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MarketPulse-Egypt
LiNkiNG EGYPT TO INTERNATIONAL BUSINESS INFORMATION

PREFACE

This progress report describes work completed in Egypt under USAID's ALEB
project, and covers activity under this subcontract during the third trimester of the
ALEB project by Sparks Companies, inc, (SCI) a subcontractor to Abt Associates for
Management Information Systems Service (Task 1 of the ALEB project). The ALEB
project’s purpose is to increase exports of selected food products from Egypt. SCI's
activities contribute to ALEB’s goal of achieving a measurable increase in Egyptian
exports of fruit and vegetable products over the next three ysars by providing timely
information about the competitive environment in Egypt and other countries, using a
systematic approach to market analysis.

One of the primary activities undertaken by ALEB in this area is the development of
an information system, MarketPulse-Egypt (MPS-Egyp6), designed 10 service the
information requirements of Egyptian businesses. The MPS-Egypt information
system is a data and informational base with history and projections designed for the
USAID-ALEB-Egypt project. The purpose of the information bases is to provide the
Egyptian fruit and vegetable industry with economic information so that more efficient
and consistent business decisions can be developed.

This report is intended to document and explain ALEB’s aclivities to meet one of the
specific achievement indicators for this trimester (Y1P3, May - September, 1998);
this indicator is specified as “Basic MarketPuise-Egynt enhanced with Year 1
European target product ine irformation”. ALEB has fully met and exceeded this

This report describes the efforts made during the ALEB project’s third trimester — the
period from mid-September, 1998 through early January 2000 to enhance the MPS-
Egypt by improving the depth and scope of market information. This report updales
progress reports submitted to USAID in May 1999 and September 1999.

Significant accomplishments during this trimester include:

Focusing the attention of Egyptian agribusinesses on markst inlelligence. Al
the Market Outiook 2000 conference, 24-25 October 1999, ALEB organized
presentations to focus the attention of Egyptian agribusinesses on market
intelligence available from ALEB. A centerpiece of the conference was delivery of
the initial version MPS-Egypt on CD-ROM, with a 2 % hour briefing on its use and
applications.

Crestion of a process specific information system. A specialized version of MPS-
Egypt was prepared and distributed at the dehydrators Workshop, 24 November
1999. This more specific information set is targeted at companies involved in or
interested in dehydration.

Reavision of the MPS-Egypt information system. In September 1999, ALEB
delivered to USAID a prototype of the MPS-Egypt on CD-ROM, and delivered an

updated version to the Egyptian agribusiness community at the Market Outiook
2000 conference referenced above. Accompanying this report is an update of the
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MPS-EGYPT CD-ROM. ALEB intends to update this system every 3 months in the
future. This schedule is laid out in below, in, “Next Steps.”

in this report, there is a brief description of the contents of the (stest version of MPS-
Egypt — an effective, practical system to improve business decisions for Egyptian
companies involved in production of processed fruit and vegetable products initially
targeted by ALEB for assistance. The information system is much bigger than can
be practically included in a printed text.

NEXT STEPS

Throughout the life of the project ALEB will continue to updals informalion in the
basic system, and develop and digest newly available data for inclusion in the MPS-
Egypt. The system requires continual input to function properly and generate current,
useful information. Steps will be taken 0 insure that the "maintenance” is simple and
low cost, with sustainability of the system a constant consideration.

sources to refine the systam. ALEB will produce updates of MPS-EGYPT according
to the following schedule:

1. Revissd MPS information system (v1.1 CD ROM) (January 2000).
2. Updated MPS (March) covering EgyptEU trade data through September 1999,
3. $m~!;smmmemmwmmmwm

4. Updated MPS o include Eurostat and CAPMAS trade data through March 2000.
5

(September)
. Prepare CD-ROM for distribution at ALEB's outiook conference (Oclober).

ALEB will also produce or updaie a set of specializad information systems:
1. Imwwmmmmhm

(November).

. Updated dehydrator-apecific information system (November)
countrysmlhs Produce country studies to better identify markets in Germany
and COMESA, as well as analyze the competitor countries of Turkey, Poland,
india, and China.

All products will be available to ALEB client companies in a CD-ROM format.

g
|
i
i
a

Dr. David Dyer Dr. Al El Salad
DWmECTOR, SoaoR CONSULTANT

MANAGEMENT INFORMATION SYSTEMSSERVICES
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Processed Fesus: Barketing Enowiedge System Ver 11

Updated and Revised MarketPulse Muitimedia Information System

INTRODUCTION

The MarketPuise-Egypt knowledge system is stale-of-tho-art in business
information technology. This MPS-Egypt (Version 1.1) (Processed Foods Marketing
Kmmsm)mmmmw and revises some

satistical information that was estimated or forecast in the previous version. In
addition, as described in the following sections, the MPS-EGYPT data coverage and
format have been revised and the analysis sections have been improved 1o faciitate
use by Egyptian businessas.

The major objective of the MPS-Egypt export knowledge system is to provide
Egyptian fruit and vegetable processing companies with easy to use, accurate,
objective, and current marketing information. Such information is a key component
of the business improvements needed to enable Egyptian companies to compete
more effectively in the international markets.

The MPS-Egypt utilizes a wide varily of data acquisition, warehousing and mining
techniques as well as the most powerful information dissemination techniques such
as mulimedia systams, wide area networks, and information PC-based broadcasting.

The multimedia system is a series of information systems and databases stored on

Compact Disks (CDs) with user friendly browsers and supported software. Each CD

includes a specific part of the MPS-Egypt marketing knowledge. The content

andmlm siatistics and reference materials such as tariffs, foreign market descriptions
ike.

MPS-Egypt is designed to provide comprehensive and current information to any
ALEB client company. The design, as described below, gives “user friendly” access
to a wide variety of detailed data, enabling new users to rapidly become familiar with
the contents. The systam is designed to meet business decision making needs of
Egyptian agribusiness firms, and specifically those of ALEB clients. The system’s
information can be accessed through a “click-and-point” access system — a browser
supplied as a part of the MPS-Egypt -- that enables a user to move to desired points
in the database via “click and point” drop down menus.

This system has multiple advantages over systems that rely on distribution and use
of printed matesials:

s The system provides ready access to a large amount of data without reference to
cumbersome printoed files.

e The data can be easily referenced.

¢ information is available from MPS-Egypt much more readily than from some of
the original sources, which require ressarch and speciaized knowledge of the
specific database before data can even be located.

* Specific data as needed can be transferred to company intermnal systems.

o Compenies are able to experiment with use of the system in a “risk free”
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s Follow-up training acquires & “real world” aspest, as the data tan b

applicabibly 10 company decsions.

» Companies will gain an undsrstanding of the neea for
systams of ather kinds

Data ncluded

a5 me—ﬁt,: g2 D

= D’MB p.r\ .4,:":

VErsion 1.1 - JaNuaRY 2000
Previaus MPS-Egypt muitimedia products inciude:

s MarkeiPulse/ Egy;}:' Processed Foods Marker inform
System {Ver 1.0 — Ootober 15585

+ Dehydraled Ve gefaﬁie ngd Froits wWorld Markets
Opportuntties { Nove g

‘.D

o

r

GGG
Do

:‘ii

Th sa two OD's each represent initial producds of distinet but related v
nctudas the MPS-Egypt master database gnd overal view of the w
s:‘o":uf:xm‘&ﬂ{ for processed frudls and vegetable produnts. T ~
focused information. Information on the seonnd senes 8 Lus
pecificaity on the frull and '»fegeiatsiﬂ BIOCBSSING sevts
potential export market for the Egyptian processed fruds
potential international compsidon 8:?} series will und sl

('s)

g

The January 2000 CD desonbed in this repont s the second eds
a comprehensive overview backed up by detailed siatistical informabon
includes format and design enhancemants. Mors z'?z;,c,rtamw, A oupdates o
describing the processed frult and vegetabie exporn markels.

New in this
Version of
MarketPulse~

Egypt
(Ver. 1.1)




MarketPulse/Egypt Ver 1.1
EXPANDED DATA COVERAGE

Data and information covered in MarketPulse/Egypt version 1.1 have been extended
to cover the most recent figures as well as to cover new processed foods marketing
areas. The latest information set includes:

Production, trade, consumption, and per capita consumption of processed foods
for 43 processed fruils and vegetable items in 35 countries in details, including 1996
statistics. (see Table 1, next page.)

Additional and more accurate data sources are used. When possible, ALEB has
revised or updated data series to use information believed o be more accurate. For
example, ZMP (Central Marketing Information System of the German Ministry of
Agriculture and Fisheries) and EUROSTAT data giving information about production
of fruits and vegeiables, with detalled EU fruits and vegetables production statistics
with special emphasis on Germany has been used in place of earfier, estimated
information. The additional data sources have been used exiensively to validels
FAO data for the European Union.

Detalled trade data for the Europsan Union for all targeted commodities in the first
haif of calendar year 1999 are included in this new version of the CD. We have
included detailed analysis for each of the EU 15 markets including monthly vokame
and value of imports from different countries of origin during that period. We have
included some simple comparisons of the most recent period (January-Jjune 1999) to
similar six month periods in the pervious years.

More detalled information for specific processed food commodities, especially
wwmummmmmmmmsmMmdm

pmdmed!nrfoodgmms(sud\asmmmmm)

Additional information and focus on some key commodities, e.g. potaio products, is
included in version 1.1. These products are of great importance fo Egypt taking into
consideration the availability of raw material (as well as restrictions imposed on the
fresh trade by the European Union).
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Case studies have been included in this new version. These case studies are of
great importance for MarketPuise/Egypt users. in addition o giving clients an
opportunity to view detailsd information about export market opportunities for specific
processed food items, experimenting with a “case study” gives the dlients a practical
experience in how to parform systematic market scanning for other processed foods
items. The information system can be used in a decision-making context.

ENHANCED DATA FORMATTING

in MarketPulse-Egypt (Version 1.0), we made exisnsive use of a prolecied data
format.’ The logic behind this policy was both to protect inexperienced users against

'WhMMMMuMM(mMCD)ham(PDF)M
ia difficult 1 convert into another format, such as MS Excel.

6
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data damage’ and to prevent simply “giving away” the ALEB data set. Keeping data
in the protected format will enforce users to re-use the original accurate data each
time and prevent the use of the transformed data.

From subsequent work with Egyptian food processing companies, it has become
apparent that some users have enough computer knowledge and analytical
capabilities that enable them to work with data that can be manipulated, e.g., in an
Excel format. Thus, the new version includes more options for data use by
experienced users. Most tables introduced to the users in at least two-formats (a)
restricted format PDF for inexperienced users and (b) flexible format MS Excel for

experienced users.

in addition, more attention on simplify data use and browsing has been given in the
new MarketPulse/Egypt version which includes:

e Fewer steps to reach specific information on the CD.

e More user friendly interfaces, including interactive report-and-text formats.
« Easier movement from one data set to ancther, with the capability of running
more and more applications simultaneously. This enhance capability will

enable users to compare data and sasily relate different data sets.

o Offering altematives to the more restricted PDF format on browsing process
by including the same information in more than one format (PPT, DOC, etc)
for experienced users.

2Danagsddatamaybemdmhlﬁumfumnpb.mi¢mdmmay
use and change data and subsequently use the transformed inaccurate data for their
analysis, which in tum could lead o some arrors.
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CD Contents of MarketPulse/Egypt Ver. 1.1

The following piciure represents the firsty
ystem name, version, and contant addr
asic menu which describe the CD content
ontinug” tutton.
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The CD includes 5 major paris:

Sysiem Overview:
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System overview:

This part of the COQ gives the user some mporiant
MarketPulse/Egypt. what is it and how it works. it includes 4 m

What is MarketPulse/Egypt;
MarketPulse/Egypt multimedia producis;
What is new in this version:; and

Haw o use this system

SIS

Those items give the user a brief description of the sysiem and aliow the user
{0 navigate through the whoie sysiem more easily.
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Reports, Presentations and Case Studies:

This pant includes delailed reports. case studies. and presenigbons i
inciudes;

1. The entire dehydrated products report {300 ,.;ages‘ which "c
the world markets of this important commo
export opportunities;

2. Full presentation of the export market opportunities for dehydra
The major objective of this presentation is 1o speafy export o
for this major commaodity and he%p fm o develop simiiar ans
products wtilizing avaiiable data. {See Annex 1 for & sample.

3. Ddetailed description and anai,szb of the Eurcpean food retall
Although some of these information is sovere—d in several parts of the
system, it is useful 1o collect this information and summanze them in s
part as the European markel is the mapr export markst for most
Egyptian processed fruits and vegelables;

4. This part is rather technical and gives the user the byp
techniques used through the entire system whenever conv
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Database

Databases are the core of the system. it covers ad
orocessed foods world markels, export opportunities, competithes
and related subjects.

ommm i‘.‘hsnum
Bacroeceaomic formation
WRurkot Aneses tafermation

Burket Updatn
Market Bemandt
e

_gypt and af major s;gmf;bance in %‘(‘uf?d trad ;
commaodities in the EU market place was gven ** gi‘w ;,r,:cr;‘,
orocess. Volume and value of production and polential for trax
also considered in the country selection process. The database is
o numerical information and also contains rade reguigtion {“s"“:...
sitc code directory, news items of interest, and other marke! hyp
that is of importance o the Egyptian food processing industry.
USDA Attache Reporis for key fruits and vegetable produdts in
countries is also included. The following text provides the cawm“
a description of the dalabase and a helpful guide to the malerials in
This explanation wil help {0 provide an understansing of '*‘e {**Pﬁx gy
used {o develop the database anc provide some insight on the £
the datz system. Data was oblained from several sources inciuding. the
USDA-FAS, USDA-ERS, USDANASS, the FAQ, EURGETAT, IMF US
Census Bureay, and the MALR, and CAPMS.

The datgbase was organized around four key conce
related information; 2. Demand related informabio




the user to desired points in the database.

in the supply-relsted section of the information base, the user will find
hmﬁcalaraa,yoeldandpmducﬁondahfornn]oranps and where
major

available/accumulated for each item. As more information becomes available,
it will be added to the database. In each commodity section, data is included

forEgyptasweﬂas10to15keycompeﬁbrsorpoulﬂalnm Whilathe

canalsobofwndmmedalasecﬁon Supply projections for the 1998, 2000,
and 2001 seasons are contained for most major commodities. Most of the
projections were made with respect to historical area trends, historical and

The demand related information section contains quantities of domestic and
export use for selected fresh fruits and vegetables and processed products.
Again, themﬁormaﬁmmdevolopedforﬂaopsandforwbﬁnﬂu

facilitate the projections for demand. In a related section of the data base,
information is provided on several key macro-economic variables including,
Gross Domestic Product (GDP) (both in national currency and US dollars and
in nominal and real terms), the rate of growth as measured by percent
change in GDP, inflation as measured by the Consumer Price index (CP1), a
historical and projected population series, a computation of GDP per capita as
a proxy for consumer incomes, and cumrent and historical information on
exchange rates.

The frade-relafed information section contains materials on tariffs and other
trade regulations that may impact Egyptian exports to various area of the
world; a listing of the harmonized trade codes, as well as tables containing the
ranking of the fop 15 countries with respect to exports and imports of key fruit
and vegetables for the past ten years.

The markel news section contains a historical compendium of market
newslelters developed by the ALEB staff. The reports have been issued on a
weekly basis since July 1999. These newsletters contain short term supply,
demand, and price information on important commodities markets in the US,
Europe, and other areas of the world that compete directly with Egyptian
exports into Europe.

A historical ten-year database was prepared to 17 commodity items and their
associated processed products. Data was collected and organized for Egypt
and 10 to 15 key competitors or markets with export potential. Excel
spreadsheets were utilized to organize the data and faciitate the forecasts of

13
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key variables in the data set. The concept of & suppiyigemand
used in organizing the vanables 10 a concise and ¢ wateny forr
data for a select group of fresh and processed frunts and
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2. Retail food sector and distnbution ‘*\*r-rue‘
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 Recent Statistical History

Current Market News & Prices
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Market demand information includes statistics regarding guantitiss
domestic and export use for selected fresh fruils az.:i vegelahles
pracessed products. Again. the information was deveioped for 17 crop
for 10 o 15 major producing countries inciuding many from the EU. Per
consumption series were developed for each dem for informational
and to facilitate the projections for demand The product |
contain information on production, imports, domestic use and sxporis.
products are storable, stock’s data is inciuded where available. A& conversion
factor was developed to allow the user 10 see how much of the fresh | t
was used to produce a particular volume of processed produdt and 1o mantds
P IR Yot o PR

the flow of the raw product as was discussed earfier in the concepiudl partion
of this document.
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in the supply/demand section, users will find histoncal ama.
oroduction data for major crops, and where avais bie, gRrie
products. These data were assembiled for 17 major crops
respective processed procucts. The commodilies were separate:
and second fier gtoups i accordance with the lgvel
availablefaccumulated for each item. As more ;"vf‘gmw'ian
avaiable, it will be added 1o the daisbase. in each commodi
data is included for Egypt as well as 12 zu ;5 key competions or g
markets. While the EU is the target markel, other countne ”@&”" ‘
Egypt tikely will also provide a marke! for products. Dala for me P»
Eastern and African countnes can aiso be found x’” the ¢
Supply projections for the 1489, 2000, and 2001 seasons arg ¢
most major commodities. Most of the projechions wETE

1
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mad
10 historical area trends, histoncal and axpeciad yield tends and sotental
demand, both domestic and expart
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Commadity Classification - HISHTLD

led Trade Indormation
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~4

More about dehydrated products: this section inciudes in-d

and information for this imponant commodity group ncluding world
European trade. marke! access information. graphics dalals
selected contact addresses in some hey exporn markels
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Annex Material

The following material gives some examples of the informadion

included in this CD:
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CASE STUDY:

DEHYDRATED ONIONS

Presentation delivered by Dr. David Dyer and Dr. Ali Saied o
a workshop for companies producing dehydrated foods. (23
November 1989)

January 2000
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ALEB-MarketPulse/FgyptDehvdrated Onions Case Study

r Prices {import Unit Values}
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Price variation among the major import markets
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Major Sources of import Demand
Top 15 Dehydrated Crion importers, 1852-1887
1304 UBS :

Major Competitors

Netherfands
india

Usa

Spain
Argentina
Turkey
Potland
Chile

Major Markels
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Russia
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ALEEB--MarketPulse EgvptDehvdrated Onions Case Study

‘Relative Importance of the Major importers
Percentage 'o( Tetal mports

Western Europe Looks véry promising Maske! for Egypt
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ALEB-MarketPulse Egyvpt Dehvdrated Onsoy

“ Germany
The biggest EU dehydrated onion importers .

Domestic Supply

Considering the size of Germany, produstion of
dehydrated onions is fairly smai, mandy becavse of
ragh labour and raw matenagl cosls

Domestic Suppiy
Considering the size of Garmany, froduction of

detwdrated onions s faidy small, maindy because of
high labour and raw matessd costs.
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ALEB--MarketPulse/EgvptDebvdrated Onions Case Study

Germany
The tiggest EU dehydrated onjon importers
Market segments and end-users

The Catering and
Institutional _
Sector Retial Trade The Soup Industry |
10% 2% BE%

Other Food
industries ,
20% e i
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Major obstacles facing dehydrated
onion export industry growth in Egypt
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Raw Material: Geographica! Distribution
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Problems of raw materiails
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Export Potential
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MarketPulse/Egypt

Egypt Exports
of Fresh and Processed

Fruits and Vegetables
during the period,
January - September 1999

Quick Reference

Sorted by Commodity

"January 2000"




HTS_CODE  HWTS_DESCRIPTION Destination
0701900000  POTATOES OTHER CZECH REP,
0701900000 POTATOES OTHER EUROP ECONOMIC
0701900000 POTATOES OTHER FRANCE
0701900000 POTATOES OTHER GERMANY
0701900000 PoTATOES OTHER GREECE
0701900000 POTATOES OTHER ITALY
0701900000 POTATOES OTHER JAPAN
0701900000 POTATOES OTHER KUWAIT
0701900000 POTATOES OTHER LEBANON
0701900000 POTATOES OTHER MALTA
0701900000 eOTATOES OTHER NETHERLANDS
0701900000 POTATOES OTHER OMAN
0701900000 POTATOES OTHER QATAR
0701900000 POTATOES OTHER ROMANIA
0701900000 POTATOES OTHER SAUDI ARABIA
0701900000 POTATOES OTHER SLOVENIA
0701900000 POTATOES OTHER SPAIN
0701900000 POTATOES OTHER UNION OF ARAB E
0701900000 POYATOES OTHER UNITED KINGDOM
0702000000 TOMATOES,FRESH OR CHILLED BELGIUM
0702000000 TOMATOES,FRESH OR CHILLED GERMANY
0702000000 TOMATOES,FRESH OR CHILLED JAPAN
0702000000 TOMATOES,FRESH OR CHILLED KUWAIT
0702000000 TOMATOES,FRESH OR CHILLED NETHERLANDS
0702000000 TOMATOES,FRESH OR CHILLED SAUDI ARABIA
0702000000 TOMATOES,FRESH OR CHILLED SLOVENIA
0702000000 TOMATOES,FRESH OR CHILLED SWITZERLAND
0702000000 TOMATOES,FRESH OR CHILLED UKRAINE
0702000000 TOMATOES,FRESH OR CHILLED UNION OF ARAB E
0702000000 TOMATOES,FRESH OR CHILLED UNITED KINGDOM
0702000000 TOMATOES,FRESH OR CHILLED UNITED STATES
0703100010 ONIONS,PRESH OR CHILLED AUSTRALIA
0703100010 ONIONS,FRESH OR CHILLED BAHRAIN
0703100010 ONIONS,FRESH OR CHILLED BELGIUM
0703100010  ONIONS,FRESH OR CHILLED FINLAND
0703100010 ONIONS,FRESH OR CHILLED FRANCE
0703100010 ONIONS,FRESH OR CHILLED GERMANY
0703100010 ONIONS,FRESH OR CHILLED GREECE

MarketPuloa/Sgypt - Sgypt lxperts of Fresh and Processed Fruits and Vegetables: Jan-Sep 1900

Bxport Valua (US$)  Nxport Voluma (MT)  Unit Valu US$/Kg
20311.00 - 0.27
3447169.87 19569650 0.18
1501.00 15100 0.10
13967589.82 75004156 0.19
7116602.24 42430050 0.17
6305449.47 33040306 0.19
9850.36 39430 0.25
240995.38 2082222 0.12
3322372.88 29265831 0.11
90016.00 377000 0.24
961935.29 3661260 0.26
30046.25 300000 0.10
842.00 16800 0.05
3009.00 30000 0.10
197951.94 431400 0.46
89317.00 342500 0.26
30090.00 100000 0.30
148792.08 1200060 0.12
10156557.82 46978277 0.22
135.00 675 0.20
449.00 891 0.50
933.00 6185 0.15
9229.00 99869 0.09
18705.00 52213 0.36
107650.26 1625220 0.07
401.19 2100 0.19
691.00 2614 0.26
2798.25 35000 0.08
1817.65 8222 0.22
1801.00 6818 0.26
361.00 1200 0.30
2701.13 18000 0.15
41753.85 460270 0.09
12691.55 63902 0.20
29363.59 264520 0.11
193002.92 2086200 0.09
11106.74 69805 0.16
539295.42 2535651 0.21

s
i
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MTS_CODE

HTS_DESCRIPTION Destination fxport Value (US)  Export Volume (MT)  Unit Valu US$/ig
0703100010  ONIONS,FRESH OR CHILLED INDIA 7002.52 75000 0.09
0703100010 ONIONS,FRESH OR CHILLED INDONESIA 10504.08 500000 0.02
0703100010 ONIONS,FRESH OR CHILLED IRAQ 3009.00 30000 0.10
0703100010 ONIONS,FRESH OR CHILLED ISRAEL 1050.41 7000 0.15
0703100010 ONIONS,FRESH OR CHILLED ITALY 607071.47 3841639 0.16
0703100010 ONIONS,FRESH OR CHILLED JORDAN 358522.74 4250370 0.08
0703100010 ONIONS,FRESH OR CHILLED KUWAIT 323336.26 3897847 0.08
0703100010  ONIONS,FRESH OR CHILLED LEBANON 1484953.47 15886678 0.09
0703100010 ONIONS,FRESH OR CHILLED LIBYA 147.00 1500 0.10
0703100010  ONIONS,FRESH OR CHILLED MALAYSIA 3172.35 54000 0.06
0703100010 ONIONS,FRESH OR CHILLED MALTA 5336.39 26500 0.20
0703100010 ONIONS,FRESH OR CHILLED NETHERLANDS 56429.30 264127 0.21
0703100010 ONIONS,FRESH OR CHILLED OMAN 109329.67 1440703 0.08
0703100010  ONIONS,FRESH OR CHILLED PHILIPPINES 11554.49 55440 0.21
0703100010 ONIONS,FRESH OR CHILLED QATAR 94932.62 607569 0.16
0703100010  ONIONS,FRESH OR CHILLED ROMANIA 83103.69 1485000 0.06
0703100010 ONIONS,FRESH OR CHILLED RUSSIA 29851.83 373000 0.08
0703100010 ONIONS,FRESH OR CMILLED SAUDI ARABIA 2551513.96 33984970 0.08
0703100010 ONIONS,FRESH OR CHILLED SLOVENIA 8060.27 39000 0.21
0703100010 ONIONS,FRESH OR CHILLED SOUTH AFRICA 1680.65 24000 0.07
0703100010  ONIONS,FRESH OR CHILLED SPAIN 91166.89 312050 0.29
0703100010 ONIONS,FRESH OR CHILLED SUDAN 627.00 25000 0.03
0703100010 ONIONS,FRESH OR CHILLED UNION OF ARAB E 101989.94 944465 0.11
0703100010 ONIONS,FRESH OR CHILLED UNITED KINGDOM 229409.97 1457959 0.16
0703100010 ONIONS,FRESH OR CHILLED UNITED STATES 1424.00 1900 0.75
0703100020 SHALLOTS,FRESH OR CHILLED KUWAIT 4502.08 70000 0.06
0703100020 SHALLOTS,FRESH OR CHILLED LEBANON 1245.05 12500 0.10
0703100020 SHALLOTS,FRESH OR CHILLED MALAYSIA 2476.09 15000 0.17
0703100020 SHALLOTS,FRESH OR CMILLED SAUDI ARABIA 5900.48 65550 0.09
0703200000 GARLIC,FRESH OR CHILLED AUSTRIA 788.39 934 0.84
0703200000 GARLIC,FRESH OR CHILLED BELGIUM 18768.40 5540 0.34
0703200000 GARLIC,FRESH OR CHILLED DENMARK 1188.00 4000 0.30
0703200000 GARLIC,FRESH OR CHILLED ETHIOPIA 1929.17 4960 0.39
0703200000 GARLIC,FRESH OR CHILLED FINLAND 1606.57 5500 0.29
0703200000 GARLIC,FRESH OR CHILLED FRANCE 232979.68 548317 0.42
0703200000 GARLIC,FRESH OR CHILLED GERMANY 49039.32 119694 0.41
0703200000 GARLIC,FRESH OR CHILLED GREECE 1927.01 3583 0.54
0703200000 GARLIC,FRESH OR CHILLED ITALY 197510.56 931787 0.21
NarketPulos/Bgypt - Bgypt Bperts of Froch and Preccssed Fruits and Vegetables: Jan-Sep 1999 Annex 2/Page



HTS_CODE

HTS_DESCRIPTION

Destination

Bxport Vaive (US§)  Ixport Voluma (MT) Unit Valu Uss$/Kg
0703200000  GARLIC,FRESH OR CHILLED JORDAN 359.13 1224 0.29
0703200000 GARLIC,FRESH OR CHILLED KENYA ’ 1869.02 9150 0.20
0703200000 GARLIC,FRESH OR CHILLED KUWAIT 10408.89 41244 0.25
0703200000 GARLIC,FRESH OR CHILLED LEBANON 54595.99 544488 0.10
0703200000 GARLIC,FRESH OR CHILLED LIBYA 2954.00 24000 0.12
0703200000 GARLIC,FRESH OR CHILLED NETHERLANDS 115329.96 346458 0.33
0703200000 GARLIC,FRESH OR CHILLED PHILIPPINES 5474.15 27360 0.20
0703200000 GARLIC,FRESH OR CHILLED QATAR 56.04 600 0.09
0703200000 GARLIC,FRESH OR CHILLED ROMANIA 399.62 5000 0.08
0703200000 GARLIC,FRESH OR CHILLED RUSSIA 93.89 500 0.19
0703200000 GARLIC,FRESH OR CHILLED SAUDI ARABIA 7015.73 40634 0.17
0703200000 GARLIC,FRESH OR CHILLED SOUTH AFRICA 18293.78 40480 0.45
0703200000 GARLIC,FRESH OR CHILLED SPAIN 41428.37 92040 0.45
0703200000 GARLIC,FRESH OR CHILLED SWEDEN 201.00 1000 0.20
0703200000 GARLIC,FRESH OR CHILLED SWITZERLAND 3368.23 15151 0.22
0703200000 GARLIC,FRESH OR CHILLED TANZANIA 599.73 6000 0.10
0703200000 GARLIC,FRESH OR CHILLED TUNISIA 1393.70 5000 0.28
0703200000 GARLIC,FRESH OR CHILLED UNION OF ARAB E 123.82 184 0.67
0703200000 GARLIC,FRESH OR CMILLED UNITED KINGDOM 3802.30 15404 0.25
0703200000 GARLIC,FRESH OR CHILLED UNITED STATES 6925.05 24724 0.28
07049500000 OTHER BROSSICAS,FRESH OR CHILLED VEG. UNION OF ARAB E 2000.76 10000 0.20
0704900000 OTHER BROSSICAS,FRESH OR CHILLED VEG. UNITED STATES 3310.00 3000 1.10
0705190000 OTHER, LETTUCE FRESH OR CHILLED BAMRAIN 51.05 200 0.26
0705190000 OTHER, LETTUCE FRESH OR CHILLED CROATIA 244.70 1300 0.19
0705190000 OTHER, LETTUCE FRESH OR CHILLED ITALY 8847.00 65890 0.13
0705190000 OTHER, LETTUCE FRESH OR CHILLED KUWAIT 12646.02 74766 0.17
0705190000 OTHER, LETTUCE FRESH OR CHILLED NETHERLANDS 1655.00 9020 0.18
0705190000 OTHER, LETTUCE FRESH OR CHILLED SAUDI ARABIA 4866.44 7775 0.63
0705190000 OTHER, LETTUCE FRESH OR CHILLED UNION OF ARAB E 712.78 2417 0.29
0705290000 OTHER,CHICORY FRESH OR CHILLED SOUTH AFRICA 8003.05 5000 1.60
0705290000 OTHER,CHICORY FRESH OR CHILLED UNION OF ARAB E 3001.29 10000 0.30
0706100010  CARROT,FRESH OR CHILLED QATAR 2469.05 4500 0.55
0706100010 CARROT,FRESH OR CHILLED SAUDI ARABIA 2979.00 5400 0.55%
0706100010 CARROT,*RESH OR CHILLED UNION OF ARAB E 2842.00 10845 0.26
0706100010  CARROT,FRESH OR CNILLED UNITED KINGDOM 3872.51 19951 0.19
0706900020  BEETROOT,SALED,FRESH OR CHILLED UNITED KINGDOM 2623.09 6250 0.42
0707000010 cucumpers, FRESH OR CHILLED FRANCE 1351.00 6451 0.21
0707000010 CUCUMBERS, FRESH OR CHILLED GERMANY 57.51 700 0.08

MarketPuise/Bgypt - Sgypt Experts of Fresh and Prescssed Fruits and Vegetables: Jan-Sep 1990

Annex 2/Page 3



HTS_CODE

HTS_DESCRIPTION

Destination

Export Value (US§)  Export Volume (MT) Unkt Valu US$ /g
0707000010 CUCUMBERS, FRESH OR CHILLED GREECE 211.00 ) 1050 0.20
0707000010 CUCUMBERS, FRESH OR CHILLED NETHERLANDS 8143.51 19378 0.42
0707000010 CuCUMBERS, FRESH OR CHILLED SINGAPORE 1446.80 4490 0.32
0707000010  CuCUMBERS, FRESH OR CHILLED SWITZERLAND 307.00 1132 0.27
0707000010 cucCUMBERS, FRESH OR CHILLED UNITED KINGDOM 27734.26 59760 0.46
0708100000 Peas, FRESH OR CHILLED BELGIUM 1384.00 4091 0.34
0708100000 PEeAS, FRESH OR CHILLED FRANCE 13243.00 52382 0.25
0708100000 Peas, FRESH OR CHILLED GERMANY 410.00 1642 0.25
0708100000 PpeAs, FRESH OR CHILLED GREECE 337.00 2275 0.15
0708100000 PeEAS, FRESH OR CHILLED ITALY 40.00 400 0.10
0708100000 PpeAs, FRESH OR CHILLED NETHERLANDS 51358.00 166292 0.31
0708100000 Peas, FRESH OR CHILLED SAUDI ARABIA 1931.18 13457 0.14
0708100000 PEAS, FRESH OR CHILLED SWITZERLAND 181.00 901 0.20
0708100000 PeAs, FRESH OR CHILLED UNITED KINGDOM 7468.81 47806 0.16
0708100000 PeAS, FRESH OR CHILLED UNITED STATES 243.00 484 0.50
0708200010  HARICOT,FRESH OR CHILLED AUSTRALIA 407.84 1022 0.40
0708200010 HARICOT,FRESH OR CHILLED AUSTRIA 6679.37 21963 0.30
0708200010  HARICOT,FRESH OR CHILLED BAHRAIN 769.61 5643 0.14
0708200010  HARICOT,FRESH OR CHILLED BELGIUM 16934.96 41895 0.40
0708200010  HARICOT,FRESH OR CHILLED CYPRUS 2192.36 22000 0.10
0708200010  HARICOT,FRESH OR CHILLED DENMARK 89.00 890 0.10
0708200010 HARICOT,FRESH OR CHILLED FRANCE 10976.08 70564 0.16
0708200010 HARICOT,FRESH OR CHILLED GERMANY 37384.,92 135532 0.28
0708200010  HARICOT,FRESH OR CHILLED GREECE 2892.21 9969 0.29
0708200010  HARICOY,FRESH OR CHILLED ITALY 153789.70 6349564 0.24
0708200010 HARICOT,FRESH OR CHILLED JORDAN 1907.17 13000 0.15
0708200010  HARICOT,FRESH OR CHILLED KUWAIT 4917.65 38369 0.13
0708200010 HARICOT,FRESH OR CHILLED NETHERLANDS 27603.91 103365 0.27
0708200010  HARICOT,FRESH OR CHILLED OMAN 362.07 2886 0.13
0708200010  HARICOT,FRESH OR CHILLED PALESTINE (WEST 4489.17 30000 0.15
0708200010  HARICOT,FRESH OR CHILLED QATAR 457.13 2950 0.15
0708200010  HARICOT,FRESH OR CHILLED SAUDI ARABIA 6254.77 61705 0.10
0708200010  HARICOT,FRESH OR CHILLED SLOVENIA 83.92 144 0.58
0708200010  HARICOT,FRESH OR CHILLED SPAIN 125.00 1250 0.10
07068200010 HARICOT,PRESH OR CHILLED SWEDEN 348.69 1487 0.23
0708200010  HARICOT,FRESH OR CHILLED SWITZERLAND 19558.34 92528 0.21
0708200010  HARICOT,FRESH OR CHILLED UNION OF ARAB E 37179.89 312624 0.12
0708200010  HARICOT,FRESH OR CHILLED UNITED KINGDOM 150593.10 463885 0.32
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HTS_CODE

HTS_DESCRIPTION

Destination

xport Value (US$)  Export Voluma (MT) Unit Valu US$/Kg
0708200010 HARICOT,FRESH OR CHILLED UNITED STATES 7164.21 ' 34012 0.21
0708900010 STRING,BEANS FRESH OR CHILLED ITALY 5864.09 14672 0.40
0708900010 STRING,BEANS FRESH OR CHILLED JORDAN 1457.92 7352 0.20
0708900010 STRING,BEANS FRESH OR CHILLED KUWAIT 6006.91 12366 0.49
0708900010 STRING,BEANS FRESH OR CHILLED QATAR 150.00 1150 0.13
0708900010 STRING,BEANS FRESH OR CHILLED SAUDI ARABIA 8205.29 41800 0.20
0708900010 STRING,BEANS FRESH OR CHILLED UNION OF ARAB E 1220.88 1600 0.76
0709100000  ARTICHOKES, GLOBE, FRESH OR CHILLED BELGIUM 1755.55 8850 0.20
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED FRANCE 42338.00 112751 0.38
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED GERMANY 1427.00 6687 0.21
0709100000  ARTICHOKES, GLOBE, FRESH OR CHILLED GREECE 154851.20 7735885 0.20
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED ITALY 32952.00 127645 0.26
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED JORDAN 11839.00 9478 1.25
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED KUWAIT 7694.97 40475 0.19
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED LEBANON 126726.93 585562 0.22
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED NETHERLANDS 1277.00 7180 0.18
0709100000  ARTICHOKES, GLOBE, FRESH OR CHILLED SAUDI ARABIA 10834.11 46819 0.23
0709100000  ARTICHOKES, GLOBE, FRESH OR CHILLED SWITZERLAND 6481.93 20010 0.32
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED TURKEY 903.00 6000 0.15
0709100000  ARTICHOKES, GLOBE, FRESH OR CHILLED UNITED KINGDOM 610.75 1909 - 0.32
0709100000 ARTICHOKES, GLOBE, FRESH OR CHILLED UNITED STATES 2015.00 9190 0.22
0709300000 EGG PLANTS FRESH OR CHILLED FRANCE 168.00 1686 0.10
0709300000 EGG PLANTS FRESH OR CHILLED KUWAIT 306.91 1645 0.19
0709300000 E£GG PLANTS FRESH OR CHILLED SAUDI ARABIA 34.04 45 0.76
0709909010 OCRA, FRESH OR CHILLED JORDAN 2112.55 8000 0.26
0709909010 OCRA, FRESH OR CHILLED KUWAIT 10874.95 18283 0.59
0709909010 OCRA, FRESH OR CHILLED SAUDI ARABIA 25577.72 44800 0.57
0709909010 OCRA, FRESH OR CHILLED UNITED KINGOOM 1102.34 2206 0.50
0709909020 paPPER, GREEN, FRESH OR CHILLED AUSTRIA 191.00 721 0.26
0709909020  PAPPER, GREEN, FRESH OR CHILLED BELGIUM 281.00 800 0.35
0709909020  PAPPER, GREEN, FRESH OR CHILLED BRAZIL 5796.02 14000 0.41
0709909020 PAPPER, GREEN, FRESH OR CHILLED FRANCE 163.00 1620 0.10
0709909020 PAPPER, GREEN, FRESH OR CHILLED GERMANY 82.00 525 0.16
0709909020 PAPPER, GREEN, FRESH OR CHILLED GREECE 1517.00 7344 0.21
0709909020 PAPPER, GREEN, FRESH OR CHILLED ITALY 84.00 420 0.20
0709909020 PAPPER, GREEN, FRESH OR CHILLED NETHERLANDS 2834.90 5932 0.48
0709909020  PAPPER, GREEN, FRESH OR CHILLED QATAR 34.00 364 0.09
0709909020 PaPPER, GREEN, FRESH OR CHILLED SAUD! ARABIA 27.58 375 0.07
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HTS_CODE  HTS_DESCRIPTION Destination Export Vaiua (US$)  Iport Volume (MT)  Unit Valu US$/Kg
0709909020  PAPPER, GREEN, FRESH OR CHILLED SWITZERLAND 81.86 408 0.20
0709909020  PAPPER, GREEN, FRESH OR CHILLED UNITED KINGDOM 14383.61 45058 0.32
0709909030 COURGETTES, FRESH OR CHILLED NETHERLANDS 8968.63 18091 0.50
0709909030 COURGETTES, FRESH OR CHILLED UNITED KINGDOM 31009.88 65033 0.48
0709909090 OTHER,VEG.FRESH OR CHILLED ARGENTINA 11440.35 9540 1.20
0709909090 OTHER,VEG.FRESH OR CHILLED AUSTRALIA 3075.52 11261 0.27
0709909090 OTHER,VEG.FRESH OR CHILLED AZERBAILJAN 47.83 1200 0.04
0709909090 OTHER,VEG.FRESH OR CHILLED BAHRAIN 11627.00 51140 0.23
0709909090 OTHER,VEG.FRESH OR CHILLED BELGIUM 1375.23 1855 0.74
0709909090 OTHER,VEG.FRESH OR CHILLED CYPRUS 34.04 1100 0.03
0709909090  OTHER,VEG.FRESH OR CHILLED FRANCE 2089.57 5458 0.38
0709909090  OTHER,VEG.FRESH OR CHILLED GERMANY 114.14 380 0.30
0709909090 OTHER,VEG.FRESH OR CHILLED GREECE 379.00 2170 0.17
0709909090 OTHER,VEG,FRESH OR CHILLED ITALY 8425.00 8000 1.05
0709909090 OTHER,VEG.FRESH OR CHILLED JAPAN 18352.90 48195 0.38
0709909090 OTHER,VEG.FRESH OR CHILLED KUWAIT 19857.32 128814 0.15
0709909090 OTHER,VEG.FRESH OR CHILLED LIBYA 602.00 10000 0.06
0709909090 OTHER,VEG.FRESH OR CHILLED LITHUANIA 87.14 400 0.22
0709909090 OTHER,VEG.FRESH OR CHILLED MOROCCO 322.16 280 1.15
0709909090 OTHER,VEG.FRESH OR CHILLED OMAN 284.90 1610 0.18
0709909090 OTHER,VEG.FRESH OR CHILLED PAKISTAN 610.00 278 2.19
0709909090 OTHER,VEG.FRESH OR CHILLED QATAR 43977.28 104676 0.42
0709909090 OTHER,VEG.FRESH OR CHILLED SAUDI ARABIA 8029.67 30382 0.26
0709909090  OTHER,VEG.FRESH OR CHILLED UNION OF ARAB E 64382.44 484268 0.13
0709909090 OTHER,VEG.FRESH OR CHILLED UNITED KINGDOM 2285.95 4275 0.53
0710100000 roTATOES, FROZEN BRAZIL 782.00 1000 0.78
0710100000 rpoTaTOES, FROZEN JAPAN 15580.95 20230 0.77
0710100000 PoOTATORS, FROZEN JORDAN 70982.57 140060 0.51
0710100000 ProTATORS, FROZEN KUWAIT 291985.00 480670 0.61
0710100000 rPoTATOES, FROZEN QATAR 16528.96 56334 0.29
0710100000 PoTATOES, FROZEN SAUDI ARABIA 1482673.33 2416348 0.61
0710100000 ProTATORS, PROZEN UNION OF ARAB E 294380.28 377617 0.78
0710210000 Peas, FROZEN BAMRAIN 5851.92 6830 0.86
0710210000 reas, mozen CANADA 592.16 488 1.21
0710210000 reas, FROZEN DENMARK 75.00 100 0.75
0710210000 reas, FROZEN ISRAEL 145586.73 159228 0.91
0710210000 reAS, FROZEN JORDAN 19806.82 30376 0.65
0710210000 Peas, FROZEN KUWAIT 112200.63 143796 0.78
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Destination

Export Value (US§)  Export Volume (MT) Unk Valu US$/xg
0710210000 PeAs, FROZEN LEBANON - 35854,73 35240 1.02
0710210000 PeAS, FROZEN PALESTINE (WEST 14293.00 15000 0.95
0710210000 Peas, FROZEN QATAR 13171.12 25200 0.52
0710210000 rEas, FROZEN SAUDI ARABIA 320307.87 661348 0.48
0710210000 reas, FROZEN SWEDEN 226.00 300 0.75
0710210000 reas, FROZEN SWITZERLAND 175.75 160 1.10
0710210000 eeas, FROZEN UNION OF ARAB E 23763.91 30320 0.78
0710210000 Peas, FROZEN UNITED STATES 3216.86 2960 1.09
0710220010 MARICOT, FROZEN BAHRAIN 1786.93 2900 0.62
0710220010  HARICOT, FROZEN BRAZIL 7577.26 9800 0.77
0710220010 HARICOT, FROZEN CANADA 295.76 513 0.58
0710220010 HARICOT, FROZEN DENMARK 2272.00 2700 0.84
0710220010 HARICOT, FROZEN ISRAEL 52262.84 73524 0.71
0710220010  HARICOT, FROZEN JORDAN 6089.44 10355 0.59
0710220010 HARICOT, FROZEN KUWAIT 51732.89 81741 0.63
0710220010 HARICOT, FROZEN LEBANON 3347.17 4600 0.73
0710220010 HARICOT, PROZEN QATAR 1487.59 2020 0.74
0710220010 HARICOT, FROZEN SAUDI ARABIA 263506.30 463353 0.57
0710220010 MHARICOT, FROZEN SWEDEN 2954.00 3600 0.82
0710220010  HARICOT, FROZEN UNION OF ARAB E 6378.16 9380 0.68
0710220010 HARICOT, FROZEN UNITED KINGDOM 59.86 80 0.75
0710220010 HARICOT, FROZEN UNITED STATES 300.16 400 0.75
0710220020 KIDNEY, FROZEN KUWAIT 3205.21 5400 0.59
0710220020 KIONEY, FROZEN UNION OF ARAB E 2954.35 4800 0.62
0710290000 OTHER LEGUMINOUS, VEG.FROZEN BAHRAIN 190.13 200 0.95
0710290000 OTHER LEGUMINOUS, VEG.FROZEN BRAZIL 790.45 800 0.99
0710250000 OTHER LEGUMINOUS, VEG.PROZEN CHINA 12637.00 18000 0.70
0710290000 OTHER LEGUMINOUS, VEG.FROZEN DENMARK 3959.17 4168 0.95
0710290000 OTHER LEGUMINOUS, VEG.FROZEN ISRAEL 14581.16 20772 0.70
0710290000 OTHER LEGUMINOUS, VEG.FROZEN JORDAN 990.26 1800 0.55
0710290000 OTHER LEGUMINOUS, VEG.FROZEN LEBANON 1893.33 2700 0.70
0710290000 OTHER LEGUMINOUS, VEG.PROZEN ROMANIA 564.67 560 1.01
0710290000 OTHER LEGUMINOUS, VEG.FROZEN SWEDEN 6087.65 6930 0.88
0710290000 OTHER LEGUMINOUS, VEG. UNION OF ARAB E 4462.03 5100 0.87
0710290000 OTHER LEGUMINOUS, VEG.FROZEN UNITED KINGDOM 1548.70 1730 0.90
0710290000 OTHER LEGUMINOUS, VEG.FROZEN UNITED STATES 16507.10 19120 0.86
0710300000  SPINACH,PROZEN AUSTRIA 191.01 300 0.64
0710300000 SPINACH,FROZEN BAHRAIN 7583.26 9450 0.80
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Destination

Export Value (US$)  Export Volume (MT)  Unit Valu US$/Kg
0710300000  SPINACH,FROZEN BRAZIL 2407.00 4000 0.60
0710300000  SPINACH,FROZEN CANADA 1713.44 2500 0.69
0710300000 SPINACH,FROZEN DENMARK 409.00 600 0.68
0710300000 SPINACH,FROZEN ISRAEL 5041.96 7200 0.70
0710300000  SPINACH,FROZEN JORDAN 6242.22 9400 0.66
0710300000  sPINACH,FROZEN KUWAIT 78033.13 147730 0.53
0710300000  SPINACH,FROZEN LEBANON 9553.57 14720 0.65
0710300000 SPINACH,FROZEN QATAR 3770.03 5000 0.75
0710300000 SPINACH,FROZEN ROMANIA 6080.67 9600 0.63
0710300000 seINACH,FROZEN SAUDI ARABIA 101395.68 201950 0.50
0710300000  SPINACH,FROZEN SWEDEN 902.87 1300 0.69
0710300000  SPINACH,FROZEN UNION OF ARAB E 20320.38 37710 0.54
0710300000  SPINACH,FROZEN UNITED KINGDOM 1628.32 2540 0.64
0710300000 SPINACH,FROZEN UNITED STATES 799.84 1200 0.67
0710400000 SwEET, CORN FROZEN QATAR 3317.00 3500 0.95
0710400000 SWEET, CORN FROZEN SAUDI ARABIA 8898.54 9213 0.97
0710800010 MOLOHKIA FROZEN AUSTRALIA 7249.17 7700 0.94
0710800010  MOLOHKIA FROZEN AUSTRIA 1512.53 2160 0.70
0710800010 MOLOHKIA FROZEN BAHRAIN 5617.33 7200 0.78
0710800010 MOLOHKIA FROZEN BELGIUM 2106.00 3000 0.70
0710800010 MOLOMKIA FROZEN CANADA 39383.47 59453 0.66
0710800010  MOLOHKIA FROZEN DENMARK 4653.40 5800 0.80
0710800010 MOLOHKIA FROZEN FRANCE 1558.89 1750 0.89
0710800010 MOLOHKIA FROZEN GERMANY 913.00 1300 0.70
0710800010 MOLOMKIA FROZEN GREECE 1623.32 1800 0.90
0710800010 MOLOHKIA FROZEN ISRAEL 18006.87 18000 1.00
0710800010 MOLOMKIA FROZEN ITALY 2225.77 3208 0.69
0710800010 MOLOHKIA FROZEN JAPAN 14464.23 30695 0.47
0710800010 MOLOMKIA FROZEN JORDAN 19244.86 37250 0.52
0710800010 MOLOHKIA FROZEN KUWAIT 114771.99 186278 0.62
0710800010  MOLOHIKIA FROZEN LEBANON 19458.10 27140 0.72
0710800010 MOLOHKIA FROZEN NETHERLANDS 3961.82 5650 0.70
0710800010 MOLOHKIA FROZEN OMAN 19248.58 14000 1.37
0710800010 MOLOHKIA FROZEN PALESTINE (WEST 652.00 1000 0.65
0710800010 MOLOMKIA FROZEN QATAR 5727.66 8400 0.68
0710800010 MOLOHKIA FROZEN ROMANIA 9172.75 1200 0.76
0710800010 MOLOHKIA FROZEN SAUD] ARABIA 237546.37 563078 0.42
0710800010 MOLOHKIA FROZEN SWEDEN 5492.66 9600 0.57
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Destination Bxport Value (US$)  Export Volume (MT)  Unk Valu US$/Kg
0710800010 MOLOHKIA FROZEN SWITZERLAND 2355.96 2672 0.88
0710800010 MOLOHKIA FROZEN UNION OF ARAB E 85582.27 116402 0.74
0710800010 MOLOHKIA FROZEN UNITED KINGDOM 17062.97 23100 0.74
0710800010  MOLOHKIA FROZEN UNITED STATES 90015.53 125296 0.72
0710800020 oOCRA, FROZEN AUSTRALIA 25636.32 23960 1.07
0710800020 ocra, FROZEN AUSTRIA 3601.31 3600 1.00
0710800020 oOcCRrA, FROZEN BAHRAIN 20341.88 19240 1.06
0710800020 ocRa, FROZEN BELGIUM 7372.00 6000 1,23
0710800020 ocRA, FROZEN BRAZIL 824.00 1496 0.55
0710800020 ocra, FROZEN CANADA 49172.06 41625 1.18
0710800020 OCRA, FROZEN DENMARK 10893.91 10500 1.04
0710800020 oOCRA, FROZEN FRANCE 3037.97 3650 0.83
0710800020 oOCRA, FROZEN GERMANY 2768.00 2400 1,15
0710800020 oOCRA, FROZEN GREECE 635.96 504 1.26
0710800020 OCRA, FROZEN ISRAEL 152225.59 147828 1.03
0710800020 ocra, FROZEN ITALY 10230.30 10788 0.95
0710800020 OCRA, FROZEN JORDAN 24571.62 31100 0.79
0710800020 oOCRA, FROZEN KUWAIT 338567.37 310324 1.09
0710800020 oOcCra, FROZEN LEBANON 31199.88 25800 1.21
0710800020 oOCRA, FROZEN NETHERLANDS 17606.63 12950 1.36
0710800020 ocra, FROZEN PALESTINE (WEST 19618.00 26850 0.73
0710800020 OCRA, FROZEN QATAR 20150.04 19360 1.04
0710800020 ocra, mozeN ROMANIA 7167.32 8800 0.81
0710800020 ocra, FROZEN SAUDI ARABIA 370472.77 668918 0.55
0710800020 ocCRA, FROZEN SWEDEN 40033.83 52468 0.76
0710800020 ocmra, FROZEN SWITZERLAND 2626.43 2504 1.05
0710800020 ocra, FROZEN UNION OF ARAB E 156740.06 202560 0.77
0710800020 oOcCRA, FROZEN UNITED KINGDOM 45538.01 39930 1.14
0710800020 OCRA, FROZEN UNITED STATES 125838.08 88800 1.42
0710800030  ARTICHOKES, FROZEN AUSTRALIA 3212.97 1300 2.47
0710800030  ARTICHOKES, PROZEN BAHRAIN 1157.21 400 2.89
0710800030  ARTICHOKES, FROZEN BRAZIL 26726.36 10496 2.55
0710800030  ARTICHOKES, FROZEN CANADA 26754.35 30179 0.89
0710800030  ARTICHOKES, FROZEN CHILE 26410.42 9600 2.75
0710800030  ARTICHOKES, FROZEN DENMARK 2384.53 1100 2.17
0710800030  ARTICHOKES, PROZEN FRANCE 340724.64 291623 1.17
0710800030  ARTICHOKES, PROZEN GREECE 823375.31 302100 2.73
0710800030  ARTICHOKES, FROZEN ISRAEL 819513.39 324190 2.53
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Export Value (US$)  Export Volume (MT) Unk Valu UB$/Kg
0710800030  ARTICHOKES, FROZEN ITALY 3611.00 10000 0.36
0710800030  ARTICHOKES, FROZEN JORDAN 5659.70 3500 1.62
0710800030  ARTICHOKES, FROZEN KUWAIT 25956.30 15432 1.68
0710800030  ARTICHOKES, FROZEN LEBANON 53227.40 80163 0.66
0710800030  ARTICHOKES, FROZEN NETHERLANDS 2507.00 1000 2.51
0710800030  ARTICHOKES, FROZEN SAUDI ARABIA 27836.24 24240 1.1§
0710800030 ARTICHOKES, FROZEN SWEDEN 1927.70 840 2.29
0710800030  ARTICHOKES, FROZEN SWITZERLAND 1987.57 640 3.11
0710800030  ARTICHOKES, FROZEN UNION OF ARAB E 4068.54 2910 1.40
0710800030  ARTICHOKES, FROZEN UNITED KINGDOM 29553.56 28800 1.03
0710800030  ARTICHOKES, FROZEN UNITED STATES 44707.92 17790 2.51
0710800090  OTHER,VEG. FROZEN AUSTRALIA 12577.61 11520 1.09
0710800090 OTHER,VEG, FROZEN AUSTRIA 510.24 600 0.85
0710800090 OTHER,VEG. FROZEN BELGIUM 88214.60 81350 1.08
0710800090 omHer,veG, FROZEN BRAZIL 5948.00 7696 0.77
0710800090 OTHER,VEG. FROZEN CANADA 20247.38 24339 0.83
0710800090 OTHER,VEG, FROZEN CHILE 7202.92 11400 0.63
0710800090 OTHER,VEG. FROZEN DENMARK 3900.42 3900 1.00
0710800090 OTHER,VEG. FROZEN FRANCE 10658.71 12343 0.86
0710800090 OTHER,VEG. FROZEN GERMANY 938.00 1100 0.85
0710800090 OTHER,VEG. FROZEN GREECE 176.05 160 1.10
0710800090 OTHER,VEG, FROZEN ISRAEL 67448.20 95166 0.71
0710800090 OTHER,VEG. FROZEN ITALY 3579.62 3497 1.02
0710800090 OTHER,VEG. FROZEN JAPAN 7823.00 13260 0.59
0710800090 OTHER,VEG. FROZEN JORDAN 3311.44 6500 0.51
0710800090 OTHER,VEG. FROZEN KUWAIT 62165.05 95510 0.65
0710800090 OT™ER,VEG. FROZEN LEBANON 78954.94 102118 0.77
0710800090 OTHER,VEG. FROZEN NETHERLANDS 9354.41 8151 1.15
0710800090 OTHER,VEG, FROZEN QATAR 18552.32 20840 0.89
0710800090 omER,VEG. PROZEN ROMANIA 13533.06 18080 0.75
0710800090 oOTHER,VEG. FROZEN SAUDI ARABIA 22401.33 25650 0.87
0710800090 OTHER,VEG. PROZEN SWEDEN 12090.44 21687 0.56
0710800090 OT™HER,VEG. FROZEN SWITZERLAND 766.03 744 1.03
0710800090 OTHER,VEG, PROZEN UNION OF ARAB E 70382.67 95460 0.74
0710800090 oOTHER,VEG. FROZEN UNITED KINGDOM 3242.87 3410 0.95
0710800090 oOTHER,vEG, FROZEN UNITED STATES 110061.26 95570 1.15
0710900000 MIXTORES OF VEG., FROZEN BAHRAIN 3014.49 4200 0.72
0710900000 MIXTORES OF VEG,, PROZEN BELGIUM 12737.52 18500 0.69
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Export Value (US4)  Export Volume (MT) Unit Valu US$ /g
0710900000 MIXTORES OF VEG., FROZEN BRAZIL 2910.00 3996 0.73
0710900000 MIXTORES OF VEG., FROZEN CANADA 526,99 488 1.08
0710900000 MIXTORES OF VEG., FROZEN ISRAEL 7849,01 11628 0.68
0710900000 MIXTORES OF VEG., FROZEN ITALY 315.12 250 1.26
0710900000 MIXTORES OF VEG., FROZEN JORDAN 41283.77 57700 0.72
0710900000 MIXTORES OF VEG., FROZEN KUWAIT 393491.90 1085482 0.36
0710900000 MIXTORES OF VEG., FROZEN LEBANON 8649.87 11380 0.76
0710900000 MIXTORES OF VEG., FROZEN OMAN 40015.26 400000 0.10
0710900000 MIXTORES OF VEG., FROZEN QATAR 60907.55 73030 0.83
0710900000 MIXTORES OF VEG., FROZEN SAUDI ARABIA 983397.26 1997980 0.49
0710900000 MIXTORES OF VEG., FROZEN SWEDEN 14513.89 20870 0.70
0710900000 MIXTORES OF VEG., FROZEN SYRIA 4001.53 40000 0.10
0710900000 MIXTORES OF VEG., FROZEN UNION OF ARAB E 382791.53 746016 0.51
0710900000 MIXTORES OF VEG,, FROZEN UNITED KINGDOM 560.19 4780 0.12
0710900000 WMIXTORES OF VEG., FROZEN UNITED STATES 15368.11 20920 0.73
0711200010 OLIVES WITH STON,PRESERVED ISRAEL 1296.87 6500 0.20
0711200090 OTHER,OLIVES PRESERVED SAUDI ARABIA 301.00 300 1.00
0711900000 OTHER VEG. & MIXTURE VEG ,PRESERVED SAUDI] ARABIA 16551.72 24221 0.68
0712200000 ONIONS, DRIED BELGIUM 681593.59 389620 1.75
0712200000 ONIONS, DRIED BRAZIL 5979.11 4000 1.49
0712200000 oONIONS, DRIED CHINA 4354.00 7500 0.58
0712200000 oONIONS, DRIED DENMARK 4153.00 7600 0.55
0712200000 ONIONS, DRIED FRANCE 118332.91 85900 1.38
0712200000 oONIONS, DRIED GERMANY 4340410.72 2299720 1.89
0712200000 oONIONS, DRIED GREECE 42711.13 21420 1.99
0712200000 oNiONS, DRIED IRELAND 25275.00 14000 1.81
0712200000 ONIONS, DRIED ISRAEL 443386.89 268972 1.65
0712200000 onNiONS, DRIED ITALY 532042.61 315895 1.68
0712200000 oONIONS, DRIED JAPAN 182113.28 191591 0.95
0712200000 ONIONS, DRIED LEBANON 45163.00 25515 1.77
0712200000 ONIONS, DRIED MOROCCO 28012.00 13163 2.13
0712200000 oONIONS, DRIED NETHERLANDS 3037699.77 1764308 1.72
0712200000 ONIONS, DRIED PHILIPPINES 260240.91 134496 1,93
0712200000 oONIONS, DRIED RUSSIA 2690.57 1800 1.48
0712200000 ONIONS, DRIED SAUDI ARABIA 29348.27 9222 3.18
0712200000 ONIONS, DRIED SLOVENIA 687075.58 282986 2.43
0712200000 ONIONS, DRIED SOUTH AFRICA 24017.96 16278 1.48
0712200000 ONIONS, DRIED SPAIN 56778.00 23088 2.46
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Destination

Dxport Value (US§)  Export Volume (MT)  Unit Valu US$/Kg
0712200000 ONIONS, DRIED TURKEY 17194 80 2.15
0712200000 oONIONS, DRIED UNION OF ARAB E 11299.22 5644 2.00
0712200000 ONIONS, DRIED UNITED KINGDOM 2305303.24 1239046 1.86
0712900010 GARUC DRIED AUSTRIA 686.58 764 0.90
0712900010 GARLIC ORIED BELGIUM 7534.18 9000 0.84
0712900010 GARUIC DRIED FRANCE 176594.68 268765 0.66
0712900010 GARLIC DRIED GERMANY 3298.52 4180 0.79
0712900010 GARLIC DRIED ITALY 55087.44 48771 1.13
0712900010 GARLIC DRIED NETHERLANDS 57660.94 13636 4.23
0712900010 GARLIC DRIED SLOVENIA 32291.24 12500 2.58
0712900010 GARLIC DRIED UNITED KINGDOM 10553.63 12840 0.82
0712900020 OCRA, DRIED JORDAN 3747.43 25000 0.15
0712900030 MOLOHKIA DRIED BELGIUM 7936.00 9080 0.87
0712900030 MOLOHKIA DRIED CANADA 2062.67 1720 1.20
0712900030 MOLOHKIA DRIED FRANCE 4206.33 11740 0.36
0712900030 MOLOHKIA DRIZD GERMANY 9229.19 10755 0.86
0712900030 MOLOHIKIA DRIED GREECE 2327.40 8560 0.27
0712900030 MOLOHKIA DRIED ISRAEL 100.05 200 0.50
0712900030 MOLOHKIA DRIED JAPAN 76625.81 153397 0.50
0712900030 MOLOMKIA DRIED JORDAN 13504.68 31125 0.43
0712900030 MOLOHKIA DRIED KUWAIT 1262.42 2320 0.54
0712900030 MOLONKIA DRIED LEBANON 54844.81 40205 1.36
0712900030 MOLOHIIA DRIED NETHERLANDS 1129.00 3294 0.34
0712900030 MOLOHIGA DRIED PALESTINE (WEST 12800.76 9620 1.33
0712900030 MOLOMIKIA DRIED THAILAND 4501.79 5000 0.90
0712900030 MOLOHKIA DRIED TUNISIA 9027.00 30000 0.30
0712900030 MOLOHKIA DRIED UNION OF ARAB E 19910.00 38502 0.52
0712900030 MOLOHIIA DRIED UNITED KINGDOM 7203.80 5512 1.31
0712900030 MOLOHKIA DRIZD UNITED STATES 910.48 1288 0.71
0712900090 OTHER VEG., DRIED ARGENTINA 124657.46 77948 1.60
0712900090 oOTHER VEG., DRIED AUSTRALIA 41733.71 29250 1.43
0712900090 oOTHER VEG,, DRIED BELGIUM 85321.28 58760 1.45
0712900090 OTHER VEG., DRIED BRAZIL 79341.70 77780 1.02
0712900090 OTHER vEG., DRIED CANADA 1687.99 5071 0.33
0712900090 OTHER VEG., DRIED CYPRUS 895.49 510 1.76
0712900090 oOTHER VEG., DRIED DENMARK 2507.00 14649 0.17
0712900090 OTHER VEG., DRIED FRANCE 10335.80 14176 0.73
0712900090 OTHER VEG., DRIZD GERMANY 15680.71 11387 1.38
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HTS_CODE

HTS_DESCRIPTION

Destination

Beport Value (US$)  Bxport Voluma (MT) Unit Valu US$/Kg
0712900090 OTHER VEG., DRIED GREECE 1929.56 4591 0.42
0712900090 OTHER VEG., DRIED ITALY 118533.92 115834 1.02
0712900090 OTHER VEG., DRIED JAPAN 9593.63 2730 3.51
0712900090 OTHER VEG., DRIED KUWAIT 74736.00 68118 1.10
0712900090 OTHER VEG,, DRIED MOROCCO 3624.99 3000 1.21
0712900090 OTHER VEG., DRIED NETHERLANDS 188526.07 156014 1.21
0712900090 OTHER VEG., DRIED PARAGUAY 570.10 300 1.90
0712900090 OTHER VEG., DRIED SOUTH AFRICA 8494.81 5500 1.54
0712900090 OTHER VEG,, DRIED SPAIN 29763.64 25625 1.16
0712900090 OTHER VEG., DRIED TURKEY 499.68 100 5.00
0712900090 OTHER VEG., DRIED UNITED KINGDOM 26544.62 14141 1.88
0712900090 OTHER VEG., DRIED UNITED STATES 128742.63 88129 1.46
0712900090 OTHER VEG,, ORIED URUGUAY 7605.29 10200 0.75
0713100020 OTHER PEAS,DRIED, LIBYA 328.00 5000 0.07
0713200000 CHICKPEAS,DRIED TUNISIA 8665.00 108000 0.08
0713200000 CHICKPEAS,DRIED UNION OF ARAB E 328.03 240 1.37
0713310010 BEANS,VIGNA,DRIZD UNITED KINGDOM 5254.09 3718 1.41
0713310020 BEANS,VIGNA,DRIED NOT FOR SOWING UNION OF ARAB E 75.99 100 0.76
0713320020 SMALL RED BEANS ,DRIED NOT FOR SOWING KUWAIT 1705.00 4000 0.43
0713330011  KIONEY BEANS DRIED,FOR SOWING CYPRUS 2131.00 2500 0.85
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING BELGIUM 4646.73 4900 0.95
0713330022 WHITE BEANS ,DRIED NOT POR SOWING CYPRUS 53298.61 101500 0.53
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING FRANCE 1330.03 970 1.37
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING GERMANY 2156.45 10508 0.21
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING ISRAEL 247873,95 323000 0.77
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING ITALY 13959.32 17750 0.79
0713330022 WMITE BEANS ,DRIED NOT FOR SOWING JORDAN 1496.39 1500 1.00
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING KUWAIT 27900.21 58987 0.47
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING LEBANON 81994.31 110000 0.75
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING PALESTINE (WEST 15306.03 30000 0.51
0713330022  WHITE BEANS ,DRIED NOT FOR SOWING SAUDI ARABIA 7163.20 14702 0.49
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING SYRIA 35874.95 20000 1.79
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING TUNISIA 47595.98 258200 0.18
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING UNION OF ARAB B 1291.00 1290 1.00
0713330022 WHITE BEANS ,DRIED NOT FOR SOWING UNITED KINGDOM 20823.60 17245 1.21
0713390020 OTH. BEANS , DRIED NOT FOR SOWING CYPRUS 10479.14 21500 0.49
0713400000 LenTLS CYPRUS 26649.84 68100 0.39
0713400000 LenTuS KUWAIT 28712.33 58500 0.48
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0713400000 LenTis LIBYA 2365.00 21000 0.11
0713400000 LENTILS SUDAN 69952.76 200000 0.35
0713400000 LenTILS UNION OF ARAB E 6652.00 15000 0.44
0713500010 BROAD BEANS & HORSE BEANS POR SOWING SAUDI ARABIA 4874.13 17804 0.27
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING AUSTRALIA 4590.69 10260 0.45
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING BAHRAIN 9674.00 11516 0.84
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING BELGIUM 3109.00 31000 0.10
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING CYPRUS 4712.66 11320 0.42
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING EUROP ECONOMIC 5909.33 30000 0.20
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING GERMANY 3601.31 4555 0.79
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING GREECE 15561.59 14399 1.08
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING ITALY 1246328.30 1915286 0.65
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING KUWAIT 22468.63 60855 0.37
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING LIBYA 2360.00 40000 0.06
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING QATAR 44269.70 89112 0.50
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING SAUD] ARABIA 212426.50 774163 0.27
0713500020 ®BROAD BEANS & HORSE BEANS NOT SOWING SUDAN 29927.82 102000 0.29
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING SWEDEN 9497.68 11500 0.83
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING SWITZERLAND 169.00 576 0.29
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING SYRIA 5015.00 20000 0.25
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING UNION OF ARAB E 4429.61 9840 0.45
0713500020 BROAD BEANS & HORSE BEANS NOT SOWING UNITED STATES 5706.84 12400 0.46
0713900010 FENUGREEKS (HELBA) DENMARK 6966.43 7000 1.00
0713900010  FENUGREEKS (MELBA) KUWAIT 1500.17 3000 0.50
0713900010  FENUGRBEKS (HELBA) NETHERLANDS 393.00 200 1.97
0713900010 FENUGREEKS (HELBA) SAUDI ARABIA 5900.24 10344 0.57
0713900020 iupine FRANCE 239.13 600 0.40
0713900090 LEGUMINOUS VEG.,OTHER,DRIED GREECE 5711.00 12600 0.45
0713900090 LEGUMINOUS VEG,,OTHER, DRIED JAPAN 2501.03 9950 0.25
0713900090 LEGUMINOUS VEG,, OTHER, DRIED LIBYA 17155.00 226190 0.08
0713900090 LEGUMINOUS VEG.,OTHER,DRIED SAUDI ARABIA 5232.67 40600 0.13
0713900090  LEGUMINOUS VEG.,OTHER,DRIED TUNISIA 29498.00 97000 0.30
0714200000 sweeT pOTATOSS, BAHRAIN 3006.46 17168 0.18
0714200000 sweeT POTATORS, DENMARK 435.71 1240 0.35
0714200000 sweer poTATOES, FRANCE 174819.32 951768 0.18
0714200000 sweeT POTATOES, GERMANY 22.89 260 0.09
0714200000 sweeT pOTATOES, JORDAN 3616.18 37141 0.10
0714200000 sweeT POTATOSS, KUWAIT 5722.75% 105188 0.05
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HTS_CODE  HTS_DESCRIPTION Destination xport Value (USS$)  Bxport Volume (MT)  Unit Valu US$/Kg
0714200000  SWEET POTATOES, LEBANON 47473.28 304200 0.12
0714200000 sweeT pOTATORS, NETHERLANDS 29540.75 220100 0.13
0714200000 SWEET POTATOES, OMAN 1879.58 9519 0.20
0714200000 SWEET POTATOES, QATAR 1666.14 23965 0.07
0714200000 SWEET POTATOES, SAUDI ARABIA 45394.73 251773 0.18
0714200000 SWEET POTATOES, SPAIN 16655.99 46220 0.36
0714200000 SWEET POTATOES, UNION OF ARAB E 5496.16 24376 0.23
0714200000 SWEET POTATOES, UNITED KINGDOM 12835.17 101776 0.13
0714900020 DASHEN, FRESH FRANCE 455.67 2280 0.20
0714900020 DASHEN, FRESH GREECE 177.22 600 0.30
0714900020 DASHEN, FRESH ITALY 127.05 150 0.85
0714900020 DASHEN, FRESH JORDAN 494,72 5821 0.08
0714900020 DASHEN, FRESH KUWAIT 5537.46 28598 0.19
0714900020 DASHEN, FRESH OMAN 272.87 965 0.28
0714900020 DpaAsHeEN, FRESH QATAR 39.02 111 0.35
0714900020 DASHEN, FRESH SAUDI ARABIA 53934.48 311299 0.17
0714900020 DASHEN, FRESH SUDAN 154.04 525 0.29
0714900020 DASHEN, FRESH UNION OF ARAB E 3960.35 20828 0.19
0714900030 saiep BAHRAIN 303.06 165 1.84
0714900030 sawep KUWAIT 1027.47 1209 0.85
0714900030 saLep QATAR 2758.00 1500 1.84
0714900030 saiep SAUD] ARABIA 815.00 500 1.63
0714900090 ROOTS & TUBERS WITH HIGH STARCH 8SAGO SAUDI ARABIA 1297.17 24580 0.53
0801100030 COCONUTS,FLAKES LIBYA 1285.72 750 121
0801100030 COCONUTS,FLAKES UNION OF ARAB E 188.08 70 2.69
0802500020  PISTACMIOS, SHELLED SAUDI ARABIA 24022.94 8750 2.75%
0802900091  OTHER NUTS ,FRESH,OR DRIED IN SHELL KUWAIT 13628.11 31500 0.43
0802900091 OTHER NUTS ,FRESH,OR DRIED IN SHELL SAUDI ARABIA 262375.79 840074 0.31
0804100010 opares,sTUFFED CANADA 1398.98 2240 0.62
0804100010 pares,sTurrep JORDAN 990.26 1125 0.88
0804100090 DATES, OTHER THAN,STUFPED MALAYSIA 152228.10 350000 0.43
0804100090 DATES, OTHER THAN,STURFED SAUDI ARABIA 331.00 1400 0.24
0804100090 DATES, OTHER THAN,STUFPED SINGAPORE 14948.07 25000 0.60
0804100090 DATES, OTHER THAN,STUPFED SOUTH AFRICA 15207.15 16000 0.95
0804200010 riGs, FRESH GERMANY 182.21 202 0.90
0804200010 riGs, rESH KUWAIT 889.33 2105 0.42
0804200010 FiGs, FRESH QATAR 249.11 266 0.94
0804200010 mas, FResH SAUD] ARABIA 737.34 1251 0.59
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0804200010  FiGS, FRESH UNION OF ARAB E 602.66 1004 0.60
0804200090 FIGS DRIED TURKEY 93881.00 93600 1.00
0804500010 GuAvAs, FRESH AUSTRIA 446.28 3611 0.12
0804500010 GuAvAs, FRESH BAHRAIN 15033.24 108299 0.14
0804500010 GUAVAS, FRESH BELGIUM 90.00 300 0.30
0804500010 GuAVAS, FRESH CANADA 76.29 1381 0.06
0804500010 GuAvAS, FRESH FRANCE 725.00 1779 0.41
0804500010 GuAVAS, FRESH GERMANY 164,02 900 0.18
0804500010 GuavAS, FRESH GREECE 129.10 647 0.20
0804500010 GuAvASs, FRESH ITALY 153.00 1528 0.10
0804500010 GUAVAS, FRESH JORDAN 48613.83 571288 0.09
0804500010 GUAVAS, FRESH KUWAIT 41057.87 293669 0.14
0804500010 GuAvAS, FRESH LEBANON 1548.32 11060 0.14
0804500010 GuAvAs, FRESH NETHERLANDS 7517.15 23854 0.32
0804500010 GUAVAS, FRESH OMAN 2651.76 27057 0.10
0804500010 GUAVAS, FRESH QATAR 18181.98 157716 0.12
0804500010 Guavas, FRESH SAUDI ARABIA 8§7258.94 573319 0.15
0804500010 GuUAVAS, FRESH SPAIN 88.90 1900 0.05
0804500010 GuAvAs, FRESH UNION OF ARAB E 33986.58 283163 0.12
0804500010 GuAVAS, FRESH UNITED KINGDOM 5799.63 32038 0.18
0804500020 MANGOES, FRESH AUSTRIA 2091.72 6919 0.30
0804500020 mManGoes, FRESH BAHRAIN 11602.31 10306 1.13
0804500020 MaNGOES, FRESH DENMARK 130.27 1114 0.12
0804500020 MANGOES, FRESH FRANCE 161.96 460 0.35
0804500020 MANGOES, FRESH GERMANY 370.87 737 0.50
0804500020 MANGOES, FRESH GREECE 1295.41 4850 0.27
0804500020 mMaNGOBS, FRESH HUNGARY 160.20 500 0.32
0804500020 ManGOES, FRESH JORDAN 1958.81 7956 0.2%
0804500020 mManGOES, FRESH KUWAIT 33779.71 163532 0.21
0804500020 ManGOES, FRESH LEBANON 92706.41 154665 0.60
0804500020 mMaNGOES, PRESH NETHERLANDS 318.35 1726 0.18
0804500020 w™manGOES, FrESH OMAN 240.01 1270 0.19
0804500020 MaANGOES, FRESH QATAR 795.14 1257 0.63
0804500020 MANGOES, FRESH SAUDI ARABIA 18616.28 87663 0.21
0804500020 ManGOeS, FRESH SUDAN 646.68 750 0.86
0804500020 ManGoOES, PRESH SWITZERLAND 300.16 500 0.60
0804500020 MANGOES, FRESH UNION OF ARAB E 592.69 4782 0.12
0804500020 wManGOES, FRESH UNITED KINGDOM 5396.69 27146 0.20
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0804500030  MANGOSTEENS, FRESH JORDAN 337.13 1015 0.33
0805100010 oORANGES, FRESH BAHRAIN 36106.00 116484 0.31
0805100010 ORANGES, FRESH BELARUS 14546.00 50016 0.29
0805100010 ORANGES, FRESH BOSNIA HERZEGO 8978.00 20400 0.44
0805100010 oRANGES, FRESH CANADA 7522.00 25000 0.30
0805100010 ORANGES, FRESH CHINA 150641.00 1600000 0.12
0805100010 ORANGES, FRESH DIIBOUTI 15652.00 32600 0.48
0805100010 ORANGES, FRESH EUROP ECONOMIC 6362.60 25469 0.25
0805100010 ORANGES, FRESH FINLAND 10112.00 36010 0.28
0805100010 ORANGES, FRESH FOREIGN SHIPS S 6135.00 17478 0.35
0805100010 ORANGES, FRESH FRANCE 1798.90 3000 0.60
0805100010 ORANGES, FRESH GERMANY 3873.00 13790 0.28
0805100010 oORanGES, FRESH GREECE 3448.49 20214 0.17
0805100010 oOraNnGES, FRESH HONG KONG 7375483.67 22299796 0.33
0805100010 oORanGES, FRESH INDONESIA 239977.57 616962 0.39
0805100010 ORANGES, FRESH KENYA 93943.12 317800 0.30
0805100010 oraNGES, FRESH LEBANON 349.74 6400 0.05
0805100010 ORANGES, FRESH MALAYSIA 102729.58 250200 0.41
0805100010 ORANGES, FRESH MALTA 406299.24 1227890 0.33
0805100010 ORANGES, FRESH NETHERLANDS 482605.10 1310643 0.37
0805100010 oRranGES, FRESH NORWAY 9543.00 35198 0.27
0805100010 ORANGES, FRESH OMAN 1059712.86 3382900 0.31
0805100010 ORANGES, FRESH PHILIPPINES 388768.09 1032200 0.38
0805100010 ORANGES, FRESH QATAR 241029.57 832765 0.29
0805100010 oORanGES, FRESH SAUDI ARABIA 130989.25 996960 0.13
0805100010 ORANGES, FRESH SINGAPORE 65166.08 197800 0.33
0805100010 oORrANGES, FRESH SLOVENIA 23724.00 62720 0.38
0805100010 ORANGES, FRESH SOMALIA 9817.00 22500 0.44
0805100010 oOrANGES, FRESH SRI LANKA 10447.00 24800 0.42
0805100010 oORANGES, FRESH SWEDEN 2243.00 18630 0.12
0805100010 oORranasES, FrESH UKRAINE 17588.17 220000 0.08
0805100010 oRraNGES, FRESH UNION OF ARAB E 797199.21 2395589 0.33
0805100010 ORANGES, FRESH UNITED KINGDOM 1840790.40 7030264 0.26
0805200010  MANDARINS, PRESH KUWAIT 1411.00 8165 0.17
0805200010 MANDARINS, FRESH QATAR 123.00 1236 0.10
0805200010 MANDARINS, PRESH SAUDI ARABIA 276.00 2758 0.10
0805200010 MANDARINS, PRESH UNION OF ARAB E 110.00 554 0.20
0805200010  MANDARINS, FRESH UNITED KINGDOM 610.00 2028 0.30
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Export Value (US$)  Export Volume (MT) Unit Valu US$/Kg
0805300010  SITRUS LEMONS FRESH AUSTRIA | 75.11 249 0.30
0805300010  SITRUS LEMONS FRESH BAHRAIN 3857.06 28531 0.14
0805300010 SITRUS LEMONS FRESH GERMANY 2152.85 13508 0.16
0805300010  SITRUS LEMONS FRESH GREECE 215.07 800 0.27
0805300010  SITRUS LEMONS FRESH JORDAN 5985.56 15000 0.40
0805300010  SITRUS LEMONS FRESH KUWAIT 89637.23 528027 0.17
0805300010  SITRUS LEMONS FRESH NETHERLANDS 2830.31 12280 0.23
0805300010  SITRUS LEMONS FRESH OMAN 3060.00 5154 0.59
0805300010  SITRUS LEMONS FRESH QATAR 8375.90 58636 0.14
0805300010  SITRUS LEMONS FRESH SAUDI ARABIA 462865.40 4494386 0.10
0805300010  SITRUS LEMONS FRESH SWITZERLAND 23.47 400 0.06
0805300010  SITRUS LEMONS FRESH UNION OF ARAB E 24608.15 118114 0.21
0805300010 SITRUS LEMONS FRESH UNITED KINGDOM 270.23 1043 0.26
0805300010  SITRUS LEMONS FRESH UNITED STATES 120.88 2766 0.04
0805300090 LEMONS,CTTRUS,DRIED ISRAEL 1210.61 2000 0.61
0805300090 LEMONS,CITRUS,DRIED JORDAN 3774.84 5749 0.66
0805300090  LEMONS,CITRUS,DRIEZD KUWAIT 1128.00 375 3.01
0805400010 GRAPEFRUIT, FRESH QATAR 85.97 860 0.10
0805400010  GRAPEFRUIT, FRESH SLOVENIA 6899.00 17640 0.39
0805400010  GRAPEFRUIT, FRESH UNITED KINGDOM 5617.00 22400 0.25
0806100000 GRaAPES, FRESH AUSTRIA 110.03 500 0.22
0806100000 Grares, FRESH BAHRAIN 2111.97 11002 0.19
0806100000 GRAPES, PRESH GERMANY 2230.80 14699 0.15
0806100000 GraPES, FRESH ITALY 424,27 4238 0.10
0806100000 GraPES, FRESH KENYA 1749.31 18458 0.09
0806100000 GRareEs, FRESM KUWAIT 71445.63 288747 0.25
0806100000 GRaPES, FRESH NETHERLANDS 1700.60 3955 0.43
0806100000 GrarEs, FRESH OMAN 4919.90 11156 0.44
0806100000 Grares, mESH QATAR 5382.02 26148 0.21
0806100000 Gnares, FRESH SAUDI ARABIA 1061.26 5429 0.20
0806100000 GRAPES, FRESH SOUTH AFRICA 1915.09 12845 0.18
0806100000 Grares, rResH SUDAN 728.24 3000 0.24
0806100000 Grares, FresH UGANDA 169.00 563 0.30
0806100000 GRraAPES, MRESH UNION OF ARAB E 9963.91 33484 0.30
0806100000 GRarES, PRESH UNITED KINGDOM 291140.78 274701 1.06
0806100000 GRares, mrESH UNITED STATES 1717.862 2134 0.80
0806200000 Grares, oriep BAHRAIN 540.17 450 1.20
0806200000 GrAPES, DRIED KUWAIT 780.18 650 1.20
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0806200000 GRAPES, DRIED NETHERLANDS 48018.31 24000 2.00
0806200000 GRAPES, DRIED QATAR 2397.75 1997 1.20
0806200000 GRAPES, DRIED UNION OF ARAB E 4421.98 4344 1.02
0806200000 GRAPES , DRIED UNITED KINGDOM 227256.62 170065 1.34
0807100010 MELONS . FRESH BELGIUM ‘ 4497.10 17645 0.25
0807100010 MELONS . FRESH FRANCE 782.00 2900 0.27
0807100010 MELONS . FRESH GERMANY 173.00 1150 0.15
0807100010 MELONS . FRESH GREECE 48999.77 154130 0.32
0807100010 MEBLONS . FRESH ITALY 190647.26 619707 0.31
0807100010 MELONS . FRESH JORDAN 1250.51 25000 0.05
0807100010 MELONS . FRESH KUWAIT 152955.98 1377103 0.11
0807100010 MELONS . FRESH LEBANON 42929.11 340980 0.13
0807100010 MELONS . FRESH OMAN 3890.03 35226 0.11
0807100010 MELONS . FRESH QATAR 6594.63 48510 0.14
0807100010 MELONS . FRESH SAUDI ARABIA 43050.92 497562 0.09
0807100010 MELONS . FRESM SWITZERLAND 286.00 950 0.30
0807100010 MELONS . FRESH UNION OF ARAB E 9030.57 60958 0.15
0807100020 WATER MELONS ,FRESH AZERBALIJAN 719.85 1131 0.64
0807100020 WATER MELONS ,FRESH BAHRAIN 939.45 5994 0.16
0807100020 WATER MELONS ,FRESH BELGIUM 68.07 150 0.45
0807100020 WATER MELONS ,FRESH FRANCE 51.05 510 0.10
0807100020 WATER MELONS ,FRESH GERMANY 178.05 947 0.19
0807100020 WATER MELONS ,FRESH GREECE 925.42 1982 0.47
0807100020 WATER MELONS ,FRESH ITALY 463528.84 2536385 0.18
0807100020 WATER MELONS ,FRESH KUWAIT 94280.68 602131 0.16
0807100020 WATER MELONS ,PRESM LEBANON 1199.75 8000 0.15
0807100020 WATER MELONS ,FRESH NETHERLANDS 56722.61 141800 0.40
0807100020 wATER MELONS ,mRESH OMAN 392.00 4835 0.08
0807100020 WATER MELONS ,FRESH QATAR 4463.06 27169 0.16
0807100020 wATER MELONS ,FRESH SAUDI ARABIA 7822.92 36565 0.21
0807100020 WATER MELONS ,FRESH UNION OF ARAB E 9361.25 89892 0.10
0807100020 WATER MELONS ,FRESH UNITED KINGDOM 25485.03 166100 0.15
0807100020 WwATER MELONS ,FRESH UNITED STATES 112.96 750 0.15
0808100000 ArpLES,FRESH SAUDI ARABIA 417.82 4500 0.09
0809100000 APriCOTS , PRESH AZERBALAN 51.93 22 2.36
0809100000 APRICOTS , FRESH BAHRAIN 169.88 1484 0.11
0809100000 APRICOTS , FRESH KUWAIT 1493.46 8400 0.18
0809100000 arriCOTS , mRESH QATAR 528.14 1704 0.31
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HTS_CODE  HTS_DESCRIPTION Destination Bxport Value (US§)  Bxport Volume (MT)  Unit Valu US$/Kg
0809100000 APRICOTS , FRESH SAUDI ARABIA 385.25 1411 0.27
0809100000 ArRICOTS , FRESH UNION OF ARAB E 196.00 748 0.26
0809300000 PeacHES, FRESH AZERBAIJAN 351,51 1200 0.29
0809300000 rpeacHEs, FRESH BAHRAIN 5836.51 29760 0.20
0809300000 PEACHES , FRESH BELGIUM 475.62 1800 0.26
0809300000 reEacHes, FRESH GERMANY 4299.04 10625 0.40
0809300000 PeAcHES , FRESH GREECE 858.22 2597 0.33
0809300000 PeacHES , FRESH JAPAN 100.05 650 0.15
0809300000 PeAcHES , FRESH KUWAIT 11113.20 62219 0.18
0809300000 PEACHES , FRESH NETHERLANDS 318.94 1687 0.19
0809300000 PEACHES , FRESH OMAN 1433.60 11225 0.13
0809300000  PEACHES , FRESH QATAR 1612.29 11181 0.14
0809300000 . PEaCHES , FRESH SAUDI ARABIA 30861.45 115000 0.27
0809300000 rEacHES , FRESH UNION OF ARAB E 2591.69 15186 0.17
0809400010 PWMS, FRESH AZERBAIJAN 477.67 2985 0.16
0809400010 rLUMS, FRESH BAHRAIN 1543.04 15343 0.10
0809400010 PLUMS, FRESH CROATIA 93.01 937 0.10
0809400010 PLUMS , FRESH KUWAIT 5218.59 39215 0.13
0809400010 pLUMS , FRESH OMAN 405.49 5100 0.08
0809400010 pLumMS, FRESH QATAR 2710.52 20325 0.13
0809400010 rLums, FRESH SAUDI ARABIA 9899.85 42920 0.23
0809400010 rLuMs, FRESH UNION OF ARAB E 2327.33 12264 0.19
0810100000 STRAWBERRIES, FRESH AZERBAIJAN 1594.09 7956 0.20
0810100000 STRAWBERRIES, FRESH BAHRAIN 7763.18 37422 0.21
0810100000 STRAWBERRIES, FRESH BELGIUM 302.00 1704 0.18
0810100000 STRAWBERRIES, FRESH CYPRUS 236.00 235 1.00
0810100000 STRAWBERRIES, FRESH FRANCE 1519.00 3570 0.43
0810100000 STRAWBERRIES, FRESH GERMANY 92635.10 80294 1.15
0810100000 STRAWBERRIES, FRESH GREECE 460.87 3094 0.15
0810100000 STRAWBERRIES, FRESH ISRAEL 25359.72 19000 1.33
0810100000 STRAWBERRIES, FRESH ITALY 2823.55 9849 0.29
0810100000 STRAWBERRIES, PRESH KUWAIT 8830.09 50119 0.18
0810100000 STRAWBERRIES, FRESH NETHERLANDS 652.00 1300 0.50
0810100000 STRAWBERRIES, FRESH OMAN 535.92 5900 0.09
0810100000 STRAWBERRIES, FRESH PAKISTAN 1211.00 2573 0.47
0810100000 STRAWBERRIES, FRESH QATAR 8123.50 69108 0.12
0810100000 STRAWBERRIES, FRESH ROMANIA 655.48 2625 0.25
0810100000 STRAWBERRIES, FRESH SAUD] ARABIA 81417.81 218305 0.37
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HTS_CODE

HTYS_DESCRIPTION Destination Export Value (US$)  Export Volume (MT)  Unit Valu US$/Kg
0810100000 STRAWBERRIES, FRESH UNION OF ARAB £ 20364.67 109745 0.19
0810100000 STRAWBERRIES, FRESH UNITED KINGDOM 2551.00 8046 - 0.32
0810100000 STRAWBERRIES, FRESH UNITED STATES 24126.87 22000 1.10
0810100000 STRAWBERRIES, FRESH YEMEN 78.05 785 0.10
0810400000 OTHER FRUITS, OF THE GENUS VACCINIUM, FRESH BAHRAIN 543.69 1908 0.28
0810400000  OTHER FRUITS, OF THE GENUS VACCINIUM, FRESH KUWAIT 276.69 1388 0.20
0810400000  OTHER FRUITS, OF THE GENUS VACCINIUM, FRESH QATAR 101.81 1020 0.10
0810400000 OTHER FRUITS, OF THE GENUS VACCINIUM, FRESH SAUDI ARABIA 1622.85 11220 0.14
0810400000 OTHER FRUITS, OF THE GENUS VACCINIUM, FREsH UNION OF ARAB E 159.91 800 0.20
0810900010 peCHMEULA , FRESH BAHRAIN 725.31 952 0.76
0810900010 pPECHMELLA , FRESH KUWAIT 651.37 1159 0.56
0810900010 PECHMBLLA , FRESH SAUDI ARABIA 196.88 190 1.04
0810900010 PECHMELLA , FRESH UNION OF ARAB E 100.05 100 1.00
0810900020 POMEGRANATE AUSTRIA 283.73 3560 0.08
0810900020 POMEGRANATE BAHRAIN 289.89 1420 0.20
0810900020 POMEGRANATE BELGIUM 1237.31 2700 0.46
0810900020 POMEGRANATE GERMANY 4390.00 10527 0.42
0810900020 POMEGRANATE GREECE 1504.00 5000 0.30
0810900020 POMEGRANATE ITALY 2180.92 12665 0.17
0810900020 POMEGRANATE KUWAIT 410.48 2786 0.15
0810900020 POMEGRANATE NETHERLANDS 1778.36 8369 0.21
0810900020 roOMEGRANATE SAUDI ARABIA 41746.96 328229 0.13
0810900020 POMEGRANATE SWITZERLAND 1565.64 12263 0.13
0810900020 POMEGRANATE UNITED STATES 732.06 2850 0.26
0810900030  dates fresh AUSTRIA 19286.43 16320 1.18
0810900030  dates fresh CANADA 4613.67 16350 0.28
0810900030  dates fresh GERMANY 525.50 1930 0.27
0810900030  dstes fresh GREECE 83.33 500 0.17
0810900030  dates frash INDONESIA 43448.45 67200 0.65
0810900030  dates fresh ITALY 620.27 1200 0.52
0810900030  dates fresh JORDAN 2038.30 19222 0.11
0810900030  dates fresh KUWAIT 1708.23 4791 0.36
0810900030  dates fresh LEBANON 23288.17 216631 0.11
0810900030  dates fresh MALAYSIA 26445.15 41800 0.63
0810900030  dates frash NETHERLANDS 46.36 726 0.06
0810900030 dates fresh QATAR 137.02 137 1.00
0810900030  dates fresh SAUDI ARABIA 2308.26 2621 0.88
0810900030  dates fresh SINGAPORE 11400.15 16800 0.68
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Destination

Export Valua (US$)  Export Volume (MT)  Unit Valu US$/Kg
0810900030  dates frash SPAIN 183.38 265 0.69
0810900030 dates fresh UNION OF ARAB E 3558.18 3600 0.99
0810900090 OTHER FRUITS, FRESH JORDAN 1540.11 5249 0.29
0810900090 OTHER FRUITS, FRESH KUWAIT 4252.39 11615 0.37
0810900090 OTHER FRUITS, FRESH OMAN 542.52 924 0.59
0810900090 OTHER FRUITS, FRESH QATAR 303.09 215 1.41
0810900080 OTHER FRUITS, FRESH SAUDI ARABIA 48002.46 117674 0.41
0810900090 OTHER FRUITS, FRESH UNION OF ARAB E 2778.01 9080 0.31
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR AUSTRALIA 12971.00 9000 1.44
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR BAHRAIN 3531.00 3600 0.98
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR BRAZIL 3661.46 3200 1.14
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR CANADA 3310.16 4000 0.83
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR FINLAND 153906.17 140000 1.10
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR GERMANY 86851.83 202320 0.43
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR JORDAN 6095.74 7950 0.77
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR KUWAIT 30219.31 39475 0.77
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR LEBANON 27511.00 25000 1.10
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR LIBYA 4501.79 8100 0.56
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR MALTA 10779.59 21575 0.50
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR PAKISTAN 1066.00 509 2.09
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR SAUDI ARABIA 291051.77 485660 0.60
0811101000 STRAWBERRIES COOKED OR NOT , WITHOUT SUGAR UNION OF ARAB E 58574.49 74500 0.79
0811901000 OTHER FRUITS COOKED OR NOT, WITHOUT SUGAR CANADA 1241.00 1125 1.10
0811901000 OTHER FRUITS COOKED OR NOT, WITHOUT SUGAR SAUD! ARABIA 6991.67 6527 1.07
0811901000 OTHER FRUITS COOKED OR NOT, WITHOUT SUGAR  UNITED KINGDOM 6138.00 10000 0.61
0812200000 STRAWBERRIES, PROVISIONALLY PRESERVED BAHRAIN 21947.07 21400 1.03
0812200000 STRAWBERRIES, PROVISIONALLY PRESERVED FINLAND 79946.01 100000 0.80
0812200000 STRAWBERRIES, PROVISIONALLY PRESERVED GERMANY 34328.97 20000 1.72
0812200000 STYRAWBERRIES, PROVISIONALLY PRESERVED JORDAN 2887.07 3346 0.86
0812200000 STRAWBERRIES, PROVISIONALLY PRESERVED KUWAIT 52482.09 76471 0.69
0812200000 STRAWBERRIES, PROVISIONALLY PRESERVED SAUDI ARABIA 495224.22 786595 0.63
0812200000 STRAWBERRIES, PROVISIONALLY PRESERVED UNION OF ARAB E 15795.58 17400 0.91
0812900000 OTHER,PROVISIONALLY,PRESERVED FRUITS & NUTS JORDAN 3568.16 4053 0.88
0814000000 pezEL OF CTRS. FRUITS OR MELONS FRESH OR PRSR BULGARIA 2398.33 480 5.00
0814000000 reeL OF CTRS. FRUITS OR MELONS FRESH OR PRSR FRANCE 853.00 500 1.71
0814000000  PEEL OF CTRS. FRUITS OR MELONS FRESH OR PRSR NETHERLANDS 99797.57 39050 2.56
2001100000 CUCUMBERS,PREP. OR PRES,BY VINEGAR OR OTHER ITALY 1600.55 1146 1.40
2001100000 CUCUMBERS,PREP, OR PRES.BY VINEGAR OR OTHER UNION OF ARAB E 39966.55 13621 2.93
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Bxport Value (US§)  Bxport Volume (MT) Unit Valu US$ /Ko
2001200000  ONIONS,PREP.OR PRES.BY VINEGAR OR OTHER  CANADA 802.00 1600  0.50
2001901010  OLIVE,PREP.OR PRES.BY VINEGAR OR OTHER BELGIUM 4614.46 18855 0.24
2001901010  OLIVE,PREP.OR PRES.BY VINEGAR OR OTHER FRANCE 7623.38 25050 0.30
2001901010  OLIVE,PREP.OR PRES.BY VINEGAR OR OTHER SAUDI ARABIA 1142.25 1297 0.88
2001901010 OUIVE,PREP.OR PRES.BY VINEGAR OR OTHER UNION OF ARAB E 8869.00 10000 0.89
2001901020  OLIVE STONELESS PREP.OR PRES.SY VINEGAR OR O FRANCE 1226.00 1225 1.00
2001909019  VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR AUSTRIA 9985.92 12440 0.80
2001909019 VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR BAHRAIN 8771.79 22725 0.39
2001909019  VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR CANADA 1752.21 4450 0.39
2001909019  VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR CYPRUS 11386.00 17892 0.64
2001909019  VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR FRANCE 1642.86 14200 0.12
2001909019  VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR GERMANY 2301.20 4320 0.53
2001909019  VEGETABLES, OTHER PREP. OR PRSRV, BY VINEGAR GREECE 935.39 1589 0.59
2001909019 VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR IRAQ 3161.20 12300 0.26
2001909019  VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR ITALY 22308.06 44579 0.50
2001909019  VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR KUWAIT 149762.56 407692 0.37
2001909019  VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR NETHERLANDS 18808.46 29014 0.65
2001909019 VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR QATAR 2673.74 5050 0.53
2001909019 VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR SAUDI ARABIA 79341.00 348934 0.23
2001909019  VEGETABLES, OTHER PREP, OR PRSRV, BY VINEGAR SWITZERLAND 745.83 1473 0.51
2001909019  VEGETABLES, OTHER PREP. OR PRSRV. BY VINEGAR UNION OF ARAB E 92644.25 304794 0.30
2001909019  VEGETABLES, OTHER PREP, OR PRSRV. BY VINEGAR UNITED KINGDOM 3973.06 10702 0.37
2001909019  VEGETABLES, OTHER PREP. OR PRSAV. BY VINEGAR UNITED STATES 82410.33 97088 0.85
2001909090  FRUIT,PREP. OR PRSRV. BY VINEGAR OR OTHER SAUDI ARABIA 658.41 1122 0.59
2002901010 PASTE OF TOMAT. PREP OF PRSRV. .NOT BY VINEGE GREECE 505.25 346 1.46
2002901010 PASTE OF TOMAT. PREP OF PRSRV. .NOT BY VINeGE NETHERLANDS 410.48 288 1.43
2002901090 TOMAT,,PREP. OR PRSRV.NOT BY VINEGAR F.R.S TO GHANA 33980.99 27500 1.24
2002901090  TOMAT.,PREP. OR PRSRV.NOT BY VINEGAR F.R.S TO QATAR 1838.80 2000 0.92
2004100000  POTAT.,PREP.OR PRS.NOT BY VINEGAR ,FROZEN CYPRUS 61849.99 146820 0.42
2004100000 POTAT.,PREP.OR PRS.NOT BY VINEGAR ,MROZEN  DENMARK 90349.12 209960 0.43
2004100000 POTAT.,PREP.OR PRS.NOT BY VINEGAR ,MROZEN  GREECE 55083.85 81760 0.67
2004100000 POTAT.,PREP.OR PRS.NOT BY VINEGAR ,PROZEN  ISRAEL 33845.14 55628 0.61
2004100000  POTAT. PREP,OR PRS.NOT BY VINEGAR ,MROZEN  ITALY 25810.11 45000 0.57
2004100000  POTAT.,PREP.OR PRS.NOT BY VINEGAR MROZEN  NETHERLANDS 6002.29 15000 0.40
2004100000 POTAT.,PREP.OR PRS.NOT BY VINEGAR ,MROZEN PALESTINE (WEST 2681.18 7325 0.37
2004100000 POTAT. PREP.OR PRS.NOT BY VINEGAR ,mOZEN  ROMANIA 119930.17 160000 0.75
2004100000  POTAT. PREP.OR PRS.NOT BY VINEGAR ,MROZEN  SAUDI ARABIA 783670.11 1767490 0.44
2004100000 POTAT.PREP.OR PRS.NOT BY VINEGAR ,MOZEN  UNION OF ARAB E 34442.52 69000 0.50
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2004900010
2004900090
2005100000
2005200000
2005200000
2005200000
2005200000
2005200000
2005200000
2005200000
2005200000
2005200000
2005200000
2005200000
2005590000
2005590000
2005590000
2005590000
2005590000
2005590000
2005550000
2005590000
2005590000
2005590000
2005900020
2005900020
2005900020
2005900020
2005900020
2005900020
2005900020
2005900020
2005900020
2005900020
2005900020
2007999011
2007999012
2007999013

Ixport Value (US$)  Bxport Voluma (MT) Unk Valu USS/Kg
VEG.MIXTURES,PREP.OR PRS.NOT BY VINEGAR FROZ SAUDI ARABIA 3080.81 1550 1.9
OTHER VEG, PREP.OR PRS.NOT BY VINEGAR FROZEN SAUDI ARABIA 2601.08 1440 1.81
VEG.,HOMOGE.PREP.OR PRSRV.NOT BY VINEGAR NO UNITED KINGDOM 293.00 250 1.17
POTAT.,PREP.OR PRSRV,NOT BY VINEGAR,NOT FROZ BAHRAIN 17525.67 23600 0.74
POTAT.,PREP.OR PRSRV.NOT BY VINEGAR,NOT FROZ CYPRUS 24150.58 30500 0.79
POTAT.,PREP.OR PRSRV,NOT BY VINEGAR,NOT FROZ DENMARK 8643.27 21600 0.40
POTAT. ,PREP.OR PRSRV.NOT BY VINEGAR,NOT FROZ GREECE 46994.00 59760 0.79
POTAT.,PREP.OR PRSRV.NOT BY VINEGAR,NOT FROZ ITALY 8993.90 10000 0.90
POTAT.,PREP.OR PRSRV.NOT BY VINEGAR,NOT FROZ KUWAIT 20082.45 43070 0.47
POTAT,,PRER.OR PRSRV.NOT BY VINEGAR,NOT FROZ MALTA 2616.92 4395 0.60
POTAT.,PREP.OR PRSRV.NOT BY VINEGAR,NOT FROZ NETHERLANDS 30004.95 75000 0.40
POTAT.,PREP.OR PRSRV.NOT 8Y VINEGAR,NOT FROZ SAUDI ARABIA 553999.18 1287350 0.43
POTAT.,PREP.OR PRSRV.NOT 8Y VINEGAR,NOT FROZ TURKEY 9203.39 23000 0.40
POTAT.,PREP.OR PRSRV.NOT BY VINEGAR,NOT FROZ UNION OF ARAB E 30899.30 69000 0.45
OTHER VEG. PREP.OR PRSRVD.NOT BY VINEGAR NOT BAHRAIN 100.05 125 0.80
OTHER VEG. PREP,OR PRSRVD.NOT BY VINEGAR NOT CANADA 1424593 14362 0.99
OTHER VEG, PREP.OR PRSRVD.NOT BY VINEGAR NOT GERMANY 682.00 800 0.85
OTHER VEG, PREP,OR PRSRVD.NOT BY VINEGAR NOT ITALY 2173.15 1809 1.20
OTHER VEG. PREP,OR PRSRVD.NOT BY VINEGAR NOT JORDAN 375.27 600 0.63
OTHER VEG. PREP,OR PRSRVD.NOT BY VINEGAR NOT KUWAIT 10363.83 9800 1.06
OTHER VEG. PREP.OR PRSRVD.NOT BY VINEGAR NOT LEBANON 850.30 525 1.62
OTHER VEG. PREP.OR PRSRVD.NOT BY VINEGAR NOT SAUDI ARABIA 34497.42 24704 1.40
OTHER VEG. PREP.OR PRERVD.NOT BY VINEGAR NOT UNION OF ARAB E 210.03 450 0.47
OTHER VEG. PREP.OR PRSRVD,NOT BY VINEGAR NOT UNITED KINGDOM 428.38 545 0.79
OTHER VEG. PREP.OR PRSVD NOT BY VINEGAR NOT AUSTRIA 10231.00 6700 1,53
OTHER VEG. PREP.OR PRSVD NOT BY VINEGAR NOT CANADA 978.00 1260 0.78
OTHER VEQ. PREP.OR PRSVD NOT BY VINEGAR NOT CYPRUS 2809.00 3456 0.81
OTHER VEG, PREP.OR PRSVD NOT BY VINEGAR NOT FRANCE 4951.88 4224 1.17
OTHER VEG, PREP.OR PRSVD NOT BY VINEGAR NOT GERMANY 627.00 840 0.75
OTHER VEG. PREP.OR PRSVD NOT BY VINEGAR NOT GREECE 10589.09 13608 0.78
OTHER VEG. PREP,OR PREVD NOT BY VINEGAR NOT ITALY 24210.23 33228 0.73
OTHER VEG. PREP.OR PRSVD NOT BY VINEGAR NOT NETHERLANDS 15037.90 22326 0.67
OTHER VEG. PREP.OR PRSVD NOT BY VINEGAR NOT QATAR 2354.03 2000 1.18
OTHER VEG. PREP.OR PREVD NOT BY VINBGAR NOT UNITED KINGDOM 32769.65 40620 0.81
OTHER VEG, PREP.OR PRSVD NOT BY VINEGAR NOT UNITED STATES 1304.00 1728 0.75
JAM, ORANGE SAUDI ARABIA 1651.90 2016 0.82
JAM.GUAVAS ITALY 300.16 270 1.11
JAM,ROSE PETAL. ITALY 326.00 240 1.36
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Bxport Valua (US$)  Bxport Volume (MT)  Unkt Valu USe/Kg
2007999014  JAMAPPLE SAUDI ARABIA 971.48 1620  0.60
2007999015 sam.apricOT KUWAILT 1980.81 6600
2007999015 1aMm.aprICOT SAUDI ARABIA 4889.68 7416
2007999016 )am, RG GREECE 257.03 192
2007999016 1AM, AIG ITALY 1824.16 2670
2007999016 1am, FIG NETHERLANDS 323.92 270
2007999016 1am, AiIG QATAR 607.36 450
2007999016 )am, FiG SAUDI ARABIA 4209.26 6774
2007999016 1M, FIG UNITED KINGDOM 627.00 480
2007999017 1AM, prACH, ITALY 1524.00 2400
2007999017  am, peacH, KUWAIT 2025.70 6750
2007999018 1AM, STRAWBERRISE JAPAN 1195.35 1190
2007999018  )aM,STRAWBERRISE KUWAIT 315.12 130
2007999018 1AM, STRAWBERRISE QATAR 3176.46 4000
2007999018  JAM,STRAWBERRISE SAUD] ARABIA 9228.63 14160
2007999018 1AM, STRAWBERRISE SYRIA 1923.60 4005
2007999019 Jams,omHER ALGERIA 1698.84 3000
2007999019  1amMS,OTHER CANADA 18926.82 16095
2007999019  )aMms,0THER GERMANY 627.00 480
2007999019  JAMS,OTHER GREECE 1756.03 1203
2007999019  1ams,oTHER ITALY 652.00 480
2007999019 Jams,omHER KUWAILT 1008.45 3600
2007999019  1AMS,OTHER NETHERLANDS 65.14 48
2007999019  )ams,oTHER SAUD] ARABIA 1121.48 2120
2007999019  sams,omHER SUDAN 4201.04 4868
2007999019  jams,0oTHER UNITED KINGDOM 4224.50 3720
2007999019  )aMS,OTHER UNITED STATES 19337.48 24625
2007999090 OTMER PRUITS PASTES COOKED SWEET.ORNOT  SAUDI ARABIA 16301.44 10050
2007999090 OTHER FRUITS PASTES COOKED SWEET.ORNOT  SUDAN 346.00 1000
2009110000 ORANGE ICE. FROZEN, UNION OF ARAB E 2754.11 4000
2009190000 ORANGE JUICE, NOT PROZEN GREECE 387.01 390
2009190000 ORANGE JUICE, NOT FROZEN INDONESIA 6595.58 26400
2009190000 ORANGE JUICE, NOT FROZEN NETHERLANDS 274,04 337
2009190000 ORANGE JUICE, NOT PROZEN UNION OF ARAB E 1100.29 1600
2009400000 rineapeLE JuICE, ITALY 2551.20 2701
2009400000 rinmaPPLE JUICE, UNION OF ARAB E 1651.70 2400
2009400000 riNeaPPLE JUICE, UNITED STATES 274.04 337
2009700000 areLE JUICE ITALY 1463.53 2487
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HTS_CODE

2009700000
2009700000
2009700000
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800010
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020
2009800020

HYS_DESCRIPTION

APPLE JulCE
APPLE JUICE
APPLE JUICE
MANGO JuICE
MANGO JuICE
MANGO JulCe
MANGO JuICE
MANQGO JUICE
MANGO JuICE
MANGO Jurce
MANGO JuICE
MANGO JVICE
MANGO JUICE
MANGO JuICe
MANGO JuICE
MANGO JUICE
MANGO JUICE
MANGO JuICE
MANGO JUICE
MANGO JuICE
MANGO JUICE
MANGO JUICE
MANGO JuiCe
MANGO Julce
GUAVAS JUICE
GUAVAS JuICE
GUAVAS JuiCe
GUAVAS JUICE
GUAVAS JulCe
GUAVAS JuiCce
GUAVAS JUICE
GUAVAS JVICE
GUAVAS JUICE
GUAVAS JICE
GUAVAS JUICE
GUAVAS JUICE
GUAVAS JuICE
GUAVAS JUICE

Destination

PALESTINE (WEST
UNION OF ARAB E
UNITED STATES
AUSTRALIA
AUSTRIA
BELGIUM
CANADA

CHAD

ERITREA

FRANCE
GERMANY
GREECE

ITALY

LIBYA

MOROCCO
NETHERLANDS
PALESTINE (WEST
QATAR

SAUDI ARABIA
SWEDEN
SWITZERLAND
UNION OF ARAB E
UNITED KINGDOM
UNITED STATES
AUSTRALIA
AUSTRIA
BELGIUM
CANADA

FRANCE
GERMANY
GREECE

ITALY

LEBANON
NETHERLANDS
PALESTINE (WEST
QATAR

SAUDI ARABIA
SUDAN

Deport Volue (UB4)  Bport Volume (MT) Unit Valu US$/1p
1875.77 3375 0.56
2616.70 3800 0.69

560.71 675 0.83
6320.64 7425 0.85
11133.00 10368 1.07
20975.63 23719 0.88
111500.53 120240 0.93
5773.14 3737 1.54
4527.61 7200 0.63
45111.71 47358 0.95
25708.98 30431 0.84
59649.11 42738 1.40
84119.28 91206 0.92
521229.26 550694 0.95
11104.10 13500 0.82
71254.47 74960 0.95
37978.11 55688 0.68
270.23 200 1.35
45252.73 178800 0.28
5190.00 6075 0.85
436.59 550 0.79
8357.54 9320 0.90
3094.08 3442 0.90
587739.73 592030 0.99
3572.56 4388 0.81
3887.00 4200 0.93
3542.13 4140 0.86
40815.86 46613 0.88
8208.23 9878 0.83
3640.28 4308 0.85
8285.16 9024 0.92
23532.64 27125 0.87
6002.29 8900 0.67
12271.80 14625 0.84
21121.41 32413 0.65
249.99 300 0.83
66600.99 124786 0.53
524.62 1500 0.35

MarketPulse/Egypt - Bgypt Dxports of Fresh and Processed Fruits and Vegetables: Jan-Sep 1999




HTS_CODE

2009800020  GUAVAS Juice

2009800020
2009800020
2009800020
2009800030
2009800030
2009800030
2009800030
2009800030
2009800030
2009800090
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000
2009900000

HYS_DRSCRIPTION

GUAVAS JuICE
GUAVAS JICE
GUAVAS JuiCE

JUICE, OF ANY OTHER SINGLE FRUIT,
JUICE, OF ANY OTHER SINGLE FRUIT,
JUICE, OF ANY OTHER SINGLE FRUIT,
JUICE, OF ANY OTHER SINGLE FRUIT.
JICE, OF ANY OTHER SINGLE FRUIT,
JUICE, OF ANY OTHER SINGLE FRUIT,

VEG. JUICE,

MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF ICES
MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF JICES
MIXTURES OF JICES
MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF JUICES
MIXTURES OF JuICES

Destination Dport Value (US§)  Bxport Volume (MT)  Unit Valu US§/Kp
— SWEDEN  3310.00 4050 0.82
UNION OF ARAB E 7122.89 9130 0.78
UNITED KINGDOM 1779.08 2075 0.86
UNITED STATES $4368.44 68022 0.82
DENMARK 12975.00 9000 1.44
SAUDI ARABIA 550.14 1875 0.29
SWEDEN 552.00 675 0.82
UNION OF ARAB E 2751.01 4000 0.69
UNITED KINGDOM 7698.00 8000 0.96
UNITED STATES 1000.52 1000 1.00
QATAR 750.25 700 1.07
AUSTRALIA 1374.04 1688 0.81
BELGIUM 3325.51 5113 0.65
CANADA 18821.93 22620 0.83
CHAD 12481.96 12000 1.04
FRANCE 6280.28 76883 0.80
GERMANY 3251.28 3900 0.83
ITALY 26724.06 32129 0.83
NETHERLANDS 16048.28 19170 0.84
SAUDI ARABIA 5002.05 7800 0.64
SWEDEN 3310.00 4050 0.82
SWITZERLAND 498.80 950 0.53
UNION OF ARAB E 13623.99 18210 0.75
UNITED KINGDOM 1100.29 1350 0.82
UNITED STATES 72132.26 48563 1.49
Total 1076845643.96 446,057,646 0.24
Ihniut!utndllypt-Iguptlhpuﬂncl!nnﬂlandlh-...aollth:lquthuhﬂﬂbol.uuhlqpliii Annex 2/Pana 27
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SAMPLE OF
TRENDS GRAPHICAL ANALYSIS

Detailed graphical analysis of production, consumption, and
trade trends for wide numbers of targeted commodities have
been included in the new version of the Market/Egypt. The
following pages are an example of the kind of trend analysis

contained on the CD.

January 2000



Trends Analysis: Potatoes

World Potato Production, Consumption and Trade
(Tonnes)
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¢  Warld potato production has increased 9% and is estimated at 289.8 millon fonnes in
1998/99. Production is forecast to expand with increased demand in the nexd two years.

« Duwring this period, world trade in potatoes has also grown 14% and total trade is estimaled at
8 million tonnes for 1986/99.

Egypt Potato Production, Consumption and Trade
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e Egyptian potaio production has grown to 2 million tonnes in 1998/99; its highest point in the
decade was 2.6 milion tonnes in 19094/95.

« Imports have increased 91% to 48.7 thousand tonnes in 1998/99 whereas exports have
fluctuated with production and amount to 230.7 thousand tonnes,



Belgium-Luxembourg Potato Production, Consumption and Trade
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e Overthe decade, Beigium-Lipcembourg's potato produclion increased 45% to 2.7 millon
tonnes in 1998/09.
+ Both exports and imports of potatoes have increased as well by 25% and 41.0% reapeciively.
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e Over the past decade, Canadian potato production increased 41.8% 1o 4.3 milion tonnes in
1988/99. Domestic consumplion has increased 37.6% to 2.07 million tonnes.

« During this period, both imports and exports have grown as well by 104.7% and 39%
respectively.
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o Denmark’s potato production has increased 4.2% since 168%/90 when &t was 1.5 millon
tonnes to 1.55 million tonnes in 1998/99.

« Since the beginning of the decade, both exports and imports have increased 65.3% and
48.4% respectively with exports at 73.4 thousand tonnes and imports at 50 thousand tonnes

in 1998/90.
France Potato Production, Consumption and Trade
(Tonnes)
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French potato production has increased 38.7% since 1980/90 when il was 4.75 milion tonnes
to 6.5 million tonnes in 1993/98.

Since the beginning of the decade, exports have increasad 177.5% fo reach 1.26 million
tonnes in 1988/99 while imports have dropped 30.0% to 387.8 thousand tonnes.
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¢ Gemman potato production has decreased 16.5% since 1980/90 when & was 14.5 millon
tonnes to 12.1 milion fonnes in 199850,

¢ Since the beginning of the decade, exports have increased 5.1% 10 reach 940.1 million
tonnes in 1988/99 while imports have dropped 14.1% o 698.9 thousand tonnes.
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e [talian potato produciion has decreasad 3.65% since 1989/00 when & was 2.31 milion tonnes
t0 2.2 million tonnes in 1998/99,

« Since the beginning of the decade, exports have decreased 3.4% to reach 251.5 million
tonnes in 1998/99 while imports have increased 7.3% to 480.7 thousand tonnes.



Prad & Oona

Lebanon Potsto Production, Consumption and Trade

(Tonnes)
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e Lebanese poiato production has increased 9.8% since 1986/50 when it was 240 thousand
tonnes to 263.5 thousand tonnes in 1958/99.

¢ Since the beginning of the decade, imports have decreased 80% 10 reach 27.5 thousand
tormes in 1898/99 while exports have dvopped 32.5% fo 94.5 thousand tonnes.
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o Moroccan potato production has increased 9.8% since 1986/80 when it wes 240 thousand

tonnes to 263.5 thousand tonnes in 198809,
+ Since the beginning of the decade, imports have decreased 12.6% to reach 39 thousand
toanes in 1998/99 while exports have dropped 15% to 50.8 thousand tonnes.



Netheriands Potato Production, Consumption and Trade
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1993/99 while exports have dropped 21.5% to 1.43 million tonnes,

7.7 million tonnes in 1998/99.
» Since the beginning of the decade, imports have increasad 60% to reach 1.4 million fonnes in

¢ Dutch potato production has increased 9.5% since 1989/00 when &t was 8.95 million tonnes o

Poland Potato Production, Consamption and Trade

(Tonnes)

tonnes in 1998/99 while exports have dropped 87.5% to reach 87.8 thousand tonnes in

but has since declined to 26 milllon tonnes in 1998/99.
1908/99.

» Poiish potato production was 36.3 million tonnes in 1989/90, Xs highest point in the decade,
s Since the beginning of the decade, imports have increased from 118 tormes 10 54.3 thousand



Spain Potato Production, Consumption and Trade

(Tonnes)
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o Spanish potato production was 5.3 milion tonnes In 1980/90, its highest point in the decade,
but has since deciined to 3.2 millon tonnes in 1998/00, _

+ Since the beginning of the decade, imports have increased 82% 1o 007.7 thousand tonnes in
1998/90 while exports have aiso increased 137.5% to reach 232.8 thousand tonnes.

Turkey Potsto Production, Consumption and Trade
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o Turkish potato production has grown from 4.6 million tonnes in 1989490 10 5.3 millon fonnes
in 1998/99, an increase of 23.6%.
e Turkish potato exports were at their peak in 1991/92 at 3.7 million tonnes. They have since
85% to 55.7 thousand tonnes in 1998/99. imports are very small and average 9.2
thousand tonnes for the decade.



UK Potato Production, Consumption and Trade

(Tonnes)
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+ Brltish potato production has grown from 8.5 million tonnes in 1986/90 to 7 milllon tonnes in
1998/98, an increase of 8.2%.
o British potato exports were st their peak in 1903/84 at 223 thousand tonnes. They have since
dropped 22.5% to 172.8 thousand tonnes in 1908/99. mshwem 18.7% to 4510
thousand tonnes in 1968/99.

USA Potalo Production, Consumption and Trade

R I I O I B
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« US potato production has grown from 182 millon tonnes in 1988/90 to 21.9 milllon tonnes in
1998/60, an increase of 19.9%. Consumption has grown 13.6% during this period.

s Both US potato exports and imports have grown 107% and 9.7% respectively to reach 308.4
thousand tonnes and 340.2 thousand tonnes in 1998/88.
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Reporting countries : 001 FRANCE Product : Frozen Potatoes
Units © 1000 ECU Flow : Import

002 BELGIUM U 32
D03 NETHERLANDS 2529

D04 GERMANY 304 G
QOS5 TTALY 13 2 1 1 1 0 0 ) 0 0 0 0
006 UNITED KINGDOM 167 6 10 3 6 2 3 1 ) D 0 0
010 PORTUGAL 0 0 0 0 0 0 0 ¢ 0 1 @ 0
D11 SPAIN 443 11 14 0 0 0 0 29 14 £ Q 0
(39 SWITZERLAND 1 0 it 0 0 0 0 £) 4] 4 0 0
060 POLAND 0 0 0 0 0 13 10 19 27 14 0 0
404 CANADA 0 0 0 0 Q 0 0 17 17 0 0 0
1010 INTRA-EURLS 6697 513 685 357 578 800 85% 859 742 992 a 0
1011 EXTHA-EURLY 1 0 0 0 0 13 10 36 44 14 ] 0
Resprorting countriss |+ 001 FRANCE Product : Frozen Potatoes

Units  Metric Tons Flow @ Arrivals/impaort

002 BELGIU 3L
603 NETHERLANDS

2 £
H827 1751 443 472

DO GERMANY 229 78 15 7 29 7 49 5 21 ;
BG5S TTALY 19 6 1 ) 3 1 1 ? 0 0 0
D05 UNITED KINGDOM 218 5 7 7 8 B 2 i 3 b, 1
U10 PORTLGAL ¥ n 0 0 0 0 i) 0 ) D 0 )
D1 GRALN 047 60 36 54 18 22 ¥ 4 1 o 43 17 14 0 ]
D60 POLAND 0 203 o i 0 o 0 0 a3 31 Ry, 86 44 0 e
404 CANADA 0 38 D 0 0 { 0 ) 0 0 19 19 0 0 0
TGLO INTRA-FURES 14335 5508 1119 716 W2S 1375 638 gRD 1214 1988 1218 11y 220t O 0
(91 EXTRACBURIS 0 241 ¢ 0 0 0 o 4 a4 E3) 61 105 a4 0 0
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Repaorting countries © 002 BELGIUM AND LUXEMBO  Product © Frazen Potatoes
Units © 1000 ECU Flow : Import

RANC. ) 2 0 19 54 37 5

003 NETHERLANDS 950 565 68 27 90 60 17 a5 88 82 232 173 0
D04 GERMANY 181 47 19 10 4 4 3 14 7 10 30 0 0
005 1TALY 7 3 0 ) ) 1 3 3 0 3 0 0 0
006 UNITED KINGDOM 493 84 55 42 26 51 105 72 7 45 6 46 0
008 DENMARK 13 0 0 0 0 ) 13 0 0 0 0 0 0
011 SPAIN 19 ) 2 0 & 0 4 4 0 2 0 0 0
B0 SWEDEN 1 0 0 0 0 0 0 0 Q 0 o a 0 0
060 POLAND 0 7 0 0 0 0 0 0 0 0 7 0 6 G
400 UNITED STATES 0 76 D D 0 0 0 D 0 0 76 o 0 0
1010 INTRA-EUR1S 1929 798 193 81 128 116 154 157 156 181 274 187 219 0 0
1011 EXTRA-EURIS 0 83 0 0 0 0 0 0 ) o 83 0 0 6 0

Heportinug countrizs @ 002 BELGIUM AND LUXEMBO Product @ Froren Potatoes
Wnits o Matrie Tans Flaw @ Arrivals/Import

401 T : 0 26 4D 159 102 11 0 0 0 0
D03 NETHERLANDS 3606 B42 122 40 153 129 28 1472 153 126 194 279 17% 0 3
(04 GERMANY 294 71 32 18 4 5 4 17 11 1% 36 0 0 { 0
605 ITALY 13 3 0 G 0 1 8 3 0 3 G 0 1 0 0
BO6 UNITED KINGDOM 1522 164 193 109 95 174 136 207 17 72 15 59 83 0 )
GOR DENMARK 4 ] g 0 {} 1 27 0 0 0 g {4 £ { {}
11 SPaln 1% 1 1 3 4 £ 5 1 G 3 {} {4 £} iy {3
G350 SWEDEN i it 0 ik 3] ( 0 & { i ] 0 ¢ ] 8]
35D POLAND ) 22 0 1 g 0 o ) ) 0 22 0 0 71 0
SUU LNITED S$TATES 0 43 0 ) 0 ) 0 o 9 @ 23 o ) 0 6
JOLO INTHA FURLS H97% 1354 369 1549 261 31D 434 310 340 330 3 324 455 s Q
O EXTRA-ELLS D 65 4] Y] 4 8 £ £} {} {} £:5 { {3 21 3

Annex 4. Page 2



Reporting countries : 003 NETHERLANDS Pro
Units @ 1000 ECU Flow ; Import

001 FRANCE 0 eSS 245 0 2 0 0 0
(02 BELGIUM AND LU 90 2911 12 15 0 0 28 3 7896 5 2 0 B 0
(04 GERMANY 16 3 3 3 ¢ 0 0 5 0 3 0 0 0 1 0
D06 UNITED KINGDOM 2 1 0 G 0 1 0 1 G 0 G 0 O 0 0
(139 SWITZERLAND 4 0 0 0 b 0 D 0 0 g 0 U 0 0 0
091 SLOVENIA 2 7 g ) 0 0 it 0 0 0 7 0 ] 0 0
220 EGYPY 0 1 0 0 0 0 & g 0 0 1 0 0 0 4
732 1APAN 1 it g 0 0 0 0 0 0 0 0 it} 0 0 g
959 NOT DETERMINED 12 0 0 4 0 4 0 0 0 0 0 U b 0 0
1010 INTRA-EURLS 120 3170 16 22 0 5 4 34 15 3144 5 4 0 9 0
1011 EXTRA-EURIS 7 8 0 0 3 0 0 £ it Q 7 4 0 £} 3
Reporting cauntries @ G073 NETHERLANDS Product : Frozen Potatoes

Linits : Metric Tons Flow - Arrivals/Inport

D01 FRANCE 0 a57 g 0 0 4 0 0 29 326 D 1 G 0 &
002 BELGIUM AND LU 69 15818 14 8 Q b 6 15 i1 15793 8 6 0 15 £
()4 GERMANY 7 1 Z 1 0 \ Q 2 D 1 0 0 £ ] 4
G06 LUNITED RINGDOM 1 1 it} { D 1 0 H 0 0 0 0 € it
139 SWITZERLAND 2 Y g g { 0 0 o 0 O 0 B 8 a it
360 POLAND & 1 ) iy 0 Y 0 8 1 & & B O O 0
31 SLOVENTA 3 1% O 3 0 it @ 8 D £ 15 0 ¢ 0 £
220 BIYRY o 3 @ {} D Q Yy {4 4 & H @ ¢ 3] £
P59 NHOT DETERMINED 51 ¢ f 19 0 13 0 0 { it 0 0 Q O ‘ (}
) INTRACEURLS 128 FRCY VA § 2R M 15 & 18 49 16730 8 7 0 s 5 Q
1811 EXTRA-EURLS 5 17 0 0 4 Y s it 1 & 16 b £} £ &
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Reporting countries : 004 GERMANY Prad
Units ; 1000 ECU Flow : Import

MR A R 2 TR

E 98 : 4 5 20 4 3 3 f { ] 0
002 BELGIUM AND LU 261 101 21 18 23 16 27 23 39 17 ¥, ; 0
DO NETHERLANDS 1952 2577 205 184 153 183 247 216 589 486 : 7 0
005 ITALY 30 0 2 0 0 0 3 t] 0 0 g
GO6 URNITED KINGDOM 2 3 0 ] ¢ 1 G 1 0] 1 1 G
(08 DENMARK 260 77 34 36 25 26 b 58 16 21 i6 ¥
009 GREECE 33 0 0 it 0 0 4] 0 0 0 4] 0
D11 5PAIN 6 G 0 0 o 6 (] ] ¢ U G
(30 SWEDEN 39 4 33 G G 0 ¢ it 0 0 0 ¢
D38 AUSTRIA 1106 6 0 6 11 0 0 0 2 2 0 3
060 POLAND 0 17 0 1§ 0 ] 0 4 & 17 4] 0
G960 NOT DETERMINED 2 g 2 0 Q t] G 0 Y] it 0 0
1E10 INTRA-EURTS 2791 2787 289 43 239 235 280 301 £51 674 52% G4 { G
1011 EXTRA-EURYS 2 17 2 (4] 0 B 0 i 4] 17 0 4] 8

Reporting countries © 004 GERMANY Broduit - Frozen Potataes
Urits ¢ Metric Tons Flow @ Arrivals/Import

001 FRANCE 169 kY 4 g f : 1 4 )

GO2 BELGIUM AND LU 436 115 33 28 X 2% 5 33 45 ~ 20 32 3 ¢ §
303 NETHERLANDS 1638 2096 1723 319 266 571 313 718 55 AW, G 0 ]
D05 TTALY 44 £ 3 4] 4] & 0 ¢ 3] 6 it €
O06 UNITED BINGDOM § 1 f 4] it 0 1 0 ) {1 1 0 £ o
408 DENMARK 345 55 46 29 EX 31 ) 7 M) 24 16 r1 0 £ 4]
G059 GREECE 18 ] 4] 0 & Y] D {} ¥ 1y 0 it iy {
511 SPALY 11 ] I3} 0 11 g Q ] { 0 ) g £} 0
G306 SWEDEN ti% Q 101 ) : {1 £ f t { £ 0 £ & {3
(38 AUSTHRIA 189 H ] 5 e} 0 { {} 3 2 £} 1 & f) )]
060 POLAND 0 66H ] { 0 0 0 18] 66 ¥ 4 i {i fi
204 MOROCC i G 0 0 { { { 1 ¢ g { it {1 £ U
A60 KHOT DETERMINED 4 O 4 g { 8 0 £ 4] i 1} Q9 £} Q
L0 INTRA-BURLS 45974 3336 L60 105 3 338 629 4% 5y 785 6460 10%2 114 { i}
101 FCCRAFURLS 5 66 4 1§ . G f 1 0 b 0 f} £ 4] f

Annex 4 - Page 4



Reporting countries : 005 ITALY Product : Frozen Potatoes
Units © 100D ECY Flow : Import

CE

002 BELGIUM AND LU 941 223 49

003 NETHERLANDIS 275 84 10 ? 38 4 15 48 21 3 6 24 0 Q G
004 GERMARNY 44 57 4 1 6 1 4 11 4 D 33 19 2 4] G
006 UNITED KINGDOM 171 70 20 i4 13 6 16 14 44 23 0 2 2 1] G
408 DENMARK 1 4 ¢ 0 ) 0 0 0] 4 Q 0 ] G 0 G
(11 SPAIN 30 50 1% 5 7 0 0 4] O 4 21 26 1 0 0
438 AUSTRIA 2 15 0 0 0 0 0 0 4] 4 10 1 1 4] G
738 CHINA 13 17 G 0 £ 0 13 0 0 0 5 11 G 0 8
1030 INTRA-EURLS 3534 1144 266 146 465 162 490 K86 233 227 383 347 157 0 ¥
1011 EXTHA-EURLS 13 17 B 0 g G 13 G V] ¢ 5 11 G {3 0
Repoating Countries @ 005 [TALY Progfuct | Frozen Potatoes

Urdts o Metric Tans Flow ¢ Arrivals/Import

(01 FRANCE

B
002 BELGIUM AND L1 1811 91 0 3}
D03 NETHERLARNDS 460 G 3 0
304 GERMANY 62 2 0 ]
DG UNTTED KINGDOM 429 3 G
008 DFNMARK 2 4] 3 &
111 SPAIN 64 2 1) )
D38 ALISTRIA 2 2 1 G 5
PO CHINA 10 /4 , { & i & 22 3 £ Q
IO INTRA-FURLS 743} 18%% 473 477 61 308 RN 10632 345 494 713 306 187 G )
1011 FXTRA-FURLR 10 28 3 0 0 & 10 {3 4 g G 22 G #] G
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Reporting countries : 006 UNITED KINGDOM Product : fFrozen Potatoes
Units : 1000 ECU Flow : Import

R R AN RN S ‘ 3 AR R RS

001 FRANCE ‘ 1 ; 1 13 40 26 13 0 0
002 BELGIUM AND LU 2771 191 167 204 186 257 240 2 186 2 a 0 0 0
003 NETHERLANDS 25721 10588 2039 1919 1788 1711 2711 3874 1313 3597 1803 3450 0 0
004 GERMANY 87 g 0 b 0 0 0 0 0 0 ) D 0 n
007 IRELAND 1835 506 142 141 13% 124 221 130 191 93 92 90 0 0
008 DENMARK 3 0 0 0 0 ) 0 0 0 0 0 0 0 0
DO GREECE 2 0 0 ) 0 0 0 ) ) 0 0 0 0 0
(28 NORWAY 0 0 0 0 0 0 0 0 0 D 0 3 0 0
038 AUSTRIA 145 211 25 21 17 14 15 : 9 27 19 156 178 0 0
400 UNITED STATES 7811 3711 824 626 5249 695 614 555 "6G 778 790 1273 1064 1298 1100
434 CANADA 25 843 0 0 0 0 0 25 159 215 282 188 G 165 33
LE4 INDIA 15 i 0 {} 0 15 0 O 0 G (i 0 G 0 {}
P10 INTRA-EURLS 30699 11594 2385 2299 2140 2173 2709 4825 434 1730 3753 20727 3H31 { U

011 EXTRA-FLURTS 7851 4554 824 626 629 710 614 580 10238 953 1073 1461 1867 1463 1133

Reporting countries @ 806 UNITED KINGDOM froduct | Frozen Potatoes
Units ¢ Betric Tans Flow © Arrivals/Import

NO1 FRANCE 304 126 48 30 12 60 49 33 18 17 56 35 19 o 0

QG2 BELGIUM AND LU 4539 196 252 354 310 511 386 367 & 184 5 1 D ) b
(13 NETHERLANDS 34637 11327 2753 2501 2368 1123 3213 5536 4568 1384 3857 1518 3724 € 3
(4 GERMANY 23 Q 8 0 0 ¢ 0 { B it 0 0 it ¥ 3
GOZ TRELAND 3662 604 293 245 2890 275 52 134 151 I26 116 113 164 { {3
08 DERNMARE 2 U Q i Q £ B ¥ {0 £ 0 { 3 ¢ {
D69 GREECE 4 it 0 & 0 {} i & it { it it { £ {
U28 NORWAY 0 0 & i 3 ¢ G 0 O & U o 12 i 4]
(38 AUSTRIA 32 G2 7 5 4 3 3 £ ¥ & i) 79 139 ; B
400 UNITED 5TATES 3618 1869 372 283 286 328 167 2495 454 412 4G2 601 491 £ 450
303 CANADA 41 1187 { U 4 4 B 41 215 293 401 380 0 PRL 3%
L4 INLHA 1% b & 8 i 15 ) 0 £ 4 ¢ 3 0 & i
OO INTRA-EURLS 43201 1224% 3353 3185 3004 2371 3903 5076 4745 1817 4639 1245 394 & it

LY EXTHA-EUR LY 3674 3056 372 83 2R 339 367 336 H6Y 704 803 551 S0 gag 459
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Raporting countries © 007 IRELAND Product : Frouzen Potatoes
Units 1 1000 ECU Flow © Import

002 BELGIUM AND Ll 748 449

¢
003 NETHERLANDS 2444 903 241 262 25 G 185 89 195 189 0 0 0
006 URITED KINGDOM 3791 1289 428 336 304 : 389 293 352 184 ] Q 0
404 CANADA 9 13y 0 0 0 0 513 453 66 46 0 0
1010 INTRA-EURLY 6942 2648 741 707 630 7 644 477 641 573 0 B 0
1011 EXTRA-FURLS D 1031 ) 0 B V] 513 453 66 46 G 0
Repoding courdries | GO7 IRELAND Product | Frozen Patatoes

Units © Metric Tons Fow | Arrivals/fmport

002 BELGIUM AND LU 1313 8136
003 NETHERLANDS 4184 1312 398
BO6 UNITED KINGDOM 5909 3554 816

404 CANADA 0 1673 0
1010 INTRA-EURIS 12406 4702 135G 1287 1109 1384 a6 1670 B0
10311 EXTRASFURLS 0 1572 0 ] &) 0 0 f 768
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Reponting countries @ 008 DENMARK Prods
Units @ 1000 ECU Flow : Import

002 BELGIUM AND LU 419 414 30 36 7 74 24 17 i 0
003 NETHERLANDS 364 197 17 27 25 30 41 20 b4 60 0
004 GERMANY 483 66 44 46 51 42 68 33 17 15 D
D06 UNITED KINGDOM 10 77 0 0 0 0 0 it 26 > ¢
030 SWEDEN 21 26 0 0 0 3 1 0 1 1 0
1010 INTRA-EURLS 1297 780 91 110 83 148 133 71 155 216 197 212 23 G
Heporting countries @ DOB DENMARK Product : Frogen Potatoes

Lnits © Metric Tons Flow @ Arrivals/Import

002 BELGIUM AND LU 41794 601 &7

O3 NETHERLANDS 488 189 22 36 44 43 48 25 41 ’ 62 62 54 0 0
(304 GERMANY 716 14 N 68 25 62 99 47 25 22 i3 17 i it it
06 UNITED KINGDOM 5 103 0 0 0 O B 0 7 51 43 2 3 0 0
030 SWEDEN 32 27 a 0 0 & 1 Y 0 25 2 it 2 0 it
TG INTHA-EURLS 43035 1006 154 186 133 41132 202 110 183 315 249 259 a8 & 0
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Reporting countries : 009 GREECE Product : Frozen Potatoes
Units 1 1000 ECU Flow : Import

001 FRANCE 2353 544

0 0 0
002 BELGIUM AND LU 3N 113 , 48 40 1 0 0 0
003 NETHERLANDS 10559 191 124 109 115 137 14 95 27 50 20 0 0 0
(04 GERMANY 63 226 3 13 Y 0 0 0 0 95 69 61 4] Q 0
005 ITALY 108 37 8 0 1 1 2 1 30 0 7 ] 0 0 O
006 URITED KINGDOM 3 0 0 0 g G Q 0 0 0 0 3] 0 ) 0
038 DENMARK 5 0 0 5 9 D 0 0 0 ) 0 0 0 0 0
D11 SPAIN 13 12 0 b 8 0 0 0 0 0 12 @ 0 0 Q
0138 ALISTRIA 249 136 38 0 25 14 97 0 Y 43 0 93 Q 0 0
052 TURKEY 0 31 0 0 0 0 0 ) 16 0 15 4 15 0 B
061 HUNGARY 4 2 0 1 0 1 0 1 3] € 2 0 4 0 0
Q68 BULGARIA 0 13 Y 0 O 0 0 { D 5 7 0 ¢ 0 0
1010 INTRA-EURLYS 4223 1359 612 491 314 378 452 336 201 336 373 349 { 0 0
1011 EXTRA-EURLS 3 46 0 1 B 1 0 1 16 & 24 G 19 G 0
Reporting countries - 009 GREECE Product : Frozen Potatoss

Uaids Metric Tons Flow @ Arvivals/Import

G501 FRANC 3943 K70 577 366 194 (
GO2 BELGIUM AND LI 659 202 30 97 44 123 32 102 &2 1 0 9]
03 BETHERLANDS 1746 221 340 213 159 148 199 22 144 29 %5 f o &
804 GERMANY 142 &U6 & 6 ) 0 n ] 4] 372 0 234 { i 0
DO% ITALY 459 50 £ & 1 1 7 i 29 Y 3 G 0 ; it
GUH URITED RINGDOM 3 ) ] 4] ) 0 0 @ 8 {1 ' 6 4] ] G
DO DENMARK 10 0 n 143 4] 0 e Y f} {1 i H ) i iy
(11 SPAIN b, 14 ] { 0 { 0 b ] 1) 14 0 ] 0 G
B35 AUSTRIA 530 573 66 0 43 46 159 4] it 11 0 352 {3 f {;
852 TURKEY £ 43 0 0 { 0 0 6 21 ] 21 s 21 1y i
4 HUNGARY 8 4 0 2 {3 1 {3 3 0 8 4 1§ 8 i) 0
G6E BLHLGARIA s 41 0 0 0 0 a {3 0 20 20 B 0 8 {
LOTO INTRA-EURES 2494 2236 928 By 618 675 591 4549 293 FO6 345 "2 {) Y f
FOLL EXTRA-EURLS 8 86 ] 2 6 3 ] 3 20 45 1] Pl ] 8
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Reporting countries : 010 PORTUGAL Product : Frozen Potataes
Units © 1000 ECU Flow : Import

1167 ; 137 133 , 496 307 99 0 0
002 BELGIUM AND LU 111 52 4 3 10 3 10 14 1 30 18 3 2 0 0
003 NETHERLANDS 2463 86} 191 238 224 145 283 155 295 209 193 164 250 0 0
D06 UNITED KINGDOM 3 75 0 0 0 0 0 0 0 0 0 75 0 0 B
011 SPAIN 358 193 7 18 21 7 8 164 3n 26 33 105 4 0 0
1010 INTRA-FURLS 4096 2182 278 344 335 270 438 466 436 353 739 654 354 4] ¢
Reporting countries © 010 PORTUGAL Product © Frozen Potatoes

Units © Metae Tons Flow Arrivals/Irmport

1 FRANCE 2467 1981

002 BELGIUM ANDI LU 269 68 a 6 22 4 43 . 41 24 2 2 D 0
003 NETHERLANDS 4596 127G 358 431 423 257 470 145 404 268 225 326 it 0
£06 UNITED KINGDOM 7 289 4] ) 8 Q 0 g f 0 209 0 0 4
{411 SPAIN 68 540 15 40 40 22 22 462 95 80 &1 324 4 & i
PRI INTHACFURLS 8367 4068 5315 653 543 524 812 832 670 1445 1281 362 £ 0
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Reporting countries @ 011 SPAIN Product © Frozen Potatoes
Units @ 1000 ECU Flow : Import

FARIIAN
16074

001 FRANCE 735 0 0
002 BELGIUM AND LU 1147 18O 0 0
003 NETHERLANDS 3462 1128 {) G
004 GERMANY 0 135 0 0
005 ITALY 103 95 0 5
006 UNITED KIRGDOM 234 85 0 0
008 DENMARK G 3 ; 1} 0
010 PORTUGAL 50 0 0 0 0 o 0 ) 0 0 ) 0
1010 INTRA-EURLS 21080 8999 1760 284 2234 2784 2555 1621 2146 2677 2123 o D

Reporting countries @ 011 SPAIN Product : Frozen Potatoes
tnits @ Meteic Tans Flow ¢ Arrivals/Iimport

& E 243 3796

002 BELGIUM AND LU 3048 271 186 171 183 102 52 75 a6 ¢ 0
883 NETHERLANDS 5103 1378 h65 502 372 77 2B6 421 6 & ¢
004 GERMANY 0 135 0 0 0 0 119 17 17 0 it
005 ITALY 287 265 {3 g e 287 B 4% Q & 3
006 UNITED KINGROM 525 129 103 4 60 153 o 79 1 Q it
{88 DENMARK 13 84 Y O 4] i (3 3 G £ {3
LG INTRA-EURLS 3BAYh 13338 3179 3669 3676 4616 3178 3745 A9HS Y it
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Reporting countries © 030 SWEDEN Product : Frozen Potatoes
Units © 1000 ECU Flow : Import

D02 BELGIUM AND LU 30 0 2 . 3 2 .‘

002 NETHERLANDS 22 24 5 0 0 0 2 b 17 4 G 0
004 GERMANY 8 6 0 2 0 2 4] 0 0 0 0 4]
(B05 ITALY 0 105 0 0 0 0 G ] 1085 0 0 0
06 UNITED KINGDOM 16 63 0 0 16 0 a §] b3 17 D 0
18 DENMARK 11 30 0 0 0 0 i 0 30 7 4] 0
(132 FINLAND 9 1 1 0 0 ] 0 0 0 0 G 0
1018 INTRA-EURLS 95 228 6 4 18 4 4 12 215 8 G 0
Reporting countries @ 030 SWEDEN Product : Frozen Potatoes

Lnits @ Metric Tons Flow @ Arrivals/Import

002 BELGIUM AND LU 50 0 1 4 4 5 4 0 0

BO3 NETHERLANDS 41 28 2 4} G {} 4 0 g Q 19 5 {} 4]
D04 GERMANY 10 5 0 3 G 2 0 G 3 Q 0 0 £} ]
no% ITALY 0 55 0 0 ¢ e 0 0 " 0 55 0 3 0
006 UNITED KINGDOM 26 239 0 0 26 0 0 0 ¥ 0 239 241 0 0
GO8 DENMARK &8 Ha 4] 4] 0 14 G {) i) £ & 83 23 i} ]
(37 FINLAND 43 1 4 4] { & {t ) 4 4] 1 1 3 D {}
OO INTRA-FDURLS 237 4312 13 7 30 7 8 15 5 3 } 398 268 { ¢
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Reparting countries © 032 FINLAND Product : Frozen Potatoes
Units : 1000 ECU Flow : Import

D03 NETHE - 2 1 0 0 0 6 D
004 GERMANY ; 17 D 0 0 0 0 D 1 0 4 n 0
008 DENMARK b 0 0 0 i} 0 G 0 G 0 3 i} 0
030 SWEDEN 40 9 5 4] 1] Q 0 ¢ it 0 0 i} 0
400 UNITED STATES 12 _ 0 12 0 g 0 n 0 0 ) 0 0 0
1010 INTRA-EURLS 127 26 7 1 0 30 0 O 1 4 6 15 0
W11 EXTRA-FURLS 12 0 12 0 0 0 G G 0 ¢ 0 G it}
Reporting countries : 032 FINLAND Product : Frozen Potatoes

Units | Metric Tons Flow : Arrivals/Import

I NE LANDS 54 & i) 3 2 0 43 0 0 o 0 5 o
044 GERMANY 44 1 1% 0 0 D 0 4] 0 1 0 ¢ i
030 SWEDEN 39 4] 11 5 0 3 0} 3 0 0 Q ( ¢ 3
400 URITED STATES 18 G Y] 18 4] 0 0 3 f} i 0 { £} 3
010 INTRACFURLS 137 H Fa3 g 2 ¢ 43 0 & 1 i} 5 £} Y]
1011 EXTRA-EURIS 18 ) 0 18 o 0 0 ) 0 0 D ) 0
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Reporting countries : 038 AUSTRIA Product ; Frozen Potatoes
Units : 1000 ECU Flow : Import

............................

DOLFRANCE 3 4 g

003 NETHERLANDS 75 32 0

004 GERMANY 229 38 25

1010 INTRA-FURLS 305 74 25

Reporting countries ; 038 AUSTRIA Product : Frozen Potatoes

Units © Metric Tons Flow ¢ Arrivals/Import

001

ANCE o 1 ; Rl

003 NETHERLANDS 230 36 9 0 D 0 2 8 & 5 10 16 13 ) U
004 GERMANY 367 70 47 43 23 39 13 19 11 16 21 22 19 ) 0
1010 INTRA-EURLS 598 109 a3 43 23 40 15 37 20 21 31 38 3 0 3
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Reporting countries ; 019 EUR Product : Frozen Potatoes
its . U Flo Impart

N
18568

NETHERLANDS 41363

0
001 FRANCE 22530 10019 2015 3267 2033 0
002 BELGIUM AND LU 10130 6292 742 745 727 0
400 UNITED STATES 7823 3787 824 638 629 0
006 UNITED KINGDOM 4853 1752 545 402 368 0
007 IRELAND 1835 506 142 141 135 0
004 GERMANY 1464 704 142 110 107 )
011 SPAIN 866 300 47 58 45 0
038 AUSTRIA 506 368 63 27 53 o 0
008 DENMARK 302 142 34 35 25 27 13 58 50 21 16 0 0
005 ITALY 260 240 11 4 3 3 9 108 102 3 7 0 0 0
030 SWEDEN 101 36 42 5 6 3 1 0 0 25 1 a 0 0
016 PORTUGAL 50 0 0 29 0 0 0 0 n i) 0 0 0 )
H09 GREECE 5 0 0 ] 0 0 D 0 0 0 i 0 0 0
404 CANADRA 25 1909 0 0 D 0 0 25 159 727 753 45 0 0
664 INDIA 15 0 i 0 0 15 g D 0 ) n o ) s
720 CHINA 13 17 B 0 0 D 13 0 0 0 5 D 0 0
559 ROT DETERMINED 12 0 0 a 0 4 0 0 o 0 # 0 0 0
032 FINLAND 9 1 1 0 a o 0 0 0 " i) ) 0 0
039 SWITZERLAND & 0 i) 0 0 ) 0 0 i 0 0 0 o 0
64 HUNGARY 4 2 G 1 ¢ 1 ] 1 G 0 2 3 3 €
091 SLOVENIA 2 7 q a 0 0 0 0 D ) 7 0 0 0
960 NOT DETERMINED 7 ) 2 0 0 0 0 6 0 o 0 0 0 0 0
733 JAPAN 1 a i) 0 0 0 4 0 0 o 0 G i 0 o
021 CEUTA 0 0 0 o 0 o 0 0 i) 0 ) 0 o B o
D22 CEUTA AND MELIL O 0 0 0 0 0 0 0 ) 0 D D o 0 {
023 MELLILA 0 i i) 0 D o ) 0 D i) 9 i) b y 0
G244 WUELAND 3] G § £ D £} £ 0 3 tH 0 i i3 0 £
025 FARDE ISLANDS D 1] 0 0 4 & & & ¢ Y] ; g § L S
037 SVYALBARD (ARCH 0 0 n f o 0 0 0 0 9 o U b o 0
028 NORWAY 0 ¢ 0 0 £} 3 0 f) 2} 0 it i 3 1) U
a6 SWITZERLAND G 0 6 g (8] { 3 4] it ¢ & t } 0 3
O37 LIECHTENSTEIN O ] ¢ £} b £} 3 0 3 0 D 9] g £} ¢
1L FAROE ISLANDS ¢ 0 0 o 0 ¥ 6 i 0 W 0 0 ) 0 ¥
Ottisse 0 138 o 0 0 0 0 0 29 13 49 17 29 0 &
IO IHTRACEURES 84306 38918 7256 BI12 6804 70%6 7888 10773 10208 9BRL 0 9924 HUO? D B Y
311 EXTRA-FURLS 7BRY 5860 82% 6535 629 713 £27 582 1057 1538 1681 1587 1146 0 8
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Reporting countries © 419 EUR Praduct : frozen Potatoes

003 NFI T 63610

: _ 5412 7610 3442 6168 4228 o 0 0
002 BELGIUM AND LU 61983 22070 1487 1426 1494 42854 1654 1457 1521 18207 1276 1068 0 0 0
001 FRANCE 41469 16031 3478 5777 3828 3839 4243 5233 3742 3742 4578 3967 0 0 0
006 UNITED KINGDOM 9646 3509 1167 818 509 805 1412 988 616 765 726 1402 © ) 0
BO7 IRELAND 3662 604 293 295 290 275 2582 134 151 226 116 112 0 0 0
AQ0 UNITED STATES 3636 1912 372 301 286 324 367 295 454 412 445 601 491 0 0
011 SPAIN 2107 692 85 110 76 55 37 463 56 91 161 385 0 0 0
0% GERMANY 1894 1126 (83 166 132 137 124 146 63 448 285 332 0 0 0
005 ITALY 822 373 10 D 5 3 22 292 245 3 21 104 0 0 0
038 AUSTRIA 753 700 73 10 68 49 162 6 5 231 21 443 ) 0 4
008 DENMARK 473 2162 45 49 33 32 27 77 112 24 16 110 0 0 0
030 SWEDEN 191 27 112 5 18 6 1 0 0 25 2 0 0 0 £
959 NOT DETERMINED 51 0 0 19 0 13 0 ) 0 0 ¢ ¢ 0 0 0
032 FINLAND 42 1 4 ] 0 D ] Q 0 0 1 1 o ) 0
404 CANADA 41 2297 0 0 0 0 ¥ 41 215 1060 1878 44% 97 ] 0
009 GREFCE 20 0 G 0 0 g 0 ] 0 0 0 0 0 0 ¢
664 INDIA 18 0 0 n 0 15 0 0 0 0 D 0 @ 0 3
T CHINA 10 28 ) 3] 0 0 10 D ) 0 6 22 0 0 )
{63 HUNGARY 8 4 0 2 ¢ 3 ) 3 0 0 4 0 8 ) 0
460 HOT DETERMINED 4 0 ] ) D 0 0 0 0 D 0 O 0 f {
091 SLOVENIA 3 1% 0 ) g 0 ¢ 0 0 ] 1% ) ) 0 0
039 SWITZERLAND ? ] 0 0 0 4} 4 0 0 0 0 0 ) 0 0
204 MDRGCEO 1 n 0 n 0 D 0 1 0 G 0 0 ) ¢ 4
910 PORTUGAL v 0 0 0 0 0 0 0 o 0 0 ¢ G 0 G
(421 CEUTA ) o o o 4 G Y 0 ) 3 0 0 € 0 0
022 CEUTA AN MELIL © 0 1] 53 0 0 D 0 0 0 4 0 0 O f
D33 MELLILA 0 0 0 o 3 0 0 8 } B 6 i & it U
024 JCELAND 4] 0 0 ¢ ¢ g @ i & { U] 0 4 3 U
D2% FARGE ISLANDS 8 0 ) 0 {1 b ) D 0 0 ) 0 { 0 i
027 BVALBARD [ARCH 0 ¥ n 0 0 D 0 0 ! e ) ) 0 ] D
(28 NORWAY ) 0 0 8 0 0 0 {1 G a i 0 12 3 o
(336 SWITZERLAND 4] 0 0 Y 0 n ) 0 0 0 0 0 0 ¢ 0
37 LIECHTENSTEIN  © G 0 { g f 0 G G 0 ¢ 0 a4 Q 4
DAL FARDE ISLANDS 0 ) 0 0 f ¥ fi n &} 0 0] 0 0 0 0

ither o 375 ¢ 0 0 ¢ 0 {4 B 117 106 B6 65 0 (i
LOLO INTHACRLIRLS WH6722 66842 1219% 13622 11620 52402 1336 16029 143231 2208 133A7Y 0 121%2 O ¢ ]
011 EXTRA-FURLY 3720 513y 376 303 286 342 377 340 735 1589 1A% 1184 673 0 i
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MarketPulse/Egypt- France: Retall Food Sector and Distribution Channels

1. EXECUTIVE SUMMARY

All amounts shown in dollars are on the basis of US $1 = 5.60 FF

French retail food distribution is characterized by the importance of self-service stores which
sccount for nearly 80 percent of food sales.

The French Government has restricted the development of hypermarkets for the last 3 years in
favor of neighbourhood stores (supermarkets, superettes, small self-service and traditional
stores).

Self-service shopping is characterized by a concentration of 10 groups who have organized
their purchases through a number of central buying offices. These 10 deciding centers unite
500 buyers for all types of products, including food products.

French retail food sales represent around US $ 140 bilion with an snmual overall increase of
over 1 percent.

Imported food products represent approximately US $ 22 billion and bave increased by over
1.5 percent over the last 3 years. US imports have followed the same trend.

The main groups of imported foods are :

- agricultaral products : fiuit and vegetables, seafood products and wine

- precessed foed products :meat products, various grocery products, canned foods,
cercal-based products, fats and milk products, alcoholic beverages.

Food distribution is included in the following types of businesses :
- Self sexvice :
hypermarkets : areas over 2,500 m? : 1,105 stores on the outskirts of towns

supermarkets : areas over 400 m? : 6,077 stores on the outskirts, in town centers and
nral zones

superettes, small seif-service stores : areas less than 400 m? : 21,000 shops in town
centers and rural zones

popular stores : areas over 400 m? : 318 stores exclusively in town centers

hard discount stores : areas of 300 to 1,000 m? : 2,171 stores in the outskirts, town
centers or rural  zones.
These sales outlets account for around 80 percent of food sales.

Annex 5~ Page 0 |



MarketPuise/Egypt- France: Retall Food Sector and Distribution Channels

- Traditional stores ;
non-self-service grocesies : 17 000 shops
other specialized businesses : 31 000 shops (meat, fruit & vegetables, wines and alcoholic
beverages)
craftsmen (bakers, delicatessens ...) : 54 425 shops open markets : 19 750 stall-holders
These sales outlets are all established in town centers.

= Cash and carry : normally reserved for businesses : 300 shops on the outskirts of towns
Food consumption increases slowly in France, over | percent per year in value.

The portion of the household budget spent on food has decreased by 1 percent in the last
5 years.

The decrease in Freach houschold budgets for food expenses results mainly from an important change
in dictary habits. Lower consumption of high energy (high-fat) foods, pursuit of a balanced diet and
" reduction in the consumption of a certain number of expensive products, such as mest.

The important number of singie households in large towns and childless couples finked to the
important place of women in the work force has led to the development of fast foods (ready-cooked
meals, fast-cooking products etc.) and individual servings.

The importance of a population of diverse origins and the preference among the younger generation
for varicty has intensified the development of ethnic foods (Chinese, Tex-Mex, North African, Indian
etc.). There is a need for these products and recipes to be understandable and easily made.

At the same time, the popularity of rural products of high quality is increasing. Two tendencies co-
exist: attention to cost for daily products and a concem for quality.

Food products must meet these expectations : economy, variety, quality, practicality and the concem
with quality is showing up as growing suspicion of food additives and genetically modified products.

Finally, the euro will ficilitate access of central buying offices to forcign suppliers situated in the coro
zone and imports could grow. However, the arrival of the euro could siow commercial sales, in
particular affecting sales of middle-of-the-range products for which the price differential will not be
iarge enough, for either the upmarket or for the major brand products.
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RarketPulse/Egypt- France: Retall Food Sector and Distribution Channels

French Socioeconomic facts :
- Number of households: 23 million households and 59 million inhabitants
- Working population over 15 years old in France (1996). 25.6 million

of which: 11.5 million are women
Breakdown by socio-professional groups (population over 15 years old) :
farmers: 2.2 percent
craftsmen, businesses, company managers: 4.0 pescent
management and professional intellectuals: 5.9 percent
intermediary professionals: 10.3 percent
employces: 15.1 percent
tradesmen: 16.6 porcent
retired people: 20.1 percent
non-working population
(unemployed, students etc.) 259 percent
- Household equipment : reffigerators: over 98 percent of households
freezers: nearly 50 percent of households

microwsve ovens:  nearly 50 percent of households
- Incomes/mhabitant : USD 15,268 per year an increase in purchasing power 1995/94: over
0.4 percent of which for food expenses: 18 percent expected to be only 14 percent in 2010
(infiation rate 98/97: under 1 percent)

- French urban areas with more than 500,000 inhabitants :

PARIS 9,300,000 inhabitants
LYON 1,260,000 inhabitants
MARSEILLES - AIX EN PROVENCE 1,230,000 inhabitants

LILLE, BORDEAUX, TOULOUSE, NICE, NANTES between 500,000 and 1 million
nhabi

Amnex § - Page 2
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MarietPulse/Egypt- France: Retall Food Sactor and Distribution Chanaels

2. SWOT ANALYSIS

Advantages : sector strengths and market opportumities
Challenges : scctor weaknesses and competitive thrests

Advateges

Chalicnges

French high living standards : income per capita close to USA.

‘l'hemdinunwubodim
decreasing

Imports concem specific products which are not produced or
meufactured in France.

France is a strong producer of food products.

Food is impartant in French culture.

Critical view of new products snd US mage is ant

always good sach s gesetically modified products.
Stronger interest in foreign tasies and products e.g. Tex-Mex, | Need 10 adapt to Freoch tastes snd hebits (3 course
Presence of US type mesls : imtroduction fo new products US food producis sre not always sees as being good
(hamburgers, sances, desserts). jves mnd additives
Impartance of hyper- and supermarkets of which 10 groups and | Price war snd strong pressare on sappliers :
central buying offices control nesrly 80 peroent of food sales. - entrumce fee 10 be paid snd pressare on prices;

- peed 0 adapt 10 the strict policies of each buyisg
A single sgroecment may be encugh to resch a good seles office : purchasers are pompous and not wery co-
volume, operstive;

- heavy logistical constraints with the need b deliver

&edyb:e.i.mdm}hqpallhimd

supply disruptions;

- ]SO ncrms will become incvitable.

Development of forcign product kmes in byper and super
markets.

Seics snd margins xwest be quickly sttained by the
distributors.

The hyper- snd sopermagket groups have overseas subaidiaries
which have Iinks to local suppliers.

Search for more distribwtor brand products -

the supplier doomn’t have amy power in the muketing of
the products.

Risk of sudden loss of importent volames if it doesn’t
ploase.

Today, the decline in small businesscs has stopped and sllows s | Development of groups of small independont
flexible spproach by the wholesalers. 7 busincsees who are contractuelly supplied by hyper and
supormarket costral buying offices

Wholesalers as well as importers are grouping together 30 as to
be more cfficient,

Presence of wholesalers and specialized importers of frozen
products, fruits and vegetsbles, seafood, mest snd poultry, who

They are going %0 taks fewer risks: they will bay what is
already shown W ol

cresie a scaven betwoen the and the rotailer.

Importance of labelling in Freach scoording 0 carrest

not required in the U S.

Annex 5- Page 3
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MarketPulse/Egypt- France: Retall Food Sector and Distribution Channels

3. CONSUMPTION OF MOST IMPORTANT PRODUCTS

This table shows the amount in USD of food consumption by main groups of products.
The total amount of food purchases by French households is USD 140 billion.
Increase is around + 1 percent or more per year on average. The share of imports is
around USD 22 billion.

Food consumption in France - 1994 to 1997 - by large groups of products, by value

In $ million (USD 1 = 5.60 FF)

1994 1995 1996 1997
PBresd snxd cereals 15,778 16,075 16.649 16,937
Meat 36478 36,986 36,891 38,151
Fish 6,871 6,990 7110 7,321
Milk, cheese and cggs 12,116 17,400 17,702 13,138
Oils and fats 4,022 4,005 4,105 4217
Fruit and vegetables
{except potatoes) 16,124 16,403 16673 16,766
Potatoes snd other root crops 1,561 1,906 1,528 1.524
Sugar 650 660 654 644
Coffee, tea 2298 2,816 2,904 3,006
Other food products inclading sweets
Non alcoholic drinks 12,59 13015 13,143 13,548
Alcoholic drinks 4,568 4,898 5.039 5,263
15453 15,891 16,271 16,583
TOTAL 133,513 136,945 138,669 142,098
Source : INSEE, Consommation - Modes de Vie N* 95-96 - Household Coasumption 1957
Dynamic growth products, volume :
The following table indicates the average quantities consumed per person (in kg) and the
increase over 25 years in products for which consumption has increased dramatically.
In kg/person
1970 1995 _pesocat change |
Fresh vegetables 70.44 89.68 +27%
Poultry 14.20 22.60 + 9%
Eggs 11.53 15.50 + 4%
Sesfood 293 16.44 + 65%
Cheeses 13.81 1844 + 3%
Yopxts 8.56 17.36 +200 %
Wines 803 2548 +317%
Minersl watery 3990 108.19 +2M1%
Source : INSEE: Table of French Economy - 199758
Amnex 5- Page 4
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This table details the vatue of consumption of products which could be most interesting for US
exporters.
Importance of consumption, value - 1994 to 1997

In $ million (US $1 = 5.60 FF)
1994 1995 1996 1997
Tropical fruits 1,065 1,055 957 1,022
Non tropical fruits 5,617 5,917 5,963 6,020
Dried vegetables 177 174 180 182
Delicatessen meats and preserved meats 11 885 12,064 12,306 12,800
Poultry, game, rabbit 5,978 6,063 6,479 6,865
Seafood 4319 4,440 4,458 4,605
Canned fiuits and jams T84 781 794 820
Canned vegetables 1,907 1,925 1,940 1,888
Canned fish 2,552 2,549 2,652 2,716
Cooked meals 3,808 3,853 4,032 4,170
Condiments, vinegars, prepared sauces 1,003 1,053 1,105 L134
Cheeses 6,845 6,975 7,088 7,244
Biscuits, dried breads, industrial pastries 3,067 3,174 3,330 3,350
Dietary foods and baby foods 995 1,063 1,105 1,120
Chocolstes and confectionery 5177 5,392 5481 5,691
Ice cream 2,028 2,113 1,915 1,928
Fruit and vegetable juices 964 1,084 1,116 1,169
Beer 1,257 1,249 1,268 1,268
Wines 7,802 8,135 8,500 8,688
Brandies 1,762 1,785 1,828 1,824

Source : INSEE, Consommation - Modes de Vie N® 95-96 - Household Consumption 1997

Amnnex 5- Page 5
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4. FRENCH IMPORTS OF FOOD PRODUCTS

The following table shows the level of French imports by groups of food products and shows :

- the dominant place of imports from the European Union : neatly 68 perceat (value) in 1997,
the position of imports from the United States : nearly 3 percent in 1997, a slight increase

compared to 1995.

FRENCH IMPORTED FOOD PRODUCTS

In $ million (US $1 = 5.60 FF)

Agricultural products

of which: Frut and vegetables
Wines
Sea food

(fish, shellfish, crustaceens)

Farm produce industry produacts

of which: Mcats and carmed meats
Mikk and milk products
Canned foods

(otaey than meaf)
Cereal based products
Food fats

Sugar

Other food products
(confiectionery, coffice, tea, spices,
non aicobolic drinks, honey,
smaces

Alcoholic drinks (beers,
slcabols, except wines) and
tobacco (1)

1995

Toul From | From

|_imports | EU | USA
9,944 4192 | 411
2826 1876 | 114
447 393 3
1,419 73] 30
19,107 14810 { 398
3,952 3476 | 48
2,091 1954 4
2827 1489 | 75
2095 1,824 | 119
1,782 983 | 29
346 85 1
2,888 2348 | 27
2,941 2582 | 78

Totsl

9818
2919
478

1,536

19.457
3,609

2832
2281

3,005
3210

1913
442

15,020
3,09
1,872
1.476

1,087
122

2452

From | Totd
| USA | isapost |
428 110369
148 2988
4 | sis
33 1.645
378 12053
55 3.621
3 2096
T 3.000
104 243
3 2320
2 269
2% 3212
T4 i3

145

30

8 ¢ La88 w28

Source : Ministry of the Economy : Customs Office

(1) according to the retail association, tobacco represents 50 percent of these amounts
Imports from the USA of basic products such as cereals or dairy products have decreased
other hand, higher-value products, such as canned foods, fats and various exotic products are

on the increase.

Annex 5 - Page §
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5. FOOD DISTRIBUTION

French food distribution is characterized by modem relaiing (hypermarkets, supermarkets,
self-service stores) and the concentration of suppliers within a group of about 10 central
buying offices linked to one or maore retail chains.

For imported products, the supply circuit for self-service stores differs. For general
consumer products, purchases are carried out directly by the central buying offices. For
rarer products or niche market products, purchases are made through a wholesaler.

These policies concern both grocery and frozen foods. Fresh food products are almost
always handled by a wholesaler or MIN (Wholesale Market of National Interest).

The supply network

The sepply nctwork

Sl
L3 g AT g ';;-:. 2171 shoge Wot smalnty
Seull il
2 porcwn of b nd 4 Cosvenitmc:
Jondsale Sond vedex o fowd aules Hwgeoon | |iwlpeam o
214K g S omlm |

fowd peniburm: Svok et uu’i'p: o 1] Soutpmios Sonl yondunts.

e L0 ind
e

e W

5.1 - Large and medium sized stores : hyper and supermarkets

- Seif-service stores, whose supplics are concentrated in around 10 central buying offices,
account for nearly 80 percent of food sales in France.

Nearly 90 percent of the French regularly do their shopping in self-service stores.

Hyper and supermarkets account for 60 percent of food sales in France.

- Hard discounters are on the increase and today represent around 8 percent of food sales,
cither with their own brands or with sub- or foreign brands.

- Modern business is concentrated : around 10 groups supplying more than 40 chains.

- Popular stores, even though they are not very important in terms of sales volume of food
products, due to their position in the town center, in particular in Paris, represent favorable
opportunities for original imported products. All of these popular stores belong to the

e
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Monoprix - Prisunic group.
- Some large department stores, not included here due to their small numbers and very small
proportion of food sales, have a food department often with an up-market grocery range which
could pregent real opportunities for original products ¢.g. The Fine Grocery Department at
Bon Marché (Paris), Lafayette Gourmet (Paris
- Government measures to stop the development of very large stores (hypermarkets) should
benefit the neighbourhood stores (traditional and self service). This law (Raffarin) has virtually
frozen the opening of any new hypermarkets for the last 3 years.
- The interest of consumers, mainly the young adult generation, in original or special foreign
cufinary products is evolving and distributors have important lines of these specialities, some
of which are linked to the North American culture Mex, sauces and condiments, cereals,
biscuits, confectionery, beers, wines.
- Note should also be made of the organic products, although sales still represent a amall
percent of total consumption.

| stores) have a permanent gourmet grocery section in which regional or upmarket products are
found as well as & large number of imported products.
- The organization of the sales areas in hyper- and supermarkets into homogenous food
sections by type of product (or time of consumption) may favor imported products by
associating them directly with usual, widely-consumed products and no longer placing them in
the less-active speciality sections.
- Note should be made of the large development in France of distributor home brands which
represent nearly 23 percent of food sales, all products combined. For some groups of products,
penetration may reach as much as 50 percent of the sales of this group.
- The development of distributor home brands handled by the big central buying offices
encourages more and more distributors to look for additional foreign product sources with
whom they can enter into contracts for products under the distributor brand name. This
tendency concerns mass market and industrial products. Organic, fresh niche market products
are still marketed by importers and wholesalers.
- The French distribution groups have subsidiaries in the principal European Union countries
and in third countries in Asia, North America and South America. These establishments may
serve as a relay for supplying Freach shops with local products. The distribution groups,
thereby, act as importers. A distribution group's choice to act as an importer depends on the
group’s strategy or the origin of the desired products.
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5.2 - Small retail shops

1 | 1
Teadisional Specieliond Wer marker Comslng
grocedy shops food wores +
sorviee Shops

Small shops make up 18 to 20 percent of household food sales.

The 480,000 specialized, traditional shops include butcher, fruit and vegetable, dairy products,
with fish shops as well as drink and grocery stores.

Today, there are around 17,000 independent grocers.

The number is on the decline although there is a slight increase in small shops in town centors.
Made-on-premises businesses include bakers and delicatessens who manufacture and sell a
large part of their products, playing the role of grocer to complement their other activities.

Wet markets sell mostly fresh products.

Supplies for small shops are bought through the wholesalers and even through central buying
offices (e.g. Promodés). To a lesser extent, they are bought through cash and carry stores.
Fresh products (vegetable, fiuit, fish, meat, cheeses) are supplied by wholesalers within the
MIN (Market for National Interest), direct sales from the farms are rare.

It is in this section that two hixury grocery brands are found i.e. Fauchon and Hédiard. These
two specialty gourmet stores in downtown Paris offer a large variety of food products from all
countries.

13
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6 - COMPETITION

An analysis of the situation and the potential for food imports into France must be placed in
the French context, which is virtually unique in Europe :

- France is a major producer of a wide range of agricultural and food products. it meets nearly
90 percent of its own needs and is a major exporter.
- The major part of its imports, more than 65 percent, comes from EU countries.

- Distribution is concentrated around 10 groups, with a very heavy concentration of
hypermarkets. The 1,100 hypermarkets account for 30 percent of French food sales, a small
aumber of buyers have significant power over markets and suppliers.

- Development of distributor home brands, a phenomenon whose importance is relatively new
in France and which changes the relation supplier/distributor.

Export strategies should be different for mass-market products and for original or niche-
market products.

For the mass-market consumption products, factors favoring imports would be :

products;

- out-of-season products, i.c. normal fruits and vegetables but out of season in France : firuits
(strawberries, cherrics, grapes), green vegetables;

- enlarging the classical range of products by foreign recipes or products : wines (from
Caﬁfumn),ﬁmtjmou(ﬁomﬂaxda),wemdnuu,eddmhumweﬁ,

modmforwhdaﬁmhpodwhonuuwﬁm fish, shellfish, oils.
For these products, distributors focus their attention on :

- the reliability of supply : quantities and availability, quality;
- the reliability of foreign suppliers as well as importers, financial guarantees and respect of

eventual terms and conditions;
- competitiveness of prices, taking into account customs levies for third parties.

For original or niche products, favorable factors are :

- consumer demand for typical or different products : US ice creams, maple syrup, ssuces and
seasonings, sweet and savoury biscuits (tacos, cookies), alcohols and cocktails;

- the strategies of major distributors, who may want to build their image as food specialists by
enlarging the range of products available, and increasing their margins by avoiding products
for which sales competition is intense.

Original or niche products must justify their viability in the relatively shost term, and their
capacity to generate minimum sales volumes. Otherwise, contracts will not be renewed.
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At this stage, the choice of local partners (importers, agents, brokers) is fundamental,
distributors expect follow through and reliability.

Concerning the seriousness of suppliers, US companies benefit from this, compared to less-
developed country supphers.

1
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7- ORGANIZATION OF THE LARGE DISTRIBUTION GROUPS

AUCHAN GROUP ; 1997 turnover USD 30 billion

National Central Buying Office bought for :
AUCHAN hypermarkets : 120 stores

ATAC Supermarkets : 303 stores
ECO SERVICE Superettes : 591 stores

CARREFOUR GROUP : 1997 turnover USD 36 billion

3 Buying Offices :
CARREFOUR FRANCE bought for :
CARREFOUR hypermarkets: 131 stores
ERTECO bought for :

ED MARCHE DISCOUNT: 234 stores
(bard discount supermarkets)

ED L'EPICIER superettes: 138 stores
PICARD FROZEN FOODS: 321 stores

COMETCA - best price referencing centre for:
CARREFOUR FRANCE and ERTECO (sce following information)

CASINO GROUP: 1997 turnover USD 16 billion
National Central Buying Office bought for :

CASINO stores :

GEANT hypermarkets : 108 stores
CASINO supermarkets : 432 stores
PETIT CASINO : 2 233 stores
SPAR supercttes : 470 stores

BAUD/LEADER PRICE DISTRIBUTION:
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LEADER PRICE : 288 stores
FRANPRIX supermarkets : 383 stores

FRANCAP Central Buying Office :

COOPERATEURS DE NORMANDIE PICARDIE :

LE MUTANT hard discount supermarkets : 179 stores

COMETCA Centrsl Referencing Office for best price products

Acts for :
CARREFOUR FRANCE

PICARD FROZEN FOODS

METRO FRANCE

COMPTOIRS MODERNES

- STOCK supermarkets : 449 stores
- COMOD superettes : 242 stores
- MARCHE PLUS superettes : 57 stores
CORA GROUP :

LOCEDA National Buying Office bought for :
- CORA hypermarkets : 57 stores
- MATCH supermarkets : 140 stores

GALEC 1997 turnover USD 30 billion
National Central Buying Office for LECLERC Group bought for :

- CENTRE LECLERC hypermarkets : 376 stores
- CENTRE LECLERC supermarkets : 132 stores

ITM ENTERPRISES 1997 turnover USD 30.5 billion

National Central Buying Office for INTERMARCHE Group bought for -

INTERMARCHE hypermarkets : 85 stores
INTERMARCHE supermarkets : 1,573 stores
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ECOMARCHE supermarkets : 297 stores
RELAIS DES MOUSQUETAIRES superettes :635 stores
CDM hard discount superettes : 165 stores
PROCOMARCHE cash and carry : 23 stores

PROMODES GROUP 1997 Tumover USD 30.6 biltion
CAP National Central Buying Office with 3 branches :

LOGIDIS for :

CONTINENT hypermarkets 86 stores
CHAMPION supermarkets : 535 stores
PRODIS for :

SHOP! supermarkets : 624 stores
CODEC supermarkets : 98 stores
8 A HUIT superettes : 769 stores

PROXI SERVICE superettes:1,016 stores

GENEDIS for :

PROMOCASH cash and carty : 130 stores
PRODIREST cash and carry : 40 stores

SYSTEME U 1997 turnover USD 11 billion
National Central Buying Office bought for :
HYPER U hypermarkets : 34 stores

SUPER U supermarkets : 546 stores
MARCHE U supermarkets : 196 stores




MarketPuise/Egypt- France: Retall Food Sector and Distribution Channels

8 - RETAIL CHAINS

8.1 - Hypermarkets, Supermarkets and popular stores

On avenge food sales represent :
- 56 percent of turnover of hypermarkets
- 73 percent of turnover of supermarkets
- 55 percent of turmover of popular stores

| For the classification by order type of shops, please contact:

Office of Agricultursl Affairs
American Embassy
2, avenue Gabriel, 75382 Paris Cedex 08
Tel: (33-1) 43 12 2264
Fax: (33-1) 43 12 2662
E-Mail: fasparis@compuserve.com

When requesting these lists please make reference to this report.
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3.2 - Superettes, small self-service and convenience stores

Food sales represent nearly 90 percent of turnover of superettes and small self-service

stores.

Classification according to size of shop in descending order T/O : In biltions of $ -

US$1=5,60 FF
Name and Chain |Numbe | Zone covered
type Owmers Tumove | r and establishment Purchases
of store r of
97 shops
PETIT French 1.1 2,233 | Al of France National Central Buying
CASINO CASINO Group - Town center Office of CASINO
superette - Rural Group
Freanch n/a 1,016 [ Al of France
PROXI PROMODES Group - Rural National Central Buying
SERVICE Office of PROMODES
superette | Group (CAP)
French 0.6 769 | All of France
PROMODES Group -Towncenter | National Central Buying
8 A HUIT - Rural Office of PROMODES
superette Group (CAP)
French n/a 635 | Al of France
Group of - Town center National Ceniral Buying
RELAIS independents - Rural Office (ITM Enterprises)
DES (ITM Enterpriscs)
MOUSQUE
TAIRES na 591 | All of France
superette French - Town center National Central Buying
AUCHAN Group -Runal | Office of AUCHAN
Group
ECO 03 470 | Al of France
SERVICE |French - Town center
superette SPAR FRANCE - Rural National Central Buying
(65 percent Office of CASINO
CASINO) 05 242 | All of France Group
SPAR - Town center
superette French - Rural
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COMPTOIRS National Central Buying
MODERNES Group Office (COMPTOIRS
COMOD (CARREFOUR MODERNES), knked to
superette 23 percent) n/a 200 | Al of France COMETCA
- Town center
French - Rural
FRANCAP National Central Buying
DISTRIBUTION Office (FRANCAP
COCCIMAR 0.1 57 | All of France DISTRIBUTION)
KET - Town center subsidiary of CASINO
superette French -Rural
COMPTOIRS National Central Buying
MODERNES Group Office (COMPTOIRS
(CARREFOUR MODERNES), linked to
MARCHE {23 percent) COMETCA
PLUS
supereite

Source : Panorama - Points de Vente 1999, Atias - LSA 1998

*  Convenience stores are not yet an important phenomenon in France. The 8 4 HUIT chain
. (PROMODES) will be established in 100 BP/MOBIL petrol stations over the next 3 years
in urban zones with small food self-service stores.

The mumber of convenience stores in 1998 : 367 with an estimated 1997 turnover of US
$ 180 mallion



MarketPuise/Egypt- France: Retail Food Sector and Distribution Channels

8.3 - Hard discount stores
Food sales represent around 80 percent of turnover in hard discount stores.

Classification according to total nimber of shops in descending order T/0 : In
billions of $ - US $ 1 = 5,60 FF

Name and type Owners Chain {#of Zone covered | Purchases
of store TO shops | and establishment
97
LIDL German na 643 All of France National Central Buying
supermarket LIDL UND - Outskirts of Office
SCHWARTZ Group towns
ALDI German na 356 North, East, Paris | National Central Buying
supermarket ALDI Group area, south-east | Office
- Outskirts of
towns
LEADER PRICE | French na 288 All of France National Central Buying
supermarket BAUD - Town center Office (BAUD) linked to
CASINO Group - Outskirts of CASINO
town
EDLE French na 234 Paris area, South, | National Central Buying
MARCHE ERTECO Rhdae Alpes Office (ERTECO)
DISCOUNT CARREFOUR - Outskirts of Enked to COMETCA
supermarket Group town
|LEMUTANT  |French na 179 | All of France National Central Buying
supermarket LE MUTANT SA - Outskirts of Office (LE MUTANT SA),
: (COOPERATEURS towns subsidiary of CASINO
NORMANDIE - '
PICARDIE 95 pct)
CDM French n/a 165 Al of France National Central Buyi
supereite Group of - Town center Office (ITM Emterprises)
independents ~ Rurat
(ITM Enterprises)
ED LEPICIER |French n/a 138 Paris area, South, | National Central Buying
supereite ERTECO Rhdne Alpes Office (ERTECO), linked
CARREFOUR - Town center to COMETCA
Group

Smm:Panmm-PoiﬁtsdeVm 1999, Atlas - LSA 1998
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Today, around 18 percent of supermarkets in France are hard discount stores. The 1997 turnover is
estimated at around US $ 9.3 billion, which is more than combined turnover of superettes and small self

service stores (US $ 8 billion), tumover is rising by nearly 8 percent per year. Opportunities mey exist

for cheap imported products such as orange juice, corn, cereals, peanuts and certain alcohols (Bourbon).
The clientele, contrary to what one might think, consists not oaly of the economicaily poor, but is from al
socio-economical classes, according to the economic profile of the area where the store is established.

One out of two households uses this type of shop today.

8.4 - Cash and Carry stores

Classification according to total number of shops in descending order

T/O :In bilkons of $-US $ 1 = 5,60 FF

Name and type of | Owners Chain |# of Zone covered Purchases

store TO 97 . [shops | and establishment

PROMOCASH French 1 130 All of France National Central Buying

food cash and carry | PROMODES - Outskirts of Office of PROMODES
Group towns Group (CAP)

METRO

cash and carty German 3.2 63 All of France Natiooal Ceniral Buying
METRO FRANCE - Outskirts of Office (METRO
(CARREFOUR towns FRANCE) linked to
20 percent) COMETCA

PRODIREST

food cash & carry | French 0.7 40 All of France National Central Buyinag
PROMDES Group - Outskirts of Office PROMODES

towns Group (CAP)

PROCOMARCHE

cash and carry French va 23 All of France | National Central Buying
Group of = QOutskirts of Office (ITM
independeln. towns Enterprises)
(ITM Enterpriscs) i

Source : Panorama - Points de Vente 1999, Atlas - LSA 1998

Cash and carry stores are wholesalers who sell to shop owners, caterers and restaurants. There are
around 300 in France, located close to towns.
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9 - RUNGIS INTERNATIONAL MARKET

The wholesale market at Rungis just outside of Paris groups together the traditional trade between
suppliers and clients and complementary services : meat and cheese cutting, ripening, storage,
The market covers 5 product sectors : fruit and vegetables, meat products and preparation,
seafood products, dairy and catering products (delicatessen, wines etc.), horticultural products.

Next to the product sectors, the business center groups together the service companies to meet
all business needs.

The wholesale interational market at Rungis is the most important fresh product market in the
world. The annual tumover is around US$12 billion. Its coverage area supplies around 12 milion
consumers.
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10 - FROZEN FOOD CHANNELS
Frozen food channels are organized as follows :
Production/Import ‘ 100 percent
Multi-specialist Groups 29 percent
SME Specialist Groups : 34 percent
Importers : 37 percent
Wholesalers and logistical interface 100 percent
Integrated platforms : 30 percent
Logistic’s providers : 28 percent
Direct producers : . 4 percent
Frozen food wholesalers : 29 percent
Multi-specialist wholesalers : 7 percent
Cash and canry : 2 percent
Retail distribution ) 100 percent
Self-service distribution : 38 percent
Freezer centres : 6 percent
Home sales : 9 percent
Others : <1 percent
Away from home catering : 47 percent
(commercial caters : 19 percent)
(collective : 27 percent)
(Open air : 1 percent)
Sources : Stratega
Shops specializing in frozen foods

Food sales represent 97 percent of tumover of shops specializing in frozen foods.
The main chains are :

Classification according to the total number of shops in descending order :in US $ billions,
US $1 =5,60FF

Antex S~ Page 21
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Name and Owners Chain |#of |Zonecoveredand |Purchases
type of store ) TO 97 |shops |establishment
PICARD French 04 321 | Al of France Central Buying Office
SURGELES (CARREFOUR - Town center COMETCA
79 %)
GEL 2000 French 02 311 | All of France
- Town center
- Outskirts of towns
- Shopping centers
FRIO SURGELES | French na 75 |North, Paris and
MEIJAC Paris
(ODIAL 99 %) area, South,
South-East
- Town Center
- Qutskirts of towns

Source : Panorama - Points de Vente 1999 | Atlas - LSA 1998

Shops specializing in frozen foods account for around 12 percent of retail sales of frozes foods
(71 percent of sales take place in large general food stores, the remaining 17 percent through
Home Service sales).
Neardy 95 percent of French households buy frozen foods and 85 percent buy ice creams.
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11 - CONTACTS

11.1 - Central Buying Offices, hyper, supermarkets, superettes and self-service stores
To obtain the contact lists for Central Buying Offices, Hyper and Supermarkets, Superettes and Seif-
service Stores, please contact:
Office of Agricuitural Affairs
American Embassy
2, svenue Gabriel - 75382 Paris Cedex 08

Tel: (33-1) 43 12 2264
Fax:(33-1) 43 12 2662

E-Miail: fasparis@compuserve.com
When requesting these lists please make reference to this report.

11.2 - Department Stores
11.3 - Importers of Sweet and Savoury Canned Foods

To obtain the list of contacts for Department Stores and Importers, please contact:

Office of Agricultural Affairs
American Embassy
2, avenue Gabriel ~ 75382 Paris Cedex 08
Tel: (33=1) 43 12 2264
Fax: (33-1) 43 12 2662

E-mail: fasparis@compusesve.com

When requesting these lists please make reference to this report.
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11.4 - Fresh Products
Wholesale National Interest Markets (M.LN.)

PARIS :

AGEN :

ANGERS :
BORDEAUX :

CAVAILLON :

GRENOBLE :

LYON :

Marché d'Intérét National, | rue de 1a Tour - 94150 RUNGIS Complexe
Tel 33.1.41.80.80.81 Internet : www.rungisinternational com

Sté Lot et Garonne d'Exploitation du marché d'Intérét National (SO LO.GE MIN)
Marché Gare - 47000 AGEN Tel 33.5.53.96.44.67 Fax 33.5.53.68.36.81

Marché d'Intérét National, Averme Jean Joxé - 49000 ANGERS Tel 33.2.41.31.1919

Marché d'Intérét National, Quai Paludate - 33800 BORDEAUX
Tel 33.5.56.85.52.75 Fax 33.5.46.49.66.65

Marché dIntérét National, 84300 CAVAILLON
Tel 33.4.90.78.75.00 Fax 33.4.90.78.75.09

Marché d'Intérét National 117 rue des Alliés - 38100 GRENOBLE
Tel 33.4.76.09.58.45

Marché d'Intérét National, 1 rue des Fusillés - 59160 LOMME
Tel 33.3.20.92.45.15 Fax 33.3.20.93.00.32

Société de Gestion du Marché d'Intérét National de Lyon (SO.GELY)
34-36 rue Casimir -PERIER - 69297 LYON Cedex 02
Tel 33.4.78.42.58.67 Fax 33.4.78.42.53.99

MONTPELLIER : Sté du marché d'Intérét National de Montpellier, 281 avemue du Marché de la Gare

NANTES :

NICE :

ROUEN :

34047 MONTPELLIER Cedex 01 Tel 33.4.67.9229.60

Marché d'Intérét National, 58 boulevard Gustave Roch - 44000 NANTES
Tel 33.2.51.72.90.50 Fax 33.2.51.72.90.51

Marché dintését National, Saint Augustin, 1 route de Grenoble - 06296 NICE Codex
3
Tel 33.4.92.29.75.75 Fax 33.4.92.29.75.99

Marché d'Intérét National, avenue du Commandant Bicheray - 76000 ROUEN
Tel 33.2.35.89.30.89 Fax 33.2.35.07.52.14

STRASBOURG : Marché d'Intérét National (S.AMIN.S,, rue Marché Gare - 67200 STRASBOURG

TOULOUSE :

Tel 33.3.83.27.09.09 Fax 33.3.88.26.00.42

Marche d'Intérét National , 146 avenue des Etats-Unis - 31200 TOULOUSE
Annex 5-Page 24
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Tel 33.5.61.47.68.48 Fax 33.5.61.57.39.54

M.IN. Rungis : Importers/exporters (examples)

FRUIT AND VEGETABLES : AGRUPRIM, 8 avenue de Bourgogne - 941 50 RUNGIS Complexe
Tel 33.1.56.30.10.10 Fax 33.1.45.60.0922 Telex : 265.084

COMPAGNIE FRUITIERE DE RUNGIS, 1 cours d'Alsace - 94150

RUNGIS
Complexe Tel 33.1.41.80.35.35 Fax 33.1.45.60.99.51

SEA FOOD PRODUCTS : DEMARNE FRERES, 5 rue des Claires - 94150 RUNGIS Complexe
Tel 33.1.45.60.80.80 Fax 33.1.45.60.96.99

MEAT PRODUCTS : STE L.A.G. (LEMAIRE AUDOIRE GUIRAUDOU) 2 rue Salers 94150

RUNGIS Complexe
Tel 33.1.41.73.29.00 Fax 33.1.46.87.30.08

STE POMMIER TREPIN, 29 rue des Déchargeurs - 94150 RUNGIS
Complexe
Tel 33.1.46.86.63.00 Fax 33.1.45.60.01.72 Telex : 265.786

115 - Importers and wholesalers of frozea products

DAVIGEL - BP. 41 - 76200 Dicppe Tel 33.2.35.04.76.00 Fax 33.2.35.40.14.31
Buying Officer : Mr MEURIC

POMONA - 21 rue du Pont neuf - 75039 PARIS Cedex 01 Tel 33.1.40.283000 Fax
33.1.42.33.58.16/29

Buying officer : - seafood products : Mr Simon, - meats, offal, game : Mr ESNAUT

- industrial products (poultry, meat, fruit and vegetable based industrial products) : Mr SOUMIREU

- cooked dishes, pastry based products, cakes : MR DUBOST

CARIGEL : 52 allée des Hétres - 69760 LIMONEST Td 33.4.78.66.38.00
Buying Officer : -seafood products : Mr PRUNE - meats : Mr BIZEL, -poultry : Mr QUINET
- cooked dishes, pastries, fruit and vegetables : Mr BARRIOL
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11.6 - Where to go for information ?

REGULATIONS :

Ministére de 'Economie et des Finances - Direction du Commerce Extérieur - 139 rue de Bercy, 75012
PARIS Tel :33.1.40.04.04.04

STATISTICS, CUSTOMS AND EXCISES :

Ministére de FEconomie et des Finances - Direction Générale des Douanes- 23 bis rue de PUniversité -
75700 PARIS SP Tel : 33.1.40.24.65.20

ECONOMIC AND MARKETING DATA/PROFESSIONAL DIRECTORIES :

Chambre de Cammerce et dIndustrie de Paris - 2 rue de Viarmes - 75001 PARIS Tel : 33.1.42.89.70.00
Fédération des Entreprises du Commerce et de la Distribution (FCD) - 8 place d'1éna, 75008 PARIS Tel
+33.1.44.34.69.50 Internet : www.fcd.asso fr

WHOLESALE MARKETS - FRESH PRODUCTS/DOCUMENTATION AND LISTS OF

WHOLESALERS :
Marche dIntérét National de Rungis (M.LN.)- 1 rue de Ia Tour - 94150 RUNGIS Complexe Tel :

33.1.41.80.80.81 Internet : www.nungisinternational com

PUBLIC ORGANIZATIONS BY MARKET SECTOR :

Cereals : Office National Interprofessionnel des Céréales (ONIC) - 21 avenue Bosquet - 75007 PARIS
Tel 33.1.44.18.20.00 Fax 33.1.45.51.90.99

Fruit & Vegetables : Officc National Interprofessionnel des Fruits et Légumes et de MHorticulture
(ONIFLHOR) - 164 rue de Javel, - 75739 PARIS Cedex 15 - Tel 33.1.44.25.36.36 Fax 33.1.45.54.31.69
Mik and Mik Products : Office National Interprofessionnel du Lait et des Produits Laitiers (ONILAIT)
- 2 rue Saint Charles - 75740 PARIS Cedex 15 - Tel 33.1.40.58.70.00 Fax 33.1.40.59.04.58

Meat, Rearing and Poultry Farming : Office National Interprofessionnel des Viandes, de I'élevage et de
FAviculture (OFIVAL) - 80 avenue des Temroirs de France - 75607 PARIS Cedex 12 Tel
33.1.44.68.50.00 Fax 33.1.44.68.52.33

Wines : Office National Intesprofiessionnel des Vins (ONIVINS) - 232 rue de Rivoli - 75001 PARIS Tel
33.1.42.86.32.00 Fax 33.1.40.15.06.96

Sea Fishing and Culture Products : Office dIntervention et d'Organisation des Marchés des Produits de
la Péche Maritime et des Cultures Marines (FIOM) - 11 boulevard de Sébastopol - 75001 PARIS Tel
33.1.53.00.96.96 Fax 33.1.53.00.56.99

BUSINESS CONTACTS :

Bercy Expo : Centre d'Affaires International de FAlimentaire et de Ia Table - 40 avenue des Terroirs de
France - 75012 PARIS Cedex Tel 33.1.44.74.50.00 Fax 33.1.44.74.50.01

PPY International - Operational Development and Coaching for Exporters to France - Bescy Expo -
4139B - 40 avenue des Terroirs de France - 75012 PARIS Tel 33.1.44.74.59.49 e-mail :
ppy.int@woridnet.fr - Contact: Mr Yvan Vache, Manager
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Etrie International Food market researches and marketing consultancies - 25 years of activities - 13
rue Chapon - 75003 PARIS Tel 33.1.42.74.71.71 Fax 33.1.42.74.41.88 Contact : Hervé de Charry,

Managing Di
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