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ambient:

.1Iocat8:

allocation:

aHottrance:

advertIaing
allowance:

advertised brarld:
advertising:

advisory board:

AFFI:
affiliated retailer or
aIfIliated store:
aIfIliated wholesale
grocer:
agent:

AHW:
A1FD:
AIR:
air conditioning and
heating:

air curtain:

au commodity
volume (ACV):

lIbcKt fuIunt Ihip.......
see IIIIIionI/ brand.
A paid, public notice that food .8'...,. .... in
1l8W'IJl8P8fa, on teIeviIion 8I'ldIor ndo. on the ..--. in
c:in::uI8rs. or on iIHtore eigne and di8pIays to P ailiUt&
products 8Ild prices.
Moneythlll8manufadlnr~.wholl."'rll"'''I rto
adIIeIti8e a product, brand or ..... see COCIJ*_W1
adYerti8ing; coop6iatiWi men:hand8ing aDo1A*1CII.
A group fA ClOi'IIIIIIWS or AlIa.... that provIdeI ide8I
about items to stock 8Ild meccMlldlle. New produdB ..
tested by COIllIUil18I'S.

Ameiican Frozen Food lnetlblle
An independent ret811er lNIt puid prodllel:l end
servicee from • coop6iaIiWl.'II.r.
A who'e••ler that provides goode and aeNiclII to 1'Il"1...
thatllelong to a coop6ialM I 1lCi4ion.
A manufactlnr'. employee or a networt fA brOUII that
dndIy seIiI products to retailerI .nd/orwhollllll .... see
mluler bn)kw; direct .....
AV8Iage hourly wage.
American lnalitute fA Food DiItrIbulion. Inc.
Average item nltai\.
Systems used to cool and hellt stores, W8iehouse8 and
other facilities. They are often linked to refrigerators and
lighting as pert of enetgy management .ystems. see
equipment and supplies; store construction; maintenance;
energy management; and ecology.
A buIfer zone fA air betvAiln rooms fA ciIIiIo.1t
tBn...... in. \u8lehowe or bIb,••n the in11d18Ild
a IIIidI fA • atora.

• lale captain or..... A IUpII'1/iIor or peraan Ni4lOl IJII for full .....
clerk: merehandiIlng 8Ild order'RIll.
• lale closer: A mobile, mecct.1CliIing unit uaed to ctaaa • chac*out

IIand 80 that CUItomerI mOlM to _1ClIhel dIado'Ut Itand.
A ,EiIIIiIIr'1 total voIwne fA ...... expflilid••
percentage (or shane) of the ACV; thellIfOIe a 30 perclIllt
ACV lila 30 percent shane fA the toI8l market for that
con1i1lClc:Iity.
A proclll thIIt dl'lmlinelu bow much .netf.... a
product gets, using product iYlO1Oen..1t and pcJ' "'Illy.
a guide.
A limit set by a manufacturw on the total amount fA a
lei 11r'1 or whol•••llr'. product order during a
promotional period. see forced diItribuIion.
A IIl8rlIAclLnr's deal for wholnall'l or 'el Iurs to
8dYeiti8e -.JIor rnen:handiIe speclfic product(l). Also
known .. a trade deal, promotion or a diIcount.
A I8COIl'Imended air temperature used to bal8port or to
store perishable foods.

American Frozen 1764 Old Meadow Lane, SuIte 350 Mel .... VA 22102
Food lnatitute (AFFI): (703) 821-onO
American Inatitute of 28-12 Bro8dway Fair Lawn. NJ 07410 (201) 791-5570
Food Diatribution
Inc. (AIFD):
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auIDmldIc
distribution:

average item retail
lAIR):
average order:

AVO:
wold verbal orders
lAVa):
AWIIA:

authorDd IR: A lilt fA~IIJ JlPPR'Jed wlld__proch.
authorDd stock Apmduct1hM coml*1Y h••cIqu8IterIl'IIUIt IflpI'lMt for
it8m: , tabla or compeny stores to lItock.
automallMl A company thal e1ectronic8lly nnsr.n monies bet! ••n
clearinghouse (ACH): financial institutions. see ACH card.
automallMl An .'ettJoillc bailllfel of funds betu"ll'I bank 1CO"Unls.
clearinghouae card:
automal8cl tellIr
machine (ATII):

An .1.cb...1ic b8nking sy&tem thlIt UIIilI C Ihlalldll ClIrd8
to P 0C8III cUltoiller'. 1JanIacOOIlI, such .. a depoeil or
wilhdIelMIl from. blink account.
A chain 1lDr8s' and whor••., groce:a' nl8ltlod to
det8rmine how many prodllCtlI lII'Id the amount fA •
procIucl to deliver to retaillltores, baled on the retailers'
market ahare and profitability, whether or not the let n.r
ha a specific order. see forced diet

auIDmldIc OIdwlng: A :etaiI ordering melhod that autom8Ik:lIIIy replenlllw
flIII.mcMng itemI.

auIDmldIc vending: The .... of mercharntI.1 through • oDin·op8ii abd
machine.

-.... hourly _ge An avetJGInG fAtolBI WlICI8I thlIt ill dIirIWId by citIIlIIlli the
(AHW): tolIl W8gl!S paid by the tolIl hotn worked.
averlIgIlnventory on Acalculation fA the worth, upund in ck:1. s, fA the
hand: inVIIntory in a store that Is determilled by dividing the OCIlla

of goods sold by the number of retaillwholesale tums.
The computed, average retail price of all products sold in a
store.
The amount of money a customer spends on each
shopping trip.
A ClIIcuI8lion !hit dIlerrnIneJ • producnI <:unwlt COIl by
addiIlg a product'. cunent COIl to ita~ COIl end
dividillg thai sum by two.
Avoid verb8I orders.
A management syslilm !hit requRa Wi"" notice fA
changes in policies 8nd pOCllidLna.
AmericIiil Wholesale MarkeIIn Asso ci8lIon.

B
beck order:

beckMul:

beckroom:

becbtock:

beckup:

back-up
merchandise:
backup tape:

QII.d IlllCk lleme!hltal. tie IIipped with •
CUItoI,.... orlginsI order lIIld .. sent to the CUItoIner ..
1OOl'I" avlilaNe.
A tr8nIpoIUdlon P lICtice uaed to dIlri'1Iy 0ClIla by pIoIcilg
up prod!ida from a iTl8IllIflIc:tu after dlliwrii1g prod! ida
to. stant.
A ItonIge Il'II8 for ftc B.S produetll, kept on h8nd to
18Ilock the aaIes tIoor .. nelded.
Extra produetlI stored in • backroom to nIIlIlCk 8heIveI
between deIive:iel.
A copy 01 current ClClI'IlPl*r" laved to • CClJ1lPI.*r diIIk
or magnetic tape in case of. computer system f8Dure.
Products kept in a beckJ oorn for c:orwenient l'IiItockillg of
the ... tIoor.
A removable tape uaed to Mck up computI8r dlIIa.

,
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bill and hold:

bin of lading:

billbltck (88):

biHboardlbillboard
effect:

bin:

biotIIchnofogy:

bizerba:

blendlmlx:

blind ordering:

blister pack:

bloating:

bioddng (sqU8l1na
down):
bioom:

biuee...,.:

8000:
bonus peck:

booIcing:

boaIe Nturns:
bolton. line:

bouncebKk:

bounce plIUIBm:

box cutler:
box store:

Inc:ket pricing:

ide"II', emn or probIeme, .... 10 IClIIcIt~ 001•••••
liO thlitthe~ cen make tInaI noOdlfic:atioo'l
befonI th8 equipment or aoIl1Rre ill rel•••d for sale.
A iYIII1Uf8cbnIr'. deal to a 'elailet to purdia•• producla,
which are not shipped until th8 retailer needs them.
A deIvery receipt acIcnowledgiIlg that a CUItOl.1et' received
a product and verified the count.
An accounIll receivable practice of inWIIcIng the
whol.la" 'JeIIi/Ier for producll at ...... price unIII
promoIioIlII reqUirementa are met. The deel amount wII
be returned later to thewhol.lall,,'ebIiIer. see oI'f-inv'Olce.
The merchandI8ing impact pnlduced by grouping toglllIW
a large quantity d horizonIIIl facings on 8 shelf, i.e., sizes,
coIorI andlortlavonl.
A rnerehandiIing OOI"'MIr for tUk product dIapIay. see
_rehouse slot.
The gee of DNA techi'lclIoIW 10 crIllIle praducts, for
eumpIe, pharmaceuIlcaIs or food lI"xtll*.
A machine geed to V8CUUfiH88I meats and c!" 1.1.1 for
diIpIay In the Deli Departl. i8Ilt.
The prIc:Ing of a defined eecticlI. to lIChIeII8 • 0\.,.. ptofit
pen::entage based on 1TIOIi8i1l8lit, unit proIIt and tollII...
daeedion.
A practice of writing a~ order even though an
outstanding order has not been received.
Product packaging that ITleI chandi. BS a produCt wIlt1 a
dBsaiptive card under clear plastic wrap.
A damaged, swollen procell'ICI food can or gIMa
container, which may indiCIIte c:onlami1lItion•• u:IIIly
'-d.
The IYpI_acticeD· • of dreIIing up 8hetu'ell. Producls are Jded
foI ward to a sher. edge from the beck d \he aMIf.
An Inclicatlon d freshness and quality • beef lIm8 tqht
Nd when 8ICp088d to oxygen.
Proch idlI wIlt1 high gl'lllll proIIs Md high twnoiIW on th8......
Buy one gat one he.
A volume incrUII In a pe1' P ••~id'ri~
tech Iique to establish VIIIue for • CU¥lDnMlr by JIiii ~ idng
an em. 8IilOUI'1I1n • product wtllIe dIarging the regular
price.
A pnICIIce... , •gee to order in actuli:at to obtJin
spec;iaI dillcollnta Md guali.ee. the deIiYery date. UIUIIIIy
for IIII tMlII and hoIicIay products.8ewI. bottles returned to a ,".iIJrfor~.
A term for • net proIIt, which ill all money tJ:ken in (gross
profit) minus aU expenses.
A product markAilIng tech Iique that pen • CU..Iil.....
I8fImd wilh a rebate on • product .
A diagrBmmed path showing where customers stop andIor
ae'ect prodcidlI
A knife like device with a FlIZOi' blade ueed to~ bolIes.
A limited .nortment Itore. which mell::hlidl•• prock.idlI
in the 01 igInaI, CJII'dbc8d shipping bolIes.
A price schedule based on the nlmber d C8IlllI that •
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bunker:

buyer'sanpa:

buying habits:

buying co-op:

buy-in aHowance:
buying COIIlI1'liI1ee:

A'."1 III i, open dIIpIay C8III ueedto mIIa-ilIn
pl'odllcia,~ in frozen food 8I'ld dIIiry depIriJ......
A I*iOdIc meeting 10 review operationeI peIformance,
goals II'Id projections.

buy one get one free An olfet thBt allows a ClIIlIomer10 buy 1111 18m at regular
(BOGO): pIice II'Id gel a eecond, identIclIl item free.
buy out: See foIwatd buy.
buyer: A wholesale or reI8iI employee who 8I'IJlIyaI, nIna and

~ an approprilll procb:t mix in a cMlgOiY.
Apeper or e1ecbooic fOIm th8t a J)II'Cha&ing depw\1,....
uses 10 indicate 10 other d8p8ibn." the sellction,
quenliIy and dehery d8te of products.
See distribuIIon 8IIoMInce.
A R18Il8g8I'Il8I1 review com"'''11Iat ...,... and
lelec:l8 new produc:l8, d8aIs II'Id Ip8CiIII jAOIilClluill. See
advisory board; rnen:handiIIIng c:ommittee; plans
c:omm/ltee.
A ....'11"1' group fOlTiled 10 tMt ....__ of IoMIr prioeI
on produc:ta, advertiaing and equipment through
economiel of seele.

buying corporation: A freelallce c:ompany Ih8t ....... produde.
buying grvup: A group of noncompeting ,etllll"l who 8N11pe, eeIec:t 8I'ld

purctlll produc:ts and 1I8l'YiceI, such 81 adIIerlillng and
equipment together. Also called c:hain-owned buying
group; affiliated chain.
A profile of consumers' purc:haslng paIIems and habits
derived from analyzing data.

buying headqU8lters: A c:enlralloc:ation, where exec:ulives or other employees
analyze and approve e mix of prodilCll for let 1111"1 and
wholll'" to sell.

c
cage:

calendar:

calendar IMrketing
agreement (CIIAI:

can code:

Can 1IanutKtu,..
InatltuI8 (CIIII:
candy:

cannibalization:

canopy:

CAO:
CAP:
car:

A sean... uaed 10 store 1111 cted prodilCll, such 81
Cigar'" and ...0lIOII.
A c:htonoIogic8lli1t by monIh of thel'llljor trlIdIt shows
pertBir ling 10 the supemlll1<et industry.
An agnMI118Ilt belween a letailer and a manuractInr in
which the retalItw lIgl1lll 10 promote the l118nUfac:tunlra
prodIlCIIllCCOId!ng to a specific ac:heduIe.
A manuflIdurer'l code that dllClibes the f8clIily, shift,
date and time Ih8t a product was pacIaIged.
1625 Maasac:t1uaeUB Ave., N.W. WaahingIon DC 20036
(202) 232-46n
A category that incIudee C8ldll, chewing gum II'Id aIler
confec:tions.
A compeIIlive factor thaIIl'IIdI'c:. a product'a .... such
81 the debut of a c:ompeting brend.
An awning or covering IecIge that extends over the lop d
grocery fixllns. It may have lights or IignlIIo clnIw
attention 10 the products on diIpIay below.
CornputeI' IlliIted ordering.
COllbulled aImoIphent pecl<aQillg.
A traI i8jIOitation tenn that I'8f8I"I to a nIIInJad Cl8I" or 11iIIIc:ar.



...,,' ...........
cut:
carrier:

.....,In~

carrying ca.t:

CIIIlIock lli " .1:

cart, lhoppIng:
CASE:
.... CIIrd:

.... c:ode:

..... coat:

.......011III:

..... 1aII.1.·

............ I d:

......aacldng:

........I.cl8d:
c:aaIHInckMy
wIwIl..... iiiocer:
...... cIIacount:

A pnadliaItIIII on .
" idIi.of .J -- I Ir. _ ae.a.

An apnltllll prortaa ." For
...... IlftIi'iilIb tar
r "ERlIIlIII.. m:&f~.1 I
Feud II" db II. tIIII cwb••• .-to.......
nat::t. 111 to"cIIeI:••CXlldIiL
Ara.( 11 at, .. I U,ucll: or raI cui'll I If .....
.............a..dl hm_poIntto AIIo
c.-.d • ODIiU&Wl ca,"~
A._ dll..., ... tIIII " 1 1 I .to
..............prortdll In S.cub ' lu..,.
The cot1 of.........1" lid In an--(Iuch• ft.",,"'" ,d.an (Ir....,..
bah orClllllOl'dY cot1 of·.. 5 1--"__ , '.,., .1Id.
An whoca;_ and II:IIdt ..__ In.
cuAi' ........
Alw. '1 In....•....... latto c • III
1IqIpII ....
Aq 1 ntllll oain, .....to. 1 •
iIloIlPIII8 CIIl
Abr-whul.d b 1111 UIId to C II III pur" .....
Compuler-eided soItw•• QUi II illl.
A lIign UIId liD ida" prort...Alto c.-.d .....cad
or h cad.
A praduct codIt (U.P.C.). A praduct .......
ma:IIi. fl ~on. P"'QdlIl:t._
and .....
n._1 III cot1of.....of .......dII
A••I......a...tIIII· _anini iii I.dar
.... count i "' • dofverlyi....cu of -.
A "' idlid mrs .,••UIId to caD', ..
COl' I'"WI1ume.
A' , 51 ' , d."IIM"'III"_I 'cot1of hm..........oI.-.
ApRlCb::l'a1dw m 'rIii,and ..Ic1I.. 1rIIII 7 Nelto •
praductor..............
lhIpIl__ oIprortaa 10M...........
n.numlllrofIriIt ofpnddll..:' dln.-.
Pw Iz:::,ad. .....at, , 11 dor.......tllllgo
tan 11hIppiI.. COl' '.to Iaor.
Ai".' di'" S.... tar pnddll .....
dIIry pndaa or loa ClMQiL

A IIDcIdrI8 ..C'OIlt'.. tIIII 'WI D........Bd "'1 ' ••
praduct on 1n an._..COl' 7 ••

n..... .JU.of pnICb:Iand 11..1 at'.,.
A dtc:u........ II'CIUEid of I ...".,' ' ..
.... ' ~.AItoc.-.d""..
ApaRcytllllraqu....whDlli , or"· to.., .....
upon d ...,.
Indlidel only fwd tIIIIlt, no.....
AlItKlrr I.r ' '11.toll1lct,..,........
b.lIPlIit awn .....
A aRc 8101 dtdIdtd tan an irMIIoa .....

I'



cash flow:

cash handling:

cash stDnI:
cash who......
grocer:

cashier:
cash..... check:
catlllog:

category:

category captain:

category
development index
(COl):
category kHIer:

category malUlgel'
(CM):

ca'sgo.-y pricing:

cats & dogs:
CST:
COl:
CD-ROM:

ceiling cost:

centnll billing:

centre! buying:
centralized
prepackaging:
cents-off:

cents-off coupon:

ce.1iIk8tIon .heet:

certified check:

CIIIfWin candItIons. such as. two pelcert oIfthelnvoice If a
customer pays the biB within 11m days d NCISI"ing it.
The increa88 or cleerease of cash 1e3OlIRlllS. pennilling
mOlley to be available for'MKtdng capiIaI. in\; III"•••
8nd other expenses.
AI operatioIlS that inYoIve biking in or _dig cu money.
Includes bOllding employess: cash COIlbuls; coin
shortlIgea; making change at the c:heckoIlt; forms; ...
deposits for benke. See IICClOUnting lIIld COl Ibuls. checkout
operatioIlS; plIferage. security (c
AnttaiIer who sells goods for cash only.
A wholeslller that eelis to iet8ilers for caM on de"" or
when the wholes8ler aJIows aedIt on only one biB at a
time.
See ctwi:IIa.
See check, C.lhief•.
A booklet of products. price IIsIs lIIld UPC codee UlI8d for
el&ctsMe: on:Iei iJlg. See prepi int Older form.
A group of .imilar products; such as detergents. PIiP8I'
goods. etc.
Wilhin a C_OiY. the manufllcll.nr'1 ...untatlve
responsible for analyzing the product lYlCl'iiemenl,
a...Ol1ment. inventory levels. promotion, buying and
profitability for a specific geographic area or an entire
chain.
A trend analysis that indicates the pace of sales of a
product category in an area.

A,.tl. r. such •• masa IMldlaidl sr or a pet food
"'-e. 8bIe to unden:ut pne:. of most compeIitorI
beC8I_ of high-voIume ....
A person who ...alyzes product bi.ldlIllild mix,~
kWeIs. lYIOIiement. shelf.pace aIocatIon. promotions.
buying. and P1ol1t8b11ity of a merchandise~.
A pricing policy that is used to determine the retail price for
aM prodllctain a CE1t'1I0iY.
SIaM IYIOIid 19 products with r.w turns on thelhelf.
CompuIer-baled training.
C8teg0iy development index.
CompuIer dIIt, i'88d-onl)'-memory. A diSk that __ bill.
~ and multimedia.
A rnanufac:tu'er's or aupplier'slirnils to price inasa•• on
an item.
A I1eadquertln accounting depeitmalt that proc. II I I
invoices.
A company heedq....... puld I.ing depelb"ent
A cellbal fac:lIIty that procSS'81 pntpedraged peiishatllss
8nd shipe the goods to storas.
A manufacturer's practice of P1irlillg a eenta-olf coupon on
• product label to boost sales for that product.
A cerlific8te that provides for a cash refund or is deducted
from the pwt:haIe price lit the register.
A IiIIing of on-hand inventory arnounll sirsiglmMldIld by a
m8I i8g8I' and turned in lit inventory time.
See check, certified.

JI-



CFC:
!:Min:

c:IIeck .......,:
cMct, c••....-.:

chec:lter:

checlnr
M:COUI.1IbIIItf:
c:IIeck4l:

ern I cutor
ctlei ......:

a bllilL
A _n..IIIan' ..,.
I ' .. 7I) 1II nqul......, cu,.,••OMIWII"",
A ,~. gnlUpfl11 or wIiic:h
....al a all,' ..........one ..-..
11-.~ cIIIdii*n ~111'0""'"alannlD
the ..... a thallnc* caar .
....,...,.~. whal. 7 .

Graupa or IricIW'i I who..-..1IdII ,.1 x ..
Ill .... and 1n.,.IIct..-1nanUUU L
A~b11l11a, 7 7 , ..,I' ....ID...........................
A m...........0 ... tor. CUJIDi..•• cMck.
Ac:hac:ken.G1"1aIuqJ bai*: "'" , .....
pwd . II"'.00I'I"'. or...thaI _ IIPIJI." or Ga•...., e:t....
A c:hac:k whIc:h .....0 •• ,,,,......1aaiq..
c:hac:k.
A" ar ......a CIIdIi I"J' 1 thalldII a.....
chaa.

cMet,..- d.lld: Ac:hedtdNlldlalar........G1tllh1c:1il_•• L
check verification: A l3Dnt's eleLttCAic: system tflIt~ .....

CUIb'''' checb..
Afnlnt end anpki).e who ..... up, tDIIiII ... ecl ctI tor
aCUlllwMr'a onfer. AIIo 1cilcJMl. a· 1I11r.
A Pill" • fI_r,tv...acanc:r...........a
c:Mi,... ahIL
R.c.hIIllG.dieddllI .....·llfar,..~ ••
I'll....
1lie pro c•••~ ,..dIlll CUJIDi,. pwd ,18IlIng"'''_1&1 .MIdI."'-... pn:I [E 5 "ut' •
... aD alWfuiClal.InM.IIID..fnIIIt L
A m n a. ,... ••
occu, 'WJ' .- -Iew., 1 AlacIlnawt tcIll ....

d'7rtlcl'lltopeiliEOa,.; FJGiI3.id ~.. 1 I•• , .
fI diida b...,.; .... '**''P ,..
-1IiDIe; fnlnt acIiIJdLeG; pme' '41). d. • II
aquIpina'II, ilcbq....., 1IloM*G.....&;
..ft pnxU::tGlde, ...
Aralnor c:lw h ' p~
Impu' mad.d••• 8IIdi • ...., .-........................
1lie"'1cr0lJU~<- Cc I .. tor
eli....
AQiiIbi_who -.: a.' 7 IDtnd
.. PIIcat .... $ 7 Pi .A,"_.11cIia'lic:8Il3i1t GIl a,...I1'"
bal. whIc:h muat be ph I •• , ad~ ...", 2OIlO.
An .....11118i1l tflIt Iollb .... nil r..- aid
diI7rIlu3ed to WI" AIIo CIIII&:I. ha or....
A..... ugwiDlbi' . 1.'&1CliidlllllD ......,~
~ buai .... IUcIi ••!QCAiUaliwlculll..,

ch.... 1tiIdI:

(CFC):
c:In:uIIr:

c,..oIlr1de:



classifications:

cIMringhouse:

client/server
environment:
cllpstrip:

close ofbusl_
(COB):
closed coded:

club stonI:

cluster mark"'ng:

CII:
CIIA:
CIII:
co-branded credit
cards:
COB:
COD:
code date or dating:

code number:

COFC:
c:otIIn case or coffin
rr-r:

COGs:
cold spot:

cold storage:

collateral:
collaterallllllterlaf:

collection:
collection letter:

coIorbruk:

~ .......... or8WW1hcqememblr8hip
dub.
The famIy groupe d procIlldI that 8 reta. food .tore
dIap/8yI and .....
A company that reels sms COl1IUI1'I8r coupons from.... I.ra
8fld sends them to rnenuf8c:hnrs for reimburlement.
A network d compum; client rel'ers to the ds .1:tDp
termin81; the lI8MII" to the cenIraI puaeaing unit (CPU).
A dilpley piece auapended from 8 goIldo18 aheIf, UMd to
auI melch8ndi11 small itemI.
The I8It hour d 8 bull,... day. or the Ieet dey 018 week,
monIh or~ that buIineII is c:ondllC:ted.
An 6xpi1ation dete on 8 product that 8 conaumer cannot
reed.
A large 11It8II.tore. (100.000 ...... feet ormen). that
.... only to memberI who pay en 8MU8I memberIhip
fee. Also iebmld to .. 8 member8tlip club store.
W8RIhou8e club atonl or whol•• club.
A 8IJ 8legy to merIt8t produc:lB in atorea wiIh Ilmll8r
dernognIphica.
Cltegory 1TI8I......
Calender II'I8rkIang lillie_it.
Can Menufact\nrs lnatilute.
A credit card issued by a retailer and a credit card
company.
Clole d buIin.81.
Cash on delivery.
A date and SOUR:e code prinIlId on en item to indicate iIs
......, Ire. Dele codeIlIirnpIfy i atalioo 8fld help Pl1MlIIt the
..01 oIf-<l' sty or apo:ted procIlldI. see put dille.
An item number phlled on 8 C888 or package by the
rnenufac:Iurw to Indic " conIidenti8I infonn8IIon for peck
idenliliaJllon or checking purpcl •••• Acc:ounts may use
clilfet'8llt code numbers to deeaibe the aeme item.
COlltainer on 8 tI8t C81'.
A waiIt-high fildln uaed to dIIptey froz8n food. wIlh 8
b........II door or no door for MaY ecce••. see upright
freeZ8l.
Cost 01 goods lIOId.
An irHItoIlI bakery depIIr/I.wnt........ b8IaId goods
fI.I.1irl1lld by en 0I111ide auppli.r or the eupermerkel'a
calbal b8kery plant. No b8king is done in the store. A cold
apoI deper1meIlt may have aervice or aeIf-eervlce casea
and typicllIIy sells both un
A facility that 8IorIIB frozen 100dI end perIIhIIbIIilIllmll th8I
need i ""igeIaIion or speci8I h8ndIiIlQ.
An ..... uaed to secure 8108n.
PoinI-of-pulch... and merch8ndi1h1;1 m"fz' that
support specl81 sales eIfoitlI. such .. ae8lOi181 or holiday
promotiona or a new product inIroducIion.
A proCl81 d collecting monies CIWIICI.
A bulinellleIIer lIIquulii191hat 8 customer pay en
overdue bill for prodildl or eerviaIs received.
The use d tOilbaltiilg cokn d productII to cnt8Ie an eye­
catching diaplay.
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DIldrI1lution of product dIrec:t fnlm the I'Il8IlUf8c:tLn to the
tOnItftler. bypeaing typical AItaII challnlle of trade.
See brand fr8lChise.
Mlu::h8"dlu deItined for ullin .., ... by ....or
hounholda wiIhout further cornmetcill p1ocl••ing.
AdImaglllPhic proIIIe of CUItomera thai buy a product.
For a product. the sales at1rit:Iuted to various types of
c:onaurrMn expnlSlI8d a a percelit of the product', to1aI
sales.
A repl II lIIIIM"-lIlI of ahoppera wtlo. through
d!acullion. enatlIe managera to ainu CUItomer needs in
a particuIer 8toAl or group of storea. DiICl..1on often
Invo~ Ihopping convenience. atore sanitaIIon, and othw
flIctora that contribute to custom
Store services unrelalled to ac:1UI/ .... 8UCh .. home
delivery. cany-out and check-caahing.
Pattern of consumer beIl8Vior where producta 8nd
aervices ere evM I8h'd for performance and queIity.
Atrain. truck, alrpI8ne or ship', cargo van used to
transport goodI. May be Ie" igel8ted or COl moiled-

ordering (CAO): 8rld ordIrs It8mI a nil cIed. AIIo c8IIed Computer-Alded
Of_ing.

computer-ll8nd An ". peced. i11t8radiw. c:ornputerizIId tutorillI or training
training (CST): procnl.
computerized An eIecIronicaIIy conboled system that__1801'S to
management system: monitor and control a store', energy 1118.
concealed loss or Shortages or damaged producl8 cIlscoYanld aftw delivery..
damage: See unconcealed Ioaa or d8Jnage.
condiment: A spice U8lId to lllson l'ooda.
conditioning: A pro"edln that prepereI produce for diIptIy end ....

through proper handling techniques (such IS trimming
excess Ie8ves on greens). ConcItioning mwilliam \he
IPP88ll1nce and eating qUlllity of perj8habIes.
The recipient of a shipment of goods.
Items ulrwed for sale on I cash or short-term CI8CIt bISis.
See col1lmilllllon meft:halli. gu8IlIIllIIed...

consignment IIRlng: A sales technique U8lId for specially or leannlll
merchandise. The distributor p8yS for \he rnen:t.+11 I
when sold. or when \he uneoId product 18 returned aftw I
predel8nnlned period of time. The tiIIe for \he
merchandi8e for resale is held by the shipper
An individual or busil'l8ll8 that distributes goodI for .... or
allip CUlItody to another J*tY.
An end user of any product or service. A shoppei or
customer. The final link in the chain of product distribution:
manufacturing, selling, wholesaHng, retailing. consuming.
Advertising to motivate people to buy things or to shop at
a store.
A group. CIIIIed a CO-OP. that forms to bl¥ In bUkto_
money orto buy perticuIIr l'ooda. The co-op op&i 1 I food
mlll'ke1& a a nonpiO;lt corpondion to eel product to
mernber..f8rnl1lels or the get..... public.
A whDlnaler that ptRhaeee. ItoreI and dIItrtbutiII
producIa to co-ops.

consignee:
consignment:

consumer:

consignor:

consumer
advertising:
c:onsumer
cooperatMl:

consumer franchise:
consumer goods:

consumer mix:

conslllMl' penet:

consumer services:

container:

consumer/MIl:

IL
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.,,,,,,,,,..unI. 8. IdIid ....10.. 210-. 24-. 5 ...
fDat ...... AIIo .a' 'lid ID••c.go, ........... arYan
COIM•......-.on....c:arACCI. ' ............"' .....oiid.....

(COFC):
cond.... at)1e Aaa. : , aniid"-'
c:ase n-.::,.,lIa ar ceil..p; ar ...
(eIIMf'.' .,..ca.-
mercMl diu,,:
c:onIInuItr:

control book:
c:onIrol coupon:

COiibaet stare:

........oIliibeP:

The.".nuf_QIi ': ..,._ ID
"Jr: :10 ."!dIdID produl:t ..

.....1IInu!l; " c.A PuiIO pia" IUCII. cI*w,
promaGon: .iCfd''jW' arC! x, 'ID CliIIDi... ID.....
CCIIIIinUaw AnCli".UpR" a-edCIII""'••uf,:, la*'
.............r(CRP): cI*I bit .n +: ....

....... IInnq :-CIII. produl:t ...

.......uf..1Im. CAP pi".'. iiiduC8 ,

...........U CUIIII '""''10
..................: A!lltuf ICIIM tar•• : a: or .....

pia.iiAbL lla uf alt ...
mus.,or.ulc tar... IW S-
JIIOdufplSlf......JUI,

AiICIiHIIIil*d food .......'Ilfl'Id II; • wfIc : : CIII •
CUIt-plua bIiIiI or by speQII.ralQ8iMi't. See co] n pt.
A ..... 18CCIid 1hII iogIlnindI '" produl:t and a•a, 1lM'I.
An lIdverIiIIng coupon 1hII1milll..~uf.....
buugIt CIII .
An CCI.rpaIt iIbII .... in••'*. ,a Ie"*'....

CORbu' He ••: a..: EllpII IUCII.paJial..........cen..

IiidliUiid "'........
Aprodul:tp.d"'In.~........... U "Pel.....
....., a~""""t ......

PllCPaillno (CAP):
........alad ......: A nwd.a " Innd cMtIUId11;. I: a 7 .. ' : R •

orgnqa uf........nul Q1i'4 at .......~.
Bas ••d II , II !IbII; pall It PIIisL

coMrol.d Ii Unll".:A buJi'IO _In.,.. R:-.i act a••
i1 _ alan 7ft I' 1I1D••,*.,..,..uf.......
........... "' ,•• cn,.
An CMfI'" din: 5U CDUIII w :S'"
1I~ hn CCliU CMfI.

convenience food: Po IUCII."-' ar mu • ,.. flIa*"
..._ «Pc*and.., IDII,
E Y........ ,. II -11 1*..... ')2lu;
hqual!Ij IlllUurcen : \
A...... ) .ccsaafood I 11," ....It
....Q1i"MlI fas?fuad., ~.

AiIiga, '.vbs, fuad (.. ID 30,000....
tiel), ..niOdli k piUIO and aaPa ••1, .....

..... 1n..I2ID ............ •.. '!ilnc* .
met?, piOduce, dIiiy. and gnaI,dl,MflI-'
A whtrla alI.r1hII...1CIIlCk ID ,...... Fa II ....... lIiIlIch
incPl... an In_ilI.:a II fiwglil, nut II c ,. pt.aMal., I'II • ....,.",......,.IDClMr•• : : ..

pnJducts:
COiW...........:

---­WPiG:•••:.r.
COI1II..ton
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A packing company for I8II8IaI different manufaclurars
that uses manufacturer-supplied products and packaging
and charges manufacturers per-unit.
Two or mora advaI1ll.. that ....1he COIla of
advertIIIng on a I8IeviIlon prcvwn.
The written or spoken pert d an advartIaing m, Illge.
A group craatad by a legal cr.. that may buy or tel or
enIer into COIIba:ta.
The doIa- amount peid for any goods or 18I'lricaa. R8I8iI
price Ilql 'n coat price pIUI ptolIt.
A shippitJg term where the ..... it raaponaIlIa for paying
freight, but not intMnnca c:Mrv- to a d lIIlalion.
AlIlnn that refers to freight, ator8g8 end advartiaing COIla
d deIiYerIng a product to a wholllilltllatailer.
An 8JlfM- that de. not change regerdllll of... or
productIvily, IUCh • inItnnoa end rant.
The COlt peid by a company (including frlfUll) for the
goods it .... to its customers. COGS it cornpullId by
adding the coat of the inventory at the begi.."'ling of the
period to the coat of goods racaivad by the atore (or
warehouIe) during the period, then •
An advertising Illes lIlnn ueed to caIcl ,III, how much it
costa an advartIser to I'8lICh a thalllilld peoptIt.
A method of pricing where merchandise is biIIad at COlt,
with a percentage mart<-up, or dollar charge, added for
aervIc88 rendered.
The price d one unit d a produc:t. It inc:IlKiea any I1IIatad
val iabIe COIla and any appllcable fixed COlt eIIoc8Iions
that may apply.
The number of units or items in a case or paclc8g8_

cook-chUI:

allowance:

conveyance:

c:ocHr:

cooperative
advertising:

COIla for a ch8J1Ie in a product's p8Ckage size or dill;".
see slottl"g allowance.
A Iega/ term iSf6Ting to a propMy lIwllfll tom one perty
toanolher.
A cooIcing and food pnII8MItIon proc III for food aervlca
products Food it cooked, packed, •••Iad end quick-
chilled in • plastic: pouch and lIlonld at a temperatura
below 40 dagrul F.
A ,sf, igaIAd holding l.IlIt in a ',-.houIe or store for
pariahabIea.

cooperative (co-op) A conaumar coopeiali.. owned food store opetAd by
store: COIlJClf8t8 managemanl MuItI-tlore end aingIe store

owners band togaIh8r to achieva the advIIr1tIIge of ch8in­
Ike diaIribuIion pattema.
A manufactl.nnl' ad PlJid for in whoIa or in pert by the
manufacturer, with a retailer'. 11Im8, logo end Iocalioo
inlSrlad in the ad aIic:k. For may."ee: the pattidp8tIon of
two or more advertisers in a single ad which incIudea each
manuracturer's product

cooperative A manufactLnr's deal for a diItrlbulor or 'alllir to paIfonll

allowance: oart8in dullea.
cooperative group or A group of independent relllI that own 8I1d opei* a
co-op: warehouIe to buy in bulk to money..
cooperative A group of independent producers that aeIIs togelheI.
marketing:
co-packer:

CCHpomIOring:

copy:
COIj»Oialion:

coat and freight:

coat, distribution:

coat, fixed:

cost of goods sold
(COGS):

COlt per thousand
(CPII):
cost-plus:

count

coat, unit:



coupon dr••M.
coupon cInlp:

coupon ........
Nport:
coupon ec:annIng:
coupon 1bIIiIng:

CPI7:
CRe:
cNdIt IIIMIO:
CleMI'

AdIIonurIt.. , ...llmId " •
CcqIonI..cMIUId In ,. ,'lII.....
"Ii rt dIG InIi'"...Un pacb:tI.h", bJ
dPrect ,. "wil .II In ,....

co....and.gea.ctc nalIlleto., " .1dfoI ....
'1"11 1I ~far ,n ,..
bMn_••If ..,..2lI?iIiIG.., " .1dfoI
ell far __ d ..ClIIIIlIIGII_, .
A c:Md , lid " I Fto...ClIIIIIlIllL
A~caupan"""'bJ"'n ...
• pMIcUIr.....

coupon Ndlm!*lIII: nw 8CI d IG 1FlICII. 1 far ..
.......;' II.R" 2IIIr far ...
__ d ..caupnna _ .. S IG ct ....
A NplIit.. I11111..,......_II,. __ d 87........
nw"' drit.lGlIP............ , J' .
A11721g12 ", d rit.1G caupnna 1M' . h d ..anIIr
... tIIIdrIG _.,.
.......)•• ,11, ao....far GanIIIa...
cal..lG .... to....far..CUIU AIIo, 7 Mdto
• C8lfY"OUl clerics.

c:ourIesy counter All_In a lI2en cIed!' ,! If to~ _wic:ea. IUCh •
fclilJtDmer ..me:.): c:hectce 'Wig, pnxIucl niUna, ria., anIIia, 2aIIIry

tick8Ia. bailie nIunda, fax__•VI " Ii~ -..

UIuIIIy Ioc , If .. the twit d ....arid _..,.
I 5 1 AIaD caPad S.Mea D

ColI pilFe.. I lid,
CCul1 ............
A vauc:lwfarcndIfargaoda. _ .
OM , ... -11.....11 I 12 n 7 .....
iWbiid cal be $I i lid twn .......
SoaIrIIIG IaIfy~ In__ to, , Fe'wIv
A~d1lmeb-..an.. lll "'IG"''''*''''
........d ....,..... '''''' , ...

Ci06S CCWrtwF. 11l1li: A......, dbac1a1l11twn ana pnacU:lto bJ
....dPrect ...
A", a: III pIace cIIItlIIII2IDn ....
• 11vlI1G pracU:t__*91' , )r bi' ...
R I .1Iiiad"~ 7 7 If ...anIIIa.niO _ •
• ,...., 1lllJi1l'" PraduclII ' '''''

ZlGtnIcilafarllln' , .., ....
Q II I mM:Mmll.'" A... 'If d II? , If praduc:t, IUCh arid...
fer CIi 1I'1Ing): ct.cwP briql 1? unlf , piIrta arid l1li, ,...
CiOIIliI ........p2ly: An llihil .. 'If....eriidd• .,cc ,... .tDod.....

Con2InuauI Nl*'iIt••.,
A p,opd' y linn far _ ,., alllG m , r'III, "'*"............1118-_87_'.' l....
Ib "Xerax,-~I I i1IIX" • "8andAld..-
nw CU*: ml.1 -.._ (vaUne) d • ....,dpnldIIl:t.
..... I , 1br rnuIltArilG .. hIlghtbr'"bJdIpIi.
CUben 11.,......112,." t'd' If.....<...lyd

CRP:

cube:



cube out:

cube utilization:

cubic capec:1ty:
cubing:
cull:

curb deIivet y:

current .....:
cu"..nt liabilities:

customer count:

customer loyalty:

customer mix:

customer pickup:
customer taluHl­
check:
customer
transaction:
customer unit Ioada:

cut:

cut-case:
cut-case display:

cut-in:
cutthroat:
cutting:

cyc:Ie clellnlng:

cycle count:

cytindrlc:al c......:

trucIaI, W8r8houIe, blldaoom or .........
The 8d fA reaching the capec:lty fA producthit CII'I be
shipped in a truck or other Ir8n8portatlon vehicle. see
weigh out.
Loading a truck or other lrar......' vehicle with
merchandise in order to fiH a. much of the hoiizoIltaI and
vertical space .. pc••iI:lIe.
The capacity of a vehicle, staIIId in CUlIc feet.
The proc B•• ofordering prodIlCII to • a vehicle.
Checking dillplayed proclucU in ClIMI to I1lfIlO\I8 off­
condition or UnI8lab1e procIuetI.
The practice fA delivering an order in bUk to the pall_It
in front of a retalI stora; or from the talg_ of a truck to an
adjacent platform. see c:8ITY"in charge.
see asaets, current.
Inc:Iudes all debIB and expel I II due wiIhin ClII8 ,... (1UCh
.., llCCOIM'lII peyabIe, accrued......, cum!lI1t portion.
of long-term ctebI). see l18bl11tiee, cumml
The number of customer checkout tranlacIioi'lI for a day
or week.
The degI_ to which • CUItoi..... rep Ilt.:IIy shops altlore
for a majortty of their purdlMM.
For a stora the number of custol..... of various~
expressed as a percentage of the stora'. total number of
customers. For a product the sales attributed to various
types of customers expressed 81 a percentage of the
product's total sales.
See backhaul.
Numbered..for CUIIII:NneIs I.-d In _ ........
form to ...... faim... of MNice.
Payment for merchandise nICllived.

UnIt IoadI consisting of one or men SKUs, po IINy from
lMMIr8I product categories, .1 I Illlb1ed~ the ....
according to tIerma of sale offer8d to the buyer. Also
known .. rainbow or mixed pallets.
ItBms that ere Clldel8d, but not delivered becal_ the
,....lIhou8e is out of stock. These ilemllIhouId be re­
Clldenld. Also called. product c:ul see sa.ld1.
Allillhah<••llothlt.wholnallr .... tourlller.
A method fA merchandising and stoe:kIng prodi ICII hit
l.eI the original pacIcIng ClIlMI, with the top and/or sides
11lfIlO\I8d, to diIpIay produc:ta.
To make 8paCI on • shelf for new or ",ollollohal iI8mI.
81 hlrCUlricel Willi below the,.......
OpIrling or sampling • procIuct to evatuate its &PIlllranee,
tIavor, quality and/or consistenCy.
Cllaning cases, shelves, bins .nd atonlge .... on a
regular schlldule to ensure cIeenIIness and sanitation.
An irMtntory verification '"DCldure pelformed at regular
intervals at CII1aIn stora aisles or sedions.
Uncut chi'" similar in shape to a tube or large water
pipe.



o
A aft la' ............
All"." a'ClllII '."', • C... tIt.I...· , dod,'ryldll cae

eatliinder:
cIlIIy ......iCIIt:

din .... llr
danagad goa dl:

dalamlnlng:

d btifl•••:

-.....-:
~ tIt ...,.,
..(lnc:ludllvcllymllt). a ~ ....
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c.a
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ClCCLII'IIU. ' ._ ' 'i tIt.._.
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'ndullry eIfata .. IM_.., to dlIne • _llIlld dlIa
model for let 1..1.

cIataIvaIce netwwk: A IIII Ul , , n",•.' I baI'l ¥llica_
d8ta Pr••• • "CAd OVW Pine.
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"puI~ dl1a.. .-.:IM , I ....... II 7 ) (. it
"sl'alJDa
A-W s

<I:a M F1lfar Ju ~..
iM:lIIlel1 dl1a. TIlea ..
........ • 1 iA. saa I , 1lIId......
AcIlIJ III r PI I will CUIent....._ Plk*tIIi- 'I
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Incllldes product dllcrlptlon. UPC codes, 8Iowance, coat,
start dille and end dele for each SKU listed.
A shift in I8IpOIIIIbillty and aceountabiIIty for meiI_ling
Itont condiIiona and profitlIbiIity from a Itont'•
hladqllarters to a Itont maneger.
An ernount that is aublrac:led from • pIIycheck or an
inwice.
LOuu....1g the prIoI of merc:haldll to a millimal m8itwp
0VIer the whcl.ult prIoI.
A low mqin, GMlHBC Itont wIIh 25,ooo~. These
stores typically carry~ sizes. but mont GMIHBC
brands than a aupermsrkel
To no longer stock .... Item In the W8i1lhouae or a retail
Itont.
A combiilltion in-etont bakery 80d dell dep8i1i••1l where
equipmMt. floor apace. and Itbor an 8hai1ild. UiIU8IIy
under common supervision.
Meat and chi81 8 ends used for S1Ii'IdWichea. salada or
..hlpln.
An irHtore depertment wiIh cooked foods, IIllds, cold
cull and chIS888, etc.
Put due customer ac:counllI (lICllOl.dI r8C1i.....).
The time between an order and Ita delivery.
A receipt acknowledging the produc:l count. date and time
of a delivery.
The amount of goods that consumers will buy at a specific
price.
A produc:I or brand whose consumer popJlarity makes it
.... 8111ntl81 item fer altore to atoc:k.
A anap8hot of CU1ItomerI, such • their., eIhnic lIJ'OUP.
gellder. income. education or rna ItaIlIIatuI.

A iIIlduction in a fixed an rJ YaIue 0VIer time.
The I8belIhowiIIg the name d the produc:I, prlce per
pound, tob1l price and poaaIbIy the "aeII by" dale or "puB
by" date.
A manufl1c:t\nI'8 or broker's repi llId' 114 ,.11I01IibIe for
CIllgGt-y condiIiona, rnerchandlsirlg and Wiiliilg credils.

deduct/deduction:

decentrlllizalion of
• lDre openltiona:

deep-dlacount drug
slDre:

deep discount:

deIe48:

deI....ke:

dell product enels:

delkat.l.en:

delinquent account:
delivery cycle:
delivery receipt:

demand:

dep8.b.i6IIt:

department flow:

depa,b"ent Ales
report:
depreci8tion:
descriptive label:

demand item,
demand brand:
demogr8pIllcs,
cIemoggphlc
charact8ristlca,
demogl'llphic profile:
demonstration or A product p10mati0n in a ....witt .."pili to ..80d
demo: cookiv-tIP t.IdouIa 8ndIor couponI.
demlll'l'8l8: A d8iIy I'lIIe chaged by I'8iIro8dI for I8iIure to unIo8d a nIiI

car witt*I a specified time frwne.
To remove producUrom the CIliginld Ihipping plIIIet 80d
I1IIld ;0,. It for 8hipping or 1tor8ge.
An ... in a reblIIltont deeignlIt8d for a CIII CI CII Yof
prodllclll.1IUCh D, grocery. me8t, produce. bakery, among
0ltMn.
A contiruIus. Ioglc8Iftow from one COI,Hnodity to 8I'IOlher.
For 1!lC8ft1IlIe. IUIIlmertime fruit, to h8rd fruit, to exotic 10ft
\181 ieIiN in the display.

dep8rtment I.d......1: A dep8rtmenl'a IlIbeI alibied to a pede•• so thai the..
is credited to thai dep8rtment at the checkout.
A d8iIy bre8kcIown of each department's ....

detail person:
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DEXIUCS (diNct
ucIiaige):

.....1Ie Iaoda:

""up
CClIIlIIIiIIiI c"low.:

direct maiUng:

direct expense:

... 0$Ni.....
• , ..... (DOS):

., • Waidu
pnlc ...lng:
c1aplly:

S. III I ...
A d Ind: ..nat'''''''''•
...., whIc:h haIdI ....Ind:It..

Ill orPR" 11.1 41 pI8nt.
AI' Ctiil reo• .,' .. I •• IIn.11 5 ...
- .. 5utlllU5c af....dIItI, .. II 'Gt
"IIIU.'." _ ' 7IIIfr

.....di1IIUpI.I.: AN I d4l~~"'o. I ......
onin,
AI I Clli • IC\I.I'*~.**'••dIItI, .....
ATM bw d b I ..
A_I_41t1d· ~.__ ..
T.II'" howlhaldl .... NCIII'd af .....
...d .... lhIIltp8rladaf.....
.... .. .. tIDodI......w ......... 7 ....

..... 1ncblIIIQ '11 Ie 111ft drInIle, ......
fDodL
A.....'........... • ..... 11 CIIIII ...........
A' 1 51 who...,... elf ...
*1_85............ • ....A...,..lIIIho"'. ontua .
_ 11»1111 , • wh1l1'1F',r,
An uperiM thIII diiKlly rp·.11 to a wpeciIic ..,....af
the buIi I' aperIIaIL
PiOI11C1tiClllai mrc i ••• for produc:lll i8C'bed br • aoaw_
• home.

dINct Jll'c Ituct c:oet ApradI&t'a tlItII diIlrlIIulion CDI1I, •• 4 .1 I *.. 1* 7 41
(DPC): ....... , ...
dhct pradul:t.... AfcIIrIUI~. 0 I ....pracU:h .. 7 1",1IIe
or PiC"'l tilly (DPP): fcIIrIUI II: Gaa Product "I g1i.....DRct Pnlcb:t

CClI1I WI! 'I Piura '..,.... lEt... .111... , or
~

dINct ..... tan:e: AgRlUpafI' 1 '.....,.0........
- ..If.wort ....., 10"."'41'" •••-,........

dhct..... d.....' Piadlllltidl·u elf" .., , .....
(D8D): .lIIftdrlnlle, beIr iIIa,...,

,.......... paIII1ll CIIhw .....
.... N ...... Jtan: Product no 1ariQ8r. 5 '..10 see , , ,
dtrcount A..... I nnII.lflmaur" dedilllild af80

InIIc*le, _lid ".'iiJl"'0."A • •
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..••I m _.u•••
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an-.. '.,.
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display pack:

display module:

display atock:
display unit load:

disposable
(parsonal) Income:
dlstr...ad
man:hancliaa:

distributing ....:

dlatrtbutlon:
distribution
allowance:
distribution center:

distribution cost
analysis:
distributor:

pI'OlM&l1 a product.
A 'lIIlg Iral ul or frill "'nclllll C8II for holJliig prodnell
on.... fIoor.
A pnluembled kit for rnerctlBncfiIe diIpIay in ...or
shipped on a pallet (generally two to four moduIlI per
pIIIIet).
A caee 01 product peckBged in IUCh • way • to be AIIIdy
immedilll ty to display on the IIhIIf • a W'lit.
Pl'odnclll moved from bBckroom _II. to a ..... floor.
A prebuilt retail display on • pallet AIIIdy for II'HItore
merehalldisillg. Also known .. Dilplay P......
The IIl888lI'I 01 what people have available to spend in
the rnarkeIplac:e after taxes.
Salable rnerchandiIe thai needs I1I1J/Oi1cillg. u G. nt-
trimming or to be conditioned or peckaged to Product
which requires a forced sakt beClIl.. of dam8ge or
deIerIoration. Also known •• dIIb IIII d item.
An enalysis 01 a market anMI thai includes the
demographics 01 the population. number and kind of
stores, which is UMd for price compariaons, market
1ItunIIion, budgeting. and sales purpaill. see tradi"
area.
A chain 01 deINeIy from a rnanuI'anr to • store.
A manufacturer's allowance to a retailer for purchasing a
new product in a category.
A warehouse used to receive, store and ship produclll to
retailers.
The accounting method that f8ctcn in the cost 01 handling
and IIor'~G individual pl'odndlllFld product j IIlp_.
Aperson or company that ..., I•• producllI to a ,lIta••1'
through a distrlbuIion canter.

distrllIutcn' brand: A private label, brand product 1*lc8d for a whalll a1.I',
coopecallw or chain.

dIatIlct m&nIIgII': Sea store superviIor.
diYerslflad whol..... A whale••1ar who stocIca and MIl product in • vMIIty 01
grocer: calegoi iaa.
diYarl8r. A 111••••1' thai buys -daaI" product from I'Il8I'lUfactur to

......... ouIBicIa of a taIget mlltalt ....
An 8111I to rece;~, load IFld unload 1hIpn.....
A buiI-in or free lItlInding mIItaI plate thai forma • bridge
beI\.ln a trailer and aloadilG dock.
Sea groI8 margin.
A amaB hand-cart wIIh two wh1.1. UMd to I'IlOY8 heIIYy
objecIs.
Soft goods, auch • kltcI1an 1Iema..... and ohr
hoI••hoId liutilea.
Disk opacllting system.
D8ys-oHuppIy.
A bagging practIca UMd to hlilforca blgaofe-vy lema
by putting one beg inIida another
A newspaper advertisement 01 two facing pege8.
DiI1Ict product cost.
DiI1Ict product profit.
The weight of a cannacI product wIIhoUt lhelquid.
A whole scaled, cleaned fish, aoId wIIh or wIIhoUt the

dock:
dock plata:

dollar margin:
dolly:

DOS:
D-O-S:
double baggacI:

doubla-truck:
DPe:
DPP:
drained weight:
drasaed fish:



draptnlu.

drug wllalll.I....:

dry",-y:
dry UIOC*Y non­.."

dry mop:
DSD:
NIII'WlIln"',oIJup_:

durnp table:

dust colli CW"':
duster:
DV:

E
ON:
...., bird ala••11:«

...,... ,.lntoN
kt..I ............
(EBIT):
EM:
EBIT:
EST:
M:OIIIOIIlI ....:

ECR:
EDI:
EDI.C:
EDLP:
EDP:
EEOC:
efIIcIent • II Ofbt.fIt:

nw.d.
A I I nI "I 0Idrr rllIfAwd eli'" lit.-1lJ.
~.

Awn -.et '-I_ct. 1111". cIrMr II .....
IIIn far III1adIg.A·"'.r LElIItwt. mao......... fA...,.......
Tlw 1UIIIa.' fA 1 n.........m._. A IrtfA
price,........
A,.. I I ........"'1•.,lItdllln
.1i'8' LElI drug .....
Nat.-1rI1E1111l lit , ..
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dl ..............
A lrtge cIIrIl map.
Dhctllln fin..,.
Af.n.bcAblifar',,1 ... wIlIcb....,.. I _.fA
~..IFI I fAlt.dIa III
A ClllftbIll*r IFfmlt CIIId.llIdIo _ I $ 1Ff_.
(VDT), Itwt II !InIlIId lit Pl'D 01.
'1111iOlumou. fA pnIlIuct ._1 sed mIUIr. mt I I •
• mrt• .,CXliI ' ..A'" table pnldl!CIIE.._-litplIId
I'lIIher than I'l8IIIIt atT8Ilglld.
Slow mooing pnxIIlda
A ell lnil19 tool made d II rttwrs.
DltFy VlbIue.

&In" I(Q'" JUIlIwr.
AmrrdIc:Ua'sIt.... •..lit I In .....CIIdIr
II .1 altrl.PftIIIIllIIanrIIlEfnr....... • lin •
...... begIt..
A ,.bn••1r I •.
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A...taod1IIn"'1 t ••• a.1I .Iac"'. fA
IJ ptDd ...a.-III.llU ....
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IRIEgiJ.. Ita IcIIr drit ( I II al' .ad....
.., .ioII"gF11d bJ cp+1 act I fA
product mJelPOI_1ID dw.,. ma.tstan. IUd 1111,
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EFT:
egg wash:

EIS:
elecblc jKk:

eflicient
ntplenlehrnent:

elllc:lent product
introductions:

EfficientCu_
R..pon.. (ECR):

electronic article
surveillance (EAS):

idei tIllIcItIon IIld emphaiI on higher voIumeImargin
A ml.boi IIIiIIe IndUltry lib I ~ to reduce the COlItI d
goodIIlhroughout the I)ltIm by automIIlic
repIeniIhment shipmenla to COIltI0I1nventorles lIIld
better maintain store conditions. Distributors lIIld
SlJIlIliers work wopeialiWlly with the goal d reducing
Art ECR InlIi8Ilve uaed to 8CCUl1IteIy time the
introduction t:A new products. lh8t are more dil8d1y
related to COl'IIUITIeI' needI.

elllc:lent promotion: Art 8dwftising sbaeegy lh8t cau.1I .,illerll.. in ..... ·
and an improved compeIiIive pa.ilil)l' for the retallr.
A core ECR lIbalegf lh8t "_aIM dlIIa throughout the
food cIistrIbuIIon system to automatically reordeI ,
tranIport, III'Id ,8lItOCk products.
ElecAJooic funds traI .....
Art egg-based glaze brushed on bIIUry ... to produce
-gloss
ExecuIiwIlnformaIIon 1)IIIm.
A pellet jack, equipped wllh _ beMIry IbIt cpw I I
under ita own power to move palllla within _ w.1IIhouIe
or store.
Art electJo."lic loll prlMlIiIIon~ thallignalllf_
product has not been de _cti\ated lit _ ClIlIh regillsr.
Used on high-ticket iI1lms. such as alcohol and
cigarettes.

electronic benefits A system utilililizlZlin·ngo a debit ClII"li for food IbImp recipients
transfer (EBn: to use to purchase products in a retail supermarket.
electronic cash registerA stancHllone, point-of-sale terminal used by a cashier
(ECR): to check or ICIII'l CUItOlner's ordenI.
electronic coupon sc.wlillll coupons for,.... proc I I ling IIld cOllllol.
clellrlnll:
electronic data
Intlln:hange (EDt):
elecbonic data
processing (EDP):

The u. d III COiNnulic rane to IIlIdl-ve buill III
illolII.rOIl blltrJ8en COli'" III UIIng ldiIid l'onnata.
The u. d COl'Ilpulllr 8I1d oItIer pel equipment in
....... t:A the store lIIld hII jquertere to "'lmbIe,
calC' 'I and store inform8tion. See buying, ordering;
8CCOUI1ting lIIld COIltIoIs; checkout cpwalion8; ell obo.1lc
funds transfer syIt8In.
Adiscount price for the ..... puld••1 d an 11m
pr'd&d on a Cl.IIIomer'a receipt.
The u. d IIII~icationsS) III ms IIld dlIbit IIld
credit cards to move funds. Paper1111 I)lItem uaed wllh
credit IIld debit cards.

electronic mail (........): Art III :b0l1ie c:ommunicIIIion -tRIm UIIng a COl'Ilpu1IIr
lh8t enabIee the UMr to geI.lIte IIld tranemlI
mln.ges to oItIer loc8Iio."1IIaddI u.es via the Ir*ImlIt.

electronic marketing: The uee t:A shopper programs to reward frequent
CUItOl,lIQ for their loyalty. UNe a ICIII'l cerd to nlOllilor
customer purchaeee lIIld provide III ctJOllie dilIcounII on
epeciaI produclll.

electronic shelf labels Liquid c:ryetaI dilJ*y (LCO) eheIf tags linked to a
(ESL): baciaoorn COl'Ilputer and POS syIt8In lh8t automaIicaIIy

diIpIay price changes.
electronic shopping: DigiIaI shopping via the INa1d Mteweb rNNN) on the

Internet.

elecbonlc d18COU1d1
(eUpiess coupons):
.electronic funds
transfer (EFT):
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1'1 , ....
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end a."."",
cap. end d""'" 01'
ends:
end of MOIiII' (EOM):

ethnic foodt:

EOM:
Equal Emt*)IIMIIt
0l1li DrtunIl;
CoInnt..... (EEOC):
ESL:....,".d 1m••D,.

european aitlcle
number (EAN):

..,....

..-chandl. '..........

.....IIng:

....,..., 31M ClOl£t
(EDLC):
....,..., 31M price
(EDLP):e. epeDLl caunt:
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6xt8ndec1 dIdIng or
ext8nded "nne:
extenders:

6xbacwdlnary 11Iema:

eye level:

number fA 1IIIms.
An accaunIIrG tetm that ..... Iongerthan usulII
paymellts for produclB.
Shelves. tables or bIIIItill l-.d Ilong wIItt permtIneflI
fixtures to inerease display spICe in a departlnellt.
An Infrequent or unusual finIInciaI events, inc:luding net
opeJallllg IollI carryforwards to the ctIT8I1t period.
A IT*Chandising sballlgy to increase sales 01 a product
by placing It at a customer's eye level.

F

FICA:

r-d:

fac. up:

facings:

factaheet:
factory pack:
failure fee:

fancy foods:
fatcontBnt
FDA:
FDI:
feetunIcI special:
features:

FEIF:
fennentatlon:

FF&D standards:

field broker:

A lIheIf'a Idge 8I1W1g8II'llII'It 01 rnert:hantli.. to make a
_II) aheIf look full.
The pulling forward 01 product to the edge 01 the goildola
aheIf to make the dlapIay appear fully stocked. Also~
as flIc:e.up or facing up.
The number of units in width III ilIIrn 0CCUJl i.. on the front
row 01 a stonllhelf..
A rnanuf8clI.nr'a prornoIIonIIlheet for...CIIIII.
A llaidMJ.elzed Ihipping C*ton.
A manufacturer's payment to retailers for men::handi8e that
does not sell as expected and is being dropped from the
retailer's inventory.
Gourmet, specialty. or special-occasion foods.
The amount of fat in a particular product.
Food and Drug Adminiltlliliun.
Food DilItributors IlIlIImallolllll.
A product featured in advertlllh••.
Prodllels feIlunId in a cumlI1t".-IU ,.....dian to
aIIract CUlton....
Food ExecuIiwle IrdlmlllMIl FoundaIIorL
A brealtdown in organic cornpounda C8l••d by a
......ing agent, such .. the elI8ct fA yeast on 1Iour.
FedInII Food & Drug Stalldatds _ fedelal tuIes that
addu•• quality llaldards fA foods and drugs for human
CICII'lIUI'llPt.
A fnit and veglltlble gro."s ....... 1IaIi..who ....
ancI shIpa produce.

field rep...ntall....: A manufacturu's orwhalin"'" ...... I II..who ....
prodllCla and ..w:es aec:ount.. see lIUPII iii. Dr.
FedInIIlnsurance ContribuIions Ad, a malldatOiy
witho'loldillg U88d for Social SecurIty.

FIFO: First in. first out.
Illl-1na or ftI-in order: A IlIpPIernentaty order nl.1ted to tepIace prodlJct that was

eiIher foigcAte.1, not clerlV8f'8d or out-of Itoc:k.
A boned. trimmed, lean piece of fish.
The last date to place an order to receive product
aJIowances.
The last date to ship an order to qualify for product
aIIowlInces.
An in¥Intory rdatlon system to ... older prodllCla befOIe
newer prodIlCIa.

fillet:
final order dat8:

final ship da..:

first In, first out
(FIFO):



IilIh IIISU:

Iud S.....:
fixed COIIta:
Iud.....or""
lInDa:
tIxtIn (IbdIa1ng):

, IShlp lIIDre:
lIaker:

tIaIa:
....... u.a:
fIol7I:

floor merchandiser:

tIoor aIocIc

tIooratoek
.. .-..e:tIon:
fie- tIInlugII
dIaIrIbuIIon:

-,.r.

Fa
food bl'a1ssr:

Food Distil ..
h (FDI):
Food face.a­
InIlImIIIionIII
FouncIMIon (FEIF):
food guide H'.dld:

A12-t1U'" pedodthst. COIu..."ar.,,...,,••.-,,
bocIItI IPV purpc ISS
Aat I .. Ih. cdfram....1sh In 3I41D1~""
..HIll .....
see I ...
See COIIII, lIlIICI.
""8CXlllUIIIiv IPrnIthst... '1llSS1••~_I ... auctl , _.' .1 .....
ft'OliiUWII. ar ID...1111 ,.cI."11
116p*l:p fOr dssiIn.
A ...........p1XIuctma. 'h."... I " NIl
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A....... progIM' S (g sed ID............end
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A mcMIbIe. free slasdinglbduns. suc:tlea: wHets
nMlIve8; • rack; •~ poMbIe unI; I sd;.
dilpas, bIB, talc1iueR1 unI; • pwpec:k; • dlspa ....
diIplaJwiIh pu'OdIll:tI inIide; end fokIiV 1.. 1.1; far..-"
_IlL
'.srdud I 711nd" .1 I' ID ..
bEt 11ft III''''''AIlso lu.dt1lDdL
""......... ID 'n fnlrn ...., • .....,.
......... daMlln paIDd,
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A IIIbeI, iWM. or deelgn that a NCtioIl8I dIIIrtbutor may
I.e. Is prHate label in an signed .....
A manufacb.nr's incentive to ,etlill" orwhollllll,. that
oIfers free product in exchange for the pillet III of a
IpecIlIc quantity.
A store IocidId by IIaeIf or in In unplanned shopping ....
A display built streight from the ftoor and not attae:hed to a
fixture.
A manufJIclInr's acMrtillmerlt 8f1d coupons put into a
JePBrate 88Ction ala IlIWIpaper.

Food IIartletIng
Ins1ftute (Fill):

food mass
merchandl8er:

food stamps:

food ..rvIc:e:

forced deposit:

food ••nd:
food store:
footballlng:

footprint

forecast:
forklift:

forward buy:

An iI l8I tr8de 1110' ....ion 01 ilidIp&I_1t g10Cl11'1,

chIln 8f1d whollllll". FMl'I PI'OlI-'. lncIude
education. reiaIrch and public atr8lre. 800 COIIMdicut
Ave.• N.W. Washington, DC 20006 (202) 452-8444
Asupercenter that a«ers a wide variety of food and n0n­
food men:handiIe. TheIe __average 150.000 square
feet and typically devote 40 pertleI1t of the space to
grocery iI8mI and 80 percent to General
MerchandilelHeaIlh and Beauty c.re (GMlHBC) and ottI
The prepIlBlion and..of ready-to-eat food items.
IIl8c:ka 8f1d meall.
A feder8I belleflls piogrMl far Iow-Incame f8millll,
Bdminlatared by the U.S. Depertlnent 01 AgricuIIure.
A dilpol8ble, U8U8IIy cardbo8rd. ftoor I\'I8I'd\8I idillr.
A retail opel_lion that ..lis food products.
A competitNe stJ*"y to rapidly inaeaIe .... volume by
Itl8fJlIy culllng prices
The 8InCllA of square focMge in a store LlI8d by a piICI
of equipment or display unit.
A fee pIacecI on recyclable boUIeI to promote bolIle
returns far a refund.

fon:ed dIstrtbution: The total aIIob'Mh'Il of pnxIuc:t that a retail chJIIn
BUtomaticaly distribulel to lIB atores without IpecIlIc
orders. Also called a force out.
A projection of sales volume.
A vehicle with projecting prongs that slide under a pallet to
move merchandise in a warehOUlEl or store.
A retail prac:tice of holding products until the end of a
promotion to increlle profita. Also known. a buyout.
A pellet acx IllibIe by equipment from an four sides.
A module of text on the World Wide Web. which is lII8d to
breIIk up text that is hard to read on a computer screen.
The unit of informaIion nllf.-red laoes a data link.

frame relay network: A locI! .... wide area or gIobel network aI comput8rI
that UMI nodes to send digital mlllBgel in piecI8 beck
and forth I.I1tII an open line is found for tr-.nislion of a
pecket of informaIion. which is re IllembIed in the correct
order on deIiveI'y.
A COiillaetu81 agreement on a br8nd....... rwne.
opeIlIIIIon or procedure.
An independently owned stonI .....d with a wt.olllill
group and sharing a common name. A license to I.e a
chain.. name.
See lund depertmenl.

franchise:

franchise atonI:

franch~

department:
franchised label or
franchised brand:
freegooda
promotion:

free standing:
freestanding
display:
free swndlng Insert
(FSI):
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AdecoraIion on ....... such ...... tAr.alsia II,
IItbIC8 01' oIIw coIoffuI .....
The computer ayIlam U88Id In a ... to tmnImiI ordenl
end payroll to the 0fficeIDiIlrIId Center and receive
price changea. PPUM Tags and deIivety acheduIea from
the 0IIIceIDistribu center.
A wholesaler who only .... dry giOCllly producIII.

garnish:

generic, generic
product 01' generic
brand:

gins:

gondola:

grade:

gounnet foods:
gounnet
supermarkc

general line
whoIeuIer:
general merchandlae Products oIhIrthlln food Ih8t erelOld in~ and
fGII): require special buying. W8r8hoIBng and .-vicing; GM

dUII8 are: haidlines. 8OftIiJ•• r88ding/writillg lines,
heIIlh end beauty C8I'8 (HSC) and 18IYiceI.

geneflIIIy nICGInlz8d Afood urety FDA term Ih8t ir.clicatellh8t aU illgredlell&ll
88 .... (GRAS): arellPPl0..ecl for hum8n coneumption.
generator: The I8Ige motor designed to run cash rei I ra and

emergency lighting when I'IOI'InIII poMI' Is Jaet. ThiI..,. ..
usually powered by natural g88.
Product packaged and sold without brand name or
advertisements. Usually of a standard grade as 0pp08ed
to grade A or top quality. Offers customers lower quality at
a lower price. and is packed in a plain package with only a
simple product d88cription lII1d
The br88Ihing orpna tA filIh, which ..NI1IOed dIM'q
prot888i~ IInce they decampaee rapidly lII1d may
contaminate the tI8h.
A pnmolion tA an item In which CUIb..... get one free If
they buy one 01' more producIs. See Ioea leader.

GIlA: Grocery~ tA America, Inc.
GliDe: General Men:h8ndlIe DiIlributorI Council.
GNP: Gnla naIion8I product.
go bac:b fbllckahop): The proclucta th8t aca.muI8IIe 8RliM'ld a c:heQllwld and

require reshet.'li'lg. AIilo known • back shop. shop backs
andRlluml.
DilJ:ilay Ihet.- and rack81h8t form ..... in a retIIiIltore.
See wall shelving.
Spedalty end impoitld food producIs.
A supernwtcet ofI'tiring gcumet and high-end proclucta••
-'188 atlIndard groosry iIems. Emphl8is is on CUItomeI
1llMce, frellh foods. take-out I'Il88III and CltSl'illg.
A food indullry d88llficalion system 01' standard thai
indicat8a a quality level, auc:h ., Grade A, Piime. 01' ExIra
Fancy.

graphical Information ACOiIIpl8r program thai anaIyzae trade...to help
system: select • site to build 01' buy altore.
graphiClll UHf A UlI8I'-friendIy, non-text way to presant lII1d to nawlgale
Interface fGUI): Woitd Wide Web pIgeI using iccIns and pictI.na and to

hyperIInk to oIhIr Unlform Resource l«::akn (URLs).
Genet8IIy Recognized 88 Safe.GRAS:
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helcl at store:

handHng unit:
C8Ih COIlPOns.
A1IIrm UIed to dlltaibe IiICXldI or 8l'llUD'reglllion of
goods btn:lIed toglIIher for diItribuIIon 8I'Id
logilllc8l purpo....

hand truck: A 8111811 two '.meeled ClIft used to nlCMI product.
hanging or cIreaecI weight: The weight of a meetIpoulIry ca' III before

trimming 8I'Id proc I nillg.
A h8I'Iging llIg, 8110 known. alhelftalker.
General merch8ndIse that i"dlld.. appliallcee,
automotive suppli88, b8rtlllcue items, baItiarIIII,
brooms, c:ookw8Ie, cutlery, furniture, "'''1W8RI,
hardw8nl, photognIphy film or supplies 8I'Id toys.
M8lunt, ulable 1oblIters.
Produce IIUCh • c:ltIw fruiIS. pobIllOlll, root
vregetableI and other frub and vegetable. that will
withstand hancllillll and Ir8lIlJlC)ltBlion wiIhout
left igeI ation.
Afederal guideline to ....... food h8I'IdIilll
and preparation from receMng to point of .....
HeaIIh and beauty aids.
Health and beauty cant.
A retail Blare that .... heIIIt _ beUy cant
(HBC) prodIlCt1I andfor coemetica. tx.t not
prescription drugs.
Hydrochlorofluorocarbon.
see case card.
A category now called Health and Beauty Care
(HBC).
Cosmetic8, tahb" and home I.lledy product.
lOkI in food 8tonIS. FClili6lty caIed healIh and
beauty aids (HBA).
A pI8COCIked food that ...... hi Rill before
COI18lA'IlJltiO.
UnpJocn••d iJMIicw.the time of iJMIJlIoJf; a lilt
is made to account for outstanding invoices.
ExtnI-I8Jge BimI of peckaged goods, such .. dJy
petfoodll.
HydJoIIuorocaJb.
Single products peckaged toglIIher to maIaI a
multiple unit, such • tleWnIges and small begs of
chips.
A~ III I IY in which a product maiaIJ.. a
high retail price, but is frequenIIy olIIIncI. 81'1 lid
special with a deep diIcount (low price).
The profit margin figuJ8d on a product or caIIlgory
of products.
see shelf C8I*IY.
Test projects in which~ ..... implement
orIS or mons uped of ECR aacee muliple
dilciplinlll 8I'Id functional boundaries wltt1in the
cornpaniIII. They document the experience and
IIMl8IUI'e its IUCC ell.
DiI8Ct deIiveJy of glOCllriea to a~ home
by a retailer or eeparaIe d.hwy 1eIViee.
A Blare that sells medical supplie., bathJoom safety

hang t8g:
hardlines:

hIlrd aheO lolHl.....:
hardware:

hazard .naIysIs critical
control poInt (HAACP):
HBA:
HBC:
HBC/cOUlletlc:

HCFC:
header card:
health and beauty aids
(HBA):
health and Ileuty care
(HBC):

hlgh..fow pricing:

HFC:
hi-c:onll pac'ulglllg:

holding po••,
holistic: pllota:

historical margin:

home delivery:

home health care:

3'f
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house brand or house label:A private IabeIInnd of prodIlCIs oltwed by •
.m'. II'. or R8IU8c:IuJw.
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~Of1IlIn:

housekeeping:

......... 118M (CWI'):

(HCFC):
1rjctrun-0C8ItMM (5FC):
hydranul'r.

IARW:
Ice burn:
IDDBA:
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iclentillClllllft ......:

IFIIA:
IIiPACT:
impact:

Impulse buy:

in-ecl coupon:

In..nd-out
promotion:

Inbound:

Inceutlve fIlM or
incentive prognun:
income statement:
illCAlfRental:

Independent store:

index:

indirect account or
indirect buying
group:
indirect cIMIIn:

Indirect :

IndlnlCt mg:

Indlvidullfty quick
frozen (1Qf):

Induny trade
••ociation:

Infonnal display:

Information
technology (lIT):
In-line product:

innerpKk:
in-pllCk promotion:
inset:

inside ..... rep:
inspecllon report:

1lle ..... showlugl18lM, • (or Il 'lIblioI1) and the
id.hllly d cheese.
Inliernlllional Foodl mice MInuf8l::turen Aseod8IIon.
IrMlnIory mllf18til8ll'ler prty_ii and Wilbol technique.
AmIliiIurement of customer I1I8Ction to advertiIing and
~.
An·lft'IIllIarJi MId puict 'II promol!ed by visuIII or oIher
I8I'IIOtY stlmuIIIIIon.
A matUfacturer'1 cenIs-olf WilPO'lllPP8aillg in a .. Uu',
ad.
AI'IIt8II promotion for a IImIlIad aeIIng period that l'elIlInI
product types or qualtillw not reguIarty stocked (e.g.,
I8wn mowers, Chriltrnal ornamenIa).
The path c:uetomerI follow • they enter alltllnl and begin
shopping. The term can lIIto r.rer to the flow d prodIlCta
into a W8I'8houIe prior to order Ielection.
Monetary compensation to emplo)lIl for mil• ., antVor
excnding saJee, and oIher profit performance goeIt.
see opelaillig It It Iment.
An inaeal8 in product ..... volume 8IIribuIed to a spec:iaI
promotion or merc:hancIIslng plan.
A retallerwith 1·10 stores with simllaropellllloilll pokill
and programl.
An alphabetical lilt of producll and prices handled by a
wholesaler.
A retailer purchaing products directly from a wholelaler,
rather than manufacturers. see direct account.

A group d,.........puid FFFF IlfUdudil fran a
whllillal8r inall FcI d opelllliJIg .. own ...~.
An explllWe that doea not directly reIaI8 to a speciIic
segment d the bulinea opelation.
A.... d goode by a manufadunIr to a _vice
I1MlId liIIldil« or oIher wholelaler, who in b.m the
prodIldiI to d1ain store companies or indapendent .
A food Pi ClC I Fling tecta Iique that fr8ezaI products in the
final stage d proc I raing. It is then wrapped and packaged
for shipment.
A l'IOI"IPiuilt QltlIrga_TMliizllCll__V1n that ",1181'11a members and
providell~, e.g., .eJen8ll, dinIcI puid,....,
lobbying, education --.rices.
A haphazard product display, pui'Pll181y jumbled in bini or
ClI1 tabIe8 to project a buy-me, ...... et.opped image. see
dump di8pIay; jumble di8pIay; mas display.
II'Itegiailed COII'IpUllIr systems 1hat provide inlinfnlormomlatiClllsililJ'IIIn for
business cIeciIions.
Products that are permaneiltly ordInd and stocked for •
store.
A sub-package within • master pec:IaIge.
A coupon I*bged with a product.
A drop-in fixtunI used to modify standaRt grocery shelving.
Used to tnak up the monotony d gondola shelving.
see telep.'1one ... rep.
A1ostIdam8II8 claim deIaibing the condition d the
product.
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P.O. Box 5528 313 PItcI Place. Suile 202 ••IdisDn, WI
53705-0528 (608) 238-7908

A gIobII compuIIW neIwoItt. The I) , m..... you 10 .-1CI
and receMl communications; conduct AII.lrdl; eccell
public or private databases and edveItise prodllcta and
esrvices.
EIecb1lI1ic811y redeemed CCH IPODI ueIng the InIImel
An Invoice showing I tranerer of men:handise or wages
bell reen sepereIe 1IoAII.
An InIerneI compuIer neIwDrk 10 faclltrl COIIpllI'"
communicetions willi ecclll IimIIed 10 I CCHnplny.
One-lima rnanufaclunlr's discount for en IniIieI purchlse of
I new or lxi8Iing product.
A manufectunlr's IncentiwI on I new or improved product.
See handling charge.
Stock-on-hend. An _111)111 ofirMnklry In the ...which
pnMdes the company wIlh ",8I"lble ilfomllltion Alg8icllllg
IhrInk, invenIory level and rnenegemenI performence.
The talal dollar value of an produds carried by I Altaile r.

illl8met coupons:
inllWstore transfer:

Intranet:

Int8nlationeI Delry­
DelI-Ballery Assoc.
(IDDBA):
Internet:

inventory lolls:

introdUCllOry
allowance:
introductory offer:

inventory:

inlllintory cenyIng
cost:
inventory control:

invoice:

illend display:

IPH:
IQF:
IRe:
irradfation:

ISP:
1fT:
tt.m:
iIIlm IMinlenance:

The management of product-ftow through the ret8iIf
wholel. eystem.
A condition that occurs when thenl is less product on hand
than should be; resulting in lower sales and shrink.

inventory A purchasing software program that flIciIitates irwentory
management control, including ordering, shipping and distributing
program and control products.
technique (IMPACT):
inventory turnover: The..lit whIc:tI producI8 II1UlIt be i I lAd beC81_ of

cultallll ......
An ""izIlld italemlill of prodllcta nMll MId thowlllg iIIlll'ne
Ihipped. price and tOIlIIlI'ItCUII bIIed.

Invoice acljustmlo1t: PIuI or minus on en invoice due 10 dam8ged goodI,
lIhoI1age. etc.
II8mI per hcu.
II'IdIvIcUIIy quick frormn.
InsI8nIl8dlllNlble coupon.
A food pnlICIIYIItion prot I II thIt' Ii I,..Ilia" to
CCHibol becIeria ",owIh 8nd ilcIl P .........
A he !IIIndIng nlIaiI dilplay builtin the center of wide
aisles to divert tnIIfic. ProducIs may be CII. 8t11cked on
the tIoor or p1l1Cil1d on portable tabIea or fIxt\nI.
IIHItonI proc III or.
Inl'orm8Iion tec:tJt1Olagy.
ProducD Clilied in-IIock by II I Uir or.leilier.
An EDt traneltClion. UCS 888, ueed by..... to
eletbOllic8lly provide customers willi phyIicII product
pararneIers for coneumer item. unit of..... unit, 8nd unII
Ioed. ParemelerIInclude idenlIficatIon codee. size. weight,
cube and descriptions.

item pricing: Alt8Ching the retan price 10 each product.
iIIlm re-order point A designated inventory level at which acIditioIlII product

should be ordered. Re-order poinIs _ g11111a1y reI8ted 10
shelf <'IIIor.iIy and item C888 P8Ck.
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label allowance:

label gun:
label p1I11r:

labor:

labor scheduling
software:

lacing:

LAN:
last In, f11'l1t out
(LIFO):
layer:
layer-loaded unft
load:
layer quantity:

layout:
layover:

LCI:
LCL:
lead time:
leamer-coiillrcRed
Instruc:tlon (LCI):
lea•• back:

rl..ad dapaibiilant:

Iialad InventIDry:

1....dU..:

leaven:

Iett8r of autl\ority.

Iett8r of Intent:

liablllliaa, currant:

liability:
liability polley:

An lllawence gMn to • dIItrtlutor~ • __when the
c:Iiildlutor lurflllllhelr own IabaII tohtl*ker. The
aIIowIInce is UItI8IIy granted for private label PiDCliled
foods I*ked for the distributor.
A tool UI8d to price men:h8ndiae.
A device uaad to remcMI prtc:e I8beII from merc:IwldiIe
when "'PriCing due to a prtc:e ch8rVe.
All empIoylll except managenl that work lit a ..... atore
or diBtribulion center.
A computer lIOftware pillftllCIIIIII·IlIl1mm~ that CHItII weekly work
schedules for employeee n dep8iblienls. The aoIlware
~ inputs company perametelllUCh. Y8C8Iion,
holidays, work availability, houri of opeiation, peek .....
periodI, etc.
A shelf display of overIlIpped, bIggad products to form an
atbactIwt lIrr8Ilg8il'I8i'It.
loc8I area network.
The moat recently lICqLIiIed product iI the tnt aoId.

A row of IimIIar prodllCla at.:1 ed on a .... or .....
A pallet loaded wittI different IayerI of produds

The number of lIimIIIr product ClII8I uaad to make a ....
layer.
See store layout.
A shelf.cocking technique that displays the top of a
produd to customers.
Lea,..r~ntrolled instruction.
LUI lhan-carIoad.
The time betwe.n an 0idIr 8nd a daINely.
A aeIf paced, ....inIng nl8lhod.

A pi DC Ii of lliwldiillil a building; ......11Ing it to 8n
Olililide COiIIpel Ff and peylng rent. 0pti0l1l n PiiAac:tlw
cIalllll apply to the tenant
A..... depar'l'lienl that is 1••11d to. 8nd opei Itl d by. a
....._ company. AiIo known • a frBnchllld
dej:ebn.1l
An accounIing IflIIlIIDd lIIlId to iii_ICe the opani ICl
irMliltoly of • new ........ PiOdUCt ill•••• 1:1 to the
op8ialOl and eecured ~thewhol••a1."11ien on dally
cash receIpCa.
A cIedic8I&I:I,~ t.,.po'lone line uaad for dale
t..animillion.
A aub8tance, IUCh • yMIt, lIIlId to produce flIlmaiillallon
in dough to C8U88 It to ilia or lighten.
An agreement for a whoillaler to order, d.....and biB
promotional produda to a reIaiIer. see automIIIic
dillribution.
A Ieg8I promiaa to parform some acIivIty at a future dale in
return for money rec:ei'ied baforahand.
Money or obIigaIiona owed to oIhar comp8nial or
1ndividuaII, which mual be paid in a year or leal.
A debt owed by a buainaIa to c:redikn.
A rnanufacII.nr'l or whoIesaIar's insurance policy to cover

/.fo
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listing:
listing allowance:

ao.cIng aM8t:
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1ocIII_
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~da:
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Money that. m.nu'.mnriwhcl.nlngiIIea. I I I to
adlierlile • product.
A 1hippi1g1nt aI.. producIs In • '*-0Itiue* .
A r I ..... In. GW'lIO WhieIe lIICd to 8CCUIIC ......
cbIng ellip_to
A IuI1Q. aI....ct 1111
A ClIIftIII*i' I • 'lIitI: alanmtlt I ... II n.

An ll. unCd4 •• 0Ui.... 1 tocluee
cbIng Olen .tAIIY • ...IIIui. aI.....
cbIng. OUitltct _ &IlIun.
AcIiutIn 911' 11 .....-, 41 I.
...........,.. , aI .....
AINppi• .,...... aI willi lit
.... un ......... N!IJo 1 1-pIe .i1!Irt .....
"Jefet; Iaerr I l~etIed

An an....._ r..,......01". loa, to
.....nhiippaa. Sse lit_ .,.
AI..lgeillblhnlhukll ......... lIIDi., ' •
.......... 32 _PI I FOlie-.
euaal...• pIee7c...cadI .... to II d 1"1 T....
eIluppeo. end to cc'n CI dnIe un pYId I.......
LIebIay policy.

L........•••..
A~, SI II tub lIICdto Ii. 4 lilt end..........
Tempoa.yWi.,III alIItllbC8iI..... elllppwa 01
MCI.... hRd to ...0I1n.t Irul:b.

",



M

m.ln-line:

mainfnlme:

martldown:

rnartleling:

maII-in premium:

machine reedabIe:
m.gnetic lItripe
reader:
mailer:
m.il-in blanks:

margin bl.nding:

inIlI1UfacIurera
coupon:
manuf8clurer'w
r8Jlr.1 w"talIve;
MAP:
m.rgln:

rnartlet r....rch:

m.rtleting plan:

A IC8lllwble bet 0Dde.
A perIphereI hooked to a CllIIIP'*r tI'IlIt .... IIlIIgIIIItic
strips on the beck of benkc:8Ide lII'Idadcerds.
An Id circular direct mailed to customera.
An order form UMd by .8t&iIera to obt8in~ or
promotional materials from a rnanufactunlr.
A point-of.... promolionaJ offer in which II cUlltomer
receiYeI a bonus for mailing a coupon or IlIbeI to a
manufacturer.
A non-netwoI1led, large computer, the PI-- •• I or of
pei'lICI08I comptjln.
A atenI'lI primary dillpley.., which h8I pennaiW1t
diIpIay fixtLnlI.

m.1nlIInance cost: An average inYentory'lI... expenI8.
m.nagement A computer system, baled on a mailfl... or
Information.-vlces minicomputer, deelglled to provide~ wIIh a.wrent
(MIS): information 1IIlcU. compeny'll perforrnlll'lOll, e.g.,

inventory and ......
manda"'"f recycling: A l'8quiremellt by jlA1ldlcliDi. tI'IlIt AIIidenla dIspoee of

used plastic, paper and aluminum in I8p8Iale coIIeclion
bins or centers in order to reduce the waste that goes to
dumps or landfills.

manifest: See loading sheet.
manufacturer brand: A manufacturer's product distributed by more than one

wholelaler or I1Itailer in .leliitoly.
A magazine adIIerIilIement or direct mIIiI CCllIpOrl for •
product..
A lI8IelI replil.ntalive IWIPOIIlIibIe for the lI8IelIlII'Id
diIlribuIIon of manufIIdunlr'lI products.
ModIlIed 8IrnclIphent JlIICIcIIging. .
The _.nlnC. between the coat lII'Id the reI8lI ...ng price
of goods.
Acombin8tion of higher- .-xi Iower-malgil prodIldlI to
adIieve an lMlnIl margin figln.
A price t'8duction of rnen:h8ridlll8 to ... older men:h8ndIIe
or for alP8Cifk: period.

market, market...: see tr8ding .
martlet development A nl8l'lUfact\nr'lI money olJlIr to ,etailllra in a m.ket to
funclll (MOF): advertise or introduce their products.
martlet profile: A marketplace analysis that dna ibelI the number lII'Id

types of CIJlItomera in a retail area and oIher ret8iI stenia.
A study of product perfoml8nce or consumer acceptance;
a.. for marketing plana lII'Id decilIiona.
The ••1eW or aesling of an image, deelgnad to IIlIr8ct
a.tomera to buy lIpacific productlI or aervicelI or shop in
Jl8rlicu18r ator1II.
A • alegy to increII...... lII'Id profIIB on a product or
brlII'Id, using ads, signa, diIpIays, PIomolionaI incentilles
and certain perfonnance criteria.

m.rtleling aystem: The patti merchandise tnMtIa from a prodIlClIr to •
euatomer.



TIle "II r:II*, afpnlCII" .... 7a"'.'"........
baIIc ........arcll7TlUlan__..,. cael; • .,...ida..... e aCiy.
A.....who J '0"._.' 117 cPa .......
..............wIlIc::h _., I I
........AIIo, a tIM , ...1lIIunT.
TIlea" I I .[Ij,afpnlCll ..
pahaf".n atn t IF' III
A .......... InOIIII..~ad._1 III'"
'ill lira to adM1Iae and •... 11} .....far a .,..,
period of tine. AIao knaMl. a Peifam*a,.....11.
The ...... " ..t:t....... 1C:heduIItafe. toad induaIrJ
WCliclllllliG I III Dilal, ilIhnic and trauJIIlailll -.ow....
AI" II MhoI"11 1II* 1•• JRlUP lll1ca ...
pnlCII""'1iC • ....
11»' W prailiaIICII.. See adrII: y bawd; ,..,..
....111. I: plana Z I
A ...illJ',af.food ., ......
... da'J I 'I ...
Ali 11111) af pnlCIIdI,....1I I I t
! I"I J; II.,~ I J; lacina-
A..o I 1 1' .Ira.-.;....far_ ....- ..A n _i1i lilt 0lIl aT.- 'II I I In IIIlIIdI
...,... 0lIl"'"on food"' , ,••
1UIfaaa;" rnam aT.- af iliac , food
pai8Dlq.
Aill" ". pPan..... I Jon. d • _ J'I8II1d af..
n••"'...., ..............._7 ij_e
/lit 0lIIIri'"adafooda qriddy~ ,.e It_
Ali 1I..I y."purd II'" tlawaf.....
tam tDCIiIU....
A* I J JaMI.'1111 I c:U», IIw.....
PJ8OIi. af..S7QJa •• 1IJd ....
A mlnllrun _ tof. arquM7l7'f n..JIll lIu, vt far a
rIIlIcw'aP_ .....
AminInun...., ar·';·1 •far
.,71 ar.1 . lOanIIr lOcp ',fara
CII1ain prIca ar dIacollt.
Amiinun ntf.arquMlly.....lOcp vtfar.
tnUmd aPippIJ., .....
.,.....,•• ilunnaPian ......

TIle.._ .... aflncn......11 a'I ..........
........ price. See n_giL
AIIIge ' yaf 11'"af.............

..... 1II_..nrcll:ll••nllllll.IIlIIIr.r: A DlII ...aw' I ,I' 7, I II..........,af
pnlCII .....
AIIi'a.' IUpII .1Ii., aIw.. I , ... ,ep I ...
_ .........,SeeJllill
f' W da'J '1lIlI1-.'ltbIdI.n....__~ ....1IIt....... 1 6 _w•
PRe"l I
Seee:u»....

n_~Ilr:

_cl.-AIIII.

.......,.......,

allcJwance:

_cl....II...

mercIIIIndising
calendar:
mercIIIIndlaing
CD u All I:

mlCRlbe.

....:

depI " Int:
_C.....dlII...
IKhnIque:
meacilliWlt dII co lInt:

micra,... onn:
MIdcIIMaan:

adc,_tIIII...:

1B)f:

.... lDIu III:

.............pclub...:
_cl...... mIx:

nuInIm c:aiIoad
nljllt nent:
mllslnswn ordIIr
.......,iOJ1I:

_ ...uun tnIcIdoIId

nlgld .......'.-.:
.-s:



mobile:

mia-pick:

muNkMck:

movement:

mMtock:
mix:
mix..ndoftUlb:h:

mode of ShipilHlflt
(MOS):
modem:

All improperly IIoIId ar I ele C8t11tem that resulla in the
wrong Item being Jhipped and/or blIJd to a lelaler by a
wholel.llr.

mis-redemptiona: A caehier's mhltake pill( Illing • coupon, such • aedIt
for the wrong item, an expinld coupon or CMH'1short on the
exchange amount.
An item stocked in the wrong place or i ICClmIdIy stocked.
see product mix.
A dlaplay of IIlIficu IIIm8 to offer 8 1IIIl:tion lor • single
price point, e.g., five for $1.

mixed car or mixed Ashipment of a variety of pnJducIII by .... or truck 110 8
truck: specific location that quaIfies by weight • 8 I'lIllcar load or

truckload.
A hanging Jign that I'IlClV8I wiIh air ftow or is powered by
electricity.
The means U88d to Jhip iIemI, such • a ralIway or truck
line.
MocIuIatorIdemodul1ltor; ••11phona III device that
tranIm/tB and reel. dlIbI.

modified atmoapbere A peckaging technique that UlI8I • gaHIuahing proc"l to
packaging (IIAP): reduce oxygen 8I'ld maximize a product's shelf lie.
molding, shelf: A grooved 1lrip on a facing of a gondola shelf U88d to

attach price tags 8I'ld shelf-talkers. Also ca8ed shelf
channel.

mom and pop store: A family-owned food store operated by a husband and wife
and/or other family members.
A person-ta-person electronic transfer of money
See mode of shipment.
A room that houseJ mec:hank:JII and IIIIJtricalIllClltors that
power. store. Also known • the comp"'l Di room.
A trac:king of 8 product's sales by uniII or ClIMIIor a
certain lime.
A case allorJW1C8 given to 8 wfkllllll,rfortuming
products through the warehouIe Within 8 specIlic
tllTliilfJ_ne.
A display CIII 'Ibdure wiIh IhIlve8 placed YeI tlc8Iy, one
above the oIt1er.
A rnuIII-Itern pack of produc:tB wiIh the same UPC.
A prIcIt IlJ policy billed on the theory that ",icing of two or
more units for • single price (e.g., 31$.99) encourag&lS
muIIipIe ptRhaIes.
SlIlirlg in lois of more than one.
A networking syJtem that links the compuIiar S) II jT$ of •
number of stores on. single IlIanlt Hne. Also called
multldrop priv8te network. see frwne relay network.

Money Gram:
MOS:
motor room:

movement
allowance:

multipllCk:
multiple prlc:lng:

mulllple-unlt sales:
multipoint p;tv••
network:

N

NACDS: National Aaociatlon of ChaIn Drug Stores.
NACS: National AaaDCiatlon of Convenience Stores.
HASFT: NaIlonaI A8lIoci8lion for the Spe!.Ity Food TrIIde.
National Association. 8 W. 40th St. New York, NY 10018 (212) 921-1690
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.-distribution:

.- distribution
allowance:
.-proctuct
Information sheet:

NEXIUCS:
NFBA:
NFFA:
Nfl:
NFPA:
NGA:
niche marbling:

nlghtcrvw:

110111..:

no-name brand:
nonfoOO5:

nonsponsorlng
wholesaler:
normal stock:

not authorlDd:
not-on-ftle:

NRA:
NSDA:
nutrition Iebellng:

inal II Id coet rlMlllice ttlat__bald on an original
irMIice for rnerchandlee.
An autlioi izaIIon to receive and stock a I1IIW product.
See distribution allow8nce.

A bu)w's d8IIIlhMt lilting product and prornotionII
infonnIdion and allow8nces that mUlt be completed by the
seller at the buying ofIice.
NelwoI1< exchange.
National Food Brokers AIIociaMon.
National Frozen Food Alsoc:IalIon Inc.
Nallonal FISherfes InItituII.
National Food Proclllliorl ....ocIaliol1.
National GrocerI Aslodati«1.
AdvertIsing and IIl8I1IeIi'" taIIorecI to a epecIIic
dernogI..,mc population wIIh tim... pun:haIing behaviora.
AJ.o known • target m8ltcetlJiQ.
A group of retaH lllIsoc:iates who I1IItock rnerehandIIe ...
normalltore houri or at night when buIineIs is 1Iower.
AJ.o known • night 1toeIca'l.
A Hmited .uortment Itore. Which doeI not provide
euatomer 18IVicelI.
See generic product.
General merchandise sold in food stores. e.g.• appliances.
electronics. hardware. toys.
A wholesaler that does not offer memberships that serves
single or multi-unit retailers.
An amount and mix of products that a retIIiIer needs to
meet normal'" volume for a epecIftc period rI time. i.•..
d8y. week. monIh.
An itIlIm ttlat a Itore Is not ala\wd to eeny.
A product not ....ecIlnto altcn·s iI1wntoIy fie, theleb.
It will not scan III c:hedcDul
National RlllItaUrant AlIICCIeIIOli.
National Soft DrInk AIeotlIIIion.
An accurate lilt of ingredientll pilled on food. bewllge
and drug labels.

o

AmeIhod of plIyIMrlt for a~ trade da8I or
promotion where the 8IYICU'lt of the allowance for
merchandise Is deductecl from the rnanufacturel'1 Invoice.
A lpeciallabeillfllxed to a package or can that indicateI a
kMw-grade of product.

occupancy: The caetII Illaclllld wIIh alM.ilding (ellher a diIIribulion
cenIIIr or Itcn), indudir1I ..... peymenls or 8II\Oitized
c"IpbI outlay. pM all maintenance and uIiIilie8.

OCcupational Safety A federal agency that I8Is workplace I8fety ItlIrldalds and
and Health inspects facilities for life working conditions.
Administration
(OSHA):
off-involce (01):

off-label:



ottl2ne:

ott...

onIPne deb1I:

01:
OJT:
_ .1IDpahopp'''':

AClIIJ..........~1!j , " ...
..beck .. iIJ' ill' rz 111» ClIIJ..... JE , ......
e.g., r~;' 'irS;' I.......~
A IJI6' '" praduct ' .. ' ) IlIIl II nat pm d ..
....... e.g., I r I Clill2 i1Wd.d r I CI' .....
0If IiMIklI.
0n-ItIe jab 21 ...
A ....,d ...
_"'lIane~ , 'L
As- ' ••CUlUI'" ctwddi. _dlarpl!jlRU••
.... PIn..

0ft-liKk pnIIIIG8on: A ClqlCIft CI'....... " NeIll» • praduct.
Cll'rjliu. 11.1 ....., An. 1·.bII=...............,d..........

tam CI' by bIIi.-olf pre -*' ..
An 11m lIillnpaI'" ".' t.
nat IIIi....ma2llidby. I' ....
An ilIInIcIionIIlMIIhod II» iIIICh__) IIr ..,
WlIik.
e533~C.1' I ..RIL'II' .. 01....
esn.Is LlIN 1M (411) 121-2321

open cIstIng:

oMheJaIHi.....
(OJT):
OIliario Food
Pi en.1lra
Assoels1llon:
o.o.s:
open ICCOUnt

op...........:

Sse Ollkf Iia ct
A 2lUI2I III CI' "MOln" • 1M d cncIt till II nat.. , Ii
bycoPl.......
A dII2Ii ltallped CI' ..illlld on lie ,... d peiWiIbIll iiIInI
to indics?e • lUI dII2Ii (. dII2Ii by which lie 11m IilUIt be
I02d CI' IWfIIMd fran 1he1hllf) CI' psck dill (lie dIIiI..
11m _ F LiiiQ8'O. CIsIr, FI ..._ ...till _ ..211la1
on iIbIII, ... t
A praduct cAlliscl •• nomll2 __• psck'" II
IUd II r1i 1aId..........-:.pnllIId'" II not
bcll.tIIN psck••pmd...........
",1l:IIon.
lhs iIIiOIlIJ on held..liltdsyd.__........
d., , ...

opeI LQX... ' lhsCllllld 1II
opeI ,1ICClIM: NIt d218ct lI"sd •••ClOSI&...bIfln""'''cosId elia l6iDa»cli .............
opel....... 7 .wnI: An UlCOUIlI2rV I , me. lIltDe I 1-'

... ... pidIsd. dst&'-I10 .... cit" I,
ClIIJnpa"CI'~buslrlllunl.APso. r Ndll»......
I , ,••or incoIl. , , _ ..

AcIJ'I')j' r laro ...
i*b"•• Inc:IudPrv 15\ .........
... cIIstrIUIon.
ArM a rllllhoOllla , 1.0' ....
Apo ,.,..d on ditI•••
11M III d by. campa".
(IIlsFqltic cItI1s). A IIny(. 1'1 ....,., cItI1s lIlUIs
dglssa"'r' n
A ..PI IlIId •"'£16g d prodlidll n IIodc price 1I&IIrIU
used II» pIsce ordera wI1h ..... I I II dIs1rtluD.
A pnxU:l's rune. used to lIIdsr IPsms tam. ........
lhs rI2II per hCIl.r till ...,r*"' CI" shift d II 'n

opeIaIDr.
oppoatunItJ cost of
capllsl:
opIIAI tiber:

orderbooic

order code:
order flI' .....:

-11



override:

outbound:

orderfonn:

order Iud time:

order padding:

order picking:

order point:

orientation:

OS/2:
05&0.:
OSHA:
O-T-C:
other assets:

In lltl" 0RIerI1n a' a ........
A form used to lilt products to be ordered,~ with
sizes, qUllllliliel and pne..
The time lag bettrJ8en I8C8ipt of a ,. • I 1'1 order by a
wholesaler or vendor and deIiYery of1he procIt IcIs to the
store; the time n8llded to proc III, Hlect, load and
tranaport. See lead line.
An illCRl88. in a '8111i1er'1 order without hiIIher pennjlllon,
approval. or CCN.&m8tion.
8elllcting and 8118mb!ing an order • the warehouIe or
distribution center for loading.
The amount of invanDy on hand in a \_....... or store
used to determine when to puid,I" replaoement stock.

order-to-ordar ctwdlt: A transaction term that means that payment in full is
requinKI before a second order can be placed.
See code nll1lber.
An impreclls term tMt m • a geL .rdid not ...
chemiall8 or that a PlOCIiSor did not ... prelI8MIliYaI in
a product
In alswonie IPlI08 managemant, product pIecement and
poeitioning on the shelf.
An IBM operating eystem for computers.
Overs, ehortB and damageI.
Occupational Safety and Health Administration.
Over-the-counter.
All assets except property and equipment with a life
eXceeding one year, e.g., investment in other companies,
long-term receivables.

other current 1..1": AI88ts with a life at Ieea tMn one~, •.g., CIIIh
accountl rec:eiv8bIe, Plepllld expeIlle. and Ihort tern.
investmentl.
A1lllOfHlPBillilg iliCIlItM, •.g., iI.._ incame, pin on
..... of securItles.
The direction and flow of CUIlIDn_ trlIiIIlc juIt prior to
entering the checkout ailles and leaving 1M store. Alto,
the flow of productI out of a warehouIe...order
selection.

out of code: A product with an upied code date.
out-of-stoe:kf~): A product temponriy ovenICIld and II.".'''' in a nllIIII

store. Alto, product not in JUPPIY in the warehouIe. In
wlUlleealing, it iI a alItomer servica standard used and
rneaII.IRld as a pilicentage of ordenI placed that cannot be
filed. Alto known 88 Outs.

outside ....II.rson: A whole.aler's marketing .,.yeawho visilB retrilsrJ to
order productI and services, to provide management
IlIpOrts and to do merchandise dI8pIays.
A food ready to be helled, either in .... CMlIl or mlaoMlWl.
A management standard for c:asIHegIIter I8ClIipIII and for
inventory discrepenciea, e.g., 11l8akage, price adjustments.
The basic direct and indirect c:oats of a businees operation,
suc:h as labor, rent, utilities and insurance. Total operating
c:oats, including fixed and variable expenses.
The m-.gemenl Uhoiizalion nssded to COlA..
OplIIalilg a cash register once preeet HALO or tALO
levels are exceeded. UsuaNy done by inserting a key and

OY8II8b1e:
over & under:

ordering number:
. organically grown:
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ov_slurtng:
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P&LSIt"t:
peck:
peck boxfIilPI ell:
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,.i'.aIIp:
..............11·
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p.'" :ay.
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ACOiIlIIi ••Ilii~.............. ltl Padlagll....
Ihrink....-.pped Oil • ,..., far~•• ,M 'I ,
See lii4 ' d.h1pn....
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paIIatI.
A bekeiy term for putting raw dough on a cookIIlg Iheet.

perity pricing:

IMIrcel pickup:

IMIntry1011d:

IMInnlng (1MIfIII1ng
out):
IMIntry audit:

IMIrty platters:
patronage dlvklend
or rebate:

pegboard:
pennant:
percent of profit:

perfonnance
allowance:
perfonnance
requi.-,..;
perimeter
departlnent:

perlshablee:

PFI:
pharmacy:

Pet Food Inslltute
(PFI):
pet fooda and
supplies:

A IUI'V8Y of consumers Ibout gFClCIIYInllds, products.
and quenIilieI in their 11ornes.
A stock-piling of sale products by cuatDmerI to !like
advlIntIIge of low prices, e.g., C8fboI'IlIted ........8g88.
A driving lime in frort of a stonI whllnl customers pick up
their purchMes.
Pricing prodllCta at the .... nwgIn • campetitorI in an....
Large, circuI8r lIaIB of IIII*ll deli itIImI.
A whoIeIaIer'l refund to a member .eldlr to dIlItIlI:IiM
proftIs. Determined by totaling purchMes for a given lime
period or of epec:ifIed 1l8ma.

PIlY dlrec:tll: Coupons refuncled diredly to a I'" aer.
IMIY for perfonnance: A IIIIII'MncturerI requirement that a ......er IYlUlIt pnMl

peIformance for a promotion befont reirnI:lunIemen
See 8CCOII'lIa payUle.
Aprofit rn8de by a retIIIIlr on • epeciaI pI'OgI_lI.
A trucking pr8Ctice; after deIMIry of a Ihipn1eI'lt, a trucker
pickI up anolher lhipment befont I8b.mIng to a
warehouse. AIIo known .. backhaul.
A display used for small products or individual items.
A display poster with three visible sides.
The selling price of an item minus its cost, expressed .. a
percentage of its selling price. Also referred to as margin
or percent of margin.
A rnanuf8c:tlnr's allol'JIW" to a I'" 11 r on CCII1~II.1lfl of a
promotion.
Specific piomotionlII acIivIII8I that a manur.c:tunlr requires
befont a letaHer can receive a perfonnancea1~.
An outer wall of a retail stonI where the meet. dairy.
produce. deli and bakery departments ant typic8IIy Iac.ld
in altor8.
Foodl~ lafllgeillllclli or epedaIhaidllllg becalM
they spoil eaaIy. such .. meat, sellfood, produce, deli,
bekeiy and dairy.

perpetual In aI tIJIY A -ililm thIIl mali.... .,........ irI't8I*liy IlMII wIIhin
syseem: a Itor8 that Iell, eta all phyaIcaI product i1IO\llI1lf1n1 ......

dllwrie8, aedb, etc.
1101 Connec:ticut Ave., NW., SuIte 700 Washington, DC
20036 (202) 857-1100
An... of the grocery dep8rb1..1t dl 'S!' III d for food and
I"PIliel for dorneldic pets. Often ClllI'llIidilnla profit
cemer.
Pet Food lilItIluIe.
A place whllnl preeaiptIon medicIi_ ani compounded
and diepenl.d.
A stonI that get16i I I at IeaIt 95 peiceilt of .... from
pnIlICripIion drugI.

physical diatrlbutlon: The proclll of planning, lItoiillg, order picking. and
lIhippIng of producll through the euppIy chain.

physlcaUnventory: A Willt801l1CCOU11ting of salable stock on h.-.d. of a
specified date, valued at actual or replacement cost.



pick.' L

plcktobllt

pickup IlL .nee,
CPU aID, .a;

P'IEINIct:

pllfalllgl:

pilot store:

pipeline:

•Ia • u:
pi....,...:

••wart:
PUlA:
PLU:
...... out:

PII:
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PIlAr
PO:
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..........'41... ., '4 "a. ,a "
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......on ......,
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fIJ : l1li and pme*'Cla
The IIDck flow, fram ~,. 'I. 'I
in II irMnIDI'I b thraughout..eMi..... il8ep
jInIduct on............. n'I" tarClllllia.a.
puid "I
A 1I:lIpe..,.. k1 I :lIIf, .......
pnlib:tape& 11.141' L
1lie1nIiiIi ... 41••ia II T'W't I W.,••of.
praduct Innd«pede on.IIIIn PI.th ') cId
nat 1tDdc« jUd , 1;."'- .
A IIJ: .... tar _«
..amaIaI ..
A..." ,« iii: ' ...., II: tar- I.........b'I ~t'e:LGI·dIlr .......~.... : ,.
A _ ........graup.......1D •• IlI""d_fannukIIIlllIu."'G. mwdw:II:. PI.....
jlRIj&da adut.DtJ baed: bufIr4
CDIIIi 7 I: ,,-4 5lID CO"" •A.I.'.d,..-d........td&l~
Plit... i..IbII.....,.....t"lIa I hiL
Price ioclk-\Ip.
A fanl&d cIiIIrIIuIIon~ tam.. .._...
......... ~.ctillnope L

PUIh nallj.
PlGI"*'''' iIiIlIlIj .....b'I--. far--. : 41
- • lClII.
Procb::e U.1GrrtirG ,4 •• c- !111m.
Pl.id III ordlIr.
1lie kI* ..'«11 .......... 1IIIn....CIIIlIiaiw
puid 1111 pme*..



prepack:

pool car:

price book:

pole display:

poInt-of......
advertising:

POP (P-o-P):
POP ntdIo:
portion pack:
POS:
posting bills:

positive chect
authorization
(velocity-based):
power wing:
PPO:
PPUM:
pre-built dlaplay:
prefemNI provider
organization (PPO):
preorders:

point of sale (POS): The pIlIl'l8 in ...........where prodllctl are scannecI
through the regiltlr system, d.. is cale*d, lIIld sales
are tendeled. POS also dUClibeB B8Ies data geneialed by
checkout lIClII'lnerB.
SIgns, I1lCOIcIed m!. spa or ginvn/cklI in a store that
dir8ct attention to producla on ... They may be either
supplied by a manufac:tunlr and melltion speclfIc br8nd
1llII1'IeS. or they may have been made by the Ietailer
himulf to C8II ablilion to a special.

poInt-of..... sysl8m: Art ele :tJonic regiltlr system that scans pulctasss and
collects data.
Art 8dvertising display thSIt is mounIsd on a pole and
placed above a product, e.g., produce displays, meat
signs, collin cases signs.
A rail ear shipment d the ..,. bnInd d prodllCl8, shipped
to one geogIaphic ares, but deIi-.d to dllrerent letsilera.
PoInt-of-purchae signage. see point-of1UCh.ee.
Advertising • particular product on radio.
A product peckage d singIe-eervIce portio!l8.
Pointd...
The enteIillg d .. ....ts.cIkA. onto the P10per NCIlving
records at a store.
A databaIe managemant system thlIt 8IIowa • comPlll'lY to
track and manage check authorizations through or with an
electronic POS system.
Gondola extensions used to display promotional producla.
Preferred provider organization.
Price per unit measure.
see P1epeck.
A heallhcare providar group thlIt oilers reduced rnedIcIII
COIl8 to mambers.
Future advertised items th8lare 0Icr.nd in advanoa tom
the warehouM.
A shipping contaiIl8l dlillned to disp'ay prodllCl8 on •
retaif sales floor. Also C8IIed a shipper, pnt-buiIt display or
display cae.
A rnanufIIctunIl' 1*+18;'" and P1ic1ng d prodllCl8 berore
daIIvery to the retail store. e.g., dllplay-ready packs of
produce and meat
Items priced by • rnenur.duntr before dahsIy to the retsil
stont, e.g., produce .nd meat

pntprlnt Older form: A printed inventory guide for a warehouse thallisIB current
inventory available to retailers for orderlng.

presctlptIon drugs: M.dlclnes that can be obtained only by means d a
physician's written order.
A manufactlnr's 01' a wholullsr's P1;8ld current list of
products and COl'I'8Ct prices.

price brand: A felItured brand of product on .... to atIrlIc:t CUItooners.
price card: Display signs indicating the cost of a featured product.
price changes: The reduction or increase in the selling price of a product.
price discrimination: Discounting a product's price for one customer and not for

others within a trading ares.
Art illegal pradice amor:g COItlPBtifors of setting the same
price for a product. Also known as price gouging.
A brand d product featured at a low price point to incre.leprIceleacler:

price fixing:



prtce ZIOIII.'

prtce pwlllllt
ml I''''' (PPU.):
price pccilcllon:

.........
prtcell.a: A................ fA ............ bJlFC .....
prtce 1ook4p (PLU): CodII • J; lid to 1ll"Ddl"till "I'lOl"'" nat...

cocted.lUCh. '1111IIOtIi1O....... Wted to
....farfllll plfciliO.

prtcellLilh....-ce: The UI*' IP aI k*lOd I t to....
........COI 'I 1Ipk*1O-
P1MIIIO pIfce an. pel ....UIiIIO..... I tpl
orae-ml ..
A IIbIIlIIed an..... I II an Uledfar
ordIoilO ...to hIIp ClII1l»...COl•.,. ......
A,...,..... wlMllIIll or, ., ._.allto
ifiiIIi' . I • pnxIuct's pIfce far paIIad aI....

prtce wrIIIc.ao.l: Acaac:Mck aI. pnxIuct's pIfce COIF' I lidwill..
_.lIdplfce."F6J'1 .
ApIfce.....IO' I' .11. "lIdto, I 71 C IIIIl
each 01.- far pIfce _1"IIcinL
PrIce I D' _In.._ IDcIIII."'"
COIIIP 1I'o,"'1ocII1 CCiIIII.
A n""*'.10 fA..pIfce aI. pniduat.....pIfce cl»C II
an"lll I..dc_.a ."cNc.'."
M _In 1·....._ ••10 CiNWcIi ct••
prIcea, ...... --11ImI, ii_., an"
ClllI'I1PU1IIr twa"118 8i'id get I8I1I1e repcll1s.
see zane ..alQ.
ApoducIline ucIl.tJll1)' diiIr7lu1IId bJ • wh " 'II. t
,.. II r, lIIIhich mey be ...u.euJId under WI.at far..
priJ* IIbII~. See COl" 7 IUnnd; lad' IIIIII1lIt
hlue ilia_
_ .......,Iwe. ....york, NY 10017(212)~S1

pric:Ing zones:
pri"... JabeI:

'II' 1 UbeI..............
pradou:

pnldilet Ina:
pnlduct 1ookI9
numbar.

praducllvllr
m......:
pnMIuet %'...'

"cdUCI ••' U.
A.I acilll«i (PIIA):
prDdlllcar.
pruductIve iI1ior:

, •• acWian (PLIIAt:
pnl c, .10.--: A COl...."'1ll"Ddl II __ la ...

goodIormd 1 I AIIo 1 •
FI6Iti tuna -.II wae'¢1••
1500 CI.ho..RId, tl••, DE 11714.. (3lII2) 7»
7100
AOiG .orpra IIDI'.
An alllXUI1lrIO linn UIlId tar..1iaIncteced to..
'1lIIIIIII....., aI..1IIln,
SIIa••or _d••a UIlId to ............ CAr.
buIh Jlfc I II'"GIg'll' Maolll pafa.. ...
A linn In tDIt ......mi.CliIIUIIIn _
iIIWlIIlIl:Uaa, cIIIIIitUIn or ref 7 • tar II.'. C'lW or............
AIII"'IP aI......will •• 7 _ ct....1 7 •
A runbir !U lid to. COl or pniduat....
............. tm.. !Wi I • , _. pnxIuct's...........
A wIfItJ aI COII......IO.. tDIiI

•Dii',all aI bile' I 71 aIIiIa tar...
M iIIm"s ..... aI .
DII1a 1IioiiIii1O"~ aI.... pnxIuct's.... bJdiJ.
.... period andIor .
The ...idItIao'l far pub7c....., Nil ••ala

praduc:t mo,...at:
praduc:t mow_
rwc:onI:
praduc:t raca1I:



product that is far ...
A cxnumer pomolion in which small aizIlB d producls,
t.-uaIIy new, ana IClId lit a low price to BIlCOlnge
consumers to try them. F,.. tasli19B or damoI ratJatioI. to
introduce consumers to a new item.
A fillllnCial statement of gains and losses far a specific
time period.
see gross profit.
Products that have a high profit margin.
see net profit.
Products that er*'Y a hillI* gRII'llll8iglli. CreII!M
displays of suet items will RItum a larger than average
margin of profit.
A company'. incentive progIalll wheI!Iby emploiaas""
a percet Jtage d net proIIts.
A calculation of the profit d a product by the number d
product turns and gross profI.
A monthly magazine for the food Industry, publiehed by
23 Old King's Highway, South DarIen, CT 06820

prollt and loa
slat8ment (P&LI:
profit, gross:
profit items:
profit, net:
profit opportunity:

profit sharing:

prolltabUlty:

promotion:

Progressive Grocer:
Prog..sive Grocer
Associates, LLC:
~:

promotion money:
promotional
busl.--:

promotion
allowance:

proof of
perfonnance:

prornotIoMI
licensing:
proof box:

prooftngl"':

pull date:

pull down:

proportioNIe
shelving:

The pn:lelll d d"'~ wh8t end how much procb:t
will be IClId at what price during a pedallllllii8dtime
period.
A marketing campaign to inaease sales through
advertising, merchandising, signage, and special events.
A discount offered by manufacturers to wholesalers and
retailers to advertise, reduce the price of, or provide a
special display of a product during a sales promotion
period. see advertising allowanc:e.
see push money.
A product that is IIOId undIr proInGtional aID 8nce1 or
other price COI'lIidenItlon • a~ IncIllllv8 to I'IJlPO'1
a specific merchandising pogram. see tum~.
A marketing agl1ll8ll18flt bet1i--. a manufac:tunJr end a
celebrity to UI'l his or her image in promoting a product.
A piece d equipment, in which heat and humidity _
COl lboll6d in order for dough to riee in preparlIIion for
baIcing.
A fermellialioli slage in the baIdng poea II in which dough
restlI 8ftIIr kneading end before baIcing
A ,etailar's Ollftificallon to a manuf8ttl.nr that promolIonaI
performance requirements were met and aRoJJanCBS
stlouId be peId.

proof of pun:ha•• : Evidela UMd by a custOIner to verify the pula III d a
product and mailed to a manufacturer to reeeiw a
premium, refund or rebate.
A 8p8CB management procedln thIIl.,,- • ....d
.... to determine the number d facings for a product on
a shelf.
The date by which a product must be either sold or pulled
from a shelf.
OrganIzing rnerchandIae 10 Iawer product layers _ full on
the 8heIf.

purch... allowllnce: A manufacturer's deal to retallerls and whala aBiers to Iawer
the case price if an order is reeeiIIed during a promotional



.........
IIU"l'- order (PO): Afarm UIed tD CIIdIr.......
purch pa.8r. Am•• naf.ra".)".ori........ .. '''''.e.
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quality discount: A piGl.OtiOilal diIellLnt otrenld 10 wtl1l1. Ii11 • _ iel Z •

in whk:h piagll 10'IIy lower praa.. IN ' I" for
pragi'•••MIIy IIfger ordas.

..._ discount: A IIlUlUfac3Inr's or whlll•• 121 tt cIIIcounI t..:an"
qlIUlIIy afc-.llIUId •••11n.....CIIdIror _ •
.,.-1Iad ....patad. saabi.1 I pilei..
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Clldlran da _ patad af....
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• ,«:ted to bleakI euq • 1I..IIlIIIaiL
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rack:

nICk jaIiM.

,.I,w.

ReA:

RDA:

AlaororCllllllilr .....1,Id"'"__......
...m.II••
AwhclllEll or__ thII _ t ........

_ • __ • nan Ie Dddlpali In. faod an.
CllIIlia:t ............. ..-._ {IeC).
A raRroad car.
AdlI ailtc _
ICIId CIUI. 0. 11» raIi.m cI-._
IlIUId I I ..Ran sail prioa.
PwiIMb7a, bulk _1CIId "'..pcuw1
NIo c:aRad..... llgtt.ReI.'.r'. Bakery-DeI " ••C"ief"i' (forlnMr, AliIaR B I •
afAnwica).
AliIaR =-1.,......



rebate:

register.

,.buyer:

RDI:
reach-ln cae:

rec:elYlng:

rec:eIYIng c:Jett(:

receiving door:
rec:elYlng log:

rec:eMlble:
receiver.

recondition:

reconstitution
program:
redemption:

reduced product:

refund oIfer.

regional ch8ln:

Rer.1InClI dilly lnIBke.
A refrigenIted ditplllY c.- with a MI-88I'\IIce door UI8d
for perIsheble producIs.

ready-to-eat (RTE): A product designed and proceilid to be coneumed at the
time of opening the JllI<*8ge.
An lIdvertising allowance or refund thIlt _as a reI8iI
price for a product if a CUItomer m8iII a proof-of-pud....
see floor stock.
A Il8IWOl1In a diltribulor'l 0fg8I ization I-.poIIIibIe for
routine reorders d product.
see account receMlbIe.
An authorized aslociate d a .:••~ or ret8IIltore who
receiYas and c:hecks cleIiveriII for Clllldilion and an
accurate amount. The find handler of the delivery receipt
or invoice.
A door or dock d a w....... or Itore designaIIld for
receiving m.chandiaa from a 1l1llt21H- The PlllCedln for
phyaicaJly and legaRy accepting a Ihipmellt d product.
See receiver.
See AICllivlng.
The record or IiIIIng of prodIlCIs I'IICIiWld with appIClPl' ls
entries.
Ul1Ialabla product at the time of <:Illwery thIlt I1I81umed to
a whoIesalerlvendor for reclamation.

reclamation center: A distribution center department that sorts and processes
damaged or outdated products, sent by stores, for
reimbursements.
To repair or restore a product's appe8lllnC8, e.g.,
trimming, re-criIping, taping on IabeIa or ather meIhod.
A bakery Ilhrink program that makea efIIc:ient UlMl of unsold
products.
To caIh ClllIpOl1l or reIum bclates to otltlIin RlOI rey or
dieClllra.

recIemptIon center. A manur.c:turefs clslriilghouIe for ClCqlOI'l
rairnburIemenIa.
An Item reduced In price for quick .... thIlt InUIt be eoId
by the illdicated dale or propet1y cIlIcan1ed.

reefer: A Iefligetated trailer UI8d to Ilhip perishable products.
rer.- dally Intake The et8IldaIdized daly YibImln and mineral int8ke nl sdad
(RDI): by the _8glt adult Iflet.
refrigerated cae A diIpoIabIe sheet pI8ced lI'Ider V.... which heJpe keep
liner: a case cIe8n and aide In houeekeeping.
refund: A coneumer promotion In which the ptlid 1.1 of a product

MJIiIlea a consumer to a caIh refund, a diIcoI.rlt or a
coupon good for a diIcount on a next purchaee.
Amanuflldurer's promotion that reimtlur8es a CUlIIDI1ler for
aI or pert of a product's rataiI price with a proof-of­
purchase.
A group of retalltores owned and 0Il8i l d by the same
comll8RY, and located in the same _ of the counby.
A caIh register that adds up the of goods. holds
money. and provides a ditplay of the for the
customer.
To't'el'ify a cllhier'a 1II8111OW1t against the Ngillsr
reading.

regis_ balance:
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ring:

roc:cal:

rotoad:

nttum on equity:
,.tum on inventory
investment (ROIl):

,.turns:

,.turns(to
wa,.hoUM):
-..k:

ring up:

RF:
ribbon:

ROA:
Robinaon-PtttlMn
Act (1936):

ROI:
ROIl:
roIl-out:
roller:
roiling stone:

rotation:

rotisserie:

rotallon list:

........~ iIa net WlIIth.
~ divided~ net 11I1ls.
Aperftliill.-x:e index that idei... the runber mdoIarI
returned each year for NCh doI8r im._ in irMlntory.
C8Icul8IecI~ dividing total groIS proftt doIIM~ the cost
mthe 8V81l1g8 inventory on hand. It relates profits to the
ITlOIIey UIed to pro

,.tum on in" 12bnent The total groea profit that one dollar, -inlll8IIy invllil d In
(ROI): inventory .. it is depleted, will mum during a period m

time. Computed ~ dividing the total Groll ProlIt
gerl6llIlbd~ the item ~ the amount m the initial
inulbll6ld in imMntory.
Unsold, d8lllaged. or deflcIlM merc:h8rd11 lI6I1t to a
supplier or distributor for credlt or 18fund.
An authorizlIIion ~ the _nahouIe to mum merch8ndlae
on a c:ert8in dlIIe indIc8f8d.
PerishabIelI: To criIp or trim • product th8t Iooka calli­
worn. Grocery: To re-alfix 18beII. To nIfine a C!Il8goo-y or
shelf ...
Producls that are 11lI1lOl.-d. reconditioned (If '111t:Ie) and
dlapIayed with limited ....~ dates.
R8dIo frequency.
A shelf~tecI.~m8ITallgillg ... color,
flavor and/or brand vertically on a shelf. See billboard.
scanning a product or tabulating a retail price on a register
system.
To scan and complete a customer's transaction at the front
end.
A shelf that extends IIbova the nonnaI top shelf to gMt a
higher prolIIe.
Return on "1111.
Federal legislation that""" rlulmhllcr, lt1rouJh
price diacounII, special terms or 88IvIcee. or oIher m••••
e.g., faille brokerage paym8ldI; plonlOtion aJIol1J811CllS for
cartain customers.
A chlorlne-based agent to sanlIiZI6 link and food
pntp8I1IIion 811181.
Return on im;wb...'It.
Return on inventory 1m; IILii8l'lt.
A I'i18I1teliI '" campaign to inInlduce a new product.
A conveyer that movw rnerch8ldll cases.
A food store on wheels from which a retaIIlr ....
mercharidise house-to-houIe. Usually found in nnI _.
AsheIf-atocking procech.n that 8fl8UI1IS tirst-in, first-out by
Jding older stock fOIward and placing newer stock at the
becl< durirG restadcirG. see stock rotation.
A rnanufac:lurer's marketiI '" piocIII mfeaturing CIf18in
products at the ume time each year.
A Iotatil '" grill with an elecbically turned spit that cooks
meats.

roto (rotogravure): A colorful; circular that adwt ti III • letlill .. fwIIur8d ....
ilems, included inside a newapeper or deIiwIntd direclly to
homeI.
A COIJlCI'8bIIIMII ad gerM III d for .,enlinl cornpeny and
dlatributed throughout a trade area, e.g., newspaper, home
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sat8l11te stores:

scale:
scaler:
scaling:

scan and INIg:

scan bars:

scan clown:

scan inlilgrlty:

scan 1'lItio:

scannable coupons:

scanner:

scanl!« a__nee:

scanning:

schematic::
scratch:

scratch~

.... progrwn:

seasonal
calendar/planner:

••allOfllli it8rn:

••••onal promoUona:

secondary display:

secondary packaging:

..level wII*Ithe depwbiWll
A communlc8llonl SY*m th8t '.- _ t .. to i8Iay
daIa and infonmdion. AIao known as SRI,.
Communic:lltions.
RetIIiI stores thllt aN servIclid by the ... distribuIion
center; or outlying stores in a shopping center.
A machine LII8d to weigh prodndB.
A special hand tool with ridged teeltl for SClIIing fish.
The pricing d rnerch8ndise on the basis d weight and
retail price.
The sYBtem or "'11Ique..&by a CNhier begs
pun:hlul while scar.nlng.
The stIInd8ldized codlng syAIm (UnIwiruI Product
Code) thlIt encrypts individual product pricing and
idei llilicalion infonmltion within a series d Wllticallines.
Data obIainlld from a l8COi1dary scuce.•.g., AC.
Nielsen or Infonn8Iion Resources. inc.
The quaIlty d the inventory and prIciIlg daIa th8t
ensu.... that items have been lidded. d'IBted and
c:orrectIy priced.
An lrNentory corntdICln ClIk:II dldlon to ....for phyIicId
imIentoly diftWellClMl a-d on the pelC81d11ge d Items
scanned to the total items 1Oid.
Coupons with a scannable bar code used to idenlify the
promotional program and product and to deduct the
correct value from a customer's receipt.
An electronic register system that automaticaHy records
the product desaiption and retail price for an item by
reading • UPC code with a '-.
A manufactlnl's pert'ornw1ce Cielrlal.lI!illiII be8ed on the
number d produdB scar"w during • promotion.
A process d moving Items tNer a I8ser in order to
MCOi'd a transaction.
See planogram.
Aproduct deleted from a iet.R,'" onier becaiM the
warehouse is out d stock. AIao called a short. See cut.
An in-store bakery th8t pr8plII_ procil iCllI by using
belie ingnldilnla, •.g., flour, sugar. eggs, yeast.
A aec:urity procedure for tnlCk deliveries. Each tnlCk is
P8dIocked end sallad with a slim, numbenld I'IIIbII
eIrip. The receiver iii lllca the .... end records the
driver's neme and the seal number in a log.
A s,alonal, schedule created to IimpIify _""ling
around holidays and specific aaIIing pel iods. i.•.•
men::h8ndisIng, display building, ordering, echeduIIng
staff.
Products ",llCi_1fexc:Iu8iYaIy with • holiday or
specific time d the year. AIao known as 8e8Ion8I
Merchandise.
A mai1<etIng plan d ilHlnd-out promotions for SIlIO;,.(
events, such as Christmas, Back-to-School, Spring
Clean-up, Halloween, Valentin.'s Day.
A promotional dl8pIay of an item in a ...... 8kn in
addition to a product's regular shelf location.
A master peckage that contains .....ral inner packs;
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setting up:

share of ACY:
share of market

shelf capacity:

shelf extender:

shelf life:

shelf marlcer:
shelf molding:

shelf price:

shelf space:

shelf stable:

shelf strips:
shelf tag:

shelftallulr:

shelf-.mers:

shellftsh:

shipper:

shipper or shipper
pack:
shipping brackeI8:

shipping container:
shipping unit:

shopbadls:

l1le pnlClII of properly letling up a ..... IllY of product
8CCOIdilll to. pIanogram.
see all commodity volume.
A product's pet cent of salls within • •'lItegoo-y. A
Ietall8r's Ihare of total retail ...within a specilic
traefUV...
l1le 8SIOIbi I8nt and looMioo of prodIlCla on Ilore
shelves.
l1le total volume of • shelf; aIlIo called hoIdiIIII PQIlIlIIII' or
pack~

A seIf-eeMl display th8t extelids beyond • gondoIlI to
inaease a shelf'l capacity and draw IitteI ilion to a
product.
A label that lilts order code, dllCiiJ6ln, and pack size
of a product on • shelf, as well. 118 retail price. see
shelf tag.
l1le time period • product can be 84«:ted to ".nl.in
maximum quality and freIhne8s.
A Bign on a gondola. AI80 known as .1heIf tIIIker.
l1le outer edge of • gondola shelf used for signs, UPC
codes, ...... rn-, ale.
The retail price IIonId in an inventory tilt, shown on •
shelf tag, and marked on an Item.
The amount of shelf space allocated to a product
category and to each product within the category.
A processed food product that remains safe to eat
without refrigeration.
A shelf sign for a product. Also known as a 8heIf talker.
A label atIached to 8heIvIng which is UlIed to idei IIIfy
and describe a speciIIc Item.
Merchandise IIgns. aIIac:hed to the shelf molding. used
to draw customer aIteriIion to a product.
n.ms that "1IowIy. AI80 known 88 slow ITiCMII'I or
lioln: ..ling lteml.
An aquatic animal, e.g.• clams, oyatere, mil" ••, Cf'IIba.
lob....... shrimp. equid Mel octopus which has. shell;
en"acs ans or moIIu8kI
An ED! transaclion in which the lIhipper n..JIillea •
cusIomer of a pendIIIII Ihipmenl Gel. icaI'f tt1II is
known • an advance Ihip I10Iice (ASN). The ASH
enables the CUIIomer to idelilify shorI shIpn.i18 beI'oIe
receipt and plan 'JJWllhouse rwceiWrig more elficj
A company that traneportlI and retains tiIIe 10 a
shipment until 8 recipient accepts a shipment.
see prepack.

A m.1Ufacb.nI'I or wt.oll. allr's price poinIs UlIed to
encourage i III ill II to order in large CI'* iIities in order
to I"lIC8Mt beIter discounts.
An outer shipping case used 10 transport prodllCla.
The amounI. size and style of product in 118 original
case.
IndMduallems accumuI8Ied .. the frontn CUing the
course of a day'l busineu that can be puI beet on
shelves for sale.
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slug:

smock:

Snack Food
Association:
sneeze guard:

so:
soft goods:

soft shelllobaters:

solution selrmll:

sore-thumb display:
somlnes:

SOR:
sous-vide:

spece aUocatlon:

space manag8lll8llt

space managemeIll
system (1IIcbonic):

space manager:

SPAHlSPLH:
special:
special allowlince:

special display:

special pack:

specials:

specially .....
representative:

Iv1 emba•••d ........ when Inllrled inID cerlaln
.... prints a dllcriplill8labe1.
A micro-chlpped stcnd-vaIue card th8l can be UI8d to
purchase goode and services and is reIoadable.
A garment supplied to employ I II to be worn during
working hours.
1711 King St. AIeDIidtia, VA 22314 (703) 838-4500

A PleJcigIal 1hieId, IUmlUndIrW.......da dIIpIay
case, th8t protects men::hlllldlle fRlm cOIll8lnill8llon by
customer contact either din!Jcl (touching) or indirect
(sneezing).
Standing order.
Clothing with the~ of lIUils. die•••• coetI or
Ihoee.
lobltera In the pnl =.11 dglowll'lg a new hard shell.
8MbIing them to grow 1aIger.
The concept of grouping related prado 'Cls togeItllII In
the supermsrket in order to offer consumers a simpli/led
shopping experience.
An intriguing and l.IUU8I rnerchandIlIIng diet: lay.
The classification of gelle1a1 merch8r..,. that incIudeI
apparel, bedding, hosiery, linens, shoee, etc.
Standard operating reports.
A European food-packaging technique where 8
prepared product is placed in individual pouches,
cooked under a vacuum and quickly chilled. Products
818 frozen or I8frigerated until used.
The method at allocllling more splICe to .....mOllillg
items to pteVeI'It out·d stock conditionI. see spece
manager; 'Mlocity; pI8noglam.
The allocation of epece for prado'Cls, /)lIeec:I on .....
volume and product plOilability.
Space utIIIzlllion IOlhlMnl that "... end .,....
product categories, determineS shelf allocation, and
graphs~.
Aperson who assigns lIheIf apace tior a product
category. deperiJll8I1l, or store. see reI8II
I1Ipnln ItatMt; space allocation.
S8Ies per allociate hourIsaIea per labor hour.
see featured spec:l8l.
A wholll.ler's dilcount oIreied to lei •• II • an
incentIIIe to incnt818 saIeI of a product. Also called •
special purchase.
Adisplay for featured podI'Cls on • fnle .taldlng nICk
in addition to a regular shelf display.
Ashipping unit of • saIeI P1ornat1on product. Also
known • a deal pack. see handling allowance;
handling charge.
ProductlIIOId at a reduced price or • part of a
promotion to attract customers.
A manur.cturer's or broker's repn • il8tIIo'8 thIIt
markets to I1Italell, prellnts prorrdiunaI ptOg.a._,
takes product orders end 8mlnges shipnl8l1t by a
retailer's preferred wholesaler.



.......,wha'rll'r
• ocw:
.~:

apItf:
"'''Illm out:

spite:-.:
"'IlIIUI_ spilt
....-.cI:

.pop ge aiD I ICe,

....1rIIge IllaUUMCe.
apoIIa:

spot cllllllJr.
spot mop:
sprucl:
square clown:
square foot:

SRP:
llIiclk:

aII:cIk cent
Ill1n:.....:
1E1 d_
~sln:

............-y
....... Ing:
111:II1nd on11 '111,_

IILtAni ill rdJlnge
.... 81 (S1L):

llIi btvdopes".
pra ....._:
IIEIUnI opes"•
....... (SOR):
.....onIer(SO):

A IIIt ....,pa......~.............., .....
A _'nlin IIItpClVidllI I 7 .1IIIIh. I 1
proch..........Asp.d 7,... ' '1 .
see taI'no..bufIsv.
see JlIIIlh .....
Foodl . , ••lIIced..,...."1I I .1" •........
Ahe , .41"1 , ..1IIt1 3 I 3IDd"1IJIJ~"

ApnlCb:ttlIl1l1 .....Wi... I'"E or....
A"ipl."~"••"7dndI~""""an.U
pI1IIl EecIl pnICb:t m , I up.... '7 I tr.....
JlII7IIt 51*. see ..,., _.
Apeek ..... patod ~.dIt or"'" 1111 ,
dun4IwtictI".UI It nwnbIr~_'.. j II I Il J I"___slid to wark.

AIIlWlIIec:IwW'a • • .. to .... JIII I t I 7 for
FlnII.or III c'11 proch..
GoodIIIIt caillll be ...for.... II I 7 .. , •

I cndF I -iN 71 • AIIo CIIIaI I I
A pnICb:t 'I,Wi. hWt tIIIIIc_~ I ...........
A quIcIk IIIllP~. dIItt ..... lDarorto elias1_
Grall prall. seean- pnIIII; m.Icup.
To Ibilighten proch.. on ullel or.IiIij I j.

A IiIII millurement~ Ioor tp8C8 ocalPied bv •
product or product group. diIpIIsy fixIurea ... Is....
~"'tp8C8.

Se.'III' .....psIca
A ClIUm~ JlRId',II:II OCI I' • 41~..or _ ....
FaadI._an..1Dar1lIllh.. tlIIII hIIUIllli' I f to...............w,.. 7....U1.~..
IId..'1III1 ....FoafI.
see_cad.
seelPCl1lL
A to ... ' ,usd.? I
A , idlid 'lj_for dI;ttadI ......
Wi 11 I IJdIpw'I."
Act , , Wi. , idlid....AIIo CIIIaII
gDiitda1ll..
Food ...OneAlII., I 1Irw. (FIM) III I • forfDod
COIl' =•• IL
AClISI4PS*r....... , idlid dIJII_p'• .,for
..ed••~dllllil It .In lridlpaidli.. I I 7 •
.... , II"
A OCII boc*fI. W .....lllli· ...
Pl'c AIIo ClllalSOP.
PIdR..... . , nllilor P .......II I'
wllltIt. bv paiDd, or.....,.
A III idlid,eplIilillll ..,•• • I
1IItan.- to prochdon ...

"ipplslI-
A W1it~..hilvi4l1"nwnbIr~"~
uniIa per OCI1IiIiJ••
AOCIai_~ ~ or~ ..
CCII'Ifig4nIIon ~.,. padl to 1hIp .....



• "plea:
start-shlp daIII:

startai' 9IIp:

slock:
stock capacity:

slock code:

stocking:
slock-keeplng unit
(SKU):
slockout:
stock status report:

slDc:k turns:
slock-up:

stocking alkl tance:

stop-off charge:

store audit:

sIIore brand:

sIIont buIIeIIn:

slore coupon:

slore dollar .... profit:

slIOnt-door deIUery:
stonHtoor margin:

slore fonnat:

sloreimage:

sIIont layout:

store loyalty:
slore manager:

slore P61lmetllW.

store security:

A nee•••IIY or buic food, IUCh • lieu or sug8r.
Akick-offct.te for a prornoIIonaI campaign to begin.
See finallhip d8te.
A merchandising tectlil!que In which .,.. ..... left on
a shelf to give the illlp' Bllioll that demand ill great for a
product.
To shelve procIuds or to buIcI a dllrlay.
The tota/ volume of producIs that can be pIaoId on a
shelf, in a IIot or on a ntek.
AlI'lique product idelltlflei t.ed in' Id of a UPC code,
which Is assigned at a MnthouIe or heedquarters for
ordering purpoill.
A proc••• of shelvilll procIuds in a store.
A number that idei dlIIes each &lIJl8Iate bntnd, size,
tIaYor, color or JllIICk of a producl
Adisplay that needs replenishment.
A mallegement report showing the c:urntnt irw.llto1y
IeYeI in-house or in-trw1sit for a departJ illlnt, section or
categci'y.
See b.mcMIr.
A temporwy price reduction for ItIms due to a
manul'aclurens' allow8nce or a wIume buy.
A menuf8clurer's aIowanoe to stock a new product.
See distribution allowance.
An additional shipping charge (rail or truck) for delivery
of partial loads to several diffarent locations.
A review of management procedures and processes,
e.g., inventory, cash handling, etc.
A prIvate-labei product carried by a I I DI '. See priv*
label.
An opersIions MI'lIlek rega..lilll merd18id IIr1g
COIItesta and promoIIonaI pragla••, new prodIlCIa, etc.
A product coupon ot'Jentd only irHtore wIIh fIIenI or an
0IHheIf dl8pen••r.
The actual profit a store makes ....C7\iM Bid a'Id
IoueI are deducted.
See direct store cIeIivery.
A producrs gl'Olll profit afIw deducting explIl III, e.g.,
storage costs, delivery cost
The ..... design or sIare~ t..ed on size,
services,~, saIeiI wIume 8nd SKUs, IUCh • a
convenience store, IUplIIstore or a conventional store.
The customer's lmprellion of a retail store or a
deperlment, i.e., producIs carried, acNertIsing,
promotion, decor, service 1RMlI.
The design 8nd Iay-out of floor space 8nd the
placement of fixtures wllhin a department or retail store.
See customer loyalty.
A person reaponsible for daily oplIIations of a retail
stonI who hires and 1Upel1ii... employees, oversees
1TIlIIa.ldl8ing 8nd customer .moe and meeas sales
goals. Also called a store director.
The departments located along the Olaide wall of a
..... store, usually perishable d.parb'.....
Methods used to provide a secure wortcpIace and



....upp...:

strip display:
subprimal cuts:
SlIQtI,1Ied retail price:
suggestive selling:

....... camIIo:

~...

1IIilIppII1O at...... ......,. lIN, n 10'"
.,-~....

... •pee. IIIIIt: A cambillliai, at It an .....
A iUbblrlllmp II. '10 • .....,. numIlIr -.
n. i,..iltat lllmpan 1ft ...
bulilll id 5 .~ , ..

StIinpa ....,.
Nt ....1IIkli. n ' cordIDi..
.....,. pracMt c.h".10 1II1ud! ••
_ ·"kI .
f'? . , ~dll' canductdIIIJ
buIi I" by ., I I .l... gr , biOliI..........
A awb..ClUil ....diidby""............
• haIdiII. s..lrIIIc.

....wlde PlOIIIllIIulo: A.., M ..-.:t. I 110'" IIIG'iCIIDI" lllco
..............', --*' 7v.
''I .... 1 11 $,'.ad In 'WI'IO
onIt~ pracMt....
Mol' g .. I Ne • .-....Ib....aa.....
,ud ,I" '.. lifrGn••,,'I. I Ir--­
IIIIher thin di&c:tlyfrGn.~.
A hoi izonIaIlheif an-.1g8iI'MlI1t c111ce prndt'I'D
Ui..inmed. boi 1111I ClD c1 ...... lIIi'-iIt beef.
A iMrlIIfacIInr's NClIIIII'.ldIcI price fG' • pnxU:l
A nwtuItiiiO tIc:Iw,,-1n whictI...., 1ftlI*~•••,....,.,.11I......COl, , prndt.........
.....wI' •• dIE «11I
Nt,.. ' gr ' ao,ODO.15D,ODO .
..... aU at__ ',...... ..1:1,.....
c1 ''''''000.n. , ....
... c1 eo.ODO.IIIGb,'" 11I 20
IIIJI'OJWil c1 ...

su,.nn.WBuII_: A 1fiOI fDad .....
puIlIIhed by n Ii,_",& VCIIk.
A ..Itty_ F 1....fDad .....
Pltllhed by C'II '.1 «=-11 %, Inc.: VCIIk.
A COl,••" Fl\lII, tu nat. ....CU»
......n atllllD II'W'
cltl•••-PII'....
A IIIge COIIb••" '11I, fill
___ II.. ry, aDdald tofood ..
A 1g "" " d , .
.........c1.....

...................: A ."... fDcuI an"'""" ald •
.... vafItt at L-.. prndt-. _ ......., .

...pl.....die.... Nt ..... •_1•• In.d.._IIt"Ill,....ItIn .......In....
....tilled nat.. whictI F ,I I
...ct.".1 ell He
A glUMC lIIrm fG' _111I11 .1IlItIO aid...
,III 71 .diedltaldillli&c:tly, •.g. .
vendor. brala" .'1. ­
n. qua1lilt c1..-.:t.d,. In IIlIct III......

...pl,r:

t1



'W8nIhouIe.
supply center: The spec:IIIc IocIlIoo In MCh depeib,*1t when!

suppfill a", kept.
supply chain: The proc:etlS of fulfiliment and mcMIIi'lent ofgoods from

producer or gl'OWll' to consunw.
supply depot: AWllrehoule opei lII8d by a chain or a WhoI•• I'1 grocer

that 8pOi1IOI'I a voluntary group.
• upport ofIIce: A corpcli8te oII'ice with accounting, IICCClUnla payable

and leceivable and lICMlrti8Ing depeib... and act.­
admirtiltiali... l ..ppol1l18ff.

• urprIse buy: Usually 15 to 25 popt._ items t8IIIured It unusuaIy
low prices, found throughout the entire store.

• urvey letter: A notice from a wholll"'l or chaIn'lheadq~to
ItoreIlOIiciling IUpport and on:IerI for an upcoming
speclaI promotion, 10 the~ hal a b8IiI for
determining an order for promotional items.

• ..."., order: An order from retail ..... 1*'811)' for new iIema or
deeI iteml, previously 8UItlOI iz8d by an lICCOlmt'a
headqU8l1erl. Also, potential on:IerI at rel8H storeI for
an item befont a manuf8ctunlI'l lalesperson or broka­
prllintl it at the hultquarteq of a ch

.....pstalceslcon..t A promotional conIeIt for conllUfII«8, which feaIuree a
chance to win prizes.

sweethearting: A fom of theft, wheieby a cashier gives Rlegal
discounts to employees, friends, andfor customers.

s_1I allowance: A manufacturer's refund or invoice deduction to cover
the costs of spoiled, processed foods, products packed
in glass or dented cans. See breakage allowance;
swells.

.....: Unsalable itIImI wIIh expsnded COlIt"..or fidI
algnIfyIng faulty food ha"cll"g, p1ocu.ing or lUling.
See swell allowance; bloating.

swtps .....r: A credit card or ATM card readerfor C8Ih Alg'I'
systems at the checkout counIer.

• yndlcftld data: Information gathered by a service or compa"y for public
"',•••• and IOId by 1Ubsaiption.

Scan-based trading: A new WIly of doing busineI8 bell I8ln direct ...
delivery manufac:turWI and retaiIers.1t incorporII! •
daily poInt-of-sa1e dabn to pay for product, e'l cbOr1ic
comiill.lWclnllon techi'iOlagill to eliminate diKI.....ci••
and I"efficiencill, and various store 1lI'veI0PSiilti"g
impro'iIei'I*1tI, such .. open delivery willdolMl and
elimination of check-in, to speed product flow.'

T

TA:
TAB:
table allowance:

table display:

TI'8lIng ....
Tabulation.lJIuIIIIy ...... to ",na d. dabn.
A manufacturer 's allowance to a rel8i1er to display or
highlight a product on supplemental tables, such .. bottled
catsup. Also called a Table Display AlIow8nce (fDA).
A type of suppIementlIl display UI8d to higtollghl SIa.oll81
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tie-In ad:

time lag:

timetable:

tie-in aaIea:

reconciliation:
throughput:

tie-in pIOIIIOtIon:

c:I8lrna due fran • third-perty COI•.,.rt.
The produc18 received. stonld end Ihipped by •
dillIribuIlon center.

ticket price (ticket): A product's retail price.
tie and high: The width and height of freight on PIIllIlIfld-.tloule

storage racka. 'T." ..... to \he number of dIrnensionII of
eech tier (Jeyer) of lItlInd8rd p8Ck product while "High"
me8118 the total physk:el height of one or men 'T_"
meking up \he unit 108d.
A retailer's IIdvertisemenIa UI8d to meet \he Pllltilotional
NqUiremenII of a manufactunlr.

tie-In ilIIma: see reIat8d items.
tie-in mercl1andlH: A multi-product disP'lY meIhod In which a higtHmpuIse

item is linked to a IIt8pIe or r.atur8d item.
A promotion in which two prodllds are diIpMyecI together
and one item is given -., or IOId at a Iow8r price with
the purcI'III of \he olIw.
A AltliIer'I promotion of a product to meet rnenuflIctInr
requirements during a spec_ad time J*iOd.

lime and 8118ndance An BI8 bonic system used to plan, monitor IIfld report
systems: employees' work hours.
time and l8mperature Label IIDd. chemicllllil8d peel III ..are IIItach8d to
monitoring (TTII) lhipping cartons and indicll. when \he certoI. h8WI been
devices: exposed to fluctuating temperatures.
time clock: An instrument that records the time an associate begins

and ends work. The time is usually displayed on a time
card or electronic monitor. Used to calculate hourly wages
or _kly wages for hours worked.
The time b8lwe8n the introdllCtion of a new product and ita
avail8bi1ily in a retaH lItore.
The d8IIY8ry schedule and requii.... for a new product
promotion.
Trailer on flat car.
AheaJth and beauty C8r8 (HBC) r8Ck jobber.

TOFC:
tolletrles
men:handla8r:
tonnage 1tiIms:

total dlatrlbutlon:

touch screen:
TPR:
trade:

Low glOI8 praftt items.. h8W1a high tumcJ_l1Ile. see
1,1,c:tive MIlng.

tonnage throughput: The number of toni of IMiclwclin plBlllg through a
dillIribuIlon center per I8bor hours for .. workere in the
«*ll8r.
A ..idwdized Plot III where m81tcati1g PlIIdiC8a .,.
coordinated to eliminate inelIicIency and reduce coa

total order lelld .....: see order lead time.
total tuea on The federal and state taxes baled on net income imposed
Income: on luperrn8rket complnies.
tole: A plastic conl8irJer, UlUaly used to lIhIp merchancllae such

as HBC items.
A computer saeen with I8I18ClI'I that respond to touch.
TempDl'llry price reduction.
An industry tenn for the grocery Industry which includes
wholesalers, retailers. food brokenI. vendors and
associations

tnIde advertising: A manuracturel's aduWtll. i.1t direclecI toward the
1lllJi1,,. or whoillalars who.. their prodllds.

trada advisory bcMtrd: Retailers invited to serve on an advisory board by



..... ... acl.lan:

........:

..... cIIKaunt:

..........:"'.1.:

...pnnaIIoIl:

1radiI....:

tnodIi...Ia:npa:

tratIIc:

traffic builder:
trafIIc flow:

tN'"011'"c:.
(TOFC):........:
.......rcr-=

bL), cDr

......'11).

tNnd:
bl II...:

trim :
truck :
trucldoed 1fll,Id
raI8s:
trucldoed onIIr:

........10...,....... II III - ..14 •
IliGllla...-iii.....qu.
AI1llI..cAlgrauptllll_ klom • ' ....d •
I8IilUIr inlbIry - 111'*............... I ....
__ II I .. "Will r I II ...
Seedllll.
All aIf-.'"waIce «*II....lIttam • lilt or-U II
"'prIce
A~naIce1111 , ..~ .lIian......­
pradllcll.COl'II".~__"Il*III_
IliClClMllna far .,.-,_ I II C'I

S.......L
A IJIOClICI'w Innd ........
A aIIIr.....IoIII' .....
• • ..farad I~.dar1I_m. , I.
AP"fI" n.' _.,_.....
-' bu;qllr ,__wl_III ..S.
cIIIrbav'"
StII........ct.:ha.. lD a. ,& ... 7,..
R.II. IIIiIiiiIbIII far «*II or ..
In I" 7 u: The IUIlber d r-rta 1I\OfIiJ~...........
...ar..-,,_It In -.hauIIru: The IUIlberd
prucU:t ......
A product offwed beIaw retail rnce 10 lIIIr8l:t CUIb.....
The Ihappi~ ........ d"·Wiedfar ......... ar
clll*iJl.~

The Ihappi~ palh QiIbMra.... through....or
cIIpMI,.1L
A"" In Inc I ... I Mdlo.productlolnn I"
..... d ••, .1•• product In..ae.. I•• fa II MOWIJI8I, ,.
A pIIlaIlIan far .....
AIID •AII.'I(lh,. Ii.. II ~ In. COli.... III a Hied
......1lfCIIIWIL
A farm UIId 10cad....farl_m. • ... iI
II_ 1'1 led auI.
Pi'MucII8IlI::I_"" It .11b....,....h_
c:I1IIIn.
A COl I I... I I~tn. ';duom arcNp
.........,llI,OI*I 11 I .....
AIII1IrI*~."_f ·'lIdlobe 1 ,.btl«u.k.h.
Alfa I ..~ 711 runt _
haoIlI tIlII ••1"11111 .....
A "d uiar. AIIo, (mau-,-It) d ....
AI M~ tPec>*lfId ar _11lIIII'd _ ..ar l0 .....
..................ni'4,IL....
.......ar...
A IaCIII fIInn tIlIIllicwidla fda _ we 7 • I
The Ia 1111I_...llIIilo'I d-..cf far .....~ • U
trucIr"-eM
All anfer tIlII can ClIlJIlIII I I) •• dry ar ,,"1geI I IIWdt
1r8IIIr. AlIa fUI trudt.
Praducti ~euqr....Gi...... II·18
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perlodI wIIh~ Ihipping voIurne do.ely
tnIc:Idng c:oneumer PUid r n. see pl'OrnCltional buIi "I.

turnover (stock tum): The number of times the tataI value of produds stonld in
the disIribuIion center at any ane time is sold and repl80IId
each year. Computed by dividing the amual COIl of goade
sold by ...... inventoI'I an hand at COIl.

turnover (employee): The rate at which employee... hlrecI and tennNtld.
turnover bU'ling: The purchuing practice of meintalning a minimum stock cI

praducIs in order to incruu Rllum an c:apitaI inulled.
see speculation.

turnover, inventory: The rate at which the mull._. in in....nIOl'l is Clli1Iierted
to sales. In inventory, the term is lIOI1lilti•• used to mean
the doIIanI in eales generated by each doIar invertecl in
irMIntory (dollar eales divided by doIar inventariea).

turnover order: A produd order obtained by a braker 8nd given to a
wholesller for shipping to the retailer. Also c:aIIed a
mialonary order.

turnover, ,...11: The number cI tirnw the tolaI value of procli Ida _I':red
in i8taii stores is eold and replaced each year. For
example, if a store .... $5,000 worth of a produd at COIl
to stonll each year and maintains a $500 inwntory,
tumcMtr is 10.

u

under-rl..:

ucs:
UCS II:

UCSordering
system:

Unlfonn Code
Council (UCC):

ucc:
UCCIEAN 128:

UnIOIm Code CouncIl.
UnIl'onn Commercial Code, Europe., MIde Number.
(Also known ae lJCC-128.) A bar code ayllem and d8t8
format used for primary and MCClIIdaIy procIud
identillcatlon in Europe.
Ur.ifOlm CornmunicaIion Standani.
A soft\'.11 Pillgi8JTl that fac ..... the Iiw .r of
prornotionaI announoernenIs and price ctBig8I.
(Uniforn. Comrnunic:ations System) .,. obOilically Iiwlll1lb
data, orderI, promotional infonnation and price changer
betIit:.en rnanuflIdlnr n diiltributor.
United FIIIIh Fruit n V...AeroQItian.
An Independent relaiIer who hae no it iIeiest in nor is
alliliated with voluntary men:handIsing groupe sponsored
bywhol•••Ie....

ullCOI'OC.a••d ... or Obvioua product dam...... ItIortIIges that occ:uned
dainage: dtIing lhipping to a retallerlwhCllIIIIBr. see concelled

loa or damage.
A cashier ringing a produd at a price that Is .... than
actual price.

understock d.........: DnI\·;e.sthat have excwa stock stored undemBIIIh
reguIaIion eheIving.
The nonpui'it adrninistnlllve and educaf-on 0IglII1ization
that works with American and CanrdiIn induIlry to
develop and adrninister product iclentiflClltion, bar codae
and elecbanic data Interchange Illandards.

UFFVA:
unafliHatIICI ...........
unaflllilltecl store:
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unselablas:

USDC:
utility:

unsalable ce.......

U.P.C.:
UpCharge:

Bell L8boratorlea dev'IIoped it in the MIly 1970.. It II
wrlIIen in a hlgtHevet programilling....called C.
Products unworthy of sale, a.g., dam~, out of date,
spoiled.

unsalable allo_nee: A dIIcount that II gMIn to cover the ... II 1M d amount of
UIlIal8ble prodllctl, a.g., perishables.
A specific location in the retail store or dep8rtment where
damaged productl are sent.
uniYerIal product code.
A wholesaler'l charge for a product that II a.ed on the
product 's COlt plus handling and Itorage 00ItII.
A portable i efl igellIled dilIpIay unit that can be free­
standing or placed against a pelimetel waR.
An upright rei', igeIated dilplay unit with doors I-.d for
merehandilIing frozen foods.
A .ef.igeJaled, self eervice, filed _IIV C818that II
placed againlIt a perimetllI waR.
Uninterruptible power system.
Prices that change boltI up and down on a' a"" balis,
direc:tIv relating to manufacturenl' specl"a III W8nIhouee
level.
For the reIaiIer, the upawm trdiG .-tnwI _ the
whoIllalers, and, in other cases, the IllAllier. For the
wholesaler, the upstream trading partner is the supplier.
United States Department of Agriculture.
United States Department of Agricullure gtades that relate
to a specified quality of product. Grade denotes quality and
USDA denotes product inspected for wholesomeness.
United StIIteI Department of Commerce.
United States Department of AgricuIIln(~ gr8de of
beef. UtlIity grade meat comes from older c:atIIe and is
used to produce 18usagee or c:::amed beef .Ib..a, IUCh
aabeefstew.

upright doored
merchandlHr:
upright freezer:

upright wall
merchandlHr:
UPS:
ups & dOlWllll:

upeham InIdIng
partners:

USDA:
USDA Grade:

v

vacuum pac" gI'IIl: A••iG procllllnwtllch a1r1l ..RCMId from a
pac;k8ge .. it llaealed.

value lidded network A company that acts .. a c1a.ringtxx.8 for .tb...lic
(VAN): tranlaclions betwean tradii'Ig partners.
value added rl I I'II r A n 1.lar of CClI1lPlDr equipment whoH _ ....
(VAR): frequenIIv include lIOftware intagnItion
VAN: Value added netwoI1t.
VAR: Value added reHller.
variable cost: Cost, Variable.
variable axpeftH: An exp8i _that II popoltional to the amount of

merchancIiH sold. Incluclel equipment and IlIpJ .11 used
to price merchandise, as well .. anv apecial packages that
CUIIiomerI need to take merchancIiH home.

variety: The p8cllce of CIIfIYing a cornpIete line c:if a tnnd and
several different brandl, so that customers will hIMt the
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VSAT:

Industry
communication
standard (VICS):
voluntary store:

~ prod!'Cla Md lIipplng COl? ' .. In the IIl8I8
rnen:twldiliilg, 8pp8rel and depwIment store induItrieI.
V1CS EDt is maintained by the UCC.
An incIependent retailer operating a store and 8Chletring
economies of scale, i.e., 1Idvet1ising. buying and
men:handl8ing p8ltel'nI.

voluntary wIIol.8Ier:Awholili. lINing lingle or rnuIIknt let .........
under a common program name, providing buying and
retairlllll eervicIs.
Very sman ApeitIn Tenmn".

w

A lilt of prodIlClI recet.... and stored In I dIIlrIlUlion
center.
Space IIID< III din.·u.~i8Ck for a IpeciIic
produc:t. Also caIIad a Ilol or bin.
The amount of an itllm in a dIIIrIlUIlon cenIIr. see lIoor
Itock; floor IIDck ph1teGtion.
A Iow-margin giDCl!lly store combinlilg reduced YMaty,
IowIr ..-vice 1lMIII, mInIm8I decor and a sIi&&mlined
1T6c1.idl lng pi"nsnt8Iion along with ..nlive pricilg.
Generally has no specially departments. This format
attIacIs price-IenIitive shoppers. Ma
The Ihlpping of products to a IstaHer from I diItribution
center.
Reedws of pulllkilltkli'll who ..not proepecIa for 8i'I
adwertiud producl. Also, circulation in an area where the
advertiser's product is not avaiIlIbIe.
A mass display that seems to flow from a casa. Usually
dummied and put up just prior to peak tnII'Iic periods to
8i'ICOUi'IIlJlI sales.
~,J~1g 8i'I edible wax to some fruIII and WI(IIIaIllsl to
help maintain I fnIsh, bright _llranee and to pi IISI1/8
product quality.
A transportation compMy'11h1pplng document showing

_II shelving:
WAN:
wand:

wagon jobber: Awhalnllir 1t1IIt .... Ilnlled Y8riely and quanIIty of
prodIlClI from a truck.
Shelves attached to perImeliIr .... 1n a ielaIIstore.
INide Area Networtt.
A halld-he1d bar code readlIi u.d for orderiilG. price
checking, etc.

wand scan ordering: The UM of an IlItbOo'llc device (wancI) to ..1heIf
tickets. record quantities needed and thus prepare an
order electronically.
A preprinted order book at a retail store.
A distribution center that orders, stores and ships products
to retailers.
A direct account that buys fuII.<aIe quadllIw of prodIlClI
direc:tIy from manufacturers to .. and ship to ielaIIltoreI.
see dub store.

_ntbook:
warehouse:

_rehouse buying
account:
_rehouse club
store:
_rehouse _elpt

_tIIfaIl display:

_ehouse
wIIhd_l:
___ circulation:

_Ing:

way-blll:



ACOII.." ..aq.ca_ ...
.... to, &V I '(ClOoCIPcr~
cr ..
Wcil." .lea.aM.L
A rIlIIwcrk thIJl COl...........OM' • I _ ncI
wIhiI .1IaiIdIng.
ApcilJI-Gf ,.1 it ar ......
AcampuIIr 10 iI) II' n 1lIf.......
Adlal!}10 I ' ar.gDud ' * •
edallicl. to madiadll s...,..-wiIJ.
~ ilomiillicn rIlIIwcrk ldacL
A 1IIder8I ......PlClUI.n for fal "1 whtaI .....
iiCOl'_.. below JDWtJ IlNIL
T1le price pcInt ......... pnxIucI" -*tlllf •

H bib...... ,

WIt p,odliCe:

••1aIaf auppIJ
(WOS):
••lgIHMiI:

what if analysis:

orwn.' l' ·mar.......COI....... UIt...........
A doc:uIMnIwm , it twwl d (hIIIII)
....... '..Is_on ....

...........' I.: Pnn '.I..for ...
illqlplilO pericdI, 1'tI.nd8IJto 81n1a1r•

•••Idy.... ee-t: A"'....... I1I 'ar.. aal" for..,..
••dll •.,ar clad.....

• aa"" ......... ciliA prajadbi ar for Rlll'on
(ta ••...,..... .... , E 1', 1111 ....
.... ••aa;..... aalty a-ta, aal" ..... IndiIxa-ta,..........): ••1" ...
......,.... Itg: A rectId ar I8IIsI, IlIf In 'II I.'

ar............I0 ......
l1ie numbar ar ad1lllta"••' I ..1IDc:k......
....on" pnxIucI ......
l1ie..ar IO..1m1 on.........arpnxluclthlt
c-. it.tndc...-ar 'W.. s.....
CI.ll.
AllhC ......... to .....I ..... b t •• I!! 7 •

cr ....11
ve.z II'I" ........... ckftIO .......... I $, .....
lellice, ClIIery.
Garne-thlItry _ ..its uaed by soft",•• to pnxUle
I8COiI'j.~~

Rcund, uncu ch..II .
BIsnk.... in • print .. thIJl ia net occ'.... by ClIPJ cr
..........L

wbDIIIIII bna.r. Aba........... •.........fDod ........ to.,M " crtlllw" I '.
A......... '.. ''llllal 1"1 hJbaid.............
1IIIctWn.PmII'.....,ar.......... ....it.••'lcwI"'""I""'"1'-80,000.....
foci......eo to 70....It oeM lBe••"'_,
....... I 'to"""".
A CJII1IlC" '1.'........ IJ*' It
.......... to., u, q.. CLldy.'-: g AIao111_.
.c.ndy...T..•••....a

see wholl I club.

....Ich....:
white .pace:

wIIals....
cIubImImIIlrallip
""-.cu••:

wIIalaalli

"'DI•••I•
......1ItIfIIIIp club
secr.:
wlaalaa.lu:

WIC:
wIde ......'OIt
fWAN):
wIncIcM IIanI.-:
Windt".:
""cllpaay.

WINS:
WoIJ*l, InfanIa...
Chid..... (WIC):
-'!-back



calculation:

World WIde Web:

wos:
wrapper:

z

~to.whall ..1& or, lain. TheCOltdoelnot
include retaiIIwIntlCIU 1IlIIIwp8. C8IcuI8ted when a
new product is oIt'61'8d or when 1henI is a sub8taldial price
inaeue on an 8lt8bliIhecI produ
An infonnation __ on the Internet cOlupalad of
illtan:onnacted files and I., acx: Illible from a computer
using a browser.
weIIClCf-eupply.
A machine used to wrap prodllCla.

zero supprllllm: The _don of.~ UPC code fRIIn ...... to
...dig" by tIIkIng out the ZIlI'OII.

zone pricIng: A price scale l.-d to caIctlIate aU tranapoItalion coeta,
UIing criteria such as disl8nc8, revenue of the load and
weight.

Source: Language of the Food IndUllly - GIoaIfY of SUpermarket Terms. Food
Mark8Iing Institute
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