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V. UNITED ARAB EMIRATES (DUBAI) - COUNTRY PROFILE

The United Arab Emirates is a federation of states comprised of 7 former 7 'uczai States
formed in 1972, The United Arab Emirates (UAE} consists of the states of Aby Dhabi.
Ajman, Dubai, Fujairah, Ras Al Khaimah, Sharjah. and Umim Al Qaiwan.

Abu Dhabi is the largest of the 7 stales, and is the major center for oif proguction. Duba
is the major commercial cenler and has cne of the largest concentrations of food
distnbutors in the Middle East.

The UAE has a population of approximalely 2344402 inhabiants with 15783588
expatriate workers included in that number. The largest sector of the population fails
between the ages of 15 and 64 years oid, at least 64% of which are males. The
poputation of the UAE is growing at a rate of 1.78% (1888}, Approximately 1 miliion
nationals and expatriates {1/3 of the population} are responsible for most of the value-
‘added purchases in the UAE.

DEMOGRAPHICS OF POPULATION (Age: 15-Plus Years}
ECONOMICALLY DRIVEN

\ AL- DUBA!  UMB-AL- SHARJAH GAS-AL -
DHAB FUJEIRAH CRIWAR K ARIRL

SOL,RCE DUBA} CHAMBER OF CG!.!MEHCE ’!9’3\6

Approxmateiy 50% o a!i retail sales occur i hypermarkets with !he remammg saes
taking pfaoe in smafler grocery stores and convenience outlets. : :

A very iarge portion of the ingredients found in foodsiuffs produced in the UAE, are
imported, due fo the lack of substantial agriculture in the country. The requiremens for
the growing processed food industry would indicate a substantial market for bulk packed
products fike frozen vegetables and aseptic packed tomato products or fruit related
foods. A large market exdst for consumer ready packaged protessed foods. both for
domestic and ré,~expor! uses.

The labor fcrce m he UAE was est&mazed at 1 3 mithon in 199? Ot the totas miat;t}r

up about 80% of the mai mﬁdome “with 32% in mdustry and 8% in agm,mzwe T"e
expatriate workers incluge maostly Asian and sub-Asian contment workers.




The standard of living in the UAE is one of the highest in the workd, with an average per
capita yearly income of approximately US$17,400. With higher incomes, UAE

feo@oo:::mersttmdtobuyhlgvherqualrlyfoodprom(:ls primarily imported, prepared

DISTRIBUTION CHANNELS:

The UAE’s retail food sector is developing at a very fast pace -- a ten-fold increase in just
10 years. The changes in the retail food industry are mainly due to the construction of
newer Western/EU-style super- and hypemmarkets.

UNITED ARAB EMIRATES
DISTRIBUTION CHANNELS
FOOD PROCESSOR
IITETMACKET || WHOLESALER [+  IMPORTER oA
co oP
GROCERY CONVENIENCE MARTS
STORES STORES GAS CONSUMES

COWSUMER

Retall outlets have many different sources, including food processors, direct
importers and larger retail stores that buy in bulk to reduce their costs.

s Consumer Cooperative Unions represent Co-Op stores by ammanging for “private
label food products. Many times, these consumer unions will order foodstuff in
large quantities and then have it labeled/packaged with different store brand
names to reduce cost.

e Large importers represent intemational brand-name foodstuffs, which are
distributed through almost every retail channel to the final consumers.
+ Institutional food services, hotels, fast food chains, and military support services

are supplied through many different channels. Wholesalers and Importers are
normally the most direct supply channeis for these buyers.



SUPERMARKETS & HYPERMARKETS:

Many older stores are now under renovations in an attempt to retain customers thet are
otherwise migrating to the larger hypermarkets to meet their shopping needs.

In one of the major hypemmarkets in Dubai, this author counted over 300 customers in
the fresh produce section alone at 21:00 hours. The entire market was crowded in
every department, especially in the frozen foods section. The widest possible selection
of a particular food item is available 10 the consumer on a 24-hour basis.

The main draw that these hypermarkets offer consumers is the convenience of access 0
many day-to-day needs such as foodstufis, clothing, banks, pharmacies, florist, bakery
products, shoe repair, automotive parts, luggage, and many other items and services
that would require a consumer to shop at several different locations.

Wider selection is one factor that attracts consumers 1o these hypermarkets. In one
hypermarket, 23 brands of ketchup were avaiable, 15 meters of pasta displayed in one
aisle, 20 meters of frozen vegetables from 11 different countries in one cold case, and 10
meters of fruit juices are displayed in one aisie. Many of these larger stores camy up
35,000 line itemns, as opposed to the regular supermarket with 16,000 line items in their
inventory.

The larger hypermarkets and superstores are Mybemumﬂmmw
centers where there is a larger population base. One of the largest hypermarkets in
Dubai is located inside the City Centre Shopping Mall where customers can do all of their
shopping in a convenient, completely enclosed atmosphere. Theaehypennmketshave
also become a source of entertanment for families.

Consumers in the UAE have one of the world's highest income levels, which is reflecled
in their shopping habits in hypermarkets and superstores. The entire spectrum of ages
has been influenced by the more modern shopping atmospheres offered by the new
trend stores. One new offshoot of this higher disposable income, are the new ready-to-
eat meals, which are available in the newer stores. Customers can pick up these pre-
cooked or ready-to-eat meals in the store or simply call for home delivery.

What sets these larger chain stores apart from the smaller stores is their buying power
through larger purchases. Many of these larger chaine buy directly from manufacturers
and bypass the wholesalers to reduce costs. It is important to note that many of these
larger chains will consolidate a shipment 1o take advantage of freight costs when a full
container of one item is not required. Should smaller quantities of a particular item be
required, these stores will purchase from local importers or wholesalers to reduce
shipping cost.

These larger retail stores also act as importers or wholesalers to smaller retail outiets o
take advantage of the bulkk price discounts that reduce overall cost. Larger importers
normmally deliver orders directly to the retailer using their own company’s fleet of trucks.

Local importers or agents, especially in Dubai, have very efficient sales departments that
actively pursue food distribution outiets in the UAE. One wholesaler visited in Dubai
owns a large fleet of refrigerated trucks that is uses to make deliveries. One advantage
of these distributors is that they can provide quick service, or small orders on short
notice, but usually at a premium.




Almost all stores, regardiess of size, use exclusive agents to purchase major brand items
like colas and intemationally recognized products.

Marketing new products to Dubar's large super- or hypermarket chains is very difficult at
best. The buyer for a large hypermarket chain store company repeated what had
already been heard in Saudi Arabia conceming new product offers: “My first
consideration is PRICE; if it isn't competitively priced, | won't proceed with an offer”.

The second comments concemed the types of products of interest to the buyer:

‘1 only want to see INNOVATIVE products come into my office, | see the same
products every day of the week that are produced by several different companies.
i a product isnt INNOVATIVE, it won't compete for market shelf space in my
stores. Store shelf space is expensive, so if a product isn't different, it will just sit
on the sheif and lose money for my stores. We are in business 10 make a profit.
Consumers are constantly looking for new products, and we are in business o
provide what they want, or they will go to another store to buy it.”

Yet another comment related to packaging:

“If a product isn’t packaged properly, | won't even put it in my stores — it won't
exposed them to products around the world that are attractively presented. When
a product is poorly packaged, it won't sell when placed next to a product
packaged in a high-tech package with quality graphics and printing.”

The worst comment of the entire interview concemed overall Egyptien packaging:

Egyptian packaging is about 20 years behind every other product on the market.
it is on a par with China. If a product isn't presented well, it won't sell well, and it
surely won't be in my stores.”

if a new product is to attempt entry into the hypermarket or superstore chains in Dubei
and indeed the entire UAE, it MUST be:

1. Priced competitively;
2. An innovative product; and
3. Properly packaged with modem graphics and materials.

Unless these issues are addressed, Egyptian exporters should NOT waste a phone call
or send brochures.

GROCERY STORES, CONVENIENCE STORES, & CO-OPS (STORES):

Some companies will say that their market focus is not on the larger chain stores, but on
the smaller stores or bakalas. This might have been an altemative marketing strategy a
few yoars ago, but with the trend toward larger stores in the UAE, the smaller
neighborhood markets will eventually be reduced 1o a smaller and smaller customer
base, except in oullying areas where the small grocery and convenience store still
service these smaller consumer groups.

It is predicted that in the future, smalier markets will only be utilized for basic consumer
needs — milk, bread, limited vegetable purchases, cigareties, and other day-to-day
iv




needs. All major shopping requirements will be filled at the larger stores that are more
competitive in price.

Sales to small grocery stores are usually very difficult since a single individual or family
owns most of these stores, which usually depend upon wholesalers for foodstuff
supplies.

In addition to large hypermarkets (5), superstores (85) supemmarkets (150), grocery
stores (800), and convenience stores or bakalas (1,400), the UAE now has other new
retail food outlets. There are a growing number of gas marts (30) that are beginning to
take market share by providing convenience shopping with gas purchases.

Co-OP STORES:

Co-Op Stores (96) are responsible for up to 20% of all retail sales in the UAE.
These stores traditionally service a local Arab clientele, who are members of the
Co-Op, and other Arab expatriates with medium to low incomes. Co-Ops are
represented by a Consumer Cooperative Union that orders private label products
from producers for retail sales.

Co-Ops have a limited number of products on their ine item list Many of the ine
item products are privately labeled by the Co-Ops. Private iabel production for
Co-Op stores offers an excellent avenue for entry into the UAE market by
Egyptian food processors, provided they can meet quality standards and provide
year round supplies of the required products.

While speaking 1o one of the largest Co-Op buyers in the UAE, the purchasing
agent indicated that the Co-Op systems in the region had been traveling around
the world looking for lower priced food products. Apparently, many large
buyemnnporhersmmeUAEarabeghwngtoviewc!m(PeoplesReptﬁcd
China — PRC) as a new source of food products.

More than one UAE buyer/importer indicated that Egyptian prices were 100 high
in most cases and the freight costs were prohibitive. Once again, buyers stated
that freight costs were cheaper from Iltaly and the Far East than from Egypt.
Freight costs MUST become more competitive in order for Egyptian products to
compete in the global market place.

MARKETING A PRODUCT(S):

The UAE is heavily dependent upon imports to satisfy its domestic market and re-export
it is importart not to overlook the potential for products used in further processing, as
new companies are springing up to produce food products in the UAE.

Exporters must be prepared to discuss prices on a C&F basis. The mejor
competition comes from the EU and the Far East due % lower transport and product
cost, wider vaneties of foodstuffs, more innovative products, higher quality, better
packaging, and lower freight costs. China (PRC) is exporting more poullry than in the
past, as well as cheaper products such as apple based products, and dehydrated onions
for example.

Many foreign govemments actively promote their country's food industry. Some
countries subsidize their food industries and assist with promotional activities. The
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United States (US), for example, provides food promotion activities at consumer levels in
supermarkets, and aiso through hotet, institution and restaurant promotion venues. The
US govemment also provides “Catalog and Product Tasting” shows to promote
American products to foodstulf buyers in the region. It is extremely important to
involve the Egyptian government in promoting Egyptian food products. Promotion is
mfameﬂIy,MmumﬂmeWmmiumm

Some Egyptian food processors are their own worst enemy due o poor qualily controls
and sub-standard packaging. Poor quality controls allow contaminated foods to be
shipped, which lowers the marketability of many companies due to the bad reputation
that follows a bad shipment.

Poor quality packaging and labeling is another example of how Egyptian food processors
reduce their ability to compete. When a poor quality package is displayed beside high-
‘tech packaging the consumer immediately questions the quality of the product iéself
before thinking about price. .

While questioning a customer {UAE national) in a supermarket in the UAE, conceming
the rationale for choosing one brand over another of a frozen vegetable package, the
buyer simply said “| don't trust something that looks like it is from a third world country.”
When questioned about the difference in price, the buyer said that his family’s health
was more important than saving a few fils.”

It is important to remember that a company should NEVER think that its products have
reached a level of superiority and cease trying 10 improve existing quality or packaging.
A company has only to look at its competition and ask: “What are they doing to gain
more sales that I'm NOT doing?"

IMPORT REGULATIONS AND STANDARDS:

Ammmmmﬁmmwmwmms
fitness for hurnan consumption MUST accompany all imported processed foods. In
addition, all poultry products are routinely checked for saimonefla. Shipments will be
rejected if saimonella is detected in more than 20% of tested samples. Baby foods and
edible oils are also routinely analyzed.

There are no specific requirements for imported food samples. Samples for food shows
andoﬂwrpmnnbmalmﬁsamtmhelyemnpthmbcdlﬂnhgmdslﬂ-ﬂa
requirements. Product samples must be clearly marked as “sampies” AND accompanied
by a statement claiming that they are not for sale.

The total costs of clearing an import shipment amount to about 4% of the shipment’s
value - these include a “commercial invoice legalization fees”™ and other document fees.
The “commercial invoice legalization fee” has been levied since 1998 on alt products
imporied into the UAE. These fees can be paid at the UAE Embassy/Consulate in Egypt
or in the UAE when the products armive. A shipment will NOT be released unless this
fee(s) is paid. Generally this fee is the equivalent of about 1% of the shipment’s value.

To avoid import rejection in UAE/Dubai, a processor (exporting company) MUST ensure
that the:

1. Comect sheif life of the product is applied according to relevant Dubai
legislation;



2.
3.
4.

5.
6.

Label complies with the requirements as per the legisiation;
Product does NOT contain unpermitted ingredients or additives;

Microbiological and chemical standards are met and adhered o by the
manuiacturer;

Label information Is in Arsbic AND English; and

Production and Expiry dates are mechanically printed, emboesed or ink-jetted
onto the food container. (NOTE: Dates on stickers are NOT permitted.)
+ Dates cannot be hand-written
+ Dates cannot be easily removed
« Day, month, and year of production MUST be shown for products with
less than six months’ she¥ life. :
* Month and year of production AND expiry are required for prodcts with
more than six months’ shelf life.
¢ Foods CANNOT be double-dated

LABELING (GULF STANDARD NO. 9/1995):

Labeling standards are very strict in ali GCC countries. The UAE labeling
Standard SSUAE No. 9/19968 “Labelling of Prepackaged Foodstufis™ closely
resembles standards set forth in the Gulf Standard No. 81995, consisting of

approximately 10 pages, which was basically prepared by the State of Kuwait.
Labeis MUST show the following information:

Production & Expiry dates Names of all additives (if any)

Net contents (weight or volume) Brand Name

Country of Origin Name and address of manufacthurer

Ingredients in descending order | Name of the food product (Product

according to volume Name)

Conditions of storage (if applicable) Method of preparation for consumption
(i applicable)

NOTE: For additional information on meeting import and/or Customs requirements in
Dubai, please consuit:

Ramﬁmmfwiwm -1999, Food Control Section, Public
Health DepartmentDubai Municipality, Dubai, UAE.

A copylies) of the above booklet are available for photocopying only at ARAC/ALEB
Library offices. Exporters may also wish 10 contact the Food Control Section of the
Public Health Department of Dubai Municipality directly. (See also, Appendix entitied
Recommended Contacis for Exporting to the Guif attached to this report.)

CUSTOMS AND INSPECTION REQUIREMENTS:

shipments in the UAE/Dubai are generally off-loaded, cleared through customs and
inspected by health officials within hours of arrival.
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IMPORTED FOOD PROCEDURES & CONTROLS - DUBAI

in the UAE and Dubai, food products are regularly inspected at the time of import and at
the point of sale. Fines are levied and products destroyed for severe violations.
Imported and locally produced food products face the same food safety regulations and
labeling requirements. Presently, there are no environmental laws that regulate food
product packaging.

ForDuM—EVERYounigmaﬂdfoodsh:ﬂarﬂvhgatmyofﬂnpalshprM
inspected. There Is no exception to this requirement.

Every consignment of baby foods and edibie oliis is sampled for analysis at the
Central Laboratory. New-to-mariet products are also subject io a complete
analysis and, if cleared, are subject to a random sampling process theresfter. The
entire analysis process — sampling to results — normally takes five (5) to ten (10) days.
While samples are analyzed, the entire shipment will be held and not released until the
result of the analysis is known. Shipments are either held at the port of entry OR if a
Dubai importer makes a special application, the consignment can be released to an
importer's warehouse — only if the warehouse is located in Dubai.

viil




SHIPMENTS TO BE RE-EXPORTED:

If a consignment of food is imported into Dubai for the pumpose of re-exporting to a third
country, then there is NO requirement for the foodstufis to comply with Jabeling, shelf §fe,
or compositional standards of the UAE. The foodstuffs MUST, however, be fit for human
consumption. The consignment will only be released from the port of entry if the
consignee provides written verification that the food products will not be sold in the UAE
and that they are intended for re-export to a third party country.

Once the foodstuffs are re-exporting, the consignee must produce documented evidence
of the re-export to Dubai’s Food Control Section.

Costs. In addition to re-export documentation, the consignee must also deposit
Dhs. 10,000 for every consignment, which is to be refunded on production of the
re-export documenis. Altemnatively, the consignee can deposit Dhs. 50,000 with
Dubai Municipality that will cover all re-export consignments for one (1) year.
Provided that all re-export documentation is correct and timely, the deposit will be
refunded at the end of the year.

OTHER CusTOMS FEES:

A “commercial invoice legalization fee* has been levied since 1998 on all products
imported into the UAE. These fees can be paid at the UAE Embassy/Consulate in Egypt
of in the UAE when the products arrive. A shipment will NOT be released unless this
fee(s) is paid. Generally this fee is the equivalent of about 1% of the shipment's value.
Including this “commercial invoice legalization fee® plus other documentation clearance
costs, an exporter can expect 1o pay about 4% of the shipment’s value to dear customs
in Dubai.

REJECTED SHIPMENTS:

Any foods that do not comply with labeling, shelf ilfe, or composition standards, but
that are still considered “fit for human consumption” will be rejected for importation into
Dubai. These products must then be:

1) re-exported to the country of origin — Egypt;
2) re-exported to a third country — non-GCC; OR
3) destroyed under the supervision of Dubai Municipality’s Food Control Section.

in cases of minor infractions, a shipment may be allowed entry on a one-time basis for
limited sales — for example, to institutional users ONLY. Major infractions, such as
tampering with production and expisy dates are severaely punished, perticularly those
discovered after import. Such products are automatically banned from import, usually for
several months, and the brand name and importer are often reported in the press.

TRANSPORTATION:

There are five (5) intermnational and 36 smalier airports serving the UAE. Major seaports
include the largest commercial facility located at Port Rashid in Dubai and Mina Jebel AR,
which serves as the hub of the Jebel Ali Free Zone Complex. There are smaller ports
located in Abu Dhabi, Ras Al Khaimah, and Port Khalid in Sharjah, and another new port
facility, Khor Fakkan, cumently under construction in Sharjah. The Port of Fujairah is
located in the State of Fujairah.




The Jebel Ali Free Zone provides the advantage of tax free importation/re-export, as long
as the shipment is re-exported within six months, otherwise, a 4% tax is imposed.

Currently there are approximately 1,500 shipping agents in the UAE. Reports claim that
up to as much as 70% of the imported foodstuffs shipped into the UAE are re-exported.
These figures are based on government data, which may or may not be under-reported.

Since the fall of the Russian ruble in 1997, trade with the UAE has dropped off
dramatically. Traders are now focusing on Africa as “the new market” 10 compensate for
the loss of revenue. One shipping agency reported that at least 25% of their business
has been going to Africa, 10 % to Russia, 10% to 15% to Gulf Cooperation Council
(GCC) countries, and 50% to the United States.

The UAE is becoming a more attractive altemative for re-exporting/shipping to Alrica,
mainly due to the “sea-air freight system,” which is ranked among the top three transport
systems in the world. Approximately 5,000 tons are moved to Africa each month using
this Sea-Air system. Many shipping agencies feel that Africa will become a huge market
within the next five to ten years.

Direct sea shipments can take as long as 1 month to reach ports in Africa, but with the
new “air transport” element involved from Dubai, it normally takes just an additional two
days to deliver freight (over and above the 15 t0 20 day shipping time). Shipping
agencies have discovered that the Sea-Air system is cheaper in the long run and more
reliable due to the problems with inland security issues associated with traditional
shipments. Most of the Sea-Air shipments are sent through Sharjah’s akport because
the cost is lower than through the Dubai airport.

The UAE is also serviced by truck from other GCC countries. Since the total agricultural
output of the UAE is approximately 3%, aimost all food consumed MUST be imported.

The table below reflects quotes from four different Cairo-based freight agents. Notice
the fluctuating prices for freight 1o Dubai, U.A.E. from Egypt. The quotes given are
probably negotiable once a regular shipping schedule has been established. These
prices are not guaranteed and in some cases, may be reduced given an advance nolice
of 10 or more days prior to shipment departure. Rates also tend to vary with seasons
and availability of containers and trucks. From this listing of freight rates, it is clear that
obtaining several quotes prior t0 deciding on a particular carrier or freight agent is more
cost-effective when exporting to the Gulf and elsewhere.

FREIGHT ESTIMATES FROM CAIRO TO U.A.E., DUBAI - JULY 2000

Container | Container | Container | Container | Truck Dvy | Truck Relrig.
Egypt to... (Small-Dry|Large —Dry| Smal- |Large-Refrig.
UAE - US$475| USSB50( US$2,300] US$3,300( USS2,800, US$3,400
Dubel (1)
UAE - US$400| US$700 Not© US$2,900 US$2200, USS2,700
Dubai (2) available
UAE - US$550 US$750' US$2,000 US$2,550 USS2,100| US$2,800

Dubai (3)




Container | Contasiner | Container | Container | Truck Dry [Truck Refrig.
Egypt to... |Small - Dry|Large - Dry| Small- |Large-Refrig.

| UAE- [USS$1,400[ US$2,000] USS2,200] US$3,000] US$2,800{ US$S,000
Dubei (4) |

To help lower freight costs, an exporter should develop a strong working relationship with
a shipper, give as much as advanced natice of shipments as possible, and consider
freight consolidation (sharing a container) when a whole container is not needed.
Shipping delivery dates in Dubai following departure from Egypt can range between 15
1o 20 days depending on the final destination (4 to 5 days if by truck).

FREIGHT HANDLING SUGGESTIONS:

Other apportunities not discussed in the following Commodity Reports include:

Confectionary Products
Honey

Sauces

Snack Foods

COMMODITY SUMMARIES:

DEHYDRATED ONIONS & OTHER VEGETABLES

Imports of dehydrated onions and vegetable to Dubai amounted to about US$253,138.31
(244,405 kg.) in 1997. Egyptian exports contributed approximately US$2,014.65 (5,161




kg. or 2%) to the total imports of these products in that year, according to official Dubai
statistical data.

indiia was the largest exporter to Dubai for this commodity with US$93,807,89 (86,936
kg.),;im Hong Kong exporting the second highest export totals, US$70,102.82 (125,725
kg.) of exports.

India’s per-kilo price was US$1.08, while Hong Kong saw an average per-kilo price of
US$0.56, which was still higher than the Egyptian price of US$0.39 per kilo.

Given that Egypt had a lower price per kilo (US$0.39) price than all the other dehydrated

onion/vegetable exporting countries, Egyptian products only comprised a mere 2% of
this US$253,138.00 market opportunity.

FRUIT JUICES - COMBINED

Dubai imported an estimated US$4,273,301 of “Single Fruit Juices™ in 1997 representing
an increase of US$607,401 over 1996 imports based on official Dubai statistical data.
Data from the U.N. Food and Agriculture Organization (FAO) indicated that the UAE
combined total for fruit juices imports reached an estimated US$8,737,000 in 1998.

The most interesting aspect of the Dubai fruit juice industry is that this small emirate
exported a large amount of fruit juices to neighboring GCC countries, in addition to Egypt
and Libya. For example: From Dubai, Oman imported US$1,890,000; Kuwait imported
US$646,901; Bahrain imported US$107,292; Libya imported US$110,236 and EGYPT
imported US$43,135 in 1997. The total exports from Dubai to these neighboring GCC
countries and Egyptlibya amounted to US$2,797,564, aimost 85% of Dubals total
imports. This established re-export market represents yet another opportunity for
Egypt's juice processors

" The largest "Single Fruit Juice” imports were Orange Juice, followed by Apple Juice and
the category labeled "Single Juice or Vegetable.”

Re-exports from Dubai amounted to an estimated US$794,289 in 1997, to countries
where Egypt couid be exporting.

HeRres & SPICES - COMBINED

In 1997, imports of a variety of “Combined Spices" in Dubai reached US$$46,959,000.28
(34,115,926 kg.) m 1997. These spices include: Anise, Capsicum, Coriander, Cumin,
Fennel, Pimento-Pepper, and Other Spices. Imports increased by US$6,875,227 from
1996 imports according to official Dubai statistical data. India, iran, and Guatemala are
the dominant spice providers to this market.

Of these combined spices, in 1997 Egypt suppiled 10,785 kg. of "Other Spices,” 90 kg.
of Cumin Seeds, 578 kg. of Coriander Seeds, and 7,135 kg. of Anise/Badian Seeds — or
a mere 0.05% of the total Dubail spice imports.

Pimento-Pepper represented the largest category of spices, with an estimated
US$16,329,105 in 1997. Vielnam exported approximately US$9,470,651 of Pimento —
Pepper to Dubai in 1997, but this was offset by a decrease of US$8,064.621 between
1996 and 1997. Pimento-Pepper imports increased by US$9,470,650 between 1996
and 1997.




Re-Exports amounted to approximately US$11,687,955 in 1997; data is not available to
indicate the ultimate destinations of these Re-Exports.

AcoordngtoFAOdata,mwsBEgyptlmpu'hdavamtydconbmedm(m
Amse.BadlanFenneICardamommuneg , Spices-NES, and Pimento) that
totaled US$4,573,000, a US$717,000 increase over 1997's ftotal imports of
US$3,856,000. During this same period Egypt's spice exports decreased by
US$374,000 (from US$5,980,000 in 1998 to US$5,606,000 in 1998). Unfortunately,
FAO supplied neither import nor export destinations.

INFANT FOOD - COMBINED

Based on Dubat's official statistical data, Dubai imported an estimated US$5,663,025 of
Infant Foods (BOTH cereal and non-cereal-based) in 1997, an increase of US$371,587
over 1996 imports.

Total imports for the UAE were reportedly US$6,900.00 for 1998 according to FAO;
however, FAO data for Dubai alone was not available for accurate comparison purposes.

Egypt exported only a mere US$51,000 of baby food in 1998, an increase of US$14,000
over 1996 exports, but also imported an estimated US$16,104,000 the same year.
Apparently, Egypt's baby food processors have established markets in their own country,
but clearly opportunities to export to Dubal and the UAE.

JAMS & JELUES - COMBINED

Jam and jelly imports to Dubai totaled approximately US$3,443,348 in 1997. The
Netherlands exported the largest quantities of jams and jelies to Dubai, with imports
from that country amounting to US$1,502,376 in 1997. Countries as far away
Guatemala, China and the Philippines all exported to Dubai in 1997.

Dubai Jams and Jellies imports increase by US$1,021,930 between 1997 and 1998, with
very small amounts of direct exports.

mmmdmmmmmmmmw

jams and jellies to Dubai in 1997 - mmwuam.mmmm
market.

EoBLE OILS - COMBINED

Dubai's total combined edible ol imports for 1997 amounted 0 approximately
US$19,042,603, which reflects a decrease of US$2,376,138 from 1996 imports of
US$24,154,895. Of this amount — 11,117,114 kg. of Fixed Vegetables Oils, 7,010,183
kg. of Com Oil; and 3,502,548 kg. of Sunflower/Safflower/Cottion Seed ois — Egypt
supplied at mere 27,019 kg. of combined oils or 0.14% of the ol market in Dubal.

In 1997, Combined Edble Of Imports decreased in Dubai by an estimated
US$S5,112,293 for three separate categories.

1. Fixed Vegetable Oils & Fats decreased by US$2,736,155;




2. Com Oils (Maize) also saw a decrease in imports from 1997 of an estimated
US$2,174,683, while

3. Sunflower/Safflower Oils declined only by US$201,455 for the same period.

The Edible Oil market in Dubai and other UAE emirates is a very organized business,
with companies operating direct shipping tankers from the Far East directly to the region.
So, competition in this market is very difficult if not impossible.

PASTA (MACARONI) - UNCOOKED

Total imports of pasta products to Dubai decreased by US$452,697 to US$5,533,248.76
in 1997 from the 1996 imports. The largest pasta/macaroni exporter o Dubaei, Haly, saw
exports of Combined Pasta products reach roughly US$2,000,000. Also in 1997,
Orental style pastas from India, Indonesia, Thailand and Malaysia amounted to an
estimated US$732,000.

Data from FAQ indicated that the UAE imported an estimated US$6,800,000 of macaroni
in 1998, which follows the same decrease in pasta/macaroni imporis reported by official

According to Dubai statistics, Re-Exports amounted to US$1,501,266 for 1997, although

Dubai data indicated that Egypt imported approximately US$100,000 of pasta from
Dubai in 1997, bmFAOdatashowodexpomdn'lereUSSﬂooo

As for market opportunities, mmabranemluumwumm
given the high incidence of diabetes in the Guif region.

POULTRY — MEAT & WHOLE FROZEN CHICKENS - COMBINED

in 1987, Dubai frozen (also includes chilled AND fresh) poultry imports declined by
US$8,839,729 according to Dubai External Trade Statistics. Based on FAO data,
however, total poultry meat imports for the UAE amounted to US$138,000,000, a
decrease of US$12,000,000 from 1996 imports.

Also according to FAO data, exports of poultty meats from the UAE ftotaled
approximately US$25,000,000 in 1997, but this figure could not be verified by Dubai
External Trade Statistics.

Data from CAPMAS-Egypt indicates that Egypt imported $55,000 of “Poultry Meats® in
1998, a decrease of $280,000 over 1997 impoits. Egypt exporied an estimated
$1,257,000 in 1998, aiso a decrease from 1997 exports of $2,009,000.

France and Denmark were the two largest exporters ¥ Dubai in 1997, with a total
combined export of US$53,673,121, roughly 69% of the total imports for the year. China
surprisingly exported an estimated US$6,767090, comprised primarily of boneless —
skinless breast meats and boneless whole chickens.

ToMATO PASTE / PUREE

in 1997, Dubai imported an estimated US$11,702,133 of “Tomatoes Prepered of
Preserved Other Than By Vinegar,” which represented an increase of US$245,649 over




1996 imports. Dubai Extemal Trade Statistics did not provide specific data on Tomato
Paste, so it is necessary to include Tomato Paste in this category until more specific data
can be obtained from the statistical gathering services of both Dubai and the UAE.

Haly was the largest exporter to Dubai with US$4,009,115, followed by Greece with
exports of US$2,504,928, while Iran's exports to Dubai of US$2,018,482 in 1997. Egypt
exported an estimated US$45,674.55 of Tomato Paste in 1997.

China was also a large exporter of Tomato Paste products to Dubai, with exports totaling
US$1.832,962. It is interesting that China’s exports to Dubai exceeded those of Egypt,

which has more of a geographic advantage.

Also in 1997, Re-Exports of "Tomatoes Prepared of Preserved Other Than By Vinegar®
from Dubai reached US$1,272,316 with destinations primarily in other GCC states.

VEGETABLES, FROZEN - COMBINED

In 1997, Dubai increased imports of Frozen Vegetables to $4,775,890, an increase of
US$498,289 over 1996 imports.

This increase in imports is likely to continue, due to the changes occurring in traditional
diets, which are more closely resembling Westem eating habits. The influx of fast food
restaurants is one of the biggest contributing factors to these changes in dietary habits.

The largest categories of imported vegetables were: Frozen Peas with imports of
US$1,703,171 and Mixed Vegetables with imports of US$1,440,238. When combined,
these two frozen vegetable categories amount to approximately 68% of total frozen
vegetable imports for the year.

Exports from Dubal exceeded total imports by US$48,616. However, there is no data
to explain where the gap in data les. Also in 1987, Re-Exports amounted 1
approximately US$77,105 once again revealing ancther data discrepancy. Local
production capabilities are unknown due to lack of supply data from the official reporting
agencies in Dubai. Further investigation into the Frozen Data Gap will be needed to

Egyptian exports to the UAE were an estimated (JS$1,196,676 in 1999 according o
CAPMAS-Egypt data. The Frozen Vegetable commodities that saw the largest exports
from Egypt were Frozen Mixed Vegeiables (US$435.919), Frozen Potatoes
(US$315,460), and Potatoes Prepared or Preserved Not by Vinegar - Frozen
(US$112,055).

VEGETABLES, PICKLES — PACKED IN VINEGAR Or OTHERWISE PRESERVED

Dubai is an exiremely large importer of pickled (preserved) vegetabies, both with and
without Vinegar.

in 1997, Dubai imported a combined total of US$24,770,021 in: “Vegetables, Fruits, and
Nuts Preserved in Vinegarm (US$3,326,663) and “Other Vegetables Prepared or
Preserved Otherwise Than By Vinegar® (US$21,443,358). A total combined increase of
an estimated US$2,814,373.

in 1999, Egypt exported an estimated US$124,393 of *Pickled Vegetables (By
Vinegar)” and US$30,889 of “Vegetables Packed in Brine” according to CAPMAS-Egypt

xv




data. FAO data indicates that, in 1998, Egypt imported US$120,000 of “Vegetables
Prepared by Vinegar.”

WATERS, BOTTLED - COMBINED

According to Dubafl's official trade data (Dubai Extemnal Trade Statistics), Dubai’s imports
of “Natural or Artificial Bottied Waters® totaled approximately US$1,780,309 in 1997 — an
increase of US$214,779 over 1996 imports. France was the largest supplier of these
waters with total imports reaching US$1,307,650.

Dubai exported approximately US$7,383,561 of bottled waters in 1997 to other GCC
countries.

Exports of Flavored Waters containing added sugar or other sweeteners amounted o
approximately US$14,500,000 in 1997, while Re-Exports totaled US$1,258,412 also
based on Dubai External Trade Statistics. This market for Flavored Waters is growing in
all GCC countries, and offers Egypt excelient export opportunities.

Libya imported an estimated US$3,867,125 of Flavored Waters in 1997. Given its
geographic proximity to Egypt, Libya is another market that Egypt’s bottled weter and
flavored water producers should explore.




DUBAI CODE INDEX

(Listed Aiphabetically by Commodity Type)
Dubal External Trade Statistics | Dubal Harmonized
OPPORTUNITY Ressarch & Statistics Office, Coding System
COMMODITIES Department of Ports & Customs (HS)
EXACT COMMODITY TITLE CODE NUMBER
Dehydrated/Dried Dates | Dates, Fresh or Dried [Dates, Figs, 080410
Pineapples, Avocados, Guavas,
Mangoes and Mangosteens Fresh or
Dried.)
Dehydrated/Dried Dried Grapes DBO620
Grapes
Dehydrated/Dried Dried Onions, Whole Cut, Sliced, 071220
Onions Etc.
Dehydrated/Dried Other [DRIED] Vegetables, 071290
Vegetables Mixtures of Vegetables _
Infant Foods Preparations For Infant Use, Put Up 190110
| For Retail Sale
Jams and Jeflies Jams, Fruit Jelies, Marmalades, 200700
Fruit Or Nut Puree and Fruit or Nut
Pastes, Being Cooked Preparations
Whether Or Not Containing Added
Sugar Or Other Sweetening Matter
Juice, Apple Apple Juice 200970
Juice, Citrus — Other | Juice of Any Single Citrus Fruit Other 200930
Than Of Orange Or Grapefruit
Juice, Fruit or Vegetable | Juice of Any Single Fruit or 200980
- General Vegetable N.E.S.
Juice, Grape - Girape Juice (Including Grape Must) 200960
Juice, Grapefruit Grapefruit Juice 200920
Juice, Orange | Orange Juice 200910
Juice, Pineapple Pineapple Juice 200940
Juice, Tomato Tomato Juice 200950
Macaroni (Pasta) Uncooked Pasta, Not Stuffed Or 190210
Otherwise Prepared
Oils, Maize (Com) Maize (Com) Ol and its Fractions 151520
Qils, Olive Ojive Oil and ts Fractions, Whether 150900

Or Not Refined, But Not Chemically
Modified




Dubael External Trade Statistics | Dubal Harmonized
OPPORTUNITY Research & Statistics Office, Coding System
COMMODITIES Department of Ports & Customs (HS)
EXACT COMMODITY TITLE CODE NUMBER
Oils, Sunfiower Sunflower-Seed, Safflower Oil And 151210
Fractions Thereof
Oils, Vegetable Other Fixad Vegetable Fats And Oils 151580
And Their Fractions
Poultry, Frozen Meat And Edible Offal Of The Poultry 020700
Of Heading No. 01.05, Fresh,
Chilled, Or Frozen
Spices, Anise Seeds of Anise Or Badian 090910
Spices, Fruits Of The Genus Capsicum Or 090420
Capsicum/Pimento Of The Genus Pimenta, Dried Or
Crushed Or Ground
Spices, Cardamoms - Cardamoms 090830
Spices, Coriander Seeds of Coriander 090920
Spices, Cumin Seeds of Cumin 090930
Spices, Fennel Seeds of Fennel; Juniper Berties 090950
Spices, Other Other Spices 091000
Spices, Pepper Pepper Whether Or Not Crushed Or 090410
Ground
Tomato Paste/Puree Tomatoes Prepared Or Preserved 200200
Otherwise Than By Vinegar Or [2002)
Acetic Acid
Vegetables, Pickled (in Vegetables, Fruit, Nuts And Other 200100
Vinegar) Edible Plants, Prepared Or
Preserved By Vinegar Or Acetic Acid
Vegetabiles, Pickled Other Vegetables Prepared Or 200500
(Other than Vinegar) Preserved Otherwise Than By
Vinegar Or Acetic Acid, Not Frozen
Vegetables-Frozen, Beans, CookedUncooked, Frozen | 071022
Beans :
Vegetables-Frozen, Sweet Com, Frozen - 071040
Com
Vegetables-Frozen, Mixtures of Vegetables, Frozen 071080
Mixed
Vegetables-Frozen, Frozen Vegetables N.E.S. 071080
N.E.S
Vegetables-Frozen, Peas, Cooked/Uncooked, Frozen 071021

Peas



Dubal External Trade Statistics | Dubal Harmonized
OPPORTUNITY Ressarch & Statistics Office, Coding System
COMMODITIES Depeariment of Ports & Customs (HS)
EXACT COMMODITY TITLE CODE NUMBER
Vegetables-Frozen, Potatoes, Cooked/Uncooked, Frozen 071010
Potatoes
Vegetables-Frozen, Spinach, New Zealand Spinach And 071030
Spinach Orache Spinach (Garden Spinach)
Waters, Flavored (with | Waters, Including Mineral Waters & 220200
Sugar) Aerated Waters, Containing Added
Sugar or Other Sweetening Matter or
Flavored, & Other Non-Alcoholic
Beverages, Not Including Fruit or
Vegetable Juices of Heading No.
20.09
Waters, Including Natural Or Artificial 220100

Waters, Natural or
Artificial (WITHOUT
Sugar)

Mineral Waters & Aerated Water Not
Containing Added Sugar or Other
Sweetening Matter.




NOTES

» Market Basket Surveys: As you scroll through the tables entitted Market Basket
Survey Averages, you will notice that products are listed more than once. A repeated
“product’ listing reflects one of two things — either:

1. The product size is different; or

2. [If a Product AND Country of Origin are listed more than once, a brand name,
which is NOT listed to protect the identity of the producer, may be different.



CDUBALIUAE ~ DERYDRATED ONIOMNS A VEGETABLES

DUBAI - DEHYDRATED MIXTURES OF VEGETABLER
IMPORTS 1887 (CORE: 071280,

Other ant«ea
30 Kingdom
China ' ‘ 18%
11%
.
Hong Kong india
28%: 8%

DUBAI - OTHER [DRIED] VEGETABLES, MIXTURES OF VEGETABLES /
IMPORTS 1997 {CODE: 071280}

TRY OF EXPORT  WEIGHT {Kg.) VALUE {Dh

N

244,405 898,631

Mixtures of ¥



of this report writing. The U.N. Food and Agriculture Organization (FAOSTAT) reports
that “Dehydrated Vegetable® imports reaching 448 Mt. and valued at US$322,000 (448
Mt) were imported into the UAE in 1998. However, FAO did not report export trade data
for 1988.

Egyptian exporters reported through CAPMAS-Egypt that a total of $16,868,000 worth of
dehydrated vegetables was exported in 1998. This amount reflects a US$3,387,000
increase over 1997 exports valued at US$13,481,000.

DUBAI - DRIED ONIONS, WHOLE, SLICED, OTHER / MPORTS 1997

(CODE: 071220)

COUNTRY OF EXPORT | WEIGHT (Kg.) |VALUE (Dhrms)| VALUE (USD) | $/Kg.

INA 1,375 13,725 $3866.20 $2.81
FRANCE 2,370 32,070 $9.033.000 $3.81
UNITED KINGDOM 6,016 97,756  $27,536.90 $4.58
INDIA 6,272 45, $12874.65 $2.05
USA 2,583 26,1 $7,567.04 $2.93
TOTAL 18,61 216,11

SHELF LIFE (EXPIRY PERIOD):

Dehydrated food products are not subject to expiry dating reguiations as per the GCC
Standard No. 150/1993.

OPPORTUNITIES:

Given the number of exporters of dehydrated products to Dubai, if Egypiian transport
Egyplian exporters should be abie to capture a share of this market from Hong Kong and
India

Unfortunately, due to the lack of 1998 and 1999 data from the UAE, exact imports cannot
forecast until August 2000 when updated information will become available.



ADDITIONAL OPPORTUNITIES FOR DRIED PRODUCTS:

As a side note, the following dried fruit products offer a $53,471,483 (1997) market
potential in Dubai. Based on this 1997 data, the nature of Dubai's dried fruit market

dehydrated exporters an opportunity to seize market share away from
countries like India, Iran, and Thalland.

offers Egyptian

DUBAI - FRUIT DRIED (OTHER THAN CODE 0801 TO 0806) / IMPORTS 1997

COUNTRY OF EXPORT | WEIGHT (Kg.) | VALUE (Dhrms)| VALUE (USD)

gypt 16,433 11,

rance 3,680 50, $14,216.

India 1,314,610 3,501 $986,261.41

Iran | 579, $163,277.1
Myanmar (Burma) 57,777 $16.275.21

Pakistan 306,716 $86, ,
Philippines 44,419 $12,512.39

Sri Lanka 867,595 = $244,302.96 60
Thailand 3,552,654 $1,000,747.61 .37
Turkey 382,385  $107,70845 $1.67
USA 280,408 $61,805.07
MOTAL 9,645,100 $2,716,829.58 $0.56

SOURCE: DIBNHESEAFKH&STATISTKSCI‘FICE

DUBAI - DRIED DATES AND OTHER FRUITS / fMPORTS 1997

(CODE: 080410)
COUNTRY OF EXPORT | WEIGHT (Kg.) | VALUE (Dhwms)
Algeria 50,491
25,

France 11,

196,041,1
req 695,428
Jordan 9,444
Pakistan 21,215
Saudi Arabia 16,571
Tunisia 240,946
USA 1,875
TOTAL 197,113,757

SOURCE: mmaewncuawmmcsm

DUBAI - DRIED GRAPES / IMPORTS 1997 (CODE: 080620)

COUNTRY OF EXPORT [WEIGHT (Kg.)| VALUE (Dhrms) | VALUE (USD) | $Xg. |
ghanistan 40,410 76,750 $21,619.72 $0.
&:ia 21,630 117, $32959.18 $1.
7,200 55% $15,720.01 $2.1

Egypt ‘ 1 $0.91

ﬁ- 11,262 s3,172.g $3.19

india 50,354 185,252 $52,183.66  $1.04

3



COUNTRY OF EXPORT )| VALUE (Dhrms) | VALUE (USD)
ran 40,887,1 $11,517
&on\eﬂands 2, $660
Pakistan 103, $29,254.
South Africa 17,21 $4,849.01
Switzerland 4, $1,223.
Taiwan 414022  $116,625.92
Turkey 12,312 $3,468.1
United Kingdom 164,838 $46,433.24
USA 991,077  $279,176.62
Yemen 60 747 $210.42
TOTAL . 16,564,476 43,045,650 $12,125.535.21

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE



GUBALILLAE, ~ FRUIT JUICES

DUBAL - FRUIT JUICES, SINGLE / IMPORTS 1
ICODES: 2008140 - 200920 - 2{}{3‘9538 - 200840 - 200850 200860
- 200970 - 200980)
SINGLE FRUIT
ORANGE OR VEG.
55% s

APPLE
13%

PINEAPPLE
4%

OTHER GRAPE

- b e
7% N

WSINGLE FRUIT OR VEG. lIAPPLE TIPINEAPPLE BGRAPE MOTHER I ORANGE

" DUBAI! - FRUIT JUICES. SINGLE / IMPQRTS 1
{CODES: 200810 - 200920 - 200930 - 200940 ~ 200850 - 286‘36 ~i}t2?'3 - 20002840

_COMMODITY JUICES _ WEIGHT (Kg.) VALUE (Dhrms) VALUE (USD)  $/Kg.




With this amount of exports originating from Dubal (UAE), Egyptian fruit juice exporters
should actively pursue these markets - Oman, Kuwait, Bahrain, and Libya - which are in

their own backyard.
DUBAI - FRUIT JUICES, SINGLE / EXPORATS 1997
(CODE: 200920 — 200930 - 200940 — 200950 — 200960 — 200970 — 200960)

COMMODITY JUICES | WEIGHT (Kg.) [VALUE (Dhrms.)l VALUE (USD) | $/Xg.
GRAPEFRUIT 140,650 338,790 $95.433.80  $0.68
SINGLE CITRUS 273,72 853 $240,558. $0.
PINEAPPLE 2434 722,41 $203,497. $0.
TOMATO 73,058 183,631 $51,727.04  $0.71|
GRAPE 192,857 691950 $154.91549  $1.01|
APPLE | 873,520 2,943,51 $820,158.87 $0.95
SINGLE FRUIT OR VEG. 1,307,697 3520000 $994.112.39 $0.71
Total 104,968 9,263,383 $2,600,403.68  $0.82

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI - JUICE, ORANGE / MPORTS 1997 (CODE: 200910)
FRUIT JUICES & VEGETABLE JUICES, UNFERMENTED & NOT CONTAINING
ADDED SPIRIT, WHETHER OR NOT CONTAINING ADDED SUGAR OR OTHER

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

SWEETENING MATTER
COUNTRY OF EXPORT| WEIGHT (Kg.) VALUE (Dhmn.)l VALUE (USD)| $/Xg. |
Australia 50, 153,603  $43,268. $0.86
183, 919327] $2580.65  $0.01
183.C 919,327] $258, $1.41
271,097, 674,1 $189.909 $0.70
$0.00 $0.00
173,557 369, $104,05577]  $0.60
Netherlands 91.023 526, $148,295.77 $1.69
Other 270,409 505619 $142427.89 $0.53
Pakistan 91,023 526, $148,295.77 $1.63
Africa 59,536 181,91 $51.242.82 $0.86
USA 768,157 4,392 357 $1.237283.66  $1.61
Yemen 58,674 133,353  $37,564.23 $0.64
{TOTAL 1 8,229,044 $2,318040564  $1.1§

EGYPT - FRUIT JUICES, INDIVIDUAL ~ 1999 EXPORTS TO U.A.E.

S S
SOURCE: CAPMAS - EGYPT

HTS CODE HTS DESCRIPTION | Quantity Dollsr Value| $/Xg |
2009110000 {JUICE - Omange, Frozen. 4, 2,754.11 $0.69
2008180000 WUICE — Orange, Not F 1,6000 1,100 %
2009400000 UICE — Pineapple 2 400 1,651.700 $0.
2009700000 JUICE — Apple 3,800 2.616.70 $0.69
2009800010 LJUICE — Mango 59,690 19543500  $0.33
2009800020 WUICE — Guava 9,130 7,122 89 $0.78
2009900000 JUICE — Mixtures of 18210 1362399  $0.75

TOTAL: 98770 4841319  $0.49)
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much as $8.00 for a 1.8 fitter carton of fruit juices such as, grapefruit, orange, or
lemonade. These juices seemed to sell quite well, desplite the cost, according %o
stock clerk in Dubai.

SHELF LIFE (EXPIRY PERIOD):

Fruit Juices must comply with expky dating reguiations as per the GCC Standard No.
150/1993. Expiry periods for Fruit Juices are 18 Months for suitable containers.
Exports of dried fruit juices carry an expiry period of 18 months packaged in a suitable
container.

Baby Fruit Juices have an expiry date of 12 months when packaged in tightly sealed
glass containers & steriized. As “baby food products,” baby juices are subject to intense
scrutiny and testing with EACH shipment to Dubai.

OPPORTUNITIES:

Dubai is estimated 1o import $8,000,000 1o $9,000,000 in frult juices per year. Almost
$714,000 was exported from Dubei in 1997 alone, not accounting for the other Emirates.

Dubai also re-exported an estimated $2,754,429 of Fruit Juices into the Gulf Region and
Libya in 1997 according to Dubai Trade Statistics.

Al of these opporiunilies are in close proximity to Egypt, transportation cost are one
of exports which will drive down transportation cost.

pink
one
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DUBAI (U.AE.) —- HERBS & SPICES COMBINED

DUBAI - SPICES, COMBINED / MPORTS 1997 (CODES: 081000 -
090950 - 090920 - 090910 - 090830 - 090930 - 090420 - 090410)

PIMENTA CARDAMONS
% %
FENNEL CORMANDER
| S cLUvN 2%

ﬂ 2%

l Fn-e-m-cmnm mnm.ma.m-onu*

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI - SPICES, COMBINED / BAPORTS 1997
CODES:091090 — 090950 — 090920 — 090830 — 090910 - 090830 - 090420 - 090410)

COMMODITY | WEIGHT (Kg) | VALUE (Dhwms) | VALUE(USD) | $/Xg. |
ANISE 27,762 133,979 $37,74056) $1.36
CAPSICUM 3,979,800 12,790,966| $3.602 820.00| $0.91
ICARDAMOMS 2,251,220 32 674,249 .00}
ICORIANDER 8,442,689 19,696,853  $5,548.400.00]  $0.68
ICUMIN 11,033,798 33,260,397 $9,968,844.00) $0.85
FENNEL 1,685,207 4308297  $1,218,571.00 $0.72

ENTO, T |
EPPER 5,052,571 48783799 $16.320.105.92  $3.23|
SPICES - OTHER 1,642,881 6,308,388  $1,649.40200  $1.00
TOTAL - 1997: 34,115,926 167,150,855 $46.959,008.28  $1.38
MARKET ANALYSIS:

The combined list of epices in the previous tables, indicated that there was a
$46,959,006 market for spices in 1997. There was an overall $6,875,227 increase in
spice imports from 1996 0 1997,

Pimento from Vietham gained an amazing $9,470,651 between 1996 and 1997. To offset
this gain, there was a decrease of $8,064,621 in imports of Cumin between 1996 and
1997.

Re-Exports for 1998 were appraximately $11,687,955. Unfortunately there was no data

avaiiable to determine the ultimate destinations of these spices. Exports data was also
not availabie for any of the above listed spices.

1k
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Bulk sales were the traditional method of purchasing spices before the introduction of the
Supermarket retailing systemns now in place in the Guilf.

DUBAI MARKET BASKET SURVEY AVERAGES - APRIL 2000

AVG. Price
AVG.Price |  (USS)
Stze | (UDh) | Rete:355 | CountryofOrigin |
UAE (Dubek; UK

Products
?um-m 100 gm. 425

gﬂm-m 200 gm 10.00
Herbs/Spices - Coriendes 53 gm. 1.

L»gt-_sg'm-cuuw 200 gm. 1.20
Herba/Spices - Cumin i

53 1
LubslSpioes-m 200
[Herbe/Spices ~ CuminvPowder | 147 gm. 3.
Horbe/Spices - Gari Powder 151 gm. 5.75

Hordegaas Guicpu-der . 200 gm. ;
124 gm. 3.95

. : i
lms undspim f 200 gm. a.16]
' 129 gm. 425

SOUFBE. ALEB - mmmmwmm

SHELF LIFE (EXPIRY PERIOD):

Herbs & Spices are exempt from expiry dating reguiations as per GCC Standard
150/1993.

OPPORTUNITIES:

Opportunities for herb and spice exports 1o Dubal, U.A.E. are quite good, with estimaled
imports in 1997 of $47,000,000 of selecied spices. Pimento from Vietnam gained an
amazing $9.470,651 between 1996 and 1997; this offers an excellent opportunity for

Egyptian spice growers.

With Egypt's good climates, available lands, water resources, and abundant low cost
labor, there are ample opportunities for production to meet export requirements not only
for the U.AE., but the rest of the Gulf States.

14



DUBAI (U.A.E.) — INFANT FOODS

DUBAI - PREPARATIONS FOR INFANT USE /
IMPORTS 1997 (CODE: 190110)

Other
19%

Netheriands
1%

Germany
4%

i Beliglum H Germany Hireland lNetheriands Hll Other

SOURCE: DUBA} RESEARCH & STATISTICS OFFICE

DUBAI - PREPARATIONS FOR INFANT USE, PUT UP FOR RETAIL SALE /
IMPORTS 1997 (CODE: 190110)
ICOUNTR OF EXPORT Llael-rr(xg.) ALUE (Dheme) | VALUE (USD) | Kg/$
m 447 616 7,419976| $2090,134.08] $4.67
144,244 2,756,005 $776,339.44| $5.38
Netheriands ; 185,189 3114548 $877,337.46] $4.74
Ireland i 169,519 3,788,278 $1,067,120.56| $6.20|
Dther | 225220 3,024932| $852093.52| $3.78
TYotal - 1997: | 1,171,788 20,103,739 $5,663,025.07] $4.83
Total — 1996: 1,130,101 18,784,602| $5.291,437.18] $4.68
MARKET ANALYSIS:

Dubai imported an estimated $5,663,025 of cersal-based infant foods in 1997, an
mcrease of $371,587 over 1996 imports. At the time of this report, detailed 1998 Dubai
trade data was not yet available.

Data from the U.N. Food and Agriculture Organization (FAQ) indicates that imported
infant foods to the UAE in1996 amounted to an estimated $8,900,000 (1,500 MtL). Deta

from FAQO for 1997 and 1996 are the same.

Egypt exported a total of $51,000 (10 Mt.) in infant Foods in 1898, an increase of
$14,000 over 1997 exports according to FAO data. However, in 1998, Egypt imporied
$16,104,000 (150 ML) in infant foods, representing a decrease of $4,141,000 according
to FAO data.

15




DUBAI MARKET BASKET SURVEY AVERAGES ~ APRIL 2000

AVG. Price
Avg. Price uss
Products _Size (UDh) | (Rate: 3.55) | Country of Origin |
Cereal-based Baby Food -
WHEAT 400 gr. 10. $3.03 Seudi Arabis {Jeddah
Cereal-based Baby Foods - 200 gm.
BANANA box 8.85 2.
Cereal-based Baby Foods- | 200 gr.-
[BANANA box 9.25
Cereal-based Baby Foods - ' 200 gr.- i
ICARROT & RICE $0
Cereal-based Baby Foods - | 200 gr.
HONEY | 9.25
(Cereal-based Baby Foods - 300 gm.| 5
MIXED FRUIT | Box 11.75
\ICeraal-baudBabyFoom- ., 200 gr-
IMIXED FRUIT | 9
ICereat-based Baby Foods - 200 gm.'
MIXED VEGGIE box 945
|Cereal-based Baby Foods - 200 gm.
IMIXED VEGGIE Box 11.50
Cereal-based Baby Foods - 200 gm.
ORANGE Box
Cereal-based Baby Foods -
RICE 100 gr.-box 8.95
RICE | Bax 9.90
Cereal-based Baby Foods - | 200 gr.-
RICE | box 9.25
Cereal-based Baby Foods -
RICE ___400gr. 11.62
iCemal-hmdBabyFoa&- : ?
WHEAT kg 2400
ICereal-basead Baby Foods - | '
WHEAT & 4 FRUITS 400 gr. 12.35
; Baby Foods -
WHEAT & 4 VEG. 400 gr. @r
Cereal-based Baby Foods - .
WHEAT & BANANA | 4000 11.31
Cereal-based Baby Foode - | |
WHEAT&ACHOCOLATE ___ 400gm. 10.75
Cereal-based Baby Foods -
WHEAT 8 CHOCOLATE ' 400 ¢gr. 11.96
Cereal-based Baby Foods - | .
WHEAT & HONEY | apogm) 10.75
SOURCE: ALEB - Dubal, UAE Marist Dasket Susveys, Aprl 2000.
SHELF LIFE (EXPIRY PERIOD):

infant foods must comply with expiry dating regulations as per the GCC Standard No.
150/1993. Expiry periods for infant foods are 12 months for carton containers ined with

16



aluminum foils and 18 months for metallic containers packed under vacuum or in the
presence of an inert gas.

CONSTRAINTS TO TRADE:

Due to the limited amount of foodstuffs produced locally, imported foods are exsmpt from
any duties. However, a “commercial invoice legalization fee” has been levied since 1998
on all products imported into the UAE. These fees can be paid at the UAE
Embassy/Consulate in Egypt or in the UAE when the products amive. A shipment will
NOT be released unless this fee(s) is paid. Generally this fee is the equivalent of about
1% of the shipment's value. Including this “commercial invoice legalization fee” plus
other documentation clearance coets, an exporter can expect to pay about 4% of the
shipment’s value to clear customs in Dubal.

OPPORTUNITIES:

Organic infant foods, especially vegetable and fruit besed products are gaining popularity
in the Gulf States. Prices can range as much as 2 to 3 times higher than standard prices
for similar non-organic foods.

Special cereal formulations for specific dietary problems such as diarrhea symploms are
available in Egypt, but were not found on Dubal's supermarket sheives. Due 1o the high
instances of diabetes in the Gulf, special formulations of infant foods might be a potential
export product. The UAE imported an estimated $6,900,000 in 1998 in cereal based
Infant Foods.

According to the data avaiable, Egypt did not export many infant food products o the
UAE or Dubai in 1988. Based on FAQO data, Egypt only exported approximately $51,000
worth of infant foods in 1998. More aggressive marketing would make UAE importers
aware of the high quality nfant foods availabie from Egypt.

17




DUBAI (U.A.E.) - JAMS, JELLIES & MARMALADES

DUBAI - JAMS, JELLIES, & MARMALADES /
IMPORTS 1997 (CODE: 200700)

| ENethertands EFrance BGresce HUnied Kingdom ClBeigium HOther

SOURCE: DUBA! RESEARCH & STATISTICS OFFICE

DUBAI - JAMS, FRUIT JELLIES, MARMALADES, FRUIT OR NUT PUREE BEING
COOKED PREPARATIONS WHETHER OR NOT CONTAINING ADDED SUGAR /
IMPORTS 1997 (CODE: 200700)

COUNTRY OF EXPORT] WEIGHT (Kg.) | VALUE (Dhrms.) | VALUE (USD) | $Xg. |
%’;m 142,507 1,044, $204.333.000 $207|

P 119,737 427, $120,553.24 $1.01
Egypt 87, 208670  $80,752.11]  $0
France 26,691 754, $212589.300 $7.
Greece 428,891 1,200, $340,788.45 $0.79
‘Guatemala 20,000 5&.1 $147,005.77] $7.35
lIndia 208, $169,706.76.__ $0.81
| Netheriands 1,027,760 5,333, 4&#_;1 502376.08  $1.468
; 104 510,144 $143,70254  $1.37
i 16,297 62.21 $17,525.92 _ $1.
%ﬂm 122,109 1,023, $268 444.79
66,968 445453 $125479.72  $1.87
TOTAL — 1997: 2372127 12223867 $3.443.348.44 1
MARKET ANALYSIS:

The above table highlights the 12 largest exporters of jame and jellies 10 Dubei in 1987.
Based on Dubai Extemnal Trade Statistics and the above table, between 1997 and 1998,
jam and jelly imports in Dubai, United Arab Emirates (UAE) continued to increese
steadily from $3,443,348 in 1997 {o $4,485,278 in 1998, an increase of $1,021,930. Re-
exports from Dubai reached only $294,976 in 1998 with negligible exports.

18
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With the high incidences of diabetee in the Gulf Region, diabetic jam and jelly products
(without refined sugars) will sell very well in this area.



DUBAI (U.AE.) - MACARONVPASTA, UNCOOKED

DUBAI - PASTA, UNCOOKED, NOT STUFFED / IMPORTS 1997
(CODE: 190210)

France Other

H italy ¥ Jebel All Free Trade Zone Bl Pekistan OFrance B Other 3

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE |

DUBAI - PASTA, UNCOOKED, NOT STUFFED / BAPORTS 1997 (CODE: 190210)
COUNTRY OF EXPORT {| WEIGHT (Kg.) iVALUE (Diwms) |VALUE (USD)
0 (]

m | 376,588 1,253,501 $353,008.87; $0.94
indonesia il 135.267! 870,020 $104,230.90 so‘n
faly T 2,482,067 7,007,189’ $1,973.856.08 $0.80
tlebel Al Fres Trade Zone 2.169,780 5,052,241 $1.423,166.48 amss
Malaysia | 146,977 697,418 $196,455.77 $1.34
Other | 526,514 3,728,643 _ $1,050,322 $1.99
: | 449,275 1,026,563 $280,178.31 _$0.64
120,722 507,438 $142.940.28 $1.18
TOTAL — 1997 6,407,190/ 19,843,033 $5,533,248.76] $0.96
TOTAL — 1906: 6,957 538 21,250,109 $5,985,946.20 $1.16
MARKET ANALYSIS:

There was a $452,697 decrease in “Uncooked, Not Stuffed Pasta”™ imports betwasn 1996
and 1997. imports 1o Dubai of macaroni/pesta decreased by $19,836 in all calegories
between 1998 and 1997,

U.N. Food and Agriculture Organization (FAO) data indicated that the UAE imported
$6,800,000 in macaron! in 1998, a decrease from the $7.000,000 imports logged in
1997. Aiso according to FAO reports, the UAE exported and estimated $337,000 in
1996.

Based on Dubaei’s Extemnal Trade Statistics, re-exporta of macaronipesta amounted to
$1,501,266 in 1997; however, specific importing countries were not available at time of

this report’'s compilation.
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Exports amounted to $1,261,052 in 1997, with Egypt receiving almost $100,000 of Pasta
from Dubai, which was almost 1/3 of the total amount ($282,000) of pastas imporied ino
Egypt according to FAO data. It is interesting to note that the imported an esiimated
$517,792 in macaroni/pasta products in 1997. This might indicate a polential export
opportunity for pasta products in COMESA countries.

Egyptian CAPMAS deta on macaronipasta exporis was not available as a basis for
comparison, but FAO reports indicated that Egypt exported and estimated $17,000 in
pasta in 1997, an increase of $17,000 over 1996 exports.

DUBAI - PASTA, UNCOOKED NOT STUFFED /
EXPORTS 1997 (CODE: 190210)

Other
24%

1%

Oman
12% !
HSudan B Oman S Bahrain B Benin I Othar

SOURCE: DUBAI EXTERNAL TRADE STATISTICS

PASTA - UNCOOKED, NOT STUFFED / EXPORTS 1907 (CODE: 190210)

DESTINATION WEIGHT (Kg.) |VALUE (Diwms) |VALUE (USD)| $Xg.

j 155,975 387,833 $109,248.73 $0.70
%ﬁdﬁh 88,600 321,738 $90,830.42 $1.02
i 98,100 642,380! $180,952.11 $1.84
Comoros 120,000 52200 $14,704.23 $0.12
166,700 352200, $99.211.27 $0.60

ran 5,565 7915  $222958  $0.40
| sbanon 45473 196419 $38427.89 _ $0.85
Oman ' 148,686 534076 $150,443.94 $1.03
Palistan 146,686 534,076  $150,443.94 $1.03
Sudan 865,959 1,838,163 $517,792.39 $0.60
Senegal 1,633 4,900 $1,380.28 $0.85
Turkmenisten 12,157 38,844 $10,941.97 $0.90
Tanzania 350 4,200 $1,183.10 $3.38
Yemen 66,250 124,700  $35,152.11 $0.53
Total — 1997: 1,920,134 4970734 $1.402,741.97 $0.73

The above table reflects 1997 exports only as Dubai Extomal Trade Statistics export
data for 1996 was unavailable.
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SHELF UFE (EXPIRY PERIOD):

The Expiry Standards for Pasta/Macaroni is set forth in GCC Standard No. 150/1993.
The expiry period for Pasta products is 24 months when packed in cardboard containers
or piastic bags.

OPPORTUNITEES:

Due to the high incidence of diabetas in the Guif area, diabelic pasta products (without
sugar) have a great market potential. During the Guif market reconnaissance trip visils
to importers, diabetic products were requestad on a reguiar basis.

Another product that might have some opportunities in the Gulf is refrigorated fresh
pasta for deli case sales. Due to the large expatriate community in Dubai, there is a
ready-made market for these types of products. “Fresh Pastas” (Refrigerated) have a
high price point due to lower shelf ife. In the Market Basket Survey deta collected
above, refrigerated “fresh pastas™ sell for $4.85 for 454 grams, while tradiional “dry”
pastas sell for and average of $1.03 for 500 Grams.

Pasta recipes printed directly on packages or printad on attached small cards will aliract
consumers’ attention and increase sales. Advertising cold pasta salads as an altermnative
to hot meals might increase sales in a country where the temperatures can reach 65°
centigrade.



DUBAI (U.A.E.) - EDIBLE OILS
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DUBAI - OILS, FIXED VEGETABLE FATS & OILS /
IMPORTS 1987 (CODE: 151590)

I EMaylasis BSingepore BBahrain 1 Uniled Xingdom ©IOWwr

|

S0URCE: D UBAI RESEARCH & STATISTICS OFFICE

~ DUBA - OILS, OTHER - FIXED VEGETABLE FATS & OILS & FRACTIONS /

IMPORTS 1907 (CODE: 151590)
ICOUNTRY OF EXPORT || WEIGHT (Kg.)| VALUE (Diwms)| VALUE (USD)| $Xg.
Pahrain 263,167 1,151,633 $324.403.68/ $1.23
%‘:‘k 110,271 414458] $116,748.73 $1.08)
9,802 55,072 $15,513.24| $1.58
1 Egypt 567 1,347 $379.44| $0.67:
Jebel Ali Free Zone 64.726 177,345 $40,956.34) $0.77'
i 4,045,473 9,623,701 _$2,767,239.72 $0.68
18,042 90,100 $25,380.28 $1.41
i 6,422,685 17 17| $0.76|
United Kingdom 06,746 538426 $151,105.92" $1.56,
USA 82,583 367,802  $103,606.20 $1.25
'Yemen 3,052 12685 = $3.573.24 $1.17
TOTAL — 1997: 11,317,114 29.970,005 $8.442,254.93 $0.78
TOTAL — 1906: 13,986,567 30,683,356 $11,178,410.14 $0.80
MARKET ANALYSIS:

Singapore and Melaysia are the largest exporters of Fixed Vegetable Olis into Dubei with
a combined total of $7,651,587, which is 90% of all Oils in this category. Between 1997
and 1998, there was a $2,736,155 decrease in exports for this category.
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1 31

™ 20.75 $s.85
$8.

Olive ) 750 mi 13.
Olive w/ 0.25 i zsﬂ 5
Sunflower 27 it) 12.900 sa ey

$9,
1M 25.95 $7.31
18 1575 $4.44 Tunisiel
1M "ff el %
10, 29 %_
A5 R, 7495 $21.11 Tunisial
4.6 51. smf[l g
5 $24.(
18] 19. Tunisi
750 19.45 :%
750 mi,] 18.78 $4.74
T
e
France|

SOURCE: ALEB - Dubsi, UAE Markat Baskst Surveys, Aprl 2000.

2.5 Wy 15. $4. UAE

DUBAI - OLIVE O / ISPORTS 1007
(CODE: 150900) ...
"

bt e e _

M Spain 8 Tunisls 8 Turkey 15 taly [ Other
L
DUBAI - OLIVE OlL AND ITS FRACTIONS / IMPORTS 1997 (CODE: 150900)
COUNTRY OF EXPORT || WEIGHT (Kg.) |VALUE (Dhwms) |VALUE (USD) ﬂ‘(’ﬁ
of $o
rance 34,567, 414999 $116,901.13
Baly _ 156,495 1,545534] $435.361. $2.78
South Africa (Sample) 83 2.7 $774.08] $0.
1l 1,109,363 12,001,039 $3,380,57. $3.05}
Tunisia 162,551 1,442.752] $406.409.01] $2 50
Turkey 157,147 1,240,910, $349552.11] $222
United 1 228200| $64307.61 $4.21
SA 4,086 47,240 $13307.04] $3.26
TOTAL — 1997: 1,639,569.00]  16,923.514.00| $4,767,187. $2.91
TOTAL ~ 19988: 1,680,801.00]  12,714.896.00] $3,581,660.85] &2 13
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DUBA! (U.A.E.) - POULTRY

DUBAI - POULTRY, FRESH, CHILLED or FROZEN /
IMPORTS 1997 (CODE: 020700)

Netherlands g4 Arshia

SFence HDenmark EIChina BUSA HENetheriands 8 Seud Ambla W Other ||

SOURCE: DUBAJ RESEARCH & STATISTICS OFFICE
MARKEY ANALYSIS:

in 1997, according to Dubel’s Extemal Trade Statistics, imports of chicken meats inlo
Dubai alone deciined by $8,839,729 over 1996 imports of $86,409.514. Egypt
confributed just 0.05% of the chicken meat products, which Dubai imported in 1997,
However, U.N. Food and Agriculture Organization (FAO) data indicates thet the entire
United Amsb Emirates (UAE) imporied an estimesed $138,000,000 in poultry/chicken
meats (111,000 ML) in 1098, down from the $150,000,000 imported in 1987.
interestingly, while the metric tonnage of poultry imports increased from 100,000 ML in
1997 to 111,000 Mt. in 1996, the vake of these imports decreased.

Exports of poultry meats in 1988 reached approximately $25,000,000 according o FAD
data. While FAO data did not show a change in exports from 1997, it indicated an
increase over total imports in 1998, which were valued at $15,336,000 that year.

According 1o Egyptian CAPMAS data, Egypt imported $55,000 of “Poultry Meats™ in
1998, a decrease of $280,000 over 1997 imports. Egypt exported an estimeted
$1,257,000 in 1998, also a decrease from 1997 exports of $2,008,000.

Based on FAO deta, in 1998, Egypt imporied an estimated $15,000 of “Chicken Meats,”
a decrease of $53,000 from 1997 imports, which reached $68,000. Egypt exports of
chicken meat reached approximately $1,184,000 in 1998, a decrease of $763,000 from
1997 export totals. Of those total exports in 1997, Egypt only exported a reported
$40,000 worth of poultry meats to Dubai as per Dubar's External Trade Statistics.

According to U.S. Foreign Agricuttural Service (FAS) reports, importation of poultry
meats imo the UAE reached an estimated 110,000 to 120,000 metric tons in 1996. Up o
75% of all imported poultry meats come in as whole frozen chickens, with the remainder
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The UAE receives the bulk of its whole frozen chickens from Brazill, France, Donmark
ardd the United States {(US). French and US chicken are considered 10 be of lower
quality than Braziian chicken by consumers, but preferrod by hotels, fast food
restaurants, and institutional kitchens becatuse of the lower price. Fast food restaurants
and shwarma shops prefer Chinese boneless chicken imports because of the lower unit
cost.

Chinese chicken producis are usually bulk packed in a 2.5kilogram plastic bag. One
importer in Dubai toid of visiting six Chinese poultry plants in China, and only finding 1
out of 6 that marginally met his requirements for food safely. Regardiess of the poultry
meat’s country of export, it must still meet the same standards for Halal processing and
salmonedia testing procedures as any other meat/poultry product entaring the UAE.

An imerview with a chef in Dubai indicated that he liked French whole birde and Chinese
boneless chickan breast bacause of the lower unit cost. One complaint concemed the
appearance of the chicken after cooking -- the chicken had a wrinided skin due 10 water
and fat loss during cooking, making presentation difficull. This chef aiso compleined that
French chicken more mess due to spattering during rotisserie cooking operations.

Catering food services utilize an estimated 60% of total imports, with the remainder
being consumed by retail customers. Expatriate workers from Asian countries prefer leg
quarter cuts, and drumsticks, packaged in 2 pound trays, due 1 lower cost, while US
and EU expatriates prefer breast meats — both “bone-in” and boneless.

FAS reports that leg quarters packed in 10 and 20 Kg. boxes are re-axporied to the
former Soviet states.

According to FAS, local production reached approsdmedely 24,000 M. for 1989. The
UAE and Saudi Arabian poultry producers are planning to increese kocal production in
the near future to take market share from imports. These new faciiies will be more
costly t0 operate, tagt there is a growing market for locally produced poultry. Local
processors are producing more value-added procucts to add 1o their inventories. ems
ke formed and breaded chicken products along with boneless/skiniess breast meats
account for approximately 10% of the local production according to FAS reports.

DUBAI MARKET BASKET SURVEY AVERAGES - APRIL. 2000

AVQ. Price
AVG. Price | (USS) Rate:
Products Sire (U.Dh) 3.55 Country of Origin
Chicken-Frozen,
Motzah 9-11 pcs /550 gm. 9.85
rozen, Burgers | 6 pes./336 gm. 525 $1
{Chicken-Frozen, Burers 900 gm. 14.50 $4. UAE
b 500 gm. 18.75
Chicken-Frozen, Franks 400 gen. 4.1 $1.1 Belghuw
TO200,
m 450 gm. $1.27 %
Chicken-Frozen, Nuggets 375 gm.| 8 $2.52 .
Chicken-Frozen, Balls 15 pes /375 gm.) 6.50 $1.83 UAE
\Chicken-Frozon, Breasts 2 kg. 11.75 $3.31 France
{Chicken-Erozen, Breasts | 1 kg 6. $1.83




AVG. Price
AVG. Price | (USS) Rate:
Products Ste (U.Dh) 3.58 Couniry of Origin
skinless) ;
Chicken-Frozen, Cutiets 360 gm. 10 $3.08 bﬁ
Chicken-Frozen,
‘Drumsticks 900 gm. 9.95 $2.80
ic&:ken-ﬁmn. i
Drumsticks 907 gm. 8.95 $252
i Fillets !
Breaded 480 gm.) 299 $2.60 5-4
. rozen, E 1
ILasagne 650 gm. 189, $5.49 Brni}
rozen, Legs
hole 2 kg 8. w\gwx{
IChicken-Frozen, Legs
Whole 900 gm. 11.82 $3.32 Chile
Chicken-Frozen, Nuggets 250 gm. 6.50 $
Chicken-Frozen, Nuggets 270 gm 7. $218 ;
rozen, I
Tandoori 250 grn | $1.76 &.zJ
rozon, i "
Ti i 270 gm. 64'.'5l s1.ml Saudl Arth
rozen, Panee |
(Au Gratin) 600 gm., 19.50 QSAJW_ &uJ
) rozen, Thighe 450 gm $1.99 Brazli
Chicken-Frozen, Thighs 900 10.78 $3. Brazil
Chicken-Frozen, Thighs :
{(boneiess) 450 pm :ﬁ 21
Chicken-Frozen, Whole 800 pm.| $1.1
Chicken-Frozen, Whole 1000 4.73 $1.
Chicken-Frozon, Whole 1100 gm. 5.78 s1.82 o
IChickan-Frozen, Whole 1100 gm. 7.85 $2.18 ﬂ
IChicken-Frozen, Whole 1200 grm. 7.48 $204 ]
[Chicken-Frozen, Whole 1300 gm. 675 $1.90 %
Chicken-Frozen, Whole 1300 gem. 83 2%
icken-Frozen, Whole 1500 gm. 0.85 $3.01, Seud Arebia
Chicken-Frozen, Whole | 1500 gm. 10.10 $2.85 Brazil
Chicken-Frazen, Whole 1600 gm. 10.80 $3.04 Brazi|
‘Chicken-Frozen, Wi 800 gm.| 8.25 $2 32 Brazil

SOURCE: m.mmﬁmmwmm

SHELF LIFE (EXPIRY PERIOD):
GCC Standard 150/1993 sets the standarde for expiry dates for poultry products as wel

as other foodstuif products.

The above-mentioned standards specify that all frozen poultry shall be maintained at a
temperature not exceediing -18 degrees centigrade.

Expiry dates for frozen poulty products in plastic containers is 12 months from
slaughtering. The standard also states that the product will not ssvive in port more
than 4 months from the date of slaughter.

35



In addition 10 the shelf e or expiry date limitations, the following information and
certification process must be met to export poultry into the Dubai/UAE.

1. FBOZEN CHICKENS: AN frozen poulty must comply with GCC Stendard
150/1993, which reguiates the Halal siaughter of poultty products and salmonelia
limits for poultry products.

2. HALAL CERTIFICATION: Any meat or meat products baing exporting into the
UAE, must comply with GCC Standard 150/1993 (Animal Slaughtering
Requirements According To Islamic Law), which is satisfied by obtaining a

Certificate Of Islamic Slaughter.

When cettification is required for Halal, the proceseor can oblain the appropriate
certification through a UAE approved Islamic center(s), embassy or consulate. These
and other import documents must be notarized by the UAE embassy or consulale:

Commercial Invoice

Health Certificate from the Country of Origin (Marxsfacture)
Halal Slaughter Cerificate for all meat and meat products
Centificate of Origin

BE of Lading

Packing List

OPPORTUNITIES:

Dubei imported an estimated $77,569,785 in poultry in 1997, while the UAE imporied an
estimated $138,000,000 in 1988 according to FAO reports. It is very difficult 10 compete
directly with Brazil, France, Denmark, and the US on frozen chickens, but there are

e & o 0 00



DUBA!I (UAE)-TOMATO PASTE

DUBAI -TOMATOES PREPARED OR PRESERVED OTHERWISE
THAN BY VINEGAR OR ACID / IMPORTS 1997 (CODE: 2002)

Other

Turke a%

™

China
16%

Gresce
2%
Raly
34%
iran
7%
E China B Greece (iran H iRaly B Turiey I Other
SOURCE: DUBAI RESEARCH & STATISTICS OFFICE
DUBAI - TOMATOES PREPARED OR PRESERVED OTHERWISE THAN BY VINEGAR
OR ACETIC ACID / IMPORTS 1997 (CODE: 2002)

ICOUNTRY OF EXPORT|| WEIGHT (Kg.) | VALUE (Dhvms) | VALUE (USD)

Bahrain 35,300 142,289 $40,081.41| $1.14
China. 2,346 512 6,507,018 $1.832 962.25| $0.78
Eﬂa 38,560 162,145 $45.674.65] $1.18

1,971,047 8.892.497| $2.504.928.73 $1.27

fran 3.077,344 7,165,612| $2.018,482.25] $0.66
Htaly 5,910,309 14,232,359| $4,009,115.21| $0.68
Jordan 40,006 123,962 $34.924.51] $0.87
South Korea 10,125 61,223 $17.245.92| $1.
Thailand 48,533 143,838 $40,517.75| $0.82
Turkey 750,400 2,665,139 $807.081.41] $1.08
United Kingdom 95,977 467,744  $131,758.87] $1.37
USA 88,558 458,643 $129,195.21; $1.31
Other 106,082 320,088 $90,165.00 $0.85
TOTAL -~ 1997: 14,829.754‘ 41,542 573 $11,702,133.17] $0.81
TOTAL — 1998: 14,208,952 - 40670516 $11.,456.463.38! $0.81
MARKET ANALYSIS:

According o0 the most recent Dubal Exiemal Trade Statistics, the catogory, which
theoretically includes “tomato paste/puree” products, is labeled “Tomatoes Prepared or
Preserved Otherwise than by Vinegar.” Since no other similarly labeled catagory exists
for tomato products in Dubar's trade data, we will assume that the category Code 2002
as listed above also includes tomato paste products. In any event, in 1997, imports of
these products increased $245,649 over 1996 imports. Dubai re-exports amounted to
approximately $1,272,316, with exports reaching $266,921, with the largest markets in
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Without new innovative products to offer, the only competitive edge a company has is
price. Unless a company has the advantage of price point superiority, developing new
products is essential to compete in a new market piace.

SHELF LIFE (EXPIRY PERIOD):

The expiry standard for tomato pasie as set forth in the GCC Standard No. 150/1993 is
12 months for product stored in metaliic containers, and 18 months for product stored in
glass containers. Products must reach the port in the UAE no later than 4 months from
the date of manufacture.

OPPORTUNITIES:

With a $2,000,000 market potential for tomato paste in the UAE, there are ample
opportunities for exports. Although potentially high transportation costs remain a factor
to preciuding exports to the UAE, aggressive marketing and innovative packaging
designs can increase sales.



DUBAI (U.A E.) - FROZEN VEGETABLES

DUBAI - FROZEN VEGETABLES, COMBINED / MPORTS 1997
(CODES: 071010 - 071021 - 071022 - 071030 - 671040 - 071080 -
071080)
MIXED VEG. POTATOES
FROZEN VEG.

NES
9%
SWEET CORN
8%
| PEAS
SPINACH 6%

4% 10%

[TPOTATOES NPEAS CIBEANS BSPINACH ESWEET CORN S FROZEN VEG. NIS SIMIKED VEQ. |

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI - FROZEN VEGETABLES, COMBINED / MPORTS 1997
_{CODES: 071010 — 071021 — 071022 - 071030 — 071040 — 071080 — 071090)

COMMODITY WEIGHT (Kg.) | VALUE (Dihwms)| VALUE (USD) | $/Xg. |
BEANS 470 1,722, $485258.87 $1.09
FROZEN VEG. NES 333,070 1,500,482 $422 670.99 $1.27
LEGUMINOUS VEG. | 7,639 33,353 $0.305.21 $1.23
MIXED VEG. i 1,317,068 5112,845 _ $1,440,238.03 $1.09
PEAS 1,605,100 6,046,258 $1,703,171.27, $1.06
POTATOES 173874 msg $139,014.08 so%
SPINACH 204733_ 1 $196,091.55 $0.

EET CORN 1,349,178  $380,049.30 $1.6%
TOTAL - 1997: 4.;47.@1 16,954,407 $4.775.880.30 $1.10
TOTAL - 1996: 3,363,403 15,185,514 $4,277,600.58 $1.27
MARKET ANALYSIS:

According to Dubai External Trade Statistics, in 1997, imports of frozen vegetables
amounted to $4,775,889.30, an increase of $496,280 over 1986 imports for the above

products.

Based on FAO datz, $4,300,000 worth of frozen vegetables was imported into the United
Arab Emirates (UAE) as a whole in 1998 - a decrease of $475,000 from 1997 imports.

Data from CAPMAS-Egypt shows that Egypt exported the following frozen vegetables i
1999; however, 1998 data was not available at the time of this report writing for

COMPAarson purposes.
Frozen vegetables imported into Dubai (UAE) were $48,816 lees than iotal exports, while

mlysﬂtosofaﬂﬁozanvegembbsmw(wen Only a small portion of
the local produce is used for frozen vegetable production.
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won't sell as well as imports from other countries include: Poor processing (No IQF
freezing equipment and the caliber is not consistent), poor quality inpuls (tough,
tasteless, wrong variety,) and to top it all off, poor packaging. Given these criticisms, itis
clear why Egypt has difficuity gaining more market share in Dubai.

DUBAI - FROZEN PEAS / IMPORTS 1997 (CODE: 071021)

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI - PEAS, FROZEN / IMPORTS 1997 (CODE: 071021)

COUNTRY OF EXPORT | WEIGHT (Kg.) | VALUE (Diwms)| VALUE (USD) | $/Xg |
Belgium 809 2827,1 $706.373.80 $0.96
Canada 969 6,455 $1.618.31 $1.88
Denmark 160,009 1,019,777 $287.261.19  $1.
Pﬂi 2,751 10,031 $282563 $1.03
France 1,149 6,818 $1.920568 $1.67
Sermany 9,102 55,635 $15,671. $1.73
ndia 246,363 673,622 $180,752. son_l'
Netherlands 27,108 138,813 $39.1
New Zealand 68,208 289,762 $81,623.10 s@:
South Africa 73,381 50561 $142.426.76 s1
Turkey 31,680 81,962 $23,087.89  $0.
United Kingdom 63,000 88,512 $24 932 $0.
USA _5 13,732 65, $18,532. 11 $1.95
TOTAL ~ 1997 : 1,605100 6,046,258 $1,708,171.27_ $1.08

DUBAI MARKET BASKET SURVEY AVERAGES ~ APRIL 2000

AVG. Price
AVG. Price [(USS) Rale:
Products Ske (U.Dh. 385 Country of u%ml
Vegs.-Frozen, Artichokes 400 gm. 5.85 $1.69
Ves.-Frozen, Artichokes 400 gm, 655  $1.85 Egqvpt
Vegs.-Frozen, Broccoll L 450 gm. 7.75 $2.18 Belgium
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AVG. Price
AVG, Price [{(USS) Rate:
Products Ske {U.Dh.) 3.56 Counry of
Vegs.-Frozen, Brussels Sprouts 900 gm.| 9.85 2
Vegs.-Frozen, Carrots-Baby 1 kg. 720 $2.
Vegs.-Frozen, Caulifiower 1kg. 7.80 $2.20 France|
Vegs.-Frozen, Colcaccia 400 gm. 2.50 $0.70! %
Vegs.-Frozen, Com Kemals 1kg. 7.90 _$223
Vegs.-Frozen, French Fries T5kg. 6.50 $1.83 Canadal
Vegs.-Frozen, French Fries 1 kg. 6.95 $1.96/ Kuweil
Vegs.-Frozen, French Fries 1.5kg. 12.50 $3.52 Canada
Vegs.-Frozen, French Fries 2 14.95 $4.21 Canada
Vegs.-Frozen, French Fries 25kg. 11.30 $3.18 Denmark
‘Vegs.-Frozen, French Fries ) 2.5kg. 11.50 $3.24 Saudi Arabia
Vegs.-Frazen, Franch Fries . 2.5kg. 12.75 $3.59 _Egwt
-Frozen, French Fries 25kg. 14.40 $4.06 Kuwal
Vegs.-Frozen, French Fries 750 gm. 8.50 31.8:! Canada
Vegs.-Frozen, French Fries 907 gm 10.75 $3.03 United Kingdom:
Vegs.-Frozen, French o I |
Fries/Golden Longs 25kg. 11.25 $3.17 Canada
'Vegs.-Frozen, French Fries- | f i! i-
|Pommes 1kg. 1275 $358 M
Vegs.-Frozen, French Fries-
| 12 $351 __ United Kingdom
1. $0.55 Egynt
2.20 $0.62
T Bognam
8.75 31.90 Denmari
2.10 Egyot
4.20 .ul Belgium
9.50 $268 Egvot
3.45 $0.97 New Zealend
P " . 4.40 $1.24 Groece/USA
Vegs.-Frozen, Mixed . 9.10 $256 ___ United Kingdom/
‘Vegs.-Frozen, Molokhia 400 gm. 215 $0.61
Vegs.-Frozen, Molokhia 400 gm. 2.55 $0.72
Vegs.-Frozen, Molokhia 500 gm.: 1.75 $0.49 UAE
Vegs.-Frozen, Okra ! 400 gm. 2.90 _$0.82
~Frozen, Okra WHOLE 400 gm. 3.75 $1.08 Egvpt
.~Frozen, Peas | 1 kg 5.95 $1.68 ;
Vegs.-Frozen, Peas 400 gm. 2.20 $0.62
Vegs.-Frozen, Peas 450 gm. 3.75 $1.06
ygp.-ﬁozan, Peas ? 800 gm. 6.45 $
Vegs.-Frozen, Peas J 800 gm. 7.50 $2.11,
Vegs.-Frozen, Peas & Carrots 454 gm. 3.50 $0.99
Vegs.-Frozen, Peas & Carmrots 800 gm. 7.65 $2.15
Vegs.-Frozen, Spinach 1kg. 8.50 $1.83
Vegs.-Frozen 400 gm., 1.90 $0.54
Vegs.-Frozen, Spinach 400 gm. 2.35 $0.66
Vegs._-Frozen, Spinach 450 gm. 4.80 $1.35

SOURCE: ALEB - Dubsi, Ummmmmlm
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Note the large difference in price of EU frozen vegetables as compared 10 the Egyptian
brands. Price does NOT appear to be the sole factor in determining UAE consumers'
preferences as there is a clear demand for more expensive frozen vegetable products
from the EU and eisewhere. So, quality and packaging clearly play deciding roles in
what UAE consumers will buy. Consumers in the UAE wiil pay for quality as they would
prefer NOT to waste their money on sub-standard products.

Freight rates are higher from Egypt than from Haly, which only compounds the problems
of exporting Egyptian products. With the combination of lower quality products, poor
quality packaging and higher freight costs, Egyptian processors must overcome these
formidabie problems if they are to ever compete successfully in Gulf and worid markets.

In the not too distant future, Egypt will have to compete within its own borders for market
share, so0 now is the time for Egypt’s exporters to comrect any problems and plan for the
future.

SHELF LIFE (EXPIRY PERIOD):

Frozen Vegetables must comply with expiry dating regulations as per the GCC Standard
No. 150/1993. The expiry period for frozen vegetables is 18 months packaged in
suitable containers.

OPPORTUNITIES:

Dubai (UAE) will import an estimated $5,000,000 in frozen vegetables next year.
Egyptian processors have an excelient opporiunity to take some of the market share,
provided they can improve quality by and provide better packaging.

Peas can be an area for excellent sales opportunities, provided quality is raised ® meet
worid standards. It isn't simply encugh to just put peas in a bag, as it is plain to see,
quality and packaging make a difference.



DUBAI (U.A.E.) - VEGETABLES, PRESERVED (PICKLES)

DUBAI - VEGETABLES, FRUITS, NUTS, PRESERVED BY
VINEGAR/ IMPORTS 1997 (CODE: 200100)

] - -
Pakdstan
10%

Others
9%

16%
[Mindie Wiren i Pakistan BUSA W Others | |
SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI - VEGETABLES, FRUITS, NUTS PRESERVED BY VINEGAR /
IMPORTS 1997 (CODE: 200100)

COUNTRY OF EXPORT || WEIGHT (Kg.) |VALUE (Dhwms) | VALUE (USD) | $/Kg.
ndia 1,882,771 5,852,130] $1,648,487.32| $0.88
ran 943,339 2,398,876]  $675,739.72| $0.72
Pakistan 207,892 1,133,244] _ $319,223.66 $1.54
USA ] 120,293 498,032 $140,290.70] $1.17
Others ‘ 468,026 1,827,375 $542,920.54| $1.16
Total — 1967: 3,622,321 11,809,657 $3,326,663.94| $0.92
Total — 1996: 3,200,494 9,883.885 $2 784,192.96| $0.86
MARKET ANALYSIS:

According o Dubai External Trade Statistics, imports of “Other vegeiables prepared or
preserved otherwise than by vinegar” in 1997 grew o $21,443,358 an increase of over
$2.271,903 when compared to 1996 import data. Exports of these products reached
approximately $253,555, while re-exports amounted to $1,135,757 for 1997.

imports of Vegetables Preserved by Vinegar to Dubai reached $3,326,663 in 1997, an
increase of $542,470 over 1996 imports.

Data from the UN. Food and Agriculture Organization (FAQ) indicales that the UAE
imported an estimated $7,966,000 of “Vegetables Prepared (NES)” in 1998. These FAO
reports also indicate that the UAE exported an estimated $4,701,000 of Vegetables
Prepared (NES) in 1998

Based on CAPMAS-Egypt data, Egypt exported $124,393 of Pickied Vegetables (by
vinegar) and $30,889 of Brine packed Pickled Vegetables in 1989. FAO data shows that
Egypt imported $120,000 of “Vegetables Preserved by Vinegar” in 1998, an increase of
$486,000 over 1997 imports.

Egypt exported an estimated $1,147,000 in Vegetables Preserved in Vinegar in 1998, a
decrease of $156,000 according to CAPMAS reports.
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DUBAI - OYHER VEGETABLES PREPARED OR PRESERVED OTHERWISE THAN
BY VINEGAR OR ACETIC ACID, NOT FROZEN / MPORTS 1997 (CODE: 2005)

COUNTRY OF EXPORT || WEIGHT (Kg.) |VALUE {(Dhrms) | VALUE (USD) | $/Kg. |
Beigium 123,067 1,574,604  $443,550.42] $3.60]
Canada 68,767 374,386 $105,460.85! $1.53
China 3,733,320 7,403,767 085,568.17; $0.56
Egypt 125,641 426,718  $120,202.25| $0.96
Germany 169,684 1,146,906  $323,097.46| $1.90
Italy | 6,068,292 8,906,885 $2508,981.69  $0.41
Jebet Ali Free Zone, Dubal 5,041,850 14,584 333 $4,108,.262.82| $0.81
Malyasia 502,164 1,290,781  $363,600.28 $0.72
Netherlands . | 75,732 711,501 $200,448.17 $2.65
Spain I 4572738 17,711,327 $4,989,106.20 $1.09
Thailand 320,467 1,162,368  $327,427.61 $1.02
USA 1,494,032 11,412,081 $3.214,670.70 $2.15
Others 2,330,451 9,418,084 $2652,981.41 $1.14
TOTAL - 1997; 24,626,205 76,123,921 $21,443,358.03 $0.87
TOTAL — 1996: 21,867,049 68,058,664 $19,171,454.65 $0.88

USA
7%

DUBAI - OTHER VEGETABLES PREPARED OF PRESERVED
OTHERWISE THAN BY VINEGAR, NOT FROZEN /
IMPORTS 1997 (CODE: 2005)

EChina Bl Jebel All Free Zone, Dubei [1Spein HUSA B Other

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

Data from FAO indicaies that the exports of Vegetables Prepared (NES) reached a fotal
of $4,701,000 in 1998. Export data for 1997 was not available.

vagetables, bottled/preservad artichoke parts, olives and tomatoes

(sun-dried) packed in oil, make up the bulk of this category. Vine leaves also occupy the
preserved and ssem 0 be wel represented

from several countries, with the United States remaining the largest supplier.

Pickied vegetables are soid both bottled and in butk, through deli cases.

Brine packed mixed

same shelf space with these
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SHELF LIFE (EXIPIRY PERIOD):

The expiry standards for pickied vegetables is set forth in the GCC Standard No.
150/1993. The expiry period for pickied vegetabie products, is 18 months when packed
rmmmmmwmmmmmm

OPPORTUNITIES:

According to various trade data sources, over $21,000,000 of pickied vegetables were
imported into Dubai in 1997. It is obvious that Egypt has a better geographic advantage
over countries like China (PRC) that exported over $2,000,000 and Spein with exports of
over $5,000,000, or even the United States with exports of $3,214,000. Egypt only
exported $120,000 against all of this competition into this waiting market.

ransportation cannot be blamed on this missed opporiunity. Egypt may have a
WWWWMMWWMMMMM
negotiated down to become more competitive.

What it wili take 10 sell in this market is ~ quaility, paciaging and marketing.
Processors must allocate funds from the annual budget for marketing and sales efforts.
if the importers dont know about a product, how can they buy it? There is a large
market for bulk sales of preserved vegetables that will be used in dell cases in Gulf
supermarkets and hypermarkets. Many consumers in the Gulf prefer to purchase their
pickied vegetables in bulk as opposed 1o botties.

The way to emter such a lucrative market is t0 1) improve product quality, 2) improve
pacikaging; 3) reduce production coets; and 4) aggressively market products. With
these changes in place, any processor can become competitive in the Gulf or any other
world market.



DUBAI (U.AE.) - BOTTLED WATERS

New Zaaland

DUBAI - WATERS, INCLUDING NATURAL OR ARTIFICIAL
MINERAL WATERS, ETC./ MPORTS 1997 (CODE: 220100)

| France 1 New Zealand (1United Kingdom i Australia I Other |

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI — WATERS, INCLUDING NATURAL OR ARTIFICIAL MINERAL WATERS &
AERATED WATER NOT CONTAINING ADDED SUGAR OR OTHER SWEETENING

MATTER /IMPORTS 1997 (CODE: 220100)

|_COUNTRY OF EXPORT || WEIGHT (Kg.) |\VALUE (Diwms) |VALUE (USD) | $/g.
Austraka 28, 465 195572  $55,080.70! $1.94
Bahrain 263,210 216341/ $60,941.13] $023
Canada il 58,454 120578 $33.96563 $0.58
France | 2323420 4,642,158 $1,907,650.14| $0.56
Iran ! 480,922 215955 $60,832.39' $0.13
New Zealand 169,578 262,747 $7401324 $0.44
Slovak Republic B 25,336 36361 $10.242.54 $0.40
Sweden 54,634 120842  $34.040.00 $0.62
Turkey ] 91,105 62600 $17,633.80 $0.19
United Kingdom 51,733 168,406 $47,438.31 $0.92
Other 89,887 278540 _ $78,461.97 $0.87
TOTAL — 1997: T 8,696,744 6,320,100 $1,780.909.88 $0.49
TOTAL — 1996: 2,267,795 5,557,632 $1,565530.14 $0.60
MARKET ANALYSIS:

Based on Dubai Extemnal Trade Statistics, bottied waters axperienced an increase of
$1,623,779 in imporis between 1997 and 1998. Re-exports in 1998 amounted o
$146,656. In 1997 Dubal {UAE) exported $7,383,5681 worth of products mainly to the
Guilf Cooperation Council (GCC) countries and Africa.

According to FAO, Egypt exported approximately $485,000 of wailers in 1998, figures
indicate that the roughly the same amount was exported in 1997 ($466,000), but this

anomaly is more likely due to a reporting ervor.
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Another area of opportunity is "soft drinks” or flavored waters.” Dubai (UAE) exported
approximately $14,500,000 of soft drinks and flavored waters in 1997, while re-exporting
$1,258,412. The table beiow gives an idea of potential market opportunities for Egyptian
exports.

As evidenced by the table of Dubai (UAE) exports below for the category with code
number 220200, there is a potential for a very large market in Libya, which might be
more cost effective for freight. It is important to remember that the data supplied below
is only for Dubai; export data for the other Emirates was not available prior to compitation
of this report.

Although the code description Is very detalled for this commodity, complete indivicksal
statistics of all products contained in this category could not be determined from
conversations with the Dubai External Trade Statistics personnel in Dubai. Clarification
is being sought and will be available in the near future.

1997 EXPORTS FROM DUBAI
WATERS, INCLUDING MINERAL WATERS & AERATED WATERS, CONTAINING ADDED
SuGAR ORr OTHER SWEETENING MATTER OR FLAVORED, & OTHER NON-ALCOHOUIC
BEVERAGES, NOT INCLUDING FRUIT OR VEGETABLE JUICES OF HEADING NO. 20.09

(Cooe: 220200)

COUNTRY OF EXPORT| WEIGHT (Kg.) | VALUE (Dhrms) | VALUE (USD) | $/Xg. |

i 630,818 1,266,345  $356,716.90  $0.57

i 623,900 1,194,038 $396,348.79  $0.54
Bahrain 2,025,708 4,171,901 $1.175,183.38 $0.58
Libya 6,011,915 13,726,208 $3.867,125.35  $0.64
Oman 2,084,187 5881699 $1,656,816.62 $0.79
Pakistan 2,408,471 57964868 $1,632812.906 $0.68
Tajikistan 1,257,217 2,320,728  $653,72620 $0.52
Uzbekistan 1,895,700 3,805,905 $1,072,085.82 $0.57]
Other 7,046 624 13,462,600 $3,792,281.69
TOTAL: | 23,984,740 §1,627.907 $14,543,097.75  $0.61

DUBA! - WATERS, INCLUDING NATURAL OR ARTIFICIAL

MINERAL WATERS CONTAINING SUGAR OR SWEETENING
MATTER OF FLAVOR / EXPORTS 1887 (CODE: 2202)

B Bshrain ELibya 0 Omean [Pakistan Il Uzbekistan I Other '

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE
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SHELF LIFE (EXPIRY PERIOD):

The expiry standards for bottied water as set forth in the GCC Standard No. 1501993 is
12 months.

OPPORTUNITIES:

In 1997, Dubai imported an estimated $1,780,000 in waters. However, the real
opportunities e in "Waters, Mineral Waters & Aerated Waters, Containing Added Suger,
elc.” (Code: 220200) . Based on 1997 data, Dubai has ecquired an estimated
$14,543,000 beverage market in Libya, the Guif (Oman and Bahrain), Balkans, and the
developing nations of the former Soviet Republic (Azerbajjan, Tajikistan, Uzbekistan).
While these market figures are somewhat dated and the economic situations in the
export destinations may have changed somewhat since the data was first reported,
these countries are STILL worth axploring as poteritial markets for bottled waters.

Egypt can compete in these markets — it simply requires better pricing gained through
controlling production costs, improve transportation costs, and marketing.





