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. QATAR ~ COUNTRY PROFILE
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costs are considered prior o submitting a final price quote or invoice 0 an
importer.

Generally retail food prices are about 25 to 30% above import/wholesale prices.

2) Packaging and Product Quality: Packaging issues were a source of constant
complaint from buyers throughout the Guif, and Qatar's imporlers were no
different.

Poor packaging gives wholesale buyers and end user customers the impression
Mﬂwmwdmm,w&amqﬂtpﬁcempm

if an Egyptian processor is willing to sell products at lower market prices and to
accepting lower sales volumes, there is a limited market for these products.

PAYMENT METHODS

Like other Gulf importers, Qatar's importers typically expect to receive extended
arrangements (30, 60, 90, or 120 days) as this is considered a normal

payment
business practice. Importers here also typically receive volume discounts for larger or

nsaboammmmmmmmmwmmm

importer and reimbursed by the foreign exporter; otherwise these costs are paid directly
by the exporter and, accordingly, must be factored into any price quotes.

IMPORT REGULATIONS

In Qatar, the letter of credit (LC) is typically used to control exports and imports. When
an LC is opened, the supplier — Egyptian exporter — will be required to provide a
certificate of origin, and a certificate from the captain of the ship or from lheahpphg
agency stating that the ship is allowed to enter one of Doha’s ports. Both documents
shouldbonotar‘medbyaGquoopemﬁmCmM(GOC)canuym.

Only authorized agents are allowed to import specific goods produced by the foreign
companies they represent in the local market.

LABELING (GULF STANDARD NO. 9/1995)
Labeling standards are very strict in all GCC countries. The Qatari labeling
Standard No. 9/1996 "Labeling of Prepackaged Foodstuffs® closely resembles



standards set forth in the Gulf Standard No. 9/1995. Consistent with these
standards, imported food product labeis must include the following information:

Product Names

Brand Name

Production and Expiry Dates

Country of Origin

Name and address of the manufacturer

Net weight in metric units

Ingredients in descending order of proportion

Additives in descending order of proportion

All fats and oils used as ingredients must be specifically on the label

Labels must be in either Arabic only or in Arabic/English. Arabic stickers are
acceptable.

wmm:ummm.msmmm

and infants must contain detailed information about the product’s vitamin and
mineral content, nutritive value per 100 grams and proper use and storage.
These foods must be approved and registered by the Ministry of Health prior o
importing.

CUSTOMS AND INSPECTION REQUIREMENTS

For customs valuation purposes, a 4 percent ad valorem (of C&F or CIF) duty is imposed
all imported foodstuffs. With this customs’ duty plus documentation and other clearance
costs, a supplier/importer can expect to pay about 7% to 8% of the shipment's value o
clear customs in Qatar.

s  Wheat

s Flour

+ Rice

» Powdered Mitk

The Food Control Division of the Preventive Health Department within the Ministry of
Public Health enforces Qatar's food safety reguiations. Health inspectors rowutinely
visually inspect all imported food products, verity comphance with label requirements,
andrfnoeded &awsmrplesforlabomhwandyasbyﬂnlﬁisby Whlenotd

ﬂteem:andwspmoess antomﬂts nomaﬂytakesﬁva(S)totan(‘lO)
days.

Poultry producis must be accompanied by a Halal Certificate issued by an approved
{slamic center in Egypt and are also randomiy inspected for saimonelia. A shipment wil
be rejected it saimonefia is detected in more than 20% of the tested samples — very
much like Dubai.

infant and diabetic products require a special import/sales permit issued by a joint
committee of representatives from the Food Control Division of the Preventive Health
Department and the Pharmacies and Medicines Control Department - both falling under
the Ministry of Public Health. The importer must obtain this permit.

il



To expedite entry to the Qatar market, exporting companies are strongly encouraged to
work closely with a Qatar importer to obtain pre-export approval for labels, especially for
new products.

TRANSPORTATION

Qatar is serviced by a variety of hard-surfaced road connections, an intemational airport,
and two ports capable of handiing freight container cargo.

ROAD SYSTEM

Currently, Qatar’s only foreign road connection is with Saudi Arabia. The country itself
contains over 1,000 mies of paved roads, however. Qatar is now connected with
Europe via the Trans-Arabia Highway through Saudi Arabia and with the United
Emirates and Oman via a hard-surfaced route, also through
percentage of Qatar’s imports arrive by truck with increasing amounts entering by one of
two port facilities.

PORT AND AR TRANSPORT FACILITIES

The table below reflects quotes from four different Cairo-based freight agents. Notice
the fluctuating prices for freight to Qatar from Egypt. The rates given are probably
negotiable once a regular shipping schedule has been established. These prices are not
guaranteed and in some cases, may be reduced given an advance notice of 10 or more
days prior to shipment departure. Rates also tend to vary with seasons and availability
of containers and trucks. From this listing of freight rates, it is clear that obtaining
several quotes prior to deciding on a particular carrier or freight agent is more cost-
effective when exporting to the Gulf and elsewhere.

FREIGHT ESTIMATES FROM CAIRO TO QATAR - JULY 2000

Egypt to... | Container | Container | Container | Container | Truck Dry |Truck Relrig.
Small - Dry| Large - Dvry| Small- |Large-Refrig.
Refrig.
TAR (1) Uss1,oot1 USSt, Not US$2200 USS2,
TAR (2) | US$1,0000 USS$1, eoa' ussz.asq uscseool US$2,800! usss.:mf
umma (3) | ussi,2s0 usm.eaj N/A N/A; US$2,800 US$3,200




Egypt to... | Container | Container | Container | Container | Truck Dry |Truck Refrig.
Small - Dry|Large - Dry| Small- |Large-Retrig.

TAR (4) | US$1 .90(1 US$2,200 US$2.60(1 Us$3 USS3.m

Shipping container delivery dates following departure from Egypt can range between 15
and 20 days, because of other port stops along the Guif route. A truck (40 foot-dry)
traveling from Egypt to Qatar can deliver goods within 4 to 5 days, but may cost between
US$2,200 and US$3,200.

Doha, arriving
request rates for both Qatar and the routing through the UAE to determine which routing
wouid be the most cost effective.

DOCUMENTS WHILE IN TRANSIT

it is important to provide the required documentation for all shipments, in order to avoid
delays Bahrain’s ports of entry. The following items must accompany the shipment while
in transit:

Commercial Invoice (Original)

Health Certificate (Issued by Egyptian Health Authorities)
Certificate of Origin (Country of Origin)

Bili of Lading

Packing List

it would be prudent to forward copies of all documents to the importer to facilitate
clearing and banking, as well as a backup should documentation be lost during
shipment.

FREIGHT HANDLING SUGGESTIONS
mmmmmmmwwwnm«m

chilled container or overiand truck trailer before loading any shipment from
Egypt destined for the Gulf.
EXPORT OPPORTUNITIES



« Frozen Vegeiables
¢ Diabetic Products

Other opportunities not discussed in the following Commodity Summanes include:
beverage bases, frozen beef, breakiast cereals, sauces and condiments, and snack
foods.

COMMODITY SUMMARIES

DEHYDRATED ONIONS & OTHER VEGETABLES

There was no trade data available for Dehydrated Onions or Vegetables from either the
Qatar Planning Council or the U.N. Food and Agriculture Organization (FAO) for this
report.

FRUIT JUICES

According to the Qatar Planning Council data, Qatar importod approximately
US$8,180,904 of Fruit Juices in 1998. Saui Arabia was the largest single exporter with
US$3,710,426 (24%) followed by the UAE with US$2,046,496 (13% of market share).

The remainder of the imports came from a wide variety of exporting countries ke U.S.,
Canada, India, indonesia, and of course European Union countries.

Egypt supplied approximately US$5, 194 of Fruit Juices to Qatar's import market in 1996.
With a market opportunity of almost US$8,180,000, Egyptian processors have an

opportunity to expand sales rapidly.
HERBS & SPICES - COMBINED

Qatar imported an estimated US$2,059,337 in Spices in 1998. Egypt was the top
exporting country with 35% of the total market, foliowed by Pakistan and a whole host of
other smaller exporting countries.

Although Qatar official data did not indicate any exports or re-exports, FAO data
suggests that Qatar exported an estimated US$2,101,671 of combined spices in 1998.

Cardamom re-exports were reported at US$1,502,204 10 the UAE in 1998, while Qatar
Planning Council data showed imports of US$35,661. [t is the incongruities between
data sources like these that tend to make one question the reporting accuracy of some of

the reporting systems in place.

Egypt exported a total of US$5,600,000 of Spices in 1998 according to FAO data to
various countries representing a decrease of US$288,000 beiween 1997 and 1998.

INFANT FOOD - COMBINED

Based on Qatar Planning Councl data, in 1998, the country imported an estimated
US$678,328 of Infant Foods. As with some other GCC countries, Ireland acquired the
largest share of the market. Ireland exported an estimated US$309,932, or 45% of the
total infant Food market for Qatar in 1998,




Qatar did not report any exports of infant Foods, but showed Re-Exports of US$6,806 in
1998. Egypt was not listed among the infant food importing countries by Qatar Planning
Council data.

JAMS & JELLIES - COMBINED

European Union countries and Saudi Arabia dominated imports of Jams and Jellies in
1998 based on Qatar Planning Council data. Total imports of Jams and Jelies tolaled
US$964,618 in 1998, with The Netheriands hoiding a 38% share of the market. In 1998,
according to Qatar Planning Council data, imports from Egypt amounted to US$8,015 or
approximately 0.8% of the market.

Unfortunately, the readily availabie data from the Qatar Planning Council did not indicate
exports or re-exports.

MACAROM (PASTA) - UNCOOKED

Data obtained from the Qatar Planning Council showed macaronipasta imports
amounting to US$2,190,058 in 1998. Over 26 diflerent countries exported
macaroni/pastas to Qatar in 1998, with the UAE and Htaly topping the list with a 23%
market share respectively.

BExport figures were not available from the official Qatar reporting agency, but FAO data
reported that Qatar exported an estimated US$2,000,000 of macaroni/pasta products in
1998.

EDBLE Ou s - COMBINED

According to FAO data, in 1998, Qatar imported an estimated US$19,275,000 of
different “Edible Oils,” while only exporting US$30,000 that same yeer.

Egypt exported a total of US$810,000 in Com Oil to various countries in 1998, while
importing an estimated $10,685,000 of Com Oil, also according to FAO reporis.

For the most part, this market is rather saturated because of fierce competition from long
established brands.

POULTRY — MEAT & WHOLE FROZEN CHICKENS - COMBINED

in 1998, based on Qatar Planning Council data, Brazil dominated the Frozen Poullry
market in Qatar with exports valued at US$22,711,417 (68% market share). France, the
second largest exporter to Qatar of this commodity, saw its imports reach US$3,272,708
in Qatar, while Saudi Arabia ranked third with its imports valued at US$2,908,999.

Egypt exported US$404,383 of frozen poultry to Qatar in 1998 acquiring 1% of this
market. So, this proves that companies performing all of the necessary aggressive
wmmmmmmwmmm

TOMATO PASTE / PUREE
Tomato Puree exports to Qatar reached US$2,224,040 in 1998. The UAE acquired a

60% share of this market with imports valued at US$1,340,671, followed by Saudi Arabia
(10%), iran (13%) and an assortment of other exporting countries.



Export data was not available, but re-exports reached $437.915 in 1998.
VEGETABLES, FROZEN - COMBINED

-}

In 1998, the market for "Vegetables (Uncooked or Cooked By Steaming, or Boiling
Watertotnbdappmmamlyuw,zasosimdngtoomarmmnd
Belgium, the largest exporting country, acquired 24% of this market with i

a:nmmbngtoUS$7785112 while the second largest importer, Egypt, captured a 21%
share of the frozen vegetable market with imports valued at US$706,283.

Imports from Canada, the third largest exporting country, totaled US$582,910 captured
an 18% share of this market with imports.

Like other GCC markets, Egypt continues to dominate the frozen vegetable market in
Qatar as well. Egypt's exporters should continue attempis to increase their Frozen
vegetables (IQF) market share.

VEGETABLES, PICKLED — PACKED IN VINEGAR ORr OTHERWISE PRESERVED

Qatar’s total imports in 1998 of Preserved Vegetables (“Vegetables, Fruits, Nuts and
Other Edible Parts of Plants Prepared in Vinegar”) amounted to US$4,029,619.

Over 25 countries exported Pickled Vegetables to Qatar in 1998, including Egypt, with
exports valued at approximately $82,212.00 (a 2% share of the market). Spain acquired
the largest share of this market (32%) with its imports valued at $1,301549,44 followed
by the United States with a 13% market share and imports valued at $530,416.39. Other
large "pickie” exporting countries include: India, Haly and Greece.

CAPMAS-Egypt data, ironically, shows Egypt’s total exports at US$2,673 (as opposed o
Qatar Planning Council data reflecting exports of US$82,212).

WATERS, BOTTLED - COMBINED

Qatar imports of various different types of waters totaled approximately US$4,154,732 in
1998. The largest exporter of waters, the United Arab Emirates, supphied approximately
52% of this market with imports valued at US$2,159,982.82. Saudi Arabia was the
second largest water supplier (18%) with imports totaling US$734,510.42. (NOTE: Al
percentages are based on market values instead of weight.) Qatar did not provide data
for exports or re-exports in 1997.

FAQ data indicated that Qatar exported an estimated $4,549,000 of Bottled Waters in
1998; however, identical data were not reflected in any Qatar Planning Council data
available for this report.

Egypt’s exports of bottied waters in 1998 approached US$465,000 in 1998.

i



QATAR CODE INDEX

(Listed Alphabetically by Commodity Type)

) State of Qatar Stade of Qatar
OPPORTUNITY Planning Council, Secretariat Harmonized
COMMODITIES General / Trade Exchange Coding Systam

EXACT COMMODITY TITLE CODE NUMBER
Dehydrated/Dried Onions & | No Data No data
Vegetables
Iinfant Foods Food Preparations Put Up For 0968930
Retail Sale, Of Flour, Meal,
" Starch Or Malt
Jams and Jellies Jams, Fruit Jellies, Marmalade 058100
Fruit Or Nut Puree And Fruit
Juice, Fruit and Vegetable Fruit Juices (Inci. Grape Must), 059000
Vegetable Juices, Unfermented
Macaroni (Pasta), WITHOUT Macaroni, Spaghetti And Similar 048300
Egg Products (Pasta Uncooked, Not
Stuffed Or Otherwise Prepared)
Qils, Com Maize (Com) Oil And Its 421600
. Fractions
Poultry, Frozen Meat And Edibie Offal Of The 012300
Poultry of Heading 001400
Fresh, Chilled, Or Frozen
Spices, Capsicum/Pimento  Pepper Of The Genus "Piper;” 075100
Fruits Of The Genus “Capsicum®
Or Of The Genus "Pimenta”
Spices, Cardamoms Cardamom 075291
Spices, Bay/Thyme Bay/Thyme 075281
Spices, Vanilla Vanilla 075210
Spices, Satfron Saffron 075289
Spices, Other Other Spices 075299
Tomato Paste/Puree 056730

Tomato Puree



State of Qatar Stale of Qatar
OPPORTUNITY Planning Council, Secretariat Harmonized
COMMODITIES General / Trade Exchange Coding System
EXACT COMMODITY TITLE CODE
Vegetables, Pickled (WITH | Vegetables, Fruits, Nut And r 056710
Vinegar) Other Edible Parts Of Plant
Prepared Vinegar
Vegetables, Pickled Other Vegetables Prepared Or 056790
{(WITHOUT Vinegar) Preserved Otherwise Than By
Vinegar
Vegetables-Frozen, Beans 'Vegaiablea(UncookedOr ‘ 054600
- Cooked By Steaming Or Boiling
anater) Frozen ,
Waters, Mineral (WITHOUT  Waters, Including Natural Mineral ' 111010
SUGAR) . Or Artificial Mineral Waters And
[Aeradeaters)lceAndSnm
Waters, Mineral (WITH | Waters (Including Mineral Waters 111020
SUGAR) ' And Aerated Waters) Containing

" Added Sugar



NOTES

Market Basket Surveys: As you scroll through the tables entitted Market Basket
Survey Averages, you will notice that products are listed more than once. A repeated
“product” listing reflects one of two things — either:

1. The product size is different; or

2. If a Product and Country of Origin are listed more than once, a brand name,
which is not listed to protect the identity of the producer, may be different.

Commodity Information: This report is formatted o be disassembled into specific
commodily reports by country and distributed to commodity-specific processors.
Therefore, taken as a whole, the reader will note that there is repetitive information
under some of the headings in each commodity sector in this report.



QATAR - DEHYDRATED VEGETABLES / ONIONS

At the time of this report, no data existed indicating imports of dehydrated vegetables
into Qatar. Neither the Qatar Planning Council nor the U.N. Food and Agriculture
Organization (FAO) tracked any information for dehydrated or dried products destined for
Qatar.

Shouid data become available, an updated report will be filed for future reference.



QATAR ~ FRUIT JUICES

QATAR -~ JUICES / IMPORTS 1398
(CODE: D58000)
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Planning Council's official data. FAO also reported an estimated $4,000 exports for
1998, so it is safe to assume that the Qatar's official figures are more accurate.

According to FAO reports, Egypt imported an estimated $119,000 of apple and mango
juice in 1998, a decline of $114,000 over 1997 imporis. Egypt's exports amounted 1o
$1,389,000 according to FAO in 1988, a dedline of $116,000 for apple Juice, and a
decline for mango juice of $22,000 over 1997 exports.

EGYPTIAN FRUIT JUICES EXPORTED TO QATAR - 1998
HTS CODE | HTS DESCRIPTION | Quantity (Kg.) | Doller Value g
2009800010 __ JUICE-MANGO 200 $270.23 $1.35
2009800020 JUICE-GUAVA 300  $249.99 $0.83

As evidenced in the two tables above, Egypt has under-reporied exports again. In 1998,
Egyptian CAPMAS data indicated that exports totaled $520.22, while official Qatar
Pianning Council data showed that Qatar imported an estimated $5,194.44 worth of juice
from Egypt in 1998 — a difference of $4,674.22.

QATAR SUPERMARKET SURVEY AVERAGES - APRIL 2000

Avg. Price| Prics (USS$)

Products Size (Q.R) Rate: 3.60 Country of Origin |
uice -~ Apple 200 ml. - 8 pk. 10.00 $2.78 UAE
Wuice — Apple 250 mi. 1.50 $0.42
Juice — Apple 1R 5.00 $1 Seuh
Juice — Apple 1R 450 $1.25 UA
Juice — Apple 1R, 5.00 $1.39 :z
Juice - Apple 1R, 3.50 _$0.97
Juice — Apple 1R 5.00 $1.39 Oman
Juice — Carrot 1k 5.25 $1.46 UAE. j
Juice - Fruit Cocktail 200 ml. - 8 pk. 10.00 $2.78 UAE
Juice - Fruit Cocktail 1 4.50 $1.25 UA
Juice — Grape 250 ml. 1.50 $0.42 Kuwelt
Juice — Grape 1R 5.00 $1.39 Kuwait
Juice — Grape 1R 5.25 $1.46 UAE. (Sharja)
Juice — Grape 10 5.00 $1.39 Oman
Juice - Grapefruit 250 mi. 1.50 _ $0.42 Kuwait
Juice - Grapefruit 1R 5.00 $1.39 ;
Juice - Orange 200 m. - 8 pk. 10.00 $2.78 UAE
Juice - Orange ' 250 mi. 1.50 $0.42 Kuwait
Juice - Orange 1R 5.00 $1.39 Saudi Arabia
Juice - Orange 1R 4.50 $125 UAE
Juice - Orange 1 5.00 $1.39 Kuwait
Juice - Orange 1k 525 $1.46 U.AE. (Sharja)
Juice - Orange 1R a.s0 $0.97 Kuwait
Juice - Orange 18 5.00 $1.39 Oman
Juice - Pineapple 1R 5.00 $1.39 Saudi Arabia
Juice - Pineapple 1it. 4.50 $1.25 UAE
Juice - Pineapple 10t 5.25 $1.46 U.AE. (Sharja)
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Australia overcame, Australia’s pricing was even lower at $0.84 per kilogram than
Egypt's $0.91 per kilogram. So, Egypt's processors must have experienced problems
with either: marketing, production cost, labeling, packaging, and quality OR all of these

Clearly, opportunities to increase juice sales in Qatar abound — processors merely have
to prepare to take advantage of these.



QATAR - HERBS & SPICES (COMBINED)

QATAR - SPICES, COMBINED / IMPORTS 1348
{CODES: 075100 - 075210 - 075288 - 075281 - 075299 - 475281
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QATAR - MAJOR SPICE EXPORTING COUNTRIES 7 18588

INDIA VIETNAM
35% 8% BAHRAN
| &%

OTHER

23 PAKIBT AN

14%

SPICETYPE  IMPORTS  IMPORTS EXPORTS ~ EXPORTS

1898 1987 1888 1997

CARDAMOWM

ANISE 53.141.000
FENNEL g ,f
 SPICES - $599.000 3379.000
NES : :

ALLSPICE
TOTALS:

PIMENTO ; 31758,000 3458.004

SOURDE: FADAT

The FAD dala in the above able indicates that Egypt increased imports Delween 185
and 1988 by $1.282.001. The data also indicates that Egypl's esports decreased
netween 1957 and 1998 by S288. 0K

QATAR SUPERMARKET SURVEY AVERAGES - APRIL 2000
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Avg. Price

Products

Herbs/Bpices -
Powder v
Herbs/Spines - Corander

‘ 5 e £ 3 - L s
Herps/Spices - Conander

- Turnin




Avg. Price| Price (USS$)
Products Size {QR) Rate: 3.60 | Countryof Origin |
- Cumin
150§n.(Bot£)L 4.25 $1.1
- Cumin
150 gm. (Bottie 4.25 $1.18, Lebanon
Herbs/Spices - Cumin 500 gm. 7.75] $2.15 Qatar
Herbs/Spices - Fennel 500 gm. 350 $0.97 Qetar (Doha
Herbs/Spices - Garlic 150 gm. (Bottie 11.78 $3.26 Lol l
Herbs/Spices - Garfic
Powder 500 gm. 6.30 $1.75 Qatar
‘Herbs/Spices - Ginger
Povder 500 gm. 5.75 $1.60 Qatar
Herbe/Spices - Mixed ' '
{Spices 500 gm. 5.10 $1.42 Qatar
| I - l' : :
(Black/Ground) 500 gm. 15 $4.25 Qatar
Herbs/Spices - Rosemary 500 gm. 5.00 $1.39 Qadar
ices - Thyme 500 gm. 5.50 $1.53 Qatar
SOURCE: ALEB - Qaiur Markot Baskat Surveys, Aprll 2000,
SHELF LIFE (EXPIRY PERIOD)

Therearamoxplrymmrhelbsandspices set forth in GCC Standard No.
150/1993. However, herbs and spices are subject to the labeling laws by which other

Qatar regulation QS 150/1993 almost mirrors GCC Standard GS 150/1983, Part lI, for
expiry dating purposes. |f a product does not comply with this regulation the first time it
enters Qatar, an importer will be issued a waming. All subsequent shipments MUST
meet all stated requirernents. Qatar's lenience on first-time imports does not mean that
foodstuffs can be shipped without regard for expiry dating requirements; this first-time
allowance merely serves as a waming mechanism for small infractions of the labeling
requirements.

OPPORTUNITIES

Qatar imported an estimated $2,059,337 of combined spices in 1998 from over 37
separate countries. Of those exporting countries, Egypt exported a total of $2,169.86 o
Qatar in 1998. Egypt’s herb and spice producers have yet another opportunity 1o acquire
market share either by bulk packing or private labeling for Qatar'’s importers and/or
producers. This is especially true given the market availability and the lack of exports
from Egypt.

Egypt has exported some very nice products to Qatar, but why weren’t they exported to
the other Guif countries?

The photo on the next page depicts a spice display ~ some of which are supplied by

Egyptian herb/spice processors. This shows just how well Egyptian spices can be
presented on the intemational market through bulk shipment for repackaging.
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GATAR - INFANT FOOD

QATAR - INFANT FOQD PREPARATIONS /
IMPORTS 1998 (CODE: 088830}
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Avg. Price| Price (USS)
Products Ske (Q.R) | Rele:3.80 Couniry of Ovigin

Eerad—basedﬂabym
WHEAT & 4 FRUITS 400 gr. 13.1 $3. Saudi Arsbia (Jeddah)

AT 8 BANANA —
- WHEAT & 400 1125 $3.13 Saudi Arabia i
SOURCE: ALEB - mmm&m%nm
SHELF LIFE (EXPIRY PERIOD)

Qatar regulation QS 150/1993 almost mirrors the GCC Standard GS 150/1993, Part |l, for
expiry dating purposes. If a product does not comply with this regulation the first time &
enmers Qatar, an importer will be issued a waming. All subsequent shipments MUST
meet all stated requirements. Qeatar's lenience on first-time imports does not mean that
foodstuffs can be continuously shipped without meeting expiration dating requirements.
This one-time allowance merely serves as a waming mechanism for small infractions of
the labeling requirements.

If there is any question conceming proper labeling requirements, exporers should contact
the importer in Qatar prior to shipping to determine the exact requirements for shipments
entering Qatar. The Qeatar authorities provide pre-approval of labeling, but it is best o
have the importer follow through with this request, due to the time and cost involved in
attempting to obtain approval from Egypt.

The expiry standards for infant foods are set forth in GCC Standard No. 150/1993. The
expiry period for infant foods is listed in the table below:

TYPE OF PRODUCT METALLIC PAPER GLASS
Baby Food Powder 18 Months
Baby Food Strained 12 Monthe
Baby Fruit Juices 12 Months
Baby Food Cereals 18 Months | 12 Months
| Baby Food Dry - Mik Based | 18 Months

Labels for special foods, such as diabetic and infarst foods must contain the following:

+ Vitamin & Mineral Content
e Nufritive Value per 100 grams
« Proper use and storage

All infant foods must be registered and approved by the Ministry of Health (MOH) prior 1o
importing into Qatar.

Nomally, foodstuffs do not require registration or special import permits, but in the case
of infant foods, diet-related foods, and health-related products {diabetic foods), a apocial
import/sales permit must be obtained from the Food Control Division of the PHO/MOPH
(Ministry Of Public Health/Ministry Of Economy & Commerce) and the Pharmacies &
Medicines Control Depariment of the MOPH. Normally, the importer is required to obtain
these permits for foodstuffs entering the country.

CONSTRAINTS TO TRADE
, foodstuffs do not require registration or special import permits, but in the case

Normally
of infant foods, diet-related foods, and heaith-related products (diabetic foods), a special
12



import/sales permit must be obtained from the Food Control Division of the PHOD/MOPH
and Pharmacies & Medicines Control Department of the MOPH. Normally, the importer is
required to obtain these pemmits for foodstutfs entering the country.

Qatar municipal inspectors randomly inspect products in the market place, to check
labeling of products, and to collect sampies for laboratory testing purposes. These
laboratory tests are undertaken to ensure that all ingredients on the label are present in
the product, and also to determine if any elemants NOT stated on the label are present in
the food sample(s). If testing reveais that the food product does NOT comply with Qetar’s
standards, it will be removed from the market place and destroyed at the imporner’s
expense.

OPPORTUNITIES

Qatar imported almost $700,000 in infant foods in 1998. These imports included ALL
types of infant foods in addition to cereal-based foods, which inciude strained, mik based,
and non-milk based products.

Organic infant foods are slowly being introduced into the market place, but according %

one importer,” they haven't taken off yet." The importer felt that with time and the greeter
influx of Western expatriates that the demand for organic infant foods would increase.

13
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QATAR SUPERMARKET SURVEY AVERAGES ~ APRIL 2000
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Avg.Price | Price (USS)

Producis Size (QR) Rate: 3.80 Country of Origin |
Oits, Olive 500 mi. 20.00 $5.56]
Olls, Olive-Exira Viegin 1 20 $5.60( T-E
Oiis, Ofive-Extra Virgin 10 3100 $8.61
Oils, Olive-Uniiltered 24 $2.15 %
Ois, Olivo-Unfiltered | 241 125d $3.47
SOURCE: ALEB - mwmmmm
SHELF LIFE (EXPIRY PERIOD)

The expiry standards for edible oils as set forth in GCC Standard No. 150/1993 is 12
months when packed in metal, glass or plastic containers.

if there is any question concemning proper labeling requirements, exporters should contact
the importer in Qatar prior to shipping to determine the exact requirements for shipments
entering Qatar. The Qatar authorities provide pre-approval of labeling, but it is best 1
have the importer follow through with this request, due to the time and cost involved in
attempting to obitain approval from Egypt.

OPPORTUNITIES

Due to the abundant supply of aedible oils in Qatar, market opportunities for edible oils by
Egyptian food processors are limited except for perhaps olive olis.

Olive oil packaged in distinctive boitles and co-packed with other products ke vinegars,

offers one possible area of opportunity, but this would not be a large market, given
Qatar's rather small population.

21
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official Qatar trade data especially since FAO also reported chicken meet Imports at
$24,000,000 in 1997, with exports of $5,000,000, which is suspiciously similar 10 the
Poultry Meat data mentioned previously. Once again, it was not possible 1o substantiate
these figures, due to lack of data from the Qatar reporting agency.

FAO reports that in 1998 Egypt imported an estimated $55,000 in poultry meet — a
decrease of $98,000 from 1997 import figures. FAO reported that exports for 1998
reached approximately $1,257,000, a decreass of $752,000 from 1997 export figures.

Brazil dominated Qatar's poullry meet/chicken meat market with 68% of total imports for
1998 or $22,711,417.22 of product. The second largest exporter, France, saw its imporis
reach $3,272,707 in 1998, while Egypt’s poulty meat exports to Qatar totaled
$404,383.61 — or 1% of the market — that same year.

QATAR SUPERMARKET SURVEY AVERAGES - APRIL 2000

Avg. Price | Price (USS)
Products Size (Q.R.) Rale: 3.60 Og_d_%
{Chicken - Frozen 1000 gm. 8. $1
{Chicken - Frozen 1000 gm. 7.50 s208 Francel
icken - Frozen 1100 gm. 8.50 $2.30 D::ﬁ
Chicken - Frozsn 1200 gm. 8.50 $2.30
{Chicken - Frozen 1400 gm| 9. $2.71
Chicken - Frozen, Breasts
Bone & Skin 900 gm. 14.00 $3.00 B
IChicken - Frozen, Burgers 1000 gm. 23.00 W g
|Chicken - Frozen, | | |
'Drumsticks . 900gm. 10.50 _$2g2 Dol
Chicken - Frozen, Franks 400 gm. 525 $1.48 Quetar
Chicken - Frozen,
Gizzards 450 gm. 3.50 $0.97 g
Chicken - Frozen, Legs
900 gm. 10.00 $2.78 B
Chicken - Frazen, Nuggets 270 gm 7.00 $1.94 Denmask
Chicken - F Wi 900 gm. 2.00 $2.50
SOURCE: ALEB - Qater Markst Basket
SHELF LIFE (EXPIRY PERIOD)

if there is any question conceming proper labeling requirements, exporters should contact
the importer in Qatar prior to shipping to determine the exact requirements for shipments
entering Qatar. The Qatar authorities provide pre-approval of labeling, but the Qetar
in attempting to obtain approval from Egypt.
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4

prepare meals, as opposed to the traditional method of cleaning and otherwise preparing
a fresh chicken prior to cooking a meal for the family.

As with other cities in the Gulf, importers in Qatar (Doha) are looking for innoveative
products to fill their freezer cases. Supermarkets need new products 0 keep their
customer base from drifting to other stores. A company with a new, unique product has
a better chance of acquiring shelf space in a market than a company with the “same old

products® that other companies market.
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Egypt imported an estimated $1,219,000 of tomato puree/paste in 1998, according 10
FAO reports. This import figure is approximately $260,000 greater than 1997 import

According o FAO Egypt also reportedly exported an estimated $34,000 of tometo
pures/paste in 1998, a decrease of $203,000 over 1997 exports. CAPMAS-Egypt deta
indicated that Egypt exported $1,830.80 (2,000 kg) or tomato puree/paste to Qatar in
éssa. However, Qatar's official statistics do not indicate any shipmenis arriving from
gypt in 1998.

QATAR SUPERMARKET SURVEY AVERAGES - APRIL 2000

Avg. Price | Price (US$)
Producis Size (Q.R) Rate: 3.00 | Country of Ovigin
Tomato Paste-Tetra Pak 135 gm Saudi Arabia (Jeddah)
Tomato Paste--Cans . 170 gm,| 3.00 United
Tomato Paste-Tetra Pak 200 2.00 $0.56 Kuwail
Tomato Paste-Tetra Pak .91}
“Pourable Carton” 380 3. $0. K-a-J

SHELF LIFE (EXPIRY PERIOD)

The expiry standards for tomasto paste/pures as set forth in GCC Standard No.
150/1993 is 12 months when packed in metallic containers, and 18 months when

paciad in glass.

i there is any question conceming proper labeling requirements, exporters should contact
the importer in Qatar prior t0 shipping to determine the exact requirements for shipments
entering Qatar. The Qatar authorities provide pre-approval of labeling, but &t is best to
have the importer follow through with this request, due to the time and cost involved in
attempiing to obiain approval from Egypt.

Qatar imported an estimated $2.255,365 in tomato puree/paste in 1998, $437.915 of
which Qatar re-exportad to other GCC countries (UAE - $349,915; Bahrain - $48,000; and
Kuwait - $40,000) that same year. Egyptian tomato paste/puree processors may be able
o acquire a share of re-export market in addition to Qatar’s import market.

Egypt has the capacity to fil orders in the Guif — the only problem is marketing and cost
control. Egypt has a year round growing season for tormatoes, and shouid be

this opportunity to produce copious quantities of tomato pasta/puree to fill orders in the
Gulf, and other markets kke the EU and COMESA countries. Freight costs may be an
issue, but this expense can be ovarcome through betier-cost controls and bulk sales.
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Avg. Price | Price (USY) i
Products Size (Q.R.) Rale: 3.00 Country of Ovighn i
'egs. -Frozen, French
ries/Crinkie Cut 900 gm 9.25 $2 57| United
'8gs. -Frozen, French
900 g 9.75 $2.71 Unied
'ogs. -Frozen, French
ries 900 gm $1.74
'egs. -Frozen, French
Fries ) 525 $1.46
'ogs. -Frozen, French
Fries 1 kg, 6.00 $1.67
fog. Framn Frch
. 1 7.00 _$1 Saudi
'ags. -Frozen, French
L‘ 25 14.00 Hollend
ttega -Frozen, French
Fries 25 12.50 $3.47
'egs. -Frozen, French
ries 2.5 kg. 14.75 $4.10
450 gm. 7.25 $201 United
450 gm 6.75 $1.88 ¥
450 gm | 6.00 $1.67]
450 gm. $1.460 United
454 gm.| 4.50 $1.25 e
900 grn 1025 $2.85 ma& \1; _‘_
807 gm 10.00] 279 United I
450 gm. 8 $1.74 g
450 gm. 5.50 $1.53 ;
900 gm. 10.25 $2 85 Undted
900 gm.| 9.50 &ucl et
- 450 gm 9.50 $264 ] i
SHELF LIFE (EXPIRY PERIOD)

The expiry requirements for frozen vegetables entering Qatar are regulated by GCC
Standard 150/1993, which sets the expiry dates for frozen vegetables at 18 months from
date of manufacture, packaged in plastic bags or suitable containers.

A $3,000,000 opportunity for frozen vegetables exists in Qatar for any company that can
supply high quality products at a lower price than the competition.
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Price, however, isnt the only area of concem relative to exports. High qualily inputs
processed with the proper equipment (IQF) and wrapped in sturdy packaging containing
bnmt,meye-camm\g high quslity graphics will enable a processor o compete in any

One importer interviewed in Qatar indicated that: “Egyptian frozen peas were tough,” and
“the packaging was sub-standard.” These are the issues that will prevent new products
from ever gaining a chance to enter & new market, or will lead t0 a products’ eventual
removal from an existing market to make way for better quality products.

31
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Normally, foodstuffs do not require registration or special import permits, but in the case
of infant foods, diet-related foods, and heaith-related products (diabetic foods), a special
import/sales permit must be obtained from the Food Control Division of the PHO/MOPH
and Pharmacies & Medicines Control Department of the MOPH. Nomally, the importer is
required to obtain these permits for foodstuffs entering the country.



