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Table 2. U.S. imports of Fruit Juices for Consumption, By Category, CIF Value, CY
1998. 2000, continued
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Product description of spices covered by this statistical report

SITCRev. 3

07811
o782

arTeal

07821

orsz2

07323

07824
015.2%

07526

97827

07528

01329

Spices

Pepper of the genus Tiper’ neither crushed nor yroand

Pepper of the gemus 'Piper’. crushed ar grownd

Fruits of the penus ‘Capsicum' or of the genus
Pimenta’. dried. crushed or ground

Vanilia

Cinbamon and cinnamon-tree {lowers. neither
creshed 1wor promsd

Cinnamon and cinsamon-tree Rowers. crushed or

groond
Cloves (whole froil, cloves snd sicms)
Nutroeg, mace and cardamoms

Seods of anise, badint, feanel. comnder, cumin,
CATEWEY OF juniper

Ginger fexchuding ginger preserved in sugar of
conserved in xyrop)

Onhyer spices: mixiures of two or more of dw
products of different headwngs of group 075

)|

L R
0904.12
090420

0905 00
@906.10

006 20

0907.00
0908
09.09

»iolo

091020
0910.40

w00
0910.50
091091
091099



Usefut Addresses

American Spice Trade Associngion, Ing, (ASTA)

A6 Sybvan Avenus

Poa Qffice Box 1267

Faolewood Oy, New Nersey 07632
1i8A

Tel. 3 -568-2163
Fax: 201-568-7318
E-mail: inBedisimgice.,
Web: www gstaspion, ol

1nrernaticual Pepper Commuaity (IPC)

4th Floor, Lipa Building

L. HR. Rasuna Said Kav. B7
Jaknria $2920

Indonesia

Tef; 62-21 8224902, 82249013
Fax: 62-21 $224905
E-mail Eviiindoey b
ehsite: WWW I TICE (5t

European Spice Association (ESA)

6 Cathenne Street, Loawdon WC2H 5J)
United Kingdom

Tef: 171836 2460

Fax: §171-836 0580
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TARLE 1
nports of spices into the selected major spice-importing Countries 1904 - 1998
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Chare 3z Market share of major workd suppliers of apices
19841988 (i percentage vadur) :

#% & parcentidie of Wid imports of sgices, 1984.1998
{in parcentage vatoe)

14.9 16.8 0.5

- USA 20.9
—— Japan 8.7 11.9 10.2 7.9
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1999 Annual Report (available online) indicates UF Flavor sales for 1995 ($371 milion),
1996 ($359 million), 1997 ($321 million), 1998 ($347 million), and 1999 ($374 milkon). In
year 2000, Universal Foods changed is name to SENSIENT.

TECHNOLOGIES CORPORATION and the Flavor division is now known as Sensient
Flavors. in addition the accounting period was changed to January 1 -December 31 starting
in year 2000.

Note: Roche shareholders approve Givaudan Roure spin-off - Geneva-Base!, May 9, 2000 —
Shareholders of F. Hoffmann-La Roche approved the spin-off, and subsequent introduction
on the Swiss Exchange (SWX) of world leader in fragrances and flavours "Givaudan Roure.”
Roche's decision took place today at the company’s annual meeting, in Basel, Switzerland.
Givaudan Roure, combining a 200-year tradition with cutting edge technology, will change its
name to "Givaudan®.

In 1999, Givaudan Roure posted sales of 2.231 billion Swiss Francs (+5.8%), while
operating profit increased 51%.

On the new Givaudan site at hitp://www.givaudan.com/corp/in financial.htil , figures for
1998 & 1999 were restated slightly from that in the Roche annual reports (from CHF 2.040 to
CHF 2.108 billion for 1988, and in 1999 from CHF 2.149 billion to CHF 2.23 billion); they
estimate their market share as approximately 14 percent on sales of CHF 2.23 billion (US $
1.4014 billion ), more in line with our estimates on market size (in 1998, Roche estimated the
total market at about US $8.8 billion and their share as about 17%).

Note - for companies with accounting periods that overiap calendar years, sales are stated
for the year in which the majority of sales periods occur. For example, Takasago's year end
is March 31, 2000, therefore we treat that as year 1999 sales. Similarly, Firmenich's year
end is June 30, thus we report the year ending June 30, 1999 as 1998 sales. Whie not
exact, we feel that this treatment still provides an accurate overall basis for comparison.
Similarly, as noted, cumency calculations are based on calendar year end rates for
comparison consistency. If fiscal year end rates were employed the U.S. $ figures would be
somewhat different, but totatly confuse comparisons.

During this period, IFF's actual average annual rate of $ sales increase was 6.7%, Firmenich
- 11.1%, Bush Boake Allen - 7.8%, Dragoco - 8.3%, and Takasago 11.5%. From 1986, T.
Hasegawa's actual average annual rate of $ sales increase has been 7.4%. Because of
significant mergers and acquisitions it is difficult to calculate these values for other
companies on the Top 10 list. It should be noted that the Firmenich figure of 11.1% is
somewhat overstated for this same reason.
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Table 24. Estimated 1987 World F&F Sales, by Category, 1987

Category As Percent of Sales (1987)
lFragrance compounds 33.6%
Flavor compounds 32.8%
Aroma Chemicals 17.9%
Essential Oils & Other Natural
Products 15.7%

Source: Lazlo Unger of Givaudan

40



endar Yeas

Ca

i,

ountry of Origi

fmponts by C

Spice

Table 25. 1.8, Herb and

2060




Table 26. Distribution Of U.S. Spice And Seasoning Material Supply By Ovigin Of
Material, 1977-2003 (Percent): imports And U.S. Production
(Percentage of the Total U.S. Supply)

Year u.s. u.s.
imports Production
1977 66.0 34.0
1982 66.1 339
1987 68.9 33.1
1988 66.0 34.0
1989 65.6 344
1990 64.2 35.8
1991 65.1 ‘ 349
1992 83.5 368.5
1993 ‘ 65.6 344
1994 : 83.7 36.3
1995 62.7 37.3
1998 63.7 38.3
1997 59.7 40.3
1998 E 61.8 38.2
2003 F 62.5 37.5

Source: Kalorama Information, LLC.
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End-Use Market, 1992 And 1998 (Pounds): Food
ProcessorsiFoodservice, Households, And Exports

{Millions Of Pounds)

End-Use Market 1992 | Percent | 1988 E | Percent
Total Total

Processor/Foodservice Purchases | 2480 | 28.0% |[311.9 29.1%

of Domestically Produced and

Imported Raw Materials and

Imported Processed Materials J

Processor/Foodservice Purchases  220.2 | 249 266.2 249

Of Domestically Processed And

__Packaged Materials 1 _

Household Purchases Of 3421 38.7 . 3688.0 342

Processed And Packaged i

Materials : .

Exports 1745 84 126.2 118

Total U.S. Supply 8848 : 100.0 1,070.3 100.0

Source: Kalorama Information, LLC.
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' EndUse Market1992And 1 993 (Total Supply) Processorsl .
Foodservice, Households, And Exports

(% of Total Supply)

1992 1998E
Food Processor/Foodservice Purchases of Domestically Produced | 28 29.1
And Imported Raw Materials And Imported Processed Materials
Food Processor/Foodservice Purchases of Domestically 249 249
Processed And Packaged Materials
Household Purchases Of Processed 38.7 342
And Packaged Materials

8.4 11.8

Exports

Source: Kalorama Information, LLC.
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