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FMI

La eoftheFoodlnd S

ACH:
activity based
costing (ABC):

Aciivity based cosling.
Activity based management.
The iowest possible price at which goods can be soid.

A manuiachirers’ lerm for a retalier or wholssalar thet buys
and resells the menufachurer's producis.

A retaller's or wholesaler's unpaid bills and invoices; the
money owed 10 vendors and suppliers.

A manufacturer's business review for retall accounts that
lays out the timing and scops for product promolions,
deals and allowances for a coming year.

Bills or invoices for goods or services; money owed by a

An estimate of current inveniory that is determined by
subtracting the costs of the curent inventory and goods
soki from the cost of the original inveniory.

Automasted clearinghouse.

An accounding method that messures business profils snd
costs by taking into account both overhead and the cost of
wasiefid or inefficient practicss two ams that are not
considered in conventional accounting methods.

A management strelegy used in ENicient Consumer

: Response (ECR), based on principies of activily based

costing. Ses aclivilty based cosling; Efficient Consumner

Rasponse.

The actual date that products leave & menulaciurer's plant
or distribution cenler.

All commodty volume.

A caiculation of exact profits or losses resulling from an
advertisement.

A retsilers’ consortium thet advertisss logether arcd shares
costs.

Estimaies of sales and profits on all advertised Bems.
Camera-ready print ads, such as Susirations, compeany
logos and copy, provided by retallers and manufacturers
for nowspaper advertisements. Aleo known as slicks.

A NislservArbitron radio or islevision term that draws the
bounderies of a sistion's ares of dominant influence.

A retaller's order piaced with & supplier for ssssonal and
new items before they are available.

A communication using elscironic data inlerchange (EDI)
that manufacturers use to notify wholesalers or retallers



advertising:

advertising
allowance:

advisory board:

AFFL.

affiliated retailer or
affiliated store:
affiliated wholesale
grocer:

agent:

AHW:

AIFD:

AlIR:

air conditioning and
heating:

air curtain:

alsle captain or aisle
clerk:
aisie closer:

all commodity
volume (ACV):
allocate:
allocation:
allowance:
ambient:

Amaerican Frozen
Food Institute (AFFI):

A paid, public notice that food retailers place in
newspapers, on television and/or radio, on the intermet, in
circulars, or on in-store signs and displays to promote
products and prices.

Money that a manufacturer pays a wholesaler or retadler to
advertise a product, brand or line. See cooperative
advertising; cooperative merchandising allowances.

A group of consumers or retailers that provides ideas
about items to stock and merchandise. New products are
teated by consumers.

American Frozen Food institute.

An indepsndent retailer that purchases products and
services from a cooperative wholesaler.

A wholesaler that provides goods and services to retailers
that belong to a cooperative association.

A manufacturer's employee or a network of brokers that
directly sells products to retailers and/or wholesalers. See
master broker; direct sale.

Average hourly wage

NneﬁmnlnshtutaofFoodm inc.
Average item retait.

Systems used to cool and heat stores, warehouses and
other facilities. They are often linked to refrigerators and
lighting as part of energy management systems. See
equipment and supplies; store construction; maintenance;
enelgy management; and ecology.

A buffer zone of air between rooms of differant
temperaturss in a wareshouse or between the inside and
outside of a store.

A supervisor or person responsible for full shelves,
merchandising and ordering.

A mobile, merchandising unit used to closs a checkout
stand so that customers move to another checkout stand.
A reiniler's total volume of sales, expressed as a
percentage (or share) of the ACV; therefore a 30 percent
ACV is a 30 percent share of the total market for thet

commodity.
A process that determines how much shelf space a
mmmmmaﬂMa

a guide.

A limit set by a manufacturer on the total amount of a
retailer's or wholesaler's product order during a
promotional period. See forced distribution.

A manufacturer's deal for wholesalers or retailers to
advertise and/or merchandise specific product(s). Also
known as a trade deal, promotion or a discount.

A recommended air temperature used to transport or to
store perishable foods.

1764 Old Meadow Lane, Suite 350 McLean, VA 22102
(703) 821-0770

American Institute of 28-12 Broadway Fair Lawn, NJ 07410 {201) 791-5570

Food Distribution
inc. {(AIFD):



American Meat 1700 N. Moore St., Sulle 1000 Aringion, VA 22200 (703)
institute (AMI): 841-2400 or P.O. Box 3558 Washington, DC 20007

American National A nongovemmentsl aseocislion thet formulaies volurtary,
Shndmhlmtluh national standards, such as slectronic data intlerchange.

NCWA)
Association (AWMA): the National Associstion of Tobaocto Distritastors joined o
form a single trade organizalion. 1128 10th St, NW.

Washington, DC 20038 (202) 463-2124
AMN: American Meet instihute. -
ANSI: Americen Netional Standerds instiute.

ANSI accredited A commiliee responsibie for writing generic elecironic dein

standards committee interchange (EDI) standerds.

x12 (ANSI ASC X12):

apolio: A solware program used o analyzs shelf space and
product movemant in order to develop planograns for
speciic categories. Ses planogram; space management.

application identifier: A numeric prefix 1o 8 UCC/EAN-128 code thet defines the
encoded data to follow. Generally used as secondary
codes 10 provide information not included in stenderd

U.P.C. numbering, such as product deiss, weights and
lot/batch numbers. May also identify a U

area of dominant An Arbitron or Nielsen measure of a maskat of television

infiuence (ADI): viewers. Ah ADI includes all jurisdictions within &8 metro
area, which can receive the signal of a particuler station.
The United States has over 200 ADis.

arrival notice: A shest on a freight bill thet notifies a recipient thet &

) shipment hes arrived at is destinalion.

as advertived: A sale price for an hem festured in & weekly ad that Is
lower than the reguler price.

ABN: Advanced shipping notice.

assembily of Food purchased to combine inlo an in-store product, which

components: is s0id fresh or frozen, ready-t0-cook, or ready-io-est. The

process requires skillad lsbor and equipment for food
safely, but is not as demanding as a "scraich/on-ele”™

operaion.

asset Nems or resowrces Used 1o faciliate or add value 10 8
company’s operation. See sssals; asesls, foed.

assets, current: Cash, securilies or esources (CDs, T-Bllls, accounis
receivable or inveniory) thet can be readlly converted inlo
cash in » your.

aseets, fixed: Hems or resources, such as equipmerd, vehicies and
buildings, used 1o finance a company's operalions,

assets, frozen: A crediior's lisn on $8rms OF NESCWICES.

AT Automaied leller machine.

audiencs, target: Advertising designed 10 reach a certain group of psople.
authorization or An approval for & category manager fo purchase products,
authorization to 10 store tham in a warehouss and 1o list them in & store's
purchase: order boolk.

authorization siip or A company form or letier that sllows a broker or
authorization letter: manufacturer's representative to call on a siore manager

OF OWNer.
authorized tems: Products thet a company's headquarters authorizes for
distribution to retallers or stores.



authorized list:
authorized stock
tem:

automated

A list of company-approved vendors and products.

A product that company headquarters must approve for
retailers or comparty stores to stock.

A company that electronically transfers monies between

clearinghouse {ACH): financial institutions. See ACH card.

automated

clearinghouse card:

automated teller
machine (ATM):

automatic
distribution:

automatic ordering:
automatic vending:

An slectronic transfer of funds between bank accounts,

An slectronic banking system that uses cashv/credit cards

to process customer’s transactions, such as a deposit or

withdrawal from & bank account.

A chain stores’ and wholesale grocers’ method to

determine how many products and the amount of a

product to deliver to retail stores, based on the retailers’

market share and profitability, whether or not the retailer

has a specific order. See foroad dist

A retail ordering method that automatically replenishes
items.

fast-moving .
‘The sale of merchandise through a coin-operated
machine.

average hourly wage An averaging of total wages that is derived by dividing the

(AHW):

total wages paid by the total hours worked.

average inventory on A calculation of the worth, expressed in doliars, of the

hand:
average item retail

{AIR):
average order:

averaging cost:

inventory in a store that is determined by dividing the costs
of goods sold by the number of retail/wholesale tums.

The computed, average retail price of all products sold in a

store.
The amount of money a customer spends on each

shopping trip.
A calcuistion that determines a product’s current cost by
adding a product's current cost to its replecement cost and
dividing that sum by two.

Avoid verbal orders.

A management system thet requires written notice of
changes in policies and procedures.

American Wholesale Marketers Association.

QOut-of-stock items that cannot be shipped with a

" customer’s original order and are sent to the customer as

soon as available.

A transportation practice used to defray costs by picking
up products from a manufacturer after delivering products
to a store.

A storage area for excess products, kept on hand to
restock the sales floor as needed.

Extra products storad in a backroom to restock sheives
A copy of current computer fles saved to a computer disk
or magnetic tape in case of a computer system failure.
Products kept in a backroom for convenient restocking of
the sales fioor.

A removabie tape used to back up computer data.



An ad circuler placed in a astomer's grocary bag during

bagging.

A retall clerk or sseocisle who bags cuslomers’ purchases
st the checketand.

A process of properly, carshully packing customer s
purchases in plastic or paper bags 10 sult cusiomerns.

A platform on which bags are placed when bagging
cusiomers’ orders.

An in-slore baking process using frazen doughs and
products 1o prepere fresh products, i.e., fresh rolls, breed,
doughnuts or cther pestries.

Prepared dough baked in a store 10 provide fresh
products, such as rolls, breads or doughnuis.

bakery control sheet: A dailly record used 0 maintain and enewre proper

i ;;

base price:
base wrap:
basic items:
besic stock lst:

inventory and producion levels in the Bakery Department.
A financial sisiement of a business, which lsis asesls,
kabiilties and net worth at a specified date.

A marksting andéor merchandising program that feabuves
and/or displeys short-profit and long-proft products
together as 2 combinalion sale. Ses releted Rems.

A large bundie of cardboard that is recycied.

A device used 10 compect and bind comugaled candiboard
into bales for recycling.

A transformer-iike device in a fluorescent light fodure.
The data transfer rate of an electronic communications

system.
An in-store advertising sign or display used 1o identlly in-
store locations, sals ilems and products.

A unique identification code on products, palists and
coupons. The code is read by an electronic scanner for
receiving, ordering and imventory confirol pusposes. Ses
UCC/EAN-128.

A price caiculsied by taking a product's suggested retall
price and sublracting » psrcantage.

A wrap st the base of & merchandising display to provide

mwumhamm
Ammdmﬂmmmm

bass scanning (price Thnmdmnﬂmmhm
verification):

bey:
BB:
bbq machine:

BCP:
benchmarking:

best food day:
beta test:

in the Point of Sale System (register system), using the
BASS FM unit.

The boltom shalf in a retall sisle.

Billback.

A devics 10 cook foods in-siore 10 add a Bar-B-Que or
smoky fiavor.

Broken Case Price.

A performence standard againet which operaling
performance is measured, which is used fo ideniify
parformancs improvemenis and best practices in an

industry.

The day thet grocery ads nun in a8 newspaper in any
community.

A fiski tast of new equipment or software programs 0



biil and hoid:
bill of lading:
billback (BB):

biliboard/biltboard
effect:

bin:
biotechnology:

blend/mix:

blind ordering:
blister pack:
bloating:

blocking {squaring
down):
bloom:

blue chips:

bonus pack:

booking:

bottie retumns:
bottom line:
bounce back:
bounce pattern:

box cutter:
bhox store:

bracket pricing:

identify errors or problems, and to solicit user's comments
so that the manufacturer can maks final modifications
before the equipment or software is released for sale.

A manufacturer's deal to a retailer to purchase products,
which are not shipped until the retailer needs them.

A delivery receipt acknowledging that a customer received
a product and verified the count.

An accounts receivable practice of invoicing the
wholesale/retailer for products at regular price until

be returned later to the wholesaler/retailer. See off-invoice.
The merchandising impact produced by grouping togsther
a large quantity of horizontal facings on a sheff, i.e., sizes,
colors and/or flavors.

A merchandising container for bulk product display. See
warehouse slot.

The use of DNA technology to create products, for
exampie, pharmaceuticals or food products.

A machine used to vacuum-seal meats and cheeses for
digpiay in the Deli Department. '
The pricing of a defined section to achieve an overall profit
percentage based on movement, unit profit and total sales
of a section.

A practice of writing a new order even though an
outstanding order has not been received.

Product packaging that merchandises a product with a
descriptive card under clear plastic wrap.

A damaged, swollen processad food can or glass
container, which may indicate contamination, a safety
hazard.

The practice of dressing up sheives. Products are pulled
forward to a sheif's edge from the back of the sheif.

An indication of freshness and quality as beef tums bright
red when exposed to oxygen.

Products with high gross profits and high tumover on the
shelves.

Buy one get one free.

A volume increase in a pacikage, a merchandising
technique to establish value for a customer by packaging
an exira amount in a product while charging the regular
price.

A practice retailers use to order in advance {0 obtain
special discounts and guarantee the delivery date, usually
for seasonal and holiday products.

Beverage botties returned to a retailer for recycling.

A term for a net profit, which is all money teken in (gross
profit) minus all expenses.

A product marketing technique that pairs a customer's
refund with a rebate on a product .

A diagrammed path showing where customers stop and/or
select products.

A knife-like device with a raxor blade used to open boxes.
A limited-assortment store, which merchandises products
in the original, cardboard shipping boxes.

A price schedule based on the number of cases that a



retaller orders the greaier the quaniily ordered, the lower
the price per cass. Also called a vokume or quanilly

To cook meat by browning & in fat, then simmering Rin a
covered pan with 8 Ntle liquid.

A redisirbution center for & manufachurer or wholsssler.
See tramfers.

A product that is uniquely iasbeled by a8 manufechrer,
privale lsbal or nalionsl brands, for escample.

An exchusive contract between a manufachurer and 8
wholessier or a retailer 1o distribute and sell producis in
specilic market.

Consumers’ images of the qualily, valus and tasie of &

product

A lovel of consumer support for & product messured by the
product’s tumover.

A parcentage of calegory sales aiiribuled o & spediiic
product brand.
AMWM&IM«

AWMbcMhm
producis are damaged during shipping.

A device used to grind beef the first time.

An accounting term used to distinguish the point at which
gross sales equal operating costs.

Removing products from a case in order o clean and
sanitize t. Also, removing component parts of a piece of
equipment, such as a slicer or a grinder, 10 clean snd
sanitize .

A waler and salt sohsion used 10 clean lobeters, among
other uses.

A meat cut slicad from the bresst of an animal.

An advertising term that refars 1o two facing newspaper
pages in an ad.

To cook over s flame or other direct sowrce of inlenee
hest.

A price caiculaied by adding the cost of a product to the
cost of lmbor 1o repack the product. See split case.

deals 10 a retaller or wholesaler. Ses agent; field brokar;
manufacturer's representative;

A manufactirer's commission paid 1o a broler for the
volume of products he or she sells 10 retallers or
wholesalers.
Ammmmmww-

fresh products displayed in bins in lsrge
quantitites and sold by the piece or the pound, such as
grains, candy Or Sneciks.

A communication 10 distribule informaiion among diferent
segments of an industry.



bunker:

husiness review:
buy one get one free
{BOGO):

buy out:

buyer:

buyer's slips:

buy-in allowance:
buying committee:

buying co-op:
buying corporation:

buying group:

buying habits:

buying headquarbers:

C
cage:
calendar:

calendar marketing
agreement (CMA):

can code:

Can Manufacturers
institute (CMI):
candy:
cannibalization:
canopy:

CAO:

CAP:
car:

A refrigerated, open display case used to merchandise
produdls, primarily in frozen food and dairy depariments.
A periadic meeting to review operational performance,
goals and projections.

An offer that allows a customer to buy an em at regular
price and get a second, identicai item free.

See forward buy.

A wholesale or retail employes who analyzes, selects and
buys an appropriate product mix in a category.

A paper or electronic form that a purchasing

uses to indicate to other departments the selection,
quantity and delivery date of products.

See distribution allowance.

A management review commitiee that analyzes and
advisory board; merchandising committee; plans
committee.

A retailers' group formed to take advantage of iower prices
on producis, advertising and equipment through
economies of scale.

A freslance company that reselis products.

A group of noncompeting retailers who analyze, select and
purchase products and services, such as advertising and
equipment together. Also called chain-owned buying
group; affiliated chain.

A profile of consumers' purchasing pattems and habits
derived from analyzing data.

A central location, where executives or other employees
analyze and approve a mix of products for retailers and
wholesalers to sell.

A secure area used o store selected products, such as
cigarstios and aenosols.

A chronological list by month of the major trade shows
pertaining to the supsrmarket industry.

An agreement between a retailer and a manufacturer in
which the retailer agrees to promote the manufacturer's
products according to a specific schedule.

A manufacturer's code that dascribes the facifity, shift,
date and time that a product was packaged.

1625 Massachusetts Ave., N.W. Washington DC 20038
(202) 232-4677

A category that includes candies, chewing gum and other
A competitive factor that reduces a product’s saies, such
as the debut of a competing brand.

An awning or covering ledge that extends over the top of
grocery fixtures. it may have lights or signs to draw
attention to the products on display below.
Computer-assisted ordering.

Condrolled atmosphere packaging.

A transportation term that refers {o a railroad car or ralicar.



cart, shopping:
CASE:

case card:
case code:
case cost
case count:
case cube:
case doliar return:
case labels:
case ot

case pack:
case ready:

case, refrigerated:

case weight:

case wrap-arounds:

cases selected:

grocer:
cash discount:

A product thet is shipped on a relicar and meels speciic
standards of waight and volume capaclly, among others.
An agent that sells and ships products by ralicar ioads. For
special promotiona, the raiicar serves as & storage unit for
fast-moving merchendise.
Four-wheelsd baskels thet customers use ¥ franeport
merchandies 10 the checkout counters.

A registered, icensed truck or rall company, which
traneports merchandies from one point (o anciher. Also
called a common castier.

A service delivery fee that vendors charge retallers 1o
unioad and stage products in 8 store. See aurb delivery.
The cost of the capiial empioyed in holding an asest (such
as inventory) caiculated as an inlerest rate (inlermal
borrowing rate or opporiunily cost of capital) imes the
smount of capitel empioyed.

An employes who carries and loads groceries in a
cusiomer’s vehicle.

A three-sided enclonure in a siore's parking ot o collect
shopping carts.

A sysiem that requires a coin, a quarier, 1o relssse 8

shopping cart.
A four-wheeled basket used o collect purchase Rems.
Computer-aided software engineering.
A sign used to identify products.. Also called a siack card
or header card.
A universal product code (U.P.C.). A product ‘s unique,
machine-resdable numeral printed on a product, cases
and paliet loads.
The wholesale cost of a case of producis.
A receiving procedure thet acoepis an invoice's tolel-order
case count inslead aof verifying the contents of sach cass.
A standerd measurement used 10 caiculats & shipping
container's volume.
A retaliler's gross profit ceiculeied by sublracling the
wholesals cost of & case from the retall price of a case.
A product's identification and pricing label aliached 10 a
product or case when shipped.
Unopened cases of products soid at a set price.
The number of unils of products packed in a case.
refrigerated or frazen foods thet go

froma container 10 a sales floor.
A refrigersied display unit for perishabls producis, such as
ﬁym«hm

procedure thet removes a cass Bd and places a
Mmhﬂhnmm
The toial weight of & case, a product and iis packaging.
A dacorative wrap sround the base of a merchandising
dispisy. Also called base wrap.
A poiicy thet requires a wholesaler or retaller o pay cash
upon delivery.
includes only hard cases, that is, no repacks.
A wholesaler that allows retailers t0 select, pay cash and
transport their own orders.
A percentage allowance deducied from an invoice under



cash flow:

cash handling:

cash store:
cash wholesale
grocer:

cashier:
cashier's check:
catalog:

category:
category captain:

category
development index
(CDI):

category killer:
category manager
(CM):

category pricing:
cats & dogs:

CBT:

CDI:

CD-ROM:

ceiling cost:
central billing:

central buying:
centralized

prepackaging:
cents-off.
cents-off coupon:
certification sheet:

certified check:

certain conditions, such as, two percent off the invoice if a
customer pays the bill within tan days of receiving it.

The increase or decrease of cash resources, permitting
money to be available for working capital, investments,
and other expenses.

Al operations that involve taking in or sending out money.
inciudes bonding empioyees; cash controls; coin
shortages; making change at the checkout; forms; store
deposits for banks. See accounting and controls; checkout
operations; pilferage, security (c

A retailer who sefis goods for cash only.

A wholesaler that sells to retailers for cash on deliveries or
when the wholesaler allows credit on only one bili at a
time.

See chacker.

See check, cashier's.

A bookiet of products, price lists and UPC codes used for
A group of similar products; such as detergents, paper
goods, elc.

Within a category, the manufacturer’s representative
responsible for analyzing the product movement,
assortment, inventory leveis, promotion, buying and
profitability for a specific geographic area or an entire
chain.

A trend analysis that indicates the pace of sales of a
product category in an area.

A retaller, such as a mass merchandiser or a pet food
supersiore, able to undercut prices of most competitors
becsuse of high-volume sales
Apomnwhomalymprodudb«mdsandmm
lavels, movement, shelf space allocation, promotions,
buying, and profitability of a merchandise category.

A pricing poiicy that is used to determine the retail price for
&l products in a category.
Slow-moving products with few tums on the shelf.
Computer-based training.

Category development index.

Computer disk, read-only-memory. A disk that stores bils,
bytes and multimedia.

A manufacturer's or supplier's limits to price increases on
an item.

invoices.
Ammyhudqwus'mw

A central facility that processes prepackaged perishables
and ships the goods o stores.

A manufacturer's practice of printing a cents-off coupon on
& product label to boost sales for that product.

A certificate that provides for a cash refund or is deducted
from the purchase price at the register.

A listing of on-hand inventory amounts signed by a
manager and tumed in at inventory time.

See check, certified.

J&—



Chiorofluorocarbon.

A multi-unit relsll opersiion with stares menaged by a
headquariers staff. Ususlly refers to a group of
supermarkets under common cwnership.

A retall operation of a group of 11 or more stores, which

chain store:
operats under a similar neme under one corporale
ownership.

channel of The producers and distributors of products from a farm 10

distribution: the table, a path that includes a grower, producer,
manuiacturer, broker, wholesaler, siore and 8 consumer.

change agent: Groups or individusis who use their siills and relationships
to lsad and implament change in an orgenization.

chargeback: A manufacturer's bill 10 a retailer ¥ the retailer falls 10 mest
sialed performance requirements.

check approval: A manager's approval for a cusiomer’s chack.

check, cashier's: A check drawn on the issuing bank; required when
purchasing from a company or store that doss not accept
personal or company checks.

check, certified: A chack which is gusranised by the bank issuing the
check.

check drawer: A drawer under & cash regisler that hoids cusiomears’

check, post-dated: A check daled iater then the date on which R was written.

check verification: A store’s electronic system that automatically verifies
customers’ checks.

checker: A front end employee who rings up, totals and collects for
& customer’s order. Also known as a cashier.

checker A process of verifying a tilf's accuracy, before and aller a

accountability: checker's shilt.

check-in: Raceiving, checking and signing for merchandise
delivered.

checking: The process of recording customer purchases, taking
payment, making change, procsssing coupons, bagging
and all other functions inharent 1o the front end operaion.

checkout or A fixture in a supsrmarkst where customer ransaciions

checkstand: ocaur and whers the regisier, scanner, and bags are
located. Alec known as the front end.

checkout operations: Front-end operstions, inchuding the seleciion and fraining
ddmmmmmmm
services; front end scheduling; productivity, checkout
equipment, including grocery bags, shopping carts, eic.;
the universal product cods, scan

checkout rack: A reck in or near a checkout lane that displays high-
impulse-buy merchandiss, such as candy, gum, razor
biades, cigaretiss and magezines.

chesse rinds: The exderior covering (wex coaling, for exanple) on uncut
chesse.

cherry picker: A customer who shops at severs] supermarkets o find
low-griced speciaie and promolions.

chiorofiuorocarbon A refrigerant chemical that the federal government has

(CFC): banned, which must be phased out of use by 2000.

circular: An advertisement that looks ke a newspeper ad
distributed to homes. Also called a handbill or a fller.

class of trade: A retall organization classed according fo its method of

doing business, such as a convenience siore,



classifications:
clearinghouse:

client/server
environment:

clipstrip:

close of business
(COoB):

closed coded:

¢lub store:

cluster marketing:

CM:

CMA:

CMI:

co-branded credit
cards:

COB:

COD:

code date or dating:

code number:

COFC:

coffin case or coffin

freezer:

COGS:
coid spot:

coid storage:
collateral:

collateral material:

collection:
collection letter:

color hreak:

Ww,oramm

The family groups of products that a retail food store
displays and selis.

A company that redeems consumer coupons from retailers
and sends them to manufacturers for reimbursement.

A network of computers; client refers to the desktop
terminal; the server to the central processing unit (CPU).
A display piece suspended from a gondoia shelf, used to
cross-merchandise small items.

The iast hour of a business day, or the last day of a week,
month or year that business is conducted.

An expiration date on a product that a consumer cannot
read.

A large retail store, (100,000 square feet or more), that
selis only to members who pay an annual membership
fee. Also referred to as a membership club store,
warehouse ciub store or wholesale club.

A strategy to market products in stores with similar
demographics.

Category manager.

Calendar marketing

Can Manufacturers institute.

A credit card issued by a retailer and a credit card
company.

Close of business.

Cash on delivery.

A date and source code printed on an itemn to indicate its
sale of off-quaiity or spoiled products. See pull date.

An item number printed on a case or package by the
manufacturer to indicate confidential infformation for pack
identification or checking purposes. Accounts may use
different code numbers to describe the same item.
Container on a flat car.

A waisi-high fixture used to display frozen food, with a
transparent door or no door for easy access. Ses upright
freezer.

mwmmmwuws
central bakery plant. No baking is done in the store. A cold
spot department may have service or self-service cases
and typically selis both un

A facility that stores frozen foods and perishable #toms that
need refrigeration or special handiling.

An asset used to secure a loan.
Point-of-purchase and merchandising materials that
support special sales efforts, such as seasonal or holiday
promotions or a new product introduction.

A process of collecting monies owed.

A business letter requesting that a customer pay an
overdue bill for products or services receivad.

The use of contrasting colors of products to create an eye-
catching display.



common carrier:

community or
regional shopping
center:

m. trash:

compare and save
signs/store signs:

A nowspaper messurement unit, one inch long and one
column wide. Ad prices are mulliplied by column inches.
A joint effort bebween a retaller and & manufaciurer 10
promote products.

A trade deal including at least o menulachurer's

sllowsnces, such as an advertising allowance and a
allowencs.

purchasing
: Multiple products offered together at a single unit price.

A media term for a special raie offered 10 companies that
advertise in two or more publications, radic or islevision
stations owned by the same company.

An empioyes of a broker or a menufacturer who hes both
wholessis and retall ssies responsibilliies.

A food store and drugsiore under one roof.

A complete, full-ine sel-esrvice market at lsast 30,000
square fest or larger with annual sales of &t leest 10
million dollars, 40 percent of which is non foods.

A U.S. governmeni-subsidized, nonprofit food store,
operating on a miltary base. Operaies on a non-profit
besis and sefls producis at cost plus a2 small markup. Also,
& confralizad food preperation facilly which distribules
prepared product 10 stores wit
cmmwdmamumhm
goods or services.

A warehouse operator that sells goods, primarily fresh
mnwmmdmm

p-du'muhonwonmudnunu
warshouse, deliver or bill for products sold. See broker.
Staple agriciiural products. Basic rew materisls used o
maks foods.

processed
:  Ses code number.

A trensportation company, such as a rall ins or frucking
firm. See carrier.
A center anchored by ane or more large depertment or
diecount siores.

A devics used 10 crush dvy or wet gasbage. Oen found in
many siores in iwo separsie unils-one compaciar for
paper and cardboard and one for all other melerinis.
Siore signs thet compare that store's price of an lem wilh
& competiitor's price.

comparison shopper: A person who compares several siores’ prices of the seme

competitive price:

complete-line
wholesaler:

COMProssors:
computer assisted

ilams and brands. Oflen done by a professional empiloyed
by a retaller or wholesaler.

The price that the same branded product is oflered for
sale by a compestitive distributor. Aleo, the wholesals or
retall price at which a product is sold when conforming %o
marging within the trade.

Equipment fusled with compressed gas thet nms &
AMMmmdem



ordering (CAO):

computer-based
training (CBT):
computerized

?ﬁw mm::mmmac«w -Aided
An self-paced, interactive, computerized tutorial or training
process.

An electronically controlled system that uses sensors to

management system: monitor and control a store's energy use.

concealed loss or
damage:
condiment:
conditioning:

consignee:
consignment:

consignment selling:

consignor:

consumer:

consumer
advertising:
consumer
cooperative:

consumer
cooperative
wholesale grocer:
consumer direct:

consumer franchise:

consumer goods:

consumer mix:

consumer panel:

consumer services:
consumerism:

. container:

Shortages or damaged products discoverad after delivery..
See unconcealed ioss or damage.

A spice used to season foods.

A procedure that prepares produce for display and sale
through proper handfing techniques (such as trimming
excess leaves on greens). Conditioning maintains the
appearance and eating quality of perishables.

The recipient of a shipment of goods.

items offerad for sale on a cash or short-term credit basis.
A sales technique used for specialty or seasonal
merchandise. The distributor pays for the merchandise
when sold, or when the unsold product is retumed after a
predetarmined period of time. The titie for the
merchandise for resale is held by the shipper

An individual or business that distributes goods for sale or
assigns custody to another party.

An end user of any product or service. A shopper or
customer. The final link in the chain of product distribution:
manufacturing, selling, wholesaling, retailing, consuming.
Advertising to motivate people to buy things or to shop at
a store.

A group, called a co-op, that forms 0 buy in bulk {0 save
money or to buy particular foods. The co-op operates food
markatsasamnpmﬁtcorpoumm&oa!mm

Distribution of product direct from the manufacturer to the
consumer, bypassing typical retall channels of trade.

See brand franchise.

Merchandise destined for ultimate use by persons or
households without further commercial processing.

A demographic profile of customers that buy a product.
For a product, the sales attributed to various types of
consumers expressed as a percent of the product's total
sales.

A representative sampling of shoppers who, through
discussion, enable managers to assess customer needs in
a particular store or group of stores. Discussion often
involves shopping convenience, store sanitation, and other
factors that contribute to custom

Store services unrelated to actual sales, such as home
Pattem of consumer behavior where products and
services are svaluated for performance and quality.

A train, truck, airplane or ship's cango van used to
transport goods. May be refrigerated or controlied-

I7A



stmoaphere unit. Standard sizes 10-, 20-, 24-, 35- and 40-
%mmmu-:%mwh

mm-uwAmmmwuu

(C

continental-style A long, siesk, fixad displey cose with a curved glass

case merchandiser canopy and wood, the, or metal accents.

(suropsan-style case

merchandiser):

continulty: The exposure of consumers consislendly, over ime, 1o
advertising intended 10 sell & product or service.

continuity program orA long-term shore promotion using llems such as china,

promoﬁon encyciopedias or culiery 10 aliract customers 10 a siore.
An ordering process based on the sxchange of elscironic

nmm(cmdnmmamm-mumm
& sfore is running low on a product and nesds a new
shipment of the ilam. CRP programs reduce inveniory
levels and operating costs by having

contract features: A list of products scheduled for a wholesale or relall sales
promotion. The distribulor of the products receives ellher
money or an allowance for & successiul sales event. See

proof of performance.

contract store: AWMMWW:MN:
cost-plus basis or by special arangement. See cost-plus.

control book: A sales record that iogs trends by product and sesson.

contro! coupon: An advertising coupon that limits the number of #ems
bought on sale.

control label: An exciusive company label used in a certain geographic
aee.

controliable expense: Expanse lems, such as payroll and sivink, fhat can be
reduced by managers.

controlled A product packaged in a low-oxygen, niirogen-rich wrap

atmosphere that preserves freshnees.

packaging (CAP):

controlled brand: A merchandise brand disribuled by wholesslers, retallers

. or groups of stores that do not compeis with each olher.

. See franchised label; privete label.

controlied interviews: A praciice thet sels buying deys in 8 publishad schedule.

interviows are ofien imited 10 a certain length of ime, and
special interviows by appointment only.

convection oven: An oven with circulsiing air thet cooks move unifonmnly and
at lowar temperstures than doss a conventional oven.

convenience food: Prepared praducts, such as frozen or microwavable foods,
that are quick and sasy o fix.

convenience Easy-io-use nacessities which people usually buy

products: frequently and/or can use

convenience store: A small, sasy-access food siore with a imilled aseoriment.
Many convenience stores aleo sell fast food and gascline.

conventional A large, sel-earvios, retall food siore (up o 30,000 squere
supermarket: fest), with moderals pricing and selection, and annusl
sales in the 52 o $8 million range. Usually includes a
meat, produce, dairy, and grocery department.
conventional A wholesaler that sells goods 0 retallers st a price which
wholesaler: inciudes an unrevealed margin, not at cost-phus.

conversion Money that a manufachurer pays 0 cover a wholesaler's



allowance:
conveyance:

cook-chill:

cooperative {co-op)
store:

cooperative group or

co-op:
cooperative
marketing:
cao-packer:

costs for a change in a product's package size or design.
See siotting allowance.

A legal term referring to a property transfer from one party
to another.

A cooking and food preservation process for food-service
products. Food is cooked, packed, sealed and quick-
chilled in a piastic pouch and stored at a temperature
below 40 degrees F.

A refrigerated holding unit in a warehouse or store for

perishables.

A consumer cooperative owned food store operated by
corporate management. Multi-store and single store
owners band together to achieve the advantage of chain-
like distribution patterns.

A manufacturers' ad paid for in whole or in part by the
manufacturer, with a retailer's name, logo and location
inserted in the ad slick. For magazines: the participation of
two or more advertisers in a single ad which includes sach
manufacturer's product

A manufacturer's deal for a distributor or retaller to perform
certain duties.

A group of independent retaliers that own and operate a
warehouse to buy in bulk to save money..

A group of independent producers that selis together.

A packing company for several different manufacturers
that uses manufacturer-supplied products and packaging
and charges manufacturers per-unit.

Two or more advertisers that share the coets of
advertising on a television program.

The written or spoken part of an advertising message.

A group created by a legal charter that may buy or sell or
enter into contracts.

The dollar amount paid for any goods or services. Retail
price equais cost price plus profit

A shipping term where the selier is responsible for paying
freight, but not insurance charges to a destination.

A term that refers to freight, storage and advertising costs
of delivering a product to a wholesaler/retailer.

An expsnse that does not change regardiess of sales or
productivity, such as insurance and rent.

The cost paid by a company (including freight) for the
goods it selis to its customers. COGS is computed by
adding the cost of the inventory at the beginning of the
period to the cost of goods received by the store (or
warehouss) during the period, then s

An advertising sales term used to calculate how much it
costs an advertiser to reach a thousand people.

A method of pricing where merchandise ie billed at cost,
with a percentage mark-up, or dollar charge, added for
services rendered
ﬂnpneeofoneunltofaprodud.ﬂwmaosmmhm
variable costs and any applicabie fixad cost allocations
that may apply.

The number of units or items in a case or package.



courtesy counter
{customer servics):

A discount certificale redeemad st the cash register.
Coupons are distributed in menufachser's nowspaper ads,
freastanding ineerts, alfbeed 0 a product package, by
direct mell, elecironically in store or via the inlemet.
Manufaciurer nolice 10 a retaller and/or a coupon
clearinghouse thet payment for coupons submilied has
been refused and that they are billing the retaller sndfor
clearinghouse for the face value of the coupon plus

handiing.

A checkstand drawer 10 siore coupons.

A manufacturer's coupon distribuled by verious means st

& particuler time.

The act of exchanging a discount ceriificate for 2 credit st

a cash register. Retallers are later reimbursed for the face

vaiue of the coupons plus handiing charges.
A raport thet lists the number redesmed and veiue of all

COUpOns.

The practice of ringing up coupons at the register.

An llsgal practice of ringing coupons outeids of an order
and taking the money.

Siore empioyees responsible for bagging orders and
carrying them 10 the car for the customers. Also referved o
83 Carry-out clerks.

An area in a stors dedicated to customer services, such as
check-cashing, product returns, money orders, lobiery
Usually located at the front of a store and is always
staffed. Also called Service D

Cost per thousand.

Count and recount.

A voucher for credit for goods or servioss.

Ouldeted, damaged, or unselable merchandies where 8
refund can be cbisined from anclher source.

Sosking leafy produce in weler 10 restore freshnses.

A period of ime betwesn restocking during which the
salss volume of & siore is at &s highest level.

: A transfer of bactkeria from one product ¥ another by

either direct or indirect contact.

A process that takes piace st a distribulion center where
asmiving prodhuct is immediately broken down and
resassembied inlo pelistized store orders or moved i0 &
emporasy staging ares. Product is then loaded onto
wailling truciks for store delivery without

A display of related product, such as cersel and bananas,
charcoal briqueties and starter fluid, pasta and tomato
SBUCES.

A massive display st the end of a grocery or fromen food
sigle.

Continuous replenishment.

A propristary term for vacuum packeging malerial, which
has enfered the language o mean all vacuum packaging,
ke "Xerox,” “Kieonex" or "BandAid "

The cubic measurement (volume) of a quanity of product,
caiculsted by multiplying its height by width by depih.
Cube measurement is sesocisted with the capaclly of



~ cube out:

cube utilization:

cubic capacity:
cubing:
cult:

curb delivery:

current assets:
current liabilities:

customer count:

customer loyalty:
customer mix:

customer pickup:
customer take-a-
check:

customer
transaction:

customer unit loads:

cut:

cut-case:
cut-case display:

cut-in:
cutthroat:
cutting:

cycle cleaning:

cycle count:

cylindrical cheese:

trucks, warehouse, backroom or shelf space.

The act of reaching the capacity of product that can be
shipped in a truck or other transportation vehicls. See
weigh out.

Loading a truck or other transportation vehicle with
merchandise in order to fill as much of the horizontal and
vertical space as possible.

The capacity of a vehicle, stated in cubic fest.

The process of ordering products to fill a vehicle.
Checking displayed producis in cases to remove off-
condition or unsalable products.

The practice of delivering an order in buik to the pavement
in front of a retail store; or from the taiigate of a truck to an
See assets, current.

includes all debts and expenses dus within one year (such
as, accounts payable, accrued labilities, current portions
of long-termn debt). See liabilities, current.

The number of customer checkout transactions for a day
Of week.

The degree to which a customer repeatedly shops a store
for a majority of their purchases.

For a store the number of customers of various types
expressed as a percentage of the store's total number of
customers. For a product the sales attributed to various
types of customers expressed as a percentage of the
product's total sales.

See backhaul.

Numbered tags for customers used in areas where lines
form to ensure faimess of service.

Payment for merchandise received.

Unit loads consisting of one or more SKUs, possibly from
several product categories, assembied by the seller
according to terms of sale offered to the buyer. Also
known as rainbow or mixed paliets.

iterns that are ordered, but not delivered bacause the
warehouse is out of stock. These items should be re-
ordered. Also called a product cut. See scratch.

A less-than-case-iot that a wholesaler sells to a retailer.
A method of merchandising and stocking products that
uses the original packing case, with the top and/or sides
removed, to display products.

To make space on a shelf for new or promotional items.
Slashing prices well beiow the market sverage.
Opening or sampling a product to evaluate its appearance,
flavor, quality and/or consistency.

Cleaning cases, sheives, bins and storage arsas on a
regular scheduie to ensure cleaniiness and sanitation.
An inventory verification procedure performed at regular
intervals at certain store aisles or sections.

Uncut cheese similar in shape to a tube or large water
ptpe.

285



daily value (DV):
dairy/deli case
dairy products:

damage center:
damaged goods:

data mining:

data model:

data warehousing:

date code or coding:

dating:

day letter:

A Bet of vitamine, minerals, nulsients, sic., printed on &
product iabel.

An insulsied container display altached 10 a relvigeraied
case thet extends into an alsle 10 stimulale impulse buys.
Milk (inchuding dry milk), cream, SOUr Cream, YOgurt, aggs,
butter and substitules such as margerine, chesse, and ice
cream.

A place where damaged mercharxiise is sent.

An unssisbile product, such as sliced box iops and dented
cans.

The temperalure range, 40 1o 140 degress Falwenhel at
which foods spoll. Perishable foods should be held at
femperstures above or below this lsmperahure rangs.

A small, eye-caiching sign that hangs from a product or a
shelf t0 draw aliention 10 an Rem or displey.

A process of sesrching deta bases for unique trends or
occurring siluations and displaying those trends to the
user.

The compisie set of dala elements which must be faken
into account whenever software syslems are writien.
Industry sfforts are underway (o define a standard data
model for retallers.

: A telecommunications system that handies both voice and

data transmiasions over the same ine.

A compilation of data from a variety of sources for siorage
and oasy refrievel.
meodﬂ.ﬂlr.hmﬁ
sales, gross margin, and unt movement.

A "sell by” dete stamped on a product 10 enmure freshness.
The dale assiets with quailty conirol (first in, first oul) and
proper rotalion. k may also apply 10 affodng @ "sell by" or
"pull by" dade on merchandise which is on displey (ss in
the Bekery De

A supplier's offar that provides discounts for payment of an
invoice at some fulire dete. The longer the time pariod the
betier the arrangement. See mxdended daling.

A dally bullstin with current product and pricing informalion
sent i retall siores See bullelin

days-of-owply(ﬂ-o- The amount of product caiculated 10 mest cusiomer

DC:
dead-heading:
net

dead
deal:
deal pack:
deal period:
deal sheet:

demand between repisnishments.

Distribution center.

Retuming an empty vehicls 10 @ warshouss.

The lowest cost for goods after all alonunces are
sublracted, alec known as net-net.

A buying arangement or ievms of sale thet offer special
purchasing incentives; 8 promotion or a trade deal.

A menufachurer's method of packaging products for special
customer promotions at a store.

A manufacturer's time frame for special allowances 1o
retailers for a promotion.

A vendor (DSD supplier) genersied informaiion sheet
lsting cusment or upcoming products on allowance.



decentralization of
store operations:

deduct/deduction:
deep discount:

deep-discount drug
store:

delete:
deli-bake:

deli product ends:
delicatessen:

delinquent account:
delivery cycle:
delivery receipt:

demand:

demand item,
demand brand:
demographics,
demographic
characteristics,

demographic profile:

demonstration or
demo:
demurrage:
dcpaﬂuﬂn
department:

department flow:

department Ld. label:

department sales

depreciation:
descriptive label:

detail person:

includes product description, UPC codes, allowance, cost,
start date and end date for sach SKL! listad.

A shift in responsibility and accountability for maintaining
store conditions and profitability from a store's
headquarters to a store manager.

An amount that is subtracted from a paycheck or an
Lowering the price of merchandise to a minimal markup
over the wholesale price.

A low-margin, GM/HBC store with 25,000 SKUs. These
stores typically carry fewer sizes, but mors GM/HBC
brands than a supermarket.

To no longer stock an item in the warehouse or a retail
store.

A combination in-store bakery and deli department where
equipment, floor space, and labor are shared, usually
under commaon supervision.

Meat and cheese ends used for sandwiches, salads or
samples.

An in-store department with cooked foods, salads, cold
cuts and cheeses, etc.

Past due customer accounts (accounts receivable).

The time between an order and its delivery.

A receipt acknowledging the product count, date and time
of a delivery.

The amount of goods that consumers will buy at a specific
price.

A product or brand whose consumer popularity makes it
an essential tem for a store to stock.

A snapshot of customers, such as their age, ethnic group,
gender, income, education or maritai status.

A product promotion in a store with samples to eat and
cooking-tip handouts and/or coupons.

A daily rate charged by raiiroads for failure to uniocad a rail
car within a specified time frame.

To remove product from the original shipping pallet and
repailetize it for shipping or storage.

An area in a retail store designated for a category of
promas such as, grocery, meat, produce, bakery, among

Aoorm logical flow from one commeodity to another.
For example, summertime fruit, to hard fruit, to exotic soft
varieties in the display.

A department’s labet affixed to a package, so that the sale
is credited to that department at the checkout.

A daily breakdown of each department’s sales.

A reduction in a fixed asset's value over time.

The labei showing the name of the product, price per
pound, total price and possibly the "sell by" date or "pull
by" date.

A manufacturer's or broker's representative responsible for
category conditions, merchandising and writing credits.

2.7



direct buyer:
direct expense:
direct mailing:

direct product cost
{DPC):

See retall representalive.
A shipper's fee charged when a truck is not loaded within a

osrtain time frame, which hoids up the truck st the
warshouse or processing plant.

A Wlscommunicalions sysiem betesen a retaller and
supplier that allows for the exchange of sales data, product
movement, bilings and replenishment needs.

: A free-standing computer used by customers for dell
orders.

A telscommunicalions ink used 1o exchengs data, such as
ATM and bankcard suthorizations.

A sampiing fechnique used 10 apot consumer trends.
Targeted househcids ksep a record of supermarkst
purchases for a short period of time.

Low-calorie foods for special dists, such as sall-free, low-
suger, inciuding distetic soft drinks, organic and heslth

A programmabie scale that weighs, caiculsies cost and
prinis a label.

A retaler who buys direclly from a manufachwer and
receives all manulachurer allowances.

A buyer who places orders directly with a mamdaciurer
and bypasses a wholesaler.

An expense that directly reiates to a specific ssgment of
the business operation.

Promational materials for products received by a customer
at home.

%Mwm' cosis, ransportalion, handiing

direct product profit A fonnula used o measure a product's profitsbilly. The
or profitability (DPP): formule is: Gross Product Margin minus Direct Product

direct sales force:
(DSD):

discontinued item:
discount:

?:“PIM.MMMU

A group of salespscpie employed by a mamdachring
company 10 work sxchusively in promoling and seling is

own products.

Products delivered direclly 10 a siore by the vendor, such
as soft drinks, beer, bread and fresh baked goods, deiry
products, poisio chips and other fraglie fems.

Product no longsr svailable 10 a store. See delete.

A predetermined smount, deducied from the face of an
invoice, samed for prompt payment. A sales promolion
feakre thet is & markdown from the reguler price for a
limiled time. A percentage deducied for vohane purchases.
A read-only-memary in a computer's hard drive
programmed 10 perform operations, such as corvering
keysirokes o bils and byles, formaling, eic.

A supply center department that coordinales product

shipments.

A merchandising method of highlighting a product by
arranging & in a way that aliracts the altention of the
customer.

Point-of-purchase signage developed o promote product
on displey.
A manufacturer's allowance 50 » retaller who dispiays or

A2



display case:
display module:

display pack:

display stock:
display unit load:

disposable
{personal) income:
distressed
merchandise:

distributing area:

distribution:
distribution
allowance:
distribution center:

distribution cost
analysis:
distributor:

promotes & product.

A refrigerated or free-standing case for holding products
on a sales floor.

A preassembied kit for merchandise display in asisles or
shipped on a pallet (generally two to four modules per
pallet).

A case of product packaged in such a way as to be ready
immediately to display on the sheif as a unit.

Products moved from backroom storage to a sales floor.
A prebuilt retail display on a pallet ready for in-store
merchandising. Also known as Display Pallets.

The measure of what people have available to spend in
the marketplace after taxes.

Salable merchandise that neads re-working, crisping, re-
trimming or to be conditionad or packaged to sell. Product
which requires a forced saie becauses of damage or
deterioration. Alsoc known as a distressed item.

An analysis of a market area that includes the
demographics of the population, number and kind of
stores, which is used for price comparisons, market
area.

A chain of delivery from a manufacturer to a store.

A manufacturer's allowance to a retailer for purchasing a
new product in a category.

A warehouse used to receive, store and ship products to
retailers.

The accounting method that factors in the cost of handling
and storing individual products and product categories.

A person or company that supplies products to a retailer

through a distribution center.

distributors’ brand: A private-label, brand product paciked for a wholesaler,
cooperative or chain.

district manager: See store supervisor.

diversified wholesale A wholesaler who stocks and sells product in a variety of

grocer: categories.

diverter: A reseller that buys "deal” product from manufactirers to
re-seff outside of a target market area.

dock: An area to receive, load and unioad shipments.

dock piate: A built-in or free-standing metal plate that forms a bridge
beiween a trailer and a loading dock.

dollar margin: See gross margin.

dolly: A smali hand-cart with two wheeis used to move heavy
objects.

domestics: Soft goods, such as kitchen ems, linens and other
househoid textiles.

DOS: Disk operating system.

D-0-S: Days-of-supply.

double-bagged: A bagging practice used to reinforce bags of heavy items
by putting one bag inside another

double-truck: A newspaper advertisement of two facing pages.

DPC: Direct product cost.

DPP: Direct product profit.

drained weight: The weight of a canned product without the liquid.

dressed fish:

A whole scaled, cleaned fish, sold with or without the



drop shipment
drop trailer:

drop-in display:

dump table:

dust collectors:
duster:
DV:

head.
A retailer's order shipped direclly 10 a siore by a
manufacturer.

A van flled with merchendiee that a driver lsaves at a
siore for unioading.

A display unit thet fits into or taies the place of grocery
sheives.

The number of relall deliveries made in a day. A st of
price reductions.

A pharmaceutical wholesaler who sells primarlly to chain
or single-unit drug siores.
Nonperishable grocery products.

Products thet are not food, such as paper products,
detergents, or pet lams.

A lerge dust mop.

Direct store delivery.

A compuler ierminal, aleo called a video display tarminal
(VOT), that is linked 10 & remole processor.
mmamwhmhm
or in shipping containers.

A display table where products are haphazardly pilled
rather than neatly aranged.

Slow-moving products.
A cleaning tool made of feathers.
Daily value.

European article number.

A manufachurer's incantive offsred 10 retaliers who order
seasonal or promotional lems before the season or
ovent begine.

A perforrmance indicalor.

Electronic arficle survelllance.
Eamings before inlerest and tows.

Electronic benefiis transfer.

A no-¥rils food siore thet feshrres a imiled seleclion of

Opporunily
An ECR method to maximize store volume and groes
marging. ts key drivers are category and space
allocation targeied by store, quicker adjustments of
product in response to changes in customer purchases,



Efficient Consumer
Response (ECR):

efficient product
introductions:

efficient promotion:
efficient
replenishment:

EFT:
egg wash:

EIS:
electric jack:

electronic article
surveitlance (EAS}):

electronic benefits
transfer (EBT):

identification and emphasis on higher volume/margin

A collaborative industry strategy to reduce the costs of
goods throughout the system by automatic
replenishment shipments to control inventories and
better maintain store conditions. Distributors and
suppliers work cooperatively with the goal of reducing
An ECR initiative used to accurately time the
introduction of new products. that are more directly
related to consumer needs.

An advertising strategy that causes an increase in sales
and an improved competitive position for the retailer,

A core ECR strategy that integrates data throughout the
food distribution system to automatically reorder,
transport, and restock products.
Electronic funds transfer.

An egg-based glaze brushed on bakery items to produce
a gloss

Exacutive information system.

A pallet jack, equipped with a battary that operates
under its own power to move pallets within a warehouse
or store.

An electronic loss-prevention system that signais if a
product has not been de-activated at a cash register,
Used on high-ticket items, such as alcohol and
cigarettes.

A system utilizing a debit card for food stamp recipients
to use to purchase products in a retail supermarket.

electronic cash register A stand-alone, point-of-sale terminal used by a cashier

{ECR):

electronic coupon
clearing:
electronic data
interchange (EDI):
electronic data
processing (EDP):

electronic discounts

{clipless coupons):
electronic funds
transfer (EFT):

to check or scan customer’'s orders.
Scanning coupons for faster processing and control.

The use of computer and other peripheral equipment in
all areas of the store and headquarters to assembile,
accounting and controls; checkout operations; slectronic
funds transfer system.

A discount price for the future purchase of an item
printed on a customer's receipt.

The use of telecommunications systems and debit and
cradit cards to move funds. Paperiess system used with
credit and debit cards.

electronic mail (e-mail): An electronic communications system using a computer

electronic marketing:

electronic shelf labels

(ESL):

electronic shopping:

that enables the user to generate and transmit
messages to other locations/addresses via the internet.
The use of shopper programs to reward frequent
customers for their loyalty. Uses a scan card to monitor
customer purchases and provide electronic discounts on
Liquid crystal display (LCD) shelf tags linked to a
backroom computer and POS system that automatically
cisplay price changes.

Digital shopping via the World Wide Web (WWW) on the
Iinternet.



slectronic signature
capture:

end aisle display, end
cap, end dispiay or
ends:

ond of month (EOM):

onds:

EOM:
Equal Employment

Opportunity
Commission (EEOC):

ESL:
estimated inventory:

ethnic foods:

european article
number (EAN):

A quid-crystal fouch screen thet records & signehse as
a digital image, which reduces paperwork.

A massive merchandcise display at the end of an sisle
which is a prime seling locaiion for high margin, impulse

An accounting iarm that designaies the last calender
day of a monih as the final dale for payment of bills.
The last part of whole loaves of mest and chesse in the
Dell Department.

End of month.

A U.S. government agency that enforces federal
legisiation, which prohiblis discriminadion in the

workplace.

Electronic shelf labels.

A physical inventory method used o caiculate the okl

cash vaius of a siore’s inventiory. A product count is

multiplied by the retal price. The eslimaiad gross-profit

maergin is subtracted from thet figure 1o get an estimals

of the worth in dollars of it

A local area network (LAN) used 0 connect compuiers,

in contrast o a network used 1o connect compulers in

larger area, & wikis ares network (WAN).

Producis that a particular ethnic (racial, national) or

cultural group favor, such as Maxican, Chinese or

kosher foods.

A European, 13-digit bar code that identifies producis

and shipping containers, which is compatible with U.S.

and Canedian UPCs, although there are differences in

formet.

A siore or community wide promolion of targsied

products thvough & seriss of relaied aclivilies or using &

perticuler theme.

A manufachzer's pricing siralegy in which the cost of

goods is consistently low.

A retadl pricing sirslegy in which the product prices e

kept consistently low. See high-low pricing.

AMMMMIDM

stock condiions outside predetermined lmils.

mmubmmumm

Le., 100 much, foo Ritle or out-of-stock.

Computer softwere used fo summarize operalional dale

and prapare exacutive reports.

Unique products from all over the worid. Special

seactions may feshwe Asian, Spanish, telian and olhwr

foods or products.

Fnismdwm in North Americe and

considered "eotic”, such as, kiwi frult and ugh frult.

Owverhead cosis that include saleries, supplies,

advertising, depreciation, and meintenance.

Solware used 10 inlarpret data and highlight key evenis,

enabling & category manager o focus on the most
problems.

relevant

A manuiacturer's “sell by” deie stamped on products fo
indicate shelf ile.

A lane used to check out customers with a imiled



extended dating or
extended terms:
extendeors:

extraordinary items:

eye level:
F
face-up:
faced

facings:
fact sheet:

factory pack:
failure fee:

fancy foods:

fat content:
FDA:

FDi:

featured special:
features:

FEIF:
fermentation:

FF&D standards:

field broker:

field representative:
FICA:

FIFO:

number of items.

payments for products.

Sheives, tables or baskets used along with permanent

fixtures to increase display space in a department.

All infrequent or unusual financial events, including net

operating loss carryforwards to the current period.

A merchandising strategy to increase sales of a product
by placing it at a customer's eye ievel.

A sheif's-edge arrangement of merchandise to make a
display shelf look full.

The pulling forward of product to the edge of the gondola
shelf to make the display appear fully stocked. Also known
as face-up or facing up.

The number of units in width an item occupies on the front
row of a store shelf..

A manufacturer's promotionsl sheet for sales calls.

A standard-sized shipping carton.

A manufacturer's payment to retailers for merchandise that
does not seil as expected and is being dropped from the
retailer's inventory.

Gourmet, specialty, or special-occasion foods.

The amount of fat in a particular product.

Food and Drug Administration.

Food Distributors International.

A product featured in advertisements.

Products featured in a curment advertising promotion to
attract customers.

Food Executives International Foundation.

A breakdown in organic compounds caused by a
leavening agent, such as the effect of ysast on flour.
Federal Food & Drug Standards are federsal rules that
address quality standards of foods and drugs for human

congumption.

A fruit and vegetable grower's representative who selis
and ships produce.

A manfacturer’s or wholesaler's representstive who selis
Federal insurance Contributions Act, a mandatory
withholding used for Social Security.

First in, first out.

fillins or fill-in order: A supplementary order neaded to repiace product that was

fillet:
final order date:

final ship date:

first in, first out
{FIFO):

either forgotten, not delivered or out-of-stock.

A boned, trimmed, lean piece of fish.

The last date to place an order to receive product
aflowances.

The last date to ship an order to qualify for product
allowances.

An inventory rotation system to sell older products before
newer products.



fiscal yoer:

fish steaks:

fixed assetls:

fixed costs:

fixed dating or fixed
fixture (fixturing):

flagship store:

flash sheet

flaxible allowance:

floor merchandiser:

Hggm

i
i

food/drug combo:

Food Distributors
Intemnational (FOI):
Food Executives

Foundastion (FEIF):
food guide pyramid:

A 12-month period thet a company or government uses for

bookkeeping purposes.

A crose-section cut from whole fish in 34 to 1-inch thick,
skin-on slices.

Soe assols, fhoad.

See costs, foed.

An accounting torm that sels a payment dale.

Dispieys, such as grocery sheives, a freaner cass, &
magazine or card rack, used 1o exhibt merchandise.

selecied sale producis 10 retallers. Alec known as a sell
shest.

Platforms usad 10 store products.

Choice given 10 a retaller 1o sslect the payment method
The amount of time that & check is in circulstion; the
period between the time a check is writhen and when & is
cashed.
Ammmbwmmm

Amovable free-standing fixture, such as: a spinner, which
revoives; a rack; a fiesd, portable unit; a floorstand; a
disposable, cardboard unit; a prepack; a disposable
display with products inside; and folding tables; for speciel

displays.

Merchandise stored by a retalier 10 replenish shelves
between deliveries. Also known as back shock.

An agreament to prolact a retaller from & ioss ¥ a products
price goas down in a certain time period.

A form of cross-docking; products are brolen down inio
individual cases which are soried, ransferred and put on
pafiets to ship 10 relal stores.

An sdvertisement that is malled or inesrted inlo

NOWSPapArs.
Food Marketing inslitule.

An agent who negotisies coniracts, buys and sells food
and other merchandise 10 retall food stores.

A calculation of the price of each ingredient used o
prepars foods, such as potaio saled.

A combination supersiore-drug store under a single roof
that share chackout lanes. General Merchandise/Heallh
and Beauty Care (GWHEBC) represents at least one-third
of the selling area and & minimum of 15 parcent of store

salos.

(Jormerly NAWGA) 201 Park Washington Couwrt Falls
Church, VA 22048 (T03) 532-0400

P.O. Box 2730 Betheeda, MD 20827 (301) 400-8718

A federsl government picture of a healthy dist, with the
most essential Rems, ceresls and grains, at the bollom,
and the least essential, fals and sweets, at the top.



Food Marketing
Institute (FMI):

food mass
merchandiser:

food service:
food stamps:
food stand:

food store:
footballing:

footprint:
forced deposit:

forced distribution:

forecast:
forklift:

forward buy:
four-way pallet:
frame:

frame relay network:

franchise:

franchise store:

franchised
department:

franchised label or
franchised brand:

free goods
promotion:

free standing:
free standing
display:

free sh.nding insert

(FSI)

An intsmational trade association of independant grocers,
chain stores and wholesalers. FMi's programs include
edication, research and public affairs. 800 Connecticut
Ave., N.W. Washington, DC 20006 (202) 452-8444
Asupermntermatomrsawndevanetyaffoodandm
food merchandise. These stores average 150,000 square
fest and typically devote 40 percent of the space to
grocery items and 60 percent to General
Merchandise/Heaith and Beauty Care (GM/HBC) and oth
The preparation and sale of ready-to-eat food items,
snacks and meals.

A federal benefits program for low-income families,
administered by the U.S. Department of Agriculture.

A disposabie, usually cardboard, floor merchandiser.

A retail operation that selis food products.

A competitive strategy to rapidly increase sales volume by
sharply cutting prices

The amount of square footage in a store ugsed by a piece
of equipment or display unit.

A fee placed on recyciable bottles to promote bottle
retumns for a refund.

The total aliotment of product that a retail chain
automatically distributes to its stores without specific
orders. Also called a force out.

A projection of sales volume.

A vehicle with projecting prongs that slide under a paliet to
move merchandise in a warehouse or store.

A retail practice of holding products until the end of a
promotion to increase profits. Also known as a buyout.

A paliet accessible by equipment from all four sides.

A module of text on the World Wide Web, which is used to
break up text that is hard to read on a computer screen.
The unit of information transferred acroses a data link.

A local-area, wide-area or global network of computers
that uses nodes to send digital messages in pieces back
and forth untit an open line is found for transmission of a
packst of information, which is reassembied in the cormect
order on delivery.

A contractual agreement on a brand, service, name,
operation or procedure,

An independently owned store affiliated with a wholesale
group and sharing a common name. A jicense fo use a
chain's name.

See lsased department.

A label, name, or design that a sectional distributor may
use as its private iabel in an assigned area.

A manufacturer's incentive to retailers or wholesalers that
offers free product in exchange for the purchase of a
specific quantity.

A store jocated by itself or in an unplanned shopping area.
A display built straight from the floor and not attached to a

fixture.
A manufacturer's advertisement and coupons put into a
separate section of a newspaper.



full truck:
future order:

The time period aliocated 10 ioad or unicad & ruck or rell
car without incurving additional charges.

A retailer with access 10 capiial who buys in high volurne
from many suppliers on a cash basis.

An enciosed, refrigeraled storage anse thet pressrves
frozen producis below 0 degres F.

The loss of moisture thet affects frazen food. The while or
gray spols caused by improper packing or food handling.
The length of ime a product can be stored at 0 degres F
and retain good proofing and baking characteristics.

A receipt showing the fotal cost of a shipment. Shippers
p._yﬂr;npddhﬁlhﬁuﬂnﬂmupqm

An expense added 0 a product's retall price.

The raneporialion cosis for shipping products by rall, truck

or other means that may be based on a formula of tolal

weight, revenue and mileage.

An elsctronic merketing program designed o reinforcs

customer loyally. A scan card used fo caphure uslomer

shopping patiermns and 1o generate product discounts

(clipless coupons). See slectronic markeling.

Just picked, gathered, produced, ive or unprocsssed, not

stals, food. A term associated with perimeter departments,

including produce, deli, bakery, or floral. Also unfrozen.

Seasonal food products processed quickly; usually at the

growing location.

A program o liquidate short-coded, overstocked

merchandiss 10 prevert its accumulstion.

A service counler.

The designated arees of a retall store for cusiomer

checkouts and bagping stands. &k may include a Service

Ceanter, Counting Room for Monies, MIS Office and
Ofice.

Manager's

The number of shelf facings for a product.

See assets, frozen.

A refrigeraled warehouse for the siorags and distribulion
of frazen foods.

Food preserved by freezing, such as irults, vegetabiss,
spedcisity foods, dinners and ice creem.

A torm for a whole chicksn.

Froe-standing insert.

A siore that selils genersi merchandise (GM), health and
beauty care (HBC), over the counter (OTC) and

prescriplion drugs.

A wholesaler who provides a compists selection of
producis and services 10 retallers, such as accouniing
services, retall training modules and services, MIS
information and reporting and newspaper ad layouls.
Merchandiser arrangements with retaliers in which product
prices include all services, such as order wriling,
prepricing, delivery, shelf merchandising and gusranieed

See truckioad order.
An order for perishabls products before the beginning of a
seasory; fulure orders are often used as collsteral for loans



by packers/manufacturers. See fieki broker.

G

garnish: A decoration on salads, such as sprigs of watercress,
iettuce or other colorful ilems.

gateway: The computer system usad in a store {0 tranamit orders
mmmmommmcmmm

price changes, PPUMTagsmddeliverysdnduesﬁom

theOﬂicalDlsmbutlon

general line AMMesaierwhoonlyse!sdrygmoerypmduds.

wholesaler:

general merchandise Products other than food that are sold in supermarksts and

(GM): require special buying, MMMW GM
classes are: hardlines, softfines, reading/wnriting lines,

hoa!handbemlym(HBC)mm
generally recognized A food safety FDA term that indicates that all ingredients

as safe (GRAS): are approved for human consumption.

generator: The large motor designed to run cash registers and
emergency lighting when normal power is lost. This unit is
usually powered by natural gas.

generic, generic Product packaged and sold without brand name or
product or generic  advertisements. Usually of a standard grade as opposed

brand: to grade A or top quality. Offers customers lower quality at
a lower price, and is packed in a piain package with only a

gills: The breathing organs of fish, which are removed during
procuoimdmomcydecompounﬁdyandmy

giveaway: Apmioﬁondanmmmmwomﬁuk
they buy one or more products. See loss leader. C

GMA: Grocery Manufacturers of America, Inc.

GMDC: General Merchandise Distributors Council.

GNP: Gross national product.

go backs (backshop): mmmmm:mm
raquire reshelving. Also known as back shop, shop backs

and retums.
gondola: Display shelves and racks that form aigles in a retail store.
See wall shelving.
gourmet foods: Specialty and imported food products.
gourmet A supermarket offering gourmet and high-end products, as
supermarket: wel as standard grocery items. Emphasis is on customer
grade: A food industry classification system or standard that
indicates a quality level, such as, Grade A, Prime, or Extra
Fancy.
graphical information A computer program that analyzes trade areas to help
system: select a site to build or buy a store.
graphical user A user-friendly, non-text way {0 present and to navigate
interface (GUI): World Wide Web pages using icons and pictures and to
hyperiink to other Uniform Resource Locators (URLs).
GRAS: Generally Recognized as Safe.



gross margin:

gross national
product {(GNP):
gross profit

= g
C

hand-heid terminal:

A display fodure that uses a product's waight 1o drop
products down or move them forward ss an flem s

A weeldy, in-store ad shest of specials, localed at the front
of a siore for custiomers’ corvenience. The Gresn Shest

may include coupons.

A retailer who only selis frults and vegetabies.

See gross margin.

A count of all grocery leme on hand in a store; also refers
o the procass of counting products.

1010 Wisconsin Ave., N.W., Sulte 800 Washington, DC
20007 (202) 337-0400

A retall siore thet selis a variety of food products, including
some perishabie lems and general merchandiss.

A middieman who buys food and suppilies from
manufacturers 1o resell them in smaller quaniiies 1
retallers; cooperaiives and voluntaries are the two major

types.

A unit of measure for packaged products; 144 lams or 12
dozen.

An accounting term that refers 1o the difference between
retall selling price and the cost of goods sold, expressed
as a dollar amount or as a percent of retaill sales. Gross
margin percentage is computed by dividing groes margin
doliars by retail sales do

The total value of all goods manufactured in a counlry in a
calender yeer.

An accounting term that refers 1o a profit figure ceiculeled
by sublracting the cost of product from &s seling price;
expresssd as a percentage or as dollers and cents. See
markup; mengin; net profit; spread.

The fotal dollar sales for a dey, week, month or a yeer.
Retsilers that adverties together 0 save money. See
voluntary store.

The standerdized classification sysiems used for producis.
The agresmant 1o retum product ¥ lems do not sell within
& cortain time.

A program that sssures customers a full refund ¥ not
satisfied.

The graphical user interface of a World Wide Wab page.

piace distribuled to consumers in a trading sres.

A portable compuler terminal used for numerous in-
store operations, such as price checks or placing
orders.

handiing allowanceicharge: A manufscturer's discount paid 1o 8 wholssaler in

retum for handiing promotional products andfor



handling unit:

hand truck:

cash coupons.

A term used to describe goods or an aggregation of
goods bundied together for distribution and
logistical purposes.

A small two-wheeled cart used to move product.

hanging or dreased weight: The weight of a meat/poultry carcass before

hang tag:
hardlines:

hard shell lobsters:
hardware:

hazard analysis critical
control point (HAACP):
HBA:

HBC:

HBC/cosmetic:

HCFC:

header card:

health and beauty aids
(HBA):

health and beauty care
{HBC):

heat-and-eat:

held at store:
hemia-size:

HFC:

hi-cone packaging:
high-low pricing:

. historical margin:

holding power:
holistic pilots:

home delivery:
horme health care:

trimming and processing.
A hanging tag, aboh\ownasamm

hardwam pho&ograﬂwﬁlmorswplnsandtoys
Mature, salable lobsters.

Produce such as citrus fruits, potatoes, root
vegetables and other fruits and vegetabies that will

refrigeration. ,

A federal guideline to ensure safe food handling
and preparation from receiving to point of sale.
Health and beauty aids.
Health and beauty care.

A retail store that selis heaith and beauty care
(HBC) products and/or cosmetics, but not
prescription drugs.

Hydrochlorofiuorocarbon.

See case card.

A category now called Health and Beauty Care
(HBC).

Cosmetics, tolletries and home remedy products
sold in food stores. Formerly called health and
beauty aids (HBA).

A precooked food that requires heating before

consumption.
Unprocessed invoices at the time of inventory; a list
is made to account for outstanding invoices.
Extra-large sizes of packaged goods, such as dry
pet foods.

Hydrofluorocarbon.

Singie products packaged together to make a
muitiple unit, such as beverages and small bags of
chips.

A marketing sirategy in which a product maintains a
high retail price, but is frequently offered as an ad
special with a deep discount (low price).

The profit margin figured on a product or category
of products.

See sheif capacity.

Test projects in which trading parinars implement
one or more aspect of ECR across multiple
disciplines and functional boundaries within the
measure its success.

Direct delivery of groceries to a customer’'s home
by a retailer or separate delivery service.

A store that selis medical supplies, bathroom safety

3y



equipment, physical therapy nesds, whesichairs,
walkars, oic.

home meal replacament  Foods prepared in a store and consumed st home
or in-store which require Bifle or no preparalion on

the part of the consumer.
home office: The headquarters of a company.
home page: The mein entrance o a Work] Wide Web aslle.
home shopping: Elecironic shopping on the intamnet.
honor system: A practics of receiving merchandiss without

systomatically counting the product or checking the
contents of cases, but rather frusiing that the
vendor and shipper have complied with the order.
Spot counts are normally conducied in associaiion
with an hono

horizontal display: Stocking a ine of similer products 3o they form a
horizontal petiern across & singie shelf. Also known
as Horizontsl Set, Horizontal Arrangemant. See
vartical arrangement.

horizontal selling: A wholesaler's marketing plan to sell 1o ol types of
relsted industries, retallars, commissaries,
institutional and food service. See verical seling.

host computer: A compuler's processor that each week sends now
and sale itams to scanning stores.

house brand or house label: A private label brand of products offered by 2
wholesaler or mantfacturer.

house organ: A company's smpioyse newsletier.

housekeeping: Operstional procadures fo ensure cleaniiness,
safely, senitation and mainienance for a store or
warshouse.

housewares: General merchandies flems used in a idfichen and
home, e.g., baking pans, mops.

human resowrces: AWhamlﬂthm
aspect mgarding empioyess hiring, raining, payroll,
ovaluation, among others.

hundred-weight (CWT): A trarmportation messure used %0 delermine
transportalion charges in 100-pound increments.

hydrochlorofiuorocarbon A refrigerant used in dispiay cases and warshouse

(HCFC): storage faciilties.

hydrofiuorocarbon (HFC): A man-mads chemical used as a refrigerant.

hydrometer: A glass cylinder with a suction bulb on ons end
Jhat is used to measure the salt ievel of a lobeter
tank.

hypermarket A combined suparmarket and discount store, at

least 200,000 square fest or larger, that sells a wide
variely of food and general merchandise at a low

price.
|
IARW: intemational Associstion of Refrigersted Warshouses.
ice bum: A contact "bumn” of raw fish iced to0 long.

IDDBA: International Dairy-Deli-Bakery Associstion.



identification label:

IFMA:
IMPACT:

impact:
impulse buy:
in-ad coupon:

in-and-out
promotion:

inbound:

incentive plan or
incentive program:
income statement:
incremental:

independent store:
index:

indirect account or
indirect buying

group:
indirect chain:

indirect expense:
indirect selling:

individually quick
frozen (IQF):

industry trade
association:

informali display:

information
technology (UT):
in-line product:

inner pack:
in-pack promotion:
inset:

inside sales rep:
inspection report:

The labei showing name, age (or pasteurization) and the
identity of cheese.

International Foodservice Manufacturers Association.
Inventory management program and control technique.
A measurement of customer reaction to advertising and

merchandising.

An unplanned purchase promoted by visual or other

A manufacturer's cents-off coupon appearing in a retailler's

ad.

A ratail promotion for a limited salling period that features

product types or quantities not regularly stocked (e.g.,

lawn mowers, Christmas ornaments).

The path customers follow as they enter a store and begin

shopping. The term can aiso refer to the flow of products

into a warehouse prior to order selection.

Monetary compensation to empioyees for meeting and/or
sales, and other profit performance goais.

See operating statement.

An increase in product sales volume atiributed to a special

promotion or merchandising pian.

A retailer with 1-10 stores with similar operational policies

and programs.

An aiphabetical list of products and prices handled by a

wholesaler.

A retailer purchasing products directly from a wholesaler,
rather than manufacturers. See direct account.

A group of retsil stores thet purchases products from a
wholesaler instead of operating its own warshouse.

An expense that does not directly relate to a specific
segment of the business operation.

A sale of goods by a manufacturer to a service
merchandiser or other wholesaler, who in turn sells the
products to chain store companies or independent stores.
A food processing technique that freezes products in the
final stage of processing. It is then wrapped and packaged
for shipment.

A nonprofit organization that represents members and
provides services, 8.g., referrais, direct purchases,

A haphazard product dispiay, purposely jumbled in bins or
on tables to project a buy-me, well-shopped image. See
dump display; jumbie display; mass display.
Inwmsystamu\atprmlnfommnfor

Produmthatarepammmwstodwdfon

Aoub-puekagowlﬁinammm

A coupon packaged with a product.

A drop-in fixture used to modify standard grocery sheiving.
Used to break up the monotony of gondoia shelving.

See telephone saies rep
Alostldanageclaimdew'ibmgmcmﬁﬁonofme
product.



instant redesmable A coupon locaind with or sitached 0 a product for the

coupon (IRC): customer 1o use immediately or ssve for e use.

institutional Advertising & company's general image or
advertising: philosophy as opposed 0 specific product informasion.
Also known as image

institutional and Hospilals, restaurants, schools and other instiiuions that

industrial buyers:  buy food and supplies from a wholesale grocer for
consumplion, not for resale

institutional sizes: Large cans and packages of food products used in food
service preparations, 8.g., commisearies, restauranis.

institutional A wholesaler selling o relsted businessss in the food

wholesale grocer: indushy; 8.g., commissariss, holels, restauranis, elc.

in-stock: Products regularly carried, currently stocked on the
sheives and avallabie for purchass. See out-oF-slock.

in-store advertising: Signege used by & retaller o merchandise producis within
& shore.

In-store bakery: A bakery depertment producing baked goods in the siore
using one of two baking methods: screich using ready-
made mbws and frozen dough. meking products according
o a formula or bake-off

in-atore banking: A franchise department in a retall siore that provicies full or
partial banidng services 10 customers.

in-store coupon A coupon only offered to customers who shop in the store.

in-store An employee or temporary person conducting testings,

demonstrators: samplings, and prodkict preparations to encourage impulee
buys from customers.

in-store processor  An in-store compuler sysiem that opersies the various

(1SP): sysiams., 8.g., point-of-saie register systam, ATM cards,

in-store Signage used by a reteller 0 merchandise products and

signs/promotions: displays within the store.

insulated containers: Containers used fo hold hot or cold producis 1o enmae that
they will be in good condition when they gst o the
cusiomer's home.

integrated approach: Creating opportunitiss for solution seling of producis
throughout all depariments in a store.

integrated EDI A torm applied o the direct entry of informeiion received

{elecironic data electronically into the recipient’'s compuler sysiam (e.g.,

interchange): the eniry of a ranemitted invoice direclly into the accouris
paysble ladger). intagrated EDi eliminsies manual
checking, saving time and

imegration: General merchendise and health and beauty sids shelved
in aisies with food, not in a separate siore srea.

intercom: An in-siore communication sysiem used by employess 10
speak with one ancther.

interest expense:  The cost of borrowed money including all inlerest charges
on short- or iong-term debt and capital lease cbligations.

intermodal: Tmmnthyduw

WWS&M

internal audit A staff depariment thet is reaponsible for performing
operational sudits of the stores. The areas audited include
pricing, receiving, bookimeping and securily areas.

intemmal borrowing  The rale st which money can be borrowed within the

company.



international Dalry- P.O. Box 5528 313 Price Place, Suite 202 Madison, W1

Deli-Bakery Assoc. 53705-0528 (808) 238-7908

(IDDBA):

internet: AMWMT&MM)'M&M
and receive communications; conduct research; access
pubﬁcorprwatadatabasasandadvuhsepmdudsand

internet coupons: mmmmmm
interstore transfer:  An invoice showing a transfer of merchandise or wages

betweaen saparate stores.
intranet: An internal computer network to facilitate corporate
communications with access limited to a company.
introductory One-time manufacturer's discount for an initial purchase of
allowance: a new or existing product.
introductory offer: A manufacturer's incentive on a new or improved product.
See handling charge.
inventory: Stock-on-hand. An analysis of inventory in the store which

provides the company with vaiuable information regarding

shirink, inventory level and management performance.
inventory carrying  The total doliar value of all products carried by a retailer.
cost:

inventory control:  The management of product-flow through the retail/

wholesale system.
inventory loss: A condition that occurs when there is less product on hand
than should be; resulting in lower sales and shrink.
inventory A purchasing software program that facilitates inventory
management control, including ordering, shipping and distributing

program and control products.

technique (IMPACT):

inventory tumover: The rate at which products must be restocked because of
customer sales.

invoice: An itemized statement of products received showing items

invoice adjustment: Plus or minus on an invoice due to damaged goods,

shortage, etc.

IPH: tems per hour.

IQF: Individually quick frozen.

IRC: instant redeamable coupon.

irradiation: A food preservation process that utilizes radistion to
control bacteria growth and increase shelf-liife.

island display: A free-standing retail display built in the center of wide

aisles to divert traffic. Products may be case-stacked on
the floor or piaced on portable tables or fixtures.

ISP: In-store processor.
T Information technology.
item: Products carried in-stock by a retailer or wholesaler.

item maintenance: An EDI transaction, UCS 888, used by sellers to
electronically provide customers with physical product
parameters for consumer item, unit of sale, unit, and unit
ioad. Parameters include identification codes, size, weight,
cube and descriptions.

item pricing: Attaching the retail price to each product.

item re-order point: A designated inventory level at which additional product
shouid be ordered. Re-order points are generally related to
sheif capacity and item case pack.



H-T:
Job description:

jounal:

jumble display:

(H-T):

key account:
kick plate (base):

An sverage amount of lerma checked/scanned in an howr
by a cashier.

A wire clip-on hook that sitaches 1o the front edge of 8
grocery gondola and is used to display high-impulss
products and gadgets, usually packaged on punched
cards. Also called profit hooks or profit pege.

A wheeled device with ling capsbillies, used o move
palists or heavy loads of product (oflen onlo skids or
paliets).

Just-in-ime delivery.

A writion statement communicaling an employes's funciion
within the workpiace. i specifies the job dulies or
assignments for a posilion and the standards by which the
employes will be judged.

A full-ine wholesaler capeble of providing a veriety of retall

jobber.
A printed tape inside a cash register that records all
ongoing customer transactions. Also known as Journal

Tape.

A dump display of & varisty of similarly priced products.
Ses dump display; mass dispiey.

An irventory control system that replenishes and delivers
products 10 a retsiler just as a curment supply is deplated.

A wholesaler's or manufechurer's primary customer thet

provides the majorily of sales vokume.
A metal shest, usually at the bollom of doors, for

prolection puUrposes.

An srea dedicated for chikiren's play in a store.

An interaciive, video terminal feshuring recipes or product
locations for cusiomar service

A price st that inciudes wholesselerelall costs and
advances.

Hems prepared in accordance with Jewish distary law
under the guidance of a Rabbi.

A list of the leading 200 supermerket operstors and the fop
S0 corvenience siore companiss, ranked by sales volume.
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label allowance:;

label gun:
label peeler:

fabor:

labor scheduling
software:

lacing:

LAN:

last in, first out
(LIFO):

layer:
layer-loaded unit
load:

layer quantity:

layout:
layover:

LCk

LCL:

lead time:
learner-controlied
instruction {LCI):
lease-back:

leased department:

leased inventory:
leased line:

letter of authority:

letter of intent:
liabilities, current:

liabllity:
liabifity policy:

An sliowance given to a distributor by a packer when the
distributor supplies their own labels ¥ that packer. The
allowance is usually granted for private iabel processad
foods packed for the distributor.

A tool used to price merchandise.

A device used to remove price iabels from merchandise
when repricing due to a price change.

All employees except managers that work at a retail store
or distribution center.

A computer software program that creates weekly work
schedules for smployees and depariments. The software
program inputs company parameters such as vacation,
holidays, work availability, hours of operation, peak sales
A shelf display of overiapped, bagged products to form an
aftractive arrangement.

Local area network.

The most recently acquired product is the first sold.

A row of similar products stackad on a paliet or shelf.
A paliet loaded with different layers of products

The number of simitar product cases used to make a pallet
layer.

See store layout.

A shelf-stocking technique that displays the top of a
product to customers.

Leamer-controlled instruction.

Less-than-carload.

The time betwaen an order and a delivery.

A self-paced, training method.

A process of financing a buliding; then selling i to an
outside company and paying rent. Options and protective
clauses apply to the tenant.

A retail department that is leased to, and operated by, a
soeparate company. Also known as a franchised

department.

An accounting method used to finance the opening
inventory of a new retall store. Product is isased to the
operator and secured by the wholesaler's lien on daily
cash receipts.

A dedicated, private telephone line used for data
transmission.

A substance, such as yeast, used to produce fermentation
in dough to cause it to rise or lighten.

An agreement for a wholesaler to order, deliver and bill

prornobomlprodumtoarehiler See automatic

Alogdpromhotoperfamsmmacwtyatamdatein
retum for money received beforshand.

Money or obligations owed to other companies or
individuals, which must be paid in a year or less.

A debt owed by a business to creditors.

A manufacturer's or wholesaler's insurance policy to cover

Yo



listing allowance:

logal expenses in case a cusiomer or relaller suss.

A siorageielrioval slle in 8 compuler program

An ideniity label sseignad fo a container making thet
container unique from any other container. Typically used
for tracking unit loads, but mey be used on cesss and

A legal claim upon real or personal proparty 10 salisly &

Food stores restricied in size, services, Sidhures and variety
in order 0 reduce opersiing costs and sell goods at e
lowest possible prices. Also known as: box stores, no-frils
siores.

: An introductory offer on 8 new national or branded product

introduced in a spacific geographic area.
The length of a shelf or sheives upon which a product or
mwhw

A manufaciurer's processing key that ideniiies & product
and iis pack size.
The amount of money that & company may bormow from 8

The price at which Rems are listad for sale before
discounts or allowances.

One ine about a product in a retailer's nowspaper ad.
Money that a manufacturer/iwholosaler gives a retailler to
advertise a product.

A shipping kst of all products in a railcar or truck traller.
A restraint in a cargo vehicle used to secure product

during shipment.
A long, rectangle of uncut chesse.
A small, compuler network of tarminesls and procsssors.

An agresment between compeling companies 10 close
during a sirke, or an arbiirary suspension of operaions
during a contract dispule with a union.

Aciivilies associsted with the procurement, warshousing
and ransportation of goods for sale.

A shipping practice of loading and uniosding products by
hand on a ¥railer. Also known ss a dead-plie ioaded; floor-
loaded; loose-case-loaded.

An itsm soid with iitle, ¥ any, markup, or &t a loss, 10
sitract shoppers. See giveawsy.

A refrigersior that holde product at a below-freazing
fomperatire, 32 degress F or less.

Customers’ plastic siore cards used 1o reward freguent
shoppers and 10 collect data on purchesing habiis.
Liabilty policy.

Less-than-truckiond

A gray, plsstic tub used 10 ransport and store producis.
Temporary employess of molor carriers, shippers or
receivers, hired o load or unioad trucks.

¢!
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machine readable:
magnetic stripe
reader:

mailer:

mail-in blanks:

mail-in premium:

mainframe:
main-line:

maintenance cost:
management

information services

(MIS):

mandatory recycling:

manifest:

manufacturer brand:

manufacturer's
coupon:
manufacturer's
representative:
MAP:

margin:

margin blending:
markdown:

A scannable bar code.

A peripheral hooked to a computsr that reads magnetic
strips on the back of bankcards and credit cards.

An ad circular direct mailed to customers.

An order form used by retailers to obtain advertising or
promotional materials from a manufacturer.

A point-of-sale promotional offer in which a customer
receives a bonus for mailing a coupon or label to a
manufacturer. _

A non-networked, large computer, the predecessor of
personal computers.

A store's primary display area, which has permanent
dispiay fodures.

An average inventory's storage expense.

A computer system, based on a mainframe or
minicomputer, designed to provide managers with current
information about a company’s performance, e.g.,
inventory and sales.

A requirement by jurisdictions that residents dispose of
used plastic, paper and aluminum in separate collection
bins or centers in order to reduce the waste that goes to
dumps or landfills.

See loading sheet.

A manufacturer's product distributed by more than one
wholesaler or retailer in a territory.

A magazine advertisement or direct mail coupon for a
product.. .

A sales representative responsible for the sales and
mdmsm

Modified atmosphere packaging
mmmmmmmmmm
of goods.

A combination of higher- and lower-margin products to
achieve an overall margin figure.

A price reduction of merchandise to sell oider merchandise

or for a specific sale period.

market, market area: See trading area.
market development A manufacturer's money offer to retailers in a market to

funds (MDF):
market profiie:

market research:
marketing:

marketing plan:

marketing system:

advertise or introduce their products.

A marketplace analysis that describes the number and
types of customers in a retsil area and other retail stores.
A study of product performance or consumer acceptance;
a basis for marketing plans and decisions.

The strategy or creating of an image, designed to attract
customers to buy specific products or services or shop in
particular stores.
Asbahgytounamalumdproﬂsonapmdmtor
brand, using ads, signs, displays, promotional incentives
and certain performance criteria.

The path merchandise travels from a producer to a
customer.

y>



The percentage of increase in a wholesale price when sold
st a retail price. See mergin.

A large dispiay of lems, used o creste an impression of
sbundance and vaiue.

A general merchandiss retaller offering a large quaniity of
producis at low prices.

A broksr supervising other brokers that represent the
sams manufacturer. Ses agent.

Market development funds.

The fotal amount of meat that the mest department

processes.
See club store.

The selection of products snd categories that compries a
basic store set or distribution center layout. Compeling
brands within a category.

A person who designs a siore's layout, selects and prices
products and decides which signs 10 use 0 meximize

retailers to advertise and diaplay products for a specific
period of time. Also known as a Performance Agresment.
The annual merchandising schedule of the food industry
coordinating seasonal, ethnic and traditional events.

A retailer/wholesaler management group that selects new
producis and accepts menufaciurer's allowances and
special promotions. See advisory board; buying
commilies; piens commities.

A division of a food store company that procures products
and develops retall ssies programs.

An stiraciive shelf display of producis, ¢.g.. hand-siaciad;

case-packed; tray-pecked; lacing.

A processing fes thet retaliers pay banks for crad card
frangactions.

A microorganiam that can cause disease. Bacleria, molds
and yeast thet can grow on various food and

surfaces; the main cause of discoloration in meat and food

poisoning.

A maskating plan focused on s defined sagment of the
markeipiacs, rather than the entire merkeipiace.

An oven that cooks foods quickly using microweves.
An intermediary in the purchase andfor fiow of producis
from producers 1o cuslomers.

A scaled-down wholesale chub, which carviss sbout 60
percent of the SKUs offered in a larger store.

A minimum weight or qguantity needed o qualify for a
railcar shipping rate.

A minknum quantity, set by & menuiachurer or supplier, for
& retaller or wholssaler 10 order at a time o qualify for a
cartain price or discount.

A minimum weight or quanifty required to qualily for a
truckioad shipping rate.

Management information services.



mis-pick:

mis-redemptions:

mis-stock:
mix:
mix-and-match:

mixed car or mixed
truck:

mobile:

mode of shipment
{MOS):
modem:

An improperly siotted or selectad item that results in the
wrong item being shipped and/or billed to a retailer by a
wholesaler

A cashier's mistake processing & coupon, such as credit
for the wrong item, an expired coupon or over/short on the
exchange amount,

An item stocked in the wrong place or incorrectly stocked.
See product mix.

A display of various items to offer a selection for a single
price point, e.g., five for $1.

A shipment of a variety of products by rail or truck to a
specific location that qualifies by weight as a railcar load or
truckioad.

A hanging sign that moves with air flow or is powered by

electricity.

The means used {0 ship items, such as a rallway or truck
kne.
Modulator/demodulator; a telephone-iikke device that
transmits and receives data.

modified atmosphere A packaging technique that uses a gas-flushing process to

packaging (MAP):
molding, sheif:

mom and pop store:

Money Gram:
MOS:

motor room:
movement:

movement
atlowance:

multideck:
multipack:
multiple pricing:

multiple-unit saies:
multipoint private

N

NACDS:
NACS:
NASFT:

reduce oxygen and maximize a product’'s sheif life.

A grooved strip on a facing of a gondola sheif used to
attach price tags and shelf-takkers. Also called shelf
channel.

A family-owned food store operated by a husband and wife
and/or other family members.

A person-to-person electronic transfer of money

See mode of shipment.

A room that houses mechanical and slectrical motors that
power a store. Also known as the comprassor room.

A tracking of a product's sales by units or cases for a
certain time.

A case allowance given to a wholesaler for tuming
products through the warehouse within a specific
timeframe

A dispiay case/ffixture with shelves placed vertically, one
above the other.

A multi-item pack of products with the same UPC.

A pricing policy based on the theory that pricing of two or
more units for a single price (e.g., 3/$.98) encourages
Selling in iots of more than one.

A networking system that links the computer systems of a
number of stores on a single leased line. Also called
multidrop private network. See frame relay network.

National Association of Chain Drug Stores.
National Association of Convenience Stores.
National Association for the Speciaity Food Trade.

National Association. 8 W. 40th St. New York, NY 10018 (212) 921-1690



for the Specialty

Food Trade (NASFT):

National Associstion 1725 K St, NW., Sulle 710 Washingion, DC 20008 (202)

of Wholesals - 872-0895

Distributors (NAWD):

national brand: A product disiributed and sold nalionwide. Ususlly
nationally advertised with strong customer loyally.

National Broller 1155 15th St, N.W. Washingion, DC 20005 (202) 206-

Councli: 2622

National Fisheries 1525 Wilson Bivd., Sulle 500 Aringlon, VA 22200 (703)

institute (NFI): 524-8880

National Food 1010 Massachusetis Ave., NW. Washington, DC 20001
Brokers Association (202) 780-2044

(NFBA):

National Food 1401 New York Ave., N.W. Washington, DC 20005 (202)
Processors 830-5000

Associstion (NFPA):

National Frozen Food P.O. Box 6088 4755 Linglestown Rd., #300 Harvistarg, PA
Association Inc. 17112 (717) 657-8801

{NFFA):

National Grocers 1825 Samuel Morse Dr. Reslion, VA 22000 (703) 437-5300

Association (NGA):

National Livestock & 444 N. Michigan Ave. Chicago, IL 80811 (312) 467-5520

Meat Board:

National Restaurant 1200 17th St, N.W. Washington, DC 20038 (202) 331-

Association (NRA): 5900

National Soft Drink 1101 16th St, N.W. Washington, DC 20036 (202) 463-

Association (NSDA): 6732

national voiuntary A franchised member whoiesaler of a nelional, volurtary

wholesale grocer:  group corporation that can offer retallers franchisss and
supply products.

NAWD: National Associstion of Wholesals Disiributors

near-pack premium: A special premium offared 10 cusiomers who buy a product
thet is displayed ciose 10 thet product or at the front end of
the siore.

negative check A danial of a amtomer’s check by a checking service or in-

authorization: store detabase.

neighborhood A planned center thet has seversl stores, anchored by a

: supsmariet .
net profit: The difference between gross prolit and the cost of doing
business. Commonly expressed as a percentage of sales.
The dollar amount thet remeins after goods are sold and
all costs are sublracied. Usually reporied two ways by

corporalions: before and after
net property and The value of all propesty, mmwm
amortization.
net sales: Gross sales minus adjusiments and retums. The final
Network Exchange An elecironic communication, uliizing public
{NEXAUCS): fslscommunications networks, that faclliates the sxchange

of data and information between office-based computer
systems. See UCS; DEXUCS.

neutralizing charge: A fixad weekly fee, charged {0 retallers who are
stockhoiders in a wholesale operation, that covers an



new distribution:
new distribution
allowance:

new product
information sheet:

NEX/UCS:
NFBA:
NFFA:
NFI:
NFPA:
NGA:

niche marketing:
night crew:

no-name brand:
nonfoods:

nonsponsoring

wholesaler:
normal stock:

not authorixed:
not-on-file:
NRA:

NSDA:
nutrition labeling:

O

occupancy:

Occupational Safety

and Health
Administration
{OSHA):
off-invoice (Ol):

off-label:

increased cost of service that was not billed on an original
invoice for merchandise.

An authorization to receive and stock a new product.

See distribution allowance.

A buyer's data sheet listing product and promotional
information and allowances that must be completed by the
seller at the buying office.

Neiwork exchange.

National Food Brokers Association.

National Frozen Food Association Inc.

National Fisheries Institute.

National Food Processors Association.

National Grocers Association.

Advertising and marketing tailored to a specific

Also known as target marketing.

A group of retail associates who restock merchandise after
normal store hours or at night when business is slower.
Alsc known as night stockers.

A limited-assortment store, which does not provide
customer services.

See generic product.

General merchandise soid in food stores, e.g., appliances,
electronics, hardware, toys.

A wholesaler that does not offer memberships that senm
single or mutti-unit retailers. '

An amount and mix of products that a retailer needs to
meet normal sales volume for a specific period of time, i.e.,
An item that a store is not allowed to carnry.

A product not entered into a store's inventory file, thersfore
it will not scan at checkout.

National Restaurant Association.
National Soft Drink Association.

An accurste list of ingredients printed on food, beverage
and drug labeis.

The costs associsted with a building (either a distribution
center or store), induding lease payments or amortized
capitel outiay, pius all maintenance and utilities.

A federal agency that sets workplace safety standards and
inspects facilities for safe working conditions.

A method of payment for a manufacturer's trade deal or
promotion where the amount of the allowance for
merchandise is deducted from the manufacturer's invoice.
A special label affixed to a package or can that indicates a
lower-grade of product.

\V/A



A condiiion when the compulerized system goes down and
the back up system is uliiizad 0 continue processing data,
©.g., register sysiem, prinfing invoices.

A special product dispiay thet is not part of the reguler
store set, 6.g., seasonal merchandise or promotion Rema.
Off-irwoice.

On-the-job training.

A store that provides s wide veristy of products and
services at one jocation.

Accessing a customar's checking account for payment in

A coupon or premium atiached 10 a product.

: An in-store bakery thet produces a varisty of baked goods
procedures.

from scraich or by bake-off

WWbmmﬂum
6533 Unit C, Mississauge Rd. AMississauga, Ontario
Canada L5N 1AS8 (416) 821-2321

See out-of-stock.

A business or person with a ine of credit that is not backed
by collateral.

A date stamped or printed on the label of perishable lems
to indicate a pull date (a date by which the item must be
sokd or removed from the sheif} or pack dale (the dale the
ilsm was packaged). Clear, readable daies that sse prinied
on labels, felling t

A product offered in a normal cass or pack thet is
purchased and sold at regular price; 8 product that is not
bought in a special pack or as part of a menufachawr's

production.
The money on hand the first day of 2 week or at the shart
of a cashier's shilt.

: The costs of operaling a business.

Net salss minus all direct and indirect operaling costs and
wmhwdmmm

operating statement: An accounting stalement thet Remizes revenues,

operstions:

operator:
opportunity cost of
capital:

optical fiber:

order book:

order code:
order fill rate:

expenses and profiis of a depariment, siore, division,
company or other businsss unit. Also referred 1o as a PEL
statement or income statement.

A division resporeible for overall siore operations and
performance, inciuding personnel, finance, warshousing
and distribution.

A retailor who owns and opersies a grocery siore.

A possible rate of return on the nead best use of dollars
invested by a compeny.

(fiber-optic cable). A tiny (smaller than a hair) cable made
of giass and pilssiic.

A printed catalog of products in stock and a price listing
used to place orders with a wholesaler and distributor.

A product's number used to order lems from a warehouse.
The rate per hour that a seiector or a shilt of seleciors



order form:
order lead time:

order padding:
order picking:
order point:

order-to-order credit:

ordering number:
- organically grown:

orientation:

0S/2:
08&Ds:
OSHA:
O-T-C:

other assets:

other current assets:

other income:

outhound:

out of code:

out-of-stock (0-O-8):

outside salesperson:

ovenable:
over & under:

overhead:

override:

assambles orders in a warehouse.

A form used to fist products to be ordered, along with
sizes, quantities and prices.

The time iag between receipt of a retailer's order by a
wholesaler or vendor and delivery of the products to the
store; the time needed to process, select, ioad and
transport. See lead time.

An increase in a retailer's order without his/her permission,
approval, or confirmation.

Selecting and assembling an order st the warshouse or
distribution center for loading.

The amount of inventory on hand in a warehouse or store
used to determine when to purchase replacement stock.
A transaction term that means that payment in full is
required before a second order can be placed.

See code number.

An imprecise term that maans a grower did not use
chemicais or that a processor did not use preservatives in
a product.

in electronic space management, product placement and
positioning on the shelf.

An IBM operating system for computers.

Overs, shorts and damages.

Occupational Safety and Health Administration.
Over-the-counter.

All assets except property and equipment with a life
exceeding one year, e.g., investment in octher companies,
long-term receivables.

Assets with a life of less than one year, e.g., cash
accounts receivable, prepaid expenses and shori-term
investments.

All non-operating income, 8.g., interest income, gain on
sales of securities.

The direction and flow of customer traffic just prior to
entering the checkout aisles and leaving the store. Also,
the flow of products out of a warshouse after order
selection.

A product with an expired code date.

A product temporarily oversold and unavaileble in a retaill
stora. Also, product not in supply in the warehouses. In
wholesaling, it is a customer service standard used and
measured as a percentage of orders placed that cannot be
filed. Aiso known as Outs.

A wholesaler's marketing employee who visits retailers to
order products and services, to provide management
reports and to do merchandise displays.

A food ready to be heated, either in an oven or microwave.
A management standard for cash-register receipts and for
inventory discrepancies, e.g., breakage, price adjustments.
The basic direct and indirect costs of a business operation,
such as labor, rent, utilities and insurance. Total operating
costs, including fixed and variable expenses.

The management authorization needed to continue
operating a cash register once preset HALO or LALO
levels are exceeded. Usually done by inserting a key and

v



over-ring:

overs, shorts,
damages (OSDs):
hanger:

P&L Sheet

paliet display:

paliet factor:
paliet jack:

paliet shipper:

ontwring code mumbers.

The ringing or acanning of the price of a product higher
than ke shelf price.

An excessive amount of product purchased in anlicipstion
of increased salss volume.

A concenisation of t00 many retall siores that sshurates &
market and cuts into the profits of esch store.

A discrepancy between producis ordered and those
Hanging signs visibie on both sides 1o customers.

To wrap a plestic container in cellophane 10 provent
tampering.

Profit and Loss Stalement.

A standard number of Rems in a case.

A large case of merchandise brolcen down and combined
with other producis into smaller case packs for distribulion
to retall siores.

The date on which a product was made or packaged for
sale.

A compeany that processes foods for consumption by
customers, 6.g., meat, poullry, fruits, vegetables.

A label that ists a product's content, quality and the

Processor.
A handiing slip that tracks shipping and loading of
merchandise.

Various paper and plesiic bags for bagging customer
purchases at a check stand.

Placing merchandies on sheives from ceses or conlainers
o meximize shelf capacily. Total capacily of a shell in
units when fully stocioed.

Money paid out for goods or services, usually incash at a
siore.

The sensalion of taste on the paiaie of the mouth from
pleasant-tasting or acceptable food

A standerd-sized base for assembiing, sorling, stacking,
handiing and ransporting goods as 8 unit. The indusiry
standard is GPC-spec-4-way enfry, 48" x 40" hardwood

paliets.
A manuiacturer's display unit thet is shipped 1o a retaller
on a paliet, which when piaced on a sales floor serves as 8

Wmmu“mm

Thu.um-rde-uontpdd.
A hand- or batiery-powered device used 1o move paliets or

products.

A combination of diferent products stacked fogether and
shrink-wrapped on a pallet for shipment to a retaier.
See unitized shipment.

Storing and/or shipping of products on sianderd sized

_v‘l



panning (panning

out):
pantry audit:

pantryload:

parcel pickup:
parity pricing:
party platters:

patronage dividend

or rebate:
pay directs:

pay for performance:

payable:
payback, payoff:
payload:

pegboard:
pennant:

percent of profit:

performance
allowance:
performance
reqisiroments:
perimeter
department:

perishables:

perpetual inventory

system:

Pet Food institute

(PFI):
pet foods and
supplies:

PFI:
phamacy:

physical distribution:
physicatinventory:

paliets.
A bakery term for putling raw dough on a cooking sheet.

A survey of consumers about grocery brands, products,
and quantities in their homes.

A stock-piling of sale products by customers to take
advantage of low prices, e.g., carbonated beverages.
Adnﬁnglanemfrorntofastoremmmpmkup

their purchases.
Mmmaﬂnmmhammmm

Largo,cirwlarﬂatsofaohdoddelim

A wholesaler's refund to a member retailer to distribute
profits. Determined by totaling purchases for a given time
period or of specified items.
promrehmdaddncﬂywam

A profit made by a rehlor on a special program.

A trucking practice; after delivery of a shipment, a trucker
picks up another shipment before retuming to a
warehouss. Also known as backhaut.

A display used for small products or individual items.

A display poster with three visible sides.

The selling price of an item minus its cost, expressed as a
percentage of its selling price. Also referred to as margin

- or percent of margin.

A manufacturer's aliowance {0 a retailer on compietion of a
promotion.

Specific promotional activities that a manufecturer requires
before a retailer can receive a performance allowance.

An outer wall of a retail store where the meat, dairy,
produce, deli and bakery departments are typically located
in a store.

Foods requiring refrigeration or spacial handling because
they spoil easily, such as meat, seafood, produce, deli,
bakery and dairy.

A system that maintsins an expacted inventory level within
a store that reflects all physical product movement sales,
1101 Connecticut Ave., N.W., Suite 700 Washington, DC
20036 (202) 857-1100

An area of the grocery department designated for food and
supplies for domestic pets. Often considered a profit
center.

Pet Food Institute.

A place where prescription medicines are compounded
and dispensed.

A store that generstes at least 95 percent of sales from
The process of planning, storing, order picking, and
shipping of products through the supply chain.

A wrritten accounting of salable stock on hand as of a
specified date, valued at actual or replacement cost.



pick ticket:
pick to belt:

pick to light:
pick to pacik:
pickup (cash):

platier cart:

PLLU:
plus out:

PM allowances:

point-of-purchase:

A small label that warehouss seleciors use 10 select herns
10 be shipped..

Warehouse selectors select Rems or cases, apply price
labeis, place them on an mtomated conveyor 10 the dock
10 ship 10 a retailer.

A lighting system that guides warshouse seleciors o the
comect products.

A selecior at a warshouss finds, prices and packs small
Nems in toles and transports them 10 the dock for shipping.
The removel of surpius cash from registers 0 prevent
lossss.

A manufacturer's discourt offered 1o wholesalers who pick
up orders at the menufechring site or disiribulion conter
rather than having them delivered. See customer pickup.
An out-of-stock product purchesed 10 compiete scheduled
mab-amﬂuﬂamm

amives.
A receiving method for checking a load against the invoice
by counting cases instead of each lem.

The transporting of a ioaded truck traller on a flat ralicer.
See traller on fiat car.

Shoplifting, theft of money, or produsct tampering by
employees or customers.

A prototype store used to test management practices,
systems and products.

The stock flow s from producers 10 consumers necessary
in all inventory locations the channel 0 keep
product on the retail sheif aveliable for customers o

purchase.

A salesparson's iooes-leef nolabook thet lists prices,
product specifications and other seling information.

The initiel selling and subseguent establishment of »
product brand or pack on a store shelf that previously did
not stock or purchase &, 8 “new sale.”

A manufacturer's allowance for ordering new or
promolional products.

A department, shelf, or display schamaiic for allocaling
products by the number of facings and/or the depth of the
display.

A management group that approves product mix,
formulsins acivertising and merchandising programs and
projects sales volume. Ses advisory boerd; buying
commilies; merchandising commilies.

A wheeled rack used to transport dell traye.

Privele Label Manufacturers Association.

Price look-up.

A forced distribution of products from the warshouss 0 the
retall siores of a chain operation.

Push money.

Promotional money paid by vendors for advertising
alloweances.

Produce Marketing Associstion.

Purchase order.

The locations within a retall store where a customer

purchases products.

gl



point of sale (POS):

point-of-sale
advertising:

point-of-sale system:

pole dispiay:

pool car:

POP (P-O-P):
POP radio:
portion pack:

pootlng bills:

positive check
authorization
{velocity-based):
power wing:

PPO:

PPUM:

pre-buiit dispiay:
preferred provider
organization (PPO):
preorders:

The piace in a retail store where products are scanned
through the register system, data is collected, and sales
are tendered. POS aiso describes sales data generated by
checkout scanners.

Signs, recorded messages or gimmicks in a store that
direct attention to products on sale. They may be either
supplied by a manufacturer and mention specific brand
names, or they may have been made by the retailer
himself to call attention to a special.

An electronic register system that scans purchases and
coliects data.

An advertising display that is mounted on a pole and
placed above a product, e.g., produce displays, meat
signs, coffin cases signs.

A rail car shipment of the same brand of products, shipped
to one geographic area, but delivered to different retailers.
Point-of-purchase signage. See point-of-purchase.
Advertising a particular product on radio.

A product package of single-service portions.
Point of sale.

The entering of all transactions onto the proper receiving
records at a store.

A database management system that aliows a company to
track and manage check authorizations through or with an
electronic POS system.

Gondola extensions usad to display promotional products.
Preferred provider organization.

Price per unit measure.

See prepack.

A healthcare provider group that offers reduced medical
costs to members.

Future advertised items that are ordered in advance from
the warshouse.

A shipping container designed to display products on a
retail sales floor. Also called a shipper, pre-built display or
A manufacturer's packaging and pricing of products before
delivery to the retail store. e.g., dispiay-ready packs of
produce and meat.

items priced by a manufacturer before delivery to the retail
store, a.g., produce and meat.

: A printad inventory guide for a warshouse that lists current
inventory available to retailers for ordering.

Maedicines that can be obtained only by means of a
physician's written order.

A manufacturer's or a wholesaler's printed current fist of
products and correct prices.

A featured brand of product on sale to attract customers.
Display signs indicating the cost of a featured product.
The reduction or increase in the selling price of a product.

: Discounting a product’s price for one customer and not for

others within a trading area.

An illegal practice among competitors of setting the same
price for a product. Also known as price gouging.

A brand of product featured at a low price point to increase



price list:

price look-up (PLU):

price per unit

sales volume.

A manulacturer's lisling of all products by UPC and price.
Codes assigned o products that are normally not ber-
coded, such as fast-moving ilems and weighed produce, 10
allow for fast and accurale pricing.

The upksep of a ceniral pricing databass 10 ensure
accursie and consistent pricing.

Placing the retall price on a package using isbels, stamps
or other means.

A fabel used on ems stocked on shelves. Used for
ordering and 0 haip cusiomers compare prices.

A manufacturer, wholesaler or retaller agreament o
maintsin a product’s price for a set period of ime.
AdeaMMWMﬂh

competition and local warshouse costs.

A maiching of the price of & product and the price cherged
on the elecironic scanner at the checkout.

An area in-store where scanning coordinstors change
prices, enter new kems, maintsin the lem file on the
computer database and generate reports.

See zone pricing.

A product ine exclusively distributed by a wholosaler/
retaller, which may be manufachuaed under contract for the
private label user. Ses controlled brand; franchised label:
houss brands.

308 Laxington Ave. New York, NY 10017 (212) 972-3131

- A company that produces consumer products from rew

goods or malerials. Alec known as a packer.

Fresh fruils and vegetables.

1500 Casho Ml Rd. Newwrk, DE 167 14-0038 (302) 730~
7100

A Qrower or processor.

An accounting term usad for the hours charged 1o the
normal operation of the siore.

A logal form in tort law that means consumers can sus
manufacturers, distribulors or retallers for defeciive or
unaafe producls

A group of products with similar uses and characierislics.
A number assigned 0 a coupon or produce product that,
when entered into the regisier, retrieves a product's name

and price.

A variety and size of producis comprising the fotal
asssoriment of products thet a retaller offers for sale.

An Rom's rate of sale.

Data showing the volume of sach product's sales by day,
weok, period and/or quarier.

The mandatory withdrawal for public safety ressons of a



product sampling:

profit and loss
statement (P&L):
profit, gross:
profit items:
profit, net:

profit opportunity:

profit sharing:
profitability:
Progressive Grocer:
Progressive Grocer

Associates, LLC:
projections:

promotion:

promotion

allowance:

promotion money:
promotional
husiness:

licensing:
proof box:
proofing/rise:
proof of

performance:
proof of purchase:
proportionate
shelving:

pull date:

pull down:

purchase aliowance:

product that is for sale.

A consumer promotion in which small sizes of products,
usually new, are sold at & low price to encourage
consumers to try them. Free tastings or demonstrations o
introduce consumers to a new item.

A financial statement of gains and losses for a specific
See gross profit.

Products that have a high profit margin.

See net profit.

Products that enjoy a higher groas margin. Crestive
displays of such items wili return a iarger than average
margin of profit.

A company’s incentive program whereby employees share
a percentage of net profits. '

A calculation of the profit of a product by the number of
product tums and gross profit.

A monthly magazine for the food industry, published by
23 Oid King's Highway, South Darien, CT 08820

The process of debermining what and how much product
will be soid at what price during a predetermined time
period.

A marketing campaign to increase sales through
advertising, merchandising, signage, and special events.
A discount offered by manufacturers to wholesalers and
retailers to advertise, reduce the price of, or provide a
special display of a product during a sales promotion
period. See advertising aliowance.

See push money.

A product that is sold under promotional allowances or
other price considerations as a buyer's incentive to support
a specific merchandising program. See tum business.

A marketing agreement between a manufacturer and a
celebrity to use his or her image in promoting a product.
A piece of equipment, in which heat and humidity are
controlled in order for doeugh to rise in preparation for
baking.

A fermentation stage in the baking process in which dough
rests after kneading and before baking

A retailer's certification to a manufacturer that promotional
performance requirements were met and allowances
shouid be paid.

Evidence used by a customer to verify the purchase of a
product and mailed to a manufacturer to receive a
premium, refund or rebate.

A space management procedure that ulilizes share of
sales to determine the number of facings for a product on
a sheff.

The date by which a product must be either sold or pulied
from a shelf.

Organizing merchandise so lower product layers are full on
the shelf.

A manufacturer's deal to retailers and whoiesalers to lower
the case price if an order is received during a promotional



fime period.

purchase order (PO): A form used fo order producis.
purchasing power: A measure of ¢ family's or individual's disposable income.

push items:
push money (PM):

push/pull:
put-away:
pyramid:
Q

OR:
quaiifying ad:

quality discount:

quantity discount:

Products thet receive meximum marketing and
merchandising attention to increase their ssiss volume.
A manuiacturer's incentive to wholssalers 1o aclively
markst their products. Usually payments are based on the
“deuwmwmummw.
A marketing concept in which product is “pushed” by &
manufachurer with a special promotion (advertising,
merchandising) and "pulled” out of the store through
cusiomers’ demand crested by the promaotion.
Reshealving #ems not purchased by cusiomers in a siore.
A hand-stacked, triangular display.

Quick response.

A retailer's nowspaper or radio ad placed 1o mest a

manufacturer's performance requirement.

A promotional discount offered to wholesalers and retaillers

in which progressively lower prices are available for

progressively larger orders.

A manufacturer's or wholesaler's discount based on the

quantity of casss purchassd in a single order or over a
time period. Ses braciket pricing.

specified
quick response (QR): A partnership strategy in which menufachsers and

quota:

A

RDA:

retallors work fogether 1o reapond rapidly 1o fll & product
order on demend and within a short period of ime.

A banchmark used o establish the quanilly of product
expecied 0 be soid during a promotion.

A fioor or counier dispiay unkt with shelves and hooks for
merchandies.

A wholesaler or vandor that orders and delivers product
and services a non-food departmernt in a food siore on a
coniract basis, ¢.g., heaith and beauty care (HBC).

A ralivoad car.

A chit thet siores give customer—s for sales lems that sre
sold out. it allows the customer 10 retum st a later dale and
purchase the iem at the sale price.

Perishable, bulk products priced and sold by the pound.
Also called varigble weight.

Retailer’s Bakery-Deli Association (formerly, Retall Bakers
of America).

Retai dispiay allowance.



RDi:
reach-in case:

ready-to-eat (RTE):
rebate:

rebuyer:

recelvable:
receiver:

recelving:

receiving clerk:
receiving door:
receiving log:

reclaimed goods:

reclamation center:

recondition:
reconstitution
program:
redemption:
redemption center:
reduced product:
reefer:

Reference daily inteke.

Ammwdmaycmmawmmm

for perishable products.

A product designed and processed to be consumed at the

time of opening the package.

An advertising aliowance or refund that reduces a retail

price for a product if a customer mails a proof-of-purchass.

See floor stock.

A person in a distributor's organization responsible for

routine reorders of product.

See account receivable.

An authorized associste of a warshouse or retail store who

receives and checks deliveries for condition and an

accurate amount. The first handler of the delivery receipt

or invoice.

A door or dock of a warehouse or store designated for

receiving merchandise from a supplier. The procedure for

physmllyandlogallyacoaphngasmptnmtofpmduct
See receiver.

See receiving. _

The record or listing of products received with appropriate

entries.

Unsaiable product at the time of delivery that is returmed to

a wholesaler/vendor for reclamation.

A distribution center department that sorts and processes

damaged or outdated products, sent by stores, for

reimbursements.

To repair or restore a product’'s appearance, e.g.,

trimming, re-crisping, taping on labels or other method.

A bakery shrink program that makes efficient use of unsold

products.

To cash coupons or return bottles to obtain money or

discounts.

A manufacturer's clearinghouse for coupon

reimbursements.

An item reduced in price for quick sale that must be sold

by the indicated date or properly discarded.

A refrigerated trailer usad to ship perishable products.

mawmmmmmmmmmw

(RDI):
refrigerated case
liner:

refund:

refund offer:

regional chain:
register:

register balance:

by the average adult diet.

A disposable sheet placed under Vexar, which heips keep
a case clean and aids in housekeeping.

A consumer promotion in which the purchase of a product
entitles a consumer to a cash refund, a discount or a
coupon good for a discount on a next purchase.

A manufacturer’'s promotion that reimburses a customer for
all or part of a product's retail price with a proof-of-

purchase.

A group of retail stores owned and operated by the same
company, and located in the same area of the country.
A cash register that adds up the sales of goods, hoids
money, and provides a display of the sales for the
customer.

To verify a cashier's till amount against the register
reading.

st



relum on assels
{ROA):

Normal ir'ventory carried o maintain store condilions and
sales volume. See aulhorized siock Rem; oversiock.
Products consumed or used fogether, e.g., wine and
chesss. See related Nem tie-in.
Merchendising compaiible products together that are oflen
consumed or used fogether 1o encourage the sale of both
mg.phmmm-mmmm
salsa. cross-merchandising.

To modify or eniarge a retall store or depariment, Le.,
expansion, New squipment, new sign package.

The inventiory level established 1o trigger a buyer's
repienishment order.

To use loose ilsms 10 make up a case of products.

A customer's repeat purchese of a product.
Manutacturer's representativas, food brokers or vendors

seliing products on commission.
Using a manufacturer's suggested price as the retall price.

Product thet is not on display and is instead stored in the
cooler, freeer or back room.

To fill or replenish a product to the normal stock level.
Products restricted from sale in a state or location and sold
legally in another stale.

A retail computer system that tracks and analyzes store
conditions, e.g., pricing, stock levels, out-of-etocks.

A group of retailers thet purchass, warshouss and
advertise together 1o achieve sconomies of scale.

Monies peid by s menufaciurer 1o have their products on

merchandising techniques, etc.

The typical product size offered for sale.

A product's regular retall price.

A store owner or operaior who sells producis direclly ©©
cusiomers, seis or imploments retall policies and
procedures and is resporsible for store condiions and
profitabillty

Brands andor private labsi products exclusively sold by a
retaller in & maricet aree.
Ses co-op wholesaler.

(formerly, Rotall Bakers of America) 14230 Pask Center
Dr. Laurel, MD 20707 (301) 725-2140

A wholessler's markesting program designed 1o assist
retallers with economiss of scale resembling a chain
oparstion, 9.g., advertising, deal promotions,

merchandising.

‘The equipment inlo which dough is placed and allowad to
thaw or siack out. Conditions must be controlled o 38
degrees to 38 degrees and 80 percent relstive humidRy.
A ratio in dollers of a company's net profk in relslion 1o its
net worth, caiculaled by dividing the company's net profit



return on equity:
return on inventory
investment (ROIl):

&ftor taces by its net worth.

A perfomance index that identifies the number of doliars
returned each year for each doliar investad in inventory.

Caiculated by dividing total gross profit doliars by the cost
of the average inventory on hand. it relates profits to the

money used to pro

return on investment The total gross profit that one doliar, initially invested in

(ROI):

returns:
returns (to
warehousa):
rework:
re-wraps:

RF:

ribbon:

ring:

ring up:
riser:

ROA:
Robinson-Patman
Act (1936):
roccal:

ROI:

ROt
roll-out:
rolier:

rolling stone:

rotation:

rotation list:
rotissenie:

roto (rotogravure):

roto ad:

inventory as it is depleted, will retum during a period of
time. Computed by dividing the total Gross Profit
generated by the item by the amount of the initial
investment in inventory.

Unsoid, damaged, or defactive merchandise sent to a
supplier or distributor for cradit or refund.

An authorization by the warehouse to retum merchandise
on a certain date indicated.

Perishables: To crisp or trim & product that looks case-
wom. Grocery: To re-affix labels. To refine a category or
shelf set.

Products that are removed, reconditionad (if salable) and
displayed with limited seli- by dates.

Radio frequency.

A shelf merchandising technique of arranging size, color,
flavor and/or brand vertically on a shelf. See billboard.
Scanning a product or tabulating a retail price on a register
system.

To scan and complete a customer’s transaction at the front
end.

A shelif that extends above the normal top shelf to give a
higher profile.

Return on assets.

Federal legislation that prohibits discrimination through
price discounts, special terms or services, or other means,
e.g., false brokerage payments; promotion alowances for
certain customers.

A chiorine-based agent to sanitize sink and food
preparation areas.

Retumn on investment.

Return on inventory investment.

A marketing campaign to introduce a new product.

A conveyer that moves merchandise cases.

A food store on wheels from which a retaller selis
merchandise house-to-house. Usually found in rural areas.
A shelf-stocking procedurs that ensures first-in, first-out by
puiiing older stock forward and placing newer stock at the
back during restocking. See stock rotation.

A manufacturer's marketing process of featuring certain
products at the same time each year.

A rotating grill with an electrically turned spit that cooks
meats.

A colorful; circular that advertises a retailer's featured sale
items, included inside a newspaper or deilivered directly to
homes.

A corporate level ad generated for an entire company and
distributed throughout a trade area, e.g., newspaper, home



rouls list:
R-T-E:

safety cuther:
safety stock:

sales analysis:

sales log:

sales per associate
hourisales per labor
hour (SPAH/SPLH):

delivery.

See roto.

A daily st of retail siores on a delivery scheduls.
See facings.

Ready-to-est.

To bag purchases at the checkout. See bagger.

A case cutter usad to opan cases of product.

A back-stock of products kept 1o replenish shelves.
The dollar amount of products or services sold.

An analysis of sales by week, month, period or year %0
project trends, identify problems and messure a

performance.
An aree designeied in a retall siore 1o displey and
merchandise products, provide customer service and
check out. k doss not include the back room, coclers,
(stock area) or mainienance arees.
A sales record by store and depariment, which provides
holidays, etc.
A productivity measure that quantifies the total dollars
of sales for every labor hour used.

sales per square foot: A measure of siore and department profitabiilty.

sales projection:
sales representiative:

Caiculsied by dividing the dally, wealdy or monthly
saiss by the number of squere fest of ficor or shelf

SPace.
A sales forecast based on ssles for the same period
lost .
A&umwwaMw
wholesaler 10 represent certsin product brands within a
given sales area.

sales representiztive’s A premium or prize given {0 a menulachurer's or

sales service:

sales service
salvage:

wholssaler's markeling person for achisving benclsnerk
Fee-baned services for retallers provided by a
manuiacturer's or wholesaler's markeling stalf on a fee
per service basis, ¢.g., merchandising the siore,
advertising, management information services (MBS).
A marketing person who provides services forafes v a8
retaller, 0.9, merchandising, advertising, or lsyout.
Product containers/shippers (bales, palists, containers)
that must be retumed or recycied 10 defray operalional

costs.

A markating program used 1o prompt impules buying.
Particularly ussful in the Deli and Bakery Departments.
The customer is sencouraged to sample products from &
prepared sampile tray.

The last part of the clesning procedure of food
equipment and strfaces 1o reduce microbial counis fo a



sateflite network:

satellite stores:
scale:

scaler:

scaling:

scan and bag:

scan bars:

scan down:

scan in@gﬂty:

scan ratio:
scannable coupons:

scanner:

scanner allowance:
scanning:

schematic:
scratch:

scratch bakery:
seal program:

seasonal
calendar/pianner:

seasonal item:

seasonal promotions:

secondary display:

secondary packaging:

safe level within the department.

A communications system that utiliizes satellites to relay
data and information. Also inown as Satellite
Communications.

Retail stores that are serviced by the same distribution
center; or outlying stores in a shopping center.

A machine used to weigh
Aspodalhmdtoolwimndgedmmmrm\gﬁsh
The pricing of merchandise on the basis of weight and
retail price.

The system or technique whereby a cashier bags
purchases while scanning.

The standardized coding system (Universal Product
Code) that encrypts individual product pricing and
identification information within a series of vertical nes.
Data obtained from a secondary sourcs, e.g., A.C.
Nieisen or Information Resources, Inc.

The quality of the inventory and pricing data that
ensures that items have been added, deleted and
cofrectly priced.

An inventory correction caicuiation to adiust for physical
inventory differences basad on the percentage of items
scanned to the total items sold.

Coupons with a scannable bar code used to identify the
promotional program and product and to deduct the
correct value from a customer’s receipt.

An electronic register system that automatically records
the product description and retail price for an item by
reading a UPC code with a laser.

A manufacturer's performance criteria based on the
number of products scanned during a promaotion.

A process of moving items over a laser in order to
record & transaction.

See planogram
Amduddebwdﬂunnwmmm
warehouse is out of stock. Also called a short. See cut.
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basic ingredients, e.g., flour, sugar, eggs, yeast.

A security procedure for truck defiveries. Each truck is
padiocked and sealed with a siim, numbered metal
driver’s name and the seal number in a log.

A seasonal, schedule created to simplify planning
around holidays and specific selling periods, i.e.,
mrdnndiom display building, ordering, scheduling

Pmdu&moaﬁdemwm:hohdayor
specific time of the year. Also known as Seasonal
Merchandise.

A marketing plan of in-and-out promotions for seasonal
events, such as Christmas, Back-to-School, Spring
Clean-up, Halloween, Valentine's Day.

A promotional display of an item in a retail store in
addition to a product's regular shelf locstion.

A master package that contains several inner packs;



which are normally the unit of sale.

A vendor or wholssaler that supplies a retaller with a
small volume of products.

An area in a retall store thet contains one calagory of
products.

See reest.

A rotailer’s cash deposit with a wholeseler 10 secure

Locating gensral merchandise products (GM) in & well-
defined area of a store rather then in aisles next o or
across from food products.

Price reductions on fast-moving producis 1o give 2 low-

prios image.
The elimination or minimizing of duplicate brand

products.

A wholssaler's merkeling praciice of seling only o
retailers who mest various crilaria, e.g., ssles volume,
type of store, location and style of opsraion. See
fonnage Rems.

A rack or shelf thet uses ellher gravity or mechanical
meens 0 repiace an e when one Sem is removed by
& customer.

An insurance policy within a company where revenue is
generated for insurance from associates and company
contributions rather than paying premiums 10 an outside
inSUrance comparny.

A manufacturer’s premium in which the product's cost is
recoversd through a retall sale of the product.

A retall store with fow service empioyess 10 assist
cusiomers other than at the checkout.
mmndﬁnnlﬁmbulGMNh
See flash shest.

A custome s premium whoee cost is only perlially
recovered by a mamnufachser or retalier.

A ceniral computer, which provides processing for
soveral ferminals.

in wholesaiing, any charge sbove a fransler of goods.
in retaling, an additional charge for providing service o
a cusiomer, ¢.g., chack cashing. See neulralizting

charge.

A retall deperiment that fills cusiomer’s orders, 6.9,
service dell; service mest; service sealood; service
bakery; in-store pharmacy; video depasiment.

The in-stock position of a warshouse expreseed as the
percantage of orders piaced that can be filled. The
opposiie of servics label is out-of-stocks.

: A vendor! or wholessler who spacializes in a product

calegory. Also known as a rack jobber.

A rotall store with a high level of cusiomer service, e.g..
fioral depertment, service dell, service bakery.

The layout of merchandise in an aisle or store.

The process of propertly seiting up each depertment
with approved products according to a planogram or
lay-out diagram.

t!



setting up:

share of ACY:
share of market:

shelf arrangement:
shelf capacity:
shelf extender:

shelf label:

shelf life:

shelf marker:
shelf molding:

shelf price:
~ shelf space:
shelf stable:

shelf strips:
shelf tag:

shelf talker:
shelf warmers:

shelifish:

ship notice/manifest:

shipper:
shipper or shipper

pack:
shipping brackets:

shipping container:
shipping unit;

shop backs:

The process of properly seiting up a display of product
according to a planogram.

See all commodity volume.

A product's percent of sales within a category. A
retailer's share of total retail sales within a specific
trading area.

The assortment and location of products on store
shelves.

The total volume of a shelf; also called holding power or
pack-out.

A self-serve display that exdends bayond a gondola to
increase a shelfs capacity and draw atiention to a

product.

A label that lists order code, description, and pack size
of a product on a shelf, as well as its retall price. See
sheif tag.

The time period a product can be expected to maintain
maximum quality and freshness.

A sign on a gondola. Also known as a shelf talker.

The outer edge of a gondola shelf used for signs, UPC
The retail price stored in an inventory file, shown on a
sheif tag, and marked on an item.

The amount of shelf space allocated to a product
category and to each product within the category.

A processed food product that remains safe to eat
without refrigeration.

A shelf sign for a product. Also known as a shelf talker.
A label attached to shelving which is used to identify
and describe a specific item.

Merchandise signs, attached to the shelf molding, used
to draw customer sttention to a product.

ltems that sell slowly. Also known as siow movers or
slow-selling items.

An aquatic animal, e.g., clams, oysters, mussels, crabs,
lobsters, shrimp, squid and octopus which has a shell;
crustaceans or moliusks.

An EDI transaction in which the shipper nolifies a
customer of a pending shipment. Generically this is
known as an advance ship notice {ASN). The ASN
enables the customer to identify short shipments before
receipt and plan warehouse receiving more effici

A company that transports and retains title to a
shipment until a recipient accepts a shipment.

See prepack.

A manufacturer's or wholesaler's price points used to
encourage retailers to order in large quantities in order
to receive better discounts.

An outer shipping case used to transport products.
The amount, size and style of product in its original
case.

Individual ilems accumulated at the front end during the
course of a day's business that can be put back on
sheives for sale.
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shoplifter:
shopping behavior:

shopping cart display:

shopping center:

short or short ship:
shorts, scraiches:
shrink, shrinkage:

A person who sisals goods from a store, while

pretending $o shop.

An cbeervable patiem of consumer behevior, typically

in responee 1o sales displays or product price

reductions.

A shopping cart used as a free-standing diapiay.

Amgmmllﬂm*am

A vendor who performs competiiive price comperisons

for a retaller within a specified market area.

An inadequate amount of products nesded 1o fll a shell

or an order or 10 mest customer demand.

See scraich.

A shortfall of 8 producl’s order or weight or of money.

A nols on an invoics 10 a retaller of ingufficient or out-

of-stock products at a distribution cender.

The amourt of missing hems due 10 poor menagement

conirols, receiving practices, shortages, spollage, thelt,

breskage and other reasons.

An estimaie of loss of inveniory, due o delivery emrors

(an incorrect Rem or the wiong amount), thek, dameges

or spoliage.

A process to stabilize a peliet load by wrapping stacked

products with clear plastic film.

A process of opening shelifish, such as oysters, clams,

mussels, efc.

Advertising signs of many sizes used 1o atirect

customers 10 8 display or a shelf localion.

Unique ilems that competiiors do not sell, which

differentiate a siore or company from the compelilion.

The ems are advertised and promoied both in-slore

and through print advertisements.

Standerd inlerchange language.

See portion pack.

Each product is individusily priced. See muliple pricing.

A palist or base sed fo Srensport and siore producis.

Stock-keeping unit

Thaw a frozen product.

A siow-ssling product thet is pacied by 2 manufaciurer

with a higher vokume Ram. Also known as a siow

MOVer.

See ad siick.

A manufachrers sllowance siipulating thet a retaller

use a specific acdvertising Bustration {siick) in
advertisements.

nOwWepaper

A thick shest of cardboard used fo ship producis in
place of a paliet.

A manufacturer's allowance 10 cover labor costs of off-
loading a product by hand off of a siipshest.

A numbered location within a distribution center that
indicates the location of products for storage, relrieval
and inventory control. See warehouse siot.

A manufacturer's incentive 10 2 wholesaler or retaller 1o
stock a new product. Aiso called conversion allowence
or service allowance.
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slug:

smart card:
smock:
Snack Food

Association:
sheeaeze guard:

SO:
soft goods:

soft shell lobsters:
solution selling:
sore-thumb display:
softlines:

SOR:
sous-vide:

space allocation:

space managemeant:

space management
system {electronic):

space manager:

SPAH/SPLH:

special:
special allowance:

special display:
special pack:

An embossed plate thet, when inserted into certain
scales, prints a descriptive label.

A micro-chipped stored-vaiue card that can be used to
purchase goods and services and is relcadabile.

A garment supplied to employees to be worn during
working hours.

1711 King St. Alexandria, VA 22314 (703) 836-4500

A Plaxiglas shield, summounding three sides of a display
case, that protects merchanttive from contamination by
customer contact either direct (touching) or indirect
(sneezing).

Standing order.

Clothing with the excaption of suits, dreasas, coats or
shoes.

Lobsters in the process of growing a new hard sheil,
enabling them to grow larger.

The concept of grouping related products together in
the supermarket in order to offer consumers a simpilified
shopping experience.

An intriguing and unusual merchandising display.

The classification of general merchandigs that includes
apparel, bedding, hosiery, Einens, shoes, etc.
Standard operating reports.

A European food-packaging technique where a
prepared product is placed in individual pouches,
cooked under a vacuum and quickly chilled. Products
are frozen or refrigerated until used.

The method of aliocating more space fo faster moving
items to prevent out-of-stock conditions. See space
manager, velocity; planogram.

The allocation of space for products, based on sales
volume and product profitability.

Space utilization software that plans and analyzes
graphs planograms.

A person who assigns shelf space for @ product

Amwsdmmmm“m
incentive to increase sales of a product. Also called a
special purchase.

A display for featured products on a free-standing rack
in addition to a regular sheif display.

A shipping unit of a sales promotion product. Also
known as a deal pack. See handiing allowance;
handling charge.

Products sold at a reduced price or as part of a
promotion to attract customers.

A manufacturer's or broker's representative that
marksts to retailers, presents promotional programs,
takes product orders and arranges shipment by a
retailer's preferred wholesaler.



A retall store that offers only pariiculer types of foods,
@.g., bakery, produce, mest.

A wholosaler that provides retallers with Emiled
products and services. A specialty wholesaler.

See tumover buying.

Ses push money.

Food retallers serviced by a wholesaler oulside &
market ares.

A free-standing dispiey rack thet rotaies 380 degress.
A product that is shipped in half-case quaniiies or less.
A shipment of two different kinds of products on a full
paliet. Each product maies up approximaiely haif the
palist load. See leyer-loaded unliiond.

A pesk saies period of a day, week or holiday season
during which the largest number of employess possibie

breskage or spolled products.

Goods that cannot be soid for which a retaller receives
& credit from a supplier. Also calied stales.

A product display in 2 high traffic ares of a relall store.
A quick mop of a dirty saies fioor or 10 clean a spll.
Gross profit. See gross profit; markup.

To straighten products on a sheif or display.

A size measurement of floor space occupied by a
product or product group, display fixtures and its share
of aisle space.

Suggested retai price.

A column of products consisting of one or more unit
loads placed on the floor with the total height imiled to
a vertical opsning or the compressive strength of the
individual unit loads.

See case card

Seo spolls.

A fodure used to display merchendiss.

A standerd display case for service departments, used
in the produce, meat, defi and bekary depariments.
Adjustable sheiving in a standard frame. Also called @

gondola.

Food and Drug Administration (FDA) standards for food
composition.

A compuler lsnguage standard developed primarlly for
the exchange of duta betwesn independent retallers
and wholesalers.

A comprehensive book of a company’s policies and
procedires. Aleo called SOP.

Profit and ioss stalements or projeciions reviewed
weekly, by period, quarier or annually.

A standerd replenishment order placed by a wholessler
that allows a manufacturer to schedule production and

shipping.

A unit of sale having s foeed number of ke consumer
units per container.

A container of a single type of product or of a foeed
configuration of multiple products used 1o ship lems.

>



staples:

start-ship date:
starter gap:

stock:

stock capacity:
stock code:
stocking:
stock-keeping unit
(SKU):

stockout:
stock status report:

stock turns:
stock-up:

stocking allowance:
stop-off charge:

store audit:

store brand:

store bulletin:

store coupon:

store doliar net profit:

store-door delivery:
store-door margin:

store format:
store image:
store layout:

store loyalty:
store manager:

store perinew:'

store security:

A necessary or basic food, such as flour or sugar.

A kick-off date for a promotional campaign to begin.
See final ship date.

A merchandising technique in which spaces are jeft on
a shelf to give the impression that demand is great for a

product.

To sheive products or to build a display.

The total volume of products that can be placed on a
shelf, in a siot or on a rack.

A unique product identifier used instead of a UPC code,
which is assigned at a warehouse or headquarters for
ordering purposes.

A process of shelving products in a store.

A number that identifies each separate brand, size,
flavor, color or pack of a product.

A display that needs replenishment.

A management report showing the current inventory
leve! in-house or in-transit for a department, section or
category.

See tumover.

A temporary price reduction for tems due t0 a
manufacturers’ allowance or a volume buy.

A manufacturer's allowance to stock a new product.
See distribution aliowance.

An additional shipping charge (rail or truck) for delivery
of partial loads to several different locations.

A review of management procedures and processes,
e.g., inventory, cash handling, etc.
Apﬂnte-labelpmductcamadbyamﬂu See private

Mmmwm
contests and promotional programs, new products, eic.
A product coupon offered only in-store with fliers or an
on-shelf dispenser.

The actual profit a store makes after overhead and
losses are deducted.

See direct store delivery.

A product’'s gross profit after deducting expenses, e.g.,
storage costs, dedivery cost

The retail design or store layout based on size,
services, prices, sales volume and SKUs, such as a
convenience store, superstore or a conventional store.
The customer’s impression of a retail store or a
department, i.e., products carried, advertising,
promeotion, dooa'mce-hvel

The design and lay-out of flioor space and the
placement of fixtures within a department or retail store.
See customer loyalty.

A person responsible for daily operations of a retail
store who hires and supervises emplioyees, oversees
merchandising and customer service and meets sales
goals. Also called a store director.

The departments located along the cutside walls of a
retail store, usually perishable departments.

Methods used to provide a secure workplace and

Lo



store stamp:

store supervisor:

store supplies:

strip display:
subprimal cuts:
suggested retail price:
suggestive selling:

i
by T
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employee

A combination of differert lems on a paliet shipped o a
siore.

A rubber stamp bearing a siore’s number and name.
The imprint of the siore stamp on an invoics or other
business paper indicains comeciness or approval.

soveral retail siores; a diskict manager.
Malerials and merchandiss neaded o conduct dally
business by a retaller, Le., grocery bags, brooms and

mope.
A customer count recorded by hour, day, weak, month

Merchandise delivered 1o retall stores in Sucks carrying
only one product group.

Moniss avallable for apeciic performancs, condiions or
purchases. Usually from a supplier or salesperson
rather than directly from a manufacturer.

A horizontal shelf arrangement of ke products.
Untrimmed, boneless cuts of meet, primarily beef.
Amm«mmham

An upscale grocery store with 80,000 150,000 squere
fost, a full ine of service departments and weekly sales
of approximately $800,000. The store carries a wide
variely of hems, 00,000 or more, with af lsast 20
percert of sales attributed 0 genaral m

: A monthly periodical for the food store induelry

published by Fisidmark Media: New York.

A wesldy newspaper for the food store indusky
published by Capitel Ciliss Media, inc.: New York.

A conventional grocery store, but not a warshouss chib
or mass merchant, with annual sales of two million
dollars or mone par siore.

A large corventional supsrmariost with espanded
service deli, bakery, seafood and non-food seclions.

A manager designated o supervise a certain area or
number of siores.

: A warshouse siore with a focus on low prices and a

wide variety of perishable Rems, i.e., produce, dell, and

bakery depertments.

An exira digplay in & deperiment in aisles or in spaces
where fiead equipment will not fit, which makes
merchandiss more accessible.

A generic term for wholesalers who sell o and supply
retailers directly and indirectly, 8.g., manufacturer,
The quantily of merchandiiss in stock at 2 store or a

A



supply center:
supply chain:
supply depot:

support office:

surprise buy:
survey letter:

survey order:

sweepstakes/contast:
sweethearting:

swell allowance:

swipe reader:
syndicated data:
Scan-based trading:

T

TA:
TAB:

warshouse.

The specific location in each depariment where
supplies are kept.

The process of fulfiliment and movement of goods from
producer or grower to consumer.

A warehouse operated by a chain or a wholesale grocer
that sponsors a voluntary group.

A corporate office with accounting, accounts payabie
andmoembhandadvuhsmdapumwm
administrative support staff.
Usu&ﬂy15t025pomﬂmmaunmnly
low prices, found throughout the entire store.

A notice from a wholesaler's or chain's headquarters to
stores soliciting support and orders for an upcoming
special promotion, so the buyer has a basis for
determining an order for promotional items.

An order from reteil stores, usually for new items or
deal items, previously authorized by an account's
headquarters. Also, potential orders at retail stores for
an item before a manufacturer's salesperson or broker
presents it at the headquarters of a ch

A promotional contest for consumers, which features a
chance to win prizes.

A form of theft, whereby a cashier gives illegal
discounts to employees, friends, and/or customers.

A manufacturer's refund or invoice deduction to cover
the costs of spoiled, processed foods, products packed
in glass or dented cans. See breakage allowance;
swells.

Unsalable items with expanded containers or lide
signifying faulty food handiing, processing or sealing.
See swell allowance; bloating.

A credit card or ATM card reader for cash register
systems at the checkout counter.,

information gathered by a service or company for public
release and soid by subscription.

A new way of doing business between direct store
delivery manufacturers and retailers. it incorporates
daily point-of-sale data to pay for product, electronic
communication technoiogies to eliminate discrepencies
and inefficiencies, and various store-level operating
improvements, such as open delivery windows and
elimination of check-in, to speed product flow.”

Trading area.
Tabulation. Usually refers to ressarch data.

table allowance: A manufacturer 's aliowance to a retailer to display or

highlight a product on supplemental tables, such as bottied
catsup. Aiso calied a Tabile Dispiay Allowance (TDA).

table display: A type of supplemental display used to highlight seasonal
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pad:

é

fegiquat:

telephone sales rep:

or feakred products, pleced in a stony's sisies 1 Incresss
dispiay space.

A small formet newapaper thet reports the news in 2
condensed form.

A message delivered ive by an announcer at the end of @
TV or radio commercial, usually 0 mendion local siores
that sell an adveriised llam.

A price or informational sign that highlights sn lem.

A retail siore’s daily receipts, .g., cash, checks, credit

A register receipt given 10 a customer delaliing the
transaction, producis, retall prices, coupons and payment.
The weight of the packaging sublracted from the weight of
the product, 30 the customer dosen’t pay for the cortainer.
The allosance for perishable shrinkage between the
weight marked on the em when packed and the aclusl
weight when sold.

Printed promotionsl melerials that are bound inlo a pad
and displayed next 10 @ product or at the checlknust.

A tape inseried inio & package or cass for essy opening.
A anti-germicidal cisener thet kills bacleria, cleans and
deodorizes.

Marketing by telephone to solicit customers in order 1o sell
goods and services.

A salesperson at a wholesale operation who takes
telephone orders for merchandise and also contacts
customers {0 alert them to upcoming promotions, new
ilems and other services. Somelimes called an inside
sales rep.

A combination of a portable elscironic terminel snd a
wand. The wand reads the shelf ficket and ideniifies the
product. Each pass of the wand (lslit o righl) orders one
case. Iif more then 3 cases are needed, a pass {right o
loft) is made and the quanilly

temporarily out (TO): A manufachrer's identifier on an inwvoics when a product is

out-of-siock, not delivered and not billed. The retaller
needs to re-order the product on the ned order.

ftemporary allowance: A manufacturer's price reduction 10 increase sales vohime

femporary price
reduction (TPR):
terg-o-cide:
Serminal:

tost market:

test store:

third party:

third party

of a product for a specific time period.
A short-larm price reduction 1o incresse seles of a product

Anm“muhmm
demographics and buying patiems, which is chosen 10 fest
new products, promotions and 10 forecast sales. See

trading ares.
A retall store used o test a product 10 determine buying
and merchandising praciices. See pilot siore, storewide

promotion.

An independent organization thet offers a service that inks
a supplier and a distributor in some way. The ferm can
wwmdm.mmahm
ervices.

A process of balancing insurance claims paid versus

A



reconciliation:
throughput:

ticket price (ticket):
tie and high:

tie-in ad:

tie-in items:
tie-in merchandise:

tie-in promotion:

tie-in sales:

time and attendance
systems:

claims due from a third-party company.

The products received, stored and shipped by a
distribution center.

A product's retail price.

The width and height of freight on paliets and warshouse
storage racks. "Tie" refers to the number of dimensions of
each tier (layer) of standard pack product while "High"
means the total physical height of one or more "Ties"
making up the unit load.

A retailer's advertisements used to mest the promotional
requirements of 8 manufacturer.

See related itams.

A muiti-product display method in which a high-impuise
item is linked to a staple or featured item.

A promotion in which two products are displayed together
and one item is given away or sold at a lower price with
the purchase of the other.

A retailer's promotion of a product to meset manufacturer
requirements during a specified time period.

An slectronic system used to pian, monitor and report
employees’ work hours.

time and temperature Label-sized, chemical-filled packets that are attached to

monitoring (TTM)
devices:
time clock:

time lag:
timetable:
TOFC:
toiletries
mevrchandiser:
tonnage items:

tonnage throughput:

total distribution:

total order load-time:

total taxes on
income:
tote:

touch screen:

TPR:
trade:

trade advertising:

shipping cartons and indicate when the cartons have been
exposed to fluctuating temperatures.

An instrument that records the time an associate begins
and ends work. The time is usually displayed on a time
card or electronic monitor. Used to calculate hourly wages
or weekly wages for hours worked.

The time between the introduction of a new product and its
availability in a retail store.

The delivery schedule and requirements for a new product
promotion.

Trailer on flat car.

A health and beauty care (HBC) rack jobber.

WMMMMahbhmm See

selective seiling.
The number of tons of merchandise passing through a
distribution center per labor hours for all workers in the
conter.
A standardized process where marketing practices are
coordinated to eliminate inefficiency and reduce cost.
See order lead time.
The federal and state taxes based on net income imposed
on supermarket companies.
A piastic container, usually used to ship merchandise such
as HBC items.
A computer screen with sensors that respond to touch.
Temporary price reduction.
An industry term for the grocery industry which includes
wholesalers, retailers, food brokers, vendors and
associations
A manufacturer's advertisement directed toward the
retailers or wholesalers who sell their products.

trade advisory board: Retailers invited to serve on an advisory board by
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traffic builder:
traffic flow:

truck farm:

truckioad order:
turn business:

m%mmmauaw
A manulaciurer's nolice describing a promolion, new
products, contests, deals, eic. and the policies and

A special manulacturer’s ofler mads 10 retellars, such as
allowances for adveriising andfor merchandising.

A population center or metropolitan aree with similar
demographics, buying pstiemns and expectations. See
distrbuling area.

Stamps given at checkout 1o sncourage customer loyally.
Redeemable for cash or products.

In retalling: The number of psople moving through a retall
siore or depastment. In warshousing: The number of
product tums.

A product offered below retail price to attract customers.
The shopping pattern designad for a retal store or

depastment.
The shopping path customers take through a siore or

department.
A mall-in incentive sitached 10 a product o increass the
sales of a siow-selling product in an clherwise fast-moving

A truck traller placed on a raliroad flat car for shipping.
Also known as 2 piggybacic
An employes participating in 8 compeny-eponsored

fraining program.
A form used 10 credit a store for marchandies thet is

transferred out.
Products exchenged bstween reiall siores in the same
chein.

A container consisiling typically of a cormugaied or chip
board, low walled, open box wrapped with plastic fim.
Ammwubuwwm
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hooks/shelves thet resembles a tres.
A pattermn of behavior. Also, trend (movement) of sales.

Meat pans, or lugs.

A local farm that provides fruils and vegeiables.

The iowest transportation charged for shipping a full
fruckioad.

An order that can completely fll a dry or refrigeraied truck
trailer. Also known as a full fruck.

Product replenishment during nonpromaotional seling

1



consumer purchases. See promotional business.

tracking
turnover (stock turn): The number of times the total value of products stored in

turnover (employee):

turnover buying:

turnover, inventory:

turnover order:

turnover, retail:

UCC/EAN 128:

ucs:
UCS IlI:

UCS ordering
system:

UFFVA:
unaffiliated retaller,
unaffiliated store:

unconcealed loss or
damage:

under-ring:
understock drawers:

Uniform Code
Council (UCC):

the distribution center at any one time is sold and replaced
each year. Computed by dividing the annual cost of goods
sold by average inventory on hand at cost.

The rate at which employees are hired and terminated.
The purchasing practice of maintaining a minimum stock of
products in order to increase retumn on capital invested.
See speculation.

The rate at which the investment in inventory is converted
to sales. In inventory, the term is sometimes usad to mean
the dollars in sales generated by each dollar invested in
inventory (dollar sales divided by dollar inventories).

A product order obtained by a broker and given to a
wholesaier for shipping to the retailer. Also called a
missionary order.

The number of times the total value of products displayed
in retail stores is sold and replaced sach year. For
example, if a store seils $5,000 worth of a product at cost
to stores sach year and maintains a $500 inventory,
tumover is 10.

Uniform Code Council.

Uniform Commercial Code, Europsan Asticle Number.
(Also known as UCC-128.) A bar code system and data
format used for primary and secondary product
identification in Europe.

Uniform Communication Standard.

A sofiware program that facilitates the transfer of
promotional announcements and price changes.
(Uniform Communications System) electronicaily transmits
data, orders, promotional information and price changes
United Fresh Fruit and Vegetable Association.

An independent retailer who has no interest in nor is
affiliated with voluntary merchandising groups sponsored
by wholesalers.

Obvious product damage and/or shortages that occurred
during shipping to a retailler/wholesaler. See concealed
loss or damage.

A cashier ringing a product at a price that is less than
actual price.

Drawers that have excess stock stored underneath

regulation shelving.
The nonprofit administrative and education organization
that works with American and Canadian industry to

develop and administer product identification, bar codes
and electronic data interchange stancdards.
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Uniform

A st of standerd fransaciion sets for the grocery induslry

Communication thet allows computer-lo-compuler, paperiess exchange of

Standard (UCS): documenis and information.

uninterruptible power An emergency power unit used 10 back up 8 primery

systom (UPS): sysiam.

unit A standardized peckage or smount used in shipping. e.g..
paliet, slip shaet.

unit of sale: A container with one or mors consumer unils, usually with
& focad count and identical product, thet is bought and sold
by trading partners. Unit of sale for grocary can range from
standerd pack units 10 planned promolional sizes.

unit load: One or more transport packages or olher Bems held
together by such means as a paliet, slip shest, sirapping,
interiocking, glue, or plastic wrap making them sullable for
traneport, stacking or siorage as & unit.

unit pricing: Addiional information on 8 product price used by shoppers
o compere the retall price of the lem plus an addiionsl
price per measure, such as price per pound, per pint, eic.

unit salea: The total sales volume of a product for a specified time
ms..m

unit stocking:

A shell-etocking method that recuires a stocker 1o handie
sach individual Rem separaiely.

United Dairy industry O'Hare intemnational Center 10255 W. Higgins Road, Sulle
Association {UDIA): 900 Rosemont, IL 60018-5616 (708) 803-2000
United Fresh Fruit& 727 N. Washington St. Alexandria, VA 22314 (703) 836-

Veagetable

Association (UFFVA):

United States
Depertment of
Agriculture (USDA):

Uniied States
Depariment of

Commercs (USDC): -

3410

A federal agency thet oversess food production and
inspaction. The USDA establishes grade stendards for
commadilies, conducts agriculiural resserch, and malkse
resulls sveilable, administers food programs, such as food
stamps, and disiribules food and nulr

A faderal agency that oversess frads and compeiiion. The

Signifies that a product is clean, safe and wholssome, and
has besn produced in an acceptable establishment, with
the appropriate equipment, tnder the supervision of
federsi inepeciors. &t aleo indicales the product is of a
specific grade, identified by t

Product palletized or slipshested for easier shipping and

handing.

Shipping an ilsm in case amounts standardized o the
wasshouse siot of the distributor.

The ceniral deta bank for identification numbers, education
and support for the Uniform Cormmunication Standerd
(UCS) program.

A compuler system that usss uniform conwmumnicalions
standards 10 enabie retallers, wholesalers, and suppliers 10
communicale.

A number and bar code that identifies products, which is
scannable.

A major mulli-user multiprocessing operating sysiem,
which is the leading operating system for minicomputers.

3



unsalabies:

unsalabie allowance:

unsalable center:

uPC.:
UpCharge:

upright doored
merchandiser:
upright freezer:

upright wall
merchandiser:
UpPs:

ups & downs:

upstream frading
partness:

USDA:

USDA Grade:

UsSDC:
utility:

\

Bell Laboratories developed it in the early 1970s. It is
written in a high-level programming language called C.
Products unworthy of sale, e.g., damaged, out of date,

spoiled.

A discount that is given to cover the anticipated amount of
unsalable products, e.g., perishables.

A specific location in the retail store or department where
damaged products are sent.

universal product code.

A wholesaler's charge for a product that is based on the
product 's cost plus handiing and storage costs.

A portable refrigerated dispiay unit that can be free-
standing or placed against a perimeter wall.

An upright refrigerated display unit with doors used for
mercmndnmﬁmbods

Uninterruptible power system.

Prices that change both up and down on a weeldy basis,
directly relating to manufacturers’ specials at warehouse
level.

For the retailer, the upstresm trading partners are the
wholesalers, and, in other cases, the supplier. For the
wholesaler, the upstream trading partner is the supplier.
United States Department of Agriculture.

United States Department of Agriculture grades that relate
to a specified quality of product. Grade denotes quality and
USDA denotes product inspected for wholesomeness.
United States Department of Commerce.

United States Department of Agriculture (USDA) grade of
beef. Utility grade meat comes from cider cattle andis -
used to produce sausages or canned beef enirees, such
as beef stew.

vacuum packaging: A packaging process in which air is removed from a

package as it is sealed.

value added network A company that acts as a clearinghouse for electronic

(VAN):

value-added reselier

(VAR):

VAN:

VAR:
variable cost:

variable expense:

variety:

transactions between trading pariners.

A reseller of computer equipment whose services
frequently include software integration

Value added network.

Value-added reseller.

Cost, Variable.

An expense that is proportional to the amount of
merchandise sold. includes equipment and supplies used
fo price merchandise, as well as any special packages that
customers need to take merchandise home.

The practice of carrying a compiete line of a brand and
several different brands, so that customers will have the



(VMIQR):
version A UPC:

version E UPC:

widest possible cholce.

A st used by supervieors 10 enmure the siore is canying a
complele variaty of products.

Stores that carry a diverse line of varisty goods, usually at

: the low end of the price scale.

Video display unit.
A trarsportation routing plan designed 1o meximize flest
utiizadion.

The sales movement of a product messured ageinet the
category.

A parson or company that sells or delivers goods or
services. See supplier.

A coupon inliisted and refunded by & supplier or vendor.
A menufacturer's managesment of the inveniories inside a

A U.S standard bar code system (11 digita) that ideniiiies

products.
A standardized bar code containing only seven digits, the
Zero is suppressed.

vertical arrangement: The merchandising practice of displaying a brand of

vestical display:
vertical selling:

Very Small Aperture
Terminal (VSAT):

voluntary inter-

products directly above and below each other, e.g.,
canned vegetables or soups. Also called a ribbon
arangement. Ses horizontal amangement.

An upright refrigerated display case with doors for selling
frozen products.

See rbbon.

A wholesaler marksiing policy of solicliing only ons
sagment of the trade, ¢.g., restaurants, cCorvenience
siores, grocery stores, inetiutional buyers. See horizontal

salling.
Networks designed for salelille communicalion.

A red screeniiks, plasiic shest piaced on top of a rack in
refrigeraied cases, which allows cold air 1o flow hvough o
products on fop of the veotar sheet. Vescar aleo sids in
houselkseping.

Voluntary inler-industry communication standerd.
Communication between two or more paries that iwohes
both a video and an audio fink.

A compuler terminel.

The process of removing an lam afler an order is rung on
a ragister.

The amount of product sales by brand, calegory,
department or slore.

A group of individuslly cwned retall stores that buy from
the same wholesaler and achieve sconomies of scale,
e.g., store name, private iabel brand, advertising,

merchendising.
The electronic data interchange (EDI) standards for



industry
communication

standard (VICS):
voluntary store:

marking products and shipping containers in the mass
merchandising, apparel and department store industries.
VICS EDI is maintained by the UCC.

An independent retailer operating a store and achieving
economies of scale, i.e., advertising, buying and
merchandising

patterns.
voluntary wholesaler: A wholesaler serving single or multi-unit retailers, often

VSAT:

w

wagon jobber:

wall shelving:
WAN:
wand:

wand scan ordering:

want book:
warehouse:

warehouse buying
account:
warehouse club
store:

warehouse receipt:
warehouse siot:
warehouse stock:
warehouse store:

warehouse
withdrawal:
waste circulation:

waterfall dispiay:

waxing:

way-bill:

under a common program name, providing buying and
retailing services.
Very Small Aperture Terminal.

A wholessgier that selis a limited vaniety and quantity of
products from a truck.

Shelves attached to perimeter walls in a retail store.

Wide Area Network.

A hand-heid bar code reader used for ordering, price

The use of an slecironic device (wand) to read shalf
tickets, record quantities needed and thus prepare an
order electronically.

A preprinted order book at a retail store.

A distribution center that orders, stores and ships products
to retailers.

A direct account that buys fuill-case quantities of products
directly from manufacturers to sell and ship to retail stores.
See club store.

A list of products recsived and stored in a distribution
center,

Space aliocated in a warehouse rack for a specific
product. Also called a siot or bin.

The amount of an item in a distribution center. See floor
stock; floor stock protection.

A low-margin grocery store combining reduced variety,
iower sarvice levels, minimal decor and a streamiined
merchandising presentation along with aggressive pricing.
Generally has no specialty departments. This format
attracts price-sensitive shoppers. Ma

The shipping of products to a retailer from a distribution
center.

Readers of publications who are not prospects for an
advertised product. Also, circulation in an area where the
advertiser's product is not available.

A mass display that seems to flow from a case. Usually
dummied and put up just prior to peak traffic periods to
encourage sales.

Applying an edible wax to some fruits and vegetables to
help maintain a fresh, bright appearance and to preserve
product quality.

A transportation company's shipping document showing

!/



origin and destination of a shipment, conlents, weight and
A document writhen in hypertext markup lenguage (himi)
stored and refrisved on the inlemet.

Products offered for sale at specisl prices during peak
shopping periods, Thursday 1o Sunday.

A graphic represeniation of all weeldy sales for the year
and a deecription of the factors that affecied them.

weekly sales forecast A projection of expecied sales for a given week. Based on

(weekly sales
estimates; sales
plans)

weekly sales log:

(WOS):

Women, infants and

Children (WIC):

past sales parformence. Estimaies are made from past
weekly sales cherts, weelkly sales index cherts, and
weekly saies logs.

A record of sales, by department, along with a description
of the faciors affecting those sales.

The number of weeks thet a wholessier will stock an Bem
based on the product tums.

The act of reaching the limit on the amount of product that
can be shipped in a truck because of weight. Ses cube-
out,

A talegram wire used to transfer funds bebwesn localions

or parties.
wmummmm eg.

Gmn-ﬂnorymmmodbyso&wahm
recommendations.

Round, uncut cheese.

Biank space in a print ad that is not occupied by copy or
an ilustration.

A broker that stores, delivers and sells food products 1 8
retaller or other wholsssler.

A membership retalliwholesale hybrid siore with & varied
selection and limiled varisly of products presented in a
warshouse-style atmosphers. These 90,000 plus square-
foot siores have 80 fo 70 percent GMMHBC and a grocery
ine dedicaled io iarge sizes and

A company that stores, delivers, and sells specially
products {0 a retalier, e.g., candy, tobacco. Also known es
a Candy and Tobacco Jobber.

See wholesals club.

A company thet buys direclly from & menufackser and
sells to retallers and is alther affiliated (co-op or voluntary)
or independent.

Women, infanis and Children.

A network that connects compulers over distances, not
within a building.

A point-of-sale sign hung in the window of a retall siore.
A compuler operating systam by Microsoft.

A display located at the end of a gondola that feshures
exdensions 10 merchandiss products. Ses power wing.
Warshouse information network standard.

A federal benefits program for families whose annual
incomes are below poverty level.

The price point at which a product is sold by a
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calculation:
World Wide Web:

wrap;nr:

y4

zero suppreasion:
zone pricing:

manufacturer to a wholesaler or retsiler. The coat does not
inciude retail/warehousing markups. Caiculated when a
new product is offered or when there is a substantial price
increase on an established produ

An information server on the Internet composed of
interconnected files and sites, accessible from a computer
using a browser.

Weeks-of-supply.

A machine used to wrap products.

The reduction of a product's UPC code from eleven to

seven digits by taking out the zeros.

A price scale used to caicuiate afl transportation costs,

using criteria such as distance, revenue of the load and
weight.

Source: Language of the Food Industry — Glossary of Supermarket Terms, Food

Marketing Institute
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