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I. BAHRAIN - COUNTRY PROFILE 

The smallest country in the Gulf 
region, Bahrain has a population of 
approximately 643,000 as of 1998 
(576,000 as of the last census held 
in 1995). Bahrain was also one of 
the first Gulf Cooperation Council 
(Gee) countries to use demographic 
statistics and conducted its first 
census in 1941. This staIisIicaI 
efficiency has translated to its trade 
data gathering practices as well. Of 
al of the Gulf countries Yisit8d 
during the April 2000 matket 
reconnaisSanc:e trip. Bahrain 
provided the most CUIT8I'It trade 
data. It was the only country that had developed a sophisticated computerized import 
tracking system to trace the source of a shipment, the quantity, and its value and provide 
acante printouts available to the general public within 48 hoIn of aniYaI at my of 
Bahrain's ports of enIry. 

An island nation, Bahrain has a total land area of 709.5 squ8nt kiIomatalS and is joined 
to the neanast landmass - Saudi Arabia - by the KIng Fahad CauSlIWII)'. Eftidenl 
procedures, good regulation and a strong Iii'IanciaI communily give this smaI island 
nation a standard of commercial activity with which oIher Gulf COI.I'IIries are hard-presIIed 
to compete. The presence of the United States Navy'l (U.S.) Fifth Fleet. BaIvain's status 
as a founding member of the World Trade OrganizatIon (WTO), and its membelship in 
the UN SecuIity Council, d have given the country intemational AICOgIIiIioo and should 
help attract the foreign inveslment the gcMIIllllallt of Bahrain is saclilg. 

As of 1998, Bahrain's population was axpedacI to grow at the rate of about 3.n. 
amuaIIy and was classified according to the following gander and nationalitY c:alegOlies 
listed below: 

PoPuLATION 

From the tabla balow, it is clear that Batvain has a young population that fall mostly 
between the ages of 5 and 14 or age 25 and 44. 

YEAR 0-4 5-14 15-24 25-44 45-e4 85-Ower 
1998 11.5% 19.4% 16'1(, 41% 9.5% 2.2'l1o 
1991 14.8% 26'11. 19.2'11. 26.7% 10'1(, 3.3% 
1981 15.1'11. 26.2% 24% 20.6'1(, 11'11. 3'!!. 
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Despite the move by the government in recent years toward "Bahrainization" - that is, 
replacing expatriate workers with more Bahraini nationals - expatriaieworkers continue 
to maintain a strong presence in Bahrain. 

lABOR FORCE (15 & OVER) As OF 1998 

NATIONALITY MALE FEMALE TOTAL 
Bahraini 88,400 21,200 109,600 
Non Bahraini 155,000 30,100 185,100 
TOTAL 264,700 51,300 294700 

As of 1998, unemployment in Bahrain was semi-officially estimated at over 15 percent 
and amounted to over 30 percent in the villages. Government employees are about 90 
percent Bahraini and this sector accounts for 11 percent of employment in the country. 
The private sector workforce was 40 percent Bahraini in 1998, while the country's total 
workforce in 1997 was 38 percent Bahraini. At the same time, the government is 
working to ensure that job seekers are equipped with better skills. 

Bahrain's historical position as a regional trading center has been severely chaHenged in 
recent years, particularty by Dubai, forcing Bahrain to change. In response, Bahrain 
continues to modernize and streamline its business laws and procedures, to update its 
technology, to expand its industrial base as well as to construct key new facilities like the 
industrial area and port adjacent to the large Hidd power and desalination project. 

For the past twenty years, Bahrain has served as the financial center for the Gulf region 
and rnuch of the Arab wortd. Bahrain's financial institutions attract funds from the Gulf 
and beyond. Insurance is a developing sector in Bahrain, and the government has 
identified offshore insurance services as a key growth area. 

Bahrain is also currently home to a large aluminum industry launched more than 20 
years ago to take advantage of the country's relatively low energy costs and to diversify 
the economy. This sector has since expanded from besic smelting to a host of other 
operations, including: a rolling mill, an extrusion plant, a cable plant, factories producing 
aluminum powder and wire mesh screening, and two automobile wheel factories. 

Bahrain is also home to a major vegetable oil and packing facility - Savala. Most corn oil 
exported to Bahrain is processed and re-exported to other Gulf nations through the 
Savoia facility. 

DISTRlBUnON CHANNELS 

There are numerous food importers in Bahrain, many of which also function as 
wholesalers, distributors, and in some cases, retailers. Five companies dominate the 
retail food industry in Bahrain, but it is often difficult to determine to what extent these 
companies are involved in the lower levels of food retailing. 

During the recent economic changes, the retail food industry did not feel the full 
economic impact as did other retail business in Bahrain, since food items are usually not 
the first item to be reduced in most household budgets. 

The following reflects the breakdown of the Retail Food Outlets in Bahrain: 

• Hyper Markets -1 (Planning Stage) 

vi 
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• Super Markets - 60 (A & B) 
• Grocery Stores • 200 
• Bakalas -1,500 

Markup on food produds by impor1ens ill approximalely 11J1l1. to in.. wbIII ...... 
food prices are generally 25% to 30% above import prices. 

Due to 1he trend towan:I more "Western" foods, mora and mora frandlisad food 
restaurants have arrived in Ba/vain (e.g. Hardee's, McDonakI's, Chli's. BIIc..). Most of 
these "alChise food restaurants use large quantities of frozen French fries, pouIIy 
meats, and meats in general. 
A number of ship's chandlers in Bahrain supply many ocean-going ~ B S lals wiIh 
provisions for crew meal services. Frozen Vegetables, Frozen PouIIry, and oIhar 
processed foods are in great demand by 1he shipping traffic through the Gulf. 

Some of 1he importers inteniewed were intBIestad in bidding on CUilinds willi the U.S. 
Navy's Fifth Fleet Operations in Bahrain. Frozen Vegelables and Frozen PouIIry were 
anong 1he items most required to fiR these procurement requiremallIS. 

Supermarkets in Bahrain were not on the same scaJe as Dubai or Kuwait, but cId oerer a 
good selection of most slandard food items. Frozen vegctallias and frozen pouIIry ware 
\VIII stocked in most stores visited. 

Smaller stores or Bakalas did not have as many ,efJigalated casas as did Sad Arabian 
stores of 1he same size, but 1here were a few in evidence. One Industry soun:e ird I d 
that 1here wouid be more of these smaller stores incoipoIatitg reti igeraIed casas in their 
stores in 1he future, due to the inaeasing demand for frozen vegetallies and frozen 
whole chickens. 

MARKEnNG A PRODUCT(S) 

It is important to remember that importers in Bahrain share the same va.as held by 
importers In other Gee countries. The size of the country doas not diminish 1he deI.ald 
for: 

1. CompeIitIva Pricing; 

2. InI10Ylltive Produds: and 

3. High quality packaging. 

EgypIian processed foods .. suft'ering from a bad image bIOught on by a hiIIDfy of poor 
quality and lack of customer seMce. During Inter'lllaws with IlIIpol1811 in Bat.aill, 
S8V8181 comments ware heard questioning the current quality of Egyptian procassed 
foods. 

When approaching potential impoI1ars in Bahrain, it is impoI1ant to ra lilA Ihem of • 
new commitment to quality and to customer seMce foIJowing the sate and shipmant of 
products. Follow-up after a shipment instills confidetlCe In new inIpofWs. 
Importers are more likely to re-order from a procassor when they feel re8SSIAd that the 
supplier is CUi I08IJ led with the satisflIcIion of the customer. 

vii 
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Requesting feedback from an importer is good business, for it not only reassures the 
buyer that his concems are important, but it also acts as an indicator to provide direction 
for product improvement. 

The following is taken from GCC Standard No. GS 150/1993 also Bahrain N.S. Standard 
150/1993. which applies to expiry dates on foodstuffs: 

Without prejudice to what is stated in GS 9/1984 'Labeling of Prepackaged 
Foods' and to the Gulf Standards for each food product, the production and 
expiration dates shall be declared on the label of the package in an 'Un coded 
manner as follows: 

• (OaylMonthIY ear) • for food products having an expiration period up to 6 
months. 

• (MonthNear)· for food products having an expiration period exceeding 6 
months. 
The use of any of the following statements for expressing the expiration 
date is permissible; it is mandatory to mention the production date. 

• Expiration date: 
• Use by: ........................... (date): 
• Fit for: ........................... (from the date of production): 
• Use before: ..................... (date): 
• Sell by: ........................... (date): 

In case of writing production and expiration dates in month and year only, the 
expiration period shall be calculated up to the end of the registered expiration 
month. 

Without prejudice to what is stated in the Gulf Standards for each food product, 
no food products shall be released if more than half of their expiration period for 
human consumption - calculated from the date of production - has been spent 
before their arrival to the entry port in the importing country. 

Dates shall be engraved or in relief, printed, or stamped by irremovable ink 
directly on all packages or on their Original label by the producer only. Adding 
stickers for production and expiration dates is not permissible. There shall not be 
more than one date of production or of expiration on the same package. Both 
dates shall not be subject to deletion, change or deceit. 

IMPORT REGULATIONS 

In April 1995. Bahrain announced exceptions to the Gulf Standard 15011993 (Part I) to 
extend shelf life expiry periods to prevent serious disruption to Bahrain's food imports. 
Expiry dates for foodstuffs are considered "more strict than necessary' by some 
importers. 

Expiry dates must be engraved, embossed, printed or stamped directly onto the original 
label or primary packaging at the time of manufacture using indelible ink. U.S. Bar 
Coding is not allowable as a replacement for labeling. 

Expiry dates must be printed in the follOWing manner: 

• OaylMonthNear for products with a shelf life under 6 months or less 

vili 
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• Month and Year for products with a shelf life longer than 6 monk 

Both elates must be printed in digit form; text is not permitt8d. 

Bahraini officials are willing to work with expoIteIs to pre..approve lab Bing. Oblaining 
labeling approval prior to shipment. wID speed up import clealBlIC8S. It is advisable to 
make inquiry with potential importers to determine the \atast I'8QlIlalions on IDIf.IIry 
periods, prior to shipment 

Labeling requirements are similar to all other GCC countries when requiring the roIIowilg 
requirements for foodstuffs shipments. 

• Product Brand Names 
• IngnIdients - in descending onIer d plopoI1ion 
• Additives (If Any) 
• Net Content In Metric Units - Volume in case d liquids 
• Date of Production & Expiry 
• Manufacture's name and adcIress 
• CounIry d OrigIn 
• Special storage, fnInsportation & preparation instructions if any 
• A.1nformation must be on the original label of primary package 

Bilingual labels are permitt8d, provided one of the langnages is Arabic. Stic:ksr-labals are 
allowed, provided that they c:omply with the following regulations: 

• Exbemely difficult to remove 
• Must contain aI required information 
• Does not contradict Information on original label 

Specialty food products such as dietetic. Infant foods. and heaIIh foods IIIUIIt be rn­
registered with the Minis1ry of HeaIIh, Directorate of Pharmacies and Drug ConIroI prior 
to shipment to Bahrain. All specialty food labels must COl. I deIaiIed inI'Onnation 
regarding Ingredients (e.g., vitamins, supplements. minerals, etc.). NUIriIiWI ...... per 
100 grams and instruction for proper storage is also requirad on aI JabBing. (U.S. 
nuIriIionaI panels are accepIabIe). 

CUSTOMS AND INSPECTION REQUIREMENTS 

Bahrain imposes a 5 .. ad wIoI8m import duty on most foodstuffs exporII8d to Bahrain.. 
As of the beginning of the year 2000, the GovemmanI d Batnin dedded to aldistt 
import duties on a variety of assential food and IIQfiCUIuraI products. Fresh fruit and 
vegetables constlIuted most of these products, however, rnIIt-based baby food wiIhout 
cocoa, diabetic products (candies), and cardamoms went also included on this lilt. 

The Food Hygiene Division wID customarily Inspect and require \aboialoly testitlg d first 
time shipments to Bahrain, as well as mortitor shipments from expor1iIIrS who have failed 
eartier testing procedures. . 

AI shipments to BahraIn must c:omply with CopyrightITrademark Laws and the foIowIng 
documentation is requirad for shipments entering Bahrain: 

• Commen:iaIlnvoice 
• Packing lists 

be 
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• Bill of Lading 
• Health Certificate from country of origin 
• Halal slaughter certificate for all meat and meat by-products 
• Certified certificate of origin 

TRANSPORTATION 

Nearly all of the imported foodstuffs for Bahrain will be shipped to the port of Mina 
Sulman, located in the capital, Manama. Products not arriving via ocean container arrive 
from Saudi Arabia over the King Fahad Causeway that joins the two countries. 

Bahrain Intemational Airport also receives a considerable quantity of foodstuffs, mostly 
fresh fruits & vegetables, as well as chilled meats. 

The table below represents quotes from 4 separate local freight agents in Cairo. The 
purpose of this exercise is to indicate the fluctuating spread of prices for freight to 
Bahrain from Egypt. These prices are probably negotiable once a regular shipping 
schedule has been established. These prices are not guaranteed, and will vary with 
seasons and availability. It is obvious from this small collection of freight rates that it 
pays to obtain several quotes prior to deciding on a particular carrier or freight agent. 

FREIGHT ESTIMATES FROM CAIRO TO BAHRAIN - JULY 2000 

Egyptto •.• Container Container Container Container Truck Dry Truck Refrlg. 
Small- Dry Large- Dry Small- Large-Refrlg 

Refrig, 
BAHRAlN-1 US$500 US$800 No US$2,900 Not Not available 

i available available , 
BAHRAlN·2' US$500 US$850 US$2,550 US$3,600 US$3,OOO US$3,OOO 

i 
, 

!BAHRAlN-3 US$650 US$900 US$2,OOO! US$2,900 US$3,OOO US$3,200 

I 
I BAHRAIN-4, US$1,400 US$2,OOO US$2.200 US$3,OOO US$3,OOO US$3,20Oi 

I I . 

Freight rates for drycontainal'$ from Egypt to Bahrain can range from US$500 (20 foot 
container) up to US$2,OOO (40 foot container). Shipping container delivery dates 
following departure from Egypt can range between 15 and 20, because of other port 
stops along the Gulf route. A truck (40 foot-dry) traveling from Egypt to Bahrain can 
deliver goods within 4 to 5 days, but may cost between US$3,OOO and USS3,200. 

DocUMENTS WHILE IN TRANSIT 

It is important to provide the required documentation for all shipments in order to avoid 
delays Bahrain's ports of entry. The following items must accompany the shipment while 
in transit 

• Commercial Invoice (Original) 
• Health Certificate (Issued by Egyptian Health Authorities) 

x 
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• CerIiIicate of Origin (Country of Origin) 
• Bill of Lading 
• Packing Ust 

It would be prudent to forward mpies of aI documents to the importer to f .... 
banking and clearing as well as a bacIwp should doc:umei ItaIiool be lost ckmg shipment. 
FREIGHT IiAHDLJNe SUGGEsnoNs 

Due to the potential fOl' claims caU5ed by tempen;dIn damage to fraz8n 01' c:hiIed 
products in transit. the Egyptian exporter should place. fIalmp8I..."....,.~ _ •• 
in each s/ipm8nt to indicate transit condiIion. 1'heae ten/pef8tuI8 fIIOIlito(.ng _.iClS 
C8/I protect an exporter or shipper flDm false tempetalul8 _led damage (#Wi lIS:. To 
pl8SeMl the quality of the shipment, the exporter should 8It;o 8It$UI8 a compile ry 
chilled shipping COIJtlIiner or Oll8dand truck trailer befote IoaGng any :shipment f10m 
Egypt dNtined for the Gulf. 

COMMODITY SUMMARIES (Juice) 

FRUIT JUICES· COIIaINEo 

Total Fnil Juice Imports into Bahrain arnow1Ied to USS4,091,252 in 1999 based on 
Bahrain DirectoI ate of Statistics data. Mango Juice was the largest impcNted single juice 
(39'11.) with Imports totaling US$1,613,fI08, foIIootJed by Orange Juice with imports vaMd 
at US$1.081,OO2. Egypt's main contributions to this juice market 8CCOId'ng to official 
Bahrain statistics appeared in the "Other Guava Juice" category (8 0.05'11. market shaI8) 
and "Concentrated Orange Juice" (2.8'11. of the market). 

The predominant juice exporters to Bahrain Include: SaudI Arabia. KuwailWid the UniIId 
Arab Emirates. According to FAO data, Bahrain expo!1ed $no,ooo of Fnil Juices in 
1998. a decraase of $187.000 under 1997 8lCPOfIS. 

WATERS, Bom.ED. ewp lED 

Based on Bahrain Diredorate of Statistics data. in 1998, Bahrain imported approxim I. I1f 
US$1.910,222 of different types of Combined Waters. 

While data for Ba/vain's 1999 Imports were incomplete. they shotJld iqIods of 
"Ordinary Natural Waters" 8IIIOI.I1Iing to US$21." 12; ililports of "NabnI WI .118 -
Unflavored" at US$13,428; and imports of "Mineral Waters - FIavonId 01' aweetened" at 
US$130,817. 

The largest category impor1ed was NaUaJ MinenII Waters with iilpOlts valued at 
US$1.377.359. FI1II1C8 was the largest exporter to 8ahnIIn with $598,140 (43'11. market 
share). followed by Saudi Arabia with $377.568 (27'!1. market shin). Data for 1997 wid 
1999 were not available for this report Unfortunately, Egypt's presence was not 
reflected in Bahrain's import data for this particular commodity. 

xi 
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BAHRAIN CODE INDEX 

(LIsted Alphabetically by Commodity Type) 
State of Bahrain State of Bahrain 

OPPORTUNITY Central Statistics Organization, Hannonized 
COMMODITIES Directorate of Statistics Coding System 

EXACT COMMODITY TITLE CODE NUMBER 
Juice, Apple Other Apple Juice 20097090 

Juice, Grape 

Juice, Guava 

Juice, Guava - Other 

Juice, Mango 

Juice, Mango - Other 

Juice, Pineapple 

Waters, Aerated 

Waters, Artificial 

Waters, Ravored Or 
Sweetened 

Waters, Mineral 

Waters, Mineral- Flavored 
Or SWeetened 

Waters, Other - Flavored 

Grape Juice (Including Grape 20096000 
Must) 

Unconcentrated Guava Juice 20098031 
I 

, Other Guava Juice 20098039 

Unconcentrated Mango Juice 20098021 

I Other Mango Juice 20098029 

Unconcentrated Pineapple Juice 20094010 

Aerated Waters 22011030 
I , i Artificial Mineral Waters 22011020 

I Aerated Waters, Flavored Or . 22021020 
i Sweetened , 

Natural Mineral Waters 22011010 

, Mineral Waters, Flavored Or 22021010 
Sweetened 

Other Flavored Waters 22021090 
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BAHRAIN - JUICES (COMBINED) 

BAHWN -JUICES (COMBINED) IIMPORrS 1_ (In KasJ 

0,.. 

Plnl fI 0 

(CODES: 20098031 - 20098039 -

MARKET ANALYSIS 

In 1999, Bahl1lin iqIorted an estimated $4,091,252 of combined fruit juicIII ac:canfq to lie 
BahI1lin onctorate of Statistics. The largest single juice iqIorted _ mango juice with 
$1,613,608 in impoIts, followed by orange juice with inports valued at $1,081,002 in 1999. 
Egypt's c:ontributions to this juice martcet appeaAld in the "Other Guava Juice" calegoly 
(0.05% of market) and "Concentl1lted Orange Juice" (2.6% rnarbt sh_). Bahrain's major 
juice importers 8111: Saudi AI1Ibia, Kuwait, and the United AIab Enn\eS. 

13 
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Statistics from the U.N. Food and Agriculture Organization (FAO) indicates that Bahrain 
imported $7,165,000 in fruit juices during 1998. These data, however, are not supported by 
Bahrain Directorate of Statistics data. FAO also indicated that Bahrain exported 
approximately $770,000 of fruit juices in 1998, a decrease of $187,000 over 1997 exports. 

According to FAO, Egypt imported an estimated $117,000 of Apple Juice in 1998, a 
decrease of $108,000 from 1997 Imports. Egypt also imported approximately $2,000 of 
mango juice in 1998. a decrease of $6,000 over 1997 imports of mango juice. Available 
Egyptian CAPMAS data did not indicate any fruit juice exports to Bahrain in 1998. 

BAHRAIN MARKET BASKET SURVEY AVERAGES - APRIL 2000 

Products 

SHELF LIFE (EXPIRY PERIOD) 

The expiry standards for fruit juices are set forth in Gee Standard No. 150/1993. The expiry 
period for fruit juices is 18 months in suitable containers. 

CONSTRAINTS TO TRADE 

Fruit juices will continue to be Subjected to the 5% ad valorem import duty placed on all 
other food products. Duties are based on elF value at the port of entry. 

OPPORTUNInES 

The Bahrain fruit juice market offers over a $4,000,000 export potential for Egyptian juice 
processors. Mango and orange juices represent the largest single strength juices currently 
imported into Bahrain. 

14 
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Data from the U. N. Food and Agriculture Organization (F AO) indicate that Bahrain 8JCPOIIId 
an estimated $1,487,000 for 1998, a significantly lower 8lCpOIt total than what has been 
recorded by Bahrain DinIcIorate of Statistics data. 

Based on FAO data, Egypt imported an eslimated $74,000 of diffenmt types ofulul in 
1998, which constituted a deaease of $149,000 over 1997 ~ FAO also irldic:llldthat 
in 1998 Egypt'$ water exports totaled approximately $465,00 - a deaease of $1,000 over 
1997 exports. 

BAHRAIN MARKET BASKET SURVEY AVERAGES -APRIL 2000 

A1li.o.~ PrIce(U8$) 
Products liD lWit:o.m '" 

Water 5OOmI.X2~ 1.6551 S4.~ 

Water 1.51i1ar X 1~ 1.124 $3.01 

Water 1.51i1ar X 12 1.3Zi $3.~ I 

Water 1.5 It O~ 1O.8Cl 

BoIIIed Waler 1.51t. 0.11~ JII.~ 

Water 1.5 It 0.15C1 1O.<4( I, 

Water 1.5 it O. 1O.7Ci . SOURCE: ALEs. ___ s-.AprII:DJl. 

SHELF LFE (EXPIRY PERIOD) 

The expiIy standard for bottled water as set foI1tt in Gee Standard No. 15Of1993 il12 
months when packed in CIIJ'dboard containers or plastic bag$. 

CONSTRAINTS TO TRADE 

On January 6, 2000, Bahrain aboIshed iqIort duties for • IimlIed number of ~ 
produds. A total of 42 food and agricuIturel products weAl removed from the in.,ort duIieI 
list to reduce burdens on its citizens. 

Unfortunately, bottled water is not one of the 42 exempt commodities. SO, this COilll!Odly 
Wll sill be subjected to the 5% ad vaIolfItn ..,rt duty placed on aD other food products 
Duties are based on elF value at the port of ently. 

17 
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OPPORTUNITIES 

Bahrain imported an estimated $1,900,000 in combined bottled waters in 1998. The 
category labeled "Natural Mineral Waters' dominated this water market with imports valued 
at $1,Sn,359. 

Bahrain exported approximately $2,788,202 worth of waters; Artificial Mineral Waters 
constituted the largest category of waters exported with $2,355,286 in exports. Kuwait was 
the largest recipientlimporter of Bahrain's Artificial Mineral Waters with $1,493,246 in total 
imports. 

Bottled water producers in Egypt may want to consider targeting Kuwait's "ArtIfIcial 
Mineral Water" market for potential export opportunities as well as the combined water 
market in Bahrain. 

18 
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• Consumer CoopendM Unions .."...... Co-Op ..... bJ ............ for 
"private label'" food pRlducls. Mlny times. these COI1IKRII8I' uniona will onIIr 
foodstuff in large quantities and thin have I labeledlpackaged will cidl'went 
stonI bllllnd names to reduce cost. 

• Large impofters represent international bIlIInckIIlme 10001...... which aN 
distributed thf'ough almost every retail channel to 1he final CCIIItIUII'aS. 

• Institutional food services, ...... fait food chalna, .nd miIIaIy support 
services a ... supplied through many dllwent channela. Villh'l'TI ..... and 
Importers .... nonnally 1he most direct supply channell for1hel8 buyera. 

8uPeRMARKEts & HYPERMARKETS 

Many older stores are now under renovations in an altempt to retain customers that ant 
oIherwise migrating to the larger hypermarkets to meet their shopping needs. 

In one of the major hypermarkets in Dubai. this aulhor counted 0..- 300 eustomlls in lie 
fresh produce section alone at 21:00 hours. The enllnl m&Itet was aowded in every 
deparlment, especially in ihe frozen foods section. The widest possible sail clan 01 a 
particular food item is avaiable to the consumer on a 24-hour basis. 

The main draw that these hypennarkels offer consumers is the convenience 01 8CCISS 10 
many day-to-day needs such as foodstuffs, clothing. banks, phannacies, florist, bakery 
products, shoe repair, automotive parts, luggage, and many other items and seMces that 
would require a consumer to shop at sevenaI different locations. 

Wider selection is one factor that alllacts CORSUI'IIItfS to these hypermnnkelS. In_ 
hypermatket. 23 brands of ketchup ware available, 15 meters 01 pasIa displayed in_ 
aisle, 20 meters of frozen vegetables from 11 different countries in _ cold c:ase, and 10 
meters of fruit juices are displayed in one aisle. Many 01 these larger stores c:any up 10 
35,000 line items, as opposed to the regular supennarket with 16,000 ina iIems in their 
inventory. 

The larger hypermarkets and superstonts ant usualy located in major .......... eel ..... 
when! there is a larger population base. one 01 the largest hypermalkets in Dubai is Ioc::allld 
inside ihe City Centre Shopping Mall when! customers can do aI of their shopping in • 
convenient, completely enclosed atmosphere. These hypermarkets have also become • 
source of entertainment for famiies. 

Consumers in the UAE have one of ihe worid's highest income levels, which is .eIIeded in 
their shopping habits in hypermarkets and superstores. The entire spectIUm of ages has 
been influenced by the more modem shopping atmospheres offered by the new trend 
stores. One new offshoot of this higher disposable income is the new ready-IO- eat meals, 
which are available in the _r stores. CUstomers can pick up these .,... cooked or ready­
to-eat meats in the store or simply cal for home delivery. 
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What sets these larger chain stores apart from the smaHer stores is their buying power 
Ihrough larger purchases. Many of these larger chains buy directly from manufaclurers and 
bypass the wholesalers to reduce costs. It is important 10 note that many of these larger 
chains will consolidate a shipment to take advantage of freight costs when a full container of 
one item is not required. Should smaHer quantities of a particular item be required, these 
stores will purchase from local importers or wholesalers to reduce shipping cost. 

These larger retail stores also acl as importers or wholesalers to smaller retail outlets to take 
advantage of the bulk prica discounts that reduce overall cost. Larger importers normally 
deliver orders directly 10 the retailer using their own company's fleet of trucks. 

Local importers or agents, especially in Dubai, have very efficient sales departments that 
aclively pursue food distribution outlets in the UAE. One wholesaler visited in Dubai owns a 
large fleet of refrigerated trucks that is uses to make deliveries. One advantage of these 
distributors is that they can provide quick service, or small orders on short notice, but usually 
at a premium. 

Almost all stores, regardless of size, use exclusive agents to purchase major brand items 
like colas and intemationally recognized producls. 

Marketing new producls to Dubai's large super- or hypermarket chains is very difftCUIt at 
best. The buyer for a large hypermarkel chain store company repeated what had already 
been heard in Saudi Arabia conceming new producl offers: "My first consideration is 
PRICE; if it isn't competitively priced, I won't proceed with an offer". 

The second comments concemed the types of products of interest to the buyer: 

"I only want to see INNOVATIVE producls come into my office, I see the same 
producls every day of the week that are produced by several different companies. If 
a producl isn't INNOVATIVE, it won't compete for market shelf space in my stores. 
Store shelf space is expensive, so if a producl isn't different, it will just sit on the shelf 
and lose money for my stores. We are in business to make a profit. Consumers are 
constantly looking for new producls, and we are in business to provide what they 
want, or they will go to another store to buy it: 

Yet another comment related to packaging: 

"If a producl isn't packaged properly, I won't even put it in my stores - it won't sell. 
Our customers are very sophisticated and have traveled extensively, which exposed 
them to producls around the world that are allraclively presented. When a producl is 
poorly packaged, it won't sell when placed next to a product packaged in a high-tech 
package with quality graphics and printing: 

The worse comment of the entire interview concemed overall Egyptian packaging: 

Egyptian packaging is about 20 years behind every other producl on the market. It is 
on a par with China. If a producl isn't presented well, it won't selt well, and it surely 
won't be in my stores." 

If a new producl is to attempt entry into the hypermarket or superstore chains in Dubai and 
indeed the entire UAE, it must be: 
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1. Priced competitively; 

2. An innovative producI; and 

3. Property packaged wiIh modem graphics and materials. 

Unless these issues are addressed, Egyptian exporters should not __ a phone cal or 
send brochures. 

GROCeRY SToRES. CoNIIEtIENCe 8TOR£S, & CO.Qps (Sh.RES' 

Some ~ wit say that their market focus is not on the larger cbain stores. but on .. 
smaHer stores or balt1l/as. This might haw been an altematMt marketing sb&tegt a few 
years ago, but wiIh the trend toward lalger stores in the UAE, the II .... neighbOfhood 
markets wiI eventually be reduc:ed to a smaller and smalet customer base, except in 
outlying areas where the sma. gR)Cery and conwnience store slit service these III alar 
consumer groups. 

It is predicted that in the future, smaller markets WI only be uMzed !'or basic COIISUIMr 
needs - milk. bread. limited vegetable purchases, c:igareltes, and 0Ihar day-to-cIaJ needs. 
AI major shopping requirements wi! be filed at the larger stores that are more ~ .. 
in price. 

sales to sma. gl'OCefY stores are usually wry difficult since a single indMduaI or ~ 
owns most of these stores. which usually depend upon wholesalers !'or foodstuff supplies. 

In addition 10 large hypermlllicets (5). superstores (85) supennaItets (1SO), groclIi1 stanIS 
(800). and conwnience stores or ballalas (1,400), the UAE now has other new retail food 
outlets. There are a glOWing number of gas marts (30) that are beginning 10 take market 
share b1 providing convenience shopping with gas pun:hases. 

CO-OP 8TOREB 

Co-Op Stores (96) are responsible !'or up to 20% of .. retail sales in the UAE. 1hIIa 
stores tredillonal)< service a local Arab clientele, who are members of the Co-Op, 
and other Arab expatriates with medium 10 low incomes. Co-Ops are repl"lllnted ." 
a Consumer Cooperative Union that orders private label products from producers !'or 
retail salas. 

Co-Ops have a IimiIed number of products on their line IIem list Mat'i)' of the line 
item products are privately labeled ." the Co-Ops. Private label produdion !'or ~ 
Op stores offers an excellenlavenue for entry into the UAE market." Egyplan food 
processors, provided they can n.et quality standards and pn:Mde year round 
supplies of the required products. 

While speaking to one of the IaIgeSI Co-Op bu1ers in !he UAE, the purdIasing agenI 
indicated that the Co-Op systems in !he region had been tnr..elng around !he world 
looking !'or lower priced food products. Apparently, manr 1af98 ~ in 
the UAE are beginning to vi_ China (People's Republic of China - PRC) as a new 
source of food products. 
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More than one UAE buyer/importer indicated that Egyptian prices were too high in 
most cases and the freight costs were prohibitive. Once again, buyers stated that 
freight costs were cheaper from Italy and the Far East than from Egypt. Freight 
costs must become more competitive in order for Egyptian products to compete in 
the global market place. 

MARKETING A PRODUCT(S) 

The UAE is heavily dependent upon imports to satisfy its domestic market and re-export 
needS. Most imports are ready for consumption requiring little, if any, further processing. It 
is important not to overtook the potential for products used in further processing, as new 
companies are springing up to produce food products in the UAE. 

Exporters must be prepared to discuss prices on a C&F basis. The major competition 
comes from the EU and the Far East due to lower transport and product cost, wider varieties 
of foodstuffs, more innovative products, higher quality, better packaging, and lower freight 
costs. China (PRC) is exporting more poultry than in the past, as well as cheaper products 
such as apple based products, and dehydrated onions for example. 

Many foreign govemments actively promote their country's food industry. Some countries 
subsidize their food industries and assist with promotional activities. The United States 
(US), for example. provides food promotion activities at consumer levels in supermarkets, 
and also through HRI (hotel, restaurant and institutional) promotion venues. The US 
govemment also provides "Catalog and Product Tasting" shows to promote American 
products to foodstuff buyers in the region. It is extremely important to involve the Egyptian 
govemment and trade associations in promoting Egyptian food products. Promotion is 
costly for each company individually, but much more manageable on an industry wide level. 

Some Egyptian food processors are their own worst enemy due to poor quality controls and 
sub-standard packaging. Poor quality controls allow contaminated foods to be shipped. 
which lowers the marketabifity of many companies due to the bad reputation that follows a 
bad shipment. 

Poor quaHty packaging and labeRng is another example of how Egyptian food processors 
reduce their ability to compete. When a poor quality package is displayed beside high-tech 
packaging the consumer immediately questions the quality of the product itself before 
thinking about price. 

While questioning a customer (UAE national) in a supermarket in the UAE conceming the 
rationale for choosing one brand over another of a frozen vegetable package, the buyer 
simply said "I don't trust something that looks like it is from a third world country: When 
questioned about the difference in price, the buyer said that his family's health was more 
important than saving a few fils: 

It is important to remember that a company should never think that its produds have 
reached a level of superiority and cease trying to improve existing quality or packaging. A 
company has onty to look at its competition and ask: "What are they doing to gain more 
sales that I'm not doing?" 
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IMPORT REGULATIONS AND STANDARDS 

A health certificate from the appropriate government agency allesting to the pnldud's 
fitness for human consumption must accorr.,any aI iIqIortecI pn:ICI ned foods. In addiIo.'l, 
aU poultJy products are routinafy chadt~ for salmon. fill. Shipments will be Iljeclad if 
salmonella is detected In more than 20% of tested samples. Baby foods and edible oils are 
also IOUIInaIy analyzed. 

There are no spacIfic requirements for i1!p011ad food...,..s. San~IBs forfood shows and 
other promotional events are routinely e~ from local labeling and shelf life 
requiremants. Product samples must be deaIIy marked as "samples" and IICCCIII1J8niad bJ 
a statement daiming that they are not for sale. 

The total costs of clearing an import shipment amount to about 4% of the ~s vaIue­
thase Include a "\XIiI.,l8reiallnvoice legalzalion fees" and othercfoclnantfees. The 
"commerdaIlnvoice legalization fait" has been Iaviad since 1998 on al pC'Oduds i ....... tad 
Into the UAE. These fees can be paid at the UAE Emball)'lConsuJate in Egypt or in the 
UAE when the products arriYe. A shipment wi! not be released unless this fae(s} is paid. 
GeneraIy this fee is the equivalent of about 1% of the ~s value. 

To avoid inport rejection i1 UAEJDuba~ a processor (expcll1ing COIl1I8"J) must ..... that 
the: 

1. CcIrract Ihetf IiI'e of the producI is appied acconflllg to rateva.1t DubalIegisIaIion; 

2. Label comptles with the requinaments as pet the legislation; 

3. Product does NOT contain non .. pallilitled ingredients or addlliYes; 

4. MiclObioloQical and chemica' standards are met and IIdhenId to bJ lie 
manufactunIr; 

5. L.abellnfonnation Is In Arabic and English; and 

6. Production and ExpIry dates are mechanically printed, embossed or ink-jell8d onk) 

the food \Xli ltailler. (NOTE: Dates on stickers ant not pe ... lItiid..) 
• Dates cannot be hand-wrillan 
• Dates cannot be easily nItl'IOVed 
• Day. month, and year of procIudion MUST be shown for prodllcts wiI'I ... 

than six .... Oiltl ... shelf life. 
• Month and year of procIudion AND expiry are required forPIOdliCiS with mont 

than • months' shelf life. 
• Foods CANNOT be double dated 

lABELING (GUlF STANDARD No. 911995) 

Labeling standards are very strict in .. Gee countries. The UAE labaling StandanS 
SSUAE No. 911998 "labeling of PnIpackagad Foodstuffs". conlisli'lg of 
approximately 10 pages. c:toseJy resembles standan:ls set forth in the Gulf SIandard 
No. 911995, which was basicaBy prepared bJ the Stale of ~ 
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Labels must show the following information: 

Production & Expiry dates Names of all additives (if any) 
Net contents (weight or volume) Brand Name 
Country of Origin Name and address of manufacturer 
Ingredients in descending order Name of the food product (Product 
according to volume Name) 
Conditions of storage Of applicable) Method of preparation for consumption 

(if applicable) 

NOTE: For additional information on meeting import and/or Customs requirements in Dubei, 
please consult: 

Requirements for Imported Foodstuffs, 1999, Food Control Section, Public 
Health Department: Dubai Municipality, Dubai, UAE. 

A copyOes) of the above booklet is available for photocopying only at ARACfALEB Ubrary 
offices. Exporters may also wish to contact the Food Control Section of the Public Health 
Department of Dubai Municipality directly. (See also, Appendix entitled Recommended 
Contacts forExporting to the Gulfattaclled to this report.) 

CUSTOMS AND INSPECTION REQUIREMENTS 

Dubal ports are the primary entry pOints for most processed food shipments. Food 
shipments In the UAEIDubal are generally off-loaded, deared through customs and 
inspected by health officials within hours of arrival. 

IMPORTED FOOD PROCEDURES & CONTROLS - DUBAI 

In the UAE and Dubal, food products are regularly Inspected at the time of Import and at the 
point of sale. Fines are levied and products destroyed for severe violations. Imported and 
locally produced food products face the same food safety regulations and labeling 
requirements. Presently, there are no environmental laws that regulate food product 
packaging. 

For Dubal - every consignment of foodstuff arriving at any of the ports in physically 
inspected. There is no exception to this requirement. 

Every consignment of baby foods and edible oils is sampled for analysis at the 
Central Laboratory. New-to-market products are also subject to a complete analysis 
and, if cleared, are subject to a random sampling process thereafter. The entire 
analysis process - sampling to results - nonnally takes five (5) to ten (10) days. While 
samples are analyzed, the entire shipment will be held and not released until the result of 
the analysis Is known. Shipments are either held at the port of entry or If a Dubai Importer 
makes a special application, the consignment can be released to an Importer's warehouse -
only if the warehouse is located in Dubal. 
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If a c:onsignment of food is ImporIed inIo Dubai for the pwpose of re I '1.~i1ing to a IhftI 
country, then there is no requirement for the foodstuffs to ooqlly wiIh labeling. shelf lie, or 
compositional standaRIs of the UAE. The foodstuffs must. however, be fit for human 
consumption. The consignment wiI only be released from the port of entry if the oollsigl_ 
provides written verification that the food produds will not be sold in the UAE and that tiler 
are intended for re-expott to a third p8Ity country. 

Once the foodstuffs are ~. the c:onsigMe nut produce doc:umented evidence of 
lhe re-expolt to Dubai's Food Control Section. 

I 

CosIs In addilion to re export doc::umenlalion, the consignee nut also deposit Dhs. 
10,000 for every consignment, whic::h is to be refunded on produc:tion of the re-export 
doc::uments. AJtemativeIy, the consignee can deposit Dhs. 50,000 wiIh Dubai 
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Municipality that will cover all re-export consignments for one (1) year. Provided that 
all re-export documentation is correct and timely, the deposit will be refunded at the 
end of the year. 

REJECTED SHIPMENTS 

Any foods that do not comply with labeling, shelf life, or composition standards, but 
that are still considered "fit for human consumption" will be rejected for importation into 
Dubai. These products must then be: 

1) re-exported to the country of origin - Egypt; 
2) re-exported to a third country - non-GCC; OR 
3) destroyed under the supervision of Dubai Municipality's Food Control Section. 

In cases of minor infractions, a shipment may be allowed entry on a one-time basis for 
limited sales - for example, to institutional users ONLY. Major infractions, such as 
tampering with production and expiry dates are severely punished, particularly those 
discovered after import. Such products are automatically banned from import, usually for 
several months, and the brand name and importer are often reported in the press. 

TRANSPORTATION 

There are fIVe (5) intemational and 36 smaller airports serving the UAE. Major seaports 
include the largest commercial facility located at Port Rashid in Dubai and Mina Jebel Ali, 
which serves as the hub of the Jebel Ali Free Zone Complex. There are smaller ports 
located in Abu Dhabi, Ras AI Khaimeh, and Port Khalk! in Sha~ah, and another new port 
facility, Khor Fakkan, currently under construction in Sharjah. The Port of Fujairah is located 
in the State of Fujairah. 

The Jebel Ali Free Zone provides the adventage of tax-free importationire-export, as long as 
the shipment is re-exported within six months. Otherwise, a 4% tax is imposed. 

Currently there are approximately 1,500 shipping agents in the UAE. Reports claim that up 
to as much as 70% of the imported foodstuffs shipped into the UAE are re-exported. These 
figures are based on govemment data, which may or may not be under-reported. 

Since the fall of the Russian ruble in 1997, trade with the UAE has dropped off dramatically. 
Traders are now fOCUSing on Africa as "the new market" to compensate for the loss of 
revenue. One shipping agency reported that at least 25% of their business has been going 
to Africa, 10 % to Russia, 10% to 15% to Gulf Cooperation Council (GCC) countries, and 
50% to the United States. 

The UAE is becoming a more attractive altemative for re-exporting/shipping to Africa, mainly 
due to the ·sea-air freight system; which is ranked among the top three transport systems in 
the world. Approximately 5,000 tons are moved to Africa each month using this Sea-Air 
system. Many shipping agencies feel that Africa will become a huge market within the next 
five to ten years. 
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Direcl sea shipments can take as long as 1 month 10 reach ports iI Africa, but will the new 
"air transport" element involved from Cubai It normaly takes just an additional two days 10 
deliverfraight (over and above the 1510 20 day shipping time). Shipping agencies have 
disc:overed that the Sea-Air system is cheaper in the long run and mont reG aNa due to the 
problems with inland security issues associatad with traditional shiplllenis. Most of the Sea­
Air shipments are sent through Sharjah's airport because the cost is lower than through the 
Dubai airport. 

The UAE is also serviced by truck from other GCC countries. Since the total agric:uIb.nI 
output of the UAE is approxirnataly 3'110, a/most .. food consumed MUST be illlpCHted. 

The table below leftacta quotes from four dlfelltnt CIIiro-based freigld:..... Notice 
the fluctuating prices for frelght to Du"~ U.A.E. from Egypt. The qua ... given In 
prablibly negotiable once a regular shipping lChecIule has been ."Dblll_ Thfte 
prices ... not guaranteed and In some ca .... may bit reduced g"" .n advMce 
notice of 10 or mont clays prior to shipment deplrtura. Ratn also fIIIId to YIIIY with 
seasons and availability of containenJ and 1rucks.. From thillllsUng of fNight ...... I 
ill clear that obtaining _ral quotes prior to deciding 011 • PIIl1icuIIr carrier or 
frelght agent ill more cost...tt'ectiw when exporting to the Gulf and .1 ....... 

FREIGHT ESTIMATES FROM CAIRO TO UAE., DUBAI- JULY 2000 

~:; Co"'-'-~ eont.iMr TrudlDIJ TrudI ....... 
Egypt to ... taiga-Dry Sma8- La!gIIIWrIg. 

Refrig. 

UAE- US$475J US$85Oi US$2,300 US$3,300 US$2.SOO, US$3.400 
Dublil(1} I .. 

i 
UAE- US$400 US$700 Not US$2.900! US$2,2001 US$2,700 

Dubal(2) 
• 

available , I ! 

UAE- US$550 US$750 US$2,OOO, US$2,550i US$2,1°Oi US$2,SOO 
DubliI(3J i 

I 
UAE- US$1.400i US$2,OOOI US$2,200[ US$3,OOO: US$2.SOO. US$3,OOO 

Dubal(4, I I i 
I , 

To help lower freight costs, an exporter should develop • strong WOIkIng reIIIiaIlship will a 
shipper, give as much as advanced notice of shipments as possible, and consider freight 
consolidation (sharing a container) when a whole container is not needed. ~III d.iuelY 
elates in Dubai following depalture from Egypt can range beIt.en 15 to 20 days depelldiIlII 
on the flllal destination (ot to 5 days if by truck). 

FREIGHT HANIlUNCJ SUGGES110NS 

Due to the potential for claims caused by ~ damage 10 fiuzen or chilled producIs 
iI transit, the Egyptian exporter should p/lJf» • ~.....wc0l'" dfwIce in MCh 
shipnent to indicate ttansit condition. These te"",.f8iute-mQflito(ing ctevi::es can pmIer:t 
an expotier or shipper from false terrrpef8iuf8 teleted damage claims. To pteSerIIfI the 
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quality of the shipment, the exporter should also ensuflil a completely chilled shipping 
container or overland truck trailer before loading any shipment from Egypt destined for the 
Gulf. 

EXPORT OPPORTUNITIES 

According to 1999 ATO Dubai estimates, the consumer ready food product industry is 
expected to increase 5 - 10% annually in the UAE and throughout the GCC countries (not 
including Saudi Arabia). So based on market basket surveys, interviews with importers 
conducted by this author, and A TO Dubai's estimates, and a thorough analysis of 
DubailUAE trade data, Egypt's best high value food product opportunities among those 
listed under Commodity Reports below include: 

• Juices 
• Waters 

COMMODITY SUMMARIES 

FRUIT JUICES - COMBNED 

Dubai imported an estimated US$4,273,301 of ·Single Fruit Juices" in 1997 representing an 
increase of US$607,401 over 1996 imports based on official Duba! statistical data. Data 
from the U.N. Food and Agriculture Organization (FAO) indicated that the UAE combined 
total for fruit juices imports reached an estimated US$8,737,OOO in 1998. 

The most interesting aspect of the Dubai fruit juice industry is that this small emirate 
exported a large amount of fruit juices to neighboring GCe countries, in addition to Egypt 
and Ubya. For example: From Dubai, Oman imported US$1,890,OOO; Kuwait imported 
US$646,901; Bahrain imported US$107,292; Ubya imported US$110,236 and Egypt 
imported US$43,135 in 1997. The total exports from Dubai to these neighboring GCC 
countries and EgyptILibya amounted to US$2,197,564, almost 65% of Dubai's total imports. 
This established re-export market represents yet another opportunity for Egypt's juice 
processors. 

The largest 'Single Fruit Juice" imports were Orange Juice, followed by Apple Juice and the 
category labeled "Single Juice or Vegetable.' 

Re-exports from Dubai amounted to an estimated US$794,289 in 1997, to countries where 
Egypt could be exporting. 

WATERS, BOTTLED - COMBINED 

According to Dubars official trade data (Dubai External Trade Statistics), Dubai's imports of 
"Natural or Artificial Bottled Waters" totaled approximately US$1,780,309 in 1997 - an 
incnaase of US$214, 779 over 1996 imports. France was the largest supplier of these waters 
with total imports reaching US$1,307,650. 

Dubai exported approximately US$7,383,561 of bottled waters in 1997 \0 other GCC 
countries. 
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Exports of Flavored Waters containing added sugar 01' other SUJ8at.ners amounted to 
approximately US$14,500,OOO'" 1997, while Re-Exports totaled US$1,258,412111so based 
on Dubai External Trade Statistics. This II18Iket for Flavored waters is glowing ... at GCC 
countries, and offers Egypt excellent export opportI.IIities 

Ubya ~ an estmated US$3,867,125 of FIavontd Waters ... 1997. GMIn Is 
geographic ptoxin ily to Egypt, Ubya is anoIher mart(et that Egypt's boiled water and 
flavored water producers should explonl. 
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DUBAI CODE INDEX 

(Listed Alphabetically by Commodity Type) 

OPPORTUNITY 
COMMODITIES 

Juice, Citrus - Other 

Juice, Fruit or Vegetable 
-General 

Juice, Grape 

Juice, Grapefruit 

Juice, Orange 

Juice, Pineapple 

Sugar) 

Waters, Natural or 
Artificial (WITHOUT 
Sugar) 

DubaiHannonized 
Coding System 

Dubai External Trade statistics 
Research & Statistics Office, 

De,)ar1:ment of Ports & Customs 

QQ!I!.J[!!bL--\...S~~ 

Juice of Any Single Citrus Fruit Other 
Than Of Orange Or Grapefruit 

Juice of Any Single Fruit or 
· Vegetable N.E.S. 

Grape Juice (Induding Grape Must) 

Grapefruit Juice 

Orange Juice 

I Pineapple Juice 

Waters, Induding Mineral Waters & 
Aerated Waters, Containing Added 

· Sugar or Other Sweetening Matter or 
· Flavored, & Other Non-Alcoholic 

Beverages, Not Induding Fruit or 
Vegetable Juices of Heading No. 
20.09 

Waters, Induding Natural Or Artificial 
Mineral Waters & Aerated Water Not 
Containing Added Sugar or Other 
Sweetening Matter. 
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