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consist almost entirely of retail-packed products. Orange juice Is the leading In1XIrt i*) the
Russian Federation. accounting for 41% of total supplies. ou. illPOl1Bd jukles Indude
grapefruit (2%). other citrus fruit (5%). pineapple (6%). tomato (2%). jukles of aIher fruit and
vegetables (22%). and mixtures of different juices (22%). foIlow8d by SIo\ienla, accounted
million in for almost importance was Poland with Imports of $10.4,..... In 2001. en:.aa
($9.7 million). The main suppliers to Croatia were AustrIa. Hungary. IsnIeI and the
Netherlands. Orange juice accounted for 43% of total Imports. Imports Into SkMlli18
amounted to $8.6 1997, AustrIa being the leading source. Orange juice accounlIIld h81fthe
Impor1s into Poland.

Romania. the fifth largest market, Imported $5.5 milan worth of lIUIJtliBB. nlnly fnlm
Hungary. Greece. Israel and Ireland. Orange jukle accounted for 18% of allqlorts; aIher
citrus fruit juk:es had a share of 36%.

Several other ecollomlss in transition. e.g. the Slovak RepublIc, UkraIne and BeIIrus In1XIrt
some quantitieS. mostly of retaIl-packed jukles, nec:l8nI and drInk8. very oftIIn fnlm
neighboring countries like AustrIa. Hungary and Polalld. The B8IIIc SIBI8a (EBb.... I..alvIlI
and Lithuania) are Importing fruit juice and fruit juice raw material on a growing scae. "IIInl,
from the Netherlands and Gsrmany. and retall-packed juices. I8IgeIy fnlm F'1IiI8nd end
Sweden.

The three markets covered by this survey. the CZIIc:h RepublIc,~ end Poland.
together imported $18.6 mIUIon worth of jukles In 1997. orabout25"oftol8lii~lBlntothe
group of countrieS. Addltlonallnfonnatlon Is provided In the ClCU1Iry c:hapIIn.

Exports

DevelopIng countries/nIgIo accounted for between 37% and 48% of world of
juices during the period 1997 - 2001. In fact, their acIu8I share wII be nu:h liIgI_ .
considerable proportion of the expor1s. for example from the Neilleriallds and Gem• .,.
consist of re-exported products originating In developing countries. ,. llhown. Bnlzlil by
far 1he largeSt erxportar of fruit jukles (mainly FCOJ. but aIIo oIher cIIrus end 1rOpbII jukles).
Other Important suppliers amollg dewIopIng countrles include their Ill. Argei..... end
MexIco. ChIle. the Philippines and Turkey. each exportlllg more .., $25 ,..... In il*­
8'1I1UaIY.

DerMrId for fruit.....

For several yean; fruit juq has been one of the growth &egmeiiIB In the world ....
market. Underlying this International SUlX BIB has been the gel'" shift bt.dlal1 MI_
rlfestyle and the highly ·atlraclMl position of fruit juice as • nalInI. hIh praducI, high In
vItaminS and loW In sugar and artlllclal acldItIv8s. Fnit juice Is aIIo a leflaslling drink and
has enjoyed growth as part of the soft drinks sedor. which as a whole has been be••",
from a gradual global shift awey from aIoohoIIc drinks.

Factors Inftuenclng conaumpllon

EconomIC GlOliIfII

Eoonomic growth and the inc:reeslng weaIIh of CXll'IllUI1'l8n In Ierge~ of the world ...
been key facIorS stimuI8tIng market growth In the fruit Juice Industry. Dema1d for fruit jukles
has started to Incr88S8 In Hne with the rise In d/sp<le rbIe Inoome.

3 PnI..... In cocipenaon wllh Agile IIflIn ._1!lIpcIrtBud" II I I I; UUID
fundMi pro.tll:t; imp.1 ,...... '"APi"..a I i I, Inc.
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An increasing share of total food expenditure is spent on food consumed outside the home.
This growth in Qut-of-home consumption is also affecting beverage consumption, not only in
terms of volume but also in terms of the types of beverages consumed. The latter. is
particularly true for juices since food outlets tend to serve beverages with a higher perceived
value such as pure, freshly squeezed juices. Increasing out-of-home consumption is
therefore stimulating the growth of the premium segment of the juice market.

In many of the new consumer markets the potential for fruit juice consumption is still largely
untapped. With the economies still developing and per capita income levels still low, the
acceptance of fruit juices in these markets depends to a large extent on the industry's ability
to create affordable products. The industry will also have to combat the long-standing
tradition of homemade juices and the ready availability of a great variety of fresh fruits in
many markets.

certain developed markets are now starting to show the first signs of saturation and some
predict that the era of major growth for the fruit juice industry is nearing its end. A decline is
predicted In growth rates for the classic juices and nectars.

More Demanding Consumers

The already dominant share of pure juices in the fruit juice market will become even more
pronounced in the future. As disposable incomes increase, consumers are tending to select
products with higher juice contents and shifting away from diluted juice-based products. In
some markets pure juices already account for as much as 70% - 80% of the total fruit juice
and nectars market.

In many markets, fruit Juices are seen as a
breakfast drink, ensuring a healthy, refreshing
and nutritious start to the day. It is this
breakfast image, which is hampering growth in
the juice market. The industry needs to bring
about a 'breakfast break-out' in order to achieve
further growth in consumption. Consumers
have to be convinced that juices are an
appropriate drink for all occasions.

Growth in mature markets depends on the
availabiHty of value-added premium and
innovative products. In the pure juice market a
polarization is occurring between premiums,
chilled fresh products such as Not From
Concentrate (NFC) juices and lower priced
pasteurized long-life juices. Furthermore,
continuous innovations are needed to keep the
consumer interested in juice products.

Some defthltlons

• New Age~ are defined
as: 'alternative beVerages (i.e.
alternative tq- soft drinks)' that
have functional properlies. new
direction and ftaver appllaatlons',
or as: 'all beverages which were
not oo'the matketflveyears-ago\

• Functional dtildW are defined as:
'similar In appea8nce to
convenfiClnal fcc;d$ am Intended
to be oonsumed as part of II
usual diet, but motlilIed to fuIIIlI
phySiolOgiesl rotEis~ the
provision . , of slnlP.Ie nutJ1ent
require"~nlS';

The current emphasis on a healthy lifestyle is
stimulating demand for beverages with certain
properties, such as functional or nutraceulical
(nutritional and pharmaceutical) benefits. New
Age beverages are being developed to exploit the increasing segmentation of the market.

4 PI8P.-cs In coopenIlIon wIlh Agricuttur--lAd ExportBusl~;USAID
funded project; Implenwnl»d by Abt M.ocl_, Inc.
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This product group is able to meet a wide variety of consumer cIernMds whIe at the same
time achieving higher margins for \he producers. The juice Industry is able to benelIt fIom
these New Age beverages and functional drinks since many of them are juice-besed. They
Include blends of fruit and vegetable, fruit and tea, milk and fruit, mineral water and juice and
drinks with added vitamins and minerals.

While there is Indeed Inaeaslng demand for healthy products (In t8rms of IngudenlS, II8vor
and Image), the single most Important factor Influencing accep1ance In the market CXliltinues
to be taste.

World fruit Juice demIInd

Major Consumption Regton.

Some 28.8 billion Iitres of frult juice was drunk worldwide In 2001, a 22% InMIU on 1997
wnsumption levels. Nof1h America and Western Europe stII accoI.IIt for over 60% of wortd
consumption but the largest growth is oocurrIng In the dewIopIng regioI_ of Eastern Europe.
Asia and South Amerlca.

Although these new markets have also been responsible for most of the gcawlh of .,.. In
the fruit juice markat - from US$ 25.3 billion In 1997 to US$ 30.9 billion In 2001 - gcawlh was
also significant In the relatively mature markets of the USA, Western Europe, and Japen. It Is
interesting to note that while prlce levels have Inoused In the new market regioI.. they
have ctea"eased in the mature markets - an indlcatlon that \/OIume growth ocan parIy at
the expense of value growth.

In absolute terms, growth has been almost equal In Western Europe, Eastern Europe and
Southeest Asia. while growth Is stili hIgheet In the North Amertcan region. It Is the high
relative growth rates, however, which indlcal8 thole regions or nIIItf8ts wIlh the most
potential for \he future. The markets displaying the highest levels of ildlvldu8l 9'owIh ..
Brazil and the Czech and Slovak Republics, an of which have average annueI gcawlh .....
exceeding 25%. In terms of global \/OIume, however. these mart<ets are" iIlslgnlflcioll

Markat growth In the latin American and Sou\he8St AeIan regIoI_ In s-acu- ..... to
depend on the wide avallablllly of fresh fruits. Not only are fresh fNt8 an inpOilalipm of
the regular diet, but people are accustomed to squeezing fresh fruits at homB or pud Illig
them from street vendors. Demand for commen::iaHy produasd fruit juIass Is ....Asd and
largely untapped. The key wi! be to develop products. which are lIlroulllble 8nd ...
awoni,1Odate the lew: income levels.

It Is per capita wnsumptlon that glws an IndIcaIlDn of the stage of delo slapmenl ofn.at.
Ausbalia. \he USA and a number of Europlan c:ountrle8 I18WI the hlghalt per ClIplIa
consumption and are conskIered mature markets. In these mart<ets, the induIIry has to
focus on keeping \he consumer Interested In its produclB; oontinuouI lnooil8tlcll_ In boIh
product and packaging are requlnsd.

In many other markets, per capita wnsulq)tion Is stII relatively low and fuILn poIei'"
enonnous growth Is enonnoull. The countries with the highest growth ...... In per c:apIIa
wnsumption regions where Incomes are stiR relatively low. Among theee. the Iaga" growth
rates were achieved In Eastern European countries. but China, RUIllI8 and BrazI were aI80
among the fastest growers even though per capita cansumptIon remai_ln&IgnIIicad there.

5 I'NI*wd In coopenIlIon wflII~ Export In•••••; UIAID
funcs.cI proJ. ct; ",,1.0. I.d byMUllu II I Inc.
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Flavor Preference

With an estimated world market share of approximately 43.3%. orange is by far the juice
flavor most in demand. Apple juice comes in second with a market share of about 17.3%
and tropical juices (12.8%). Other juices such as grape. pineapple and grapefruit are some
way behind. can·t read this table!!!!!I!1I1l
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Flavor preferences can differ substantially between countries. Germany. SpaIn and Italy are
the main exceptions here with orange not being the overwhelmingly dominant flavor. In
Germany, apple juice has a major market share whereas In Spain orange. pineapple and
peach rank fairly equal with 30% market share each. For nectars. peach Is clearly the
dominant flavor in Spain with a market share of almost 50%. In Italy, pineapple is among
the dominant flavors. although a fair share of homemade freshly squeezed orange juice from
domestic fruit is consumed.

With the current development of a premlum-chUled segment In juices, the market share of
oranges is stimulated further as orange flavored drinks dominate this sector. Other fruits are
following now with chlUed grapefruit. apple. grape and pineapple appearing on the shelves.

The number of flavors in the market is due to rise further, not only because consumers In the
developed markets want more flavors and flavor combinations but also because consumers
in the new markets have their own local taste preferences.

Fruit Juice product range

The pure juice Segment continues to be the largest. and further growth is anticipated
because health consciousness is stimulating demand for 100% Juice. The most popular

II" ........

6 pllIplIred In coopendIon WIth Agrlculture-Led Export 8...ln_;USAIO
funded project; Implemented by Abt Anoc:latH, Inc.
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flavors in this segment are orange. apple.
pineapple. grape and grapefruit. There are.
however. also a number of countries where
juice-basecl drinks are dominant Examples
indude Belgium. Brazif. Indonesia and
Thailand. Demand for pure fruit juices and
nectars can be obstructed by a relatlYely high
price in many developing counlrles. and this is
especially relevant when fresh fruits are widely
available (see figure 2.5).

• Pure '100%' juice: thIa juice II
normaIy made d COI....alu
and usuaIy COIIIa1ns no addIlIW18.
HovIewr, Net From cenc.ibab
100'l(, juIceB are aIIIo ... .11Jte;
these are IIghIIy pesteurIz8d 8nd
distributed In ct*d ch8Ins~
Ike mIk products

• Nect8rI: ... eM COl 18111
betiJJ8en 25% 8nd 99% juice or
pulp. 1IoMMIr, neclais IwdIy
8Y8r COIilalil mere then 50Wt juice
or pulp; Mtlas are scId In either
mbBt or ...Iibced fonn.

• FAit juice drtnIas: fruI IIMnd
soft drinks which IlllI1il8ly cOlltliln
no mere then 10% juice or pulp;
IlIMlI'thllul, due to .. high
sales wIume, a COIiBlderl1b1e
amount d fruI juice COl.......
II protulllI In thIa "'I.lt d
.. IMMlnIge InduIlry
approxImaI8Iy 25%.

Product Inno...tIon

Because of the nature of .. product, product
development In the pure Juice segment mainly
confines itself to packaging Innovations, .­
blends and the Introductlcn of premium, chilled
fresh products. Not From CorJCBllbalB orange
juice is one example of a pure juice product,
which cffers great opportunities.

Nec:tars have more opportunities for product
develcpment than pure juices because the
number of possible product combInatIcns Is
much larger. Nectars became impcrtant in the
seventies when Florida orange productlcn was
severely reduced by frostB. AItematIve raw
materiaIB had to be used for the prcductlcn d
juices. Blends and exotic juices entered the
market and gained the consumers' intereBt. The pcpuIar ftlIvorB In thIB lIlIgIlBlt went 8nd
continue to be peach, apricot and pear as well as exotic ftlIvorB.

Most innovationS. hcviIever, have tBken place In the fruit drinks~lt d .. II.... 8nd
this Is stili the case. This segment Is the least restrfcbBd In terms of tIlMlr combIililllol. 8nd
offers a good base for all types of product 11lIICMIticns. Many of the New Age 1Ift_..
and functionel drinks use fruit concenbatBs and couIcl be Iabllillas fruit cIrInIaI.

TropIcIII Fruit JuIaM ......

Based on InformaIIon frcm lnIde sources. it has been reportIlid by the I'*"I .1,.. Trede
center (ITC)lUNCTADIWTO that annual 'MlItd lnIde In lrcpIceI juice pradllclll (8'di~
pineapple) Is estimated to be In the range of 185.000 to 210.000 MT (In single sb_igIh the
eqUivalent), valued between $175 mIIIon and $225 mIIIon. The ttne most Imp 18Ilt fruIII,
apart frcm pineapple, are banana, pesston fruit and mango. The I1lIIIIor II ..

European Union. the United S1Bt8I and the MIddle East

In addition to India. the'Mlltd market for mango ptne and COl.... I Is aIIIo -'IIIIIId by L8IIn
AmerIca (p1illlarily MexIco. BrazI, ColumbIa, Ecuador, Peiu. Ven8ZI III and Gi Ismlll) 8I1d
South East Asia. namely Thaland & PhIppinas. Major upcrtBrs d guava ... and
concantrate Indude South AfrIclI. Malaysia, the PhIIppi-. Th I lei and the L8Iin AnwIcII
counIrlesdMelcico. BrazI. Peiu. CcIumbIa and V.... all

7 ~ In coopeI'IIlIon wIlIl~ EIIpoIt ...1 III 10UUID
fUnded praJecI; ........... ..,. _ "Ia • 1 I, ....
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The demand for mango puree and concentrate has been said to be growing at an annual
rate of 10% in recent years. The total worldwide consumption, based on an estimate by
Foodnews, was estimated to be around 45,000 MT - 50,000 MT, of which India supplies
40,000 MT - 45,000 MT.. The major markets are the Middle East, which bUys 32,000 MT,
Europe 8,000 MT and U.S. 4,000 MT. Statistics of the foreign trade of India (D.G.CJ.S,
Calcutta) reported a total of 45,875 MT of mango puree and concentrate exported by India.
Of this total, 28,478 MT were exported to Middle Eastern countries (Saudi Arabia and the
UAE being the most important), and 10,194 MT to Europe (primarily The Netherlands, UK
and Germany). Other countries, including the U.S., imported the balance of 7,203 MT
during that marketing season. -

Given the above mentioned trade levels, and the fact that production and export levels in
other countries have been growing due to increasing world demand, current world trade
levels for mango puree, and concentrate are probably now in the range of 55,000 - 60,000
MT at a minimum.

World consumption of white guava puree and concentrate is also reported to be increasing
steadily in recent years, and was estimated at around 15,000 MT in 2001. Europe
reportedly accounted for 13,000 MT, followed by the Middle East and the U.S. with 1,000 MT
each. India supplies 5,000 MT of this trade in white guava puree and concentrate. For pink
guava puree/concentrate, the U.S. alone currently imports about 4,500 MT of this product,
according to one U.S. trader. According to Fintrac, Inc., pink guava is normally the more
popular of the guava varieties for juice making purposes, and can be sourced from Malaysia,
Brazil, South Africa and Venezuela. In most years, supplies of pink guava are Insufficient to
meet demand, and European importers have indicated that they would gladly purchase more
of the pink variety if it were made available.

This seems to be the norm for world trade in mango and guava puree and concentrates, with
demand usually outstripping supply, and the supply situation in major producing countries
dictating the future export potential for these products.

According to the ITC the following product characteristics are generally the norm in the
international trade of mango an guava juices, purees and concentrates:

Table 2. Normal Product Characteristics In International Trade of Mango and Guava
Purees and Concentrates

Product Brlx Main Sources
Mango:

Puree 13-18" India, Peru, Ecuador
Concentrate 28-32"

Guava:
Puree 8-11 South Africa,
Concentrate 20-25" Malaysia, India

According to the Agricultural and Processed Food Products Export Development Authority
(APEDA), an autonomous organization attached to the Ministry of Commerce of the
Government of India, tropical fruit juices, concentrates and purees, by and large, continue to
be traded internationally mainly in bulk form, for use as raw material by various industries.

The various packing options offered by India are as follows:

8 P.-pared In cooperation with Agrlculture-l.Acl Export BU8In_: USAID
funded project; Impl_llId by Abt Ae8oclllt8s, Inc.
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Table 3, Various Tropical Juice Packing Options Offered by India

__ _ .~~ _.......N~~LY{.~!.9.t'-!.JlS.9L.
Bag in drum aseptic pack 2~ 0.00
Bag - in - box aseptic pack 20 GO
Cans (A - 10) (6x3,1 k.gfCarton) 15.60
Cans (24 x 850 gm) 2040

The range of mango and guava puree and concentrate products presently offered by lndd is
comprised of:

• Totapurl Mango Puree {14 brix)
• Totapurl ~¥1ango Concentrate (28 orix)
• Neelam ~y'1ango Concentrate (28 brix)
• Raspuri Mango Puree (15 hrb()
• Alphonso rv1ango Puree (17 brix)
11 GUa".!a Puree (10 brix)

The industry in India is largely seasDnal in nature. The seasonai production pattern ,~,

mango and guava purees and concentrates is indicated beim.v:

• Alphonso Mango: April to t....1ay
• Totapuri Mango: May to July
• Guava: September to JanU3f'!

indian exports of mango puree (including cof1C'.entrate} dwmg the 1991>9'1 through 1987-98
period are furnished below, It is veri interesUng to note that in addition to the heanhy gro-.vth in
export tonnage over this period {135 percent lncrease), FOB price levels {expressed in lOC<3i
currency) have also increased dramatlcaHy, rising 343 percent

Figure 1 Indian exports of mango pure-e. 19-90/91 through 1997fSS
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Table 4, Tropical Fruit Juices World Trade ..
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Table 6. Indicative prices for bulk packed mango Juices In Europe • ofJuly 31, _

Origin

India

Peru

CostaR
Mexk:o

Ecuador

Nota:

P
C
P
C
P
C
C
C
C
C
P
C
P
P
P

Form 8r1x
16-18
28
14
28-30
16-17
16-17
28-30
28-30
28
3G-32
14-16
28
14-16
14-16
14-16

PIlCk

asep. AIph
asep. Tota
asep. Tota
froz. ChalD
froz. Chato
froz. Chato
froz. CrIoIHad
froz. CrIoIHad
asep. AtkIns
asep. alkIkenllhom
asep. alkIkenllhom
asep. alkIkenihad
asep. alkIkenihad
asep. alkIkenIhad
asep. alkIkenihad

1250-1275 cfrnelll
11~1175cfrneth

7~775cfr nelII
11~1175 cfr nelII.~ fnJe
750-800 4r neth. duly fnJe
fIOO.8OO (USA) cfr -dr nelII. duly fnJe
1150 cfr ne1h. duty fnJe
1200-1300 (USA)
950-1000 rot neth duly fnJe
1000 cfr USA
~750cfrUSA

1000 cfr nelII (duly fnJe)
1000cfrUSA
700cfrne1h
BOOcfrUSA

In India the estImal8S at the beginning d the IElIDO were for a bumper aop and•••
result, fruit prices were very low (10 RsIkg for Alphonso In AprI, and Ra 2.2O/kg forTaIapgI
beginning d June), I'nango Juices were relatively cheap and large CUi Ibaets WliI8 algned.
The prolonged drought and the Intenshle heat, which alfectecl 1he CXUlIJy from mid MIry to
1he beglming d June. followed by heavy late monloon rains • d Il'Iichk.ne, ... liIIrtIc:tId
the mango production. To what extent this Is 1he quesUon1 see Foodnews for article on
how this affected prices Although fruita were smaller than U8U81. 8CWi~ig to _ ........
as the Alphonso harvest Was almost 0Y8I'. this aop 8houId not hIM been too nu:h
influenced. Totapurl fruits were deflnllely more severely hit by 1he clmalle CUiidlllol••
their harvesIIng period begins in June. How badly this aop has been aIrIcken Is.. not wry
clear.

Conc:emIng Totapuri. 1he harI88t ended by end-Jlni Inllliad d erwhJuIy; IM« IIId
quantities have been only half the forec:asIs, and prices for rrJNIIl'lIIIIIrI8Ilnc:relU d to Ra 8IIrg
at the end d the~. thus giving an average lIIIOi'1aI price d Ra 6.50 to 7.- per kg.
TheiefOl'8 price for .authentIc" Totapurl mango CUilt8llbal& (It Is repcx1ad that _
processcn used other cheaper mango wrletIas such as ~Ieelam ID niduce COIls) juqled
from $800-$850 at the beginning dthe lIellDO ID $1150-$1200 now. latHs IUIDIlIbIe
or not, we cannot say. but some traders hIM their doubls ClllrICl8rt*ig 1he ... llhoIlfaI of
this aop. This problem Is even more evident with the A/phol.a prodllcllon. The '-._ d
this mango started earlier and 1he crop was reported ID be 8lCt Blint. SUddenly 1he
InfonnalIon arrived from origin that the crop end the juice producIIon WBni 50¥. baIow
expedationll, that fruit prices.had inaea&ed ID Rs 18/kg (SElIOO'..... Ra 1~14) and
thelefore that 1he earty season price d $900 - $925 had ID be c:'-ig8d to $1250 - $1275
for 'authanllc" juice (by authentic, according ID spec:IaIllIs, one mlBnll only 1he fruit CUiI"'"
from the dlstrid d Ratnaglrlln the Maharashtra Slate and aIao from 1he North of Ibnb8I,
and not the Alphonso Badami mango grown lround BengaIore. Thln ant aIao reports that

13 PrI;I,.1n~wllh~ExpoIt""I II; UUID
flIncIed PRint; "'41 _ ..... IiyMl·.. a 'I' " Inc.
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Alphonso juice adulterated with cheaper Lalbaung mangoes is also apparenUy offered on
the market). All this news seem to be very bad and a shortage of produce could be
expected. but as a matter of fact it is reported that up to now. the Indian producers have
shipped without problem the contracted volumes (at least to their traditional customers). The
lack of interest from the Near and Middle East this year for this type of produce may explain
the larger quantities available for other markets, and surprisingly, for the moment, nobody
seems to complain and the market is well supplied, to the satisfaction of the good growing
demand for this product. Latin American prices are all nominal as they are almost all sold
out, while the Mexican crop of Tommy Atkins and other Manila is reported to be good and
mostly sold on the also growing US market. So, surprisingly, for the time being this market
seems to be doing well. demand is good but supply, at least for the moment. is adequate.

14 p,.pantd In coopenlIon wllh AgricultuN-lAd Export BusI_; U8AIO
funded project; Implementlld by Abt -'8_1_, Inc.
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Potential nlarkets for Egypt mango and guava juices

USA Juice Market

The foflo'Ning graph lists the elF values of all Juice ,rnports, by i:xj~vldual juices, ir:tc the U S.
market during CY 2001. Apple Julce was the leading juice irnported at a elF value of ~bout
5233 million, followed byNrange jUice at $202 rnl1lion, plneappie juice at $75 n,dlon, grape
JUlce at $45 million, and other citrus Juices at $25 miWon.

Figure 2 USA imports of juices and concentrates, 1999/2000
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Table 7.

The top five suppHers of other fruit juices of other single fruit {USHTS 20098060S0} to the
U.S, market are: (1) ChHe. (2) Ecuador, (3) Egypt, (4) BraziL and {5} Thailand. Though
overall U.S. imports of other fruit juices under this category were down '10.6 percent in
volume, imports from Egypt continued to dimb, rising 28 percent to almost 4,6 milUon Hters
during CY 2000 perIod. valued at over $4,3 miWon elF basis (up 23.4 percent), Egypt
moved past Brazil last year to become the. g~4 leading suppHer of juices of any other single
fruit {USHTS 2009806090} to the U.S. market

15 Prepared in cooperation with Agriculture-Led Export Businesses; UKAlO
funded project; Implemented by Abt Associates, Inc.
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The figure below (overleaf: che/aiis the top ten sUPP+Dr::;. other fruit Juices to the LU:L
~ .

market over the ca!endar ye,::xs! 995 thmu9h 2000 1\\:(';(':::'ge elF prices per liter for each of
these top ten suppliers h<:3.·:i'~;· ak;.() been G.3ku!:Jted c:Jklndar year 2000, but we must
ernohasize here that this ':,,}SHTS c<:"teoorv inciude,;,: ::': number of different juices.. so
:01~Hx.1risons on average elF ~):'i(;ss bet';;'.';€;~'l ono!ns,s ::'.:u{nplicated by this factor. Also,

~:-t . , . ,.." ~-'- ,..,' ~"'''.Y- ~i("'",,,~ ..-:••.:-(~••,...-.. ~~}")~r~ l" 0. Y' '~...... • .(. :r.· . . ~~ t!- i"< ........ ~~~ ..... ~~...;. ....~ ~-' 0 i .COLIn nes may ";0;; :::'dl!:.;i)h:·:~! ;(: ..... :0:::••}.:<:< l ,Yk,· '.'h}<:J C': .!Uk.::.\ ':).\1 '.A 0 ":';'I'l:,.:il.- b""l ':jl..b'/,.. lUl.CeS,

16 PwpJred h ez:z;pNdtkn with j:;·grk:u1t'.sr6:·L"'·iS r::z:.X:<F~.H;in%ss{is; USAID
hm:;::[;:;,.;l r-m:)l~ct; Imrh~·m~nt%d by ~J:r:::\":;::i,·:::,,~hi~tes> inc.
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entering into the US. market under this USHTS c3tE:gory. so this also neec3 10 b+;}
Gons~dered.

Figure 3 Top ten 5uppHers of other fruit juices to the US market, CY 199912000
(in liters)
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During CY 2000 imp'erts of gua'.a puree mcreased 6,3 percent to almost $42 {l,iUon elF
value, whlle imports of mango puree were down 4,6 percent to slightly less than $60 rrddon
elF value, Import volumes, however, of both mango and guava puree were up, ","viin mango
puree imports up '10,9 percent to 5,086 MT and guava puree increasing :9,5 p·ercent to 4.192
MT. The major suppliers over this period have been Mexico, India and the PhMpplnes,
though imports from the Philippines \-vere off significantly the last rAiO years, Irnports over
this peflod have fluctuated from 8,084 MT in 1995 to 4,212 t\,Hin 1999 (averaging about
6,300 MTJyear), indicating perhaps the holdfng of stocks to hedgeagainsl fluch;ating
production levels in major suppliers, Also, due to these fluctuating production levels average
elF import values have ranged from $1.02 in i996 to $1.39 In 1999, It is interestng to note
in the table below that average elF imp-ori prices from majm suppliers also \/ary 'Nidely, wfth
imports from the Philippines rising to an average of $1,89 in 1999 compared to an average
CIF import value of SO.85 from Mexk'-e during the same year, Peak import perhyjs are
normally over the summer months.

17 Prepared io cooperation with Agriculture·Led Export 8usln(l$s-&5; USAI!)
funded project; lmple-mente-d by Abt Assodates, foe.
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Table 9. U.S. Imports of Mango PlUe€' tor ConsnmpH'::;(: Major Countries of Origin,
GY1995~~WOO, In KiJ~.wams~:!t!l~~~g.£..f~£~,~!S~:rr:.!::E!.;...w.w.Nw_

...................-.- ~._ _~_~~~~_ _ ~~~~rr2.~?.Q.9{: ..country
2noo \'TD1S99

lr: ;'\.(:.i.}.::,:,: :.. 'ry.,,; (if Quantity (k.Hogrwn::;}
'india ,,····~·······_····1 ,1··~1g:-3j2~"··1·:·54{:5f3T······T,-52X::i·i;r:;·········(~ij:s':({> ····i·,:·t::ili~·j4T-··i~·64~f22T"············:iZj;~;:·

A\<'g $Jkg $1.06 $-1.00 ::;1.;23 t1«l $1.22 $1.')(;
Mexico 1,-480,991 2,15:\807 8·49/H~l :),'j:3H,52:1 '1,635,06:~,·lOD.·t:)i;

A:,'g $/1<9 SOIl $0.83 scn $1'Y) $0.90 S'LO?
Philjppines 2,004,On 1.0GS,20Q 2,1W\503 ':,G32,?5? 9SS,G58 246.120·74.. :::'%
P-J/g $!~;g $1.24 $'126 $13'-+ $L';:' $1.88 $';15
Co!ombl8 825,852 :::;'000 2:nA'?{j h}:\~<':) 11i3,B6l 706/320 ·L1'X
A\lg $fkg $1,29 $OJ-3G $'L3a $i .. ··~(~· $1<~i4 $'L11
Pep,) 726,482362JOG f52H,8!'iO... 3-48,060 512,02B 47. i 'K
Avg $!kQ $1.02 $LOf 'f': .03 (<vi,. $1.00 $HlG
Subtotal 6,237,774 5,/66208 4.(32:3,001 D,7.J:2, :::l.98G,261 6,751.952 19.4'/,
% Top 5 77.2% tkU% 7ee~'b G4.!),), B6.8% 93.4%
TOTAL 8,084,298 6,:-'1"7,871 f>.-l23F,33 IJCWi,.;A? <635.770 5.D85,826 '~n9:>,

Al/g $/kg $1,05 ~. $.!j)2<_~$';2.i=__N1L::LL"w'M_ $L~l ~o_~U8 '~MM~~",
'U~HTS 2n07C'At';02fl. A1~"""i,--' n "d", " "r'a" "'-; 'i',:>tl "'''/''~'',d --'<"·~'~·"··"!'i.'·',<·, ., ·{,,,,,th·"-" "'r n~$ "'''0<:'''- '-''''d'':t >....;I, VV '.J::! .. ~ ..... ~v. ~v .•{h ..~:-- ~:';-..;.~.~ ...., a~: !-'.<>.-(.,' ......~~ ,-"V ...>h-:.. ''--: _(... >.:~::.<.={.:,~:,.,;"",.:. y."{ :.,..., •. I.<;;f! L.(-, .~V{ .."}~jf~ ....... .:.e~~v .. ./

Sources; U.S. intemat!or:8l l f<3H;f: ~.....orrlnW3S,()n Dal8t:':"S;:.' ~..::··:m·'~;, {:«!-{!:.{1;3t9.R.s.~,it:.::.qg:~J. Oat.:~

cQrnoHed from U.s Departrnf:;:lt cd Cornrnerce. ~.J;;; m-d u.s. InternaUonal Trade
Con~mission, Gornpile;d byALEE' .

Country

Table 10. U.S, imports of Guava Fume: for Consumption., by Major Countries of Odgin,
CY 1995~2000, in Kilogra!£~",'#ith~~n~L2!f$f~;!kZ~:.E:?l'''M_'~.. ~~._"__~..__~

19.?.2~ __.. !Q:?P; ." __J~?? .." ~g?iJ. _.. i~!EL __._-.?,,9.9Q ~_~~ % Ch8;'19<;;
YTD19SG
"/"r02000Brazi1 ...__.._~. 894~661"''''-?Tl':4j8 _········t?TG::ij)···· ..~--·;it::·Tr:j5·· ····· .. ;;;i£i:227..·1·:20T,i5-r..·..·.. ···--..~·2"iii.'3~(;·

Avg$!kg $0.97 Si.l'l $i;::5 $1.>:::: $'1.03 $LClA
Dom Rep. 527,624 G2\W1t:1 941 /132 ~ r··'3,2,·<:·. ,033,002 820,5-1:3
Avg$!kg $0.93 :>1))4 $1 .. 05 $1F: $1.20 $1-15
India 95,7'15 itA,BOO ';05,063 ::<3,:::}) bT1,3G9 773,05-5
A.vg $/kg $0.62: $0.'14 $OJ31 $0::56 50.64 $0.60
Colombia 177,993 e9;H}8 '\,1,5."1'14 22D;162 345,76:9 395.733
Avg $Jkg $1.55 $2,:Y· $L77 $1.]6 $1.2:1 $1.1 e
Mexlcf.l 102,B67" 572,cnS 643,560 ;·;W,SG! (>,0,278 365,0484
Avg $Jkg $1.00 $tU'6 $o.n $0.1:)3, $1 J)5 $1.07
Ecuador 112.174 2?O,96~ 541:H·M3 fi:::7j1? 320,706 272,':67
A.vg $fkg $1.08 $'un $1.15 $L':' $1.2.3 $1.17
S, Africa 2f-2,636 427,480 16,5:&0 Ci7,:U::< 2:35.320 219,440
Avg $/k.g $0]2 S\Hl(\ SC.T::' $O.9f. $OJl $0..72
PhHlppines B42,800 1A1B,.'~73 32~ ,425 8f36>C:V: 17,200 °
kvg $!kg $O,n5 SOT? $080 $0/::;' $CU.J1 N/A.
Subtotal 3,006,470 4,20':9,289 3,280/54\ :JA·94y(n ;J.i.iB9,S73 4,048,148
~c Top 8 92~2~;; 94,t}~}~~ 92.4~f;~;· 96)3S.{. 92.5'·?'C 9B.6~{(

Tota; 3,250.36'\ 4,.5~32,22/ 3,560,282- 3,(;1B,-':':.36 :::t328,105 4,192,205
Avg $/kg $0~'1 ~.J;o.81 $~..:::)2 u $·!/?-lv."wvm.~ $1.C@. }0.99 ~~~

(USN f S 20079.95010: GU8,./a pi}[}fe.-;; .;:rid puree, cooked ptf~rarAi{'r: 'N!;ether or fiot S~'/&$tcmed)
Sources: U.S. IntematGn81 T~,,;;:{;;, Cor;1r:'lis$.ion D8!.ab2>';')",!:nu {:tL~N{,di'll3b~§.0itc.gov}. Oda
compiled from U,S. D!;;p8rt~'{li::~r:i Gf Cornmi~n;;6, U.S'.3nd U.S. lntemationa\ Tn:;df3
Commission, compHed by ,ALES.

18 Pmpaf%ld in coop,zr<e.tion wah AtF'kultl,irG··Uvl [":pori. f.hJ:>inezscl&i; USA!O
f~w(kid pr<>!cct; !,nplmn{fl1t""d hy A,;,rl /V::(.'()():~tes, In<::.
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U.S. imports of guava puree were up 9.5% in voiume to 4.192 t,:1T during CY 2eX/O. lrnp:.xt
volumes over the 1995 - 2000 perbd have fluctuated from 4,532 MT i:~ 1996 to 3,260 in
1995, 8veragrng 3,800 t..H oyer this s:x-year period (see Tables 8 and 9in the StatistiC/31
Appendix). tAajor suppliers are Brazil, the Domir:han Republic and lndb. As ',vas the case
for mango puree, shipments of guava puree from the Philippines, which 'Nefe as high as
1,418 MT in 1996, have falien dramaticany over H'le past years to nothing in 2000. Here
agam, we also see a wide range of average OF import prices f',Ofn rnapr suppHers, "Nith
Colombian prices the highest and ranging fmrn 89 percent to 190 percent o'"er hdan ~;rices

(the lowest), as detailed in the tab!e below (oyerleaO. Peak. import peric-ds ·3re nour:aiiy
over the fall months. and sometimes also In the Sprin9·

Imports of Tropical Juice Products from Egypt

As mentioned previously, U.S. imports of juices of any other single fruit (USHTS
20(9806090) from Egypt which is estimated to be prirnarHy mango and perhaps some
guava juice/concentrate, continued to climb. rising 28 percent to aimost 4.6 mWirm iitNS

during CY 2000 period, valued at over $4,3 miHion elF baSiS (up 234 percent}

This dramatic increase occurred despite the fact that total U,S. imports of juices under this
cateqorv decHned 11 percent in value to almost $30.9 million ClF vaiue durinq C'y' 200e.
whil~ ir;port volume \.vas off 10.6 percent to 40,8 millionHters.-

Figure 4 Egypt exports of other fruit juices to the US market, CY 1999/2000, In Hters

5,{Y,},:).,C.(!.Q .;~ •••.•_-------•••••.~~~_ ..•••. _-- •••..•~-- _--.- ••..._ ~~----~.•.. _- -.~ ~_._ _..•••. _--- __.•.- __ .-- - _~-- - -- .

~ 3~5t(;.),O.:x? +.. -
c .~
~ ?>. [,>')f;.\1--::":: .~ .
o .
'0 2·.51...1:.).~·~.(x) -f·
$ ;
'c: 2 :;;';;-0OJ,)! ­
:;)

g t.5-:>")'!;:>;X) 1·
~ , ,(K,i\t?X!·
.5

}9"~5 1&9:5 ~ 00,7" ~ ft'a ..:%~' L:)~:'

r(jSHTS 2ac~aaMl1O: ,.:':Jl<:El (:f Ar:y OIMr Shg<e Fr'JJ( 1J,,-termfH<{M. NiHr:i}
:SUUrcd~' U.S-::~:tf:r~:6t5~}n~3r :"3~~ C.(';:'!'::m5$$~C~ Oa~ba~~ ':';N~:{':-e {~~~it~o._:t.;";-ili?·(;·, tl:(f:t$ <:.;:<~::~~

from U.S. ~:;;:;jnm.ent c:~ C!.5tnm.~ft'~~ U. S. : :,ua:$-:j:)~ and t;: S. ~-:":t-efflati¢:'(a;: 'ff"-R<!"e- C:!:<~;\t?::;5i;*~v.:~:

In addition, U.s. imports of mixtures of fruit juices. unfermented, under USHTS 2009'304(JOO
from Egypt tast year lncreased326 percent In value from S9,41O CtF value (11,734 liters)
during CY 1999 to $40,114 elF (45,913 liters} during CY 2000, Total US, imports of fruit
juice mixtures under this category '.vere $12.1 million elF value during CY 2000, up 17.5
percent over the CY 1999 leveL

There was also a smail amount (739 kilograms valued at $2,792 CtF) of im;x)rts of tn.At or
nut pastes and puree, nesoi {notelsewtlere specified or included), cooked whether or nN
sweetened (USHTS 20079~l6500)trom Egypt over the CY 2000 perioo,oompared to nothing
a year earHer- It is difficult to assess what exactly this product rnay be, but we can ten fmm

19 Prepared in cooperation with Agriculture-led Export Business&s; USA-ID
funded projec1; Implemented by Abt Associates, fne.
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the iariff schedulE: ':J12lt it ::~; n::;:; ,norqo pU:i::2:. 9:)D\,-',;'. (::):'2:(;: papz:ja puree: str"iv~'bony pur-co
nor apple, qu!nce 0: paD; ;.)un,:)~::"

The grmvth in U .. S, iinpc),t:::l pJiO:S cl BiY othcriruit (USHTS 200980609C)lru,n
Egypt has been irnprEK;sivz';, O\;~;r the C\" '1905· 2U'.Y) i>.':dod, this tr.s.ide has incmasod frorn
247,379 liters valued .at ;f2f2.0S4 elF' h 1Uj6 tu alinns'; A is rniHion liters valued <;It U:!f;)r- $4<3
rnHHon elf in C'{ 2000. ::::,pr~i;,;~~mt;ng 2'1 nro?!ihin veL.; ,,(:::;:;: dnd the elF vnlue of these wnpork
of 1,758 percent and i ,632 ;:HjrCent resped,veiy

Opportunities for Egyptian Expmieni: in the LU3i, N:i;~d<et

!n view of this success, H W ,oGornmenck;::! tV.H N ..FU with its rnango and guava Juio:i
product exporters to build on this prom;:sinq tracH E:xpand into the U.S, market for
mango and guava p!..wecs. impo< ",;o!ume fer these t:,"::,::: products averages ave: i0,OOG Mr
per year and \Nlt.h th~:, V'/ide :;a(aUons in supplier- E;}::/pt rnay be in a position to bre;:rk
into inls market and further expand its tr;)de v·lith )n t.roplc<;Il fruit juice products. in
addition, with Hie fluc(uaUG,'s in rm:i0go ;:)wductk}{' from major supplying countries
over the past feliv ye2l':'~,: U.S. knporters 'Nou!dqrobably welcome the addition or
anoth€r, rel:able sourGe of mango puree, This ;::ipp,::::,;::':'·:h n;ay also led to additional strategic
a1Hance poss\bWt.ies- in til", kFm of nev'! Joint verrtuH,:'::; direct investment potEH,HaL as hns
taken place in ;3 numb~'r of Latinj),rr,erk:an countd",,:;:::

In addition, new shipin~~nts of rni>::tures d fruit ,idees ;::/n( otrler fruit purees may alSD add te
this growing trade in tropicai juice produds fr(;rn EXq:.ri·i.(: the U, EL m<;lrket.

At the f',k"'N York Rest~'hjra1t ShO'N t:ekl <1t the end <>f F:;;,;:bnmry', ALE8 m€t with La Fe Foods,
2 tropical and ethnic toods dstributor that ~s nO',:,: irn~::orUng ;ctail shelf-stable i'n8nQO juice
h:xn Egypt co-packed und,;,;:r their t!"2':mtl 12lbeL La h kX:;:;lted in North 8ergen, 1'c.l<2\·; Jersey
and M1arnl, Florida sFifvinf! both the E~'lsterr: lJnhed SrC!ii.es, and through a network of sub­
distdbutOfS and vvhoie;:;aiers, cover::ng the mid"':/if:sti;'!rnsh~tesand the West Coast La Fe
sells to superrnarke. (;hains, o:Jnvi;;:nience ~:;tnre:::'.. ::eiqhborhood grecery' stores and

t t · !" f' , l' . \ ~ . ';'" •... . t . -res,auran s Wi al 0 me ~':Ispang;, NeSt nwsn Dno rn·;:s;::;'j:Hmarn marf:;e S. La Fe repcrted that
they are very happy \;'fith the mango, ju,ce p:ocl:.H.:t Yn:};"t) Egypt and stated th;;Jt sales arf::
increasinq at a r<=Jte of 15 percent They ;;l!sO rne:";L::j,T;',;{? that their Egvpti8n sU::Y)lier's )fiCBS"'"" ..' . .. ~... ~

a,e veri cornpeW'\ve and cheaper than rnm,qoiulCf: C1 hdia.

The list of North A.rneri::~.af: \tnporters ;:/ tC>pK,8! ,i;/<AO? products was greaOy expanded
over' the period 01 !l'!Is scope of v/or\(, Of the ClPC'::y, four importers of kopical fruit juice
products cont:'-lCteQ ovet the period of this SCOPB '.:',i<>rk, a total of seven of these import
companies fy;<pressed interest in b!:;dng (>:)ntactod ::):;;r Egyptian exporters with offers and
product samples it is i:,eikved, i'c:wever. thai' import companies ilJouid in fact be

20 PCj:JP~f:'0,j in ,;(i",p:~m~tk;n '>¥lth AgricAh.,n;:·C'..A~::j r:.:q.lQrt !:hlslnesses; USAlt::
i"m{190 pn)j:\i:c,t lmp!ernent&(i, Vi ,:::i!:>! .i~}':$.od1:3tiS':S, lnc. (i)
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interested if follow-Up phone survey oontacIs, or personal meetings, were canducIIId in the
future.

These seven U.S. Importers of tropk:al fruit juice products that 8lCpl eSBed an i ...... In
developing new market linkages with our Egyptian suppliers llf8 Ilsted below:

• B/ansh Inl8mational
• SA eartson, Inc.
• Encore Fruit Marketing
• Osage Food ProducIs
• Three Vee Food & Syrup Co., Inc. .
• J.R. Wood, Inc.
• CJacovIa Brands, Inc.

In c:onc:IusIon, it is beIieIIed that there exists an exeS.lnt pO.1l11a1 for fI.e. ilCnll II G
Egyptian exports of troplcaI fruit juices products to the U.S. merkel It Is I8OOl'IlIMlIlled that
our recent efforts be continued, both here In the U.S. and through assisting CU'exportlnon
the ground in Egypt, to use the intarest expressed by the lIlMln U.S. illPQrtens to build new
business relationships and market Unkages leading to Increased uport 88Ia8. Etbts 8houId
also continue to further explore possibHitIas with the other eighty lIlMln U.S. and ca......
companies identified as importing tropical fruit juices products to build their i ....est In
Egyptian mango and guava products exports, too.

GCCMarkets

Total fruit juice imports into Bahrain amounted to US$4,091,252 In 1988 b8IlId on BIIt•••
Diredoolte of Statistics data. Mango Juice was the IargeIt inported lIIngIe juIoB (38%) ...
imports totaIlng US$1,813,608, foIouil8d by Oranga JuIoe wIIh iiljlCll1s _lid lit
US$1,081,OO2. Egypt's main conIrtbutIons to this juice n&'ket 8tUlIclllg to oIIIcIaI Bs.....
statistics appeared in the "Other Guava Juice" cetegocy (a 0.05% n.... shant) and
"ConoentraIed Orange JuIoe" (2.8% of the n&'ket).

The predominant juIoB expoI1ers to Bat".. Inc:iude: S8ucI Arab/8, Kuw8It and the lNId
Arab Emirates.~ to FAO data, Batnln uported $770,000 of Fruit Jualin1_
a dea'eas8 of $187,000 under 1997 exports.

In 1999, Bahrain imported en estimated $4,091,252 of oornbIned frultjuas 8tUlI..", to the
Bahrain Directorate of SIatistics. The largest single juloa i lipCll1IId was "'GO juIoB wIIh
$1,813,808 in imports, foIIorJ9d by orenge juice with ImpoI1s VlIIued lit $1,081,OO2ln 1988.
Egypfs con1ribuIionS to this juice n&'ket appeared In the -ou. Gu8va JuIoe" csl ;,<lty
(0.05% of market) and ·Conc:elibated Orange Juice· (2.8% naQt shant). Beh.c's major
juice importers are: Saudi Arabia, Kuwait, and the United Arab En......

21 ......... In co IF.....with AgIIctIllln lAd Elrpaat "'inc ••••: UUID
tImcIed prIJ.ct; IItlfSl._..d byAilt .... 3 1 1,Inc..
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Statistics from the U.N. Food and Agriculture Organization (FAO) indicates that Bahrain
imported $7,165,000 in fruit juices during 1996. These data, however, are not supported by
Bahrain Directorate of Statistics data. FAO also indicated that Bahrain exported
approximately $770,000 of fruit juices in 1996, a decrease of $167,000 over 1997 exports.

According to FAO, Egypt imported an estimated $117,000 of Apple Juice In 1998, a
decrease of $108,000 from 1997 imports. Egypt also imported approximately $2,000 of
mango juice in 1998, a decrease of $6,000 over 1997 imports of mango juice. Available
Egyptian CAPMAS data did not indicate any fruit juice exports to Bahrain in 1998.

Table 12. Bahrain Market Basket Survey Averages - AprIl 2000

Avg. Price Price (US$)
Products Size ·IB.D. Rate: 0.373 Countrv of Oriain
!Juice - ADricot 1 lit. 0.450 $1.21 UAE iSharia
!Juice - Carrot 1 lit. 0.450 $1.21 UAE Sharia

ulce- Grape 1 lit. 0.450 $1.21 UAE Sharia
uice- Manoo 1 lit. 0.450 $1.21 UAE Sharia
uice - Oranae 1 lit. 0.450 $1.21 UAE ISharia
uice - Pineaoole 1 lit. 0.450 $1.21 UAEISharia
uice (Refrig. \-Aoole 1 lit. 0.50C $1.34 Bahrain
uice Refria.)-ADole 2 lit. 1.0OC $2.68 Bahrain
uice Refria.l-Grape 1 lit. 0.500 $1.34 Bahrain
uice Refria. l-Grapefruit 1 lit. 0.500 $1.34 Bahrain

Juice (Rema. l-Oranae 1 lit. 0.500, $1.34 Bahrain
Juice (Remg.>-Oranae 2 lit. 1.000: $2.68 Bahrain

Juice (Refria.)-Pineapple 1 lit. 0.500 $1.34 Bahrain
Juice (Rema.)-Pineapole 2 lit. 1.000 $2.68 Bahrain
JuiceJNectar - ADDie 1 lit.- 2 oa~ 0.750 $2.01 Oman
uice/Nectar - Graoe 1 Iit.- 2 oa~ 0.750 $2.01 Oman
uice/Nectar - Man!~o 1 lit.- 2 P8~ 0.750 $2.01 Oman
uicelNectar - Orange 1 lit.- 2 pak 0.750 $2.01 Oman

SOURCE: ALEB - BahraIn Market Basket Surveys, April 2000.

Opportunities

The Bahrain fruit juice market offers over a $4,000,000 export potential for Egyptian juice
processors. Mango and orange juices represent the largest single strength juices currently
imported into Bahrain.

Pnesently, Kuwait Is the largest exporter of guava juice to Bahrain; Kuwait and Saudi Arabia
are the largest exporters of mango and orange juice. Certainly there is a potential for
Egypt's juice processors to acquire a share of Bahrain's juice market from these two
oountries.

As is the case with Egypt, well-known "Westem"/Amerlcan known juice brands, like the
brand pictured at right, seem to have gained acceptance among expatriate consumers and
Bahraini nationals.

Juice mixes and chilled Juices also offer good opportunities for expansion in Bahrain.
However, due to the potential for daims caused by temperature damage to frozen or chilled

22 Prepared In cooperation with Agrlcultu~Export Buel_; USAID
funded project; Implemented by Abt AMocIIltell, Inc.
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juices in transit, the Egyptian exporter should pIaoe a ternperalunHecling d8vlce In each
shipment to indicate transit condition. To preserve the quality at the shipment, the uporIiBr
should also ensure a completely chilled sea shipping container or oveitllld truck trailer
container before loading any shipment from Egypt desllned for the Gulf.

UAE-Dubld

Dubai imported an estimated US$4,273,301 of "Single Fruit Juices" In 1997 repAlU 11I11111_
increase of US$607,401 over 1996lmports based on offk:Ial 0ubaI slallstlcal data. D8lB from
the U.N. Food and Agriculture Organization (FAO) indicated thai the UAE combined loI8I for
frultjuioes imports reached an estimated US$8,737,OOO In 1998.

The most inteleslli iQ aspect of the Dubai fruit juice industry is thai this smaI.Ii. expclI1ad
a large amount of fruit juioes to neighboring GCC COI.IlIrIes, In adcIlIoi. to Egypt n LI¥L
For example: From Dubal, Oman imported US$1,890,OOO; KuwaIt i.1flOIIad USS648,901;
Bahialn imported US$107,292; libya imported US$110,236 n Egypt itlflOllad US$43,135 In
1997. The toIaI exports from Dubalto these neIghbarfng GCC CllUI1It'Ies n EgyptIl..IJya
amoooted to USS2,797,564, almost 65% at Dubars lDlaIlmporIs. Jb!s el....... " amA
maI1s!!t reoreSBnls lI!t another 0D!!9I1lIIIly fgr Egypt's Iu!ce goo MJ.

The largest "SIngle Fruit Juice" imports were Orange JuIce, foIaMld by Apple JIJce n the
category labeled "Single JuIce or Vegelable."

Re BICPOI'ls from Dubai amounted to an esllici8lBd US$794,289 In 1997, to CllUI1It'Ies ....
Egypt CXIUId be exporting•.........,.
Then! was a $607,401 Ina8ISB in Imports for fruit juices InID Dubai (UAE)!lIt lin 1988 &
1997 according to Dubai Trade Slallsllc:a. FAO D8lB Indk:allld thai the UAE iiipOltad
$8,737,000 in 1996,1997,1998; these numbers ... very suspect due 10 the l.rlIl'on,lIltatthe
",.mil•• aatl8S the boen:I.

The juice with the largest gain in one year was HS Code 200910, 0nInga .k.ice, will. '*'
impoilalioii of $554,261 between 1988 &1997.

Re-exports from 0ubaI (UAE) 8IIllXI1ted to $794,289 In 1997, $43,135 at wNl:h ...
exported to Egypt. The largest Irnportens In 1997 of fruit juice from DubaI (UAE) went On-.
($1,890,000) Kuwait ($646,901), BatnIn ($107,292), n l/byiI ($110,238). WIIh this
amount of exports originating from Dubal (UAE), Egyplien fruit juice should
aetNeIy pursue these markets - Oman, KuwaIt, Bahnlln, and l/byiI- which 818 In own
backyanI.

23 ~.....~wflh~1!Ilport...·n. '; UIAID
tunded jll'lljnt; ....'.n. 1111 IiyMt III.D I I I, Inc:.
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.
DUBAI- FRUIT JUICES, SINGLE I EXPORTS 1997

(CODE: 200920 - 200930 - 200940 - 200950 - 200960 - 200970 - 200980)

COMMODITY JUICES !wEIGHT (Ka) WALUE (Dhnns.l VALUE IUSD) SIKa
RAPEFRUIT 140,65~ 338.79C $95,433.8C $0.6f
INGLE CITRUS 273,72' 853,98:: $240,558.5~ $0.8f
INEAPPLE 243,45" 722,41E $203,497.4E $O:a-
OMATO 7305 183,631 $51,727.0 $0.71

;RAPE 192,85 691,95C $194 915.4 $1.01
PPLE 87352 2943,514 $829,158.8 $0.95
INGLE FRUIT OR VEG. 1,397,69 3,529,09!l $994,112.3 $0.71
otal 3,194,95 9,263,38~ $2,609,403.6 $0.82

SOURCE. DUBAI RESEARCH & STATISTICS OFFICE

Table 13

DUBAI- JUICE, ORANGE I IMPORTS 1997 (CODE: 200910)
FRUIT JUICES & VEGETABLE JUICES, UNFERMENTED & NOT CONTAINING ADDED
SPIRIT, WHETHER OR NOT CONTAINING ADDED SUGAR OR OTHER SWEETENING

MATTER

~OUNTRYOF EXPORT WEIGHTIKal VALUE (Dhnns. I VALUEIUSDI S/Ka
ustralla 50,334 153,603 $43.268.45 $0.86
razil 183.070 919.327 $2589.65 $0.01

::anada 183,070 919,327 $258,965.35 $1.41
....·~'s 271,097 674,178 $189.909.30 $0.70
Egypt 0 0 $0.00 $0.00
Malta 173,557 369,398 $104 055.77 $0.60
Netherlands 91,023 526,450 $148,295.77 $1.63
Other 270,409 505,619 $142427.89 $0.53
Pakistan 91023 526450 $148295.77 $1.63

Africa 59,536 181,912 $51.242.82 $0.86
USA 768,157 4392,357 $1 237 283.66 $1.61
Yemen 58.674 133353 $37,564.23 $0.64
TOTAL 1966546 8,229,044 $2318,040.56 $1.18
SOURCE. DUBAl RESEARCH & STATISTICS OFFICE

SOURCE: CAPMAS· EGYPT

EGYPT - FRUIT JUICES INDIVIDUAL - 1999 EXPORTS TO U.A.E.

HTSCODE HTS DESCRIPTION Quantitv (Kal Dollar Value ~
2009110000 JUICE - Oranae Frozen. 4,000 2,754.11 $0.69
2009190000 JUICE - Oranae, Not Frozen 1,600 1100.29 $0.69
2009400000 JUICE - PineaDDIe 2,400 1651.70 $0.69
2009700000 JUICE - ADDie 3,800 2,616.70 $0.69
2009800010 JUICE - Manao 59630 19,543.00 $0.33
2009800020 JUICE - Guava 9130 7122.89 $0.78
2009900000 JUICE - Mixtures Of 18210 13623.99 $0.75

TOTAL: 98,770 48,413.19 $0.49

24 Preptlred In coopenllJon with Aor!culturH.ed Export Bual_; USAID
funded project; Imp......n18d by Abt Anocl_, Inc.



Export • ..,POfwIfIaI fot' fWpIIlIII Food1'Iu""",.""'......,."...,

Most of the juices observed during market basket suNeyS were pecked In TelraPak car1Dl1S,
which were sometimes bulk-wrapped in packs of 18 for 330 mi. SIzes ($7.88) and packs of 4
Hiler cartons ($5.44). Single 330 mi. TetraPak juices retaled for approximalBly $0.43 and
single 1· liter cartons sold for $1.39.

Packaging like this will enhance any product. Not only wi. this packaging ide8 make ..
product more attractive to the consumer because of It's convenience, but It wiI in etrect raise
sales potential because bulk packaging.

this type packaging Is what Is needed to not only Impress a COI'lSLII'lllI', but It is this type of
ImoYatiYe produds that inllJC)rters are asking for.

Table1" pubal: SUD8ml8rket surveY. -ADrII2000
AVG.PItce

- A'Jg.PItce US$
dOrtamProducls S/zB lU.DhJ IR8I&: 3.55l

JuIce - AllOI8 1330 m1J1l IIIIk 1O.0l: - Ar8blII

Juice - AllOI8 ~Il 4.821 It:!! UAE

JuIce - ADoIe 11l 4.831 $1.31.....AIitce

lJuIce - ADoIe 11l 4.1! $1.1' lJAE

iJuIce - AllOI8 1I1t. 4.11 $1.1 AIitce

lJuIce - ADoIe 1 III 7.75 $2.1 ,~.~

lJulcelDrinks - 'V 473ml. 2.75 SO.I StaleI
lJulce - FIUil Cocld8II 11l 4.621 51.3IaJAE

lJulce • Fruit Cockt8II 111I. 4.1E 51.11 lJAEl

lJuIce - FIUil Cocld8II 1 III 3.75 51..:!!!! !!!!!!!!.NrtclI
JuIce-Gr-. 1 III 7.75 S2_~lNIIdI

JuIce-Grme b30 m1J1lI111k 10.00 $2~Ar8blII
JuIce-G_ 111. 4.7D S1 AtIca

~uIce- 1" 4.821 SuriJAE

""Ice- Il 3.D51 51.11 IJAI; I

,JuIce - GrIpefIuIt RaDy RecI 'II .88 III
22.n 18.41IJ StaleI

JUice-a- It. 4.711 . I~AtIca

lJulce • lIId1l III 4.831 51 AtIca
JuiaIII- 1 III 4.621 h=Julce- Il 4.50 51 MIca
Julce- III 4.15 $1.1

JuIce- 1 III 4.15 51.1 MIclI
JuIce- 330mlJIlIIIIk 10J!!t. $2 AnIblII
Julce- 1 III 4.8:11 $1.DJAE

JuIce- 1" 4.11 $1.17 UAE

JuIce- 1 It. 4.1E 11.1 Attc8

JuIce- 111. 7.75 $2.11 LJnIIId I
1.80 ..

Juice - ~ .75 • .41 ,...--...~
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AVG. Price
Avg.Price US$

Products Size (U.Dh.) I (Rate: 3.55) Colmlrv of Orialn

UUIce - Oranae. Fresh ~.O lit. 7.se $2.11 UAE
Uulce - Oranae, Fresh 12.0 Itt. 5.9U $1.61: UAE

Uuice - Peach 1 lit. 4.6 $1.3C South Africa
lJulce • Pear 1 lit. 4~63r $1.3C South AfrIca
lJulce - PlneaDDle 1 lit. 4.62 $1.3C UAE
UUlce - Pineaoole 1 lit. 4.2S $1.2C UAE (Shariah)

lJulce - PlneaDDle 1 lit. 4.25 $1.2~ UAE IDubal)

Juice - PlneaDDle 1 lit. 4.15 $1.P C>_..... Africa

JUica - Pineaoole 330 ml./6 Dak 10.00 $2.82 Saudi Arabia
1.89 lit.

Juica • Pink Lemonade I'Refrla.) 22.75 $6.41 United Slate8

Juice - Red Currant 1 lit. 4.63 $1."" IC>~ .... Africa

Juice - Tomato 1 lit. 4.62 $1.30 U.A.E
Juice - Tomato 1 111. 4.1~ $1.17UAE fShariah)

Juice - Tomato 1 lit. 4.15 $1.17 South AfrIca
ulce - Tomato/Cocktail 473 ml. 7.75 $2.18 United States
ulce (Bottled) • ADDIe lilt. 3.75 $1.06 Gennanv

Juice (Bottled) - Graoe 1 m. 3.75 $1.06 Gennanv

Juice Concentrates - Fruit CocIdalI 1 Itt. 12.95 53.65 Denmark

uice Concentrates - Lemon 1 Itt. 12.95 $3.65 Denmark

Juice Concentrates - Orange 1 lit. 12.95 $3.6 ark
lJulce Concentrates· Peach IlO d. 13~501 S3.BC Lebanon

Wice Concentrates - Red 1 lit. 12.911 $3.65Denmark
~uice Concentrates - Rose BOd. 13.5ll $3.8~ ebanon

Juice Concentrates - S 1 lit. 12.95 $3.65 Denmark

Juice Concentrates - S Bod. 13.5ll $3."n

Juice Concentrates· VanlUa Bod. 13.50 $3.80 ebanon

Juice Drinks - Manco CocktaIl 407 ml. Botae 3.25 $0.92 United States

Juice Drinks - Peach Iced Tea 407 mi. BolUe 3.25 $0.92 United States

Juice Drinks· Plneaaole PaSlIon tilt. 3.00 $0.85 United States

Juice Drinks - Pink Lemonade 407 mi. BotUe 3.25 $0.92 United Slates

Juice Drinks - SlrawberrvlKiwi 407 ml. Botae 3.25 $0.92 United Slates

Juice Drinks - Watennelon-Klwl lilt. 3.00 $0.85United stales
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SOURCE: ALEB - DubaI. UAE ........ 1lask8t Sdwys, Apfl2000.

Glass botUes OCCUPY a large porUon cA the shelf space In the hypennarkeIs and groceI'I
stores In Duba!.

Bottled juices are primarily mIx8d Juk:e drinks. conIaInIng less than 1()IJ(, fruIl juice. 8s
opposed to the nectars or pure Juices In TetraPak cartons.

Sparkling Juices are finding their way Into more upscale marbtB 10 saIIsI'y the more
sophisticated consumer. Many of these sparkling juices are 1IingIe'juice uI'fwtngs, 88
opposed to the blended "fruit punch" or "iJuplcal blend" juices.

There Is a marked dIstindionbe~ the Juice and necl8r prudllcIB oI'Ier8d in 11IOII....
Fruit nectars are usually packaged dlstinc:tMlly to distinguish them fI'um the lower prtced
"single stIer",lh" juices.

Fruit juice concentrates are also popular with CCII'ItIt.meI'S becauIe cA their COlMIIIiMce.
These fruit drink c:oncellbales cost on average $3.84 per 1Il8r.

Other types of c:onvenIence juices that are making an ilipact on the Gee n....... the
premium single streng1h refrlgeialed Juices fI'um the US. These juIcM C8I'I cost • II'IIl:h •
$6.00 for a 1.8 litter carton of fruit juices such as. grapefruit, ClIang8, or '** lemolld••
These Juices seemed 10 sell quite well, despite the cost, 8CCClIdiIII 10 one stock derk In
Dubal.

Opportun....

Dubai is estimated to import $8,000,000 10 $9.000,000 In fnlIt juices per yeer. Amost
$714,000 was exported from Duballn 1997 alone. not accounting fortheolherEmiates.

Dubal also re-exported an estImaI8d $2,754.429 of Fruit JuIcea Inm the auf Regioll 8Ild
Ubya In 1997 according to DubaI Trade SlalisticB.

AI of these opportunilIeI are In cIoIe pRIldmlty to~ b........taIIunCDIt..one nETan
why exports are law. but better marketing and sales can provide higher wUNs of .....
which wII drive down lr8IlIPClIlatiun coat.

KuwIiIt

In 1998. batted on KuweIt PiI..1Ing MInIstry dlIta, KuwIIt i'ipOI1Id .. • .1 .'BlI
US$19,280,323.43 of combined "Fruit JuioIs." Of this ln1Jort market, S8udI AnIbIe acquhd
the~ share (33% valued at USS6.422.310.23), foIc_d by JncIII wIh Ilbout. 30%
share (valued at USSS,8S8.801).

Kuwait Imported about $19,260.000 worth 01 fruit J'*- 8Ild lIIlPClI'at .. "'re' d
$5,252,138 of fruit juices in 1998. $643.530 of whidl was~ Into GUf Coqleiallon
Council (GCC) countries. Of the Import market lelled8d In the abcMt tabie. SaudI AnIbIa
acquired a 33% shln, folk:med by Indle with about a 30% sIBe. Egypt wes not llBtitd 88 an
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Export "rlcet Potential for Egyptlen Food Produet8
Investment ret/onel

importer by Kuwait Planning Ministry data. Mixed juices, single juices, and nectars are very
popular.

Not only were fruit juices' popular, but vegetable juices were also found In abundance in
most stores. Juices packaged in 1-liter Tetra Pak cartons were often more evident than the
smaller sized cartons. Smaller sizes were packaged in over-wrapped, bulk packages of
either 330 liter or smaller individual containers, which are becoming popUlar In the GCC.

Table 15. Kuwait: Market basket survey averages -AprIl 2000

Price Price (US$
Products Size I/K.D.1 Rate: 0.303 Countrv of Oriain

Uuices - ADDie 330 mU8-oak 0.48 $1.58 UAE (AI Ainl
Uuices - ADDie 1 lit. 0.295 $1.39 Austria
Uuices - ADple 1I1t. 0.36ll $1.19 UAE (AI Ainl

Saudi Arabia
Uulces - ADple 1 lit. 0.290 $1.39I'Dammaml
Uuices - ADDie 1 lit. 0.275 $0.91 Kuwait
Uuices - ADDie 1 lit. 0.42C $1.39 ItalY
Uuices - ADDie 1 lit. 0.47E $1.57~ustrelia

uices - ADple 1 1it./12 oak 3.90( $12.87 Kuwait
uices - Banana 1 lit. 0.42C $1.3~ Italy
uices - Banana/Orange 1 lit. 0.42C $1.39 ItalY

Juices - Fruit Cocktail 330 mUS-oak 0.480 $1.58 UAE (AJ Ainl
Juices - Fruit Cocktail 1 lit. 0.3611 $1.19 UAE (AI Ain)

uices - Fruit Cocktail . 1 lit. - 4 pk. 0.800 $2.94 Kuwait
uices - Graoe 1 lit. 0.475 $1.57Austrelia
ulces - Graoe 1 lit. 0.350 $1.16 Kuwait

Juices - Graoe 1 1it./12 oak 3.900 $12.87 Kuwait
uices-Gra 1 lit. 0.420 $1.39 Italy
uices • Graoefrult 1 lit. 0.420 $1.39 Italy
uices - Graoefrult 1 lit. 0.330i $1.09 Kuwait

Juices - Graoefruit 1 lit. 0.275' $0.91 Austria
Juices - MultiVitamin 1 lit. 0.275, $0.91 Austria
Juices - Orange 330 ml./8-oak 0.480' $1.58 UAE (AI Ain)
Juices - Orange 1 lit. 0.475 $1.57~ustrelia

Juices - Oranae 1 lit. 0.420 $0.96 ItalY
Saudi Arabia

Juices - Crenae 1 lit. 0.200 $0.96 'Dammaml
Juices - Orange 1 lit. 0.360 $1.19 UAE (AI Ain)
Juices - Oranae 1 lit. 0.295 $0.97 Austria
Juices - Oranae 1 lit. - 4 ok. 0.890 $2.94 Kuwait
Juices - Oranae 1 lit. - 4 ok. 0.890 $2.94Kuwait

Juices - Oranae 1 11t./12 oak 3.900 $12.87Kuwait
Juices· Peach 1 lit. 0.295 $0.97Austria
Juices - Pineaoole 500 mi./bottle 0.205 $0.68 LebanonlUSA
Juices - Pineaoole 1 lit. 0.420 $1.39JtBtV
Juices - Pineapple 1 lit. 0.460 $1.52 Kuwait
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WhHe most juices are peclaIged In Tetra Peke and gIesa, AmMceI......... lingle
strength juices are emerging In the Kuwaiti markets. llIese Juices are 8CIIiii6._ as nu:h
as twice the price fA other juices, but there Is an expatriate __id for theee juaB.

Many of these juices are blends using tropical frulls RIte banana, COCOid, and III I 'on fruI.
This Innovative blending fA juices Is just one example fA how the CllI*IrI*' wII pwd_. 8
new product ewn if It Is at a much higher prioa, just because It Is dllferenl The IOllge~ fA
these new products Is high due to 1heIr high quality and c:onsIstent ftlMlr.

"'_6iN11t ratIoMl

Price ~ (US$,
Products Sim lKD.l : 0.303 1t-_......·fA

uices - Pi · 1 lit. 0.2110I SO.
uices - PineaDPle 1I11 0.2951 $O.~
uices • PineaDDIe 1 lilJbottIe 0.64f $2.1

Uuices • PineaDDle 1 1it./12 oak 3.90( 112....."........
lJuices - T ne 1 III 0.29!:

~~
.

lIuices • Tomato 500 mlJbottle 0.20 $0. 'leu.

Juices - Tomato 1 III 0.27 $0.91
lIulces - Tomato 1 lilJbottIe 0.64 $2.1" liSA

JulceslConcen1r8l
1900 mi. O~ $1.-· .

Juices/Concentrates ·
1900 mi. 0.5901 $1.

JulceslConC:en1r'
0...J 11.Lemon 330 mi.

lJuiceslConcentrates - lime 330m!. 0.450 '1.
~uicas/ConOerltr

330 mi. 0.45Cl 11~e
~uIcesIConc:entr - Red

1330 mi. O. 11~
~uioesfConc:entra · o.sJWhite 1900 mi. '1.
JuicesINec:larS - 11IIl 0.49 '1.
uiceslNeclars - Guava 1250 mi. 0.10 $0.
uiceslNectars • Guava 1500 mI.JbotlIe 0.205 $0.".
uiceslNeclars - Guava 1 III

0; :i~uicesINec:tars - Guava 111l-41lk. O.
lJuiceslNeclars - Guava 1 nt.JbatlIe 0]i45 $2.1'" ~
lIuices1Nec1ars • 250 mi. 0.100 ' so.lIuiceslNeclars - 330mI O.~m $1. Mil
lJuiceslNeclars • 500 mI.JbotlIe O. !051 $0. 1let...

uiceslNec:tars - 1 III O.~2Q '1.
uicesINecIars - Mango 1Rt. O.:wl '1.1"''''~ (AJ Mil
ulceslNectars· Manao 1 Nt. -4 Ilk. 0.89Cl $2.

JuiceslNec:tars - Manao 1 IIt.JbotlIe 0.645 $2.~ ~
JuioeslNectars • Pear 1 Rt.-41lk. 0.890 $2.
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Egypt was not listed as an importing country by Kuwait Planning Ministry data and
CAPMAS- Egypt data did not indicate any Fruit Juice exports to Kuwait in 1998.

Opportunities

With a $33,000,000 market for juices in Kuwait alone, Egypt has an ample opportunity for
export sales. After speaking with several buyers, it became obvious that the juice market
has been considered to be a "eut-throaf market in which to become involved. Fruit juice
processors have been known to sell their products at cost just to hold market share until
prices stabilize after a reduction in import costs.

According to 1998 CAPMA8-Egypt data, Egypt exported almost $1 million dollars of
assorted juices to the United States, but failed to export any juice to Kuwait. It is very
difficult to understand why Kuwait was not on the list of exporting countries since it is so
geographically close to Egypt.

There is a good market for innovative products that don't compete in the traditional fruit juice
market. Blended juices using tropical fruits and non-traditional blends offer an excellent
opportunity to attract buyers.

Packaging has become state-of-the-art in the Gulf, employing brightly colored, high quality
graphics and packaging designs. High quality packaging has become the best tool to meet
competition in the fruit juice market. Distinctive packaging for nectar products is used to
distinguish them from traditional strength juices (see overleaf).

Qatar

According to the Qatar Planning Council data, Qatar imported approximately USS8,180,904
of Fruit Juices in 1998. Saudi Arabia was the largest single exporter with US$3,710,426
(24%) followed by the UAE with US$2,046,496 (13% of market share).

The remainder of the imports came from a wide variety of exporting countries like U.S.,
Canada, India, Indonesia, and of course European Union countries.

Egypt supplied approximately US$5,194 of Fruit Juices to Qatar's import market in 1998.
With a market opportunity of almost US$8,180,OOO, Egyptian processors have an
opportunity to expand sales rapidly.

Martet analysis

Qatar imported an estimated $8,180,904 of fruit juices from over 33 countries In 1998
according to Qatar Planning Council data. Saudi Arabia and the United Arab Emirates
supplied the most juice with Egypt representing one of the smallest suppliers. Exports from
Qatar totaled approximately $14,154 and re-exports were estimated at $63,975 In 1998.

The U.N. Food and Agriculture Organization (FAO) estimated that Qatar imported
$2,759,000 of assorted juices in 1998, a slight difference of $5,421,904 from the Qatar
Planning Council's official data. FAO also reported an estimated $4,000 exports for 1998,
so it is safe to assume that the Qatar's offICIal figures are more accurate.
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According to FAO reports. Egypt imported an estimated $119,000« apple and n.1gO juice
in 1998, a decline of $114,000 over 1997 imports. Egypt's exports amounlIld to $1.389,000
according to FAO In 1998, a decline of $116,000 for apple Juice, end a dec.lle for 11_190
juice of $22.000 over 1997, expor1s.

EGYPTIAN FRUIT JUICES EXPORTED TO QATAR ·1998

HTS
HTSCODE DESCRIPTION QuantItY CKa.) DoIarVaIue SMa.

2009800010 JUICE-MANGO 20C $270.23 $1.351
20 JUICE-GUAVA 30C $249.991 $0.83

TOTAl· 500.00 $520.22 $1.04

As evidenced In the two tables abow, Egypt has under-reportIlId expoo1B ageIn. In 1998.
Egyptian CAPMAS data Indicated that exports totaled $520.22, while olIIdaI ORr PIII.1Ing
Council data showed that Q8tar imported an estimated $5,194.44 war1h d juice from Egypt
In 1998 - a difference of $4.674.22.

Table 17. Qatar: Su
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~vg. Price Price (US$)
Products Size Q.R.) Rate: 3.60 Country of Oriain
Juice - Pineapple 1 lit. 4.50 $1.25UAE
Uuice - Pineapple 1 lit. 5.25 $1.46 U.~.E. (Shana)
Juice - Pineapple 1 lit. 3.50 $0.97 Kuwait
Uuice - Tomato 250 ml. 1.50 $0.42 Kuwait
Uuice - Tomato 1 lit. 4.50 $1.25 U.~.E
Juice- Tomato 1 lit. - 4 pk. 14.25 $3.96 UAE
Uuice - Tomato 1 lit. 5.00 $1.39 Kuwait
JuicelNectar - Apricot 1 lit. 5.00 $1.39 Saudi Arabia
lJuicelNectar - APricot 1 lit. 5.25 $1.46 U.A.E. (Shana)
Juice/Nectars - Guava 250 ml. 1.50 $0.42 Kuwait
lJuicelNeclars - Guava 1 lit. 5.00 $1.39 Kuwait
Juice/Nectars - Manoo 200 ml. - 8 Dk. 10.00 $2.78 U.A.E
JuicelNectars - Manoo 250 mi. 1.50 $0.42Kuwait
Uuice/Nectars - Manoa 1 lit. 5.00 $1.39 Saudi Arabia
JuicelNectars - Manoo 1 lit. 4.50 $1.25U.A.E
JuicelNectars - Manoa 1 lit. 5.00 $1.39Kuwait
Juice/Nectars - Manoo 1 lit. 5.25 $1.46 U.A.E. (Shana)
JuicelNectars - Manoa 1 lit. 5.00 $1.39 Oman
SOURCE. ALEB - Qatar Market Basket SUMlYS, Apnl 2000.

Opportunities

In 1998, Qatar imported $8,180,904 worth of fruit juice, comprised of shipments made up
from 34 separate countries. Australia exported over $52,790.98 of fruit juices in 1998. So,
excessive freight must not have been an issue that hindered exports from this country.

In contrast, Egypt exported only $5,267.60 In fruit juices to Qatar 1998. Freight costs should
not have caused these low exports since Egypt is geographically MUCH closer to Qatar than
Australia. When compared to distance and the expense disadvantage that Australia
overcame, Australia's pricing was even lower at $0.84 per kilogram than Egypt's $0.91 per
kilogram. So, Egypt's processors must have experienced problems with either: marketing,
production cost, labeling, packaging, and quality OR all of these issues combined.

Clearly, opportunities to Increase juice sales in Qatar abound - processors merely have to
prepare to take advantage of these.

Saudi Arabia

Imports of total combined "MIxtures of Fruit Juices" to saudi Arabia amounted to
US$12,218,223 in 1998. Kuwait, the largest exporter of Mixed JUices, exported
US$3,233,680 worth of products (27% of the market), followed by The Netherlands with
exports valued at US$2,144,163 (18% of the market). Egypt's juice exports to Saudi Arabia
were negligible according to Jeddah Chamber of Commerce data - Mixtures of Juices
totaled a mere 0.2% of the market (or US$22,484).

According to CAPMAS, Egypfs exports of combined juices amounted to approximately
US$198,OOO in 1998.
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In the "Single Fnit Juice" category, the United S1ates donlill.1ed the nwkeI wIIh
US$3.821.751 (41% of the market) of total Impor1s, while the UAE expcxI8d an addIIIonaI
US$2,436,440 (26% of the market). Egypt ITl808Q8d to acquire a 1% share of this market.

MarUt analysis

Fruit juice Imports Into Saudi Arabia arnounl8d to over $21.828.895 In 1998, the IIrgnt
groupings comprised of "Mixed Juices" and "Single Juices." KuweIt do,,*_d the mbl8d
juice category with over $3,233,680 (27%) In Impor1s. while The Netherlands ranked 8llCClud,
capturing 18% of this market based on product value. Egypt ITJlIfllI98d ID acqui'e only 0.2%
of this market - also based on product value.

The United States (U.S.) dominated the "single fruit juice" market wIlh $3,821,751 (41%) In
impor1s, while the United Arab Emirates (UAE) supplied another 26'J(, valued at $2,438.440.
(See table on folloWing page.) Egypt's 8JCpOI1s captured 1% If this markal

The combined IDIaI for these two cal8gorles and other sssOited juices Is appRDdmatlly
$32,628.895 for fruit Juices Imported Into Saudi ArabIa. Exports from S8udI AnJbIa were
reached $9,000,000 In 1998.

Between 1997 and 1998, SaudI ArabIa saw a $1.866.000 InOUIS In InIPQl1ll for SIngle Fruit
Juices. The U.S. inaeased exports to Saudi Arabia by $2,233,898 in 1998. It Is thought that
this ina sase WIll partially fueled by higher Impor1s of single sb6llgth high vaIue)*les from
company's like Tropicanalland DoIee. These high-value juices are someIiI•• mbl8d wIIh
tropical fnllts like banana and other exoIIc ft8'Iors to enhance sales In a very QXlI.IOl.
market place.

SAUDI ARABIA - OTHER SINGLE FRUIT JUICES I IMPORTS 1998 (CODE: 20098090

COUNTRY WEIGHT(Ml) VAlUE (SR) VAlUElUSO) ~
lJAE 3725 8825000 S2.438,440.68 S854.OB
USA 2344 13529000 $3 821751.41 $1.830.44

1040 2148000 $808,779.88 ~
533 2789,000 $787853.11 $1.478.15

1856 6.223.000 $1.757,909.80 $946.13
ITOTAl- 1998: 9500 33314000 ~410734.48 $990.60
SOURCE: JEODAH CHAMBER OF COMMERCE

It Is worth noIIng that SaudI ArabIa exporI8d appI'OldmtII8ly $9,422.000 In]l*-mKuWIIIlIn
1988. while importing $3,233,680 from Kuw8It. This dlsaepanr.y Is &pI81M111y _ to ..
fact that the juices exporled badt into KuwaIt were pacItaged • oppclll d to the bulk
shipmenIs that may haw been nIClIMId from KuwaIt.

The cxxnpetIIIon for the fruit juice market Is very high, wIlh 88 rnlII1Y • 23 cllfeJert bi••
vying for the attention of the consumens. PackagIng Is very high 1IIctJ, UIIng ll8\'IJ" new
types of Innovallve packaging schemes. Tetra Peke Is the pr/nBy pedlaglllg syalsm being
used by most juice PlOC BB• on.
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Export Market Potential for Egyptian Food Products
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Advertising is widespread. including billboard sized ads. television ads. bus stop signs. and
individual handout materials. Innovative packaging designs using high gloss catalytic
lacquer printing, or metal materials are commonplace.

Bulk packaging is very common with Tetra Pak@ juices (6 Pack - 330 ml. SR 11.00). Juices
packaged in 1-liter Tetra Pa~ cartons are very common (S.R. 5.00). Another popular size
is the 2-liter refrigerated plastic jug (S.R. 12.00).

SAUDI ARABIA: Market survev averaON - Aoril2000
Price

Price (S.R.
(US$)

of OrIainProducts Size Rate: 3.54
Juices - ADDie 250m1.124 botIIes 39.00 $11.02 saudi Arabia lJeddahl'
Juices - ADDie 330 ml.124 Tetraoak 39.0C $11.02 Saudi Arabia lJeddah\

330 ml./Telrapak - 27
!Juices - ADDie k:artsJ1 case 18.95 $5.35 Saudi Arabia (Rivadh\

uices - ADDIe 330 ml./carts-18 31.00 $8.76 Saudi Arabia (Jeddahl
uices - ADDie 1 lit./case-12 56.0C $15.82 saudi Arabia lRlvadh\
uices - ADDie 1 Iil./case-12. 33.00 $9.32 Saudi Arabia

kJuices - ADDie 1 litJcase-6 29.00 $8.19 saudi Arabia (Jeddah\

!Juices - ADDie
Saudi Arabia (AI

1 lit~astic-Refno. 6.00! $1.69 KhDbar\

lJuices - ADoIe 2 lit.IPIasllc-Rafrio 10.001
Saudi ::-abla (AI

$2.82 KhDbar
330 . ml.lTetrapak - 27 !

!Juices - Grace cartsllcee 18.95 $5.35 saudi Arabia lRlvAdh\
kJuices - GraDe 1 1It./cese-12 56.00 $15.82 saudi Arabia (Rivadh\

Juices - Manoa 1 1~88llc-RBfrlo.
Saudi Arabia (AI

6.00 $1.69 Khobarl
Uuices - Manao 25Om1.J24 bottles 39.00 $11.02 saudi Arabia (Jeddahl
>Juices - Manoo 330 ml.J24 Tetraoak 39.00' $11.02 Saudi Arabia (Jeddah\
Juices - Mango 1 litJcase-12 56.00 $15.82 Saudi Arabia (RIYadh\

Juices - Mixed Fruit _.'.L $1.55
saudi ::-abia (AI

lilt . 5.50 KhDbar
Juices - Mixed Fruit

$8.76isaudl Arabia (JllddWIlPunch 330 mlJcarts-18 31.00
Juices - Mixed Fruit

saudi Arabia (Jaddah\Punch 1 IItJcase-6 29.00 $8.19
Juices - 1 litJcase-6 29.00 $8.19 Saudi Arabia (Jeddah\

Juices - Oranoe 25Om1.J24 bolUes 39.00 $11.02 saudi Arabia (Jeddahl

Juices - Oranoe 330mlJ24 Telraoak 39.00 $11.02 Saudi Arabia lJeddah\

Juices 330 mlJcarts-18 31.00 $8.76 Saudi Arabia (Jeddah\
Juices - Oranoe 1 IlIJcase-12 56.00 $15.82Saudi Arabia (RIYadh\
Juices - Orange

25Om1.124 boIUes $11.l121saudl Arabia lJeddah1P' 39.00
Juices - Orange

330 mlJ24 TatraoIIk 39.00 saudi Arabia (JeddahPlneaoole $11.02
Juices - Peach 250m1.124 bottles 39.00 $11.02 Saudi Arabia'(Jeddah
Juices - Peach 330 ml.l24 Tetraoak 39.00 $11.02SaudiArablalJeddah
Juices - Pineaoole lllt.lcese-12 56.00 $15.82 Saudi Arabia (RiYadh\

280 ml. 2.00
Saudi Arabia (AI

Julces1Drinks - ADDie $0.56 Khoberl
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SOURCE. ALE8-5audI ArabIa M8rlIelB81ket~. AprI2000•

A large pen;entage of the Juices foood In the martc:eIII WIf'8 pac.1l(I8d In S8udI AnIbI8. A
small peroentage was Imported pre-packed from Gulf States producers. A ",owing 1Alnd
toward U.S. packed pule juices from TrapIcan8Il end DoIee ... msIdng en 8ppa••a In

ProducIB L Ptb. (S.R.IE:>3.54 dOrlnh

UulceslDrinks - AooIe 1450 inl. 3.1ll: ~Ar8bIII (AI$0.

lJulceslDrinks - ADPIe I2so ml.Jcaae-27 18.011
Ar8bIII(AI

$5.

UulceslDrinks - Lemon 12· 8.Gll
~ Ar8bIII (AI

52

Juic:eslDrfnks - Lemon 1 IIlIPIaslIc-Rerria. 5.011
l;eucI Ar8bIII (AI

$1.41
Juk:eIIDrinks - Lemon

280 mi. 2.IX
S8uciI AnIbIa (AI

Drink SO.
Juk:eIIDrinks - Lemon

1- -~~~ 8.IX ~Ar8bIII (AIDrtnk . $1.

l250mlJcsn 2:1 18.00
AnIbIa(AI

Julc8slDrlnlCs - $5.

JuiceeIDrinks - I2eo mi. 2.011 ~Ar8bIII (AI$0.

lJulc8slDrlnlCs 1450 mi. 3.011
AnIbIa(AI

$0.
-MIxed jSadAnIbIa (AI

Fruit I28oml. 2.011 $0.
~ulcesIDrlnks - Mixed

1450 mi. 3.00
~Ar8bIII(AI

FIUIt $0
Julces/Drinkll - Mixed

2000'1» e.ocJ _ . jSadAnIbIa (AI
Fruit

~AnIbIa(AI
JulceslDrinkll- I2so mlJcaee-27 18.011 $5.

beoml. 2.011 SO.!
SluI AnIbIa (AI

-
JulcesIDrinklI- 1450 mi. S.oO $0

SluI~(AI

-Apricot eo>. ~ jSBud AnIbIa (AI
12 .. - ~. 8.011

JuasINecl8rs -
55.011 .'.-=1~12

JuasINecl8rs - Pe8ch 11iU_12 55.011I SiS. AnIbIa

JuasINecl8rs •
55.0111~12 $15. AnIbIa

Ju~'-
~I" - .. 11.50

.... JS-dAnIbIa (AI

- .~-Mbla(AI
11» -~~. 8.00 $1.

JulcIsINeclIn -Apple-
55.oJ SiS.1~12 Mbla

-
55.oJ111t.1c-.12 $15. AnIbIa.
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Export Market Potential for Egyptian Food Products
InlfflStment rational

the up-scale markets. During an in-store interview, one customer commented that he was
"tired of the taste of locally produced juices" and "interested in trying something new, as long
as it is pure and fresh, regardless of the price."

When pricing between two juices is close, the packaging seems to be the deciding factOr
when customers choose one brand over the other. While observing a chilled juice case in a
Riyadh supermarket for approximately 30 minutes, the brand with the better graphics was
observed to clearly outsell its equally priced competition. A side note to this observation is
that the better-selling brand had provided strategically placed, in-store advertising materials
to gain the attention of the consumers.

To distinguish its nectars from its 100% Juice products, the better-selling brand used high­
gloss metallic Tetra Pak-aging incorporating a water droplet, "wet look" background with
photo-quality, superimposed depictions of the fruit used for the nectars. The stock clerk at
this particular store indicated that he had to re-stock this brand more than the other brands,
and he thought that it was because of the packaging that the customers bought this
particular brand. The stock clerk was asked if he thought that the juice itself was better, and
replied that there was not that much difference between the two brands relative to taste (the
authors agree with this assessment).

Any company wishing to enter the saudi Arabian market place with juices must reallze that
this is a "cut throar sector of the food industry according to one importer. There is a
tremendous amount of competition in the market place, which will require a great deal of
money for mounting a successful campaign in order to gain access into this lucrative market.
It is advisable to approach this market as a bulk juice exporter to some of the more
established producers in Saudi Arabia.

Opportunities

With a $32,000,000 market for fruit juices available in Saudi Arabia, Egyptian processors
should take a good portion of the market share providing that the quality, pricing, packaging
and transportation cost improve across the board.

The image of Egyptian products must improve to increase exports. A reputation for poor
quality reinforced by poor packaging dilutes any advantages Egypt might have with low
production costs and geographic location.

Most of the major exporting countries other than Kuwait and the United Arab Emirates (UAE)
are at a major disadvantage geographically when compared to Egypt. Transportation costs
are high in Egypt, but these costs can be offset by cost control measures and volume sales.

Egypt has the advantage of Iow-cost labor when compared to countries like the U.S., and
competing European Union countries. This Is a distinct advantage when competing with
these other processors half way around the world.

Aggressive marketing campaigns in the Gulf and other Importing countries, in conjunction
with increased advertising will need to be budgeted to make importers aware of the products
produced in Egypt.
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~herpotentialmarkets

Economies in transition

With total imports of fruit juices Into the major economies In transIIIon arnculIIng to just eMIr
$75 million in 2001, these new markets ant stIU quite sman and amount for less 1han 2% cI
world imports. However. it is significant that imports am.rt doubled. In~ terms. lMIf'
the five-year period 1997 - 2001.

Impor1s into the three markets. Czech Republic. PoIMd end Hunpy (wIh a IDIaI
population of 59 million Inhabitants - roughly the same as France or the Unled Kingdom).
amounted to $18.6 million In 2001. Compare these wlIh the figures for France end the
United Kingdom, which imported $332 mIIRon and $295 mIIRon worth cI juices respecIiwIIy In
that year.

While imports remain smell, it should be noted that toIallnlpCll1a Into the ii_keIa ClN8I1ICI by
this study also doubled In value during the perlod under review, though considerable
fIuctua1Ions took place. In all three markets a very low per capita consumption In
comparison with that of the West suggests an enonnoua potential.

There Is strong In18rest among consumers In fruit juices. nectars end juice dIfnIca, and IIIOlIt
supermarkets offer a wide range cI these produc:tB, Inc:IudIng both foreign and dom aaile
brands. There seems to be no doubt that the market will deV8Iop further In the fulunt end
provide interesting outlets for fruit juices from deveIoplng countries. ThIs wII be perIIcUIrty
true for orange and other citrus juices and concentrates, but also for raw rnM8r'e's for
tropical fruit juices. aIleIt to a smaller ext8nt

HoiMMlr, It should be emphasized that rapid market deulDllfllllld Is wllbty. AI'"
countries sill face serious ecollomlc problems because clthe Ilberpl,MIon pmcn aend the
collapse of their markets In the East With gross monthly 'J1I8g8S -'1(1 $300 or .....
most hOuseholds are Rkely to Umlt their purchases 01 fruit juices end other dItnIcs with high
fruI oontIInl WIth an ewntuaI \rnprcMIment In the general «Xll1OmIc ....11IoI, end ..
inaeBB8 in the consumers' buying power, the market for fruit juIoee Is CII1IIIIlto pIcIc up.

Most Imported fruit juices were obtained ttvough irnportInI _ pnx III lIl"I In Wntam
Europe; Imports consisted either of relall-pac:ked produc:tB. II1IlIInIy from AuaIrte end
Germany, or of fruit juk:e raw mat8riIII, ••g,. from the Nethei_. end Gem&IY, WIh the
excaptIon 01 dIf8ct supplies from Ewopean lIOlR8S Uke Italy, SpIIn end GnIeoe, the bulk or
the raw mat8I1aI for fruit JuIce will probebIy Wi..... to be obI8IIi8d n""Y through
middlemen in the ewopnn Union. In view 01 the geogrephlc::al ....1088 end the cIlIIcdt
financial situation of most companies In the three markets ClN8I1ICI, • Is ball tIIId th8t
exporters from developing countries ant best advised to work with a anUy III. cted IIg8Ilt
or IinpoI18r in Europe.

&MIra1 economies In transII/on are IbwIse ImporIanI pnxIuoInfelcpcI cI rn«......and
concentrates. As shown. exports of fruit juices from these eotmtrtea tIucIuated Wiilldenlbly
lMlI' the period under review. peaking In 1997 aI $287 nAJn. In 2001, lhelr tDl8I exports 01
$172 mIUIon corresponded to just over ..'" of the world 1DIaI. HorJ4Ml", taIcsn • a group.
These countries appear to be net exporlIn 01 fruit ju/oe8, their exports being more than
twice their imports in 2001. They produce and eJCPOIt II1IlIInIy l8n'...... ZIllIl8 fruit and beny
juices and concelibalBs In bUk: howeYer. they lI/sO trade In eome quMj/lllw oI.aIaI p8Cked
juices, Including citrus and tropIeal juices.

37 ......... In c mmp."" wIlIl Agdm ,.., L.cIIIlIPcrt II II 11.1 '; UUID
funclMproJ.cI;ln.........dbyAllt ....DCI O I,1nc.
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Poland is by far the largest exporter with $100 million worth of exports in 2001, followed by
Hungary with $34 million, and the Russian Federation with close to $12 million. The other
suppliers are Slovenia ($6.1 million), Bulgaria ($5.7 million), Ukraine ($5.6 million), Romania
($4.6 million), and the Czech Republic ($3 million).

Poland, Hungary and the Czech Republic together exported $136.4 million of juices In 2001,
or close to 80% of all exports from the origins. Additional details are given in the country
chapters

Market characteristics

Product preferences and market requirements vary from market to market. However, in all
three markets covered by this survey domestically produced fruit and berries (temperate­
zone) are an important raw material for the local beverage industries, and domestic
consumers appreciate the fruit juices, nectars and drinks produced from them. Nevertheless,
these consumers are also showing great interest in trying products that were not previously
available to them, e.g. juices and other beverages made from orange and other citrus fruit,
pineapple, and other tropical fruit.

This rising interest is reflected in the import statistics. Domestic packElfSlbottlers use
imported fruit juice raw material in the manner of their counterparts In the West, but in
smaller quantities because of the average buyer's low income. Orange juice is the leading
imported juice and is expected to remain so, though consumers are offered a wide range of
other juices as well.

When the three markets first opened up to foreign trade, juice was imported almost entirely
in retail packs, but with the installation of a number of carton-packing plants more and more
fruit juice raw material is being obtained from abroad. However. a considerable volume of
retail-packed fruit juices, nectars and drinks continues to be imported.

Juices and nectars are sold largely In carton packs, mainly Tetra-Pak and Combibloc. Fruit
Juice drinks particularly domestic brands with low fruit juice content are typically sold in
bottles. However, packers or carton-packed juices and nectars normally also offer fruit juice
drinks packed in the same way. Some quality bottled juices and nectars are imported, mainly
from Germany. A very large number of brands, both domestic and foreign, are found in all
three markets.

The country sub-chapters provide more information on market characteristics, and give an
indication of the product ranges available to consumers in each market covered.

The Czech Republic

Supply and demand

Domestic production

In 2000, total production of fresh fruit and berries amounted to 533,000 tons. The most
Important tree fruit are apples (308,000 tons in 1998), pears (28,000 tons), plums (17,000
tons), peaches and nectarines (11,000 tons), and cherries and apricots. The most important
berries are currants (24,000 tons), strawberries (16,800 tons) and raspberries (an estimated
600 tons).
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It is not clear hoW much of this is used for processing. HoiJl8Vl8l'. lICCOi~ig to oIIicIeI
statistics, the Czech Republic produced the following amounts of !nit juice (probably mainly
apple juice concentrate) in recent years: 10,623 tons In 1999 end 6.306 tons In 2001. Trade
sources have indicated that these were much lower than In the previous years. Pn:lducIIon 01
soft drinks (probably including fruit juice drinks) amount8cl to 289,983 tons In 1997 and
294,052 tons in 1998. No figures are available for 2001. but trade sources are 01 the view
that production feU in that year as a result of increased production costa end the financial
difficulties uperienced by fruit growers and pIOOBllars.

In..-.. and exports

Imports of fruit juices (MS 20.09) Into the former Cz8choBIovIIkll averaged about $2.7·
mUlion annually during the period 1989 to 1992. In 2001 the Czech RepubIc iiipOitlld $3.IM
million worth of fruit juice and c:oncenbate In bulk as well as I'8tall-pecked jukles (rnaInIy). In
addition. a certain amount 01 fruit juios bases, including mixtures. etc. (HS 21.(6) was
imported. though f1gU18S are not available.

Imports of retall-packed Juices as wei as fruit juice raw matBriII C*Il8 n IIIInIy fnlm AUllfrfe
and GerrtIlIIiy. Imports from these ccx.mtrIes Include 1'8 BlqlOJi8d ju/cllI. e.g. CII_. juice
concentrate from 8JazII. OfficIal~ statistics. broken down by type 01 juice, do not exist.
Howe.., based on the export slatlstics of major supple,.. could provide an Idee 01 the
oountry's IiIIPOl't trade.

About 51% of Imports appear to consist of orange juiol. The beIBnce Is mecIe up 01
grapefnJ/t juice (about 5%), other c:ItruII (mainly lemon) juk:8I (8bout 13%). pnelJlPll juice
(around 3% pineapple juice), and other juioss (approximately 28%). It should be nolIId that
lemon is used in fruit juice drinks and other produc:ts rather than In ju/cllI and necIars.

Exports d fruit and vegelable juices (mainly apple juIoe 001I0Il••) fnlm the foIli.
CzechosIovak/a averaged about $10.4 million during the period 1995-1998. In 1998 the
Czech RepublIc exported only $3 mIIIon worth d fruit Juice•

.....chaac::tIIrIatICII

It Is diflicult to estlm. per capita consumption of fruit ju/ceI and iii n.............­
of the lack of detailed statlsticI on production and foreign trade. Houtl8'VWl". It Is c:IlI8r that this
~. In terms d single SbMigth equivalent, Is exIremII)' kIw.

Consumers are offered a good choioI of fruit juice and nectars. IndudIng ju/ceI and...
of orange. grapefruit. pineapple end mixed tropical fruit 0r8nge juices and nedaie are the
most popular but the others aIIo seE wei.

Pln juioss and nedars. being upene/Ya by local standards, are ClInlUIl8d 1I_1Iy by
foreigners, whether tourists or foreign residents. and 8 smaller graup 01 h/gh-lIlCXIl'. Czech.
The average Czech consumer Is more Inclined to buy fruit juice drinks or Ii... proclucIs,
usually with 8 very kIw fruit canIIIInt.

Where. the juIoIS and nec:lars seen In supennar\teIII. USU8IIy In c:wtDn pedal. - I1WlldIt
foreign brands. domestic production of fruit juice drlnka, syrups, lemonades, elc. with kIw
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fruit juice content is substantial. However. Some Czech companies have started to develop
new products, including fruit juice drinks with higher fruit content.

The Czech Republic's catering sector (hotels, restaurants, bars, etc.) may account for close
to half of total sales of fruit juices and nectars, the balance being sold by the retail trade.

Product range

A list follows of some of the pure juices (100% juice), nectars and juice drinks seen in
supermarkets in October 1999 dUring tha field research for this survey. The type of
packaging, brand names and processing companies are also given. It should be noted that
the list does not enumerate all the products offered by the individual processors.

Moat of the items listed are foreign products, though some nectars and drinks packed by
Czech companies are also included, The list excludes the huge range of botlted fruit juice
drinks, syrups, lemonades, etc. produced mainly from domestic fruit by Czech companies.

Retan prices

Typical retail prices for one-lltre carton packs in October 2001 were as follows:

-Fruit juices (100%) CK 23.00-33.20 (SO.83-1.20)
-Fruit nectars (40-50%) CK 18.30-25.80 (80.66-0.93)
-Fruit juice drink (10%) CK 13.50-15.00 ($0.49-0.54)

As shown, retail prices are high, particularty In comparison with the average monthly wage
($235). The price variations in each category reflect differences in brands as well as in
products. Orange juice, for example, was priced at CK 23.00, whereas a multi-vitamin juice
with 11 fruit was quoted at CK 33.20.

Distribution channels

ForeIgn trade

Until the mid-1980s, Koospol had a monopoly of foreign trade in foodstuff and agricultural
commodities, including fruit juices and similar products. Since then, and particularty since
1990, foreign trade has been liberalized, and a large number of companies, inclUding
manufacturing companies now carry out their own import and export activities.

Koospol a.s., now a holding company, continues to be Involved in the fruit Juice business,
though on a much smaller scale. Frutalco a.s., which forms part of the group, for example,
exports and imports fruit juice in retail packs. Another member of the group, Fruchtim s.a.,
markets a maracuja (passion fruit) drink under its Omela brand, which is packed under
contract by a Czech packer. Passion fruit juice is imported through Agrosug SA, a Swiss­
registered member of the group.

It seems that only a few Czech companies, If any, operate as specialized Importers of fruit
juices. Some companies have been appointed as agents for foreign suppliers, notably
suppliers in the European Union.

Most botlters/packers and other end-users of fruit juice raw material do their own importing
and probably obtain most of thair requirements through intermediaries in the European
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Fruit Juice beverage Industry and major processors of fruit and "118'-"'111

There are a considerable number of producers of non BICCh'lolc drInIcs In the CZIIch
Republic. The most important are aU members of the AssocI8tion of fruit and wgetabIe
processors, are listed In 1he annex to this chapter rFruit juice pl'OCB BlOIS.'. Most of these, If
not all, use some quantilles of fruit juice raw nI8terfaI.

STKOLI as. (a State company. now privatized), produces a large number of food PIOdUds In
Its eight plants, including baby food, canned fruit, apple juice concentrate and I8tous
beverages. It mostly uses domestic raw material, but also utiIZ8s Irnpol18d juices and
concentrates. These include orange jUice, pineapple juice and bopk:al bases for Its Ina of
ddDks and banana puree for Its baby food.

At 1he time of the suMy, only a few companies, e.g. Fruko, Labena and ZD Chek:Ice, ....
carton-packlng lines. Other ri1embers of 1he producers association were OllIlIIderfllg buying
such equipment

According to trade SCUCBS, only one Czech company, Unea In NIvnIce, CUlI.1IIy pedes.
pure-julce (100%) OllI'1SUmer pack (apple juice). However, li8WII8I OllIilPlWllle Il8V8 pIIns to
do so.

Other liICIuStIUI enckIHrs

In addition to the abcMHnentIonad processing companies, .......au.food n&Uac:tui8rs
use fruit juice raw mal8riaI.

One such company is PragoIakfos In Prague, one of the ootI'liiy's major cIMy 0llI1,* jle,
which packs • range of beverages on lis Tetra Pak Una. These InducIe 8OIl'l8 diInIcB with..
or no fruit, as well as products with a higher fruit coni8nt • tropIc:aI drink and..01."difnk
(both with 8% fruit) and • muIfI-fruIt I muIU IIItamIn drink (with 20% fruit). The CllI'I1P8I'IY may
consider packIi19 100% juices In 1he future.

Another end-ulI8r is 8onIIa, • trading cornpeny with a small plant that prock.. I8tous
drinks, •.g. instant (powder) drInlcs and syrups. In CllOP6ialioil with the cIMy 0llI1.-wy
BohusovIcka MIekama, It also markets 8OIl'l8 ready-to-eerve drinkIIln T.... Pab. BOllia
may also decide to pack 100% juices at 8OIl'l8 sIIIge.

Most of 1he RepubIlc's re18iI sedDr has now been priwlltaid.The eeca Is highly tiagii.-s
with • very large number rA &mal shops, many with IImII8cIlIlOcb n In poor ..._
shape. However, many re1a1lers CljJ8iale qullB efflcIentIy and are IkIIIy to CClilSClldlfle 0I1illI8
may be forced to close shop.

There are a growing number rA II4Ml"'I'I8liteta and dep&bl." __, IncUIng m&ly that
are foreIgn-owned or run In ClOCIpei1ItIon with foreign compen18l. The major .....
organizations include K Mart (UnllBd States), KIone (Gem8l), DeMIII (8elgI&t), PiOiltD,
SchwaIZ, Spar and Rema 1000. A Nor.wglan group and KoospoI opeIa. Reme joInlIy.

The catering seclDr may be supplBd eIhr direct by the foreign slippier of Jl*- n
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nectars in the case of the larger establishments or through wholesalers in the case of
smaller outlets like bars. small restaurants and hotels. etc.

Mar1<et access

According to the customs tariff schedule. imports of orange juice, grapefruit jUice, other
citrus juice, pineapple juice and juices from passion fruit and guava are free of customs duty
if imported from countries with most favored nation (MFN) status. For other countries, a dUty
of 10% (15% for passion fruit and guava) is imposed. Customs duties for other juices from
countries with MFN status vary between 5% (e.g. on pears) and 20% (e.g. on apple, grape).

The information on custom duties given here is indicative only. More specific and up-to-date
information should be sought from competent authorities and importers.

Detailed information on food legIslation was not available at the time of the preparation of
this survey, but laws and regulations similar to those of the European Union are being
introduced,

Mar1<et prospects

With imports of fruit juices amounting to about $4 million in 1998 (excluding fruit juice
bases), the Czech market is the smallest of the three economies in transition covered by this
survey.

However, it imports a wide range of juices and nectars, These are available in supermarkets
and other retail outlets. and are packed almost entirely by companies in neighboring
countries, particularly Austria and Germany. Czech companies pack very little beverages
with high fruit content. though they produce a wide range of cheaper and traditional products
with low fruit content,

The products with higher fruit juice content are sold mainly to the tourist trade and the
expatriate popUlation, two categories of consumers that are of enormous importance to The
Czech economy. Though some hotels and other outlets still offer cheaper beverages, this
segment of the market is extremely important for the juice industry. For the majority of the
Czech population, fruit Juice products remain expensive.

Czech companies find it extremely dlffJCUlt, if not impossible. to compete with foreign
suppliers, though several are considering packing 100% juice and nectar products in The
future.

For the time being, the Czech Republic offers fairly limited prospects for exporters from
developing countries. Although imported juice raw material from these countries reach the
market through companies in other European countries. In the longer run, the Czech market
is likely to grow considerably, provided that disposable income goes up and Czech
companies become more involved in processing.
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Hunguy

Supply and demand

Domestic prodUCflon

Total production of fresh fruit and berries averaged about 2,150,000 tons annuaIy CUIng the
three-year period 2000f2001. It fell from 2,090,000 tons In 2000 ID 1.81••000 tons in
2001aOO again to 1.750,000 tons In 1996. In 1995 the main crops 'Mn grapes (700.000
tons), apples (666.000), plums (1.2,000), peers (65,000), psaches (81.000), SCU' c:tlerrIBs
(an estimated 60,000), aprlcols (35.000), raspberries (23.000), sbaAbenfes (1••000) and
aJIT8I\lS (16,000). Grapes and apples ans by far the most lmportaI1t crops.

Industry sources estimate that about o4O'l(, of the total crop Is consumed don SlfkaIIy ithili
fonn. ano1her 25% Is exported fresh. and 35% Is UIi8d for procllling.

It is not known how much Is used for juices and similar products, but ........ produclm of
apple Juice ooncentrate Is uauaIy In the range of 30.000 ~.OOO tons. most of which Is
exported. Other fruit, e.g. pears, peaches and apricots, ans proc!!! I d InIo pulp end UIed,
for example, In the production of fruit nectars. mainly for the domeslIc rrBtet.

DetaIled production figunss for relall-packed fruit juices, nectars end fIuIt jUkle dItnks,
whether from domestic or Imported raw material, ans not available. Accoiclng ID a siallstical
source, total production of this product group reached •.7 mHIon hecIoIIl8rs In 1992. ThIs
was around 50% mons than the previous years' IewsIs (lMJJ8ging three n-.. IwictDIIBo's
annually during the period (1990-2001).

Imports and expoI1a

1JnpoIa

Imports of fruit juices, whether I8ld-pac:ked or • raw rnatIrIaI, N8Ched juII CMI' $4.2
rnIIIon In 2001. In addition. a oonaIderabIe amount of fruit jWce baBe8 (tIS 21.08) .­
importIJd, though It Is not known how much.

Orange juice is the single largest Import Item, accounting for one tI*d of alII...... or $1••
minion In 2001. Imports from AustrIa, the Unlt8d KIngdom and Gem.IY, the three II.! !I
suppliers, consist ofns exported producIa (mainly from BrazII).18raeI1s aIIoa 1IIlIjcsr_~.!L

Imports of grapefruit juice arnounI8d to a mens $55,000 In 2001. The main -..II.srs WIInJ
Germany and Austria (ns ellJlOoilsrs). Israel was the largest supp.lr In 2001.

Impor1s of other citrus fruit juices amounted to $168,000 In 1998, the main _lUlars being
Austria, I1BIy and Israel.

Imports of pineapple jUkle fluctuated considerably CMI' the perlod and ........ to
$109,000 In 2001. The leading aupp.srs (ns 8lqlOi1lJr8) WIInJ the UnIIBd Kingdom and
Austria.

Impor1s of Juices of other fruit and vegeIaIllBa varied sub8tantIaIIy CMI' the perlod ......
review and amounted to $1.8 mIIIon In 2000. SpeIn. RomanIa and the the
largest suppliers.
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Finally, Hungary imported $672000 worth of mixed juices in 1996. The main suppliers were
Israel, Italy and Austria.

As mentioned earlier, Hungary also imports some quantities of fruit bases (HS 21.06), which
are not specified in the statistics. Germany and the Netherlands are believed to be the major
suppliers.

Exports

Hungary has traditionally been an important exporter of fruit juices. During the period 1998­
2001 annual exports averaged about $45 million. They peaked at $67 million in 1996, but
had fallen to about half of that by 2001.

Apple juice concentrate Is, by far, the largest export Item. Exports In recent years __ as followS (In
concentrations of 70· • 71· BrIx): 25,100 tons In 200012001; 27,900 tons In 200012001; and 25,000
tons in 1997/98. The main markets are usually the United States. Germany, Austria, Canada and the
Netherlands. Certain quantities of other temperate-zone fruit juices and pulps were also
exported.

Smaller amounts of retail-packed fruit juices, nectars and fruit juice drinks were expolted,
mostly to neighboring countries in Eastem Europe and the former USSR, as well as the
Middle East. The corresponding export figures are not available.

Market characteristics '

Consumption and product prefwences

Consumption of fruit juices, nectars and fruit juice drinks is low compared with levels in
Western Europe, though per capita consumption is probably higher than in most other
economies in transition. According to a recent survey, per capita consumption reached 15.3
litres in 1997, of which: fruit juice drinks 8litres, fruit nectars 4.3 Ii!res, fruit juices 2.7 Iitres,
and vegetable juices 0.3 litres.

However, most consumption is of beverages with low fruit content, I.e. fruit juice drinks (5­
12%) or nectar (25-50%). Consumption of pure juice is very small.

The reasons for this pattern are not only that fruit juices are more expensive, but also that
the traditional fruit nectars, such as apple (the most sold), grape, peach, apricot and pear,
are popular amongst consumers. Even apple is mostly sold as nectar rather than as a juice.

There is, nevertheless, strong consumer interest in other products like orange. Grapefruit,
pineapple and tropical mixes, but most of these products are sold as nectars and juice
drinks.

Product range

Most fruit juices and nectars are marketed In carton packs. i.e. Comblbloc and Tetra Pak.
Retail shops offer a big range Of domestic or foreign brands, mostly packed in Hungary.

The largest proportion of fruit juice drinks is sold In PVC (poIyvlnyl chloride) or PET
(polyethylene terephthalate) bottles. Drinks are also available In carton packs.
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Some of the Juices (100%), nectars and drinks seen In supermarkets during the field
research undertaken in October 1998 are enumerated below. NoIB that nat .. the pvduds
offered by the processors mentioned are 1Ist8d.

This list excludes a large range of bottled fruit Juice drinks. ~. lemollades. etc..
prepared from fruit jUices. fruit juice bases. etc.. often of domestic origin.

RIIJIRptk••

In October 1998. typical retail prices -..e 88 follows:

carton packs•. 1 litre

- Fruit Juices (100%)
- Fruit nedar (25-100%)
- Fruit drinks (1~25")

GIas8 baIlIes. I litre

Fruit ned8I (80%)

A 99 - 169 ($0.92 -1.58)
Ft 85 - 129 ($0.60 -1.19)
Ft 59 - 109 ($0.55- 1.01)

A 270 ($2.50)

As can be seen. retaI\ prices are high. partIcuIarty In comperIIon wtIh the .... n...liIy
wage ($295). The price variations In each category reflect dIlI'8nInt b1.1ds as WIllI as
products. In the case of fruit juices. for example. the foIIowi Ig prices -..e noIIBd:

1mpoIftIIs',.,uII........

The bEMnge industry impor1s various fonns of fruII juice I8W n.liIrIaI. IndudIng tamn
conc:errbatBd 0l'8I1g8 juice. froz8n COIlQjjlbal&d pineapple juice and 1rDplc8I mil II. In
addition to lis requirements of fruit juices. The bewlnlge IndusIry aIlIo buys flIIrIy I8rge
quantities of fruit juice beses. and compounds. which are ~lild by IPIICw+i COI1IPM Iss
like DohIIr In Germany.

DIsIrtbutIon cMnMIa

FONfgn .....

Where previously a few big State-owned trading COI'I1I8flIIl MInt I8IPCIIIIIbIe for .. fcnIgn
trade. al companies are In principle now free to Import. Ho\ueiIW. for 8bout 10% of the
goods traded. inCluding frultjuloes. an Import IIcellse." nllded.

It SlIms that Hungary eurntn1Iy has wry few. If 1ItfY. spec'el'zltl "'...... d I'ruIt jID,
co....c:eilb. and pulp. The blMItage IndusIry and o1her~ oIUIn IhIIr IIwln
either direct from origin (from Israel and Italy. for exsmple) Off thn:Iugh Weellim Europe (b
inslance. Brazilian orange juice conc:ellb.18 from companIeB In Au8trla. GelI1_'Y and the
Unll&d 1<Ingdom).

TIle .....,.1ndusIry

Thera are aboUt 20 producers of fruit juices. I'IllClars and fruII juice cIiInIas. Many d e-n..
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still State-owned, though they enjoy a high degree of financial and managerial autonomy.
Several companies have mixed ownership, that is, they are partly State-owned and partly
privatized with Hungarian and/or foreign participation. Imported fruit juice raw material is
obtained as described above. Domestic products, such as apple juice concentrate and pulp
of peach and apricot, are acquired from Hungarian processors. .

The main companies use some quantities of imported fruit juice raw material (such as
orange juice concentrate). Among these companies are: BB Foods Ltd, Elma Ltd, Garden
Kit., Olympos-Top '(ft., Rauch Hungaria KIt. and Sio-Eckes Kit.

Sio-Eckes Kit is owned by Eckes-Granini GmbH & Co. KG, one of the biggest fruit juice
bottlers in Germany. Rauch Hungaria Kit. is a subsidiary of Rauch Fruchtsifte GmbH, a
major bottler in Austria.

Szobi Szbrp Rt., ajoint venture with Teisse re-France, produces various types of syrup. The
company also offers beverages like fruit juice drinks.

The addresses of these and other companies are given in the annex.

The retail trade and the catering sector

The Hungarian retail trade is dominated by a large number of smaH shops, which are now
mainly owned by private individuals. Many of these shops have financial problems. The
number of Westem-styte department stores and supermarkets is growing: most of these are
foreign-owned or partly foreign-owned.

Skala, a large retail organization, which is owned by a Hungarian-German holding company,
has supermarkets and other retail outlets in Budapest and other major cities. When visited in
October 1994. one of its supermarkets in Budapest offered a huge range of juices. nectars
and fruit juice drinks. including several well-known Western brands of juice and over 10
Hungarian brands mainly of nectars and fruit juice drinks.

Another major supermarket chain, the Austrian Csemege JuHus Meln!. offered a smaller but
also quite extensive range of juice products. The other supermarket chains in the country
include Delhaize (Belgium). Spar (Austria) and Tesco (United Kingdom).

Most bottlers/packers of fruit juice, nectars and fruit juice drinks sell direct to the big reta"
organizations. They also sail through wholesalers, who in tum deliver to smailer retailers.

The catering trade, hotels in particular, is a fairly important outlet for juices (orange and
grape mainly) and fruit nectars (peach. apricot. pear, etc.). The trade seems to obtain most
of its requirements (mainly In one-litre carton packs) from wholesalers. though some bottlers
may deliver direct. Some supplies also come in five-lltre glass botUes.

Market access

Customs duties and quantitative restrictions

According to the Hungarian Customs RegUlations, as of September 1993 MFN tariff ratas
were 20% ad valorem for all fruit juices under HS 20.09, except for "other (non-frozen)
orange juice, grapefruit juice and juice of any other single citrus fruit (whether frozen or not)".
for which the rate was only 10%. The regulations grant duty-free acoess to fruit juices from a
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number of developing countries.

DUring the period 1992-1994 pl'8ferenllal rates were introduced far juices Ol1gInaling In the
European Union as follows: from 2O'llt to 17% (1992), 14% (1993). 11% (1994): and fnlm
10% to 8.5% (1992), 7% (1993), 5.5% (1994).

Though Hungary applies a quola system far certain c:ansumer goods, trade 8OUnlll8 IllY
there are no quotas for fruit juices. However, an Import IICIII88 Is 18QUk8d. A cusbns
handling charge of 2%, a statistical fee of 3%. and a permit fee of 1% ant ctaged when
relevant.

In order to Improve the competIIIw situation of domestic producers. the tu1g8rIIn
Government, with effect from 1 November 1994, ina BIIud cusllOms dulles on certain
agricultural products, Including fruit juices. At the time of the writing of this NWy. It WIllS not
clear exactly what effect this would have on Impor1S of fruit juices. Elapt thIIt ..........
Ixpected sales to fan. Accon:IIng to trade souroes, an adclItIonaI tax of 9% was to be
introduced in March-Aprll1995. No details were es yet available when this publcallorl was
being Pf8P8red.

The information on customs duties given here Is 1ndIcatlv8. Con1llele and ~"I
Information shoUld be sought from competent authorttles and impoI18Is•

...... prospects

With Impor1s of fruit juices.amounting to I88s than $5 mIIIon (exdllc.~ fruit juice .....) In
1997, Hungary is a fairly small Import market far these products. 1lJough per cepIIa
COI1StlfI1)tIon of juices. neclars and juice drinks has ina8ased COIJ81cJe1ab1y 0V8r the IB8t
decade, the fruit content of most of these products Is reIalMlIy low. Fur1hlll'l'nore. CXJIIlImIlIl'S
do appreciate domeStically grown fruit (apricot, peach. apple, peer).l)pIceIy eoId 88 necllis.
Accon:IIng to most traile sources, the maritet slowed clown somewhat In 1997198bec8l_ of
the low incomes of the majority of consumers and the generally W8lIIk natIoIJ8I 8COIDnic
situation.

A posIIMt factor Is the gtOWing c:ansumer ....... In nlM prOdllds, which .. hIIp ..... of
imported juices such as citrus (mainly orange) and tropical juices. FLltheIlIlCliW. IoLIIstI and
business trlMtIers are more likely to fIMlr these juas.

Per capita consumption Is also expecIed to be pushed up by more lIQ9i III by
fruit juice packers as a Isrge number ofTetra P8k and CombIbIoc prteeglng hIM..,.
installed In recent yefn. Some of these companies are CClIJ1)8IaliNly IUiX. lirul exporIers
to other economlel In b.JSIIIon.

In sUIlllll8lY It may be concluded that the marttet Is likely to ..._1 .-.ty sIagi_ll for eorne
lime. though growth may resume 88 the eeononllc situation IIIIJlIO _, 8ncI more CXJIIlImIlIl'S

become w1mng to PRY far bevenJges with higher fruit conIent. ThIs .. lA••'Ily bel...
exporters of citrus (mainly 01....) and tropical fruit juices.
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Poland

Supply and demand

Domest#c production

With an annual average output of 2.3 million tons of fresh fruit and berries during the period
1999-2001 (2.7 million in 2000), Poland is one of the largest fruit producers in Europe. The
most important tree fruit are apples (1.8 million tons in 2000), plums (99,000 tons), pears
(90,000 tons) and cherries. Amongst the berries, the most significant are strawberries
(200.000 tons in 1998), cherries (145.000 tons, 2000), currants (195,700 tons, 2000),
gooseberries (45,000 tons, 1997) and raspberries (32,500 tons, 2000).

Poland .has a large fruit-processing industry, which absorbs an estimated half of the
country's output of fresh fruit. However, the industry faces enormous financial and -other
problems. It also suffers from over-capacily and the privatization process is slow.

Poland is one of the world's largest producers and exporters of apple juice concentrate. In
1998, it produced about 130,000 tons of apple concentrate, most of which (around 100,000
tons) It exported. In 2000, the national output fell to an estimated 105,000 tons.

Poland processes other juice concentrates such as blackcurrant. Production of all juice
concentrates fell from 144,000 tons in 1997 to 115,000 tons in 2000.

The country has a substantial output of ready-to-drink fruit juices and drinks for the home
market and for export to neighboring markets in the East. According to trade sources,
production was close to 100,000 tons in 1993 and increased considerably in 1994.

The leading companies in the fruit-processing Industry Include Hortex and Agros, which are
discussed in greater detail on page 51.

Imports and exports

Imports

In 2001, imports of fruit and vegetable juices amounted to $8.1 million, according to official
trade statistics, which do not break down imports by type of juice. Brazil was the largest
supplier with 26% of the total, followed by Germany (22%) and Italy (16.8%). The smaller
suppliers included Spain (6.1 %), the Netherlands (5.3%) and Austria (4.8%). Imports from
Germany, the Netherlands and Austria were mainly re-exports (mostly orange juice).

No official trade statistics are available for the years immediately preceding 1997. However,
the export figures of the world's major suppliers Indicate that imports of the product group
under review averaged $9.7 million yearly during the period 1997-2001, Imports peaked in
1991 at about $12.6 mil/ion.

The composition of imports by product group (estimates) is as follows; orange ooncentrate
70-75%: grapefruit concentrate 5%; other citrus juices 5%: and other juices, Including
pineapple, 15-20%.

In addition, a considerable amount of fruit juice bases, including mixtures (classified under
HS 21.06), was imported during the period reviewed. No figures, however, are available.
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Expotts

Poland has traditionally been a major exporter of fruit juices. Durlng 1he period 1997·2001
annual exports averaged about $96 mllIon. They peaked In 2000 at $122.5 n.-on and MID
about $100 million In 2001. Exports consist mainly of apple juice concentrate. The prilCipBl
rnarttet is Germany. which absorbs about two thirds of all exports. Other impor.llt nwketI
are the Netherlands. Austria. the Unlted States. Denrnartt and the RussIan FedenllilM.

Consumption and product pi.........

It is difficult to estimate the appal8llt per capita conIUmplion of frUt jlAcea and simler
products because of the lack of del811ed foreign trade and producIIon statlsllcs. Ho,...on
the basis of Infonnatlon provided by trade sources. consumpllon of frUt juices, nedBrs and
juice drinks in 1993 can be estImal8d at 5O.000-e0.OOO tons In single sIIanglh equIv8IenI.

Retail sales are account for an estimated 9O'J(, of consumplIon. The calIIlrIng tnIde may Mve
only 10% of the total. a very smaU shar8 In comparison with that of the call1rtng seca In the
Czech Republic for elGIIYIPIe.

Though domestic juices and juice drinks are sold In large ql8l11l1es. Impoltld jlAcea tan.
become very popular. AccordIng to some 1rader8. orange juice. nedBrs and drInIcs an: e­
rnest sold followed by apple and blackcunant juice. nectars and drinIca. The obi' i1....._"
products based on imported raw material are grepefrult, muIlI-fruIt and pinBIr:pIe juas and
juice bevenIgeS.

Product range

RetaR trade offers a wide range of fruit juice products. lncIudIng a I8rge choice d 100% fruit
juices. which are mostly pecked In cartons. Most d there products are bcIIIIed or pecked by
Polish companies. the two lelilng ones being Agros and Honex. eon.-aII. f8w
consumer-packed fruit juices. nectars and drinks are 1mpor1rd. TheIle Include C8rlDi....lsd
nectars and drtnks from Hungary (BB) and juices and nectars In gl8Ia botlles from GemBIf
(KrIngs).

In addlllon there are plenty of tNt Juice drinks with low frUt COIl&it produced from Iac8I or
in'Iport8d fruil

The other HIIpOI1lInt end-uses for fruit juice and pulpe/pInes Include baby food pI'OCUW
The leading processors of there Items. Gerber PoIska and BZPOW "BIalyalX. ptOClIoe •
renge of Items, Including fruit ju1ce8 and drinks. Sewnl ImpoitIId I'nJIt p",clneD are UIlId.
e.g. fcoj. pineapple COIlC6itlJ•• and 1181... punI8.

R...llprIces
Typical retel prtces In OCtober 1998 WIIAI as foIDw:

One Ibe carton pec:ks
- Fruit juices (100%) ZIotyI21,9OO - 23.900 (10.94-1.03)
- Fruit drtnks (<25%) ZIotyI14.9OO - 17.500(10.84-0.78)
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One-litre glass bottles, imported brand
- Fruit juices (100%)
- Fruit nectall! ( 60%)

Zlotys 39,900 ($1.72) Zlotys 34,900 ($1.51)

As shown, retail prices are high, particularly In relation to the level of the consumers'
purchasing power.

Distribution channels

The transition to a market economy continues to affect the trading structure, and the
distribution system is still undergoing considerable changes. As a result, it is often difficult to
Identify market participants. •

ForeIgn Trade

Where previously a few big State-owned foreign trade organizations were responsible for all
imports, any company is, in principle, now free to import. As a result, many new and small
enterprises have entered the Import trade. These companies will often trade in any product
of Interest and may move on to other products or disappear from the market.

It seems that only a few Polish companies act as intermediaries in the fruit juice business
today. Though some foreign suppliers operate through Polish agents. Bottlers/packers and
other end-users obtain a considerable part of their requirements of citrus and tropical fruit
juice raw material through intermediaries in Westem Europe, notably Germany and the
Netherlands. The two largest importers, Agros and Hortex, are discussed in greater detail In
the section that follows.

The beverage Industry

Thanks to its well-developed fruit and vegetable processing sector, In particular its apple
juice indUStry, Poland has a large number of companies in the beverage industry. These
companies produce a range of goods, induding fruit juices, nectars and fruit juice drinks.
Both from domestic fruit and imported fruit juice raw material.

Traditionally, glass bottles have been the dominant form of retail packaging, but dur1ng the
last few years carton packaging has risen greatly in importance, particularly for fruit juices
and nectars. By the end of 1994, an estimated 25 carton-packaging lines had been installed
in Poland, resulting in an over-capacity vis-a-vis the domestic market.

The two leading fruit juice packers for the Polish market are the former State-owned
companies Agros and Hortex, which together hold about 75% of the market for this product
group. Among the other important brands are Donald Duck (with an estimated market share
of 5-10%), Baritpol, Ambrosia and Kesz.

Agros (now privatized) has several fruit-processing plants, including three (located In Lowtcz,
Pinczow and Bialystok) with a total of six Tetra Pak lines using Imported fruit juice raw
material. The Agros group consists of various companies involved in production, trade and
services. Agros Trading Co. Ltd handles the import of fruit juices and similar products. The
company is also responsible for exporting: It handles a considerable volume of exports of
apple concentrate.
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Hortex (currently owned by three banks and the COOJi6ialive seca) has about 10~
processing plants. seven of which handle fruit Juices. The plant In flora Kat:J8Ifa has four
PKL (Combibloc) lines: most of the other plants have a Tetra Pak line. The Hortex Group Is
also involved in transportation and the wholesale and catering sedonl. Though fruit juice raw
materials used to be imported direct by the individual plants. (coo:dlnal8d In OonII(atoJ.Ia).
the trade is now handled centrally by the foreign trade ofIIce d Hortex Co. Ltd. In W_.
which Is also responsible for exporting fruit Juices and other products.

These and other botIIers and packers d fruit Juices. nectars and fruit juice drinks ....... In
annex I.

other Industrhll encI-uHrs

As mentioned above. Gerber PoIska Sp. z 0.0, offers a range d beby food. including juas
and juice drinks sold under the Bobo Frut and Junior Frut brIInds. AIrna-Gerber SA In
Rzeszow, produces them mainly for the Polish and the French m.ketI. though _
exports go to the Russian Fedeiatiuo1 and other countries In Eastern ELI'OPlI. Gerber i:ipOI1B
the following juice concentrates: orange, lemon and pineapple. It also lnipOl1a rnuIII-tuIt
bases and banana puree In addlllon to several non-tropIcaI producls IlUCh as apricot and
peech purees.

The other large Polish producer of beby food. BZPOW "BIaIystDk' Co. Ltd. b.longa lD the
Agros Group. It uses a range draw materials similar lD that of Gafba:.

The ......1trade lIIId the ell""""" .actor

The wholesale and !'8laII dIsIrIbuIIon system Is changing radlc8lly. One I8Ut d the
prlvatizallon of consumer CXlOP8Iallves and Stale-ownad enterprIles Is the fmllallon d a
large number of s:naR whoilielars and nltaII shops.

WhlIa the sma. neighborhood grocery shop c:ontInuas lD domi tall the food and .......
trade. the ra1aII trade Is cone.libellllg inCiuslngly in bigger ouIIeIa. IncUte
supermarkets and shopping cent8rs, many of which 8i8 established by or In coop........
with rnajorWestem European 1818II groupe.

Among the leading I8IaI ouIIelB ... Man:paI. SpoIem, PEMA 1000 (Norwe:v-:>, Seulli.
B11a (AustrIan). GIobI (Belgian), Aldl (German) and HIT. At the begillillll .... Wi'''' III
imported almost everything. but now obtain mont and mont suppllll'nlm local pruducln.

Agros Market Co. Ltd Is the wholss_ and 1818II arm d the f!Voe Group•• ......, ".
several AGROS MARKET shops In WarstNI. Other 1818II ouIIaI8, including depali:••
stores, 8i8 planned. The company seIs food products imported by f!Voe Tr8dIng as wen as
cIorn8stic products.

Hort8x also supples the food trade through a system d whollulll'a. including thnie In
Warsaw for superrnarkeIs and hoI8Ia. In addIIIon. the Hortex Group MIl .. own ...
restaurants and other C8I8mg outIeIB.

With imports d fruit juices (excluding fruit juice baeaa and cornpo;nIa) lIIIIlUllIng lD
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between $8 million and $10 mnlion in 2001. Poland is a relatively small market for these
products. Though the country produces a sizeable volume of fruit juice raw material, annual
per capita consumption of fruit juices and nectars is still very low compared with that of
Westem Europe.

There is no lack of consumer interest In fruit juices and nectars. but the majority of Iow­
income consumers consider these prodUcts luxury goods. not to be bought on a daily basis.
The situation is further aggravated by high customs duties and various taxes levied on
imported products.

However, with its 38 million inhabitants, Poland remains a potentially Interesting market for
fruit juices, both for locally produced products such as apple, cherry. black and red currants,
as well as for imported juices. Frozen concentrated orange juice will remain the biggest
import item. followed by frozen concentrated grapefruit juice and tropical mixtures (mainly in
the form of juice bases). Pineapple and mango are also imported, though in fairly small
quantities.

In summary. it may be concluded that the market is likely to expand considerably in the
future. though any major Increase in per capita consumption will depend on a rise In the
consumers' buying power and an improvement of the economic situation in general.
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MlUttets In Asia

Summary of market opportun_ for Egypt

Imports of fruit juices into the four markets covered by this market, survey. I.e. Hong Kong,
Japan. the Republic of Koru and Slnppore, increased from USS 356 m.on In 1996 to
USS 618 million in 1998. Corresponding to en increase of 73.5%. In l8rms of qL8lllly.
imports into the four markets increased from 184.741 tons to 350.541 tons during the period
under review. corresponding to a rise of close to 90%. As shown. the nwkets In qlMlloii
have increased signiftcantly. by any standard. in reclIllt years.

Japan accounts for the largest share of importe. with 72.6% of tolaI illpOl1-.. Into the8e
markets in 1998. foIlow8d by the RepublIc of Korea (18.6%). Silg8pOle (5%) and Hong
Kong (3.8%). Japan and the Republic of Korea are not only the two biggest I1lIrk8ts, but
they haWI alse expanded most during the period under review. by 75.3% and 88.ft In -..
18rmB. respecIIYeIy.

The major reascns for the strong Ina BIle in these two markelB are that the iliPQlt quoIa
system in Japan was flnaIIy remo\/8d completely in 1992. and that a graduaI .....'i6ln
started to take place in the Republic of Korea during the period inIer nMlM. In aI four
markets covered by this stIMIY. lna8ased health awarenesl and a trend tat _de bI¥n9
beYerages with higher juice content, including 100'lijuices. have helped to push up .....

Product jileJerences and market requirements obviously very from I'nIIttet to rr.kel
HowlMlr. orange juice (mainly froZIlIn conclIllbated orange juice) wII most probIIbly ral_1
the biggest import item In aR four markets covered by this IUMI)'. Apple juice (mlllilly
concllllbalti) Is the seconcIlargest import item In Japan. and it Is aI80 a big ltem In Hong
Kong. Grapefruit juice and other c:Ilrus juices (mainly lemon) are "IINIy ln1JortBiil In
Japan. MIxtures of different juices are In IPCI"ted In fairly large quarllllles In aI the nwkets
covered.

Though Japan Is the biggest market for pinllepple juice (mainly ClIIClII'" I ). thIe IBm II
reIativ8Iy more important In Singapore. Where it Is the third IargeeIlIingIe juice illport IBm.
Imports of other tropIceI fruit juices and pulps are currently fairly ImIIIIn aI n.. II. though
there are some openings for expoi1In of there products. It Is quite PJlIIIbIe ..... The
general interest of conrumers In trying new prodIlds wII IIImuI8lti .... of InlpIclII lUI
beverages through product development and aggresr1v8 mark8IIng by rnIIP IleAl.
manul'adInrs.

Japan and the RepublIc of Korea InIpOlt almost lIiiliely lUI Juices In !Uk, I- IIiY In
concentrated form, e.g. froZIlIn ClIlClIIlbaltid orange juice (FCOJ). Imports Into Hong Kong
and Singapore consist mainly of juices In bulk, but they are aI80 i_esIIrig I'I8bII for
retall-packed juices and juice beYer8ges.

In condusIon. aI four markelB are expected to deYllop u...- CMI" the rnecIUIHIHDng
ltirm. though probebly at a sIov_ rel8 than during the last_~. 81 _. of bllrge
populallon. Japan will remain by far the Iargert market, where.1 the ReplibIIc of Kor88 may
haWI the highest growth rates in the short-to-medlum run. Siig8pClnl II IIceIy to remail m
important market in lis own right and _ an 8lCpOltef of retall-pac:ked juicer and jID drinks
(packed in Singapore) to other markets In the region. Hong Kong Is aI80 expected to grow In
importance. not least becellSlI of 8 gl1Mlng demand for fruit juices In ChIna.
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It should be emphasized that the competition is keen and that consumer preferences are
changing rapidly in the markets covered by this study. Exporters and potential exporters
from developing countries should monitor the situation carefully to take advantage of present
and future market opportunities.
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