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IV. SAUDI ARABIA - COUNTRY PROFILE 

The major populatloo c:enIar8 Include RiyatII. 1he capIaI (CenIraI ProW!.;.). ~ ... 
~ 4 ..... I8sidenla. Jeddah (Weslam ProW_), 1he major.'p(it4y, 
'Iocatad 00 the Weslam Red Sea Coast. which cOillprla881he majorily d the rmct~!~ 
food coo!p8l'liaa in SaucI ArabIa. The Ix* d 1he food prot BIllig acIwIly is kM ' Ii in 5. 
IrdJslriaI park: ". DaInnan - ". Khobar, and DtIatiIWI (Fa 11 n ProW_) 00 1he . 

C 1 ITIjG.J4 _ct ArabIan coast, lew :aa"'" ~ 1IIJ)Cb:Ian .. d SaucI ArabIa. ' 
Other ~ as Hal, .Ia cx:a..:.AI ioUIayI. ... JiZ8n."'Abha, and Tabuk melle up 7 

1he o1her pop . «!if CII .... in 1he Kqdom. . 

AgricI.AJI8I prodI~ CIIIfIIIINd 00 whsst, bailey. torMtoee. maIans, dales,t 
ciIrua, pouIIry. eggs. daily. and IIUIOn plOdliclioo. GraeI.-. prodIlCIion at 
wgelBbl88 is also a wide .... incbI1ry suppI)'Ing higher qI lAy wgelBbln ' 

.~ 

Due to 1he lack d 8I8bIe 8(Jlcullural1ands. moat d 1he tooda conaLIIIIId in 1he ~;;,. 
impoItad, appIDlli1181iatJ $5 ..... per year (1_,. GIvan 1he pIOjec:t8d iOd II in 
pop"" in the next 20 years. ... wi conlll .. to be .. Ira. . Ig ~ for 
exporla d PIIX sn e Ii foods to the KSA.. .. "". ~ 

.fk"- \ 

geJO~CttAMEI.S: /.A~· \ OMAN 
~i8&HYPERII_iF .. i 

... : ~'......... I ~ 
Supefrnarkets came to 1he KSA .. a reai.a d 8 danB)d for Ii~ by ..... I 
~is:tri:1he KSA.~ to 1he Pnt d the ~ mbililMa food pldlllBI 



were made in smaI neighboftIood stores (blMele,) Of whcluala IIIIIIkats. The 
inIroduction 01 supermaItceIs into the retail ... did not rapIace the smallocal sIiOnIs, 
as Ihese stores are SIll fraquented by worrteI'" .. since they are not .Ioud to drive, and 
expatriate workers from de\Woping countries that do not have aa: a as to 8IAomot ias 

Curi.lII~ there are approxI,n II." 275 "A- and "B" cI.a .......... It.b In ... K8A. 
Chains with as many as 32 stores are bmd in the KSA. Most 0I1hese chaiI. PUll=' 1188 
either by direct iI.!pOI1aIIon from manufacturars, Of through pn:OJcar's agenI8 in the KSA. 
The practice 01 using COIISC'kIators is growing in the kingdom. as a way to I8Cbl8 cost 
and to eliminate the need to pun:hase fill COI1Iainer loads 01 a single item. 

The fuIure should show a conIinuous trend toward expanaion as the popdatiDn exparIds 
CMIr the next few years. The expac:ted popdatiDn glowIh wiI be primarily cia to the 
expac:ted rapid glowIh in popdatiDn which wit be brought on as the c:unent pop"" 
(60% CMIr 16 years old) 01 younger Sauci's get married and 8Iart mmliss 

Many 01 the larger chain stores were not in place a few years ago. by acquiring sm.lar 
chain stores as well as promising indi¥iduaI ston!Is; Ihese large chain stores have 
expanded rapidly. By acquiring larger blocks 01 stores, i ICI B lim' voII.me on:lering 
enabled many 01 Ihese stores to buy at discount priceS and become even more 
COIlipetilive. 

A large peroentage 01 const.IIIIIIS that visit supermaItceIs are Wesl8m ~5tEl, and 
middle- to upper-middle class Sauc:I nationals. A smaIer peroentage 01 the COI'IIIU'II8f' 
base is comprised 01 Asian and other developing country expatIi1d118 that puia liS e food 
for themselves and in some casas for Sauc:I Arabian farnias for which they work. WiIh 
this in mind. sIore buyers are WHY aware 01 the tendency 01 theee "while coIIaI" 
consumers to puie! as B new inncMdiwI produc:ts. even at a aIighIIy hI\PJr price. 

ConsurneIS are more aware 01 ilgllldients, and c:aIoricIfat COIdallI: in pmducIs IhIn in the 
past. Food proc:: B se en deII'IIloping new pitIdIlCIS should bear in mind that using hI\PJr 
fat content ingredienIs might be delrimellIaI to the poIeIlIiaI for saIe8 cia to this new 
CU83oo1ef awareness. 

SupennarkeIs range from the smallocal stores (blrbfnst to the "hyper-II"'" 8lyte 
stOles. Many 01 theee larger 8Up8I'I'I18I'ke are fashioned allier 'W...aarn- U.s. and 
Ewopean IIIIIIkats. Theae 8Up8I'I'I18I'ke oftar the COI'IIIU'II8f' a lui range 01 foaW! ..... 
ranging from frozen. fnIIh. c:anned. and ~ .aady to aat maala In adlllioo to 
foodsluffs. many 01 the larger stores aliso sal cIoIhilg, heM a ahald 1I"la I, 0fHIIa baIrad 
goods. plus they contain COFlICBniOl. for ftorisIs. video shops, and other COI.Wlllieuce 
outIe1S ALL Ioc:ated inside the market. Theae ~ are •• ely the .1Chor 
sIore in a shopping CBlder. Large parking ..... are provided to 8COOINOOc" the 
sizeable a..tonter base. 

SupennarkeIs have become a fImIy event, irMIMng bolt mother and father atong wIIh 
the chiIdIer.. In the past. the father U8UIIIy did moet 01 the shopping on hIa way home 
from work. Wdb 10% 01 the lamal. popdatiDn wollcing. cc:Jmjlllllience is becoi'-iIJ more 
inlpOrtant to famJies. Some 01 the larger stOles are p!OIIicIng "Ptay AreIIII' for younger 
chiIdIen since Ihese 8Up8I'I'I18I'ke are t'IA'nIng into famiIV entaI1ai Ii"" and shopping 
fonlya. 

Most 01 the 8Up8I'I'I18I'ke 'JiaIIad in AprI 2000 were exbemely well SIOCked willi 
international bIands and local brands. AisleS of pitIdIlCIS COIllaiq pasIB Of frozen 
vegetables can be as long as 15 meters in some of the larger stores. A ~ 

i 



cor:dirnent sect-jon aJone ~n Gne Riyarjh 
of ketc~;up prO{1UCtS, 

vVestem style promotions 'Nere commecn 
ion afrnost every store ViS~tf;lj. '""Buy (i-ne 
(3et Or~e Free'~ offers \vere c(:.?mmonph1C€. 

unrelated companies was also q!Jfte 
comm,)n ,0 the KSA. Hems oasta 
nooelies werE.' oHen packaged '>'lith te:mato 
.sauce {:~ro):jucts or ,oliVe \)Hs. 

established pre-ducts are 
enticing consumers with 
ripe (~1 co-pack~ng :s 
corr~mon j·n Egypfs S!{jres . 

.. ~dvert;s{n.g is ver::i ~)te\t<1jen! ;n the KSA: 
fuB-page ads aTS taken '!f: ne~vspap€r, and 
handed ow! as "flyers'" al sfcre entrances 
to prcmot-e specia~ of!ers~ 

r.Jany time·s. fo·ss¥"~eadef pnJducts are <)Here·j at t~e~-o~.v co·S! tc: artract C";J'~~!(>rr::€r's 
~nstance. fn:::-zen· pOUar"l products tn-at are nearing fn€~ exp:.ry d-atf; f 12 
otiNed by the processor to a cham of SUi-'H2~fmar~;E;ts to '(wo:d atC:!;:;~ loss 
are closel';l monitored ifl every store by the Saud: te e:1Swe 1r;3c 

pr,:)ducts are sold to consumers. 

Since 'Nestem cGnslIitants des:gned many of these superm;3r~E;ts, 
modBmstyle of Vie-stem marl<.ets with wIde a!s~es, 
marntained product shet'Jes,and very professionally n,,,,,,:;u,<;,·' 

expatriates often manag€ a large percentage {;,f those sup€frni:yke!s 

It:s importam to remember, that many cl the 
departments are often managed by lore:gn expatnates 
pmducts from th.::::ir own countries IT they are avaHabt8 

1n the lvture, many of these supermark€t management p·osit{}','1,$ 
maiagers due to the renewed demand for implementation 
'Nnich is targeting an employment increase of a 5%: per YE,ard 
private sector. This program a&s,:J targets certain categcnes of 
for SaudI citizens only. 

The setting of these new supermarket enllifonmerts is a g(~yj platlorrn to 
products, Some $UpemH:~r'j(ets have new product tastrr)g kiosk },)·ca1ed 
store to entice customers into b,ly)ng new products, 

3re 

An int€.!t'..f!ev.{ w*th a purchasing departmenl m.anager o·f a jar-ge Supermarket cha,n in the 
KSA revealed tf':al they prefer to buy thofOugh Agents, as ()Pf.,-osod 10 
processors, This arrangement is popular beca.use the agenV:mp{}rters handle most of the 
d-ay· ... to ... ~jay prob~e?ns assocjat€~j wrth transponal~or: ;rnp-ortaJ;{)n docum;er~:tati·C:·t::.. CL~s-toTn.s 
Ciearance, ccmpiianCE'Nlth food safety requirements, and 



merchandising sef\:',CeS, labeling 
inventory controls (expwy monitoring). 

By utilizing agents to purchas€ supplies tor tliE'if stDWS. 
reduce tile need 101 spee,aiizerl staffing fo, 

WHOLESALE MARKETS: 

Vlholesale markets seHapprc~jmately 30 to 40 
in the KSA Wnctesale marKets still comrnand a large 
there IS a trend to shop at supermarkets due 10 the 
services avaHable through in-stere kiosks. 

Many of ~hese wholesale markets are usuaHy qu;te large, 
which oner separate pmducts hke frozen vegetables, meats, 
dry gor>..,ds. Wholesale markets ofter mdivlduals toassi;:,t 
department as opposed to the "Seclf Help~ style of new SupennarhNs 

A large portion of the purchases made in these whdesaie 
of Saudi fammes or other expatnaJe household workers. 
allowed to dlive in the hingdorn, 

Manywholesase importers service retail outlets, Gther ',,,<'holeS-Eilers. aD() 

;.-:>;.t­
".' '~$:' 

c.ustomers. A large percent.age of these impcr!ws a,::;r as s()le agents kx brand nan,;} 
gCCds such as poultry, tomat{) products, c:a;nned gc<cds, p;;'~$ta.s, and f,oren vegeta.bles. 

BAKAlAS: 

BaK'8iasare traditional neigho:Qrhoc<ostores, which seH proi::bcts to meeiG3:SX: 
howsehold neeos, These small stores are frequente,j by 'Nc;men. and 
stnce they are €fther n'Gt aHo'Vit1~j 1c' dr:rve f){ ('~~) not' have teady acc~ess ~{~; 



Even with the inIroducIion of supermarkeIs, these stores ..., steacf'y ir'Iaeuing due to 
the continuing urban growth. As neighboIt1ODds become more sophisti< e'ed, 
supermarkets will grac:flally acquil8 more market share, but the need for the 
neighborhood bskBIas wiD II8'Wlr ba totally .epIaoed due to their ease of ace a IS since 
they ..., often within walking distance of the customers' homes. 

In the future, women may gain the right to drive automcIlles in the KSA and the probable 
reduction of dIM!Ioping counIry expatriate worIdorces due to "SaucI-ization: may I86UIt 
in many of these balcBlas losing their market edge to supennaItcets. 

Wholesalers tradtionaIIy supply bIlkells. but a new fonn of this whclles a'8 link is 
emerging, which is taking market shant due to PlonlOllona1 enticements. A large 
Balvaini company has begun to build these discounl C81iIeni In the Riyllidl araa to 
supply the baksJas. The first store constn.ICted in RiyIIidl contains over 8,000 squara 
meters of sales area. with a second store plarli'l8d contairIng 15.000 squara mat81'1. 

These new "Super Wholesalers" ..., drawing bu&iI us away from OCher wholesa'ers by 
offering discounIs and ntbates on large purchases. One store manager pradIcfBd Ilat 
1heI8 would ba "Sam's Club" or "Prioa Club" style stores for the c:onSlI'IIer In the near 
future. 

It is impoI1ant that proc Bas DIS subscribe to food industry I8IaIed rnagazine8. so that they 
can keep abreast of changes in the Gulf market 1rends. Prot B S S IllS with • to date 
kno\fJledge can take advantage of opportunities that arise. 

MARKmNG A PRODUCT(S): 

EsIabIishing customer contacI8 In Saudi Arabia is not Be easy Be making a sales cal on 
the phone. Even personal visiIs to the KSA..., not a sura 8YIIIIUl for ••• I S B A Ii .... tI 
numbar of Saudi Arabian in!pOftials..., willing to tesI market new pn:mising pIOdIlCfS 
provided an ag.eement to allow the importer to "private faber' the p!OdI.Ict if it pnJ' .... to 
ba successful. 

Prty 2 labeling is perhaps an eaaier pall to take for «IIry Into the mwkal place, due to 
the imporIitlg company pnMding aI nee a B B ery "sheMng CIf1I!III' and 
PlomotionaIIadverIising costs. Moat new pIOdIlCfS must Imi=a'y pillet II ........... 
(called "sIolIiI1g fees" or "graen fees") when enII8ring a new market.. 

In atiIion to the shelving coats Ilat may ba I8qI.inId. PlomoliOllalSllpporl mataisla and 
adWIrIisiIlg ..., 00i1.,1On I8que sf from impoI1ers. With this In mind. a polBillial exporI8r 
must Include any .. ::IIticnal c:ost In qu; ... mlds on new pIOdIlCtS ullislling to enIIIIr the 
Saudi Arabian market. Egyptian food proc ass IllS need to budgat for these c:cats In the 
future, as many foodsWffs irnporIeIa wiI surely requn these 6iUIionaI alemenls in the 
fulure. 

There ..., S8Wf8I agalils in the KSA that ..., sole agall(.y lap! B B B daIi .... for certain 
blallds of intemational foods. These ililematiOllal companiea ..., OOil8idalad to ba soma 
of the largest food companies in the world. 

Irnpc:IIters use in-house local bu,ars in the KSA. but SIll rely ~ agenIs to acquiI81heir 
supplies of specific products sold only through excIusiIIe agency agreements. 

y 



One complaint heard on IlillWraI inl&r'.oiaws wiIh ~ was that many Egyptian 
process DrS would set up an exclusNe agency agRIeI'IIelil. and 1hen break the agreement 
by contracting wiIh another importer for the same proc:Iuc:t. Once.. ....71 ... 
agI IIIIIIInt .... IIIIIn agltld upon. .... agI I •• " MUST lie hanoI_ CanIfuI 
irnIestigation of any potential imporlenl should be con!pleted prior to signing any 
agreemenls to ensure that they are capable of fu1fliiing the contradS and lepre B e .lilg 
your producls to !heir fullest potential. 

H is not unusual to find a company offerii'ig the same product under IIMIf8I dffenInt 
JabeIs, which might appeal to cIwIrse group of c:onSlI'I18r8. PrivaIe labeing is very 
atlractlve for this reason. When approachiIlg a POtelltial Sauci AnIbian importer, this 
private label option should be considered. 

Another method of entry might be through the offer of consoiolation. Many c:ompaniBl 
are not willing to gamble on an entile container shipment of a perticuIar new product ...... 
it has been test l1181t<eted in country. Ivt offer to COIIS()!i(Iate SlMIraI c:lfferenI producte or 
awn arrangement of a co-operaJive shipping Bgleement wiIh oIher food proc e s S ClS in 
the same container might be an atbactiYe aIlemative to an importer. 

ImporIenIln the KSA baclllo. .... ., expec:t extMded _ ..",." opIIons (30, eo. 
90 or 120 dar plane) and bulk dllICOUIII offerL Volume dll~_ are also UBU8Iy 
expected for larger orderS or repetitive ordera. It is important for exporters to und8l111Md 
these practices prior to offering !heir producIs for sale wiIh quotes which might not take 
into consideration the exIanded payment times or the bulk dIsCOI.ns expected by 
importers. 

As wiIh oIher ace countries, Sauci AnIbian inlPQl1erS are IookiIIg for ptft:e, InnrMiIlllllwt 
pn'Jduc:Is, AND pec:#QIgIng, whenever a new product or procBSser knoc::Ics on the door. 
Ivt exporter must remember that this market is highly aophislir.aled and demands high 
quality from input ingledienls on through to packaging. 

It is important to remember that any product conlaillilg any form of alcohol. pork or pork 
derivatives will NOT be alk)\'l8d into the kingdom. AI meat. pouIIIy pn:OlCIS or food 
producIs conteining meat or meat by pn:OlCtS, must meat "HaIar 8Iaughter C8iitificalioll 
SIandaR:Is. 

There is also a rasIricIIon on the number of ingIedienIs (25) that may be COl_IlK! in one 
proc:Iuc:t. 

COMPE1l11ON: 

Food processors in the KSA are incnIBlling pn:OlCIion IeveIa and are beconillg 
more COfI4I8IiIiw from wiIhin their own bOIl:le.'8. Illcra ! Ig competition from the 
US, Europe. and the Far East also add to the continuous ftow of new product 
CClIIirIg into the KSA. 

1he Sauci AnIbian 1IO"8I1Iment is pioltdng lis own proc! . III induIIIy by 
providing financing and 81111aidllll on sllleted equip! ...... wei .. i.!p08i1ll 
import tariffs on seleeted pn:OlCts (pouIby meat. table eggs. infant foods based 
on milk, rnecamni and aimiIar pmdIlCts. eIIC.). H is ~ 10 remelliber that 
Sauci ArabIa and Oman have petiIiorIIId to become III8Ilibers of the World Ti1IIII:Ie 
OiganizatiOo'l (WTO). Should Sauci Arabia beCOIne a My "a saa d member of the 
WTO. these ti1IIII:Ie barriers will be Ihreatel a:I. 



It must also be remembered that Saudi ArabIan proc a II [)IS depelid heavIy upon 
imported raw materials to supply 1heir procilClion raquiremenIs. This is one _ 
where potential exporting Plot e II [)IS can find a niche market to supply paI1iaIy or 
fully Plooe 9 s ad IngI'edietIls to fulfil the I1IqUirements of these Saudi ArabIan food 
process ors. 

Saudi Arabia has an CMiIf8II advantage in the Gee communily, due to the 
advantage of duty free shipmenIs within the ArabIan Peninsula. This advantage 
has prompted sewraI intemationaI c:ornpanieS to provide lic:etlllillg agI88I'I'I8IIIs or 
joint venture prodIlCIion facilities with Saudi ArabIan companies. 

A few Saudi ArabIan c:ornpanieS have made inquiries into abal gil: s'srce 
opportunItias in Egypt to take advantage of lower cost inputs and lower labor cost 
to produce foods that can be 8XpOI18d into the KSA, Gee countries, COMESA, 
andtheEU. 

Fast food type restaurants are going to became more prominent in the KSA in the 
Mure. mainly due to the increase of younger families, which wiI spring from the 
current sector of the kingdoms large teenage population (60%). 

IMPORT REGULATIONS AND STANDARDS: 

AI foodsMfs manufactured and imported into the KSA are regllllallld by 1h8 Saudi 
Arabian SIandards Organization (SASO). which sets stand ... and fe9" , S lastilllg 
procecfu!es. 

SASO has been 1h8 lead agency in the Gulf region to form and adopt a common 881 of 
rules and regulations (standardization & rnetJoIogy) for aD of the CCIt.I1IrIes that are 
members of the Gulf Cooperation CowlCiI (Gee). 

The standartIs, which are being d8\8loped and adopted, CCMII' oonlllOCllie8, prodllclll. 
mS8s'nmenIs, tesIiIlg meIhods. me1sorologk:al symbtl's! 18rmlnology, Wil.1IXIly 
definiIians, saI'ely measures & emmolimentallesllng. 

Although SASO sets 1h8 lllllllderdS and tesIiIlg procedures. acting more on an adviIIory 
level, as append to an executive level, other agencies do the physicaIla till'll and 
II'IOIIitoring procedures. The Saudi MinIsIry of Cornrnen:e Labotalui ies at aI ports of 
entry performs tasting of packaged foodst!.Iff8. The Saudi Ministry of HeaIIh Emrin:Imant 
Control DepartJ. I8I'It, lest foodsIuffs at 1h8 point of sale for procb:t safety salldards. 

SASO salderdS are 18ken mainly form CODEX AIirnenIaIkJs MgI"'ioJ-. but have also 
18ken elements of US and Euiqoean fooclsllAf MglIIaIan agency glidalnes. Theee 
standan:Is and IBStiIIlg proceduniIs are aI producHIpeciIIc and can be dnaillSd bough 
the SASO office in RIyacII, JeddalI, or to a liilli18d extI!Int in 1h8 ALES l.bary in Ceio. It 
is advise IJIe for aI food proc I IBCR to obIain COIl ias of their speciIic products 
requirements prior shipping any foodsIIlf8 to any Gee CXIUIIIries. 

Should a procb:t no! meet the AIqUired 8I8ridIudI, an IilipOl18r has an option to IIAl a .. 
the decision, at which time the iilipOl18r wiI be AIqUired to either hold the shiplllent in an 
appraM!d facility (cold 1ItDnIge) IriI the procb:t can be .. lea18d, I8lum the procb:t to 
1h8 manufacIurer, or have the sllipment des toyed. MosI perishable products lice fresh 
or chilled foodslllffs wit be cleared within 24 hounI. AI other wdainers of fooclst ... 
should claar customs within 10 days, provided that aD AIqUired documents are PI aBe n18d 
upon arrival at the pori of entry. 
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PACKAOIIIQ& CONIMIER~: 

Saudi Arabian standards for packaging and containers (SSA: "...,,,,", Food 
Atcfclfgetl- P.-t 1-GenenII RaplMliltJls, specifically Slate the raquiramenIs 
for all food packages enlering the KSA. 

The following list of raquiramenIs represent the main focus of the IItJcMI ·Ied 
standards: 

• AI materials used in food packaging including tr .... lllems (coalings) must 
be manufactured with FOOD GRADE quality materials as per the aboIIe 
cited reglllations. 

• AI packages will be clean and manufactured in such a marli'I8f 1hat wII 
not allow inlrusion of foreign contaminants into the food product. 

• The packaging materials should be of such construcIion 1hat prewelllS the 
package from gaining undesirable odors, IIavors, or tasI8. 

• The package should pnrvent contamination by microorganiIms. i.acts, 
rodents, and c:Irt should the product require It. 

• The packaging should prew8l4 moisIure contamillllion of the fooo lib Iff. 
• Packaging should protect against envirollmental effecIs such as il!p8d$. 

viblaIions, static sb SSBS, and should maintain an intact IIPIl aerallce 
during hancIing operations. 

• Packaging should not allow the contellts to come into colltact wiIh the 
packaging material to prevent any readian wiIh the food prodIiCIS 

• Food packagi'l!l materials should not resemble phermaceuIicaI shapes 

Plastic packaging is regulaled by Saudi Standards (SASO 13l11li","" which 
aIsc specify labeling ilifonnaliCn for packaged foodsbdfs. The folowing 
infonnation must be staled on all plastic pacbgilg. 

• Type of plastic material 
• Weight. capacity, number. or dimen8ions based on the type of pachage 
• Statement of food grade 
• Purpoea and type of ... alinn 
• Direcliol. for usage 
• Warnings if applicable. 

There are 8811I1'1I1II dffetell' regliialioos 1hat perlaln to food addti ... aI of which 
can be found in Gee or Saudi Arabian (SASO) ptMalblL Some of theIe 
regulations are am'abIe in the ARAC center in the ALEB LIIrary in cairo, Egypt. 

PESTICIDE & CONI.gEm' AI 111M! REauIR'('IIPIITS: 

PesIidde and conlamil.1I: IeveIa in fooolsllllfs are Sblcly recP 'p' [IS under one of 
the following pOOIio atIons, which were artapI8d from CODEX standaRtII. 

• Gee StancIartI No. 382/1994 - 'IfMi'nI.m UnII8 For Pe~ In 
AgricvIIutaI Food PrrxJ.1CtS - Psrt 1" 

• Gee Standard No. 42211994 - "AIaxi'IurI LiniIs For f'IIat,... In 
AgticuItutaI Food Pmducts - Psrt r 
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• Gee Standard No. 367/1994 - "Antioxidants PetmiIIBd For Use In 
Foodstuffs" 

• Gee Standard No. 84111997 - Regulates maxinun limits of aII .... cins 
pennitted in foodstuffs 

• Gee SIandal'd No. 988/1998 - Regulates limits of racIcwI"'tivil parrniIIed 
in foodstuffs 

CERIFICATION AND DocuMENTATION REQua. EIIENTS: 

The following documentation is requinId for aI impOI1ed fOQiIWAla i1IO the !<SA. 
When certification is requirac:l for HaIaI. HeaIIh Cet1ificaIes. COlllmen:::iaI 1rnIoice. 
and Certificate of Origin. the pr!Xa s s or can obtain the appropliaee eellllicatioh 
thru the Saudi Arabian Embassy or ConsuIaIe in the country of manufadure. In 
the event II Saudi Arabian Embassy or Consulate is not available, the emb I 5 ·es 
or consulates of a friendly Arab country can attest to the 8UIhenIicity of these 
doctments. 

• CommerciaIlnvoice 
• HeaIIh Certificate from the Country of Origin (ManufactIn) 
• HaIaI Slaughter Certificate for allMIIt and meat products 
• Certificate of Origin 
• Bill of lacing 
• Packing List 

1. HAUIl. CERI~ATION: Any meat or meat products being expelling in the 
KSA, must comply wilt! Saudi Arabian SIandal'd No. SM ...... (Anmal 
Slaughtering Requiraments Accon:Ing To Islamic Law) which is satisfied bf 
obtaining II Cettif.cate of Islamic Slaughter. 

2. BABY FOOD: Baby foods ant NgI tala ci under two 88p8Iate _ndan. 
• Cenned Baby Food -SSA 67M,. 
• Baby Food Based On Milk - SSA B7S1rIliN 

3. FROZEN CHiCKENS: AI fJomn pouIlry must comply wilt! SM 11711~which 
regulates the HaIaI sIaughI8r of pouIlry products and salina" s's limits for pcdIy 
prodIldS 

4. BEEF PRODUCTS: Any beef products CDllailling meat. which was obaailSd 
from herds grown in COI.IItries known to haW! Bovine Spollgifonn Encephalo"athy 
(BSE) or "Mad Cow Dis a lIB is not expo!1abIa to the KSA. 

CUSTOMS AND INSPECTION REQUIREMENTS: 

Saudi Arabia impcns II base 12% import cU.y on III food (Vegalallin from Egypt ant 
exempt from cU.y fees) and agricultural products enter'oilQ the counIry. CUmInIIy an 
import cU.y redllCIIon plan is in place to decreaae the dulles of EgwJtian foodsIIlffs 
imports bf 10% of the 12% base import cU.y each ,.. until the dulles ant toIaIIy 
ramowed - i.e. the level readlas 0%.. 

Some products may enIBr Saudi Arabia cU.y free becaI'88 of the limits ci abMy of 
agricultural poIentiaI; these Include these items Iarga'aci bf the ALEB project 

• Cardamoms (HS Code 098.30.00) 
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• Infant food based on milk or milk ptepaRId as a 51 ibsIlIuIIe for I'IICIIhafs milk, 
not containing cocoa (HS Code 1901.10.10). H is not claar if Baby Foods 
manufactured from Rice is included in this exemption - darifalioli not 
available at the lime of this report. 

• Frozen Vegetables 

TRADE BAPJiIlERS: 

The KSA has also imposatl an imposition of a 20% import !lily on the following 
products that are in the target product group identified by AL.EB. This import !lily 
has been put into place when they direcIIy compete with local prodIlCIion 01 Saudi 
proc e s s DrS. 

• Meat and Offal of Poultry (HS Code 0207.10.00 - 0207.50.00). The 
Ad Valorem Duty Rate is 20% mininIum !lily of US $0.27 per Kg.). 

• Tahina (Sesame Concenbate) - (HSCode 1302.19.30) 
• Infant Food based on milk or milk Pleparad as a S1C1sfib.. for 

moIher's milk, containing less than 10%, by weight of cocoa (HS Code 
1901.10.(0) 

• Macaroni & sirHar products such as spagheIIi and pasta (HS Code 
1902.11.10) 

• Natural MineraJ Waters & Ordinary Natural WaIefS (HS Code 
2201.10.10 -2201.90.10) 

An addi1lonal100%!lIly has been impt.JBBtI on the following prodIlCIS· 

• Dates. Fresh or Dried (HS Code 08I)4.10.1().0804.10.90) 

TRANSPORTATION: 

Saudi Arabia's llanspoctalloll outlets take the form of roachwlys (69,OIJO.pIIa IIIomstsrs. 
paved). I8ilIines (1.390 kilornelets). 12 ports. 7O-pIus men:hant marine Iael 01 shipe and 
70 freight-capari\y airports. 

Most impoc1ed. oontainetized foodstuIIs arrive thn:Iu!#l either the Red Sea. Isla .. Ie Pod 
of Jeddeh. which handles approximately 65% to 70% of aI illlpoos. wIIh the lerrlillliuiug 
888 shipments clearing through the Port of Damman on Saudi Arabia's EasIem Co 8 at 

His in!pOllant to noIe that the Kingdom of Saudi ArabIa has been pIaIlillg to iliplament 
tolls for all of lis highways in the near fuIwe. When this new road lax takes elfect.1ighar 
transportation costa wiI be forthoorni Ig. 

Due to the poIetllial for c:IaiM ".??3d by 1ampIII ...... damage to fmmn or diIed 
pmciIlCIS in IIansit, the Egyptian exporter should pItM.:e a ,.,.,.atunN6CNffIf., diMicIJ in 
eBCh shipmef'lt to illd1caIe transit COIdtion. To pili aM the quaIty at the shPIl8l1Io the 
exporter should also 8IJIIUIe a COIJ¥lla r tv ell lied 888 shipping c:mfIIia or 0II8tIend InIdc 
tnJiIer COl .... balolw loading any shipmsnI from Egypt de !bld for the Gull. 

FREIGHT COSTs: 

A COI!pIe of impOOi8f8 oomplai1ed that it was Il'IOI1!I CXI&t effediwe to import foods from 
Italy for approximately $1.200 per conIaiIlBf (20 foot) than it was from Egypt at $2.400 for 
the same COId8iner - based on shipping quotes tht1y had IfJCIIJiIfld. T.alSpUflatloo costa 



can be a deal breaker. even if the product cost is lower. For ttis ra8aOIi. it is highly 
advisable for all exporters to "shop arooocr for the best freight rates. 

The table below refIecIs quotas from four cifferent Cairo-based fnlighl agents. Notice 
the fluctuating prices for freight to Saudi Arabia - Jeddah and RiyaIII- from Egypt. The 
rates given are probably negotiable once a regular shipping schedule has been 
established. These prices are not guanmleed and in some casas. may be reduoed given 
an advance notice of 10 or more days prior to shipment depar1ure. Rates also tend to 
vary with seasoi1S and availability of conIainers and trucks. From ttis listing of freight 
rates. it is clear 1hal obtaining several quotas prior to decicIIlg on a particular carrier or 
freight agent is cost-effective when exporting to the Gulf and elsewhere. 

FREIGHT EsnMATES FROM CAIRO TO SAUDI ARABIA - JULY 2000 

Truck Dry Truck ........ 
Egypt to ••• 

Accorc:Ing to Favia InI8maIionaI Trallsporl-Cairo. eny ralJlga .. d&d lrucks baualing from 
Egypt to any dasIinaIion within SaudI Arabia are 8lopp8d at the SaucWordanian bortIar. 
The prodIlCIs in these lrucks musl be unloaded and reloaded inID Saudi Arabian Iicer aad 
refrigeraled lrucIcs. The Saudi ArabiIIn govarnrnanl does NOT aIow foreign ralJig8ladad 
lrucIcs to deliver prodIlCIs within Saudi Arabia. Rafrigsradad lrucks from Egypt CAN. 
oo-var, trawl through Saudi Arabia in transit to oIher CXU1lrias (wilhout having to 
unload and reload onto oIher lrucIcs). 

All standards for transportation and storage of chiliad and frozen foods are outlined in 
Saudi Standard No. 62611994. 



Due to the potential for claims causad by tempetature damage to fIuzen or chlad 
products in transit, the Egyptian exporter should place ................... _tic. 
in each shipment to incfcate transit condition, To PI 55eIW the quaIty 01 the sIJPnent. 
the exporter should also ensure a compll.,., t:hfIIJ" fIhIppIng COiL' ' .. or a.llll'faltd 
truck tnJiIer Wore loading any shipment from Egypt dIl dbiid for the GIl. 

It is importent to provide the I8QUired documenlation for aM shipment, in Older to avcid 
delays in Saudi Arabian ports. The following items must aooompany the shipment while 
in transit 

• CommereiaIlnvoice (OrIginal) 
• HeaIIh Certificate (Issued by Egyptian HeaIIh Authorities) 
• Certificate of Origin (Country of Origin) 
• Bit of Lading 
• PackiI ag List 

It is also a good Idea to send COJIies of aM of these documents to the i .......... to pn:Mde 
bactwp certificates should documentation be lost during shipment. Packaging and 
labeling requiremen1s must also be met on aM shipments, H the PIeper PlceedlL.e is not 
followed, shipments will be raja cted at the port of entry. 

In addition, testing of shipments for food standards wi be Plefoomed at Ute port of entry 
to check for aIIot1I8ble limits of contaminants and food addiliwI R'IIItIictiolllll.. The Iisl of 
allowable limits from Ute Saudi Arabian Standards Otgarliz.atiofj (SASO) is am! » in 
the ARACII...ibr8Iy located in ALES's C8ko offices, 

EXPORT OPPORTUNITIES: 

With Saudi Arabia adopting more 'mnlemizad eating habiIs, the demand for more 
oonvenienoe foods will oonlillue to grow in the fuIunt. An ilia n a in you'Ig8r talttila. 
wi make greater demands on the market to supply "maala I1IiIady to est.-

Those food categories expecting growth include: Frozen vagalablaa, pn!Ip8I9d fruiIB and 
vegetables, soft drinksI'lruit juices, snack foods, cancla., OBI Bale. bakery pnxllllcts" jams 
and jellies, salad dns ingII. saLLces, conclliieuts. nutsIseeds, soups and soup millBB. 
poultry parts. desarts, gravies, meats, ethnic foods, non-aIoohoIic beer. 1'IoneJ. dried 
beans and dietBticIheaIth foods.. 

As mentioned abcM. Ute potential for cIeteIIc and heaIIh foods is beooi.tilg more 
prominent cbJ to innaead 00I'IIIUIII8f' awananesa of the bar ...... of a more hu.., lie 
style, Two health PIotto. oonmon in the Gulf Statas are: 1) dial BIBB. a wittnpned 
problem; and 2) an incra a singly aven1l8igttt population. TheIle cll ; E I B B pia Bad a good 
opportunity for exports of cIeteIIc and health foods.(1hoee wiIhout ...... sugar). which 
target these specific health 00I1CemII. 

NOTE: Due to Ute ongoing projact to .. Import nIIqUiemanI:a" it is _llItlla to 
OOIltact SASO or the importer in Saudi Arabia to delrelmile wheIhar new n!ICIi*emeIds 
haw been implemented on a specific proc a 5 ad food. BEFORE _nclng a shipment. 
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COMMODITY SUMMARIES: 

DEHvoRATED ONIoNs & OTHER VEGETABLES 

Saudi Arabia imported an estimated US$1.340.960 of 0ehycIraIed Onions in 1998. In 
that year. Egypt was the LARGEST exporter of dehydrated oniolls to SautI Arabia. 
8xPOrlillg about 45% or 6,098, metric tons valued at US$602.542 foIDtiMd by Incla willi 
expoIts valued at US$534.180 (2,035 metric tons) in 1998. Saudi Arabia's imports in 
1997 amounted to only US$930,508 - US$410.452less 1han 1998 impoI1s. 

Dehydrated mixed vegetable impor1s reached approximat8Iy US$143,262 in 1998 willi 
Egypt as the third largest exporting country (expMs arnounI8d to US$15,254). 
SWitzerland the United States are the first and second largest exporters of dahydraIed 
mixed vegetables. respectiYely (based on value AND \Wight of pn:Ic:!IlCIS). 

For 1999. CAPMAS-Egypt's data shows that Egypt exported a total of $29.012 of 
dahydraIed onions. 

FAurr. FROZEN 

In 1998. frozen fruit impor1s to SautI Arabia amounted to US$1,270,056. an lncn!asl of 
US$481,073 over 1997 impor1s. The largest frozen fruit axporter. India, sent 1.017.44 
metric tons of frozen fruit in 1998 valued at US$1,007,909.80. 

!ncIa's import market share lncn!Bsed by 12% (based on procU:I value) in 1998 while 
Egypt's export market share inanml slightly from 9% of the market ($71.395) in 1997 
to 11% in 1998 ($138.684). 

HERes & SPIcEs· ColI_ED 

Saudi Arabia's imports of boll "MxIunIs of Spices" and "Other sp. es" amounIIIId 110 
$8.672,597 in 1998. PakisIan. the largest expoIkII in the caIegory labeled "011111 
Spices.' saw expoIts raach 89822 metric tons valued at US$1 ,343.785. India, 
Indonesia and Franca capII.nd the I1II'I'I8inder of this markat.. Egypt's exports U Ie d a 
mere 0.7% of aI "Other Spice" imports (based on import values). The total ir~ for 
"Other Spices" arnounI8d to US$8.672.033. 

Mxturas of Spices impor1s IoIBied an aali lIa1111d $2,000.584 for 1998. an irlCI'aa as of 
$725.423 over 1997 imporIs. IraIand. the United SIales. India, and PaideS., acquRd 
most of this import markat.. Egypt's share of this market, hovJ8Wlf', amounIIIId 110 a 
negIIglIIe 0.5% in 1998 willi 0% in 1997 based on import values (not ~u eight). 

INFANT FooD· COUBINED 

Saudi Arabia ill!pOl1ed an aslimatad total of US$46,476,OOO for ... ? !pies of infant 
foods in 1998 ........ dIlig to FAa data. JecIdah QIamber of Com" ... owllllisby of 
Finance data sho'JI8 ililpOl'lS of "Other Baby Food" amotdng 110 US$11,823,446 in 1998. 
Of these specific imports. the NetharIandII was the largest supplier capUing a 52% 
import market share. roIoud by Ireland willi a 21% II'IIII'kIIt share. Egypt suppled just 
0.25% of these "Other Baby Food" irl!pOj1B willi 4.49 metric tons compared 110 total 
impor1s of 3,807.70 metric tons. 



JAMS & JEWES - CoMBINED 

According to the Jeddah Chamber of Commerce, Saudi Arabia in!pOtled an estimaal 
US$2,118,576 of "Other Jams and Jellies" in 1998. Whila data was raquesIed on ALL 
jams and jellies, the Chamber of Commerce cId not provide detailed data on each jam or 
jelly flavor - e.g. apricot, fig, sbawbeny, etc. Accordingly, the total estiI.1Il1ed jam and 
jelly impor1S may be low. Egypt's market share accordng to these perhaps limited 
Jeddah Chamber of Commerce slalislics shows a drop from 10% of import market share 
in 1997 (424,700 kg.) to just 3% of the market (118,670 kg.) in 1998. 

CAPMAS-Egypt data revealed 50,570 kg. (a 68,100 kg. ~ from Jeddah 
Chamber of Commerce statistics) of jam and jelly exports to Saudi Arabia in 1998, which 
includes: apple, apricot, orange, fig, strawberry, and "oIher" jams and jeIies. DaIa from 
FAO does not track jams and jellies imports or exports and acconlingly, could not S8Mt 
as a cross-reference for greater accuracy. 

JUICES - COMBINED 

Impor1S of total combined 'Mxluras of Fruit Juices" to Saudi Arabia 8IIiCU1I8d to 
US$12,218,223 in 1998. Kuwait, the largest exporter of a.tlC8d Juices, elCpOIt8d 
US$3,233,680 worth of prod! ids (27% of the market), folkl'Mld by The Netherlands with 
exports valued et US$2,144,163 (18% of the market). Egypt's juice exports to Saudi 
Arabia were negligible according to Jeddah Chamber of Commerce data - aIxtures of 
Juices totaled a mere 0.2% of the market (or US$22,464). 

According to CAPMAS, Egypt's exports of combined juices amounIIId to appn.Ii ' ty 
US$198,OOO in 1998. 

In the "Single Fruit Juice" caI8goi'y, the United SIaIea domi IIdad the rnarket with 
US$3,821 , 751 (41 % of the market) of total impor1S, while the UAE exporI8d an additional 
US$2,436,440 (26% of the market). Egypt managed to acquire a 1% share of1his 
market. 

OILS, EDIBLE - COMBINED 

In 1998, Saudi Arabia importad an esIimaIad US$145,837,570 of Combined EcIibIa Oils, 
an illcreaae of US$16,772.821 over 1997 imports. The UniIIIIcI SIaIea and UAE top the 
list of major exporters of aI oils except for "SunIIorJer or SafIIofJer Seed Oil" whent 
Oman and Malaysia cIomineIe the market. 

The largest single oil import .atego;y was "Crude Corn or with US$51,192,372 in 1998 
- with the United SIaIea as the exporter folD (Jed by BaIvain and the UAE. For aI of the 
edible oils on which JedcIah Chamber of Commerce suppled daIa, Egypt only '" BIllS 
as a listed exporter of "Other FDC8d Vegelable Oils" whent it managed to acquire a VERY 
small, 0.01% share of this market (besed on import iIIWe). 

PASTA (MAcARONI) - UNCOOKED 

In 1998, Saudi Arabia importad an estiIhatad toIaI of $9,031,355, the lalgest catagcNy 
idei.lified as "Macaroni ... [PasIa] with Egg." The top thnIe exporters of these pastas (with 
Egg) are 11aIy, the UAE and Kuwait. 

Saudi Arabia decreased imports of "Macaroni ... [PasIa] Without Egg" by $576,390 in 
1998, most likely beca.iS8 of increased domestic production. Saudi Arabian pesIa 
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proc B 9 S ors are producing a wry good quaIty product, which wiI take mont and mont 01 
the market share away from e.xpottlng countrias. 

Presentty, Egypt's share of the macaroni export market is negIigtie - CX'ICUIJYing FAR 
LESS 1 % of the market. Due to the high incidence of cIabetas in Saudi Arabia, hot-.-, 
a diabetic fonn of mac:aroniIpasIa (no sugar added) offers exceDent export oppoI1Iriies 
for Egypfs processors. 

POULTRY - MEAT & WHOLE FROZEN CHIcKENS· CoMBINED 

Saudi Arabia imported an impressive USS336,576,211 in "Frozan Whole Chickens 
(pouItryr in 1998, AIf)/"8SeIlting an increase of USS25,429,379 CM!Ir 1997 illports. 

Based on ..Ieddah Chamber of CommerceIMinislry of Finance data, in 1998, Brad 
dominated the poultry market in Saud Arabia acquiring a 60% share 01 the import 
market (US$205,801.694). France and the People's Reptj)Iic 01 China rank as the 
second and thint largest poultry impoI1ers to Saudi Arabia. This same daIa ide: E I : s no 
poulII'yimporls from Egypt for 1997 or 1998. 

Saud Arabia is the largest poulII'y producer in the GuI, willi an eslil'lIatllld 454.000 metric 
tons produced - out of an asIirnated 600.000 metric ton capacily - in 1999. 

TOIIATO PASTE I PuREE 

Acconjllg to Tomato Paste imports into Saud Arabia want eslirllatllld at USS9.366,384 
in 1998, an incresse of US$4.664.690 CM!Ir 1997 iqlOl'ts. Turkey, the .. gest i.1pOIIar in 
1998, capturad 30% of this market folkl';Md by Uniled AnIIb Emiatas (15%) and PcrIugaI 
(11%). Conversely, in 1997, the UAE dominated the tomato paste market willi a 41% 
share followed by Portugal (28%) and Turkey (1%). Egypt's share of this l'1l8I_ 
hoIMMtr, plummeted from 2% in 1997 to only 0.9% in 1998. 

According to FAO reports, Egypfs total tomato paste exports reached US$34,ooo in 
1998. 

VEGETAl" FS, FROZEN' COIIsMED 

Saud Arabia, in 1998, imported a total of US$28,706,499 in V8fiola cullbilled 
c:alego;ies of frozen vegetables, IICCOIdug to Jeddah CtarIber of Comman:elMiniaby of 
Finance data. Egypt domilllled the market for "MixII.ns of VegeIaIllas, Frozen" willi 
33% of the import market (based on cu'.'iOCIl)' value). In 1997. Egypt and Belgim 
.... capIUnId a 23% share of the -other VegeIaIlles. Frozen" nalOll. 

Fro:mn potatues was the largest single frozen __ able i.~ into Saudi Arabia with 
US$14,915.ooo, foIknMd by Frozan VegeIaIllas (NES) willi US$4,830,000 in 1998. 

Egypt was the lasting upoo1ar of aI frozen ¥BgItabln to Saudi Arabia in 1998. 
CAPMAS-EIMJI.eportIIId an estim_d US$4,801,451 of frozen ¥BgBtabIe exports to 
Saud Arabia in 1998. 

VEGETAl" ES, PK:Ia 10- PACUD .. V_GAR AND OllER - COIJIBIIIED 

Irnpor18 of "Pickles PraaaMid By VII169IlI": amounted to appooximately US$4,305.178 in 
1998 - an increase of US$134,839 betrJ811n 1997 and 1998. or the major i • .,or18Ia. 
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Lebanon and Incia acquired the IargesI market shant wilt! 35% and 19% ~ the i.1pOIt, 
respectively. 

Saudi Arabia's eJCpOrts during !hal year ~ "Pickles Prnarwed By VII'I8g8I'" lU1 Isd 
512,000 metric tons and were valued at an estimated US$505.ooo. 

In 1998, Egypt's expor1S to Saudi Arabia ~ these types ~ pi:tdes IrICI'e II ! d to 2'1. ~ 
overall market shant from 0.9% in 1997. (Nola: AI peroentage8 are derMId from import 
value rather than import tonnage.) Aax)/dilig to Egyplian CAPMAS data, Egypt expoI18d 
$125,404 of pickles preserved in vinegar in 1999; data for 1998 was not am'l He for this 
report. Clearly, Egypt can continue to inc:rB 5 S E its market shant of these pmdIldS. 

WATERS BolTLEO, CoMBINED 

Aax)/dilg Jeddah Chamber of CommetteIMinisl ~ Financa •• jslks, Saudi Arabia 
deClesssri imports ~ "Natural Mineral Waters" by an estimatllld US$1.079 miIion and 
·ArtIficiaI Mineral Waters" by approximately $34,746 between 1997 and 1998. 

In 1998, France and the Unitllld Anab Emlilites dominatIIId the "Natural Mineral Wa'iianI' 
market with a 61% (valued at US$l.694 million) and 21% shant ~ ililports laspectively. 
At the same time, France acquired the IargesI shant of irllports ~ ·ArIIficiaI Mineral 
WatIIIrs" (57%), foIIo\lil8d by Bahrain (26%). 

Saudi Arabia expoIWd an estimated $4.549 miIion ~ "Natural MIneraI Wa'iianI' in 1998 
according to FAO reports. Imports of either catagOiIy ~ wateo'a from Egypt. if .". were 
not ntflected In the Jeddah Chamber of eonU'MHOI data. 
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SAUDI ARABIA CODE INDEX 

OPPOR1UNITY COIIIIODITIES 

Baby Food 

Baby Food of Fruit 

Baby Food of Vegetables 

Dehydrated - Onions 

Fruit. Frozen 

Juices, Fruit 

Juices. Fruit 

Macaroni (Pasta) 

Macaroni (Pasta) 

Jams and JeIias 

Oils. SunIIorJer 

Oils, Com (Maiz8) 

Oils. Com (Maiz8) 

0Bs, Vegetable 

Oils. VegeIabIa/HJdIogenalecl 

Poultry. Frozen 

Poultry. ParIs 

i 

Jed ... CbMIber aI CoI.u.a. 
(JETNET)/IIInIII aI FIt_ 
EXACT COMMODITY TITLE 

• Baby Food of Fruit 
Baby Food Preparations 01 

· Vegetables 

I~o.d 
· 0Iher Vegetables. MxIures 01 
I Vegetables. Dried 

0Iher Frozen Fruit 

Mixluras of Juices 

0Iher Single Fruit Juice 

MacaJon~ Vermiceli. and Similar 

Items wiIh Eggs 

Macan:Ini, VermIceIi, and Similar 

Items WIIIIout Eggs 

0Iher Jams And JeIiea 

Crude SI.IlIIowar Seed or 
I 

i Safftower OU 

I 0Iher Sunlloluar Seed or 

SaIIIc:IIllIer OU 

CrudeComOU 

OIherComOU 

Other FIxad Vegalable Oils 

Vegalable Fats and OU, 

t¥:JIogallalecl. Be. 

Whole Frozen Ctlick8I18 

aIickaI18 (for Meat) More ~ 

185Gn1ms 

.... 1dIII. ctJ.I ..... 
alCoa .... 
(~ 

alFIt ..... 

20071010 

20051010 

07122000 

07129000 

08119000 

20099000 

2009B090 

19021110 

19021910 

20079918 

15121100 

15121900 

15152100 

15152900 

15159000 

15162000 

02072100 

01059120 

... .. IJ! 



OPPORTUNITY COIIIIODIT1ES 

Spices. Mixtures of 

Waters. FJavored 

Waters. Natural or ArtificIal 

JeddIh a.nber of can .. ce 
(JETNET)IIIInItiII, of Finance 
EXACT COMIIODITV TITLE 

by 

VlI'MIgIlr 

Artificial Mineral Waters 

Natural Mineral Waters 

" 

IeddIIh ca. ... 
ofColnl*ce 
(~ 

ofAl_1CII 

09109100 

07109000 

22011alO 

22011010 



NOTES 

• MaI1<et Basket Surveys: As you scroll through 1he tables entitled Alii_ Sa! FrIIt Sc.wey 
AlIMJ9IlS, you win notice that products are listed more than once. A repeated "product" 
listing refIeets one of two things - either: 

1. The product size is clifferetlt, or 

2. If a ProclIct AND CounIry of OrIgin are listed more than once, a bland name, whidI 
is NOT listed to pmtect 1he idenIiIy of 1he producer, may be cIiff.allt. 

In 



SAUDt ARA8~A· DEHYDRATED ONIONS i VEGETA.8LES 

SAUDi ARAS'A· DEHYDRATED ONIONS i !~".wORTS 1998 

India 
';O~'" 

MARKET ANALYSIS: 

Sudan 
4"::' 

(CODE: 07122<:)00) 
Others 

in ~>~l9:8 ar::(l ~9-97" ac.cc:dH1g to U.N. F(j .... --;'-!j a.r:-d A~gn-:~uH.wrf$ 
"'(as t.he iargest exp'Of!ef of dehydrated z;rl!ons to S.au,jl 
sup:p~::::rts tn-is fact S-h{Y~i~:n9 tr~at E-g}tpt ca:ptured a.c-.out 

Egypt 
45":. 

onion market {based on (c<mmcrJity value). Oehytiratedonion exports :0£·£ 
1997 to 1998. :::nltp,3cing !n,jla by almost per Y$ar CAPMAS·EgJ'p~ 
ind~cates $29,012 9222 Kg.) dehydrated enrOl) exports from 

,t.,ccoraing to CAP MAS dat(L If"l 1999 E;;;ypt 'N3.S the tnm:1 
m·ixe-d vegetat{~es -~tl;th -$15 .. 2:54 ;CE}O ~r~ expc-ns. 

FAO data reveaie>::i that Egypt axported an eSlimated S~6.86S<OOC dehyd:ated 
{exact vegetables fncluded in tnis c.."'teg,:)rf are fK)t~;:now'n::if':i 99B, an 
S3~"3·S7J)OO O\ler 1997 ptclCiuc~bon fi;.~utes 

rood processing mdustri ~n Sai.,idi Ambia contil1ues to grow 
anve UP the demand for BT:pcrted raw materials. tc<t!Q 



export to. 

SAUDI ARABIA· DEHYDRATED MIXED VEGETABLES; iMPORTS !9'9:8 
(CODE: 0712-9cOOO) 

Chin-a (PRC) 
6";' 

Egypt. 
11% 

liSt<. 
~8<;'~ 

Ol!",!H 

::.tr;, 

S~'rt;:ftM.a no 
1::l~'~ 

r~any processe .. j tCC-d:S US:€> dehydraled prod:Jcts itS arner:-dn"::B-nrS 
!hE.~ rnar~~et fet dehYijr2teO cn;-::)nS anri s.t::O::.;l-:j 9f(}'/,; 
annual increased demafl,j for f::::;ods 

SHELF LIFE (EXPIRY PERIOD): 

Dehydrated p:c<:::l:JCts are eX€rr,pt 
1993 an-d the S·A.S-O Stanzjarti 

AR~A.C Library~ C·enter -in Cajro. 

It is :rr,poITa.r:t to remember tr~at imported 
Arabia 11 ttle tlrne period between the dates 
K~n9dcm exceeds 4 rnor:ths 

OPPORTUNITIES: 

4 

Saud, Arabias domestic pn:x~uctlon of pmcessBd roods is expec1elj to inCf03se in ih;:~ hJtu;<i: 
As productbn !evelsa ptC~port!onate increase in raw ilk€.; :-',,'n;.:'''~.;;'H~·:·",\ 

onions Of other v8getables snou},j also inc,ease. 

Providing samples to fOOd process.:xs canhighHghl Egyptian raw materiais an,j a 
dialq; to promote sales. A commerdai invoice $~atin9 that H)e pr(»:Juz::t i.:;;: not :~ai~:: ,.::l.:"";~ 

nQ COnTTH.1rCia! value must accompany any :sampie sent to .Arab;a. 



SAum ARABIA - FRUIT, FROZEN 

SAUD! ARABIA . FROZEN FRUiT ;' tMPORTS "g>,Hi 
(CODE: 08119:00<]) 

SAUDI ARABIA· FROZENFRUlT / IMPORTS 1998 (CODE: 08119000} ;-.-_............... ................ . ................. -~ .. ~--.--~ ...................... ---.. -~.---' .... ~ ................ . 

•• + ........ ~.WEIGHT {KgJ ......... VALUE ~SA)L .... m .. m ... ~.y.~lUE L~-L~.PL ................. mSi~ COUNTRY 
~.-----

MARKET ANALYStS: 

SaiJd:i ,to" ab~a mCfeSSed tne irnp·ortaticr: frozef~ fruits by 54-&1 in 1998 C/H5{ 1 

(mpc:rts. Egypt was the $·fH:;ond largesi exporter behind ;nd~a ii") W98 arld F1'ff7. ir:d,as 
expert percentage increased by 12'"':'~ {based 011 proouct va\.uH} in 198-& while Egypts BXP';::'l'1S 
:ncreased s1ightf~{ from 9% of ma.r~:et ($71,395) in 1997 to 11 z~ lrl 1 S98 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRIL 2000 



CAPMAS data does not indicate the level of Egyptian 8lCpOI'Is of frozen fnIiIS at the PI B S ant 
line. 

SHELF UFE (EXPIRY PERIOD): 

The Elq:Iiry Slandards for FIOZ8Il Fruils is set forth in the SaudI Arabian Sbniards 
Organization (SASO) SlandaRl No. 702/1993 and the Gee Standafd No. 15011993 is 12 
IOOIIU\S for product SIOnJd suitable container. Product must readlthe port in SaudI ArabIa 
no later than 41OO11U\S from the date of manufacture. 

OPPORTUNI11ES: 

Egypt is only commanding a 13% share of the $1,200,000 market in frozen fn.it inporta to 
Saudi Arabia. For two years. Egyptian 8lCpOfter8 ha. remained at the same PIIIc.lliage 
level, while the competIIion has increaSoad by 1%. Egypt should ha'Ie the price adWlllllage 
wiIh a $O.131owar cost, but this advantage is probably being eaten up by high b'aliipOilaWh 
costs. 

Non-exiatent marketing efforts would also eJpIain why Egyptian frozen fnIiIS are not dII.1tIiI1g 
in the percentage statistics Aggrm·. m&lketing is eldlemel)' illlpOl1alil to gain market 
share not only in SaudI Arabia, but Ihnlughout the Gulf region. 

Foi8ign (EU) 8lCpOfter8 usuaIy visit their cIianIS at least once per month to keep the bI.¥n 
aware of their prodUc:Is and to also analyZe the market for projecting poteIltiaI ..... 
oppoItunities. 
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SAUDI ARABIA - FRUIT JUICES 

SAUDI ARABIA· MIXTURES OF JUICES I IMPORTS 1988 
(CODE: 20099000) 

U. A. E. 
15'" 

Netherland. 
18% 

Babraln 
10'" 

Fruit juice in!pOftS into Saudi Arabia IIIIIOI.I'II8d to over $21,628,895 In 1998, the lIqaal 
groupings cOlllprisad of "toIlf8d Juices" and "SIngle Juicas· KLMIIit c:ton*Iatad the mbcad 
juice calegoiy will over $3.233,680 (27%) In il!pO/1S, while The NaIheIlands I'8IUd aac:ond 
capturing 18'lb of this market baaed on prOdId vakIe. E!wPt managed to ac::qtR only 0.2% 
of this market - aIao baaed on prOdId vakIe. 

The United States (U.S.) doIl.nalad the "single fruI juica" marIcIIt wIJh $3,821,751 (41'11.) In 
1n!pOf\B. while the United Arab Emirates (UAE) a!ppllad .1OIher 26'lIo vakIed at $2.436,440. 
~ table on rollowlng page.) Egypt's expoIts capb.I8d 1'11. If this markel 
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The combined total for these two uategoo ieS and oct. assorted juices is appmximately 
$32,628,895 for fruit Juices irnporl8d into SaUIi Arabia. ExpoIts from SaUIi Arabia were 
reached $9,000,000 in 1998. 

a.-en 1997 and 1998, SaUIi Arabia saw a $1,886,000 lIausa in illipOI1S for Single Frul 
Juice&. The U.S. incraased elqlOIts to SaUIi ArabIa by $2.233,898 in 1998. It is thought thai 
this increasa was partially fueled by higher imports of single sb.1gIh high value juices from 
company's like TropicanaGI> and DoIe8. These high-value juices are sorneti._ mbaId wiIh 
tropical fruits like banana and other exotic flavors to •• '1ance sales in a very COlma. 
maIket place. 

SAUDI ARABIA· SINGLE FRUIT JUICES I IMPORTS 1998 
(CODE: 2008I090) 

USA 
41"" 

It is warth noting thai SaUIi Arabia expad8d appeallimalaly $9,422.000 in juices » Kuwait in 
1988, while impolting $3.233,680 fmm Kuwait. This diBCI'epanI;y is apparanIIy ckJe to the 
fact thai the juices expad8d back into Kuwait were pi' 'raged as OPPO I a Ii to the bulk 
shipments thai may have been received from Kuwait. 

The ~ for the fn.tI juice market is very high. wiIh as many as 23 dIIfaI.1l brands 
vying for the aIIenIIon of the consumers. Packaging is very high tech, using several new 
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types of innoVatIve pacIc agio\g schemes. Tetra pak Is ItIa primary paI'R!JIng lPjatam being 
used by most juice procasSOlS. 

AdwI1Ising Is wI11espread, incIucIng biIboaII:I 8IZ8d ads, lala wiaiClII ads, bus slOp aigns. and 
incfMclJaI handout materials. Innovative packaging designs uaing high gloss C8IaIytic 
lacquer printing. or metal materials ara commonplace. 

Bulk packaging Is WIY common with Tetra Pak juices (6 Pack - 330 mI. SR 11.(10). Juices 
packaged in 1-1i1er Tetra Pak cartons ara WIY common (S.R. 5.00). AnoIher popular aim Is 
ItIa 2-1i1er refrigerated pIaatic jug (S.R. 12.00). 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRIL 2000 
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-Lamon 

- Mixed 

.l.ticeIINectar -

A large percentage of the juices fOI.IId In the nI8IkeIs want packaged In SaudI AnIIIia. A 
smaI percentage was in.,ooed pre-pacll:ed from GtM Slates pn:xb::ens. A glowing tnIIId 
toward U.S. packed punt juices from TropicanIIII and Colee are male/llg an 1JIltl1_1Ce In 
the up-scaIe markeIs. 0I.Iing an irMIIore 1r1leMew. one CUIIIDIIIIiIf COINlllilliI8d that he ... 
"tired of the taste of locally produced juIce8" and r .... estad In 1ryIng 8amalhillg ...... lang 
as It Is punt and fnIah. raganIe8a of the price •• 

When pricing betrJeen two juices Is dole, the pact.1lQi'19 eaama to be the dattdil19 fadDr 
when customers chocae one brand OI/IIII'the other. WhIle obIiervIng a chIIad juk:e case In a 
Riyadh supermarket for approximately 30 ri'IuIas. the brand willi the bailer glaphk:s ... 
obseIved to clearly 0UISeII its equally priced cornpeIiIiOI1. A side nate to this cb S ! Millon Is 
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!hat the bener -s6-:;hr'1g t1ran::j ha.c1 p :'V'V;·rJtlij 

to the attenhG::: G,f the C()f\s~]rn't::rs, 

trHS paf1~.{;u~af st()re Hldk:,ate-d H:at f":{; t"h3d to r-8~St:JC~;~ 
and r-t,e thou·ght that ::t \·~.{'as te'C;au·s.e (3 f the 
part,lcu;ar r;{anc. 1*he sto-G·k clerk : .. \:<18 <~Sk€<l 

tt~at there \'\:as t:ct that rn:~G;~: 
autt1()fS agre'8 j~~{fth this 

.A.ny cc>rnp,.ar:~~/ 
th:$ is a "cut 

EXAMPLES OF 330~ML TETRA PAK JUICE CARTONS 

tor m(;·unt~ng a stJG·cesshJ~ 
It i~:; ad',,/isable to approach this :narketas a bulk juice exporter lc:: S(y:'iec~ 'he'(~(:~B 
estabHsr:ed producers in Saudi Arabia, 

SHELF liFE {EX.PIRY PEFHOO}: 

As per ihe Saudl Arat,an Standards OrgantZBt1{li1 {SASO} St:.'.!ndatdND 7G2,~ a!x1 ;.t~:? 

Gee Standard t'~o150/1993, fruit Juices hU',,'e an expiry p~::riod for ne mOte !D.::n ': f 
in suitable contamers, It is important tGr€membt~r that ptodvcts 
Afab'~a rnust n,o! be, ms.:;rB th·ar: 4 mo·nths ohj frc·rr: the d;.3te of m,a}::u1ac·tt~r8: 

OPPORTUN!T!ES: 

\Nitr; ,3 S32,QQO,OO'J market for fruit. ;!J~CBsa.vaHabe rtf Sauij\ AratHa. 
ShCLlid 1ake a goc.Q portlCHl of Hie mark.e! share provi{jjng that thf~ 
and transp·onatjc·r; c:[:st ~mprove actoss the h~)a.rd 



The Image of Egyptian prodliclS must iInpt'oYe to Incraase elqlOI'Is. A repllIaIiOfl for poor 
quality reinfon::ed by poor packaging dilutes any advanIages Egypt migtIt have wiIh low 
labor costs and geographic location. 

Most of the major exporting COUI1Irias oGIer than KuwaiI and the lNed AnIb Emirates (UAE) 
are at a major disadvantage geographically when c:ompared to Egypt. Tranipu,1atIoiJ cosIs 
are high in Egypt, but these costs can be offset by coat CUiitJoI measures and YUUne saJes. 

Egypt has the advantage of Iow-cust labor when c:ompared to in cuunIrias Ike the U.s., and 
competing European Union counIries. This is a distinct advantage when CUiilpeling wiIh 
these 0Iher process IlfS half way around the world. 

Aggressive rnarkeIing campaigns in the Gulf and oGIer in1IUI1illl CCUIIries, in ~ 
with an increased ad\Ieftising wi. need to be blldgeted to make importefs _ of the 
products produced in Egypt. 
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SAUDI ARABIA - HERBS a SPICES 

SAUDI ARABIA - OlHER SPICES I IMPORTS 1998 
(CODE: 09109900) 

Indoo f 1. 

SAUDI ARABIA - OTHER SPICES I IMPORTS 1998 (CODE: 09109800) 
I f I 

! ' i 
WElGHT

898
(!(g.ooo'!, VALUE (8R)i 
.~ . 4,757:000 

VALUE RJSD)' 
$1 ,343,785.31 

SIICg. 
$1.S01 

1ncIon .. 1a 

ToIIII-1998: 
ToIIII - 1917: 

MARKET ANALYSIS: 

241,000 5.054,000 
648,000 8,622,000 

3,012.000 23,619,000 
2,665,000 17,115,000 

,1 ,427,683.62 
$1,870.821.47 

$1.18 

SaucI ArabIan spice ilipOtl8 ina'eued by 88 muc:h 88 $2,582,711 belliJ88n 1997 and 1998. 
According to .... kWI Chamber of ComtneR:eIMInIs of FInance data, the (an gtlIy 1l1li Iia II, 
"OUter Spices,. incraasad imports by $1 ,837,266 In 1996, while "MbduI8s of speas- 1088 by 
$725,423. eg,pt capIured 0.7% and 0.5'11. of each mattcat ~ In 1998. 

Spice data obIaIned from the Jeddah Chamber of CoImIan:eIMInIt of FInaIa cId not 
bnIak out each spice IncIvIduaIy so 88 to IndiCate which WIl'iIIIiIIs WIlle the iIIOIII t.avIIy 
expoded. The only 18" "Ie dat8ilall idonnalion souroe at 1his lime ill the U.N. Food and 
AgricuItu18 OrganIzation (FAOSTAl) data, from which the following ilformalioll .­
gleaned. 

Acw".tilg to FAOSTAT data, In .11081 at spice Clll8gl:l1as, eg,pt has declined In dollar­
value exports, while IncreaSIng ilipOO18. In the FAD spice • eIegOty 1IIII1Iad "AnIse, BadiIr .. 
and Fenner exports dacrtluad from $5,808.000 In 1997 to $5.520,000 In 1998, a 
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cllfanmce of $288.000. Ironically. lie metric tons eJCpOrted!ncr FE. d during this same 
period from 7.147 metric tons in 1997 to 7,250 metric tons in 1998. 

SAUDI ARABIA • MIXTURES OF SPICES IIIIPOATS 1998 CODE: 09109100 
Y WEIGHT 

raIand 8.oooi 
USA 38,000 
India 241,000 
Pakislan 124.000 
Other 133,000 
ToIal-1998: 544,000 
TOIaI-1997: 446.000 
SOURcff: JEbI:lAHcH.iiMBeR oF COMMERCE 

VALUE R, 
168.0001 

9210001 
772.000' 
600,000 

1.621.000 
7,082,000 

.. 4,514,000 

VALUE ! 
$894.915.25i $111.861 
$260,169.49 SIUIS, 
$218,079.10 SO.90i 
$169.491.53 S1.37 
$457,909.60 $3.44 

. . $1,275,141.24 

The FAOSTAT import data for this same catego;y show8 Egyptian inporls rising from 
$2.061.000 in 1997 (1,553 Ml) to $3.111.000 (2,228 MI.) in 1998. 

Saudi Arabian imparts of·AnIse, Badian. and Fenner incnJaaad to $8,274.000 (2.642 MI.) in 
1998. an increase of $2.404,00 over 1996 impolt figures aceonlllll to FAOSTAT daIa.. 
Exports in this same categoIytotaJed $24.000 (26 MI.) in 1998 

One of lie largest categories 01 spicas raported by FAa was NuImeg. Maca. & Cardamoms. 
which reached import JeveIs of an estimated $29.070.000 (6,227 ML) in 1998. a dac:ta 118 
from 1996 JeveIs which were $34.668.000 (8,525 Ml). No explanation for this IaIge 
($5.596.000) decrease ccukt be obIained from Saudi Arabian 01 FAOSTAT sources. 

WhIte pepper and long black pepper imports atCOIdilill to FAOSTAT data were raported to 
be $4.787,000 (3,441 Ml) in 1998, but I is beIewId that this !DIal is probably included in lie 
Jec:Idah Chamber of CommercaIMinisI 01 FII1III'IC8 ~-y labalBd "OIhet spees. 
Exports nmged S125.000 (BS Ml) in 1997 to $51.000 (26 ML) in 1998 - a _II'A'!n of 
$74.000 and 25 Ml 

Also basad on FAOSTAT data. 1998 "Plmal1Io and AIJspica" 1II!pOIt8 were $813,000 (527 
ML). down from $773,000 (796 ML) in 1996. Export data. hoci!II1ier. was not ava! ..... from 
FAa data sources. 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRIL 2000 

_PrIDt 
P...,dllelll .. of 

-Cudalnom 400 SaucIi 
• ChII Powder 400 SaucIi 
• ChII Powder 400 
• Coriander 67 SaucIi 

• Coriander 67.3 SaucIi 
160 SaucIi 
200 SaucIi 
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~:- PrIce (US$); 
PRIduc:tII - RIIIIt: 3.M of 

-Coriander 250 am. 8.2!i $1.n Saudi .. · ...... 

-Coriander 400 am. 6.00 $1 •• SaudI 
- Coriander 400 am.i 4.1!: $1.401 Saudi 

. 
-Coriander 400 am. 4.SC $1.271 UAE 
- Coriander I 450 am .. 18.n $5~ UniIBd 

- Coriander I 510 am. 2O.OC: $5.65 Saudi Arabia {JeddIh 

I -Cumin 
, fflam; 6.« $1.81 Saudi Arabia {JeddIh 

· -Cumin ffl.3am. a7t: $1.051 Saudi Arabia (JeddIh 

• Cumin 160 am.! S.I!: $1 •• Saudi Arabia {JeddIh 
, · -Cumin 200 am. 4.n $1.301' UAE 

-Cumin 250 am. 6.sa $1.84 Saudi 
. 

-Cumin 400 am. 10.1ICl! W.82 Saudi AnIhiooI 
-Cumin 400II1II. 6.2!i $1.n! Saudi AnIbiaI 

· -Cumin 450 am. 1S.n $5.51! UniIBd 
• Cumin 510 am. 2O.OC: $5.6!i Saudi Arabia (JeddIh 

He!bsISpices - Cuny 
400 am. 5.251 $1.48 UAE Powder 

• GARLIC 
a.J Powder 100 am.Jbolc $ul6i Saudi 

-GARLIC I 
$2.J 'Powder 160 amJbollle 6.sO Saudi Arabia (JeddIh . 

He!bsISpices - GARLIC 
400 amJ 11.so1 ~ Saudi Arabia (JeddIh Powder 

He!bsISpices - GARLIC 
I I 

i 
S10gm..i 2O.S(] $5.711 Powder Saudi 

-GARLIC 
Powder ff1 .......... 7.11!! $2.25 Saudi Arabia (JeddIh 

-GARLIC . 
Uniladsa....l SaIl fflam. 10.001 $2.821 

. __ Spices - GARLIC 
4OOam.l 

I 

aJ IPowder 7.95 Saudi'" ..... 
! eJ 

, 

.'He!bsISpices - Gfr9r 
,Powder I 400 am.! $1.7'7 Saudi'" ..... 

'He!bsISpices - Gfr9r I 
a.cJ sue! I 

5.1 am.: iminc8d I UniIad 

-MIxed 250II1II. 6.25/ $1.771 UniIad~ 
· -MIxed 450 am: 17.5Cl 14M UniIad-

He!bsISpices - MIxed I 

$1.J SIlicas 200 am. 7.00 Saudi ~ 

He!bsISpices • MIxed i ..... 400 am. 11.00 $3.11! Saudi AnIIlIIIIi 
He!bsISpices - MIxed sJ ! 

SaudimJ SIlicas 400 am. S1.J 
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~~ Prtce (US$); 
ProducIIt sa. R.-: 3.54 at 

. 
-ONION Salt 120 ...... ...........J 10.5Cl 52.91 U.SAiS. ,CAl 
- Pepper ! 

4OOMI.i 11.5(1 S3.25 Saudi Arabia (JaddIIh 
• Pepper i ! 

i 400 MI. 12.5(1 S3.53i Saudi 
. 

IHerbsISpices • Pepper i 

;lIlacklGroWICn 453 MI. 35.00 $9.89 Saudi &_~ 

HerbsISpices • Pepper 
(White) 400 !p. 11.50 $3.25 

HerbsISpices ·Turmeric 

,HerbSISPiCeS • Tunneric 'i' iPowdet 400. 8.00 
Powder 200:. 4.50 $127 

SHELF LIFE (EXPIRY PERIOD): 

Herbs and spices ara exempt from expiry dating regulations as par the SaucI Arabian 
SIandards 0rganizaIian (SASO) SIandard No. 70211993 and the GCC Standard No. 
15011993. 

OPPORTUNITIES: 

0pp0rtI.I1iIies for Egyptian herb and spice elIPOI1S to SaucI Arabia are quia good. wi1t11998 
figures standing at $51,105,597. 

Given EmPt's idaaI glOwing cIImaIa, avaIabIe lands, waI8r nI8CIUR:8S, and aI:uIdant .... 
cost labor. there are ample opportooiIIes for prodIlCIlon 10 meat 8lq)Ort I'8qIIRm8II1B not oMy 
for Sa!..d Arabia, but the rest of the Gulf Slates Exporters should inII ulD 'J bulk 
packaging for repIII:U'Ig by Gulf il!pO/t8nl. Exporters prepared 10 dev slop their own ... jpI 

packaging 10 market prodIldS dinIdIy. Instead of opting for buIk-packing. aIIIo haVe ample 
opportunity to acquire a share of Ihis markat. 

14 



SAUDI ARABIA -INfANT fOOD 

SAUDI ARABIA· BABY FOOD, OTHER I IMPORTS 1_ (CODE: 
19011010) 

USA 
11% 

BelgiUm 103.600 1,910,400 $539,661.02 $5.21 i 
0Iher ____ . __ ~ __ ~.!.tI!I9~ ______ 2L~!e8(L._ $II!;2,~l·98 ___ .~ $O,~ 
TOTAL-1998: 3,107,700 41.-.- $11,I2S,#1faz SUO 

MARKET ANALYSIS: 

AccoIdllg to U.N. Food and AgrtcuIILn 0rganilaII0n (fAOSTAT) I ..... 8audI AmbIa 
in1JOfl8d $48,476.000 in aI categories 01 infant foods in 1998. (1997 data naI 8'V , tie to 
detemline any change in ilipOltaliOn). This mtaI incIIIde8 all forms 01 Infant Foods including 
liquid formulae. C8I8IIIs. prepartId wgatatlles and III8IIIs, as walas mile ... n ... 

lJndar the Jeddah Chamber 01 Commerce hadrg "Baby Food 01 FIUI" (HS Code: 
20(71010), an aaIIrnaIad $681.920,903 WOIth 01 products was 1I.,nad inID 8audI AnIbia in 
1998. AccoIdilg to this same data "Baby Food Prapa!ations 01 Vegetalllu- (HS Code: 
20(51010) impor1s amounted to $548.730 in 1998l1CW1dilg to 8audI AIabian In.,ort daIa. 

AIIhough there Is a tariff III~Bad on miIe-based Infant Food (will and wiItIcU cocoa) • (HS 
Code 1901.10.10 -1901.10.0). there Is a sizeable opportunfty ($11,170.994) for oIhertypes 
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of baby food Imports. In 1998, Egypt conIrIbuted only 0.25% of illports 10 1he "Othar Baby 
Food" II'I8Itet COITIpIlAld 10 the Netherlands willi 52% and Ireland willi about 21% of iqIoIt 
l118/t(et share respectively. 

Infant food prot'assDfS In the Europaan Union (EU) dominated the market In SaucI AnIbia 
willi 89% of 1he total imports in 1998. Imports of Infant foods from Egypt deCI B a lEd by 
$4,141,000 In 1998 0WlI'19971mports lewis of $20,245,000. Exports W8I'8 $51,000 In 1998. 
up by $14.000 from 1he 1997 kMII of $37.000. 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRL 2000 

PloducIII 
I Baby Food RICE 

I Baby Food - RICE 

, .. 
'1 Babv Food - RICE 

, Baby Food - RICE & 
;rs 

=:and Baby Food - WHEA;r & 4 

Cereal bas ad Baby Food - WHEAT & 

Celeal b 19! d Baby Food - WHEAT & 
FRUITS 

Baby Food - WHEAT & 

,L Baby Foods - CARROT & 
,RICE 
I 

Foods - MIXED 

~: ::::: Foods - MIXED 

Ce!eaI t I I a ~ Baby Foods - MIXED 
VEGETABlE 

Celeal blud 

Cereal basad Foods - WHEAT 
Cereal ' I d Baby Foods WHEAT a 4 
VEGETABlES 

.. 
250gm. 

4OOar. 

4OOar. 

250gm. 
: 
, 4OOar. 
I 

4OOar. 

250am. ' 
, 

250 am. ' 

2001(. 

:: 
200 

200 

400 

400 
..... l!OIIO. 

~~ Prtoe (USS); 
oIOdaIn Rlda:3.54 

10.Sf: $2.9rl 
Sauci-

".n S3.26I (Jaddah 

s:uJ Sauci . 
11.75 (Jaddah 

11.50 $3.1J 

S3.oJ Sauci 
. 

11.00 (Jaddah 
, Sauci , 

10.00 $2.78 (Jaddah' 

11.50 $3.19 I 
l 

10.75: S2.99 Frallca! 

Gel". 
15.00 !!.17 lFtilUicNob,. 

a.m.r, 
10.00 $2.18 

10.00 $2.78 

15.00 "'.17 

10.25 S2.85 

9.00 

11.50 19 

Cereal foods. cooked baby foods (laIs). fniI8 (jars). juices and II new fII'IIIy inIo lie mill" 
"organic baby foods" oIfer IJJIC alant opportuniIIa8 for 8IqIUII8nI. HoMMlf. aIIhough 1his can 
be a IucnIlive madcet, there Is a cOlIsiderable amount of can.,.iun from 1he Europaan 
Union. 

One impoJ1Br /nit .ed thai aome SaucI ArabIan taenagers ana sill CIIOIUIMIg II certain 
brand of instant C8fIiIIII-based Infant cereal up inIo IheIr Iae1I8Q8 ~ After SIIII1IJIIng 1his 
product it was obvious why this phenomenon is occurring - ....... 
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conSt1f1"12fS, app·arent~y at C-H: addk:;t;.ve ~B\i€d. 
an enc.O(SBmEH1t ()[ rB{;Orr~m{~rHjati(;:··: 

Bany foc·;:.j 
paper based 
cereal,based 

su~ .. ,"e-y5 :n Sau(j-i ,.t:. .. ratHa ~vere 
p<ickage-a v·.dtr"l ~rH··;e{ {jn;;.HS rna:",je v,i~~r: 

:ined rnatenais 

jnp-ortant not tG any 
o·{ de-c:~ct~crlS of naked c-aC:::8S ~}n 

s()me (::onsurners ~n tt'~e Ou·]f 

SHELF LIFE (EXPIRY PERlOD): 

!ntant foeds !'nus! 
re9'u!anons 
Standards 
7~J2/1:9J;3-3 <1r~d the i""'" ........ -....... 

v'_"--' 

:' ...... -

1 &(V1 993, EXl)!ry :',"'n;"',n,,,-, to> ::n!ant "0<:;05 at-e: 
months !or carton 

c<)ntainefS pacKed ~inder V3Ci,Jun, "" ,:', th2 
presence of an H'l2f1 gas 

CONSTRMNTS TO TRADE: 

Normally, duties fot 
Saudl Arabia are 1 
Saudf Arabia p:ort 

enjoys an advantag2 c'ver other countries 0UtSld-e the Gee countriest>y' 
dut.ies racur::ed b-y 10~;:c of the Ctirrent 1.2~·;~· d,tJt~{ frvery yea:f ut1tH tn:8 ~e\{e·~ f€8Gf:::8S GZ';:~. 
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Infant Foods fal into a special category for the def8rmInation 01 import dillies. 0... to the 
limited ability of eiIher production capabiIIIIes or lack 01 agricultural SI.,.,art. the folowing 
items are eiIher exempt or have additional fees placed an Ihem for ImpoItalioli. 

• DUlY FREE: Infant Food based an milk or milk prepanId as a Sllbstibde far 
mother's milk. not cot .... nlna Cocoa (HS Code 1101.10.10). The reguIaIions cId 
not clearly define aI cases involving milk as an additive; clarilicalion should be 
sought prior to making commitmenIs for shipnIer4s based an price. ConIad willi 
importer in Saudi Arabia would be the most efficieIlt method to detennill8 customs 
duties and reslIicoon5. 

• 20% DUlY: Infant Foods based on milt or milk prepanId as a SlIbsIIbIlle far moIher's 
milk. COIdaInMg less !han 10'l!. by wejght 01 Cgmp (HS Code 1901.10,. It is 
important to understand that Cocoa is the qualifying element for this additional 20% 
impaft duty. 

OPPORTUNfTlES: 

Organic Infant Foods. especialy Vegetable and Fruit based products are gaIr*tg popcllarly 
in the Gulf States. Pric:es can vary as much as 2 to 3 times normal prices far siT's- nan­
organic foods. 

Special ccnaI formulations far specific dIeIary problems such as diarrhea symptoms are 
available in Egypt. but _nil not foI81d &n)'Where an SaucI Arabian supermarkal sheNes.. 
0... to the high Instances 0I1Jabetes in the Gulf. special formuIaIlons or infant foods (tower 
in refined sugar content) also offer export pateldiel. 
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SAUDI ARABIA - JAMS AND JEWES 

SAUDI ARABIA - JAMS AND JEWES (onER) I IMPORTS 
1998 

China (PRC) 
6% 

Neltlillltands 
16% --

MARKET ANALYSIS: 

(CODE: 20079919) 

Based on Jeddah QIamber 01 Convneft:e data for "Jams and JeIie8, ~ ONLY. Egypt 
exported roughly 18'1. 01 SaucI Arabia's toIaI Imports 01 jeIIas and jams for 1998. while 
coillJoIIed lhe higt Bst shant wiIh 44% oIlhe market (based on Import "f".). Thent was 
an estimated $781.706 deer!B sa In •• ipUdB for 1998. which might be explained bylhe high 
IeWIIs 01 impoItad processBd fruIIs Ike strawbarrIas ($617.723). 1haI W/IAt exporI8d by 
Egyptian proc B 91 cq In 1998. 

Egypt's market shant accoiClng to IimiIed Jeddah QIamber 01 COiInmen:e SlaII .. iI:s stICM8 a 
drop from 10% of Import market shant In 1997 (424.700 Icg.) to just 3% oIlhe market 
(118.670 kg.) In 1998. 
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cbta~ned frc::r~ (: .. 4P:~,A .. A.f3 .. E.gYJ)t 
eX.p .. :;rts to ;3.a:.Jd~ I~rab!:a ;n 1·~l98.' 

th-e 

~'"':.:. ::.-': r: f ;'" :.'\;:w:._:':.;::;:~_.:: y - -. --:}- ... ' .... "" .... -."",,,-~," 

EGYPT· JAMS & JELliES! EXPORTS TO SAUDI ARABfA +1998 

HS CODE COMMODtn' .. Y'f§I.9.H.T..{~.9.:J ... , .... Y~~Y~.{Y.$JU ......... ~.~9:: .. . 

NOTE; ThB Jeddan Chamt-.er (the fl:<0st accurate ttad::;:~ data r<',:;;n::e .... 
Arab\a) supplied only very limited information on liHTl ana ieEy 
skewed the data used to this report. Accordingly, a 
Arabia Jams anc rep-ort may reveal a diHer!!rH breakdown 
ouant,tH3s FOv"<1 and AgriCUlture OrganiZBton 
iam and jelly imports/exports to serle as a cross'reference for aDCU~,3(;y. 

SAUDJ ARABIA MARKET BASKET SURVEY AVERAGES - APAH .. 200'0 

Products 
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-Orange 

-Orange 

-Orange 

-Orange 
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SHELF LIFE (EXPIRY PERIOD): 

The expiry standards for jams and jeIIes as set foI1h in the Saudi ArabIan Standl"1s 
Organization (SASO) Standard No. 702/1993 and the Gee Standard No. 15011993 is 24 
months for proc:Juct stored in gIas8 or meIaIic cordainers and 12 moIlIhs for procb:t stored in 
tighIIy sealed plastic or aJuminum foil cordainers. 

The following is 1aken from the Gee Standard No. GS 15011993. which has been adopted 
bV SASO (Saudi Arabian Standards 0fIIce) to AlgI" expiry dales on toe-.. dis: 

Wllhout prejudiCe to what is Slated in GS 911984 "labeling Piepackaged 
Foods" and to the Gulf Standards for each food procb:t. the production and 
expiration dales shall be declared on the label of the padcage in an 
"Uuencodecr manner as follows: 

• (DayJManIhIYear). for food prodIlCIs having an 8IIPiIaIion period up to 6 
months. 

• (MonIttIYear) • for food prodIlCIs having an 8IIPiIaIion period 8lOC a a ding 6 
months. 

• The I.e of any of the following sI8t801Ier4s for...". a S 11111 the ........ 1 
date is pennisBI)Ie. but the production date is marlClaluiy to be IIaled. 

• 
• 
• 
• 
• 

ExpindIon date: 
Use by: •••.••••••••••.••..•••••... (date): 
FI for: ........................... (from the date of prodIdan): 
Use before: •••••..........•••••.. (date): 
SeI by: •••••••••••••••••••••••••••• (date): 

In case of writing prodIdan and upilalbl dales in mond1 and yaar on,. the 
8lqIirallon period shall be calcloIQIed up to the end of the ragisIaIed 8IIPiIaIion 
month. 

Without prajlldlce to what is Slated in the QuI SIandards for eadI food 
procb:t. no food prodIlCIs shaI be ralalSlld If mare than half of their 
upilallan period for tunan COI'IUIIpIIon - ceb' 2 II from the date of 
prodIdan - has been spenl before their anIvaI to the anby port in the 
Importing COldly. 

Date8 shaI be engraved or in 1811et. PI'. or _npad bV 1mImO.1IIIIa iN( 
cIrectIy on 811* kages or on their original label bV the prodIlQIIF on,. Addng 
Slickers for prodIdan and upilallan dales Is not pe ... ·1 '.... Thera shaI 
not be mare than one date of prodIdan or of ..... 8Iion on the same 
package. BoIh dales shaI not be 81 if:ljeclto dli ab. challIg8 or deceit 

0PP0R'I1JteTIES: 

Opporb.rilie& for jams and jeIIeIII amIXI'IIed to apptoxin lilly $1 ,800.000 dollar market in 
1998. Even though the level of in1port dacnIased bV $1.000.000, ~ l1li exist h 
should be ~ s sible for EgypIIa1 pmc e II tICS to lake market 8hara awtIf from GnIace. and 
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European Union (EU) counbIaII. One Egyptian jam and jelly pn:lC a S I til' has COI1l8f8d a 
sizeable market shin in saud Arabia as wall as the III8t cI the Gill nIgion. 

AIIhough freight is an issue (not an exo_) •• is _ not the relloo why an Egyptian procb:l 
1hat is as much as 50% or I1lOf8 below the oIhar exporting c:ountria8 price can't comp II1II. It 
appears 1hat the levels cI elCpOIt from Egypt have remained at the same IIMiII for two yeIIIS; 
poor sales and marketillQ might explain this. 

Processcn cannel wail until their phone rings 10 sail their products It is CIUCiaI 1hat 
pn:lC8IS ors make personaJ visits to imporlers 10 make Ihem aware cI their producla. a 
brochure wi! not sal procIucS. the brochure is just a IDOl in 1he sales pn:lC III 

A wry IIUCC S 5 sful saJasman once said: "Put a face on the 1IOice at the oilier end cI the 
phone line. and you wi! never be ~.' Importers _ deluged with c:aIs.,.,., day from 
facele ss prodUcers and wholesalers from &n:ll.I1d the WOOd 1hat _ forge. eli as soon as the 
phone call ends. Egyptian jam and jelly prodUcers need to spend money to sal their 
procb:l and make markelirlg and sales a part of yoor budget every year. 



SAUDI ARABIA - OILS, EDIBLE 

SAUDI ARABIA - EDIBLE OILS. COMBINED I 
IMPORTS 1998 

(CODES: 151210c)'15152900-15121900-1516 2f1OO.15159000) 

CnldeComOIL 
3S% 

SllltGuu._ 

'" 
• CnIde Com 011 .0IbIr Com 01 .au. fix Veg 01 .SIIfIIow.- DVegOlla ..... 

....... 011 

:1 
d 
" , i 
, , 
, i 

i 

i j 
I 

d 
d 

I 
! 
I 
I 

i' 

1\ 
I , i 

I 
i'l 

SAUDI ARABIA - EDIBLE OILS. COIIBlfIED IIIIIPORTS ,_ 
CODES: 15121100 -15121900 -15152100 -15152100 -15158000 -151GOGO 

COUNTRY 
Crude Com Oil 
i ComOil 

011& Fats 
0Iher Fix V 01 
SafftowerJSun 
PalInOl 

GtaI-1918: 

MARKET ANALYSIS: 

8916' 
6 
1824' 

177600 
283709 

';OF~iFAO&'W163,oooi 

VALUE 
.1.182,372.881 

$1098.81' 
$349.10 

1743.411 

In 1998. SaId Arabia lncnaaad lis edIlIe 01 ~,.,ar1a by $16,772.121 eMIl' 1997 imp ... " 
baMd on data obtained from the Jeddah Q1amber d COII.narcs (JETNET) and the UniIed 
Nations Food and AgrIc\6n 0rganiDII0n (FAO). 1lIe illig I II gain it ~nports came from 
com oils, with an esti ..... ted iDa sa d $21,868,778 CMIr 1997 inipOrts. kcoi"l9 flO FAO 
data only. pam 01 saw the I8Igeat deere B B B in the amount d .,798,000. Fixed 'tI'89atabIe 
oils, '-, illc::resaad 8ppIwilllillely $2,557,344 owr 1997 kMIIs. 1lIe UniIed StaIas 
and UAE top the list d major 8lCPQIter'8 d III oils except for "&IdIcMer or Salrbil8r Seed 
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EgY'pt 
): ..-.. ., ,,,,,v 
-:.:i!V' 

t-:ad a $9. 

the- ~a{gest ;n exports . 

. Arab~an 

pac~;.ages t~H:; s·ar::€: C{~ 

:';;"1cer d:fferent bran~j 

:1arr:€\s, :r:anufactures a 
of the 

brcught intcJ S·atJch 
/;rat:ia iJ' the cruzi$ f{Jrrn 

In ~ 998.. tne Uniten 
Statesex.ported 
$5 -1 C.;QO ~r. c(u:de 
G-orn to S<au;.j~ Afat>~a 
for fUrtt1€t processing. 

SAUD! ARABfA MARKET 8ASKET SURVEY AVERAGES - APRiL ~OO0 

.,,- ... ~ ... 
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stELF UFE (EXPIRY PERIOD): 

EdbIe oils must compIV will expiry daIIng "9!1a1'001'111 as per !he SaucI AnIbIan Siandalds 
0Iganizati0n (SASO) SIandard No. 457/1986 and !he ace SIandard No. 15Of1993. Expiry 
periods for EdbIe 018. is 12 months pac'aged in Metal. G/as8, 01 PIasIIc COII.ailllllS. 

OPPORTUMTES: 

SaUdi ArabIa imported an "'nalad $145.000.000 fA edIIIe _ in 1988. IJuge upodIIIS 
like !he United States have an advantage Ibt to !he maniYe InpcD avd ..... 

In 1988. SaucI ArabIa illipOo'Iad $18,051.000 fA oliva oils. It II pt1 Ne for EgJpt ID export 
into 1his market Ibt 1D!he growing oliva oils pnx B B shg indusIry in Egypt. Good pel '.Ig 
and irInovaIive ideas using co-pn:ldI.IID ca'I make EgvpIIan oliva oils compaIiIive in SaucI 
Arabia and 0Iher ace IIIIlIkats. 



SAUDI ARABIA - MACARONI (pASTA WiTH EGG & WfTHOUT EGG) 

SAUD! ARAEiA - PASTA "ViTH EGG /iMPORTS 199& 
{CODE: H0211 10) 

KUW'<Ht 
1€~:o 

USA 
g«~ 

01 hers 

SAUDI ARASIA- MACARONI [PASTAIWITH EGG / IMPORTS ~~l9SJCOOE: 1902111 

COUNTRY 

l)AE 

U·S.A. 

Total - HH;H~: . . . . 

Total - 1997: 

WEIGHT (Kg.!. 

8,213,000 

7,9.Q3~goO. 

VAltJEJSH) 

23,519,000 . 

24,162~O{}() 

V.AUJE (USf}) 
.. -. -....... -.-" ~.-... ~ 

S5,sr;'v:n:,t9D 
56,825.423,73 .. .. .. - .. - .. 

MARKET ANALYSIS; 

S576.390 s.;nc·e 1997, The Ar-~lacaIc-n~ fPa.$ta] ~l4~th{njt 299''7' ca!-€'-g:nry ·s.a:~v tr::€ 
~mp):)rts. E9y·ptia.n CA.P~T~AS data did flot ~th::hcat5 Eg-ypti:an pasta tr~;p,cH1S.. 

KU'Iri·~it 

S::?:"'. 

SAUOI ARAa!.A • PASTA WITHOUT EO,;:'; ; 
lMFOATS 1998 (COOE: 19(i2Hmil 

~.ll!y 

~ 

.. ", -...... ~."., ..... . ......... '."-........ . 

ti!4i 
J'::f':. 

aKi..!!nit a!ttt¥ IIUAE oP,n~_ aPIl:ll:.\sU1.'I a{)tt'!oe!1 
' ........ , ..... ,. . ............... ,.. '" ... -.... .-'........ . ... - ..... --

.... -......... -.......... .. 
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SAUDI ARABIA _. MACAAONI WITHOUT EGG lMPORTS 1998 .. -.-.--., .. ~~--- .. , ........ ,,~~ .... ~.~~.~--..... ,,---.......... "'."' .. ---_ ..... _ ............ "- .... " ......... _.-_..... . .. ........... -... . 

COUNTRY WEIGHT VALUE ......• : .. ::.: ... ,.: .... :.<.. ...• 

T otal- 199fl: 
Total - 1997: 

2:37 C{}C ............. ~'" ..................... . 

2,84~)~QO'~ ..... 
~, 1.~!.,Q2:Ci .. 

8. 352,(}(}O 
9,852,000 

~.;;H! the Saudi }\ratnan g()\i8n~:m~::nt E\nC()i..~r.ag~09 
~n business. the nurnb€.: of exp;~:.na!e ~1\;rJrkers is 
pasta vv"ithout egg products. 

S2,3.59.322.(}3 

$.2,78:3050.8.5 

S1mpiifi€~d grapbcs in lhe Saudi Arabian macaroni/pasta la:OOi at 
tne impression that the Saudi pastas arB perhaps "Gen€ric", creating thB 

SO.83 

that the quaEt:~i may not as SOUfKl that (,f !taHan m;~carom::p·astas '.;;;;=..;z.~,-=:""_::": .. ;:.;",C.;":;';/ 

in far:t they arB both equal in quality and taste. With p.asta 8,i$ieS 
common In Sauljl sup€rmarkets. eY~'H";.atching packag,ng is 



SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRIL 2000 

FusiIi. Penne, 

SHELF UFE (EXPIRY PERIOD): 

The expiry standanis for pasIa/rnac:aItI are lilt forth In the Seudl Arabian Slandaids 
Organization (SASO) Standard No. 70211993 and the ace Standard No. 15011993. The 
expilY period for Pasta prodliCIS is 24 mond. when packed In C8RIboaId COI_n8m or 
plastic bags. 

The foIcMIng is taIcen from ace SIandaId No. GS 15011993. which las bean 800pfed by 
SASO (Seudl Arabian SIandards 0IganizaII0n) to ""' ..... expiry deIa8 on kic-1stJ1fs. 

Wilhout P"ljll(108 to what is alated In GS 911984 , * Bing rA Pi ..... "aged Food&" 
and to the Gulf SIandards for each food procU:t. the prodIlCIon and ..... atiun dates 
shall be dIIcIaied on the label rA the package In an "Un codId mil ..... as IoIllIIUII: 

• (DayIMonIhIVear) - for food prodIlids having an expialloll period up to 8 
lIIOiilhs. 

• (MonthIYear). for food prodIlids having an expiatloo1 period aMustling 8 
lIIOiilhs. 

29 



The use of any of !he following state.nenIS for eJCpI'B S I i III !he eJpiraIion dalB is 
permissible; it is mandatory to mention !he production dale. 

• &pIraIIon dalB: 
• Use ~ ........................... (dalB): 
• Fit for: ........................... (from !he dalB of production): 
• Use before: ...........•.••.....• (dale): 
• Sea ~ ............•..........•... (dalB): 

In case of writing production and elCPiration dates in monIh and year only. !he 
elCPiration period shaI be calclliated up to !he end of !he I8gisteted f:IlqIiatlon monlh. 

Without prejlldic:e to what is stated in !he Gulf Standards for each food procb:t. no 
food products shaI be Alleased if more than half of !heir expiation period for human 
consumption - calculated from !he dalB of production - has been spenI before !heir 
anivaJ to !he entry port in !he impOIt\ng counby. 

Oates $hal be engI8Ved or in relief. pr' .. Ited. or sIamped bV ifremaJallJe ink dilec:tIy 
on d packages or on their original label bV !he producer only. Adding slickers for 
production and elCPiration dates is not perm's I'llie. Thent shaI not be more than one 
date of production or of elCPiratIon on !he same package. BaCh dates shaI not be 
subject to deletion. change or deceit. 

OPPOA'TUNmES: 

Due to !he high incidence of dlaheCas in !he Gulf AIgion. diabetic pasta products (wIhout 
sugar) haw a huge I1I8Iket potential. During !he Gulf I1I8Iket AlIXluu'm'1C8 visits to 
impoftefs. a request for diabetic prodIlCIS was constanIty hean1. 

AnoIher product lhat might have some opporII.milIes in !he Gulf is "lfdg8Iated fresh pasta for 
deli case sales. Due to !he IaIga e.xpatrIate community in SaucI Arabia. IheAI is a raadf­
made I1I8Iket for these types of prodIlCIS. 

Including recipes on packages or prinlI\Id on smaI C8Ids will atIJact conaurner's al8iltioh and 
IncniIase sales. AdwlrliSilll cold pasta salads as an aIlamative to hot meaJs might illCJe BIB 
saJes in a counby where !he temperahns can reactl65" cantJgAilde. 
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SAUDI ARABIA - POULTRY 

SAUDI ARABIA- POULTRY WHOLE FROZEN I 
IMPORTS 1998 (CODE: 02072100) 

.~ DUM :.-- _ .. 
D~/PffCJ 

'!Ii 

SAUDI ARABIA - POULTRY WHOLE FROZEN I.PORTS 1998 CODE: V2012100 

COUNTRY VALUE VALUE 
728 538 000: $Z05 801 191. $1.34 
441 996 000 51 627.12 $1.33 

1 000 1.75 
3 000 $1.29 
4423000 

ToIIIl-1998: 1191480000 
ToIIII-ll87: 1,101,460,000 

MARKET ANAL. YSIS: 

The Kingdom of Saudi Arabia upadanced an appIQICImate 9% me III in pouIry IlIIp0rts of 
betlllean 1997 and 1998. It is reported bylnlde IllCUCBSthatthis increasB _due to higher 
consumption 88 a result of decnlasad pouIry prices in the Kingdom. 

Saudi Arabia is the Iargeat procb:er of pouIry in the GIM SW-, producing appmlldultaly 
454,000 mebiC tone (98% broIIar chickens) in 1999. Saudi Arabia has the pndlCtion 
C8J!8'CiY of up to 800,000 mebiC tone per year aI the prennt time. In ·'.kIn to IrIIflOl1S, 
Saudi Arabia exported 8ppIQlCimaIeIy 20,000 mebiC tone of fJozrIn bn:IIIar meats in 1998. 

As evidenced by the tabIas and chIu1s abowI, BraziI_ the largeal pouIry eJpOI18r (60'1(.) 
of whole birds (fJozrIn) $Z05.801 ..... Into Saudi Arabia in 1998. WIll over 153,173,000 
kilograms i.!pOIted Into the CIlIftIy. the coat per idiogram IlV8Iaged appwaxinllllaly $1.34. 
As of .k.rIe 2000, a KuwaitI proc B 88 Dr and importer reported prices of S900 (CNf) per ton on 
BraziIan poullry; howe",.. this rata has not been COi';-i/liBd for the Kingdom of Saudi Arabia 
aI the time of this report. 
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France ranks second in importation of poultry into Saudi AnIIbia. which amounts to 
appIoxiInataly 37% of 1he totaJ imports. French and locally produced poultry is nat as wall 
received by food seMce vendors in 1he kingdom, due to higher fat andwal8r COIIleIIt. which 
is usually nat as pnwaIenl in BrazIian poultry. Many food vendors uIiIze ..... ling spIs and 
rotisserie cooking devices, which do nat I8IICt fawrabIy to higher fat and water COIIlant, 
resulting in reduced cooked INBight and an IA'IIIltraCIMI w,l,lkIed appearance. 

Poultry producers In 1he Kingdom are 8lCpeCtecI to incnIaB8 production In 1he l18li fulure (by 
2% In 20(1), due to 1he construc::Iion of new broiIar growing faG... II .... wiIh Gut 
importers nMIIIed that poultry producers In Saudi Arabia are pIari1Ing to targaI: Egypt In Ihe 
future for poultry exports. after 1he AlIaXatIon of Egyptian in.,ort nJStrIc:tioN. which are 
schedIlleci for compliance with inlemaIionaI trade agreemenIB In 1he fulure. 

Poultry producers In Saudi Arabia are subsidized 3O'!It by 1he Saudi government for 1he cost 
of new Iqlorted equipmenl to ~ offset 1he higher lewis of ~. 1lIe go'Iemlllanl 
is also reported to be subsidizing Ihe poultry growers In Ihe KIngdom to lewis of $0.50 per 
kilogram. 

Ewn wiIh 1he added S I sis lance of gcMII'I'lII'I8I sub_lIal. much of 1he poultry produced In 
Saudi Arabia is sill nat compeIIllve wiIh imported poultry, Which In eIIIICl IeIlWI8 local 
producers no oIher option oIher than to export a portion of their production (20%) to o1her 
Gulf Cooperation Council (Gee) and Arab League countries.. Data from 1he U.N. Food and 
Agriculture OrgallizatiOo'l (FAO) Indicates that Saudi Arabia exported 24,000 Mabie tons 
($48.000.000) of chicken meals In 1998. 

In some cases. poulry producers In Saudi Arabia wi! face atiff COII'1JIEIIiIiC. from foreign 
ilipOl1s and find their procb:t cIIIIcuIt to market before 1he expiry date. llIere hIlwt been 
iI'I8tanCes In 1he past. where a !alga quanIIly of Ihe poultry prodIlCed In Saudi Arabia had to 
be sold for I4J to as much as one 1IIIIf1he normal price before II88Ched expiry (12 mallhs). 
It is common for some !alga producers to offer theae bids at a redllCed price to SIOIeS for 
uae as lolls leaders tor promotioIlIII purpc 8 8 a ra1her than toIaIy Iooae 1heir prodIlCIion. 

It is cIIIIcuIt to export poultry that is nearing Is expiry date OIdI!Iide of Saudi Arabia, prtmarIy 
due 1he l8StIictions H.ipOSed by some countrIas that do nat aIow meat prodIlc:ts 8IIby into 
their markets if 1he date of sIaI.igtIb!Ir is more than .. malitia from 1he date of 8IIby into Ihe 
port. 

Willi !his expiry iasue baing so .IiJI(II'IIR. I is aOJnble to ship onIJ 118 moat recallly 
proca as ed prodIlc:ts to ensure higher market price and to comply wiIh in.,ort Allql.llremailS. 
Bv law, Saudi impoItIJrs wi! aiso nat acc:ept poultry that '- a redllCed shelf Ife of more than 
.. mailha, due to 118 po(8ntiaI for lolls. 

CoNunpIIon of poultry In Saudi Arabia is .. limated at approxIi'natIaI 33 kIogniirM per 
person per person, for a P"4",wim of 21 milan people. This 33ld1og1arn consunpIIon rate 
is I4J from 1181979 c:onaumpIlon rate of appIoxiIllately 16.5 Kg. per pelSOIL 

1lIe best sailing aiZB of frozen whole bids In Saudi Arabia is In 118 1,000 Gram 11 fJIt 
(SR. 76.00 per cae of 10) to 1,100 Gram UlalJlt (SA. 83.00 per cae of 10) range for 
typical consumers. Food seMce conat.IIIIW8 prefer bids in 118 900 Gram (SA. 88.00 per 
case of 10) to 1,000 Gram (SA. 71.00 per case of 10) range. primarily due to Ihe pi8Ctice 
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of h-aH Of quarter 
aUf: to the !Q'tief cost it ~s lrn;pe:rta1! to nO're tt-~at 

wahclut the ctffaL )(v't1~ch is u:suaHy s(}~d sBpa:at0~y. 

FREEZER CASE DISPLAYING WHOLE CHiCKENS 
- 1 G METERS LONG 

COf'npat€:~d !C !::;:+:? ~ia~nf: pr;::Cf3'S 

rao:;png ::::; the S ~ 
(French) li1nde-rj :n 
As 

rep-orten at 

T-he foH~:)v¥~ing m·arket baskfrt StH\le~lS arB averages frorn troth Ri:Y'a(jr~ c1:::{~ .. h£~;:;::~:a:~~: .,,;.-. 
the pf~C8 c·orr:par~s(~ns bet~·l!e-en t'/y«) oUie-rent m.arx:.ets. ~n S-au~j~ 

SAUDI ARABiA (JEOOAH) MARKET BASKET SURVEY - APR!L 2000 

• Pf~ce {US$) 

.f'!P_~I:!~t:~ .... ~.~._ ............. _ ... _.~._~~;~ ....... _~ __ .~r.iE~ (SA~q .. , ..... !3~!!~.~:s.:~............ . ............... fg~!:~ry.f:)r-.9!i:S:::. 





SAUDI ARABIA (RIYADH) MARKET BASKET SURVEY - APIIL 20lIO 

PrIae(USl) 
SIa PrIae ISA} RIlla: 3.54 of 

. 4oc.I2OOam 5.5Cl $1.551 UAE 

· - a DC. /<COO 11m. asd $2.J 8razi 

· - 0rurnsIick$ 90711m. 7.M I2J 
!chicken . wi Gizzards 1100 11m. aM $1.a.. a.J 
Chicken - wi Gizzards 1200 11m. 6.91 $1.911 a.J 

800 am 9.91 $2.81 Saudi'" ~. 

· 800 am. 11.OC 13.11 Saudi"'~' 
, 

· 1000 ...... ' 9.71 $2.7!i a.uI , 
arJ iCllicken-Bonele 1050 ""'. 102 12M 

i 
1100 ..... 12J1!i1 S3:J Saudi -~. Chicken-8oneIII 

, 
14J .. ,J Chicken-8oneIII 1200 am Saudi-~ 

1000 am 6.J S1J 
· -mzan. 

9.2 INhoIe 1000II1II, $2.81 Saudi 
. 

· . -mzan. l000gm..ca: 
ofl 76.OC $21.4' Saudi A.L>. 

, , 

lChIcken-Fmzan. l000gm..c-
Whole of 11 53.OC S14.91 Saudi" ~,. 

i~en-Fmzan. 
Whole 1100 ..... 7.71 $2.11 

Chic:kIIn-Fmzan. 
1100 ...... ,o.od S2AI!I Saudi 

Fmzan. 1100 ,,;;, 81.J S17.J Whale of1i, 
1100---.~ 

'. ofle 83.OC ......... SaudiA.-.l !Whale 
Chicken-Fromn. 

1200 ..... 8.2! S2.33I Whole 
I I:.:n-Fromn

• I 1200 am. l1J ssJ Saudi""'" 
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It is inIeresIing to nate the differ8nc:e in prtce between frozen whole dIicken prices bablflllen 
SaudI ArabIa and FI8IIC8 for 8lIBIftIIIe. 

COUNTRY OF EXPORT SIZE PRICE SUS 

saudi ArabIa 1.000 gram $2.81 

Fnnce 1.000 gram $1.98 

I SaudI AnIbIII 1.100 gram $2.82 

France 1.100 gram ~ $2.19 

Not only is the SaudI dool8lllic product higher in coat. • Is IIIao not fa«IIed by the 
commerciaIldlchallS due to the higher fat and waIaf COl .... which iiipan the quaIly tithe 
cooked thicken. 
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of one 
p-c~int t.hat it has cornere·d appfox~rna!el:y 65::\.;; {~:~ tht-:? h-c;.~;s·eh(>~d 0-:(; :,xet 
carnpa~g-.:1S .of S{.H'''pe ot trH;:S€ .c.r:,mpan~·€s :3:€' ~<~A{je spread -and t!'"::8' t:f (~.:\j :::3:::~:~;:"S :f~ !:-:t: 

pre-se~ce ()f consurners or: a 

,~Jthough Sau~j-l ~"fab~a ;mpc~rted 
1998., it :$ ~m~)o;tant to r}ote- tn·at S,aud~: Arao;a a1Sf) 
do:ne.st~c pro:duction t~) G-CC, .4r;~b League. 
T anzan;a and $J':.HT:e Centra~ ~~s~a~ ccuntries, t:~:-0t ~h:-~: 

1, FRYER PARTS: 

Frier parts are used :=;rtrnatiiy by :f1stitU;i·::;nal or 
workers in Sa(Jdj Arabla. 

!rr~porters trad:it~onaH}' HT:~ .. :)rt ':'\/Vhjte Skir:ne(f~­

pac:K-ed ::n 1 S K.g. t·oxes. :)~i1h earl:: :n~jrvK:H1a~ 

grams, 

sef: .... ?~ces tc:- iee·j ~?x;;:a1::~tf;' 

;0 ·Sa;...;{~~ .;A.rat-$c flrp ! :,,(":~. 

SatJLi: i.mp{)rters are Quot{n,g pr~-ces H1 rh·e $5-80- to ffH.?~rk·~ ~(:.t:: + ..... y 

parts, this pr~ce is t:e:p;.J·rte·d do\vn frorn $.950"'S1.0GfJ per r:1:etri(: t-:::-r~ "3 ~-~:: 6: 
Ttle US. has been 8. traditional supplier Gf fryer parts in the out t['er;? ;"as bBen "" 
s~g:dicant increase H) trier parts from 
the Netr,eriands, which ship in 10 Kg. 

The US pfoducers are iosing market 
share, mainly due to the termmation o~ 
tr:e Export Enhancement Program and 
competition from Brazd and Fran':.':.e 

• Drumsticks: ~.lost importers ord:€r 
t;·oxes containing "12/2" o.f 12 trays of 
2 ;::~ounds eactt Smaiier drumsHcks. 
usually from Brazil, fair better in the 
market place, mainly due to the 
advantage 01 the smaHer sizes in 
compar,son to the US pn:x:k.F,:;tS., 
Most !mporters request '''NMe t.,,~ea( 
w'hen crdenng Fryer parts 

• Q.t1icker. Breast~; China (PRC) is the 
!argest sup-pEer of boneless/s~<injess 
chicken breasts into Saudi Arabia., mainly due to prioe advantages. Repof'ts on 
have been quoted around $1,500 Mt. (CF). The qualit:f of tth:~se pcuitrt prooucn ;~; 

tJSt~aay nc1 on paf ~.Jnh ~jS p-rc(juc.ed pcuttry -a{~.c:[Jn:ting to Gr:e ~irrpc:-:1e-:. 



Imported poultry ~1Cts Into SaudI AnIbia require HIIIII _Ilk_ prior 10 arrival .. lie 
port of enby. HaIaI certification must be issued by islamic InsIIIuIIons recognimd by lie 
SaudI Arabian Embassy. Consulate or friendly Arab COII'ItJy EmbIIlY or ConsuIaI8 in lie 
producing COII'ItJy prior to shipment. 

SHELF UFE (EXPIRY PEJIOD): 

Gee Standa!d 15M993 and SASO Standa!d 70211993 set lie standaIds for expiIy datas 
for poultry ~1Cts as well as 0Iher foodstllff procIl 1Cts. 

The above-mentioned standaIds specify that at froan poultry shall be mailtained .. a 
temperature not exceedirllJ -18 degrees cenIigI'ade. 

Expiry datas for froan poultry procIllCts in plastic COIIIainens is 12 IrlOlllliS from sIaugttIaIIng.. 
The sIandan:I also states that lie pnxb:t will not 8I1'ive in poll more than 4 II'IOIdliS from lie 
date of slaughter. 

In addition to lie shelf life or expiIy date limitatiolls. lie following ilomlalion Md 
celtlfication proces s must be met to export poultry into SaudI Arabia. 

• FF!02EN CHICKENS: AI froan poulby must comply willi &SA 117nm which 
regulates the HaIaI slaughter of poultry procIllCIs and sUnoneIa IimiIs for pouIby 
prodl'CIs 

• HAlAL CERTIFICATION: Any meat or meat procIllCIs being 8"IIpOI1Irtg in Saudi 
ArabIa. must comply wiII'I SaudI Arabian Standa!d No. &SA tI3tIIf_ (Aninlal 
Slaughtering RequiremenIs AccoidillJ To islamic Law) which is saIiSfied by ob'aining 
a CeI1ificate Of Islamic Slaughter. 

When certificalion is I8qIftd for HaIaI. HeaIlh C8ItIIIcatas. Commell::ial Invok:e. Md 
CeI1ificate of Origin. the proc S & a ~ can obtain lie appropriate cetlificalloil bough lie Saudi 
Arabian Embassy or ConsuIaI8 in lie COII'ItJy of manufacIure. In the lMIIIt a Saudi Arabian 
Ermassy or ConsuIaI8 is not 8¥811ab1e. lie emIlus'aa or c:ona ...... of a frleildly Antb 
country can aItest to the 8UIhenIicIty of these docI.ments. 

• CoI ...... c:ial1nvok:e 
• HealIh CerIIIic .11 from the Cou'IIIy of OrIgIn (ManuIacILn) 
• HaIaI Slaughter CeI1IfIcale for aI meat and meat pnxIIlCts 
• CeI1ificate of OrIgIn 
• BiI of lading 
• Packilg LIsI 

CONS1'RMfTS TO TRADE: 

The SaudI Arabian government places a 20% or $027 per IcIo tariff on i.rportad pouIby to 
~ SaudI Arabian poultry pnxIIJcers eqe .... their poaIkln In the martceI place. Ho ....... 
even wIIh the 20% tariff in place. COI.I1Iriee Ike BrazI and Fraace ant 8111 wry competiIMI in 
themarket. 
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Importers in Saudi ArabIa alluded to the fact that the French gcMIrnment offers SI.tJskIas to 
the French poultry induslry to promote eJCpOI1s of poultry. It is nat known what eff8clthe 
removal of these subsidies will have on the Gulf pou/IJy markeIs in the near fuIure. 

It is ililpodant to ramember the time IirrIiIaIiuo1s placed on fmzan pouIby enteri 19 Saudi 
ArabIa. AI pouIIry prodIlCIs arriving at the port faciIty in Saudi ArabIa must arrive wiIhin 4 
monIhs of slaughter. Do nat forget to include shipping time in the equation when 
determining time limitation as some sea containers can take as tong as 30 days to arrive in 
Saudi Arabia. 

OPPORTUNI11ES: 

Opportunities for exportation of fmzan, whole chickens into Saudi ArabIa IIf8 nat as wide 
open as the $300,000,000 import figtI'es incIcate. Due to the exbeme pn UlI1'8 placed on 
the Saudi Arabian pouIlTy market by the Brazilian, French and oIher producing COW1Iries. 
market access is extremely c:orr.,atiIMI. 

Egyptian pouIlTy p!ccsssars can compete in the value I'lid pouIIIy _lilt. hDMMIr. 
due to ext elent quaIty producIs like breaded and formed pou/IJy products 1..InIortJ.nIIe. 
"chicken nugget-"type producIs IIf8 nat sufficient, innovati\/e new prodIlCIs using c:ticken 
meat must be developed to gain market share in Saudi ArabIa and oIher Gut lit 5 S 

lIall and eat pouIIIyIs.la d conwnIInce ....... also have great market polllllllll in Saudi 
ArabIa give the countJy's yoooger. more mable, and time-colledollS population. As 
previously Slated, Saudi ArabIa's population is primarily compriaad of yoooger dItuiI .. who 
IIf8 in their mid teena (55% oodeI' 16 ye8I8 oId). a generation that has begI.II to adopt a 
more Western foods into their cie!a. Younger famiIes willi higher dspceable incomes IIf8 
the prime Iafg8Is for new convenience foods. 

P"WIIII "allng for supennal'kala and wholnalers is anoIher pOlIIlIlIII painI of 8nlry for 
pouIIry prcc ass DrS. By using private labeliJ 19 opIioIlI to pn:ICUce speciIic prodIlds for IaJge 
inlpoItars. II pn:ICUcer can reduce cost by having market enIry fees. p!0I11Cl1iDn ..... 
adveItising and inipOllatiOil problems handed IIf8 by the illpCllting company. 
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SAUDI ARABIA· TOMATO PASTE 

SAUDI ARABIA· TOMATO PASTE IIIPORTS 1998 

UAE 
10% 

c:..dII (CODE: 20029010) 0IMr 
17'J1o 

bIJ_~ 
11'% L------:o: 

PewS" 
11 .. 

USA 
15'lro 

SAUDI ARABIA· TOMATO PASTE/IMPORlS 1998 (CODE: 2OO2!O10) 
i It 1 j 

I . i : 
COUNTRY I WEIGHT VALUE ! VALUE . 

111 4440001 10075000 $2846045.20: SO.83 
: USA 1 531 000 4896000 $1 382 768.361 SO.90 
Portugal 1.120.000 3,642,000 $1.028.813.56, SO.92· 
I!aIy 971,000 3.558,000 $1,005.084.75 $1.04' 
u..~IL._ 720.000 3,198,000 ~.389~ ___ ._$1.25. 
Canada 542.000 2,025.000 $572.033.90 $1.416 
Other I 1,609.000 5,764.000 $1,828,248.59 $1.01 
T_I-1998: 9,937,000 33.157,000 $8,3&1,384.18 $OJM 
TotaI-l997: 5,454,000 16,644,000 $4.701,.'..92 $0.88 

IIARKET ANALYSIS: 

Accoi"'Y to the aboVe data. In 1998, SaudI ArabIa ilClaasad impodII of kllnaIiO pasIe by 
$4.664,690 (4.483,000 kg.) «MIr 1997 ImporIs. TUIkey. the IaIgeIt il!pOl1iar In 1998, 
c:apbnd 30% of this market fel:::u:ed by UnIIed Arab Emllates (15%) and POI1ugaI (11'11.,. 
Ironically. In 1997, the UAE dominated the IDmato pasIe market wiIh a 47% shale. wtiIa 
PoI1ugaI and Turkey foIorfJ8d wiIh a 28'IIt and 7"l(, shant of the market laspedMIIy. Egp'a 
shant of this markaI, hoIIuever. pU1I,,8I8d from 2% In 1997 (valued at $100.328) to a mere 
0.9'IIt In 1998 (valued at $82,212). 

Egyptian CAPMAS data doe8 not ideate exporIa of EIMIflan IiOInaIiO pasIe to SaudI ArabIa 
In 1997 or 1998. Data from the U.N. Food and AgrIcuIbn 0IgaI1izatIun (FAOSTAl) shows 
that Egypt exported a total of $34.000 in IDmato pasleln 1998, a deer ,a of S203.000 from 
1997 exporIa levels. 



Saudi Arabia's tomato paste exports for 1998 reached only $896,000 atiX)icllig to 
FAOSTAT reports. Based on 1his same data, in 1998, Saudi Arabia impoIted <MIl' 6.198 
meb'Ic tons of tomato paste, valued at $4,881,000. a declease from the $6.238,000 level in 
1996. As with 0Iher commodities, Saudi Arabia is beginning to rely upon Is own prodnction 
capabiIiIias to lower import levels. 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRL 2000 

SHELF UFE (EXPIRY PERIOD): 

The Expiry SIandaIds for 'Tomato Puree (Pulpr (indudes paste) as II8t forIh In the SaudI 
AIabian SIandaIds Organization (SABO) S1andard No. 70211993 is and the Gee S1andard 
No. 15011993 is 12 months for prodne" stored in mataIic conIainers. and 1. nob for 
product stored in glass oontaIners. The product II\UIIt reach the port In Saudi Arabia no 
later than 4 lI'IOI litis from the dale of manufacture. 

0PP0RTlHTIES: 

WIll a $9,000,000 market poIeIlllll for tomato paste in Saudi AnIbIa. there are ample 
apportunIties for exporI:a. AIhough lraliipOil8liool is an iIIue. It is .. P'l a alrle for Egpian 
tomato paste proc men to acquire a market share from larger il1JC)ltels lice TIBkay (as per 
1998 data). HoW8'll'llr. aggI B B slllG marltaliijJ and corropalilMt prtcIng is absoIuIeIy B S S B IIiaI 
to Increase sales. 
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SAUDI ARABIA - FROZEN VEGETABI ES 

SAUDI ARABIA· VEOETABI ES, FROZEN ~XT1JRES, OllER) I 
IMPORTS 1998 (CODE: 0710Il00II) 

ar- a.-
n. I7"J(, 

UnIIId ICIngdom 

"' 
BelglUIII EgJpIt 

2ft. 3I'lIo 

I I-EIfIII -8IIIgIunI _1JnIIIId K/ngdoIII 0 .... OOllllr ! 

MARKET ANALYSIS: 

The estimated rnarbt for frozen \I8g84aIl'a8 In SaudI ArabIa now II Ids at apprOIIInlll8ly 
US$5O to US$55 millon per year. ThIs figure ahouId grow I!IIaadIy (10 to 15%) over the 
next 20 years due to the large population of younger consumers (50% under 16 years oId). 

, 

I , 



SAUDI ARABIA· FROZEN VEGETABLES / IMPORTS 1998 
INDIVIDUAL TYPES 

POTATOES 
~ 

, ... 

PREP. VEG. FRZ 

SAUDI ARABIA· FROZEN VEGETABI ES I IMPORTS 1998 -INDMDUAL GROUPS 

COUNTRY WEIGHT (IIt.) VALUEISIn VALUE $lilt. 
CORN-SWEET 1681 $8 874 780.00 12507000 $1491.37 
YEG.NES. 5411 $17098200.00 $4830000 1892.63 
POTATOES 18,989 $52,799 100.00 114915000 $785.45 
PREP. YEG. PAZ 5.564 $15 0Z1300.00 4.245000 $762.94 
,TOTAL-l998: 31,8451 $83.791.310.00 $26417000 tI37.12 

EIWPl is the lee tIrg expoIlei of '1IxIur8s of VegeIabIBI. Frozen" to Saudi ArabIa. (33% of 
!he markat, based on COIlliliOClly value) down from 40% in 1997. willi Belgium. the IIIICOnd 
largest impoder. capIuring 26% of !he import market In !he <:8I8gOoy lab ala d "OIher 
Vegetallllls. Frozen" boIh EIWPl end Belgium each acquinId a 23% msrkal shere (again. 
based on COIllRlOClty value), while 27'Ib of alliliported frozen mbr8d Wlg8labIIlB came from a 
cIYerse 1st of COI.I'dries Ike India, Indoo I . , China, South AfrIca. AuaIraia, end Italy. 

In 1998. Saudi ArabIa Imported SflPIOJdrnalaty 128.706,498 In frozen vegetables, including 
"Frozen FnJrICh Fried Pv4e'''· Up to 9O'l(, of aI frozen vegetablaa are IIOkf In !he raIaiI 
1SCIOr, willi !he nameIndar IIOkf to InaIiluIionaI users end I8SIaunInIs. 

AcwIdilig to CAPMAS-Egypt data for 1998, EIWPl decraeaad the expoItS of frozen 
wgetebles end frozen p:Aab" Frozen vegeIabIe expoItS reac:hed $13,877,000 In 1998, a 
decline of $535,000 from 1997 expoII8 of $14,212,000: Also in 1997. frozen potato il!pORs 
decreased by $3,373,000 to $2.130,000, a loss of $1,243.000. 

EGYPT· FROZEN VEGETA8I IS EXPORTED TO uuot ARIIBIf,-I. 
CODE FROZEN VEGETABLE VALUE U8l 

10100000 ATOES. FROZEN 2. $I,flOS.062. 
102100tl0 FROZEN m~ S350965.11 
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EGYPT - FROZEN VEGETABI ES EXPORTED TO SAUDI ARABIA -1'" 
CODE FROZENVEGETABlE VALUEUSS 

0220010 ICOT, FROZEN (GIMI Beens) $361,456. 
030000O NACH. FROZEN 5156.329 
040000O EET CORN FROZEN 

10800010 OHIOA FROZEN 
10800020 FROZEN 
101100030 • FROZEN 
10e000u0 •. .()THEA, FROZEN 
10I100000 EGS •. -MlXTURES OF FROZEN 

OTAL: 
SOURCE: JEDONi CHAMBER OF 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRIL 2000 



-F102IIII Okra WHOLE 
Okra WHOLE 

10.25 
1UIQ 
12.00 

2.5d 
1.95 

3.95 

12.25 

6.50 

$3.11 
$3.39 

$0.71 

$O.S5 

Many importanI iller_Jed COIllJlllined 01 poor qI8ily pllc"agitg that is nat as ...... as 
higher quaIity'N litam or Eurq:llan Union (EU) pacIcagIng. Willa on market bit kat $UMIY8. 
some EgypIIan packages were CIIIaarved open cbI to poor sedng tachllIquae. 

Fmzen wgelabla 9 from EcMIt tend to be lOki in bat h 7 or 1IIIIIIII naIgIlbootIood stonI8 that 
are fAIquenled by axpeIrIate workars from AsIa II'IabIa to pay the higher prtces bnI in 
SaudI Arabia's supamIIIIkaIs. 

WhIe the peas shown in the bag billow mighI nat be tYf*:aI 01 8'IMIy prodIlCIIf in Egypt. IIis 
is just one example 01 how qI8ily COI ... oIs are nat baing ClbIIeMId. E¥IIY lime a prcIduct 
from EcMIt is shiIlfled. I shcUd be 0I1he beat qI8ily to mU1Iain the ...,.C8IIon of nat only 
the p!OIb:ar, but also the inclISIry as II whole. 
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EGYPTIAN PEAS PURCHASED iN RiV AOH SUPERMARKET FREEZER CASE 

ThE' freezer·bume<:: peas 
with thiS same prot>lem can 

.are nc<t s~n:p~y ~a fBsuit (/ sn;,p·p~ng:-' ,~)~ 

fOUfsd H: Ca}to supermat~~,ets E'gy"pl~a:~ 

Arabia generally COost :ess. but are genefany nOot in quality _. net 
propeny. Due to the lack of iOF processing rnachhBry. tgypnar: h;)2e~' C:E-as ,;;/t::SV2'~ 
conSIdered ;nfenor to !n<:l;an frozen peas as an examp:e 
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Consumers in 8aId Arabia are adopting more "wastemIzed" dIeIafy habiIs. The pallChanl 
for franchised fast andfor COIMInience foods has d8\'eloped as an ouI.gIowIh of ItIis change 
in del As an indicator of the eIfec:t that Western foods haY8 had on the consumers in 8aId 
Arabia - frozen French fried potatoes 8IXOIri for owr 50% of the IdaI il!pOllalioll of frozen 
vegetables into Saudi Arabia. 

F_ vegetables are pen:eMId to be hIaIIhiar!han Clll'"1il'I8d vegetablaa III." Is juIIl one 
of the pen:eMId advantages of frozen vegetables - the 0IhaI Is CCIIMnIInce. Saudi 
Arabia was not tn.IdiIionaIy a coootry known for ita agricuItuIa So, the average 8aId 
consumer relied on imported fresh procU:e or the a f_1ocaIy grown vegetables to satisfy 
their demands befole frozen vegetables arrIv8cI on the market for beth doni nth: and food 
service needs. 

ConvenIence of frozen vegetables __ fresh extends to praparaIIon and SF 1:11. 
availability of vegetables. Vegetables such as broccoli haY8 a high waste tacmr that makes 
!hem very expensive after the IIoreIs have been cleaned from the III8ms.. 0Iher vegetables 
such as com, okra. spinach, 8ItiChokes. and peas require extensive praparaIIon lime. whk:h 
does not lend itself to the .-1ifeIItytas of many Saudi famiIes. 

WiIh the influx of fast-food franchiud Western 18S1au1an1:s, the demand for frozen French 
flies for food service has increased sIgnifIcanIIy. AnobIr factor conII1buIIng to ItIis mE B &8 
in consumption of frozen potato producls has bean the shift fnIm rice ... 11.11" .1 ..... 
to 1*."". 
Since owr 60% of the 8aId ArabIan population Is under 17 years old, if Saudi Arabia'a 
cumtnt population grows as eJpeCted, the coooIry's cumtnt populallDn of 22 .......... 
double wiIhin 20 years. SUch a dramatic populallDn increasa will8IIUI in an even gI .... 
demand for frozen vegetables, frozen JI(11Ib IeS in pIIIticuIar should ilClu aa expodS 
exponeIltiaIy in the future. 

E!Mlt Is the 1argesl8lIJ,,'ler of frozen potableS to 8aId ArabIa. tole flilul by Dllilaark. the 
UnIted States, and Italy. 8aId Arabia produces 25% of Is IdaI ~ but the price 
Is higher !han Imports clIe to higher production coat Egypt. ho:RWIr, has an adIIanIIIge 
owr other importers clIe to the "cUy free- free policy for EgwIlIan frozen vegeW' a s 

Growth in frozen WI! Uabl8s Is praclcted to nmge bati:uasn 10'11. and 15% in the I'I8IIt two 
year&. provided that local prodIlCtion fldUes maintain their CUIIiIII1t production (:apetlies 
Due to the tax-free statue of EIMIlIan frozen vege1Iblas. aome procII.ara miIH nad .. the 
po18l1tial for higher profiIs owr cIomllbly grown vagebIIllaa by uaIng EIMIlIan frozen 
vegetables. The 0IlIti 111 a ItIanIage to ItIis polentiaI wIndJaI for EgypIIan procII.ara Is. 0I'IC8 
again. the high tntItspoilation coat and lack of govenvnenIaI inI.ervenIIon to 81ipp01t local 
prodIlC8IB. 

Import Sl8liSlk:a incIcale that after the tariff was Ift8d for EgpIan frozen VIIIgIIat 115 in 1995. 
thena was a 200'II. glOIIIIh in il!pOlts. In 1995 after the tariff was Ift8d, E!Mlt beclme the 
highest percenIage elIpOI18r into Saudi Arabia (34% vaIua,. 
E!Mlt not 0IlIti Ibl. lilies ItIe III8Ikat wIItt frozen p;ta ...... but Ia elsa the largest exportw of 
peas (38%) of the 1da118'lC. of Ic1II frozen vegetable il.,.,.. into Saudi Arabia bet*Id llaly's 
33'lC. in 1997 .... collillg to FAS repo!1s. 
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SHELF UFE (EXPIRY PERIOD): 

FItIZ8Il vegetables must comply willi 8lIpiry date regulations as per Saudi AnIbIan 
Standards 0rgani2aIi0n (SASO) Standard No. 70211993 and the GCC SIandaId No. 
15tV1993. The 8lIpiry period for frozen vegetables is 18 monills packaged in BIllable 
containers. 

OPPORlUtI11ES: 

Egypt aIreedy has the Iargasl share of the imported frozen wgetabIe marker in Saudi 
AnIbia, but more opportunities 8lCist !hat should be 8lCpIorecI. 

FItIZ8Il pofatOe& especially should _ a steady increase over the nexl20 years beeN ... of 
the population boom. 

Sweet com and peas also offer an axealent apportunily for exporIB to Saudi AnIbia. Sweet 
com CUIT8I'lIIy represenIS 9% of the tdaI frozen wgetabIe in1lOrt IOIaI.. One tNnd catdling 
on in Sauc:l ArabIa is sales of ~ com on the cob. which is being sold by various 
shopping mal kiosks in Saudi Arabia. 

Peas also offer an area for 8lqlOIt impf01lement by Egyptian proem en. Approlcilllllaly 
20% of tdaI frozen vegeIabIe imporIs are frozen Peas. Egypt is the top fIIIII()Iter of peas to 
SaudI Arabia. but the C\IT8Clt 8lqlOIt toIaIs could easily increase if quaIly is iupoll8d.. 

SaudI Arabian importers complained about the quaIly of Egyptian frozen peas evwy time 
the subject was broeched in a c:onvet'SIlIion. The most often A!IpOI18d pn:IbIems willi 
Egyptian frozen peas were: 

• Age or varietal problems rasuIIng in the peas being tough 
• Coo i! lant Color 
• Sizes of lndIvickIaI peas nol ...... lboled. not...... Ii 1 lei" caIper 
• Lack of IQF proe a f Ig 
• ExtJernet; poor packaging 
• Poor customer service (not related 8lICIusMIIy to peas). 

WiIh lis geographic:al proxIIlllly to the Saudi AIabIan market. axea.ant gtoMlg ...... 1dIIIons 
and the tdaI nIIaxaIioI. of in1lOrt duties, Egypt should be doing a much baiter job of 
maxinlizllllJ lis marker poteIltIaI in Saudi AnIbia. 
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SAUDI ARABIA - VEGETABLES, PICKLED· PRESERVED BY VINEGAR 

SAUDI ARABIA- PICKLES PRESERVED .. VINEGAR' IIIPORTS 
1998 (CODE: 2fJ019014) 

s,rII 
1a ar-

- ........ "-- a 

SAUDI ARABIA - PICKLES PRESERVED IN VINEGAR '.PORrs ,. 
(CODE: 20019014) 

COUNTRY VALUE 
'Lebanon 51 521188.44 

$819 .04 
.84 

$382,895.48 
. Greece $379,022.60 
Egypt sn,401.13 

$543,008.47 
TotIII-18: $4.305,177.97 
!otIII-1987: 

MARKET ANALYSIS: 

$0.58' 
SO.91 
SO.69 
$1.18 
5028 
SO.45 
SO.99 
$O.7S 

S8udi Arabia, 8CCUIdilig ID Jeddah Chamber 01 Commerce daIa, lila I ul II iI.ipCIi1s 01 
"Pickles PrasaMld in VNgIU" by an .'."""181 $134,839 betMIen 1997 and 1998. The top 
two inlpOl1erS -Lebanon and India - acqtJrad a 36'lIo and 19% II'IIIIIcet ehanJ, '8IIMl'CIheIy. 
In 1998. EtmJl'S exports to S8udi AnIbIa 01 the8e types 01 picldes incre.s B dID ~ 01 CMr8II 
II'IIIIIcet share fn:Im 0.9% in 1997. (NaIl: AI pen::enIIIg8S are darMId fn:Im Import value 
rather than Import lOIMNIge.) ActoIdilig II) Egyptian CAPMAS daIa, Egypt uported 
5125.404 01 pickles prnBMId in vinegar in 1999; data for 1998 was not 81$ , 'M for this 
nJpOrt. 



Aracia exported an 

F-~ick}E'·d veget80!es arE~ rr~arketE~zi t.X}~t; ::f1 
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dorn:jr:ate the su~)em-:arket 
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-Grape 

-Grape 

SHELF UFE (EXPIRY PERIOD): 

The Expiry SIandIuds for "PIckles Pad<ed In VinagaI" are eat forth in the SaucI Arabian 
SIandIuds Organization (SASO) SIandard No. 70211993 and the Gee S&andllrd No. 
15011993. The expiry period for boIIIed waters is 18 mOllths for gIas8 containars and 12 
months for metaIic conIainIIrs Ined wiIh plastic. 

The following is the WOfdng 0I1hII Gee Standards No. OS 15011993. Whk:h has been 
adoptad by SASO to AlglIIate expiry dIItIIII on fooclltlok 

Wilhout prajucIce to what is s&aI8d in OS 911984 ",.bellng 01 Piij .. bged Food&" 
and to the GIll SIandIuds for each food product, IhII production and &JCpiIlltlOI'I dIItIIII 
shall be decIanId on the label 0I1hII padcage in en -un coded II1IIMIIr as foItll:e: 

• (DayIMonIhIYeer). for food podllc:t8 having en ...,.aIion period .., to 8 
1I1OIdhs. 

• {MonItIIYeer). for food podliOIS having en upilatloh period liKe sa ring 6 
II1OI'IIhs.. 

The use 01 any 0I1hII following statemlllllS for ",lIllng IhII upilalbl dale is 
perm i I a tie; it is mandaloIy to meutiocllhII poolllction dale. 

• Elq)iIalic:11I dale: 
• Use by: .•.•••..•••••••••••••••.••• (date): 
• Fit for: ........................... (fIocn IhII dale 01 prodllction): 
• Use beIore: .....•...•....••..... (dale): 
• SIll by: .••...•..••••• , •••••••••••• (date): 

In case 01 writing produclion and axpiratiOll dIItIIII in monIh and v-r onIV. the 
expindlon period shaI be calcllIated .., to IhII end 01 the AIgisteIed &JCpiIation monIh. 

51 



WlIhout prejudice to what is staled in the GYf StandaJds for each food proWct. no 
food produds shaI be relsased if more than half of their ...... aliull period for human 
COI1SI.mption - calculated from the date of prodIlCtian - has been spent before their 
arriVal to the entry port in 1he lnipOl'ling CIOImIry. 

Dates shaI be engraved 01' in relief. pintad. 01' sIampad by ill.11O 1liiie ir* dillscly 
on aI packages 01' on their original label by the procb:er orfy. AdrIng stIckats for 
production anti expiration dates is not permissible Then!I shaI not be more than_ 
date of production 01' of expiration on the same package. Both dales shaI not be 
subject to deletion. change 01' deceit. 

OPPORTUNITIES: 

()ppommilies for pickles packed In vInIgII amoooted to appIOICin .. sty $4.3 ...., in 
1998. most of whict'I wera supplied by lebanon. Incia anti Syria. Egypt could contil .. to 
increase its share of this I'II8I1!et very easily given 1he abI.n:Iance of fnJsh vegetables grown 
in Egypt. Again. it is wurth noting that pickles packed in brine, which 818 cum manly fw1d in 
Egypt, wera NOT obseNed bottled on many store shetWIS in SaucI Arabia 01' It\rougtIOIa the 
GYfregion. 
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SAUDI ARABIA - WATERS, MINERAL (NAlURAL .. AR11FICIAL) 

France 
80% 

SAUDI ARABIA· NAlURAL MINERAL WATERS I 
IMPORTS 1998 (CODE: 22011010) 

UAE 

MARKET ANALYSIS: 

alia"" 

Betwaen 1997 and 1998. SaudI ArabIa deaaand ~ of "NabnI Mineral W ..... by 81'1 
estimated $1.079 miIIon and "AItIIicIaI Mineral waters" by approxirals¥ $34.746, 8ICCOiidilig 
Jeddah Chamber of Commen::eIMinis of Finalloe iItBIlstics In 1998, France and .. 
United Arab Emil .... domlnaled this markat willi 61'110 and 21'110 of .. "NabnI Ynar .. 
water" markat leepectNeIy. At. .. same time. France acquIIad ""'gnl imIJoI1 martI8t 
share of "AItIIicIaI Mineral waters" (57'ICo). foI.o MIld by Batnin (2.6'1(.). ImpoIts from EgwJt. If 
any. were nat raII8cI8d In this J8ddah Chamber of Comrnen:e daIIL DaIa from .. United 
Nations Food and AgricultUre 0rganizaII0n (FAO) napcded JDtaI iflpUltB of $3,GJ,OOO In 
1998. but this cannel be subetantiat8d.. 
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FAO reports U1at in 1998. Saudi Arabia exported an estimallliid $4.549.000 01 naanJ Illin8l" 
waters. which is $1.111.000 more than the fOtaI amount of _tars illported. Given U1at the 
largest pet'C8nIage of -.tar imported was from France. it might be pel s a Jt!e to ddsl mine U1at 
this was probably hlgh-quality water in boIIes rather than in PET containers. 

Egyptian CAPMAS data readily available did noI indicate any water 8lq)OI1s from Egypt in 
1998 or 1999. 

To reilbee the theory concerning imported French boUIed waters. it is easy to 88ft by the 
data in the chart below U1at this water is probably a niche market product. 

SAUDI ARABIA MARKET BASKET SURVEY AVERAGES - APRIL 2000 

H the majorIy 01 the ilipOoted waters are niche market brands. it would IPIl aar on the 
surface U1at SaudI ArabIa is producing large quantities 01 water dOlllulk: 1):. HoMrJ8r. 
current prodt ICIiOn figUfes from SaudI Arabia ~ noI avaIallie at the 1Ima 01 this nIIPOIt-

The largest aegment 01 the SaudI AnIbIan popIlJaIIon is under 17 years «*I. a nu::tl1arger 
average than most of the customers in other ace COI.I1UI8s in the Gulf. YOI.I'Ig8I' conaunI8I8 
are more quickly albidad to modem pac~agIng IIc8 the _lipl88 on the right. Hole the 
use 01 decOIalive boUle ,Its signs pidlnd at right UI8d to aIIract customers. 
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TRANSPORTATlON; 
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ihGshipment \Vhsn ti''!B sh;pping conta~ner arrives in the :rn~}on(;'ts ·ha:ehouS8. 

Sf::iprr:e-nt must }c:(!~~ .as g{)c ... d as it :j~~j wl'$en rt ~ie·ft th€ Sh~PJ~:ers d<>c.}<. 



One importer int8IvIewed in the Gulf told a honor story or AlCeMng a shipment of goods (not 
boIIIed water) that had fallen out or the cartons during shlpl'" leaVing the procb::t 
scattered on the floor of the cOlilainer. 

The honor story doesn't end here. the prodlllcerlahipper told the custaller. "just glue the 
boxes back together.. This comment. of course. outraged the Gulf illiipOitllr and Is a 
GUARANTEED way to lose market pOlenlial anywtlenJ. This illiipOiler rJerItI tails 1hIs story 
to anyone who wlllisten. Imagine what 1hIs anec:cIoIe does to the ,..""'ion of 1hIs Egyptian 
company when they try to upon to anoU1er company that Ms hean:I this story. 

Only if Egyptian freight coats can become COIf4IIllIIMt. wII Egyptian cases of boIIIed __ 
be able to eff8ClMlly compete on the import martcets of the Gulf Cooperation CooociI (GCC). 
Innovallve products that sell high volumes can be competitive ttllpite high lrallspollalion 
coats. 

SHELF UFE (EXPIRY PERIOD): 

Aa:oIdillQ to Gulf Cooperation CooociI (GCC) StandaIds. the shell .. tor boated • &laals 
nonnaIIy 12 lIIOI dhs. in glass or PET containefs. unless oIher.uise speciIiad. The expky 
standerds tor boIIIed __ as set forth in the Saudi AnIbIan StandaIds 0fganIzati0n (SASO) 
SIandan:I No. 70211993 and Gee S1andan:I No. 15011993 Is 12 RlCllIIhs. Here am the 
delaHs' 

1. AEOUIREMENI'S: 

• Color shaI not .111: a aei 15 units on the pIaIinI.m cobalt IIC8Ie 
• Turbicily shaI not "",aad 5 units on the Jacacn CandIa AppanIlua 
• Noobjeclionable .... andodor 
• BolIIad water shaI not contain the I'oIcMIIIQ ~ alsll ... in 

ClOI .... lbalioJ. 8lIC a 8 ciillQ the IImiIs IIaled beIclw. 

-I. •• 
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5 

• The tataJ a oIved solids ahaII range between 100 - 700 ppm. 
• The lower peTn"! ftk level of pH ahaII be as and the maxImI.In 

permissllle level ahaII be 8.5 
• Incase the baIIIed walar is mtreated_ .... willi CNoIing. OZICII'III. LAalliolal 

rays. iodine solution or by any oIher nl8lhod. this bGilllileo't ahaII be 
sufIIcienI for desIruction of miclOOIgauisms. TIIIIItad baIIIed __ 
ahaII comply willi specifIC ~ pn:lp8ItIes for baIIIed __ 
mentioned in 4.5.2 of SASO SIandards 

• Bottled drInIdng walar ahaII not contain fluoride less than 0.6 ppm and 
not more than 1 ppm. 

• The nilrate content ahaII not n:aall 45 ppm (10 ppm niImgen) and 
the combined content of nilrate. nI:riIB and 8IllllOIia ahaII not U!: a all 
10 pm niIroger .. 

• PESTICIDES: The contamlnatioll of baIIIed ctilll:irlg __ willi the 
folloWing 11 a 91icides ahaII not exeled the ...... Iisted below: 

• RADIOLOGICAL QtARACTEBlSDCS: Bottled ct.ilcllIg __ ahaII 
not contain radio sub8Iances in 'M' a a a of the foIoIIIIing 
COIlC8llbaticMlS: 

CDNCiENiRA11OI1S 

10 

1000 

• Bl0lOGICAI. CHABACTERISTJCS BoIII8d ctiM'II _ ahaII be 
con!pletaly free from inn cts. their CMI or c:yat. their \II al clal or paris 



and free from parasites including ameba and free from algae and 
molds. 

• MICROBIOLOGICAL CHARACTERISTICS: BcaIed dlilldllg WIler 
shall be free fro paIhogenic and fecal microbes and viIuses whk:h 
may b hazan:Ious to the public health. atCOI<li1Q to felts specIfiad in 
the SASO Standards mentioned in 2.3 It shall maet the following 
bacterioi0gicai cI'IanIdeIistIc 

• In the case of ~ tube teml8l1lation mad'IOd. Not more 
than one of the anaIyIicaI uniIs in the sample shall haWI a 
most probable IILII1ber of 22 or more coIIonn cxganiSmS pet 
100m1. No anaIyIicaIla'IIt shall haw a most probable runber 
of 9.2 or more coliform group pet 100 ml 

• Membrane filler method: Not more than one of the _1IIIyticaJ 
uniIs in the samp!a shall haw 4 coIIonn group baderia pet 
100 ml, and the arithmaIIc mean of the coIIonn group 
bacteria shall not ux:eed one pet 100 ml 

• Application of hygienic conditions in prodI'CIion lines shall be 
checkad, if the total COIA'It of bar:telia in boiled dlillcillQ WIler 
ellt II £Is 100 colony pet mI when t8IIf8d at 22 Centigrade for 
72 hours incubation period. This test shall be performed in 
the fadory wlIhin 3 days of production date. 

• PACKAGING. OF BOTTLED DRINKING WATER: 

• 1l1a container shall be hygienic, suitable. COI1lflIa'BI)7 clean 
and shall not causa any lA'ldaairable change in 1aIle. odor or 
color of the WIler and shall be irIspadad just prior to baing 
filed and IB a led. 

• It shall be packed In I1aI'mIIicaIy a aala d COIIIaIrIIIIs to PI.un 
contamInaIion. 

• fling and .allQ operall01l8 shall be done in III 8. ;lie 
abliUiiphenil80 as to _>1I1l any COIIlllmilIIiIIIoIL 

• TnullPOltalion of boiled WIler IhcUd be done In auc:Il • 
manner that wi! PlOli8Ct it from COIIlBmilIIiIIIoIL 

• Storage of oonIaIneI8 shall be away from any poiaonous 
materials and as far as pc 'lie away from high .......... 
and contarI'ftIIIon touroIIIL 

• l..ARf' ING: WIhaut pI'8jucIce to what Is 8IatIId in the SASO 
S1anda.rds. the following ilfunnallon shall be decIaIad un the label in 
case of boiled dlilklng _. 

• 1l1a nama of the product shall be (8clIIIetI DrInIckIQ Wallar) 
Water conIiant of the di"'lIlt aniOns and CIIIioI ... B I ! B If 
In ppm. 

• 1l1a Il8I volume In SlIds. 
• fling and apIry dIde8 In a non-codad ...... 

(rnonIhIyaar). 1l1a apIry date for dlilldliig WIler Idled In 
pIaaIIc COIIlainers shall not tiC atl one ,..,. (12 MonIhs) 
from the date of fling, as for dlitiIQ _ boiled in glass 

58 



containers. the fling data only shall be dacIanId on the label 
together wiIh the batch number. 

• The laballig information shall be WIllian on the bCIIIIas or 
aquivaIanI containers. and shall not be WlIIlen on carton 
boxes or the like. 

2. ADDITIONAL LABEUINO REOUIREMENTS: 

As set fOI1h in Gee Standard No. 15011993. the following lab Bing conditions also 
apply to botIIad waters: 

Wilhout prejudice to what is staled in GS 911984' relng of P,8jl6:Icagad 
Foods" and to the Gulf StandardI!I for each food procb:t, the pmdIlCtiOn and 
expiation dates shall be declared on the label of the pac kage in an "Un 
coded manner as fallows: 

• (DayIMonllllYear) - for food pmdIlCtS having an expiallan pedod up to 
6molllhs. 

• (MonIhIVear) - for food piOduds having an expiIalian pedod 
exes e liilg 6 monthS. 

The use of any of the foIIowilg statements for expi B J " Ig the expiIalian dale 
is pennissible; it is mandatoIy to mention the prodIlCtiOn data. 

• ElcpiIation date: 
• Use by: ..•••••••.•.•.••••..••••••• (data): 
• Fit for: ........................... (from the dale of pmdIlCtiOn): 
• Use before: ..................... (date): 
• Sal by: ........................... (data): 

In case of writing prodIlCtiOn and expialioli dales in monIh and)Wl/' only. the 
expIIatiClo1 period shall be caler"e'ed up to the end of the rei II ad expiIaliOO1 
month. 
WIIhout prejlicIca to what is staled in the Gulf SIancIaRIs for each food 
procb:t, no food pmdIlCtS shall be rain II d If men than ... of their 
expIIatIoo1 period for tunan consumpIIon - caICI"e'ed from the dale of 
prodIiCtIon - has been spent before their an1vaJ to the anby port in the 
i,!pOrIIng COI.IlIry. 

Dales shall be engm8d or in raIef. pi ..... or stamped bV 11i8ll101i IbIa Ink 
drecIIy on .. pac kagee or on their origIi .. label bV the pmdIlC8' orIy. AddIng 
sIickanI for prodIlCtiOn and expIIaIion dales is not pam 's sUt. There shall 
not be men then one data of pmdIlCtiOn or of expiation on the same 
package. BoIh dales shall not be sublect to dall1loli. change or decal 

CONS11WN1'S 10 TRADE: 

Saudi Arabia CUI'IIII'iI¥ in!pC .a. at 20% Import duly on "naIInI minenII ........ and "oidilWY 
natural ........ (COdes: 22011010 and 22019(10). HoII • .,.."ai1IfIdaI mineral -..atn" 



(Code: 22022(20) are NOT subject 10 .. tariff. SInce SaudI Arabia poctas at least a 
dozen varieIIes of botIIed water. tariffs on Imported botIIed water creates one obvious trade 
banier. 

Other quolas or baniers do not exist at the pnIS8flt time. 

OPPORTUNITIES: 

With the <lec:rusa in "Natural MineIaI Water" ilipOl1S 10 SaudI Arabia by an estimaled 
$1.019 million and dllOIher declaase in "Artilicial MineIaI Waters" ilipOl1S by appn»dll:atsly 
$34.746, • appears IfIat Saudi AIabia Is relying mont on Is own p"oduc:tm 10 satisfy Is 
water needs. Despite the prominence of France. the United AnIb EmiI_ and BaIwain in 
the Saudi Arabian water market. e!M'l's water boIIIers ..., be able 10 ace e 55 at least a 
portion of the "Natural MineIaI Water" markeIs with innovaIive pacl<:agiug. depelldable 
customer service. and a sbategicaly planned marketing program. 

Another market 10 explore is the flavored water or 80ft drink market es 1.7ba:In ..... of 
these (carbonated) beverages are COI'IStI'I18d in SaudI AnIbia. 

60 


