eVv. buyers in·dicat€-d that nevv iT1nc>vatfve H~::E;;~ :r:t·er8st 
It is not unusua! fer a super:r::arker tt> have as rna.r:y .as 1 (J !G 2(: var:.t~t·:·c:::s 
the same pro·duct on the sheH at a g;ven trne. ~;'a:.~.i·at~':·f:, ;'~' ... : 

products must seli to maintain 8. prt:'sence 0: they 2"e rE':r':;}\'eo. 
intefl-lie'Ned in Kuwait the r:':;,3t\:e t: "BV, 
pre-ducts entering market 
KU'vVart or any other store ~:.:;, to be more 
the other branCis offerE~d fcr s.ale, 

3) Packaging: Packaging issues v¥ere a .source Gf :.:·G:~slani ~ "'-,"" ........ , : ",.<:. , 

throughout the Gulf, and Kuwait ;mportef::;,vE~n::: p:} 

Poor packa,~jng gives 'vvhO!i:;sale buyers er:(i user custcn"er:s ;~'e. ;''''~:~'''es·s,::'; 

that tr<t:? COnlenlS are tr':ferior quality and as as 
lowered. Packagmg that is currer:tly :-,~a)'gjna!i:l 

cc>mpe!e o·n the sarnf.~ v.{~tr~ ~)ackag1n9 

internati<)nai brands 

If an Eg)!pt;ar: proces.sc( :s 
price and au.:eDtmg iowe r sales 
pn:::ouCts, 

Poer pac~~agin-g vv~n out a l)reZ~uct ~~to k)V~'€f ac.ce{)~8r':-;.~.:f.~ :\ ... ' " 

totaHy etimnate cpportuPIHes 'with L10tr: '1.:!";oies.:3de '.t:f erG ;;$:::'. 

rnetE:rs 

rna!:! a 
Clf1erir':g up :~,: 

lowers 
the reputation of all Egyptian 
products. 



Customers will buy with their eyes first. before they consider price, a 
customer is confronted v{!th SO :f;any 
marketing too!. 

V\tt:de ccncH.sct!ng marker basket surveys H: K'U~~ia~ti rnarkets, :'r :>1-{·9;5 :n~e 
hear comrnents from iovver ;nccrne eXpahi:1tes c(moem;ng 
pacKaged products ~,4/thoUf7f) these c{)nsurners hac! iess ::;CO-/:f;.q}, 
quaMy was more important tn.1!l 

One customer complalned about the quaHty of s()me ~ha: :',;;;;Y" 
purchas€d f::ased on theit lo\\'er Pr1CB, The Gustorner (~{):Y':p,~air:E~d ~_h~t U:t: 
he had purchased ''i'tere tougr: and discolored and tr,at 
bad trnpreSStcn C·[1 

V/ith experiences :ike th,s, it is important for all Egyptian producers to 
maintain a high level of quality not only for their own products, but to 
impart a good reputation on All Egyptian products. 

tMPORT REGULATIONS: 

foHovv!ng ;s a 'generaf lis! Df pa-ckag~.ng fequ~rement5 
foodstuffs, 

• Type of Product. Brand Name 
• List of ingredients in descending order of content or 
• ,A.dditves listed by commc:>rl nar:-le Of 'E' number 
• Net contents in rnetnc ur1its 
• .Any anima! fats ml.lst be 

~)ork/s\-\'ine are strictly fort);d\j€p. 

r • . '~' 
:' :.~~::-; 

• Production date and expiry date {tv1ust be printed, engr.a¥t?c. ., 
stamped, using rndeHbie ,nks, o!recHy on tne 0.t tne fr:"8 

prod l:Ctlof'l, Labels may not be affixed alter a shipment 
facility}, Bar CODing ,s nO! permitte,j as a replacement fer 
lor projuction dates and eXpiry dates, 

• Manufacturer'S and or i.Jackers name and pemane::t acKir€ss. 

• Country of Origin 
• Specia! storage or preparailon instructor:s 
• Bhngual labels are permitte,j, provided one of tne labels 
• ,j,rabic jangua,~e stickers are a!kY.ved provided they are u . ...,v::,;··" 

labeis. as long as they don't cover or contradict 

A Gornpiete listin-g ot ail Gee Regulations can be {)bt::.int'.~d in the ALES 
Cako {plus a l,st or Kuwaiti Standards if: ArabIC dunng ALES's 
hours, 

She!! life standards for frozen tOO{"iS for example afe set by the 1997 t.iiniS!eria: 
146/1996 in additiOn to the Gee standan..is which are similar. EXPOrl8rS sn·.Ju::J 
determ~ne 'l,fhiCh standards apo;y to belore 



CUSTOMS AND INSPECTION REQUIREMENTS: 

AI Imported food poduc. are 8lII8II1It from CU8kIi.1B duIi8a in Kuwait. In alcllDi. to the 
lack of CUIIIOms duties. there are no quOl88, iqIoIt licensing raquianll8li18 or other non
tariff barriers gcMIming 1m POt. of fIoz8n wgelable a 

Imported foods are _ ...... 10 1II1Ing to dlflannine whether 1h8y ant • for tunan 
consumption. TheIle 1asI8 can take from 310 7 days upon arrival in KuwaIt - time8 vert 
BCCOIdillg 10 dale of arrival. 

Food produda 1het anNe In Kuwait wIlh pnMIucIIoa cIIiIJIII older ... four (4) _22111e 
risk rill. a1Ion by the hnpodIr due 10 I8dlIced shelf life poI8Il1iaL ThIs is net spec:IficaIy 
II KuwaIti regulation, but ssams to have been adopted by i • .,.....,. in gsneraL 

Frozen vegetables are nonilllly net 188IIed in laboIafIDries I.IIIesa 1h8y fill II visual teat. or 
have II record of past problems. Should II shipment of flmlllil. WIQiIlalzle s IIIqUft heaIIh 
clearance. the nonnaI time requirBd is appIoldrnlltely 2 to 3 days. 

In the event II food product is refuaed enIry bec:au8e of II dispuIe, the product may be 
stored in the iqlOlter's lIIoIage facility WIIiI an QIIII can be decided U II product is 
judged "Unfit for tunan conunption: aftBr an Qui proem. the i.if)OfIIBr has II 8ix 
rnonIh limit to eiIher re ! .port the entire shipnll8llt 10 anoIhar cc:uIIry outside the Gee or 
dB toy the shipmeJlt I.Ilder BUp8I!Iision of local heaIIh auIhorIIiea. 

Other import iestrk:tions include HaIaI cerlIIicaIIon for meat pmcilCli8, _Ii al:Jell e IVI3Ije 
IeYeIs (KS 51411994). food coloring iestrk:tions (KS 214-1985 and as 23/1984) and 
additive I8SbIctiolIB CCMII'8d by KS 14711994, whk:h is almost Idelilcel to the Codex 
AlimentariUII ragtdalb"lS. 

TRANSPORTATION: 

KuwaIt is alPllRe d by sea through two ports. the main port of Shuwaikh, which "'11 new 
free zone. wIlh 18 dUll water berII8, and ShuyaIIa Ioi IIIfId 80UIi of KuwaIt CIly. 

0WIrIand t.iSpOiIlaIioo from other Gee counIriaa and Egypt is ad NIt by .eIi.,. 1 It 
trucIcB 0WIr modem highway 8'Jatame. A liilliled amount of klc-lsIu'fs anNe .. air 
freight. but this is II very 8lql8nIIive option uaed primarily for fraeh ptOCb:le lamS auc:h as 
fraeh lettuce, Sti:QL'lberries, and loll' ars from the E.U. and the U.S. 

Freight c:oat8 can be high for foOOablffa arriving from Egypt. whether by 1IU:k or COiIlai_ 
shipnl8lds. The quOI88 IisIed in the table below as per feu cllfetanl CeiIo-I.ad IieUIll 
agsnts are piobably negctiabIe once II regular shipping 8Chedule has been ntallishad. 
TheIle prices are net guaranIBed and in aome C E B I, may be _Iced gMIn an acNance 
notice of 10 or mona days prior to shipment departure. RaIse aIao tend to vert wIIh 
se as OilS and an! billy of containers and tn.ICks. From this IisInQ of fnIigIll raIiIe, II: is 
clear 1het obtai .......... quolas prior to deciding on II pet1ic:uIar carrier or frau' SIganl 
is mona cost-efteclive when 8XpOI1i ... to the Gulf and al18whera. 

FREIGHT ESnIIATES FROM CAIRO TO KUWAIT - ..... Y 2IIGO 

1~.1 =!J~.c;j::J::J !J 
vi 



Due to the potential for claims c:8! a Ii by 1eII!p8181Ur8 damage 10 fIOZIII'I or d .a d 
products in transit, the Egyptian 8lCpOIter should pIttce ••• ..,.. hnwlliCCll •• drrice 
in fIfICh BhfJmtJnt to Indicafe I1at/IsII 0fJIdI0n. To PIllS rw file qr my at the shjJtnant. 
file expotter should also 4IIISUIIJ a CCIfIJIlJd I Iy tNIItId.,.,.. .... : f. or 0tIWIand 
ttucIc InlIIer IJdDlIt bIcfng any BhfJmtJnt from Egypt d6tll;IJ"" for the GfiL 

EXPORT OPPOR1VNI11ES: 

Ba nd on the foIowing conllllOcily summaries for KuwaIt. 1haae ant the -'gaaBlad 
mad<eIs that Egyptian proca BlOIS should expIont ancUor allan", to incrIB 8 a a sales in: 

• FruIt .JII.tIc. 
• ...... andJ .... pc • ".'11) 
• 0Iw 0IIa - packaged alone or COrpIIICked wiItt oIhIr prodIlCIs ... "llIIlIgar 
• DlIIIIeIc pI._ or uniquaIy4haped fl88. (e:g. pharacwlfcshapea using a nUt) 
• FlQi8tl .,...,*1 •• - EmPt dI:ln*1aIed Ilia market as of 1998. but most EgypIian 

wgatablas 0beaMId on market b B ala 8I8'Y8yS, WIn NOT IQF; aI fIOZIII'I 
wgatablas must be IQF 10 nIIJIBin or incrIa 118 tnIIikllt sham 

• Plclded v ........ 
• Wll.ra - EmPt was the aacond /argnl importIIIr of "Alaad"' waters in 1988. 

So Ilia market should 00111111 .... 10 be pursued: NaIuraI and AlIIficiar W .... 
18pAlsant anoIher market dUI'" fierce domullc and foIeigll ~IIO!I. 
innovative ped<aging and AllanllBBB marketing and epec:iaI proIIIOtiOIlS, hoUIIIIJ8I'. 
may allow a fooa1oId in Ilia 0IherI:rJIse tough II'I8IkIIt.. 

COMMODITY SUIIIIARIES: 

Kuwait i • ....,.,md .. aa1i. Et I d $48,000 of Dahydratad Vegetabla B in 1988. Data from the 
Kuwait PIaming Miniaby ahow8 that the UnI1ad SI I I (USA) acqaftd a 37"X. sham of 
Ilia Import IYl8IkIIt, foIIoullld by the UnI1ad Kingdolli, the 88CCIIud IIIrgeat il1pOt18l' wiItt a 
27% shant: UrN. Food and AgricUture OIgalllzalion (FAa) A!pOI18 idcelad that Kuwait 
itqlor1ad .. aa1i. ' d US$37,OOO of ImpoIta (a III9t ciactapanc;y wiItt CJIIiciaI Kuwait 
s1a1isllcs). while CAfIMAS.E!MJIlndical8d dahydraI8d in 1pC111B of US$96, 11710 Kuwait in 
1998. Gillan the illCAIdIJIy di&paJaII8 da1a, it is difficult 10 datu •• which of the 
I8pOIfing aganciBB is the most accunda in Iheir [ EBBn ... 1t of 'Dahydratad VegetaIllerf' 
impCJrIB. 

In 1998. based on Kuwait Planning Miniaby da1a, Kuwait ..... .. a .: I : Ii 
US$19,.260.323..43 of oombined "Fruit Juices' Of Ilia import IYl8IkIIt, Saudi AnIbia 
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acquired the /argast share (33% 'Iailled at USS8.422.310,23). fIlIa ud by india. willi 
about a 30% share (valued at US$5.858,801). 

Egypt was not IiaIed as an in!pCring counIry by Kuwait PIat.lilig Milll.y daIa and 
CAPMAS- Egypt daIa did not idea .. any Fruit Juice fIlIPOI'I8 to Kuwait in 1998. 

HERBS a SPICEs - CoM8IWED 

Ac:con:lillg to Kuwait Plar'ii'ling IInIsIry daIa. india, the largest expoItar ci combined 
Herbs and SpIcas to Kuwait in 1998, captInd about 50% ci 1hI8 /rqIoft markat willi 
US$2.800,894 in the total l,"pClIts.. ToI8I spica il!p0t'\8 in 1998 ~ to 
US$5,887,162. PakIstan and II1Ift rapreu dad the 88cond and 1hird /argast CIIIIIrhdors 
10 1hI8 market. 

DaIa from FAO ahorJed 1998 impoI'Is ci a combllllltion ci Herbs and SpIcas tel , 19 
US$7,631.935 with fIlIPOI'I8 of US$151,OOO. Again, Egypt was not IiaIed as a majorapica 
exporter 10 Kuwait. 

INFANT FooD - eo.. D 

Baud on Kuwait Planning IInIsIry daIa. baby food (labelld "'Baby Food PI ........ .., 
Imports 10 Kuwait in 1998 totaled approxIma!8Iy US$19,899,300. IAliand don*IaIad 1hI8 
market willi US$10,069,547 or allllo81 50% ci the total inlllOdlL TIna caraaI band 
brands from the UniIad Kingdom (INland). Germany, and Franca '" aar to doIinlna. the 
market with a pt'assl'lCll by Sauc:Ii Arabian brands. Egypt was not IiaIed as a major 
COIIbIbutor 10 1hI8 /rqIoft market. 

DaIa from FAO esIimated fIlIPOI'I8 of Infant food8 at US$24.000 in 1998. 

JAIlS, Jf! I ES a IIIARIIALADEs - COMBINED 

Kuwait lmpoIted an esliilaled US$2.790,448 ci marm slacles in 1998li1iXlOidllg to KuIIIaI 
PIar.'Iing IInIsIry data. The NeIharIaIIds and SwitzIaItand haYe captInd 1hI8 lIi8Iteet willi 
a 25% and 12% share reapectiveIy. Exports from Kuwait. howil8W1111". ~ to only 
US$3.700 in 1998. 

Accon:Iing 10 CAPMAS daIa. Egypt8lq)Cllted an a all ilated US$48,074 worth of jamB and 
jeIIiaa 10 Kuwait in 1998 - or only 1.7'lr. ci total ilipOlta (If balled on Kuwait Platlillg 
MinIsIry Import vallI88). 

MACARONI (PASTA) -lJNcoa«EI' 

ToI8I IIIIPOItB for Ma~ (PasIa) in 1998 8I'IlOI.a'II8d 10 an a 511 • .-:1 US$3.766,484. 
Italy, the NeIharIaIIds, and SIngapore raprssented the 1hnIe major III8CIIRIni exporIilg 
cotI'1IrIes.. Italy captInd about 40% ci 1hI8 II1IIIk8t, f<*I UJed by the NaIheI1IIIIds (14%) 
and SIngapore (7%). (Nolie: Pan:enIagas ana balled on inpOtl value illlllaacl ci /rqIoft 
1omage.) ~8 lI18C8Ioni fIlIPOI'I8 liltaIed US$362,343 in that same year. 

Exports from Egypt 10 Kuwait W8At not tracked by eiIher the Kuwait Platlllilg MinIsIry or 
CAPMAS data. Ha.1I'8'W8r, c:IaIleIic 8IyIe 118 S1as (wilhout sugar) as wall as fJeeh, 
refrigeI'alor-case 1119tae (if ffaslwLBS8 can be pr888MId in tranaiI) offer ptluille Rl8lkat 
opportunities for Egypt's food proc:essars. 



EDIBLE OILs - eo.IIED 

Combined edIlIe 011 ImpoI1B were ..... ..red at $32,527.680 In 1998. BE lid on Kuwait 
PlannIng Min'*Y data, this slZ8IIbIa commocIly 'I: B' I goo Y Indudaa' com 01 (maize), oliva 
oil, 8I.IIIIoLllllr oils and "OIher Fuced Vegetable OIls M.E.$.· 

FAO daIa ird:aIM that Kuwait In1pot1ed an .... naI8d $75,192,000 011l:1l8I edIlIe oIlS In 
1998 O¥ar' twice the 8II'\CX.I1t repDI1ed by KuwaIt PtalIi1Ing MInIsIry .,&11 r cs Thaae FAO 
estimates Include Fixed Vegetable OIls 'Jallllld at US$41,218.000, when 1l:1l8I Kuwait 
Planning LtnisIry aaIlmates for ALL edIlIe ole equal eppI_' $ Iy US$41.256,124. 

Total Olive Oil ImpoI1B 8II'\CX.I1tIId to US$3,685,633 ballad on 1998 Kuwait PIaI.1ing 
MInistJy ... ,i&Iics In this oIheIwise COI'f\I8'IIlIwa market, alive ole offer the bast 
opporIldy for EIMJIian !Hoc m CIS to acquire a share 01 the KuwaIIi edIlIe 0I1'1\811aat. 
Egypl's p!OC B BIens produce some very, high quality oils. 

PouLTRY -MEAT a YIHoLE FPtOZEN CHIc::KENs • eoM.IED 

Baaed on KuwaIt PlannIng MInIsIry 1IIkImIaIJon, 1998 fromn pcdry lIupo.18 to Kuwait 
kltsIed US$95,529,680. Fromn whole ddckens domin a. d the II'IBI'ket wiIh 85% 011l:1l8I 
imports; the remainder 001 slstr d 01 dIIcken p8I1s uported by PnuJ. the lIniBi S! .. , 
SaudI Arabia and ChIna. 

Brazil tapped the list 01 major poultry exporteIB wIIh a 41% 01 the fromn pcdry • 7 gory 
market, foIIouilllld by SaudI Arabia wiIh a 31% share acoordll", to Kuwait PtaI._ 
Min'*Y daIa. Neilher CAPMAS-Egypt nor FAO daIa dIstingulshed balmean whole 
f10zen chicken and chicken meat or p8I1s In order to provide an IICClIIII8 baaIII for 
comparison. 

TOMATO PASTEl PuREE 

In 1998, Kuwall.'slmpol1B 01 "Tomato Pt.ne" 8II'\CX.I1tIId to US$871,287. T...., capILi'IId 
about 38'!b 01 this import market, folio aWld by Portugal (31%) and hilly (12%). EMKs 
conIJI)ution to this import market, if any, was not men'ioned by Kuwait PtalI'Ii", llll-1 
&1alirtics Other, non-specIied flXpO".", countriaa have abeoIbad eppI_' atr'!ll3% 01 
this import market. 

For 1998, CAPMAS-Egypt ahoVlIad expo.1s to KuwaIt 01 "Tomato SaId (p!aunabIy 
this calegoiy also Indudaa "pasI8/puI'ee1 UaII", 19,078 10109""'. and _led at 
US$34,692.51. AssumIng the I'8lallMy 01 this data, EMKs exports WDUId fBI wiIhIn the 
"Others [Q:ultriesr categOiy for KuwaIt Mlnlaby 01 Plallning daIa tnddI", IUPO m In 
this case, Egypt WDUId have capILi'IId a mere 0.4% share 01 Kuwait klmato JU8II ir.,rt 
market. 

VEGErA8I IS, FRozEN - CoM. p 

Total FiOZllIl Vegetable i.1J)OdB to Kuwait 8II'\CX.I1tIId to US$18,207,178 In 1998. 
Acooidll '" to Kuwait PlannIng MInIsIry data, Egypt topped the IIaI 01 8lIPO'tillg countriaa 
auppIying 5,111,939 kIogIams 01 fromn wgetable. 'Jalued at USS5,424,205. While 
Egypl's imporIlI'IBI'ket share eppIoached 3O'lIo, the SIIOOIId "9 B &I expcx18r, the UniI.ad 
Slates, caplUrad about 20% 01 this II'IBI'ket wiIh ImpoI1B to KuwaIt 'IIIIued at 
US$3,648.396 in 1998. 

ix 



Frozen wgetabIe IlIiPOOB ant expectad to gain at a raIe of 15% ......ally CMB'1Ie nexl5 
years. P .. ljel:tions by lie U.S. AQricuIIuraI Trade 0IIce (ATO), ~ AgricuIbn 
ServIce eslima'" that IlIIpo'l8 of frozIIn vagatablla into KuwaIt wiI rile to a lew! of 
30,000 metriC tons in 2001. Frozen vegelable exporI8 flam KuwIIIt klCl'ad 
appI'OlIimaIIII $30,000 in 1998 acoonlng to KuwaIt PIat_-,jng MInIatry sllllsli::s 

To I8Iain or inc:ta 188 1heIr 1998 frozIIn vegatabIe import market Ihare in KuwaIt. Egwlrs 
proc e I lars 8houId ensure that 1heIr ploducl8 ant at IIaat IQF to enaure 1hat Iheir KuwaiIi 
CUSlomIniI- iI ode ad AU.. thair custornInI- I8ClliwlIIe beat quality. 

YmEr .... FB, PIela FB- PACICID .. YR:GAR OR OThER .. PlliE&:RVED 

KuwaIt ill~ approximately US$5,303, 116 of PIckled Vegllablu in 1998 baled on 
KuwaIt MIniIIry of Planning dati. Ho __ • lie MIniatJy did nat illferell1illlll betl1l'1ln 
picIdec:I vagatabills packed in vinegar versus other pill a erving meIhoda. 

In 1998, Egypt expodad $228,852 ($218,373 in vinegaI. $10,480 "10IIII vlnagar 88 par 
CAPMAS-EgypI) of picIdec:I vagelablaB to Kuwait. Thaaa exporI8 pr'.mariy appeared in 
Kuwaiti supermartcet dell C88I8 sold in bulk. 

Egyptian gins packed picIdec:I vagatabillB occupied about 10% of ..,.......... 8haIf 
space In Kuwait. 

W"TERS, BoTtLED - COI.IIED 

BoIled Water IlIIpo,18 10 KuwaIt ware US$18,883,910 in 1998. Sad ArabIa CIIplUred 
about 36'l' of !hiS mark8t wiIh imporI8 ·taltled at US$6.125,475. Tha UnIad AIab 
Emirates, lie sacond largest axpotIIII of I1IIlIUraI or artificial boIIIad ........ <XImt8IIId 32%, 
of this market wiIh lis imporI8 '/81' lid at US$5.444,(192. 

KuwaIt exported an esIimaI8d US$6.206.604 of "f1avonId WaIIIIrs (All Savan Up and 
Lemonada, atc.r In 1998. In 1hat aama year. lnipOltB of theaa types of b I rB IIIIICU1Iad 
to appI'OlIimaIIII US$858,033. Saudi ArabIa atao CIIplUred 85% of KuwaIt'8 TIavoIad 
W~ import mark8t foItlgd by eg,pt willa .. 11'l1. .... of ..... _1111 

Egyptian ploe BIB ora have aIrea:iy daarty mallagad 10 88CI.W8 a &hare of KIll IJr. 
"FJawrad W~ import market. Thaaa produclrs 8houId 00 ............. '* to inCI BE I ! 
Iheir market Ihare of !hiS paIIicuIar COIllIllOdty es wei 88 fostlring unit and tr.!8pOIt 
coalS whenever piles". Satd ArabIa's par-lclo coat was US$O.75. willa Egwpl's was 
$0.91. 
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KUWAI1' CODE INDEX 

0PP0R1\INI1Y COIB'ODITIES 

MaCllloni. ThIn 

Oils. 0IMt 

Oils, SoofIoIfJer 

Poultry. Frozen 

Spices (Anise, Fer-."'I8I, at 81.) 

Spices (Black Pepper, at 81.) 

Spices (Oller) 

Tomato PUI'88 

Vegetables Drted 

VegalabIBS. Frozen 

VegeIabIes. Pickled 

Waters, Flavored (as Sewn 

Up, I.JImonada. etc.) 

Waters. Natural or Artificial 

KuwIIIt I.nl h, at ,... ... 
EXACJ' COIIIIODI"IY 1I1LE 

0IMt0i 

&nIour Seed 01 

Meat of Poultry. Frozen 

Selda of Anise. BaI:tm .. F8I'ii1III, 

CorIander. Cullin 

Black Pepper and Spices 

Oller Spices. Mixlu .. of Two 

DIfferent 

Products N.E.S. 

Tomatoes Pr8pared or 

PI'888I'II8d 

(Tomato PuIae) 

OIlIer Vegalablll Drted (ElacIIdng 

legI.I'ninou8 VegalablB8 8Ic.) 

ChiIed Cooked Vegeta'l'BB. or 

Ten ........ PNaBrved 

Pickled Vegetables 

F1avour8d WatBrs (as Sewn Up, 

I.JImonada. etc.) 

WatBrs (Natural or Artificial) 

<425500 

425800 

012320 

0152tiO 

015100 

075290 

056100 

054900 

056740 

111120 

111110 



NOlES 

• Market Baaltel SIneys: As,ou ecroI through the tables .dIed MItfrIIt Bas 'JBf 
SurtI8y AWI8QIIIS. ,ou will'1C111ca that prodllc" are IIsIBd II'IOIIIIhan once. A f1III8IdBd 
"product" listing raflecI8 one of two things - eIIher. 

1. The product size Is cIffenInt; or 

2. If a Product AN) CounIry of OrigIn are IisI8d II'IOIIIIhan once, a bIMd name, 
which Is NOT rlSted to proI8ct the idlintityof the producer. may be cMenMll 
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KUWAIT - DEHYDRATED VEGETABLES 

KUWAIT· VEGETABLES DRIED j IMPORTS 1998 
(OTHER THAN LEGUMINOUS VEGETABLES} 

(CODE; 056100) 

United 
Kingdom 

27°'~ 

• USA 0 United Kingdom • Others 

Others 

37~~ 

USA 
36°"',," 

KUWAIT - VEGETABLES DRIED llMPORTS 1998 {CODE: 056100) 

" """"JQTJj~J=\"IHA~b~qYM.u'~9.V§"y~q~I~~L.;§"~I9J,,, 

USA 

United 

Ottlers 

TOTAL -1998: 

MARKET ANALYSIS: 

Dehydrated vegetables a~e norma!!y used in 
use as soup bases Kuwait has a very' small fcc.(j pro-cessir:g 
traditfonai etofHC loodS, V,fith this hmrted need f\";r dehy{jratec 
imports afe !imi!ej, Based on the abovE' iniormahon 
the Unrte,j States {USA} acqw:red a 37% share of th;s 
Un;te·j Kingdom, the second lar{}Bs!;mporter a sf'Jare, 

United Na!~or;s Fc~od and }~gnc!JitiJre Organization {FAO} data 
imported an estimaied $37 ))l."V dehyoraied vegetal:)ies, 'wn;i~:; 
fjgures snOV4 that Egypt exported approximately $,9£5,1 ~ '7 t() KsIl.;at ,n 
dehydrated vegetables export data indudes dehycJrated n"",,':"c 

ether \Iegetabtes. 

The price for a 49-gram bottle of Gehydrat6d or;~(;n flakes costs 
Onion HaKeS 'Nerf: the only form d dehydrated vegetables ,""''''-'''''''.''''''' 
market basket surveys Dned lentils, beans and peas 'Nue 
sup-ern:arkets, t'ut are not co'v'ered unc~e: trle heading ~:def~l(jrate(i 



Soup mixes valued at $64,353 were8xported to KU~';ait from Egn:t in 1998 
mixes contain dehydra:,ed vegetables. l~ut are not conSl<j(;:,'E;(! ,rl (i-,s 
alone products, 

SHELF LIFE (EXPIRY PERIOD}: 

in Kuv,:aiL dehydrated vegetables are exc"mof frorn e'J.piry date 
Standard 150/1993, 

CONSTRAINTS TO TRADE: 

OPPORTUNiTIES: 

agencies, and !nst,tutional uses !ike schools hosp~ta~s 

Contact fast food franchise operators tNough como any incH!) 

store basis. Military sales can t'e mads the 
military purchasing agenCies 

Hote! chains usually have regional t')uyers through 'lihieh ail 
channeled 
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KUWAIT ~ FRUIT JUICES 

KUWAIT· FRUlT JUiCES I IMPORTS 1998 (CODE: 059100) 

Other 
59% 

Saudl Arabia 

19"" 

Bahrain 
l!'ldla 4", 

18"':0 

m Sahrain 0 India • Other • Saudi Arabia 

(59100) 

.... _~QY~TB'r' .... _~. __ .. ~.t;I§HJ(159J .... '.'A~Y;(t<[)) ... ~ .. V AL:y;{ys.g) .~tI59: 
Saudi Arabia 

India 

Other 1 ., .. " .. ".: .. , .... : .. :. 
TOTAL -1998: 21588.875 5.835,878 

MARKET ANALYSIS: 

Kuwa!t imported about $19,260,OOOwmth 
. . 
rrur; jlHC€S and 

55,252, i. 38 of f Wit .lu:ces ir-: 1998. $643.530 of WfHCh was expcned ,,-,to Gj v'·.'·' .• ·",.·" 

CounC~l (Gee) countnes. Of ttl€ ~m·pcrt rnarket reffeCle(~ H"': the at::~)'ie ;a.b~:·e, 
Arabia acquired a 33':;" share, foHowed by India vdr, ab<>ut a 30",. .',::';S rc::: 
1isted as an 1mporter by Kuwait Plar:ning t'v~imstry data. 

The 
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-. monJ evident than !he smaller aizad cartons. Smaller 8iZIIS W8I'8 pec~ in 0V'8f
wrapped. bulk packages d either 330 IIIier or smaller IncIvicUII clOnlalnlN's, which ant 
becoming popular in !he Gee. 



-WhIle 

While moat juices ant ped<aged In Telra PaIdIII and gIaaa. AmarIcan ~ .... 
sba.1gIh juices ant 811'18i91119 In the KuwaIti IIIIII'kets. Tl1eae juices ant 801"" •• as 
mud! as twice the price of OCher juices. but Ihent Is an m!p8IriIde danallS for .... 
juices. 

Many of .... juices ant blends using IIOpicaI fn.iI8 Ike bel .... COCOIiUl. and JI r I'"on 
fruit. 11lIa innovaIIwe blending of juices Is just one _!pie of how the conaumer .. 
pwdIase a new product 8WII'l • it Is at a mud! higher price. just bai:ai. Ills cIIIenIi II.. 
The longevity of .... new pn:IdilCUl Is high due 10 their high quaIly and COl • I nf 
flavor. 

SHELF LIFE (EXPIRY PERIOD): 

AccoIdug 10 ace III8ndalds, the upIry period for juices Is 18 monIhB In eulallla 
comBiilers. There Is no mention In the ace laglilations COIIC8InIng .efJlgaimad jilicas. 
80 it would be prudent 10 cleI8l1l1ille which rag,tlaliona apply prior 10 shipnall of 
'efllgermad juices. 

Wilt! a $33.000,000 market for juices In Kuwait alone, Egypt has an an!pIe opportunity 
for export sales. After speaking with 88\11181 buyers. it beearlle otMoua that the juice 
market has been COIISidered 10 be a -cut-1hroal" market In which 10 become irM:JIYad.. 
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F fUlt llj~ce prcu::-essJors have beer) knc-~vn to seil their ptc;ducts at (:-:)5! 

srlare untH prices stabilize af1er a reouc!ion in COS is 

According to 1998 CAPMAS-Egypt data, Egypt exported 
assorted juices to the Unlted States, cut 1aile;j to export 

.~,; 

dittfcuit to understand ~vhy KU,/iait \vas not on the list cA expc,rt;nq C(>u,"lnes S:":(\.' :s :3:::: 

geographicaiiy ciose to Egypt. 

There is a good marKet tor innovative products that don! compete "u:t 
Juice market. B!ended Juices using tope.a! fruits am.i d 

eXCellent opportunity to attract buyers. 

Packaging has become state-of-the-art in the Gul( 
quanty' graphics and packaging des'gns. Hlgh quality pack::.g;ng 

to :neet competition In the fruit juice marKet. 
products is usee to dist:nguish them from tradit,onal strength 

ALUMINUM FOfL NECTAR PACK SINGLE JUICE TRADITIONAL PACK 



KUWAIT - HERBS & SPICES. COMBINED 

KUWAn * SPtCES~ COMBINED ,I IMPORTS 1998 
(CODES: 075100 ¥ 075260· 075290) 

India 
47'%, 

Others 
29""~ 

Iran 

9"'" Syria 
3'''0 

Srl Lanka 

Pal(istan 
9"';:' 

.Iran 0 India. Others D Pakistan 0 Sri Lanka • Syria 0 Saudi Arabia 

••• --- ••••• ~ ... ~ __ • _____________ •• ___ • , ........... --.- •••••••• " •••• ~~~~ ___ • _________ ..................... ••• ........ ~~_"'_· ____ v N.' .•• __ 

KUWAIT - SPICES, COMBINED I IMPORTS 1998 
{CODES: 075100 - 075260· 075290) 

,.··'_·_~ __ ~.·r _____ ...... _ •• "'. _____ .... _ .. _~ •••.•• ____ •• ~~~~ ________ .......... _ ................ _ ....... _._ •.. "_,~.,~~ .. _____ ..• , ... ___ ..... ,",.,,;:. ... _____ ........••.•••... 

COUNTRY WEIGHT VALUE 

MARKET ANALYSIS: 

India is the traditional spice exporter to the 'Nodd. india supplies i'tuw'ai1 
of Kuvt'ait's importation of spices. The second and ttHrd largest spice exporters to 
are Pak,stan and Iran respectively. United Nations Food and Agflculture 
(FAO) reports indicate that there is an S8.570,OOOmarket tor herbs 
this figure lS 52.682,839 higher t~:an ttre official Kuwaitl puniishec data. 

Fenrrei arrd anise imports acoording !O FAO are estimated to t!e $939 
Egypt data does not support thiS hgUrB for exports to KUW<-1A 
Egyptian exporters or laCk d current data could be the f€aSCm this 

The FAO reports a S2,808.0CY,) market k)f nutmeg and cardarnorn 
that may serve as a potentia i area of 



Exports of herts and spices from KUV/3,i cnly arr:ounted t;:; an eSi':mBte·d 
S12.066. f .. 1or€ data needs 10 be cbtamed to flesh Cut these e:<pcrt 
amount seems to be extremely 'OW. 

D!splays of spice prooucts n ~he major hyperrnarkets and superrnarkets in 
are very attractive and feature aimost ever! spH::e avadat)ie on the 

Spices are offered in bettles. it, 

displays. In the :'lot to,:; dista:'lt past, KU'v'liart! consu!ners were accuslornS:j tco 
spices :11 spice markets or souq S ioe-ate,] :11 KUW':il!t G.,ty and other KU'sa;t 
interestmgly, supermarketsihYP€rmarkets are providing bulk t~;ns 
cater to customers accustom to tbe rnark.et 
spices were approximateiy' 9">.~ lO'Nef than other metnC'rds of sales (}n aVBrag€:. 

OF 
BULK HERB AND SPICE SINS LQCATEDlN THE SULTAN CENTER KUWAIT CiTY 

KUWA.IT SUPER MARKET SURVEY AVERAGES - A?RfL 2000 

Price (USS} 

as ::h:.:::: 

Products .~ ___ .~?~~~ ..... ~.i?-!~_~_t!i~.:9:J ...... f.la.t~;Q:~Q~ ... ~ ..... ~<:lIJ~try~?f. 9r-~gi~ .. 
C~n:~te,d St~.t~:s . . , ... " ...... -_ ........ " ----_ ... " 



PI'adI.... ... 
Powder 375 

-DIIWaed eo 
- Galle POIIIIdeI 
• Galle Powder 

-T 

SHELF LFE (EXPIRY PEIIODS): 

GIl 
UAE 

UAE 

UAE 

Herbs and spices are ealllpt from expiry 18g14albl8, as par ace ReglI .,, __ No. 
15011993. Herbs and spices are sill CCIISldelad viable a along as 1ha product does not 
lese lis pole! ICy. 

CONSTRAINTS 10 TRADE: 

Some smalar shop 0IM'I8I'S claim that 80mB spices are _11&: lscl when _aMId from 
smaller impcrte18. It is very illlpCtlar4 to ensure pc.dy when expoc1Ing to foIeign 
importeI'8, due to product1la8li1g p!OC8CIures. Once a Pfoblem arises with en expodII8' 
product. moRI 8IJillgflII"It iI!Sp8CliorIs are usually performed en al8\1b B B quenllIhipmenIs. 

AccOidtlg to FAO daIa, a large KuwaI export madI'at opporILrily 8Idsts for tracIa in 1ha 
AniseIFennaI, and NuImegtCardamom deasll: ,""'., grcqI8. 

The FAD calago;" "Spicas NES: t'IoI.'1IIMIr. is 8 emenl8ly vague. .... FAD daIIl is 
I\lqUiI'ad to dlliennine 1ha exact elemenl8 making up tis spice group. 

New spice botlIas willi glillCIng caps for pepper and other apIcas cen fiNe 8 amaII 
producer an advaIdage CMIi' 8lqXII1ar8 sill ulllzilg tndionaIpac.a,ging meIhod8. 
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KUWAfT -INFANT FOOD 

KUWAIT • INFANT FOODS f IMPORTS 1998 
(CODE: 0989£O} 

Others 
37":~ 

• USA D Ireland • Others 

~ __ f.9.Y~I.f!! __ ~ __ .... W~.r91!I .. (r<:gJ ..... ~" ....... YA~.Y.;{l'(PJ 
USA 

Others 
'--.~ .. ---- .--.... -~~,-~------...... ~~ .. ,..- -.... ---~-~--.. --.. ~. 

TOTAL - 1998: i07 

MARKET ANALYSIS: 

Kuwait HT:ported almost $20 rni!!:on ' .. vorth of lr:tam 
PreparaHor:s") In 1988 -- an 8~c: increas{=] ove, 1997. Ireland 
of this very lucrative rnarket. Three cereal-based brands 
(ireland), Germar:y, and France appear tc jominate Ii,e marj.\.et 
Arabian bran(js. Dry cerea}s and dry' formulas dominate over 
varieties in most stores. 

p,ctured at ieft ,:,; 
infant fcv~xjs inc1uding 
varieties, and :Dram fcrmu!as, N;~;t£ 

top arrangement 01 these jnhnt 
space lS valuable and mc)st stores (;:<lrge a 
new prcdlfcts entenng the rn,~rket 

Bettet s.h-e~f k)Cat:fins are ac'c:f:SS-6-·j 

fees. Eye-lev€d shelf space;s a.t a 
managers would not divuige me:~ 
but they are based UpCi~ e:evaton (}{ S2-z.:t,~..:r:5:Z2; 

High quanty gmpfHcs are used (fO ali 
andrnetal containers. it:s 
babes without ciotr-;ing on 
s-or:Je se-nsn~'\le Cus!otr;erSd 



Stlail8d infant foods from the lIniIed ..... and the lIniIed IGllglDIl COii.,1EI'Id wry 
high prices when compared to c:eraaI baaed pn)Clnelll One InInd 1hat sa an. to be 
emerging is the availability 01 org8Ilc baby foods. OrganIc baby foods ant wry cosily in 
comparison to the tIaIIioIlIII oIIer'.1p. 

KUWAIT IIMKET BASKET SURVEY AVERAGES - APRL 2.000 

..... (UBS) 
Plo •• " - ..... OCJ).} .... uoa fII , .. -'BabyFood 

3 FRUITS 110mn. - bold 0_ SU3I 
, .. -'Baby Food 

120am.-J ~ S1J 5 FRUITS U'IIIId 
, .. -'BabyFood 

120mn.-J o.J S1J BANANA U'IIIId 
, .. -'BabyFood 

110mn.-J 0.,.1 12..1 BARLEY 
, .. .... BabyFood ruJ HONEY 400l1li1. 12.&4 Saudi AnIbIa ' 
, .. ....BabyFood 

0.,.1 PLUM 110mn. -bold 12.82 
, .. ....BabyFood 

110am..J 0.,.1 RICE S2.IIl 
, .. ....BabyFood 

120am .• J o.aJ RICE ".3111 lJnIIId 
, .. ....BabyFood 

WHEAT 400 am o.78Cl $2.$1 Saudi AnIbIa I 
, .. ~Baby 

Foods· BANANA 2OOam.-baI o.nd S2..3II! 
Baby 

1 -CARROT & 
RICE 2OOam.-baI 0.7OCI $2.31 

Baby 
2OOam.-baI 0.72d $2.38 ..l!:! 

. 
- MIXED FRUIT 

... Baby 
2OOam.-baI o.J S2.72· - MIXED VEGGIE 

,I. "'Baby 
0.r.J Foods· ORANGE 2OOmn.·baI S2.3III !!i 

,'- "Baby 
0.r.J ..J 'Foods • RICE 2OOam.·baI ..l!:! !!i 

CenIaHII8ed Baby 
Foods· RICE 400mn o.8OCI S2.84 Saudi AnIbIa ,. 

Baby 
Foods • WHEAT & 4 
FBUITS 4OOmn, 0.915 S3.02 SaudI AnIbIa ' . 

Baby 
Foods - WHEAT & 4 

I 0.915 (VEGETABLES 400 am S3.02 Saudi AnIbIa ' 
,CenIaI b 888d Baby I I 
Foods - WHEAT & 

I o.acJd S2.84 Saudi AnIbIa II BANANA 400 am 
Baby I oJ .":" -::- - WHEAT & 

400cml S2.71 Saudi AnIbIa ' , CHOCOlATE 



SHELF LFI! (EXPIRY PERIOD): 

As per GCC Staid1iin:115G1'1913. lie following 8lCPirY periods apply 10 lie products IIatad 
below: 

• CeraaI based infant foods and powder'-balacl-orHl. baby foods .... AQ8d in 
meIaIIc containenI packed I.ftIer vacuum Of in lie PI B B anca of gas, hawt an 18-
month expiry period. 

• SIrained infant foods packaQed in glass containenI (1ighIIJ II BII d and .. &t8d). 
baby fNt juices packed in gIasa janI, and CIIAIIIII type Plapalaliol. fruits Of 
Wlg8lables packaged in cartons with aIumIrun foils aI hawt a 12-mon1h upky 
period. 

0PP0RTUNI11ES: 

A $20,000,000 opportunIly exiBI8 in Kuwait for Baby Food and 50% of 1hal maltcal 
($10,000,000) '- been abaorbed by Inland. With Egypt'a gaogIaphic ......... 1ow8r 
labor costs. and abIA'Idant fruit, wgaIabIe. and odIar food prodllcUon. Egyp!ian 
prot e s S 1)111 should be able 10 acquire at least a portion of Kuwail"s CIIAIIIII bas a d baby 
food market. 
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KUWAIT * JAMS & JELLIES {MARMA.LADES) 

KUWAIT· MARMALADES j IMPORTED 1998 (CODE: 058320j 

NetherlandS 
24~<. 

Iran 

2"'~ 

Switzeriand 
12";' 

Oth.ers 

62% 

m Iran • Netherlands • Others 0 Switzerland 

VALUE (Usm 
~ ~ _ .. ,',', ... "" --...... _ •• • \. - - . • " • *" - - • ~, , , • 

Switzeria:10 

TOTAL - 1998: 845,506 

MARKET ANALYSIS; 

The "ma.r:naiadBs·· category according to the Kuwait ~b'1!stry of 
specr!;caliy indicate 'Nhether category GontaH,S jams & jeiheS, 
other evidence to the contrary, it wH! be assumed that 
leliles. Acc.ordklg to C,A.P~.AAS-Egypt. total Jam and experts lrr)fT1 Epyp: :C: >\v,~,a!t 

reached $49.074 in 1998 With the kHowing flavors: apricot 1. 
strawberry ($44,061) and "other' (SL008) 

It lS unfC\rt: .. lnate that the KU'N8rt: c:.;stoms 
does not more clearly define 
-~\JtMers'-~ retati'n);l tc< e:.(p:{}rnng C~Juntn-es_ 
data. it might be possible tc: (Jeter:rw'lt'; 
c:oun1r¥es are c:om~.:et.aors v.;tH: 
ex.p-orts Vlef€ ne'gfig~~)h?! ,"- ~ess 

The t-N{) jams {a :nixed fr~m 

variety} pictured at !eft an:; exarf'pie.s ot 
products current!}' in Kuv>a!1. 
iarn,'jeHy processor has atsD 
notew,:.rthy preser1ce in Kuw<".i,t: 



KUWAIT MARKET BASKET SURVEY AVEMGES- APAL 2080 

-Orange 

-Orange 

-Orange 

14 



SHELF LFE (EXPIRY PERIOD): 

Gee Standards IimII expiry daIaa to 24 m01l1ha from daIJe 0I1IIIRII'Un for jIns and 
jeIIiee packaged in n .. erc or glass conlainenL Jams and jeIia8 Jl4Idlaged in tigt\I1 
sa lied pl!l8l1c or aILmirun foil packs have an expiry IimII 0112 mOIiIl .. 

0PP0RTUNIt1ES: 

In 1998. KuwaIt ililpOl1ad &ppIOldmaIaIy $3,000.000 01 jIns and jeIia8, DIOIIII 01 which 
ware sold in supermarbIs. A smaI pen:entage was sold to hotels and I'8IIIaIAW1I8 for 
meal eenrice. 

UpecBle hotels offer smallncividuaI3().gram IlBlvinglln glass )In for room 88NIce and 
resIauIWIt dning. Theee smaI seMng aIzes ana a good way to e.,.. producIs to a 
wide variety of COI1SUII'I8I8. 

Consumers ana iepelillve. habIIuaI buyers for DIOIIII procllCtll So, it is 8ICbalte!y dIIicuI 
to get an opportunily to offer a new product for tsaes tnt ~S8B lJaing amaI. 
IncividuaI serving aIzes is a very coat4ectiwt method to adli8ltiBe a new product. 
Taking a smaIer profit on IncividuaIIIIIfWJ jars. can add bel'16fI1B 1hrough ellPJ8ln using 
hofeI food IIBI'Vic:es and bV trial size teat aamplBB at ~ 

[lei *illig which fnilto proc B II for j8ma and jeIia8 can be 8ICbemlllr dIIicuI • marIIet 
stuIIe B ana not used In the deciaiatHll8king proce BS 8J using markat daIJe from ...... 
markeIB, the IIkeIhood 01 manufacturing the wrong fIIMIr is gr..uy PadlICed 

It is aiso very importanIto use martst dalJeto detsnnilB what 1181., 01 product 8IIIIa the 
best - e.g.. marmalades YSnJUII jeIiea. Sugar content l8i1ges very CdOidillg to the 
importing CCU'III'y; 8VJeBter procllCtll might not sell wei In some COI.I1Iries 1hat prafer 
mona acidic tastes 

15 



KUWAIT - MACARONt {PASTA} , 

KUWAIT· MACARONI! IMPORTS 1998 {CODE: 048310-046320) 

Saudi Arabia 
2<;'<> 

Others 
28.0,;;, 

Pakistan Thaiiand 

Net~rlands 

14<;·., 

Ditaty 
OPak,stan 

COUNTRY 

tv1ARKET ANAL YSfS: 

• NEthenands. .O,j":e::=; 
OThaiand • 

Sing~pore 

italy 
40% 

ft.ccording to Kuwait Planning t"tnistr'y' stahst!cai data. K:.Nla.it 
pasta (macarcni) products from tt,e European Union lEU} GtA 
{Gee) countries, and Asia in 1998. Ounng lhat vear. Kuwa,1 eX;Jonej 
assorted pastas, primarH;;: to Saudi Arabja~ 

SfK ~ .. 9 ... 

.A"s-surntng H~~at KU~~.la~t rn,a~r:ta:;1\s· :ts ,~.at9·~::' 

€'xpatrjate worker 
estirnated at 
(>~nsufnph()n ks e:Kp€~r:.te{~ ta
the n-eX! -fe-\~i y~;ars. ,A,s~-an 

-;t~orkers. 'y'vh-t; (J.)nstl'h.He· 
percentage of the e:s:.p'.'!trial(:< 
inciu-de pastas {th;~n} ~r': the-;5 
The ;cta;," jrnport.s of A .. sL!H~ and $,ut>·A .. s.i:?:1r: 
tn;n ris:;:e and egg~·ba.se·~j v~/as. 

estimated t::) b.e $.342,,725 ~0 1. 

The photo at 



In adtIIioI. to the expaIrIate CIOmII'III'lIty coneumption 01 boIh W ...... n 1ridlkinal 
Asian styte pasIaS. KuwaIII nation als are including lIIOI'8 Il r 18s n tOllillto baaed 
sallCes in IheIr diets. Franchised I8IIIaunInI8 are also including mont III atHacad meals 
In IheIr menus to accol'lll'llod! '1' IheIr expatriate CUiIIOmeIs n to 8I~18l1t 1hair 
tradiIioIl8I meal offeriIlgS. 

KUWAIT MARKET BASKET SURVEY AVERAGES - APRIL 2OGO 

- FelIuei'1I. 

In moat stores Il laS wens at'Blrtie In 88 many 88 15 dllfaanl stJlaa, wtIich __ 
manufacILnd by as many 88 12 separaIIe ~iBB ...... 1l1B1. __ the beat 
quality, foIaMld by the SaucI and American brallds. 

SHELF UFE (EXPIRY PERIOD): 

Pasta prodllCIS 1*. aged In CIUdboerd or plaalle container have an expiry Inil 01 24 
monIhs as specified In the Gee S1andard 15Of1993. 

0PP0RTUNI1E8: 

Due to the high illCidence 01 diet sta8 In the C34M __ , ~ sMe r 'M ollar II 
tI1ImenckIus opportunity for uports to KuwaIt and other Gulf CounIries. While 

17 



undertaking market 1]111_ 8lI'\I8Y8. we notiCed that odr:t 01'18 aIDnt ai'feted 8pIdaI 
dabeIIc (without sugar) products for sale. 

One lIiIrn notic B ably mi! 1"119 from 1he diI C888B In KuwaIII ~ was ....... 
• efllgailltol-Cill PFl_ - boIh tracItionaI and 8Iuffed varialin WaaIam 
Supennarkets normally cany fresh PIS_ and paIIta meals In 1heir cdd or diI C888B to 
satisfy 1he '1leat-and-eat' life style of 80 many workilg Il0l11 BhoIds. 

18 



KUWAIT - EOlBLE OILS 

KUWAlT ~ EDiBLE OILS, COMBINED llMPORTS 1998 
{CODES: 425500 N 425600 - 425700} 

CORN Oll.IMAlZEI 

KUWAIT - OilS, MAIZE (CORN) I IMPORTS 1998 (CODE: 425700) .~ __ 
t : 

COUNTRY WEiGHT {Kg.} I VALUE {~._O .... ) -----t-_V_A_~ .. U __ E ...... {U_S_D_'. i_ ..... ~Kg, •• 

1-1-------+--------+-1 ... ------~-<!--- -----......... --
~USA~ 10.618,,42~ 3<.O.5-5,5~J7i S10.0-84: 18~: .5.2 :S(~-.S~5 j 

. ! ! .. ---: 

iSinoapore 3,537.289 i .204.3od, 

MARKET ANALYSIS: 

In 1998: the total edible oll marKet amounted to appwx!!nat€'iy US:S:! 1 
Kuwait Mlnistry (>f Planning data. nO'Never for tile purposes 
th;s sizeable comrnodfty category includes: com oil {rr:a:zt:L 
"Other Fixed Vegetable Olls NE 

Kuwait ordy expe>rts $2.442.0;)0 in com 
Arab,8 anlj Bahra!n 

I,vorkers use a higher volume of com 

and 51 

due to dietaPl ha.bits.. F-ast fOOd restaurants a~st~ use iar:]B 
fare. 
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The United States is the largest single supplier of 
($10.064.00Q} AND "Other Foxed \'egetacfe Ods N.ES.' (S17 
largest share of ohve cds {52, 115.000} as 1998. 

Based en CAPtv~AS data, Egypt 
-- 724:0DO r.1etric tons for ·d·ornest~c USB. 
according to CAPMAS data for 1998. 

KUWAIT - OILS, OLIVE j IMPORTS 1998 (CODE; 425500} i 1 . . . .i;... --..-----........; 
! l 

I WEIGHT {Kg.} 1 i COUNTRY 

l 817.09' 
VALUE {KO) I VALUE {USD} s/Kg. 

S2. -; 15,254 1 $ 640,8221 
[Turke i 39fi66 

")74 5/'''~! __ ) ., vQ.' 

jrOTAL -1998: 
I 

1,4a8,29~ 1,116,74t1 

KUWAIT - OILS. SUNFLOWER SEeD j IMPORTS 1998 (CODE: 4256(0) 
; ~ ",,,,.,,--,-, ---

L COUNTRY 

iUSA 

Edible oiis are highfy competitive in Kuwait supern,arket.s. ?iith as £.,s· 15 
names occupymg market shelves at a time. 

20 

C·O(};';:~r:S4 ~yve[€: us·e·o 
iea{Jers in SiOn;;$ 

supermark.ets visited (in 

basket surveys ir:KlJ'W2,t 

Many stores 
on BJsIe end 
kiosks near entrances tc SF;:t6:'. and 
near frozen ?o·:::x:i sectc:ns ~c artrBc1 
c>::;·nsumefs:' art€~::;H(;r:·:s. 

AdverHsernents It"; 
handhlHs aimc:s! 
c1(j"vertsements 

VegBtabie 
are 

miili1iters to 2.7 liters j,: anj T:n 
cor,ta;ners. n',·€, T<)liowmg are sc:me 



KUWAIT MARKET BASKET SURVEY AVERAGES - APRL 21000 

SHELF LFE (EXPIRY PERIOD): 

All edible oil prodi!Cll!l hIM an 8lIPirY dale of no mont tIa112 monIha. ragartI eel of1he 
containers material. ImporIers are very strict wIIh dates of marIJfacIunI being 0\I'8r " 
months due to the I se eaning of8helf life poCeillial. 

0PP0R1UNI11ES: 

Unforlunately 1he oil marIc:et is doInlllallld by very IaIge il..,... from COIftrIes life the 
United Slates, SaucI Arabia and SIngapont for com oil and II&I1IIoIfJllr oils, and Spain for 
olive oil. AIthough .... 1atge producing c::oootries hIM a tight gr1) on the I'11III_ ..... 
are still oppc:IfILOIie$ for pn:D!CIl!I" oIIw 011 to compete on a quality lWeI. 

Innovative packaging using tie-in prodi!Cll!l .. vinIgers as a c:o-pack add on. c:an open 
rnarkeIs that may not a.JmII'ItIy exist. 

Olive oils in Egypt are ne aring the quality IWaIs that wII gMt proc:Iucera greater 
opporIIrities for exports from E!Mi One AlES c:Iiant racantIy laMed among the1rOp 
pmduc:ers in an Intemational Olive 01 CoqIeIIlioII in Spain. where canlpalillon was 
fieroe and highly sophIsIicaled This type of higb quality c:an make Egyptian edible oil 
prodI.tcts very compelilive in export lII8f1(ets outside Egypt. 

21 



A UnII8d AItJb Emili"" ImpoIter Is cunanIIy pial_ling 10 conabuct a V8,alllllle 01 
proc1!99ing plant In Egypt. a fIdly 1hat wiI enhance Egp's export prodne.on 
capabilities. 
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KUWAIT - POULTRY (FROZEN) 

KUWAlT -- POULTRY(FROZEN) j tMPORTS 1998 
(CODE 012320) 

France 
, 1"";, 

Other 
11"'0 

o Brazil • France. Other. Saudi Arabia 

Saudi Arabl(l 
31 <"0 

KUWAIT ~~ POULTRY {FROZEN'l / IMPORTS 1998 {CODE: 012320} 
, ,'''' ' . ~ .... - ...... ..;.,....---;......~--

VALUE tKD} , VALUE (uSD) ,SJK"' .• __ ._.~ ............... ,."' ..... " ....... ____ ~_, __ .. _~"-., .. , .... ,,,,,--.. ,,,, .... ,,,,,,,,,,l:<! •• ,,, 

~~~~~ •• _____ ._ •••••• _____ ,.;j>_~..,.~ __ .. ~ ___ ••••••• ___ .... __ ••••••••• u. ___ ~ __ ~~.'~n+- _____ ••••• ___ _ 

5, 172,4671 9~ 1 08.425 S~1(:.06·0,B'(~8. 5-S B ~ 
• ___ ••• ______ .H ••••••• ___ , _, __ ~~ __ ~. ___ ~~~ •••••• ______ ................. _.... ~_~~~._. __ .¥oo ••••• _ ••• _ •• _______ ~ 

p-rance 

MARKET ANALYSIS: 

Frozen :.vhole chjckens compnsed the largest percentage .. a,' 
poultry, with the remaming 15'~6 C(>rlsistng chicKen parts, Acc{)nj:ng t~·::U S 
Agricultural Service {FAS\ reports, projected irnp<)rt 0sW'nates , 
metric tons or 3,O{){} me~ric tons more than the 52,OOD metric LX:S ,,...-',.· .. r'~:;,/., 

actual 1999 importation of froze,~ poultrf amounted tCl 

'<,{hieh was 30.635 metric tons short of estimated 83,O'JO rnetr+c tor:" 1 

Projections 2000 are estimated to 
whOie chiCKens & 10.000 tons chicken parts}. 

The largest exporters "vf'ol€:. chlcken to ~:uwalt are Braz( S2H ... {1: 
DemnarK {a!thougr: Denmark is NOT reflected in Kuv.ai\ Piar:r:ing Miris:ry 
Planning ~v1inistry data shows that BrazH has acquirea a 41 '\, 
market- roliowed by Sa.ud, Arabia with a 3Fo snare 
and the United Stat€:.s {US) t}oth share H",(' 4,OC'0 rHehe ton 
market. while Thailar:d and the Peoples Repubk 



pOUltry meat export market. trnponation 

Local productIon is siowiy recovering from thc hOS1iirt:es In 11 
estimated to reach 28.0{}O to 30.000 metric tons in 1999. Ar: 
processlno 
2000. 

Export values amowmed to oniY 5550,458. 'hllH::f'WaS divided b£P,vef."i~ 
($102,198), Bahraw1 ($.s12':~L326), Oatar ;S138J42} and ass,'~eU:)ti~<?r 
countries ($170,092) 

With tne combined Kuwaiti and expatriate populahons totaiir:g apC'fOX,ly;ate iy 
the average p{)ultry consurnpr:on per ;8 eS!l:rnated .Eit 39,.5 ~c: e-s pe-f :(ea:. 
lncreased consumption 1$ prOjected due to a steady m th.'; 

Tr:e type of poultry meat preferred by l'<u'Naitl nationats as 
varies greatly. Kuwaiti nationals prefer 
perceived health aspects, 'vVtlile expatriates prefer frozen poultry eLe tc? co,'v€,r,:;;r:ce 
Frozen poultry' imported from 8razi! anc1 Saudi Araha in:: c.on.sideted better ty,:nC)$ due 
to the pubk:'s trust in Halal processir,g from these cGuntries. 
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case t'ln;:; 

·.vcrkers 
S8\fjngs 

ConStJrn-ers in 

ty,~ .. es c:r:;~;C'~:er: ::;:,.,'{:·t :t:-e :,~::<-:)re 

yeHow-sk,nneCi vanet:e:s 

Consurner 
70~<~ aH j:mr:;.c·-rte<~: 

The Kuwa,t 
Market supp!\es 
and grocery 
remaimng 1 

pCtl{try is rr~<1r?<.t}te-(1 

~n-s:t!tution.a! .. h:()te·~ .. resta~j~~3r.t. ar:::;j 

1-0 to 15 p:ercent 
rn.arg::f;.S are 15 10-



Some poultry for sale In MInh' (~ glOC8IY 8tDn!Is) lIfPIl18ll'ld 10 be c:klI8lo 
expirydalas or1he pactegirlg material! had 8U8IairMld aome _age, which laeslll9d1he 
price of thaae produc:ts Pricing In Imllar markeIa was very cIfIIcuIt 10 obIaIn.. due 10 1he 
lack of pricing on packages or on Wi"ali labals It was apparent that 1he app B IIIW1Ce of 
1he CUSIUmer deIannInad 1he price In many ca a a B All experiment was condI:cIi8d uaing 
an Asian expIIIrIaIe Kuwaiti fa 5 i BIt who bought a whole f:omn chicken for as much as 
a 50% lower price 1hen an American expIIIrIaIe. 

PRICES (ClF) FOR POULTRY ..oRiED iN10 KUWAIT -lEPiFAER 1_ 

Pricas for Bnn'lIn f:omn whole brolal8 (ClF) Kuwait have bean IlIpo"iid at S980.00 per 
:nebic 1Dn as recenIIy as Jme 1. 2000 by one Kuwaiti illlpOrter. 

KUWAIT MARKET BASKET SURVEY AVERAGES - APRiL 2000 

.. 

-. 
-Banalau 

= 



9OOgm. 

ChIcken-Froz!n, Whole 900 SI'!!AJae of 10 5JIOOj $18A8 

'ChickaItfn!.!n, Whole 900 1I!lJCa. of 10 5.100 $18.81 

1. IlAAKEnNG: 

Mailc8llllg is exbamely sophisticaled In KuwaIt. Telelislon. l'III1IupapeI'. and ~ 
advarIinmenl.s 818 WIll pIamed and heavily fI.nIad cbt 10 i_u. CCIII1ISUIioo 
beh'laan inporlBd IM.1ds. Due 10 the multi eIhnIc naII.n of the G.1!p8bild& workfon:e 
p!'BSsnt In KuwaIt, language pioblel •• In adwt1islng ant c:iIa.I'IMInIad ~ using 
photos of foods on _artis amenia to gain market ahare. 



Some pou:try parts 
cases in Kuwait 
measured ove, 15 
n:eters H'1 !engtr-:. 
effenng 
brands 
frcrn 6 
countries 

-over 

different 

Va!ue-addee pz;ultry 
pro,jucts are very' 
popular with m<)Si 

KU'Naiti natonaJs as 
well as expatriates. 
t,k,st these value 
added products are ,>,,,lth a srna'i percentage 
cheese, Of sauces that feature heat ancj eat cor:venl€':(:E' 

2, IMPORT REQUIREMENTS FOR POULTRY: 

Poultry products rnust conform to Haiali:ertif;cation 
wen as all paCi<ag,n9 and labe!lng laws. If': addir!::,): t:~·; !fc 
poultry 'l',ust pass a saimoneifa tolerance test. 
S·aimoneila to~erance arB but accorchr'rg to 
IF AS 1 pubHcatH)Ps. as much as 2(/,,·, is allowat,je 

SHELF LIFE (EXPIRY): 

In addition to salmonella and Halai irnport requ;rem€r~ts. E:i,.p~:y ,:r 
requirements must also t'r!? meL The GCe standard for 
pDultry meat. and it musi arrive in Kuwa:t within ,! rnom~,s 
enforcement. Kuwait authcntH2'S are aflow!r:g sheii to be E:x"te;;ch::{l 
per F AS Reports, Accord!ng to F AS,. most irn~·ortus fE'ques~ sheil 
mefe than 12 to 18 rnonths, 

CONSTRA.lNTS TO TRADE: 

Aithougr! there are r:o Kuw'alti governmental trad-e carrfYS sueh 
ql1otas~ lC\l.:er un!'t pdc;n9 by large tore~gn producers i:s t.he m-}3.ir:, 

poultry producers. 

Freight :s a constam constraint to irnoortati<.>n. awe to \h8 

shipments f rom Egypt. 

Braz,Han producers nave the advantage of volume productc.:n 
advertising campaigns. One 8raziilan producer is Sfi,G tc; have a 
slaughter capab!Hty, \V;th th,s Kind of velum€', it :5 VB,y br a s.r::a!: C-~(}du(;·e ;,' 

compete on a unit basis. 

China (PRC) is becoming more vrsibfe Of: the market w'!1t: 
meats at a very compeht!ve . The }o'\,ver pnCeS for 
the ;ovver pr~ces p.a~d for 
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0PP0tmJNITIES: 

ElMJtian poultry producars may not be able to con!p8118 on II 0I'IIIHD<Ine price ... for 
whole frozen chickens, but there is an em8Igilg IIIIIIt«d for "Value a:Jded" prodllc18 and 
chicken parts. 

BraziIan producars me just enI8ring 1he IIIIIIt«d willi IIftIaded and fonnad prodIlcI8 lire 
"kid nuggels:"kId shapes: chicken franIc8 (chaaaa .ad, eIC.) and ~ pcdry 
meals oontaining aeveraI other ingnJdlell1B like chaBBa. pan •• vegetaltiBB. and larger 
serving sizes. 

ElMJtian proceasID can compate with 1hese items, clJe to lower labor COllIS uaed for 
hand blmmlng opetations. Conswners me always seeking ImovaIivIa produds to 81M 
time and maney. New menus u.zllig poultry prodIlcI8 me always In damalid by 
consumers lookillg for dIanga. 

ConwnIence is 1he W8IChwon:I for new prodIlcI8 The average KuwaIIi COI18UII'IIII' is 
more mobile and has more disposable Income to pay for convaniancas lire p!ep8led 
meals. 

Many franchiml AiI8taInnt opetaliclllS buy dr., from producars. Fl1II'Ichimt 
/8SIat.nnIs use high wIumes of IIftIaded poultry prodIlcI8 In 1heir menus, making 1his an 
fIlIiJeltsnt ClppOItIM'IIly for new ~ pcIinIs of anIry InIo an CMJI'-aowdad whole 
chicken market. 

Better padcaging willi high I88ClkIlion and r/088Y 1JIaphic8 is being uaed on 1I'IIII1IB ! Idaoi 
and chicken parts packages to draw II CUBIOmer'8 alIIII1IIon to 1heir prodIlcI8 As 
competition inClines in 1he merkat, packaging will play a more aillcal role In 
maintaining and inaeasing IIIIIIt«d share. 
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KUWAIT - TOMATO PUREE/PASTE IMPORTS 

KUWA.IT« TOMATO PUREE I IMPORTS 1998 
(CODE: 056720) 

Saudi Arabia 
64<>';' 

Egypt 
20'''", 

lnaia 

Pakistan 
10"., 

Others 
Z.,,:· 

• Egypt a India 0 Others. Pakistan 0 Saudi Arabia 

2,??~~~~~ .................. . 

MARKET ANALYSIS: 

p"cc.ording to KU'Nait ~Ain:str)' ct Piannlfl9 data. in 1995 Kuw6.:i ,rr:pc);tej 

"Tor-nato Puree" from Turkey, the largest supplier. Turkey capbred 
import market fol!o'Ned by Portugal (:31 and Ha!y {'1 

import market. however, was not mem~one~.iby Ku .. .,art 

KW,ialt's imports from Saudi Arabia totaled $428.168.32 
ironH::ally. exported or re-exp·orted $403,547 'North ct 
anomaly COUld be attribu~ed to a CiJmmercla! d,spute eye, 
aCCtmtance of product once n had c!ear8,j customs 
stat!st:cs for Saudi Arabia am removed from t~,e t;)tar ,,..,,, .... ,,,,.., 

imports tomato puree stand at 5267,740. 

Statistcs from CAPMAS-Egypt showed '1 S98 exports to Ko\'.:ait 
(presumabiy this categOf'i als.o indudes "paste tmaLng; .'L:~; 
vatued at 534,69.2.51. Assurn~ng Ute reka_bd~ty of :j-a.ta, rr~en Egypt's exp(?::,s ~·'AJ~;:<j 

faH into the "Other:' category !:"\ the table above in '<-vh:ch case Egypt :NGUi:j r,a,'::; ~e.~ 

a mere 0.4'\;. share of Ku\vait tor-nato pure·E: ~mport 



\/ery Hrtle !ornato puree ;-5 use(] ;n rnanufaCiutH"Hd i:r: c.orf;pansc:-n to ret-a.::; 5:a~-$-S :~ K:.J\\"<1:-1. 

largest consurr';6r$ of h)rnato are hC:; .. ,r:;€r-;-c~ld users. '~~iith n..=:sta~;rant:3-

Institutionai facilities and military operations the 

There is a iarge mihtarf terce In place in Ku"Yvait, but the 
outside Kuv+"alt through mhtary procurement agencles. pLireB 
Tetra~P3k ccnta;nerB and !!PS i0 retai~: rnar~:ets, Sut)errn~3r-k€ts and srr:a~~ -s!<~}~es 

retaH tomato puree by ;ncHvidua~ cc~ntaH':€rs or in 
8, 36. or 

Egypt 
56'%, 

KUWAIT - TOMATO PUREE I IMPORTS 1998 
(CODE: 056720) 

(ADJUSTED) 
India 

o Egypt .India 0 Others. Pakistan 

Oth-e,rs 
6"'e 

Pak.lstan 

Larger, up¥s~::;aie retailers indicated that there ;s a rnave tCN;anj a :'\,one 
tomato puree product resembling a sauCE, 
opposed to the standard types packagec :n T etra-Pak 
tomato pastes/puree 'Nere Deserved no! only en stye sheives. 
occupying space on Egypt's slore shelves. n1e move to fe·useable !ars 
of CC3nvenier:Ct-:;. ~ih:ch al~D\~''S the GonS-Umer to uSE~ on~y th-(~ 
and then fe-seal the jar tor later wse 

KUWAIT MARKET BASKET SURVEY AVERAGES - APRil 213013 
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Pric.e {US$} 
Products Size ......... )~r.i(;~Jt<::P:LB.tit~:Q}9:3.C.,,:yry~ry .. ~tQtigirl 

a:ierag€ 
KUW'3it is 

An adelitionai advantage m:gnt t() o'.;er-~'Ha.p 

tomato puree In 8, 36, or 48 unit oJunl packages to 
the '·,."t'oiesalef and consumers, 

bUH, master cases v.-:ouhj be at1ract~ve to tx;H~~ ;mp-orters af:<'~ c:on~~rr.,ets 

would take advantage of bulk saleS to lmver w'd cos! 

SHELF liFE (E.XPIRY PEAlOD): 

Gce Standard 11993 a!icws for expiry dates (';1 t:;) 12 rnc,nrrs h::;:( 
containers and 18 montils for glass containers, Paper or Tetr,::,! PakE: conta:nSfS are ,-,:,,' 
mentHJoed but the standarC ior orner conta:oers ~ B T:()nth seE>"" 1,'j 

apply, Prior to shipping any t(:-:mato puree ty~}t? to K'.J.,.a;t cCH"Hac·t ;t,e;rT~::::;er 
to ascert.('un any changes c;r 



OPPORTUNI'I'IES: 

Egypt is one of the worId'slargest pmducers of tomato products 11Ier8 are no I B 5801118 
other 1han poor quality. poor packaging. poor COllI williols and transporIation il I IJ88 to 
restrain IJade on a global basis. 

WIth Egypt's geographicallocalion and Ideal (powlng eli ...... tomato products can be 
one of the best qlpOIUIiUa8 for exports to the world. However, .. Il0l. to aI 8111J
of prodIlCIion and marketing wiI need to be honed to a b point for Egypt to be 
wmpelilille In the world markets 

DeIt'aloping innovaIIve, new tornato-based prodIlC'I.8 can help open fuIur8 new l1l8I ..... 
Kuwaiti nationaJs and expaIriates are adopting a mont Wasliem cIat, which Indudes 
IaJger quantities of tomato-based saliCes and cuncII.1iII1Is. 

Using tomato-based proclJcIs In value added meals are one ...... to expand on the 
export I8I!!!IJiIities. PIzza 88IIC88, spagheItI88I1C88, BBQ meaI8 88IIC88, and tonl8lJO 
based cuncII .... 1I18 Rite kerdI.Ip and hoi SalIC88 offer a tnmencIuuS oppoiUlily for 
increased expoIt prod! ids 
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KUWAlT - FROZEN VEGETABLES 

KUWAIT- FROZEN VEGETABLES f IMPORTS 1998 
(CODE: 0549(0) 

Other 
25% 

USA 
20% 

Netherlands 
150 .'0 

Belgium 
10;:>,~ 

Egypt 
30e ,=, 

i18elgium 0 Egypt 0 Netherlands. Other. U. A. E .• USA 

........ ,,~ __ • .,._ ,_,~~,_,_, < __ ~ __ ••• _ •• __ ~. __ ••• ". ""r .. " •• ""'0 ••••• _............ • _,""_c .......... ......... • .. _ •• __ ,. 

KUWAIT - "CHILLED COOKED VEGETABLES, OR TEMP. PRESERVED" FROZEN 
VEGETABLES! IMPORTS 19'98 {CODE - 054900} 

MARKET ANALYSIS: 

The arid desert lands and lacK: of v>'ater !:l Ku\vait proh:t!it tracW.:cnal 
vegetables. There are some greenhouses n KU'Na:!' but 1t~e5B elf;;; used to 
value crops such as tomatoes and !ettuce. 

lmportation of frozen vegetables into Kuwait fose frorrl 14.500 
present importation level oi 16,392 metric tons (HL293.973 Kg.! 
far the ~-argest singte frozen veg-eta.b-f€ sup·pH-er r:c,ntnb-uhr:9 aboz.;:t 
based en Kuwait Pfanning Ministry Import data values. ThE; Unite·j States 
20'::~ 01 tcta; imports, Frozen vegetab~e imports are expected to 
annuaHy over ttle next 5 years Prciectiofls by the Agncu!tura: Trccie 
est}mate that imports of frozen vegetables :;::!o Ku\-va~! ~/~-d~ r;S-6 to a ;E~:/e~ 3(~ 



tons in 2001 Frozen \Iegetab!e exports from Kuwait totaled 
1998 according to KuwaIt Planning tv1inis;'Y stat,stcs. 

The largest portion ot this anticipated increase in irnp<>rts lS l", ,",'''''''''''"' 
fries. which amounts to at an estimated cd the lOt.al f(;[ 

vegetables. Th~s iarge percentage is due mainly 10 the change in 
Kuwalti people. which is influenced by tfH.'; proiii(:;f8ti::>(; DfArn·enca rc 

restaurants. 

EGVPTtAN FROZEN VEGETABLE EXPORTS TO KUWAiT ~ 
1998 

OKRA 

VEa. WXED 

POTATOES FRZ 

MOlOKH!A 

PEAS 

SP!"~ACH 

IIEG. OTHER 

GREEN BEANS 

ARTICHOKES 

KINDEY BEANS 

Attl":ougn 7i.)C:;'; of Kuwa~t's total irozenvegetable lmpc·rts ($ 18,uOO.OOO) consist 
fries. Egypt oniy exported $382,136 (614A22 kg.) ;n 1998 - abcut 3.4c

", 

,"egetable imports - based on CAPMAS-Egypt data~ Egyptan 
comparable to any others prcdw::.ed wOficf\"iide, Cut tq;her producton anc 
costs limit sales potenhaL 

The ccnvenience frczen vegetables is one of the pnmarj reasons the 
in'pcrts. Other factors that have contributed lc> the use of frozen vegetables 

• A perception that !rozer: vegetabfes am healthier It-ian canned vegetables. 
• More households are USing freezers to store !oG{)s. 

• Smailer ,etaii outlets have instaHed frozen k'{:>(:ls cases making 
ava!iabfe" 

• FamilieS and single consumers are Bating c>uts,oelhe hnme !T;()re 
• An increase ,n the number of single-person hcusehokis. 

It is estimated that as much as In":;; o·f al! frozen vegetat)les are sold 
ouUets, primarily cooperatives,. w:!h the remainder being sold to ,nstjtutlonai 
food franchise restaurants. hoteLs. m,litary. hospitals, schods an,:; 
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~AGst frozen 'ieg€tab)es in the retail markets arepeG~;aged i,.-: 4C{l to 5(,\1 grarn S2eS. 
\'v'itf: French Fnes traditicnaiiy Sold In ~ to 2.5 hogram sizes. Prices can 
to the many di!ierent countnes exp<)ftmg frozen vegi.::tabies to KJwa,t 

SHELF LIFE (EXpmV PERIOD): 

IntemaHona! brands are Tl dernand rca 
perceived nmion that these DrodLicts ace of 
superior quality. 
vegetables trom the Unite·j States 
European Uniol: fEU) CCltmtries are 
packaged With bnghtiy c:ok)red 
graph~cs·, Y.lhi-ch gives them an ad\··!1n~aQ·e 
over other prC~du-cts ~n the c<)~d eases. 

European exporters taio>,G 
p€rscr:8i \/~slts te; f)rom:()!e th€;:r 
regu!ar ba-s~s~. ~vhi{:J~ otrH-1r C{J:jr:tr~:e:s .. 
the US .. fad to uWize. 1:,:S 

d(~ve~·c~p· a v1orkH1g rei.ai{-onship 
not only sell prcv;::lucts. 
tc develop new 
customer serv~ce and 

The frOZen vegetable 
prime example of ttle ,<"{ide 
Kuwaiti customer faces 

The Kuwaiti government estabHshed the st1elt hie f'.)f French Fr~es to be no ·'T'.·r·.""'·"'.' 

i 8 months. Thjs same expirY period had been adopted tor other frc~zen vegetables a.s a 
default period by lmporters, 

CONSTRAiNTS TO TRA.DE: 

Packagl!lg issues, transportation cost and product quaht;i are the thre'emost 
factors to Egy-pUan processors gaining a large, market shme ,,<.itt, frozen 'Y'egetable£:. 

1, Packaging; Package '~raph;cs ';Jive Egyptian products a bad:mage.. tc; the 
higher quality packaging graphics of other lmportrng VJnSUmE,rs Often 
judge a product by the packaging before consld·Hing pnce. Egyptian pro·CBS-SetS 
should make impn.::ved packagmg their MAiN pr'iority Vll!en H1Cte::lSe the:!' 
products' sales app-eaL 

2. Transportation: It is extrernely diif~cu!t to compete against processors ?;~ tnE' 
E,V, '""nen they have an ad:iantage !o\ver fmight cost Freight costs an: an 
Industry' '<vide rssue. One prcY.:essor does f':othave the PO'lier to effect 
cost. but as an industr:,\", change can be made to l,ltlmately \o-,,'.'er shipp:ng cost 

3 Product Quality: Egyptian processed foods in Kuwait and thrcughout the 
are viewed as idenor-quaHty prOducts by both importers and consumers, PO·(;:f 
quality foods in the past have given Egypt a poor feputetbn in some qU.afi.efS :n 
Kuwait as wen as other ccuntn.es in the Gu!f. Egypt has aH the tc 



...... that wery product that 1ea .... 1Ie plant is lie moat COIIIIl .... product in 
lie cold case. 

KUWAIT MARKET BASKET SURVEY AVERAGES - APRL 2000 

! egs.-Frozen, ~ 8aa'III 

MIxed 
-FloBI MIxed 

MIxed 
MIxed 
MIxed 
MIxed 
Mixed 
MIxed 
Mixed 
Mixed 
Mixed 
MIxed 
MIxed 
M"1X8d 
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.... a 

.... a 

a., rlly. plcl "' .. and..-I ............ whale each pocmlX' can iI1Jn:Ml iIa 
export poteilllaJ. One proce a ear caalOt COlllloi lIanspollalioh casta. bullIIs is one ... 
that the entire Egyptian food proc eBB ing induIItry must iI1Jn:Ml in order 10 aariouaIy 
compete in the Kuwail's export rnarIrat or that of an, oller counIry. 

QualIty sIarts at the field level and inputs decide the quaIty of the final prodIJCIs The dd 
saying "FeaIher8ln - Fea1her8 Our apUy de e :.1Ies the 1heory of" alty. 

One ~ of hOw a change in tanning tectw .... can affect the final prodIJCt is peas. 
Graen peas from Egypt ... 100 large and the texIun!t is tough ..... after cooking. By 
lIaNesting the peas earlier, the appearance and tI8XIUr8 will be tp88IIy impIoJlBd It is 
true that if the peas ... left in the field for an 8XIIIIndad period of time, flay will grin 

:f1 



'JJ8ight. but at 1he ecpen88 of quality. Smaller tender JI8II8 .. eel at ~ voUnes 
making up for 1he slight gains made in uight gain of older peas. 

In Older to gain market poaItion. it is illpOltald to offer large wUnes in order to yield 
!8p8titNe sale&. Buyers wi! buy more proWcIs that eel in WlUne. 

Consumers are not Ignorant of quality at 1he expel_ of price. Consumers 01 ...... Egp 
are very demancIng in 1amIa of product quality and are ..-ng to pay more for a ~ 
quality product. 

The best way to gauge 1he COIJ1I8IItiier BIB of a c::erIain product in 1he II'I8IIIel place is to 
complete a sIde-by-aide comparison with 0011.,......· proclIcts. 88 this is how the tPaI 
Gulf consumer approaches a purd'sas, If the product looks leas 8ppBE'ng 01 has a 
poorer tIaYor 01 texture. then there is room for IlIIpio .......... eiIher in 1amIa of Inputs 
and/or proc B!Bing operations. 

Cost redllction meaeuAI8 and quaJily OOIlbol wII aIao make a product more OOIlip1!11111Mo 
on the wortd market. If a company cIacidB8 to ignonI these isa _. It would be wile to 
forget exporting. 
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KUWAIT - VEGETABLES. PiCKLED 

india 

iran ...... ~ .......... . 

Syrla 

58% 

KUWAIT ~ PICKLED VEGETABLES / IMPORTS 1998 

(CODE: 056(40) India 

• !ndia .Iran m Lebanon. Others I!lII Saudi Arabia 0 Syria 

TOTAL - 1998: 

MAHKET ANALYSIS: 

Oth'E!{$ 

In 1998. S:fT~a dom,nated the KLiwaiti pickled VE:getabfe rnark€l , .... 'i!h .5,3", ~·.:f ~:<a 
vaiueC at 55,303.11551. ExpCt1S !f(;rn Ku,\'alt ~'{E:re Ati; S'1 l~~ 189:3 
accordmg to KlNiait Ministry of Pianning Statistics. 

In 1996. 
(S218;373 

Egypt) C:; 

KU'l~(:a;-t. f·v1c:s:. (~:: 

ap~i-eare:j Ln r<> ... hl:{fl~-t~ 
cases S()i;j in b;J~k 

Egyptian 
ve·g€'ta.t)~-e-S 



Countries like Lebanon and Syria pack large containers - IIfIlPIOIIInIaI 2.5 lelOUlld 
jaJs of pickled vegetabills for home use. No Egyptian packs d this size WIIII8 ubaerY8d 
un market basket surveys. 

NOTE: The Kuwait PIamIng MInisIry data did noI dlffarellIiaI8 batI IBn vegelaIllB I 
picldedlpre 9 aMId in vinegar or 1huee piclded'prTe a aMId wiIhout vinegar. 

StELF LIFE (EXF III PEiIOD): 

PIckled vegetablBII 8hipped in glass cuntaInenI have a 8heIf lire d 12 monl .. from the 
dale manufactuI8d. ChiIed pickled vegetables aieu have a 12-munlh 8lIpiry pariUd. as 
per GCC StandaJd 457/1986. 

OPPORTUNITIES: 

There is a $4,000,000 market opporIunily for pickled vageW' a in KuwaIt. 38'11. d which 
is curranIIy dominated by Iran {$1.463,165}, willi Incia and Syria buIh 8JtPUi1i1lU 13'lro of 
the total imports. 

With Egypl's deer advantage d abundant vegas ..... " lIB, low labor costs. and 
geographic ploximily to Kuwait, Egyptian proc 111m should be ,",'Bstl to inc'1! II I 1hair 
share of Kuwait's pickled wgeIabIe irr.,art market. 
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KUWAIT - WATERS 

KUWAIT - WATERS, NATURAL OR ARTIFICI.AL! tMPORTS 19'98 
{COOE: 111110} 

Saudl Naoia 
a5~'~ 

ilSatHain DFranc~ DOthers • Saudi Arabi.a au A E 

O!Mr!> 
8"',· 

KUWAIT· WATERS, NATURAL OR ARTIFICIAL! tMPORTS 1998 (CODE: 11111 
____ • ... "'" ___ .. ~ •• ___ w •••••••••• ;_........... ••••••••••• _______ ••••• • ............. ___ ••••••••• \ •• 

TOTAL - 1998: 77.432.227 5,115,825 

MARKET ANALYSIS: 

Orinkin9 v .. ater in Kuwait is obtained either through :f!"\Gorted t,crt;(:C) 
C"i€sahnizati<)f1 due 10 extremely arid desert s"ifrcH.indirg rh~:; 
centers. Saud, Arabia. '<,.;in, a 36'\.:- market share. AND 
'.vith 32"\, of the market are 

.,,<,itt: an 11. share 
vice averages: 

MARKET BASKET SURVEY AVERAGES - APRIL 2000 



The market for bottled waters is also predicted t::) grew.; as Ihe 
Current trends indicate project€d grov.th of about ~ 

veg€tacles and other fOQtistuffs. 

There is a trend to'yvard larger container 
in supermarkets. ne'-..; trend to'l,:ard refHlablt:' 5 
becoming more popu;ar due to the aspects 

Corn petition between brands is veri obvious given the high derna!",d 
distmctive, eye-catching DaWes to atirac! c.ust()mers is on€ \'.ay 

"water \-var, pricmg is very 
competit;¥e. DUring superrnarKet sUI""<'eys, 
as many as 12 diHerer:t brands of bottied 
.vaters from the Gulf Stat€s were obser\/ed 
on store shelves 'Nith a large number of 
IT'ports fron: the European Union (EU), 
particularly from France and Switzer1and. 

A '.vlde selection of flav:)red waters a~e 
available that contain ar: asscrtmen1 
differem flavor choices. 

01 these fiavCfed ~va!ers. there were botn 
natura! and carbonated {gas) produds. 

price of the flavored '>vaters \Na.S rligher 
In the trendy rnarkets by a.s rnuch as. 50<>0 
to 75~':) in some cases. 

ft is easy to see in the picture at tile nght. 
that if a new packaging scheme with a.ny 
color other tha.n blue, WDuld set a ne'N 
product apart h::<m the many s:m:la.ny 
packaged prOducts on this ShelL 

Pictured at lett is an example of innr;vatrve packa9:ng 
bottled 'Nater that customers 'wou'd be 
market s.h·elf. N()te that t}ortie nas a 
an a:dded in·centr~,/e fer r;:U5t{)mers, 

This. plastic contaHier i$ not Dnly 
attract the cust:xner's eye, b;;t the 
botHe from others on the shelf. 

The additIOn ot the sports cap IS a 
item that will maKe product 
customers due to lts conven~ence. 
smail n:/on carrying \8ith eacr, bottle as an 
their products, tn ths tight market. 
aod to vol;.;me sales. 

The manuiacturer has reshaped tills bottle to !'ot only make it stanrJ cut on H',f' 
has made this bottle appear to hod more water by 

water. 
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AnoIher alament of concem for mont haaIIh COIIIIdIlw CUIIIomBns Ie the Ie¥BIa of 
mineIaIBIsaIIs in the make ~ of the M11iB18 being aoId on the nabt. 

High TDS (Tolal DiucMd Solids) can gIwI waIar a aaIy 01 "off" .... which Ie not 
plea sing to ExpatriaIe taste or CUIIIomBns wiIh low aodiLm IIMII dIeIs. 

EXPORIS: 

Kuwait's export of 1racItionaI water was only $172,000 doIIant In 1998, but the· *IPY 
for FIIM:nd WaIIIIs was much higher. 

FIIM:nd ',u3l£18 are apparenIIy a large export Income 118m for Kuwaiti COII ... ,iaa WiIh 
low in1IorI8 of appro.ximaI£Iy $1,589,171 and the 8ldI8meIy high fIOIaIs of export 
estimaI£d at $21 million doIIant. thIa· alegory merits blher 8IUdy to dla. mli. price and 
poteIdiai for exports from E0Pl 

SHELF LIFE (EXF lIlY PERIOD): 

AcCOIdrilg to Gulf Coopntion Cot.rd (GCC) SIaIIdards. the shalf Ire for boIIad au I IS 
Ie nonnaIy 12 mOllllls, In glass or PET COII1BIneI8, I.IIIees 0IhaIwiae apecified. 

Inckldad in the shalf Ire requinImenI8, KuwaIt has 1008111 adOpIiad the Sauc:I AnIbBI 
StandaId for boIIad wate.'8 along wiIh oIhar Gee Cc:udrIea. 

1. REQUIREIENTS: 

• Color &hal not ext Bad 151.ds on the platinum CDbaI8C818 
• TUIbkIly &hal not exteed 5l1'1fta on the ./r,aon CInIe Apparatus 
• No Unobjectionable taste and odor 
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• BoIIIed WIlIer shaI not contai'I 1he following rl'8ts'c 81al1'llllll8 in 
corIC8i .baliuil8 ell( B B eli Ig 1he IinIIB IaIrad below: 

• The total el I oIvac:I8OIid8 shaI range IaTJII .. 100 - 700 ppm. 
• The lower perm' J tJe level of pH shaI be 6.5 and 1he Rl&ICiliUD 

pennia allle level shaI be 8.5 
• Incase 1he boIIIed WIlIer Is 1r8al8d wiIh a.Ioring. 0ZIDI'I8, ,*awIoIat 

rays, iodine aoIuIlon or by BnY other III8Ihod, 1hI8 Inll busilt .... 
be suIfic:iant for daaIruCIion of mlcrocIIgaliianlS. Til Bla d boIIIed 
WIlIer shaI comply wiIh specIIic mlcdliological paparti a a for 
boIIIed WIlIer melltioned in 4.5.2 of SASO Slane_ds 

• BoIIIed diilkMg WIlIer shaI not contai'I ftuorida leas ... 0.6 ppm 
and not mont 1han 1 ppm. 

• The niInIIe contanI shaI not 8IIC B ad 45 ppm (10 ppm lIibogan) and 
1he combined COIlllelit of niIraIa, nibIIa and aii.D ..... not 
8IIC BB Ii 10 pm nIbogan 

• PESTICIDES: The COIlIeIl""" of I:IoaIad diUcilg WIlIer wiIh 
1he following P a atiddas shaI not axe J ad 1he1evels IaIrad below: 

~"",:~l .. i."'~ 
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• RAD!O!..OGICA!. CHARACTER!SIJCS: BoIled cilnlcing ..... 
shall not contain rado subIIItanca8 In au III cj the foIowing 
coclCilittlalions 

SUBSTANCE IIAXII'. 
CONCEN'I'RATIOIIS 
PICOCIRE8ILITER 

CombIned radk.m 226 S 
01'068 aJpha COOC8llb8lloo1 
(including radk.m 226 - but 10 

rwion and uraniI.m) 
SIronIlum 90 SO 
01'068 beta coclCilittl8lloo1 (In the 
al:innce cj 8tIOiillum 90 & aJpha 1000 
emmiIara • 

• BIOlOGICAl.. CHARACTERISJJCS BoIIIed cilnlci1g ..... shall 
be comple181y fr8e from InSllcts, their CMl or cpt, their\IBsicln or 
paris and fr8e from parasilaelnc!udlng ameba and fr8e from algae 
andmold8. 

• M!CROB!O!..OGICAl.. CHABAC I aHJICS: BotIIed ci.1kIng 
waIer shall be fr8e fro pathogenic and fecal nliclobes and vIruaee 
which may b hazardous 10 the public heeIIh, 8CtOIding 10 tesI8 
spedtIed In the SASO Standards I'll8lI1icned In 2.S 

H shall meet the foIowing beder'.oIogk:aI cte.ctedallcs:: 
o In the case cj muIIIp!e tJbe femI8i ,1aIIoo maIhod, Not more 

than one cj the analyllcallI'III8 In the 88I11IIe shall have a moat 
probable RI.IIIDIr cj 2.2 or more coIIorm OIganisn_ per 100mL 
No anaIyIIcaI unit shall have a moat p!obebIe RI.IIIDIr cj 9.2 or 
more coIIorm group per 100 ml. 

o Membrane flier method: Not more than one cj the 8I1ItItIceI 
II'1II8 In the 88I11IIe shall have 4 coIIoml QIOUP bad8ria per 
100 mi. and the ....... lIIic mean cj the coIIorm QIOUP bad8ria 
shall not au B lid one per 100 m!. 

o AppIcaIIon (j twIenIc cordIIor_ In piodIlCIIon lines shall be 
chec:Ic8d, if the 1OIa! count (j bad8ria In boaIed ciititg waIer 
8UBBds 100 colony per mI when teeII!Id at 22 c.lligiada for 
72 hours lnc:ull8llon period. This 1II8t shall be performed In the 
fadory wiIhIn S days (j piodIlCIIon dale. 

• PACKAGING. OF eo I " fP DfIINKING WAJEA: 

o The c::onIaInar shall be h)genic. 81Il1ab1e, coc~lallBlf c:Ieen and 
shall not c:a.- tInf uMB B' able change In taaI8, odor 01' color cj 
the water and shall be i!8p8Cfled juIII prior 10 being filed and 
naled. 

o H shall be packed In harmIIIcaIy naled cocdalners 10 pn!itl'8llt 
cocllaminalloo 

o RaIg and usllng op.",'oo_ shall be done In an 181;p4ic 
ab'lOIPIi8/e 80 as 10 pIW8I'It any cocdamlnallon 

o TrarlilpOlbllion cj bolIIed water should be done In such a 
manner Ihat wII p!Ol8Clis from contanIination 
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Sh}rag€ of c\)nt.a~ners 

materials and as hr as 

• .LABEUNG: 
Standards. tne 

The namE; of U1e pn)duc! 
"!\latef content :;f the 
Dpn:, 
The net v'{)~urne in S~ unrts. 
Fit!ing anc expiry' aatt:;;:; :n a 

expiry date for (Jru:king 'Nater ,A~""C';'J 

shan r':ot exce'E~d one year (12 }·),1Drnhs} 
as for drink.fig 'Nater t«:)ttled !n glass c::;nt<~;':<:"':~: :")(, 

OPPORTUNmES; 

{)niy sha~j tie (teciared f)n the 
num-oBr. 
ThE; !abeiing ;r:fcTmak:;n s(}aH 
equivalent conta.iners, and 
or the hke, 

A bottled water market valued at OVer S 17 mihcn ...-:xiste,j in 

three bottled water exporters to Kuv.:ait - Gee Gt}untr'es. 
UAE - saw t0taf sales Cnmb to 58,622,685 that year,Assurning 
predicted by FAS: this wa!Br market WDU{c! have contnued ;:J 
2CtOO .. (Note: Neither stat~sbc.s 199'9 nor 2{)O() ' .... i.if:rf: 

report, 

To acquire a more Significant portion of this bcttied water rnarl<e1 i"; 

producer's pnces must be c':JmpetHlVe with pnces charged Ly 
exportIng countries, Gr';en E{IYPt'S reiatively higr} transpGrt costs, 
daunting task fer o{)rtlers, 

.·".r. 
V' 

c.-gyP! h{-lS a}rea·dy :r:ar:·a9-e<! t;~~: 5-th:-0:fe 2 

share Cl the "Flavored Water. .. " import market. 
so producers 
,ncrease thei, market sh<'lre c/ 
commc!>jity as weI! as ie:WE.:f:f{J un:; ::{)5;S 

DespIte fierce tf:H'?'~ 

the UAE in tne vNaumi 
'vVater" marKet E>gyptan 
tc increase th(,ll[ rnarket 
image Qf Egypt in ian 
prorn-ote Egy'pt~an v{aters, 

H should be remembe,ed that jmporters are 
looking for innovative product ideas, By ulH:zmg 
botti€s, and dist!r1ct!ve botte designs promoting 
proc-ess·o.fS ilv'in b-e b·etter ;.r()sjt~oned to attract thE' attent~r;r:s 




