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DESIGN CONCEPTS 

Packaging principles 
~ -Environmental issues 

Integrating packaging 
Packaging design strategy 
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.Consumer requirements 
, .Technical requirements 
• Product requirements 
• Purchasing requirements 
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THE 3-D DESIGN PROCESS 

• Point of sale 
l • Targeting marketing sectors 
,,~, 

• Size 
• Consumer benefits 
• Materials selection 
• Role of suppliers 

18 



G PHIC DESIGN 
• Design influences • Brand strengths 

• Tradition • Loyalty 
• Competition • Standout 
• New technology • Imagery 

• Colors • Message 

• Male • Method of working 
• Female • Sketch/draw 
• Children • Detail 

• Mockup/proof 19 



ARTWORKI 
REPRODUCTION 

• Copy preparation 
• Artwork preparation 
• Print methods 
.Artwork library systems 

20 



STRATEGIC PACKAGING 
'DESIGN 

Market research 
Communication 

The future 

21 
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SPECIFICATIONS , ' 

What are they? How do we use them? 

Working 
document 
Communication 
Active 

Control 
material/process 

Monitor outcomes 
Evaluate performance 

24 
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SPECIFICATIONS 

• Complete 
• Clear 
.To the point 

• A spec should be detailed to minimize the risk of failure and 
sufficiently flexible to permit change and Improvement 

25 
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SPECIFICATIONS 
DEVELOPMENT 

• A packaging engineer: 
• Laboratory tests 
• Writes draft specification 
• Draft reviewed in company 
• Modifications made' 

26 
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SPECIFICATIONS 
DEVELOPMENT 

• A packaging engineer: 
• New specification issued 
• Sent to vendors 
• First production run made 
• Formal specification issued 

27 



FUNCTIONAL AND MARKETING 
CRITERIA 

• New packaging cycle 
• Idea, concept, prototype, structure, test, 

graphics, pilot scale, packaging operation 

• Developed packaging 
• Structure, changes,' test, graphics, pilot 

scale, packaging operation 

28 
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FUNCTIONAL AND MARKETING 
CRITERIA 

• Customer needs 
• Information - text and graphics 
• Product protection - freshness 
• Consumer function - opening and dispensing 
• Handling and storage - shelf life 

• Manufacturing requirements 
• ManufacturabUity at converter plant 

• Cost 
• In-house packagIng line compatibility - runnabllity 

29 
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SPECIFICATIONS 
Written Elements 

• Spec name 
• Number 
• Date issued 
• Scope - what is covered 
• Characteristics for 

• Climatic protection 
• Temperature, humidity, chemical, light, contamination 

• Mechanical protection 
• Impact, abrasion, crushing, vibration 

30 
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SPECIFICATIONS 
Written Elements 

• Consumer function 
• Opening/closing 
• Dispensing/pouring/metering 
• Reclosing 
• Storing/handling 
• Disposal/reuse . 
• Graphic - identify, instruct, state cautions 

and mandatory information, create 
favorable impression for purchase 

32 
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--""" -,....,........-. . 

Incoming check and release to factory 
AQL, pass/fail 

Monitoring packaging performance in 
manufacturing 

Seals, closures, aesthetics, function 
Packaged product test and evaluation (not 

approval 
Warehousing of packaged/cartoned product 

34 
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SF!ECS vs. STANDARDS 

• A specification is an accurate description of a 
.'fo package form that describes its performance 
. ",. characteristics and the limits for acceptability 

and use 
• A standard is a procedure that is used to 

measure a performance characteristic and 
specifies an acceptance/rejection level criteria 

All specifications include testing 
standards 

I 

36 



THE BUYER- SUPPLIER 
RELATIONSHIP 

• Partnership 
• Multiple or secondary 

vendors 
• Service 
• Cost 
• DIstance 
• capabilities 
• Support 

• Technical support 
• New technology 

ideas 
• Package 

improvement, 
design and testing 

• Cost reductions 

37 



STANDARD ISSUING 
. ORGANIZATIONS 

• American National Standards Institute 
(ANSI) http://www.ansl.org 

• Technical Association of the Pulp and 
Paper Industry (TAP PI) http://www.tappl.org 

• American Society for Testing and 
Materials (ASTM) http://www.astm.org 

38 



Industry Organizations 

• Institute of Packaging Professionals (loPP) 
http://www.iopp.org 

• International Safe Transit Association 
(1ST A) http://www.ista.org 

• Uniform Code Council (UCC) 
http://www.uc-council.org 

39 
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R&D/QC LABORATORY 

• Test incoming and finished packaging 
• Perform physical, chemical, 

environmental and analytical testing 
• Lab equipment validation 
• Daily procedural lab operation 
• Quarantine/reject 
• Approve and release 

40 



Package Selection and Design: 

The Package Development Cycle 

ANNEX 1 I 
1 

i Sample Glass Container Specifications and Quality 
Control 
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AS MARKETS DEMAND MORE 
OF PACKAGING, PLASTIC DEUVERS 

A/ass cu'sfomi::,ation replaces rlWSS markets, and plastic packages rnar an expar.ding 

array oj rru.lrket. technical rcquin.>ments. B Y RIC Ii A R D M 0 R R ISO H A It 0 III E l 0 i U I N 

Mass C''.l$'tamwtion is in ~nd 
ffi2..SS l'rxluctiO!'l t;: OUI as 

marke.ters of ~ged g~ !~-us 
on eatenr.g to sm.z.!er line S!1'..aher 
ni.che~ 

More ,mci mort soecialized nk:he 
produ;;;ts 5a~ura{e. lh~ rnarket. Htre.~ one eX2mple~llty aids targeted 
grrls belween the ages of 11 and 1 ~ 
Anothe.r exampk........enngy beye!1lg~s 
targeted a~ 50-$OnH:tning <ll.hlc(C5 

whc W3TI! the. Sh'lITHnJ d'H:j' h2d ;3 

decade c;aIlier. 
i-.. nd the trend is de"rna.~dlf!g m.cn"t' 

and mQre spedal (.h~rat:1fnSt~c·5 i;; 
pachging The package. nc !,Jl:':ge~ 
j~5t h0u.se.s, ~sp!ays and advem;;es 
t!,c proa~~L l h~ f»>ck.age has ;0 

crehver aCded '(ame 
Often. ;t will ({i""k the produ" .. 

II wll! chl!! it. h 'Will dis;:n:n5-e lh~ 
product. The PiCck.'gt has to be 
light, pon2hj~. d~3;{ and 1lt!::-a;;:­

OVC. 

And, mO$·i. itkely. it \,\'iH b~ rna·de 
cf p~a5ti' , ~ ~ .~ 

The p:a.CKl'll::t: of tn,t lU(ure \>'~"l 
eHht:r ~. aU ;l.~Sti<:; or P~K will be 
,he s.igmfk:am cornp.::::-:ent :h .. t rr..akt-;; 
it work Technology is dem;:mding 
f~,:'t'"~ ~.g::e.3 {~r- f :.;J"·lctl~.on~~?i.~}' fro~n t h:~ 

f3.~CK;'ge!:' 

F~,a$tk ans"'Jt"ers l_h~~ nfe ds­
becaus<: the ran.ge: of m,.ter..aJs h.a:> 
1<"'Khed ,\ high k-,'t':l of ;xrf:::'nT,"''Ke. 

, NQ!hmg >.hQws,hf: SlH:":gltl ;~f ,he 
plasHes fe\<.,hWOfl 9S mucfl a, we 
t~pla),.:-e-:rn~:rH ;.::-f glas.s ~~ t'h~ be .... ·erag~;_ 
,iuKe ,,~d ::;';'U.K'l:: C",H:-g<:·n<'.':;.. 

P'Q~ 1$ th:t +M;t~" 
Th~ RpW."l!me:n~ .... 1<'. base-.:! 00 

po!ye~~r-... d)( "n<x trult'-1i!)' =H':rial. 
The dorn.i.n.;)[k::n C:;J~- f!'~'~~'n 'J~ ·('.t~:r~ 
J,(1tru,{K:$ tXhlf2ltdOy' p;.1h't$ttt--.hght. 
~""!ighL pof'..aNe a:;rl ~~l1ua.uv ul1br~k< 
ib:ie, Tn~ LK't ;xs ~n5Wt~ l"'" .... ,~, .......... , 
and dts~nb;.i~;::.'"~:;: ~·:·:;::6: 

p-;:-~~: '"e.H!:"f ~~in be_;:·.~3rr~ e>o(·:e-.n In-ere 
p{~~"a~~:-r::} ~ '::S"S:'}~ :,::::t gas A;.:·d m::...~i£~ 
t:.J:rr hxrr:;ft,,·-i:;l~_ge~)' It~ L.'xxi F4:ck..iSg~ 

;"g ...... -gl'c:i 2.~:,"'~l"$ 
;'t; -::nt t.;3:(:.j ... f;:~i>:xi and t:~v·t.:ragf' 

~'~~mp,,,;;;t"S .. rt ;'l':'.u:>;:::ng Si~;n.U~:G:!:.n::: 
prrL,,}ili~r;;:;:e re::'p .. ti.r1;Trw--nLs bk:e :s.he-H 
h~e k~! p~~j-:..?~~s nSf p~~-j:t 
p.3<"k~~~ ~ r:"'::"",;; :."". -~t'h." .. ;.' .... a 

~~:e_~f 1rf~ o{ stx h? ninx fr~i.;·;~:) ~=3; ~ 
p.&:::.kA:,~:~. «z:r:.pr .. ::rt':~.se or: 5.-~t::;f hfce t;.": 

.3("~t!3=f>;;'t tr~ ~r-i'::'! t:~·roy..ff:t:, <':'~ i4.:1;d 
pe:rfo.rrf>1-.nce \+l~th p.3:c:~~ge$ .. 

:~~::.~:; ;:~~:::;;n were ~kxngbt 
eo.,lum~ 

T"r:=f :i:t.3:ci1'1g ~~:.r~i.~t-o*'Z{ ~::) r.·n-h~x::.:;,:.~ 
b.;:,~~~r pe:~!c.:rrr...a.,-::.;:-f' a:g;6_~n$~ .. 8xY'~;e-n 
fc·t ~r.:t_ J>fT b; ... '>ttk ir-(~","~·h~v-t:$ m~~;.h.tL~~tt:-; 

:MTact';;:l'l::'S '~'lth ham:e.t$ su.:::h iSS 

o.);ygtr3 3~~:.rber$ .. In" PI:~'U:~t, ~:-::x:.(¥ 
~n a:~r-xn; m G"<f: hecaa~ ~,~ 
r1-o'w" (:-c:rn.~ni. on"'~~, Cc.a~:::~ a.ff!' 
::tt!o<) bctn!S &-;~k~ped !,cr s:t"'gk~rw 
}Ulce. bee'r i.nd:.:sm.'1l'..;a;.eci, ~~ge 
h<""!- r"--- .•· .... M''''''''" l",· .. ,·,,·L <~J>'-'N" .;.. .. , .. .;.>~ ... :>¢t:.""!'C". _ .• #~\o.'~.~~ :"';'~.w;;.zc: .. 7~ .. :;.,..~ .... ,_. 

d,,):(":,~ );'1c;n:e:::rnU'Y.Cl1"tloo.rl ~:ne, 
c{.'$ring,s a.."'eixtl"lg ~p?,!i:ed (,? 

ti':Xt~:!$. 
&7~.t: :.rm:~.e:r~~h d~;"'tJ;:>prr::f'r::t'} ~~n<i 

xltdf"-01ikl:r-~ 5re.cr#~·cl,,~e:s Ire 
t~:crt:a$i.r!;g th:r ~!mpe:t:3:turt, :t.t ~~tti<::h 
~;::;"t !-.~"....., "*<". """ ~..:~,~.~ 'f~"-,.-.~~._ 
....... A .... .,.{" ........ ~~ '\...-..... ~ ... ~x...,.}, -~ -'--:--J ,.<,,;-x. _'_.' 

';:::;~ue- ~:C. n~ .. A."'1d ?fT 'C~lt.iu~~n ~''"1_t~ 

ru<-e t~ ahl~y (0 r-anci1e the r.an~ eX 
i,"~xi~ ...... 'nen'h· ;.. ... ,. .. h;le~ V'" rl~ 
n- ~r~:rY;h:,b~;' ~~.;~~.~ be~~d~ 
hl:..; a:~y sf'JI~ 1$'031.<:,:;; ;!. dri,'l!:r Th~~ 
C'~ ~ t~l:t-:.l"!".2J ~~·r.:dencf ~~ ~:;,:;(>k: ,at is ·~~r~'· 
k:'f··<:.~t, rep~~:1!;~r~:1 G:f :th~ ,}r:,~;~l 
gta:;:s t.xlk .%>st ?w;t~c; dkr mtlch 
~~~J:!-T Jf'S;;p!: la{tr:J::j·e 'in sJ-u;pe .. 
;,<.1',0 gr;l:phlt., <0 uh'e.~ P1Kkagmg 
d:ti1e::~n;B:a:~ ~oo· tha:{ prorrK'!(CS p:rt.~.tK:-t' 
d~·;';H.t~:!;:::-;n l2n;,d b~n;d: i \!t"art.ness 
-""'h*'~:~ ,::f::et~ ~ '~:2;. S< -;" : ~ ~;' ~:;) .;;-lo.i N,- ~ x";' r- i. -:.: :. 



mg con.<;>J.mt'r preferences. 
The, a !.lure of 'plii...<;.tj~ l..S not Jus.: 

gr:::unaed In reCt'lnICl.l de\'dopm~-r:.~:;. 
At tht root is the abiluy cf plastk:s ,0 
ill'SV>-"1!1 t.he e<n-thf-go requiremmts 
[h.a~ ;m: t."-e haHrnari<. vi ;.he d'..ar,gtng 
A.~ncAn s.;x:'el.y. _ . 

i n-e c;;,)mb-~n.a\10n ct $(X1l} ,:·~.a;;.i~ 
-":l.d technical "dv;mctii In vias.r;::::; ~~'1g 
~i:ple glass to a mIl! of A'spe-c:;.lty 
P'l"".ag-e. 

The water oc';':'le pre;. 

\lJes the the pow~r d 
;>lastic packagmg.. It offer; r-quttUlbl. 
'" Sind (he " .. pom" d;.)$ures f;,x :easy 
de:uvery to peop-Ie .as thry mow d:"r· 
j~:g :!1£.ir day's .acti'iilies. It has IDp>:r..· 
ma!~d md changed pen::eptioru that 

ln0bilf Cm~l.<ier 0s-the·g:.:: snad, 
iGts corr-J.ng rrc!rr~ c~reai 4~at~·:!·~£.rs·. 
\hey u....~ a ~he!'1'n~')f:-::nn~rl 4>hH~.;(:t: t·,)X" 

to e2[T' me-a!:; in pi~,;!l' 3:"v;l ?aper· 
bt1.aro ,_c(mp<)n~rH5. 

Microwlft in thf m:inm~ 
The fact that SO!T.? :'C".<: ;',)(0 

lr\:i..,'<lt: 1 vehicles ,;ont.ai,: Yl":l·(.;::;< .... a' .. e 
u.ni:ts to h~t ilf.< sna::it-.£ \li'lH tes:d ~(:;. 
e:><etl gre.3ter r~)h.f!:·ratloo :;i ;!-!t: 
"!un~~, ho~' :.:aH:~Ory. fX~, rr.,.akt. 
~~!U re"t'.?:a'Jtne.. PQra,-,k r-:re",n;1a:;::; 
!~ lI..'1d O:!1£, po·rtabk ~l.>;. 

We expe:_'l ngid !>lasti~ ~'::!.-"'l?'.:ng 
1.0 coottnut to be !.he fit.<;<es< g:t'o,,~,:<.g 
segment tn 4"1e l.."'niu::ci 5uJ.es, gw .. llmg 
at about 5 to 6 pen.::er'..t ;& yt2I. ",hut: 
g~ s:vnu:nu:e:sc to be \he ''''<e.aJ<es< seg· 
rr..ent. Rtgid PET {:.;:)uif:3 ~nd ><;"i::,ie.. 
rt'"aY •• ah j3....~ \+'lU c<Jnti.t~Ut for CU1=.~·j:~r: 
appli<:.at!ot'<5 S'.x.h .as f,xxis and n~.x,· 
catbona!~ ro-e!'"",lgt::S. This gw.",·c,~ 
",",u CQntinue al .. race of {C: ~"e.t:, 
pe.r .<eat. 

But C"Ve:r~ ~~i~}t;'n the are:a t!f p~A$!i:=:s. 
s::.gnlikant <:h.a:.."!~ 2.."'"'!: <X'\;'\lrr j,g-­

mo& $tgnifica."1t. th¢ ~"li.ft from 
ngid pl.astit c,.,.::l.ai.fler; w boul~ w 
llail>le. ~~.ers su;:.~ u r"}u-c~ 

Tn-e. use of tnf ~~-:..t.~ P05,.j;(;!{ ~~:-r 
sr--.acks ... ~"<{ $O:t...tp. t~;-e.tX_gf'$ 
2nd Wl3l£t is t .... \:pandir-.. g ~~n an En~t 
·w'eeK.h: ~. 

The cim'1!r IS (he ch.a..'1gmg n"';'':.m: 
cf &~ pouch it;.£':{{ They .:-.at". 
be made irn:o pf::.'prietary ~h"p~::s '.>;-:,.i-: 
e.asy..-open btu-res. r:~ au rau ~ 
been !n<:re.a.....ro fron: 1 ~O pe:::!:!:i''::~~ 
to 4(X"; per 1l'..mut:e tor aqUl& l,y..aity 
imegnuro form-fl!!·~ sys.te:n-:.s ~:id 
to the aunctl ... t~. 

Pouwo .a.."I! also ~d!'!!$£.n.i t.\:e­
lssUt of ~\dI We "kith tk us.e~ of ;::~l.' 

~r:.~ ~u':h as 5j,.h·.:;., ... ·:n diJ~:..!tid~ bi~~t.d 
't4!':~ .. ¥ttr~ ~~l~.~ ;.,.{ rb.f ~~b~~ ~r~~ri· 
;;i::;. A,rd.l.b.f "'-'ie vi "''':rger-, ~;.",.....,,+,,.,..,,, 

~~~.~ ;:,:,.Kh as ~~v.~~:O·Z('·~; .~;r:"'!;tSV.;t~ 

$.t';d Cr)'v~'"~ S :nM!:;'~ ,Ire 
~.~:eJf hJ~. 
F~~ 3 tf'{'hr-... k:~l >id~. L:"t-t ~ ~~~ 

~lrr~:· rr~~ w:·th fC>t?'::5 p~rl~xed 

~~~i;~~::~~~~~::~~;~~~: 
g..,r~:g~ fJ:r:":i. 

~.:::~:;;s:g-e t.a;. -3. r::t":1.'.:be('~r~-t 

'"J;''1~ ~.:::;}.4 CM"~ ~~~ t \,) '?ioeX' 

~m;:~~1!'rnf';t:;ts 10 thts star~d;ard ~:;!:r 
:)j~ ~oC.bt';r:t C:~:::t.~»~ h.::·,~g upgr-:~i .. 
ta ;:X~~''': trL...::e.1 ::'r: :l-o:.,~. ~~t: <.""'~'".Ij. , ..-.... ::t ...... ' ~ .... ... •• "~ .. -~~ - ->:' : .... ~.:... 

3.re b.!u',;g apf:'~~~C :nero, 
the l?n;~ttd Sa:.to. t{~f:S em~: 

" coa:ung 0..a:~ t:s ~n):t:d em'.) it .aftieX 
rh:e can <~ ~o~:td. ikH ~"e~;a·p:tntr::t ~r: 
tx:::t.:1 S:rirn,in iS~l"J ):ia~~ ~~ .. .;&..i-J t0U"':$' 

~~{f' t,: t~ th"t:te-.::! -SUt~. 
(..'1 th.::~ ·:::C~~tr.:.t:S.~ &=-e rr-...exat f..')!" 

ha:s ;. ';a)'~r o~ po~y1!$ .. t! 
larr-.:::rf.3wi :c· tbt: rr4:tli:l bebre it t:; 
rr::.a:.1e ir<t(:. a '.::i.T~ ft,;,at tt:r.~~u~ th-e. 
r;f':ta ~~:;:r and tu p<OOkm c;,-r 

e-n:~~.s,. 

the: la:mtr".a:,,'1-x, p~ ·~.ife.!'$ t'"",~', 

art be'u~r t~.;, sp'.:3?" ~~tii~ .. ,::;~?3 
~rrf.::n.& ~~~~r th;!')' PG:S~~ 

M-li D1l<li.'1 .. ~.D .. ~ ."p"i>\ ~!>4 s..""'m:$~ 
.C:..~ .. ~ ~~ ... ~a. ·~i ;;::."'tt.lw;:"Y~ 

f.::"1"4·«~«~~. M;;~n~ t~ 1,.,+,:t ~~.~@"'t ·:~~4 

Dl"" .. t"! V~ ~~y rtt:t~~d t~.:et'?'~~1: it.."'.:S4.~.: 

~ iI'SI!~~~G<'t~.;l;: 



................................... -.................................................... ~ ........... :.;.;.;.:.:.:.:.:.:.:.:.:.:.:.:.:.;.;-;. 
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IN'OVATIONS FR· OM· Jili~~;;~If:' , .. ~~I· ··1i~/· *,' Iir§!JF ,"Jlt¢FV~-'~ 
BIiJ~lTa;'ENTICE U.S. CONSUfV1 
:;:-::.c:>~~:)~.~/ -;,,,. ..~./ ' 

, s stress convenience, high quality and creatft me 
";: l~~%: 

. tliat 1Jswe~~hallenges [J.5. marketers face, aT;',. f Il 
apa..~s pc?"~iu ~ short of l;s:;ue, 

one-half of ("Ie U!,j~ed 5lal.eS' ',l,1th Ccmoor.k::; th,,; r,a¥e l.lttemptd to 

ab..~t 126 l'r'Jilion, Japan i5 rough...\ rnatke: producs!rl know t.~! 
. , . " 

, a.:::::=1 pX.K~t :;-;'1.C:1~:Ut:}C':<~ 

tbe siu of Cabfcrnia. bu, after l.ak:L"1g ev~'!'y 'pa:::~.;tge expe:::ted to Ix 
into 3CCOUn! hodies of ",-azer, fOteSi5- perf«:t {,grnphi;.;s. reg:.strJti'-'n, wc.gn!] 
and mo:u.malr::s. thejapln~ h.ce lr. ~ rh,-:<se"ha~ don't regh perfe~r!On ..... -ill 
space equh"iliwI ICc the !ilate c:f ~-cY{;I ':;::ach the [0!'S<l:mer shdf. 
G::mne::ticut 'Mastery of d~t?:r 2nd a rdle\.-nrn~ 

1be wnctpt c.:f ~··}) .. H"~:e. redU:COV"n- of high ~U.a!i1)· ar~ o\"e"rridtng oblig.;. .. 
l'IUking d--.e of,gmaI packilg;e as m.ini, tiot's~, rna;ufffi :.her1C::.dves i" all 
mal as pos.."ih~ e\'er-presem in aspects ur J~pa:nr.:."" indBdw.g 
dailv hie, It's unlil<t: t..~ United 5< ... 1£5- >r«ckact.,g. 
",t!Ue ml,'i!,::;;r"rne:n~j O'::nS<.....~ness . r,';'s"ne teA~n it \¥'111 be inte,re$i-
.,,,'It>:il"iate!i or'.s q"..lkkly abandoned ing w see how $'.:rrr.e uni<!13-ciy 
whenf">'U y~, C1:0,K<ffilCS ix<.:cme J~--= pa:ckil.g1l1g mr'O'>"ali,Qn." fare i.n 
unfavorabl;me Un.il::';$ Sut~. 

But SOUICt reduction ~ n<:.¥. the The !-ll_'\.l0~-..S. ~~Il:'Jre, l.an~~ ;!ind 
.::mly--or most imporram---deunm- worA! '<'ie;>.-;. of each culture irt at$--
nam of p;Kkage style m Japan. Spend ~ra(e. btic there to be ~k.ag, 
a few mOrlY-l'll:$ tn a ,,4""rmarket ;:;r In lp" iI-",,",;w·-he5 ""'-;",,noiOl?;i:l!::!i lhal t"'... '.:e. ~ ;1" ... " "'. .... .... '" - ..... "'. "-
1 conver.ieoce s<ore \t.~ most prof· c:::<cla -m;a~ ,ne lei1P acroz the F\tolk 
tabie type .;)f reu:l i.}utle~ in Japimj M~ Sltnl!k.3I1d~·, \he J<!v.a.n~ 
md 't'OU ""ill see &..u. llke all o..!lmres, pockages; Jet<ti~e;i i;' this attld.e rr-~y 
3.paD reflects tts own· \-al:U:fS a:nci idk,. help :rr~r~fr; respood to mcreasi.'1g 

!. 
;y~ 1.'1; unique p.ockaging S-t)'il:. wn..."Ulr~J' deman{js fm ,~,,<crJena: .. 
~ need for cre::lti'>'t men::himdis- Under the- umbrella, here are sornt: 

ng al the point of Sile in .an fX",,~1)' Y.,ey ccrurone:nts COf'",£'..J...."t~"S ~. 
'Omp::tjti't~ ~ fIWlror'..!lle',m is 2 tr.iJy >¥~: 



SAGA SOFrWARE: BUILD A BRAND 
BY THINKING BEYOND THE BOX 

7" d . b" B h' l' I "k 1 fie pm uct 1S usmess st'.tnrare. ut t .IS c(nnpany EtWl}.,:S It ~f a consumer mark.eter 

in establishing a neHl brand. 

Sag;< Som..-a!"e In.:: rnav be l 
rr.al'kete:r of b<~'sc;fr.",'are. 

&.It its hr.ndmg a.;d packaging 
~gi "I'auld be the err., of 
rr~v leadin~-ed~ cansum~t 
plO.:fua ltlancetfZ'S. 

Consider some of the sttp5 tha, !r:e 
P~or.. v'a..-brued cmnpany has ~ 
in es.abhshing us brand ;md b~ 
ir:g ii .... ith pa:ckagmg II has: 
• Adopred purpJ.e as the de1il".J:f~ 
ccior in its brnniling a."1d pa;.;kagi!,t 
• [),;::,ne At, in-dfpthar.alJ~ ofh~' 
'lts customr.ers a.."1'..l3!~ .. use tile pa<::kag. 
in.g for its proiU'-"t. 
• lnlegnned pa<:.!<agfng h"1to .tt:; rr.-enn 
marketing comrnm-.icWons program 

Saga d~"!lop5 emeTpf'$e i..,te~non 
scf:t;t..:m~. For nVr,i.::ompurer t)~.li~ 
.m:. tt'.:at rr.e:ans so;rI¥-are thai. If:(S d,ller' 
ent kincis of progra.-ns on dH1erem 
CI.1lnp'Jte:rs ~uJk· (0 ea:::r: othtr 

What is $\gnilicar.,; is that Saga tak(;'.; 
a sa· ... "'"v;:. ;;vr6'=.,rrne:r .. w.arkr..~,g approat:h 
jn (his bu..~,o-l>',..!Stness segrnenL 

The rompanr has z 25-y~r rus.Of), 

a;; a pan of lts fonn:er German. parent 
:,;:mpany. 5ofm'lare AG It e~ .as 
lr. :rl.<iependem U.S. company if, 1997. 
/'.i an o!Is:pri. .... g. jts fir!'( products W'fre 
th.::>.Se de-v-elaped and h:-,.r-..derl l.:.f,::ie, ics 
parents iclc-,i:ity. 

fl. ... , U " "ne>.~.' a:n:::rp.an,,; $.a$! sa ... 
its most i.lnmeclWe chall~ge bd."lg the 
EStaOlisr,.rr,e.:tt tts Q';\'::\ hnmd !ae.'1tlty 

Pan: cf the stnlte.gy was to e:rr,:pru' 
it:.e bra..'1d along with product_ It i;; 11n 
"",common Stf3:!eg)' a.--nong high-ted1 
corq:lir.Jes when:: &.e marketing 
empr.ASt$ uswlly' s<res..<:es produ;:ts. 

\'vn,le R&D !:::egan to work on nt:w 
pt<Xtu.:tS. tr.al'keting bega.'1 to create 
tr~ Saga Cr4fld, Th<! company rehed on 
Jl': mternal task fort."e to suer ::he dkm 

em of u"<e task f~s firs{ sup> w7'::;:. 

,~get o:.Hside expertise: It w'i!'m (c 
fncn be. il COl'pOt:?:tt',!dfnZl"t 
mj commufucanoc:! !um ';>.1,3"< .< 

reputa:tf'"x~ f:,,":f t::::~fh.g~.~ 
b,l5';l'.e% n1;iiIkrJ,:,g l':~ms . 

The boldMJ: o,~ f,tc.n~. ~(;>mme:mla· 
t1om, w.tS to u.:.;e. ptB"P~t as 3. def~r~iHg 
c.c~Ot. Tht: p~~j ~;a:t t'K"!-< oo~:d on 
5pe-:1:fic ~~XiJltj;jf'6 rehted te 
~; ... ;ht:r .. hr::-h fei! d1.i!( th<: t;:s.e 

.~. n':j.m~r {",,:.f j;x,,:,·{d ~t}k">t; ~~-c~~~k'i ;'t'~t 

the >~..:~r~"e ~~. ?.?Si~jr).g :~ ~ i 
~~er ~n tf->t ~~i(~:f ~:ynt~~. 

"'lr~. rr~~:xre fK.~! ~~,;e o.~ is ~d 
rid~'r ~~~. '>!<f:-.:a; .~~ is .. " '5«~f~·.k:.hn 

,-\J;.?n.~t' Vir.% f~:&!l~ ;~l 
"}'i.i~pk~$.$ ;c::<C:lpdim:g c-,k::; 

H·~~' ~~ i:5 -:: ;.~: 'Io,":! :: "" ~),~~, ~~ •. "I :oY l ~~ .. ~;. ,:.:, ~ 



u.;jed ~ as IT!1jX7:tan, as the. cD·k·,r i,~H " 
"&LTjg !Xxeived as d-yna.!11K is i.;n· 

pot1Am, ~..an)' In pc".:<t:c':l(ng:h£ 
brand in tiill rna:::ket :segrr.e:r:.t. A<:,;.'O',-1· 
LtJ..g to ~{cVe'Y. rr~?:Sa .ccloys in the busi ... 
ne$-{o-bus:r~ 5Of:·..,,-a..--e se:;yr=: ;;re 
~safe and trn-.:iiuonal~-" '''ith an arr~"1.g 
dormnanc.e by ·~J:"',?Jml.e-Ame.ric.a 
blue,'" 111 th,;;:i enviro:nrneru., a '>;'1b-!X!t 
co-lor such as ?'~rple >Und.s out. 

"\\t: .arr apprvachi..'1g the buslIltiiS 

Mj,ch8$i 
t::nrOOf"9!lt MBri::~nil:; 

Director at Srand 

....,··,,~,··-"" .. ~··tse:m memb:e-rs wers Id 
M-i n.811-&r, Pro-.dIJ-cti:on and 

Iii$tribl;ti~n SeMen; Kim Enger: 
MallBQ&r of R&D D{)c.l.!mll~tion; 

Gen.e Frantz. Di(ector, Sagevista 
Solution Suite; ani:! Shllm Ross, 
Senior Man.eting Specialist 

John Mcv.&y, Asso<:iate Vi>::e 
Pr&5f,uMt 8t Fitch In-c~ wu .8l.so at1 
inte-grllj meml)er of t!'le teem. 

S4GA skipp-ers are :ood~I.8r in s;in S~W$8 tMr C&r7'f ~~""~'~W4 t:f.1se ~ ~ 
~roiwJ ~ 8: $--jJJd x l-il$Ch ~. H~¢ts ra'1 w r-:-~ d~ Mn:5 iJi ~ 

s.~g.~'~ r:--~;e-... -.~a:r ::)·f 

Erat'!J ar:.d 

Serv~~. (;'X~:':~~J.:rY 

"'YS:..i h,aYt h). rov·t .... . 
5C:me:::.:"U.ng tr~~:t sta~:5 lf~ 

S<"tn£':~.i¥~ !"n.tt:;.j. ~ 

The 5d~ctK:B oJ, the 
.;0101' and i.age ~\'1--~Jphy F .. ~<l5 

'1">uk:k. C.t:::i:t-:; )nkes th;3:t <Io~r p:0-.>hab1-y 
tC<Jk j;.)nge:r for ;be: 10Cll g'iwl:mrr=t :0 
zppro'V""-C th-c s~.gr~ c~"an~ an ~\e -c.:-:.H£C:e 
(:of th~ huH::hng rJ-.iEn it did [.:-n" S ... ~g;; t~~( 

.,:i-opt ti:;e k"~;o.· 
inc b:a.'1d ",..ade ilS det:.n: In c,dy 

i'h'B in a;; aci'-'l:rtlS.ng p{t~.un tbt 
be.p;.r: ~:;:' p.:!'SltlOf: ;.t',e ('ompar:y as 3,1 

U'l..'1C'""vll;or. 

The t.r:?..n:C began to perrnc-)o~{:: a>J.,.:.~,!,­
,islng" :;uu::-,ne:v ;rail ::-.::;ii;o!.eral W~'i,eY 
r."; ",,- - rm~"';rr'"'-~ =r."", ,·,f n~"'-' • _..--w:K:: .......... ,._<{-_'.' .... );::;u.~:5:-"" v t"-iJ.....(.~ 

;:n~nce. L..,"'P-:::all~ Saga loc-L.o-e. ,0 
e:.:.: .tcr'.d tile brand :0 p:3C.~,giBg. 

f..:risUng pw::k2png was typic.al of 
;:crn.~-rUes 'Jl.ithc'...u 2 ~~,;r~ bf'.Jnd 

~;~~:~;~~; i:i~~. ~tb~;ck. 
l c-ge:the.t. the C'Hl:::>:: li:-:ce: oi ~m:iu~'Ls 
L.ckd ,;:::,,;:;>:\,-;;:enc;,-

Pw.:k2¢ng ~hed 00 ~r.:on.s t~ a(: ... 
ne--i ~""·D ~..: d-c·~h~i~;";C:.4T~t3 ... 
GOO :md media. T"le medi<l c0'ukd be 
disks or cart.n-dges. 

T"le :::a.nons thernseh~ df.ereo bale. 
!;>,,:,,j identity ~' wert ?lfftrer-,: 
Si)~~me i>.aa fla~. ot.")ers ..... ne 

slip~. Graphics 'W'<::rt ~F..xl, but 
dl-ey dj~~rged ~'3driy~ ~oc·. 1:"1£)" did ht~ 
Ue to ddr"eT DJI" ... <:',,<:tem brand !T'.ess:l~ 
iX inJlClte. h:i:e:rnrc:hy 

\~lnen s.~gJ sh.ippe-d $.,,, onk" i..'1di • 
'<'i<b.al Ultltfft-S "*~nt !nW sr.a:--da::d 
h!'J"*'r.. cern.lga:ed s..~~. 5hipoe;;~ 
'>I-'efe fiikd 1;>,1rh cmhi~g~b.~!t 
p-a;:k ~r 'pnuts" 

\~/hcn :$r,.:.;:ppen: am"~ed. they rr:;.::;..c:e 
h:tk imp:~$.>.')n 0<, c-&em<:r:s. "From.3 
c~.;,xr~r ·~l.QpO~i.J'.:t, yo~!.l didnl ~.:n0"«: 
who W"&S sendmg yO''"' th~ f>l1xi'-1:::-I,' 
t:.bser ... ~ Ccnt.s. 

Ar ,his 1X!int. ~ ,<h";', ;; S'tgmiicaH! 
s<.ep· ::-n turr}~: ~ :-t$ p.<.cka:gir~.g ~f":-~-::-: ~~ 
::ru.~{t~~ir}¥: ~.:"");)i. 

it de(~ded nc~ tc p.J...~ S:J·pen.:np::-s.e 

:::t"'~,' v;;p~~:~:·::~· ::::-ostLng ~:k2:?:::::s 
,., .. ' 
t":"':'~:.t:.:';·:. :: ',.v:.~~ g:::~.:~.g ~.V e:·.,"~~:·~.l;'X~<: ~::.5 <:::'-:r 

:~.r:::: p~K:·~:;'?_";"':-f p::·>"pn:-~ fr-~::~: p-::.:·:x:::<i 

. " ...:(::n .. ~·~:t:~:;!·r ~, .. :~<'(l-: . ..:<:·mp~~iy t-:.y ;,;.--;':"'".Ir:t: ~~ 

&~:rr';:p-~t -q.;.les:;;.:37<~;.: ... ·HD..,,~· J..:Y-.~ ":::;,,.:;. :::·~S .. 
~:):;; .. ~!?: }..l..~ :,::::...(t ~;.:kzg~ng?'" 

l!j gr-;~:e;-.. :tL S&p kne--~· 0::1:~ ,,"~·~::~li",;~;·~: 

c"~~~,.:,:~r:~3"$ ~h.~.::r' &''';''7):' t(: p?":t=:c.:~ 

;.~:i a.n t?¥..:k;;;;?;:~ng. C~rt.airJy. ;:~ ~.:~':~r'j" 
?~·tf~ $.hip~rs; c:'~:1c:rir:.:g iSJ'::i (:.r;~<~::~s 
Saga U$f.'o..-1 ~::fittt"-..1 hrd:e to t::::;::~;:~. t~t~~ . . 
o£c:~ t(: i<...""':t:'F .. ;.::-:r ':C";~: ::Ym{,7:~t.;r.":, 

i:lr~)' c::.f iL 

k !.~,~~~:~t~~>!~~~~~~~t. 
:1~; ~~.~~;~~ "'~;'~,:"+ 

T:~ dC"$~.gn e.r:r~·~ :;.t.aff d:;':'C:1.~~;erv~~j 
;,h~ ~r::~-:-::::~~~ng r>!::;,"_~;;;ging ..... ~·~+:;,l:: -y..·z~ 

th-c-re .. hi .. :~~k' ~t ~JI. ... ;;:s re:n1:Y~;~ ~"\-'i \~·h.3r 
r~ppened t(~ ~h£" F;:6:o:-ka@:n;g.. T'":::t":-, ;:;-:-::;'" 
~:;::-graph-eci th!' C1~~t: F~~. rr:;l.-S 

~~~:;~e~;::~~~~.~~:!:.~~~~:';~ w~ 
~s.,"T2P was ~J~ ... (::;r.N·7{ Z~"",i}' 

UM:et1'~' 
~{ ~~ a.r~ '" 0'...::;· .. ct-t"b.:,,-b:x( e,.-t:;:'e.:;: .. 

:':r::::-£.~ ~h.a:t ?;X~ pz:.:-~::.ag;'r-..:g -:..~;:..;:k.: 3. 

':.~~{.~..:~~~(::pe. A ~:.\:. ... ~ i:~ ·i~(~;;, .. ="!::::3 ·;,;t;:·h>' ::':::.": 
f.kl.C~: .... ~:~?~\g. ~<'r-~~'!_ ~~t~'"'k:;ng. f: ·;:-:;:"{1-.. 

~r::.nt'C t.:'ln!t: tr:.lng:;: 
• F3:.~~ C.k:;:::·~::rr~ ~~~~x..y:;,,"( :~~~.:.-:-:. 

&:.al C~~Sh}a:r.i:'1g n:i&:tertals ~:;""~ ».'~e:. 
hI!. Cjf"-t:n .. a ~~ "'''3:5 hill-filk;! ~'.~h 
ty.J·bblt' \)..np (":t "'peari~~t$_ .... :':.:J.:..'1:AT~.r~-. 
::::-:(rr-.:p::.a~ned .3~t ... "?',j{ h.3'\1:ng t;.: th;-:;:/'~' 

.~~!~.,. 
Fi~"l, Vit ~ t's ISS] I$.a 

.~.t:~~~: 
~reAa 

~ S8:g=!'"i5'~n.., ~~ 

~ .i<a. ThIt~!!M?' 
i.$~~ .a,gt~:1ltS ~ $.o.#w'a"~ 

":C, s.a~a a!;so marht! ~t i':>::~'1l­
f;<.ny', Mlbu·. N!'!l;:f'!:Y 8::>.d 

t"!ti1M ~f~U-C"'Jl,. 

';.-:' 



a<;. .. v the:.e materiils. 
• ' ,h! cu.sb,xJng 6dn1 
""'lr~' ~)..,~.r ~i'{t>tl w .... -.ow-av ~ ..... m~ CL""10f'..5 

:~~'" , . ~ . in 'i:ran;t~ On ~=caston. 
the mdi.il tL<eli W;JS darnaged 
• were dIfficult to 
r~.,dle. Sorn.et1rne5~ th£ ,grn;;:~ "~"eights 
y.'c{:.ltd tt-.£_ 50-p.:>und m.a:x~.~ 

mum for >.afe lifting 
The xnaty~is Eugges:td <!.l' in.''10'ill­

Uye CGum vi aC00rr 

Ehrninate an th~ i. .. ,di-v;d\J.o.t c;3rtons 
and develoD custom 

~hat "W">:::rked as bv~~ canon 

.;,:~~,;·~:i1rfiirh~I~$'~pi 
NrNPA,,~~, .. 
~~if1!"'\'i 
The n1l';l( p.icbgillg mts.:g~a: . 
~ra.*~J.'ff~~ .. ~; .. 
rsOO~h: !X;rar;r~ . 

e?~t~~;:~-.. ,-
It d.lTe:s mit by $t3nd'8:~!1 

ilwellt>ly and by ~' 
tM need hx cumioo:jn,g in tn. 
pad:af.tng. 

"BtfurI, \¥\l had mora man 100 
p;lck.&.ging wmpoo.e:rn:s in cur ship­
pmg dilJHfrtrnaj";t That ~duditd 
mrink wrap, ~lcef!$a .~rlt~ 
errveto?es, eartJ:ns", I c~ 
tcrr!y tt~: says Kris:t:ina 
Cart&s. 'Now we have j:uIt 20 
com~rns.' 

1n that 00:i array WIt!'B ~ 

nrn:!-<>mty sized eornr.gtrted srnp­
IJ'S/"S, The /'lew system h.a s just mrs. 
Jiles a{ whet i:5 called a tet~$cpPtn9 

cart:oo. Each sizt kss A ttl:9 and bGt· 
rom piece ltIBt S.-gs recelvt$ fist 
from its suppier, 

Shl9pirt9 de partment staffers 
manuallv sat up 111011: shipP.r$ wh~n 
may fiti ~n tJ:rder. SIOCSUS8 the d'lip­
pers c~~ eam&m m tne prOO. 
IicC!3 in~de{ $all'l !lAS IUmmIltlJd the 
fleed tl>.r c;ahion:l:ng aM it hat etim· 
rrtiOte:d t: !.rtc'i'l$ thaI cu.s.wmen !'O'J­

tmely I'hr9'w 8WSy. 

TIl .. SAttA s})ippi' /l1tf;M'}:t IJn fUck"" 
inr.~, Mi~nl CM#m .. 

yP C<mJDf'ItI1 if.rtftirlj, ~ ~ , 
b.a.dlttb4H p_riqn t~H (1l dllf Ui~ 

~nd $h~ppeL 
Sa@' ~hd _h.at 

$.~~r~.2rd 9 ... :n~·.h K 

r:::;-r l4H shipper:;, Tt~(H sh~pc 
ccn.fvrr.r·~rd ~G tht .standard dirrd!n .. 
.siOflS of d~~ .. nnentation. 

\;:":1t.~ a s.t.an6r.3 "'f::~tpr:n{ .. '" 
.:ouki ,Y.:et tnt va.net\" U n~~d:ed to 

v ~. \ \ ) 
(hffereru c<rciers by ~ ... «ry!.ng t.t'1~ H(lgnt 
ef sbppers.. {t p~ thrtt s,t:.ilr,ciaro 
heights' 3-,6- lnd S-i.::u:hes, e ... :::h .... ifh 
lJ-:e. sp.m<: 9-in;:h x i-inc.h ~. 

Th<: !:lI.1Xt'S therr ... "'I!h:·~" ;iN! rn ... :.:k of 
;! :;':..a!1da:ni corrugatd pa;::oerb..~cl 
matai.. .. L HO~'ev'e, they iOre 
d<:wrated t.'1 the c.orepi4>'):,'l ,1 .. '11'l!"·~ 

purple n.e COtC, l.$ pn.1td on 
slcie':$ of tht cc:';,'>.,lgafed paperboard. 
~,mg a 'cJ:::tiforn-, b:..,k both In..'''id~ 
and C'J.~ .. 

en r.'Y'e of the StX e,:,;l.Cno r £a-ce5. the 
Silga i;.)g0 l.$ prtnted 1..'1 :< 

complement t..."~ base w'''f 
t . .c tn.3tter ~·h-e·re ~~-ey p~Jt a l.a~~, VU! 

bve a bra.,d Idenrity,' !\;iIys Conts. 
The mree :;~ ,--arutions redu~d 

the need for C'ushwmng. t::!..l! there 
W!re sdl 1:-<5u.m:'!$ ... llen an aorol!'r 
ald.,,', !iI! ;3 S.bpt)e.f. wa.;; deter, 
rrJ.ned to him'£':; ;,h~ orders "",~h, 
;"::'u.~ 3.i1y Ol$h~(;:nlng. 

The.. irl ... wt:r ~~·'SS 3 ... $C".~: 

>"d" 'a"'ene' (ha' ·do?,l {< ,.,U.'itK Kr .. ~: 
;,,-~~~ ~~~;"'f~e~~ 'Nlchin tht OJ;" 
,on. Tnestfap """'P,: ,,:\",de:r .. $hi;>. 
De' ':p the s'ldes an;:: ","I.e.!': h.'<tc.he;; at 
~~<~'t~l' ,4, s,lc<; In the sh:ppet'$ b~ 
.alb",,'S (ht:''SOU belt' to fit rough' 
oyer OIn: h~ghl t)f -:ioc>.l.rnematioH or 
reedi.3,. 

TnI!' conflguranm::. ilb.~ s.e::"-<.n~ 
rra~dia clut h.()lds the software The 
nled~a could be e'.ither crn: or ~r­
mdg-es ~::::t. cv"tltained withm 
cl..st~rn-designed cemlg.aced irue:f7s. 
WhKh lmm::>bll.!.i!t: them:!: tra."1,S{!. 

Cones }okt'S duit _he pl.a.sw::, SU'llP 

IS S-S.gg'$ ans""'!f to th<! TitTuw U<.JW 

0;'). a package. , 
Sal!:fl ils:o conshk.t5 we docurna'l­

':fl'lQ~' Liu:( gooe! w'it.>: the SOftwlltt ~i ...,.-,... 0' 'h" pa;.:kal!il'<' Th~ ;;:emparw t',x· .. , .... ,,-- ",. ~ 
deYdcped an i:!".r'iY>"ath~ ~onfig>.:n-a· 
ueOn to meei s;?'v'!!rai c.ntt:ria. 

Ft~'(, dac·:.l.~nta!\0n nttde:d (0 

dlcSpli.!',- <.~~ 00 ~ st:i~.e 
C\:>C~.l;~~ruation ~s t;Y.J.aH~:,'> sV")If':d ~~:~ .. 
ti.C;iJt~·: at':·d u$!t.ts SC.3TI sh!!~\.~e:s. t::~ n-n~ 
tbe d~.:::.,Irn¢nt:X{.~;'''::r. tt-:.f)' n:e:t:G 

prv~h.l:dif"~ 
fco.;t bind,ng ;.;~t 
OC~i1.:Jet ~.t: h~ ,fat. 

F~::~y, they h.i.d to a;:-.i..::0ft"~T'A'i.~:;.e 
m·,.x:::u"U',",.' j::'o/,x::~ 

lb; iet the be! p~ua:d A:S 

T<1:e-cit'a, :a:her ,,;:, ... 41 bej."'g :<tocwi. 
7ht: ar~~·;l(~.t 'W"'a.$ a W:rt ... oo:':.:::n.c 

l.x:-c;~.Jet 1~ is ;:):n a nl.cln~· 

~:~':~~~~~:te, to spe'~ ~~ 
ch~~:::g~s t:: ci~lm:t.t'~r.ati;:,:n .a..-s the 

1':-:1: 
"7~ti\'e 5l:ee~'~ b~n·d:e~. tt in,,!;-u&$ ~.{~~;) 
~'D~ne$ ,hat :h:t bran-d an"j tb~ 

~~:~~<~~ r~!: n~~"r~~~;g~bch W·~. 
"w,~",:,~"~,,r.; ~h.c p~):.k;.!gi·n.g (n': 

--S:;;>t.a"~::!f<.a.-:'l<­
th .. ~~ ;n~ .. ie ~;~~ :ieb·:.;~ ~}:.f:··~:-;·:.;::.h :::r~-.&;'" 
~t.: :)f 19';~'; 

;><l:C.l'.::!,g:'.l',g !:.S F'!-l.rt Q{ Z.t: ·:n~.e .. 
;;.'omm....u'J).:au:;X1,S 

p~~l ~~::ern.s:-:~g ~.~ cz:.IL~l· 
erxl ~~'rill1 .. an bf't3U¢,;~ :.t~»!~r &:;e 
"<'·,....,r,""'~" umhr1!:U.,a 

,.~..b:rdt. ~L-..:: i.ndudes d~, 
~:nxu:: corrqx~~rs Ncn ia!S. 1<:t.')'~~. {na:r 
apj)'!!'Ji: on '..!SeT S<.~f'S wi'.er"l ~1ttJ!.' 
,,$ rJ.n. 

T h:e t:t,,::~np".ran)" yt~ts its gr.Ip~j, stri, ~ 
d.a.;:-;i:; on -*n ~nt:x·nt.~ >i~:e .. and C;..1rtb 
~.a .. 'TIt'.s ~~::[ '..&'1C{fK~ )~;cle :...,,:i !tiS~'"1d 

Po~~~;~ ~ in erd::::rt:ing .~~l'di. • 

~ "-;~'1:. f~ ~to;.. ::S &~ ~ <f 
S:K...\;,"'D:MCKA.-~<x(>::; ~, 



I 

, ;-,. 

. ' , 

i 
I 
I 
I 

~,:..;~~airi-S conV~::'HiCr~ ?i.g;nerJ.~'--': 
t)rher V'3naO-QDS 01 t:"'ll$ tt'"' ••.• h ... 

ni'~Ue c:;ate ;I '''':id~ l'«.r:ge. of 
lOOKS, Tne >.uccesstul liro.lle>-er 
The.nrucilk Unt:~ ~ith its chstinc­
,l\~ bronz.e pe.ariescem fimsh, 
show; jus:!: how the p1gmenu 
~3.r.:. be used t~) -creat£ \;l djstL'1:':­

B" .. 'i! dre-ss that diffe:re::.1tiates a 
bl'«.na on t.~e shelf 

?-a n .:-;I tht vL<Rl.al tmp;a.~t 
Gorne.5- from the tra.en.ll.:1i{!n 
of Iig,>;t 

K-iJlka uses tr;:f ttn:t'~ 
',JptiClll !pacer' to e.~Fi,.;in 
hew ;I tv.-p.-part color ~;. 
te.m. in combination "'im 
2 rnuhi-tarer bottle, gena-­
sud new \i$ual effects. 

Maw~~work 
For t:X<M"n~. a hx'Je 

r.:lay ~ a tin! in ItS t:lIlcn­
or layer, m .opaque or 
ttanSilucer"4 rnkidle layer a..'"ld 
a clear in&de la)'e, 

That COl'Jig'.l . .!"i!:tU..'Tl refnIas and 
rdb..'tS Jigr..i m differeru ""-ay ..... l~ g;vt:s 

the designet o~ w ~ ttl oltkr to 
vary t.."m1Si.~"m:% imd opacity A ~,. 
er rray drodf on cmnp~J:a.l)' ej.­
ors in ~ .rud1 a-s t'''''C sha&:s of blue. 
T!:".t: designer cooki also opt fOf:> ron­
[;ast such a-s oo.."'PIe ar.d biue. 

\1<,.'lrh su&: a coruU'~, ;I b<xtles 
sh.at-~ also ll'~.es W pel"Crived 
calor b m.ikl.ngatcd;e, d'-S! pkffi.'<: 
klye:::s will sr.;:etch d!!!e:reruJ)' in al?·".:; 

· ... -here the st-.3t'!e dill'ers. 
1'i'..:e simpk:st o:a.'uple 'iI>'O'Jid !:e ~ 

.he ~ am of i o:m"'1:T~;aI bot­
tle ...... 'here the mid-dle and ~nor lavers 
metdl slightly more !hm w irnt:ri, 
t.rrU, 

. !(uJ'.l,Q expl.ai..'"lS how t->t1lt e&rt m­
al.eS a stnki.~ !:x.'Xtlt: bci.'1g ~Jc-ped 
kit' a European rosmeOC rr..a.~er, 

The bottk$ ~ .;cior ts bt;c.l.:, a.,a 
&>e pigment is en the middle ~. 
H~u, L~ exte:..'1Of la, __ ha:s a 
peade:l'Cfnl. pigmeT..t d'-& m cornli.r~~ 
000 wit. .... d'S! black l.r~ appea:.rs I{; !::>:: 

11' r:ne:l.amc, 
The: SffiUgtu front and back appear 

more bnilw,{, The ~ appea~ 
dominated ~ fiat areas because the 
reflectivity is ll':'<?l"t st.'aightfo!";~'ard 

Bu! ai the shoulder and ot-1;er 

rour,d arus. ",,"hert: t.'1e 
wp l.a)"tt stretc~, ~~ .appeaIitl",ce 
5t:ad.:::s m"re tOWl<d black as ,he 
.lnsidt l:'>l'er snO'.'l r.hro\lg.h m'.)~ 

The TIiI:W genenuion of l::.,xdes C".:-' 
be cltcorntecl with the SOlme tt:ch, 
tllq1,les a.'S %andard boule; They 'w1;; 
{occep( hOl·:s:..amping, sUk,;<;<:reemng, 
ll'i-mold I .. hding a"ci pre;.,.ure·:;em'{, 
iiv:e ~hding. ~;':ke c~:)n~'ti':!:ntiDtL;~} 

hmdes. 
$;,.1m£ cf the eiJ<:cH. $!..lci1 .3:> ~ pe2.r .. 

k~t.n kx>k could be cre .. u:d ir, a 
tradltion .. l smg!e·l.a)'~.r ooule It 
,;.~tdd doseiy y1eld '" brilh"ZKt:, ~us­
tfr ~"1:d n!_fi-e::ti\,tv- ~:d a rr:-uht .. i:iS~'tr 
hottl~ . . 

How~'ez. t.h~cost '\J;"OUki he 
S'igr.Jrlcamly higher for smgle­
la<t'ef be·uies, Th:e concen:.~­
ti~n ,,[ pl.grr..:t:n~ would hay~ 
to be wotcl thnY..ighc.>;::, {h~ 
la:>'1!)", requinng more pig" 
ment lmcl resulting in a ru."h· 
er CC'l«. i.t"~t wc~ld Hmit ~r~' 
a:i ... ·lt}~ espec...aUy ~irh ve-ry 
high-cost pig-m-t.nc:s. 

Wkt'fC~*,~ 
I~ "ddiuon t{l kmg~bie w 

crute n<:"'<' looks b'J '.arving !~'1e 
iJ>yers. pig-men,,, are .frl':.e-rging tt<.a< 

&1if1!t ~.dm, ~.~ ~ 
nrdl'M:t M iIifl:IU:~ -,. foJr • 1mIAy 
mr~.cH ~!dn ~f.1u" 

.:r~,te ~r~ctr1:t '(p:~:to!".:.a.ra,:~(".e~ 

frosted boule!>. 
P1F~r...t$ ;~:t{ .;.:~.~_~<; {t.:¢ 

f~.~;j 1:.:c..k :~~~i (X;{ 

tx.}zd:ti. t·l,:~-"~·e""'~ r . 

. hght .and ~~;~~l~~~~;; 
~nci Ct:-~::>f s.h.ths 

:N-o!<~~ 9}grr~~ ~-u.h~.cuJ:e·tl ha~ 

~nd:e:~~r{: p:~~:nu. ~~ . .:re&:tf ~ .:-:.3.~~ ~ 

ii~l" e.-E£:Ct F'.::~r ~mpie_ ::hm:l1'":$ 
C~(5·9_ ~..as a;::. lfi.d~>;;l~nt· th:.xt 

1: 

Th fr-t.nW h:Ioi I:tIIIHIS m pJatk I1otIhIlik ..... ~ witi pig ..... M If A. ~ 
nwpi,._ ~ tN fnt:rW h>:Jt Iwt #wy. H{ ~ f'J» tlaiJ..1ff«f ~ 
~ MIi ~ ~-dt8t~M bn t4"~ frt1;m!:IH tllldd#s:ed m _it, ~,. 



~w"a\' th-:-.....se ma~:enJ:ls, 
• Secnnd. th.e L .... 0.S;uoning akin't 
work that ';$,1!U ar':'-"""a';. S,;)ffie cattOT':£ 

were "cimged- in trat's,(, On X.:2Slon, 
the :r~e-dt.a··sL~jf ');~ dln~g:e:d, 
• FinaEy, shJpp::rs ""'ere dj£Ec~h:o 
handle. 5(,frn-etim~\ the gT'vss 'W~e_ight5-
'<"odd «.pprc-.ad:t t.he 50-pound r»..a:xi· 
r:1:.lIn fOf saJe hft1~g. 

The l.r~lrsts s-ugges.ted ar~ inn£'· .... ;-.a~ 
t;ve: ~_;::urs.e tit" :p.(.ticn: 

EhmH1.a-~e aU the rndf\idw~ csrt.(·!-!1S 
<md .. hiPF-er'S ;md de'.'dop ~om 
sr~ppers tru.t w\Yrke-d ;u both C2rton 

ing eom. .", .. ,.' 
It ooa th.at f1y s:tanda~ 

ilwantll'ry end by ~.ati~ 
tnt n.etd to( cu~ in ttl:e 
~cbiing. 

"S~. we haa mo:re tIl8~ 100 
p'!cbiin9 comPC!'l1!:llt$ in tM mil>' 
pID9 d~~rtIDe:1'!t TIm ~clud~d 
S'hrink ~"f8p.lic1ll'l$a !gHt9iTl$nt 

an"81~s., caJ1MS. . , . I comp!~x 
array of n,:ir'lgs: say$ Kristina 

Cott""" 'NtlW WI hwe lust 2!:J 
eOI!l!)OO&nt$. ' 

In tnst old a-m)' W&rlI ~ 

taoo-Gmly sizs-d eOmJiJt&d sfl,ip. 

"!'t. ~ new system has tust tn{$e 
~es of wil3t is c.aJiM a ~tieo¢ng 
tlrtM. Eac-h me !I.as a top ami bot· 

rom ptac!! M S.ega ntc.eiws ft3t 

from Its SlJWlmr. 
Shipping dipal'tment mfftrs 

manu&.§y sat up the shippers .n 
&tey ft~ an GrdtR Beclluse the ship­
pan cio$ltly c()nform to tfua prod­
lieu ilmde, S.a-g~ ha! elin',fu!t9d tht 
~&d f(>f cus.hiomnq Ind it hUiin'r 
mated cartoos that t~mal'$ ro~· 
line-ty threw aWIY. 

at SA6A lb.i{I/U'1 ~\UlIl'I ~ pd:6ft 
kt f ~ Mjcil.a.1 Ci#1. 

VP C<JrplX'm M~rltJtj»J. t:b:.:.>WJ gff , 

ushf1ut.1J fhm!«iw ~~as" ill tU tJiiH« 

and shipper 
Sag .. aid that try <l<kjXmg a 

;:.;2."1darci 9-ind, x 7·ir:.d': 'kx::·rrnm' 
,. ." .1..; ,,~~ ;'~ .. ,;.~~ .... 
~Gr "'U !>~.hPr:"',;'!""": .,-{,:(-" -<;,~-~":'" . 
co;~L)nned {O \.hi! ~.3ndi.H·(~ ;1ime:r~ ... 
_'Sk'!:rtS .cf d~:.x:'Urr~ent.3ti-On. 

\\:iili a s.::..a.r:,~1arci "'f('h.;.tpi~nt.:O Sap 
. , \. . ;, ;; " fin ;2D:> •• HC,. ~e~ hi:e yane.~y ~~ D£tot:::.: ~~ .... -4~' 

d.ifferent ~>roers rrr v·aJ)~r}g fit hf'igh~ 
f ~ ~ ~ : .. ~ ""-0'10_ A _('"..! 0; Snlppen. it .laS ,.d'ee """'tl.,,;! .... 

ht.lcl1ts 3-,6· and 8·inct.es, e.ad'; ''''"'"h 
the v~-ne. 9.;';,,:;:h x -: -men lx"-~. 

rh-e oo:t.-;e5 L.~e~-ht~ are tr':::zd~ of 
a !'!.andard cOl7()gw;d pa;::-.e!h?al'i 
marer',.a). HO>IT'>"t.t, :'~e'V 2rt boldly 
decorated in th.e c"lll1:'.a.~'; def.<l'ling 
t'J".rpk Thl: COiN is pl1r..,ed on be,th 
, ., ..A 

sdes oi (he corrugate::; !?"~rtXla<,:" 
(Te:ati-ng a uniform kX'"~k OC~.r: _~riS1a-e 
and r,," 

C~ -fi~~ c,f th<: >:'~"( ~1(!e;,i)t illC'eS. the 
S«ga logo i5 prtruej in a purpk o:nt {O 

;:'.~mpkmen( d1~ bas<! uok':r. ~TIw way~ 
no ;,.,;uu:r where they j7.Jt il 1<lbt-.i, we 
h.ast a bra:1d dfIlti~' SiP{S Cont" 

rhe, t..~t ~te ~~ariatio~:s reduc~cl 
,he ne<:d fGr c'\JSh!orung, bl.:t the.~ 
wen: su111H.stanct:S """hen il.:n Ortl<:f 
dldn', fill 3 s.i:>.ipp!r Sag» 'yn$ de.ttr· 
tnll1:!'d to handle ~~v$t oro!:!'; \o\ith .. 
CUI an" c,l;,ruom.:ng. 

The.' ;n5WeJ \'"l~lS a iJ.~·jcr~~ '"':;c:-;at 

bel~:O fast~n?-r that u:;eJ ~ r~.a$~JC :;V"o1P 

W :;;t~'Ur£' compone:nrs '<'<ida,"! tht' C:3.t· 
~,.)n. n::t' 5t~p ~t,:'rap$ urHitt :..~ sh}.p." 
per. up th~ s,1de::. :md then latd:.::':S ,H 
the too. A ~O( in the shjpper$ bi4.<;t 
.aU';j",,"S' ,he '5eittbelt" w f!~ s:m"gl~' 
over any hcig.~t of &x~~mfnta'}On or 
media. 

The connguranon alw se::ure 
media that holds ;,hoe s,'Jftwllre. The 
U'.-e<ha «(luld be I:mher 0::"$ (X car­
rndg:e5. Th-ey ;are conHt~r~d .~ith1.') 
cU:Y.om..de$ign~ conugaw:! !::'RrtS, 

which irr.mobi1\Zt: them ir; traM, 
Cortts J<lkt:s th~l the p~nc l>!.rnp 

is 5..aga"5 ar."1S'Wtr t(., th-e THr~n.y txrw~ 
<In i p.ae.ka~. , 

s....~a elsc., c;:,rui.ders th:e docuU'.-e:tI. 
uttm; that goes wi,h tht: !S<;ft'<,><al't: 3$ 

part of the pad:.agmg The {;()mpany 
developed an i:::H}~';Stl,<e c;:mngurn­
{.}on i:C' me~~ ::,t 'Ytnd crit.e-f'...a 

F irst ~ d:O(\i m:enu~ ~oo n:tt:~ied ~ ~:) 
d:sp1a. c:;pv en il s:plne 
DoC:.l.;~tnt~~ion i! ~$u-aH ~ .. s:{!~>r-ed :~J: 
ti;;:aHy. and ,"sers scan $.hth,'~s u:: tW({ 

,!he p:re~ ..... ~ d~a:nenunOf; tn~y nted, 

Openedto:Jb I'>il.d to ~ 
f':t':.:ludmg ;.ec.hmq'..l~ $Ueh a:; per· 
f~:.--:~ bL'lding t.:.~;{ d::! ~:('r.~ a.H~~ ;a 

ocv.'J~det tG he flat. 
FinaHv. the-v had ~o a:::co~r'B:t~~a:t:e:­

a :: :.15..t ~-tn :rtm~ . r.: r~?Ju<':ti:o:r'~ pn..~'$ 
d··:at ie::: t,h~ br~r~k~t:ts. be ptoduari <lS 

nttd~_d_, n<-th.r.! t~-'1 b-t.ing $toc-~. 
The, answer '%~.$ a )%I",=e"t.:;.tlnd 

b«>).:j<:( it t!i p:0-.;bcd (,?;;:{ ,3, mult~· 
,.-.)-k1r laser p:n:r:.lt.! t •. > 'ipe .. ::;.1~ -:~;ro~.::-s_: 

~h~~t thmtrutt~ L.~",,:-ento::,)' ;A'na anO"'#~~ 
(.f"....ang~ [{1 d:o:x..""'"Urr~t-n:ta:nvn. ~:~ ~~d! 
$(',b."a~ is u.pd~t!::d. , _ 

Tn:e t;'O(,kjtt tns ,"'l$l,;:'~ m an ;'::U:',·V­

\:-l:.h""t ~.~-e~'¥c b~_r:-rlt:t.~ h inr.-!uJ:es t~~::) 
sp:.ne$ th.ar rl~~$p13y th.! br~~d and ~n¢ 
;~"'~"""'" r,,,It,e w:: !::,,,,,t~el "''i'rid1 way 

a!"e p~.3:::.:ed {:.,::~ .~ ~:h:e"{f 

$.h-~::-~w~ .. a:~~:s tht. p.a<':~';,;2:g1{~g (:.-<1 

~ts- ~~:t*w·e.$~ p:r'J<j-:\..t.;.:·~,- Sa.g«'~i...~....a 'tW;~~ •• 

::ha: rn..iSdr. ~ts ;J:t',b-;;~ th:t f:,,)·ur:h '~:r.).«-r'­
(-cr :::f 1 :;"';:9 

·tht r»cuga~:g, ~ r~rt {;.:f an i-rHt':-.. 
grated tr'~r-~:tlng (:oncr~uru~U::tr6 
~·~arn ~:nc !::OCom~ ti'.<t 
inte':";net. pri~~ ad·:;,~·~;.st.:~~ ~,d <:~~:~. 
<:ra! r.;~tenal. ;il £,t<.l'Jght ~'r d-~ 
,Ol1Jer,Ut umbreua 

Tha, umb.rd~ a1ro j~ud:es eb;­
t;:.>":{~c c.orR?:~tS s::-.~:cn .as ~or.~~ U""~ 
<l:'~:::«':M (;,>1', ~ $Cl1!1.::l1$ ~hen $C).ft,..-:a:re r, 
;5. ;';.!:t1. 

Th~ CQm!:~al1'i p:.:tl irs graphk ~n~ 
-d~.td$ on an" tn;~~"':'.;et ~~~ ZA'1a C..orte 
r.amc;. the uooff',c.al r,tk of ~nn:d 
f"<.<hce' in trJcotDng ~A " 

r~ ~,.., }'w, f"e<.m. >; ~i>.( ~""4 
rmANDPAo:.;"Q.~ ~ 

~~'e~Y~~ 
fe.t ~J r .... .l9-.~X ,7 f-~' V-.m,·4~· 
jtt~x~ 



COLOR FORECASTS SEE NEED FOR SPECIAL EFFECTS 
Th~ Ihllfty III t'!'lati Il"i'nge of $p.citd 
effucu in pl:s~ btlW;es cornu at just the 

right time, acco:roii'I<Q tD Pfe-d~ of 
le&ding cok\( fu;&ClIst9B.. 

Two m th$lHdifl,g c~ V'rotip's~ 
Intsrn.ftional Comur ~ Ind the 
(A::OOr M 8rbtl~ Gra:up---llo!h ue grilltlJ( 

row, for mull effects aM te:l!:'!ln$ m 
ttt\$ new dte. 

The frnfmltiooal Ccklur ~ 
for&tuts trenm f\:)( ~tutmg in uvtral 
product cat'e'~t, Fw p-enooal canl 
pacUogin;. ~ m$ a ftIl;e for fP'ltill gf< 

filets U I!! key III sign.i1yi:n9 the qut!it; or 
the exclttmlmt of the product inme lha 
p!ckaV6. 

Yft,. it Clutiof.s thBt Ip$ti:B1 eff.~ 
nHd to b. ~ed ag:f:imt C~ef 
demand. f<x I mrt:urac! aM hoMst II>'" 

p&ar&l'lc& in p8C~. The Ibtllity ttl bal­
ance une~C'tld c~~ will In I key 
in attractiflg me C~wml!, ac~~ tn 
rorltCIIU. 

Here are $ome at t&el'" .. ~i.qtJ'&$ mit wi! 
won:: in th~ C!J:l'l't:extTQf p.~al tanl 

pld;l~lnll· 

Sivaf am! g~ have bfti'I the c~ 
that brought m the new ~nlum. They 
wit! give MY tD bronte, briG 1M cower· 
High ;lew wii ~ine an:cl ~ ~si:s 
will &tUft tl:lY/I:l'"\l dull oxidt. 1iwl ~~ 
.1$0 l"S mort IJU of mic:a ~, 
wfUdI cream me puJ1ac.lmt appear­
Inct fur \1)e aoodiz.~ acluminum loot.. 

1M 1tTte:m1tiooa1 ~ ~ 

:OJ-!Tll'olUfO HOW H£vtOU$ ~A;:;! 

hi.fts between thrtt colvIS­
:rown., grun and violeL 

The ca ... ut to the potential d 
:lese: colorarus---they Are very, 
e.ry~vt 

Sparkle. pigments Wnil~ 
>e:arlescent is b:a .. -mg a major 
'rese:nce in p.lasU"," bollies, SOrf'4 

lMlufacturers. ire devd-opmg 
o!-ographic fUl.kes tha~ produa 
:lore of a sparkle than 11 lustu. 

TInts for PET. FET is one 
of the fastest gro'A-1ng pl~5-

, 
r 
! 

uys mat t01 p~~;fl cafe prodlJi:l1, 

j}acby~ MS be-c~ an ~l"l$iol1 ci 
ttl:e product its'8f. 

Fo.t g:tn6f8i pl1.:bgmg, tn~ }!ltBrn;l' 

tiona! ~ ~ $~ ti'I$ color at 

tnllllfOOuet itllelf Md tr&!WttClli'!t pack· 
as," c.~fIQ tD C.ffBtll. tcl:Bt «f·4ct, 

00f! thlt amjiliasittS ~ 

The ¢-!Jsti; wrlate bd Ml btcwm-e 
tnmt·4~l'ruuwonllj Ml.I1/'h da~Jl I\!$W' 
100 it-cqIM Elfffcts. 

·Tht l.I$tI of ~ trlm~.lmt Of !aM­

PflOI-I'It plIci:.tgn • I toklfed product 
may n.1p altlm:s a~f I'1"etId: of tM 
d&Ca:de of tht '~ ne~ to 1l#dl'1W 
in-d~sm. 

The ~r Ma~ s~ a}:s;o ad· 
d.rl:U:e$ tht iuue af ~141i$m, UV· 

ifl,g tim ~ m:cr • .aMg;ly wtrn tI:.l tl.'oS­

too'm or pa~ WI ~n;.ct N ~ir 

IIrM~ The ~ pelftm, !herl'fufl. 

<lMt be &xi~ and~. 
01lt way to c.taa11 • (J~ of was 

Ii tD \lSa a trBll:S9atfnt or "mlucam 
c~in • ~ coklf for I:t! e-r$t9 

p:rOOtfct I.iM ~ VI~ the cClo:x of \1)e 

pnxiu:ct~. That tartk c.an m~ 
~nd¢ast~~&.f· 

f-It:r&nCM ~ '(~. in. 1m., tl· 
pet*"ly~ ~~ wM a ~ 
. stfBtaon that em~sU.1M hr'Ioo and 
¢~ oftM iN lu$~t 

The ~ Man::~ Group ~ De$ 

11 i"Gle fu;r ~ tOO ~, ootitt-i., 

"VrsUSJ &~ tcnt.tl !axt!J>'"I. P'8'~rr, 
end ~~is~s m¢,r1'u~ tnt paB:;~~ of 
Guaflt)/." 

Tht 1~:ti>:Pr4:1 ~ ~ 
$!f".!!:~ I'l'l in:~tn~ ~m~a b ~ it 
~.ah .~" &ffKt$. }.!\~, ~ 
~m~~~~··~ ...,4 
pu,~ ro t~~ t:~':f I~ 
l~g~~mllC:WI~ 

tl'Valitt, ~ ~W!t~, rt<i P"$­
rn a:.'l!! tI~ ~.$ t:t:nI:M~~f ~ 
~l'Cf~ l:i ~,M;:tr, 
~"l>ium i:l&~ wt .... ¢~ ~ 

tI,¢te:mH d ~ ~c~rum ... ·i<!"h:~ ar<d 
ultn ~ ~ t.rn-s-rn~~ c..~ 

A~ ltf$ ~ 100 ~ re~ 
$~ !Nt N¢> t~l$-Ql.!!In:C'¥ i¢C.:rI~ ::If 
tMZhtC"~' 

B-ut it i$n't d •. ~"y c~. 

WhQ~ i:rl ita~;St n ""9$ 

f tetr~ .\"i~ ::If~ 21st ~fl'?' 
tt.'t)<. A.r,;£ ~, or itht ~rt ~ ¢8:!1 

e+&~<~. ~ ~l:tii.: 100 ~ !t~"i 

lW"hlIq~l. 

rI'4.~ ~~ §:-,y tfo.:!:s ~rt',;:~ ~~ 

F"~4t - t"4<~ ~ ,;::,k .. ~~, 
~~w~ 

"'C~l~m~C~ 
f_ nw~.«r i:S 4.~.~ 
~ W ;l'#-!~ ,;::"ic.~r 
l'~,.~ <U.& M~ ?Ire-a 
l~! (.~4 ~~:t r~ -t.?'letl <u 
41 c. rlO~ ;:)$6' (~ {-.. .,~ 

fM!noa <>ci1:&-.la.~"",.c·,""" 

. '--_...Jr 
~. 

.....,·~.",IIf··~~ 
i!~.'~I"....tH,._ ...... 
~~ .• p"..., ........ 
.... ..".,. _,. ,,1i!fItft«~ 

--I 
~.,.tIiIIMwt ..... 

tl~$ for bouki. 
1.;$ high gk6S i:no t. ...... ~~:;:."'1 
offerWlf~. lrtr'~rw.;t p<g. 
~.nu L~ be~ ... "ling:'::: off~:::- at, 

0pt'Orrurury f~r ... ~ cq:-i.::>$"1:ld 
ct:l~~r in PET botu...-s. 

"Soft-tmxh" ~.- The >"'"1«01 
'IDll-10'.Jch

Y 

~ns C~la sh.df 



COLOR-THE INSTANT, EMOTIONAL 
:ONNECTION WITH CONSUMERS 
f it is an impulse bU}~ 80 percen.f oj the decision may be based on color. 

nesefive steps help you clwose and use the right colors, BY TOM (l'UIH 

C ·clc:~ ~1 ~:=r:.C41~ t~e mo.~ 
F<' ..... 'erfu; s.e.llmg t.:><:>l$. arId tr.:e 

\\'3;y il i.'> u$ed on .. ?~ka~ 
c:.a:fl de),ennine ~ bra!'l:ci'S f'~f.S:S O'f 

f.alhn·~. 
Co~:o:r a:t>.e.t"s Si'r" t~ 1:n~.~~ tv~ 

dl$-tmg->;[uh!:5 bt;t~~e:n Hl,OOO .' 
co!':>rs (titr..es myr..ad tintS, 
~IU.r.tti!Jru. .3z:,d &gree5 of b:nght­
ntiJ:; \-llm a ~ktte 
t ha, utl::r.si''ft,' the w.k ::>f 

sc\:ecting till: r',ghr c::::krr .lo:t 
','pur brand becomes dauntinR ar.d 
bewtidenng ~ 

Often th¢ ttrt,puti>:>!'\ !S to gn 
W",thll pe~ prei(n-~e.,::!'r ~'¢n 
wo)"$(, a.~ irbi;:ran~!tncl unm­
f¢nn~d ;;¢:trullitt~ ~ctsi~. Tha.; 

wuld bea bit mlsUh, ~lal.ly 
when y~ut' pro,;,;h)c C('lutd pe ~ght 
on impl..ls.t- when u'p to S<J pe...".:.--erl; 
I)f the buying decisi:ofl ,$ rnarlt':~::n 
c<')loz, 

He:re are tl~:e tJ~~ t~ hdp 
you tl'lro:'J.gh tnt: co,lo", ~eO$oo 
p-roc!t!i;$. 

/,' 0. ,.. h._.,." 
. , LotO'r is so COOlp:lex t."w It l$ 

be:t\cr ,0::10 )'l'llif r~NO:rk ~ 
than t~l" on .... +.iit lZ' .. av~m to he , " 
"'C01tU'Tl:<::tl :Stel'Uet'.. )I! 

Th~ ftrJ;! .• ~~ to ;sun u to ~­
lrtce th~ p--roduct's ~ a~t .ne 
that by ddming the prod'ua ~ 
is it' ';I\1ur U ~t c:Om:pm.tS on tiC'""" 
d,~ It w-ork? And wt-$t is. us .a~ 
10 (:!JfI$\ltners~ 

1"'ha:t ~<aiu;tti!:m shotlki a:r~'tl 
this <pesuo.n: "\li;by 'Ot'OOM ,,{}n­
sumen tr.>lV thU. p:rod'<.lO rad1:¢r clan 
5ZlOiMf ~n\}t..t :;:.a.me c:~r 

Tht: I~r may ~ (oklrs 
th.\t ruppon \hI: prndua$ buk 
appeal. Are COOS'Ume.Ti «pectbg 
pUCrHy. du:rJt~, fun o:r M:J:kh'? 
EKh Stl-,U-t:Siti d~~ ;;clor 
,h\)i~. 

+ 

t 

I 
I 



Another imporam bi! of home· 
w'.xk Take a bard look it aU c~m­
pemwn-prlmilry. secondary and 
p!rtpberal 

Om: v,'"ly of doing th.1: is to get 
sampb oJ every pcacbge ion ili~ 
oroduct Cltegorv. \v~'lat are the C3ie· 
gor;.-.'s charac~enS:ttc:.s? Tod.ay th~y 
r.m.gc fro~ a d?m~nant cate~o,y 
color (men .a£ b>::>ay washes.! tc iii not 
of colors (motor oil or dry c~.re;ils\ 

The category'~ du.nct~rt:stk:.:; rr~}' 
Sl.<"'r,gest that ],ou want to "fit in: a 
$(!'aIegy that em wor'l< for <me 10<)' 

or retailer brands. In other 
mstance..<;, standing QUI from tht" 
cr::>wd may ha\'e an ad,.,mtage. 

Another im.por-.llm piece of 
h<Jm.ewoOC Study colors in other 
indU$tri~pedally those high· 
imp~t, ima.ge-dn.en Cltegoritslikt: 
automobiles, home furnis.hings. 
iii p~!i.anCt:5 2nd fas~.h;)n. 

I...,n!ors art tral"lSlRtmg much m<1f?! 

fJnd..lr), gnrph.~t:S an-d s:hort ".t~rm p r;.)­
mot!er,,,l dtm"'...nt£ such u 'fiol.1rors 
md pol.r,H)f.purcha:se dtspia~'$. 

Y,,;'1.owtng what's hot ,l15o can r.-e:lp 
'",itt! H .. ,e !:;xtension C0{mnl.,m.iCl'-ti{.m.s 
w-hue color coomg r.l.uy si~.:a.l ¥an· 
;1:"omS',lch u fl.:av;}rs, low:'r::u, 
$U&I.r-fre~, etc. 

2 K~ 'fmH ~~tiQ. 
• There. is .3 sh'Jrugr: '.:<f soun::.~ 

fer $(.riow. tr:Jc;:rmation ~~n color 
psy;;:ho~ogy. and often color cied· 
SlOill are m~<k using ():A'''IuDonly 
.attepted re/t.'iOrung: Red is bhu.am, 
bud and ex:ro-v'ened. ftr.k is dot\;· 
C>l~e, ge.otle. Blut:5;m>;i grttru are 
s.ootiUng., qU'>tt. c:t:)(;tl, ll'Itn>verted 

Howenr. these. colo~ an be 
moouhatecl Pink may be gentie, bm 
hot pink is ~Af. Red !r'..3:}' he loud 
at',d. Oy'eroearlng, but add blue 1:0 it 
lind it becomes tw.pertaL 

To get 111m mum rnarkt"tin.g 

"L;xd' ;'::0krs Rt:ri. k,r enmpl.e, m.ay 
~dd ~m:p·.;t~! .. btu ~:t .nlaY ~ot ad·d 
"''a!\;'~ .. 

Htres. .... "1 exampk A;ffi'Utt'J coo­
S'..lme-n; p~ie:r darke:r. !idler ·:::oObr;s. 
l i \'01" knew .. ;c·m C~.;lS~ornen,. it 1$ 

rnur:h e"iSie-r l.(> ch~ a ~te that 
~ x'!k>'an! ;0 (hem. 

Som:eumes :h.0CS'~ ~p;al:tue 
p::~nts .3 co.nHw .. A !:v:m;s.eh¢ld 
;:k"n-er. lor exampJ~, may be p'~. 
(3:(,::l".ed. ~ ·'t",du:st.~l Stre.n.g-j-,. '" .An 
id~n.mJ' exp~ in .a hor.'y back 
s:teod:l ~V):'.<e' "ni bl"'~t i:l:nt,.~ rna'!' 
c""mm:.:::;;cate N'i:nJustna.l ~:rength,"; 
bm &~e cclors :ru:r n:::<!. be~k'-v;an! 
to" &e:gment o! yo-<mg, prof:es;s;;onal 
WOIT:"!:ll. 

3 .s..a:. ~l ~ 
• On<::e you M'l'!!committtd to .3 

color pikue: that ~. yocu::, 
rro,-::bl:Cf!l poe~ ... .aHl:J:(~~m.g) 
an,;:l ~'OlJ;:r t.art'tts p:rt:te~e> ~PS:{. 

Color must do more than have an impact on consumers; 
it should open access to consumers, 

rapidly from these industries into 
pickaging. Sky hlue, for example. 
hll5 been a d::Hni.n.anr calor tn f,,*,· 
ion and 1t is hiving a IT'.<i}Of b':.l..'Tlp 
in beverage packaging 

But YO·\.l C:~m 't b.ase t.~e core eb 
mtr.ts ~f brand ldemityon a llltfe 

trt.l".d. Howe+'e·t, kr,owmg wruat's hot 
and 'what'$ r,ot ,,,,,,11 help 'Wilh S¢''::' 

COLOR 
PERSONALITIES 
WMn it l:~ ttl c., c~ cal'! 
~ dMd~ ifm> tJ;re~ j)(n:&d cit~, 
J:I'f$ m~ Cooper M&~ G~, I 
maltit rBHIrt.h c~~ spl!tia~ 
inCof-of. 

ttl ~,.~ s.umy da1:a draws & 

coo~ ~I'$i~ m produtt 
~1JWn and Cll!lH'~~ jib Ig:e. HX.. 

mcOOli! aM tasta in fumitl:.!~. 

c.l«...f-orwInI 
Thl~ CCH1Stl~ libeS ro fa th~ lim tll 

Impact out of col-or .and to- uuud 
b",nd k-')'aity, It 1$ not enough (.;)' ~ 
celor to ~xpn::s5 the prtl'du,,a per­
s-:::nAlity. You must aL~ C>:.lrtneCl .... ith 
your marut segments psychology 

Color m~ do mOT!:' t;.l,..an ha<tc .an 
impaa on co!'S'"uner?i: It moutd 
opeo iilCces.s to (o:!'sumers. It is a 
q~~ion of ~ht "right' ;;-O!O'::; "":\. ~h!:' 

try. ~ new" eoklf Md it wJmnf II;) ~ 
mer. rot I product in • fl~ e/t(),l. 
'Thtym: 

• W~n ~ 3D rM~r !ill, 
!}(mm~l) 

"Cly~ 
·1~W;m 
.. M~ }e"~fI ~ a .,..ff 

• ~ of cOBtl:~ fu~! 

CoW..,..... 
T'h3 ~ wm buy. 'new· e~ 

ootv a~ ~ ~ try It,. a:nd.n 
~ qurity the" {)f e~~.nC:~$' 
~p~Theym: 

* Matt m' ~ft ~ lland !oil 
·S!J~l'\ 

l):Ju..-.n,1!; t,\e edot'$ lOt'\:th too manv 
(,,:"i:e:.rc.si>::lrd or tbi.r':u:l"5 '::00';)1<:1 he. ,a ., 

rr",}ot marketi.-.g roisf:-n:-- T'h:~ efior, 
to !:'Ommun}~Ie dHi:erer.e:e-s \;indt:-r 
the '..lmbrdl.a brand!!''''-)' }t"J·f$.roiz<:: 
tb:f' ~nxt:gn;t)' and impa:;,;:t of ~h~ 
ht~nd ::L~H. < .. :::.~ t~~·:.::!Z :~:r~ ~ .. (.:::1t. -: ~ 

.~c.~~ 

·~~1hP."IYMf 
• &ttmdC:~~'::I!'~:ti 
~~~ 

c.l«....". 
T'tm t'~~n~t:U1 ~ 

.~d~~·~.tl!d 
PO"'Q;f:t ~ah.m ha ~ ~ ita" W 
f:~_C'~ ~'.m:: 
'~l!Mr8l) 

'f'~~~~ 
• ~~ oo.tt. ~(:00!lIJ .~ 
• ~ d~ ¢~ Ot1:ra~i~ 
t:~:lm:t~1 

I ••• 
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/',.,« "I"l:MUfD f~·:)M P .... -Ct _, ~ 

... Color cOOing dJ:fferent flavors or 
jXoduc! types, for a:ample, whlle: 
ronsumtr·friend!y. s.'lO'.lld not ".·er· 
'P.'hel.m the brands om:: pe:rno:n.al:it'f 

Multiple identities also a:re a 
p.:>tellual trap. Brands can be bur­
dened with too many suppomrtg 
ldentitie:s and tOO man:f col(lrs. 
Those dements mclude corporate 
odorstll1tnts. rub brands. sub­
rames f(}t extermoos, etc,. eid! "'1m 
d:eir 0'Jt'tl color $pedfl~tion£. The 
ensuing chromatic cacophony lmly 

needs to be deV!!loped for e\'~l)" 
t:rtte of mlteri'$l on which yo>,,) 
might prtnt And 1t rr...a~· hin"t tD . 

cross national bord.e:rs if 'four bnm~ 
ts packaged In components rrsJlde in 

Always be open to the possibility of color 
modifications, or even a complete redesign. 

,zrn'lpletely eMc., or at best duh 
V<'itn. the bnnds color Identity. 
Th~ 'best way to avoid this is to 

pnolitizt: the ~nununi~tion I;lnlts 
ruefully. maktng cenam that tr.t' 
or.a...'1d idt:ntity run.ains dcmwnt 
awd the, oilier identities do not 
O'I'erwr4.lm the bnmd'! aesthetic. In 
roany cases this demands that sub 
brands be expressed in complem~n­
t3:."Y ceXors. 

4 Mautt,.. ~ "" ..... 
• Ch<X>.Sing tht: fight combma­

tion of colon works orJy If con· 
sumt:n see th{lSecoton as you 
lllUnt thtm t" Ix seen. 

Exe'CUtion beco-m~ c:ritl~l, e'Spc:­
cult" when In ldentil)ing colol' has 
to ~ trut: on different pa;::kage 
fo:m.s-.a bouk along ""ith its label 
and cap, for example. Different S?Jr­

faces. different tuture.s Ilnd dupl.ays 
under dJ:ff~nt Ughting conditions 
em change rolor. , 

For example. a specific:red pant­
ed on a can ... ill not appear th~ 
!Same if it is printed on I paJXr­
b.:\ard canon used to held tht arL 

For the brand identity to appeu 
coruist:ent, it may be necessary to 
alter color formulas so that they 
appear to be th~ s.ame on differen.t 
S\.i.rfaces. 

Ont way of doing that is to insti· 
tute a spedfic color mmagemm! 
S)"Stem in which a brand's spttific 
;~on are natchedoo sampk 
crops. Organiutions that C'MI hdp 
dn'e!op color management systtms 
tnd.llde Color C"mmunkatioru; 
inc., Chlago. 

Such :a managetnem S}'S'<t'1ll 

difff:rent co-untne'!t by difft:rmt 
p!'OC~. 

A cQ~or maru~menl S)'Sl.at'l can 
.mike ~rtam thaI all your markt~· 
L.."1g tools-boule'S, cartons, po-.:>int· 
of-pun::has.e d~pIJl}'S., b.mru:rs, tro,;:k 
UV!!ries-.are ccnststent whether 
prlntt:d. pamtcd. 5ptiyed Cf ~ded 
~ color managmtl!nt exereisl! 

tnl'ly require that }~ monitor y"!ur 
retail channels trod adjust coter to,· 
mula changes for diff-trmt ct:!rll;h· 
dons. 

Kee:ping £:1J.ior on target also 
mans monitoring suppHns. 
Esublish rigid tottnnct:S and ll'~~ 
certain that s:upplien stick to them. 

if c,,~or:s "'ilf)', consumers lmlY 
t)'!!'ttlvt less value in tht brafld­
Packaging tf-..at i5 not tighdy >':!l-n­
trolled for ,miform apP'tannce may 
look vbrokeI1' m th(.' l:<mSUIDer 

5 ....,~ .... f:rut~ • Many mark~lers I'erl tha:t ~ 
an efftttiv!! Identity p,t.letk is eM­
sen and suppliers 1m aU gh~ p~. 
<.:ise standards documentatioo, all 
will be w-ell. 

Reme:m.her the flem consumer. 
Today's perlea brand expres;s.~O'n 
may not be tomorrow'S. M#rkets 
cna'~, ronsutml' ptt'fettn~ . 
cnange.competidon changes.. and 

rew! en~ts c.ha:l~. 
Origln.at markrung pis may 

~.n chanJe.. A.tw.~'S be open to the 
possihihty of color fl.uxilflations, or 
even a Ccl>ttlpl-ett :redesign. '\Alblle tht 
core Went}t}' may :remain cOMam. 
cd-ar altenti:cM in tradt: dress ~y 
be nl!:ceuary every kw }"ears 

At 'O-nl!: tlmf patb~ design W3$, 

:.hought to be good tOf .bout it:< 

." ...••...... ,,"' ....•.•.•.• ,., •.•.•••••••••.•.•••••••. ·.v ... ·.·.·.·.·.·.·.·.···········.!:·y·· 

~·e.a.rs.. N:o lo:n:ge:r M:lrutlng 1n ':)Uf 

tn·zn-asingly compt:!j~r.~ ¢ohtl 
t~:oncm)' is mO'+mg W'ithinctu!!Jpt 
$,Peed F:ort'..llUteh, rokl:!' c~;nnJm, 
~tes JUS;:: &$ f~ .• 

r,,>[ ~t~; r~ O"NcJ{ ,~4'\:l' wr'.tt.m 
aWtSi'f'tiy ~ br~ W A~Wt~, 
Pi ~j (~~ ~ft,rnu. 'Tht; am· 
~{~ ~ ~~ ~ t.~;ic~~~.f~ Er~~ 
i~,..~ a.>d kiJ:!'. ~l Sx. of Ce,',;e-1" 

·{:o .. ~ra~t~·~;;~~4 l~ .. ;;;;...J. ?f« !:~'1~ 
C~ Rt~t,l~~Jt. 

SIX· COL OR SYSTEM 
EXTENDS OPTIONS 
Juc in c..ut ''fC''tl ~'t Mw ~ 
¢Q\Qr~4 ~ ""t. ¢oIi;)r 

~('k~ ,~~atII~ 

~~~~ 

CAW thIlMu~~ 
i!lfJ#J.~e~~~ 

lM~umlMtl .. ~~ 
c~~~~ttWtU 

~~b"(P'~~, 

H«u'~~.~~ 
Sil\ c~ fl), ~ hl,~. Ths 
~c~~,~.~ 

til'!1:s that ca,'l ~~~~iu'lnG 
p;&t:t.~ tr'i:lllll tt>..g~'fti ~ 
lM:~~~'~ ... 
kt~ m p,~, tM ~\lI 
~""~'$<s~ 
~'WIU;~~~ 

Th<8~~,~ 

c.~, 1M it e~ * ¢~ .. 
pit~ top*eb~~. 

~~C~~f 

~f~tnh~~.~ 

f*«lfir<t ~ .,t~'t t~ w.ii.,., ~ .!t,~ (j~~ 
Wcl::*t~.~.'~I" 
~~~. 

,.. ~ It.'CI ••• 
AtP~ mDC! J:fY~ 
2!)Jl!US"S5{t}.or ~ 
LdIt~~ 
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SEVEN STEPS TO INTEGRATE PACKAGING 
AND TEMPORARY P-O-P DISPLAYS 
You have the product, lhe package and the budget for pOiltf~(Jf-purchase, 

How can you pull them together for brand impact? 

T emp,:,fll!)' potnt-of-purt:n.a.s.e 
(I-h')-p) dtspa;"S give brand 

muketers a uniq1J~ opponunlty 1(> 

grab ctlnrumtrs' atuntion ;at Int: 
!'l'l.(!ment of [he purchase 
cit':dsl0nJ~ut to geneate the most 
impact, temporary dlspl.~}~and 
thepacks.~ th~' hoid.......rnUi< 
tornpt~mem each othu 
~The more. dUl the p~kage and 

the display work in tandem, the 
better saies will be,' says HoUr 
Roper, Retllil Marketing M.nuger 
for Promo Edge, li! d!visio!'l of 
Mmasbs COqL 

The following st¥en steps are a 
guide for gening the rt'IQ$1 [rom 
lne package-plus-dlsp!..ay combi:n;a· 
tion, with attention to the !"~ed$ 

of the m.trketer, tilt: retalltr i\l;n;:l the 
consumer. 

~ OM! ~ llefllllila:iol 
TM fint .step is to ~r &~ Q'.l5' 
t~, 'V/'by de '.1o't nffl! it tetr'..pj~n: 
~ir·' , .' 

The'querY probes the ratior..'I;k 
for moving p.acbges from oi pia<:'¢ 
01'1 the perm.lu'le:!'lt shdf to. ill 5e'pa· 
r;a:e disp!.y. The ansv.'tf ~t:s the 
tone fot all ciesign .a.!'Id ixuegratic,r., 
de,::;tsioru thsI come lAter. 
.~ ID$IY tnd'Udt; ~o bulKl ix1:nd 
1I,~~ ~o !;a>.t,"ldt II ~. pro:f~;l or 
il kr.c ~ or tc' !;"'nP't"~ se-U­
th~ of iln ~ing produa ~" 
mott<t-a:lir.g crm..~!n:'d!~ 1:0 :;:rutn~ ,htir 
bu)ing beha"'lOf. 

k, .any cue:, th~ciuign of ~he 
-:hspay .t!'ld pa,kagin~ must ~i:l',­
b-ttt ;he t:>nxiu-c:t'l bnnd identitY' 
vTh~ br;a~!";d t$ where it suns,' / 

uys JlIIDk B-oH~r, rnnClp,.! and 
thre:;:to!' of Sand ~c\,'tlopmt:ru at 
~k.a ChitrioH!, N. C. ·based 
i'nx:la.:;:t and bnnd d,eY·dc-pm·ent 
ttm. 

''There's il {,"ot~ S;e( of btand 
lmages tha, He notc:amp.ai,gn dM· 
Yen. rh~y Jlre ~he e$:$'Cn-ccr>ftn,t 
·tH' ... n.a On.;;-e you cual:>h: .. h. the: 
bnr,d imagtt:", irtnira.ce:nd .. w 
pctnt-of-pun::n;tS< matc:n;abiind 
!>v$sibly pat:ka:g:ing,' h~ ..:ids,. Tht! 
imagery rn.ar ~ .a srnilir>..g child, ir 
;he <;;.a.~.c:,f .a h:d:r",,·IC<iM bran·d,o; 
a gnrp·bt: elt:· -;:(;~n"l}H: O)<~,",£ ;, 



NT1~l~! Co '1=10)6 F4.(.t ;!' 

!nt bke- the Gx.a-Co!.a scnPL 
If you don t cdebrate ,he arChlH~(­
re of the br;md, ,he produc: C;Zel)d 

anyb-ody's: Boyiter '>«:'($ 

• I'WO:: IX! tti ~ 
be n~~t ~p ~ Ie rese-.. n:h retaile:r 
d consumer needs, looking in h1.Y>\' 

lSe n.eeds impact the procioct, the 
ckilge and l."1.e display. Resea."'Ch mto 
w~otS'.Be~pad:-
11& md d~ also C&1 be helpfuL 
eclm:iques sud; ~ wl"Yej"S ar.cl f.Xl.lS 

'UPS fe"v'eal ~.;tt retailtm!'lad \'.he 
play I.e do ilHto.l't, both structura[h-· 
~ t; meft ~~goals. ' 
onsumer reseal·th re.uls hov.' 
,ch ronsu..-ne..."S kno-.v ~ the 
.due! or catqpr'f TP..is is u-mrnely 
:ful when f<mnuLatif\~ ~g-es far 
displayar.rl tht ~, both 

Mdu.aliy ami tog:ether. 
~ sno-ili he i:t!-'<olved b 
Sot ma~4: doru, l::e::-.ir~ it. 
es In.'iIIY the~rk. l.t ke.e:p.s w 
mnea. Much as ¥t"e m;zy t.iUnk ''''''e 

,.. .~ ttIIiffflf.wJ.!J..", 
......... " •• ,tiMltINIt. .... n....,,.,. ..... ,.,., .. ,. "..-~.,. 
_~_I'd."" lie., eN 
"iatpltCk.., ......... J'IfIH 

.IIdi.u...l~ 

understand ~"hat g~ i.)n ~n &~ c~~n .. 
surners mind .. ' .... -z don\,> 3ay~ Beb 
P,.ebbi"15, enid O},(,.ratlng Offi:.-er ~I;irl: 
8randEquiry L;:tl 3 Nc-v.1(1(l, M.ass.­
l:a~ finn that ~_:uliZ£$ in brnnd 
buikimg. 

1:..., .addition l:'-t cona:.k--:tir4! rese:a~h 
up from, ma~·:ete.rs ~£l from wn· 
d.~"ting rese::an:h during the dJSP}.;cys 
de--+'tlq'llT<Cnl and depl~t C}~ 
10 show if the df • .::::t is 00 tnK.k. 

"" fIne:~ ........ 
The packagir:.g lm<:1 disp-ay (~~her 

rreed to dd .. '>"eT;a c.~-m:ll.~tcl ma.~~­
lr..g message, brand t!'l'4gery :and prv­
n-£tionai u1iormaoon 

1w'O re;::.ent disPlay;. from t:~ 
dett'..tl!:'\Stra(;f t.l-a::' p<kt In !xxh C~, 
~ :.......,,-rugated p<:'tnl-of.pu~ 
dlsplay'li arnea simtl;;r ccion 
av..d graphics as the b..Xlles they r..£ld 
<Inri !l:lSrrort'd the bottle shape. 
~ ~ display ivrD...>reai 

\l"!!.I Vh"t hair ca.>-e ~"'t$ hdped 
!.aundl !he products ~ " line: e1Qm­
sire in Can~:l.a. 

T't>a: dispIay cr..hoed w Vu.a Vh"t 
bol:tie.s cun--y closu.re :md high. round 
s.~ .. M~ 00 the: ~ 
whici1 highlighted the: ~XIS ,'it»­
rt'..Ins, reinf~ Via \-MSi!'l'~ itS 

sciulliik::illy bendkW to hAir. 
The display for I.:Otul Krls helped 

l.auoch a ~ !lityl:ir~ gel, OY.'.dl~r 
:md shampoo, aha in Cmada. ~ d:i$.. 
~ m!m1'.::i> tJ~ s.iupe of the u.~ 
.l<1:U bottle. Much of the equu:,ln 
I.:Ororl lGds !Ie:s in the ftsh.Wped b<J(. 

tk the d:isP4F'f ~ that equity 
Both W'm! p:rod~ by MooIreal­

based POt.."'\1 One Displays.. 
.In addition to ~-.,g V>'1th e::ach 

other. t...ie pacl<a~ and' d~y ~!d 
be intcgIllt~ ~.,th the full fL~ of 
~~~. Tht! ~me messages.. 
kx>k ami feel should ~ pomt~ 
of-purchase: m.lItfnals, pa:ckilging. 
dim:1 matt coupons. CMIt5tl., promo-. 
,ions and ad~'lg. 

"The O'>'t.nill dfe..~ of building 
brand is ~ ~ w'hm the 
~~,md display ~ Ire 
lntegratd, • $a)''!l Oi:cl< ~u, f'rtosidmt 
d!he Point d Pu~ Ad¥ettlSng 
InsrnlJ1e, wa:;st.-Jngt<7.l, D.C ·{n·~o.rt 
~.-g ~~ the ~ r.lm:e 
fm o.f \'.he ~ plan.' 

__ ~ftlIt.1iaI' ... 

~$c;nl!mng!.N: pa,dc.igt 
to ,;:on:s>,J;mcrs l.f retmk.rs '"",,""n t pm di£.-

" ,.....~ r. 
pm)~ Qf~ tt~ :*':K~{ ~0 t:0("(":u,:ag~ tr~., 

tnar'wet:S tr.::U5i Kr'£"«t" ~::res rr~., 

r:M....a~r(~ a.1:a .S.ik-s ~ds. , ., 
Y,')t a~f It,~ pxk.ig<llg $1',;:)"",;,:;:< 

enh3J'~ the 5t019.:: m"' .. 't.'"'O:~L . 
v.. .. ~~..;'1i tf;:;ef·'t .. ··,;~h Viti~htr-- ~~_ ~r.l~r~ 
hx;'~; 4a,""!d ;.~; .. re'~l£.r -~' ,-
cvn,+:("~. 

r;~ re>.alkr rruv n..vt. ~ph.:.:; 
sur..dards :;:1{ It!riu:rwl15 ~o,", tt>e 
di5piay~ f«<p<,,,'m. They I'l:'.ay 
I'>'m{ ~!lU-cl.pu.-&~ maW":als 
to sh,ow' the ~ bra:nd r.Ia.<ne. 

~~ tr~~_ 1:~~ ~<F: of ~aH e:n-"~~r':-" 
mer", :u-..~ t.~ a'~J lX':>.?<k to 
S<lmt t.¥.lC"<t. 

A t,..adtti..~ gp.x~J"f !>tore, f.o:r e::<a-m­
pie. ~f prtfei ro-..ati' te!B;:.;n:ry dx:;.. 
play'S ~..lSt of ~ C~A$. A 
~~sL~ ~~'"ll:St~-:ru'y' 
~e ~"$ ttcrr, {he ;;e-,,;'OOria:!j'" 

p:aci<-.... gi<~ using C" .... t ~ or palb 
i0a6 of ~ v,;:d) !he wna.p ~'e<~. 

$:apkCe t ... ·c .. ~ 
Comm~ t:~ awwp::u~ 
mm-~ng !nC:$SiS~ to con$l.\~ 
iSa~::ev ~. 

!on d~ ~ !ltt:p, ma:.~m 1e:am 
fust how m'x:.~ 1¥ ~ ~ 
~ l.~ ~.o:::!m ~'1~~i 
This rese:r.-dl ~ r::O'W ed~ 
tlcrn& P'::tnt..of--pu~ ';:O!:t'm~',..,"'.ica· 
ti~ na:d to he. 
~~~~~~'<ire 
p~ clten ~'J.ire>~-S;4~ 
ed~oo. The ~:tr .ma'f \.i..~ 
an ~'1:i"\'t': ~ th8l: ~ {he 
lint. bet"~ ttmpC'fL')t' and 
pennar~~f 

Tr.£s kmd of ~ ~.id ~ thot 
brm d #tl. ~ ~ ~.~ laids 
the~th.~I~ 
demi:>. H~ ~-hm ~ itnrl 
p-o-p ~ ~·each ~~r 
For ~~ ~ S'IJCh ~ 
thes.t, ~ 00 the ~ ~i1d 
tt<mp~t. t..~ p-c .. p do:no. 

f,;)! matun:: products., ~ th.t 
~ oor·the: ilist-~y l"~ l'(:) 
edUQtt ~ F-or mmy foc..!, 
~,~md~, 
mnpie~m.~ 

for d~ ~x:"..s, "'The ~ 
~~~, clea: and ~u­
~ 00 th.t ~'ll-cl.~ 
~ tft..~~i:sbutM'W 
·mlcl ~,' lk ~ ~ .f; bu~' 
l".ow Ja'£ ~: Don't ~!:t. Talk 
slrr..p!y and w the. pora.. &nd ~ it '>0 
fr~ ~ ,>ra ~t y;t ;00 ~t 
~$( ~o~r-p.nJ!~: J,,'1~ It-+.<:;l ;-'):-



::I.':.~ il:~l..;·"~ {'leW P.~~~ ~! 

rlOb<xiy's. gou,:g to read it. YO'J h2'<'t: 

"""0 secOrYi> to #t VOOf pOi:nJ: ;across,· 
;ays Promo Edges Rc~r, 

She 3dds that il 1$ essemia! to shew 
the prodoc(~ pTIce on !he displal 
?~n::h by !-.er company shows 

ccnsur...er> r-.aV'f less dun a X' ~l"''':'''T!l 
c.hance ::;:i t;>Jj'1ng the produa if they 
nn"t rind a pn...:e :::~ tr~ d~sp:lay 

_$lx:MBbi!!~ 
Stru.."'t'"lraih; the dispbv m;,w: ix 

strong en~ to hold t.~ poc'ages 
and ~bk en..,""-lih to su.'1d up no 
maner how fully it 1$ .stOC'Kro. In 
additia"" the dis¢ay should be easv 
lor store pe:.~,j"'.d to P'~ toge:.!:',e/ 
and to nesock. 

To ensure sttUCtUra! streng'll and ~­
bllity fur Ihf t:Oreal Vna Vh~ 
±.spl.»y, ~ ... "',t.." iu; wp-nca'YJ botrles, 
'"oc'Uum·f,.:nn'led trilys 'WeI!! i..'1dude.::l 
to h<Jki the produo., 

Tr.;:: display met ~~na1. require­
menu; for ease oj' sm.!? and stocking, 
as well TrA: bc«les and display arrtv'eci 
a£ dre reulkr L., one shipper, 5<ore 
derks set up the ~ by mummng 
Ii ~rb.:»rrl, t..~ i:rnmerli.3tely 
stoc:kttl (hf ~y 
A functionai r.eea m.r mar~rers 

sc-meti..T'fI:eS O\~rloo-k is the ph y'Si~ 
ease Ci.f remoy:..'1g pi>..~ from the 
display 2."'.d puc:mg tr..em back 

w};.iake sure the display is shop, 
pabl(-{ha( the roruumtT om ~t the 
pr.::<i:.v:l OO!.: sars Jack BrIggS, Via 
President c,t;he St. Paul Minn,-based 
Display Di ... ision o-f Smyth ~, Int. 
"Its vt:ry rom..."nOO !;:;r Constll'l'len l.O 

take ;:m:odUCl. 00: of d .. ..e diSf"~i2): ~ 
the ~~ ar.cl tty to plZ u hick in. 
If rhey CL'11., t.hcv put it 00 thf Ik-.:::r or 
00 thi:. 1i1<'!"X.g ~li, a.~ $t~ ma.'l­
~.rs h;l!~ d'taL' 

in ~, BrI~ !lOll's $..\;.~.rs for 
the ~' and product rn~ oflfr 
p~ecrion durir..g :srupmo:nl S(> <l:~' 
a..'1ive at !he $t~ in • awropr>IU 
mercilandising sha~, nOl ~ged, 
s.::uffeij or: X'<.!c\ned.' 

~ s:ma: hiW,. ~ 
Fk,xlbtlity, Hiot~ functionahtv, l~. 

ae,i::->lblt: ii: a !)tmporar:" dsplay 
Reta!lers like <il5plar~ ,hat C3.G be 
u~d 1.0 mUhipte are:«5 oJ the ~tDre 
or for serial promotions 

With prom.:xtonal !lexibgitJ tn 
mmd. Kraft Gen~ralF!>Od> dle¥d· 

oped a ttmpor~r)' diSplay 
fur jell·C, p:roGu~u. 
The promotion, whkh 
r>lltS durtng fh1! h<111-
day periods per yea.t, 
encou.rages .,''''liMit\'' 

PUl1: bases 1:1>, 'o.!fetin:gil 
fItt ltU-O .moi.a as a 
&lft. 

Tht three·kvel, ¥er· 

Tbte.r-sw.yuu t~~~"'m 
w.re~ 11ln$.1fd $kttdI1IT __ If um. ~ m 

(iu! )ell·O di~pia:y 
has thn:-e f.King 
billboards ;Inti a pro.­
mo;tivr..al ~ader 
hillbDaro Ie reclew­
Hue the dispia;.' f,;)t 

e.l~h prorr$C·ti{nt~ 
a Sl('!re: ernpl>:lyee 
re-m,r"e.s lh.f ht~der 
pantl and Rpl;lK'l?:S it 
wilh II one for th~ 

its hllIlHiPt ·tnafittg.~, rat it twJ!'b __ a 1It«:t" d.phttH. $~~ tNt ~~ 
1t1ipa. nvu/i#f,.,. __ _ Ie .. Q$# _if ~ 

gl'llphic:s. n. f::MtCBpr ~ IrtNt;r ~ Edg#. 

C:eawd by tcl.ar:ci ~ 1M 
F'll.<ek.ag;cng llc" !:r.d:~, ilitdi$· 
~ can hok1 ~ rmd-hr st:(~ 

... ~~f.() package!i ph£s the .lcli-O mc4ds. 
~~m:·~(Or 

n'.£1'>~ tanpc~'Y d~'S. A '<'t~ 
from Smyth G:'l5 .. jS .made of. ~d 
and has <&'heils on tht bottOC'l 5>" ~ 
,J:irlcs am ~~ It(O dk'kn:ru ~~ 
;:{ me ~.~. Thi:s. f!i5."t'S ~~ nu...me:: 
;m;::l ~ i1e.¥.:ib;~~ty b-:: dL~{ 
~e'~:t. ~ " ... 

f~: C'xa,-npJ~, a pea:..'l~ oottt!f 
tr~rk ..•. ~ ~.1:r:r~~ a ~:>.c.<n 
","m;a braG w~ ;:t."lUki stock 
the wt~W ~,if;:<, "itl':; pe:;m'",,~ 
~.\.I.~ ja,~, ,h<::r, ~ the i~y 
10 tnt h~ _ k.~ the d~ 
cilhep~, 

Tnt ~ S:m'f'J'\ :and ~ . .c 
&~,. ~ ~ ~ an:1 
~ can a1~ dlc l't'lOSt ~ ~" 
~'?' P:;~-cl.9U~ .acl>.~ . ., 



TOP 10 IDEAS FOR GREAT FOOD PACKAGING 
Grab attention, stand out, differentiate your brand aJld lel'erage color. 

Those keys help the package improve sales, S V J, a, JAR MAN J a, 

P lIckage deslgn either grc.b; the 
consumer in ,he supermarket 

aisle Qr H does not. 
How weE It j(T.ans the consumer 

goes a lang way in de,ermjnjng 
how [>It the, wJ.rketer's oonmn lme 
is. And increasingly, l11.<I.rketers 
have to Jock at their p,.chgmg 
design more f~~quent!y to pn";~C:1 
their bottom fines 

• Co-ns-urner hfestyles change. 
likes and dislikes .::hange, and buy. 
ing habits ch.ange. E~<en the giints 
have 
to freshe.n pad::.ages or see m.arket 
sh.att erode 

• Branding m.ay !""'eep a5!de ~H 
other cOl'..s!det:mons in padugt' 
design} e·spe(~.a.liy for i!trns from 
food glants. 

-UPSUlrt comlXu!0rs take bi!~ 
hen! and lhert om of the bIg cus, 
tomer PIt:, 

-The sheer voiume of new prod. 
u.cts shouts for, i2nd increasingly 
gets, co."t'ted shelf space. mandat­
ing that major companies re-thmk 
e.ntl'l!nched pack.:>ge de-signs, 

'Nho would have d .. ou.~h( that 
an ethniC item like pi~n~e ~u(;e 
would replace ke>ehup u:he: No, 
1 condlm-tm i'il the \)nned Stoates' 
Or thai tomUa ChlPS would ','inu' 
ally $no'v'e iraciit!c!',al p0l.atO >;:hip~ 
·df the racks? 

Tht poim 1.5 this~ P'&d~ageci kx:-d. 
j':,wfit5 ~'1-Om and skid for mOn! 
reasons than most In-llrkeuX'$ cue 
w remember. Yet, aU we often. tn-e 
p1ick;ge is cast as neith.er a $Cape­
gO-at n<lr Sttn as 1I springboard to 
driyt ~ks up..nrd. 

"Great food p.ackaglr,~t ind 
~hi~her salt:'> and Pf<lfttS' ;m~n'l 
u~u:ali}' thought oi as twins, eytn 
frttem;al. 

WI'" !'lot? 
&(~"se: aclvertutng is .s.een :as 

'*-t~~. C#IM Itt .... ,. .. nt/if­
.""",..aiM .. call1p'Citm .. kl1'fIJtJw hJS d • 
,..,. ~ CMtItfr .... ~ t:M1DIt ~ 'Iriiew."" 

...... 

ku!uc-.~ ... _ 
if "'~·ifai-lllf.-'" I., hIlri:A N tim .. ,.. 
,.,..~ . ..,--~ 

~trit~~ 

~""·iJot'" 

king, Aci dc!lar:5 dw~rf d(':4Lu'i 
p~rce:J:ed "e:ff {Of p:.s<:{..~.a"ge 
d-e.s:\&n' S<:'me rv.}ld to the ,he;:;­
ry t):a;l re'i<dnn,gcotls" n:,-$! l'!I 
''''iid~ a.l i;,J .... enuing rl~,es.sag~ 
\:..:~t:erth~:es any .r:-t"1!-d f(Jt ~:~nt ... 

. ':>{~~!t .p~.;tl . . , 
Yet, s-heJ:"'e~ a·t>o'J:::::d wan 

l>3:CuE.'es ~h>t" du:k and ~n 
thern.s.tly~ rt~h( It',re $hop~"· 
(;.ar.:~. Tht'.Sot' $u-c~:e$st's ~him.n 

the myth tna, ~d'it,n!l.l~ ~s 
alway's lhe kin~ 

Done nght., ?3~'b.gm.g {'.a~, tx :ht 
prim.a.ri t.:tj-::rYffi*nJ:tatko:n.s "".('t-hk·~·e 
then ,;:-ulstbr;::>,;lgh ti,~ barrage 
.of c;")·rn-petitors.· '~f:'W p::r:;J,'o;j\3;~"ts 2 n-d 
~p:n-ofh 

Here a~ 1(1 lcieAS that (,3,nO"-lt th~ 
(c,mpeurw( edge in y.:>.,; hu<'~$, 
They ire rooted in tim.t ~:p:~~~n 
pnncip!:e~ that c(',lk>.:;rl'.,e;ry.· d,el\v'er I 

graphit &:!{gn k.r,ocko·ut r~rKh fc'r 
food ?3<:hgm,g 

~ ...... ~. 
~ Yest:~'('''''j.)ne kn~",,'1, !hia, 

thi; IS th~ key a,Ut h;..'<'~· w~. 
Ite you \lis:ing it? ");h~tM:: fo:: 
[mu,n, rein~ra:(t::d or ciry f;:,od~. 
P;!l-c:i<..agtng mu~, ha~'t: ;I. c~m:mOf: 
denomi:r.i;H'l: tr;.,8t3:nnc'~ll>~ 

t:~':~!-·:·~~f:~ ':C'~ ~~';":_f ,,"-



:,,·"·:;·s·t;~~:£D FJ(>~ r;lo.C!. :Z 

10 shvp~rs .,,,itn ;;oll tht subde:'? of a 
buHhc-m: ~This is Br-ind ~A .. ~"I' / 

They mus.t kn::'H~l it from thei:~ 
;:;h:::ppmg expenenc:e. a:55.ociau: it 

w::~ quaHt} ;indlor enjoyrr,enc. and 
t:.;l;:n ilrne re:ognjze It immeci1.3:e:\y 
. Brandmg breeds toYahy as Im:·,g·;'<$ 

me pnxluct mee.tse.;q:>ectativHS and 
l' . _ ... 

a :i-e\~" if'lSC}' corr .. pe~:tcT i-s JlO·t ct:_t-
t~r,g inw the .appeal. 

Coc"'errely, being ali ove.r the 
page 'Wi,h (hiTerem d£sigru; for differ­
ent fOO<i5 "'''thin II proouct tine onl'( 
cc'nfu5eS cor,sumetS. It can create ' 
t.he cntical mom;!!'.! of incieCUH)t1 
that tr..akes snoppe:rs look t.l-anci 
bUY-<lL>ter choIces. 

.. &., tk "1t.pmef'J k :;1 i ••• 4ilt •• ttlfrt.i~13 
, As lln offshoot of brandir,g, 

you must create p-aCk:agu1g e.;c:cite:­
rom!. In secon6r--or split sec­
onds-you mU:H cat;,:h the con­
Sl;mer's eye with everything from 
-'1cr>lnt cokrs. tant>lli.zing food 
photography, and sophisticated 
graphics dO'Wl1 to the way your 
pa:ckage IS folded, molded o{" pre. 
Soeraed. 

That applies to shoppers with 
detlikd lists for m~~i planning. h 
applies to the typically male 
exploits of runntng up an<i down 
at~ies u:npulse sh,:;pptng 

It IS no less 
imoonant to 
13ke a fresh 
look It, for 
eltAmple, how 
leading frozen 
cuisine packag. 
l r,~ se Ils to one 
!}7f of sn()"pper 
dun {O 3.l1ot.iH!'f 

VIII. c..nu thmred 4/;" .n_ •• 
«ft:atM ~ wti, t.r#1..te 
lwm .. SB( ~ OW Wi1rld.f:tJI. tfbfI 
IIInu itf.tMdm_~ ~ 
titHJ itt I!f tfmnd (Mfw fIi1~. 

. '.';, Cmtiftty sta" ~ N 
eJ~·i#tHUM 
Shdf·s.PUf wa~ are fiett'£:, ~·t;, 
lmi!.3.!ion rum a;:; l"3:mp"m In 
fc,\--,;;i. p.ad:.aging a$ to IT'4.i.e 
sequels. The l.ae.s is th~~ cokr 
schemes t..1:~t work for the rest· 
knowr, i;.'t; crum maker -..111 
rub off tht:lr rrWigic on Y"'l.lJ 

brand. 
Reahty i~ b.arsher. 
\Vho are dl~ rr,;l~or coffee 

nlake.rs aM how d{! melr pack­
ages look? Thdr bnmcilng com· 
mands COnl;UIners' am:mior, ~'1th 
a sea of red and biue C~f'.ng the 
she/yes. \"l'rule it can be pttlitable w 
"teal ideu from c-ompc(ito~, <l'.ltr',ghl 
Imitation can be deadly in tht: ilsle.s 

Te:x.ana Coffe~ is a snaIl pilY~t 
that set itself apart by ~kaging 
whole bean coiTtt tmide s~-unv 
desi.gned box!:S. The beans are u:::!.[de 
sealed bBgs. i~cl~ the bo;J;, iru!tid of 
being in !he mo~ comman ~-tci 
~gs v.ith a !1ex<l~pnnted 5tid<t~r 
sliippe:d 00 :ht C<l.lts~de. 

C omume:f); 'CGu.ld hardt,· It'!lp bt 

filyorably ru:>tke tht: h:l.3l:!$ and .s;alt$ 
h~vt' S<l'itre-d. Marketers ;tt the f$bled 
King ~..L'id:l wen: imp~ mough 
to pm-atf libd thl$cvfi« ir, t~ir­
u.p:s<:-"le ~l:akl<S. 

c~ ..... _ 

~~"""d .. ' .. tmre:~ri$(i,":r.,~ ;t ~f!y W 
the tx-s, ya{;:bgt de~l.gl>, murts no! 
jus, 5Y.n.ing yourpnXSl.l,.:-t apan b;.rn 
o::·t::;P~'Ni-tr..~t'S" l{ .lt$C~ ~;?!':a.t':;.}) <tOot 
Jutq:nng er, mU"R o,r, l.he bus, 
ne'r~d, 

P.-e !>c' hlt:i>:)'rf-I'«iJ..$e,;i on rre$l:\ 
ldH> that ut: besl c<Uta:!, incubc,H' 
-!':d a.tid roUed. ;;>~: bJ lu.vtt,;,g tu.r, tn 
the F'~ckag~ dmgn p~. 

A good t:..umpk is tb.t l".attor, '; 
larges;t egg roll p'tPclwer, Chung'l.. 
!l raa a prOO1U:.t hnt th$\. ccmpe:te.-s; 
in. the :mpettl"...arket~ tt:fnp:ntted 
se.C\.;O·r',5 t ha~. rrP'all..., k.an.lR: :'t'!:e <::o-loro " " "'., .. { {,,, 

Sinoce mos~ oJ i:u competitor'!! uS<t 
ydl::/w trays with pr.r.ted pl.Uth:: 
Wt.ap. ChiJ.ng's tum~cd,:h<tabk b>,x.h 
in >:okr p~:n~;'no:rt atl.d th~ ~k· 
'aging's ph)'1.kal <If'pe.lrm<."""t: !' 

5' ... 1t::nrng tcbtack tt:Jr-5, th:t! 
de:5igr,er p-u.~~ it up ~lh 
bnghter, m"'~ Rrtkit'.g -cot<:>rs.----:::m 3 

uie,,:ut sl:t!e"\'e. -CCl<t<,,\;t;:> ,::'"l'i HG:t :.; 



At th·e checkOUI reglS-ters .. Chu-nis 
new packaging W3.S -" huge su;:ce;~ 

p.1 baw cd~r ~ aM 
kw~;:rw()fb 
.,.. " ~ 1 

u"lor l:S the mest POwertul 
packagmg ingrecliem in the' creatiYe 
mix. Gel jnsirie !~our ~lts message as 
HS rel3tes ;0 vo~r l:lr>x!u<:t and, with, 
in .he bound;n~ '~,f not skew1ng 
your f"O~$ mhc~~t appeal. Lake 
y,;.>ur pi·Clr-:.3g:tr::g :CD~or to new d~mtn .. 
SiOlli. 

. Tha! mdl.lci!S tesimng th: temp~a· 
uon tC captur>e-<m it box Of oat­
rnea{.-.{he vY,it! purples and Ilgru 
gre~ns exp~s;;.ed on ca:nvas by 
a newly dixcwred impressiomst 
a!1is!. 

Know th..it <:.UUin colors have a 
specific impact on buying. Biue l:s 
most calming. ;and green represents 
nature In recent Years. Hack mllk~ 
ar, elegant up:s.:a!e statement, parti;:;-
1.l1a~ly In c;mbm.anon "'Wi'r. red 
an<l.!or rehDw. 

From a dllIerem pers~w,'e, coi· 
crs can haw; a posit.iye or negail"'l!' 
buying effec. 'Narm t:'olo.rs, $uch as 
reds, oranges ;Inri golden yenows, 
comt to\1Y'Jrd )':YJ ar,d cool colen 
recede. 

m. ','" BiIli_ ellhi' aU 
maxiltmt ·.If ,.," 
P.3cki~ designers hiP<'e to 

deal with wnsumer tegulatiom .and 
.3. l.aundlj-·-lm of trrociuct informatiQn 
and marid .. ted il'jDrmation that add 
du.tter. 

'vVhethe'r deal:!llg with 'RfI<1ng 
suggestions: -keep frozen: "net 
weight" or rnYrUd other \--erbi.age,. 
clutIer can and should be minimized 
on tht ~cka~. 

With co~r~ photognphy/an and 
the uruque use cf I)'pognsphy, mike 
the foodsappe.a! prominent and du..­
guise the requtttd ~dary deslgn 
elements v.ithin tnt' primary ones. 

In effect. l'!lllU tht food lind its 
na~ 'pop' and llnd .a comfcnahll!: 
background horne for the other 
information. 

O
··V .• Make ~~iAt fit YMf 

~114Q" or crt_ 
.HWUt 

If you mis'S the mark in presenting 
your company$ !ma.ge., you 'Win 
rarely nit the bulIs .. eye at point -of .. 
pun::hase. 

That apphes !'lO{ just to industry 

t}:!.::::r:~ tT;:a·a.e f;Smi)US- tn r;,.atH?·r:.a~ adte;~ 

tlsmg campl$~g!'l5, b-m v.; p;;d: .... ge.cl 
foods "''!tll. a mu,::h shol1er b(,~orY 
and h)"t'ft"r"':orohJt: ~lmt :e::o~iJt1~n 

01"1'"'" V;" .. ~v~ "~'i!b,>,d~~,~ .,.., • __ ... ,t' ' .. -v ~l'" ......... " '" • .;1:( ........... '""'-... 

1rnag~, tha1 tf. \+'hc~ yt)U ;rt!:' ~o con­
sumt:rs. 

Kn;.)v.~ Y0=U.f targt{ rn.arke-t ;;{nd kt~?~ 

demogn<phj~, not the l,.. .. !>l d which 
;.m~ age and buyit":g p;-dne:{l(t'.s 
Charj~t 15 somt'thi:r,~ u1;)1t m~rlV 1't'ad .. 

JU~P ,u, others ,-;'r; acc~pl, '2:fid. 

s-om~ \Ii'tll nt'\'er like unkss " still fiLS 
Y';;'llt Image. 

U ma1ncatning yOU! ,m.age is ody 
pnwlng how wdl y"l). captain a sink· 
ing shIp, C!Utt a new imap: .>nd 
k3.\'1:: no reminde.f$ of the ok! "behInd. 
Mi.~ 3.."\d ming!t: does not work '~i!h 
old and n~w un.ages. 

. .•.. fAa .. ,rMltCt 
.. ;.. pruem.ati1J# ibaH m-allft 
.:. By one l::~(im.3t¢, you elm 

fold a 00:0: 9,OO(\...plus W'a}'$ 

Consumers lire still ' .. -aiting for th~ 
other 8.0...'l.O or w t<J appear {;n 
shelves 

">Vhy? f..:x:'>d ll'.aiu{jng ptof~on· 
215 ire weU iware of ali the :::omplexi· 
ties inv,:>h-ed i.n packaging their s-pe­
cific food.s per Si(. :.nd how thq 5:tad; 
when tnrup<lntd and stockea. 

So. it's not e.asy_.(;l C" .. en prac~i. 
cal--tiJ 'V'l!nture in!;:, e..l;otic !e.mWrf 
\>lith OOX shapes lmd $:i:es. Bl.lt do . 
tr'...a.'dmi::e )"3Ur .3pptoa;:h ,0 aU p.&ck' 
agmg materials, If you packag~ in 
glass. look IcO'! companies tP.at alre-lid):, 
h.a,,~ molds in u.nmru.l shaves. 

F<?r tnru:pl~. Villi Carl~, a fla· 
youd clive oil producer, needed an 
identity. Sm~ cli\'e oil is ligi:n-sa'.&!· 
ti.'e. a lhin, tllIl black glass bo<t!e was 
foundand~. 

Mttr researching what crtmped!ors 
in the -cat~gt)ry we:re domg, it ·Ooec.a:m£ 
obVious {he)' had aU taken tm sam~ 
pith "«ith a tnnd;<: It'Sj, almQst bath 
OIl ~ook. To stAnd out from tr..t du:­
leI, the designer de.¥-eiopt:d labt.15 
wlth an h.at~n Old \\brld !,;x,k tlnd 
s:tyit. The n:sult 'Il-'U an d~gant .$(I!. 
1!:t,· 

PJ' .... ~iat~ . ' Ii you ~ ci ·must· 
ha\'e" prodUCt liM consi$-

tmrlr~gis:<t"r high gjes, pu'tt still 
not immune to $htftitl.g l;onsumer 
preferences and whims. 

mIlt}' 5ttongly indiates U' ... u only 
rr.a.ior. weil~tabI~td brands ,!1nuk: 
not ne>..~:sarll:,: tmker with upda!lng 

f' :::-[ aH ~~tb:£r k)x. pa:;,.:k., 
~" ... ~~~ ~+.~ P~~";:.p ....... ~. ·,.J;"d':~ .; .. ".... '>-k ... _.~ ... 
:x~:~(,... "H .... _h~,o ... P{"(JIf"i .. }~·:. )-t-o:e ~-~".;'!"~·~U 

t>t. t;"-.:-'ery ~ ~";;'''D- tt:: ~h:;'!:{" ~)'"e';ar$ 

;ls:;d,~ h·(:.n~ ·y'i'>U.3;' l:pr'~;~}? 
~7~d_ ir~ the :~;:~:g;.~ 

nal zn<, plf!l:mr"",·,.m 
preps :.::~ p·:ir~:~:::ng. ~>~a~f$--~c-oks ~.ia1f·4 
~n the hgh.~s .~:{ ;.:j-~\o~{:gf'.j d.:es~gn 

. G~"\.~~n r:>:-,;;~ .-;::c:r.np·'r:.s;s~d . $Jtttt 
t1i~. opportun~:ry to d·o rn~;it ~r:an 
-:hzng"t ~ ;y~~f.3:'Z'.t c:'t rBv"'v'~ a .p:hvtc .~r:: 
~n:~~ ;3'(1;",.: 

xJetch y{")ur n:..~nd "W~htn >~WJ an!' 
1~;:);kn:-~g aI t:~t::g~. Y;"~;:l tan tt-:..L:j( pJas ... 
He to C.ip:-~tlJ;Zt o-t"5 en'+'n·"vr'"..rr~:r:·tll ·~v:r~¥ 
~.t'.w.£ and w ukt ad'i-anUl~::>.f notw 
te<.:hnc\lopt:'S .. ,4~,nc iC6:>k a~ "n;!·w prin:t .. 
mg tech.:t~qu(.S: TM disi.t.a~ pn:nti.r:~ 
t'ra has ;:"N'.ne.::i iiI'< 1:"nti.rdv l}t;:';l;" desigr, 
~·~d-d. ~ ~ 

> i fii<tm" _b price ~ .... 

~·t ~~P'iot 
. \.'>",,\-' .:-".;n!< ) 'h~".·'·"'.'" • .., ,~ "f: .• .1.. r- ........... <.;.,..;> ... ........ """~l.." .l..\. 

min·(t se-e \l';·h~J't. ~+"CY~. ~.::a;~ t3:k£ ~r~"H'J::! 
t>.aCka~!: cie!~gr,utd p,a,d:..agea tOOt:!. 
~1e3.~,t ¢~'t:.y lum. ibn.k O<Jl.s:i:ci.e the: 
!X:;X hlerall~ lind frgurari~Jy Em 
rrn"~rnber to .31~~"$ :t:>atm·~~ C:es:i:@1 
)l,1m p;&:::hg',ng c~;;s. 

(;~.a, f;;:.od ~.h$ir..g ~ no( .3 
mirage :::r il' 1<;i<'{ pi att~~f;td h onh 
a f~ ""'1th d~i po:kl!:ts i,t~ ",,>thi.r, 
~~» .. rt r~ch 2..t>}d cs~ ~t ~~r payoff • 

n.~J.a~Jt. 
fIt~FE"~ • Prll';'. 
..... 1 .......... ,..." 
MII.ti:J.,~il't1t.nll.1 ~ 
.." fW;'llJllli.afIw,... .. 
~--~ ..... 
_btl~ ...... 'ffl'. 



HOW COLOR CAN MAKE-OR BREAK-A BRAND 
Hin ~vith color by finding an "m,'inable" hue, examining ho"tv it 'wurks }vith 

differem media and judging its impactal the Point·of·Sale. n PAOLI, HHSIACtI, PtI.D. 

C olor. Its th~ fitS< thing 
you see ll!'A the l.ast tbmg 

you rtmembu shout a ~. 
It can be a brm.:!s best meld or • 
:its worst ~ 

For <:oklr bnndir.g at itS best, just 
look at G:tlozs das5k red can, 
Mcl)onaid's goldm ~ and Tld~!' 
trade:n:w'k onmge and ydlow wr;ern· 
tric cirt::k:s. r.~ ~ bnand$ are: 
instantly ~"ed around the. worA 
by the colers that they ~'n, eV"'..n if 
you can't read mt. ~ 00 the 
~orggn.. 

UnfonunJtdt ..... tltn color is rots­
U:Sied or ~ ~ml:r'llrilv, the results 
canbe~. . 

r.vo exa..'n~: KraJtS frozen !l":aCi­
roni and ~ packaging ill the mid· 
1980s.. More CUl"reIU.ly. in the pe.tSOnlll 
skin caR seai:cn ",+.ere the same blue 
and whitt producr pacl<aging ~ i:! 
diffk.ult to tell 0!f1e brand from aooth· 
er. (See the related Items for more 
detai1s.,) 

Had the 1mnd managers in thO$e 
c:a.se:s ~ their cci<m> more. '.:are. 
fully, thq '\\~V'JJd MY1: ~ .. ~d dlf'ir 
c:)m~ miltioru cl tna~g 
d;)Um and hours of ios;( tin:u:. 

Sach c#~ 00 not l--..... 'e 

to happen. To build a 5Uccem".ll 
br.and-.mcl .av-Oki ~-«Sk 
~ff thc:se: fo:ur ~oos 
before s.eka:ing your pacbgint 
colors: 

u.iItf .. .t* tIItfItIf f:U fIIt'l'Hk 
....,,., INMi's ~ lid fII 
...... ".. MWtar., • .., 

t::tIi« ... ,... tlItpt .• ~ 

~~aI~ SiCfit9 
_flr_·ItM~Hd 
&Ihn_1ad.~ 

1. Art .. ~ '~"i 
Pm:mptt"'t ~ O'\\~p help'" 

t,~ "tr.ade ~N r.i a, pm:iucr ~~.;!!: 
dC1Soely ~ wU:.h It ~~ a:-k-t: 
It whelps dekr.ld ttsdl ~ me· 
tOO, kdhii;~ p-rOO:>""-"U. 

I~>"'; the trn:de d~ ~kl 
re.mai.."l ~sc it bet...~ 
mgrai"l<t:d in the rr-.mds {)of C~ 
e'<'tn VtW, t,\e product s.~, ~ 
g"d foml:u!it:s d-~. 

~ 



___ 7 ' 

hi fIXImi[II., <JI cfll« fmtIdiJ1f .',: 
If itr b«:st ~~. 
lJJf Crt,.,tf J mr-s. 
D~W~ .. r~ 
Bmuu.rtm, .. iIfud is· 

for example, eY-eryones ~r 
Wlth Col.gate toothpaste'; classic rtd 
and white .logo, f"."mmoogn d"& 
yrOOuct design has been ll~d trV'et 

tl:!e Me of. tl"..e brand. 
Other instamly recogniz:ab1e bnmds 

easily tdeno.fi:ed by cclor lIrt 
Camp:beI1!s red-a."1d-v.1lite soup CL-c; 
h-ory bar soaps lOO-ye-;tr-okl H-ue· 
a."ld·v.'hi:e p;Kka&~, Hershey 
Chocohuel> brown-and-sih-eI 
",-raPPing; and Phiblde!phu 
;;ream. ch~s me::r.o!'iible ~J­
ver packa(,'i..'1g. 

Even when spedfu: colors 
.are emplored across a -w'idc 
range of pnxh.lC"s a.'1<i sUes, 
they should rei.'1iorce brand 
recognition. 

'ur tlg.1.pt!l ~ itJ si~ 
llri¢It f'*IltJw..,~ Hx. 

world, nc maHer .... -here cr 
or: v.'fur. medi\lm ;:he.'Ie 
symlx:,ls a.--e d~pu)'·eJ. 

3.00 tit ~ wtd 
at the P-of:m-.o#·U,1 

Far ;00 often, ~~. 
d<:Sign da.'1:S!oru., includtng '(llo. 
palfue s:m.-ciies, art: made·tt: a (".c:r.kr· 
en,.( room or enVU'O!'.m~::r.,: <Xht.r If-.ar; 
one Jlpproxnnming l'{>.a!-liJe ;.~df coo­
d!tions That prnctk.~ ::::an be (ernbl} 
miskadlr..g. 

H.;ill the roior ~ wn made 
m d'& "tUJi sdHng ~nY':rorunJent, ~-n 
pe:rhap5 the- '''!rf w.tefuUy ~ 

Crn;-d..a is a cas;e in pcffiL 
Nbeu-.e:r y~ p'J:rdlasc 

Cr;votas crll:'t'OOS, C'OOdhng 
W~habu: or're-::hno Sright 
m.arl:£n;, the prod'J:C1 is ",,'in 
e.asy to b-d in tt;; $l.gr<atl2t 

bright yeiJow-a:nd-green xx. 

~.~ C#IIIfWr*,~.~iIJ 
fJWIJJ;nmrrJI!l'd ~ ........... ., .. 

C-an t~,~ CC::li"$: ca app>a:::: 3'cr:-::~:;: 

,~,.,~ :-nedia r..r ileat'mtI1,$:' 

A brand's colors must be CooS&ent 
m all apolicatkms, ~~,}tU t..~ pl:Pd­
iJa is d~iaved in a retail en-iron· 
~nt. 00 'si.~, -en i building. used 
in direa mail or on the piCkage ):tself 

This kredlJI'Alaru cumg,~ where the 
same com of a brand a.~ sem m 
Soe\'eral different venues, sets up .a 
Xl'W'f:rlu! subccnsci'Cw; ~ in 

... ~.rs' mmds, whk:h is mnfQl"~ 
v.im 0lCh application 

Consitkr how the judid.~. 
repened use of color and wtli· 
designed graphiCS r.a"<e ~t! 
Kcruud, Fried ChIckens red-and· 
white tub, sntishP-eaolfums ~n· 
:",d·yellow ~ and Shell Qh 

. !tow shield. knownthroughooI ,he 

Dtf,.~.~ .. m~'''' 
and ~uted dark grecthmd-bro'ili"O 
fr-~en f-ood packages., whk'h tenG to 
gf't i(JSt 111 t.~ poorly ilt, prod~..dm· 
tt!nea free:t~r C\'ISC$ of 1000y"S rope-r­
r::<amcs, rmgh! I'l<!"'et t",,,'t: been pm-­
diJ~d. 

t. taft ~ maimM ~ itftitr ~ 
d~svb~_~~1 

PilrtiA1l.l.arlr' in tt.>dayls gk<bal «X>ru:l. 

m;<: a hr.e of p~~ mI:" be. 
~kaged !lend printed 
on di.'krem IDaIerWs 
and 1.11 dtff.e'~ Vt-:ays, 
In on( l!'~, 
gntphi:Cs t!'.ay he 
primed offset, 'whik 
if', 3:notht:r marka " 

r.,. fdSIRIItfStll witt, ..... ~ tIesigIJ {Ix O""'lIli .. BitI. rtJ8iltIt fII'M'" t&tt ~ .... 11". ... if c:iou", 
.... ~~~$jM ... _~ctI!I« 

00 cl'!.ok, r:J coiot 
.~;; I r-MJor pte~ , . 

Qt Kraft It~. ~ ~ 
~~tt. 
tt«td in .n ~ lYl3WI'! ~ • 
~e~Moomu~~hW"~~ 

Iful:n!bf nK~ ~ 
r..a ~ tht1ne:l·5tI:biI& .' ., ..... 
C~ e~. IS ~ of ~\~;?'." •• 
~'~food~··"·' 
~ rota ag_~.~_ wn 

ra~~~ a.~f!l~.,,~, 
~1N't~hu_~·. 
nNrly~~ 

The ~ 'whia1 #id ~ ~ lM'f'n« 
tit a~ ~ bl.Itit~ 
K.rIl tn:nds to bot ~ ~ 
Kroa~~~~' 
mu ~~ ~ in t!'W! ~ 
~ 

A moA re,cmt .. ~ l;I ~ ~ 
rr~ il ~ n 1M sm '#fa 
c~. 

FM:t ~Q~. tn:~ 
N~a,~,W~·~ 

and j~.~ lIIMIll$tt. u,' 
tda b' tn.ir ~ ~ _ w tar· 
pf.~~, ~~.tr.d 

~. 

Em~e~ ~;~8I:f_ in 
is$l~ I:M ~ ~ an:~_ 

br_OOI .... ~,~~ 
I:n:~ ~ fftIrn f!tcl at~· 
~.oodoo"t~e~ 
fot~. 

.: .. , 
:." 



- AGGRESSIVE USE 
OF COLOR IN 

RETAILER BRANDS 
R.etiier homes are new nl{;~ si>;)­
r.iftcatlt bOOg:sts and Ilttlmbon. 

Mass fOOTch&Jl(kSers are ~ 
fromd~c~'~to 
es:ta~ a ~rMinde~ 
MR of tn. own. They l!:re U3iing 
~~~~ 
8fld they are using coG 8~, 

The ~~, is amoog me lead­
en W't e~.ns mfl'tsgf. They 
ani wnrt:mQ c~by~to 
Cl'81te .~ that stands 00 it! 
O'M'\. The pa~ cJ'Nt9$ ell rnag& 
00 Il8'f \Mth tM ~ 
mardBctI.lrllfS' bnmds, 

AAothw S!J(;cm su:ry is WaJ.. 
Malt's p~ Me-ch&rJc.s tool$, In a 
hgrnefllsd. cl>.Itmred $e6ng efMron­
ment. these prtldum ~ \WI 
~ the ~ bfs:.nds 00 It!e 
~ d their p:a<:Qgino. 

A biUboerd of red Md btacl< e~ 
~ lM C:tmomef 1I'.l1oc:t!B!he 
PcoIMr Mec~ brand "sit, 
~ is str:a~ and me ~ 
pad ~ id~ each ~ 
protjuet 

On 1m ~he<1d, ~ ~ 
eschiw~.nd~ 
~ fat M innOs !tld.Qjlt f.of 
initrion, ItM!'f bse ~ ~ 

CUe ., poir:lt wn.n T~ ~ 
c:no..w ~ ~1tII 
~ braM;, !lOCh jar ~ and 
CWI'd color f« their cle~ si:Jn 
~ imta6d r.t going with I 
~~~,lhey 
911ft up the c~ ~ge 
thIt usuaIy ms !hem &pa-ft from tM 
~tnnCs, 

COlOt'NUll) HOIit .n;:;! ~; 

may be prtnted by He:>:ograpnr 
A major c:hallengt: is to m.aintam 

packa~ d~gn integri:y, of ...,.,-.wJ! 
c.o1or repnXhl1."ti£ln qu.a!.u)' Is an essen· 
tial ekment, across .a1ll'I'.ar~!S.. 
printing m:ethods and sub:ru3tes.. 

Ideally, r"Ou shoufd t"fe\~.tini{~f: a 
package design wtllwu! fuHy unlkr­
standing the repro:iualon requm­
rn.ent3i, technkial !'1eSO'.Jrces ,;an-d qU$Ji~)' 

~ .~_«ifI!ftJHH.. 
~ IliJlbarrlfld ... ~ w.I-IfMt,,.., ~k$ in.N Hits 
w.il.~. ~1Jt-..m.t ta, , 'F.·miffT ttI~ tIiNU. 

of rnatt:f'u in 'r"t,,'Ur rr...arkt.L 
~..l1ttS em be radkally dift':ere:m 

tf )"Ju'tt printing ~¢ng lr\ (~ far 
East or La:m Amt.tka as· oppc<Sed 
to mort: tech .. -x::logkaily ~cl\'at,~"1 
~ 1ikt !~ Um.w StnJ!S 
or ~ E.ul'OiX" 

For ex.a..<npie, a!trA"l>~ pnnnng m 
L~ Pac:t!k Rim om be Ii~, prit'll;en 
,~re ~.d to ust a 'litraw~ l:cerru­
glUW stock. On ~ paclo:.ages ~~ 
ink may not aJhett ~ v,.'d! H) the 
fibers, and c.:>lor l$t~ fi~ thtn~ lhat 

falls !part in p:riruillg. 
Ad:diUooa!ly, dw pl"Oductioopropk 
~d be ID,'Oh-d wJn t~ ;k$i~r 

1B,.."._ti,... ... ~ 
NJt1lilH ...... ~I.'.,_ 
.~.~ .. ~-.,. pd.,..";". fei1."mt MPt"""" 
~ 1}:f~.i:II,~~1iN. 

3~, :h~ eArly $tt~. ::>f tb~ ~.~g~~ 
pr~",~'~ 

Y:;;:.;; nee:cl tc w~ork ~n C'on'.:.:e-tl -:11 the 
'c:utY-~; ~,C' &;£.kl~- ;s.t:Kh t3*' .. ~ ~ prirH· 
:l\i1 r;~th~ ll>"!".d cckor ~l:::mU:(1;C'n.'>m;1 
!"r;-rkfl s:unci;:ni~; ~ .. tb:s.r.n;~,.~ dt:~~d§ .. 

hm~t areas" ~v~exn ;::::::rr~f'':''1r~:t:.!:$ .. 
t)~"to! ;s-pex.:s, I)o:::ng t~~ ht-tps ~(,~ 

;av<';:'~~ c~ly rt?rc(:h.i::.:.tt;~~\ p:r-... ~b',km;; 
latt·: Oft 

tn r.!1:e ,'i:$¢ oi X~!:t't~. 1a:~:.T. .~r.:d g:3.f'" 

de:n p~~c~" -mo'n:- tr:;..tn !~~{'! pilnt-:r 
rt-p~xu:~£:$ tn~ pi .. .:~-g~t:;g ~~: ~"::<~ :s.u,:?-,. 
:M:nst~:s: ~!'::~!t ~.l...~ tend :;t~ ".[.3,ty. :j;"~-:: 
i~:~t3.r:;c~. th~ T,:~ rf fl:J~kit"r Ur"t ::.s 
prtn:t~d on zrruki"'''aU1»-pe.f t>;;t$ «,t~d 
po~ybagJ. by dl!1e':-en:t fk·xo Fri.~~;'F~':'"~ 
usc:ng Se';~n-<'c,h)t p~ 

;.-\C1Us:'::t'nt.:rns r-.av~ ~o ~ ,:!:~dt' ~:~: 
tnt ini~~l a.rr~:-;.:rr~ ~;), &~- fi;~ p;~ .. ...,.;1 .. 
u:ct;_ ~~udtng thoe (" ... '1-h;::r.. k~:;~:s hk~ it 
,;:-,»rr.~ c.:~r th.e .~.n1ce pr~ • 

1M. .z""~~ f~ R ~.:S.~\ t+" D., ~$ .'F..~::.'.'l' 
~'j,;:~ ~;!"~ 6- M4~t.';~ <t ~\;1' 
~@" i,-..; .. ;: it.:d"'{ peo...~"" i."'Silt""" 
~11 i..~....m. H~ t> b~i~ D:n'::~~"" 
!'\:u~",€ a!'.d ,.::~~ $c:':"',ai 4.: 

foOO~ ~ f"'m;;t:t·6- ~J,k. 



OPTIONS FOR 'DROp·DEAD' G 
FLOURISH ON NOT-SO-ORDINARY 

.. small flute corrugated" highlight upscale .... ..-;' ... 1 .. 

I n ~g jargon. the term is 
-sm.ill flu:tecorru~.· It awUe:s 

to bo~ and cQt!'!;OO$. Rar>~ It, 
beoo~ unlike mo5l pacl<agi. .... ,4'i jar· 
gun, it signifies an important ad~· . 
age for mar~. 

• First and f(lrenms<., canons !mrl~ 
f:r;'tTl small flute COl1"..Ig:ati!d paper di,s.. 
PlaY graphic sruap. 

The 1rn:proved grnp:tliG respc:r~.:i to 
the n«:d for better presentation cl 
prodUdS !nOre often sold in a sdf«r· 
\lice m~t-<:on5m'r.:er ele.:· 
tromcs, autom.oti¥t: mrmarke'I..,h..sId· 
ware, sponmg goods, s:m.all IPpl.:i· 
ll'.ces, ~r trois. and sclt.v.'lirt.. 
And the com.'li .. "lI!fS atso woiK fur 

other products--hqoon, ph lx:m..rs,. 
produce a.."'\:d even ia: cnam bat'S-­
almost my prod1J.Ct that ntt"cts a Cir· 

likes the price, roo. 

r .... "nl"''' .. '' conl..air;ers 
. . mends it1 !he P>,lr' 

d£:p.mmenr 'i'htr 
'!:edu>"""C ~1l \.X."StS 

p«:du.."tS run-rod)' U5m,g 
aHlOOS becal..tSe the s.rr>i\ll 
flute t:Or',~rJi rr.llV r..:a>oe 
JO percent less ~T fibe; 
:..'>ta.'1 an ~qUl'v",kn: wl:id 
fiber canon, 

cort'Jga:<ed cot>wr;ers a'::.txm~· 
phsh this? 

In Wir m~ farr,:ii~r incarnation. 
c~rrug;tttd l:OOta.in,eTS lL"t ~ as 
brown srupp'..ng ix:<Xe:5. Thes.e bo~ 
t~}ly use .... <hat is caned 
"C .. fl~~· corrugated pitpc'­

baatrl--<~ WlrVY paper 
Ixt~ the frotlt a.~d ba.:j.: 

1ihe:eu 

fmpadH~ 
But ~ OOXl!:S:f~ 

!hJ~e:s '<&tm a motter di.~ 
~un~. ·E~·fiure$ is 
smaller !.htn "C ·a~ ... "ld 
""G,iimt ~ t5 evtn smaller, 

"',,'by U rlt~ important !C 

gnphic$? 
F;tsi(, a smaller flutf ku !he 

~;eet of paper that is on Iht 
ou~de of the 00% lit: ~ 
rnt biggtt flut.e:s Crmf wt.at 
is ,.aIled a ·w:t;shtx>ard· e&.::t 

0'(1 t.he pa:pcr Oetv."een &4: Suus. 
Sheeu that he fl£ ~~. ~. 
gra:phia oo:l.er ' , . 

But L~ in<..~ llS¢ d ~y ~ 
n:u.~e corr~ ~i:s *-~ 
ty" ~ ~'Ie of ~J'J.!d 'rop~, 
'fh,e sht'e:ts an he l' .. ..:er qwJlt'f 
p:spc.r aru:i ca.'l ~ hlgh .. qw.:!i:.-'Y 
ht.~ogra.phy .as a p1",nti."'l:g ~..n~ 

And bectUSlt &1i! 4-;P sheet ~&n: ... 
raJ.led be:f:creit ~,xn;e:s p!Irt of {r..e 
cO:IT'J~ai SU'J<O".m:" ~ ·em 
",..~d\ldt ~ >umpi;.~ ~~.O{ 

dt~ .. "<g,. <h: C4l:S .. s:i.lk.~ .ar:d 
c~m ~ p¢',.K ttr..:paa. 

tkl'ts ~""~, tt ~ In priI..'1X'e '~b"" 
t.h ~~. la~ 'l-fdil'Vm~ Pubiisher2 
KJ~~l't~~~. . ' ' ''', 

T:.">t ~~ r~ to be: ",:uniy 
!!'r.:e:<';)'s<"'< ~o hcld 11 c:Di"kq:g :"'1th 
!<Wl~ 'l'er ir l:'~ t~ hii~ e::",>;)! .. ,(h 
graphk plT";r" to ~&$tt. l~ ¥';lr~ 
01 lj~ ~ ~..I<.."t that 
r~ to, $$.95 .md cltm~'$ 
(0 ~n lUdi be::a~ 5<o.rt hdp l.::sn't 
~"."j!:a-,*,. 

Soil:'«-cre: p.",~~~, mar· 
k:t:tu .. ;:i ~~~-.rl ~ 't:nnd, 

~fQr &\l 'f:...f1~{'t' 
~~h:ah 
~tht~~ 
t-o bold.an .!he ~ 
~ ,<;~.: ... 
¥~·dx~m 

me' wp.~ coow:yS 
the~.~m 
~to~' 
~~pIpet-
CO.HISl.)IO C!Il Ufi,t"". ....... ., 
••• .w 
ft· .~ .. 
.r.d~_" ... .....,­.. ................ 
.......... "111 
... _." 1 .. lIlt·· 



CONSIDER THE STRUCTURAL ELEMENT, TOO 

simplify ~CUO~!3~ mo. 
S.atlUUml CafMl1l truI<f Ilmlll ffu:ts 

box til irnptow 1M Ippe.af.m:a for • w 
of c.amenl! wt1:ilt s*m¢f'fin9 p.a:c.i:lging 

~ 
SarnfuIl'J's iM at C'!$(IS Ind ~ 

meludes c~mpoo$l'ItS such as ca~ 

CONTlNI)!;D Pl"'1< FAG! H 

cml:xlSsotd and included golJ hot 
stamping to add (0 the value pen::ep-­
oon, The contain.~ is prod~ by 
lnland Consumer Packaging, 

"I1:le containa: also in:luclts ",+ .. u i.3; 
called a "fifth paner" -<iI flap on the 
cmons back side that trtpks the 
Ir/lOUllt of gI'iipnk 111'eIiI on that ·side of 
the ca.rton 

"I1:le smaIl flute co:~ anon 
product replactrla !:"It'O-~ package 
mal ~ ci.3 paptrOOard ~ 
that fit O'\"tt a CtII'rug:ated oox. Tht 
~ provided the gntphi:cs. whi1e t.1.u: 
box ~d the >U'rngU-~ Wi.th one 
box, ~ Puhlishing cut its costs 
and mvmK:ry m:jUin:me:nts and had 
the graphics it needed. 

au .. ,._ .. 
In looking al. how small flute ror· 

rogall:.d containcn could hdp )IO\l, 
lett are some qutSticns to ask: 

1. Art retal.lers pre.ssu.rtng ytJU to 
:limina:re masw shippm7 
~ are s;aying, 'We have to get 
id of !l'la!ter shippers m' shippmg 
ases. ... SlI\'S Sandra M:inla:: of 
:uernatiOOal f'Ipcr. ""!'hey den't ""''ant 

'RAlOPACKA6fNG 

caw and b~tt"!i.s.. The ml~bt&t had 
tim a trarlitioMl p.!!l£l:f'b.aIHl Clrtoo mat 
!~ CQ$metit d.aml~Bw<! IJOO 

tl~ s.hij.l~ 100 ~;~ 
1M new patn~ is It! E·flt.'ti C!){tl;· 

\tate<! C.iftOO that holds !tit t8m:&tllcOO 

cO'mIlOOi'rrtl fi{l'ljy w. plau, Th't C(}msg~· 
ed m$rill{ hn s:ewral rl'.oe ct.1:5 ltl.at eJi 
~d 'ttl1~c~:!llI $iNtral t~~ 

s:tm 600 kit eol1:figjS~. 

(0 have ,0 deal With them 11S rra...r,.· 
~i!:h the stnall flute co:''il.l~ed 

cool.'iUners, U ~' be. possi~ dw l1lt 
~ of tilt ~ thern.se.l~ 
~ )'00 to build paHru without 
master shippen, ~-hkh ~ they 
ddi~ mo:re ~ It a reduced 
cost.. 

2:. Do you need w ~' yom 
brand tde:rdity on ~ l'Wiied In 
i rn.ass men::handismg tn\ironmem1 

Use of preprinEed &d.ng stock 00 
srr.aU "fit.ae ~ ~ can help 
pttSm:I yt.tUr g.npbks ttf'jf~, 
!'\1Ote!l t~~ hper~ ~ 
BaMrl, Yoo ClI%'I hlM'. the So'8mIe fIa:ng 
sud: on diff~ lliu:> of canons, 
'i:':OOOib'Jting to donn graphics. 

1 What kind of ~ ~. you 
D.«d 00 tM factng swdc? 

~'ht:n ~ wtth small. !lute 
rofl"Jpu:d ~> ynu mar 
abk W C'JSitOm1U the pacbgt 
se-lta ~ dilim:n. f#dng 

'" ¥a~:wb<t;:iro l}~-ew i!;>ln{N!l!~< '1:t<i 
C;)."?'..i~~t2:d *~ ID CirryQf1cpN<cs ~ 
cwS"Jmtt ,~~oo. 

'Thit s.!w..-e a:ls,~ ,~ SJn"~ tl:l 
d{f~~ll~ P;,t;<!l~c.tim"4:! ~:CUi'~ ~ t 

cnan'll'$'$ ~i'l ttli s~ ~Tlph:i:e's, ~ 
~.si:,~ tt:4 Uf!l:tl >he:! 

,......., ............... --*,.,RrIIIIk __ ._ 
~,.". ...... -....... .. .., .... -.~ .. . 
'*'"~ THe I I .. ill.' ..... 
~~-".. ... , 

Nvw ';'<:-,3 can 'JSC "'~ ~pc:n; 
"",-m,rt' it rnl~ t--d'''; bttr. ~~ ytt'.{-;j):,.. 

i~ bd:"re. rQt e~.-.k., &;t 
Sh~~ ~ lItOCk fu:m:!\\bt-=;> 
o!f:e.rs a bright ~+i>r:eru.~'e {;:z: 
.~p!iming, 

4. Can t.\e lYW' pa.:::~ .!"JZl on 
)'QU! aisti.,.'"<g canorq ~, 
fr, t.~~..:g~, smal.1 ~ 
~ c~ shccld pe.-icml 
the sam:e 'WllJ !hm. ~ ~ 
~perl~~rAh 
produ.."tion go 
ilit:y 



JARGON BUSTER 
Here lire the terms ,/'O'\J wi!i 

encoumer in df$~I.IS$ing com­
gated packagln-g 

Con'liJ!ate4 c:f:mtliftm art 
made 01 thrse !aYlIn. The b~ 

till"" Is tile laYlIf on tile imldil at 
thiI box. The me4ta is the wm 
corrugated sheit in the mKSdf&, 
The fxiRg smct is the from r:Jr· 
fBce that carnes graphics. 
~ C~~ The fllltl! 

d-esig:ogtioo dneribas the wavy 
corru.gllted m<!teriil in the i){)X,. 

CAfiutB hn a W~.a"!J:ly 35 
ridges pe:r fom. Thi3 C~tl­
ti<>1'! is CDmmUn!y foHn m shl:p­
ping bous.. 

E.fuD tDfrugamd structu:r{t$ 

have app;~mat&iv 00 ridges 
~r foot it! the ~dr~m. 

F-ftllb is oo&t, 'I'rith 128 

{id,ges per b01 in till meC1lJ'm 
G·fMe Q;I' N·fl#tJ 8JI! 11',& 

smallest strtsttlm1:S, !!Be h haYi!1g 
ato:l\lt 112' ridges pet foot 
TE~ilnjcaf diffe{e!'1!:~s eriit in 
haw neil J$ pro{hlced, but !.he 
end r!!Sult is smmfr, 

litho IBmi~ Il"luIjitlg. 
A weyof adding ~h-Qjjl1}rty 

grapi':.ic,s tIl Cam.lgBt'E!t1 contain· 
en \:1 tithe·laminated pacbges. 
ti'll! f!dn~ stock is printed first 
1100 then !aminBtl!~ tc the medi· 
um, allowing a tar>9i o:f Q!COrt1-

ifl\1 tec,hniques. 

CON1:)I"f::> Hew ~AGE~. benefit of ffig:h-tmp;;ctgraphks. o::h:e.t 
techniques can also l~'e.t C<::ISXS 1,l,nHt still deirveri.:'g good gmph­
ics. One alternative 1$ to print directly on the face of th:e. ~n 
flute rorrugattd paperboard rathe.r (han lanuT.ating a preprinted 
facing rux:k. 

"The option worl<s With th:e. mu11es;: of the flutes. G-flute, 
because the str'Juure v.i~ the pre:s5WmI within a printing 
press I:::CtlCT than orner Cotnl.gattd SH"l;l<.."1',1re$. 

One marktter using t..~t approach Is Culligan for home ~"':3Ier 
filtration systems. Culligan had bi!-en '.l5lng in E·fiure "'im 
preprinted faong stock 

The company op€td for a G-flute S!:tl.l.cr~:re from Innonth<e 
P.acl<:aging Corp. under the. tt'lI<"k l':IaI:ne of GniX.!lUL s..~..,.-gan 
Pape:r 130x Ca, prints the entire stl"'!.ld:Ure on l lith" process and 
then die cuts the. boxes W l}'Pkii f~ding carton t~. 

lkause: some c:rusi:ting of the flw:.e:s can oo:ur in ilie. pnnting 
~, packagers $booM etWJ.re that the nttdo::l streng'.h is 
thue on the fini:IDed box, not Just 00 tl'>..e :::OlTU~w:i t£1nstroC' 

cion that goes into the canons. 
But du:: crushing also 0Ul. lnf.rl5.!are mro a design arl,,'1lnua:ge 

because it oHm an embos5mg option .• 

""""""" ............................ ,.,.,.,.,.,.,.,.,'mm''''''''''~ ___ ' 



WHAT CONSUMERS WANT IS 
SEAMLESS PACKAGING 
Consumers are tired of packages that demand time and attention., They want 

no-hassle packages that work (J\.-'er and over and over. S Y II o. A 00 Y l £ 

I na recent focus group in New 
Orieans, cne of the thiny-scrne­

.hings descnbed li folding carton 
ke cream pa.:kage as II dinosaur 
Participants grinned and gnmllced 
n acknowledgement O'f jU;'H how 
wpelessly behind-tne-times somt 

packages are. 
The: reac!:it.'!1s illusH'ate. th-e. C"l.lt­

rt'l'lt s,ilte oJ ;::on;nl.m~rexpe:CUl.t1{)n5 
for le$~-h.ass.!e> more-effki~nt pack. 
ages, Cons1.lme.ts are tired of p~ck­
age, (hat mAke demands en ~hdr 
DJnt 2nC, a~tent,io'n, 

C(:!:n~~ .. H!:l:f:::l- &tt, nadr SO:i tht 
dinoS<a'\.l.ts ,;::, c:&tl.:h up ,I{'ith (};.f 

{-W~tfH t(:(h C~"~lrury) but ~:rtey $.f~n <t 

.:r\.l\te rudy far Buck R~rs p~dl:­
age.:; l.ha.! do th.mg;s em ~h:etr C'<;Ij''P. 

They "''ant q:.aHty-of-1Ht. 
impro+:en'lt:!'lU lhlt sa.~ time, 
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WHAT DO CONSUMERS 
WANT FIXED FIRST? 

There's \\ide agreem!lr.t anti strC'!}9 

ft!elil'l~s ab~1l't many cat&>~o<i!ls in 
which C!J.llSW1'lefS b-elievi that pac:k.ag­

ing shoui,o be ;mproved. 
Ard m.a~ng lmpfc¥emenu cod'd 

inr..Ul!nca s.ale:s, Th~ Illtest f!.!$$IITC:h 

from The ConsUfi:$T Ne-twun; SlJgg:fs.t:s 
ma1 i:n me Wlcter lind ti3o~ie tllt!g1J:ry. 
60 perc ent af cl!te~ory illllT$ will mate 

a pIJfcha;s:e decisio:n based on impTOYf!ci 
pachgi~. 

The Illilta Sf!:!3W'S ttrit. depem:l;ng \Xl 

p-ro:duct cmgory, as many &5 80 per­

ctn! of <:OO!U!flI!:r$ \\ill make a !>Uf· 

ChllSlllQ d.eeisioo !>ued on It f)eck.aging 
impnwe:m&nt. 

\:O'N1Ht>;';!P fJOW P.~v.l 33 

on both sides, They an~ willing w 
make brand chOices based on 
packaging that works wen~$pe; 
dally if it e:nables them to rellen a 
goal' !liSter or wnh less work. 

They are frequent!)'-bu~ no: 
alw*ys,.-w:HHng 10 pay mete it';::: 
the im'Drovemems. 

Besides being more interested 
in bettu p~ckag1ng, awarene:s;;; 
of packaging changes cominues 
to c5calau. 

Packages as c~aI icon. 
A currently drcuLatwg busine.ss 

storv about to-dar's college fresh­
mer: (most born 'in 1981) uses 
package-fum::uon ITlemone, !O pin­
pomt !o(hy's ",,,den.s in nne. 

34 BRAHOPAC(AGiNG 

s(udtnts g-~~\": \.:.p ~-)n rr;~·~'t("··w~3,{·! 

PCPCOIT'h d;::~ -~ reme.rr,ber \It'r~er! 
~.;l(r)c:rl~ld·;:, ::a;:~~ ~}~ 

-!.1h,~';SV5 S( re-· ... ,·c-d ~:;~ Jnd 

he~~:)~~~~~()um .}i;tln'.«i 
--ij·4 - ~t ..... r-:' ..... ~ .... -,~ v'a~"JI>~ "''''-'' , ....... Y'. ~.t~ ~ ~ ";~'f 'i'1l~':~~ : ..... 7l,.~ ! .... ~.;.,ntb\e. 

;::: ~;tl~~'·~,""dl~!:~l,:Q;.A 
~>'~'l.t.~s. 4- > ..... ~ .. I;..ry ~.v'"e,t4.ol 

branC ldentHr 01 tne (:vtti..;:;'j 
3nSertS and t.he pro" ind 3.r:riw::ot v 

~on CQnsurn.er p.e.:$"f>e.ct.h:-e.s 
T}-..o ~.I",",!:~.' ~1)" ... ".o5r~d .,;"a~ 

" .............. :,~ L ....... ~_ \.\. • 

remO~·1ng tf':e (>vttC':.n Vl~~ takir:g 
«~.iIt"ay :; .. .,me.Lbit':~ Lh.at tr .. anr con .. 
5urr;"ffs ·..,'a.!~.H~J:j ind ~h!ved in, 

Our fO{,E5 gruup r~se;lr( h 
suggesls th.a, !h~ (Iud-, is :;:1,.)S(: r 
to the rt_\~~rsc ~iin~;r COD.S~:.H:ner$ 

,m: irrHlltd "1tl< !;>.rgt bvHks 
"tha; art half {,Bed wi;h 
;::"uon l.h.a( r:Otl i::",n', 
even ger vi.u ~1tJ~O';J:t 

kJU\~ or ~weufrs, 
V./hllt was meM 

ll!:>;)U! this it WlaS' 

n'l !l:!!~ tebtive'. 'ell',po;· 

.--. ........... -............. ~-.-, 

T·~:e 't>tnef;t :~>::ns:·..:.~;·~r·.; ~~ ... ~; 
th':~. pa . .;:ka.ge ~M'~,S ~h::;: ~biL~\' t<.: 

be a 
~ :.>r.-~~·;5· ..... A ft{,::: t 0 

Ul .3 ~'riu:niR: .. :e 1it ?;sckag~. he.«:-s 

m..3.th:- p<,~:~ent.Lal c-[ p:a·~k#g:;n.g fun-:: 
ttOt:: te·· innu.enct Pf::.::;.'.i:J:;;':·~ :..15~g·t 

Two of th~ c.-est ex.a.mpie.:s a;~ 

~~~~~~a~:~'~~:$:;~t~~: :;~~~h 
~~~:~!;,;:::;::.~~~~ ~;r;:~e,;: 
5.h;-ecid-ed ~.r-.L('-e-se rtp.l:.a<::e Q·~h.e.,;:, 
ch~e.>£ terrr;:;') ~~:,c~t~:J.j:~ng :!:h..e 
O:i.C-f:--..ub-{qUi;Oill Veh;,t:t't:l 

in : gre:(l~_ rn.a:n:~: h~y~s;t:ho~~$. 
!_~·vtl.Surr:-ers tU .... 8 ~~ -m:.:.:.~:n t::~.slt.:r 

and ias,~ e:r ~::: i.ha k~ .. ,)->J ~ !y,:nl"j<f 

$.htt:ddt:d ;.::-he~1!~ ~::::n to ;l 

c·t i $ilad (>: a. ::.a.s.s,t.:ole than ~;;; 
unb;..:::x_. ::..n~T;3:p. :s~ice .. ar ... d {'.~.c-.~ 

u-p is pa;cbgt: af \~~·~·"i~·t-eta., 
~i~:e-s -::{ s,·h!'-e<i/iej :::h·t::e~s 

Tn:r C0t3S'umt:r 

c-anriu~~cd z 5'~'ud;-

CEREAL BOXES ARE STU 
A WIDESPREAD SOURCE 

OF FRUSTR.ATJOI\I. 

t$lnc~ of the p~.~>"3r~d 
anti-coHon fa>::tiollS. 

Rather, it Wll$ how a rdativdy 
minor om lW1dtspre*d packaging 
<:hange signah'ci ooth a hJe$tyk 
dl;S.r;g~ and it business tha.ngt WOf­

thy o! the front p«gt of :nu: Vruil 
5ntt( Jourmti 

The fact I.S l.ht the: ~Wng powtr 
of pachging is t$C;i1a(ing ;;s pad­

function gets heuer. it lS 
<.;;,< ..... "'''''1; as branded p_~kagt:';. 

to appear ~n :h~ market -""'ill< 
:he-it own ldt'rHj.!i~ .s~dt such a5 .. 

lip-Pal!.: floi, Ve:s.;sTra'fn. and 
Micn:>Rit1!TW. 

In (ocu.sgr01.lp.s. (endued for 
Fort James co!'sumers w·e.re so 
t.aken ';;'1(h MicroRi!e flot parhging 
for t:n~$ th~~ ~<;tr::£ ~:«nj;':1p-aJ1tJ 
«cBlah)" '/(1/wme.t:r1!,j <t) pay 1I pre· 
rrdum fer :L 

iry pe:r::1!'p~tH.)n.s _ it W~. iLs(.~ 
d on a front ~g;e of Tht 
S~.rt'-(:t jv«rn.;lJ. 

high~ 0:[ ~~1!p<fi'ons 
:.xm.ong 30 ~;1teg",,;;nts 'tf1~:e:t.:l i'-" :~;)f~ 

Dnnks. Sezm~e.s:s.l}', 1!$!;:,{·tO··<JS¢:, 

(,n • .a!H";..{;;~-ljle. ~<:¥..:&gmg i:z on~ (i; 
~.asoru {o·r ~·h dM.r;k:s' 'i:~~c-et ... 

h:gh ' 
Now:< m~$.ltx1{!.kr:s 

l}.;-:::!d'm:15 u'.d PS::E:k.-~1!:2 There 
Te::&wO f>:)f rn-e- :soh d:rink 

b-::.;tder~ ~·D·t to .:c:hi:e"y·e $~::·rr.~~h}.n.~ 
c.~O:$t to' ze rc:· j·eft-cts '...., 

Package qualty equah 
~t"y 

Coc:a -C.;:>a he:'::1a:me. a gioba1 l',y~. 
erho·us;e: '~Qiuse: a Coh is iI LOki.: 



WHAT FUNCTIONS ARE 
CONSUMERS READY FOR? 

The ConS<Jmef Networl n.aSlasta,d 
many new paCf::a'ilng Cconcepts O'n its 
P.ll nal of sh:opp&fS 1100 roun,a ie¥e/s! 
CQl1cep ts witt1 witts aiJpeal and Ilitih 
pct&ntial fur tirung pcilrd",ue deeisicms, 

Ontl: of the fav:Olitss is II pad:a~e 

thm can be harmless!>; e{lm~st&d ('sf 
put in the garo!ga di$:po,,:aJ. Th.t COl'­

cept scored II wfw;PIM9 n ll~ctm fw. 
PU~hUi declsioo .C't-iI s~ore 
that SU9:QeitS lMt mmimizing and sfm­
ptifyIDg truh deiervti a lot (>t crsetWe 
thinking thB1~:S beyood {ecyclIDq lind 
r~. 

Pacug#s that fit a~f' IIf. 
e'luafty important 111 th~ new !l"!ille!'lium. 
pacl8gers aocd pechgi! doesiogMrs wHl 
haY!! til- f'8'Y cl:o:ur ~ llS con­
sumer's 11'e-eQ;s lnd ~f.. Carga 
pants fWfIptthtc fasbi<oo s!:lmebt!ea~fiB 
it is IUY to rtJm caU ~ in tnt!f 
roomy pocteu. P"ac.k~iN ha\"l to WO'rl; 
1M Hmeway. 

Fvtumti:e concepts Itllt suggestsd!! 
!ots of ~()rnroI by ma COc~ g-&fi:tr­

affy scom my ~~ lin spite of ~ 

kw-e aftecit wi:I:tI ~ ~ f8C~g 
p:ac~.lf few ton~rs §U b idn 
of PI:eu~ tlm cime ~dy 
Mm bei~ 1-efI ofttn fut & fOOtd P*riod. 
Even fewaf fOOl tilt id4-a of Plckigu 
that tigMi 0{ mats • re()~ wMn. 
approactmg end. 

C01<TP;VBl f £o~ {',,~a H 

anywh~l"e in th( ~·or1d. The re>:em 
faU tn Coca-Col.'s stoc.k price in 
the wake of the he.3aline quality 
problems tn .Belgium glvt:~ .addi· 
tional s'.lppon to tht notion dut 
near-perfect Quality control iJ; why 
soft drinks s>:ored abovt: all other 
products. 

However. Il'l.3.nv American con­
sume.rs. indudtng lho~ re.sj:>ond· 
ing to our survey, (xpeneI'K~ sof, 
drinks aone flat frem time to t~me. 
The-\-' hive also enclJunte:rt:d soft 
drin"ks In '..<noperrah1e am. And 

3£ 8AANliPACK.~G!NG 

they have ta~{E'd 'Y~ery oir ... flav<H' cb.ei 
s.oft drin~:s ~"ith de.ad s~;eete~~:t 
i:>e;;:a.u.s(' NtHr~S;\<,ect has i> 

shon ;;he]! Ilk 
So tht near-utrfect :,:ru:3lity nH~ 

ings were l liu'k puz::d;ng t,~ ~,~ 
umll we s;;w the results (1f o\.:: ,::>',&7; 

$Umnlfr 1999 f'~cb"Jng S;::r'<'n' La 
and hehold-wb( '';''::'is the hllr:d.!i­
<1(1),"0 winne.r of (he *What 
PackaF;es Do Yr,:, Thmk Are B-et(cr 
Than rh~y Us.ed To Be' que.stion} 

:>0ft drinks W(ln, tSJ)eChlH. indi­
v1cual-5tzed !---,h drinks. ~A'HCh 
some C3ll~d s;oo;a and come -talled 
pop ~nd ",}me r.3..ile:j b} act",,,l 
brana names §t;cn »5 l...oke. 

This paraHe1 cculd be (";tt;('i", 

1<'0 1': ~ 

B~;;~ pa.:kl.gr.s :~ltlt lr:~ 

m~n~f:Ul::~~g~~(~Cl~..,t bnd $-iJ thi': 

l~_ ff)~:" 

}~-:.~( u ~'rt:t;i:t~;g" ~:'l'.;d ~<~~{{~"g "f1.~.:.3,~·(,:~ 

:'CJi;~:T:~~.:;~~:~~,t~:t:;~~:J ;~ 
tii).:),'F;;{ t~·t ~e.k ?'~".:k~K~':;':& :SG'a~£'ID'" 
\~;"~.::::.;::;.;:.;::g, tht C;,,:'~'}S:~-m~:r 

THE SELLI'4G POWER 
OF PACKAGI\IG IS ESCAL.ATNG 

AS PACKAGNG F1.NCTICtI\I 
GETS BETTER. 

de-net: but we dote'! think il is 
Our re$earc.h suggests >h~t a 

pe:rt:ceived.&S-perfe~t. go-any­
where package gw..£ a In:ng way 
to~'itd suggoon.g 11 pcrcerved-u. 
pe.rf~<:t product. 

And conv:erRl.y, l.h.3t PCv;)f 

p:ack..ge Pf:rforrnan~<A-'tlkt:ns 
the quality image of the banru 
and produ,:;u il'l$~dt.. 

\Vnat h.appem to p.!rt:'~pttons 
of {:ereal or chips when cpening 
th-e: picCkages tts:>J.!ts it: a $pllt 
down the: .sid-e:? Hew do ~Qp.lt 
fed about the quahty cd tht: 
paper when the wTipper it come.$ 
in is spil! from the get go? Ho~' 
do consumen feed about the 
quality "f!.he ke c:re.am when it 
leaks CUI 01 "he anon stde1 as 
'Soon is it t'te:l1 'be:giM to wften' 

Seamlessness i:s tht t:mcerging 
t:ritena for p'.Jck.aglng in many 
,::-onsumu, ousin(;S$md medical 
producCt caltgtnies. Tooay, many 
p.a!;bges pteseru uU.rs witt, blg 
bumps: .and hu.trlks 5e:;mlel>s 
packages can be: wd and dis· 
card~d $t:lim.le!S;sly ana gracefully 

REPORT DETAILS 
CONSUMER INSIGHTS 
ONTO PACKAGING 
~ ~ ~:$ ~ C¢l'l:5~'r 
~~d~ __ ~itl 

~~ . .,...itlcl~~ 
~,~ N. 'Tht 1~.~" 

'fu>¥ f~~_ ~'" ~~ 
af.~~MfOtH~~ 
i-,es.1:nid ~ ~ 'Itl,;ruti~~ 

"~~~ ~$t~.a ttliI 
~tta 

'-'no..t ~ ·P~4<tM ~ 
r~rrJ.!it """':~4 . "l ~ c..~~ 
N~ rol"M4~ ~ tX.';1?z. 
215.<llS-2+...'X' <:It E·,~ 

""~J!"c:...~~~-e.",~ 



FLUORESCENT COLOR GAINS IMPACT, TOO 
Integrating rhem into an overall package design ,vields the impact they're 

famous for h'itiwut cheapening a brand. 

~ ~u:st:~t1Jbn."~.1ifI# ~ 11l!f.", 
f#PIy~ ~«.,ltMtl, drw~$illildlilllWf ~~ -­

ff~_ tDlir/JrM *1IIIln .... 1mGr. 

F b~'11 inks I"Bllk high 00 ti-.e 
list o! qulc't: \A'a~'S to if:!. n!f 

impaa In. rflal'l)' cas.es.. the du.l'iel"..ge is 
to g;m; iIT'..:piIO vrithout gmpM::s :tl'w 
c:heapm a brnmt 

FluOreSo.."'trH deSigns d:otniNte cate· 
gories sud! as liur.dry detergenIS, but 
thq aL<\O w-vrk i."'l other ~ries. 

A ~c exa.'l":ple cf differcntiat1ol1 
comes in pacbgi.."'1g for Peppenclge 
Fa:rms Gotdfis.~ where fl~l mk:s 

signal th~ ;:hfferr.n,;e net'''''een ili-t (:r\g' 
illa1 Cl'1&Ckt:r and a fl''&~ Mghly f~~ 
;'ored «1en...<:icn mto salll~d ~-

As a ~ka, Goldfish I~ in ~~ 
print-ed \l,.,th rokr gaph:l:cs. &.n;hc:l 
P"e:ppe:ndge Farms e;<;"ttooed the- Wd: 
lnto saiw:i Sl1>'fCks, It rel:ie>.,i on these 
tactics; 

• The. :lalte:d sruICk ~'t:rsi{.>rr ":;S ~n il 
gabl:e-tlJP c.mort. compared h) the 
~ for the H1tdil~>i.l ~.k. 

.. "The salled lSr..ac:k ~l"Sion ~ fiu· 
oresc:e:nt inks by Colur c.or';) 
to ;;.mnpett f~ aruntioo md (0 ~"\.~m 
a mort inten..~ na'>'Of proffi.e-

"l11:C' sn;lI:Cki 'e,~ pi.t:z.3. l!a'Y,>:>t· '<-e:,v 
£l:CID, for exampk., h.ti a rr~pta flu;)­
res<:ent&."t.'lent that amt:n:-ntiatt:$ i, 
from the traditi~ pu:;ta~ru;«.olt"d 
Goldfoh_ mtt:ks. Tht p#Cka:ge aiw 
inCorporates a fluoresct:nt yd~ow w 
helghu."l 'I.1.x gddfuh k:oo. 

Tht -uy ~c usi.ng n)J~--en! roks \$ 
10 lli"1<lem.w.a that they a~ ll"llnsptlW"';l 

t.'1ks wiLl; less cclcr ~!y ll-..m 

p;-~ izlks .. if used by ~r~~'\~$ t~:. 
~re:2:~ (;~~t":3" Xp.-::p_ .. A ~r,.ks 

,,<if ;;::cmpbcm: ~ge pnnw.+g. ',. . 
re-qill:r',:.r,.g(m:.l"~p~. ~ (or 

!Q dd.!''e:r rr~:w- (Die .. de:n.»>ry 
8;1;;1, su~~ JC-f>..&than Abel' of 

Gk. u.st'1g (PJC~ rtJks iSkmg 
t~~.al p~ i..~ ca:,"l ri..:w. .. y (~ 
e.fft':t.'""!. w-;:u-. ...... :.w. mdq*: ~_ 

~"{"", c.an u..<o'! a red oUc~~ i.~ a.-s 
;l {Hili cr,<i>.:x. M<d C">'erpn:ru. an;iL~ en ~ 
::::ai"t...'1[l ~ slre&..-1-y has a pro..."eSS ~j on 
It 1'h.in ~ !he ~"'"Y of 
r<roc.e:s;s :e:! .,.,iili ilic i;.~N d. !!'.X)'-
.~ -~ --' ;-~ '+U' ,.-l<~ '1:' ;0,'" -,."-,, ,,~~:JO\, ~.~,f" «t::gj.J: ~~,:; .;..4................ ~{;~ 

,:g"£: "'hu' oi !j:u:c~",~r':;' z:::.k ~ 

A,1:>e:r ~<"$ .. "?rtnr th!s.o;;;>..e red u;'}C'­

~ .. i..,k '<tl!U ate. ~, ' .. 1.';o1":>"'C"::;', ;:! 
,f ." "'.'0 

~.~ O"t'e"!. ~~ :!;~\;Zt:. s:nd ;""Y"( 
;-,.¥~ a ~rn: purpk." 

A ~. ("e-.a :lp!' m j:oc0<p<."'>n:::t.'{g 
n:....;:o~& ~~r~ :;.n ~ge ~phK;;, 

.. D~t$<.."'lttn ""'~n They k-..,.~k 
~ at full ~u;l.~h 

.. r.~ in ;:;-<Jn~. ~J1:::,,",,,">l1g tJ\-e' 
fr.l:t~x·e5CtT'~ !~m t>..) -<r<:'C. a~s a 
CC~l:~~ ccl.::l:r, ~(·Slack. if 

HOV{ IT VvORKS 
~~.~fromR 

~.tI-IC ~ ~i9k 

t:l~~". 
~~~~ 
~.~~~~!M 
hor.~iP:lnfw~ 
Se~~_~~a.t ... ~ 
n.. r-*. tliIt ~ m:W! 
~tiln.·.~Q"h'M~ 

~t!wl~'ri1 



BRAND PACKAGING 

AS-S:C~::-i_~rr, Et:n0~ 
USA u.llln .. : ~fl:llll 

~(:~{,":;l;T!jfS fDHCilS 
A!tHUAU!1 
~);it BUrullt 

HlI11 ~llEl~l 

TtC~1!t~:~b.tlI8NVt~'¥t~~-N:G 
UB"li SUIT!. lI'U. 
~~~.t:, ... ~:~~~:~ ... fS:.:~, ~_ 

AD-v~;~~~;~'i SaA~:O 
S,~{~~ t:.:~~ ~>.:!~:. ~.f:~ 

t4'·~1¢".;<~~i{-?i :p~~u~:~ ~.tt-~,,*s~, 
I~IW J .1IUf*ZII 

~;_ u.,''W<itf 
WillUI! t .. M~ua. !''lU. 

0"&",:",, tl U*",~~. S~<'el3»~ S~jl:S 
SAlY IIlEUfn' . 

~:'a;-~~_ TM S~}~ C~ 
Iftl'tUlllltHtl:Hl 

~l;~. ~t:1K. 
Yt"UJ.t1f J. O"fU:Q1 

n.ESlOF!!1' 
Eili'JIlif ll. Wt" 

i"J~U~€.1! 
$1AJ1m,UM 

",. ;,SfHf?,Al ~A.!O<£til 
1(11£11' WA:IIW 

tiii!:G~);t SAUS W:ANAi.IElI 
I'lmUFdIfY 

¥ p is'fCJ.A~ Plro.f£CTS 
laBUT S:UiatU. 

Mr D~8fCT\.l11 
Q.'fI~ MLn. 

j>~OO\lC:iD!! CO~SMOil 
W~.tT $1IfI'1i 

;I;~:Mllj:$r1\:An"'i ,$S:>iSTMH 
!'AU!(i1 S'U.IIIUI 

Cli!CLll.Arla", Ciil£CTOR 
.:QU'WW~. 

JiJt¥ !AUGUST ISS3 

AVE STEPS TO PACKAGING THAT SELLS 
T '-0 ~" ... l.,~",,,~ ........ ~? ... ~",! ,,,,,·,,-,.._"H ',~ ·,gn " .• ",< L~..,... ,\0,0 c>.h,.... '''''Rl,' H(.. .t·"""!..~e'..Oi;<,.o':' .... ~ .. _.;W .) ... ) ..... _ ~;; .............. ,;;9' __ ;'." ~Wol ......... :X~.l·~~.:. w." ...... ;;;l'i;,,,,,/#,_ .,x oI:";..J; .... . 

'Y'''h- f-:'" 1..._ "'-_"'-)\~.Ot t~.4'.1 ~r-:"~_~' .... ,0>.01)"...:"- 1" ..... ~.~.'Y~~ "">';~":':-"¥"h -::'I. /'";~., ...... ..... 'i' ,.......; .... -)o'>~ ..... 7_ .... ... 
< ,:·is.. ~~<:'''''''''''. ,,~ pa~",~~~ '''.~'-'~ ,.' ~.,~",.!\ ,~"",~~, ,. :!Sl"'~ '", , .• "". ",e,,,,.:,¥., 

::cntm;.rru(,aUons ann a g~ut 0:: hrnncis o'~,.H t.:~:¢:re. 

If Y'DU lc:.;..,k at 1e-~Gillg p~"ka_g.f:d g&~v.is IT':.J,~ki'::~:e_rs_, you 'U set -» ?a:t:~~c . 
a !:nan.a.gemtnt pn::~.:es.$ t.h~E the';.-' foHC\f{ tc g:a.~n the. b:iggf:St "'\~tC~"'- ~he 
age can pt-.?jet:t from the .&-tort:- sh·e~f. 

\\'e c.all th.a; pnXi!$ [h!: <Five S~em t~ Pa;;:b;rin~ Tt!at Sdl>;.A T:,~ steps 
are pretty $tr',nghtbr;\o~rJ . -' ~ . 

1. K~n(.~<.+· ~,:,,·~,·ur (·::t\..<::" .... Utle.r, .. .A:d that rr:e.ar;:!f g'f.'~ .. 
t~ng ln~a thf:- C:0tlS\HT!-frs b~d ~~:d nt'.aK to 1~~n:~ 
abou~ ''''''rut, m:4.r;~les the pur::has:e. , 
, 2. i.akt: t1~ !Y!g .. picn:;e app:~n. ~a:CAAge::;. 

tnat Sere most dfro.r'y'le; OO:~ 1:das trc<m jI W1,JI: 

range of other ptod:u;:-:t ;::alejot'.es. ,",ncl they 
k.;:>k at aU forms of p.a:ckagmg and p'u~ t.he he:st 
!d-e.a5 to~eth,e:r i,'l u:r-.iqu,e wan, 

.1 l.h:-2errund that fA:Chge ~liolii.nci 
fi.lr",cti.-;:>n are ooth ,:riti:e.aL Tht.pa<CkAg~ l'>..:as to 
grab consumen' at(tn.uo:n in a ~ of com~ir>i 
messa.ge'.$, fi.U! i! h.a$ to W'(;·rk ~"Ie.H .s.o t,.l-;;ccon­
*J.rr~t ;;,.iii bus rt a ~ccn-d ~. 

4. ·K.r:,~w your d:'&!rihuuon .~\z...<tr>eh .. HO' ... ~o 
retIDJ~rs vie'''' your pacl::a~ ~ M(\,,&' ,u"'e" c:t',;l!',r,e13 
:;;hanging? \Vh",x r.r:oess me"'±.;;t,,,,di.~n U~.t: wtl..3.! 
pad:.age t;oriigura:\'ior>$<' 

:; ii~ve nu.r~~tt'.:e:'nt $Chafy l'so":Jnd &}~, cnn­
cel" ,r..a! Pl<:ekagmg ts il k.."'Y rt>l:rketi,'1gwd. 

I:>ut's th~ sh>Jrt, Short c>;",~ \\~ ha>'\!! ;? 

rr...anagetnem repon that expands on tl'l~ Y:it. .. ::::eu;, I'd hk~ ~() Sler,d Y;)'J a 
i,:Opy. jus< t~!t'..zil tnt:. ask for 'FtVf Steps t>:,1 rlK\.I~~ing Th.a:t Sefu' a.'rig:: .... 't' 
me i.i snu: add.ress I'm at jpeters@branci.rckil.gi.ng,:::om 

/'J....----~ .... 
", j{ i "'j 

( f \ .J./' __ ... -

~'J~ 
( 

Jamt:'?i <;V Peters. Eci~wr·ln-Chief 
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VISUAL IMPACT HEIGHTENS 
CANS' MARKETING ROLE 
Shrink labels. color graphics on can ends and the creative use of shape 

heip cans work harder as a rtwrketing tooL 

B y lesera~"1g tugi;-tmpaa decoral' 
mg memods a."1<1 usmg shape m· 

a~i'ldy. rr.arketer;; "'~'ho package prod­
ucts in ems are findin8~'liY:S to vin 
shelf impact v.ith a packagmg form 
mast eiler'! consIdered mundane. 

The techniques are not break­
throughs. h'. .. if you know how th~y 
work and how tocnOC>.'Se them iudl­
dO'Jsly, y'O\l can add pizuzz to'ca.!'.:;. 

Amon£ can teduuaues, shape :rnay 
havt. t.':e ~ m.."lSt lmpa-;:t', aHo ... 1:ng a rr.:l!f­
keu:r to gain o·....-net$llip of m image ill 
a categor:: Shaping ;;dds CO":St but co;.­
trib-utes to success when dane right 

Among current e..'C.a.-nple:s is Comfon 
FO<Xi!; Co. "'it!~ its r.armony Bay 
Coffee, The original baml-s:r.apro cans 
gair.ed shelf $p3ce in the highly com· 
pe.tiuy'e ca,-mea co·ffee IT'.arke·, 

Now the company is extending the 
lL'I.e of :shape as a marketing toc,l l, 
is ,outtn,;, shaved o.m as a 
'reuse' pickage. 0n<:~ 
~mpt:: of ·:ol1ee, ~_spect.a[ 
!i.llt 01 can5 are ol1erd 

U,s. _~IMft"'m~ 
'ltiS1f UJJ Mds til ,am IdIft. bf.JI.. 
IxI.tft o.·l4Wf1 ~ tiH 
~ dbpI:lp"..,me 

l!;5 

promo­
tional 

ca.nist ers, 
g.:xxi~lookfr,g 

e.nougn to have a 
pta;::: o~ ~ k~tchen CO>Snttr 

top.;:){ p;omIJ'snelt 

tariM t:U1! BIai ... 

~ tits·home ~ 
The Harmony Bar:::;tflS h$,'e.;O{',. 

~ CUts at b~·.Jth top and- Ct-.o<tom. 4 t1.e::' 
have a Ji,hographed background we'l· 

S'Jited for home decor pr'.nt­
ed 0-1'1 ca:ru 

A bbel <II ea>:n c.3n~ w-a:is1. 
carnes br.:m.d inforrn.atkm, 
a."ld it can be remm<ed \\t.-en 
the conuiner becomes an in­
home ~niste.r. 

Thf. can!> SL'"Ucture sup­
pons the re-US(' role. A [(li1 
hd sealed to a n.'<l at the top 
seals the container. 8,>, ' 
remo-.ing it, the conS-lw..er 
has a good,lookng reusable 
amister. 

&yond shape. cans gUn 
intp$C': .... ith deooratinS tech­
niques tr.at add .i:sual impacL 
One approach is to pt'.nt on 
wh.$;t is usually thcu;;;h of u 
the can!> !;)()u;rn. ~ 

The Pnx'f'SS wwk::; with 
. two-piece cans. Tbe 

'&Xwm' is pn.::H­
ed and car..s 

::Ire$l:i!cked 
"upside 
dO"<l!'l"!.~ 

~.fW( ~.CMf f!I.#tII<·.~ntH til t::I$rrll!1IMi 

wOO cu lZUa..""" ~~ ~ m 
1Jff d!t IHfJ 1I/IIIIfW;f.f .. ~ ~ 

Th.al W'aY 

added ~phiCS att 
visible as ~;()ppers 
scan k<Wl:I $.l;eh~ 

Yt'he:re ther would 
otdinartly :>ee ooly a 

han: J:ne.tI!;J top 
Tht: process tends t!Self w 

l-,igher '<"al'Jep!tJtdua;s, w,th 
Sw~n.....,.,ns Chicken Sa!$d boetng (Inc 
U $. produ...4:S In !>uch >l can 
Condlme:nts from ;:)ve~ a~ aiw 
!oWl in such packagmg. 

m mt"tfwd rtlies 00. whit l::S called 
-diston:ioo printing: Gr:aph1~ for tot. 
Cicn's boHom and $.id~ .a.~ p:ri.·1ud 
on fat rru.:w snttts befot"! t.\e tin is 
formed. Gr.aphi;;:s and ttxt ~n ",ita! 

:x-come:s- the ~;al1 at"! dlStonced in 
prir:.ung 30 l:iu! when the rn:eullS 
s-bped ~nt<> :10m, th:eg:rnphldi look 
normal. EVa! ~he lifC can be primed 

~hi'!, ~~ .. ~' and ",,~v 0"t! th;e $h.at'>eci ~n_ 
n~ proc.e..~ ;$;, 'tel::SY£,,;j f~dQ~Th 

W.:.iy h.a\~ t<: '::"ffV {"m c:an ,\;--:e:nooT'$" to' 

proaoct C'a,"1$ t.~is ",,':ay 
,«.n~"Xhe.t gtaphl:C t&:::~:,c {<,,~o:t:'.::$~d.et ~n 

dc.:ornt;ng 0.1'.::$ IS the ~. c·f ~h!ink 
b;~h .. <!~~ .. are pn.0:~ci ·'*~{w~ ~n:!r'~.a{t 
.mph~s and ~'n a~·r:.he-.1 ~:O t:::iait':-
~.a! ""us. ' , , 

Thqgh'l!" tr'.ari:e:(en; se>~;rnl ",:h"',C'!-
>~T_ '1"-1"<"'>:,,..,, ,}.., .,,;~ ~' ... .rl .-~.)..­
J;..a~'\;....y-c. ,.I,~ ... _wU-} ..... ~ {;"X! ;;;y.M.:.,~~t ... ""':i.<I.~ Si'br'~'1-:!:"" 

S?~p ~lthettn;~, >n pr'~n~~~ tiJrr,$. 
ThlZ type d label ~ added grapi:1k 

snap tC $pam cans, ~dd !PL 'iI;~n­
i<-.nC'''''n :s.hapt tna{s l::'''-l,je Sparr, .an !:cc::t:', 

In this cJ<tegcr} 
Sh!in.k!ibe~ ;cko aHew m:C,:f<'~r tum. 

R.3;~htr t=t~n, s;~~Jj·-ni. ·t~:d-i '>idUi.i}: cars, 
p~p'rin'fd fo.r e:3:<:h [talc'>:>, ,1;-, jjlm~. ;a 

~~ft $locits J-$; :Cr'::f C$n .and 
itpphce">: dilkrent bbels d"Mng w 
}:*:kaging pttX..~ 

-- ---.~-.. -,--------- ~------------------



AC~AG~N-G C 0 NeE ? r S 

ICONS SPEED COMMUNICATION 
Time~lm:ssed consumers need to gel ir.formation sudt as 

cooking instruction fast, and icons deliver it quickly BY fit ARt t Y If RAY IGM 0 

T tIDe l;; so preClOU$ tD U$ >'lS ;::e~urr:..e<$ lhAt we 
actually "n1anufacrure" h-~w,t do two things at onc~ 

Hke making cell phora: ;::aUs , ... tii¢ driving the C;:>lt. 

With lime that predous, it <>. imperative that m~rketers 
do "ot l:.'>ecome $tl.lmbh.r,& blocks to co<:sumers' d .. y-w­
dar lKti1.-ities, 

Yet, ll'.arke(ers do becon-a: stumbling bk",-:ks, e:>pet.i'3.ily 
Vt1th crowded poa.::kages and r.ard·w·read instructions 

Often in a 
reui! oudet, you 
Cil'! see a 
WfS...ll'lle' 

tum« p3;;::k· 

age oY~r ancl. 
o .... er again 
looking for 
the prepara­
tion or han­
dling i!'~ruc· 
tlOO$. \\l},en 
they do find 
them, often 
the~ are m flne 
prill; and are 

hard to cieclpher, 
\.t,tch can pre· 
s.em a proble r.1 

.;::omrnU;UC>l.t.e in oc:th +~")ffic~! ~n.r~i~·.,~ 'N tht.·y··~v'"f: 
dcyeiopea « piCtD:rtal ~i~Y ,o:r {t'.nu-~ :rottrumen '~1la:t is 
)~~r~t ;hen tt~ cornes te· Pa~n# tnJonr~t~c{u. 

Canadian apparelwarlufKtu,,"'e.'!'S :.l:Sie $)1:::'.00\$ for 
l).{ashmg and care m:stl'\j{ .. "ti;.::ru tQ do Iz.undry ;;c,ap 
man ufact:;.tets .. 

VlMie this trtnci in u:-:;;orla i::; s:p;.lmd trY t~ k@11 
dICtates, the ba$K ,.::hallel".ge- of :::tm".tr;l.!ni,;:a;!ing wtlh 

C'O'n$"un:en who read clITe,rent i:ang'~~ ts }\,l".<q, 

iZl'. impom.t:J .n the l..1niw.i Stare.s. .. 
T adavs muiticuh~:rnl '*"(lrld and 

~bb..31 ~~:~i.ng.efforu ~ Pktut'!!:$ 
;nd SJ1:V.oo~ criUc..ai, lIr,dsoc-tl' thls 
!)~ of com:..'Tl!,micli'ucm <will be:::0tl:'>t 
the ~t&,dan:l m cook;u,g and ~'ldImg 
il'SU'..£tK',,"d. 

ti~/rung m wrn:e 
~~ro:.:omer of 
t~ F~-ka~ ~)tt>~ 
'.ide:s ;;f.l~ 
·~~l .. 't(>.-.rt-'4.d 

Enter 

hdps ;::Oruiumers through their !n&cist;'o~n~.~a~bo~U~'~d~:',.(.loO:S~~.i~n~g==~=~!~~=~!!=!=! 
';'h"n"..a;u<:<n, 
t';KUgt;rs ha.<t 

1;~1I)~ used ~ 
or 1:ru~ tc hlgh~ 
l'th, ~ntw: 

a produa 'With a senes of iru~ o.'"l. Its frou:n food p2Ck:3ge!, 

!he kors appear on the boHom n~h! comer of frozen 
entrees. They qUICklY help co~utru!r-Stt if i3 pr.:Xhl"{ is 
\'egetanan, organh:::, microwaveable or (wen-ready, And 
how long j~ tAkes to cook ' 

Pte4:icttbl, l~ 
These K ,1m """ark bec;!U5<e they are color cc.ded and 

st.Kked u,: the $;lm~ pJ.aa on \:'very packa~, Co;sum~ts 
can read ttlem e~Hy as th~y comb tnro!,lgn the noun 
f .. xx! aisles ior a m~lIl S'.lltllble for the lime co-r",,'«.!';&intS of i.I 
'Sp~dfic m~Jl OCc:a!>lOrl. 

Consumers Hnd ~<:0l1:S and .symooIs .3 u:iet-fn'l:'ndly ""-:ay 
of receh'lng idorIDiltlOl'\. kons 3rt a iegaty re5l.l!ting from 
our gro~ing familiarity 11<11..1': comp<.l!ers 

In Can,xl;), Lobl"Il>'s has;.an addirjmuI incenti'le for 
fd}'ing on kom Car:.a&~n (tti\rkete~, by law. n~t!d tc 

J1JtY/AUGuST 19'99 

F'$ckage~ N(fW eyen phOi>ei ,.uch as "mlCt',;wlIYeabk' 
or 'H:ady in IS mimwes· las been !4gg:e:ci. 

lhlt they. flagged benefits. can ·be found ;l.t\J·"'fhere on 
the p:Ky.age in "i.I:)'ing trpefill>:;es, colors ana sjz/!$ 
GWe.t'! the proiikratto{l of o,.Mr mio;mJ<ton ~m the 
?.ll<:'.k.il.ge:. these benffHs lit!. quJcldy losct :.rr the ch.tRn 

Thr !i!.( ~~f pa;::k.ages tha, faiied i£ Hnereci~ilb enm· 
pks of g~phlt's thllc did nCl highhght die p~lJc.f'S 
benefit. Often l.nl! benefit WitS iO$( among the chl:tler c,f 
othe.r deSIgn ekmems. 

Consider k(l!"l.S .3.$ a ... ·a)' tv bre2.l( thn::·ugh the 
du,t~r il;nd ddt'l(r a bentfH tc tOd3!~ wn-e,p~ 
consume,s . ., 

Th~ 11'J.>.!i>",: M4tjt)~ RaymMi:, ti. 't.'t'w. ~tlG... ....... $i~ i3:I :k 
,'?ew PrI..V~<t~ evy l..t";;1(~~~~ C..a.t.ur ~ Itb:~~~ ?';~ l'~ J~r, ~r .:itt 
6OJa;; .. "oJ.J ,,, fJ;, l·~ii: "'I"}~ot>d1@:""''>i:'<.~,m 



BREAK· THROUGH CONCEPTS 
FROM BEYOND THE FOCUS GROUP 
It takes rr.ore than graphic "n1.'eaks" to regenerate a brand or invent a category, 

You have 10 ,meet the consumer at the store shelf or in the home. BY UM MIHU 

T here isn't.a m'3rket'!r ll.rO".;.nc 

whc ~~OtJdn't ,,>vant to rf~ent'.r­
gu:e a !11l!Wre: brand or myent « ne''''' 
,;ategory with ;m .. >duct Inl'l<:,"-aHcn 
that motivates trial ana cemenlS 
alt): 

r"'Plc.a1 effam m.:h.lde l''!lOl'mlJtat-
• .?'~. " • -. -~-; mg, ,eS',z,ng. llpailllng gnl.i-"''<C'S' 
repos.ltionlng and otntno1.se (;I;'-eai<bg 
on dimensfcr:.S thal offer little p;.;xt. 
UCl nev,,-s ana scam abilHy to rut 
,hrOuM the d.lHf'I. 

W1Ut about investigating MW 

~y'S. tJ::: erthanc-e the experience' con-'" 
sumfTS r..ave with your pnxi:.<a' 
\),,'hlli if there were emirely ttovd 
ways of sWring. opening. dispersing, 

pourin~ ponion~.ng, r~,,1:ng, pn:­
s.e,,·mg, h;llncilir"g ... nd uhimaudy. 
i.lSing yc<.>r product? 

Ingeruous 5<.ruaural~hging 
that breaks n~' ground .... 'ltn te::al tn­
w.e benefits;;:;an. wotkm ~:rde.m 
;>;ith ;an eximng !~rmx:\.a~lon to 
re ward car<5'..un~1"$ ..... w wtf;· t;,./'· 
C'dl"'v'e If'~ls af 5at~fml<m. 

But r!<Y,.)l tht: scary pan,:\\'e.at 
"hot:Jd th£t new cidiytl'"l' $·t'$tt:rn be) 
~1ult fun.::tionality d.o '~~..i:mef'S 
tmlY wa.n~i Wflal'bllrneuitnrl d:.S<>at· 
\"taak)l1S do thty l;t>::e 'Il't'l!h YOU: 
package today? C{l.uld they te.ll"$) 
And 1f they c{l.i.il.d, he·.,... can • .. 7e c,,,::,, 
latt: ,1>W1;t input intO' actlol".abk, ,,!'ford· 

lb1e .%:r-I.K·TU.~J ~}..1tl:or~? 
1t; ·~n ll-~:e:hh··.:.~~ .. V{i:"£.B· ne'··f,(' 

un dt">~klprr>t'1'l;l j>~~ caLs 
... ·co-,nsu:~r ~~::x:lld;!tioo1"'- ~:ar-:-.~~': .as 
<In:e of tts ph~W~~m ,~h,rh~g 
too muc:h i:OOU,l tl... ~',:"u o,"tUt {Qi;:r,t 
.t~~:;3~ ~~... ~,(: """.....". 'h.; ~ l'. ,,~-t' {-...,.-~. ,v_, " !>"""'?: 3i ~ . ... c,,:-ey~ .¥ 0' .... . "" .,'," 

~Jrne rapia·hre .. m:u!u>;:3;CY a::'>S 
~~"aHd$:~lng .,. 

in {hi$-. ~h{;or~~ :?~~J. present c .){"~. 
t(-?"..s hem t.tit.e~Tal -b~in:~crr.n :r:g_~ 
3i.$.k caru.';1!nefS !omt.! :a rne.f~t~.":<:t 
ani! hope:f\Jity, ·.mj,d;a:!~ t~ ~l:k.a 
t'9·tJ·)~ ,31~~,: n~;.es btss., 

\l..,'h£, ii' yo:u ,~ht .ah<:<ut 
r~.in:J-t :3;;'1:ci- t::c.:rA:t"~ genen~h>t. "';.:': 
L"-omplt:~t.fr t"~')'~'-)-';;:}-,,:I~ O~ ;?,·t.;:':i 



r 

dt~Teren~ ~:-ay? \l~:ri.Jt if H1..3~e.ad Dr 
usng ~~arcn to St:reen rr....a~.;.lre :'.:en~ 

ce.pts ~ >'}3U used ~t to ge,nerate 
Jo5pnn£~r...j id-eas'" fo~ structural 
p~.:~;a@ng ear~e! if:, d:e prc";;"es£? 

us acknO"tSt1e<1ge"(~ tr~t ·:orSi.l.rnet5 
h2riiv eyer do, pa,; and be1~e¥< 
v/t-Mi-t "the'f sav tht~(, de -

It s not th~t th;y get ,he,r jcl.hes 
trotn sending you' do~vn the ~,N1':J:r!_g 
Pair... its j;.;st (hat whe:; ;J.Shci (0 

"';"",,",~..o " '~...,..., t;·,· .. ~ •. " .... 
'-":.~-~ am ... ·ng ilh<:.,,;.;l."'e::.,""S" .Ai, 
or:;):, cnoos.e tne one ~j,ey BU DeS{ '. 

1'1C~ cne that ~"iH mOC'!o:-;Hf: ~r~m <t.nd 
s.cXve their Ptobie"rns in ahsoh..ite 
tetrr'l£. Ar~d·y(·n.ir ,,50 makes t..~em 
eilger to pleas<:. 

So er'g;.ge tn1.':m in a concept 
ge.'''ltrar~on p2..3S!:. PuU L'lem 
onbo.ard ""m )'ou as m~mbers ;)f 

WHAT COULD 
BE WRONG 
WITH SOAP? 

Lit's uy J'C'U lire the ",rand maM~ fo.r 
hand ioap. Seniors ecre taUin1j y<lu th~t 
your baf IS h~rd to handle, a!'ld PO$!"s a 
safety nst. HllW mighl th~ pra~el$ just 
di~c,uned eddrus the oppo-:run.ity1 

1. ¥oo ,end e team tll the strlI'B$, 

!l) 00d that 
• SMi£Irs buy !I t\l!Y~d, !J.ro::&d har 

vour t::el.$t~ve re-il.tt'L ;,,~;,;·'.:·e ~.hen1 the 
b,!.!tude :.snd sti.m~th.ts they ~t:d ~_Q 
helo \:'cu Dtigtr;zte P3:;:k.agtn,g f':..;:r~[· 
ti,:)~gry lh~t dfers·,hf.:m t;-d}' rei,:­
V3.flt and me.a.nit"~uj c~neI~::s, 

t'it: re ate )1 fe:'W'-~·f the v,)ols 
u..~ ~o in".,~:d1ye {:{·:r~$..3.rn~~ up ;.D 

s'Urf3Gng greAt ldeili. Dorn expec,,;:; 
get refined S<1,~uticn.s fr.)tn these &t:tiY' 
"l-~-~ ;....;.1' ---<I" ;tf>~): _c.:},.. .. ·p :j.,; 1')... . ... r·~ .... '~ :' <"::>'. v,..., ,",v ""'t'.yy~ "';, .. "'_ "t.):;" ."".,.",,,;: 

!ue11c:I ·creaUYt dunl<lng 

Sh~ 'til ye~. I t{ow nlUJ.:n time dc'~ yOU! tearn 
,!X:nd ill ,he $.iOres? Ch.2.r",:t:5 are, 
YO'J.f pn .. xiuct is found In ;3 1m !nor'! 

that fi.ts nice'!>y in the.ir harlal Ind ~ any 
!(lOpM. 

• Thsy teii you tr.!'t ytl\l; soap is l'l>O 

ooi~ and e¢illas in cal\~.&~e &,!!y c·ln­
not ftll'l'\()'i'lt 

2. t"l9f>, yo.u SP.icOO .~ tltM 'f> 

homis. liis.c~'!lrin); mat 
• Sexed so.!!p is 13j).e>ne-d ~ a "lip 

ijf a !humb; 't'OW'S tequiru a ld$$.~f o:r 
Illi1 ffi~. 

• At tl\" siflt bar s:(:)IlP has biH~'1 
repiaeed 'Nith a Ptt<"llP dltpMs~t 
fhmmm.J. 

• /en !he show~!'. reca$S>e4 wap di~h' 
i'S .re too h7w 1m3 bard ro el(;t:en. ere' 

6:tin-g I hanfd. 
"The l\'lape of'y<lUl' bafdM~'r t:}!i in 

llleh~$ Uta way $8fl~"! J~ up. !(s 

~U$nt!~~f. 

• Th.fr1~I)f&. it sii.ps fr~ ~ hirut 
te~1lli'IDg bcatt4it1i ttl {~ it m a wm. 
tl.ftl. Thi$ may ba 1n:e ~~ d.fli~"u;1 
M\J$.ehoM ~haviof mtlWr! .. 

{..)utkt r:'{pes thin. 
\;/h.a:~ do th~>Se 

H-~;:(+' ,s your cc:mt,o(:t~ ;·~;Sn ?:r-ese_;t~in;~ 
j·tse-tp- E~ ... "en m-ore tr:-n: ·-3:?",4nl ~ th~ 
:ea""1'ng ".·r,,: <::al'l p.'~ ... y abootl' A..,.j' 

~n.ri~b:~:~ts' ;~~~t ~~{j:;~ .~( ~:l;c~~~~~L 
rn,ii-dng -t.$ ;h.a:~ atc{.s:~ '1 pr;xJ:'!$S i-~ 
, ... c..,,,,,,, 0.)." .... ,. • 
wtD.,i.O~. :r .;.q,.. ........ " 

itt!er\--ept ~rr~ '~-\J:-n. :J:mtrS ~$ they 
peru.Sot. tne ;il,$H'$. A...:.:. JieU} ",,'h."'t di-s· 

.,.. . 
-~~:ts tt3£:tf: .at:*:JUi p-r(x: 2:("".....:$ ~rl tn:~ 

·.::i1teg-"·-' 'N""":,, a5 +e' t::\;<~..e <l 5;1:'¢'" 

~:ii'):P~'~~~d wk~7}; the; ~-·;r.Ut ~h'~':_ ~:~;' 
an al>ouz tt~t: t'1'-.... O c:t' th; :-~e: di.~",·)r&e 
th.3,( ~y tll:!.a~:r m y'J: r !:l'..isine.s;s at 

tht ~n})."{m£n.t of truth .. "-
.F·v ""'~"'nl;b .... 'u' '"'0' '. +."'r·..,... .. ·,.~7 . ~.~ ~A«-~~.;t" "'"", .•. '" - . ~ #~v" ~ ~··~F·." 

~.i(-t;('''' .... :.i company 5u~1a>~£cl j'::l;..>Q. 

ho'"" di:sttn.>:n'<e a Co.mpcitor's pa:;~k. 
ag:e is" -ina ;,.:;}~~:~~,--:,~;t -;:.:~ t"i~_t ;.-;; 

3. 'Tht,n, ~ ~ ~ ~$llt$:ors irl ~ 
~ 9'~f:8te ~!:Ic.~:td l\: t",OM ·af 

tj1:f e~ !:~b \;>~ a ~+fI.<l 
~ .• m! U)'S,·~ i-' th.e b<lr h,,~ 
• grip e:mbt-<:M:1'd in trr W~H{ ~'1tl'&:e:s a 
t$~ ~ t:M ~ ~.rtfitwu 
w~ $'Ii) I e~ gab e~ \'It'd itT A 
tj1:ird Mli:rt rot ~-;;l!'I ~<f<:" ll'!t p-ad:.· 
~ !OOO u;~'t, 'Vftrv ~a:ll 't i \i:~ it tib 
misT 

4, MJi1, 't"~ l:!:\;~m.::i: :.!~ l. Th.e 
sk$t:hI$ ~'w .~ r.¥~ It lW ¥Otf 

!t.~ S:!)tM {If!:h:lu • .n ~ 10$. 

'M>'4t 'fQ:lJ hi~ ~ ia 10 iC !'wt<md 
l.1>I f>:lc:.1ZJ tm'~ W g'.!>l'lot.l'. J .~.t! i· 

~·C~i'Pt 



. CC:n.Stlrr.:ers were d~\~:y; ~:J 11. 
'his lnk)rrr'..a.~;(!n s.~ans tht: tt'am 
lking about what" tm::ak-lhrr·ugl:; 
:c{\',HaJ p-;jckige has tc cit: to rncZ; .. 
~ ,triaL It s on~ iDP~t, ~";'it, H puts . 
. H1 (he consume.rs rr;Hl('l .. ~t z.n::1 
,text. 
fhtre~ no bener ·,.V3V tG lr~h.· 
1e.rstancl ~~hat ccnsl~mers fa.ce ~,n 
store ~!'hen they iHe !'e.a.d\~ ~o btl\' 

, "'M' ""-k,,,:,,',, o"rih""~' r"~ .~'"\ {Y'I' ~ ya>_ ..... ::-:{.~b (;oIi. ...... '-.#(-.;;" ~.d ......... 

:apnv.ate the~ 

Then go home. No! to "our 
n home-. b~J. to CCr:s.1H:r(e~' hom·:! 
i.ronments The oo:e(tive here is 
,vit.ness hcrl,l{ prodtic~. are tr..1}},' 

,d, 
Some f<lih call1.his an 'amhropo­
'cal $tu<ly· or ·come.x:tu~l ob:servi!­
~", At ID1) w-e atH it ~Hnding out 

!~ going ca' As one O"' .. lput of 
work. define a 'convenience 
!~ that ~Fresenrs ~rage pointS 
mproving the entire expen.enc.e a 
urn£! has with )-'Dur product. 
:;w is the product stored '. 
ed, disjx:11sed, appli~, served, 
lrnt':d, resealed, lri.!"lSOOrtea, 
fd up and di~ ;P Once 

have identified the n:kvant 
~nsions, note habits, pcr1actkes 
"v.'Drk-arounds .• 
\\'tIrk-around JS an awkward 

!Vior that consumers w'Jhng!y 
'ge in to O\-<ertome a bilitant 
nvenkncr.. 
onsumers 'WiU tell \lOU that ~he\r 
::>rtlons are no big deal, bu; do:::'t 
:.oled! Provide tr..em "'lith relief in 
functionality, and you'li own 
foreYer, yo~ wouid be II beli~-

er ~f y;,)u s.r~v y,,·h.at peop~e 
to pre-y1;e~ co:n_~J~e and . 
the.ir ~l(?ved ~Qt;a~:et ()atrt5c.ai on a 
morning ~"hcn th~y h.av'e f::~u:r rri.~n .. 
Ul1:£ tc d~: it. J 

;;'l;m H P;) ..... ,..·"l:~·~ "I'h.;. -~ ............ : .... 
, ~. , •• , ", " < '.'~'''!:-'''l''; (c, ,~c.'v"" ,', . 

>~ ne.r: you ~gm l,) see H ':1 mi.",re. 
tt-Joi.1.!:1 a fe.~;k· home.$.. It t.he-.r; ~(!rn1~ a:.(: 
ba:s·is of ~ hvpt}the5i'::; V:CU 'NiH $t!K t;.) 
vah6te ~t~r, . 

3 ~!! ~ ·p~f $Orne ccnS'.lm~.T$ 
_ogethe:i to jOin y:o'4, mnO'v13t)Ofl team. 
Pe.+.aps the-f li.'"l: people YO;") have 
already $pC·ned in storts ar:.d Yl.<::ite.d. 
OJ cr.ev are fresh faa:s, Vk ,,")lta 'JSe. 

fr~h fuzes be~'~ "'~:: <N~ hear ~nJ 
~ si,nliar ~hing!< from a bmada t>.L<e, 
~,.vt: r.t02vt rn:D:e cDnfide:n<.:e:. 

Thes:t sessi-ct'", look nothb,>1 like 
:.:a.dltivruI fOl..'US groups. Obje~ny.es 
art. difftrer..:t a,t,d ,he s:e1:ting ~ diller-

.ent, n.t meciwIlcs are dtfferent, if 
not SoCtmewhat st.~. 

Forget the ooe·\iIf't)' .mirror. 1bese 
~ons are "all r.a.n6 on de-dc' You 
and yo·u: cenru.l'I~n w"!)O< !ogetr£.r, 
pe.rhaps with ~ance frc<m a ere· 
a,j''e reso',Jrct ..... 'he :r.as beIm :Uti! 
kfore. 

The ~ ~ to origir.ane whllt 
"""! can 'sprmgboan:i ~~ 10 drh't' 
taitr, t:r..o:re a.':ed~ cre;;th<e think­
~. n.ere a~ mmy ways i.O (oncl~a 
thf:s.e ~ ~:we call them It-.'Yl· 
SIONSM ~)< but om "''to} IS (0 

presem coosumers wit.-'1 tangibk ~im­
uti thit offer ir!gmi;:l'.j$ funcriot'liility 

Thtt, ask them 10 .s,.~ilie~· 
fi.!S of t.~ produa they liJ.re t~her 
""'1m !he cat~gul''f y~J Intend tD ,::.ns­
f ,orm. 

(:'<)r~.sHn';e,t'S J1*.a('~ and 
~x::: ~~;r~ tde:z.~· art ~Jtn£:d. 

idt'i~;' h.lng (/n d~~ ~U:$ x-:rt::c are 

:~~~c~~~~;i:~~:~';~<~~<i ~{;:~' 

E~£:~2~'1!i~~~~r:~· 
a~i;:';;'g:: ~~1~~::~\~::';:~~:\ 
unat:?"$~Kli.;g 2;i:d "'spnngb.:.-:arci. 
~d~" ~~i can 1 ~stb})' fag :hr'0Ugh 
the (:f3:;'J:,....,. 

TI:':1t ~np!Jt 1S fed m~v crf.~~f::{ g:en .. 
eraticn !D \{'<dd· a p~k Q·f ~""..lh~ 3(,tion·· 
abk p~::)I.igt:.g t';:):ll(~p1.$ &:$t acld~s 
real 0ee6 .a.-:<itr>4iYe':">'"a\ c'iJer '.lp d'ioe 
"\>.."'P"vo'··<; f~tr!-r J~~. ~+~ t+ea1 ,y-~r.&:ing 
for 

Be 5·:J~ to ~ t:,~ eff":::n "~it:~, ~'(·ou~ 
bffi crea~l'<'t.: 13.l¢n. n·.e Iin't.rage in 

this Il~h i:s ntK \he!.tlput ~l:f. 
i:l<.u ,*+.at lr,;ly ~rr,'e peo-;.k t:;V: de:. 
'.kith it. 

Tht:re5- nt':. ~. to !<;:rt:er! tht::~· 
;:epts With ccnrum:en $t t.:.usp.">.in;l 
lOU kZ"li1W as muc,,~ ~ .~'O'ilfl<tt'j u:> 
know ro r""nnci d~'n Ie the ~ 
promtStr"<g coo:ct:p';.o:al d..~ 
rhf~, you take n,;::.1d ot ~;ma 
'Mow thtm -O'.J1 inti:> lnultlpk ~"'. 
tions. ('ll~ ,he mea c! spill·p:roof. 
but ~ ~ !<"';1:"m ~~''$ d>..a~ C'"7l.l\d 
~.a1ly '.k't)M" *) , 

D.en, hnng th£m to Me. 

4 S&m.#~ e "~pt*t 
A ~ '.\."£)' Ie fu.."md dO'WTl to II 

few of the tr,os p~ ~ 
strocttm!'S ~ to Qe-.'ek::'P JDpr~senu. 
den mc!de:~ ;: ::,,. r ! -",~;.!> ';;"+'!<·H ~; 



J .aesthetic or graDhlc_ de..:.;ic:r:; 
The abJe(ti'\~ ~S ~o rt3ve ~c,r:surrters the {·~,.H1i:~}(·:·~~i.Sl 

e.atUre5 th~t ~ fii ir~h) thi"_~r and ttrne th:ern tQ fn 

'ven better 
The mcdeh rria~; be mocked iJP it:. ~2rdhc:ard, fear:-', or 

·iher flexlbie tt';?terta1 that v .. -in :aUo'olt~ cc:n5~metS tG , .. ,:,,-,,:,,', . 
. nd d-esc:ribe n.:;,,;,' the rr.~~ki£:e \,·cr:.:s fer then 

E:q:ect fee-dhat}.:. 9.l~h as: '~This feeL~- in In)' hand. " 
This \voufdn~ ht i.r: m~,.: ~ ",},.~y kid !'111gr-u $~·aJk."("\· 
his,'" .:olt's hX, l:~.~ fer m)~ p-r..--x:ke:_'" c-_: "'1 :.':'2.n ~ c~ut h·-:y..~; 
::; open this:' - . 

\1.Je'te searcnlng for h("(~{ l<¥e-U {he sx;uc_~u.res ad.dr~55 th~ 
~y k-ve ra&6bie dirnen.s.ions t}-iJ,it s:; rf.;:·ceci tr: p:re~.;io"'1lS \),'ork 
;ith c.otlS'J.mers. 

V{hen '>"ou he.a res--:.stanoe • .uk cons'.lm<:r3 hocw th~ dwgn. 
lils and how fl could be t.'TIproved. ,. 

mve s::a..ff on f-Wld (remember: • all h.ands en de:r:k·; to 

1terpret feed~k lind traf'siate It !."lto re.a!-ume ~'3l1.1ticn.s. 
nis is il working se:s;5.l0n. no; " corrc'I:"?: Kr«n thal could 
~nd YOU OOck 10 3G\.l.3.re one. so ~ prJ:':P<lrd f~t " ci'vn.3mii:, 
~t-~d and vC'!;,'produCtvf! eYe."1ini ' 

Tt"lis \.\-~orked great for 3~~t ~~;-here (".(:ct"'U{j-n::~rs tokt us hO' .. ~ 
ew prototvpe pr::;.ciu,::ts kir hOllie.hdd orr:tf(.1i0l'l ce·".!ci bet-
:r meet tl¥.~ir r«cis. ' 

Once you're :.::o!winced rot) haw a st~.lCl.ure tr-.a! olfe:s 
-anted fUn£.tiO!'4lit): you am deal with ae.>thetics. V.:"l'.at 
e5!gn e>:f!C'IJ,',c:r: scgnaLs the 1:r;110'>'at;or-..s hoe'S< at ;h: po,m-{}{­
Je to c:apo.vate C-..."liSUme.r.s7 

WMt fornl, ~enal a:nd color con.'e\-'S '",'hat vv;.l WlL.'lt ti.) 
>out product :md. hmnd 4"'JUgety? \Vt',a', exeruti,:},'1 gues 
,)Wl1 the production li."l£: ilaw1e;;&'y .me mt:>:t5 re!.3iitr 
:eds? 
All these iind otJ..,.e: issues bewme cri!er-,z for approlmate 

::sign one!! rht hre.ak-Uu'Uugh fG1UP'..s lmYf: been·lrienlified. 
Then. working prototypes can ~ nudt. n-~ are cntiC1l 

r line-testing. CQl'Slmer-testmg, tfS!-tt'.ai'keting arfd e\'en 
a.'lagem.er., tfMXr'g, \-Vlth a go aedsior" }':'J and your ~k­
;ing engmeen are cffand rer01!ng wi!.h dar direction. 
While thts approaf"...h seems !<I.mer e.!aborare, it can be 

anaged quite cohesively \-k find it w::rrks e.>:cepti-.::m.lUy 
!ll an se'>'eral fronts· 
It ensures pl'ilgn:t2tlc Cl;),I'l.l>"Umer input to c:Jn<:e~ de><e\-op­

e.l'l! and eh:rrj,~l.ts !.he 1""9: 25sociated ""iL'"< ·Yo>:ir'.g :and ... ~l· 
ating- fOC':lS groups. 
Ie pro'\.'l<ks brand m.arugenem with a ccrnpelling ratio­

:Ie. for thf:if ~~'Dm:me~tions. 5enk>r Managemer(! fed..s 
,·mfonable '\I>ith il: ccurse of action tNit uwo!ves (IJf)S-Ume3 

appropriate WiI)"S to focus on ,,,,1tat mat!e.rs~ 
It ID¥oh'e5 rn'.iJtipl-~ staff f .. mctions eanv on for ea..<t.ier buy-
and support '; 
It drives bener. more 5'.<,:xessiul .an..:! often prop~l)' 

rutiors. 
So, consider this approach to ~gin,g COf'.:C.ept develop­

en! a too! dUI ca., 5e.t'\'e Y'J1.l and you, rus'!{lfl')er! better . .Its 
rure-fire "'lay l.!} genetllite product nN-'S- 'il>iih impact, re .. 
etgize a rnature category, arui create ~.J.ngf..u ~t}an 
at .....;ll aggre:ssivdy pre-emp'! ccmpetir::on .• 

t Millau Vkt~! a.: lDI," Fro®,.{ .. :~.i P<AiIi:l~ ~~l'!C'~~ 
~ tn Edg€Wa!tt, N}. 1 D1 ~~ .... "}rks ~fL~ c~.pur';.~) ~n ~U ~tag.td ~ 
,dUTabks ro.t~ri.a. KnI '<Tn ~ muh~d at 201;'941-55'-:)) (!'!' {. 
1: kc!@!..dl~.c= 

!IANOPACKAG!NG 

; 

~ , , .. , 
(; 

;:'" 



WORKING WITH SUPPLIERS 
WHEN THE GOAL IS CREATIVE PACKAGING 
They're pan of the team, and hOtt·, marketers shape a relationship determines just 

10W good a package carnes from the process. 

Branding is a te:a:m effort. And 
in Uus age of OUtrotlrcmg, the 

'Yll}" that rr:arkttm bnng suppliers. 
mo the [e:a:::t1 during the dtvelop­
nent pro..'eSS ~ a key !;:; even,'Ual soc· 
%!ss. 
That~ espe...-v&'y truew+.en the goa.! 

> to develop ~tive paa.aging ilia!. 
Iclps to sell b!'3.llds and when the 
:wkelt:r5 paltnf!f is II ~gi:ng sup­
Iller. 

One prupe::tr~ on hOI'>' rnarkert.rs 
an work v.ith ,.uppue...""S of papel'boml 
artoos comes from Flour City 
'ackaging, which suggestS a 1O-5tep 
heclilist. Tnese sreps hdp to ensure 
1.Iil marketing cooa:pts a.'ld package 
raphics ire SU?po~ by suucrural 
~. 
~ have to offer 11 prod:u.."'t 

'lllt ~tl:f deih-us 00 a prom.lse 
, consumers: SiI)'S N.aru:y Mas:rna.'l. 
iour Ot)1. Dt:rector of Ma..~. Smnegy 
nd Cust~ F~ 'Packagmg SUP"' 
.l:im can help ~ ro that promi.se 
Y cn:ating a p.sb:l1-of~ presena: b­
~ pack:age. Vk an ~ graph­
:and~~,md""''t':an 
n.~ the pa::kages and prodOO3 
.u:'IC'tiorlahty; &t we tu;>e to be part of 
~ de:Ye.klplllfnt proct:SS to do that.' 

H-m are. the steps thru. FlO\! r City 
ackaging ad-.ises :ma.~ters to take ill 
rdtT to executt: ll'lno-.-atiVe ~ 
ffectivdy for the package> that a.J"live 
n ~ shd-."eS. 

1. &itt imtUYe.Q ~II q"IJ.!Hfyin-g 
8ckagi~g $uppHsrs.. 
\.\!ndor qualific:.ilion often r$5 \!<ith 
~ a."ki p\.ll'"'...hasings emphasis 
l.a)' focus on 9.lpplieI reduction. They 
lSj' have a ~gy of prL'ne SOU!!:­

~ a smgk vendor fot a par. 
:War type of product or serY1«. And 
m:hasi.ng alw3}'S e~ <:CSt 
ductioo, somet.i1nes to the exdu:ston 

&b,... .. t:IItftHl:J __ ~ ~., pck.- Uitrf a.fttIIItI4I 
61 .. :sihtIIt WISPfl'Mlf. "n. trutJ i;r ~.nHr ~ f4r ..... ".,.. 

widJ~ ~MId~c.,. Th I!OfJ1ghwi1dw ....... .,.", 
lIftN_""".trai_fuJpiu,.ihtbh.~£:II.II."'IfI/tliI. 

of odu:r amsid~. term .. :r1i: !1l.}t e.xpr-ess;e.ci.. then l'l:W'-

But diffamr ~-tim::ls ..... ,thm a ke>;.m may ~~''eM ~ w~ at; 
c(ltnpm)' do ha"-e diffrn:m pnorioo, effe:::u'y~ pa>:J;::j.g.e att+l:a.ky r.ee"4S r(! ~ 
\~1ille cost is purcl-.asingl !£lp "oMd- dODt 
nation, fl'..arl<.Wng n«ds ''mdor'S cl--..tt 
;::.;m ac::'Jl£ innm-ativ1: designs .and 
Pf'"..nr q~t}: A \'elldon BhHit)' to de 
that may be ~tW to brlw.d equity 

in 5OW~ si1U2ticm. dle rupphtf 
l'l'la}' aaual1y l1'a~ ~ocklng inrl 
tht suppry ch:aln. That O)J.Jd ext~na 
to colliltetal;and c&~r prorn.,:morud 
mlIll:l1Ak Arrangexnen:~ that fadht.te 
~ sltU'illOOS may' be nt'C~ry 
from a m3:r1<etlr,g pe~j",'e, 

!king irf'loh.~ in .. ~a.l)'r qu.ahtio.· 
tkm It ~ t.fU mark-turs get the.,: 
c.~ onw the table dl.lr'Jlg tr..:e 
quali.fu::ali"n prc,"e$.>;. If th~ <::on· 

2, ::>~an;u bt E:l,rly i~~ 
\Vnt:n t pm-dua d.e~~ofX!".rnt pn. ..... 

}~t lo$ d,::;~~ one s:t~¥at sa ti.~. the· 
j:'t«ck.agm!) S'.;pphu is uSl.mUybrw.gtit 
m hne, when ~~ert>}ne 1$ p.;;;sMng sa 
de.3cdhne. 

,wn_<ll»:~ge c;)nJigunttom. b',"~ 
C,,}ft<:tpl:.<itlor t'1."l.<;>+<:ati"'<'t: «S~$ 
need mo~ Hme for CrQtiw inptl;t. 
Makmg th~. ~c'~ng~t p.tl't 
of tha, p'.x.ess and hnngmg.l.ht: sup-­
pIler ,:1 a;; e:arl): 8:$. ~hk budds in 
~ri&t ~:rr~t'," ).:o,.:"r!'~V-2~ i;1~' .")JoCl '!-~ 



FOLDING CARTON 
INNOVATION AIMS AT 
MARKETING NEEDS 
S$¥ef al tecmiql.les de'leJ~pi{l9 ~~ 
f"Cl4ing CartCi~ will irnC<i'~'le shel1 
impact and ~nsum:ecrs' flltirac:60n 
with th~ Pf@ct. 

Co.nll9f III at prO't'ide ({ltI eased 
gloss. Wft!l'.f>Aj emphasis 00 sheff 

rmililCt. ~m-;; c:artDns. afe 

rnpon-di!lg i'Il1t! coatrf!~S ttlat ha~'& 

more s~s f;.)r prirtarl cartoo$. 
Tb. Batml! Joo:k C<'Jl'lfle-cts with 

CcOlIS:Jmea oow. CooSU!MfS thinK o( 

it as 'b~' ~ape'<:. Ind eart~n. $UP­
~rs caU it *gf,f! nal'Ufal kraft The 
ab:ility to put '.ootsmpotary gtapnic! 
O{l suct! matlliai:s: is aftatl mandato­
ry to Pfoj:eC! 8 bra~ image, 

tlrtarmM ,acbt3t all'OWS 
to.nS-Uif..:lrl ~ actJ.f&#y play WIti'1 me 
pad:a~ It ~ point·<l#-Pl.."!'"chne, 
Adding extri pan-eis ro tn1J tarror: 
a!klW$ car~ef$ w inten.ct. 

3. ShaN! rltSif.l eritttl'i I, 
\Vith a. creall'.'e package, the cor:­

ce'pt may IT.clude qua!iuu,\-'1! Judg­
ments of r..\;e :\t,elf impaa marketers 

an!:!ryi."lg to iC~kve, , 
\,..,·!"'...atl\"e p' .. ~gmg c·(,er: r.l!'.e~ tc 

dfe':C'J'R.ly Im~l!'.; questicr,$ sud, as 
Will wnsume.rs "''ant to to1xh the 
product? Should th~ p"'ckage help 
cen5umers reach J!; comfnn l,evd -'''rid-, 
the yrtldw.:1? Can th~ piehge rewa,ro 
cor.s.'.Irners· e~"Uticns by pe.rlorm, 
tng "''en ew..h tlm,e ~ 

Ofttn, design briefs or other pro­
Ject management dOCu,l'l:tents ttpress 
~ rr.ulrketers' judgmrnts .mcl ~on 

feI' t.~ pnxh.~~.t Tn{..~ :expe("t:.ll}O~:S 
need w boe shared , ... ~(~h :.he r-",K~; .. t· 
l::-,g $uppl~er~.ctuset..';,t:y :::na '/ 
the ruppUe:('S re"p<::-"l'_"<t or: ;-EY ... · L) 

~ch}t:~'lij<e ~:h.oY. eJ;:pe:c.U:t:~~·~ 

4, S \i~,ir p~~>ilK:"tlim~I'ts 
Kesix:c ~hp t:""'~~1'~'on :-'-'. r::·t,;·~ 

.J,.,.p !,;:~:p~~ik; A;;;~~~:~ ~.~:~:~::: 
'.-'-~'" ·N. ";r:' r ..... ,..· " w_~ r"~-;;...",+,,,,,",,,, .. .;:o' 

dim.er~orJ$ :3t';.d ~h'f n-urnhcr j;)f u.r~B~ 
~h;at ""'In g'O mto 1I;:::a(;~ f'r-vvj;,i!: 
sample.-., 

fit , •••• IIIS If ellil e'I' •• IIII. 
The World of High Speed, Continuous Motion POlich Machinery 
....... - •• _~ 'Jullll",.., 

"" .... __ ••• '111. I. 
Fa' ~!lWl ~~ Q:u:l ~,~ yx 
~b~lii!S~fv¢~~ 

m::to'>~~ N>C.~~. 

~:1e'is~~" ~~!1131 
~)9J ~ fOr l'l'O'e ~.....,..~ 

~~~,,~~ 

SDCOf4 0..1'1 C:dtMt .... 
1he·r~!'et d~ IS W1(OS 

fS£'S~~~~mx~ 
~~~~~~.~ 

Fft'~ ~nelTilt'~~ 1!">af 

n/!lt. M~~Iit~~C~ 
~;;r~ ociI: M orx:;ai'C~,~·;nj lOII<l. 

' .. ,..,,,-." ~*' t.It~., 
!he~~' 

Au ... ..............,. 
". .. ". ... 
lW .... ~ 
.n;~~::..,( 

~.<b:V 

~~ 

~~." 
b'~, __ . 

~. 

"' ... n. ...... ,. .... ~ C:r F.,. III ....... fI_.", f 
........ ~:J'I.! If 1'JiJot......., Of n.,....,. 



Without samples, tht! strucruril] 
ciesigner ts left to g-... ess about prod­
uct vtsibUrty or n~m:g oppc,,,uni­
tie$., And fit differences may t'lAp~n 
be.t'A~een ptC{otypes and proeut1ion 
samples. 

5, O!scr~b& th! c~mp$!tHior:. 
Brand diITerenwll1C?n is a key in 

~odar's $(~ ot ;:.omoettng or",Ihis sr:d 
pto<IUCt$ A ~:..:pplier can offer jdeas 

'.?D ho:")/ {c~ dlJferenrL:H("'~lf ~he $::.1;># 

pHer knOYi--S the com.t'ttlH,.:m. 

, Give th-e £uppher .SalXlyles ¢f co''''­
f'i!,mg products, AlSO 
(:;f reptt:$'.n(.2horu of a:r~t"' 
use:d in deve:bping tht.: gnpbt 
d~5jgn. if }'S")U h3?~:·~ pi4.n;. ... :gr3.L~ f(':'r 
t..~1:e tatego·rYr ~ho,~ th;::,~ L") the sU?,-" 
p1ier, to;) 

6. Oe\'e!o~ graphiclll!'lli st~~cMe 
1imtilta.nt~l.!$i." 

< ,. . ., 
r, 5UC~ tlr&nO. l!T13:?{: -""',:'?eS lor 

bn:nony m,ween the nr,,:\<':; lne:$­
~ge,>, th.-e product lind the packag' 
ing, 

The .m.Kti.l:nll p;ach.gt -:le:$lgner 
needs to u.nde.rsund hC'w the gnph­
ics f!.'q)re:'lS thos;e: ~'!::1! :so !"'"\a: the 
pawging rt'..ate:r'.als, srructG:;-es a<'ld 

:ipet:l~i efftus (;:,u, ~JPp,:rt t':$<:.h ;.::-ther 
to er",'Ulnt>! thet'n-a resui( 

7. !nsis.t Olt d¢:Cl.fAl'Ma~l, 
A 3-up-ptkrs quote bit5tcl !.xJ! 

en cr:l~:ntity iHl:O pac~~ sryk ("An sig· 
zul a -cotnn:>.;.xhry" shop appro::..ch t.~.~ 
does nO!. lICcormnod;ate cn:::srr,'1!Y Yi-'f:H. 

tf rOll are INking fmsomet,~ng 
beyond tf...aL. wNk "''lth ;i sur'phe:r 
who pro-vidcs detaih tm tM ~c.k. 
age----<itflle:nsienlll Jra'-"mg::< th,u 
looicHe wier:a.nce?; in fini..<i.'ld 
pa-ckagt'i 

The ~upplier should als<" as~. 
fc·t det'llls on the product:s g~~;s 
and end-user lx.netas. Anci the. 
supplier should uk aoou~ ptO,ju,> 
tion semng:s, !:,)I ~':.1mple> ',"·C·B.';;! 
~(;k3.ges be ~$t.rnblt:d in a ru:,:d,· 
c..apped ''''prks!:mp:C 

Ilf 'WI .0111S If ell •• e •••••• u •• 

REFERENCE BOOK 
UPDATES FOLDING 
CARTON DESCRIPTiONS 
A ~8'.!19 ~ ·Df h H~d;)()t d 
~.Ca:rwn $t,<j,s~;tJtJ.J~ 

U¢a:t»~tt'i!l ~:C~~<! e:alii;w. WJ· 

~ 

n.~l$e~tl:I~$ 
addi6QI~.{ cacrt:l.Wl ~, M ~:t;;>I:' 

OOtlto~~~~1ac' 

~ .~·atld •. ~ of 
pa:c-~tiM'M.. 

J:t indwiQ ~~ 00 e~~l1 

~ m~ Sl?!lid.~ CI)rr-:J­

i~~ l:tiooUt!t~­

tal lind ~ t-~ 'JIkm:!~ 
c~a:1'fidit~e~~, 

"'~~_lh .fA._ fIJI ~ c..n. Sr,h 
NmIUI~ At t.k f>"~.rl 
Pl'-ck~ ~d., ~'&~ct !''I~{ 
~ ~ ;.m.u..n;v '" by ~-lr'4Jd. 
PP:C~~ .. ca:m 

8, i!:$t .~~j ~i';<:!t'rt j;1~·ckal11 ~$-rl~:nM!'!~ 
Ge-t prmat}-pe p;t<:ka~$ from y,')l.l 

rup:pi:kt to tem inurmUr Pr>.:.-rnf'(ye: 
~n be ~:d in foct.a grou~ to ,~~~ 
kedhack;.:m pa.dug~, ' y 

L~st ~~ ::.::::::~r:::~:.:,~c· (~~ ~,~~.(' . 

The World of High Volume Contract Packagflll 
If You He«I '1If1Rlof't ,. ,eo Mmklft ~-I I'« 
rOIl'" Dry JttooctIKt ... CI:Gcftf b 11M ~ 
.~U C-IotId N' "ti'J'tJriftt 1011 ....... 
'~!ll~ 

.~~ 

.~~ 
~ 

·(~~~5. 
,r~ 

'~;;:~M 
(~ 

.~~-~ 
c''JI;:¥'''i 

Call 
Today. 
,Jeep 

TonIght. 
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ca.OIJOCOAt'OAATtOtil 

tN~~ 

~~ ~~;&-;%.2 
_~,t'~~n) !W~1,,,,J.-.I.:~:~ 

i'U;::;)-~:,,,,,, 
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to (.heck the effectiveness of the ;YY~r· 
ali design, the use of u-~, the ~biliry 
to dispense pnXh.lCl, .how they deUv­
er product \i£·jbHitv a!<rl graphic 
integrity Ask the ~ppher lib-Jut 
product ptOtutron or firr,e;ss f.::rr: use. 

But the. rP.2;keter has to evaluate 
an)' supplier 5:..lggestioru against the 
marketers knowledge of cu.stcmer 
preferences. Cu-"omers m.ay ,hmk 
they ne ed a sturdier carton than a 
suppUer recommends, and a mar· 
keter has 10 evaluate the different 
opimons. 

9. EstabHsl1 ! rels!i<H'Isi1ip 
with tru: s'l1ppFer'f staff. 

The suppliu is going to be 
patt of the teazll, and yo',,! n~<i 
to know the key player! on the 
suppUds side. 

INDEX Of ADVEfmSERS 
~lAhd.lM. 
Bail:n~ . 
l>R&"'''DRESOIJi!.CES . 
CCLL.;obd ... 

.p.l1 
. . ... p.. 16 

.. p. ~J 
. .. p..10 

..... . p.++ 
..... pp. 4·S 

..... 1'.45 
...... p. "2 

..... , .p .. H 

ClmIu3t ~±dxs D!'£ . 
Cloud Cc.rp. 
Do-lt Coorp .... 
Do-w~ 

~l=: ... 

~O;~~ . 
lle s.. ~ SL... $tie lEU, St. Cbvics, It 
(0) )77-0100, (6lO') 3(7·1688l'a 

~!:XlIIS 
r~MinlI. 

~Gdde._ 

lOON. ~ St..~, ~ MP 
(+10) 77g.~, {"lO) 7'f8..9OO.2 Fu 

~~.roIIS 
r~ O.C, Del. AW..l'i,j., Va. 

~bdy 

1.1+~t>r 

~l'Ar~n 

(oIO) 287·21&. {610') 287 .~-4!!3 f'u 

~!p'il~.csal 
T~ (U.s.~): CoulL, ~ Mass., 
N.H.. N.Y .. ~. h... R.i.., \'l., ~ 

6 iRANOPAC!;AG!N€ 

On:e: ~;son t~) knn";\.' 
the prepr:ess $upervi$;JL 

That person's qUlCK revie'w 
of II cor::u:.>uter disk, f()~ 
example: cr.uld wve 
hours of reso!¥',nl': 
<S.~ues and ddays~ 
Look at me fit 
Oern'een the supplies 
staff 3.nd ;lour 0' .. 11. 

10. Urdmtend 
;lfttCess I!M~mtials. 
. Your supplier can 
be an educatior.al 
re.>;ource. Tet:hnoiogy is 
ctt.anging In folding ~r· 
tons a! it is In mal,;ya:reas, 
and ti',;e 5:.lppller should be 
a resource in le:lting you 
know what c.hanges can 

Carf.tms I1J.at h:oId ~f/J'. TrMttiIrr ~ 
/J;rftf8IJ Mft _ ~~AfHJ"" .",., 

benefit vou. 
For e:xample,mini11ute: ('orr'..lg,n­

ed cQntamets--F, G OJ N flute-h.a., 
enabled direct printing '<¥ithout the 
need for prIming labeh for ~mina, 
,ion. Packages with l-..:ig.'1.e.nd grgph' 
ks are now replacing older type.> of 

!~z ~ Compcn;< . . E>. ttl 
l.n!.md Ccm~ Cm-p. .pp -+. ~ 
1"7 Hill . . . . .p. ~ 
~loc-........... . .. 1"9 
~.... . . .p.l-f 

Milllhn . . . .fI'. ~~ 

2!.i553 JIId .... oi:&. 
~CA~1311 
{81.$) ~ £~18i ftHi'lelPu 

..•.. 1" r 
" .p. ~l 

~ 
t~ ro.s~): ~ edt. "*" 
~, x.m..~, N.P, Kit., Nd.! .. , Nne, 
Oida., (ft.. s.P. t~ ....... ~. a.c. T~ 

\:i')rr'.lgat!!:d padugmg. 
~)th~r ttcl~:~<j-~· S?.;.cl'-~ .2.:~ c!J!,d 

e.ffiOOS5~n:g ~:~~ ~Ot~ ~~~ip1ng: v!1:t~ 
!t1arkettTs, aC:.1t:~~ !i.{1:et~ trB:r;~:;:! a,nj 

gff:;:t bra:nd i::rcag-t., . . 
t("::,~r s;Jpphe.r n-e~.n.$. t" 5t3::~:·~- you 

hou/ tmp-ro't"ed c:ara.bihti.ts i-uch ~-:=. 
th£$J! car: help y-c~u:~ hran:dx. " 

Pud.:~'(:h Gzf~~~*( ~·:t", J.,:>' '3 ! 
Rnd ~h1bs:~ C .. ;:-mt~n~ .y., ~.t 

~U~ Quo,;u~"" r ~) 
~-.k .i~ f~t'",-,.t';.,: C;:-r"."!'x 

~h Ce.~~ , ,:.~. 

Sc=p~? :.;~ 

T~(l~~7'} 
~ .;>,..., 

:m.,St ~ ll.(:(>l~" 
i~}Snl~m 

ro~): ill.. Wi, \,. ......... K~. 
.' .Me.,Hd;.., ~, h, W Vt.., \1t~, 

~'>;2~fu~ 
un.o nw hV.t 14, 
~~~ll~ 
{+lO} 111)..)6OC\ (~l<l'} Sl{\.:m)~ m 
~.o:«%< 

~5 
C"''-I~ 
i.Srz.. III ~ W~.lt~:l 
(~n~, {~f) *y.~ Fu 

~.~ 
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f) EXTENDING SELL COpy 
Ra)(3g Sunc,c¥ffl's h~roa! S'up~.j~!!!,*!Tts 

have ttl =·rl~.r.:?s;s knO' .... m!le"blt Ci)!f' 

rum.ef~ ... 1':-0 f'?a:1t ;,:.~a ~ft4m.atii:m al>Qt:'t 

!t::e prt;<ducts And i~!! in!l'!'l'{ mafh.ters:. me 
mir.par:y had Q<;)iy II cOflfir:~,;j. f;)\~ p<Ki. 

3~e ar~a tr> w~sent ail the hfc.nnstklr:, 

~V;1h i"$ &.!r,iX>.<t'i: HamalS'. the C<>mpall'y 
"pted n:x ',~at it t<Jl.s rile "}M$t 'N learn' 
}ihlll The wd:n~:;l.i-e uw,;. t.¥o :801!l.$ ~'l 

roe. ~fu; a rc·tatir:g wln{}OW tli n'gMgtlt 
(<;.If d~r"'llt copy !<?~$'ltS ailm..1 th<l 

~.;Jt:t 

"fhiI tech<~iq!ie ad<i~.s.sJt.S $aW'y. !!taM­
COOSCil'aJ1 C{){"Sl.<'ffililfS .... t;~ '>"ant tlJ JJ1<JW 

,.!:UU! ~ ~<r1x:i\J':t Re~8n:h !t~~ m8t 
lWQ .. ltJgls <If i':~roal users l:oo~*r it ""'N 

im~rtant tha·; label i:l'fk-matj;:m sw:::.fry the 
pal1klJiar tlenefltS ."t;:i;::h he.:+.;s <;S"I (lfuK 

The la€wl has rA'l:l j;B~1S:. T'he OOl!im1 

me wrllps Sfl);;n;:j a il-Jtrj:a. aoo M adM­
$0".8 h<J0S it to the !;on!:a~"at. The tal" l",y:?: 
rotates arotfnd m'/i oo.m;rr: I.acY·Q{ .~ it 

rotlltiil. l'l ..... ,r~i;h::w in. m.a triP ia'r~{ 
rByeab ${1gm~fitt of C,~~y C!'l ~ i~r~: 

lJndNnell!t: 
Rfx.a!i $un;j;;'''Wfl UM:l !hf I.at>al tr; 

r~~.h}~ght fOtl:f tYP~:l of ~i1fCifr:":;tOOf~ tt:·a1 

promota ?~::x!\.lC:1lJ!;~gce al<t! CfQ:s~'se·* 

ctl'le-f ~~v..:jl,; C'~ in t1lce j;n.& ec'l7{ S'S'g­

rrleilt$ on e-a "h p-ac.la,;<l!' ar,,; 
• A P'.'::>U'Jct cMsuitsi";J:n 
.. AI.", llx,;;:!anatioo cl' ~-oo",:C't t<$M~ 

.. S'J~:)¥asted ~;::I{!il>or!al r.~~$l 

supp:~~rr:·er!{S to t{)i,.~¢sm$r:t ~e vrC~;..,;;tt 
• tlOW to fe<!rrJ mora ~ll¢',,:t Sl,~; 

Hemals 
eel L~ll:e-l rlii'y~j..~pi<l mil iab;,t Rauti 

S:.w:,jcwn US$~ ~. on !OC't& ti;;!n5i:; i:i'iffe,!­

-e.r<t '.'!rietlllS lind 5!nm~ {jf !W;:t:,~ .. 

As. II yr':>!nf.'ti",r;al l\..'>ci, tha i«blli h~s 

1;:'!!<C<:>fr.<$ 3 N S'i:!,' ® th"i! C{);O"4'<Er{s 

lr:temet :site. Chad:: C<jt ¥>w,',uaxa*i:lu·!1-
cl>:M":'Icom fe' sa", iK'W it W'O-~tes &,~ 
;a~{il'1>i faafuH!_ 

71H'i-st 1ilMn" t~ ~ #<f &1 __ 
.i.f.riai ~;'~t# ~~ 
~~1liIIIIc:t'N$"""'~ 

.,..~ hW-A~Ct':t L.<t-tw~ 

cr;:t:1a:d ~~ S,kts1'*( 
a t 84J·~;w.t:9 Cf e·,m~d: 

{${;!-,'f;fH'*r C<:cht;$l (om 

o HELPING CONSUMERS '7ASTE" IT ON THE SHELF 
ConS1.:'mea a:1! serious if, w'S·f1'ti<."1l tQ I;on, 

ne ct ~ m'iI ~l'Qri;.Jcts tfle>f tfl.l,{. At t},a 
$t,::!rt! :she.if, ~y wam to 5th! it, ttltich :" 

S«tN HtJm:t~ $111ft ;, tilt" ~ 
• in wsitlg. dIJ¥ t:.#Is/ If1 ~,fiI.#tM .. 
~$~~n.~ 
~6pt fRliJd:l. ~ &>tN., ~ 

wi#I chm~ Ior~ 

Clllat Jai.;.~!i;1Q ;5 g l.~,tic: mat t<13~ir,! to 
<!:1SWer thou (\i!'!!.cs. !f': tl':<!1 P'S:f" 

c~iI'ed t:I<!mef b,,-iWiIfI,1 P8jt;;tt !f\C C'~:1-

:sum*r, dear lah:e:is or, d:e!( pat:U~$ 

ha"lil yfod<3ci!:d Sl~r1mCam ",a:'J.e-ti~\J 
Sljt:~I.ls.S.af.; in !}i<rWf;a{ CMt i;lfC*:ll:i.(;tJ! 

and ..... ines: 
But whrH llOOllt looos? 
C~:!flsi~er foo:is w.m !'W\;;~ Ili;l~! 

alOpeal :"1 thQ~I.l(;~a'~e Somrra:nll S!t..'CI.l$ 

ar;,j sals-as me-9$ tn~ U~iri<l For m.a.:1'( 
b,-ar.'!is, th~ pn.l<juct lOS ~'ti!lr:~ 1$ ~.~ 

~6eh' Mod ·c.h:lM~{· i:)e'·!f ieb;rl~ll.g' tiX.~~::l 

en~~nccB t!;~t ~.:;t$~i~ 0.,' ~;gl',f:.~g 

tll.a uute or s~lu 
G~pilic5 >:!'In d~B{ t;el';:e.\s. C~il i:'Jp'~ 

mit ;x:>sitil:lffi(lg;;!'! tNO lI'k'an: 

Rrrt. la.~}$ /;t<'st t~ty Ci:1l ~~,::<~t!'v'''Y 

afi~ !ilYl,1 a,1 m a min1.mifu;t a~pma~h ;et 

thfl;;lft<\!'lict i;ns;idll me t<mtai!>e.r @ 

!lJ~~ a.li. tni .... ~ {If !}fOtllttill.; Il~~.:e 

e-popllal. Th~ p:o,j<;·ct ib!*ff ,"l,tS tc; w'~ftr 

IIpy:tai. 

Or ~ atl a~,!" 

tivfl lli;ljlfOoa-<:m" {~p:r{i<:!ti.cOOfl:S ::.4 th~ !r.~" 

¥·~9'mi:l>.\e:s thst !l'o *"m IN! $al;,'<;~ ~t· ~~, 
st~l'l(j 0:1>"t ~ tm~~ool. Th>l1 P.flPJLict i:l sj 

tr:~ • ~,~, - i:J.I.,';t m~ ~;f!l,¢;:ic.s {ju:~m:!ru ~, 

iY~~fl~:at 

,. a .... ~At $:[>111"" f.rn:.~ c<mu;:/ 
D2'1l M..!:I<'P4-.r l;t ffl/~-1l23 ;Jet ~-->n-a~;. 
1ff>.;zI.".,£Jl~~,,:m;:. c;;,m 



8 HIGHLIGHTING INNOVATIVE SHAPE 
'Nith pa,~ag~ llf!siitn~~I 1l',l)ldir,g l':~~;j 
~nps mIl? oo!tiilS tor a.imo.st 11'V"8:ry 
c<)l1cer.~b!~ <,~tt'gvry, tht' (ahall.1'i9 
thc~lliO',1tlf! ml}mpJ.ielS. 

Hf!H3'S t){:.~ of mt rfltI's:t St'nra 
chaI!Mg~s--l')arDntdf!'$ ww 
ergooc-:nit i>oroe, ~ hu II seriecS c:f 
gro&l~$ fOOMt'll ~,to rlw ixm'if. Mttirfg 
athl$~s fi:rm:ly jifip t/'le c OO'..1Im:Qr 

A d~ap ~iVO'~ fl(!&f the oome's 
wp llC'tOmm{){!aB3S ttl<! thumb ~~ 

fofefing$f. 
It j}ive.s tho" C{;!).Sl}rflt!r It ~gm gf~ 

I:lI1 the ~tti-e, b-m it ret}l;i~$ $~cJa.l 
iab~lm9 t'ffi>rts to Qat tna f..Ibel ttl 

lmoom!'y tOl1!t'..fm M the d~t-p iweil't 

Glrtof!!de's aO:~Ne" is Ii PVC snrink 
l-eb.e-L PHl'lt<!d in ~r:jht cC}ms. ~ te&.· 

J.1°S .~'i!&l ;::'l":r.:llct, Ar~it C."l1l".-$l'lS <'in ti":,~ 

~.e-aj:: grwa 
r"'e ncrft~t: g,;:,OOBP'I:MMta.;'la /:::es .:fl 

a j!b1l:~~ p~~,'::it$$ th.w. ~'$ a J;C:p.'~:t.li­
::-~ta:d hutt'"sr,:r<el tl:l -s:."ff'ir4: &.-$ !,a~l ~,\l 
tr<a: t:.:;~. r'>e ll:nfl-e:! h~$~~:i:eh:ett 

.ti.;''''~ ;nit t'1'I:Sc«ri:0'1l1'Mt 1M ~,e:l coo" 
t:--;rms wail til ~.~strilkl; bcrW-e, 

13h<3~g ~ttf~'~!l Q ttm...m1 
b~t.t~ ~B ~b~:;:am.a,s- 'ItIe. trt!M 

t:1w~n'j strjt~snapa$ .!;~ ro ':¥l;')W 
m~'m~g:~ Pl~b:g~ I:IlC m1iult 
{l'l;;:;1f1::~r m ~t~:e ~ 1_ 
"SMB~~~;",CM-­
r~.:::t .J~·$h(1 Y;s,~ijlt n~ (;f 

.,·.pz:~:il,~ r"im.lic~~::~$i.t~~ 

o REWING UP GRAPHICS tlHORSEPOWER"RACE_ 
Oat:n Foods' b'llI.a!held Iif& !1lW ~t wu 
• t¥n:w C~!I~ with itt C'l.ug miJk. The 
braooed produ.:1. ad:d6-d C~ei"!C$ smi 
jromtd sali'S upward. New, th:e lltltllf>er 
of dairies e:tm.tla1jn~ th:e p-&Ctai~ style 

is~ 
Atoong 1tI:em. Sm!1n'$ Dairy in OrMlff, 

Ohio, with its ~rs bnmt. 1M pad:­
aging .pproacb takM by this d:Wy .aig-­
nits agraphic:! .~pawet. <lIC. mit 
/'My !'taU th-e \la#'y C:H6 ~ me me:St 

cobful in th$ ~~ swra, 
if you t:nI m !!'$ "COOn of ~ !lOX"!)' 

store, be ready Ul foin 1M crowd, (If get 
taft~. 

T~ dress i1x tlH~ M~ brim! it 
aflcMfed in a 'nWf" p.a1:tam mat US't$ • 

Mt't~ co:loi to eoklf-cGde the vari· 
ety. A '"swlrl- at. com~ cd« 
ad-d$ a st!t'l:5:tl at m:ot:iM ILl tM 3-bet 

Cdor codlj'}g ld:entffl.es ~ li.!cn 
8$ wfIoIt _ nalf-arn:l-halt and ~o­
ItItllmlt PaCU~$ (;Offle in i--, 1& ·and 
32-w:nce size.$.. The !-o-unca pacugas 

COIml in a piastic: l)ll{~f tiJ CfllBt!\! 

f s.i,x-;>aek.. 
Smittl', DilU;f opitlt-d tor a PET ooma· 

mat is timed b.<'0WIt Th~ ti~ n~ 
blocb Otlt thllultra~ Ilgnt ~ Clift 

de~1tta dot viumifl$. and ~. 
Smitil's Mwv-ers ani in M~m 
~ 

".$Iritk ~AlSe.1t. cNbt::t 
&rbara f)~ gt a:n~3E' {}f 
tH'Mit H:!JifJbp..'}If1(ftccm 



Tke Ch11:8Ji9 iriH&e i~ M~JatilHt tI1~ ~ 
Cf>tlwmiHCf st«n witJI , nnfrIHJff PI"(lmf1tiQcJt~ p1ifIJIt, 

o ADDING PROMOTIONAL IMPACT 
What can h!PP-&11 if y<J:U thmk ~f a newspaper as li pacK89,,,j 
p1"!)duct? 

Th.rt's wr,at the C,IlicifgO TriiJutffl did when it ~"'intid tn 

increase in ci{ta~tj.o,n thr:ough cot'!Veruence stO:iU. tt add~d 
B IIcralch-cff ~.j !ab-&! 11.1 S~!'ldaj' e~itiooa ao:f.d 
throu~h tt\e Whi:ti Hen ?Bmry COi1Y1tn~'8nce stDr~$ ~n"the 
Chicaio &fii, 

The pra~ ran tour COi1S$ClJtNS Sundays. A t1'<f~ by 

rour,inc.h, pre:s.su~.~ l'lb:&! WilS a~t1 w eaJ;h 

pap-er'l up per rigm..naM Ci3fr.<t{ 
Each wui tnB prol'Mtion cffet&d I major pri<:~'l'i-caUy 

a trip Of 8 Wl1&(e1'..d hotel stay, ~ilS"4tm winnsrs i:nclt.!doe c.cl­
te'8!lt the COfMl~IlC-& $tOrt. 

The is!:!.,! was desi-onoo na to d·~trac1 from th&pa~(8 

appemnea. ~ 5uatm.off "bel co~ he Cfl:mpte~ 

r&tl'tlw1!:o irI:im t.lte pa~:I' wldl f dlY-fltlea,e. A'8at:l-e:~ c_ 

s.e~ the: newspaptt tl'Irou~ the t.~.r t<!u that myoo ~ 
tnt! n~p allQf. 

Rt!gionai ;jelMl:1)' agencies B~j!y app#ed ttff la1:!:el$ tn 

the pcap$r!. 

to- Shri~ ImhI-At Superi(x l.a.be! s.~, 
crmtaCf Todd Amrt.rklrf Sf 513/4ffi.2iI(IJ (7 l1·m!it 
pro~~t.i,c.am 

.. ~ 



EIGHT QUALITIES THAT SEPARATE 
GOOD PACKAGING FROM GREAT 
.~ynergy are other/actors :Juu make packages Jw.n.d ou.t Sf auus ~ISHI¥ UD CtillSTlU PICHH 

I ' u.sed to be thJt a pa<:kii.ges 
nt.in fw..,cnon ",,)15 to pm{ect the 

pn.xh.lc~ ir.side Today. in' the world 
of b~r.d ~rketi.ng. :ht p:lC~gt: h;a:; 
emerged as the f'\l.ndiu:ru:r:tal COIl' ... t'm,· 
f:1CJtion derner-,r of both a brand'~ 
exatfnce lind its e.sser~ct> . 

The qu.i.n.te:ssential pAckage design 
st<1tegy employs an equltabk bal· 
<L"k":!: of !et! anri right brain. we:!Y~ng 
rnagtc into the liJe of o:hen«ise tIlert. 
gen£rtc products and cont'erting 
t~m i.nto coruumer·rekv~m fin.a"t',­
cia! properties for ~~eir o .. nerz. 

Every bran<i has a different 
CvmmurucatiOll .a''1d design $U'3feg;., 
but there are eight bask mgredie::1!s 
t.~ a pilckage m'",~ p<Y.Ss-e:ss to be. 
truly great. 
~lt mUSl. be obtnlsh,'e To 
~ sw::.ceeci. a ps.chge rWiS to 
break through the .imal duuer The 
o~('frvt'hehnmg 5e,iection in North 
American supermarkets <L"'ld ret.i1 
5t:JR:$ now' leaVe!; the a'y'enll1:C shoo.­
pet ""i:h the ddighctui t.ask ~ of ch~$" 
tng from a~"Ut 18,DOO prodocts dur­
ing .an lOyerage shopping ex:periencl:: 

!I a brnnd 15 to be cOnsidered, it 
l'nusan.!'SI. be seen. And this need tl.<:oc 
nt:~ess.artty be ~ieV'l'd by using flu­
oresce:"t orange pilckaging Tne 
J~~"1ese ilppro-..tch of Kwhisper to be 
he~rd' ;;.an often be higtJy dfe-::tive. 
15 in obtt1lsist p$ckag".J<g SUlltegy 

when empl<:oye<i in cantIil$l. t::', a htg!-: 
ccio'"r-saturated retail e:r"l'.imnme-nL 

For !t."Wnplc, Visme breaks 
th.tvuih the \"1:suai dutttct ""ilh a 
"whisPer'" appro<1ch in an e-n'y,ron­
~ where most ccmpttlro~ use 
hlu,e packaging,Visine ust's p'!'ed,.:>m­
il".Ar',cly 'white~~ging With CC4C>Ut 

ac;:enu, ren~ng each variery 
t~ A gr"...at package al'il<'i:~'S 
~ differemiatll:S. 1:.$ Otbt c·f {h~ 
hallmarks of a sucressful. bnmd, Ina: 
abihtv w stand out un shdf C:;in t:~ 
ddn"~red via the c:ommu.ni~tiM Df a 

1;')":;"';'11"" "·'m",'~ n,l:,,..~ ~"""""-""'_ ~ .• ':. •. '~' :::., • MO"':"'''- ,~.'A'.,.1.S r" "r"'··' , 
rlOn' tlJ:'~} or lllIt>Ggn a yerte;:""~i<: 
p<"{nt of a~fre!tn:;.:·e L!'"".3t 6.t:$,we,t$ ~he. 
consumer', q-:;e:st~vll '.'ihy .she,,}d 1 

this br:and? 
doesn't 1l.tst ha:open w~~h i 

nict p'iei:~ ol rypogr3.phy and a 
P.-mone cobur$)'s:lem 'Sengi} ii a 
good tx.amp·lt: of it S'ub;(te bu: e.m· 
titn-tly (:(sm:nHlnicatea t)SP Th~ cl.~$:. 
tmc-tiYt 'v~pour backgr:.yu.."td' P"....3,;:Uy 

:)-f ~:':',H"$f*J',,:--~s ;fl it,_ ~~~, 1.':St~:btts-~ 
~n ¢~r?;·::K}ov.:i:l t:;,:;:n;.::t;.::tion~ w·:e. feel 

,ibc~u:~ ~~~'t w~ :d~Jn 't . . . 

:~, ~,~/~~t::~)~f~ ;~~~"! U£ 

-i;tlnj c:5$e'n:::>::" --·the. un!qut dHkr 
t:t":.:::-:e !1:-at th:e brand ~:p,re:'Se:tH::; tor 

c·T a b:ran::fs :s.c~~~i i'.s 
l':: BS ~:t'&d:t d~ de:Slgn 

.sysrem, Il<·h~;n w~ see :n;.:: C~;;upbe:U 

A tn.~ hs t13 t.~ ... B§'tiitt;H HIIIiIt . ., .~*. vw- .... 
Iin.pd.,m, ,,~#~. ~~J.:IlfilJf ~·11J$1l'j. n..~ 

~f"H1ti ~ diffMmti.- S..., IrfkfiIf /h: Cf.I!'.~ 

kif!uifies &ng:ilY from th, C'Jm:F~ti· 
han. '.\:'ithoul Ihls di!<ting!J;~ing 
i-cOfl, ,&n&ly:might nN be noutc,ci 
hy a p'-:otent;.ai new c;:msumer 3nc: 
w{:'uk! hJ:ve to rely <m th{l~ 
the bnnri 
~ A gre:at p.ackagf tWiS t;:; h.av~ 
\......:!..,./ ~ .. ~ ... ·l "("1.. .... "'a'·\..~'.e \.S A .. ,. 

;;PVV<I +~t ..... t:r. ..... ~ _ {, ....... 

'.;indow to ~he ~':<ul o:f rh~ p;n.)<iu~t. 
ana a qUI';).:: ~ooj.: at i( kts ~(l£. k. ..... ow 
~·h.6:t5 irutde. ~n a .sph~ s.ecv:t:·d_:. ~~. 
Identify'ilt'tth ,t,. w~ recognt.tt: sx:.'me· 

{.$.t:,......-whicn in:t-c:'nx;:rn:te'S red ';~r~d 
.. ,.:".:,,, """"pt;~·· .. h h,- I",., W ,."A~ e<' ~ """ .. , ;;:;;U'l!!3.P "'. ,e: .. te.n,,~ 
".,..,< ''I'l"""~,,,,,,,".~ "'~'"'';''l<.\'-p':''''''.''' ·'h"" ""~F"",- *t:"t"'-~._'4"'O ~,:.::_h ... ·~, ..... ~:«, .:.,,/..,.,. ~ .. ':~ 
:r;.t'~ b'::(tllcl lX"; the bcWl !$ rr...a.p,-;-.aiW 
~~;i;r${o<mt.d 11":"0 the j~per;d:~bl~ 
r~~rturir)g :CX?'rH!r1:Ct 'j{ C;:unpbeUS:. /-0 4 !l::!'le'3} l)¥·k.a·"''' l)ro h.;s, -",'+ ......... (".-: ~ '. :f~. ,.: .... ~;.::n; ...... . .- P'~~' j;'t'S¢:t'....3..I,) ,J... t'ik~a:,>·. 
';;:~::p:ve-d ~J't' :~.~ gra:p:t-:i:'("$ a.f:::!l (O~(!-:..; i 

;;, $.;~ply ~~V'1",~~~;"e~, ;!In ,:b1t:<.::~. Ad< 
g::'"ap-:{u:cs '~na t:~>~~>ur a:f:d ~.t~;e 



C,mp_lf. C'~icIfgs itt 
prot/liefS J.&#/ rkrougb callignpky 
.MI .tpp1ttiziag ph$gnpJfy. 

f),fWH 1J4H./I YQg.wt dizpl.Y'S tH FF- TIn G>~'($lUm i-;~.tI ~~b ~1 
$(1#IJity' gtaif( p-tcbg-t ;'J~" It ~ af til, bf"M1i itt .;'J'i 1~{'(ffJ~P w~ 

lh~ Iu J#f-illU:ilr.I 'b bmJ.i'g 
im;~ •• H.'x1tt'!l~; 
tra#Sf~ i'f/JtQ p<lt~., 'fm /rak, I'm gfYEJ'fJ.l'm djJf~{ftt/)tr tit, uM! kir~. 

C{l"iHllJIU> FH"101 ~.~C! ~:; 

ar.i.'ltated \O,iL'l its OV.71 voice 2nd 
look. 

A peat f~:d::.age has hft and per· 
sonali.ty that c:utes e.:~ci!emem, th~t 
evokes and pro\·o~. and thu; 
d}namk shelf·,appeal mrwes and 
inspires us to buy. Danone Ddisle 
Yogun is ii great exam.ple d a prod­
uct that creates e-.xdte.mem on shelf 
by sajing "I'm fresh, rm good, I'm 
diffennt!" 

There is no doubt th.at I.)an,'Jne l.$ 

,a leader in the categol)', c<ccause its 
brand persona isdfectiyely commu· 
nicattd through its pa<:.kag~ng, 
~ A glUt package IDi.lS-t h~¥e, 
~ its ownable and ongtn,l!l 
real tstlIte. 

In a worid of hlgh i1Htetacy ana in 
a country with mcnasing ethnic 
dive:rsity. S)'J1lbols, iC>lrlS and vlsual 
dements $Uch as a rt:>O$tet, 3 ba1d 
roanv.'ith an earling. a pudgy 
doughboy, Ii Quaker or I ~n green 
gl.ant speak strongly in any Lmgu.age, 
~ A grea:t package mUSl, also 
~ be s4'Wy focused. Pkru.re a 
typWal shelf ...... ith an tM noise, .n 
the duner, alllhe shapes and all the 
size:s.. Vihat staruis O'J.1 is the package 
that looks .rod speaks ~ith a singk 
"'oice, A stmpk ~c.kage .~ a 
very clear .'isual statement. It llisc 
makts it easkr ~o c:apt'liltt the shop­
per53nention, 

The markt:ting and design mdus­
trys overzealous will:ingness to 
ple:a2 tends to prod~packagi.."lS 
eommunfcsticn with rru.ud mees-­
sages and prbled communk:ation 
that will atW'll}'S. sink in I. sea of visU· 

... Dtltip ~ AtrhB ~ 
PigtJort lJ~sig{1 Gnwp, cant:8ct Christi6fl 
Pichette, 514'811-1322 (J(' HMi 
tpi~Ct 

gj .arh)nytnjty. S~ngle--rrur:ded p3:C:~> 
ages hke Visln!; and Campbell!; 2te 

bnmd re'Stim;,:mi.als to thi" highit;' 
action stArt·d:axd, in g;e~_t des~gn .. ;ess 
is m~r'!. :\ grellt p:;a.cbge !5 U',extrk.a· 
biv Hnked to t~ ;lcive-rtistn! ~her ~~{';. 
~ CJm.rmmi::atlOn $)~,ergy ~ 
\........f..-/ the hallmark of sllc::f:::.st;)l 
proouCt.S t,~y. ~-\ny a.d. ~·b\tv-e.-!" the 
medium: plants.an id~<i in th~ con~ 
S..lmer5 head t:h~t may be .aafri on 
tomorn)w. r~ext wee-k or na~ IT:-~?rHh. 

,A, great p.a::kllge re in i ,1l'Ce:5 lh2 ( 

du by looking the sam~ on tht 
sh~!I as it does in (he ad, Tht: ;i.e 
!ra)' br'...ng ,he shopper in;c c,'-}t 

'S.Wrt, hit the p;a:::bgt in <he ston is 
lhe link (hilt doses ,he sal:!:, 

A grtat package u. one that works 
~n l:i3.rtnership With t.,'1e advtrtislJ.":;t 
medta rhe. "g-ood moming· feeling 
of the Eggo p2:::kage's scmburst ,,'In­
nects ;r,ith its ad¥ertistng theme The 
p*cbgd ':.rnique wordmark anrl 
cokrur s.e:rve to remfmxe the .g~ 
morning" ~gt of it! 3d,h<en:isi:ng 
~The. ~'1Al. quahty tlu~ makt:S 
~ a pat:bge great is one that 
.a!so makes a perron great ......... ntegrit)~ 
Pada~ d~gn is dearly one of 

th:e mO'St powerful wob< in & l'l'.;a:r. 

ketler's anr.enal. \Vhere Ii brands equi­
I y ts !~ ragro agairt!lt e h,ne at.en· 
sion, integrity.cJ.I1 me.a:n the dl.ff~r. 
enee between success md faih.ltt 

Demyne 1~ is a gre<lte..;ample ;;}{ 
ioe¥eragffl,g the bnt."l;d ·Dem:~f~ ~ith 
a n~ offe:rtng cali.<::d "Ice,· Yet, while 
Dt!'lt}'l1e lee is· de.trly different from 
WA! original, i:t ~Wns the brand'j; 
inteplo/ 
H~ver, retal1 PUTC.hlUoe and tht 

uttinUU: 'Kin of product lO:t'l&hy is 

AIflM.P'*.~ r:elllltll$lI:ic-.. 

~ it f«;b'"UMI(1#''''''' 
lfMit."._gE.)~ 

fill 1M ~ c.rmnctJ wf8 .. 
.~ IMIf1ithw * fHlm, .... 

,p~df:tr.i'.Js .;2"reatts In expectation 
'~"h~(h is- n}t'.{ ·~t::.3,t~ ir~ide r.h:e. 
~hg-t. 
. 0'~rr-:rom.~ ~T.>d say g:;:: • .xt,by~ ;,; 
l'dwl"t saltS. ;J",::!'erpn}rtH.:S<f and ~'0U 
'~:'~~n ~t get. ph::ked off th:e shelf . 

Tht atnjky' (0 b.-ala:nc?: d'>t$e r~.a,h­
~}~ ?n z dy,,:,"~.3J;"'n.h:: ar(J:l ('.orr~rl;e'~'); !~!.a.tl 
e.n;.-i:t:::nrr:·t:.:r::.t i~ ~ht a;;:id tC'S~ [(':r :n.L'>· 

~~shA pa:c-ka:~- desi-gn" 
The rc~d ~:, ~:::..i:CCt~'$.$:f1.:d pa:ck:ag:;:­

G:t£:ign is. rt'plt.te ~ith ~"1~y a t'lt;Tr~? 
.tnd d~:~;(':.:u_;. The idhe"renc-e t;;) th~'$t 
fe'.~~1 ;.eJa:th·"f'.i}' :$r..~p3e p:rin;'ip~.e5 for 
.~re.a~ .~.ka~ng ,t>t"1!.i ~nstl~ :nat th:e 
;:::ran~ rn.tS U;:t iC:3:C ar~;ss~:~ lo-r 

~~, ~~?::1P~Y:.w.J Ch,-~ 
P*~,.ft, -2t -CE:(i ~ ~~~ ~T.a:rH.:h~ i.Z 

}!-~ ~ l~'" &.~ C~ Ud.:-
<l ~~ ~.~·;~~,:>'5'.".\"', 



LESSONS P. f 

IMAGE COUNTS 
The success (>/pmduCfs in ner<.'/om1..s ojp(uJ:aging depends on whether consuftwrs 

h'ill accept the neH' package and produ.ct image, BY Ii! n S E IT M, W AT l'l 

J \lSt a few ye:!r.s age, l~ w"s vinu.ally impossibk f(lr 
crar,ci.s welt knewn in one ca[~~(lrv to ex,end inl{', 

different categories G:Uette tried to ~>:rend its GJ.xnl 
Sews (hsposable razor Une lOto :s.h;;mp>X:s, after sh:!Y~ 
a.nd deodorant. The asso:;:la.(ion with the disposable 
raZNS Just didn't work. 
Oisposable razcrs--GKI 
D'.spoSible t~;>i· 
Ie:nies-no way' 

But rrl.arkete'rs kept 
(rying. And consumets 
fl-:uHy accepted some 
pretty long stretches in 
lme.s where the mllnuface· 
turers poured l,,:rge su 
money Many brand 
,lons, quite fu from 
inal item images, 
~~ receru r~ars. 

jell-O out cf the 
box a.::d intc ,he 
tat desse~ <end 
ca,egorif"s is a 
:xample: Cenamly 
!TOZen dinners into 
s.:,~rne 463 e);-!eX":s.i.-crn:s 
fr-vm ConAgra's H!althy 
Choic.~ 

B~ flaw fll-chgia§ forms? 
The ability to ate-nd bnnds 

mt;.) new ciH~gorH':s may ha .. '!!: be::c01l'I:e'" ._ 
iii rea lin', Howeve.r, it stiH ~rnair-.s diffk:'.llt---if not 
almost ·imp<.'\:SS.ible-to exte~,d packaging or product 
images. which a.re 5tnmgiy planud i.'"! L'1e mind~ c:f 
consumers in one form, into new forms. 

In 1984, Block Drug CO:5 Effh:.ol Cough \\'hlp in a 
"'ide-mouth jar made its debut It ofiued ~ cough 
,uppiess;ant and de·conges.(znt "for Children and 
Adults· in ., *Na-Spi.U Formula, + .4.5 3. pink-colored 
whip III "n S-ounce pLastk jar, it carne ;.::ompkte ~i(h 
" measuring teaspoon. 

But it was hard to dislodge the tt4m from the spc[.on 
as one !lied to get th~ child to~ke the rnedi;::lne.. Yo:,) 
(;.iu\ irn:age a child's h.and.s ir. [mat cf the face, head 
mvvmg hick and forth to avoid taking the meat-cine, 

This gme ·h.ard-to-SptH' benefit v.~ ouere-d to 
adults. In 198o, a-Cal Soft C<1kiurn'v\!hip clime (rom 
Health From the Sun Inc., Needham Hei.ghIs, Mass, it 
cfftred "High-Level Cak:ium Wi~hout .sw-aHec,ving 

GlanJ A.f~e·r d"'~.a:t." Extr;s 
f~{il.3JO'; \+~~~i~~' .. ' ... n.~;a<.:~d ire<m \V\Biartl ft, Rortr ~ F< 
\~'i.lsl:'dr:lrwn: Pa. "I~ !'ntered the :::n.arket. 

Seth ':,;.'tte In ~ero~<;·h, smd W't::re d!spen.~ci H w'hjt, 
»<ltt-up'S. ·V~:~){11d ... bc (.!~I·· .. s·t,rmerz ittu,;;~-d.i.ateI~· -ct?!n~:u~ed u 
~m'Ages (:of ~·h:i.p~"f'd c:re.am ~n a:ert,.~!5_ Th.% J:;::OH.n-o·te,Q 
~cp·p~.n~ for dt's7'rts-: .. pies~ {·>.xO.l1 et<: .. (~¢ns~nl-:-!':5 
~<tl.lldt, t recenC1lt a ae:s.;s;ert·topptng lma.gf'---eltcrer 
.... ,bte Of pmk-,as ~. f;;::.rm;.)f me-dlCitHoT,' 

E."l!ll >3.:: upscale 
p'ts~ntatio; of an 

i!eros.:< Ch::<J(c hu,¢ 
M;),.lSo,)( in 19S5 
~·v'.J!d:-;r y::l p,a'~ 
(he ;~c,n.s'.l.m~r 

<:n:.am. 
C0ruumt':~ 

pa:i"3 ,'1,::::«:1<1 S ~ 
for «n h.~;:.)~)-f·~,,-· 

t#~·~t".n H y~":;~ ,:::..~:;.o·~'~,d ~ 
b:t'v~"'t'} .<.~;<i th~m 

tkt*tft'IINt ~:f$ 
It wa~ sold reJrigoec:'.3:tcl ;as <2n 

so AJl N.a:t:lfa:!. ~::;C1..rrrn·:!'~ r::-e.$$.e·s~'" by 
'Ja',;;~et Lnti!rl'.at:~':)na.[ f<xxis Lr,;;::., 

Chicago. 8tn o.?tl$>rmen had n-e~<'l!~ C.'1c~' 
s~·Jt:r~d ~-n a:::ru.ai d£':s.~n ·::.h~~r~~d fr{:':::0 

an aerosol. s-oid frem the dnty -ca..~, ar:,;l L" $5 "', 
thal l 

Tnt: .. :o-ffe·~ bn.t·k _~·a('~ .a.f"t. :a.n::::th~-r p.a~k:s~;n£; ·r.')·rm 
that has n<:(t tran.s.ia:ied J;CH)$5 -prod-u·~.t ·~a.~-e gt;':1es. 
Ccnsumer.s >::hd rwt take '~ll to Tt:.lm1~ti~ br:d: p~Kk 
0{ n>:t:~n 1I ',~,cuum padage. 

Narmw pa:ekaK! ~l$ti(ln hartler1 r::,ax tmt.3~ 
down in tnt'. future, b'..ll H tS gom.g to t:»:~t " g:(>;::at dot«!. 
m=ore ~rn;'"eStm(.ru ():r:~ the pan of th~ d.arin:~l'Y· 1:r.~:-0~"ar:¥~ 
product miln;.:,f.a<::t'Utets to gam e"'t:ntu~l s';;c.e-;.:> 'U 

Tho/' <3:.::<t'~'M,R::::t-t""1 M',~4{'t,< ~ ~ >l _,'*zti!':~ ";"<~'~L~;:"~":i 
.m:c-"~ d'!:;I"t yJ Tt<lJ'l Thft~#- \U N't'W f'~~..;:il<,c·ts ~.,.,.,..,:.;;::.;.( 6-­
uarrl_t!!ig C"""I'tJ.M .~ ~,,;;~i ~~" ":'~r.a:~u~. fif ;;; i.1>;-t 

C:1oi1:~4~r'1! ,+Vhtt W~n 1"il:tfrhinktn,~, ;z t..;sc;lir :\{ 
w1l11 oi r~i s.l6:(.'~'L~;:t1'4 JZ:lli.."f:l. 



SPECIAL EFFECTS HEIGHTEN SHELF IMPACT 
[ ' , 'I ,,' !sea ng 1:, lndescence 

and pearlescence go 

be}'ond promotions, 

They can reinforce 

a brand's identity 

and define products 

through packaging, 

T hey shimmer. They SpiH~:k. 
T:i1.:ey add h,1sttr and dep~h to 

bottles, a;l"ton's and !.abels, and 0:-,~' 
differentiate brmds en st,,'re shelves 

~Ther~ are specL=tl eff!:Xts. most 
commonly c:alled iride-.$C:ecnt. pe.1rles­
rent;md m<:-Ulltk ·looi<.:s.~ They are nc 
strangers !O pa:c.kagtng. hi!Ying pro­
pelled many a brand through " pro­
motional cycle 

ACKAGfNG 
HAT SEllS" 

But t.~e. emp~ on ~lf impact :mlly 
be t. ..... ::n::asing ;.heir '<-a!ue as 
11 kmg~term pKkaging stt2teg}: 

Used cteanvdy. th~ eff£'("u 
play a Slgnifi~' role in dilTaentiat· 
ing brands, l.$,;:<clally t.~.?Se m health. 
and beaut}' care C1!.tegones But they 
also can di..tferentiat:e a-utomoriyt 
addiu;:es. and may offer an an.n edge 
in ca1:egone:s S'...!ch as nU!n<XUucals. 

Th:e creau'+'t d:lallenge in usng 
these elIecr.s is o::<mpla because it 
goes beyond a color deci£an. And U1-
descent and ~.em ma~erWs 
thems.etYe5 ha'Y't: multiple ''ar'.a~ 
trut han !O be: integrated 'o1>it.>t ~ 
package c:ompcnma. 

Here's. an example.: 
Lamir.ate an iridesa.::nt !tim to it 

smooth canon, t.ie look em be lwruo 

rious. HO'..vet'er, emboss the c:artans 
surU...."'e, L'1~ S3..7>f 

.~ Cltrlif' ~Ji; Ii.,. ref;' M 

~ tzt~ *fJI'OIfIid' 
~ .. M it ~ from miHJt·luk-urI 
~ T'Af .tffJam~ ~ k¥i"; 

81" ~tJt. htufNctiYlW~ 
tim tb:tfiwn~~ 

R~ Ibt 1I'f011~ IM.i4& 
Uke rrumy Ol:he:r p.u:kagrng !.e~:h­

nlques. {r.e »ppea1 vf pr~rte.y;:em:f 
and irid~"t:nce lie!< in thei r 1<hility :0 

coromurJOlte product al:nbul£S. 
Hder;£ CurJs, for exampk .. ~ it 

pearifs:.'em packagmg lheTl:l:t. f;:rr i:s 
Tn-ermasil:ktuut care. pr::yjucts. The 
lX'l"..age supports t-he produc!,'" ~T'teo 
fit-iC3pel"fonrulnte as J nt:ai· .. crlv'Z!.­

ea hair astt (Ur'mulatIOtL 
N«fS Sky Uoof:r??l; •. xL Director-of 

Crati\'eF.erouta::5 for Hdt.n:e. CurtIS, 
"'v.~ did rr..arktt ~h on the: 
pear~,t bonk a.11d COn5'...rme:.rs told 
us the'! knt:w 1m proauCl wouid Sh't 
them health", i'W •. Tht bmde adds to 
the: premium in:ugeof tnt: proa\J;:t • 

V/hile lx~nlts for The:nruuitk 
ex.l'ublt :shttn, for othcl" procim.'1s 
pear!e;.cent pigments ca.") add Ia 

~ look. Port:Qmpl-e. mit t.ook 
could .m1phasu:e: the bentfits of « .::at 
'Wl&X. 

F't:arkl;ctn,:e r~uk:s from the IHl.e:rc 

:'~;':":.EX,: (~:~ <.;;.....:}::.h. rr,,'~";:2 n.;).k>~. '.).;'"",,::h~.::: 

If::de:.:;;;:t:'r::::~f: h:z$ a s~rrd.~r 
but ~~ rc:sui-:t$ f.t't)tn the ~~n:t£:~ ... 

.S(··::-·t>~;:: tave~ ~"id";lr; a t>~:lStic rilz., 
·r~'1.f;s( ·c·tf~,·ts -c.zn t~~ ~reitfd in '!:ieV~ 

~r~d pM.:'kigi,ng f00T;-S, rr~t:r can ~ 
i,:k)~~ in pa."\ti;:,: b:..;.x:;it'S Z"{..j 'JZ'mpc .... 
nt:::l:S >",·ch as i:Zip5-. 8',l: th~+ ac~1 e.a;; 
.~., - -~~~.'O._~ ,"".!~ ...... O!>:~.~ """~ -· .... ,"''1'ts''~r 
'.J\. ~.:~:"'_~;«. ... )..O; V{;. ~"".t'lo".I>:'.x.~~,~ '.....J>O,A ....... : .. "~7. 

on ~a!>t_t5 :i(:ncl O~ ~·ta:..~~t :t~lw~ 
rkn::\ he,w '"~<' w~xk in ~Vf.T;gj 

px:c~ging fc::rrr..s., 
Piastir: bo,tttes: ~ka F~enu <lIT. 

h~ended L~_~~) th:e ptastic ~t<iDP! tt~ 
't:~_":{df' 1:S :i:r<ol:d:ea. (~ntr~ tt~ look 
ngh~ is tr'«::R art than -:'(,::--::e:r!·~e.~ ard rn;::,: 
t'Yx11~-rr..akjn.g pr($;~ t:t~lf $igniS­
tandJ' tnfl~r~~.e-s- 1 ~-".(tit:S f:::ruj 
*ppe:a.rznct'. It::. $i.m-~C$t tf:nr~., ~~~-t·:t: 
~,,;v ~.t"<1 \.,-••• .,.."' .. t'C~'~k 'i\,...;...,.a. " '-";"".;l·;e..:;.. 
.~»>_/ }"",-,,,,". "' ..... ~.;, ... ~ . -. .... r~ ",~,.~ 

cent b .. xd:t ~~'j"~ ~ i/:+,.;~k hkt, ;S.;.~;::;~ cl 
m.ah~g ;,.}~~~ :::.n p:r.:-,au-.:..:ti~..):!! 

GF~'rnzfS ;Kit;$ 

S"III?,tl"let:. C.a. ~rch. e:en::e-r 

;, hh"""'_!T<,"'":."~":'<> 

c(r0tvt~;''I:'~ ru't"}.$ ~}.,:oOtt :s.h~~~'!{ :t~ A:Ct"~:ai 
. . .' '- "j" • l'i' 
',%U;;;', eitE< ?~X, .".-i;;; get ,""'\.',,,> U, AU· 

;;:m £~ (>1 IT'j;,;a t~"Ut ;;;.",d diii'e:t·· 
tn~_ coc}~:t'BnrJo·!U ~'itrJn t~ plasu::;, 

A:;;;:~-ro.ing ~,;) Dand &t:t:s, MM-.. " 
0,[ ~,fa.rk£tW.i-i! (:;x MA ~4"i:.3 G.'lJ-or. 
m~\Y< ~o;; ::~t ~~~ t~ 
a:pr~$nr~c-e H1.{'l'~,h.-)e: 

~ '. Thf' ::.c'~t:rrli.ra used tt, .. the ~"111 
along '4~l:b dlt: pe-~:rl~f.:·nt P.gn:',c:t 

.. Tnt: ~i:t.le d the mla ~..i:k.-s 
the·rr-Ml~ .. ~., ,r\~t:nt5 ~'i;~h sr:r::.;(Ucr 
rrJca f;:;sh:s: vrOcluc:e: l>1 hu-"s}-.un. b::;;l 

~ };iO:~r 5L~k Ha-ke cn:a:te:s";i n)fu~11:c 
l;.x:,"'· 

., HGIW rtlw.:h ;:i thepeaf.esct"m 
p;g:m.e-.l";r 1.$ u:;;ed. 

• Th! t«!lts. :!tape 
.. The m . .4"nM andcump<...-,mtion d 

hty-e:n ~n rn~.:d::ia·rc -~. 
&{;t:S ~.m c;r, SOIT.'.if. d L~ 

&am:.."'tt:~, SitY'dlg, *1 ::.Wklt 
r"und. bo>:dt .tus tr.t<)'ne !<'1teH tI:r~. 
be-c:a:l.J:.Sie oi' .;he w~ the light re.fleets 
eft !.ht: pari pigmenu.. A f:w:ru~ 
tooks~.· 

T,,"7 ~ a .st-.ape:~ -etf~i, M.~j,. 

l 
\ .. 



f 

\ 

Hann.a (f.,lor has a mold ~::o:tliallh 
cies4:.-rneci to C"'Jmpare diffe-rem $.'lapes. 
it i'.as .a {ht sur+ .. Ke or: c,t.e side iil'}d a 
roun·ded (on.teur on the other. Sirl-ce 
L~ complete bcnJe i-;; bi·o~n h--{.xr~ the 
5<1!l'.e b!~nd of pta..<;.{i>;. colonmt and 
[Riirle:so:.:ent plgrn:e.r:t, j, s-hrrw'S 
'.);-hat the s.hape iLseH contributes to 
the v1>.<0al eff~.:t 

~ T'he protot}-=pe repiace:.~ )i trad~tlon-
ill approa..:h tc ',is:.uli.:::irig how" 
pearlescent wttle ),youJd k>ck~ in u\at 
a~prcl;Kh, ", is hAnd p".int­
ea. Howe'i~r, me appl"Oiich. at lxst. 
aporoxi!ruite5 c·rJy ,.he 3pDe.ara;1..:e of 
a fuu.shed conwr'.<er. ' 

~The pearlescrot effec! is a (<x>.1 
e:x:a:mple of what is true t..'l t>ne~ medi­
um many not be trUe in aD.-Q>'.he;," 
sa)'$ SI.."'Ot t RU$;;ell. ....'ice f.'re5jdent of 
Technology for M~;\. Haw~ Co.i.cr. 

For example. !:x..."tLles are mnre 
cfttn being made , ... ith. laye!$ 
of plAStic. L'1l!, helps keep c~ . 
ci~l1 by using the !t'Aln:'. ~xpet'si;:'e 

pe~rlo.cent pi~e~~ < in the bot­
de 5 oute.; !.aye:r. \¥ttn h~ p!"O!lX)t~ 
!::x:.;uie, designe:s can actual1, 3"!:1'! what 
i3 multil.a}'ef Cottle 1001<:5 l.ik~ 

Such prvtt.'tyytng IT:ay be: j,ar-a-cu­
larl, u..,;;efu.l 4"1 devdoprog FEi !x:ltti~ 
as this m.ltter',al sees Wi&r'(l5e m 
PJlci<:aging \Virh it.'; high~r gloss, PEr 
ca!\ offer aci'Y1rr,tages lJn thi': shdf. The 
pr>;norypir.,g Stepg:Ve5 designers ar, 
opp<'rn.m.if), !.;:-' see what the combtna-

Va~ HJ'~_" 
m«iwt~ ·~m •• """* 

l#ItdJ !IN lIctrhsc_ ,. /!nttr; 

11#. ~W vum.,j#Sta-.~ 
pigfM#t will fHt jg!liz pmtgr:". ~ 

rMa:. try'MA. HMtM ~ 1k lIfhti::t lfU!f 
'**I~IJ#~_ht~ 

~~·W, 

non of gkss imJ pea,k$(.~oc.t: 
fi.Mlly, nO!I!S ~.<lte5. t.\e CiT."">!,,,,,,.""'\'''' 

~mp re~:.::,rds f:y.;ctCIl"S, such as 
ti':mpernmre ar,d the lb,:k~s$ of d1f· 
ferent hlyers · ..... '":.iliin thle bodf':. Thas;e: 
readings. ClIl": ~ranslate directl":{ m,:,: ,,'1;:: 
ful1-sc.ak rnxluttic<r;. pt"O<:ts.'{. e.r~,>,"!, 
ing th2t pre·duco(m lx,ttle:s l,.)ok hke 
tt-~f pro?:\.1:t?~ 

Carton.,> and !..abd_,> drK~'~ 

can ~ added tc ~110n5 :rna label::; m 
two WJI.\'S: 

['tr-,e ' ..... '"2).' is to la.ti'l.\fU;(t ari mde".. 
;:~nt mm, ;uch il:.'>Engtl:ad~ Aumr1, 
r:tS!tenal onw a canon or l-abeL 
;adding ill mllIli~,olo:r wimm:e:r t" (he 
p'~.cka~~ emin: :nd:ac:!:. 

The design ch211enge is (0 cwl'lii­
nate. the, film w-'1h the p"~1":s ,harK­
te:nH!CS and surf:;s;.:e Je.sign w 3:tb~\"'e 
" specifK look 

For e")''3mple, iridescent fUm ia..."m­
rulled !a ~ white pilpe:r k·ek" dltlt:'re.n! 
rr-..a..'1 fllm lamirul:,ed t;);."{}I;J~d (H 

black oo.per because d the W'a-, 
refle>.:tS through the hIm and from 
pipef'$ S'..lrlacc 

Surf:>!:,"e decol»uon on the fiim .3:00 
itlten; the vt5':;lal pen::".epnon. H~ 
stamping iX pri.."lting <7v'f'r the mm 
~ith op<ll:pe inks: ~n m~h the: ,n· 
aes.;::.ent elTe;:t ~m mcr~ lnt~. 

Use of transpllren! ~nk$ modifu::::; 
the trides.,-en: film!; ,app;L"'e"'H c~or 

As \~1th otner (eCn.rllqUe:$?i-UC1'1 i5 

hologr4ir!1S, lh~ secret m·;rUiking.a 

HOW IT vVORKS 
Th" te:l'm5 pe~rl'&$>;enct ~r,d lrj.~>IlcS· 
>':l?~~ d'i?s:;::!i!::.:e S,~~{;.ilj #ntt, am:: 
hll1'9 ~ ~ uch 'mi'l:t: 

UQfl 

~~$U~fft1m 

;nicC:t~~-~d rnie.~ t~b:l! 

~i-n ! ptutil: m~:al M ~ print­
ir,~ ~ !Jgiilt ~~1Ictl ~ ~ fl;atltS 

;:')l'oo'U~~.g fh.& ·effe,:fs ~. The 
5i:le Ilr tt;e fl:t:kH, '!Mil c~ end 
th~~ orie~~~:n ~ p4* 
mm:!"".a:1 ~:uc:& l'lffiBt~fffe;Cti_ 
M~m:c ~tlif!:ck~e g:ois.:!,$i1\.>e>" 
$r,d CllpP« ~4$. 

~ f~$:W:lf.s from ,~.ht 
bt.~ ~.,r,d tr".!~ 

~ ~~ ~ fJ1. pi1;m 
M 'Th. ~~ .. 4 tr'il~ 
• \'II'I>t"b a~ ~~. lJf:cl! 

~.t:".I"!l*".~~""'~ 
m'(j$l ~ Th:ey.~ ~~r W. 
~ a:tr<1 W~ Of OIlJit aflJd tid 
~.I:$. 

Th.$ ~;w~ ~~ l>.;sts l$W 

!~ Cf.l' 8: ~ lim $JJC't: U 

t~lt:.,.!.;:!wp .. '8:.4lM't>rt jri~:s:ct!m 
_ ~ ~a:t, 1\;8"." a:5 mai'lV U 

m~ 

d~...<.gT' wed: rr..ay lie in usmg ,,"paq~l:e 
mK$~O CO>~; mocn of me m . .'1:'l • .aUow 
mg the peit~:r~t or l:"..d~l ,~:ffe-:.­
:0 $.httw th.rough ~ a bgr.hgtu. 

The ~',1,>.Y te, add ;X-..anf.':'S" 
.. :en~t:ocarr 'a"'T~~t:~{;, ;''':''<: {}>.::.:~ 



An irifinclmt tiiRI ~$ diffe-re.11t d~pe1JdiDg D<~ tke p1f{m ~um. fm/xl:$$i{l-g iMi ~ 
lh~ pllpH$ b«kgrwmt ~«Dl il>/J t.n~ lcfftj C/;8:tgln tit .. riml quaJit? imp,f!1¥Hi tTy tift film. 

Hana 
b 

Hang tabs 
increase 
a'ispIayaptkm.s. 

Attach a Do-It Hang Tab and you can 
sell any product more effectively 

Just tell us your packaging obJ~"'tive5 
and we'll come back with a solution. 

Call 1..800-426-4822 today for your 
FREE PACKAGE A1'JALYSfS. r(:::;··v .. ··;:;::·;~~\ 

.~ 
lVe inwnted hang tabs .. , hY) 

ta attach sales tD }'CUT product, ~w..*" 

Now registered ISO 9001. 

24 SIA.DP4CK.AG}~G 

r~r~c:;.:::en{ tn~ .. ~ ~~:(~. Let S:J::':':;::;r~1i:;~ 
J~.,. Pr~~,:~d:~.t!~ ·~f t:~'0 ~";:(f.:nh_ -, ~.~~~ 

!C !-:;::.~; b,a"}'t ~v ::.-t'-m~TI;.ber tn.;~.~ ~~ 

. , 
(~i.~r::-ov. l1\."1tr-~ ~ 7-;In:~;s,:tIH r'H:rr:<~:r:t 

~ .. o~~ t"r~¥e t.:-:- ~)::r'~:d~e:t d":;~ "",,,,<;,.., '" 

priortn.g 6~~:f;r:t.; pr· ... :F<r..:aes .. 
t-r~}J.$.e. ;J:.:t , ..... ,."~.,.,.. .. ",, 1:.s)-"S ,d:,.:;."~ rtt~ ',; 

h~~)~f '~'~-:~T$ v:f i,r~ .. 1h:~ prtn(t.'r 
be:cerr::e5 pAr! rl tr~t d·::sign pI\)(:t:'~.o;.~ 
t';.trt~· t~.:ause ~:l,,"f$ $"'41ch as $(.Tt:-e-~ 
size ;a:nd ?~tt_ ~w&~in:& r~'v-e tv :i~·C(-:..-::n~· 
m(,:;..;l«tt' ~~;c p~rr-.:e:Ht5_ 

fkx.~~ !::!;,' ;i:;:~~r~~:::s 
cl hLS1, ;.tr}d in ~~;d.e..~:;en:! h~rn \~~ ~}'::t 

l1<Jt' .. 

rha-roof,3n:n:ed com·,a.tn~rs. 

heJn<er ~,,~ tiJ:m$ 
per!'!'Bt~i.:'"1g ~s tr:: ~h.ern:-.;{;:k):n:r'te--J 
tr,:..~.rt$ iJ'"::J bt;s{'I"i., ! 'h~'>'Se, P$('J<:.ag~ 

~~~;.:~~~,~~~!~ b~r~:':~.;~ "H~ It 



• 

E sse N 

"BIG" ISN'T NECESSARILY BETTER 
When a big package taki's up too much shelf space---either at the store 

or in the home---it's a "no-'>1/in" simatiof't. BY R (} B E R T M t MitT k! 

F Ov '~"'Dral V""'2'" m~n,,(.,·-t'''~'< ""V" "~''''''r:''''~'l'l'''-! ~ ~)'Io. ,6" ;;,.;>, .. _4Hy .... ~~~ ... <w,:..-(~ ........ .,.,·~ ... r·- ........ >"'-~ .. "",,", 

"i,{~th brand e.xtensior;5 b.~sed en si.:e. ()r~e·s ",vere 
mini;atunzed "fter ),"ears as ·)~:menca$ r"vo:it~ c(}oK:le' 
in a rel{' .. b.r SlZf. One could "e::'u'em by &:e handful' 
Then Nabisco m"cie e:.',:tt3 ' 
b~g Oreos, 

And, of course, roam)· 
f2rcturers h,;."e piayecl 
2:ound. wi(hgacki1~e Sizes, 
olten tC: gatri tn: tacmgs 
on the retail s~H More 
shelf presenct:e-ffered 
more vtsibiiitr; and 
more ,-uibiHtf 
appeared (() dief 
more ~tes, 

Re:uHer.>. howe:v:cr, 
c.lugh' onto. this ploy 
ad h!lve Oetn<:tHting 
O:;.;k on thetitumber of 
;~ in 'Oartitul!ar c,1(.egmi",~ 
With new planograrru<~ retail­
etS'i:;lilim <Prehil salt:5 have not *, hU!1 rnn '-"hen fewer ~.i!es 

. I.tt d1spiliye:~" ... 
,:j:j:~metimes;:r...anl.lfactu~n; ge:sfiaught up 
'hype and f.t<dtement ahout the ~;)«raii 
grl that si.U ha','e it! t!.lt~milq~'n:s. 

.""" ..... , ........ <. !t\..,'iiS N'lce .as wide 
a&Otl~[PCltIItC chit:.> packages. Bue H 

JU<''''I.:.i~· s.p:a:ee {o~ hillt Ihesaies 
a::; much !!oh¢,l! s~s:.::{': on 

St-;Jrc .s..a~d ··~nv '\!f'a~~~«)o -kH' d.:.$.;o~..a:,.; H::1 th~-~r 

;;h:flvC's .-~nd t:on..$7"~!11~TS ecf-~~d th.:3t "f(1r" $t;.:H~~~~. (',:-n (h-~~i 
p"3-ntry' ~r:.e::'-(·-e.$ The pa.ckage s.impiy dl!"i'nt nu "c·~·)r._· 

<The Bmshkss E.as:·t Y 13th~ 
g.Udfiies-- (}rigtn.a1 Spray (s.t»:zc<O 
• .... ··as llnot,~r eX;t.mplt where si,;:,:: 
di-d.r)"t ~~'o:tk, rh~ oarbe:;':!Je' $a-;JCt 

f.:.am.e tn i 12 5,,· fluld 0urtc~ b(':-t·~ 
tk and in si:>: ihY1.)'r-S. 

tl >:}ff~~:d >The A.r.}.~'1?r~ w 
IT:·e.s:sy ~~L"1.S arne br~ht.s tha~ 
marir..itin.g 'ina huntl./\ 31ways 
ldt behind. k ~ a brand-n·{w 
<!;!'>"r.tt.I'"",",n b.:rt.'>e'::u.e- glxu f(R 

:~a~~"d:u'i;::ke-n> C{::.::. -~ha:t 'A.."lt:.~ 
ro:rmutatfd :;(:: gi~ ... 'e ~<~t. 

foo,:i$ bH~~ue 
U.'3 \~·a:r ~'t:!.b,(:";J t 

th~_ m:t:55 

Tr~e b~jz ~lt, ~.am:~ 
.' b--.;:.;('cci '<i<"\th .~ ;d.gg;(:: 

sp:ra~lt: r ;. r..5~ J~ rt'~d!, ~x; 
b~ a:tt~l::-hf::ci ~(W:, ~h.c b{"~:.L!:::: 

for uS(. B!J,~ (h~ t~·x ::·(;:r~· 
t&-;:t'i ~:ng th:r- !-)(:{ .. 

d~ ~n.d tr::t ~:r,::ay~r ~).:·";:JS 
k o:fr~"t~d 1 btg~ tan p~n:;;:e ~"';n 

$'heH--ex~t it ..... otll:d no{ fit c.<r{ tho!: s,"ld.f m 
~Uperrr:;3~"l>a~U~ $.ll'.J:ct: S<!:;;u".l'\ A;-,d (1 did BC', 

. ,:h~ pttHry shelr w:a:ting f~'r itS nr>~ ~ 3t !Y~m.e 
.. :::~:l'thttmo~: Qn~ th-e: s:::>nnr W'l;.~ l:!:ta~M:d i't ~"l~ 

::::::' taH~t, ir1.ft~t ~he P~~:Ct ~~ .O'~ned, H ;~;,*d ({: 
f(l ~11t: rt'fngerM$:'. a,.J{ H 'ift'o~idn ~ tit on ;l re:lr\~:cr· 

':;a~r~hdr. ~';en ~4tere: i.tIi:'e. milk and $,'0:1 bGdt::, no> 
;,:;'~r al:( stt:re:>;1. It j'.l5( dicit!. 't ftt~n tht:t1::frigera((\: ~n'l 
··.::'."'tmenr pl.3ce. .. 

t.-.; . v.?e thought the ~ciea ,,( !hi;3. pn::4 \.l'':::' '>!<'6$ 

··~n?:!n<:-e; rOT the wO'H~d,,~t~ batbe:,J~·er ~'be,n 
nk~ce:' was m its e::;dv s:t;a.ges of ~amrr,g ~nte~;; ,m1(,.:::''; 

t'qJt5umen .. ~'Jt wt>.ll\ B&Q Sl.ldd:;.;s pro¥idd E": ;;on'{'~ v 

n~'1Ct: ~ Ust. It~O.$t ion m.:c:n'«e.ni.enH' of %oring.. (h.3tk 
iJ@ ;tr,o.he.r ~2:~:)n of -t{U'tr wasr;o~ betta' .. 

~.~"~ t . I 

~..t t:u:li¢'t, ~~tt M:.:Matll .. ~ ~'t'" ~ ~&,i:t-:::~ ~:C<'..s'>;;'''~i 
~.~.-,* ~,.i.si.!lS: m1!!>i'7~ ';.m!,~'*M':$ th~,.~:i>. ,".J ",'.(y< 

!.tar1'{;;'~" ,Ct't':;U.<!'. H( :;'s. ~;~:t ~:~h~u· :)/ \Vt: . ..3·~ 
r~::i~~ll, <;:. h~ ~'h=±di~g {~ .. ·h}, \; '''f 

>~:tC~ ;\:i:m ~t f<:;(:"::7 ·+";53 ;;:~. :~I¥ .~ ,~.~;_:: il, ~'~::1iM& 


