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Foreword

EU is a~ ttadiDg pailDet fur Egypt, abIImbiDg at lelISt one-lhinl of Egyptia
pmc:essed food expotlS. As the EU expands to iDc1Dde additiCJIIal c:wullia, the _
IIICIIIbcn will briDg sIrlIII& additioaal wmpetitioo fur Egyptim food expo". both in the
EU-IS aDd in eccessioD c:wuIIy marbIs.· 80mIl ICC rioD c:wuIIia will )IlIIIe iIlIwau
export "H'q'CtitiOO while others will open up their nuuIr,,* by lIlIoptiIJI EU tmftiI aDd
mIuciDg their )IIoteeti\'C tariftB.

This IqlOrt was )IIep&led fur ALED. a USAlD-firumc:ed project dcsiJP""l to incI_
Egypljan expc1Ils of pmc: essl d fruit aDd lI....elltJle producls. It is ODe of fOur prep&led
UDder Ibis project, aDd foc:uses 011 Hm1pry. the thiJd IIIIlat imporl&Ut _ '011 c:wuII)
expotter to the EU a:wunting fur:

• 13% ofpmc: med fruit aDd v.HIlbIe expot1s or 1592 millioo
• 27% ofspice expc1Ils or S18.7 millioo
• 18% offruit aDd vegetllble juice expc1Ils or $49 millioo

The purpose of the report is to higbligbt by lnIIdlI UIOCiatecI with EU 0 ••4 •4 '"

iDcluding chaoges in prodnctiOll, tnIde, aDd COJWIiilqllioo1reDds, as well as1llrifl'dw.....
aod how these may impact Egyplim export opporlWlities to EU ollrlcels. Import
polerdial into Hungary will also be ....mj'oI

The report foc:uIeM 011 producls jdentjfied UDdea'the Plojoct • biBb prillrity. iDcladiDa the
following 00IDIDCll!ity c1uslr:n:

• Processed fruits aDd v.... labia (iDcluding fiozal, dehydrated. aDd QiiloJ)

• JI1IIIBI1uicea
• SpicesIHedJs
• Table Oli1lCllOlive Oil

•~ ... 4 ieMlIaellllPtied to ........0I'..1lU. wilb _01'............)*..
IlU em May 1.2004, -""'ina'·~

• HuowwY
• e-bRcpiIIic

• lliIDIiia
• C)opniI
• 1Atria· '..
• s....RcpiIIic
• 8IovBIia· ......

Two odIcn apect to)*by 2007:
• R· .

• IIlIIpriaTuIby C&iClllly iI_.... ._.... lbr .......iIIip, but apectM to'" ...... "... IlU __ iii
2004. A c a.· ..... c:ouId begin in 2005.
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For herbs and spices, particular attention was paid to chamomile since Hungary has
replaced Egypt in a number ofIIIlIIkets as a large supplier of the product.

The project team traveled to Hungary in January, 2004 to meet with government officials,
industry officials and groups and US representatives in the Country to obtain important
information and data. Market basket surveys were also conducted for select products to
obtain infonnation on shelving space allocated, packaging size, retail prices and country
of origin. Particular focus was given to olive oil and canned olives, as imports and the
market for both these products are growing.

Meetings were held (January 5-9) with processors, producer associations, processor
association, exporters, importers, food companies, and government officials (see
Appendix II for a list ofcontacts) to get a wide perspective on these trends.

The project team has made a strong effort to summarize observations from interviews and
secondary infonnation in this report. However, it is important to recognize the wealth of
data available to Egyptian processors (and others) from the internet, especially for EU
regulations and tariffs which is regularly updated (see Appendix III). Thus EU
regulations are provided by reference throughout the report and is not duplicated in the
text.2

Separate attachments (to he sent by Fedex) to the report include:
• Brochures for selected companies detailing products they produce and export.
• Selected Import tariffs for products into Hungary

2 See, for example, footnoles 7 and 8.



L Eueative 8wmm.ry

This report is baed 011 obIc:rwtiOl1l by tbe Project T_ in Huapry in mid-J.-y,
2004. The JIIimIry objective of tbe effort __ to evaluaIe tbe potadW imped of EU
.ecession 011 export wmpctitiOl1 lIDd import 00'.1'" Col' sclccted )lIllduds baed 011
ALEB priorities. including fiozcn, dried lIDd CllIlDlld fiuits lIDd ng bIbleB; IpiccB lIDd
herbB; olivcs lIDd ome oil; jBms; lIDd juices. In pmicuIBr, it filc:uBod on "."'ol'i·1
impliCldiOl1l for Egyptim fiuit lIDd vegcbIbIe JIIOC esson. The II1Udy RViewcd aftiJBbIc
infOlDllltion from tbe US ApK:uItmaI Attscbes, officiBl Ilh"''''.... IiOUiCAii lIDd from
interviews with firms lIDd asociBtiOl1l BCliYcIy involved in prodncing, impoililJl lIDd
IIIlIJbting tbe products of iuIo:csto FBCIOnI cvaJnsted include pmdoctiOIl CBl*itr lIDd
trends; tnIde tnD1s including ~ur IDlIIkcts lIDd supplicn; 1lIriff ndeB; lIDd ('!1M' 1M

DIIIlkct cbsnc:leristics.

The II1Udy c:oacIndes tblIt sbort-tmn productioa lIDd trBde i".*CII from tbe BOt im will
likely not be IBrJc. but in tbe loag tam conId be aignificant It B1so COIII:1udeI tblIt tbe
Acc:cssi0l1 is t:Jql«led to be qui1e ctif!icult for IiiBIl)' prodocen lIDd plI< esson. who
belicvc tIIlIt tbey have not hIId IIdcqusle infumudiOll to fully wdoillabd w1Ml ."'mpt
will occur in JIIoduction policy lIDd tIlriffs, JIlII1icu1BrIy 1hoIIc invo1viDa thinI wuubies
with fmc trBde .-w"1,~May I, 2004. ADd, while tbe followin& report pIOYides
informBtion cnno-"nga hqc!!UD!hc:r ofOOIDIIIOItiIics lIDd JII'......... a small rmnher of
importaut obIc:rwtiODS ClIIl be made.

KeyOlIl • n ••

• Melt tnde alrady ........... Acc:cssi0ll is not w.pocled to IipificWly boost
ownIlll1cs to tbe EU bcCI'MC trBde in IiiIIl)' products __ IibcnIiDd lbauuab
double-zero ssr-r"'''s in 2000.

• Gte"'" pa lt, II el. ..... pc71 .....1 ...
c.z· ca., wMcII '.:1'21 .'1· ,.. ...
apiIii OliYcs conId rep ent IUCh • cae. AJthooab reIatiwIy ..n, olive
oil and Qllhol ome CUIIlAUI,.im _ Jisin&. 1IJmpriaa ..... ot.aw tblIt.
I«4Itly u • couple ,-s ago v«y Iittlc ome oil or .:amol olifts _ e-I 011
IIlIpOIIIIIbt IbelwL Today _Ibm 2S brands of olive oil ClIIl be _ 011. tbe
sbe1Ycs oftbe 1Ii....,,"+tc.... viIitcd. Bcqqw of iIK:ieaaioa beI1dl__" ,
CllRAU"WS _ catiDg _ u1adIIlIDd .....'iIO]I.,,1y _ ome oil and iulpcabi _
lip from lSI toDs in 1997 to 66S 1II1II in 2002. Canned olive iulpcabi Ibowed
similar 1I0wIb. with impcabi in 2002 of 674 toDs "'.I,-red with 1997-2002
avenge imporbi of0Il1y 396 toas.

AD: cssiOlllikely wiIlllCCClendo tbcse tnD1s BDd briDe opporhllli'ieI Col' EgyptiaD
.:amll'.ll1 ome iIXpOils, u cIutics fall from 30.1% to • map of 2.9% to 8.9%
depending on tbe HS code. Oppollwitics Col' olive oilumy be _ Iimi1Ild • it
iipjdiS tIIlIt olive oil duties could inca lISe u • .-ItofBOt =II"OIl.
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• Jams expected to be greater export threat but could also offer import
opportunities. Hungarian jam exports should benefit from accession as:
o Import duties will be reduced from an average of20% to 30"10 to zero
o Tax on imports of sugar containing products will be eliminated
o Minimum import price will no longer apply

Hungarian firms expect their jam exports to grow as a result of accession and
rising demand in Russia and other CIS countries. However, domestic fruit
production has been declining. Unless this trend reverses (unlikely since
subsidies also are being reduced) imports of fresh fruits and/or jams will be
needed to meet growing domestic and export demand. In addition contacts
indicate there is a market for jam flavors not produced domestically such as
orange and grape.

• Increallng herb produetion, particularly chamomile, eollld mean Increased
competition for Egyptian exports. A few years ago Hungary was a major
importer of chamomile but in recent years the country has become more se1f­
sufficient and begun to expand exports. However, the domestic market for
chamomile is volatile because weather changes mean wide fluctoations in
domestic production. For example, unfavorable weather in 2002 reduced the
chamomile harvest by 50"10 and imports exceeded exports. As a result, Egyptian
companies should maintain contact with Hungarian companies.

Key trends affecting chamomile production in Hungary are not expected to
change much as a result of EU accession because there are no import duties,
taxes, minimum prices, or quotas on chamomile trade with the current EU-15
countries. Hungary has been using the EU's high quality standards for the last
year.

Overall the country exports about 1.15 million kilograms ofherbs compared with
imports ofonly 132,920 kilos. Milk thistle, hip flesh berry and linden are the only
herbs for which imports normally exceed exports. Imports of caraway and fennel
also occur although the country is an important exporter ofthese products.

• Canned fruits and vegetables dominate processing sedor but frozen food
production likely wDI grow In competition with imports from Egypt. The
canned food industry accounts for 75% of processed fruits and vegetables
produced followed by the freezing industry with 22% and the dried product
industry with only 3%. Discussions with importers and retailers suggest that
demand for Individual Quick Frozen (IQF) products to grow both in Hungary and
Eastern Europe. Globus, which has IQF plants in Hungary and Poland, accounts
for 50"10 ofthe country's IQF market and is expanding, based on expected export
growth in Eastern Europe and former Soviet Union countries.

• Deellnlng onIon produetion could reduce dried onIon exports. Hungary is a
competitor with Egyptian producers in dried onion export markets, with sales over



$4 million in 2002, IIIId GermIDy the Wpst IIIIJ'\cL R_, domestje: onioD
production has fallen from 170,000 toDs in 1996 to 110,000 toDs in 2002. The
decline in OIIion production is attributed to the ",I"j""",d use of the biBb quality
spice type ooion (MAKO), wbic:h ",I"""''''' a biBber price fill'dried (IOWda" tImn
llIha" varieties but baa a SO% Iowa- yield IIIId 1lIkes two Je8IB to produce.
Producers are attemptiug to change varieties.

• Lup ...... Yeptable pnd1Idioa ........ add~ • tile
......k for fnIt ad Yea table pndwdloL Huapry DOW baa way ...
prodndion subsidies fill' many agricultural procIuctB IIIId will be required to redlKe
1han sbarply during leX I j'llL Fm eumpIe. 'Vesetlble prodnction subsidies will
be redlKed from 70 Forint per 100 lIC(lI8I'e meters (7,000 Forint per bectaie) to 23
Forint per 100 square meters (2,300 Forint per hec:bae). Prodacen, pOi DIS

IIIId otbcn are concemerJ that ... sbi1ts in production will be C'D'ed by the
reduction, IIIId that producen wilIl1hift away from biBb COlt fiuits ... 'V lltables
to mrnmoctitjes (sach as com), wbic:h do not requite irripIionlllld bawl aa-aUY
lower production COSlB.

• May Bupriu C'A"IpP'he are .......... Addlt.....' ............~
£uptIu........... Rqx , dll!iwea of Re!ba PlUI Ltd. ADd P.M.D. 0-,,_,
expt md stroog iutaeat in iqIoitina _ poducta IIIId would like to Iesm......
about Egyplian prodnds These ON'........es impart diJdy ... IIeII to .-.lerL
1'bey handle all Ispec:lI inwlYiDg iulpcau including pwdwiD& d,q_,MYd
bw_ding, customs clealll!Ce, b8iiliJUtation, wareJwl·i'I& dislriba!ioD, etc.
AdditMBW information'" oontacts fill' these firma is provided in the IeplIrt.

1Ierba ... is one of the Wpst iulpcaling ",,,,.nies with~ I8Ies ofabout
S60 mi1Iion. The (>11,,_)' OWIII w_moolel, deep fieezIll facilitiea, a 1nICIt: fleet;
baa lM:CCIS to raillinel ... ill own duty fiee moe.

P.M.D. CON"."Y is lDIique in that it baa wOlbd wilb lIUjICii".,ldll Tesco'"
Cora, two ofthe Wpst cbainI in the CUiIIIII)', to eatabIish iuta,wticwwI aiIIes fill'
Idected CUiIIIIIies flCldWina impcatedpIO'Inru
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n. Background

Country Prome

Hungary will become part of the EU on May 1,2004. Along with this membership will
come adoption of a host of EU rules governing agricultural subsidies, common import
tariffs and sanitary and phytosanitary regulations. In addition, a number of significant
changes in the structure of agricultural production and trade are expected, including
increases in foreign investment in the food industry.

The country is the largest EU trading partner and the only east European country with a
surplus in its agricultural trade with the EU, which accounts for 40% to SOOIo of
Hungary's agricultural exports each year. Its food-processing sector is the most modem
in Eastern Europe, and its export revenues are crucial to the trade balance. Processors
have received a good deal of foreign investment in recent years, a trend expected to
continue and accelerate once when Hungary becomes part of the EU. Some Hungarian
processors expect to expand both in Hungary and into other EU countries-for example,
French processors are already expanding in sweet com processing in Hungary.

The nation's population is over lO million. The most unfavorable and influential
demographic factor is the expected strong and steady decrease in population. The annual
population growth rate over the next 9 years is forecast at ~.3%, with population falling
to 9.8 million by 2012, the result oflow fertility and high mortality rates.

Despite the expected population decline, growth in food sales is expected to occur in two
ways:

• Growing disposable income, and

• Increased exports.

EU accession is widely expected to boost income, and local producers are already
increasing their investment in production and processing in anticipation of higher
consumer buying power and larger markets, especially for processed and packaged
foods.3

Hungarian COIISIIIIlelll are becoming more and more quality conscious and opportunities
exist for high quality food products. Tourism is growing and hotels and restaurants are
demanding higher quality foods and services. There are 20,000 to 30,000 foreigners
living in Hungary with an interest in buying foreign products.

3 ERSIUSOA fom:astl per capila GOP for HUDgIl')' (in 2000 dollars) to increase from $5,294 in 2003 to
58,096 in 2004, wilh GOP growth 4.9% per year during this time period.



The _ of froztm, I'elIdy to (microwave) OWll, lIIId llIlIIIi-finiolw! food is e'p"'red to
continue to increlIse. Changing lifestyles, urbmizatioo, 1be m.:r- in siDglc ..-.
households, lIIId 1be rel8tive1y low level ofeating out Ii1iJIIkMt dIis 1laId.

The emeaging HUIIprim middlc-e'" is inl:rMeing1y CCIIICllIDDd Ibout beallh lIIId quality
oflife, including food. Although orpnic product ...CWiendy are ....n,1bey haw 1be
potential to grow. Hunpry is still _ an expxla thin MII8UI!!!!I' oforpoic fuod. but
the domestic awatwcss lIIId COOS'''''I'tion is growing slowly.N~_",.-icu
patterns in Hunpry lIppear IIlORl dependent on income than pice. Major fBctors inupper
income purchasing decisions ate quality, pecbging, lIIId to a 1_ edIId bnml
recognition. Because of income stratificatioo, claNnd for cheap fuorIstnffit lIIId exi....jwe

luxmy items haw inaeued while sales ofwediwn priced poduclB bas doc:li..t

In 1be Hungarian food nuglret, most Q"'. Is indicared that bnDds haw 1!lC" m.,y
impoI__ since COOSi"'-" make liUle di!dinction betwealbnml-. «"'MB) name
lIIId product name. Sellers cannot rely on brand power for sales lIIId price ....."j"". to
the __ aIaJt IS in olbcr Ewopeao c:ountries. Mmy 0'''''' iMft mislruIt DeW prodnrts,
names lIIId pecbga, especially if their appearance comes with a price incI ~ 'I , in fiIt:t,
only ODe of the O'-UillUies intr:rviewed showed stroD8 inlaest in eii-MiDl gwt..... for
branded pmdncts.

Conh"""a!ion in 1be grocay tnIde bas iraa: lIIed~ 1be Iaat few yan. By 2002, _
than S2 pen:eot of the tumova" was lIUributab1e to 1be five biggest «-,q.Pia. The
Iugest supermarket chains are Ttl8CO (pattly British OWDed), Metro (pattly Freodl
owned), Aucban (Fn:ach owned), lIIId Cora (Fn:ach 0WDed).

Con, Ttl8CO lIIId Aucban an: h)P'*".,hU bigger 1bIIlI0,ooo IIIItIn. Mccro,
Interliuct CiC lIIId Alfia are cash lIIId carry shops (5,006-10,000 1DlSln). 011-.
supermarket chains include Sper, Kais«s, lIIId CBA, wbicb are weD Imown in 1be c:.piIaI
_lIIId in bigger ci1ies. Their size is typically 1,006-3,soo square JDeIaS. Pro&, Pamy­
Matht, Plus, Real are diSCOUDl food IIDres (401-1,000 square .....) lIIId an: 1be
beclcbone of1be everyday food shopping.

Most impoIlas an: distribuIon lhemselwes lIIId 1be couuIIy'. smaJl size makes it pl!'I'"Ne
for jIIOC"lI_ to buy directly ftom iqIoilas, in many caes beuds that are sIIrintiDI
1be IIIlIIketing chain IS dominant sui<' "'adeets lIIId hypamadets pun:base diJec:dy ftom
tndt:rs or ..aces_ or tbroogb their purebaIing COIDpIIIies. These jMiU:JoHiDg UDits of
retailers fiequeatly _ ooIlroun:ing for bolh branded lIIId stole brand pmdncts Cash lIIId
carry "'-''lEes substitutIl IS wbolesaJers in supplying smaJl nailers lIIId smaJl
institotions.
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Opportullities for Egyptian Prodncts

Representatives of Herba Plus Ltd. and P.M.D. Company expressed strong interest in
importing new products and would like to learn more about products Egyptian companies
have to offer. These companies import directly and sell to retailers. They handle all
aspects involving imports including purchasing, shipment forwarding, customs clearance,
transportation, warehousing, distribution, etc. As a result of this strong interest, details
about these companies are presented below.

Herba PIllS

Herbs is primari1y an importer of dried, canned, frozen (primarily fish), pasta and dairy
products. The company's largest processed fruit and vegetable imports include:

• Olives from Spain (canned and in plastic bags)

• Olive oil from Spain, Italy, and Turkey

• Canned strawberries from Spain
~ Used in cakes
~ Imported year-round, even in May and June during Hungary's fresh

strawberry season because of the consumer preference for the product's
high sugar content.

• Green beans and peas from Italy

• Canned peaches from Greece and Argentina

• Jam from the United States and Canada

The company is expanding its deep freeze capacity and is interested in importing frozen
fruits and vegetables. Currently because of the smaller European potato harvest, the
company is seeking to import frozen French fries in I kilo or 2.5 kilo bags with fry cut
size IOxIO.

Herbs is one of the largest importing companies in Hungary. It has 250 employees and
includes two trading companies, one shipping company, one warehouse storage
company, and a customs clearance company. Herbs sales (for only the two trading
companies) last year were 13 billion Forint or about US$60 million. The company has:

• Five warehouses, including a 20,000 square foot warehouse in Budapest and four
other warehouses spread out through the country, with 1,500 square feet each

• One deep freeze facility and is building two additional deep freeze facilities, with
one expected to be ready this summer and the other next year.



• An 8o-truck fleet (.n refrigended)

• 1""'w1i.... 1ICCCSS 10 milliDes.

• A duty fiee zone, which gives them the lIdvImtage 10 ston imported prucIuct 1IIIIiI
a donJestie buyer is fuuDd. No import taxes or other import 00IlS are paid 1IIIIiI
the prucIuct leaves the duty fiee-.

Haba imports both _y IIIId bnDded podoc:tL For iu:pocts, price (JI.......
emphasis IIIId dmQnaflll! by natioual mail cbaiDs), qua1ity,1IIId pacbgina desip are the
most iqIorlanto Hcrba evaluates IIIIIlht potmtial fur impcMleis.

Altbougb Hcrba will pay cash 10 ClLJiOIleil OIl deliWI)', it peldllo pay ClLJiOIleilOll
avaage within SO 10 60 dayi of the dale of inYoice bernie ""-Pic mailea do DOt pay
Haba 1IIIIiI SO 10 60 dayi after they naive the product. In the iutaim Haba ..t­
willing 10 give an open bank g_1IiIIee 10 the ClLJiOIlei whcnby Haba fn the .....·WI
ofIIlOIIC)' owed in ita bank ........... 1IIId the ClLJiOIlei can witbdr_ that lIibllUdl ifpaymeal
is not received within a c:oupIe WllCb ofthe Igreed paymeal dale.

CoataeIs lit Hcrba include:

Ivanyi BujcIoa
Sa1eII Dim:tor
HERBAPlus
1151,Harsanyi K., u. 83
Bnc!1pCSl. HmIgary
Tel: 36-1-307-5269
Tel: 36-1-308-1500
jyagyjlliiilhrabtpbg hp

P.M.D. C ; i

Moaib BujcIoao
Pun:baser
HERBAPlus
H-IISI. 83 IImmp K. SIr.
JmdareIt, Hiwpry
Tel: 36-1-30S-3S68
Fu:36-I-~

'Njdoenm@Inbt 1m

P.M.D. is primaily an impcMlei tIE aeIli cliaoc:d1l1O RlIailcn, incIudin& the Iqe
hypeaillMJ'lrdi IIIId lIIIIaIl~y ilores. The C>' "'1ii11f'l -..al sales are Ibout II !DIllim
Euros or US$14 million. The I>"i-hy iqlcacs a wide vIriety ofpruclucta "''';''1 fiom
pnx ed fruiCS IIIId ¥LgIlJbles 10 waahin& IIJIIC1rine clet&geut IIIId c:ipIeae IigbIas.
Some ofthe proc ss~ d fiuit IIIId " ~g ~tables they deal with include:

• J_ fiom the UIIiIed S1mlI
~ IncIudiD& onmae IIIId IJ1IPll jellies, 8avon DOt pmdnced in Huupiy

• Campbell lIllUp fium the UIIiIed S1IdIlI
~ Lanncbed as UDique IIIId viewed with lItl'oIIg P."'Nllj.1 bO' _ it is rally IDIde

fur jmrnecti.... eatiDa (lIllUp IIIlOIIBIly is llII1y BOld. dried prucIuct in Hwpay)
• Ketchup fium the UIIiIed S1IdIlI
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• Other tomato products
• Canned olives from Italy and Spain
• Ice cream toppings including fruit
• Barbecue mixes
• Frozen concentrate juices

P.M.D. is primarily interested in branded products or unique products (they call fast
moving consumer foods) that will command a premium. They are willing to evaluate the
market for new imported products. They also do marketing strategies, which are built
into the import price or receive a rebate for it from the exporter.

P.M.D. promotes its products through posters, leaflets, and tastings. P.M.D. is unique in
that it has wOlked with the supermarkets Tesco and Cora to establish international aisles
in their stores for selected countries and featured import products. Shelfspace in the aisle
is divided by country. For example, Tesco's (viewed during the market basket survey)
international aisle included 5 countries with selected products as follows:

• Italy - tomato paste, olive oil, canned olives

• Mexico - Tortilla chips, hot tacos

• Greece - olive oil, canned olives, jams, baked paprika

• USA - Campbell's soup, peanut butter, ice cream toppings, barbecue sauce,
grape jam, strawberry jam, apricot preserve

• Oriental- noodles, etc.

Each country's shelfspace included seven shelves, each 1.5 meters wide and 70 em deep.
Tesco included other imported products but those were mixed with domestic products on
other shelves.

Contacts at P.M.D. include:

Daniel Poisson
Director
P.M.D.
H-1l38 Vaci ut 169
Budapest, Hungary
Tel: 36-1-239-6111
Fax: 36-1-239-0279
fi""@pmd.hu

Sandor Nagy
Sales Manager
P.M.D.
H-1l38 Vaci ut 169
Budapest, Hungary
Tel: 36-11239-6111
Fax: 36-1/239-0280
sandor.nagy@pmd.hu

Pal Heijas
Logistics Leader
P.M.D.
H-I138 Vaci ut 169
Budapest, Hungary
Tel: 36-1-239-6111
Fax: 36-1-239-0280
pali@pmd.hu



Food SWuIanb lIIId RepIatiBt .

Until the middle of2OO2, all food pmduds,lW:1udiDg tiah produclI, b8d to be regiabnd
BDd IIJlIII'Oved by the Huoprian food-testiDg institute - OETI. The prot ell _ Blow BDd
costly but the tesliDg b8d to be eompleled before the product _ allowed IlIl the M"d

Buod IlIl iDformation from the U.S. Apic:uItoral A!IKh6's office in ftnd8peBt. in July
2002 the GCJ'YC5nweut Of HmJgIIIy tcnnin""'" the import producls J'elPslntiao syBIiIID.
This c:hlIDge _ elJl'Cll*ld to give an oppoilllllity foI' HlIIIprian trlIdcn to leap" tiIBlf:r
to good pric:e or 8OI!'Cl!J!II pun:bue offers. The required aport IdmiDiBtnboD, quIity
nl8pOD8ibilities of the Huugarian impotlet BDd the foreign veador dl:. 1IR ootJi-' in the
4312002 0Jder of the Minister of Agric:ultme, Minister of Health BDd the MiDisler of
&ooomy.

AIlhoo&h tesliDg of food impotls 110 Jcmaa' is officially required, • iDdic:Dld Ibove,
impc:clets IlIl this 1Jip indic:8ted tIIIIt in raIity all food impor;s from dJird WUUliies Blill
have to be tested befoI'e miry into HmJgIIIy, which is time (Ql+lillring (tabs 8bout •
1IIOIdh) BDd is costly.

'.......
'abeliug must be in Huogarian. In inBlaiiceB where reIsiI pscbps 1IR impotled wilb
1IIbe1s Wiilleti in the COUDIIy of origin'l 1mJ&ua&e, the go.oliilMid requires 11m
Huoprian-Iangaage 1IIbe1 stic:bn be added. Labels Bbou1d include the foIlovriDa
infUlDl8tioa:

N.- ofproduct
Ingredic'dl (1iICIudiDII*oportillll)
Sbe1f1ife
N_ BDd IIC1dresB ofimpotlet or distributor
OETInwuba
Country ofOrigin

TarUIiI ad tullfnte..... (fRQa)

From May I, 2004 IIlIIIpIy will be • member of the Eui0jd4 UDioa, ... acIopI the
BU'I ooIJide tIIri1f syslan. Eli tari1Ii by lJadiIJI ...IIW can be fiJuad • the folJowiDg
Eli websi1e:
"Up;llegnp,m jpt/V"J"!'kntinn """ .,eldchJc;rj-hinItaa.J.7I -.-EN

The iDitiBl impBct of ICC lillll will be to opC5l marlccn--mifti IlIl all producls will be
ZO'O OIl May I foI' tnde betw_ IIlIIIpIy BDd the rest of the Eli. O_.,."ies
interviewed expect only mocIest iDa 101 in HlIIIprian lII1eB to -ttba I'. iIIIIIl tnde
has already been hlxaa1ized betw_ the Eli and HmJgIIIy either fully or within lIiriff
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quotas through the so-called double-zero agreement established in 2000. However, sales
of some Hungarian products such as jam (discussed later) could improve. Also the
elimination of quotas will open some markets and facilitate Hungarian exports to the ED.
Exporters indicated that it has been difficult to know exactly when an EU quota was
filled and the higher duty was implemented. Additional impacts include:

• All duties between Hungary and other accession countries (such as Poland) will
be zero on May 1.

• EU free ttade agn:ements with third countries will apply to Hungary giving
Hungary greater export/import access to those third countries.

• Import licenses for Hungarian products entering the EU will be eliminated, which
is expected to facilitate trade.

• Minimum import prices (entry fees) will no longer apply to ttade between
Hungary and the EU. However, EU entry prices will apply to products entering
Hungary from third countries, which would in effect raise Hungarian duties. Over
the last couple ofyears the EU has eliminated minimum prices for many products,
although some remain for selected fresh products (such as tomatoes, cucumbers
and other fruits and vegetables) and sugar-based products.

• Because the EU's tariff schedule will take precedence over Hungary's free ttade
agn:ernents with the EFTA, CEFTA (poland, Czech Republic, Slovakia, Slovenia,
Romania, Bulgaria, Estonia), Turkey, Israel and the United States4

, zero duties
under Hungarian free trade agreements will increase if the EU has duties for those
products.

Since potential market impacts for the changes observed above is great, their implications
are discussed in detail in the following sections.

4 Oa JIIIUOI)I 30, 2002, \Jniteds_ md Huopty 'Il""'!'" 'J-bBe' of iIIwbicb Huopty 'Il""'!"'-
0< lUll"'"'! _ key U.s............ and~_, totaIiDJ $180 miIIi ......ny. TbiJ.....,..,.. will all! with
"-y',ElI""""""'" md 10 will odIerbi~ prefemJtial_ts "",h .. asp <wbicb hao boca worth up" USD3~
miDioo ill ....... yeonI).
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This section focuses on HuDpry's prot =ssed fiuit IIId ug=tables (&ozea, debydratIlcI,
and prepan:cI/prese, ."!IIIM oliveslolive oil, spices, IIId jamljuice IlldIJrS •
identified as high priority undcc the ALES project. It highlights by productiOll, tmde,
IIId COI!!Ilnnption tnmds IIId how these may impBct Egyptian export opporbmities 10 EU
IIIIIJbls IIId to H1IIIgIIl')'. The obscmdions IIId COIIClusiOllS WlR baed on """'"np in
H1IIIgIIl')' in mid-JlIIIIIal)', 2004.

Berfls ad SpIca'

Particular lIl1I:n1ion was paid 10 c1ugnqm11e, since HuDpry has replaced Egypt_ a ...
supplier of this product. Meetings WlR ammged 10 oblain productioa, 1mde IIId price
data for chamomile as well as other herbs IIId spices.

MU'bt. HuDpry fII1l"'n'a both cul1iwIed IIId wild herbs IIId spices. III 2OO2"'rc j
produced 651,600 tilos of selccllld herbs IIId spices (Tlble 1). Ch......lij1e ill _ of
HuDpry's most in4MbiDt herbs. A few yean .. HuDplj was allllljor iu+wla of
cbamomile but in recmt yean the COUidIy has become _ self..sqfJjc;jmt in ..odw::tim
IIId is apmding expoIlB. DaIIIIDd for clwnonnle is growing .........ie-llj IIId
iDIenudionIIlly becanse it is viewed as a heslth product. Ow""'lij1e is 1IIed • m
iDgnldie:at in teas IIId is 1IIed 10 max. aid digestillll, relieve lwdarhes IIId help tnlIII
allergies. Chamomile is a popular remedy in Frmce IIId SpaiD for gas IIId QIiiJilI ofthe
S1OIDlIcb, to treat colic IIId 10 induce sleep. It is also a _liliillll iDgredieat in ....."._
IIId peafumes.

The HuDplim DIIdret for cbmoomjle ill volalile rellel4i"l wide fh••'.'_ in. d.
IIId d1........tic production. H1IIIgIIl')' iu+w1B .......".."j1e w'- ...,....Mic tion does
IIIIt meet dhm..tjI; lIIdIor export -ts. For mnnp!e, 1IIIfinunbIe in 2002
rodne ed the dwnomjle IuIm:stby SO%. with ouIplIt fidIing tiom 150,000 tiIos in 200110
75,000 tilos in 2002. As a.-lt impc:c1B ofc:bamonnle (21,000 tiIos) in 2002 ea. eedo1
apwlB (18,000 tiIos) (Tlble 2).

'no~joI I • __--..__ • I • .,.._..11.._ ...-.....__..
v............-e-il... II

noA I I af__.... __ , -,. Ia__......._
j ......... noA I I _,, P .""_'"

~'r .. 1.."---- P ._.,....,...... "
__--..--..--.._ no__.....__, , p _

..._ ... " - p..._-

n.......v e-cil... . I • ....,..... IIIIIIIiIIIaI......,.-...... 77._._ ....



Hungary: An Industry Rapid Analysis ofExport Competition and Market Opportunities 14

Because of s1rong demand in 2002, average domestic prices for chamomile were sharply
above average export prices (Table 2). Domestic sales of Chamomile were 40,000 kilos
in 2002. In 2002 Hungarian domestic prices averaged US$5.59 per kilo and import
prices averaged US$4.30 per kilo compared with only US$1.38 per kilo for export.
Export prices were also down because of reduced export demand, which carried into
2003. However, when production is at a more normal level such as in 2001, domestic
and export prices were about the same at $4.44 per kilo.

Table 1. Hungary: Selected Herbs &: Spices Area, Productioll, Cost, &: Prices, 2002

Pnldaet Area Pnldactloa Cost Cost Average Prlee Average Prite
Heetues KIlogram- ForlatIKG USS/KG ForlatIKG USSlKG

Caraway 650 210,000 370 1.59 330 1.42
Femel Fnlit 200 100,000 180 0.77 190 0.82
Chamomile 280 75,000 1,000 4.30 1,350 5.81
Pepper Grass 40 50,000 300 1.29 450 1.94
Coriander 150 45,000 120 0.52 140 0.60

Marjoram <sweet> 20 30,000 400 1.72 650 2.80
Pumpkin Seed 80 22,000 ' 400 1.72 600 2.58
Dill 20 20,000 200 0.86 240 1.03
Anise

,

110 20,000 340
::~ i

400 1.72
Sage 3: 15,000 350 400 1.72
Lavender 90 12,000 470 2.02 650 2.80

IGWea~ 13 11,000 100 0.43 300 1.29
A1gaian Mallow 17 8,500 1,450 6.24 2,200 9.46
Milk Tbisl1e 10 8,000 300 1.29 360 1.55

IMarigold 15 7,500 500 2.15 600 2.58
Basil 10 7,000 180 0.77 200 0.86
Mint 10 4,800 550 2.37 800 3.44
Thyme 4 4,000 300 1.29 400 1.72
Borage 28[ 1,800 I 800 , 3.441 1,500 6.45
Total HerlIo &: Spka i 1,750 651,600 I
Note: 2002 EzcIwIge Rate: 232.53S Foriol per US DoUar <Soon:e: ERSIUSDA)
Soon:e: A__I belyzete~ 2002 (Annual ReportofH~ Horticu11uraI Sector,20(2)

Many of the Hungarian herb and spice companies produce, process and trade chamomile,
as well as other herbs and spices. Herbs produced for export are produced on contract.
Companies sign production contracts with producers at the beginning of the season. The
growing season for chamomile begins in Mayor early June and the crop is harvested at
the end ofJuly or the beginning ofAugust.

In the past 70% of the chamomile harvest was collected wild and 30010 cultivated. Today
50010 is collected wild and 50010 cultivated. Of the 50010 cultivated, about 50% is
contracted by producers (primarily for export) and 50% purchased on the open market.
Some of the Hungarian companies have subsidiaries in other countries, such as Slovakia,
Ukraine and Yugoslavia, which they contract to produce chamomile as well as other
herbs and spices. This product is harvested and shipped to Hungary for processing. These
shipments apparently are not always recorded as imports into Hungary because



subsidiary cllu4*nill8 are iDYOlved lIIId the product ia -uy IHilIpiBIlIld. 'Ibis (_.,.;..
CODIracting is dooc beclIuseof~ coslII ofproduction in these cdiidlies.

Tilble 2. Hupry: Dna tic Sales uti Trade ofHerblutl Splm, ztI2

L~L til: "'f&.n-. a:.p.t "'f&.a:.p.t I.,.n "'f&......
PIke

Dill 10,000 240 0 0 0 0

CIIaway 300,000 330 98,000 2M 22,000 300
<1wnIwNle 40,000 1,300 18,000 320 21,000 1,000

eon-It:r 10,000 140 0 0 0 0
Fa-IFIlIiI 27,000 330 300,000 1110 11,000 Its

l.aYaIder s,ooo 300 0 0 0 0
u...,a- 50 2.SOO 0 0 0 0
MajoIaa 20,000 750 20,000 &SO 0 0
Alpriaa Mallow l,soo l,soo 2,400 2,450 170 l,soo

a.dcaBUm s,ooo 400 8,100 360 0 0

Bail 0 0 0 0 0 0

~o... s,ooo S30 41,000 450 0 0
Mill<11IiIde 70,000 160 0 0 3S,OOO 130
Thyme 3,soo S50 3,200 340 3,200 210
V........- 0 0 0 0 0 0

P '" mi,' Dab 10,000 680 2,700 2,100 S50 SSG
AaiICI 64,000 340 80,000 360 0 0
MqoIrI 0 0 0 0 0 0

A"..&:a RIIllI 0 0 0 0 0 0

MilfiIil Dab 2,000 320 27,000 300 6,000 220
ApiDKuyDab 6,800 280 8,300 2SO 0 0

WGDiWood Dab S,OOO 180 26,300 260 0 0

Raw'" S,ooo SOO 1,100 SIO 0 0

WiIolSCOW....... 7,000 210 IS,soo 180 0 0St.,.. WlIItDab 3,700 350 0 0 0 0
Hip FIr:01l Bouy 50,000 SOO 0 0 20,000 230
OuIdoaoclDab 2,OCIO 210 31,000 224 0 0
OM WM.1taat 1,400 SOO 23,000 480 5,700 2SO
LiDdell 7,000 1,800 0 0 2,600 800
Neale 15,000 360 70,000 230 0 0

IIWI". 10.000 164 70.000 270 0 0

0dIK 16.8Ol1 NA 309100 NA 5-- NA
T.............. 'l'IZ.'75I 1.154._ .~-
...,_~_mm_..usDoll!r(S (DS)

...., Am ........,..V c- I • 2l102("-I...."'9 I iw Hoi I • .. ....2llO2

Siveslris a SziIaa Kflls the Impst produca of CIumw....ile oil in Hwpay. The oil ia
used in mp!!!!fjcs .. well .. tea.
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Hip Flesh is also considered an important product by the Hungarian herb industry. This
product is high in vitanIin C and used as an ingredient in jam and tea. Hip Flesh
production in 2002 was 50,000 kilos. This product is primarily produced for domestic
consumption and imports are needed to meet domestic demand. In 2002, Hungary
imported 20,000 kilos ofHip Flesh at an average price ofDS$0.99 per kilo.

The largest produced herbs and spices in Hungary, though, are caraway and fennel. In
2002 caraway and fennel production were respectively 210,000 and 100,000 kilos
respectively. Although both these products are widely exported (98,000 and 300,000
kilos in 2002), imports (22,000 and 11 ,000 kilos respectively) are needed to meet
domestic and/or export demand (Table 2). Exports of caraway and fennel exceeded
production and imports in 2002 as stocks were drawn down.

Hungary's largest herb/spice import is Milk Thistle. Imports in 2002 were 35,000 kilos
at an average price ofDS$0.56 per kilo.

IIIIJHICI ofEUAceesaion on Chamomile Trade

Major changes in chamomile production in Hungary are not expected as a result of EU
accession because currently there are no import duties, taxes, minimum prices, or quotas
on chamomile trade with the current ED-I 5 countries. Hungary has also been using the
ED's high quality standards for the last year.

However there could be some impact regarding third countries such as Slovakia, which
has supplied chamomile to Hungary in the past. Import duties for chamomile from third
countries to Hungary have averaged 4% to 4.5%. These duties will be reduced to zero
when Hungary and Slovakia become part of the ED. The contacts noted that the import
duty for chamomile from Egypt is zero.

Mtriet Opportrmities

Although trade contacts indicated Hungary is becoming self-sufficient in herb/spice
production, Egyptian companies should maintain contact with Hungarian companies
because the Hungary does import depending on 1he size of the domestic harvest and
prices.

The company Herberia indicated that they have imported chamomile from Egypt and
have a reliable supplier. However, their most important concern regarding imports from
Egypt is quaJity. They rank the quaJity of the imported chamomile from Egypt below the
quaJity ofproduct produced in Hungary and imported from Croatia. Growing conditions
impact quaJity and are more favorable in Hungary and Croatia. Another concern is that
although Egyptian Chamomile was lower priced than Hungarian product and imports
from other countries, losses from processing Egyptian chamomile were higher.
Nevertheless the company is interested in importing from Egypt and wants to continue
contacts with Egyptian companies. Chamomile is often imported in lO-kilo packs.
Product is semi-finished and needs further processing.



Herbcria acc:ouuls for 30% to 4Q% of IIuoprian c:bMOOPriJe,pndndim HabeQa

procenes both cultivated lIIId wild herbs. Some clwg.c••iJe is produc:ed orpnic:e'ly. The
<o>-,ijliiUY OWDS two heIb-processiDa plliIIIs lIIId a tea pm liiiig &ciIity. The tea plat
proch"..,. 3 to 4 million boxes of1Ila (wilh hab iDpediada) pimarily for dc_lie -.
wilh a small portion f« 9JlCld. The ""iJllllWf produces dried chamc_"i1c ~,
cbamomile oil, u weD u IiDdm, IOliC hip (for jam lIIId tea), lIIId syrup (.11 e 7 w b
jam). The COiJIIIlWY also seUs 00IlIDCtic:s wilh habs u iDpediads.

The a-,q"'y has 52 fhmc:hi.,.,.J lIlore8 in 1Imiglay. wbidl seD its hab produd' It aIIo
seUs ita produds ctirecdy to arocaY lIlore8 lIIId mail c:baiDs. They have aIIo C1p'1Dd a
stonl in Slowkia to sell tbeir brmda.

Herbr:ria also exporta _=tiel oils (avary oil, peppeimiut oil, lIIId feaoeI ail) to F--.
Swi1zerlaod IIld Germany. Contact It Herbr:ria is u fODows:

Czirbus Zollan
Logislics~
HERBARIA
1134 Dosa Gywgy ut 144
BnMpest, IImiglay
Tel: 06-36-288-67001341
06-20f915-1475
cziJbus@habaria

Bued on ioformation oblaiDed fiom The ~voc:iltMJDof Herb Pruducen md PrtIc ~ i lin,

otber C'..quia dC'jling in habs include:

Fitodry Ltd. (deal with C&pOd. lIIId imporls)
H-S430 TiazUbldvar, Huay1idi ut 12
8JwI.,......1Imiglay
Te1Ifax: 06-56-470-568 «06-56-420-555

Schmidt UDd Co. Kft. (deal with expCIIls aDd in4Jc»;1s)
GyogynovC'Iy Uzem
7834 8Iba, Ku1tauIet PI: 3.
Tel: 36-72-572-080
Fax: 36-72-572~1
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Market. Annual Hungarian jam production ready for sale is estimavn at 5,000 tons.
Main jam flavors in Hungary are plum and apricot followed by strawberry and raspberry.
Based on Hungarian trade data, 2002 jam exports totaled 3,410 tons (Table 3) and
imports were 868 tons (Table 4). Most attractive new jams/jellies for import into
Hungary are orange and grape because they are not produced domestically.

Jam conswnption in Hungary is expected to continue to grow in the longer term but will
depend on income and consumer habits. Jam consumption had been growing the last 5
years except for 2002 when inflation was higher. Inflation in 2003 decreased and
incomes are expected to grow over time as a result of Hungary joining the EU.
Consumer habits are also expected to change. In the past many consumers made their
own jam from fresh fruit, but this will likely change as more consumers work and have
less time to prepare food.

Table 3. Hungary JlIDl Exports

2"1 2M2
Quutlty Value PrIceIUDit Quutlty Valae PrIceIVnlt

Prodlld MT I,OOOUSS USSIMT MT I,OOOUSS USSIMT
Homegenized FnJit lam. min.

134 265 1,978 135 279 2,067
13% sugar
Olher lam with sup 469 455 970 1,046 839 802
Plum Puree, cn:am, min. 100

342 229 670 I 249 207 831kg. 30'A. sugar, fo< factory
Cherry lam. min. 30'/. sugar 74 57 770 94 100 1,064
Strawberry lam. min. 30%

158 110 696 187 172 920sugar
Raspbeny lam. min. 30'A. sugar 60 62 1,033 97 95 979
Olher FnJit lam. min. 30'A.

309 287 929 608 610 1,003sugar
Apple puree, sauce, 13-30%

478 311 651 476 156 328sugar
Olher FnJit lam. 13-30'A. sugar 355 199 561 176 120 682
Olher Apple Puree, iDcluding

68 26 382 119 50 420
sauce
Olher FnJit lam 199 105 528 223 104 466
Total lams 8Dd~ 2,646 2,106 760 3,410 2,732 801

......:A__boI,-Mq,... I'.2002(ADnuaI~of~__•2002)

'The inl'onnatioo on jams is hued on meetings with Ocean P""ific, The Fedenlion ofthe H1IIIprian Food
Industty, 8Dd other exportenI'lDIpOrters.



PIcific Ocean TlII1uai1uipBli ICft. is tbe largest jim produI:a" in HiWpiY _-pIli". _
SO% oftbe jlllll nu....I!'~. The mainjlllllS tbe company porb- es .4Jricot.lIlIa..baIy IIId
b1uebmry. Seventy pa'lleIlt of tbe ftuit they poe es _ jlllll is from d.......,.nc: ftuit
production IIId 30% from impoils. Pacific primarily impol1S liah ftuit from tbe BU.
which is duty ftee since the liuit is proc I lied lIIld rc-expoiled u jlllll.

.. .-z...... Q £') v.... PitaIIU_ Qr-'My v....
MY I..... MY .... uss

H·PJ g ejzrd Fruit Jam, miD.
32 SS 1.719 2S 41 1,640

13%....
Olber .... widl .... 30 41 1,367 ., 180 2,111
PIam..... _ miD. 100q.

0 0 0 20 12 600
30%..... tiJr &cay
CbcnyJ_ miD. 30%... 29 61 2,34S 2S SI 2,040
SlUlwbeuyJ_ miD. 30%.... 80 140 1.7SO 80 131 l.m
RasjAlwyJ_ miD. 30%.... II 29 1.611 19 31 1,632
OlberFruit. miD. 30%... 349 SI3 1.670 319 470 1.473
AppIc ......... _ 13-30%

99 107 1.081 3S 41 1.171...
OlberPraiI. 13-30%... 3 II 3,667 I 4 4,OlIO
Olber AppIc ..... ia<h r I 364 lOS 131, 74 SO 67li-Olber PraiI.. 107 12S 1.161 ' I., 322 1.741
ToIaI ............ 1.111 1.464 . \,311 161 1.340: 1,544_A__..,..Moc:::

• :llIlIl 1_--..." • iIiia.,. b ..-.~

PIcific Ocean is p1IDDing to .....,.. its podnr.tion sales _ both tbe domestic II.'elllld
export based on:

• Lmp polDdje' _ jim dXJIiISla to R.-ia wbrn jim ex_PI"jm is ell. -.:J
to rise 1b8rpIy. Lut,... Pacific's jMlbIiit in R.-ia impuz-.:J 600 toos ofjml
~ 1.7 million bottles, 6% to 7% oftbe"'-"'01'. jim production. P8cific: in
~ supplier of tbe Metro lIUpaIIIlIIbt clJIin in 1Iuapry. Wtth Metro
planning to .....,.. ita stores in Russia from 3 to SO. P8cific: hopes to ell.,-I
its sales inR-a

• Accession will reduce jim import duties into tbe BU (see section lID ia.,.et of
BUKC im).

P8cific: exports 20% of ita jim procIuctiUD IIId iNaduIIly W8IIIa to inca sse tbe export
cbue to SO%. If cImteat¥: productillD is IIUt MequIde to meet .....nd. PBcific will
increue ita imports of liah liuit _ proc i"S Cuneudy tbe «-''4*'')' is IIUt p1aming
to chlmge ita product line~ jim fIawr.
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However, Pacific is looking for domestic or foreign financial partners to help them
achieve their growth goals.

Impact ofEU tlCcession

According to the Pacific Ocean contact, accession could boost Hungarian jam exports to
the EU for the following reasons:

• The current import duty into the EU from Hungary would be reduced from an
average of 20%-30%, depending on the jam, to zero. Currently jams with
citrus products are the only jams that can be imported duty free into the EU.

• The EU tax on imports of sugar containing products (including jam) wonld be
eliminated. The tax has been a major barrier for Hungarian jam exports into
the EU because this tax combined with the import duty conld be equivalent to
100"10 of the value of the imported product. This tax is in addition to import
duties and protects the EU sugar industry. The tax is based on classes of sugar
content contained in imported products and applies to the value of the whole
product rather than to the equivalent sugar content of the product.

~ On the other hand, EU sugar prices are maintained at a relatively high
level, which would raise domestic sugar and jam prices.

• The EU minimum import price for jam will no longer apply. The EU sets
minimJlm prices based on domestic supply conditions. Although most of the
EU minimum prices have been either reduced or eliminated, jam still has a
minimum import price. The minimum price impacts import prices because
import duties are based on either the import value or the minimum price,
whichever is ''higher''.

Constraints regarding EU accession include:

• EU market is aimIdy established and it will be difficult for Hungarian
companies to compete with EU-IS companies.

• Distribution costs could increase. Since it would be expensive for Hungarian
companies to open distribution centers in the EU they will have to rely on
intermediaries in EU, which is also costly.

As indicated above, some Hungarian companies expect jam/jelly exports to grow as a
result of EU accession and growing demand in Russia and other CIS countries, however
domestic fruit production in Hungary has been declining and unless this trend reverses,
imports of fresh fruits and jams/jellies will be needed to meet the growing demand for
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jamsljellies. Hunpry pmdnc:tim of major fruilI haw declined 21% siDI:e 1996, mil if
apples anl excluded the decreue is 43% (Table 5).

ConIIJCIS indic'ltlld jamsljellies with the greatest potadiaI for import anl 0IlII!F mil anpe
because these ftuit products anl not produced clrmescic:ally.

TUIe 5: HupryFndt PndllCtlH (l,IM MT)

"0lIl
Prlttt OM Ut7 U'I .", - ... ~ ....

Apple nJ.o SOO.O 451.0 393.0 71U 564.0 510.0 ....0

Plum 110.0 123.0 85.0 85.0 75.0 85.0 75.0 -31.1
S--Cbrny 65.S 65.0 41.0 42.S 31.0 46.0 47.0 -21.6
1'eKIt 7505 54.0 65.0 62.0 70.0 50.0 29.0 -61.6
Pew 4O.s 37.0 53.0 4J.5 40.0 27.0 27.0 -n..
Cbrny 21.7 22.0 23.0 19.0 16.0 1505 15.0 -:J0.9
Apricot 45.0 25.0 21.0 41.0 1905 2O.G 12.0 -73.3

Red '"BId:em- 26.0 12.0 10.0 11.0 9.0 1005 12.0 -53.1
1tJIIpbmy 22.1 11.0 17.0 16.1 13.0 1405 10.0 -54.1
Strawbw) 9.6 10.0 7.5 9.0 6.0 7.5 B.S -11.5
B1....,y 3.0 3.5 3.s 5.1 6.0 7.0 7.3 143.3
Oc> , iii B.O 4.0 305 2.1 2.S 3.0 2.2 -72.5
T...SIIII.......... t5lI.5 173.5 7MI 73U ..... at 755.1 ~

T'" I""*" 427.5 373.5 3411 34U m.I au Z45.I -41.7
s-<e:A__w,-..... • •2GUl(_~_ • .... 7 "-']012)

MIIrUIS.-q

A _ ....... survey (Table 6).. coec'JJdrd at TelCO mil AtdJen, 1be tint mil tbinI ....
lupeilliBm,g in Hunpry to view the VlIriety of jams sold OIl 1be 1,.,Ie... mil whom
imparls _ ftom. Overall 1be dominnt jams OIl 1be IIbems _ l!tI••ben) mil
Ipric:ot. Other j8l!lS displayed _ nspberry, blueberry, ftuit mis, bI8dt QUl.... plum,
fomIt mix, __ c:heny, grape mil 0IlII!F. In AucMa the toIlI1,;- dispIa)..about 6
metIn wide, I meter deep, with 7 sbehes.1n:qioJ1IId mil dome" jams..,....,miud
OIl 1be sbllIves. Appo.j""9" ooe-tbinI of the jams OIl 1be IIbems _ imporlIed,
I!IIIlItIy fium GcaiMuy, F-, Auslria mil PoJa. In TelCO jams _Il1o dispIa)'ed in
that lIloIe's iDIaDatiooaI aisle UDder 1be USA display, which iDc1uded grape ,;-,
Iba_ben) jam mil apric:ot "'111r7e.
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Table 6. Huogary Jam Market Survey Avenge-January 2004

Type of Shelving Packaging Retan Price Retall PrIce Country
Jam Space Size (Forint) (US$) Exchange of Origin

AIloeated Rate
Apricot Top Four

450 grams 697 3.26 Germany
Shelves

Apricot Two MiddIe
900 grams 299 1.40 Hungary

Shelves
Apricot Two MiddIe

370 grams 488 2.28 France
Shelves

Strawberry Two MiddIe
100 grams 358 1.68 Austria

Shelves
Strawberry Two MiddIe

420 grams 159 0.74 HungaryShelves
Mixed TwoMiddIe

270 grams 307 1.44 Poland
Fruit Shelves
StrawberrY Bottom Shelf 650 lUlIIl1S 204 0.95 Hunl!81'V
StrawberrY Bottom Shelf 310 IZl'lIIIlS 358 1.68 Poland
~ Rallo. 213.7 Fonnl pel" U.S. cIaIlor
Soul<>e: AmuaI~ ofllunpriao Hortic:ultural Sector, 2002 (A__~~ 2002)

Olive OIVCanDed Olives

Recognizing that Hungary is not a producer exporter of canned olives or olive oil, the
focus of this section is whether the market is growing and export potential for Egypt A
market basket survey was done to obtain shelving space allocated to these products
(indicative ofvelocity), packaging sizes, retail prices, and country oforigin.

Market. Olive oil and canned olive consumption have risen sharply. Imports ofVirgin
olive oil have increased from 109 tons in 1997 to 457 tons in 2002 (Table 7) and imports
ofrefined olive oil have risen from only 42 tons in 1997 to 208 tons in 2002 (Table 8).

Table 7. Hungary: VIrgIn Olive 011 Imports (HS Code 158910)

1997 2002
OrIgin Quaatlty Value Q.aatlty Value

-(MY) (l 000 US$) (MY) (lOOOUS$)
Italy 107 316 262 785
Spain 2 7 155 443
Greece 0 0 20 65
Other 0 0 20 29
Total 109 323 457 1.346
Soul<>e: KiIlIl<nobdeImi _ E.twoyv (Hungarian S_calV_of_
Tndo, 2002 .... 1JDi1od NoliooB SIoliaUcs DivilioD



t ...
Table .. ""wpry: R........ 0Itft 01 ......... (BS Cede I5I-'M)lm

I", :ztI2
0rtpI Qu.aItJ v.... Qu.aItJ v....

• U
llIIIy 33 90 108 2S4
SpaiD 3 6 93 188
<n-:e 2 I 6 20
Olber .s 9 I I
T.... 41 ." - 463
5-=". r 3' "0· ;;....... (B ..........V......,......,-,__t-. _

CamwI olive inijJals showed similar IPOwtb, with iJupoa1s in 2002 of674 toas CU',*.
with the 1997-2002 avenge import of396 toDs.

Al:c:oIding to """inp with tndcn, a few y-. ago VfIEY little oliw oil OI"c>"'+I olives
_ fouod on supetm&a'bt sbelves. Today _ than 2S bnods of olive oil __
on the shelves ofthe superIIIlIIb1s visi1ed (Tlble 9). Shelving IIpII:e aIloc:ated to oliWl oil
was about 3 mdl:rs wide IIDd one meter deep. Olive oil prices varied widely dqImding
on:

• 8m: ofthe 00IIh0"-
• I'ac:hgiDg of the CCMl'ajller (some botdes dec:c..live tbao olbera 01"

bid fiee gifts atb!rJJed such u fiee _>.
• FIawn lidded to the olive oil, IIDd
• FOI" what the olive oil is desigDllled to be eaten with (such u with wbiIe oat

01" with red oat).

Ben... of iJueuiug 1ICIIltb ClOmCic..rvCS:\ twA'M'" me .... _ saID ad
consequently more olive oil.
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Table 9. Hungary OUve Oil Market Survey Average-Jauuary 1004

Type ofOUve on SheMngSpace PaekagIDg Size RetaD RetaD Price (113.7 Country
AIIoeated (Bottle) Price F.riDtJUSS) of

lForiDt) Exehsn.... Rate OrItdu
Olive Oil All 7 Shelves 500ml 549 2.57 ltalv
EJ<1ra Vir2in 4 shelves 500ml 849 3.97 ltaIv

EJ<1ra Virgin Bottom 3 Shelves
500 mI with exlla

934 4.37 SpainI
250 mI free

EJ<1ra Virgin (eat Bottom 3 Shelves 5oom! 965 4.52 Italywlwbile meat)
Olive Oil Too 3 Shelves 500ml 860 4.02 ltalv
EJ<1ra Vir2in Middle Shelf 250ml 623 2.92 ltalv
EJ<1raVirgin& Bottom 3 Shelves . 5oom! 929 4.35 SpainRefined
Gentle Ex1Ia
Virgin (eat wired Top 3 Shelves 500ml 810 3.79 Spain
meat)
Salad & Vegetable I Top 3 Shelves 5oom! 931 4.36 SpainEx1Ia Vir2in !

EJ<1ra Vir2in Middle Shelf 500ml 950 4.45 Italv
Olive Oil (pun: Bottom 4 Shelves 500ml 813 3.80 Italy
-)

EJ<1ra Vir2in Too 3 Shelves 5oom! 1.249 5.84 Italv
EJ<1ra Vir2in Middle Shelf 500ml 599 2.80 Spain
Extra VirIOn Bottom 3 Shelves 5oom! 1099 5.14 Spain
EJ<1ra Vir2in Bottom 3 Shelves 500ml 950 4.45 Italv
Ex1Ia Virgin
wlwine vinepr '" Middle Shelf 150m! 954 4.46 ' Italy
........ ft,;""
EJ<1ra VirIOn ToP 2 Shelves 750m! 1.237 5.79 ItaIv
Olive oil w/garlic Top 3 Shelves 5oom! 1,128 5.28 SpaintIavoriuR

,

EJ<1ra VirIOn ToP 2 Shelves 750ml 1.350 6.32 ItaIv
Ex1Ia VirIOn Middle Shelf I liter 1688 7.90 Italv
Olive Oil mild Middle Shelf 500ml 778 3.64 I Italy
taste fur
EJ<1ra Virgin Middle Shelf 250m! 914 4.28 ! ItalywlBaIsic .
EJ<1ra Vimin Bottom 3 Shelves 500ml 851 3.98 Italv
EJ<1ra Virgin Next to Bottom

250m! ! 861 4.03 Italyw/llllrtic flavoriuR Shelf
Ex1Ia Vir2in Middle 2 Shelves 750m! I 142 5.34 Greece



1bcre was DOl U IIIIICh variety for """""" olives u tba'e was for olive oil (TlIbIc 10) IIId
prices varied widely depmding 011 type ofJl"Cbging IIId size g(pYkqing SbeIf..­
alloc:aled to canned olives W8S 2 meters wide IIId OIIC meier deep.

Tole 1.. Hupryc..... OlIve MU'btSvfty Ave..iW......,.1tN

'IJpe efOlha S' hiles.-. ... ' IF .- ..... ........ 0-'.)
All '. (BettIe) ... (213.7 ef

(PMW) ~ ~....
Caaacd 0Iiwa Too 2 SIIeha 935_ 10') 3.23 SDIiII
Caaacd 0Iiw:s
fiJIod wiIb Middle .... 142.- 3M 1.14 Sp8l......
Caaacd 0Iiw:s
fiJIod wiIb Middle .... 900.- 455 2.13 Sp8l.........
Caaacd 0Iiw:s
fiJIodwilb B-..3SW- 250 ........... 447 2.09 lilly
·Imcwwh
Caaacd 0Iiw:s

2OO.-popupfiJIod wiIb Middle SbeIf 238 1.11 Sp8l....... CIIl

c.a.eJ 0Iiw:s
2OO.-popupfiJIodwilb Middle SbeIf 279 131 Sp8l

'1uuwIe
....

c.a.eJ 0Iiw:s MidlIe SbeIf
240...F*'.

333 1.56 Sp8l. .
Seed

Impcrt danand for Qmlf>J olives IIId olive oil_ e*.w-:!ed to ,,'dime to iDa I EU
comdries expodiug oliw: oil 8Dd ",med olives to lluugaiy wiD DOl pin ID)' ad.iiDge
by H1mpry joining the EU, since H1mprian imports of theM procIucts lium the EU_
cwradly duty free.

8owew:£, u • RIIlI1t of EU A!:c lliOD, Huapry wiD adopt the EU tariff .,.... wbidI
iDcludes duties for tbinI COUidI)' imports of 122.6 BurOII pcI' 100 ki10s for ema YiqiD
oliw: oil (tariff code 15091010)', 115.4 EurolI per 100 tilOl for ema YiqiD olive oil
(tariff code 15091090)1 IIId 134.6 EurolI pcI' 100 kilOl for tefiDad olive oil (tariff code

'''''JI==='''o "''1.• ft. MdMIgi=
bin"r'n':ODmdI. WTp-OAArtinrJAI, mumn ?f!MOJ'1,y",JA' 7

14;f11r=JC. -.,.,.' rli OCIil&IlrnmIsw+AtTlrip-lpJOIOlf) f j-Bll'RPPWPr"4
.tM"""'1ttlyer=?,004

•"''''''''mjgt!mr=ltpeei= • e1ddIlqp=
bin"r'n':ODmdI jr 'os:rn'+-IAI mwr 2'M'J'1 tx....AI 7
14;fIIr=JI:Tazt IMcMYAPoi tdin=9:tDrmrLpl=MTwjc-ISQ9109QtC..-W dfJ"?8R?OtPr"4
WonIb=9IAYcor=2004



Hungat)': An IndustIy Rapid Analysis ofExport Competition and Market Opportunities 26

15099)9. In comparison, according to trade contacts, Hungary's import duty for olive oil
(tariffcode 15091010000) from third countries currently is 6.8%.

Egypt may have a better advantage for canned olive exports to Hungary after EU
accession. Contacts indicated that Hungary's current import duty for canned olives (tariff
code 2005701) from third countries is 30.1%. Hungma;'s canned olive duties should
change on May I in accordance to the EU tariff schedule I ,as follows:

• EU preferential duty for canned olive (tariffcode 200570) imports from Egypt
is 8.9% compared with the third country duty of 12.8%.

• Egypt has a duty free quota for 1,000 tons of olive exports (for use other than
production of oil) (tariff code 0711201000) to the EU in 2004. The duty for
imports into the EU outside this quota are 2.9% for Egypt compared with the
third country duty of 6.4%.

• Egypt also has a duty free quota for 1,000 tons of olive exports (tariff code
0711209000) to the EU in 2004. The duty outside this quota is 13.1 Euros per
100 kilos.

C8IUled, Frozen and Dried Frnits and Vegetables

This section focuses on Hungary's frozen, dehydrated and canned fruit and vegetable
sectors. Meetings were held with individual processors, processor associations and
traders to get a wide perspective on production and export trends in the sector and the
impact ofaccession.

Market. Canned (prepared preserved) fruits and vegetables dominate Hungary's
processing sector The canned food industry accounts for 75% of processed foods and
vegetables produced in Hungary followed by the freezing industry with 22% and the
dried product industry only 3% (fable 11).

, htIp;JIeuropu,n jntloommJt,I.tjnn g'stmmJddatCli-
hjpItanIpty1!'m jnp=l!~I&I.I!!e=IlN&fhPtIe2QQ40124&YesNg=1&1pdmt=
1&FJaa=I&'fes!=tvduty&Pc=O&Dowu1oad=ll&;Taric=IS099O&Country=EG%2F0220&J)av=24&M
O!!~lcItYeaE2004

.0 http://eurQ1!lLeu,inVmmrnI!mttjnp cnpnrn"ddslcgj-
hjnItanInty'I!'l i"'EllO&T~I&IJ!!!e=IlN&!'jmQ*=7QQ40l24&YesNlE'I&Jpdmt=­
1&FJas=I&Test=1l!rduly&Pec=O&PownlOad=O&Tarlc=200S70&Cou!ltly=EG%2F022Q&Day=24AM
onth=!ll&Xel!E2004



T"'l1. B-..pry: Prall .... Pi fI (I d Jlndt .... VIi I....Sqply D ..... 211Z
I.-MetrlcT_

Ie- FraIl c..... I'.- 1»rW T....
Domestic: ProducIioD 962.0 158.4 225.1 282 1,974.2
Impotts 305.2 88.2 6.3 16.4 416.1
Tola1 Supply 1,261.2 846.6 232.0 44.6 2,390.3
Domestic ConmunptioD 945.2 419.8 111.3 21.3 1,s09.6
Ilxporta 322.0 426.8 114.1 11.3 880.1
Tola1 Dcmlmd 1,261.2 846.6 232.0 44.6 2.390.3
-A-_~Mo;;; S _e-__.m s Wi.' ; .-.~

T'" 12. ....apry: SelEcted Prall FndII .... VIi labl.
SeId .. tilee-.... IJuhIItry.2_

QwwtIty A-.el'rlce T....V....
lIS Cede ......tt MT ..3ItIIlfKG _......
070!I601000 Peppcn 11,400 69 1,201
O702OIlOOOI.mo2OOllOQ3 ~ •• 134,330 13 1,119
O7lI7OOO5OI..o701Oll9OO3 0 '·1 60,000 71 4,650
01081020lJ0.0708109500 .. 47,171 51 2.446
07llll202OlJO.07 c.....- 4,395 SI 224
070990600O S-e- 322,150 23 1,391

0tIl0rV • [' .... 20,000 50 1,OlIO
T....V. P" ... ......

0lI08101000 Apples 4290511 11 4,639
OlIOI2OIOOOO ~ 1,IOll 7S III
08092lI9S00 CIlsaioI 1,700 139 236
0lI09200S00 a.ries 25,869 63 1,630
0lI09100000 ApricoII 1,300 143 186
0ll09400S00 ... 4,1Oll 34 162

0tIl0rPnoiI 29,Ol1O 45 1,3C15,.......... -- ...
,..... .......v. 1,1.... 26,9J1

a-::~....arn s - ... : t ·-'D2(A__""""C asz)

Canned hit lEIId \'11111bIe JlIl""'"' tioD lEIId iq>cA1I in 2002 _ ..j"wIM I3t 7S8,400 1IlIII
lEIId 88,200 toIII. RDagbly half of lImJpty's ca"ned tbod supplies _ 'n' IwI
dnmesti..:ally lEIId halfexpot1Dd. Fresh sweet com lEIId l£IIPles a:wuul fw 8bout two-dDrds
oftile tiuilllEIId vel Iables ..ox mId by tile ClI'd1j"l industry (fable 13).

M8j~ ......ed.. EE fed expotls in 2002 iDcluded sweet com (..0%). pea (18%) -.I
g1w'.jns (12%). ~ j4epaiod..-ved imptcll itrJncIed IUtiJ&IU produt1s (21%).
ClIIIIIC!d pelCbes (13%).lEIId Yillwv.I pillNJlPle (8%).

F_hit lEIId vei 1Ib1e)lfO'1nrticlc lEIId imports in 2002 _ fIIIjnw"'d I3t m,700 1IlIII
lEIId 6,300 1IlIII iespdively, RoaahJy half of lImJpty's frclan tbod IlI)Ip1ics _
COEJSIIDIC!I! domestically lEIId half expotled (fable 14). Fresh Sweet com ICO-iIII, fw
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57% of the fruits and vegetables processed by the freezing industry, followed by fresh
peas with 14% (Table 13).

Table 13. Hungary: Selected Fresh Fruits and Vegetables
Sold to the Freezing Industry, 2002

QuuUty Average Priee TotaIVaJue
HSCede PnIduet MY ForintIKG Forint 1,000
0709601000 Peppers 5,615 63 352,173
oo3ססoo1-07020סס07020 Tomatoes 14,670 18 258,632
0704100500-0704108000 Cauliflower 8,680 60 518,717
ooסס070610 Carrots 11,910 21 247,847
0708109500-סס07081020 Peas 52,445 51 2,683,086
o-o708209500סס0708202 Cowpeas 13,505 56 753,984
ooסס070920 Asparagua 75 277 20,740
0709519000 Mushrooms 70 252 17,640
ooסס070970 Spinach 2,560 22 56,602
0709906000 Sweet Com 212,250 22 4,578,233
0809209500 Cherries 220 147 32,250
0809200500 Cherries 5,665 79 450,254
ooסס080910 Apricots 600 172 102,978
0809400500 Plums 4,070 41 165,039
0810100500-0810108000 Stmwbcmes 215 154 33,052
0810201000 Rasphelries 4,020 238 956,760
0810209000 Raspberries 1,890 111 209,790
0810301000 Cunants 585 139 81,186
0810303000 Cummts 2,260 119 269,618
0810309000 Cunants 450 124 55,724

Oth... Fruit 3,120 48 ! 150,228
Oth... Vegetables 30,070 40' 1,210,618
TotaIFndt 351,8S8 9,487,654
Total VeptUIeo 13,895 3,717,497
Total Fralt a: 374,945 13,205,151
Vepl!blea

Soun:e: Ammo! Ropcrtof~1D Horlic:u1tunl S-, 2002 (A kerteucli apzoI he\yzell: MagyaronzasOll, 2002)
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M.jor liozm 1/IlIlDbIe exporls in 2002 included sweet com (44%), pelII (17%) IDlI
tomato produc:ls (7%) (Table 14). MajO£ liozm ~egllable impuIls included pelII (38%)
and sweet com (19%) (Table 15).

TIIble 14. BlIItIUT- ¥l1l1..... Vii lillieElipvrU.. ~

PndIIct QM"'", V.- PriceIU... Q M) v.... ...,.,..
MelricT_ I,-USS llSSIMT IlIICrIcT_ ....USS 0llIIIIT

Pea 19,s4S 9,590 491 16,S34 9,244 SS9
CowPea S,I9O 2,530 ..., 3,860 2,167 561
SpiDadl 143 96 671 lSI 12 SO
Sweet Com 38,760 20,761 S36 43,344 27,s40 63S
Peppor S,lI63 2,946 SI2 2,612 1,714 6S6
MuoIInJom 39 lSI 3,872 36 107 un
T_ ll,l6O 4;377 369 7ps2 3,Cl99 439
SquIIh 29 6S 2,241 8 18 2,2SO
0IIIcr~~ •. 'Jw 23.G44 llU62 450 23J71 10.991 460
T....~V IIJ,674 51,171 4fl ,.,- 54,M2 56t

S-'O:A__....,........ • ,2lIQZ (___alP •. fbI" ' ,......-n

TIIble 15. B-aarr- Fruea Vq IlbIe ........... ~

...... t Qo-7'k), v.... ...,.,.. Q
_.

)' v.... ...,.,..
MelricT_ I'" USS llSSIMT MelricT_ ....USS 0llIIIIT.... 2,801 1,441 SI4 1,676 87S m

Cow... 24S 126 SI4 292 141 413
lIpiIIKIl SI 43 843 7S 48 640
8.-Cam 816 413 50' 8S3 441 SI7
Pcppar IS 2 133 71 88 1,D9
Muidaowa S IS 3,000 16 3S 2,188
T_ 480 139 290 20 7 350

SquIIh 2 7 3,soo I 4 4,(lOO

0IIIcr~~ 3.300 1.3S4 410 10416 166 612

T....r-~ 7:714 15B .." 4.A2I 2.516 .,
_A__w,.-Moc:: • ~(___alP • ... 7 7-'2IIIZ)
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Major frozen fruit exports in 2002 included raspberries (21%), sour cherry (14%) and red
currants (12%) (fable 16). Strawberries were the major frozen fruit imports, accounting
for 44% of total frozen fruit imports (fable 17).

Table Hi. Hungary: FrozeD Fruit E:IpOrts

ZOOI ZOOZ
Produd Quutity VII1ue PrieelUDit Qulllltity Value PricelUDit

MetricToDS I,OOOUSS USS!MT MetricToDS I,OOOUSS USS/MT
Strawbeny 313 281 898 556 411 739
Raspbeny 4,695 7,437 1,584 3,613 6,431 1,780
BlackCummt 146 180 1,233 88 90 1,023
RedCummt 2,424 1,885 778 2,002 1,722 860
OtherBeny 2,766 2,587 935 2,315 2,136 923
White Currant 115 62 539 193 172 891
SourChony 2,114 1,658 784 2,384 1,961 823
Chony & other sour ebony 203 240 1,182 148 246 1,662
Other ftuit and nuts 6,449 3,907 606 5,884 4,445 755
Toal Frozen FruIt 19,zZ4 18,136 'J49 17,184 17,614 1,025

Table 17. Hungary: Frozen Fruit Imports

ZOOI ZOOZ
Produd Qulllltity Value PrIcelUDit Quutity Value PrIee1UDIt

Metric Toal l,oeoUSS USS!MT MetricToDS I,OOOUSS USSIMT
Strawbeny 511 313 613 822 646 786
Raspbeny 390 383 982 226 333 1,473
BIackCummt 20 15 45 41
RedCummt 0 0 0 0 0 0
Strawbeny (tree) 20 22 1,100 65 60 923
WhiteCummt 12 19 9 12
SourCheny 82 67 817 48 17 354
Cheny & other sour cbeny 32 53 1,656 60 151 2,517
Other ftuit and null 526 519 987 340 419 1,232
Other FroZlll Fruit 166 253 1,524 245 316 1,290
ToW Frozen FruIt 1,759 1,644 935 1,868 1,f'J6 1,073



Dried ftuit IIIId wgetIIbIe produclion IIIId impcala in 2002 .. estill·ted lit 28,000 ..
IIIId 16,400 tons respectively. <>vee 60% ofHuupry's dried fruit IIIId vegetable supplies
lII'll OOMIJIIII!C! domestically IIIId 40% expot1ed (Table 18). Dried ftuit IIIId "11 ',..
expoIts in 2002 totaled 17,300 toni. Peu _""ed b 64% ofthe 1IQ1 dried fruit IIIId
vegetable expotll fo11owed by onions with 8% (Tllble 18). Peu, WW}KU ... 1adils
ICCOUDted for more than 50% ofHuupry's dried ftuit ... 'X;C1llble iqIoill (Tllble 19),

TIlbleIB. Hupry: DriedFrd ...V......bpw.... ~......... ~, v.... Pdal/Ullit Qr pit) v.... Pdal/UIIIt
MetltcT_ 1,-1ISS USSIM1' MetltcT.. .... IISS OSSIMT

0aiClIIS 1,642 5,068 3,G86 1,333 4,260 1,196M__
31 29ll 9,613 34 40S 11,912

p- 136 198 1,456 71 117 1,648
T_ 27 9S 3,519 21 82 1$l9
c.n... 641 1,168 1,822 S46 1,Cl2l1 1,llll3
Peal 8,217 3,911 476 11,159 5,348 479
Cow Peal 4 4 1,000 3 3 1,000
LcaIilI 33 14 424 56 68 1,214

0dI0r Dried Vi • rtb 3,237 8,413 2,599 3,623 10,222 2,121

~ 2,189 1,742 796 437 937 2,144
0dI0r DriedFnil 6S 168 2,S8S 36 169 4,84
T....DrWV:' .... 16,222 2.... 1'- 17,s27 22,6B ...

T1lble19. Hupry: DriedFrd...V.....bIe .......... ~

Pi' ,
~ v.... Pdal/UIIIt Qr ~'., V.... .......

MmkT.. ....USS OSSIMT MmkT_ ....USS 1lIIIIII'I'
0aiClIIS 423 l,os5 2,494 142 30 2,(IT1

MIirIauaw 7 24 3,429 9 9 1,000..- 68 63 926 ... 9S 1,131
T_ 1 5 5,000 1 6 6,llOO
c.n... 1,011 1,327 1,304 4IS 646 1,332

Peal 5,950 1,460 245 4,941 1,336 rJIO

Cow1'eal 115 445 S46 1,G47 m 606
LcaIilI 2,157 1,ll37 411 2,112 1,G04 47S

0dI0r Dried V 5,760 7,999 1,389 6,771 100m 1,584

T....DrtedV: , '. I..." 13,415 121 15,Stt 1"'- t51____om •
•• p '_.2lllIZlA____.... • 2lllIZ)
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Spedal Observatioa.: Sweet Com aad Oaloa.

Sweet Com. Hungarian sweet com production has increased from 231,000 tons in 1996
to 535,000 tons in 2002 (Appendix Table 22). French processors apparently have been
investing in sweet com processing plants in Hungary and this investment is expected to
increase with accession. However, this expectation carries considerable uncertainty since
Hungary will adopt EU agricultural production policies after May I, 2004 which mean an
sharp cuts in subsidies. For example, vegetables now are eligible for a payment
equivalent to 70 Forint per 100 square meters or 7,000 Forint per hectare. Under EU
rules, Hungary producers are eligible for only 23 Forint per 100 square meters or 2,300
Forint per hectare-less than one-third the current level. Processors (and, others) are
concerned that the lower subsidies conld cause significant shifts away from vegetable
production to other higher priced crops. For example, they expect shifts from sweet com,
a highly specialized and high-cost crop requiring irrigation, to field com, which does not
need irrigation, needs less herbicides and uses cheaper seed.

ODioas. In contrast to sweet com, onion production has fallen from 170,000 tons in 1996
to 110,000 tons in 2002 (Appendix Table 2). The decline in production is attributed to
the continued use of the high quality spice type onion (MAKO), which commands a
higher price for dried powder than other varieties but has a 50"10 lower yield and takes
two years to produce. In the first year this variety is planted as a seed and in the second
year as a seedling. Farmers are experimenting with new varieties, which mature in a
single year and have comparable quality, but this is developing slowly. Egyptian dried
onion exports will gain if Hungarian farmers do not stop the downward trend in
production by shifting to new varieties.

Specialty Frozea Products. Although the freezing industry currently accounts for only
22% of the fruit and vegetables processed in Hungary, contacts at Globus Canning, a
large specialized firm, expects demand for Individual Quick Frozen (lQF) products to
expand both in Hungary and in Eastern Europe. The firm's net income is $40 billion
Forint (about US$2OO million), and it produces primarily prepared preserved
vegetables/fruits/meat and pre-ready meals (including mixed vegetables) but is expanding
in deep frozen foods. Since 1999 Globus has tripled its IQF capacity through acquisition
ofplants in Hungary and Poland, and owns three production facilities for IQF in Hungary
and four IQF facilities in Poland.

Globus accounts for 50"10 of the Hungarian IQF market share and its IQF production
capacity is 100,000 tons per year (including the Poland facilities). IQF vegetables
produced in Hungary include sweet com (19,000 tons), onions (8,000 tons), green peas
(18,000 tons), and redlgreen/yellow paprika (10,000 tons followed to a lesser extent by
tomatoes, cauliflower and broccoli (7,000 tons combined). The IQF plants in Poland
traditionally deal with strawberries (6,000 tons), onions (10,000 tons), broccoli!
cauliflower (3,000 to 4,000 tons), and garlic, carrots, and other (18,000 to 19,000 tons).

Over 60"10 of Globus IQF production is exported with major markets including Germany,
Ireland, Romania, Bulgaria, Croatia, Slovakia, and Russia. Globus is considering



supplying _ IQF products fO£ HUllpI)', which would involve imptcliug &am lbeir
subsidiary in PoIaDd. They _ rebdiwly slr'OII8 danand fO£ IQF lIUawbeaies, __
cherries, lIIId raspberries in HUIIpI)'

HUllpI)' is the world'a largest lppIe juice procluc« lIIId expoilea. Apple juice • - -.eda
for shout two-tbirds ofthe Wiiidly'a fiuit lIIId veg table expoils, followed by JIIIPC juice,
ci1Ius juices, lIIId tomato juice (Tillie 20). Most of the ormge juice expoi II IIR imptcll
tbat 8R re-exported.

Citrus juices (primarily ormge) IICCOlIIIl fO£ 97% of the Wiiidlt'a hit lIIId • eg Isble
juice imputll (Tillie 21). Moretban 85% ofthe ormgejuice imptcllllR &am Brazil.

0ce8D Pacific also produces juices but jmIs IIR lbeir IIIIjor "wi, ess They teCAiJIIy
s1arled a small baby juice product Iiue, which they IIR iuteaested in expoiliJJ&. They also
IIR • majUl' supplier of fiuit toppiDp (such u abawbeny) to McDoIIsId'a but IocsI
produI:tiOll does DOt meet imptct requiIrilo""

au .a
Pa.) I V.. Qrn"W, v::J.........

MT L _llISS/Mf MT .... 1

OI-.eJaice 12,484 4,0911 328 7,415 2,IIS1 314
<li.,&uilJaice 117 64 547 453 2m 4S7
OdIIlrCilna__ 1,Ci86 336 - 1.00 337 323
L-.Jaice 73 24 329 29 11 379
Ph .. Juice 289 137 474 4Il) 2m SOlit
T_Juice 5.199 1,410 271 4.784 1,311 2!10
OnpeJuice l ..m 4,612 246 IO,'lOS 2,641 247
Apple Juice 69,376 42,269 609 15,128 54,360 619
0dIIlr l'nIilA VI & 7.... Juice,
1.33WaD3 16 12 7SO 20 17 ISO
re.Juice, wIo..."""'"' , 20
C4lIIiuI,-. l.33a'cm3 20 12 600 29 9 310
o.r,tSaurQaryJuice, w/o ....
"""'"'" __ 1.33a'cm3 2S4 SOC 2,000 S94 814 1,3'lO
0dIIlr JlJaiIIV:I& I '+. Juice, wIo
..., __ l.33a'cm3 9S2 2,787 2,928 1,119 2,49B 1,373
0dIIlrMiDdV 1& 7aMD Juice,-.

l.S161.33tr1c:m3 406 192 473 5SZ 364
_Am ·....w,...vc= e· 2Oll2<-ltIpadalP e iaa Ikw.. 7 ...s-. 2lIClZ)
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Table 21. Hungary Fruit and Vegetable Juice Imports

2001 2002
Produet Qgandty Value PrIee1UDit QuaDdty Value Prlee/UDit

MT 1,000USS USSIMT MT l000US5 USS/MT
Orange luice 9,655 7,891 817 9,245 9,892 1,070
Grapefruit luice 726 1,012 1,394 454 659 1,452
Other Ci1JUs Juices 271 392 1,446 290 438 1,510
LemooJuice 755 947 1,254 904 1,091 1,207
Pineapple Juice 680 681 1,001 986 1,097 1,113
Tomato luice 6 6 1,000 18 12 667
Grape1uice 750 670 893 741 663 895
Appleluice 2,241 1,620 723 1,336 823 616
Other Fruit & Vegetable luice,
I.33g1cm3 I 2 2,000 39 43 1,103
Pear luice, wlo sugar coasisl, 20
celsius, max. I.33g1cm3 57 61 1,070 224 162 723
Chenyl Sour Cheny Juice, w/o
sugar, consist. max I.33g1cm3 56 167 2,982 27 62 2,296
Other FruitlVegetable Juice, wlo
sugar, max I.33g1cm3 153 172 1,124 847 1,361 1,607
Other Mixed Vegetable Juice,
max. 133g1cm3 152 153 1,007 638 640 1,003

Souroo:AbJl tiuazatbo 2002iAnmWReoortofH Horticullural Sector 2002)



IV. SIIIBIIlUY

This report is blIIed on obaerv8tions by the Project Team in lIuopiy in mid-J.-y,
2004. The priJury objective of the effort _ to evaluIe the potaJti.II imp8ct of EU
acc;essioo on export wmpetilion IIId import demand for IDle: lDd produda baed OIl
ALEB priorities, including &oza, dried IIId ca"'ed fiuiIs IIId vegd8bles; Ipices IIId
herbs; olives and olive oil; jama; and juic:es. In pIItic:uIm-, it~ OIl 1"-"'.IIu.1
impliClltioos for Egyptim ftuit and vegd8ble poe IllIII. The II!udy reviewed awiIable
inform8tion from the US Agric:ul1uraI AJfacbes, OfficislpO""Od _tel 8Dd from
interviews with tinns IIId UIOCistiOlll -meJy involwd in IJI'O"rN ill& iurpcaJioa 8Dd
IIIIIIcetiDg the products of iut&est. FactIJn emna"'d include proe!nc:tion c.plICity IIId
lraIds; tnde tmJds including nuQor markets and supplicn; tariff nrtes; 8Dd COI."'O
market charadcristics.

The II!udy concludes dIlIt Ihort..-m pn:w!ndioo IIId lrIIde in,. II from the lit : In. will
likely DOt be Iarp, but in the 100& lam could be sigrrific:ant It mo conclude. dill the
Al:c:easion is expecJed to be quim dif6c:nlt for many produccn IIId pnl: m llil, wbo
believe dIlIt they have DOt had adequale inf.."wIion to fully \iDdoillbiud wbaI cIwIr
will occur in productiOll policy and lBrifti, partic:uIaty thoee inwIYina tbiJd WiIIdIiea
with free tnde agreenolJa, lIflm May I, 2004. ADd, while the foIlowina report povidea
inform8tion oonceming a Iarp Il1IIIIber of c:ommocIiliea IIId prodooJa, a IIIIIIIl mnnher of
important obsemdiOlll CIIII be 1IIlIde.

Key 0111 ••11131

• Melt tnde 1lIready......... AcceIaiOll is DOt ell*lDd to sigrrific:antly booIt
cmnIl salOl to the EU Jw:csuIe lrIIde in many poducll _ IibenIizad Jlaouab
double-zao .-,.,uI8 in 2000.

• Gtuw'" p...,alt) II ....... II ew ... "II I d I
C i ....... _ I ZIrbat -. wIddI 1+ t "'1 .wMIee ..
apodaL Olives could.+ nm IIUCb a cae. A!JIomP IlIIItiwly lIIIIIIl, olive
oil8Dd ,.med oliwl COI.""m.a me riling. Huupr:ia naiIcn cbrca" lMt.
Rll4II1y • a coaple yelIiI ..VfrJ IiUIe olive oil or CI""ed oIiftI _ fiJaud OIl
lIIipi"l8Itct IIMllvea. Today _ 111m 2S bnuda ofolive oil_ be _ OIl the

IbeIw:s oftbo """"".,."~ BoI.'. ofiaa ...... eaDe'7;'.N cr,
QONiirilO$ me eatiDg _ a1adIlIId IJOII"Ollly_ olive oil8Dd iurpcall me
up from lSI tona in 1997 to 66S tona in 2002. CIIIDfJl! olive iurpcalB aboweel
similar growth, with impuIta in 2002 of 674 tona (I"'•• with 1997-2002
avenge WijMIs of0II1y 396 toni.

Allc; jM likely wiIllCCCllcnle tbeae tibIds and bODe oppoI"miliiW for J!&yptiID
...",ed olive aporIa,. dubea me fall from 30.1% to a .... of 2.9% to 8.9%
dqMmding on the HS code. Oppoihmi1iea for olive oil lillY be _ limited • it
lIfII&Is dIlItolive oil duties could inca • a .-Itof.· .OIL
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• Jams expected to be greater export threat but could also offer import
opportunities. Hungarian jam exports should benefit from accession as:
o Import duties will be reduced from an average of20010 to 30% to zero
o Tax on imports ofsugar containing products will be eliminated
o Minimum import price will no longer apply

Hungarian firms expect their jam exports to grow as a result of accession and
rising demand in Russia and other CIS countries. However, domestic fruit
production has been declining. Unless this trend reverses (unlikely since
subsidies also are being reduced) imports of fresh fruits and/or jams will be
needed to meet growing domestic and export demand. In addition contacts
indicate there is a market for jam flavors not produced domestically such as
orange and grape.

• Increasing lterb production, plll1icularly claamomile, could mean Increased
competition for Egyptian exports. A few years ago Hungary was a major
importer of chamomile but in recent years the country has become more self­
sufficient and begun to expand exports. However, the domestic market for
chamomile is volatile because weather changes mean wide fluctuatious in
domestic production. For example, unfavorable weather in 2002 reduced the
chamomile harvest by 50% and imports exceeded exports. As a result, Egyptian
companies should maintain contact with Hungarian companies.

K.ey trends affecting chamomile production in Hungary are not expected to
change much as a result of EU accession because there are no import duties,
taxes, minimmn prices, or quotas on chamomile trade with the current EU-I5
countries. Hungary has been using the EU's high quality standards for the last
year.

Overall the country exports about 1.15 million kilograms of herbs compared with
imports ofonly 132,920 kilos. Milk thistle, hip flesh berry and linden are the only
herbs for which imports normally exceed exports. Imports ofcaraway and fennel
also occur although the country is an important exporter ofthese products.

• CBDDed fruItI lUId vegetables domInate processlq sector but frozen food
producdoB likely will grow iD competition with Imports from Egypt. The
canned food industry accounts for 75% of processed fruits and vegetables
produced followed by the freezing industry with 22% and the dried product
industry with only 3%. Discussions with importers and retailers suggest that
demand for Individual Quick Frozen (lQF) products to grow both in Hungary and
Eastern Europe. Globus, which has IQF plants in Hungary and Poland, accounts
for 50010 of the country's IQF market and is expanding, based on expected export
growth in Eastern Europe and former Soviet Union countries.

• DecIiuIDg ollion production could reduce dried onion exports. Hungary is a
competitor with Egyptian producers in dried onion export markets, with sales over



S4 million in 2002, aDd Geno6lly the largest market. Howcv., cIome8lic ouion
production bas tiilleu &om 170,000 loDs in 1996 to 110,000 toas in 2002. The
decline in ouion production is attributed to the C'M.ljmwl use of the bi&h qua1ity
spice type ouion (MAKO), which c:ommauds a higher price for dried poww1bau
oCher varieties but bas a SO% Iowa- yield aud tabs two years to produce.
Produa:n are alt&uptiug to clJauge varieties.

• IMp ....II... '1lelaIIIe pnchIdIea ......... add _ ....., .. CIIe
....... for fndt ... "lllable procIwdieL Huupry DOW' bas very large
productionlRlbaidies for mauy agric:u1tura1 producls aud will be required to reduce
tbem sbalply duriug vcesaion. For eumple, vegetable procb:lion IIUbIidies will
be redw:ed &om 70 Forint pel' 100 ICJlIlIl'e meters (7,000 Forint pel' hedaie) to 23
Forint pel' 100 ICJlIlIl'e meters (2,300 Forint pel' hedaie). Prvc1lIccn, proc man
aud otben are concemed that large sbit\s in p.idrt:tion will be --' by the
reducliou, aud that producen will shift away &om bi&h coat fiui1I aud vel ',.hies
to WililiModities (such as com) which do not require irriptiou aud have geuaaIIy
Iowa- poduction coata.

• Muy BIIIIpriIul C. pnIea are ........... AHM'.... ..,. ...AIIeIII
:IIJPCIu ........... Rep ••Ialj_ ofHaba P1uI LId. ADd P:M.D. 0"'."1
expi sed sIroiig interest in importiug DeW producls aud wuuld lib to Iesm _
about Egyptiau producls. 1beIe cumpauies import direc:tly aud IIll11 to reIailen.
'Ibcy baudle alI upecIB involviug impot Is iucludiDg purehasin& .bitN'e.
fut wacliug, cusIoms clem--. trauIporlBIiou, warebmsiu& c1illributiou, dI:.
AdditiOllll iufonuaIion aud t'1'lecIs for these firms is p",icIed in the report.

IIerINl ... is ODe of the largest impotliug C'1""oies with-t IlI1es ofabout
$60 minion The .,.M',_y 0WiiI~ deep '- fiIciIities, a trudt f1ed;
bas accesa to nil lines audits own duty free moe.

P.M.D. OM"""1 is lIDique in that it bas w..ked with ..Oil•••• T_ aud
Cora, two of the largest chainI in the ClIUIdIy, to eslBbIiIb jlll.".tional aisles fill'
lelecled ClIUIdIies featuring imptcled poducls.
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v. Appendices



AppeMh L BupryFndt...Veptable Data

THIeM. B......,:MaJ..Vq ....IePl.........
I,_MY

"0........... .- ut7 1M utt .. .. ~ .-aa
s-ct PqJpr:r 244.0 229.0 N.O 225.0 240.0 241.0 254.0 4.1
(l'Iprib)
T_ 217.0 205.0 360.0 230.0 228.0 211..0 2AlI.o -13.2

W··"...." 131.0 108.0 160.0 110.0 160.0 141..0 115.0 41.2
o.-Pcu 45.0 52.0 83.0 M.O '1.0 110.0 74.0 64.4
s-ctCGm 231.0 200.0 280.0 260.0 254.0 423.0 535.0 131.6
SnIp (0reIlII)S- 163 15.0 17.3 13.0 15.3 17.6 17.9 9.1
e.tJllIII 66.0 88.0 80.0 72.0 15.0 75.0 61.0 3.0
FieldCmala 61.4 53.0 72.0 55.5 12.0 111.0 104.0 69.4
WbileCmala 16.0 7.0 20.0 20.0 8.0 14.0 13.0 -IU
1'InIlly 36.0 33.0 4&.s 32.5 50.1 57.4 66.0 83.3
e::utmr.IiDd MuaIa_ 25.0 28.0 33.0 35.0 38.0 40.0 40.6 62.4

0aicIII 170.0. 110.0 149.0 144.0 95.0 147.0 110.0 -35.3
o.tic 7.7 14.6 11.4 7.0 6.7 6.0 4.5 -41.6
0Iwdiw 24.0 40.0 31.0 29.0 27.0 3S.o 60.0 lSO.G
CaalifIcJMr 21.G 19.5 24.0 22.0 24.2 25.2 11..0 -14.3
T.... S· W .... I,3IlA 1,2I2.J 1,625.2 ..... I,36U I,MI.2 1,""" 3U_A_......,......,.

a 2IIlll<A-I--'alB a . .... t .-'JIIZZ)

V.-
1996 170

IW1 110
1991 149
1999 144

2000 95
2001 147

2002 110_A__-'-
....,. a 2lIlIZ~--.",
p . Bear, 's....-.zJ
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Table A3. Hungary: Onlonl, Dried, Trade, 1001
TariffCode' 0712200000

Country Export Import
DellinationlOrlgln MT 1,000 USS MT 1,000 USS
Germany 926 3,151 98 281
Sweden 114 287 0 0
Croatia 77 203 0 0
Switzerland 73 221 0 0
Austria 48 131 I 0 1
Slovenia 29 83 0 0 !

Romania I 20 52 0 0
Italy 16 50 0 0
Holland 13 28 7 15
Yugoslavia 7 18 21 54 I

Poland 0 0 8 17
Other 10 36 9 17
Total 1,333 4,160 141 383

Table A4. Hungary: Onions, Fresh/Cbilled, Trade, 1001
TarUfCode'0703101900.

Cootry Export Import
DeodnationIOrIgIn MT 1,000 USS MT I,DOOUSS
Slovakia 2,082 255 0 0
Yugoslavia 1,426 117 0 0
Germany 1,326 234 2,090 311
Litbullllia 1,062 135 0 0
Czechoslovakia 984 154 0 0
Estooia 965 144 0 0
Slovenia 816 128 0 0
Austria 226 39 2,809 400
HoUand 3 1 3,783 736
Turkey 0 0 1,125 246
Otb« 1,913 262 389 51

I Total 18,ll83 1,469 18,197 1,745

Table AS. Hungary: Green Pea Produc:tfon
1,000 Metric: T_

Year Quaad1Y
1996 45
1m 52
1998 83
1999 65
2000 51
2001 110
2002 74

Soun:c:A_......~
Magyoronzagon, 2002 (Annual Report of
H""";' HorticolwmJ _, 2002)



TIlllleA6. BDpI'J:" • PeaTnde.·~,
TariffCode: 0710210000

Ceotry EqIert .....
MT 1,-_ MT ..-USS

o.-:e 3,324 I,BS3 0 0
aem..y 2,340 1,338 62 3S
HoJImd 2,236 1,146 0 0
IIlIIy I,3SO m 0 0
TaiwD 1,323 664 0 0

JWaiam 968 S72 100 63
e-tia 7S9 +M 0 0
00iDa 688 330 0 0
Cr.ecIIoIIontia 134 72 22 14
P.-.. 170 6S 361 217
V....... 12 6 1,131 S46
~ 3,231 1,9S7 0 0
T.... 16,534 ',344 U'76 1'75

TIIIIIe A7. Bupry: Prepued PI 1I 'ed Pea Tnde
TariffCode: 20054000OO

C 7HI EqIert .....
J)wf' n 'DrfPa MT ..-- MT ..-USS
R.-ia 40,162 24,742 0 0
Tjhe4a 3,m 2,008 0 0
tJmiae 2,170 1,257 0 0
uma 2,OS7 1,_ 0 0
Xen"" 1,Cl36 677 0 0
R· • !lO) 460 0 0
CUI'

, , 'it 846 426 2 I
P.-.. 846 646 0 0
IJ- 7,., 368 0 0..... ! 741 48S 0 0
s-ia 717 410 0 0
<lea.-y S07I 379 , 0 0
SIuntia 461 23S 0 0

:, II8Iy I
I 0IIIIr 1,36S

S-A__w,.M'hQ

n • . R&d 7 ' ....3ml

o 231 64 :
7S6 18 12
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Table AS. Hungary: Snap (Green) Bean Production
1.000 Metric Ton.

Vear Ouantltv
1996 16
1997 15
1998 17
1999 13
2000 15
2001 18
2002 18

Table A9. Hungary: Snap (Green) Beans, Frozen, Trade, :ZOO:Z
Tariff Code: 0710220000

Contry Export Import
DestblatloD!OrlglD Mf I.OOOUSS Mf I.OOOUSS
Spsjn 767 431 0 0
Croatia 611 358 0 0
Swedeo 387 238 0 0
Bosnia &: Herz. 325 202 0 0
Slovana 368 200 0 0

, Greece 240 134 0 0
Aualria 241 126 0 0
Finland 176 112 0 0
Poland 133 73 83 54
HoUand 180 73 0 0
Rmnania 101 62 0 0
Yugoslavia 5 4 203 83
Other 326 157 6 4
Toml 3,861 2.167 292 141

Table Alt. Hungary: Snap (Green) Bean, PreplPres, Trade, 200:Z
TariffCode: 2005590000

COlUItry Export Import
DestblatiHlOrl&la Mf I.... US$ Mf I,"'US$
Auslria 894 398 3 1
Russia 352 195 0 0
Ro..-ia 211 87 0 0
Slovmia 33 23 0 0
Poland 22 20 0 0
Swedeo 26 16

1

0 0
Croatia , 39 14 0 0
Italy 0 0 899 193
France 0 0 35 26
Other 34 20 i 22 24

I Total 1.611 773 I 959 245
Souroc: A _ ......~Mqyuumagoo, 2002 (Annual Report ofHuugorian Horticultural
_,20(2)



Table All. BlIIIpJ'y: l;~ (Greea) .....Prep/PnI, Trade, 2It2
l'arifrCode: 2005510000

e-try J:speI't .....
MT .... USS MT ....081

Ruasia 3.7SS 3.014 0 0
CzocIIoolowkia 286 174 0 0
PoIIDd 122 103 1 1
Ub8iae 76 6S 0 0
1Ialy 0 0 361 147
<llIIa- 2S2 200 30 21
T.... 4,4t2 3,556 3t2 .,.

TableAU. Bupry: T................
1,MlMeatcT_

Q-,
y- ..... ~IIT....
1996 198 89 287
1997 llO 9S 20S
1998 260 100 360
1999 130 100 230
2000 130 98 228
2001 llB 100 21B
2002 149 100 249

Table AU. Bupry: T , I'l , Trade, 2It2
TariffCode: 0710807000

c , , EqlIrt ......... .... 081 .... ......
Ocmwif 4,8S3 2,036 0 0
lJDi1aIlt....... 633 332 0 0
S.iIza.... 2S8 160 0 0
~ 324 1S4 0 0
HoIImd 398 131 0 0
14'

r • 139 102 0 0
IIaIpria 0 0 20 7
<llIIa- 446 184 0 0
T.... 7_ 3,IJt 21 7_A__w,..Moc:::

• _<-e-tfll
B • -aa' P '-.2IIIIZ)

-



Hungary: An Industry Rapid Analysis ofExporl Competition and Market Opportunities 44

Table A14: Hungary: Tomatoes, PreplPres1/
, Trade, 2002

Tariff Code: 2002109000

Country E.rt Import
DeotinationIOrIgIn MY I,OOOUSS MT I,OOOUSS
Russia 2,165 1,182 0 0
Lithuania 149 82 0 0
Germany 167 58 0 0
Italy 0 0 149 59
Other 387 217 II 5

, Tobl 1,867 1,538 159 64
11 Whole or mpJCCeS

Table AIS. Hungary: Tomatoes, PreplPres Other, Trade, 2002
TariffCode: 2002901100

Covatry Export Import
DeotinatiolllOrt&lD MT 1,000USS MT 1,OO8USS
Poland 39 27 0 0
Bosnia-Herzg. 9 3 0 0
11aIy 0 0 419 140
Sweden 0 0 2 I
Other 8 3 I I
ToW 56 33 412 141

Table A16: Hungary: Tomato Ketchup" Sauce, Trade, 2002
Tariff Code: 2103200000

Poland
Cro8lia
Bosnia_Heng.
Lithuania
Czechoslovakia
HoDand
Austria

. Italy
Other

Export
MT 1,000USS

4,510 3,220
1,572 1,568

126 117
106 103

o 0
o 0

o 0 Io 0
340 1,645

Import
MT 1,000USS

332 192
o 0
o 0
o 0

159 97
145 132
556 450
162 168

3,999 543
ToW 6,654 6,654 5,353 1,583

Saan:o: A""-_bolyme~ 2002 (AmJual RcportofHuaprian
Horticul1unll_.2002)



Table Al7: BlIIIpIJ: T........ PrepIPreI Odaer, Tn4e, 2112
TariffCode: 2002903100

e-y ...... ......
JIioe''w .. • /Ortc'w MT ....UBI MT I.-UBI
PoI&d 4,9SS 3,794 0 0
L"'-'" 447 413 7 1
HoIImd 411 360 0 0
ltmIia 104 82 0 0
F....... 0 0 S28 293
0Ieece 0 0 2,1S4 1;rn
I1aly 0 0 1,933 663
Qiaa 0 0 361 256
Oda- 343 U>7 2!12 17S
T.... 6,%61 ""17 5,274 2,"5

Table AlB. Bupry: T_.--, Prep/PnI, Odaer, Trade, 2112
TariffCode: 2002909100

e-y ...... ......
MT I.-UBI MT ....USS

PoI&d 1,411 2,496 0 0
acom-, 241 486 0 0
0Ieece 0 0 3,430 2,S49
I1aly 0 0 2,610 1,113
Qiaa 0 0 1,sso 1,019
T1IDey 0 0 1,ll38 798
0Iber - 368 21 16
T.... ..,., 3,151 I,64t 6,JM

TlIIIIe AI,. u-.pry: T.....hke,Trade, 2112
TariffCocle: 2OO9SOIOOO

e-y ...... ......
MT I,-USS MT ....USS

Tid 1,238 3S1 0 0
e-IIaIlovItia 1,l128 302 0 0
ltmIia 864 233 0 0
SIontia 27S 78 0 0
Oda- 1,380 42S II 12

T'" 4,1M I.- II n_.A_......,..Moc::: -<-....",
B • BuI'i 7 '-'3m)
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Table AlO: Hungarian Sweet Pepper (paprika) Production
1,OOOMT

Quantity
Yur Field Greeohoule Total
1996 79 165 244
1997 59 170 229
1998 76 180 256
1999 55 170 225
2000 60 180 240
2001 53 188 241
2002 69 185 254

Table All: Hungary: Frozen Sweet Pepper (paprika), Trade, 2002
TariffCode: 0710805100

Country Export Import
DeotiDatioDIOrIgIo MT 1,080 USS MT 1,000USS
<Jermany 1,420 931 0 3
Austria 309 214 0 0
Poland 179 113 0 0
Czechoslovakia 132 81 0 0
Finland 127 107 0 0
Sweden 95 73 0 0
SlovaUa 83 37 0 0
Belgium 71 30 0 0
HoUand 66 52 42 65
Bosoia-Hetzg. 60 23 0 0
France 24 12 0 0
SpaiD 0 0 25 21
0tIIer 46 41 3 2

Total 2,612 1,714 , 71 88

Table Al2. Hunpry: Sweet Corn Production
1,_ Metric Toni

Yur ProdDctIon
1996 231
1997 200
1998 280
1999 260
2000 254
2001 423
2002 535_:A_...... hcIyme

~OII,2002 (Annual RqJort of
Huopriaa HorticulwmI Sector, 2(02)



Table AD. B1IJIIlUT- Sweet c.n. JI »TnIde, 2M2
TaDffCode: 071040000O

C iii £qlMt I-..rt
....he......KJrfIIa Mf 1,-1IBS Mf ~IIBS

UDilIodJC....... 11,142 7,753 0 0

JWaium 6.619 4,115 0 0
aem-y 503S9 3,259 0 0
s-dal 2.581 2.006 0 0
PoIIDd 3,177 1,ll82 13 14
HoIIoad 3,221 1,682 0 0
-'-ia 2.3OlI 1)66 0 0
F...... 1.497 893 0 0
o.-e 1,095 671 0 0
S.itaalliud 813 564 0 0
e-booIovIIkia 921 520 0 0
Norway 606 331 0 0
YlJIIlIIavia 41 11 749 374

~ 3,964 2,477 91 53

T.al 43.,144 27,541 I5J ....1

Table A24. B1IJIIlUT- Sweet Con, Prep/PnI TnIde, 2M2
TaDffCode: 2005800000

c , HI £qlMt I-..rt
Mf ~IIBS Mf ~IIBS

R...a fiO.511 49.921 0 0
Gem&at 26,533 22,340 0 0
PoIIDd 111,580 7.688 0 0
umme 6,464 5,254 0 0
e-booIovIIkia 2,051 1,579 0 0
~ 1,711 1,529 22 22
BoIonII 1,l149 1,516 0 0
-'-ia 1,853 1,436 0 0
SIDntia 1,1ll18 1,367 104 ....
s-dal 1,701 1)43 0 0
xe-", 1)12 1,108 0 0
HoIIoad 1,268 1,ll23 0 0
I'" A; 1,024 805 0 0
l&via 795 628 0 0
QaIIlia 645 500 0 0
USA 452 315 0 0
~ 0 0 163 99
~ 2,928 2,341 0 0
T.... W,5'72 1-,. 2M Its_A_......,....... • ~lqatol

B . &:if alSec:Iar.~
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Table A2S. HUDgary: Gberkin ProductioD
1,000 Metric Tons

Year ProduetloB
1996 24
1997 40
1998

--:;-;-
31

1999 29
2000 27
2001 35
2002 60

Table A26: Hungarian Carrot Production
1,OOOMT

Year Field GreeBbouse Total
1996 32.5 3.5 36.0
1997 30.0 3.0 33.0
1998 44.0 4.5 48.5
1999 28.0 4.5 32.5
2000 45.0 5.1 50.1
2001 52.0 5.4 57.4
2002 60.0 6.0 66.0

Table A27. Hungary: Carrots, DrIed, Trade, 2002
Tariff Code: 0712905000

COIIIItry Export Import
DaliaallonlOrlgla MT 1,OOOUS$ MT 1,OOOUS$

USA 151 314 0 0
Croatia 185 284 0 0
Romania 87 150 0 0
HoUaod 52 107 2 8
Germany 27 63 1 1
Polaod 0 0 473 619
Other 44 110 10 19
Total 546 1,028 485 646

Table A21. Hungarian Berry Production
l000MT,

Prodad 1996 1997 1m 1999 2000 2Ml 2M2
Strawbeny 9.6 10.0 7.5 9.0 6.0 7.5 8.5
Raspberry 22.1 18.0 17.0 16.8 13.0 14.5 10.0
Blackberry 3.0 3.5 3.8 5.1 6.0 7.0 7.3

Red '" Black Cummt 26.0 12.0 10.0 11.0 9.0 10.5 12.0
Gooaebeny 8.0 4.0 3.5 2.1 2.5 3.0 2.2

Total Beniea 611.7 47.5 41.8 44.0 36.5 42.5 40.0
Soon:e: A _ ....... btlymo Mqyuunzagoa. 2002 (ADnuaI Reportof~1ll HorticulMal8c<tlJ<. 2002)



TIIIJIe AD: BlIIIpIJ: Stra............ .Tnde, 2tI2
TIlriffCocle: 0811109000

c-,. Eqlwt .......
M'I' •.-uss M'I' ..-USS

AJa'ia 530 371 0 1
S.itza:..... II 25 0 0
PclImd 0 0 7'TT 628
aIiDa 0 0 2A 16
Paace 0 0 0 0
Olbor 9 15 0 0
1'MIIl 556 411 822 646

TOle A3t. BlIIIpIJ: 1bIpLa.,.... J • Tnde, 2tI2
TIriffCodr:: 0811203100

c-,. Eqlwt .......
M'I' ..-USS lIT ..-USS

aem..y 871 1,357 0 0
Swedm 565 1,115 0 0
Swibalwd 477 1,ClJO 0 0
AJa'ia 444 723 3 I
PiDbmd 357 570 0 0
Paace m 439 0 0
PclImd 201 414 0 0
IIoIIaad 111 103 0 0

J!d&ium 82 166 0 0
V....... 0 0 :UI 319
Olbor 275 414 5 5
Teal 3.613 6.431 D6 m

T....All. BlIIIpIJ: w.......,.... •Tnde, 2tI2
TIriffCode: 0811205900

c-,. &sp.t .......
lIT ..-USS lIT ..-USS

a..-y 697 546 0 0
UIIiIod x· - '- 325 386 0 0•Swedm 177 211 0 0
S' I I 189 210 8 0w
AJa'ia ISO 136 0 0
Norway 97 130 0 0.... 128 104 0 0
IIoIIaad 194 84 0 0
0d8 358 329 65 60
1'MIIl :1.]15 2.l3' f5 "_A_......,.-USC • :llIllZ~__01

B • iw." 7
'_.2OOZl
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Table A32. Hungary: Blaek Currant, Frozen, Trade, 2002
Tariff Code: 0811203900

Coutry Export Import
DestlDatioDlOrlcln MT 1,000 USS MT I,OOOUSS
Austtia 41 32 0 0
Germany 19 24 0 0
France 20 17 0 0
Israel 5 9 0 0
Sweden 4 8 0 0
Poland 0 0 45 41
Total 89 90 45 41

Table A33. Hungary: Red Currant, Frozen, Trade, 2002
Tariff Code: 0811205100

COII.try Export Import
DestlaatIoDIOrIcln MT I,OOOUSS MT 1.000USS
Germany 740 612 0 0
Austtia 461 419 0 0
Belgium 314 256 0 0
Switzerland 170 185 0 0
HoUand 168 89 0 0
France 81 78 0 0
Italy 38 41 0 0
Israel 28 41 0 0
Other 2 2 0 0
Total 1.002 1.711 0 0

Table A34. Hungary: WhIte Corrant, Frozen, Trade, 2002
TariffCode: 0811209000

COII.try Export Impon
DestlDaUeD!Orl&lD MT I.... USS MT I.OOOUSS
0am0Dy 97 113 0 0
FiII1and 84 52 0 0
Switzcdand 12 6 0 0
Romania 0 0 4 8
Poland 0 0 5 4
Tolal 193 171 9 U

Source: A__ belyzeU: Magyaron2aaoa, 2002 (Annual Rq>crt of
~..Horti_ Sector. 2(02)
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HERBARIA
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Imporltii
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Secretary
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Tel: 36-1-202-5586
Fax: 36-1-355-5057
galamhos.mkoz@dbassoc.hu

Frozen Food Information

Ferenc Nemes
Agricultural Specialist
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Bank Center, Granite Tower, 1st floor, Szabadsag ter 7. Hl054
Budapest, Hungary
Tel: 36-1-475-4162
Fax: 36-1-475-4676
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GLOBUS
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Frozen Food Information &
Exporter

Fruit, Vegetable, Herb, &
Spice Information

Fruit, Vegetable, Herb &
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Tel: 36-1-26S-5115
Fax: 36-1-265-5118
npndnyjt!c qib@;,,'mfi.'fIbu

EwMib
Managing Director
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Managing Director
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Sales Director
HERBAPlus
115I, Hananyi K., u. 83
BMIj....... HUIIpIy
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Tel: 36-27-315-557
Fax: 36-27-315-557
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Endre Kovacs
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General Manager
Transtrade
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AppeHmDL EUW.....

The project 1am lIaVeled to BUlBell OIl JIIllm)' 12, 2004 to meet with BmCJl**l
Commiaion .qm:.. hl.lives to obtlIin EU agricullural trade policy iDformItiOIl, which
could be used in conjunction with this mport regarding export competition IIId ".1••
opportunities for Egypt.

The JllI11lOIIC of this IppeIMIix is to provide Egyptian expolletl with webailai OOC'i,eI
from travel to Bmssels, which include regularly updltlld EU regulltionl IIId bIri1fs. Tbe
Ewopcan Qwnmjasion cleve. IIId operates IIeYlDl dmbeses in ooqjllDCtiom with
Member States' Customs IIId TumOll Services. Tbe dmhla. are pm of !be
information systems ofTaxation IIId CustooIs Union IIId ClIIl be fouDd at:

http;llCiQl'JPUD-iDtIoopgpltpetjnp gwt,.,m/d",,,,''''''1mK htm

Some ofthe more useful e1eclr011ic c!atalNlses are:

• TARlC - Integrated Coonmwlity Tariff

• QUOTA - TariffQuow IIId O:i!ings

• 811- BiDding TariffInfomudiOll

• TRANSIT - n-itCustoms Offices

Desc:riptions ofthe websiles are IS fonowa:

TABC

ODe of the more useful detwbeses is TARle, the hdqpated Tariff of !be 0+' e'i')'.
1bia dabhle oonI!!ins a _ ...Iature in aU 11 ofIiI:W JaauaFs with Ibout 15.000
1IIriff liaa. It shows aU tbinI COUIIIIy IIId pefawti.al duty nla aclIIaUy w1pb1e IS

wen IS aU Ci.lllliCl1eial policy mel mIlS. FOI' example, the "tthn ClIIl be .-I by
Egyptian expm:letl to oblBin 1IIriffinformItion for poducts it expm:lB to the EU IS weD IS

COl' producII expm:led by ",-,om... COiIIIIlies.

Tbe TARlC COIlIjIIises the O+III1'11l1ity legislatiOll IS publisbed in the Official JmnwI of
the Ewopcan UDiOIl. It Ci....jhdes an irdIJwucm COl' pncIical _ IIId infiwll.tiOll, bul
does not have a Iepl slatus in itself: Tbe TARlC serves IS a cIinlct bISis COl' !be
Pep6iation of Member States wuliDg bIri1fs. ADotber field COl' tbe appJicatim of
TARlC codes is in mtnmltlld cuslDms cl__ Tbe _ of lbe TARlC codes is
obliptuy in cusli".1IId _Pica! decJaratiOlll in trade with tbinI COiIIIIlies.



Hungary: An Industry Rapid Analysis ofExport Competition and Marl<et Opportnnities 56

The database can be found at:

httn:/Ieuropa.eu.int/comm/taxation customs/dds/cgi-bin/tarchap?Lang=EN

The TARlC query screen allows you to:

• Browse the TARlC publication at any simulation date in the past

• Ask the description context ofa specific TARlC code (10 digits)
o Can enter 6 digits, which are common for most countries, to obtain codes

and descriptions for products up to 10 digits.

• Ask the duty rates for a specific TARlC code (10 digits) for one country or all
countries

o In case of import into the EU enter the country of origin ofgoods (such as
Egypt) or leave the field empty to display the community tariff for all
possible origins.

o In case ofexports from the EU enter the country ofdestination ofthe
goods, or leave the field empty to display the community legislation for all
possible destinations.

• Ask the restriction for a specific TARlC code (10 digits) for one country or all
countries

Quota

For a number ofproducts, a reduction of the customs duty payable is allowed for limited
quantities of imports. This limitation takes the form of tariff quotas or of tariff ceilings.
Tariff quotas may apply to imports of a specified origin, normally within the framework
ofpreferential tariffarrangements, or to imports of all origins. Recourse to tariff ceilings
is normally confined to preferential tariff arrangements.

As the EU is a customs union. tariff quotas and ceilings are managed centrally by the
Commission. Taxation and Customs Union DG performs this management in the
Commission's name, except in the case of tariff quotas managed by import license, in
which case the management is normally the responsibility ofAgriculture DG.

The database for tariff quotas and ceilings on the EUROPA web site displays the
balances of each tariff quota and ceiling applicable in the present year and in the past
year. It also indicates certain other important information, such as the date when a
particular tariff quota or ceiling is reached. This information is subject to constant change
as a result of the daily operations, which take place. The information on the EUROPA
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web site is taken 011. die evarina ofeach .mkiug day IDd is 1bc:acC(JIe CCJUeCt lit tbld time.
It remains 011 the web site mtil die evarina ofdie following .ukiuB day.

This website can be fouod at:

BTI

The main objecmes ofBincIiDg TlIrift'InfuullwOII_:

• Ensuring die UDifonn lIIId couc:et lIppliadiOll of die ('I....,. IIId I!Ifjtfje:el
IIOIDllIICIldme in die whole COilliiilunity

• Allowing die duty-ndes 10 be esllIblisbed lit imporlldioa, • weD • the
lIpplic:aliOll of8IIY oCher lepI provisions which depend 011 die clnsificWim

• Allowing die use ofimportIexport catific:ldes or ofIdv-fixiuc c...ir•••
tmder die Common ApicuItural Policy, or die c;ek:nletim of apoIt-ieliiudl,
etc.

This website can be fouod at:

hUp:llrwc:r CII' jpt/CPD"J'tn'tiCll """"e1debt "'tim.

TRANSIT

The Tnuit 0 ...... Office List (COL) HOIIIIl ... Cl&IJIIi- die lilt of •
C''''OmS offices fUr QA"ii1"nity/", '''''-111 1rmmit opcntions. 1be iufulmati.la 011 Ibis lite
is bIIed 011 die dala provided by die QiM'IJit4al! autbulili....

This website can be fouod lit:

bqp:IJC!"VI"'P' intIqmm!tuetjoo .'wt"'wlMtJmlw.1hwm1dm


