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Preamble

The dehydrated vegelabies worid market ig
following graphs summarizes world ;mzd~ tion 2
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Figure 1. World production of dehydrated onions
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Tabie 1. List of exporters for the selected product in 2001
Product : 071220 Onions dried but not further prepared
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World Markets of Dehydrated Vegetables

Production and exports

it is not possible to give an overall view of workl production of dehydrated vegetables,
as very few countries publish production statistics on this product group. The quantities
are usuality fairly small compared with those of other processed vegetables. However,
three of the markets covered by this survey, i.e. Germany, the Netherlands and the
United States of America, are producers of the products in question. Some production
data are, therefore, given in the relevant country chapters.

to the FAO Database, world trade in dried/dehydrated vegetables reached
$736 million in 2001, up from $264 milion in 1990.

ing countries/sreas, taken as a group, increased their share in folel world
axports from about 52% in 1882 to 65% in 2001. The share of developed countries foll
from about 44% to around 30% during the same period. Eastern Europe’s share in
world exports increased from about 3% In 1888 to 4.5% in 2001.

China is by far the largest exporter of dried/detwdrated vegetables, acocounting for
36.2% of total world exports in 1999, comesponciing to about $196 milion. Two thirds
of this was exported to Japan and Hong Kong. The main export items to Japan were
shiitake mushrooms, “other vegetables”, osmund, bamboo shoots, Jew's-ear
mushrooms and onions. mmmmmmmma
mushrooms, edible marine vegetables, white cabbage and vegetsbles. Sinilar
products were exported o Singapore and the Republic of Korea, the third and fourth

markets for China. The four markets covered by this survey were supplied with
onlons, garlic, mushrooms and various unspecified herbs and vegetables.

The sacond largest exporter is the United States, with about $141 million in 2001, or
9.8% of the total.

France is the third largest supplier; exports increased considersbly in 2001 to $42
million. Jamhmmwemnmmmm.mwmm
quarters of the total. The biggest itern was bamboo shoots, folowed by “other

and Jew's-ear. Among the other major markets for France ars the Uniled

States, Malaysia, Germany and Hong Kong.

Next in importance as suppliers in 2001 was Hong Kong with $42 milion and Germany

with $41 million. Germany exported onions, mushrooms, sweet com, camols,
tomatoes, potatoes and “other vegetables™ (including a full range of delydrated

Wmmm}

Japan has traditionally been amongst the five largest exportors, but exports foll

considerably over the period fo just §$1.9 miiion in 2001. The main export item is

shiltake mushrooms (re-exports).

wgmmwmmwmmmmsmémmm
And when dried herbs and spices are added fo this category, Egypt exporied $39.8

miflion in 2001.

7 Prapared in coopeiation with Agriculture-Led Export Businsesss; USAID
funded project; mplementad by Abt Associates, Inc.
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There are a large number of exporters, including many developing countries/areas,
e.g. the Republic of Korea, Chile, india, Morocco, Mexico and Hong Kong (all of which
exported more than $10 million in 2001). The import tables in the country chapters
indicate which types of products these suppliers are exporting.

imports

As stated above, total world trade in dried/dehydrated vegetables reached $723 million
in 2001. Industrialized countries accounted for close to 71% of total world imports of
dried/dehydrated vegetables in 2001, whereas the developing countries/regions
accounted for close to 28%. The transition economies in Eastern Europe and the
former USSR accounted for only about half a per cent.

The five largest markets, viz,, Japan, Germany, USA, UK, and Hong Keng, absorbed
46.1% of the total in 1999, whereas the ten largest markets together accounted for

80.9% of total imports.

Germany, the Netherlands, the United Kingdom and the United States - together
imported $283.6 million worth of dehydrated vegetables (26.8% of total world trade) in
2001, compared with $204 million (25.5%), in 1998. Details on each of these markets
are given in the country chapters.

imports info Japan amounted to $160 million in 2001, The main items, in value terms,
are bamboo shoots, "other vegetables”, shifake, osmund, Jew's-ears and onions.

Gmny is listed as the second largest market, with imports of $89 million in 2001,
The main import iftems are those mentioned above as being supplied by China, in
particular various forms of mushmoms Large part of imports (more than third by

value) is re-exported.

Hong Kong is the fifth largest import market with $44.4 million in 2001. Imports are
obtained largely for consumption in the country. Imports consist mainly of shiitake,

. pther mushrooms and "other vegetables”. China is the main supplier of all product

categories.

Cther major markets are Western Eurcpean countries, Canada, the Republic of Korea,
Australia and Malaysia, which each imported more than $10 million worth of
dehydrated vegetables in 1899, As shown in table 2, severai other countries also
import significant amounts of dehydrated vegetables.

Market characteristics

Types of vegetables in demand and their origins

8

The countries covered by this survey import the whole range of dehydrated vegetables
and culinary herbs. The main items are those that are listed in the import tables
provided in the country chapters.

Propared i cooperation with Agriculture-Led Export Businesses; USAID
funded project: Implementad by Abt Associates, Inc.




Onlons are the single largest import flem in all markets with the exceplion of the
United States, both by quantity and in vaiue terms. Germany and the United Kingdom
are by far the biggest markets. Major suppliers are the United States, Egypt, India,
Hungary, Mexico and China.

Tomatoes are the largest import item in the United States, by bath quantity and value.
They are also an important ltem in the other markets. The major suppliers o the
United States include Spain, Morocco, Switzeriand and Portugal, whereas mainly Italy,
dehydrated tomatoes, though the market is very small.

Mushrooms and truffles are the second or third largest import item (by value) in the
markets covered. Important suppliers among developing countries/regions inchude
China, Taiwan Province (China), Chile and the Repubiic of Korea.

Garlic Is listed separately only In the United States, though it is also & significant
import item in the European markets. China, Egypt, India and Mexico are leading
developing country suppliers. The United States is also a larnge exporter to Europe.

Carrots are fairly important in all markets, of which Germany is by far the biggest.
Suppliers are mainly Europsan countries, Poland being the largest.,

Olives (mainly from Morocco and Spain) and herbs (not powderad) are lsted
separately only in the United States, which imports mainly from Egypt, israel, France
and India. Potatoes and sweet com are listed in aff countries, though quantities are

wmmmmmmmanmmmnhmhd
the four markets. In the markets other than the United States, this heading covers
vegetables and herbs, including leeks, celery, bell peppers, cabbage, green beans,
asparagus, broccoli, parsiey, chives and horseradish. In the United States, herbs are
separately. The country chapters provide additional information.

Market segments and end-users

it is difficult to make a clear distinction among the vawious market ssgments, as there
are a large number of different end-uses involving most types of food industries. The
importance of the various segments also varies with the type of vagetable and the
market. However, on the whole, the market segments discussed below are cornmon o
the countries surveyed.

The soup industry

This industry is the largest end-user of dehydrale
surveyed. The main products are soups (dehydrated) including soup bases; instant
soups (dehydrated), canned soups and, to some extenf, frozen soupe.
Dried/dehydrated soups account for the bulk of soup sales, though instant soup is also
important. Some quantities of dehydrated vegetables are used in canned soups.

| vegetables in all four merkets

9 Propared In cooperalion with Agricuthure-Lad Export Businessss; USAID
funded project; implemented by Alt Associntes, Inc,
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Investment Rationale '
The soup industry uses most types of dehydrated vegetables, especialfly potatoes,
onions, tomatoes, leeks, carrots, peas, mushrocoms, asparagus, garlic, parsley, bell
peppers, cabbage and caullfiower. Broccoli has become popular in recent years. Most
vegetables are processed by hot air, however, freeze-dehydrated and other instant
products, e.g., puff-dehydrated and precooked, are used in instant soups requiring
rapid re-hydration.

it should be noted that a few large multinational companies dominate the soup industry
worldwide. These are CPC international Inc. (Knorr), Nestie (Maggi), Unilever {Brook
Bond, Lipton, etc.] and Campbell Soup.

Food processors (other than of soup)

The distinction between the soup industry and other food industries is not always clear,
since the former produces a wide range of products containing dehydrated vegetables
or herbs, including sauces, dressings and ready meals. These include such items as
rice mixes, sauce mixes, ready pasta dishes and pasta sauces, microwave dishes and
dinner-entrees.

Since dehydrated vegetables, especially onions and garfic, are also used as
seasonings, most food processors use some quantities in their products. The following
food industries all utilize most types of dehydrated vegetables and herbs in one way or
another: processors of meat and fish products, processors of prepared meals, bakery
products, dairy products, baby food, etc. The pet food industry uses mainly carrots,
garlic and onions,

Finally, the spice industry utillzes dehydrated vegetlables and culinary herbs in the
production of seasonings and flavourings, salad dressings, etc. Culinary herbs {mainly
air-dehydrated but also freeze-dehydrated) complement their spice assortments,
whether for retail or catering/food service.

The food séMceﬂnstituﬂohal trade

in all markets covered, this seclor is extremealy important and may account for up to
one third or more of all dehydrated vegetables consumed. Canteens, cafeterias and
other eateries use these products as a raw material replacing fresh produce in the
preparation of meals. Increasing variety and reducing wastage, iabor and storage
space, they are also simple fo use and have a much longer shelf life than fresh

vegetables.

in addition to its requirements for dehydrated vegetables as a raw material in food
preparation, this sector also uses large amounts of dehydrated soups, sauces and
other prepared foods that are produced and sold In catering packs by the food industry.

10 Prepared In cooperation with Agriculture-Led Export Businesses; USAID
funded praoject; implemented by Abt Associates, Inc.
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‘The retail trade

With the exception of instant potato products, mushrooms and culinary herbs, very litle
dehydrated vegetables as such are sold in retail packages. Mushwooms may be sun-
dehydrated, air-dehydrated or freeze-dehydrated, depending on the variely in question
and the source of supply.

In addition to these products, the retall trade offers the full range of processed food
products containing the dehydrated vegetables referred to above in the seciion on
market segments/end-uses

Market requirements

Thers are no international or national standards for dehydrated vegetables, but the
end-users have their own, usually very strict, specifications, which suppliers have o
meet. These specifications may stipulate cut/style, grade, color, moisture content,
bacterial count, content of extraneous matier, packaging, etc. Examples of such
specifications are given in the annex to the chapter on the United Kingdom.

Since the food industry is responsible for ensuring that its end products satisty food
laws and regulations in the markets concemed, food processors insist that their
specifications are complied with, and that the goods correspond to the agreed sample.
Lack of conformity will result in the goods being refused or accepted at considerably
lower prices for further processing. It should be noted that the food manufacturers’
specifications have become increasingly stringent in recent vears. As a result,
producers of dehydrated vegetables must constantly fry to improve the guaility of their
products in order to meet their customers’ requirements.

Packaging

Dehydrated vegetables used to be largely packed in hermetically sealed rigid
cortainers of metal, steel or plastic since the presence of cygen and moisture vapor
leads o deterioration in the quality of the vegetables. However, this method of
packaging has become expensive and iis use has declined dramatically owing
competition from lower-cost packaging.

The use of polyethylene as a packaging material has increased in recent years since it
is relatively cheap an provides a good bamier against moisture, It is generally used in
the form of a closed bag inside paperboard cartons, fibreboard comugated boxes (bag-
in-box system) or multi-wall sacks. Polyethylene liners may be heat-saaled o give an
air-tight closure although some air permeatss gradually thwough the polyethylene itself,

Vacuum packaging is not generally used for dehydrated vegetables. However, this
method has certain advantages, notably the preservation of quality and the
compression of pleces of dehydrated vagetables into a smaller volume (which may
reduce breakage and allow savings in freight costs),

11 Prspared in cooperstion with Agriculture<4.ed Export Busineases; USAID
funded project; implemented by Abt Associates, inc.
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It should be noted that packages suitable for palletization are gaining in popularity
since they reduce handling costs and damage to the produce. Rectangular boxes are
more suitable for palletization than paper sacks or drums (which are relativety wasteful

of freight space).

Packages normally vary between 5 kg and 25 kg; however, importers usually prefer
sizes of 5-10 kg. Food service/catering companies often require smaller packages,
usually of 500 g to 3 kg. However, dehydrated vegetables for this sector are usually
imported in bulk; they are then selected, blended, sieved and repacked.

Competition and prices

Competition

Exporters from developing countries trying to entsr the markets coverad by this survey
and other similar markets will face competition from numerous sources. First, there is
domestic production in Germany, the Netherlands and, in particular, the United States.
Neighboring countries, such as Canada and Mexico in North America and France and
Spain within the EEC, also produce high-quality products.

Second, the transition econornies in Eastern Europe are also expected to develop into
very strong competitors in the future, in particular in Europe, though they have
experienced considerable problems in recent years as a result of ongoing political and
economic changes.

Third, new suppliers will face strong competition from other developing
countriesfregion; such as China, Taiwan Province (China), the Republic of Korea,
Egypt, Chile, India and Morocco, many of which have managed to gain substantial
market shares for certain items owing to competitive prices and an acceptable level of

quality in many cases.

Suppliers of dehydrated vegetables must also compete with suppliers of fresh produce,
which Is available in large quantities during the season, and with frozen vagetabl«es

which are available throughout the year.
Prices

Export/import prices vary according to a numbaer of factors such as the fype of
vegetable, variety, method of processing (hot-air-dehydrated, freeze-dehydrated),
cut./style, grade, quality and source of supply. Transportation and storage costs,
customs duties, eic. are all factors with a bearing on the prices that a producer may
receive. It is therefore impossible to quote general price levels.

However, recent price quotations are given for a number of major items in the chapters
on Germany and the United States. It must be stressed that these prices are meant to
be merely indicative owing to the price fluctuations and product variations that may
occur.  Furthermore, price levels in the two markets are not necessarily directly

comparable.

New suppliers of dehydrated vegetables will have to price their products competitively
in refation to domestic production and products imported from traditional suppliers.

12 Prepared in cooperation with Agriculture-Led Export Businesses; USAID
funded projuct; implemeanted by Abt Assoclataes, Inc,
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Distribution channels

Though distribution channels may vary somewhat from one market 1o another and with
the type of product and end-use, the general picture described below emerges in the
countries covered by this survey.

intermediaries

in general, intermediaries handie most Imports of dehydrated vegeiables, whether they
be agents/brokers working on commission or importers trading on their own account
(some buy on a back-fo-back basis). Some of these companies spacialize in
dehydrated vegetabies, but most also trade in other similar products. e.g. delvwdrated
fruit or spices. Often an intermediary will be the sole agent or represeniative in his or
her market for one or more forsign producers.

In the three EU markets covered by this survey, there are some specialized companies
that perform a variety of functions; they may produce, import, reprocess, act as
wholesaler/distributor and even export dehydrated vegetables. These companies will
reprocess the products they import -if this is necessary to satisfy thelr customers’
requirements.

The food industry

The food processors obtain their supplies partly from domestic producers and partly
-{mainly in some European countries) from foreign producers. Although they may
import cerfain quantities direct, they moslly oblain their requirements through
intarmediaries as discussed above.

The main concems of the food industry are that their high-quality requirements sre met
and that agreed defivery schedules and other obligations are fully complied with.

The institutional sector and the retall tracke

Canteens, cafeterias, restaurants and others in the institutional sector, which absorh a
mwmamm‘o{mwmm,mmwm
WWWMMUW&WW These companies
in tum mostly obtain their supplies through agents/brokers and importers; they rarely

As explained earfier, the retaill trade as such selis small quantities of dehydrated
vegetables. Processed foodstuffs containing dehydrated vegetables are bought direct
from food manufacturers or through brokers.

Market access

For Germany, the Netherlands, the United Kingdom and other EU countries, the
general tariff rate Is 16% ad valorem. Most products from 68 African, Caribbean and
Pacific (ACP) countries signatory io the Lomé Convention, as well as from overseas
countries and teritories associated with the EU, are granted duly-free access. In
addition, preferences are granted to a number of countries on a bilateral basis. Finally,

13 Prepared in cooparation with Agriculture-Lad Export Businesses; USAID
fundsd project; implemented by At Associaies, inc.
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the EU Generalized Bystem of Preferences (GSP} is applied to some products and
duty-free access is granted to least developed countries for most products. See the

appendix.

In the United States, tariffs may be as high as 35% ad valorem for onions and garlic
and 13% or less for other products. Some products enter duty free under the GSP
scheme.

Concerning food laws and regulations, see the relevant sections in the country
chapters. _

14 Prepared in cooperation with Agriculture-Led Export Businesses; USAID
funded project; implemented by Abt Associates, inc.
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Market analysis of the major target markets

Germany

Supply and demand

Domestic production by type of product

the 1970s and early 1980s annual production ranged from 1000 fo 2000 tons
Retweern 18985/88 and 1985/97. it fuctualsd betwgen 3270 argd 2,812 fons.

in the 1998/08 growing seasan, iotal production amounied 10 1,534 tons, down from
2,713 tons in 1885/86, Production figures for 198%/2000 (180718881 wera as foliows

{in fons}k

Table 3. German domestic production of dehydrated products

Product | 99/00 Praduct P890

: Parsiey 354.3 Beans 235

Spanish 255.0 Chigrvil 150

Celery root 1877 Pulsas 7.4

Carrols 146.4 Qnions &0

Other Herbs 1254 ther cabbage 1.3

Celery leaves 1108 Green Cabbage 1.5

Leeks 108.2 Parsiey root 3.2

Parsnips 81.0 Mushrooms

Chives 45.5 White Cabbage

Asparagus 420 Savoury

cabbage
Other 34.5 Cautiflowsr
Vegetables

Saurge: ZWMP

Domestic manufacturers
The following companies produce dehydrated vegetabies andior culinary herbs:

« Bruckner-Werke KG, Hamburg, is the biggest domestic producer. § nas two
factaries, one in Nortorf and one in Bultenheim {Bavaria), BrucknerWerke KG &
also an important producer of dehydrated potatoes and & imports, propesses ang
exports dehydrated vegelables. i owns a plant in Spain: Agrotecnica Extrernena,
S.A., Badajoz,

» Orossmarkt Kitzingen GmbH, in Bavaria, is owned by the ipcal cooperative and
mairty dehydrates vegelables that are not sold on the frash vegetable market

1 5 Prepared in cooperation with Agriculture-Lad Expont Businesses; USAID
funded project; implemented by Abt Associastes, Inc.
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Only 1,298 tons of potatoes were imported in 2001, supplied by neighboring countries.
Imports of mushrooms and truffles armounted to just 1,614 tons in 2001, comesponding
to a share of 54%. However, owing fo the high unit value, the total import value
amounted to € 38.7 million, equivalent to 23% of imports. Gtﬁam&gfth

largest supplier throughout the period under review.

Sweet com is imported In very small quantities — the United States being the major
supplier.

Imports of carots amounted to 2,856 tons  (0.6%), valued at € 8 million (4.8%), In
2001. Poland was the largest source, though the unit value of supplies from this
countrwaaiﬂym Other countries, MW&BMSMFMM%

imports of tomatoes amounted 1o 1,308 tons, valued at € 11.6 milion in 2001. Raly
was by far the most important supplier. Sources among developing countries included
Chile and Turkey.

Imports of “other* vegetables increased steadily over the period under review 10
10,855 tons, valued at € 60.1 million, in 2001. China was the largest supplier by
quantity with 3,228 tons in 2001, though the Netherlands was the biggest in terms of
value. MMMWWMFM!@&,MWMM

Exports (re-exports) by type and destination

Onions and potatoes are the major export items, together accounting for one third of
the total quantity in 2001. Other EU countries are the main markeis, followed by EFTA
countries. Mushrooms are the second largest exports by value (€ 25.3 milion in 2001).
About 40% of this is exported fo other EU markets; the other important markets are
Switzertand and Poland. Sweet com, camols and tomatoes are kewise sxporied
mainly to EU. The EU also absorbs about 60% of the “other” vegetables. Other major
markets include the United States, the EFTA countries, indonesia and Australia.

Market characteristics

Types of vegetables in demand

Germany imporis the whole range of dehydrated vegetables and herbs. The main
types of Imports are described above in the section on imports by type and origin.

There is a vast range of products avallable on the German market
. vmwlu. asparagus, beetroot, blanched celery, black salsify, celery roots,

* Potatoes: in various forms, including potato cubes, croquets, dumpliings, meshed
potatoes, potato pancakes and potato salad.

17 Prepared In coopensition with AgriculiureLad Export Businssses; USAID
fundad project: implemented by Alt Associsie, inc.
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s« Onions: toasted onions, fried onions, shallots (in slices, kibbled, chopped, minced,
granulates, powder, etc., depending on the customer’s requirements).

o Mushrooms: Boletus edulis, Boletus luteus, chanterelles, morels, Craterellus,
mixed mushrooms, champignon de Paris.

o Herbs/spices: basil, capers, chemvil, dill, garlic, summer savory, tarragon, celery
leaves, chives, lemon balm, rosemary, sage, thyme, herb blends, herbes de
Prouence, bay leaves, green pepper, horseradish, lovage, marjoram, parsley and
wild marjoram.

Most of these products, in parficular onions and other vegetables, are imported in
dehydrated form. Some of the mushrooms are in sun-dehydrated form. Various cuts
and product forms throughout this assortment are freeze-dehydrated, specially the
more expensive vegetables and culinary herbs.

Market segments émd end-users-

The soup industry

This industry, which also produces sauces, seasonings and similar products, is by far
the largest user of dehydrated vegetables. It may account for two thirds or more of

total imports of dehydrated vegetables.

Dehydrated soup is by far the most importarit item as far as dehydrated vegetables are
concerned, though dehydrated vegetables and culinary herbs are used in seasonings

arnd sauces as well.

The comparative importance of dehydrated soups and of canned soups can be seen in
the figures given in terms of ready-to-eat soups. Based on 2001 statistics, it would
appear that 890 million liters of ready-to-eat soup were prepared from dehydrated
soup, and just 140 million liters from canned soup. In recent years dehydrated soup
production has been relatively stable, though there was a considerable increase in

2001.

The soup industry supplies tha' retail trade as well as the catering and institutional
secior. In 2001 the catering trade absorbed 15% of the tofal production of soups,
seasonings and sauces.

Other food industries

Various dehydrated vegetables are also used In a number of other food industries,
notably the baby food, meat and fish industries. In gﬁﬁeral the pet food industry uses
vegetables (e.qg. carrots) of lower quality.

The catering and institutional sector

This is the second largest market segment for imported dehydrated vegetables. [t
consists of canteens, hospitals, cafeterias, restaurants, hotels and similar institutions.
According to frade sources, canteens and hospitals absorb most of the dehydrated
vegetables sold to this market, whereas restaurants use only limited quantities. The
main items sold are: onions, beans, carrofs and some cabbage, both red and green,

18 Prepared in cooparation with Agricuiture-Led Export Businesses; USAID
funded project; Implemented by Abt Assoclates, inc.
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it should be noted that a substantial part of the dehydrated soup and sauces produced
zneamanyissoldmeamﬂngpadwgu

Retall trade

mmmmmmmqmmwmmmm
WMWMVMW&WMW
d cultivated mushrooms and juliennes account for a large

In addition, the retail sector obviously offers the full range of manufactured foodsiuffs
with dehydrated vegetables as ingredients. Most debydrated vegelables are

eventually sold this way.

The following packs, available in supermarkets, indicate the type of product avallable
on the market:

. Magga %kmwsetableswp Among the ingredients are the following
dehydrated vegetables and seasonings: leeks, onions, cauliflower, paprika and
tomatoss

o Knom. Cam-bmccnlim
Importers’ requirements

specifications suppliers
mmmgmhmmillwuwdwu'mﬂnwm

Mimmiwmmthmmmm
companies in Germany and neighbouring countries rather than to import direct from
developing countries.

imporiers/pre-processors therefore import dehydrated vegetables of high quality when
possible, but mostly they obtain qualities that nesd to be upgraded as described, for
example, in the section below on importers and pre-processors, in order 10 satisfy the
food industry. ~

Compstition and prices

mmmmmmdwmm source of supply,
eic. With 8 few exceptions, price increases have besn modest belween 1990 and
2001, mmmmm&mmmmammmm
competitive, : .

Distribution channels

19 Mnmmwmmm @
funded project; implementsd by Abt Associstes, Inc.
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Owing to the size of the market and fo its well-established connections in producing
countries, Germany plays a significant role in the European trade in dehydrated
vegetables. :

Agents and importers

Some companies specialize in dehydrated vegetables, whereas others include this
product group in their assortment of food raw materials. Agents act as intermediaries
for exporters seeking to secure orders. They operate on commission. Importers buy
on their own account and normally carry stocks. This type of importer does not usually
process the product in any way, but seils it to pre-processors or direct fo end-users.
Some companies may work as both agents and importers.

Iimporters and pre-processors

in addition to the normal importer, there are some companies that have several other
functions as well, e.g. they may produce, import, reprocess, wholesale and export
dehydrated vegetables. The leaders among such companies include;

s Bruckner-Werke KG, Hamburg

s E.H. Worlee & Co, [GmbH & Co.), Hamburg

« Diafood GmbH, Heidelberg

+ Tro-Kost GmbH, Sandhausen

All these companies reprocess the products they import if they consider this necessary to
meet the requirements of their customers. All shipments are inspected and analyzed with
a view to further processing, repacking and end-use, and it seems that most imported
dehydrated vegetables are reprocessed in some way, for example as follows:

» Products with too high a humidity content are further dehydrated to reach the
required level

» Products are usually metal detected

= Products may be cleaned, selected and graded, and some may be
blended/mixed or presented in different cuis or powder to meet custormers’
requirements.

In general, these companies undertake a considerable amount of work fo improve the
quality of imported products, which they include In their assortmerts of dehydrated

vegeiables.
Food manufacturers and processors

The German food industry consists of a large number of small and large companies,
including many that use dehydrated vegetables and culinary herbs in one way or
another. However, because of increased competition and the general frend of
concentration in the food industry, relatively few companies — often the multinationals —
tend to dominate their respective industries.

There are an estimated thirty soup manufacturers, the three largest ones being Maggi
GmbH (Nestie), CH. Knomr GmbH (Maizena-CPC} and Union Deutsche
Lebensmitielwerke GmbH {Unilever). For dehydrated soups the first two are the most
important ones. All three companies and/or other companies within the same groups

29 Prapared In mmﬁm with Agriculhure-Lad Export Businesses; USAID .
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manufacture a range of other foodstuffs using dehydratod vegetables and herbs, a.g.
sauces, pastas and ready meals.

The spice industry ~ comprising an estimated fifty companies — mtmd’
products that use dehydrated vegetables and culinary herbs as ingredients, such as
flavourings, seasonings and dehydrated sauces. mmmmmmﬂm
catering and retail packs. Major companies in this industry inchxde: Aba, Fuchs,
Hagesud, Moguntia, Ostmann, Ubena (CPC]) and Raps.

By far the largest number of end-users of dehydratad vegetables is located in westemn
Germany. They supply the whole country. Three large end-users, i.e. Thuringer
Gewurzwerk, Schonbrunn {which belongs to Fuchs), Malzena GmbH, Averbach (part
of CPC), Bekina Lebensmittel GmbH & Co. KG, Beelliz (associated with Milupa AG),
are located in eastem Gamany.

The addresses of these and other companies are given. Additional names can be
obtained from the relevant trade associations.

The catering and institutional sector

Two companies appear to be the most important suppliers of dehydraded vegetables to
this sector, viz., Nahr-Engel GmbH (Darmstadt) and Bruckner-Werke KG, the iatier
through its suwdw QNG-FM kz &:Mlaim m Wﬂm
the catering sector, mm«mm

Other companies speciallzing in catering sales in general, a.g9. ETO! Nahrungaemittel,
also supply dehydrated vegetables.

Market Access

Customs duties

Germany applies the EU common extemal tariff.
Foodhmandregulam

All foodstuffs offered for sale in Germany must comply with the provisions of the
German Food Act (Deutsche Lebensmitielrecht). This is a general law, which s
WW&W&WWMM&WN

As these and other relevant regulations are complax and cannot be dealt with in delall
in this survey, exporters are advised 10 seek information from experienced imporiers in

, who, under the German Food Act, remain responsible for snsuring that the
goods conform to the relevant laws and regulations. Information can also be obtained
from appropriate official bodies.

it shouid be pointed out that food laws and regulations are being harmonized within
EU.

21 Whmmmmmmm @
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Finally, there are also quality standards for dehydrated vegetabiés, including beans,
carrots, cabbage, peas, spinach, celery roots, onions, leeks, asparagus and herbs,
Though they do not have the character of legal prox:isxons, they may be taken into

account in legal disputes.

DEHYDRATED HERBS

Germany is the second largest consumer of herbs after France. There are two
wholesale and retail markets for herbs: one for the green fresh plants, which are either
not packed or packed in plastic boxes; and another one for dehydrated herbs. The
markets have different trade and distribution channels, with the fresh herb trade
frequently resembling the vegetable trade. it was not possible to assess the fresh herb
market for this report. Hamburg has the largest wholesale market for fresh vegetables
and herbs and EDEKA, an assoclation of cooperatives, is the largest outlet in this

sector.

Domestic production

No official figures are available on domestic preduction of herbs. Among the herbs
cultivated domestically are parsley (estimated at 1,300 tons yearly), dilt (150 tcns},
savory (50 tons), thyme (30 tons) and tarragon (5 tons). All German processors give
their first preference to domestic herbs because, despite their hsgher ptices, they are of

top quality.

‘Current market and share of imports

According to trade estimates, the German market for dry herbs and spices amounts fo
DM 1 billion, of which half (DM 500 million} corresponds to the retail market, 30% (DM
300 million) to the industrial food manufacturing sector and 20% {DM 200 million) to
the catering and cash-and-carry sector.

in terms of tonnage, the market is currently estimated at 5,320 tons of herbs, of which
71.1% (3,785 tons) is supplied from imports while local growers provide 28.9% (1,535
tons).

22 Prepared in cooperation with Agricuttiure-Led Export Busineasos; UWD
funded project; implemented by Abt Associates, inc.
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Figure 4. Germany market size for dried herbs
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The most widely used herbs are parsley, sage, orggans, hyme, manorem angd mint
Sage is the largest import, followed by eregano, thyme, marjoram and mant,

Thyme imports averaged 82 & fons yearly over the periad, of which 58 5% was crude
thyme, 32.5% groum:i or crushed thyme, and 8% the wild varieties. i”%";&m"t & of crushed
and ground thyme increased 2.6 imes over the five years, from 83 tons in 1880 i 315
tons in 2001, Germany exporied an average of 78 tons of thyme g vear 1o other EU
and non-EU countries,

imports of bay leaves averaged 253 lons annuslly over the perind, with a sfignt
rendency o decrease. Aboul 51 tons of bay ipaves were exported vearly.

Main origins of imports

German importers and herb processors have long-established inks with exporters of
merbs from Eastern European countries — Hungary and Foland in particular, %e%cwf::;’:c
is also a supplier. Trade relationships with Moracco have recently been strengthensd

as a result of the instaliation there of pperations by Knorr, the mother company f:?
Ubena, one of Germany's largest importers and processors of herbs and spices. The
company has aliso recently expanded its faciities In Germany dself with the purchase
of a plant in the former German Democratic Republic, in the past a maipr source of

imports.

tmport origing are less diversified than in the United Kingdom. The major suppliers of
each of the herbs considered in this report are listed below.

2 3 Praparsd in cooperation with Agriculture-Led Export Businessas; USAID
funded project; implementsd by Abt Associates, ino.
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Figure 5. Germany Sage import Volume: Major Countries of Origin, 2001
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The general analytical requiremants for herbs imporied into Germany are ghen in
appendix HL {1 should, however, be kept fimly in mind that the lamge
grindersiprocessors have thelr own quality requirements.  Several imparters have had
to equip themselves with cleaning and grading eguipment in order {0 satisly he
requirements of their customers.
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Figure 9. Germany: Herbs major grinders/processors and trade brands
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Among the companies serving the catering and cash-and-Cary sector are Harmann
Laue, Raps, Ostmann, Fuchs and Ubena,  Magesid, Moguntia, Raps, Hermann Laus,
Fuchs, Ubena and Cstmann supply the industrial food secior

Some small companies speciglize in herbal and spice “"\muésmm o specifin
industrial  end uses. Siockmevyer, Wildmann, Noike Rsinharn, Efi

uchoizhauser, for example, service the sausage industry; Strottmann and Humans
provide herbal and spice mixtures {or milk-based products,

Prospects for Egypt

With imports of dehydrated vegelables amounting o approximately 30,000 tons,
vatued at $108 million in 2001, Germany 18 the third largest import market in the world
and the largest in Europse.

Though imports have risen considerably between 1890 and 2001, mainly a5 & resuit of
the unification of east and west Germany which created a much larger home market,
trade swrces indicate that imporis are uniikely 1o Qrow rmuch in the near future, i 3i a8
Much will, of course, depend on how the economic situation develops n Germany and

the rest Qf the world.

Some importers have supgested thal imports may rse in the onger run, as the
German food induslry expands exporis of soups and other foodstufis 1o new markets in
Eastem Europe and the Far East.

Germany will remain an alfractive market for dehydrated vegetables, owing o iis size
and overall importance in the European food business. Exporiers should continus o
upgrade quality and Toliow market developmenis ciosely in order (o take advantage of
market opportunities and mest their customers’ needs.

2 7 Prepared in cooperation with Agricuiture-Led Export Businesses; USaAIR
funded project; Implemented by &bt Associstes, ing,




Export Markei Potential for Egypting Pood |
nvestment Rationaiy

it Herbe

USA Market for Dehydrated Vegetabies and €

Supply and demand

Commercial production

eagstables, with an annust

The United States 18 ong of *é‘a», workls msjor producy
3. e tgter vaar, production

S i
avaerage {«ui;}ai of 2 }“’ miffion ons of vegelabisg
reached 256 milion tons, 41% of which was mér'? fs
the bance usze::i for ;«w gk w;; iy addition, # prod
192 million tons of polalnes, 50 z;{‘* tors of sweet ;.}f,:-'-‘
adible beans., H is nol dear %* s mich of
Drecessing.

0000 ons of mushronms,
s and 1.8 million wns of dry
oreducls were used for

5 oare ifficull 1o obiain,
OGAY provided somes
shiss, orions and garic
g onlong has Buchigied
wicler review,

Officisl siatistcs on the production of delvdraiad we
American Dehydrated Onion and Garfic Assooigd
production information for e two most imporsant

coording o those ssimaiss the production of
ﬂ*@me‘vh&%, it clearty increased considsrably over tha o

w3

uarter of the iodal valus of

% of ol garkic sales,

The largest share in production of dehydrated oniong 4
market. In 2001 exports of oniong amouniad o about o
sales of this product, wharess exporis of garlic were arury

Domestic manufacturers of delydrated vegetables

California is the country's rgest producer m‘ vepelabl stgtively small number of
s 1 ones are the olowing:

companies praduce dehyirated ‘;\:{;ﬁ{c ibies, Among the mak

= Basic Vegelable Produects, Califurnin {associatest with Basie American Food

God, is ong of the world's largest suppliers of dehydrind polaloes, and onlon and
garfic products. The company has d swimber of proosss plants, nchuding plants in
Mexice and Poland,  In esrly 1883 1 soguired Talif Yagelable Concerirates
{CVC), Modesto, Califarmnia, which i the lrgest dabydraior of vegetables other than

oriens, garlic and polatosy.

AeCormick & Do, ing, and
it has & plant in Bexioo

s GHrey Foods, Inc., Giroy, Ualifornia, s g subsidizry
offers a full rangs of dehvdraled onion snd %Eo%?"isk; orocsls.
and aleo owns a number of {}é,?zm COITREIes, .4,

e Cade Grayson, ing., Vista, California, which is
of vegetables other than onions, garlic and 'x;m?f«

= Armoning Famns of California, Ing, Framont, |
dehydrated vegetabiss and hwi;v

»  Haas Foods, Ing, Yakima, Washinglon, s 5
angd gariic.

st argest debydraior

"&
5‘ 7

or of freazs.

»  Rogers Food Division, Undversgl Foorls Oorporgtion,
maior producer of defwdralad ondong and garkic,

23 Prepared in cooperafion with Agricultureded Expar
funded projeci; brpdemented by AL Asao




29 Wmmmmwmmm

Export Market Potential for Egyptian Food Products
invesiment Ratlonale

Basic Vegetable Products, Gilroy Foods and Rogers Foads are all members of the
American Dehydrated Onion and Ganrlic Assodlation (ADOGA). Other producers of
dehydrated vegetables and herbs include:

De Francesco & Sons, Firebaugh, Califomnia {onions, gariic, parsiey, sic.)

Van Drunen Farms, Momence, illinois (produces a range of freeze-dehydrated
vegetables, spices and fruits)

Oregon Freeze Driers, Alhany, Oragon (mushrooms)

Lancaster Food, Lancaster, Pennsyivania (mushrooms)

integrated Ingredients, Alameda, Califormia [division of Burns Philp Bc Company,
Inc., San Francisco) (carrols and potatoes).

Minnesota Dehydrated Vegetables, Fosston (carrots and potatoes).

Imports and axports

Though domestic production of most dehydrated vegetables is large, imports into the
United States are considerable. During the period 1982 to 2001 ftolal imports of
dehydrated vegetables fluctuated in the range of 20,556 tons to 28,991 tons. The peak
was reached in 1990, when the fotal import value amountad to almosat $100 million.
imports may fluctuate somewhat according to the size of domestic production,

Exports of dehydrated vegetables increased from 31,184 tons, valued at $63 million in
1882, to 57,103 tons, valued at about $128 million in 1998. In 2001 there was a small
decline to 54,706 tons, valued at about $127 miilion. Exports are consiierably larger
than imports: during the five-year period under review axports averaged 46,2809 tons
{$103.2 million) annually, compared with an average of 23,373 tons ($82.9 million) for
imports. .

Imports by type and origin

Imports of onions fluctuated over the period under review, reaching 2,200 tons, valued
at $2.7 million in 2001. This coresponds to just 9.4% and 3.0% reapectively of fotal
imports. Mexico Is by far the largest supplier, accounting for over 95% of imports by
quantity in 2001. Exports from this source have increased, 10 a very large exiant owing
{0 the establishment of American dehydration plants there. Most Mexican supplies are
defivered to the mother company in the United States, rather then imported direct by

the food industry.

Just 1,442 tons of mushrooms and truffies were imporied in 2001, corresponding 1o
6.1% of the total imported quantity. However, because of the high unit value of this
product, total imports by value amounted to almost $20 milion in 2001, or 22.1% of the
total import value. As shown, import's fluctuated somewhat over the period. in most
years Japan was the largest supplier (with a share of about one thid in 2001).
However, developing coundries and areas (mainly in the Far East) together supplied
about half of the total in 2001.

Carrots are a fairly small import item, with imports amounting o only 868 tons, valued
at $2.3 million, in 2001. Developing country suppliers are insignificant.

Having ﬂwtmﬁad considerably during the period under review, imports of gariic
amounted to 3,811 tons (16.1 %), valued at $3.8 milion (4.3 %), in 2001. China is by
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far the largest supplier, though it should be noted that Mexico has increased its exports
considerably in recent years. At least one of the major American producers have a
dehydration plant in Mexico. The output is delivered to the American mother company,
rather than exported direct to the end-users. Imports from Hong Kong are re«exponed
products from China.

Imports of herbs (not in powder) increased over the period and reached 1,774 tons,
valued at $4.6 million in 2001, This e includes lower-priced dehydrated products
from Egypt and India, as well as high-value, mainly freeze-dehydrated products, from
Israel and France, the two latter being the largest exporters in value terms.

Tomatoes are the biggest import, with considerable fluctuations and changes in the
supply pattern taking piace throughout the period. Spain remained the largest supplier,
but imports from Morocco almost doubled from 1887 fo 2001. Other developing
country suppliers include Chile (which also increased exports substantially), Turkey
and Mexico.

Imports of sweet com {for sowing) are insignificant,

All "other” vegetables {i.e., other than those mentioned above) are grouped together.
imports fluctuated strongly over the period reviewed, and reached 4,705 tons (19.9%
of the total), valued at about $23 million (25.4%), in 2001. The wide range of products
in this category includes high-value products from Chile and Mexico, for example, and
fower-priced products from China. Developing countries and areas, taken as a group,
accounted for 72.6% by quantity and 73.2% by value of total imports in 2001,
compared with 57.9% and 60.9% respectively in 2000. Among the imports under this
heading are bell pepper, leeks, celery, cabbage and green beans.

Exports by type and destination

With exports amounting to 54,706 tons, valued at $127 million in 2001, the United
States was the world’s second largest exporter of dehydrated vegetables, a position it
has maintained since 1990,

Exports of potatoes increased steadily over the period under review and reached 6,121
tons in 2001, the major markets being Canada (1,483 tons) Japan (1.286 tons) and
Sweden (1,000 tons).

Onions are by far the most important export item, accounting for about 41% of total
exports (quantity and value) in 2001. About one third of this is onion powder or flour.
The main markets are the United Kingdom (1,300 tons), Japan (985 tons) and the
Netherlands (881 tons). The remaining two thirds of onion exports consist of other
forms of dehydrated onions, e.g. granulated, ground, minced, chopped, diced and
sliced products. The main markets (2001) were Canada (4,500 tons), Gemany (2,

120 tons), Japan (2,096 tons), the United Kingdom (1,344 tons) and Australia. For |

both categories of onion products there are a large number of other important markets
in Europa and eisewhere,

Exports of mushrooms are smafl at 289 tons, valued at $1.7 million, in 2001, Canada
was the largest market (131 tons), followed by Switzerland (46 tons) and Mexico (36

tons).
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With exports amounting to 6,989 tons, valued at $17.4 milion, in 2001, garfic is an
important item. About 61% of the total consisted of garfic powder or flour. The main
markets were Canada (2,075 tons) and the United Kingdom (771 tons). Other
important markefs included the Netharands, Australia and Germany. The remaining
36 % of total exports of garlic consisted of granulated, ground, minced, chopped and
other product forms. The main markets were the United Kingdom (715 tons), Australia
(449 tons) and Germany (332 tons).

Exports of sweet com (for sowing) amounted to 12,142 tons in 2001. Among the main
markets were Mexico (5,694 tons), Belgium (2,475 tons) and Canada (1,525 tons).

Finally, exporis of other vegetables amounted to 6,724 tons, valued at $23.6 million, in
2001. This group consists of a large range of dehdrated itemns, inciuding many
freaze-dehydrated and other high-value products. The main markels were Japan
(3,515 tons), Canada [810 tons) and the United Kingdom (517 tons), followed by
Jamaica (431 tons) and Germany (327 tons).

Market characteristics

Types of vegetables In demand and thelr origins

The United States imports the whole range of dehydrated vegetables o complement
domestic production.

The following product assortment of a major supplier to the United States market
(comprising imported and some domestic products) illustrates the broad range of
dehydrated vegetables avallable in the market place:

Green beans: cross cut, French cut, powder

Beetroot: granules, powder

Beli pepper: (field run, red, green): dice, granules, powder
cabhaos (gmenasndmma} flakes, granuies, powder

Celery stalk: cross-cut, canners’ cut, granules

Celety stalk and leaf: flakes, granules, powder

Chives: flakes, rings

Dill wesd: whole, powder Horseradish: fiakes, granules, powder
Leeks (green, green and white, white): flakes, granules, powder
Mushrooms: sliced, kibbled, powder

Green onions: mincad, powder

Green garden peas: whole, powder
Shalots: flakes, granules, powder

Spinach: fiakes, powder

Tomatoes: flakes, granules

This Is far from being a complete list of the products demanded by the American food
industry. Other products inchude, for example, asparagus, broccoll, caulifiower,
parsiey, onions and garic obviously form part of most companies’ product
assortments, though local producers mainly supply these Rems.
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Some products, i.e. the more expensive vegetables and culinary herbs, are aiso
offered in freeze-dehydrated form. Some, like broccoll (pieces, beads, florets), are
usually offered freeze-dehydrated, for reasons of color, flavor, "pisce integrity”, low
moisture content, etc.

One of the principal food manufacturers indicated that his major requirements were as
follows: garlic, onions, carrots, red bell pepper, green bell pepper, broceoli, celery,
peas and com (most of which he bought locally, though certain products were
imported), tomato powder (domestic and imported). Other companies may have
different requirements.

Special mention should be made of mushrooms, which is the single most valuable
import itern (about $20 milion in 2001). Both cultivated and wild mushrooms are
imported, either in dehydrated or in freeze-dehydrated form. The main species include
champignon de Paris (mainly from China and India), shiftake (China and Japan),
Bolstus liteus (Chile) and Boletus edulis (italy).

Market segments and end-users

It is difficult to make any clear distinction between the various market segments since
there are a very large number of different end-users involving most food processing
eompanies in the country. The importance of a particular market segment or end-use
also varies according to the vegetable in question.

The food industry

Though probably relatively less important than in the major European markets, the
soup industry is one of the principal food industries using dehydrated vegetables in the
United States. In addition to canned soups, this industry prepares the normal
dehydrated soups, as well as instant soups and soup bases. it supplies food service
companies and the retail trade. Of the two, the retall sector is believed to be the larger.

Up-to-date figures are not available, but according to frade sources total retail saies of

soup amounted to about $2,960 million in 2001. One quarter of this was dehydrated
soup, the balance consisting mainly of canned soups as well as of instant bouilion and

cubes.

Most types of vegetables are used as ingredients in dehydrated soups though tomato
soup seemns to be produced in fairly small quantities in the United States; most of the
demand for this item is satisfied by imports from Eurcpe. Certain amounts of
dehydrated vegetables are also used in canned soups.

The following Knorr (CPC) soup packs, seen in a major supeefnarket in the United
States, illustrate the range of dehydrated soups available:

+ Knorr Hot and Sowr Soup mix. ingredients include dehydrated vegetables

(onions, shitake mushrooms, seaweed, tomatoes, leeks) packed in 1.3 0z (38
: g) boxed sachets.

» Other Knorr Soup mixes in similar packs: Vegetabie, Leek, French Cnion,
Chicken Noodie, Mushroom, Spinach, Fine Herb, Tomato with Basil,
Asparagus, Caulifiower, Chick’N Pasta, Minestrone, Country Badey. Oxtail,
Tortellini in Brodo, Spring Vegetable.
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Anocther food manufacturer offered a range of instant noodle soups with com, camots,
green peas with vegetabie powder, tomatoes, onion, and garlic.

A large number of other various food products use dehydrated vegetables and herbs
as ingredients. The following products, seen in a major supermarket, al have soms
dehydrates: salad toppings, salad dressing mixes, pasta dressing, Mexican-style rice
dish {(onions, garlic, red and green bell peppers), spaghetli sauce, seasoning mix,
sauce mix, bread stuffing mix (onions, garlic, parsley), canned ltalian style tomatoes
{garlic), microwave dishes (onions and garlic), various dinner entrees and other ready-
meals.

The above-mentioned food items are far from forming a complete list of products
containing dehydrated vegetables and herbs. Other important products are baby food,
which require high-quality raw materials; retail-packed freeze-dehydrated speciaity
vegetables and culinary herbs; and even pet food (mainly carrots, MWM),
produced for example by Quaker Oats.

The food service/institutional trade

Restaurants, canteens, cafeterias, schools, hospitals, prisons and simller institutions
use dehydrated vegetables as a raw material for meals. In addition, this secior aiso

uses considerable amounts of dehydrated soups, sauces, dressings, seasonings and
other food products packed in catering packs by the food industry.

The reiaill trade

Excluding instant polato products, very lithe dehydrated vegetables as such are sold in
retall packs. Mainly the spice packers who complete thelr assoriment with certain
vegetables supply the retall market and, in particular, culinary herbs, which may, for
example, be freeze-dehydrated. Thesa products are sold as ssasonings rather then
vegetables, :

In addition a range of various mushroom products are sold in retall packs for home
cooking. Such products include wild and cultivated species, and they may bs sun-
dehydrated, air-dehydrated or freeze-dehydrated, depending on the prodact In
question.

As indicated above, most processed foodstuffs containing dehydrated vegetables as
ingredients are eventually sold through the retad trade.

Market requirvements

End-users of dehydrated vegetables usually have thelr own very sirict specifications
that suppliers have to meet. These may specify grade, cut, colour, moisture content,
aliowable levels of exiranecus matter and bacteria court, packaging and siorage
regquirements, efc.

Food manufacturers stress that in general, dehydrated products should be as dose %
the fresh product as possible. For most end-uses a short rehydration time is of great
imporiance.
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Most vegetables are marketed in different forms. For example, one major domestic
producer offers onions in the following main forms: powdered, granuiated, ground,
minced, chopped, diced and sliced. This company also offers powdered, granulated,
ground, minced and chopped gariic. Domestic producers have issued official
standards and methods for dehydrated onion and garlic products through ADQGA.

Competition and prices

The products covered by this survey face competition from fresh produce grown in the
United States and to some extent from canned or frozen vegetables, whether imported.
or produced locally. As domestically dehydrated vegetables and herbs are usually of
high quality and most items are easily available, new suppliers will find this market very
competitive and difficult o enfer. In addition, customs duties are high for some
products, notably onions and garlic. Detailed analysis of price developments is outside
the scope of this survey, but some indicative prices (one American producer’s sales

prices) are given below..
Table 5. USA Indicative prices of selected dehydrated vegetables (US$/b)

Product Price Product ' Price
Beet powder 2,20 Ce!ery, stalk & leaf
Bell peppers Dice 4.67
Green, dice 6.02 Granules - 5.30
Groen, granules 6.76 Parsiey
Green powder - 6.49 Flakes 2,85
Red, dice 5.60 Granules 3.1
Red, granules 6.20 Powder 3.02
Red powder - _ 8.02 Spinach
Red & green, dice - 472 Flakes _ . 3.88
Red & green, granules 4.80 Powder 3o
Powder 4.7 Onions
Carrots Powder 1.16
Dice ‘ 234 Granulated or ground 1.45
Flakes - 2.34 Chopped or minced 1.50
Shoe-string - 2863 Dice 1.57
Granules - 248 Sliced 1.73
Powder 2.40 Garlic
Celery , Powder 1.63
Cross-cut 5.89 Granulated or ground 1.68
Double-cut 5.68 Minced 1.69
Granules ' 6.24 Chopped 1.73

s 2 2046 =1 kg
% Frea carer. Under this condition, mmmmmwmmapmm
0 designatad pier or carrier

These price examples shouki be considered indicative only, since price levels vary
according to quality, sources of supply, quantity, etc. Individual discounts may be given

to big buyers.

Distribution channels
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Agents/brokers and imporiers

Brokers or importers who supply the food industry and the food service and institutional
sector handie almost all imports of dehydrated vegetables into the United States.
Owing to the relatively limited size of the dehydrated vegetable trade, most
intermediaries also trade in other similar products.

Agents and brokers (who work on commission) represent one or more producer of
dehydrated vegetables. One of the important companies is Hemy Broch and
Company, Vernon Hilis, linois — a food broker representing several producers of
dehydrated vegetabies, both domestic and foreign (e.g. La Cascada, Mexico; Tro-Kost,
Gemany; Transa, Spain) in the United States market. it offers a full line of dehydrated
vegetables and similar products.,

Some importers (trading on their own account) import on an opportunistic besis, l.e.,
they buy when there is a shortage of a particular product, for example, because of crop
problems, or when there is a niche in the market for one reason or another. Other
importers tend to have a more permanent presence in the market. importers are ofien
strong in one or a few itoms. For exampie, Hogan Associates, Inc., San Francisco,

in mushrooms and A/T Products Corporation, New York, deals in spray-

specializes
dehydrated tomato powder.

Other intermediaries are subsidiaries or representative offices of foreign suppliers. For
instance, Pima Western (Tucson, Arizona) s owned by Prodemix of Mexico, and
Interagro {Northfield, lHlinoks) is connected with Siiva of France.

Food manufacturers and processors

The United States food industry is characterized by a considerable number of very
large companies, many of which are amongst the biggest companies in the world. In
recent years the industry has become even further concentrated, infer alla, through
mergers and acquisitions, Most such large companies are “diversified food processors”
invoived in several different food industries, many of which use large amounis of
dehydrated vegetables and/or culinary herbs.

For example, Kraft Genera! Foods, inc. {part of Philip Morris) — the United States’
largest and the world's second largest food company ~ produces a wide range of food
products, e.g. dinner entrees, pasta dishes, pasta salads, salad dressings and
processed cheeses. Kraft Foodservice, Inc. aiso belongs to the group. A similar range
of producis, using dehydrated vegetables, is offered by Beatrice/Hunt-Wesson (division
of ConAgra, the country’s second largest food company).

However, the largest end-users of dehydrated vegetables are the soup manufacturers,
especiglly Lipton and CPC. Thomss J. me(amu‘m')
produces three main product lines containing dehydrated vegetables, viz. Lipton
Soups, Lipton Side Dishes and Wish-Bone Salad Dressings. A range of seasoning
blends; dressings, barbecue sauces, efc. are soki under the Lauwry brand.

CPC Intemational Inc. also uses dehydrated vegetables in a large number of products,
including soups and sauces. its products are produced and sold workdwide under well-
known brands, such as Knom. It also has a food servics company. CPC Europs owns

a dehydration piant in Poland.
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Another major producer of dehydrated soups and similar products is Nestlie USA,
belonging to Nestle SA, Switzeriand, and the world's largest food company.

The largest producers of canned soups are H.J. Heinz {(which has a stake in a fomato
powder plant in Hungary) and Campbell Soup (owns Mallow Foods Lid, Ireland, a
producer of dehydrated vegetables). Both companies also make other food products
some of which contain dehydrated vegetables.

The largest spice processor in the world, McCommnick & Company Inc., which owns
Gilroy Foods Inc., uses large amounts of dehydrated vegetables and culinary herbs in
the production of seasonings and flavourings, sauces, salad dressings, etc. A range of
retail-packed herbs complements their spice iine. The company supplies the retail
market, food processors and also has a food service division.

The companies mentioned in this section may import some of thelr raw material
requirements direct, but most imported dehydrated vegetables appear to be handied
by brokers or importers. However, the major food companies obtain the bulk of their
requirements (direct or through brokers) from domaestic producers, with whom they
usually work very closely concerning product development, quality assurance, delivery
schedules, etc. In recent years the large end-users have tended to concentrate their
procurement on fewer suppliers and to stay with their traditional sources.

Food service companies and the retall sector

The major food service companies include Sysco Comp., Houston (by far the largest);
Kraft Foodservice, Inc., Deerfield; Rykoff-S8exton, inc., Los Angeles; PYA-Monarch,
Inc., Greenville; and JP Foodservice, Inc., Hanover. These and similar companies
usually obtain their requirements of dehydrated vegetables through brokers and

importers or from domestic producers.

Though some of the maijor retail organizations are involved in food processing, they do
not seem to be buyers of dehydrated vegetables as a raw material. They buy food
products containing dehydrated vegetables from the food industry.

Market access

Customs duties
Customs duties are subject to WTO harmonized tariffs.

The North American Froe Trade Agreament (NAFTA) foresees immediate tarlff rate
reductions for carrots (0712.90.10), parsiey (0712.90.85), tomatoaes (0712.90.75) and
other vegetables (0712.80.B0). Phased-out tariff rates, 1.e. over five years, are
foreseen for potatoes (0712.10.00) and mushrooms (0712,30.20). Phased-out tariff
rates (15 years) are also planned for onions (0712.20.20 — 0712.20.40) and gaﬂlc

{071 2.90 40).
Food Iaws and reguiations
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All products under survey and end products cortaining dehydrated vegetables entering
the United States are subject to inspection by the Food and Drug Administration (FDA).
if the merchandise fails to pass FDA inspection, it cannot be released for use in the

country.

FDA protects the consumer from unsafe or harmful food and unfair or deceplive
packaging and labelling. No official standards have boen issued for dehydrated
vegetables as such, birt the general provisions of the Food and Drug Act apply. FDA
seems especially concemed with exiraneous materials and pesticide residues in
imported dehydrated vegetables. Further information may be obtained from FDA at

hitp:/fwww.{da.gov
In addition, importers and end-users camry out their own microbiclogical and other

tests. In order to facilitate entry into the market, exporters should follow the advice and
the instructions provided by Importers.

Prospects for Egypt

The United States remains a very large producer of dehydrated vegetables, onions and
garfic in particular, but also of most other vegetables. In recent years some of the
major companies have merged, though there are several smaller companies as well.
Some companies have production facllities abroad.

Because of a strong domestic industry producing high-quaiity products and becaues of
high duties In the case of onions and gariic, foreign suppliers are meeting heavy
competition in the USA market. In spite of this, interesting opportunities exist for
exporters in deveioping countries. In general, exporters ane advised to develop a close
relationship with an agent or importer who knows the market well, since few end-users
are inclined to import this product group directly from processors/exporiars.

Overall, not much growth, if any, is expected. Though some products (e.g. freaze-
dehydrated broccoli) may offer better prospects than others. However, the market is
large and developing countries shouid follow deveiopments closely and make an effort
to build up good relations in the market piace and to supply high-Guaiity products.

It is important for Egypt to develop a good strategy, clearly defining goals and meens.
in particular, it is essential that they take the fong-term view, bearing in mind that the

market is highly competitive.
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The Netheriands Market for Dehydrated Vegetables And Dried
Herbs

Dehydrated/Dehydrated Vegetables

Supply and demand

Domestic production

The Netherlands produces a large quantity of vegetables, the volume of which has
risen considerably over the last decade, from 2,361,000 tons in 1982 to 3,264,000 tons
in 2001 (excluding potatoes). In 2001, total production reached 3,807,000 tons, and
included various cabbages and leeks, cauliflower, mushrooms, pulses, carrots, onions,
asparagus, cucumbers.and tomatoes. The three largest single crops are tomatoes,
cucumbers and onions.

Thers are no exact production statistics on dehydrated vegetables, as not all producers
report the size of their production. However, trade sources have estimated production
in the 1996/1999 season at about 4,300 tons, which included about 800 tons of air-
dehydrated pulses. The estimate does not cover potatoes. Although there are some
changes from year to year, domestic production is reported to be relatively stable.

The Netherlands has four major producers of dehydrated vegetables:

« Dalgety Foods Holland B.V, (Breda),
s Top Foods Elburg B.V. {(Elburg),
+ Dika Fabrieken B.V. (Schoonhoven), and ten Have Products B.V. {Scheemda).

The last-mentioned company deais mainly with pulses. In addition VNK UA in Elburg
produces air-dehydrated herbs. Some other companies produce dehydrated potatoes
almost exclusively. '

The domestic industry processes a large number of vegetable products. The product
range offered by a major processor illustrates this: asparagus (air-dehydrated powder
and freeze-dehydrated pieces}, green beans (air and freeze-dehydrated), cabbage (air
and freeze-dehydrated), carrofs (air-dehydrated and puffed), caulifiower (freeze-
dehydrated), celery roots (air-dehydrated and puffed), green/white leeks ([air-
dehydrated and freeze-dehydrated), mushrooms (freeze-dehydrated) parsnips (air-
. dehydrated), pulses (brown beans, white beans, yellow peas, green peas and lentils},
and potatoes. This and other companies also offer air and freeze-dehydrated onions,
though they are imported products. Annex Hl gives: more detaﬁed information on this

company’s product range.

No dehydrated onions are produced in the Netherlands, as the water content of onions
grown domestically is too high, which would require a longer processing time, resulting
in higher costs and lower quality. Furthermore, the variety grown in the country is less
suited for dehydration. In general, only the more expensive high-quality products are
dehydrated domestically. _
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Imports, exports/re-exports and apparent consumption

Though domestic production is substantial, large quantities of dehydrated vegetables
are imported into the Netherlands. Total imports, including potatoes, ranged between
8,126 tons and 11,802 tons annually during the five-year period 1998-2001. Excluding
potatoes, imports fluctuated between 7,971 tons and 10,220 tons a year. Exports,
including potatoes, fiucluated between 5,995 tons and 7,381 tons a year during the
same period. Excluding potatoes, they ranged between 4,363 tons and 5,821 tons.
Export figures include some domestic production as well as re-exports such as onlons
and tomatoes.

Apparent consumption (production plus imports less exports) of dehydrated
vagetables, exciuding potatoes, can be estimated to have averaged about 8,400 tons
amuaiiydumgﬁt_eﬁvembmt

Imports by type and arigin

Onions are the largest import item, with 4,667 tons in 2001, valued at f. 17.7 million.
Their share in total imports in that year was 46% by quantily and 30.1% by value.

Imports have grown steadily over the period under raview. Egypt and the United
States were the two largest suppliers (65.6% of the total quantity in 2001). Egypt tock
the lead position in 2001 in quantitative terms, though the United States continued to

export products of higher value,

India is a major developing country supplier. Imports from Beigium, Germany and the
United Kingdom are re-exported products.

imports of potatoes are usually small and developing countries are of no significance
as suppliers.

Though imports of mushrooms and truffles are small in guantity, imports (. 6.7 million)
amounted to 11.5% of the total value in 2001. Deveioping country suppliers inchadad
China and Thalland. -

Sweet comn is Imported in very small quantities. None came from developing countries.

irnports of camots flucluated considerably over the period under review and amounted
to 568 tons in 1909, vaiued at f. 1.9 million (3.2%0 of the toial value). No developing

countries wers reported as suppliers.

Tomatoes are the second largest single import llem, with 900 tons (8.9% of total
imports), valved at f. 8.9 million (15.2%), in 2001. Other EU countries supplied most of
it Two developing countries, Chile and Turkey, each provided small quaniilies. (it
shouid be noted that import figures on tomato powder are also reportad under HS
20.02.)

Vegetables other than the above and some culinary herbs are grouped together under
the category "Other”. imports increased steadily over the period under review, from
2,415 tons (f. 17.5 million) to 3,320 tons (f. 22.1 million). Germany was the largest
supplier, and accounted for 30.8% of total supplies by valse in 2001. A number of
developing countries were important sources, in particular China, Egypt, Morocoo and’
Turkey. Several countries of Eastern Europe were also amongst the suppliers.
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Market requirements for specific vegetables are discussed further in the section beiow
on market characteristics,

Exports by type and destination

Potatoes, onions and carrots are the most important individual export liems. Other EU
countries, particularly Germany, the United Kingdom, France and Belgium, were the
main markets. In the case of mushrooms and truffles, Germany accounted for over
half the exports in 2001. For tomatoes, the United Kingdom and Germany were the

main markets.

The product group "other™ was the biggest export item in 2001 (3,239 tons, valued at f.
29.8 million, or 45.6% by quantity and 62.7% by value. Other EU countries were the
destinations for 80% of exports by quantity of this product group.

Market characteristics

Types of vegetables in demand

The Netheriands imports the whole range of dehydrated vegetables and herbs. The
main items are:

« Onions. Mainly for the soup industry, but also for Indonesian ready meals, snacks,
elc,

s Leeks. The importer buys these from China, Chile, Egypt and countries in Eastern
Europe and blends them in order to offer a standard quality, or to meet customers’
specifications. _

+ Carrots. Mainly 10 x 10 x 2 mm and 10 x 10 x 10 mm for human consumption
when the quality and color are good, and for pet food when the quality is lower,

« Cabbage. White and Savoy (the two biggest itemns), green, red and kale; imported
in flakes of, for example, 12 x 12 mm, though the size is not too important; used in
mixed vegetables for the soup industry. ,

o Bell pepper. Red, green and fisld run (before the green tums red); sources of
supply include Chile, Turkey, Morocco and Hungary. (Hungary produces a dark
red, sweeter variety). )

+ Tomatoes. Imported in flakes, slices and cubes from Turkey, Chiie and Morocco.

» Other items including garlic, horseradish, celery, parsley and dill. Mostly in smaller
quantities.

Other importers may have different requirerents, but in general these are tikely fo bs
similar,

Market segments and end-users

These are basically the same as in the other EU markets covered by this study: the
soup industry, other food manufacturers and processors, the pet food industry, the
catering and institutional market and the retail trade.
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The soup industry is the largest end user of dehydrated vegetables, absorbing perhaps
three quariers of the total. Most of the dehydrated vegetables are used in
conventional, dehydrated (packet soups and the bulk of the balance in instant soups).
Onions are the most important vegetable, but many others (e.g. mushrooms and
asparagus) are also used, either mixed or on their own,

The following soup packs are available in the supsrmarkets and other retall culiets in the
Natherlands:

+ Honig. Vegetable soup {packet). Ingredients include dehydrated vegetables (i.e.
carrots, leeks, tomatoes, garlic, green cabbage) and herbs (i.e. celary, rasemary).
+ Royco. "Cup-a-Soup®. Vegetable soup with croutons (instant). Ingredients include
dehydrated vegetables (i.e. leeks, tomatoes, carrots, caulifiower, green cabbage,
garlic, French beans, celery, spinach and parsiey) and various extracis of herbs,

~ vegetables and spices.

The soup industry, mainly consisting of large muitinational companies, also produces a
whoile range of other food products containing dehydrated vegetables and culinary
herbs. Among these products are salad dressings, rice mixes, pasia dishes and

Other examples of end products are the following:

s Maggi. “Jus Pikant® (sauce). Ingredients inciude dehydrated vegetables (e.g.,
tomatoes, gariic) and herbs (g.g. parsiey, laurel),

s Duyvis [Unllever). “Pomodor” (dressing). Among the ingredients are fomato
powder, celery, chives and basH.

The meat and the fish industries also use some dehydrated vegetables, for instance, in
certain canned products and ready meals. The infant food industry is another outiet.

The catering and institutional market is also important, though & probably obtains most
of its supplies in catering packs from the soup manufacturers.

Most food products that contain dehydrated vegetables are eventually 0id through the
retail trade. There is also a small market for certain retall-packed dehycdrated
vogetables soid for the camping business. Top Food produces such ems. In
addition, a targe number of culinary herbs are obviously soid in retall packs.

According to frade sources, the pet food market has grown in importance in recent
years, though it may be close o saturation point. Quaker Oats, for example, buys
_certain dehydrated vegetables for this purpose.

importers’ requirements

As in the other markets covered by this survey, the Netherlands food industry requires
raw material of high quality. Most food companies have their own sfrict specifications for
dehydrated vegetables, which suppliers have 10 meei, whether they are domestic

producers or obiain their products from abroad. In many cases imporied prodicts have 1o
be further processed: to meet requirerments.
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For more specific information on quality requirements in EU markets, see aiso the
appropriate paragraphs in the chapters on Germany and the United Kingdom.

Competition and prices

Price levels are very close to those of Germany. For more details refer to the Germany
part of this study.

Distribution channeis

Importers

Though there are a number of importers of dehydrated vegetables in the Netherlands,
a certain concentration has taken place in recent years, and a few companies handie
the bulk of the business.

Some importers, e.g. Barimpex, which represenis varicus cormnpanies in countries like
Chile, Egypt and Israel, buy on their own account and keep stock. They supply end-
users in the Netheriands and other EU countries direct without processing the products

further. ,

Other companies like Dehyfood B.V. import dehydrated vegetables from a number of
sources and usually reprocess and repack them before delivery to food processors and
other end-users in the Netherlands and other EU countries. Through reprocessing,
which involves cleaning, grading, reducing the humidity content and bacteria count,
elc., they upgrade the quality of imported products in order to meet their customers’

specifications.
ﬁomesﬁc producers also import, either direct or through imporiérs. cariain items such
as onions to complete their own range of products.

The food industry

Soup and other large food manufacturers may import part of their requirements direct
from source, when they are ceriain that the producer supplies high-quality products,
such as onions from the United States, tomato powder from France or Switzerland, or
freeze-dehydrated vegetables from companies in Europe or the United States,
However, in most cases they obtain their suppiles from domaestic producers or from
importers and pre-processors in Europe. The soup manufacturers and other food
processors’ main concern is that their specifications and delivery dates are met,

In the Netherlands, Honig (CSM), Royco (Unilever) and Knorr (CPC) are the most
important soup manufacturers, followed by Maggi (Nestie) and California BV, Most of
these companies are multinationals and operate throughout Europe and beyond. They
also operate acress borders on the buying side. CPC in Hilversheim, for example,
does the buying of most dehydrated vegetables for ali CPC plants in Europe.
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Market Access

Customs duties

The Netherands applles the EU common external tariff (see the appendix for detalled
information).

Food laws and regulations

There is no legisiation dealing specifically with dehydrated vegetables, but processed
vegetables are covered by the Food and Drugs Act (Warenwe(), which also regulates
matters related to the consumplion of most foodstuff, including products with .
dehydrated vegelables as ingredients. infant food is covered by the Agricultural
Quality Act (Landbouw Kwallleitswel).

Dehydrated Herbs

Although by Iliself a small consumer of herbs and spices in comparison with
mgmmmam&mmmmmhmsm
herbs and spices. s re-export trade in these products reaches 15,000 yoany.
Rotterdam has developed into the world's largest transhipment port for spices and
m.a&ﬁmmmmmmmmhmm
commodities.

Domestic production

No figures are avaflable on domestic production. However, the trads genecally
recognizes that demand for fresh herbs is increasing. The most used and therefore
the most cultivated are parsiey, celery (mainly for soups and decoration), chervll, dil
weed, mint and basil.

Fresh herbs are often cultivated at home or are hought mainly in supermarkeis or open
markets. [t is estimated that about 65% of the purchases of fresh herbs are in
bunches; or in plastic trays; 10% in plastic bags and sachets, and 15% planiad in pots.

The largest Netheriands producer of fresh herbs is VNK (Verenigde NL Krauler
Corporation).

imports

With the exception of parsiey and dill, which are partly supplied by domestic growers
and dryers, demand for dehydrated herbs is satisfled by imports. According to trade
sources, current imports of dehydrated herbs amount to about 1,550 tons yearly.
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Official trade statistics are available for some products fike thyme and bay ieaves.
During the period 1980 to 2001, imports of thyme averaged 94 tons yearly, of which
nearly 86% in cmde thyme, not crushed or ground, and 7% each in wild and crushed

thyme.

Imports of wild thyme, aithough small in quantity, rapidly increased from two tons in
1990 to 13-14 tons a year in 2000 and 2001, mostly supplied by Spain. Nearly 46% of
the imports of crude thyme were supplied by Spain (an average of 32 tons a year).
Owing to quality problems, imports from non-EU countries were almost discontinued
and replaced with supplies from France and Germany. Imporis of crushed or ground
thyme remained very small, averaging 5 tons/year over the period,

Turkey is the largest single supplier of bay leaves to the Netherlands, accounting for
about 70% of all imports over the five-year period reviewed. Average annual imports
amounted to 66 tons, of which 46 tons from Turkey. However, imports from this
country generally fluctuated downward, to the advantage of Egypt, Israel and intra-EC

trade.

On average, 13 tons/year of crude and crushed thyme and 7 tonslyear of bay leaves
were re-exported by the Netherands.

Major grinders/processors

There are two very large grinders and processors of culinary herbs, They have
integrated facilities and differsnt processing lines for cleaning, grinding, processing and
~ packaging herbs and spices, and for the manufacture of sauces, seasonings and
special formulations for industrial use in meat, sausages, bakery products, milk-based
items, etc. They are the largest suppliers spices and herbs {0 the Netherlands market
and their shares have been estimated by the trade to be about 55% in regard to
industrial food processing, 35/0 in the retail trade and 10% in the institutional catering

sector.

One of these companies is Verstagen Specerijen, in Rotterdam. The other is Euroma
International, with grinding, mixing and packaging facifities in its Wapenveld plant and
faciliies for producing special mixtures and components of soups, sauces, ragouts and
meals in its Schijndel factory. Both companies have modem equipment, sophisticated
quality-control laboratories and research and development facilittes. They tend to
purchase the largest proportion of their requirements of herbs and spices direct from
the producers. They cooperate closely with large overseas suppliers and provide
technical servicss to exporters particularly on quality problems.

The largest importer of culinary herbs into the Netherlands is the Van Eeghen group of
companies. Founded in 1662, this highly specialized group buys herbs fo their own
strict specifications. It has its own cleaning facilities. In addition to supplying grinders
and processors, they supply the iargest end-users of culinary herbs, i.e. companies like
Magg! and Unilever in the industrial food seclor.

Although freeze-dehydrated herbs offer the advantages of quality and economy of use,
the trade regards the Netherlands market as essentially price driven. Consumers will
not purchase freeze-dehydrated products at prices 10% to 20% highef than the prices
of air-dehydrated herbs.
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Prospects for Egypt

With imports of dehydraled vegetables averaging about 10,100 ons annuaily over the
fast five years, the Nethedands falls into the category of a mediume-sized Surcpean
market. Consumption appears {0 be relalively stable, and not much growth, #f any, is
expected, though the development of new products and end-uses may afleg) the
market posilively.

it shouid be noted that the Netherands plays & very important rode in the Buropean
food industry.  As other marksts for soups and simifar products using dehydrated
vegetables develop, for example in southern and eastern Europs. companies in the
Netherlands may be able to expioit some of thase cpportunities.  This in fum sould
resull in increased imporis of dehydrated vegetables in the jonger run.

Eaypt should monitor the market closely and, in coopergtion with an importer, dentify
market possibiliies for specific products. Exporters should constantly try t© improve
guality and service the markel well in order thal good iong-term business can be
developed,

The French Market for Dehydrated Vegetables and Dried Herbs

Supply and Demand

rance is the second largest European market for Dehydratedidehydrated vegelabies
and dehydrated culinary herbs and is a major exporting couniry.

The French market for dry herbs has slabilized, with the estimated annust growth in
tonnage not exceeding 2% per year. The prices of dry products have besn low in the
past two-three years because of strong compsifion, nal only from Mediteranean
countries such as Morocco, Turkey, Egypt or lsrasi, bul aise from Eurcpean suppiiers
such as the Netherlands and Germany. The rise in the prices of sage snd aregano in
early 1680, for example, led © a drop in purchase from more expensive origins and &
shift towsrds the lower-priced ones, rapidly pulling prices down o ther current ipwer
levels.

Domestic production

Parsiey, tarragon and thyme are culbivated commercially on a large scale, mainly
around Paris and the Provence-Alpes-Cole d'@zus region. Basil, chervil, chives,
rosemary, sage and dif are cultivated on a smaller scale.

The French company Daregal s the workl's leading producer of aromatic and culinary
herbs. 1t cultivates over 1000 tons of fresh herbs annually in the Pars and Gironde
areas on more than 800 ha. These are markeled in the indusirial and relail sectors as
fresh products, or as deshydrated, deep-frozen or fresze-dehydrated products.
Processing is carried out in the company’s own integrated processing units. More than
40% of the company’s annual turnover comes from its expaort sctivities.
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Figure 11, France: market share of the major imported culinary herbs
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The growth of demand for dry herbs does not exceed an estimated 2% yeady.
Consumption of deep-frozen herbs is thought o follow the annual growih rate for desp-
frazen ready-cocked meals, which averages 15%,

According to lrade estimates, the overall markel for dry culingry herbs bolh
domestically produced and imported currently amaounts o bedasen 5780 and £ 8840
tons per year. About 74.3% is supplied from imports,

French exports of herbs average between 1,878 and 2,500 tons vearly, This is
equivatent o 34.58% of domestic production plus imports.

Mint, thyme, parsley, tarragon, marforam, sage. Oreganc, rosemarny and basd are the
most widely used herbs. Al or aimost all of the mint, oregane, basil, rosemary, bay
leaves, sage, marjoram, savoury and dilt for domestic consumplion and re-sxport are
imponted. About 72% of the total cemand for thyme i kewise met by imports.

import and export statistics on thyme and bay leaves for the period 1880201

revealed that on average, of the 723 tons of thyme imported annually Detwesn 1880

and 2001, B6.1% (8228 tons} consisted of cultivated, unprocessed thyme, 10.4% of

wild hand-picked thyme (75.2% lons), 3.58% of cullivated thyme crushed o ground

{25.2 tons}).

During the same period, an average of 348 {ons yearly of thyme were exported. Of
{1 3%

these, over 32% was in unprocessed form, 8.2% was crushed or ground ang 1.3
consisted of the wild, handpicked varisties.

I3

Imports of bay Ipaves averaged 317.2 tons yearly, Re-exports amounted to 138 ions &
year on average.
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Figure 13. France Mint Import Value ~ Major Countries of Origin, 2001

Tows

The trade reports thal no mint is currently available from Eastern Europe.

Thyme

Ahout 6000 tons yeary of dry wild thyma leaves are consumed in France; o ird of this
is locally handpicked and processed, and two thirds are imported. The low prices of
imported wild thyme over the last several years resulled in 8 drop in cultivation in
France and limited domestic supplies of handpicked thyme 1o about 250 lons yearly.
Only very small guantities of wild thyme are currently oblained from the ames around
Paris and commercialized in freeze-dehydrated form About 100 lonsivear of the
annhual garden thyme are produced under confract in the Drome area for use a3 g fresh
herh in the manufacture of aicoholic drinks.

Figure 14. France Thyme Import Volume — Major Countries of Qrigin, 2000
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sterile variety. In spite of the excelient guailily ¢f the dom estically produned tarragon,
demand is limited by #s prices, which are migh in oomparison Wwith thase of | imporied
products.

The Russian fertile variaty from israsl was sold, for example, & $4.28 per kg, inluding
16% customs’ duties. The sisrile French variely was aiso imported from the
Netherlands and the istamic Republic of iran at prces amounting 1 3535 10 8823 kg
and $6 1o $7 kg respectively.

Lower-gualily farragon of the same varlety was imported from Moroooe ang Eastern
Europe at $4.484 o 86 245 kg. The prices of very small quantities of fopeguality herd
from Germany amountad 10 §10.714 kg.

Marjoram

France was a maijer producer of marjoram about 28 years ago, maindy in the Avignon
and Valence areas. T«:}day domestic production does naot mwed g eshimated 20 toos
yearly, over 96% of demand being covered by imports, Egypl I8 the pading suppiier to
France, followed by Hungary, and Tunisia which provides very s *mai quan{;tzeb,

Figure 18. France Marjoram Import Volume ~ Major Countries of Origin, 2001
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shifted towards Chilean supplies, pustmmpﬂcesafﬁmamﬂaswhﬂ&m
kg during the same period.

Oregano

mmmasﬁmﬁohmfammswmmm(«mdxﬂsmm
Albania and 131 fons from Turkey) to about 310 tons in 2001. Origins, prices per kg,
ard quantities of imports in the latter year are given beiow.

75 tons from Turkey, at an average price of $1.479 ($1.668 in 1988)
40 tons from Chile, at an average price of $1.75 ($1.775 in 1999)
About 20 tons from Morocco

About 342 tons from Albania ($1.607 to $2.643 for the top qualities)
11 tons from israel, at an average price of $3.96

Albania, Chile, Morocco and Turkey are regular suppliers o the French market.
Imports from Israel, Mexico and Yugosiavia are irregular,

Rosemary

Dry rosemary leaves have culinaty uses. The whole &y plant is used for
pharmacseutical purposes. Together with oregano, mountain savory, basil and thyme,
rosemary is an ingredient of herbs de provence mixtures.

The trade estimates that 390 tons of rosemary was imported yearly in 1998 and 2001.
The 2001 supplies originated as follows:

200 tons from Albania (hand-picked), at about $1.20/kg

150 tons from Spain, at $1.25t0 $1.43a kg

80 tons from Tunisia, at about $1.07 a kg

About 55 tons from Moracco, at an average of $0.928 a kg. Moroccan production is
astimated fo be sfighlly but regularty decreasing

Basil

France produces very small quantities of bas, most of which is usad freeh or freeae-
dehydrated. Supplies are supplemeantad by imports from Albania and Egypt.

The overabundant offer and the decrease in the value of the Uniled States doller
contributed to the low prices. Basll of the ASTA quality weas imported, for example, at
$0.893/kg from Egypt. It is estimated that of the 624 tons importad in 2001, 312 jons
were supplied by Egypt and 200 tons by Albania. Imporis in 1995 amounded to 360

tons.
Albanian products were traded at an average price of $1.304/kg.

Bay leaves

Turkey is France's major supplier of bay leaves; over 84% of imports between 1960
and 2001 originated from this source. Although import prices remained stable during
1995 and most of 2001, a price increase startad at the end of 2001 because of a sharp

. o & " @
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fall in avallable stocks. Average prices per kg amounted to $0.929 to $1.114 for bales
and $2.785 for good-quality teaves packed in cardboard boxes. Small quantities of bay
leaves are also imported from Albania and Morocco.

Savory

France exports domestic savory and re-exports top-guality savory from Hungary to
other EU countries. The Hungarian product was priced at $0.714/kg for the dry leaves.

The mountain or perennial savory was supplied by Albania and Yugosiavia at prices
per kg averaging $0.446 and $0.893 - $1.25 respectively. Smalil quantities imported
from Turkey were traded at $1.07 per kg.

Chervil

The market has remained relatively stable since 1982/19894. The French produce is
predominant and is commercialized at $8.930 - $9.820/kg. Imports originated from the
Netherlands (at $6.375/kg); Germany ($6.250 - $7.143/kg) and Eastem Europe
($5.357/kg on the average).

Chives

imports compete with domestic production, The main sources are the northern
European countries. Prices per kg from the different origins were stable, averaging
$5.357 - $6.250 for chives from Germany and $6.125 for chives from Denmark and the

Netherlands.

Dill

Dill tops are mainly used for flavoring vinegar and ready-made meals, The leading
exporter to France is Egypt, whose prices per kg have increased from an average of
$0.75 ~ $1.00 by the end of 1990 to $1.250 - $1.570 in 1995/1999.

Other imports originatad from Istael {which provides dili of an appreciated strong g reen
color) at $1.50/kg, the Netherlands ($2.70) and occasionally Morocco ($1 00 by the

end of 1999).

Over a third of the total French supplies (domestic production pius imports) of dry
herbs, i.e. between 1,875 and 2,505 fons per year, are exported mainly to the United
States and Europe. Significant quantities of herbs are also exported in freeze-

dehydrated (lyophilized) form.

The two leading end-users and retail distributors of herbs purchase the largest part of
their requirements direct from foreign suppliers. A limited number of brokers and
traders handle the import and export trade. They are listed in appendix 1.

All major processors and large industrial users of herbs purchase on the basis of
samples and require deliveries according to their own standard specifications and

quality requirements.
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Unlike all other European countries where bacteriological control is affecied mainly by
heat treatments, French regulations aliow the ionization treatment of herbs. This
treatment is used widely, although not for herbs packed for the retall trade.
requirements for this trade require this treatment to be indicated if the amount of herbs
so freated exceeds 5% of the quantity packed. The trade is of the opinion that French
consurners woukl reject products freated by irradiation.

market: mmmmme&mm(mmﬂuMa@mﬁ
They supply a large part of the needs of the industrial and catering seciors and
together cover nearly three quarters of the reiall market. Shares by brand in this
market are as follows:

Ducros Freves is one of the world's largest importers of herbs and spices; these
products account for over one third of the company's tumover abroad. It has
subsidiaries in Belgium, Canada, Spain, ltaly, Gabon and Portugal, and sales branches
in Germany, the Congo, Cote d'ivoire, Cyprus, the Middle East, Guinea, and Senegal
as well as in the French overseas departments of Guadeloupe, Martinique and
Reunion.

The company has developed its own brand of flavorings and seasonings under the
MWW It offers a wide range of products for all sectors of the market,
mrmwmmmmamw%mwm
food sactors and intemational brade,

Amora is part of the mulinational BSN group, which reaiizad in 2001 a total wurnover of
about $9.5 billion. Of this 11 % was in the grocery business, which includes trade in
spices and culinary herbs.

Owing to sfagnant market condiions and increased competiion from own-label
distributors, Amora was restructured in 1890, s operations on spices, herbs and
special preparations for dessert were transfarred to Chevigny.

The company purchases a large part of its needa for herbs dinect from source, but &
also uses the services of traders and brokers, more than Ducros does, It is estimated
that annual purchases average 500 tons of herbs and spices, pepper excluded.

project; implemanted by Abt Associsies, inc.
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The United Kingdom Market for Dehydrated Vegetables and Dned
Herbs

Dehydrated/Dehydrated Vegetables

Supply and demand

Domestic production

The United Kingdom has a considerable output of vegetables, which is sold fresh or
processed, e.g. frozen. However, according to trade sources, dehydrated vegetables
ather than potatoes are no longer produced domestically. SWEL Foods Lid., the last
remaining producer, has recently discontinued production. However, Enterprise Lid
(located in Port Talbot, West Glamorgan) and Commercial Freeze Dehydrated, Lid
produce some quantities of freeze—dehydrated herbs, e.g. chives. I should also be
noted that dehydrated potatoes in flakes continue to be produced to a certain extent,
but production figures are not available.

Imports, re-exports and apparent consumption

in the absence of domestic production, large quantities of dehydrated vegetables are
imported into the United Kingdom. Total imports, including potatoes, ranged between
14,862 tons and 16,240 tons a year during the Ave-year period 1982-1999. Excluding
potatoes, imports fluctuated in the range of 13,142 tons and 14,137 tons a year.

Imports of dehydrated peas, which moslly come from Ireland, France and the
Netherlands, are classified under HS 07.13. No import ﬁgum for this item are

provided in this chapter.

Export (re-exporis) of dehydrated vegetables fluctuated between 1,052 and 2,069 tons
during the same period. Excluding potatoes, they ranged between 795 and 1297 tons,

. Apparent cms;.srﬁptuon (imports less re-exports) of dehydrated vegetables, excluding
potatoes, was as follows: 11,845 tons in 1988; 13,217 tons in 1989; 13,882 tons in

1990; 13,850 tons in 1991; and 13,342 tons in 2001.

Imports by type and origin

Onions are by far the largest import item with 7,468 tons in 2001, valued at £9.1
million. This is equivalent to 48.9% of total imports by quantity, and 34.4% by value.
The United States remained the largest supplier over the period under review, foliowed
by Egypt and France. Developing country suppliers include India, Mexico and China,
though only small quantities came from these countries during the pericd reviewed.
Imports from Germany and the Netheriands are re-exports.

The second largest import item by quantity is potatoes (1,129 tons in 2001) with a
share of 7.4% (4% by value). The United States and Germany were the largest
suppliers. No supplies were recorded from developing countries.
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imports of mushrooms and truffies amounted to 554 tons, valued at £2.6 millon, in
2001, corresponding to a market share of 3.6% by quantity, or 9.9% by valus. Owing
to its high unit value, this product group was the second largest import item in 2001 by
value. China, the only developing country recorded as a supplier, was a major source
throughout the period under review.

Sweet com was imported in very small quantities, mainly from France and the United
States.

Imports of carrols amounted to 501 tons (3.3% of total imports), valued at £ 3.9 millon
represent %1, in 2001. Most of this came from other EU countries. Kenya, the only
developing country supplier, provided only 17 tons in 2001. Hungary also supplies
carrots, according to trade sources, but does not appear in the statistical listings used
as sources for this study.

imports of tomatoes amounted to 517 tons {3.4%), valued at £1.8 milion (6.8%), In
2001. Only small quantiies came from developing countries: Morocco, Chile and
Egypt. France supplies tomato powder. Imports from the Netherlands and Germany
are re-exports.

All other vegetables are grouped together. Imports have increasad over the period,
from 3,749 tons (£7.4 miilion) to 4,983 tons (£10.1 millon). This product group
comprises a large number of different vegetables and culinary herbs. The United
States is the most important supplier, followed by France and Germany. Developing
country suppliers include China, Turkey, Egypt and Kenya, in addition to some smaller
sources not mentioned specificaily.

Market requirements for specific vegetables are further discussed below in the section
on types of vegetables in demand.

Exports (re-exporis) by type and destination

Other ELJ countries are the main markeis, absorbing betweesn 55% (camots) and 100%
{mushrooms and tormaioes) of exports from the United Kingdom in 2001.

The product group “other” is the biggest export item (437 tons in 2001), accounting for
41.5% by quantily and 53.1 % by value of the iotal, In 2001, other EU countries
accountsed for about four fifths of all exports of this praduct group.

Market characteristics

Types of vegelables in demand

The United Kingdom Imporis & whole range of dehydrated vegetables and herbe In
various forms,

Onlons are by far the most important item. They are obtained In various forms - siiced,
granulated, kaﬁm They are used in soups, sauces, ready meals and
many other food products. Most end users prefer white onlons with a low bacieria
count as supplied by the United States. Some would like a darker onlon, though of a
quality similar to that of the white, for certain purposes. There is also demand for
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toasted ("roasted™) ocnions, According to trade sources, the onion market is stagﬁant or
even declining.

Though garlic is not reported separately in the official statistics, it is an important item
in the market. To a very large extent it is used in food products similar to those that
utilize onions. It is mostly imported in powder form. The market is showing some
growth as a resuit of increasing consumer acceptance of gariic-flavored products.

Carrots are aiso an important itern, though consumption is slowly declining, except in
the case of "puffed” carrots, supplied by the United States and used in instant soups.
Other product forms include slices, dice and powder.

Tomatoes are mainly imporied as powder but also in flakes and grits. The market is
declining, according to trade sources. Some importers are interested in buying sun-
dehydrated tomatoes.

Mushrooms remain an important though high-priced item Both wild and cultivated
species are imported.

Red and green bell peppers are increasingly used, both for flavor and for color.” Beil

peppers are used in several food products, in particular pasta and rice dishes, and

demand is reported to be going up. Bell peppers are imported mainly in flakes and
- dice.

Among the other vegetables and culinary herbs imported are the following:

o Leeks: While or green, in flakes, diced or powdered; the market is probably

stagnant.
Swedes: Imports are falling because of a declining market for thick
Peas: Imports are probably declining.
Spinach: Imported as powder (dark green) for pasta; imports are inm'easmg
Broceoli
Asparagus: Obtained mainly in powder form for soups; the market for this item is
small but is on the increase.
* Green beans, cabbage, horseradish, parsiey, chives (freeze-dehydrated) and
celery (also fraeaa-dehydraﬁad)

Many other vegetables and herbs are sold on this market. Annex Il (an imporiers
product list) gives a good indication of the products available.

e s 0 0 0

Market segments and end users

Since dehydrated vegetables can be used as a substitute for fresh vegeiables in a
large number of food products, they are used as raw materials or ingredients, in one
way or another, throughout the industry. Some of the main end-users are described

below.

The soup industry

The soup industry is by far the largest end-user of dehydrated vegetables (excluding
potatoes) in the United Kingdom, though the soup market in general is declining,
according to trade sources. An estimated half of the total supply of dehydrated
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vegetables may be used for soups, whether in retail or in catering packs. The British
soup market has three basic segments: packet soups (dehydrated), instant soups
(dehydrated) and canned soups.

The bulk of the dehydrated vegetables that go into soup making is used in packet
soups, e.g. thick vegetable soups. These may contain a8 mixture of several of the
following: onions, carrots, peas, tomatoes, cabbage, swedes, leoks and celery. There
are also a number of one-vegetable soups, e.g. tomato, leek, onions, mushroom,
asparagus. Other soups, such as meat soups or chicken cream, also contain small
quantities of dehydrated vegetables or herbs. fmmmmymﬁmm
vegelables as above. As this type of soup requires a very short rehydration time,
mnufaaummkfummm&wmm& Mﬂmmdm
contain vegetables, and dehydrated vegetables are probably used in mited quantities

Other food manufacturers and processors

There is no clear distinction between the soup industry and other food industries since
the former produces a number of different food products with dehydrated

as ingredients, e.g. salad dressings, rice mixes, sauces, sauce mixes, instant hot
meais and other ready meais. Ready pasia dishes and pasta sauces are fairly new
products, which seem to have a growing markel. These products are producod partly
by the big mullinational food companies and partly by specialized food manufactwers.

The following rice packs are examples of recently introduced producis seen In
supermarkets in London:

gdzeshwﬁted}vagemw tomato, mmmmmmm
g sachels.
.Samwssmmm'vww ingrecients include
~ dehydrated (dehydrated) vegetables, e.g., lentils, onions, carrots, broccoll, green
mmmmmmm
« Batchelor's Specisl Fried Rice Tandoorf. Ingredients include
(dehydrated) tomato, red pepper and leek packed in 108 g sachets {net weight)

The meat and the fish industry are also major outiets for dehydrated vegetables, which
are used, for example, in canned products and ready meals. Other end users inciude
manufacturers of baby food, of instant stuffing’s for meat and poultry dishes, of pies

and similar products.

Finally, it should be noted that the pet food industry also uses dehydrated vegetables,
especially potatoes and carvots.

The catering and institutionsl mariet

This is the second largest market segment for dehydrated vegetables, which are used
as a substitute for fresh produce, for exampile, by canteens, cafelerias, hospitals and

similar institutions. Negligible quantities are used in restaurants.

1nmwmmmmmmmmm
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seasonings, etc. sold in catering packs and supplied by the food industry (see above).
Pubs and restaurants also utilize these processed food products.

The retall trade

The United Kingdom appears to have a certain retail market for dehydrated vegetables
{packeted vegetables), though it is very small compared with the markets for fresh,
frozen and canned vegetables. As mentioned earlier there is no local production of
dehydrated vegetables. However, some companies offer a limited range of packeted
vegetables, mostly re-packed in the United Kingdom from imported raw materials.

Whitworths offers, for example, sliced onions (40 g), country vegetables (50 g), sliced
mushrooms (20 g), quick-dehydrated sliced onions (80 g) and dehydrated mixed
vegetables (80 g). J.A. Sharwood's assortment includes mixed vegetables (20 g, 50 g)
and sliced onions {40 g).

Several companies offer a range.sf dehydrated (including freeze-dehydrated) culinary
herbs. Among these are celery, parsiey, basil, dill, marjoram, chives and various
mixes.

In addition to consumer packs of dehydrated vegetables and culinary herbs, the retall
sector offers the full range of processed food products with dehydrated vegetables as
ingredients. These are referred fo in the section on the soup industry and other food

manufacturers.,

According to a leading food manufacturer, most of the food industry’s product
development work is geared to the retail market, rather than to the catering and
institutional sector.

Importers’ )uquktmmtu

End-users of dehydrated vegetables, especially manufacturers of soup and baby food,
have their own strict specifications that suppliers must satisfy. These specifications
normally stipulate grade, cut and dimensions, color, flavor, texture, rehydration ratio,
moisture content, suiphur dioxide level, bacteria count, packaging, storage, handling,
etc., all of which may vary from end-user to end-user. Annex lil gives sample
specifications of a major food manufacturer for onions, carrots and leeks.

Since the food industry is responsible for ensuring that its end-products satisfy the
requirements of food laws and regulations, food manufacturers insist that supplies of
dehydrated vegetables meet specifications and correspond to agreed samples.

Competition and prices

Price levels are very close to those of Germany. Refer to the German chapter of this
report for more details. '

Distribution channels

Dehydrated vegetabies are obtained by end users through agents or imporiers, or in
some cases are purchased direct from source. Distribution channels may vary
somewhat with the type of product and end-use.
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Agents and importers

Some exporters, such as certain manufacturers in Europe and the United States, sell
through sole agents, who then supply importers or end users, incuding food
manufacturers and catering companies, direct  Agents normaily work on commission,
It is not always possible to make a clear distinction between agents and importers
since some companies combing both funclions.

However, importers, who hold stock and buy on their own account, probably handle the
largest part of imporls. Some of these companies simply trade the products, but
m:ammmmmmmmmmmwmmm
grade, reduwﬁmmmmm«wmmm in order to meet thelr
own standards or their clients’ requirements. Mmﬂyeﬂﬂa&iwu‘
products, including asir-dehydrated, spray-dehydrated freaze-dehydrated
vegetables. m&mmmmmmmwm

mmmiﬂdude&ﬁw?m ingredients Lid (in Evesham); John F
& Sons Lid (Mickleton}); J.L. Priestiey & Co. Lid (Sieaford); and R. Sarant &
Co. Ltd (Basingstoke). Annex | to this chapter gives additional names.

Food manufacturers and processors

Large muitinational companies, their size and importance varying with the type of food
product in question, dominate the United Kingdom food industry. However, since
dehydrated vegetabies are used in numerous food items, a large number of medium-
sizad or smaller companies are aiso important end-users.

mmmmms,mm&m Nestie Co. Lid and
CPC (UK) Ld mmmmp : ydrated soup) market, which is by far the

H.J. Heinz Co. Ltd and Campbell are major producers of canned soup. Several other
producers, e.g. W.A. Baxter & Sons Lid, are also important companies.

Most of the companies mentioned above (or sister companies within the same groups)
also produce other food products that contain dehydrated vegetables, o.g. saucss,
sauce mixes, dressings, savoury rice packs, pasta dishes and ready meals.

This sector obtains its supplies of dehydrated vegetablas from a number of differant
sources, including importers and re-processors in the United Kingdom.

mammmnmmawmmmm
ial dehydrated foad. The company suppiies its customers with

Wmmmmmm Using dehydrated vegetables, &
also produces a range of soups and other products in catering packs.
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Some of the importers/processors mentioned above also supply dehydrated
vegetables in catering packs. Likewise, several food manufacturers, e.g. Batchelor's,
produce soups and similar products in catering packs for this sector.

The Whitworths Food Group packs a range of dehydrated vegetables for the catering
industry as well as the retail trade. It usually obtain its supplies from importers.

Market access

Customs dutles
The United Kingdom applies the EU common external tariff.

Food laws and reguiations

The production and marketing of food products, whether imported or domestically
produced, must comply with the Food Safety Act of 19904 as well as various other laws
and regulations. All food products may be subject to controls by food inspectors. The
Food Safety Act is general in nature and does not deal specifically with dehydrated
vegetables. However, various statutory instruments (Sl), including the following, make
special references to this product group:

¢ The Preservatives in Food Regulations 1989 (S! 1989 No. 533, as amended by SI
1989 No. 2287), stipulating, for example, the permitted amount of sulphur dioxide in
dehydrated vegetables. _

s The Lead in Food Regulations 1979 (Sl 1979 No. 1254, as amended by S| 1985
No. 912).

« The Arsenic in Food Regulations 1959 (S! 1959 No. 831, as amended by S| 1960
No. 2261 and Sl 1973 No. 1052).

Since the food industry is responsible for ensuring that food products meet the
requirements of existing food regulations, they usually have their own strict
specifications, e.g., on bacterial count, which suppliers of raw material must meet.

Dehydrated Herbs

The utilization of herbs in the United Kingdom for culinary and medicinal purposes has
steadily increased since the 1970s. Some of the increased demand has been satisfied
by commercial and home-garden production. Because of the absence of published
statistics, with the exception of import statistics on thyme and bay leaves, the market
estimates given below are based on information provided by trade sources. It is
practically impossible to forecast future market trends in terms of volume.

Domestic production

According to Dr. Nitya Anand of the United Kingdom Ministry of Agriculture, who has
been studying demand for herbs, farmers in the United Kingdom took the opportunity
for increasing their share in the domestic market by using large-scale, mechanized
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methods of cultivation. Tabig 13 gives astimalas of the current commercial production
of herbs.,

Domestic cultivation of herbs offers arable farming alternative crops with high fevels f}‘
hyglene and purily, However, in the absence of any govermnmental pr clection #d
subsidies, the future depends on the ability of British growers o compets on price wih
producers fram developing countries.

Current market and share of imports

According to trade estimates, the curreni size of the British marke! for herbg amounts
to about 4,000 tons annusily.  About 85% is suppiled from imports and 35% by local
producears.

The respective shares of imports and of jocal supplies differ frem herb 10 herd, as
£m3s .
foliows:

Figure 19. United Kingdom market size for dried herbs

Tons

Gage
Mint

Farsiey
Oregane
Barjoram
Hasit
Thyron
(il
Tasragpm
Gavory

By teaves
Rosemary

The most used herbs are parsiey {accounting for 25.3% of the herb market abousd :}%
is supplied domestically); sage {17% and 25.4% respectivelyl; mint {16.4% and 38.8%
and oregano {12.8% of the herb markel, supplied simost enfirely from xmpws;
Domestic farmers alse meet half of the demand for tarragon. While the mamxet for
tarragon is small {26 tons), the herb commands the highest price.

Manufacturers of industrial food products use an estimated 1,800 o 1,800 fons of
herbs, or about 40% of the market. A similar quantily is soid on the el market angd

about 800 lons are soid to the food catering secior.
The oy import statistics available concern imports of thyme and bay leaves.

in the case of thyme, the largest proportion of imports consists of the whole herb,
which averaged 201 tons a year betwesn 1985 and 1988, paaking &t 234 fons in 1887
and falfing to iis lowest level of 168 tons inn 2001, Exports of whole thyme {prabably re-
exports} averaged 27.6 fons yearly during the periad.
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Export Market Potential for Egyptian Food Products
fﬁvestmem Rat;oﬂafs

Spain has a near monopoly of the trade in thyme, including the wild variety. Very smal
guantities of this nerb are aiso purchased from France, Turkey and Yugosiavia,

Turkey has a near menopoly of the supply of bay leaves. The price of deliveries
increased from an average of £1,150 per ton in 1685 10 about €2.337 in 1888 and
£2,0687 in 2001, The rise was due to sustained marke! demsnd and supgly shortages
resulting from over-picking, «:ﬁmaahi and mounling Bbor costs. bnporiers have
complained about insect infestation of recent supplies. Small quantities of bay feaves
are also impored from Eastern European countries.

About 80 tons of rosemary, including the wild varigly, is imported ~ mainly from Spain,
The bultk of imporis reque re~cleaning to salisfy quality specifications in regard to ash
and moisture content.

The small guantities of dilf {30 tons}, tarragon (10 1o 18 fons) and savory {15 fonss
imported into the United Kingdom originate mainly from Denmark {mostly fresze-
dehydrated dilf} and France {partly freeze-dehydrated tamragon}

Major grinders/processors and trade brands

The official statistics kst about ﬁe‘gh' grinders/procassors of herbs and spices. Three of

these covers an estimated 74% of the value and 85% of the quantity of all i}*gv*‘eﬁ
herb products commerciaglized in the United Kingdom, as the following figures show

Figure 20. Company share in the British herb market

By value By* \m urne

The acquisition of Paterson Jenks in 1884 by the Uniled States company McCormick &
Co. brought under a single ownership and one brand name {Bchwarlz) the two leading
vrands of herb products in the United Kingdom (Schwartz and MeCormick )

McCormick-Schwartz offers an extensive range of different herbs and herb mixtures
for special uses, marketing them in flavor-sealed glass jars on its own display stends in
all the major retail market outlets. The company has also successhully marketed spice
racks 0 accommodate products in the kifchen as a promotional device. Economy
packs in polypropylene pots and double refil packs, as well as refill drums and cartons,
are an integral part of its range of products. Special mixtures of spices and herbs
adapted for microwave cooking and ethnic recipes with eye-caiching pack designs
have rapidly penetrated the delail markel. The company spent over 12 miffion on
advertising and promotional programs in 1980, including television adverlising, national

65 Proparsd in cooperation with Agriculture-Led Export Businesses; USAID
funded project; implemented by Abt Associates, ing.
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Export Market Potential for Egyptian Food Products
Investment Rationsle

At the time of the field survey for this study, the markst for a few products, e.g., belt
pepper, horseradish, asparagus, offered interesting prospects, though the quaniities
required were relatively small. Also, a firmer market for some of these products is
often the result of temporary supply shorlages rather than stronger demand.

In view of the high-quality requirements of the food industry and keen compelition on
the market, most exporters from developing countries will probably achieve the best
results through careful selection of an intermediary company. Such a company would
assist them in identifying market possibliities for products of interest to specific
customers.
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