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Export Market Potential for Egyptisn Food Products
investment rational
consist almost entirely of retail-packed products. Orange juice is the leading import into the
Russian Federation, accounting for 41% of total supplies. Other imported julces include
grapefruit (2%), other citrus fruit (5%), pineapple (6%), tomato (2%), juices of other fruit and
vegetables (22%), and mixtures of different juices (22%), followed by Slovenia, accounted
million in for almost importance was Poland with imports of $10.4 million in 2001, Croatia
(39.7 miillion). The main suppliers to Croatia were Austria, Hungary, Israel and the
Netherlands. Orange juice accounted for 43% of total imports. Imports into Slovenia
amounted to $8.6 1997, Austria being the leading source. Orange juice accounted half the

imports into Poland.

Romania, the fifth largest market, imported $5.5 million worth of supplies, mainly from
Hungary. Greece, israel and Ireland. Orange juice accounted for 18% of all imports; other
citrus fruit juices had a share of 368%.

Several other economies in transition, e.g. the Siovak Republic, Ukraine and Belarus import
some quantities, mostly of retail-packed juloes, nectars and drinks, very often from
neighboring countries fike Austria, Hungary and Poland. The Baltic States (Estonia. Latvia
and Lithuania) are importing fruit juice and fruit juice rew material on a growing scale, mainly
from the Netherlands and Germany, and retail-pacied juices, largely from Finland and
Sweden.

The three markets covered by this survey, the Czech Republic, Hungary and Poland,

together imported $18.6 miliion worth of juices in 1997, or about 25% of total knports into the
group of countries. Additional information is provided in the country chapters.

Exports

WMWMHMSN“MNMMd
jmeasdm'ingﬂwpemdww ~ 2001. In fact, their actual share will be much higher, since

mistofre-expomdpmductsoﬂginaﬂngmdmloplngommm As shown, Brazil Is by
far the largest exporter of fruit juices (rmlnlyFCOJ.bulalsooﬂnrdhmmdmpiaiM).
Other important suppliers - among developing countries include Thalland, Argentina, and
Mexico. Chile, the Philippines and Turkey, each exporting more than $25 million in juices

amnually.
Demand for frult juices

For several yoars frult juice has been one of the growth segments in the world beverage
market. Underlying this intetnational success has been the general shift towards a healthier
lifestyle and the highly attractive position of fruit juice as a natural, fresh product, high in
vitamins and low In sugar and artificial additives. Fruit juice is also a refreshing drink and
has enjoyed growth as part of the soft drinks sector, which as a whole has been benefiting
from a gradual global shift away from alcoholic drinks.

Factors influencing consumption

Economic Growth

Economic growth and the increasing wealth of consumers in large parts of the worid have
been key factors stimulating market growth in the frult juice industry. Demand for fruit juices
has started to increase in line with the rise in disposable income.

3 Mhmmmww Businesses; USAD fom)
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An increasing share of total food expenditure is spent on food consumed outside the home.
This growth in out-of-home consumption is also affecting beverage consumption, not only in
terms of voiume but also in terms of the types of beverages consumed., The latter is
particularly true for juices since food outlets tend to serve beverages with a higher perceived
value such as pure, freshly squeezed juices. Increasing out-of-home consumption is
therefore stimulating the growth of the premium segment of the juice market.

in many of the new consumer markets the potential for fruit juice consumption is stilf largely
untapped. With the economies still developing and per capita income levels still low, the
acceptance of fruit juices in these markets depends to a large extent on the industry's ability
to create affordable products. The industry will also have to combat the long-standing
tradition of homemade juices and the ready availability of a great variety of fresh fruits in
many markets. _

Certain developed markets are now starting to show the first signs of saturation and some
predict that the era of major growth for the frult juice industry is nearing its end. A deciine is
predicted in growth rates for the classic juices and nectars.

More Demanding Consumers

The already dominant share of pure juices in the fruit juice market will bacome even more
pronounced in the future. As disposable incomes increase, consumers are tending to select
products with higher juice contents and shifting away from diluted juice-based products. In
some markets pure juices already account for as much as 70% — 80% of the total fruit juice
and nectars market.

in many markets, fruit juices are seen as a ——
breakfast drink, ensuring a healthy, refreshing Somo daﬁnltlons .
and nutritious start to the day. It is this

breakfast image, which is hampering growth in . NGW PGO & ane

the juice market. The industry needs to bring | = 880 altpmaﬁve
about a ‘breakfast break-out' in order to achieve | .~ ..

further growth in consumption. Consumers | .- ‘have finctior :

have to be convinced that juices are an |- -~ direction. aﬂd ﬁavor applleﬁbns,
appropriate drink for all occasions. . OF as; 'all

Growth in mature markeis depends on the
availability of value-added premium and
innovative products. In the pure juice market a
polarization is occurring between premiums,
chilled fresh products such as Not From
Concentrate (NFC) juices and lower priced
pasteurized long-life juices. Furthermore,
continuous innovations are needed to keep the
consumer interested Iin juice products.

The current emphasis on a healthy lifestyle is
stimulating demand for beverages with certain
properties, such as functional or nutraceutical

(nutritional and pharmaceutical) benefits. New
Age beverages are being developed to exploit the increasing segmentation of the market.

4 Praepared in cooperation with Agricuiture-Led Export Bdslnum; USAID
funded project; Implemented by Abt Associates, inc.
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This product group is able to meet a wide variety of consumer demands while at the same
time achieving higher margins for the producers. The juice industry is able to benefit from
these New Age beverages and functional drinks since many of them are juice-based. They
include blends of fruit and vegetable, fruit and tea, mitk and fruit, mineral water and juico and
drinks with added vitamins and minerals.

While there is indeed increasing demand for healthy products (in terms of ingredients, flavor
and image), the single most important factor influencing acceptance in the market continues
to be taste.

World fruilt julice demand

Major Consumption Regions

Some 28.8 billion litres of fruit juice was drunk worldwide in 2001, a 22% increase on 1997
consumption levels. North America and Westem Europe still account for over 60% of world
consumption but the largest growth is occurring in the developing regions of Eastermn Europe,
Asia and South America.

Although these new markets have aiso been responsibie for most of the growth of value in
the fruit juice market - from US$ 25.3 billion in 1997 to US$ 30.9 billion in 2001 - growth was
also significant in the relatively mature markets of the USA, Westem Europe, and Japan. Itis
interesting io note that while price levels have increased in the new market regions, they
have decreased in the mature markets — an indication that volume growth occurs partly at

the expense of value growth.

In absolute terms, growth has been almost equal in Westem Europe, Eastemn Europe and
Southeast Asia, while growth is still highest in the North American region. It is the high
relative growth rates, however, which indicate those regions or markets with the most
potential for the future. The markets displaying the highest levels of individual growth are
Brazil and the Czech and Slovak Republics, all of which have average annual growth rates
exceeding 25%. in terms of giobal volume, however, these markets are still insignificant.

Market growth in the Latin American and Southeast Aslan regions in particular tends o
depend on the wide availability of fresh fruits. Not only are fresh fruits an important pert of
the regular diet, but people are accustomed to squeezing fresh fruits at home or

them from street vendors. Demand for commercially produced fruit juices is still imited and

5 Mmmmmmmmmnmm
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Flavor Preference

With an estimated world market share of approximately 43.3%, orange is by far the juice
flavor most in demand. Apple juice comes in second with a market share of about 17.3%
and tropical juices (12.8%). Other juices such as grape, pineapple and grapefruit are some
way behind. Can't read this table!!lilitil!

Table 1. Julce flavor p
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Flavor preferences can differ substantially between countries. Gemany, Spain and Haly are
the main exceptions here with orange not being the overwhelmingly dominant flavor. In
Germany, apple juice has a major market share whereas in Spain orange, pineapple and
peach rank fairly equal with 30% market share each. For nectars, peach Is clearly the
dominant flavor in Spain with a market share of aimost §0%. In Italy, pineapple is among
the dominant flavors, although a fair share of homemade freshly squeezed orangs juice from

domestic fruit is consumed.
With the current development of a premium-chilled segment in juices, the market share of

oranges Is stimulated further as orenge flavored drinks dominate this sector. Other frults are
following now with chilled grapefruit, apple, grape and pineapple appearing on the shelves.

The number of flavors in the market is due to rise further, not only because consumers in the
developed markets want more flavors and flavor combinations but also because consumers
in the new markets have their own local taste preferences.

Fruit Juice product range

The pure juice segment continues to be the largest, and further growth is anticipated
because health consciousness is stimulating demand for 100% juice. The most popular

6 Propared In cooperation with Aqucultum Export Businessss; USAID
funded project; implemented by Abt Associates, Inc.
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fiavors in this segment are orange, apple, | Three segments in the juice market
pineapple, grape and grapefruit. There are,
however, also &8 number of countries where e Pure ‘100%' juice: this juice is
juice-based drinks are dominant. Examples nomally made of concentrates
include Belgium, Brazl, Indonesia and and usually contains no additives.
Thailand, Demand for pure fruit juices and However, Not From Concentrate
nectars can be obstructed by a relatively high 100% juices are also available;
price in many deveioping countries, and this is these are lightly pasteurized and
especially relevant when fresh fruits are widely distributed in chilled chains just
available (see figure 2.5). fike mitk products.
Product Innovation _ o Nectars: these can contain
? belween 25% and 09% juice or
Because of the nature of the product, product pulp. However, neclars hardly
development in the pure juice segment mainly ever contain more than 50% juice
confines itself to packaging innovations, new or puip; nectars are sold in either
blends and the introduction of premium, chitled mbxed or unmixed form.
fresh products. Not From Concentrate orange
juice is one example of a pure juice product, o Fruit juice drinks: frut flavored
which offers great opportunities. soft drinks which nonmadly contain
no more than 10% juice or pulp;
Neciars have more opportunities for product ‘nevertheless, duse ® the high
development than pure juices because the sales volume, a considerable
number of possible product combinations is amount of fruit juice concentrate
much larger. Nectars became important in the is processed in this segment of
seventies when Florida orange production was | the beverage industy -
severely reduced by frosts. Altemative raw approximately 25%.
materials had to be used for the production of
juices. Blends and exolic juices entered the

market and gained the consumers’ interest. Thepoptﬂarﬂavorshﬂiszmd |
continue to be peach, apricot and pear as well as exotic flavors.

andfuncbonaidmksusefruﬂwmnhamsandoouldbalabebdasﬁutdm

Tropical Frult Julces Market
Basedonhfomaﬁonfrunlmdesum.n rapahdbyltnlMTmh
Center (ITCYUNCTAD/WTO that annual world trade in tropical juice products (excluding

pineapple) is estimated to be in the range of 185,000 to 210,000 MT (in single strength the
equivalent), valued between $175 million and $225 million. The three most important frults,
apart from pineapple, are banana, passion fruit and mango. The major markets are the
European Union, the United States and the Middle East.

In addition to india, the world market for mango puree and concentrale is also supplied by Latin
America (primarily Mexico, Brazil, Columbla, Ecuador, Pery, Venezuela and Guatemala) and
South East Asia, namely Thailand & Phiippines. Major exporters of guave puree and
concentrate include South Africa, Malaysia, the Philippines, Thalland and the Latin America
countries of Mexico, Brazil, Peru, Columbia and Venezuela.

7 Wlnmmwwmmm
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The demand for mango puree and concentrate has been sald to be growing at an annual
rate of 10% in recent years. The total worldwide consumption, based on an estimate by
Foodnews, was estimated to be around 45,000 MT — 50,000 MT, of which India supplies
40,000 MT — 45,000 MT. ' The major markets are the Middle East, which buys 32,000 MT,
Europe 8,000 MT and U.S. 4,000 MT. Statistics of the foreign trade of India (D.G.C.LS,
Calcutta) reported a total of 45,875 MT of mango puree and concentrate exported by India.
Of this total, 28,478 MT were exported to Middle Eastern countries (Saudi Arabia and the
UAE being the most important), and 10,194 MT to Europe {primarily The Netherlands, UK
and Gemmany). Other countries, including the U.8., imported the balance of 7,203 MT
during that marketing season.

Given the above mentioned trade levels, and the fact that production and export levels in
other countries have been growing due to increasing world demand, current world trade
levels for mango puree and concentrate are probably now in the range of 55,000 — 60,000
MT at a minimum.

World consumption of white guava puree and concentrate is also reparted to be increasing
steadily in recent years, and was estimated at around 15,000 MT in 2001. Europe
reportedly accounted for 13,000 MT, followed by the Middie East and the U.S. with 1,000 MT
each. India supplies 5,000 MT of this trade in white guava puree and concentrate. For pink
guava puree/concentrate, the U.S. alone currently imports about 4,500 MT of this product,
according to one U.S. trader. According to Fintrac, Inc., pink guava is normally the more
popular of the guava varieties for juice making purposes, and can be sourced from Malaysia,
Brazil, South Africa and Venezuela. In most years, supplies of pink guava are insufficient to
meet demand, and European importers have indicated that they would gladly purchase more
of the pink variety if it were made available.

This seems to be the norm for world trade in mango and guava puree and concentrates, with
demand usually outstripping supply, and the supply situation in major producing countries
dictating the future export potential for these products.

According to the ITC the following product characteristics are generally the norm in the
international trade of mango an guava juices, purees and concentrates:

Table 2. Normal Product Characteristics in Internationat Trade of Mango and Guava
Purees and Concentrates '

Product Brix Main Sources
Mango:
Puree . 13-18° India, Peru, Ecuador
Concentrate 28 - 32°
Guava:
Puree 8-11 South Africa,
Concentrate 20 - 25° Malaysia, India

According to the Agricultural and Processed Food Products Export Development Authority
(APEDA), an autonomous organization attached to the Ministry of Commerce of the
Govemment of India, tropical fruit juices, concentrates and purees, by and large, continue to
be traded internationally mainly in bulk form, for use as raw material by various industries.

The various packing options offered by India are as follows:

8 Prepared In cooperation with Agriculture-Led Export Businesses; USAID
funded project; Implemented by Abt Assoclates, Inc.
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Table 3. Various Tropical Juice Packing Dptions Offered by india
Nal Weight (Kg)

Bag - in - drum aseptic pack
Bag - in — box aseplic pack
Cans (A - 10} {6x3.1 kg/Carton)
Cans {24 ¥ 850 gmy

The range of mango and guava purse and concentrate products presently offers
comprised of:

« Totapuri Mango Pures {14 brix}

e Totapuri Mango Concentrate (28 brix}
« NMeslam Mango Concentrate (28 briv}
« PRaspurl Mango Purge {15 brix}

¢ Aiphonso Mango Pures {17 brix}

»  Guava Puree (10 brix}

The industry in India is largely seassonal in nature.  The seasons! produstion gattern of

mange and guava puress and concentrates is indicated beiow:

» Aiphonse Mango: Aprit to May
« Totapuri Mango: May io July
o  Guava: September to January

Indian exponts of mango puree (incduding concentrate; dunng the 1830-81 throw
pericd are furnished below. {tis very interesing o note that in addition o the heaithy growdh in
gxport tonnage over this period {135 percent increase), FOB price levels Jexprassed in iocat
currency) have also increased dramatically, rising 343 percent.

Ry

oB7 GE
i

Figure 1 Indian exports of mango puree, 1880/91 through 1997/88

e Q2 sp06tity BAAT

Srrrrrie T W (05 Crcrest FOR

o

LRIt

2ROO0

Qssmsstity

S adeses

&+ o
RS YHET9Z SRS TR 15858 SRR Rt AT R
Sorsa {2 WIS « Mgrwni Maeigense Sumemd Gaped o MONTHLY 3TATIRTLE
7 THE FORENIN TRADE OF eles 30 B0 15 Jwaulas
9 Prepared in cooperation with Agricullure-Led Export Businesses; USAD

funded project; implemanied by Abt Associates, Inc.




Table 4. Tropical Frult Juices World Trade

Export Marked Potential for Egyptian Food Products
 Investment rationel

¥alue in

Yohume in Melric Ton

Horar, Reputlic

in {8 thow

&
%

ot
¥

328
a3

2,008

o

3

H

Propared in pooparation with &

sterne-bed Exoort Businegss




Export Market Potential for Egyptian Food Products
Investment rational

) .
Rank  iGountty 10497 1908 . Countey {1

1 45 5,034 9,957 el e ] e e ds 1,741

'y Haly 15 5828 v rsol e ger] e aml 17 sen ftaly 14,948 14,478

a Potarid A B2 9,84 4,702 7527 9,250 potand 2,806 2,303 1 Ear] 7407

4 Ansiria 4 D58 _7‘,.‘3&3 72101 B s P B Austrig ] 3,535 T 875 2,875 2,843

S o JExusdor Be0l  9ai6i  Bosh &,812 6 647 -0 3BiG Feuadinr 7,040 IR 3 A% _

& tedarm. & ¥ 2 8 a8 4 g4y 3 853 4 901 R L2 DA 2,797 2 S0 1,500 1B 2 At
t Denmark b 3708 59651 6Bl 2 860 4 58] 1wl fonrnark 3614 A 523 TS MY )
8 Btates 3,1561 4 A28 & 728 2,841 $,131 RN U Stalas 187 ) 1,447 & %4 |
5 {Taksy | #88z]  A30Bl 41 jad v BT 7E RS Turkey 1 30841 931 24

19 Frapon 38130 3784 3 144 3 7an 2 56 -3 521D France ¢ s 1,424 1437

3 Wma.“pu ool
Valug in {(in thousand USD)

Rank  hoummy | aad b P Conntry

3 frefs 7,038 : yATEl 11 564 fnutia

z Hes 1 ame 3 Y 006 ' '

3 Lebain A B 37 %

3 Kiseratt 84 ) 354

3 Prusitand H3K ez Thastang
Aol E4G Arab
Liernark

P ey

30 ivates

11

Prepared in cooparstion with Agriculiure-Led Expont Businesses; USAID furided praject; lpleawnted by &bt Associastes, ing,




Exprosrt Marke! Potential for Egyptian Food Products
|Investment ratfonal |

United Kingdom
? afte ] Rank
458,615

&G gt of exporty {1987 3,8% k1 A4, % 1,8%% 7 §,29% 5.7 % k33

G @ {n naljional exports 5.3% S 3,105 8.3 L7

TTER Shar Weal imports BE%% .29 ‘ 5% £,30% $3.1%
EE e 8.7 %% B B 4§ 2,55 0 4,3%, 13 3.4% 15

SGorserad 8 RS 4,53 208 4,68 5% 4.7

i peafiy g S T 8,25 5.6

BR 7 T ; L8
) i \ v 3 N h R Z
Pz iy : g .

38 18

TS

§ Gy L}

N} ‘ ¥

of aouivalent »

;
;
£
_g

1€

Fropared in conperation with Sgviuulture-Led Brport Bustnpsses, URAHD funded profect; Implorsening by Abt Assodiates, ing




Export Market Potential for Egyptian Food Products
- investment rational

Table 6. Indicative prices for bulk packed mango juices in Europe as of July 31, 2003

Origin Form Brix Pack Price: $/ton _
India P 16-18  asep. Alph 1250-1275 cfr neth
C 28 asep. Tota 1150-1175 cfr neth
P 14 asep. Tota 750-775 cfr neth
Peru C 28-30 froz. Chato 1150-1175 cfr neth. duly free
P 16-17  froz. Chato 750-800 -cfr neth. duly free
C 16-17  froz. Chato 800-900 (USA) cfr -cfr neth. duty free
C 28-30 froz. CrioHad 1150 cfr neth. duty free
C 28-30 froz. Crio/Had 1200-1300 (USA)
CostaR. C 28 asep. Atkins 950-1000 fot neth duty free
Mexico [ 30-32 asep. atkkenthom 1000 cfr USA
P 14-16  asep. atk/kenthom 650-750 cfr USA
Ecuador C 28 asep. atkkenhad 1000 cir neth (duty free)
P 14-16  asep. atiken’had 1000 cfr USA
P 14-16  asep. atkken/had 700 cfr neth
P 14-16  asep. atiken/had 800 cfr USA
Note:

In India the estimates at the beginning of the season were for a bumper crop and, as a
result, fruit prices were very low (10 Rs/kg for Alphonso in April, and Rs 2. 20/kg for Tolapuri
beginnlngof.}une) mango juices were relatively cheap and large contracts were signed.

drought and the intensive heat, which affected the country from mid-May
MebegimngofJune.fdebyheawmammkaasdnidmmm
the mango production. To what exient this is the question? See Foodnews for article on

as the Alphonso harvest was almost over, this crop should not have besn oo much
influenced. Totapuri fruits were definitely more severely hit by the climatic condilions as
their harvesting period begins in June. How badly this crop has been stricken is still not very
clear.

Conceming Totapuri, the harvest ended by end-June instsad of end-July, procsesed
quantities have been only half the forecasts, and prices for raw matevial increased to Rs 8/kg
at the end of the season, thus giving an average seasonal price of Rs 6.50 10 7.- per kg.
Therefore price for “authentic” Totapuri mango concentrate (it is reported that some
processors used other cheaper mango varieties such as Neelam to reduce costs) jumped
from $800 — $850 at the beginning of the season to § 1150 — $1200 now. [s this reasonable
or not, we cannot say, but some traders have their doubts conceming the real shortfall of
this crop. This problem is even more evident with the Aiphonso production. The harvest of
this mango started earlier and the crop was reported to be excellent. Suddenly the
Infonmﬂonamvodﬁunorlginﬂmtﬂ\euopandihekupmwdmmmm
expectations, that fruit prices had increased to Rs 18/kg (season’s average Rs 13-14) and
therefore that the early season price of $900 — $925 had to be changed to $1250 — $1275
for “authentic” juice (by authentic, according to specialists, ons means only the fruit coming
from the district of Ratnagiri in the Maharashira State and also from the North of Mumbal,
and not the Alphonso Badami mango grown around Bengalore. There are also reports that

13 Prepared in cooperation with Agriculture-Led Export Businesses; USAID
funded project; implemented by Abt Associates, inc.
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Alphonso juice adulterated with cheaper Lalbaung mangoes is also apparently offered on
the market). Al this news seem to be very bad and a shortage of produce could be
expected, but as a matter of fact it is reported that up to now, the Indian producers have
shipped without problem the contracted volumes (at ieast to their traditional customers). The
lack of interest from the Near and Middle East this year for this type of produce may explain
the larger quantities available for other markets, and surprisingly, for the moment, nobody
seems to complain and the market is well supplied, to the satisfaction of the good growing
demand for this product. Latin American prices are all nominal as they are almost all sold
out, while the Mexican crop of Tommy Atkins and other Manila Is reported to be good and
mostly sold on the also growing US market. So, surprisingly, for the time being this market
seems to be doing well, demand is good but supply, at least for the moment, is adequate.

1 4 Prepared In cooperation with Agriculture-Led Export Businesses; USAID
funded project; implemented by Abt Associates, Inc.
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Potential markets for Egypt mango and guava juices

USA Juice Market

The foliowing graph lists the GiF values of all julce imports, by inohadus! ke
market during CY 2001, Apple jice was the leading juice ;m; orted #t
3233 million, followed by orange julce at $202 mi i;m SNSANPHE JUING
juice at 345 million, and other ¢ trus uices at 325 million.

Figure 2 USA imports of juices and concentrates, 1998/2000

ynprant Vatue In 1i8%

The iop five suppliers of other frult juices of other single fruit JUSHTS 2008808080 kb the
U.8. market are: {1} Chile, (2} Ecuador, {3} Egypt, (4} Brazil, and {5} Thafland. Though
overall U.S. imports of other fruit juices under this category were down 146 percent in
volume, imports from Egypt continued to climb, rising 28 percent W almast 4.6 milion fiters

during CY 2000 period. valued at over §4.3 million CIF basis {up 234 percentl. Egvp!
moved past Brazit last year to become the 3% leading supplier of juives of any other single
fruit {USHTS 20088080807 to the U.S. marksl,

1 5 Propared in cooperation with Agricufiure-Led Expoat Businesses, USAID
funded projsct; implemented by Abt Associates, inc.
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Export Markef Potential for Egyptian Food Products
Investment rational

entering into the US. market under this USHTS categury. so this also needs 1o be
considered.
Figure 3 Top ten suppliers of other fruit juices to the US market, CY 199%/2000

(iny titers}

E Y T R PR SO At s a et s e s

LA ‘u

by Actissd Bniss of Quantity

During CY 2000 imporls of guava pures increased 6.3 percent o a most 4.2
value, while imports of mango puree were down 4.6 percent 1o si g hily fess than 38 O n
CIF vaiue. Import volumes, however, of both mango and guava pu & WRIE UR, W viih
puree imports up 10.8 percent to 5,086 MT and guava puree ina aa g 8.5 "e'mn* o) 3& ARz
MT. The major suppliers over this period have been Mexice, a and the Phiippims
though imporis from the Philippines were off significantly the %as’ zwu YRR, %m.p. rig
this penod nave fluctuated from 8,084 MT in 1685 10 4,213 MY in 4ug @
5.300 MT/vear), indicating perhaps the holding of siocks to ’ne-dgfz .aga; §
production levels in major supplisrs, Also, dug o these fluctuating production %bv»aic amraf*e
CiF import values have ranged from $1.02 in 1886 to $1.38 in 1888, s interesting o note
1 the table below that average CiF impori prices from major suppliers alse va

ry widely, wilh
!m;}DHS from the Philippines rising 1o an average of $1.88 in 1989 compared o an average
CIF import value of $0.85 from Mexico during the same year, Peak import periods are
normaily over the summer months.
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Export Market Potential for Egyptian Food Products

<,

e

.S, imports of guava puree were up 9.5% in volums 10 4,182 MT during OY 2000
votlumes over the 1885 ~ 2000 period have Huctuated from 4,532 BT in 1988 1o

1008, averaging 3,800 MT over this six-year pericd {sze Tables & and & in the Statistical

Appendix}.  Major suppliers sre Brazil, the Dominican Republic and India.  As was the 2as

for mange puree, shipments of guava puree from the Philippines, which wer
1,418 MT in 1888, have {allen dramatically over thg past years ©© nothing in

again, we alsc see a wide range of average CIF import prices from manr supp 2
Coiombian prices the highest and ranging fram 89 percent tn 186 percendt over indlan price

the fowest), as Jelalled in the lable below {overieafl.  Peak mpor penods are nommagh

overthe fail months, and sometimes aiso iy the spring.

imports of Tropical Juice Products from Egypt

As mentionsd previously, U.S. imports of juices of any other single fud
ZO0eB06CS0) from Egypl, which is estimaied W be primartly mango and perham
guava juicefconcentrate, continued fo climb, nising 28 percent to aimost 4.8 milio

during QY 2000 period, valued at over 4.3 miltlion CIF basis {up 23.4 perosnt}
This dramatic increase ocnurred despite the fact that totgl US. imports of uices under
category declined 11 percent in value to slmost §30.8 mitlion CIF value during CY &
while import valume was off 10.8 percent o 40.8 mullion filers,

Figure 4 Egypt exports of other fruit juices to the US market, CY 1889/2000, in liters

5000 (6%

& Z00 00 , e e e e e

LEOLA <

HREETR

tns Actual Units of Cuantity

SLGLOT

15

JLISMTS 2003656580 Juce of Any Other Shgie Frusg, Und

Sourcey LS wiengtions Trage Jomoiggicn Database Qe

from U5, Depsriment of Sommares, 43, Traasury, and 12§ i
in addition, U.S. imports of mixtures of frull juices, unfermernted, under U B0
from Egypt last year increased 326 percent in value from 88,410 CIF value {11,734 fiters}
during CY 1988 to 340,114 CIF (45,913 fiters; during CY 2000, Tota! UG, imports of frult
iuice mixtures under this category were $12.1 million CIF value during CY 2000, up 17.5
percent over the CY 1888 javel

There was also a small amount (738 kilograms vaiued at 32,792 CIF} of imponis of frult or
nut pastes and puree, nesal {not elsewhere specified or included}, cooked whsther or nct

sweetenad (USHTS 2007286500} from Egypt aver the Y 2000 period. compared to nothing
a year carlier. It is difficull (o assess what exactly this product may be, bul we can ol from

19
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Export Market Potential for Egyptian Food Products
investment rational

intemstediffolmuppMnesumymnm.mpersmdmﬂms.mmhm
future.

Theseseven U.S. importers of tropical fruit juice modudsﬂatemessadmirhuth
developing new market linkages with our Egyptian suppliers are listed below:

Blansh International

S.A. Carison, Inc.

Encore Fruit Marketing

Osage Food Products

Three Vee Food & Syrup Co., Inc.
J.R. Wood, Inc.

Cracovia Brands, Inc.

in conclusion, it is believed that there exists an excellent potential for further increasing

Egyptian mango and guava products exports, t00.

GCC Markets

Bahrain

Tota! fruit juice imports into Bahrain amounted to US$4,091,252 in 1999 based on Bahrain
Directorate of Siatistics data. WJMWNWMMWM}M
InportsmmgUSﬂmaeoefolmdbyOmm with imports valued at
US$1,081,002. Egypt's main contributions to this juice market according to official Bahrain
statistics appeared in the “Other Guava Juice® category (a 0.05% market share

“Concentrated Orange Juice” (2.6% of the market).

The predominant juice exporters to Bahrain include: Saudi Arabla, Kuwait and the
Arab Emirates. According to FAC data, Batwain exported $770,000 of Fruit Juices in 1998,
a decrease of $187, 000 under 1997 exports.

!

|

Market analysis

in 1999, Bahrain importad an estimated $4,091,252 of combined frult juices according to the
Bahrain Directorate of Stafistics. The largest single juice imported was mango juice with
$1,613,608 in imports, followed by orange juice with imports valued at $1,081,002 in 1999,
Egypt's contributions to this juice market appeared in the “Other Guava Juice™ calegory
(0.05% of market) and “Concentrated Orange Juice® (2.6% market share). Bahrein's major
juice importers are: Saudi Arabia, Kuwait, and the United Arab Emirates.

21 thmwmmm
project; implemented by At Associales, Inc.




Export Market Potential for Egyptian Food Producis
Investment rational

Statistics from the U.N. Food and Agriculture Organization (FAO) indicates that Bahrain
imported $7,165,000 in fruit juices during 1998. These data, however, are not supported by
Bahrain Directorate of Statistics data. FAO also indicated that Bahrain exporied
approximately $770,000 of fruit juices in 1998, a decrease of $187,000 over 1997 exports.

According to FAO, Egypt imported an estimated $117,000 of Apple Juice in 1998, a
decrease of $108,000 from 1997 imports. Egypt also imported approximately $2,000 of
mango juice in 1998, a decrease of $6,000 over 1997 imports of mango juice. Available
Egyptian CAPMAS data did not indicate any fruit juice exports to Bahrain in 1998.

Table 12. Bahrain Market Basket Survey Averages — April 2000

Avg. Pﬁc;! Price (ussgl

Products Size (B.D.) Rate: 0.373t Country of Origin
Juice - Apricot ' 1 Ht. 0.450 $1.21 UAE (Sharja)
Juice - Carrot - 1 lit. 0.450 $1.21 __ UAE (Sharja)
Juice - Grape _ 1 lit. 0.450 $1.21 UAE (Sharja
Juice - Mango 1 iit. 0.450 $1.21] _ UAE (Sharja
Juice - Qrange 1 lit, 0.450 $1.21]  UAE (Sharja)
Juice - Pineapple 1 lit. 0.450 $1.21 UAE (Sharja)
Juice (Refrig.)-Apple 1 lit. 0.500 $1.34 Bahrain
uice (Refrig.)-Apple 2 lit. 1.000 $2.68 Bahrain
Juice (Refrig.)-Grape 1 it 0.500 $1.34 Bahrain
Juice (Refrig.)-Grapefruit . 1 )it 0.500 $1.34, Bahrain|
Juice (Refrig.)-Orange 1 lit. 0.500; $1.34 Bahrain
Juice (Refrig.)-Orange 2 lit. 1.000 $2.68 Bahrain
Juice (Refrig.)-Pineapple 1 lit. 0.500 $1.34 Bahrain
Juice (Refrig.)-Pineapple 2 lit. 1.000 $2.6 Bahrain
Juice/Nectar - Apple 1 1it.- 2 pak 0.750 $2.01 Oman
Juice/Nectar - Grape 1 lit.- 2 pak 0.750 $2.01 Oman
Juice/Nectar - Mango 1 Iit.- 2 pak 0.750 $2.01 Oman|
uice/Nectar - Orange 1 lit.- 2 pak 0.750 $2.01 Oman

SOURCE: ALEB - Bahrain Market Basket Surveys, April 2000.

Opportunities

The Bahrain fruit juice market offers over a $4,000,000 export potential for Egyptian juice
processors. Mango and orange juices represent the largest single strength juices currently

imported into Bahrain.

Presently, Kuwait is the largest exporter of guava juice to Bahrain; Kuwait and Saudi Arabia
are the largest exporters of mango and orange juice. Certainly there is a potential for
Egypt's juice processors to acquire a share of Bahrain’s juice market from these two

countries.

As is the case with Egypt, well-known “Western™/American known juice brands, like the
brand pictured at right, seem to have gained acceptance among expatriate consumers and -
Bahraini nationals.

Juice mixes and chilled juices also offer good opportunities for expansion in Bahrain.
However, due to the potential for claims caused by temperature damage to frozen or chilled

22 Prepared In wMon with Agriculture-Led Export Businesses; USAID
funded project; Implemented by Abt Associates, Inc.
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juices in transit, the Egyptian exporter should place a temperature-recording device in each
shipment to indicate transit condition. To preserve the quality of the shipmemnt, the exporter
should also ensure a completely chilled sea shipping container or overiand truck trailer
container before loading any shipment from Egypt destined for the Gulf.

UAE-Dubal

Dubai imported an estimated US$4,273,301 of “Single Frult Juices” in 1997 representing an
increase of US$607,401 over 1996 imports based on official Dubali statistical data. Data from
the U.N. Food and Agriculture Organization (FAQO) indicated that the UAE combined total for
fruit juices imports reached an estimated US$8,737,000 in 1998.

The most interesting aspect of the Dubai frult juice industry is that this small emirale exporied
a large amount of fruit juices to neighboring GCC countries, in addition to Egypt and Libya.
For exampie: From Dubal, Oman imported US$1,800,000; Kuwalt imporied US$646,001;
Bahrain imported US$107,292; Libya imported US$110,238 and Egypt imported US$43,135 in
1997. mwmmmmmwmmmw
amomtadﬁoUSSZTQTS& alnnstBS%ofDubai'swm

The largest "Single an'tJuioa’imporlsmOrango.Moa,folowedbyAppbmmh
category iabeled “Single Juice or Vegetable.”

Re-exports from Dubal amounted to an estimated US$794,289 in 1997, to countries where
Egypt could be exporting.

Market analysis

There was a $607,401 increase in imports for fruit juices into Dubai (UAE) between 1908 &
1997 according to Dubal Trade Statistics. FAO Data indicated that the UAE imported
$8,737,000 in 1996,1997,1998; these numbers are very suspect due o the uniformity of the
numbers across the board.

The juice with the largest gain in one year was HS Code 200910, Orange Juice, with a total
importation of $554,261 between 1996 & 1997,

Re-exports from Dubal (UAE) amounted to $704,280 in 1997, $43,135 of which was
exported to Egypt. The largest importers in 1987 of fruit juice from Dubail (UAE) were Oman
($1,860,000) Kuwait ($646,901), Bahrain ($107,292), and Libya ($110.238). Wikh this
amount of exports originating from Dubal (UAE), Egyptian fruit juice exporters should
actively pursue these markets — Oman, Kuwait, Bahrain, and Libya - which are in their own

backyard.

23 wmmmmmmm
funded project; implementad by Abt Associates, inc.



Export Market Potential for Egyptian Food Products

— lnvosg'nent rational
Table 13.
DUBAI - FRUIT JUICES, SINGLE / EXPORTS 1997

(CODE: 200920 — 200930 — 200940 — 200950 — 200960 — 200970 — 200980)
COMMODITY JUICES RNEIGHT (Kg} [VALUE (Dhrms.) VALUE (USD) Pﬁg
GRAPEFRUIT 140,650 338,790 $95,433.8 $0.68
SINGLE CITRUS 273,72 853,98 $240,558.59 $0.88
PINEAPPLE 243,454 722,41 $203,497 .46 $0.
TOMATO 73,056 183,631 $51,727. $0.71
IGRAPE 192,857 691,950 $194,915.49 $1.01
APPLE 873,520 2,943,514 $829,158.87] $0.95
SINGLE FRUIT OR VEG. 1,397,697 3,529,099 $994,112.39 $0.71
Total 3,194,958 9,263,383 $2,609,403.6 $0.82

SOURCE: DUBAI RESEARCH & STATISTICS OFFICE

DUBAI - JUICE, ORANGE / IMPORTS 1997 (CODE: 200910)
FRUIT JUICES & VEGETABLE JUICES, UNFERMENTED & NOT CONTAINING ADDED
SPIRIT, WHETHER OR NOT CONTAINING ADDED SUGAR OR OTHER SWEETENING
MATTER -
COUNTRY OF EXPORT | WEIGHT (Kg) _ VALUE (Dhrms.) NVALUE (USD) §/Kg
Australia 50,334 153,603 $43268.45 | $0.86
Brazi —[]_183,070 919,327 $2,580.65 | $0.01
Canada 183,070 919,327 | $258,965.35 | $1.41
Cyprus 271,007 674,178 | $189,909.30 | $0.70
Egypt - 0 0__ $0.00 $0.00
alta 173,557 369,398 $104,055.77 | _$0.60
Netheriands 91,023 526,450 $148,295.77 | $1.63
Other 270,409 505,619 | $142,427.89 | $0.53
Pakistan 91,023 526,450 $148,295.77 | $1.63
South Africa 59,536 181,912 $51,242.82 | $0.86
USA 768,157 4,392,357 |$1,237,283.66] $1.61
Yemen 58,674 133,353 $37,564.23 | $0.64
TOTAL 1,066,546 8,229,044 |$2,318,040.56] $1.18

SCURCE: DUBAI RESEARCH & STATISTICS OFFICE

EGYPT - FRUIT JUICES, INDIVIDUAL ~ 1999 EXPORTS TO U.ALE.
HTS CODE __|HTS DESCRIPTION Quantity (Kg) __|Dollar Value l&IKg
2009110000 JUICE — Orange, Frozen. 4,000 2,754.11 $0.69
2009190000 UICE — Orange, Not Frozen| 1,6 1,100.29 $0.6
2008400000 JUICE - Pineapple 2,400 1,651.70 $0.6
2009700000 JUICE - Apple 3,800 2,616.70 $0.69)
2009800010 JUICE - Ma 59,630 19,543, $0.33
2009800020 JUICE — Guava 9,130 7,122.89 $0.78
2009900000 JUICE — Mixtures of] 18,210,  13,623.99 $0.75
TOTAL; 98,770 48,413.19 $0.49

- SOURCE: CAPMAS -EGYPT

24 Prepared in cooperation with Agricuiture-Led Export Businessss; USAID
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Investment rational

Most of the juices observed during market basket surveys were packed in TetraPak cartons,
which were sometimes bulk-wrapped in packs of 18 for 330 ml. Sizes ($7.88) and packs of 4
1iter cartons ($5.44). Single 330 mi. TetraPak jutces retailed for approximately $0.43 and
single 1- liter cartons sold for $1.39.

Packaging like this will enhance any product Not only will this packaging idea make the
product more attractive to the consumer because of it's convenience, but it will in effect raise

sales potential because bulk packaging.
This type packaging is what is needed to not only impress a consumer, but it is this type of

innovative products that importers are asking for.

Table 14. Dubal: Supermarket survey - April 2000
AVG. Price
- . Avyg. Price uss
Products Size (UDh.) | (Rate:3.55) | Countryof Origin
Lfuice - Apple 330 mi8 pak 10.00 $2 821Saudi Arabla
uice - Apple 1Bt 4.3 31%4\.5
Juice - Apple 18t 4. $1.34 Alfrica
buics - Apple 1R 415 $1.17]UAE (Sharjsh)
uice - Apple 1 1. 4.9 $1.171South Africs
Uuice - Apple 1l 7.75 $2.180Unied Kingdam
Juice/Drinks - Vi la73 mi1. 273[ $0.77}Unitad Stales
Juice - Fruit Cocktail 1, $1.900AE
Luice - Fruit Cockiall 10t 4. 15' 31_11Lugm
Juice - Frult Cocktall ik 3.78 $1.08South Africa
Liuice - Grape 18 7.7% $2. E
Juice - Grape 330 mi./6 pak 10.00 Arabia
uice - G ) 1 lit. 4.70 $1
Juice - Grapefrult ™ 4% $1
ice - Grapefrult 10t 3 $1.11 M
Juice - Grapefuit Ruby Red wi1.89 5
. 22. 41 Stales
LJuice - Guava i 4. $1.3 Africa
uice - Litchi 1 Mt 4.% sudslu: Atica
- Mango TR 4, $1
uice - Mango e 4. $1 m:.
ice - Mango 1B 419 $1.17)UAE (Sherjah)
uice - Mango 1 4.19 $1.17]South Alrica
Juice - Orange 330 mi/6 pak 10.% $2 Arshia
Juice - Orange _ 1. 4, $ AE
Juice - Orange _ 10 4.4 $1.17]UAE (Sherjah)
uice - Orange _ 1t 4.19 $1.17]South Africa
Juice - Orange 1R 7.78 $2.18lnited Kingdom
1.80 it la
Juice - Orange L(Bdrg.) 22.75 41 th-u Siates
25 Prepared in cooperation with Agriculture-Led Export Businesess; USAID —

funded project; iImplemented by Abt Associsies, Inc.
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— Investment rationai
AVG. Price
Avg.Price |  US$ |
Products Size {U.Dh.) | (Rate: 3.55) | Country of Origin

Juice - Orange, Fresh 2.0 lit. 7.50 $2.11JUAE
Juice - Orange, Fresh 2.0 lit. 5.90 $1.661UAE
LJuice - Peach 1 lit. 4,63 $1.30iSouth Africa
uice - Pear 1 {it. 463 $1.30iSouth Africa
Juice - Pineapple ' 1 it. 482 $1.30UAE
uice - Pineapple 1 lit. 4.2 $1.20JUAE (Sharjah)

uice - Pineappie 1 1it. 4.25 $1.20|UAE (Dubai)
Juice - Pineapple 1 lit. 4.15) $1.17 Africa
LJuice - Pineapple 330 ml./6 pak 10. $2.82|Saudi Arabia

1.89 lit,

uice - Pink Lemonade (Refrig.) 22.75 $6.41|United States

uice - Red Currant 1 dit, 4,63 $1.30{South Africa
Luice - Tomato 1 [it. 4.62 $1.30lU.AE
Luice - Tomato 11it, 4.1 $1.17[UAE (Sharjah)
Liuice - Tomato 1 jit. 4.15 $1.17|South Africa
uice - Tomato/Cocktall 473 . 7.75 $2.18lUnited States
Juice (Bottied) - Apple 1 lit. 3.75 $1.06|{Germany
Juice {Bottled) - Grape 1 lit. 3.75 $1.06Gemnany
Uuice Concentrates - Fruit Cocktadi |1 lit. 12.95 $3.§L)enmark
Juice Concentrates - Lemon 1 it 12.95 $3.65[Denmark
Juice Concentrates - Orange 1 Jit. 12.95 S3.651Donmark

uice Concentrates - Peach d. 13.50) $3.80]Lebanon
Juice Concentrates - Red Orange 1 1it. 1 2.94 Sa.ﬁgLammark
LJuice Concentrates - Rose 60 of. 13. $3.80}ebanon
uice Concentrates - Strawberry  [1it. 12.95| $3.65|Daomalk
UJuice Concentrates - Strawberry 180 ¢l 13.50 $330Labanan

uice Concentrates - Vanilia ol 13.50 $3.30]Lebanon

uice Drinks - Mango Cocktail 407 ml. Bottle 3.24 $0.92{United States
Suice Drinks - Peach Iced Tea 407 ml. Bottie 3.25 $0.92)United States
Luice Drinks - Pineapple Passion 1 1it, 3.00 $0.85[Unﬂod States
Ljuice Drinks - Pink Lemonade 407 mi. Bottle [3.25 | 50.92|Unltod States

uice Drinks - Strawberry/Kiwi 407 mi. Bottle (3.25 $0.92,Unﬂed States

uice Drinks - Watermelon-Kiwi 1 lit. 3.00 $0.85[United States
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SOURCE: ALFR - Dubal, UAE Market Baskel Surveys, April 2000.

Glass bottles occupy a large portion of the shelf space in the hypermarkets and grocery
stores in Dubal.

Bottled juices are primarily mixed Juice drinks, containing less than 10% frult juice, as
opposed to the nectars or pure juices in TetraPak cartons.

Sparkiing juices are finding their way into more upscale markets o satisfy the more
sophisticated consumer. Many of these sparkling juices are single juice offerings, as
opposed to the blended “fruit punch” or “tropical blend" juices.

There is a marked distinction between the juice and neclar products offered in most stores.
Fruit nectars are usually packaged distinctively to distinguish them from the lower priced

“single strength” julces.

Fruit juice concentrates are aiso popular with consumers because of their convenience.
These fruit drink concentrates cost on average $3.64 per liter.

Other types of convenience juices that are making an impact on the GCC markets are the
premium single strength refrigerated juices from the US. These juices can cost as much as
$6.00 for a 1.8 litter carton of fruit juices such as, grapefruit, orange, or pink lemonade.
These juices seemed to sell quite well, despite the cost, according to one stock derk in

Dubeal.

Opportunities

Dubal is estimated to import $8,000,000 to $9,000,000 in fruit juices per year. Almost
$714,000 was exported from Dubai in 1997 alone, not accounting for the other Emirates.

Dhbalabom—exporﬁedanesﬁmabdﬂ.?&ﬂzsdmﬂdmmﬁnedmm
Libya in 1997 according to Dubai Trade Statistics.

why are low, but better marketing and sales can provide higher volumes of exports
which witl drive down transportation cost.
Kuwalt

In 1998, based on Kuwait Planning Ministry data, Kuwait imporied an eslimeted
US$19260323430fcombhed'antJuicas Of this import market, Saudi Arabla acquired
the largest share (33% valued at US$8,422,310.23), followsd by India with about a 30%

share (valued at US$5,858,801).

Market analysis

Kumanpmmsw.zeooooma m-\dmmm
$5,252,138 of fruit juices in 1998, $643,530 of which exporbdiuquC:oopuaﬁon
Council (GCC) countries. Oftheimportmarketreﬂecbdh above table, Saudi Arabia
acquired a 33% share, followed by India with about a 30% share. Egypt was not isted as an
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importer by Kuwait Planning Ministry data. Mixed juices, single juices, and nectars are very

popular.

Not only were fruit juices popular, but vegetable juices were also found in abundance in
most stores. Juices packaged in 1-liter Tetra Pak cartons were often more evident than the
smaller sized cartons. Smaller sizes were packaged in over-wrapped, bulk packages of
either 330 liter or smaller individual containers, which are becoming popular in the GCC.

Table 15. Kuwait: Market basket survey averages — April 2000

[Price (US$)
Products Size K.D.) Rate: 0.303  |Country of Origin
Juices - Apple 330 ml./8-pak 0.480 $1.58UAE (Al Ain)
Juices - Apple 1 lit. 0.295 $1.39/Austria
Juices - Apple 1 lit. 0.360; $1.19UAE (Al Ain)
Saudi Arabia
Juices - Apple 1 lit. 0.290 $1.3$ﬂ(Dammam)
Juices - Apple 1 it 0.275 $0.91|Kuwait
LJuices - Apple 1 lit. 0.420 $1.39\taly
Juices - Apple 1 Jit, 0.475 $1.57/Australia
Juices - Apple 1 1it./12 pak 3.900: $12.87Kuwait
Juices - Banana 1 Iit. 0.420 $1.39italy
Juices - Banana/Orange 1 lit. 0.420 $1.391taly
Juices - Fruit Cocktail 330 ml./8-pak 0.480 $1.58lUAE (Al Ain)
Juices - Fruit Cocktail 1 lit. 0.360 $1.19UAE (Al An)
Juices - Fruit Cocktail - 11it. - 4 pk. 0.890; $2.94Kuwait
uices - Grape 1 lit. 0.475 $1.57Australia
LJuices - Grape 1 lit. 0.350: $1.16{Kuwait
uices - Grape 1 lit./12 pak 3.900 $12.87Kuwait
Liuices - Grape/Berry 1 lit. 0.420 $1.39ltaly
Juices - Grapefruit 1 it 0.420 $1.39Italy
Juices - Grapefruit 1 lit. 0.330 $1.09Kuwait
Juices - Grapefruit 1 lit. 0.275 $0.91|Austria
Juices - MultiVitamin 1 lit. 0.275 $0.91]Austria
Juices - Orange 330 ml./8-pak 0.480 $1.58|UAE (Al Ain)
Juices - Orange 1 it 0.475 $1.57/Australia
Juices - Orange 1 lit. 0.420 $0.96Italy
‘ _ Saudi Arabia
Juices - Orange 1 lit. 0.280 $0.96/(Dammam)
Juices - Orange 1 lit, 0.360 $1.19(UAE (Al Ain)
Juices - Orange 1 lit. 0.295 $0.97Austria
Juices - Orange 1 lit. - 4 pK. 0.890 $2.84|Kuwait
Juices - Orange 1 lit. - 4 pk. 0.890 $2.94/Kuwait
Juices - Orange 11it./12 pak 3.900 $12.87 Kuwait
Juices - Peach 1 lit. 0.295 $0.97/Austria
Juices - Pineapple 500 mil./bottle 0.205 $0.68|Lebanon/USA
Juices - Pineapple 1 Ht. 0.420 $1.39itaty
Juices - Pineapple 1 lit. 0.460 $1.52/Kuwait
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Price ,Rm (U&le
Products Size D.) 0.303 of m
Juices - Pineapple -1t 0.290‘ w.ﬁ-h)
Juices - Pineapple 1 iit. 0.295 $0.9
uices - Pineappie 1 lit. /bottie 0. $2.13L ebanon/USA
Juices - Pineapple 1 iit./12 pak 3.900 $12.87Kuwait
Juices - Tangerine 1 it 0.295 $0.97|Austria
Juices - Tomato 500 ml./bottle 0.205 $0.681 ebanon/USA
uices - Tomato 10it. 0.275 $0.91Kuwait
Juices - Tomato 1 lit./bottle 0.645 $2.131 ebanon/USA
Juices/Concentrates -
Apple 1900 mi. 0.590] $1 Q;uwh
LJuices/Concentrates
mi. 0. $1 QJN.ﬂh
Juices/Concentrates 4
Lemon 330 mi. 0.450 $1 44)«!!!!1(
Juices/Concentrates - Lime ml. 0.450 $1.490snmark
uices/Concentrates e
| 330 . 0.450) $1.40Denmark
Juices/Concentrates - R
Orange ml. 0.4€A $1.44:~n-k
Juices/Concentrates
White Grape . mi. O.5QJ $1 A&lm
Juices/Nectars - Apriool 1 Iit. 0. $1.63Kuwait
Juices/Nectars - Guava ml. 0.100 $0.33Kuwmit
Juices/Nectars - Guava {500 mi./bottle 0.205 $0.68Lebanon/USA
Juices/Nectars - Guava {1 lit. 0.31 $1.02Kuwait
Juices/Nectars - Guava 1 iit. - 4 pk. 0.890 $2. 94K it
Juices/Nectars - Guava 1 lit./bottle 0.645 &w
Juices/Nectars - Mango 250 mi. 0.1000 $0.
Juices/Nectars - Mango  |330 mi./8-pak 0.480 $1.58UAE (Al Ain)
Juices/Nectars - Mango  |500 mi./bottle 0.205 $0.681sbanon/USA
Juices/Neciars - Mango 11 it 0.4201 $1.30Kuweait
Juices/Nectars - Mango 11 it 0.360]_ $1.18)UAE (Al Ain)
Juices/Nectars - Mango 1 it. -4 pk. 0.890 $2.94Kuwait
Juices/Nectars - Mango |1 lit/bottle 0.645 $2.13Lebanon/USA
Juices/Nectars - Pear 1§it. - 4 pk. 0.890 $2 S4uwait

While most juices are packaged in Tetra Pak® and glass, American pasteuwrizad single
strength juices are emerging in the Kuwaiti markets. These juices are sometimes as much
as twice the price of other juices, but there is an expatriate demand for these juices.

Many of these juices are blends using tropical fruits ike banana, coconut, and passion frult.
This innovative blending of juices is just one example of how the consumer will purchase a
new product even if it is at a much higher price, just because It is different. The longevity of
these new products is high due to their high quality and consistent flavor.
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Egypt was not listed as an importing country by Kuwait Planning Ministry data and
CAPMAS- Egypt data did not indicate any Fruit Juice exports to Kuwait in 1998.

Opportunities

With a $33,000,000 market for juices in Kuwait alone, Egypt has an ample opportunity for
export sales, After speaking with several buyers, it became obvious that the juice market
has been considered to be a “cut-throat® market in which to become involved. Fruit juice
processors have been known to sell their products at cost just to hold market share untif
prices stabilize after a reduction in import costs.

According to 1998 CAPMAS-Egypt data, Egypt exported almost $1 million dollars of
assorted juices to the United States, but failed to export any juice to Kuwait. It is very
difficult to understand why Kuwait was not on the list of exporting countries since it is so

geographically close to Egypt.

There is a good market for innovative products that don’t compete in the traditional fruit juice
market. Blended juices using tropical fruits and non-traditional blends offer an excellent

opportunity to attract buyers.

Packaging has become state-of-the-art in the Guif, employing brightly colored, high quality
graphics and packaging designs. High quality packaging has become the best tool to meet
competition in the fruit juice market. Distinctive packaging for nectar products is used to
distinguish them from traditional strength juices (see overleaf).

Qatar

According to the Qatar Planning Council data, Qatar imported approximately US$8,180,004
of Fruit Juices in 1998. Saudi Arabia was the largest single exporter with US$3,710,426
(24%) followed by the UAE with US$2,046,496 (13% of market share).

The remainder of the imports came from a wide variety of exporting countries like U.S.,
Canada, India, Indonesia, and of course European Union countries.

Egypt supplied approximately US$5,194 of Fruit Juices to Qatar's import market in 1998.
With a market opportunity of almost US$8,180,000, Egyptian processors have an

opportunity to expand sales rapidly.

Market analysis

‘Qatar imported an estimated $8,180,904 of fruit juices from over 33 countries in 1998
according to Qatar Planning Council data. Saudi Arabia and the United Arab Emirates
supplied the most juice with Egypt representing one of the smallest suppliers. Exports from
Qatar totaled approximately $14,154 and re-exports were estimated at $63,975 in 1988.

The U.N. Food and Agriculture Organization (FAO) estimated that Qatar imported
$2,759,000 of assorted juices in 1998, a slight difference of $5,421,904 from the Qatar
Planning Council's official data. FAO also reported an estimated $4,000 exports for 1998,
so it is safe to assume that the Qatar’s official figures are more accurats.
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Investment

According to FAO reports, Egypt imported an estimated $119,000 of apple and mango

juice

in 1998, a decline of $114,000 over 1997 imports. Egypt’s exports amounted to $1,389,000
according to FAO in 1998, a decline of $116,000 for apple Juice, and a decline for mango

juice of $22,000 over 1997 exports.
EGYPTIAN FRUIT JUICES EXPORTED TO QATAR - 1998
HTS CODE DESCRIPTION | Quantity (Kn.) | Dollar Value $Xg.
2009800010 JUICE-MANGO 200 $270 $1.
2009800020 JUICE-GUAVA $249. $0.83
TOTAL 500.00 $520. $1.04

As evidenced in the two tables above, Egypt has under-reported exports again. In 1998,
Egyptian CAPMAS data indicated that exports totaled $520.22, while official Qatar Planning
Council data showed that Qatar imported an estimated $5,194.44 worth of juice from Egypt
in 1998 — a difference of $4,674.22.

Table 17. Qatar: Supermarket survey averages — April 2000

Vg Pﬂi:: (Us$
ucts Size ﬁ@ : 3.60 of Origin
juice — Apple 200 mi. - 8 pk. 10.00] $2.7T8UAE
uice ~ Apple 250 ml. 1.50 $0.4 2 uwait
Juice — Apple it 5.00/ $1.39iSaudi Arabla
juice — Apple 1 lit 4,50 $1.250U.AE
Juice — Apple 1 it 5.00/ $1.39Kuwait
Juice — Apple 1 0t 3.50 $0.97Kuwait
Juice — Apple 10t 5.00 $1.390man
Juice — Carrot 1 it 5.2 $1.46U A E_ (Sherja)
juice - Fruit Cocktall (200 m. - 8 pk. 10.00 $2.78U.AE
Juice - Fruit Cocktall _[1 lit. 4.50 $1.25UAE
— Grape 250 mi. 1.50 $0.42Kuwait

Juice ~ Grape 1 lit. 5.00 $1.30Kuwait
Nuice — Grape 18t 5.2¢ $1.46UAE. (Sharje)
Juice - Grape 15t 5.00 $1.3900mean

uice - Grapefruit 250 mi. 1.50 $0.42Kuweait
Juice - Grapefruit 10t 5.00 $1 ﬂ(mdt
Juice - Orange 200 mi. - 8 pk. 10.00 sz.
Uuice - Orange 250 ml. 1.50
wJuice - Orange _ 1 it 5.00 S‘l SQSaudI Arabia
Juice - Orange 1 it 4.50 $1.25U.AE
Juice - Orange 1 lit. 5. $1.39Kuwalt
Juice - Orange _ 1 it 5.25 $1.46U.A.E. (Sharja)
Juice - Orange 1t 3.50 $0.971Kuwait
Juice - Orange 1 Kt 5.00 $1.390man
Juice - Pineapple 1 kt. 5.00! $1.39Saudi Arabia
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Avg.  PricelPrice (US$)
Products Size (Q.R.) Rate: 3.60 _{Country of Origin
Juice - Pineapple 1 lit. 4.50 $1.25U.AE
Juice - Pineapple 1 lit. 5.25 $1.46{U.A.E. (Sharja)
Juice - Pineapple 1 lit. 3.50 $0.97Kuwait
Juice - Tomato 250 ml. 1.50 $0.42\Kuwait
Juice - Tomato 1 lit. 4.50] $1.25U.A.E
Juice - Tomato 1 lit. - 4 pk. 14.25 $3.96U.AE
Juice - Tomato 1 lit. 5.00; $1.39Kuwait
Juice/Nectar - Apricot |1 lit. 5.00 $1.39:Saudi Arabia
Juice/Nectar - Apricot |1 lit. 5.25 $1.46)U.A.E. (Sharja)
Juice/Nectars - Guava [250 mi. 1.50 $0.42Kuwait
Juice/Nectars - Guava |1 lit. 5.00 $1.39Kuwait
Juice/Nectars - Mango {200 ml. - 8 pk. 10.00 $2.78U.A.E
Juice/Nectars - Mange (250 mi. 1.50 $0.42)Kuwait
uice/Nectars - Mango |1 lit. . 5.00 $1.39/Saudi Arabia
Juice/Nectars - Mango |1 lit. 4.50 $1.25/U.A.E
Juice/Nectars - Mango 1 lit. 5.00 $1.39Kuwait
Juice/Nectars - Mango |1 lit. 5.25 $1.46{U.A.E. (Sharja)
Juice/Nectars - Mango [1 it. 5.00 $1.390man

SOURCE: ALEB - Qatar Market Basket Surveys, April 2000.

Opportunities

in 1998, Qatar imported $8,180,904 worth of fruit juice, comprised of shipments made up
from 34 separate countries. Australia exported over $52,760.98 of fruit juices in 1998. So,
excessive freight must not have been an issue that hindered exports from this country.

in contrast, Egypt exported only $5,267.60 In fruit juices to Qatar 1998. Freight costs should
not have caused these low exports since Egypt is geographically MUCH closer to Qatar than
Australia. When compared to distance and the expense disadvantage that Australia
overcame, Australia’s pricing was even lower at $0.84 per kilogram than Egypt's $0.91 per
kilogram. So, Egypt’s processors must have experienced problems with either: marketing,
production cost, labeling, packaging, and quality OR all of these issues combined.

Clearly, opportunities to increase juice sales in Qatar abound — processors merely have to
prepare to take advantage of these. ‘

Saudi Arabia

Imports of total combined “Mixtures of Fruit Juices” to Saudi Arabia amounted to
US$12,218,223 in 1998. Kuwait, the largest exporter of Mixed Juices, exported
US$3,233,680 worth of products (27% of the market), followed by The Netherlands with
exports valued at US$2,144,163 (18% of the market). Egypt's juice exports to Saudi Arabia
were negligible according to Jeddah Chamber of Commerce data - Mixtures of Juices
totaled a mere 0.2% of the market (or US$22,464).

According to CAPMAS, Egypt's exports of combined juices amounted to approximately
US$198,000 in 1998.
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In the "Single Fruit Juice" category, the United States dominated the markel with
US$3,821,751 (41% of the market) of iotal imports, while the UAE exported an additional
US$2,436,440 (26% of the market). Egypt managed t0 acquire a 1% share of this market.

Market analysis

Fruit juice imports into Saudi Arabia amounted to over $21,628,805 in 1998, the lergest
groupings comprised of “Mixed Juices” and “Single Juices.” Kuwait dominated the mboed
juice category with over $3,233,680 (27%) in imports, while The Netherlands ranked second,
capturing 18% of this market based on product vaiue. Egypt managed to acquire only 0.2%
of this market — also based on product value.

The United States (U.S.) dominated the “single frult juice” market with $3,821,751 (41%) in
imports, while the United Arab Emirates (UAE) supplied another 26% valued at $2,436,440.
(See table on following page.) Egypt’s exports captured 1% If this market.

The combined total for these two categories and other assorted julces is approximalely
$32,628,805 for fruit Juices imporied into Saudi Arabia. Exports from Saudi Arabia were
reached $9,000,000 in 1998.

Between 1997 and 1998, Saudi Arabia saw a $1,866,000 increase in imports for Single Fruit
Juices. The U.S. increased exports to Saudi Arabia by $2,233,898 in 1998. It is thought that
this increase was partially fueled by higher imports of single strength high value juices from
company’s like Tropicana® and Dole®. These high-value juices are sometimes mixad with
tropical fruits like banana and other exotic flavors to enhance ssies in a very common

market place.

. \ots]
SOURCE: JEDDAH CHAMBER OF COMMERCE

UDI ARABIA - OTHER SINGLE FRUIT JUICES / IMPORTS 1998 (CODE: 20098090)
COUNTRY EIGHT (ML) NALUE (SR)  NALUE (USD)
UAE 3,725 8,625,000  $2436.440.68 $654.08
USA 2,344 13,529,000 $3.821.751.41)  $1,630.44
Thailand 1,040 2,148,000 $608,779.66 $583.44
Netheriands 533 2,789,000 $787,853.11]  $1.478.15
Others 1,858 6,223,000 $1,757,909.60 $046.13
TOTAL — 1998: 9,500 33,314,000 $0,410,734.46 $900.60]

it is worth noting that Saudi Arabla exported approximately $9,422,000 in juices jp Kuweit in
1988, while importing $3,233,680 from Kuwait. This discrepancy is apparently dus o the
fact that the juices exported back into Kuwait were packaged as opposed 0 the buk
shipments that may have been recsived from Kuwait.

The competition for the fruit juice market is very high, with as many as 23 different brands
vying for the attention of the consumers. Packaging is very high tech, using several new
types of innovative packaging schemes. TelraPakOisﬂnprhuymwm
used by most juice processors.

33 mmmmwmmm
project; implemented by At Associalns, Inc.

@



Export Market Potential for Egyptian Food Producis
investment rational

Advertising is widespread, including billboard sized ads, television ads, bus stop signs, and
individual handout materials. Innovative packaging designs using high gloss catalytic
lacquer printing, or metal materials are commonplace.

Bulk packaging is very common with Tetra Pak® juices (6 Pack ~ 330 mi. SR 11.00). Juices
packaged in 1-liter Tetra Pak® cartons are very common (S.R. 5.00). Another popular size
is the 2-liter refrigerated plastic jug (S.R. 12.00).

SAUDI ARABIA: Market survey averages — April 2000

Price
_ (US$)
Products Size Price (S.R.)|Rate: 3.54 |Country of Origin _
Juices — Apple 250mt./24 bottles 30.00 $11.02 Saudi Arabia {Jeddah)
Juices — Apple 330 ml./24 Tetrapak 39.0 $11.02|Saudi Arabia (Jeddah)
330 ml/Tetrapak - 27
uices — Apple carts/1case 18.95 $5.35/Saudi Arabia (Riyadh)
Juices — Apple 330 ml./carts-18 31.00 $8.76{Saudi Arabia (Jeddah)
Juices — Apple 1 lit./case-12 56.00; $15.82/Saudi Arabia (Riyadh)
uices - Apple 1 lit./case-12. 33.00 $9.32|Saudi Arabia
Juices — Apple 1 lit./case-6 29.00) $8.19Saudi Arabia (Jeddah)
_ |Saudi Arabia (Al
uices — Apple 1 lit/Plastic-Refrig. 6.00! $1.69|Khohar)
' Saudi Arabia (Al
Juices - Apple 2 lit./Plastic-Refrig 10.00 $2.82|Khobar)
- 330 - ml/Tetrapak - 27
Juices - Grape carts/1case 18.95] $5.35/Saud| Arabla (Riyadh)
Juices — Grape 1 lit/case-12 56.00| _ $15.82[Saudi Arabia (Riyadh)
Saudi Arabia (Al
JJuices - Mango_ 1 lit./Plastic-Refrig. 6.00 $1.69Khobar)

Juices — Mango 250m./24 botties 39.00 _ $11.02[Saudi Arabia (Jeddah)
uices — Mango 330 ml./24 Tetrapak 39.00, $11.02!Saudi Arabia (Jeddah)
Juices — Mango 1 lit/Jcase-12 56.00 $15.82/Saudi Arabia (Rivadh)

Saudi Arabia (Al
Juices - Mixed Fruit 1 iit./Piastic-Refrig. 5.50 S1.55lKhobar)
- Wuices - Mixed Fruit

Punch 330 mi./caris-18 31.00 $8.76 ] Arabia (Jeddah)
Juices — Mixed Fruit I
Punch 1 lit./case-6 29.00 $8.19(Saudi Arabia (Jeddah)
Juices - Orange 1 lit./case-6 29.00 $8.19]Seudi Arabia (Jeddah)
Juices — Orange 250ml./24 botties 39.00, _ $11.02Saudi Arabia (Jeddah)

uices — Orange 1330 mlf24 Tetrapak 39.00 $11.02(Saudi Arabia (Jeddah)
Juices — Orange 330 ml./caris-18 31.00] $8.76/Saudi Arabia (Jeddah)
LJuices — Orange 1 iit/case-12 56.00 $15.82/Saudl Arabia (Riyadh)
Juices — Orange
Pineapple 250ml.f24 boities 30.00| $11.02{Saudi Arebla (Jeddah)
Luices — Orange
Pineapple 330 ml.f24 Tetrapak 39.00! $11.02iSaudi Arabia (Jeddah)
Juices — Peach 50ml.f24 bottles 39.00 $11.02(Saudi Arabia (Jeddah)
LJuices — Peach 330 mi./24 Tetrapak 39.00| $11.02(Saudi Arabia {Jeddah)
Juices - Pinespple 1jit./case-12 56.00| $15.82/Saudi Arabia (Riyadh)

Saudi Arabia (Al
uices/Drinks - Appie 280 ml, 2. $0.56|Khobar)
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ﬁ) Lllilv
[Products Size {Price (S.R.) : 3.54 of Origin
) Arabia (Al
Juices/Drinks - Apple 450 mi. 3.00 $0. ar)
Arebia (A
Uuices/Drinks — Apple _[250 ml./case-27 18.000 _  $5.08%Khobar)
Arsbia (Al
ulces/Drinks - Lamon _[2 it /Piastic-Refrig 800 $2 )
J Arabia (Al
Juices/Drinks - Lemon_[1 Iit/Plastic-Refrig. 5. $1.41 )
Juices/Drinks - Lemon Arabla (Al
Drink 280 mi. 2 $0.56(Khober)
uices/Drinks - Lamon Arabia (Al
rink t it./Plastic-Refrig. 600  $1. or)
Arsbis (Al
Juices/Drinks — 250 ml./case-27 18. $5. or)
Arsbia (Al
uicea/Drinks — Mango [280 mi. 2.00 $0. Y
Arsble (Al
Juices/Drinks — Mango 450 ml. 3.00 $0. )
Suices/Drinks - Mixed Arsbin (A
{,F_n{i 280 ml. 2.% $0.56Khober) i
M - Mixed Arabia
i 450 mi. 3.00 :mm
uices/Drinks - Mixed | - . Argbla (Al
Fruit it/Plastic-Refrig 9.00
Arsbia (Al
Juices/Drinks - Orange [250 mi/case-27 18.00) $5 }
Arabla (N
- Orange [280 ml. 2.@ $0. r)
Arsbla (Al
Juices/Drinks - Orange [450 mi 3 $0
- Apricot Arabia (N
ESML 2 it /Plastic-Refrig 8. $2
Juices/Nectars -
Orange 1 it/case-12 55. $15.
Juices/Neclars — Peach |1 lit/case-12 55.000  $15.54;Saudi
Juices/Nectars - l
Pineapple-Guava { it/case-12 55.000  $15.
Juices/Nectars - l
Strawberry It /Plastic-Refrig 1. $3
Juices/Nectars —
1 Bt./Piastic-Refrig. 8. $1.
Juices/Nectars -Appie-
1 .icase-12 55, $15.
g o
1 it /case-12 55 $15.

Pineapple-Coconut 1
SOURCE: ALEB-Saud) Arabia Market Basket Surveys, April 2000.

A large percentage of the Juices found n the markets were packaged in Saudi Arabia. A
small percentage was imported pre-packed from Guif States producers. A growing trend
toward U.S. packed pure juices from Tropicana® and Dole® are making an appearance in
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the up-scale markets. During an in-store interview, one customer commented that he was
"tired of the taste of locally produced juicas” and “interested in trying something new, as long
as it is pure and fresh, regardless of the price.”

When pricing between two juices is close, the packaging seems to be the deciding factor
when customers choose one brand over the other. While observing a chilled juice case ina
Riyadh supermarket for approximately 30 minutes, the brand with the better graphics was
observed to clearly outsell its equally priced competition. A side note to this observation is
that the better-selling brand had provided strategically placed, in-store advertising materials
to gain the attention of the consumers.

To distinguish its nectars from jts 100% juice products, the better-selling brand used high-
gloss metallic Tetra Pak-aging incorporating a water droplet, “wet look™ background with
photo-quality, superimposed depictions of the fruit used for the nectars, The stock clerk at
this particular store indicated that he had to re-stock this brand more than the other brands,
and he thought that it was because of the packaging that the customers bought this
particular brand. The stock clerk was asked if he thought that the juics itself was better, and
replied that there was not that much difference between the two brands relative to taste (the
authors agree with this assessment). _ _

Any company wishing to enter the Saudi Arabian market place with juices must realize that
this is a “cut throat” sector of the food industry according to one importer. There is a
tremendous amount of competition in the market place, which will require a great deal of
money for mounting a successful campaign in order to gain access into this lucrative market.
It is advisable to approach this market as a bulk juice exporter to some of the more
established producers in Saudi Arabia.

Opportunities

With a $32,000,000 market for fruit juices avallable in Saudi Arabia, Egyptian processors
should take a good portion of the market share providing that the quality, pricing, packaging
and transportation cost improve across the board.

The image of Egyptian products must improve to increase exports. A reputation for poor
quality reinforced by poor packaging dilutes any advantages Egypt might have with low
production costs and geographic location.

Most of the major exporting countries other than Kuwait and the United Arab Emirates (UAE)
are at a major disadvantage geographicaily when compared to Egypt. Transportation costs
are high in Egypt, but these costs can be offset by cost control measures and volume sales.

Egypt has the advantage of low-cost labor when compared to countries like the U.S., and
competing European Union countries. This is a distinct advantage when competing with
these other processors half way around the worid.

Aggressive marketing campaigns in the Gulf and other importing countries, in conjunction
with increased advertising will need to be budgeted to make importers aware of the products

produced in Egypt.
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Other potential markets

Economies in transition

With total imports of fruit juices into the major economies in transition amounting to just over
$75 miillion in 2001, these new markets are still quite small and account for less than 2% of
world imports. However, it is significant that imports almest doubled, in value terms, over
the five-year period 1987 — 2001,

imports into the three markets, Czech Republic, Poland and Hungary (with a total
population of 58 million inhabitants — roughly the same as France or the United Kingdom),
amounted to $18.6 million in 2001. Compare these with the figures for France and the
United Kingdom, which imported $332 million and $295 miition worth of juices respectively in

that year. -

fiuctuations took place. In all three markets a very low per capita consumption in
comparison with that of the West suggests an enormous potential.

There is strong Interest among consumers in fruit juloes, nectars and juice drinks, and most
supermarkets offer a wide range of these products, including both foreign and
brands. There seems to be no doubt that the market will develop further in the future
provide interesting outiets for fruit juices from developing countries. This will be

frue for orange and other citrus juices and concentrates, but also for raw materials
tropical fruit juices, abeit to a smaller extent.

However, it should be emphasized that rapld market development is unlikely. All three
cointries still face serious economic problemns because of the liberalization procass and the
collapse of their markets in the East. With gross monthly wages averaging $300 or less,
most households are kkely to limit their purchases of fruit juices and other drinks with high
frult contsnt. With an eventual improvement in the general economic situation and an
increase in the consumers® buying power, the market for frult juices is certain o pick up.

Most imported fruit juices were obtained through imporiers and processors in Westem
Europe; imports consisted either of retail-packed products, mainly from Austria and
Gemmany, or of fruit juice raw material, e.g., from the Netheriands and Germany. With the
exception of direct supplies from European sources like italy, Spein and Greece, the bulk or
the raw material for fruit Juice will probably continue o be obiained mainly through
middlemen in the European Union. In view of the geographical distances and the difficult
financial situation of most companies in the three markets covered, i is believed thsat
exporters from developing countries are best advised to work with a carefully selected agent

or importer in Europe.

Several economies in transition are likewise important producers/exportars of frult juices and
concentrates. As shown, exports of fruit juices from these countries fluctuated considerably
over the period under review, peaking in 1997 at $267 million. In 2001, their lotal exports of
$172 miillion comesponded to just over 4% of the world total. However, taken as & group.
These countries appear to be net exporters of frult juices, their exports being more than
twice their imports in 2001. They produce and export mainly temperate-zone fruit and berry
juices and concentrates in buik: however, they also trade in some quantities of retall-packed
julces, including citrus and tropicai juices.

{

4
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Poland is by far the largest exporter with $100 million worth of exports in 2001, followed by
Hungary with $34 million, and the Russian Federation with close to $12 million. The other
suppliers are Slovenia ($6.1 million), Bulgaria ($5.7 million), Ukraine ($5.6 million), Romania
($4.6 million), and the Czech Republic ($3 miliion).

Poland, Hungary and the Czech Republic together exported $136.4 million of juices in 2001,
or close to 80% of all exports from the origins. Additional details are given in the country

chapters
Market characteristics

Product preferences and market requirements vary from market to market. However, in all
three markets covered by this survey domestically produced fruit and bemies (temperate-
zone) are an important raw material for the local beverage industries, and domestic
consumers appreciate the fruit juices, nectars and drinks produced from them. Nevertheless,
these consumers are also showing great interest in trying products that were not previously
available to them, e.g. juices and other beverages made from orange and other citrus fruit,

pineapple, and other tropical fruit.

This rising interest is reflected in the import statistics. Domestic packers/bottlers use
imported fruit juice raw material in the manner of their counterparts in the West, but in
smaller quantities because of the average buyer's low income. Orange juice is the leading
imported juice and is expected to remain so, though consumers are offered a wide range of

other juices as well.

When the three markets first opened up to foreign trade, juice was imported almost entirely
in retail packs, but with the installation of a number of carton-packing plants more and more
fruit juice raw material is being obtained from abroad. However. a considerable volume of
retail-packed fruit juices, nectars and drinks continues to be imported.

Juices and nectars are sold largely in carton packs, mainly Tetra-Pak and Combibloc. Fruit
Juice drinks particularly domestic brands with low fruit juice content are typically sold in
bottles. However, packers or carton-packed juices and nectars normally also offer fruit juice
drinks packed in the same way. Some quality bottled juices and nectars are imported, mainly
~ from Germany. A very large number of brands, both domestic and foreign, are found in all

three markets.

The country sub-chapters provide more information on market characteristics, and give an
indication of the product ranges available to consumers in each market covered.

The Czech Republic
Supply and demand

Domestic production

in 2000, total production of fresh fruit and berries amounted to $33,000 tons. The most
important tree fruit are apples (308,000 tons in 1998), pears (28,000 tons), plums (17,000
tons), peaches and nectarines (11,000 tons), and cherries and apricots. The most important
berries are cumrants (24,000 tons), strawberries (16,800 tons) and raspberries (an estimated

600 tons).
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It is not clear how much of this is used for processing. However, according to officiel
statistics, the Czech Republic produced the following amounts of fruit juice (probably mainly
apple juice concentrate) in recent years: 10,623 tons in 1999 and 6.306 tons in 2001. Trade
sources have indicated that these were much lower than in the previous years. Production of
soft drinks (probably including fruit juice drinks) amounted to 289,983 tons in 1997 and
294,052 tons in 1998. No figures are avallable for 2001, but trade sources are of the view
that production fell in that year as a result of increased production costs and the financial
difficulties experienced by fruit growers and processors.

Imports and exports

Imports of fruit juices (MS 20.09) into the former Czechoslovakia averaged about $2.7-
million annually during the period 1989 to 1982. in 2001 the Czech Republic imported $3.94
miflion worth of fruit juice and concentrate in bulk as wefl as retail-packed juices (mainly). in
addition, a certain amount of fruit juice bases, including mixiures, etc. (HS 21.06) was
imported, though figures are not available.

Imports of retail-packed juices as well as fruit juice raw material came mainly from Ausiria
and Germany. Imports from these countries include re-exported julces, e.g. orange juice
concentrate from Brazil. Official import statistics, broken down by type of juice, do not exist
However, based on the export statistics of major suppliers, could provide an idea of the

country's import trade.

About 51% of imports appear to consist of orange juice. The balance is made up of
grapefrult juice (about 5%), other citrus (mainly lermon) juices (about 13%), pineapple juice
(around 3% pineapple juice), and other juices (approximately 28%). it should be noted that
lemon is used in fruit juice drinks and other products rather than in juices and nectars.

Exports of fruit and vegetable juices (mainly apple juice concentrate) from the former
Czechoslovakia averaged about $10.4 million during the period 1995-1998. In 1968 the
Czech Republic exported only $3 miltion worth of fruit juice.

Market characteristics
Consumption and product preferences

It is difficult to estimate per capita consumption of frult juices and similar beverages because
of the lack of detalled statistics on production and foreign trade. However. it is clear that this

consumption, in terms of single-strength equivalent, is extremely low.

Consumers are offered a good choice of fruit juice and nectars, Including juices and nectars
of orange, grapefruit, pineapple and mixed tropical fruit. Orange juices and nectars are the
most popisar but the others aiso sell well.

Pure juices and neclars, being expensive by local standards, are consumed mainly by
foreigners, whether tourists or foreign residents, and a smaller group of high-income Czach.
The average Czech consumer is more inclined to buy fruit julce drinks or similar products,
usually with a very low fruit content.

Whereas the julces and nectars seen in supermarkets, usually in carton packs, am mostly
foreign brands, domestic production of fruit juice drinks, syrups, lsmonades, eic. with low

39 Prepared in cooperation with Agriculture-Lad Export Businesses; USAID @
funded project; implementad by Abt Associates, inc.



Export Market Potential for Egyptian Food Products
!z_vestment rational

fruit juice content is substantial. However. Some Czech companies have started to develop
new products, including fruit juice drinks with higher fruit content.

The Czech Republic's catering sector (hotels, restaurants, bars, etc.) may account for close
to half of total sales of fruit juices and nectars, the balance being sold by the retail trade.

Product range

A list follows of some of the pure juices (100% juice), nectars and juice drinks seen in
supermarkets in October 1999 during the field research for this survey. The type of
packaging, brand names and processing companies are also given. It should be noted that
the list does not enumerate all the products offered by the individual processors.

Moat of the items listed are foreign products, though some nectars and drinks packed by
Czech companies are also included, The list excludes the huge range of bottled fruit juice
drinks, syrups, lemonades, etc. produced mainly from domestic fruit by Czech companies.

Retail prices
Typical retail prices for one-itre carton packs in October 2001 were as follows:

-Fruit juices (100%) CK 23.00-33.20 (SO.83-1.20)
-Fruit nectars (40-50%) CK 18.30-25.80 (S0.68-0.93)
~Fruit juice drink (10%) CK 13.50-15.00 ($0.49-0.54)

As shown, retail prices are high, particularty in comparison with the average monthly wage
($235). The price variations in each category reflect differences in brands as well as in
products. Orange juice, for example, was priced at CK 23.00, whereas a multi-vitamin juice
with 11 fruit was quoted at CK 33.20.

Distribution channels
Foreign trade

Until the mid-1980s, Koospol had a monopoly of foreign trade in foodstuff and agricultural
commodities, including fruit juices and similar products. Since then, and particularly since
1990, foreign frade has been (iberalized, and a large number of companies, including
manufacturing companies now carry out their own import and export activities.

Koospol a.s., now a holding company, continues to be involved in the fruit juice business,
though on a much smaller scale. Frutalco a.s., which forms part of the group, for example,
exports and imports fruit juice in retail packs. Another member of the group, Fruchtim s.a.,
markets a maracuja (passion fruit) drink under its Omela brand, which is packed under
contract by a Czech packer. Passion fruit juice is imported through Agrosug S.A., a Swiss-
registered member of the group. _

It seems that only a few Czech companies, If any, operate as specialized importers of fruit
juices. Some companies have been appointed as agents for foreign suppliers, notably
suppliers in the European Union.

Most bottlers/packers and other end-users of fruit juice raw material do their own importing
and probably obtain most of their requirements through intermediaries in the European
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Union.
Fruit julce beverage Industry and major processors of fruit and vegetables

There are a considerable number of producers of non-aicoholic drinks in the Cazach
Republic. The most important are all members of the Association of fruit and
processors, are listed in the annex to this chapter ("Fruit juice processors.”). Most of these, if
not all, use some quantities of fruit juice raw material.

STKOLI as. (a State company. now privatized), produces a large number of food products in
its eight plants, including baby food, canned fruit, apple juice concentrate and various
beverages. It mostly uses domestic raw material, but aiso utiizes imported juices and
concentrates. These include orange juice, pineappie juice and tropical bases for its ine of
drinks and banana puree for its baby food.

At the time of the survey, only a few companies, .g. Fruko, Labena and ZD Chelcice, had
carton-packing lines. Other members of the producers association were considering buying

such equipment.

According to trade sources, only one Czach company, Linea in Nivnice, currently packs a
zm—juice (100%) consumer pack (apple Juice). However, several companies have plans o
$0.

Other industrial end-users

In addition to the above-mentioned processing companias, several other food manufacturers
use fruit juice raw material.

One such company is Pragolaktos in Prague, one of the country’s major dalry companies,
which packs a range of beverages on its Tetra Pak line. These include some drinks with Ittie
or no fruit, as well as products with a higher fruit content: a tropical drink and an orange drink
{both with 8% fruit) and a muiti-fruit / multi vitamin drink (with 20% fruit). The company may
consider packing 100% juices in the future.

Ancther end-user is Bonita, a trading company with a small plant that produces verious
drinks, e.g. instant (powder) drinks and syrups. In cooperation with the dary company
Bohusovicka Miekama, it also markets some ready-to-serve drinks in Tetra Paks. Bonlts
may also decide to pack 100% juices at some stage. ‘

The rotail trade and the catering sector

Most of the Republic’s retail sector has now been privatized. The seclor is highly

with a very large number of small shops, many with limitad stocks and in poor finencial
shape. However, many retaliers operate quite efficiently and are likely to consolidate. Others
may be forced to close shop.

There are a growing number of supermarkets and department siores, inchiding many that
are foreign-owned or run in cooperation with foreign companies. The major retail
organizations include K Mart (United States), Kione (German), Delvita (Beigian), Pronto,
Schwarz, Spar and Rema 1000. A Norwegian group and Koospol operate Rema jointy.

The catering sector may be supplied either direct by the foreign supplier of juices and
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nectars in the case of the larger establishments or through wholesalers in the case of
smailer outiets like bars, small restaurants and hotels, etc,

Market accoss

According to the customs tariff schedule, imports of orange juice, grapefruit juice, other
citrus juice, pineapple juice and juices from passion fruit and guava are free of customs duty
if imported from countries with most favored nation (MFN) status. For other countries, a duty
of 10% (15% for passion fruit and guava) is imposed. Customs duties for other juices from
countries with MFN status vary between 5% (e.g. on pears) and 20% (e.g. on apple, grape).

The information on custom duties given here is indicative only. More specific and up-to-date
information should be sought from competent authorities and importers.

Detailed information on food legisiation was not available at the time of the preparation of
this survey, but laws and regulations similar to those of the European Union are being

introduced,

Market prospects

With imports of fruit juices amounting to about $4 million in 1998 (excluding fruit juice
bases), the Czech market is the smallest of the three economies in transition covered by this

survey.

However, it imports a wide range of juices and nectars, These are available in supermarkets
and other retail outlets, and are packed almost entirely by companies in neighboring
countries, particularly Austria and Germany. Czech companies pack very little beverages
with high fruit content, though they producs a wide range of cheaper and fraditional products
with low fruit content,

The products with higher fruit juice content are sold mainly to the tourist trade and the
expatriate population, two categories of consumers that are of enormous importance to The
Czech economy. Though some hotels and other outlets still offer cheaper beverages, this
segment of the market is extremely important for the juice industry. For the majority of the
Czech population, fruit juice products remain expensive.

Czech companies find it extremely difficult, if not impossible, to compete with foreign
suppliers, though several are considering packing 100% juice and nectar products in The

future,

For the time being, the Czech Republic offers fairly limited prospects for exporters from
developing countries. Although imported juice raw material from these countries reach the
market through companies in other European countries. in the fonger run, the Czech market
is likely to grow considerably, provided that disposable income goes up and Czech
companies become more involved in processing.
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Hungary
Supply and demand

Domestic production

Total production of fresh fruit and berries averaged about 2,150,000 tons annually during the
three-year period 2000/2001. It fell from 2,080,000 tons in 2000 o 1,814,000 tons in
2001and again to 1.750,000 tons in 1996, In 1995 the main crops were grapes (700,000
tons), apples (666.000), plums (142,000), pears (65,000), peaches (61,000), sour cherries
(an estimated 60,000), apricots (35,000), raspbemies (23.000), strawberries (14,000) and
currants (16,000). Grapes and apples are by far the most important crops.

Industry sources estimate that about 40% of the total crop is consumed domestically in fresh
form, another 25% is exported fresh, and 35% is usad for processing.

It is not known how much is used for juices and similar products, but annual production of
apple juice concentrate is usually in the range of 30,000 40,000 tons, most of which is

exported. Other fruit, e.g. pears, peaches and apricots, are processed into pulp and used,
for example, in the production of fruit nectars, mainly for the domestic market.

Detailed production figures for retail-packed fruit juices, nectars and fruit juice drinks,
whether from domestic or imported raw material, are not available. According fo a stalistical
source, total production of this product group reached 4.7 milion hectoliters in 1992. This
was around 50% more than the previous years' levels (averaging three million hectoliters
annually during the period (1990-2001).

imports and exports

Imports

imports of fruit juices, whether retail-packed or as raw material, reached just over
milion in 2001. In addition, a considerable amount of fruit juice bases (HS 21.08)
imported, though it is not known how much.

Orange juice is the singie largest import item, accounting for one third of all Imports, or $1.
million in 2001. imports from Austria, the United Kingdom and Germany, the three biggest
suppliers, consist of re-exported products (mainly from Brazil). israsi is also a major supplier.

Imports of grapefruit juice amounted to & mere $55,000 in 2001. The main suppliers were
Germany and Austria (re-exporters). Israel was the largest supplier in 2001.

Imports of other citrus frult juices amounted to $168,000 in 1998, the main suppliers being
Austria, ltaly and Israel.

Imports of pineappie juice fluctuated considerably over the period and amounted o
$109,000 In 2001. The leading suppliers (re-exporiors) were the United Kingdom and
Austria.

Imports of juices of other fruit and vegetables varied substantially over the period under
review and amounted to $1.8 million in 2000. Spein, Romania and the Netherdands were the

largest suppliers.

iz
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Finally, Hungary imported $672000 worth of mixed juices in 1996. The main suppliers were
Israel, italy and Austria.

As mentioned earlier, Hungary also imports some quantities of fruit bases (HS 21.06), which
are not specified in the statistics. Germany and the Netherlands are believed to be the major

suppliers.

Exports

Hungary has traditionally been an important exporter of fruit juices. During the period 1998-
2001 annual exports averaged about $45 million. They peaked at $67 million in 1996, but
had fallen to about half of that by 2001.

Apple juice concentrate is, by far, the largest export item. Exports in recent years were as follows (in
concentrations of 70° - 71° Brix): 25,100 tons in 2000/2001; 27,900 tons in 2000/2001; and 25,000
tons in 1997/98. The main markets are usuaily the United States. Germany, Ausiria, Canada and the
Netherlands. Certain quantities of other temperate-zone fruit juicas and pulps were also

exported.

Smaller amounts of retail-packed fruit juices, nectars and fruit juice drinks were exportad,
mostly to neighboring countries in Eastern Europe and the former USSR, as well as the
Middle East. The corresponding export figures are not available.

Market characteristics
Consumption and product preferences

Consumption of fruit juices, nectars and fruit juice drinks is low compared with levels in
Westem Europe, though per capita consumption is probably higher than in most other
economies in transition. According to a recent survey, per capita consumption reached 15.3
litres in 1997, of which: fruit juice drinks 8 litres, fruit nectars 4.3 litres, fruit juices 2.7 litres,
and vegetable juices 0.3 litres.

However, most consumption is of beverages with low fruit content, l.e. fruit juice drinks (5-
12%) or nectar {25-50%). Consumption of pure juice Iis very small.

The reasons for this pattemn are not only that fruit juices are more expensive. but aiso that
the traditional fruit nectars, such as apple (the most sold), grape, peach, apricot and pear,
are popular amongst consumers. Even apple is mostly sold as nectar rather than as a juice.

There is, nevertheless, strong consumer interest in other products like orangs. Grapéfrult,
pineapple and tropical mixes, but most of these products are sold as nectars and juice

drinks.

Product range

Most fruit juices and nectars are marketed in carton packs. i.e. Combibloc and Tetra Pak.
Retail shops offer a big range of domestic or foreign brands, mostly packed in Hungary.

The largest proportion of fruit juice drinks is sold in PVC (polyvinyl chloride) or PET
(polysthylene terephthalate) botties. Drinks are also available in carton packs.
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Some of the juices (100%), nectars and drinks seen in supermarkets during the field
research undertaken in October 1998 are enumerated below. Note that not all the products
offered by the processors mentioned are listed.

This list excludes a large range of bottled fruit Juice drinks, syrups, lemonades. eic.,
prepared from fruit juices. fruit juice bases, etc., often of domestic origin.

Retall prices
In October 1998, typical retall prices were as foliows:

Carton packs,. 1 litre ‘
- Fruit Juices (100%) Ft99 - 169 ($0.92 -1.56)

- Fruit nectar (25-100%) Ft 65 - 129 ($0.60 -1.19)
- Fruit drinks (10-25%) Ft 59 - 109 ($0.55- 1.01)
Glass botties. | fitre

Fruit nectar (60%) Ft 270 ($2.50)

wage ($295). ﬁnpﬂmmﬂaﬂonsineachategoryreﬂeddﬁumtbmﬂsasnlas
products. In the case of fruit juices, for example, the following prices were noted.

importers’ requirements

Thebavemgemduslrympomsvarlousfonnsoﬂnﬂ]uioowmawid inchuding frozen
concentrated orange juice, frozen concentrated pineapple juice and

addition to its requirements of fruit juices. The beverage industry also buys fairly iarge
quantities of fruit juice bases and compounds, which are supplied by specialized companies
like Dohler in Germany.

Distribution channels

Foreign trade

Whemprevbusiyafewbigsmo-omndtadhgmmwmrdw
trade, all companies are.in principie now frees o import. However, for about 10% of the
goodsuaded.mdudmgﬁunjm.mlnmmisstlmdad.

it seems that Hungary cumrently has very few, Iif any, specialized importers of frult juice,
concentrate and pulp. The beverage industry and other end-users obtain their supplies
either direct from origin (from Israel and Italy, for example) or through Westem

instance, Brazilian orange juice concentrate from companies in Austria, Germany and
United Kingdom).

The beverage industry
There are about 20 producers of frult juices, nectars and frult juice drinks. Many of them are
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still State-owned, though they enjoy a high degree of financial and managerial autonomy.
Several companies have mixed ownership, that is, they are partly State-owned and partly
privatized with Hungarian and/or foreign participation. Imported fruit juice raw material is
obtained as described above. Domestic products, such as apple juice concentrate and pulp

of peach and apricot, are acquired from Hungarian processors.

The main companies use some quantities of imported fruit juice raw material (such as
orange juice concenirate). Among these companies are: BB Foods Lid, Elma Ltd, Garden
Kit., Olympos-Top ‘(ft., Rauch Hungaria Kit. and Sio-Eckes Kit.

Slo-Eckes Kit is owned by Eckes-Granini GmbH & Co. KG, one of the biggest fruit juice
bottlers in Germany. Rauch Hungaria Kit. is a subsidiary of Rauch Fruchtsifte GmbH, a

major bottler in Austria,

Szobi Szbrp Rt., ajoint venture with Teisse re-France, produces various types of syrup. The
company also offers beverages like fruit juice drinks.

The addresses of these and other companies are given in the annex.
The retail trade and the catering sector

The Hungarian retail trade is dominated by a large number of small shops, which are now
mainly owned by private individuals. Many of these shops have financial problems. The
number of Westem-style department stores and supermarkets is growing: most of these are

foreign-owned or partly foreign-owned.

Skala, a large retail organization, which is owned by a Hungarian-German holding company,
has supermarkets and other retail outlets in Budapest and other major cities. When visited in
October 1984, one of its supermarkets in Budapest offered a huge range of juices, nectars
and fruit juice drinks, including several well-known Westem brands of juice and over 10
Hungarian brands mainly of nectars and fruit juice drinks.

Another major supermarket chain, the Austrian Csemege Julius Meini, offered a smaller but
also quite extensive range of juice products. The other supermarket chains in the country
include Delhaize (Belgium). Spar (Austria) and Tesco (United Kingdom).

Most bottlers/packers of fruit juice, nectars and fruit juice drinks sell direct to the big retail
organizations. They also sell through wholesalers, who in turn deliver to smaller retailers.

The catering trade, hotels in particular, is a fairly important outlet for juices (orange and
grape mainly) and fruit nectars (peach, apricot, pear, etc.). The trade seems fo obtain most
of its requirements (mainly in one-lifre carton packs) from wholesalers, though some bottlers
may deliver direct. Some supplies also come in five-litre glass bottles.

Market access
Customs duties and quantitative restrictions

According to the Hungarian Customs Reguiations, as of September 1963 MFN tariff rates
were 20% ad valorem for all fruit juices under HS 20.09, except for "other (non-frozen)
orange juice, grapefruit juice and juice of any other single citrus fruit (whether frozen or not)",
for which the rate was only 10%. The regulations grant duty-free access to fruit juices from a
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number of developing countries.

During the period 1992-1994 preferential rates were introduced for juices originating in the
European Union as follows: from 20% to 17% (1992), 14% (1993). 11% (1994): and from
10% to 8.5% (1992), 7% (1993), 5.5% (1994).

Though Hungary appiies a quota system for certain consumer goods, trade sources say
there are no quotas for fruit juices. However, an import license is required. A customs
handling charge of 2%, a statistical fee of 3%, and a permit fee of 1% are charged when
relevant.

In order to improve the competitive situation of domestic producers, the Hungarian
Govemment, with effect from 1 November 1994, increased customs duties on certain
agricultural products, including fruit juices. At the time of the writing of this survey, it was not
clear exactly what effect this would have on imports of fruit juices. Except that importers
expected sales to fall. According to rade sources, an additional tax of 9% was to be
introduced in March-April 1995. No detalls were as yet available when this publication was

being prepared.

The information on customs duties given here is indicative. Complete and up-to-date
information shouid be sought from competant authorities and importers.

Market prospects

With imports of fruit juices amounting to less than $5 million (excluding frult juice bases) in
1997, Hungary is a faily small import market for these products. Though per capita
consumption of juices, nectars and juice drinks has increased considerably over the last
decads, the fruit content of most of these products is relatively low. Furthermore, consumers
do appreciate domestically grown fruit (apricot, peach. apple, pear), typically sold as nectars.
According fo most trade sources, the market siowed down somewhat in 1997/98 because of
the low incomes of the majority of consumers and the generally weak national economic
situation.

AMWEMMWMhmMMﬂM*d
imported juices such as citrus (mainly orange) and tropical juices. Furthermore, tourists and
business travelers are more likely to favor these juices.

Per capita consumption is also expecied to be pushed up by more aggressive marketing by
fruit juice packers as a large number of Tetra Pak and Combibloc packaging linss have been
installed in recent years, Some of these companies are comparatively successful exporiers
to other economies in transition.

In summary it may be concluded that the market is likely to remain fairly stagnant for some
time, though growth may resume as the economic situation improves, and morne consuMerns
become willing to pay for beverages with higher fruit content. This will ultimately benefit
exporters of citrus (mainly orange) and tropical fruit julces.
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Poland
Supply and demand

Domestic production

With an annual average output of 2.3 million tons of fresh fruit and berries during the period
1999-2001 (2.7 million in 2000), Poland is one of the largest fruit producers in Europe. The
most important tree fruit are apples (1.8 million tons in 2000), piums (89,000 tons), pears
(90,000 tons) and cherries. Amongst the berries, the most significant are strawberries
(200.000 tons in 1998), cherries (145,000 tons, 2000), currants (195,700 tons, 2000),
gooseberries (45,000 tons, 1997) and raspberries (32,500 tons, 2000).

Poland has a large fruit-processing industry, which absorbs an estimated half of the
country's output of fresh fruit. However, the industry faces enormous financial and other
problems. It also suffers from over-capacity and the privatization process is slow.

Poland is one of the world's largest producers and exporters of apple juice concentrate. In
1998, it produced about 130,000 tons of apple concentrate, most of which (around 100,000
tons) it exported. In 2000, the national output fell to an estimated 105,000 tons.

Poland processes other juice concentrates such as blackcurrant. Production of all juice
concentrates fell from 144,000 tons in 1997 to 115,000 tons in 2000.

The country has a substantial output of ready-to-drink fruit juices and drinks for the home
market and for export to neighboring markets in the East. According to trade sources,
production was close to 100,000 tons in 1993 and increased considerably in 1994.

The leading companies in the fruit-processing industry include Hortex and Agros, which are
discussed in greater detall on page 51.

Imports and exports

~ imports

In 2001, imports of fruit and vegetable juices amounted to $8.1 million, according to official
trade statistics, which do not break down imports by type of juice. Brazil was the largest
supplier with 26% of the total, followed by Germany (22%) and ltaly (16.8%). The smaller
suppliers included Spain (6.1%), the Netherlands (5.3%) and Austria (4.8%). imports from
Germnany, the Netherlands and Austria were mainly re-exports (mostly orange juice).

No official trade statistics are available for the years immediately preceding 1997. However,
the export figures of the world's major suppliers indicate that imports of the product group
under review averaged $9.7 million yearly during the period 1997-2001, Imports peaked in
1991 at about $12.6 million.

The composition of imports by product group {estimates) is as follows; orange concentrate
70-75%: grapefruit concentrate 5%, other citrus juices 5%: and other juices, including
pineapple, 15-20%.

In addition, a considerable amount of fruit juice bases, including mixtures (classified under
HS 21.06), was imported during the period reviewed. No figures, however, are available.
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Exports

Poland has traditionally been a major exporter of fruit juices. During the period 1997-2001
annual exports averaged about $96 million. They peaked in 2000 at $122.5 mililon and fell to
about $100 million in 2001. Exports consist mainly of apple juice concentrate. The principal
market is Germany, which absorbs about two thirds of all exports. Other important markets
are the Netherlands, Austria, the United States, Denmark and the Russian Federation.

Market characteristics

Consumption and product preferences

it is difficult to estimate the apparent per capita consumption of frult juices and similar
products because of the lack of detailed foreign trade and production statistics. However, on
the basis of information provided by trade sources, consumption of fruit juices, nectars and
juice drinks in 1993 can be estimated at 50,000-60,000 tons in single-strength equivalent.

Retail sales are account for an estimated 80% of consumption. The catering trade may have
only 10% of the total, a very small share in comparison with that of the catering sector in the
Czech Republic for example.

Though domestic juices and juice drinks are sold in large quantities. iImporied juices have
become very popular. According to some traders, orange juice, nectars and drinks arc the
most sold followed by apple and blackcurrant juice, nectars and drinks. The other important
products based on imported raw material are grapefrult, multi-fruit and pineappile juices and

juics beverages.
Product range

RetaHl trade offers a wide range of fruit juice products, inckuding a large choice of 100% frult
juices, which are mostly packed in cartons. Most of these products are bottied or packed by
Polish companies, the two leading ones being Agros and Hortex. Comparatively fow
consumer-packed fruit juices, nectars and drinks are imported. These include carton-packed
nectars and drinks from Hungary (BB) and juices and nectars in glass botties from Germeny

{Krings).

In addition there are plenty of frult Juice drinks with fow frult content produced from local or
imported fruit.

The other important end-uses for fruit juice and puips/purees include baby food products.
The leading processors of these items, Gerber Poiska and BZPOW "Blalystok”, produce a

range of items, including frult julces and drinks. Several imported frult products are used,
e.g. fooj, pineapple concentrate and banana puree.

Retall prices
Typical retail prices in Oclober 1968 were as follows:

One-iitre carton packs
- Fruit juices (100%) Ziotys 21,900 - 23,900 ($0.94~1.03)
- Fruit drinks (<25%) Ziotys 14,900 - 17,500 ($0.64-0.76)

49 Prepared in cooperation with Agriculture-Lad Export Businesses; USAID
funded project; implemanted by Abt Associates, inc.



Export Market Potentlal for Egyptian Food Products
Investment rational

One-litre glass bottles, imported brand
- Fruit juices (100%)
- Fruit nectars { 60%)

Zlotys 39,900 ($1.72) Ziotys 34,900 ($1.51)

As shown, retail prices are high, particularly in relation to the level of the consumers'
purchasing power.

Distribution channels

The transition to a market economy continues to affect the trading structure, and the
distribution system is still undergoing considerable changes. As a result, it is often difficult to

identify market participants.

Foreign Trade

Where previously a few big State-owned foreign trade organizations were responsible for all
imports, any company is, in principle, now free to import. As a result, many new and small
enterprises have entered the import trade. These companies will often trade in any product
of Interest and may move on to other products or disappear from the market.

It seems that only a few Polish companies act as intermediaries in the fruit juice business
today. Though some foreign suppliers operate through Polish agents. Bottiers/packers and
other end-users obtain a considerable part of their requirements of citrus and tropical fruit
juice raw material through intermediaries in Westemn Europe, notably Germany and the
Netherlands. The two largest importers, Agros and Hortex, are discussed in greater detail in
the section that follows.

The beverage industry

Thanks to its well-developed fruit and vegetable processing sector, in particular its appie
juice industry, Poland has a large number of companies in the beverage industry. These
companies produce a range of goods, including fruit juices, nectars and fruit juice drinks.
Both from domestic fruit and imported fruit juice raw material.

Traditionally, glass botties have been the dominant form of retail packaging, but during the
last few years carton packaging has risen greatly in importance, particularly for fruit juices
and nectars. By the end of 1994, an estimated 25 carton-packaging lines had been installed
in Poland, resulting in an over-capacity vis-a-vis the domestic market.

The two leading fruit juice packers for the Polish market are the former State-owned
companies Agros and Hortex, which together hold about 75% of the market for this product
group. Among the other important brands are Donald Duck (with an estimated market share

of 5-10%), Baritpol, Ambrosia and Kesz.

Agros (now privatized) has several fruit-processing plants, including three (located in Lowicz,
Pinczow and Bialystok} with a total of six Tetra Pak lines using imported fruit juice raw
material. The Agros group consists of various companies involved in production, trade and
services. Agros Trading Co. Ltd handles the import of fruit juices and similar products. The
company is also responsible for exporting: it handies a considerable volume of exports of

apple concentrate.
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Hortex {currently owned by three banks and the cooperative sector) has about 10 fruit-
processing plants. seven of which handle fruit juices. The plant in flora Kalwaria has four
PKL (Combibloc) lines: mast of the other plants have a Tetra Pak line. The Hortax Group is
also involved in transporiation and the wholesale and catering sectors. Though fruit juice raw
materials used to be imported direct by the individual plants, (coordinated in Oora Kalwaria),
the trade is now handled centrally by the foreign trade office of Hortex Co. Lid. in Warsaw,
which is also responsible for exporting fruit juices and other products.

These and other bottiers and packers of fruit juices, nectars and frult juice drinks are listed in
annex |.

Other industrial end-users

As mentioned above, Gerber Polska Sp. z 0.0, offers a range of baby food, including jilces
and juice drinks sold under the Bobo Frut and Junior Frut brands. Alima-Gerber SA in
Rzeszow, produces them mainly for the Polish and the French markets, though some
exports go to the Russian Federation and other countries in Eastem Europe. Gerber imports
the following juice concentrates: orange, lemon and pineapple. It also imports muiti-fruit
bases and banana puree in addition to several non-tropical products such as apricot and

peach purees.

The other large Polish producer of baby food, BZPOW "Blalystok’ Co. Lid, belongs o the
Agros Group. it uses a range of raw materials similar to that of Gerber.

The retall trade and the catering sector

The wholesale and retail distribution system is changing radically. One result of the
privatization of consumer cooperatives and State-owned enterprises is the formation of a
large number of small wholesalers and retail shops.

While the small neighborhood grocery shop continues to dominate the food and beverage
trade, the retail trade is concentrating increasingly in bigger outiets. These include
supermarkets and shopping centers, many of which are established by or in cooperation
with major Westam European reiall groups.

Among the leading retall outiets are Marcpol, Spolem, PEMA 1000 (Norwegian), Sezam,
Billa (Austrian), Globl (Belglan), Akli (German) and HIT. At the beginning these companies
imported almost everything, but now obtain more and more supplies from local producers.

Agros Market Co. Lid is the wholesale and retall am of the Agros Group. it already has
several AGROS MARKET shops in Warsaw. Other retall outiets, including department
stores, are planned. The company selis food products imported by Agros Trading as well
domestic products.

Hortex also supplies the food trade through a system of wholesalers, including three

Warsaw for supermarkets and hotels. In addition, the Hortex Group runs its own bars,
restaurants and other catering outiets.

Market prospects
With imports of fruit juices (excluding frult juice bases and compounds) amounting o

- )
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between $8 million and $10 million in 2001, Poland is a relatively small market for these
products. Though the country produces a sizeable volume of fruit juice raw material, annual
per capita consumption of fruit juices and nectars is still very low compared with that of

Waestern Europe.

There is no lack of consumer interest in fruit juices and nectars, but the majority of low-
income consumers consider these products luxury goods. not to be bought on a daily basis.
The situation Is further aggravated by high customs duties and various taxes levied on

imported products.

However, with its 38 million inhabitants, Poland remains a potentially interesting market for
fruit juices, both for locally produced products such as apple, cherry, black and red currants,
as well as for imported juices. Frozen concentrated orange juice will remain the biggest
import item, followed by frozen concentrated grapefruit juice and tropical mixtures (mainly in
the form of juice bases). Pineapple and mango are alsc imported, though in fairly small

quantities.

In summary, it may be concluded that the market is likely to expand considerably in the
future, though any major increase in per capita consumption will depend on a rise in the
consumers’ buying power and an improvement of the economic situation in general,
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Markets in Asia
Summary of market opportunities for Egypt

Imports of fruit juices into the four markets covered by this market, survey, i.e. Hong Kong,
Japan, the Republic of Korea and Singapore, increased from USS 356 million in 1996 to

have increased significantly, by any standard, in recent yeats

Japan accounts for the largest share of imports, with 72.6% of total import value into these
markets in 1998, foliowed by the Republic of Korea (18.6%), Singapore (5%) and Hong
Kong (3.8%). Japan and the Repubiic of Korea are not only the two biggest markets, but
they have also expanded most during the period under review, by 75.3% and 86.9% in value

terms, respectively.

The major reasons for the strong increase in these two markets are that
~ system in Japan was finally removed completely in 1992, and that a

staried to take place in the Republic of Korea during the period under . In all
markets covered by this survey, increased health awareness and a towards
beverages with higher juice content, including 100%juices, have heiped to push

Product preferences and market requirements obviously vary from market
However, orange juice (mainly frozen concentrated orange juice) will most probably
the biggest import item in all four markets covered by this survey. Apple juice
concentrate) is the second largest import item in Japan, and it is also a big em
Kong. Grapefruit juice and other citrus juices (mainly lemon) are relatively
Japan. Mixtures of different juices are imported in fairty large quantities in
covered.

Though Japan is the biggest market for pineappie juice {mainly
relatively more important in Singapore. Where it is the third largest single
Imports of other tropical fruit juices and puips are currently fairty
there are some openings for exporters of these products. It is
general interest of consumers in trying new products will sales
beverages through product development and aggressive marketing by

Japan and the Republic of Korea import aimost entirely fruit
concenirated form, e.g. frozen concentrated orange juice (FCOJ). |
and Singapore consist mainly of juices in bulk, but they also
retail-packed juices and juice beverages.

In conclusion, all four markets are expecied to develop further the
term, though probably at a siower rate than during the iast few years. Because of its large
population, Japan will remain by far the largest market, whereas the Republic of Korea may
have the highest growth rates in the short-to-medium run. Singapore is ikely to remain an
important market in its own right and as an exporter of retail-packed juices and juice drinks
(packed in Singapore) to other markets in the region. Hong Kong is also expected to grow in
importance, not least because of a growing demand for fruit juices in China.
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it shouid be emphasized that the competition is keen and that consumer preferences are
changing rapidly in the markets covered by this study. Exporters and potential exporters
from developing countries should monitor the situation carefully to take advantage of present

and future market opportuhities.

54 Prepared in cooperation with Agricuiture-Led Export Businesses; USAID
funded project; implemented by Abt Assocliates, inc.




