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1.  EXECUTIVE SUMMARY]

Contracted by the Academry for Educational Development (AED),
qualitative and quantitative rescarches were conducted with three
objectives in mind. The first objective was to test the awareness level of
environmental knowledge among the following four research groups;
Tourists visiting Hurghada, Children living in Hurghada, Boat Operstors
m Hurghada, and Government Officials (ie, decision makers) in Cairo
and Hurghada. The second objective was to assess the opinion of the
four rescarch groups with regards to the proposed marketing
communication campaign. The third objective was to test the overall
Marketing Communications Campaign with a selected number of
jJournalists.

The findings of both types of researches depicted a moderate level of
awarencss concerning environmental knowledge among the four research
groups. Researches findings also depicted positive perceptions of the
proposed marketing communications campaign materials among the four
research groups.

Last but not the least, journalists evaluation of the proposed marketing

communications campaign was very positive. Yet, such positive perception

did not prevent journalists to propose the following recommendations to

improve the marketing communications campaign:

. Make the layout less crowded in torms of images and text.

Enlarge the size of the visuals and images used in the campaign.

Use only relevant visuals and images with themes used.

Increase the substance and the depth of the information used in the

campaign.

Use a consistent coloring scheme across the entire campaign.

Use less sophisticated and complex words.

7. Place the maps, calendars, important contact information and useful
information on back of the communication materials.

oW

ol

To sum up with, we strongly recommend the immediate implementation of
the proposed marketing communications campaign since it received very
positive evaluation from the four research groups as well as from the
selected Journalists.




2. INTRODUCTION

2.1 THE RESEARCH OBJECTIVES:

1. To test the awareness level of environmental knowledge among the
following four research groups; Tourists visitmg Hurghada, Children
living in Hurghada, Boat Operators in Hurghada, and Government
Officials in Cairo and Hurghada.

2.To assess the opinion of the targeted groups with regards to the
proposed marketing communication campaign materials: Tourists
visiting Hurghada, Children living in Hurghada, Boat Operators in
Hurghada, and Government Officials in Cairo and Hurghada.

3. To test the Marketing Commumications Campaign’s messages to
be later transmitted through the different mass media through -
depth interviews with journalists.

2.2 THE RESEARCH METHODOLOGY:

To achieve the research objectives, the research methodology will rely on
both quantitative as well as qualitative research techniques.

To achieve the first two research objectives, a quantitative ficld survey m
Hurghada will be conducted with representative samples of the four research
groups previously defined.

Similarly, to achicve the third resesrch objective, a qualitative rescarch
methodology will be implemented. A series of “In-depth Interviews™ will be
conducted with a representative sample of Journalists.



2.3 THE SAMPLING TECHNIQUE:

A Stratified sampling technique will be used. In Stratified sampling, the
population of interest is divided into groups according to a common attribute
and a random sample is then chosen within each group. In Stratified
sampling we are ensuring that each of the 4 research groups or segments of

the population understudy receives its proportionate share of sample units.

In the Quantitative field survey recommended, a sample of 100 units from
cach of the 4 rescarch groups will be chosen. Similarly in the qualitative
rescarch suggested, 20“In-depth” interviews will be conducted with
Journalists.

2.4 DATA ANALYSIS:

frequency distribution and cross tabulation. The process of “Data Analysis™
began by obtaining a frequency distribution and descriptive statistics for
cach variable. The information provided a good feel of the data and msights
into how specific variables should be treated in subsequent analyses.

The froquency distribution provided a count of the mumber of responses
associated with the different variables. The relative occurrence, or
frequency, of different values of the variable is expressed in percentages. A
frequency distribution for a variable produced a table of frequency counts,
percentages, snd cumulative perceatages for all the values associsted with
that variable. The Frequency distribution tables are attached.



AWARENESS TESTING]

3.1 TOURISTS RESEARCH FINDINGS
3.1.1 The Sample Size and Demographics

The sample consisted of 100 respondents, the sample was divided equally
between males and females. 55% of the respondents were above the age of
35. 39% of the respondents were single, and another 32% were mamed.

In respect to their education level, 52% of the respondents have eamed a
high school degree, 22% have a university bachelor degree, and 23% had
graduate degrees. Furthermore, 50% of the respondents work for the private
sector or are business owners, and 19% work for the public sector, while
some work in academic fields (13%) or for non profit organizations (11%),
the rest were still students.

With regards to nationality, the largest group were of British ongin (26%),
followed by Canadians (13%), Italians, French, and German (11% each),
then nationals of Spain and Turkey (8% each), and few nationals of Ruasia
Ireland, Thailand, and Holland.

3.1.2 Sources of Financing Nature Conservation

In question 1, the respondents were asked about their knowledge about the
sowrces of financing nature conservation in Egypt Most of the respondents
mentioned international grants followed by user fees and finally taxes on the
botels in the Red sea area. (Please refer to table 1 for exact figures)

In question 2, respondents were asked about the possible activities that could
harm sea/marine life in the red sea. The most mentioned source of harm was
identified as garbage dumping (56%), followed by construction (44%), oil
spills (36%), illegal fishing (27%), and unorganized diving activities (6%).



3.1.3 Evaluation of Levels of Environmental Risks

In question 3, the respondents were asked to evaluate the level of
environmental risk of certain activities to the Red sea marine life. These
activitics and the cvaluation of the respondents arc illustrated in the
following table.

As illustrated in the table, throwing garbage whether in the sea or on the
beach was considered to be a higher risk to the red sea arca than any of the
other activities, touching, walking and standing on the reefs was also
perceived to be a higher risk than feeding fish, while certain activitics such
as collecting corals and shells, and illegal fishing were scen as a moderste to
high risk.

3.1.4 Awareness of Environmental Risks

In question 4, the respondents were asked whether they were aware of the
effect of certain activities on the Red sea. These activities and the level of
awareness of the respondents are illustrated in the following table.

Touching, waking and standing om corak
breaks and kills them.

Celiecting corais and shells reduces Egypt's
i




3.2 DECISION MAKERS RESEARCH FINDINGS

3.2.1 The Sample Size and Demographics

ThesampleoonsistedoflOODecisionmkasJS%dJcsamplemdivided
eqmllybetwemdecmonmknrsﬁomtbcanﬂmofEnvm
Education, and Youth. The remaining 25% were decision makers from the
governorate of Hurghada, Furthermore, 73% of the sample were males.
75% of the respondents were above the age of 45. 83% of the respondents
were married.  In respect to their education level, 62% have a university
bachelor degree, and 38% had graduate degrees.

3.2.2 The importance of Nature Conservation

In question 1, the respondents were asked to state their level of agreement
with the two following statements;

L. Nature conservation is important for Egypt’s economic development.
2. Rangers ave important to the preservation of the red ses.

95% of the respondents agreed with both statements, and the rest were
minlyWLFm:hamvinqmsﬁm&dwmdaﬂmubdabwt
themlethatmngasplayind:econsenationofﬂ:ekedmm%%of
them mentioned monitoring conformity with regulations, 67% mentioned
creaﬁngmvironmeumlawams,whﬂeﬂ%ciwdpmnlﬁngtte
protoctorates.

3.2.3 Sources of Financing Nature Conservation

Inqnesﬁon2,dwrespmdaﬁwmubdabaﬁlhckkmvledgeﬁmﬂr
sources of financing nature conservation in Egypt. Most of the respondents
mentioned the Ministry of the Environment and its subsidiarics followed by
Intemaﬁonaigmms,usarfew,thcﬁgypdeovemmmLthepﬁmm,
mdﬁmllyEgypﬁmNGOu.(Pbmmfutod:efoﬂowingubbfmdehﬂs).




3.2.4 Evaluation of Levels of Environmental Risks

In question 4, the respondents were asked to evaluste the level of
environmental risk of certain activities to the Red sea marine life. These
activities and the evaluation of the respondents are illustrated in the
following table.

Based on the findings, it is clear that the respondents consider illegal fishing
and feeding fish to be a lower risk than throwing garbage on the beach. It is

also clear that throwing garbage in the sea is scen as posing more risk than
throwing garbage on the beach. The use of boat anchors was also scen as a
higher risk than walking, or standing on the reefs.

3.2.5 Awareness of Environmental Risks

In question 5, the respondents were asked whether they weore aware of the
effect of certain activities on the Red sea. These activities and the level of
awarencss of the respondents are illustratod in the following table.

Garbage dumped in the sea and on the beach
kills wildlife.

Thegal fishing reduces the fish population and
upsets the delicate balance of the reefl.

10



3.3 BOAT OPERATORS RESEARCH FINDINGS

3.3.1 The Sample Size and Demographics

The sample consisted of 100 boat operators, all of them male. 79% of the
respondents were under the age of 46. 76% of the respondents were
married.

In respect to their education level, 78% have a high school degree, 13%had
no formal education, while 9% have university bachelor degree.

3.3.2 The Importance of Nature Conservation

In question 1, the respondents were asked to state their lovel of agreement
with the two following statements;

1. Nature conservation is inportant for Egypt’s economsic  development.
2. Rangers are important 1o the preservation of the red sea.

Alloftheresmduﬁsagroedwiﬂ:ﬂnﬁmtmmmwwhh
second, and the rest were mainly neutral. Furthermore in question 3, the
respondmtsmukedabomdntohdutrmphyindnomwﬁm
of the Red sea area, 91% of them mentioned monitoring conformity with

) 68% mentioned creating environmental awarencss, 3%
mentioned collection of user fees, while 2% cited patrolling the
protectorates.

3.3.3 Sources of Financing Nature Conservation

lnqwﬂim2,d1emspaulﬁnsmukedahmndwihnwledged:omdn
sources of financing nature conservation in Egypt. Most of the respondents
mentioned the International grants, followed by user fees, Ministry of the
Environment and its subsidiaries, Egyptian NGOs, and finally the Egyptian
Government. (Ploase refer to the following table for exact figures)

1l



3.3.4 Evaluation of Levels of Environmental Risks

In question 4, tho respondents were asked to evaluate the level of
environmental risk of certain activities to the Red sea marine life. These

activities and the evaluation of the respondents arc illustrated in the
following table.
Use of Boat Anchors 8% 19% 3%
Throwing garbage m the |  64% 3% 1%

T Ty

Collccting corals and shells | 68% 28% 4%

—

Accmﬂhlgtoﬂnrespondm,twching,walldngandstmdingondlemfs
was seen as the highest risk to the Red sea marine life followed by the use of
boatanchors,oollecﬁngcomlsandshellswasseenalsoasasmmofhigh
risk than ecither feeding fish or illegal fishing. Respondents also perceived
grbagedmnpingonmebeachandinthcseatobealmostequalinmof
risk to the Red sea marine life.

3.3.5 Awareness of Environmental Risks

In question 5, the respondents were asked whether they were aware of the
effect of certain activities on the Red sea. These activities and the level of
awareness of the respondents are illustrated in the following table.

12



3.4 CHILDREN RESEARCH FINDINGS

3.4.1 The Sample Size and Demographics

The sample consisted of 100 children, 66% were females. 50% of the
children sample were twelve year old, while 39% were eleven years old, and
the remaming 11% were ten years old.

3.4.2 Awareness of Endangered Species

In question 1, children were asked whether they were aware of the existence
of any endangered species in the Rod soa area.  35% of the children were
unable to mention any endangered species. The animals that were mentioned
by the rest of the respondents are in the following table.

In question 2, children were asked about the sources of danger to the Red sea
endangered species. 23% of the respondents were unable to mention any nisk
source. As for the rest of the respondents, they mentioned mamnly hunting
and fishing. Some children (15%) mentioned pollution, and a very few of
thom (8%) mentionod garbage dumping. (Plcase refer to the following table
for exact figures)

13



3.4.3 Awareness of Environmental Risks

In question 3, children were asked whether they were aware of the effect of
certain activities on the Red sea. These endangered activities and the level
of awareness of the respondents are illustrated in the following table.

As the findings show, the level of awareness on some issues is not high. For
example, the feeding of fish (50% awareness), which is actually mainly a
children’s activity, there is relatively moderate level of awarencss. This may
suggest the continuity of such practice by children. Moreover, there is not
that high level of awareness concerning the effect of certam activitics on
recfs (68% awareness lovel).

14



4.  MARKETING COMMUNICATIONS MATERIALS

4.1 TOURISTS RESEARCH FINDINGS
4.1.1 The Sample Size and Demographics

The sample consisted of 100 respondents, the sample was divided equally
between males and females. 55% of the respondents were above the age of
35. 39% of the respondents were single, and another 32% were married.

In respect to their education level, 52% of the respondents have camed a
high school degree, 22% have a university bachelor degree, and 23% had
graduate degrees. Furthermore, 50% of the respondents work for the private
sector or are business owners, and 19% work for the public sector, while
some work in academic fields (13%) or for non profit organizations (11%),
the rest were still students.

4.1.2 Marketing Communications Campaign Materials Evaluation

In question 5, the respondents were asked to cvaluate the demonstrated
Marketing Communications Campaign’s materials, which consisted of the
flipchart attached in the appendix, with respect to layout, wording,
theme/information content quality, visuals/graphics, and comprehension of
the message embedded in the promotional materials. The cvaluation of the
respondents is illustrated in the following table.

As the findings show, the most unsatisfactory clement in the campaign was
the graphics element (34%) and the layout (32%). The animated cartoon
was perceived as inadequate from the respondents’ point of view. Similarly,
the layout was found not creative (14%), not cye catching (10%), and it used
weak cartoons (8%). Last but not the least, those respondents who criticized
the information quality thought that the mformation presented was
incomplete or not enough.

15
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4.2.1 The Sample Size and Deniographics

The sample consisted of 100 Decision makers, 75% the sample was divided
equally between decision makers from the Ministrics of Enviroament,
Education, and Youth. The remaining 25% were decision makers from the
governorate of Hurghada. Furthermore, 73% of the samplc were males.
75% of the respondents were above the age of 45. 83% of the respondents
were married.  In respect to their edocation level, 62% have a university
bachelor degree, and 38% had graduate degrees.

4.2.2 Marketing Communications Campaign Matevials Evaluation

In question 6, the respondents were asked to cvaluate the Marketing
Communications Campaign Materials, which consisted of the eight fact
sheets attached in the appendix, with respect to layout, wording,
theme/information content quality, visuals utilized/graphics, sad
comprehension of the message embedded in the promotional materials. The

evaluation of the respondents is illustrated in the following table.
SR Tmmens | e ¥
Wording 62% 25% _ 13%

Basedondlermpondemseva]uaum,d:egraphlcsmedwasdnmost
criticized element mainly because they were seen as (12%) and
irrelevant (11%), while some mentioned that they are crammed (5%).
Information quality was also highly criticized mainly because the
respondents believed that it is lacking or incomplete. With respect to the
layout, the criticism mainly centered on its being crammed (10%) and not
creative (8%). As for the wording, the criticism was geared at its high level
of complexity. As for message comprehension, the respondents thought of it
as complex (7%) and crammed with subjects (6%).



A5 BOAT DPERATOR REST AP 1 T

4.3.1 The Sample Size and Demographics

The sample consisted of 100 boat operators, all of them male. 79% of the
respondents were under the age of 46. 76% of the respondents were
married.

In respect to their education level, 78% have a high school degree, 13% had
no formal education, while 9% have university bachelor degree.

4.3.2 Marketing Communications Campaign Materials Evalvation

In question 6, the respondents were asked to cvaluate the Marketing
Communications Campaign Materials, which consisted of the eight fact
sheets as well as the flipchart attached in tho appendix, with respect to
layout, wording, theme/information content quality, wvisuals
utilized/graphics, and comprehension of the message embedded i the
promotional materials. The evaluation of the respondents is illustrated m the
following table.

Based on the respondents evaluation, the graphics used was the most
criticized clement mainly boecause they were seen as crammed (8%) and
plain (6%), while some mentioned that they are irrelevant (1%). As for the
wording, the criticism was geared at its high lovel of complexity. With
respect to the layout, the criticism mainly centered on its being crammed
(4%) and not creative (1%). Information quality was also highly criticized
mainly because the respondents believed that it is lacking or incomplete. As
for message comprehension, the respondents thought that it is crammed with
subjects (2%).

17



4.4 CHILDREN RESEARCH FINDINGS

4.4.1 The Sample Size and Demographics

The sample comsisted of 100 children, 66% were females. 50% of the
ehﬂdmnsmlemtwelvcymokl,whileB%mchvmywsold.md
the remaining 11% were ten years old.

4.4.2 Marketing Communications Campaign Materials Evaluation

{nquestion4,childtmwmaskedtoevahMtthmbﬁng
: ConummiuﬁmCampaiganhls,whichoaniﬂndofnnmnbaofm
from the children activity booklet attached in the appendix, with respect to
layout, wording, theme/information  content quality, visusls
un]jzedlgraphics,andcom;xehensionofthemessagcembeddedindne
mﬁmalmidaMGvnhuﬁmofthorupondmisMhdﬂ
following table.

Mwmmhmmmwmwm
rmcttodwdiffamtelanmtsofﬂanteﬁngCommmimﬁonCamign
Materials.



. MARKETING COMMUNICATIONS TH EMES
TESTING

5.1 JOURNALISTS RESEARCH FINDINGS

5.1.1 The Sample Size

Thesanmleoonsiswdofmjoumlistswhowerepm-selemdfordmir
experience i covering environmental news. Some of the respondents were
provided by the “Academy for Educational Development”, and the rest
were recruited by the research company.

5.1.2 Evaluation of the Marketing Communications Campaign Themes

Initiaﬂy,thcmondulsmubdmmm&einqmmofdz
“Marketing Communications Campaign™ themes which included;

L mhmﬁmu&-uwm-
the biological diversification of the Red Sea.

2. The naturel habitats is a wise investment.

3 T&eDugong/SaCowhtheldSa:Ld’sMnMﬁe
life of this legend.

4. Monitoring coral reefs is a tool to prolect nature.

5. Leave enough room for the Sea Turdles’ niches.

6. ﬂcMmedphMtheWafﬁeld
Sea.

7. Invest in the environment o build a betier economy.

& Diving belps protect natural resesrces.

With regards to the first theme, the Investment in Rangers, 60% of the

respondents thought that the theme in itself is important, however, onc
ofﬂlempondentsnmﬁmdthatﬂwlhaneﬁﬂeshmddfocmmm

investment in projects such as “investment in nature conscrvation” or
“nvestment in tools for nature comservation” rather than investment in
individuals i.c. “rangers”.

As for the second theme, the Habitats, all respondents approved of the

importance of this topic, however, thcy mentioned that the theme needs
more elaboration and improved wording to achieve maximum benefit

19



With respect to the third theme, the Sea Cows, 75% of the respondents

agreed on its importance, some of the respondents also mentioned that it

would be good to expand the information provided on this creature, its habits
1 its mutriti

With regards to the fourth theme, Monitoring the Reefs, 20% of the
respondents thought of it as a verv important subject and it needs to be

highlighted throughout the campaign.
As for the fifth theme, The Sea Turtle Niches, 75% of the respondents

thought of it as an important theme and thought that it is crucial to know
the importance of these creatures and that they are considered endangered

species.

With respect to the Mangrove Trees, 95%
the importance of this theme, but some added that the importance of

mangrove trees should be spelied out more in the title in terms of its role in
protecting the fish in the Red sea area.

With respect to the theme “The Investment in the Environment”, all

respondents agreed on the importance of this theme, however, some
added that the economic benofits should be spelled out more to clarify the

link between the two issues of investment in the environment and economic
prosperity.

As for the theme concerning “The Role of Diving in Protecting the
Natural Resources”, 50% of the respondents thought that this topic is
not_important. However, some mentioned that the link that they think
exists between protoction of natural resources and diving is only in terms of
the use of diving for monitoring the reefs.

5.1.3 Evaluation of Marketing Communications Campaign Materials

Journalists were asked to evaluate the Marketing Commumications
Campaign, which consisted of the cight fact sheets attached in the appendix,
in respect to layout, wording, theme/information content quality, visuals
utilized/graphics, and comprehension of the message embedded in the



Withrmpectwlayom,mostmpondentswmsaﬁsﬁedwiﬂlthelaym
Howvu,mymmmdthatitmchmodwithmywwabt
of text.

As for the colors, most respondents mentioned their satisfaction with the
color schemes of the materisls. However, some added that with the
exiswnceofalotofimages,itispmfareddmthcbackgmmdmbewhite.

lnregardwtheimnpsmed,myrupondunsmmddmdutma
clutter of mmages. However, the images’ sizes are quite small. Some aiso
mentianddutsomeofﬂnimagnsseunirnlcvuntoﬂled:mud
subjects in hand.
Asfortothesizeofthematerials,allrespondmtsmnﬁonedthcir
satisfaction with it.
5.1.4 Recommendations for Improving the Campaign Materials
MmmﬂﬂmmmdaﬂommdebyJWMmmmm
effectiveness of the Marketing Communications Campaign. These
recommendations are;

1. Makethelayouﬂuscrowdedinwrmofinagundm

2. Ealarge the images.

3. Useonlyrehmtimgutermofthethenuud.

4. Increase the depth of information.

5. Use a comsistent coloring scheme across the differemt emtire
campaign.

6. Use less complex wording (ie, simple words).
7. Piace the maps, calendars, important costsct information and

useful information on back of the communication materials to
ensure that people can keep them for lenger periods.

21



7 CONCLUSION & RECOMMENDATION

In conclusion, the tested marketing communications campaign reccived
positive evaluation by the four research groups. Across the board, the
majmityoftherwpondemsinthcfwrremhgrmpsratedﬂn
mm’ketingcommmlicaﬁoncampaignvaysaﬁsfnctoryandfavmablyinits
major components; namely, the campaign’s themes, the layout, the
design, and the individual messages used. Respondents’ rating presented
in addition to the details attached in the study’s appendices strongly
support the conclusion reached.

Fmthanm,resultsalsorevubdthatmostmspondcmsmed
moderatelywhmassessingdleawmlcvelofﬂwirenvﬁmmml
knowledge. Hence, it is expected that the positively evaluated marketing
communications campaign will increase the level of awareness of
environmental knowledge among the four research groups.

The researches results also revealed that the four rescarch groups were
satisfied with the marketing communications campaign’s materials, content,
and message. First of all, children were satisfied with the activity booklet in
regardtoitslayout,vimlsandimapsused,anddmmessage. Second,
tmuistsvisiﬁnglhrgtndl.boﬁs’opcmhﬂu'ghuh.mddeciﬁm
makers were all favoring the marketing communications campaign.
}hm,ﬂnnﬂlwmolchmmwmmddmwleunimued
cartoon characters in the flip activity booklet. Furthermore, they also
recommended to use more reasoning and rational in the campaign theme.

Lasthnnottheleast,jomwim,thoughsaﬁsﬁedwiﬁnhemm’kcﬁng
communications campaign, rsiscd a number of recommendations. For
hmtme,intennsofhyouﬂ,decisionmakmremmdedtorednmﬂn
mni:aofmmhghgﬂnpbunedu,mdddhgshmhieﬁng
below each picture. Journalists also recommended to use less animated
characters as they beliove that such charactors are not appropriate
considu‘hgﬂmnahntofdlcmmpaignanditsgemalmgewdaﬂim.
Journalists also recommended the use of less sophisticated words and more
in-depth coverage of the subject matters. They also recommended to have
dehiledinfamﬂimwiﬂlmgudw&emmvemcmdiueﬁectmdmle
in protecting the fish population.






Children Tabulations

Sample Demographics
Gender
Curadative
Frequency Percent Vaiid Percent Percent

Vailid Male 34 340 340 340
Female a5 680 85.0 1000
Total 100 100.0 100.0

Age
Sy
Frequency Percent Valid Percent Percent

Valid 10 1 110 110 1o
1 » 30 »0 S00
12 50 500 500 1000
Total 00 100.0 100.0

Frequency Tables
1. What are the endangered species that exist in the Red Sea area?
(Multiple Response)
% of
Count Responses % of Cases *

Vabd Turtles R 26 2
Apex > 16.1 >
Sea Cow 12 7.7 12
Dolphin 14 9.0 14
Gazelle ..} 16.7 2
Agrma Sea
Gull " 70 b2 !
Don't Know s 225 as
Total 155 100.0 155

4 100 vald cases, none missing.

2. What are the sources of danger for the Red Sea endangered species?

{Muttiple Response)
_ Count % of Responses % of Cases * |

Valid Hunting/Frshing 70 60.3 70

Paliution 15 12.8 15

Garbage

Dumping 8 68 8

Don't Know 23 19.8 23

Total 116 100.0 116

2. 100 valid cases, none missing.
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a} Feeding fish upsets the biological balance on the reef.

Cumudative
Frequency Percent Valid Percent Percent
Vaiid Yes 50 50.0 500 500
No 50 50.0 50.0 100.0
Total 100 100.0 100.0
b) Fishing is prohibited In the protectorates.
Cumutative
_ Frequency Percent Valid Peccent Percent
Valid Yes a7 97.0 87.0 97.0
No 3 3.0 30 100.0
Total 100 100.0 100.0
c) Touching, and walking corals is prohibited,
- e
Frequency Percent Valid Percent Percent
Valid Yes 79 790 79.0 79.0
No 21 210 21.0 100.0
Total 100 100.0 100.0
d) Dumping garbage in the sea and on the beach is prohibited.
- i
Frequency Percent Valid Percent Pervent
Valid Yes g2 92.0 920 a20
No 8 8.0 8.0 103.0
Total 100 100.0 100.0
e} Anchoring on reefs is prohibited.
- e
Frequency Percent Vaiid Percent Percent
Valid Yes 68 68.0 68.0 68.0
No 32 320 320 100.0
Total 100 100.0 100.0
¢) collecting corals, sheils, fish is prohibited.
. ot
Frequency Percent Valid Percent Percent
Valid Yes 77 7o 77.0 770
No 23 230 23.0 100.0
Total 100 100.0 100.0
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4- What do you ‘hiﬂk Of SRV INTLVLRNINRIP LN NGNGB EES loooooola-l-OO;OOOOO'-lo ?

1} Layout
Cumutative
Frequency Percent Valid Percent Percent
Valid Attractive [} 91.0 91.0 910
Neutrai 9 9.0 8.0 100.0
Total 100 100.0 100.0
2) Wording
. -
_ Frequency Percent Valid Pervent Percent
Valid Clear 90 80.0 90.0 900
Neutral 10 10.0 100 100.0
Total 100 100.0 100.0
3} Theme/ information content quality
Cumulative
Frequency | Percent Valid Percent Percent
Valid  High Quality/ Informative 97 97.0 97.0 910
Neutral 3 3.0 3.0 100.0
Total 100 100.0 100.0
4} Visuals utilized/ graphics
-
Frequency Percent Vatid Percent Percent
Valid  Aftractive/ Impressive 89 89.0 89.0 89.0
Necdrat 1 11.0 1.0 100.0
Total 100 100.0 100.0
5) Comprehension of the message embedded in the promotional materials
-
Fraguency Percent Valid Percent Percent
Valid Weil Comprehended [-T:] 88.0 8.0 98.0
Neutrai 2 20 20 100.0
Total 100 100.0 100.0
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Tourists Tabulations

Sample Demographics
Gender
Cumuative
Frequency Percent Vahd Percent Percent
Valid Male 50 50.0 50.0 50.0
Female 50 50.0 50.0 100.0
Total 100 100.0 100.0
Age
Cumulative
. Frequency Percent Valid Percent Percent
Valid 16-25 13 13.0 130 13.0
26-35 32 320 320 450
36=45 28 28.0 280 73.0
46-55 20 20.0 20.0 93.0
56-65 7 7.0 7.0 100.0
Total 100 100.0 100.0
Marital Status
Cumulative
_ Frequency Percent Valid Percent Percent
Vaiid Singte 39 39.0 380 390
Married 32 320 320 71.0
Widower 11 11.0 10 820
Divorced 16 16.0 16.0 98.0
Engaged 2 20 20 100.0
Total 100 160.0 100.0




Cumulative
. Frequency Percent Valid Percent Percent
Valid  Govemment Empioyee 19 19.0 19.0 19.0
Private Sector 2 220 20 410
Business Owner 28 280 280 69.0
(‘“’_"’e‘.“"’,‘ her) 13 13.0 130 82.0
Non: profit organization 11 11.0 11.0 3.0
Student 71 70 7.0 100.0
Total 100 100.0 - 100.0
Education
Curnulative
Fi Percent Valid Percent Percent
[Valid _ High School Degree | _"’Slﬂfysz 52.0 520 520
Bachelor Degree 2 20 20 74.0
Graduate Degree 23 23.0 230 97.0
Other 3 3.0 30 1000
Total 100 100.0 100.0
Nationality
: -
| Frequency Percent Vahd Percent Percent
Valid Russia 5 50 50 50
Britiain 26 260 26.0 o
Turkey 8 80 8.0 390
France 11 11.0 1.0 50.0
Germany 11 1.0 11.0 61.0
Canada 13 13.0 13.0 740
Haiy 11 11.0 11.0 850
Holland 1 1.6 1.0 86 0
Spain 8 8.0 80 940
Thailand 2 20 20 96.0
Iretand 4 4.0 40 100.0
Total 100 | 100.0 100.0
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Frequency Tables

1. What sources are you aware of that are used for financing nature conservation in Egypt?

{Multiple Response)
Frequency % of responses %ofCases®
Vald User Fees 53 314 53
Intemational grants 90 53.3 90
Taxes on Hotels 26 154 26
Total 169 100.0 169

2. 100 valid cases, none missing.

2. Please List the possible activities that could harm sea/ marine life? (Multiple Response}

Count % of Responses % of Cases”

Valid  Construction 44 26.0 44
Oil Spills 36 21.3 36
Garbage Dumping 56 331 56
lliegal fishing 27 16.0 27
;’.‘:f:"ga"‘z.e.". 6 36 6
Total 169 100.0 169

8. 100 valid cases, None missing.

3. Please rank your perception of the level of environmental risk of the following to

the Red Sea Marine life?
a) Feeding Fish
Cumutative
_ Frequency Percent Valid Percent Percent
Valid Very High Risk 16 16.0 16.0 16 0
High Risk 74 74.0 740 90.0
Moderate Risk 10 10.0 10.0 100.0
Total 100 $00.0 100.0
b) Touchimg, walking, and standing on reefs.
Cumulative
Frequency Percent Valid Percent Percent
Valid Very High Risk 3t 30 310 310
High Risk 68 68.0 68.0 950
Moderate Risk 1 1.0 10 100.0
Total 100 100.0 100.0




¢) Throwing garbage in the seas.

Cumulative
Frequency Percent Valid Percent Percent
Valid  Very High Risk 53 53.0 53.0 53.0
High Risk 47 47.0 470 100.0
Total 100 100.0 100.0
d) Throwing garbage on the beach.
Cumulative
[ _ Frequency Percont Valid Percent Percent
Valid  Very High Risk 53 53.0 530 530
High Risk 46 460 460 99.0
Moderate Risk 1 1.0 1.0 100.0
Total 100 100.0 100.0
e) Collecting corals and sheils.
Curmudative
I _ Frequency Percent Valid Percent Pervent
Valid  Very High Risk 2 20 20 20
High Risk 45 46.0 46.0 48.0
Moderate Risk 52 52.0 520 100.0
Total 100 100.9 100.0
f) illegai fishing.
Cumulative
_ Frequency Percent Valid Percent Percent
Valid Very High Risk 6 60 6.0 6.0
High Risk 40 40.0 400 460
Moderate Risk 54 54.0 540 100.0
Total 100 100.0 100.0




4. Are you aware of the following environmenta! protection issues;

a) Feeding fish upsets the bliological balance on the reef.

Cumulative
Frequency Percent Valid Percent Percent
Valid Yes 54 54.0 54.0 54.0
No 45 46.0 456.0 100.0
Total 100 100.0 100.0
b) Touching, walking, and standing on corals breaks and kifls them.
Cumuiative
Frequency Percent Valid Percent Percent
Valid  Yes a3 93.0 83.0 930
No 7 7.0 70 100.0
Tctat 100 100.0 100.0

c) Garbage dumped in the sea and on the beach kilis wildlife.

Cumulative
Frequency Percent Valid Percent Percent
Valid  Yes a7 97.0 87.0 97.0
No 3 30 30 100.0
Totat 100 100.0 100.0

d} collecting corals and shells reduces Egypt's treasures.

Cumulative
Frequency Percent Valid Percent Percent
Vald Yes 25 250 250 250
No 75 750 75.0 100.0
Total 100 100.0 100.0

¢} Hlegal fishing reduces the fish popuiation and upsets the delicate

balance on the reef.
Cumuiative
Frequency Percent Valid Percent Percent
Valid Yes 20 200 200 200
No 80 80.0 80.0 100.0
Total 100 100.0 100.0
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4) Visuals utilized/ graphics

Cumuiative
Frequency | Percent | Valid Percent Percent
Valid  Aftractive/ Impressive 27 270 27.0 270
Neutral g 39.0 39.0 66.0
Not attractive 34 340 340 100.0
Totat 100 100.0 100.0
Why?
Cumuiative
. Frequency | Percent { Valid Percent Percent
Vahd Cartoons imelevant 3 340 100.0 100.0
Missing .00 66 66.0
Total 100 100.0

5) Comprehension of the message embedded in the promotional materials

Cumulative
Frequency | Perceat | Valid Percent Percent
Valid  Weil Cornprehended 75 750 75.0 750
Neutral 25 250 250 100.0
Total 100 100.0 100.0

PREVIOUS PAGE BLANK
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Decision Makers Tabulations

Sample Demographics
Gender
Cumulative
Frequency Percent Valid Percent Percent
Valid Maie 73 730 73.0 73.0
Female 27 270 270 100.0
Total 100 100.0 100.0
Age
Cumuiative
Frequency Percent Valid Percent Percent
Vaiid 2535 5 50 5.0 5.0
36=45 20 20.0 200 25.0
46-55 57 57.0 57.0 820
56-65 17 170 17.0 99.0
over 65 1 1.0 1.0 100.0
Total 100 100.0 106.0
Marital Status
Cumulative
- Frequency Percent Valid Percent Percent
Valid Single 2 20 20 20
Married a3 83.0 83.0 85.0
Widower 15 15.0 150 100.0
Total 100 106.0 100.0
Education
Cumutative
Frequency Percent Valid Percent Percent
Valid  Bachelor Degree 62 62.0 62.0 620
Graduate Degree 38 38.0 380 100.0
Total 100 100.0 100.0
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Frequency Tables

1. Please provide me with your opinion concerning the following;

a) Nature Conservation Is important for Egypt's economic development.

Cumulative
_Frequency Percent Valid Percent Percent
Valid Strongly Agree 76 76.0 76.0 76.0
Agree 19 19.0 19.0 950
Neutral 5 50 50 100.0
Total 100 100.0 100.0
b) Rangers are important for the preservation of the Red Sea.
Cumulative
Frequency Percent Vaiid Percent Percent |
Valid  Strongly Agree 71 71.0 71.0 71.0
Agree 24 2490 240 850
Neutral 3 3.0 3¢ 980
Strongly Disagree 1 1.0 1.0 980
No answer 1 10 10 100.0
Total 100 100.0 100.0

- What sources are you aware of that are used for financing nature conservation in Egypt? (Multipé

Response}
Count % of Responses % of Cases”

Valid User Fees 58 206 58
Egyptian NGOs 16 57 16
Foreign Aid/internatonal

nizati 79 28.0 18
Egyptian Governmental
institutions and bodi 2 9.2 26
Private Sector 19 67 19
Ministry of Environment
and its subsidiaries 84 238 84
Total 282 1000 . 282

4. 100 vaiid cases, None missing.
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3.WhatisthemlethatnngenplaylnmemtumoomewwonofmeRedséa?{llulﬁple

Response)
Count % of Responses % of Cases”
Valid  Creating Awareness 67 3.0 67
Monitoring conformity
with regulations 98 526 %
Patrois 21 114 P4
Totat 166 100.0 186

a. 100 valid cases, none missing.

4. Please rank your perception of the level of enviroamental risk of the following to

the Red Sea Marine life?
2} Feeding Fish
Cumulative
Frequency Percent Valid Percent Percent
Valid No answer 3 3.0 30 3.0
Very High Risk 32 320 320 35.0
High Risk 42 420 420 770
Moderate Risk 16 16.0 16.0 930
Low Risk 5 5.0 50 98.0
Very Low Risk 2 20 20 100.0
Total 100 100.0 100.0
b) Use of boat anchors
Cumulstive
Frequency Percert Vaiid Percent Percent
Vahd Very High Risk 58 580 58.0 580
High Risk 35 350 350 3.0
Moderate Risk 5 50 50 98.0
Low Risk 2 20 20 100.0
Total 100 100.0 100.0
c) Touchimg, walking, and standing on reefs.
- -
Frequency Percent Vahd Percent Percent
Vahd Very High Risk 59 500 590 580
High Risk 26 2.0 2.0 85.0
Moderate Risk 13 130 130 98.0
Low Risk 2 20 20 100.0
Total 100 100.0 100.0
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d) Throwing garbage in the sea.

Cumulative
Frequency Percent Valid Percent Percent
Valid Very High Risk 68 68.0 68.0 68.0
High Risk 28 280 280 96.0
Moderate Risk 40 40 100.0
Total 100 100.0 100.0
¢) Throwing garbage on the beach.
Cusnulative
Frequency Percert Valid Percert Percent
Valid No answer 1 1.0 1.0 1.0
Very High Risk 55 55.0 55.0 56.0
High Risk 24 240 240 80.0
Moderate Risk 17 17.0 17.0 97.0
Low Risk 3 30 30 100.0
Total 100 100.0 100.0
f) Collecting corals and shelis.
Curnulalive
_ Frequency Percent Valid Percent Percent
Valid Very High Risk 53 530 53.0 53.0
High Risk 43 43.0 430 96.0
Moderate Risk 4 4.0 40 100.0
Total 100 100.0 100.0
9) Hlegat fishing.
Cumulative
Frequency Percent Valhid Percent Percent
Valid Very High Risk 39 39.0 39.0 380
High Risk 2 320 320 710
Moderate Risk 21 21.0 210 920
Low Risk 7 70 7.0 99.0
Very Low Risk 1 1.0 10 100.0
Total 100 100.0 100.0
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5. Are you aware of the following environmental protection issues;

2) Feeding fish upsets the biological balance on the reef.

C ot
Frequency Percent Vaiid Percent Percent
Valid Yes 65 650 65.0 65.0
No as 350 aso 100.0
Total 100 100.0 100.0
b} Boat anchors destroy the reefs.
Cumulative
Frequency Percent Valid Percent Percent
Valid Yes 96 96.0 96.0 96.0
No 4 4.0 40 100.0
Total 100 100.0 100.0
c} Touching, walking, and standing on corals bresks and kilis them.
- ot
Frequency Percent Valid Percent Percent
Valid Yes 93 93.0 930 93.0
No 7 70 7.0 100.0
Total 100 100.0 100.0
d) Garbage dumped in the sea and on the beach kills wildlife.
C e
Frequency Percent Valid Percent Percent
Valid Yes 80 80.0 B0.0 80.C
No 20 200 20.0 100.0
Total 100 100.0 100.0
¢} collecting corals and shells reduces Egypt’s treasures.
: e
Frequency Percent Valid Percent Percent
Valid Yes 83 830 830 830
No 17 17.0 17.0 100.0
Total 100 100.0 100.0
f) lilegal fishing reduces the fish population and upsets the delicate
balance on the reef.
o ore
Frequency Percent Valid Percent Percent
‘Valid Yes 64 64.0 640 64.0
No B 36.0 K X1} 100.0
Total 100 100.0 100.0
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6. What do you think of the following?

1) Layout
Cumulative
Frequency Percent Valid Percent Percont
Valid  Attractive 48 480 48.0 480
Neutral M 34.0 M0 820
Not Aftractive 18 18.0 18.0 100.0
Total 100 100.0 100.0
Why?
Cumusative
Frequency | Percent | Valid Percent Percent
Valid  Crammed 10 10.0 55.6 55.6
Plain/ not creative 8 80 44 .4 100.0
Total 18 180 100.0
Missing .00 82 820
Total 100 100.0
2) Wording
Cumutat
_ Frequency Percent Valid Percent Percent
Valid Clear 62 620 62.0 62.0
Neutral 25 250 250 87.0
Not Clear 13 130 130 100.0
Total 100 100.0 100.0
Why?
Cumuiative
Frequency | Percent | Valid Percent Percent
Vaid  Complex wording 13 13.0 100.0 100.0
Missing .00 87 87.0
Total 100 100.0
3) Theme! information content quality
Cormuat
Frequency | Percent | Valid Percent Percent
Valid High Quality/ Informatrvg 59 590 59.0 53.0
Neutral 14 14.0 14.0 730
Low Queality / Not
inf . 27 210 270 100.0
Total 100 100.0 100.9
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Why?

Cumulative
Frequency | Percent | Valid Percent Percent
Valid incomplete information 27 27.0 100.0 100.0
Missing .00 73 73.0
Totai 100 100.0
4) Visuals utilized/ graphics
Cumulative
Frequency Percent Valid Percent Percert
Valid  Altractive/ impressive 38 38.0 38.0 380
Neutral 34 340 34.0 720
Not attractive 28 280 28.0 100.0
Total 160 100.0 100.0
Why?
. rn
Frequency Percent Valid Percent Percent
Vald Piair/ Used 12 120 429 428
Crammed 5 5.0 17.9 60.7
Not all relevant 11 11.0 39.3 100.0
Total 28 28.0 160.0
Missing .00 T2 720
Total 100 100.0

S)COmprelmionotﬂvemuugeembeddedlnﬁnprmnoﬁondmm

Cumutative
e Frequency | Percent | Valid Percent Percert
Valid  Well Comprehended 70 70.0 70.0 700
Neutral 17 17.0 17.0 870
Not Comprehended 13 130 13.0 100.0
Total 100 100.0 100.0
Why?
Cumulative
Frequency Percent Valid Percent Percert
Valid Crammed Subjects 6 60 46.2 462
Complex Message 7 7.0 538 100.0
Total 13 130 100.0
Missing .00 87 B70
Totat 100 100.0




Boat Operators Tabulations

Sample Demographics
Gender
Cumulative
Frequency Percent Valid Percent Percent
Vahd Male 100 100.0 100.0 100.0
Age
Cumulstive
Frequency Percent Valid Percent Percent
Vatid 16-25 7 70 7.0 1.0
26-35 33 33.0 330 40.0
36=45 39 39.0 aso 79.0
46-55 16 16.0 16.0 950
56-65 3 30 30 98.0
over 65 2 20 20 100.0
Total 100 100.0 100.0
Marital Status
Cumulative
Frequency Percent Valid Percent Percent
Vald Single 2 2.0 20 20
Married 76 76.0 76.0 980
Widower 2 20 20 100.0
Total 100 100.0 160.0
Education
. tati
Frequency | Percent | Valid Pervent Percent
Valid None 13 13.0 130 130
High School Degree 78 78.0 78.0 91.0
Bachelor Degree 8 9.0 8.0 100.0
Total 100 100.0 100.0
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Frequency Tables

1. Please provide me with your opinion concerning the following;

a) Nature Conservation is important for Egypt's economic development.

Cumuiative
Frequency | Percent | Vaiid Percent Percent
Vahd  Strongly Agree 80 80.0 80.0 80.0
Agree 20 20.0 200 100.0
Total 100 100.0 100.0

b)Ra\gmmunpomﬂformMondﬂnRodSe&

Cumutative
Frequency | Percent | Valid Percent Percent
Valid Strongly Agree 68 68.0 68.0 68.0
Agree 29 29.0 290 87.0
Neutral 2 20 20 99.0
Strongly Disagree 1 1.0 1.0 100.0
Total 100 100.0 100.0

Z.Whatsourcuaeyoumofthatmuudlotﬁnmdng nature conservation in Egypt?

{Multiple Response)
Count % of Responses % of Cases’

Valid User Fees 85 247 65
Egyptian NGOs 30 114 30
Foreign Aid/Internatonai
organizat a1 308 81
Egyptian Govermnmental
- titutions and bods 25 8.5 25
Private Sector b 4 1
Ministry of Environment
and its subsidianies 61 232 61
Total 263 100.0 | 263

a. 100 valid cases, none missing.
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3.Whatisu!eroleﬂutmgenpuylnthemtumoonwvdiondmened8u? {(Muitiple
Response

)

Count 9% of Responses % of Cases"®
Vaiid  Creating Awareness 68 415 68
Monitoring conformi
with r:;:fauons & 2] 555 a1
Patrols 2 1.2 2
Collection of User Fees 3 1.8 3
Total 164 100.0 164

a. 100 valid cases, none missing.

4. Please rank your perception of the level of eavironmental risk of the foBowimg to

the Red Sea Marine life?
a) Feeding Fish
Cumulative
Frequency Percent Valid Percent Percent
Valid Very High Risk 60 60.0 60.0 60.0
High Risk K 2 36.0 3.0 96.0
Moderate Risk 30 30 990
Very Low Risk 1 1.0 10 100.0
Total 100 100.0 100.0
b} Use of boat anchors
Cumutative
Frequency Percent Valid Percent Percent
Valid Very High Risk 78 780 780 780
High Risk 19 19.0 19.0 970
Moderate Risk 3 e 30 100.0
Totat 100 100.0 100.0
c¢) Touchimg, waiking, and standing on feefs.
. ot
Frequency Percemt Valid Percent Percent
Valid Very High Risk 86 86.0 86.0 860
High Risk 12 12.0 120 980
Moderate Risk 2 20 20 1000
Total 100 100.0 100.0
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d) Throwing garbage in the sea.

Cumsative
Frequency Percent Valid Percent Percent
Valid Very High Risk 64 64.0 64.0 64.0
High Risk 35 35.0 350 99.0
Moderate Risk 1 1.0 1.0 100.0
Total 100 100.0 100.0
e} Throwing garbage on the beach.
Curmnutative
Frequency Percent Valid Percent Percent
Valid Very High Risk 64 64.0 64.0 64.0
High Risk 3 310 31.0 95.0
Moderate Risk 5 50 5.0 100.0
Total 100 100.0 100.0
f} Cotlecting corals and shells.
Cumutative
Frequency Percent Valid Percent Percent
Vahd Very High Risk 68 68.0 68.0 68.0
High Risk 28 280 280 960
Moderate Risk 4 40 40 100.0
Total 100 100.0 100.0
g) llegal fishing.
C e
Frequency Percent Valid Percent Percent
Vaid Very High Risk 61 810 61.0 61.0
High Risk 7. 20 220 830
Maoderate Risk 12 120 120 950
Low Risk 2 20 20 870
Very Low Risk 3 30 30 100.0
Total 100 100.0 100.0




5. Are you aware of the following environmental protection issues;

a) Feeding fish upsets the biological balance on the reef.

Cumulative
Frequency Percent Valid Percent Percent
Valid Yes a3 93.0 830 830
No 7 7.0 7.0 100.0
Total 100 100.0 100.0
b) Boat anchors destroy the reefs.
c yoe
Frequency Percent Valid Percont Percent
Valid Yes 99 89.0 89.0 930
No 1 1.0 1.0 100.0
Total 100 100.0 100.0
c) Touching, walking, and standing on corals breaks and kills them.
Cumulative
Frequency Percent Valid Percent Percent
Valid Yes 85 95.0 8590 850
No 5 5.0 50 100.0
Total 100 100.0 100.0
d) Garbage dumped in the sea and on the beach kilis wildlife.
Cumulative
Frequency Percent Valid Percent Percent
Vaiid Yes 89 89.0 89.0 89.0
Mo 1 11.0 110 100.0
Total 100 100.0 100.0
e) collecting corals and shells reduces Egypt's treasures.
C ot
Frequency Percert Valid Percent Parcent
Vald Yes 93 930 93.0 930
No 7 7.0 70 100.0
Total 100 100.0 100.0
f) lilegal fishing reduces the fish popuiation and upsets the delicate
balance on the roef.
C -
Frequency Percent Valid Percent Percent
Valid Yes 90 90.0 900 90.0
No 10 10.0 100 1000
Total 100 100.0 100.0




6. What do you think of the following?

1) Layout
C e
Frequency Percent Valid Percent Percent
Valid Attractive 67 67.0 670 670
Neutral 28 28.0 280 950
Not Attractive 5 50 50 100.0
Total 100 100.0 100.0
Why?
Cumutative
Frequency Percont Valid Percent Percent
Valid Crammed 4 40 80.0 80.0
Piain/ not creative 1 1.0 20.0 100.0
Total 5 50 100.0
Missing .00 95 95.0
Total 100 100.0
2) Wording
o =
- Frequency Percent Valid Percent Percent
Valid Clear 66 66.0 66.0 660
Neutral 24 240 240 90.0
Not Clear 10 10.0 10.0 100.0
Total 100 100.0 100.0
Why?
C yoe
Frequency Percent Valid Percent Peccont
Valid Complex wording 10 100 100.0 100.0
Missing .00 90 90.0
Total 100 100.0




3) Theme/ information content quality

Cumuistive
Frequency Percent Valid Percent Percert
Valid  High Qualdy/ Informative 76 76.0 76.0 76.0
Neutral 20 20.0 200 96.0
Low Quality / Not
Informative 4 40 40 100.0
Total 100 100.0 100.0
Why?
Cumutative
Frequency Percent Vald Percent Percent
Valid Incomplete information 4 4.0 100.0 100.0
Missing .00 96 96.0
Total 100 100.0
4) Visuais utilized/ graphics
Cumutative
Frequency Percent Vald Percent Percent
Valid  Aftractivel Impressive 48 48.0 480 480
Neutral 37 37.0 37.0 85.0
Not attractive 15 150 150 100.0
Total 100 1000 | 1000 |
Why?
: -
Frequency Pearcent Valid Percent Percent
Valid Plain/ Used 6 60 40.0 400
Crammed 8 8.0 53.3 933 |
Not all relevant 1 1.0 6.7 100.0
Total 15 15.0 | 100.0
Missing .00 85 | 85.0
Total 100 100.0
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5} Comprehension of the message embedded in the promotionat materials

Cumulative
Frequency Percent Valid Percent Percent
Vaid Well Comprehended 78 78.0 78.0 780
Neutral 20 200 200 98.0
Not Comprehended 2 20 20 100.0
Total 100 100.0 100.0
Why?
Cumulative
Freqguency Percent Valid Percent Percent
Valid Crammed Subjects 2 20 100.0 100.0
Missing .00 98 88.0
Total 100 100.0
7. Will you be willing to display the promotional materials on your boats
for tourists to help promote environmental awareness?
Cumuiative
Frequency Percent_ Vaiid Percent Percent |
Valid Yes 97 97.0 97.0 97.0
No 3 3o 30 100.0
Total 160 100.0 100.0
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PART ONE: THE CAMPAIGN EVALUATION

1. Pleasepmvideyomopiniononﬂ:ethmusedintheoommmiaﬁmmpnign
in terms of their relevance to raising of the environmental awareness:
a InvmunmtinmngasinﬂlekedSeahasumnmdebmeﬁlsomhe
biological diversification of the Red Sea.

b. The natural habitats is a wise investment

c memgong!SeaCowinﬂ:eRodSemLet’smrkonpmtecﬁngﬂ:eliﬁeof
this legend.

d. Monitoring coral reefs is a tool to protect nature.

e. Leave enough room for the Sea Turtles’ niches.

f TheMangroveTmhelpinsusminingd:edevelopmmtoftheRedSu.

g Invest in the environment to build a better economy.

h Diving heips protect natural resources.

2. Plenseprovideyourownopinionontlnuymnmsignm

3. Pleaseprovideymnownopinionontheoolotsmedinﬂlebmdam




Please provide your own opinion on the Visuals used to present
and support the communication message.

What do you think of the size of the different promotional matenals? Please state
the reasons behind your answer.

PART TWO: THE RECOMMENDATIONS FOR IMPROVEMENT!

Please tell us about your recommendations to improve the following:

1.

2.

6.

7.

The Design/Layout:

The Themes used:

The Recommended New Colors:

The Wording:

The information disseminated:

The Visuals used:

Any other part of the Campaign not listed above:

[PART THREE: THE PERSONAL PROFILH

Name:

Title:

Newspaper/Agency:
Academic Degree:

Age Brackets: Less than 30 years

()
Between 30and 39 ()
Between 40 and 49 ( )
Between 50 and 59 ( )
(

More than 59 )
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PartI: Level of Awareness:

2.

3.

leeprwile-ewi&ymophio-comnhg&efoﬂow'-g;

a) Nature comservation is important for Egypt’s ecomomic
developmest.

Stroagly Agree ()  Agree( ) Nestral () Disagree( )

Stroagly Disagree ( ) No Answer( )

b) Rnprsmhporulththemﬁnofﬁerdm.
Stromgly Agree ()  Agree( ) Neutral () Disagree( )
Stroagly Disagree ( )No Amswer( )

What sources are you aware of that are wsed for fmancing matwre
comservation im Egypt?

ebsnsavsssnee *asssssases wassusenaw I XTI LY LS *pasnssnane ssassvensan ssasusnnsse *resseIBEOISRERY sass
..... ttoo---c--.--ot-l-c-oo-oooo.l-olocoooool.lo-.-.oo.--.--.ooo--I-.---ctoo-o--ol----tt-.c........
-------- t-..l..ll......l..Il.-.-....l.'.lI....l...l......Il.ﬂll'..OOII....'.'...I..'I-.I.........l.
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5. Please rank your perception of the level of environmental risk of the

following to the Red Sea Marine life?

f) Nlegal fishing reduces the fish population and
upsets the delicate balance of the reef.

Very High | Moderate |Low | Very No
High Risk Risk Risk | Low Answer
Risk Risk
a) feeding fish 1 2 3 4 5 0
b) use of boat|l 2 3 4 5 0
anchors
c) touching, | 1 2 3 4 5 0
walking and
standing on reefs
d) throwing | 1 2 3 4 5 0
| garbage in the sea
e) throwing | 1 2 3 4 5 0
garbage on the
beach
f) collecting coralks | 1 2 3 4 5 0
and shells
| g) illegal fishing 1 2 3 4 5 0
6. Are you aware of the following environmental protection issues;
Yes No
a) Feeding fish upsets the biological balance on 1 2
the reef.
b) Boat Anchors destroy the reefs. 1 2
c) Touching, walking and standing on corals 2
breaks and kills them.
d) Garbage dumped in the sea and on the beach 1 2
kills wildlife.
¢) Collecting corals and shells reduces Egypt’s 1 2
treasures.
1 2
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Part IT: Print materials Test: (Pls. present the print material to the interviewee and

after letting him/her read it ask the following;)

7. what do you think of the following?

1. Layout:

Attractive () Neutral( ) Not attractive ( ) pls specify.........
2. Wording :

Clear () Neutral { )  Not Clear ( ) pls specify.........

3. Theme/Information Content :
High Quality/ Informative () Neatral ( )

Low Quality/ Not Informative ( ) pls specify....cee..

4. Visuals Utilized/Graphics :

Attractive/Impressive () Neutral { )

Not Attractive ( ) pls specify......

5. Comprehension of the message embedded in the promotional
materials :

Well comprehended( ) Neutral ( )

Not Comprehended( ) pls specify.........

8. Will you be willing to display the promotional materials on your boat for

tourists to help promote environmental awareness?
Yes( ) No ( ) pls specify reason.........
Part III: General Information about the respondent
1. Gender of the respondent: 1. Male 2. Female
2. Age:
1.16-25 2.26-35 3.36-45 4.46-55 5.5665 6.over65S

3. Marital Status:
1. Single. 2. Married. 3.Widower 4.Divorced 5. Engaged

4. Education
1. None 2. High School Degree 3. Bachelor’s Degree
4. Graduate Degree 5. Other (Specify) cocccivicniininnacanconens
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L T

Part I: Level of Awareness:

1. Whatmtheendauendlpeciulni-ak'-ﬂekedmam?

spsensssnan seacsanee sassenn YT IR L L) saasene TR sessence snnssesw senssnsnLEEDEREY XTI Y L]
assenw sessnsane ressssee [T YT LY tasseane sessessw T ssssane renswnne MY ITIITIL L L 224 cssssssee sase
ssasesssBRRRE tasssesew asssesn sesseassabianeens ssasssddsassnbdisnsany spessassEEEISY ssasssese resasesan
asssssasns secsvasnrw assssses ssasnew I TXIYRTL S EHPSSENERRNEBEEBEITIROS sssssae sessane essssoew sesassmme sy -
-------- P T I YT TAL L L L L LA S .!..ll.l.......'..‘..ll.'..lI.l..---0..l‘---t...‘l..-...l....
seasEssee sensseann wespsesaddsassaRNbtdLRORY sesmsne sessevaw sasseneibEsREn senmvnen » 22 1]
----- ...I.C.l‘..l.l.....ll.ll'....Il.0‘.".!..l'l-.l..'...."l.IIII.....I.'..CI....‘t..‘..l....l--l
sessssan ssessenas tsnsesew sessnsen sssscane SBESESTAANBSSSE PR EES wesavane snscsne *esasenan sacsscemes -

ssarsssenan seessssne *snssanse TsnssnshdBasane sasssens sassnes sssseee sencsens shssssne esassenae csassssne
sssane esssssan resasene [TTYTE LY ssnsanes FEYIITIT RIS LA L L) *rssens seesssan ssssane ssasssen sonssnssse cenae
----- o.c----.o.l-o..-.ol--.--.-nn.n--Qol-c-noo---.-to-..---t.-..--.0..----..---00.0 assne
sserssasaney csuvane Assssvene epsssene sssssnsbssseadeisnsoar assseew sesssnae *esussnn - sepmse e

seessnsese essscsnnae esnessene ssasean tsassonw csasesa YYTISTL I LAY stssseee sessssasy sssssave sesasssane
sesassssan sssssuane tsasees ....l."...'.l....".........-...II.‘..'.I'.... ------ sssssnens assssssen -
sesscsvene sprasssane csssssae ressane seanswen sasssse esssesaTAbETssRY sesssese ssenwee tESBBESRIERESTRANERT
sesennw spssmoseY ssssssw ssussnsse sasssens asssnes renasendRsBRREY sasssssw sssssne tessssane YT LYY " Tl

3. Are yumdhmwpmmﬁnm

Yes

a)l?ed'-gﬁﬁ-poeuthebwm“
the reef.

1

b)Tucihg,wak'-gndm-d'-golcnnh
breaks and kills them.

1

c)GarbI:ed-ped'-themudolthebuch
kills wildlife.

d)Colecl'-geonlsndshehrulmEgpt’si
treasures.

f) Iegal fishing reduces the fish population and
-podsﬂedeiﬂtehhmol‘thered.
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Part II: Print materials Test: (Pis. present the print material to the interviewee and

after letting him/her read it ask the following;)

4. what do you think of the following?

1. Layout:

Attractive ()  Neutral( ) Not attractive ( ) pls specify
2. Wording :

Clear () Neutral ( ) Not Clear ( ) pis specify

3. Theme/Information Content :
High Quality/ Informative () Neutral { )

Low Quality/ Not Informative ( ) pls specify.........

4. Visuals Utilized/Graphics :

Attractive/Impressive () Neutral( )

Not Attractive ( ) pls specify.........

5. Comprehension of the message embedded in the promotional
materials :

Well comprehended( ) Neatral ( )

Not Comprehended( ) pls specify.........

Part ITI: General Information about the respondent
5. Gender of the respondeat: 1. Male 2. Female
6. Age:
i. 10 years old ( )

2. 11 yearsold ( )
3. 12 yearsold ( )
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C = ]

Part I: Level of Awareness:
1. Mpmﬂenemﬁymop-mcomﬁefo&m
a) Nature comservation is important for Egypt’s ecomomic

develop
Stromgly Agree () Agree( ) Newtral () Disagree( )
Stromgly Disagree( ) Neo Answer( )

b) Bmmhpmtbﬁcmﬁnof&en‘u
Stromgly Agree () Agree( ) Neutral () Disagree ()
Strongly Disagree( ) No Aaswer( )

LWhtmmmmnof&atmudforMnm

P L T LA L L L h bl to-l--..o--ool.cool.ooooc--o..--c.--.o--ol-. ooooo ssasmessEslsEERRLRERES cessse
..l..-..-.....l.-..I......l...l.--0.-l-t.l.'...i..l..-..l.Iu..c.ct.l.io..l.c....lt.l...0 ----- snsene
ssmerEsssSnsEee e YT YL LT L L L L L oll--o.c--o.---tl---..l---.--ocoo----. ---------- FYTLITIE IS L L)
----- .--..-.----.lc--.olooo.--l-'l-c..o----..-ca.I-o-o.c-.--.--ootln-ol-l-o-oo--o----0.-.-..----..
sssssese casnne csusanbesnne .l....l.ll..ll...l.l..l..'..l....Cl....ll....l..l..l....l.. ----------- ..

--.----0.---..--.-..-l-..olc-n.----..--.-.-o--o---u-o-c-.c-o-o.l.o-o.c..o.--...l-.-ool-.o.‘noc-..-o

T TT T T I T L L LA Lt n.u--noo--tou---.o-cl-....-..-c.oo-t.0.-.-.o--ooo..-00--.-0-.-.-.-.--...-
oclcuool.-....-o-oo----.--c-.o.--c..l--o.----ooinnluco-.lcl..-l--o.l.--.u---o--.-.o-cc-o-oc-.-o.c.-
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-on-.-...-c.-oo.-.-..-.--.-c-o.l-o.o.l--ooo---o.-..c-o...-clc-o---o.----.l---t ..... PYTTYTILTLL L) seuw
.-l.l..l....‘ll'...-l..t..'...l-I.'Il...'l..'..l..l....l.l...l.................‘.'l-l......‘.......

l....l..l.l.I..Cl....l...l.l...II.I!'l.-I..l....-.-........--...ll'...-.'..III..--.'..I'....C-I‘.-l
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4. Please rank your perception of the level of environmental risk of the
following to the Red Sea Marine life?

f) Niegal fishing reduces the fish population and
upsets the delicate balance of the reef. :

Very High Moderate | Low Very No
High Risk Risk Risk | Low Answer
Risk Risk
a) feeding fish 1 2 3 4 5 0
b) use of boat|l 2 3 4 5 0
anchors
c) touching, | 1 2 3 4 s 0
walking and
standing on reefs
d) throwing | 1 2 3 4 5 0
garbage in the sea
{e) throwing | 1 2 3 4 5 o
garbage on the
beach _
. f) collecting corals | 1 2 3 4 5 0
and shells
_g) illegal fishing 1 2 3 4 5 0
5. Are you aware of the following environmental protection issues;
Yes No
a) Feeding fish upsets the biological balance on 1 2
the reef.
b) Boat Anchors destroy the reefs. 1 2
¢) Touching, walking and standing on corals 1 2
breaks and kills them.
d) Garbage dumped in the sea and on the beach 1 2
kills wildlife.
¢) Collecting corals and shells reduces Egypt’s 1 2
treasures.
1 2
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Part I1: Print materials Test: (Pis. preseat the print material to the interviewee and
after letting him/her read it ask the following;)

6. what do you think of the following?

2. Layout:

Atiractive () Neutral () Not ateractive { ) pls specify.........
3. Wording:

Clear () Neutral () Not Clear ( ) pls specify.........

4. Theme/Information Content :
High Quality/ Informative () Neutral ( )

Low Quality/ Not Informative ( ) pls specify.........

5. Visuals Utilized/Graphics :

Attractive/Impressive () Neutral ( )

Not Attractive ( ) pis specify.........

6. Compreheasion of the message embedded in the promotional
materials :

Well comprehended( ) Neutral ( )

Not Comprehended( ) pls specify.........

Part I1I: General Information about the respondent
7. Gender of the respondent: 1. Male 2. Female
8. Age:
1.26-35 2.36-45 3.46-55 4.56-65 5. over 65

9, Marital Status:
1. Single. 2. Marvied. 3. Widower 4.Divorced 5. Engaged

10. Education
1. Bachelor’s Degree 2. Graduate Degree 3. Other
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Part I: Level of Awareaess:

--------------------------------------------------------------------

-------------------------------

----------------------------------------------------------------------------------

---------------------------------------------------------------------------------

--------------

----------------------------------------------------------------------------------

l)lllegaltislingre(l-eecﬂlefhhpopulnticnlami1
-pm&edeliutebahnceof&ereef.

3.Mmkyourmpﬁﬂoflhelevddenvirumlrﬂofﬁe
folow'-gwthenedSuMn'nelife?
Very High | Moderate Low | Very Ne
High Risk Risk Risk | Low Angwer
Risk Risk
a) Feeding fish 1 2 3 4 5 0
b) touchimg, | 1 2 3 ‘4 5 0
walkimg and
standing ou reefs
c) throwing | 1 2 3 4 5 0
im the sea
d) throwimg | 1 2 3 4 5 0
garbage oa the
beach
¢) collecting corals 1 2 3 4 5 0
and shells
1) Megal fuhing [ 1 2 3 a5 D
4. Anyuamofﬁemmixu-edﬂlpm-u,
Yes Ne
a)Fed'-gﬁﬁwlhebiohpmlhhmu i
the reef.
b) Touching, walking and standing on corals 1
breaks and kills them.
c)mﬁ-pd‘-&esundonthebmh 1
kills wildlife,
d)CoIetﬁlgmnl:ndshellredes 1 !
1 ‘
{




¢t IE: Print materials Test: (Pls. preseat the print material to the interviewee and
er letting him/her read it ask the following;)

5. what do you think of the following?

1. Layout:

Attractive () Neatral () Not attractive ( ) pls specify.........
2. Wording :

Clear () Neutral ( ) Not Clear ( ) pls specify.........

3. Theme/Information Content :
High Quality/ Informative () Neutral ( )

Low Quality/ Not Informative ( ) pls specify..... ...

4. Visuals Utilized/Graphics :

Attractive/Impressive () Neutral ( )

Not Attractive ( ) pls specify.........

5. Comprehension of the message embedded in the promotional
materials :

Well comprehended( ) Neutral ( )

Not Comprehended( ) pls specify.........

urt III; General Information about the respondent

6. Gender of the respondent: 1. Male 2. Female

7. Age:
1.1625 2.26-35 3.36-45 4.46-55 5. 56-65 6.over 65

8. Marital Status:
1. Single. 2. Married. 3. Widower 4.Divorced 3. Engaged

9. Qccupation

1. Government 2. Private Sector

3.Business Owner 4. Academic(teacher/scientist)

5. Non-profit organization 6. Student 7. Other (specify) ccccavnraceees
10. Education

1. None 2. High School Degree 3. Bachelor’s Degree

4. Graduate Degree 5. Other (SPeCify) coennencnsinimncacnaonans

11. Nationality:
pls. specify country) ......ceoevvaeences cescersnsaents
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Boat Operators Questionnaire
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Decision Makers Questionnaire
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Journalists Questionnaire
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Children Questionnaire
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Appendix D: Arabic Fact Sheets
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The Research Objectives

There are three main objectives for this primary
research:

- Objective 1: To test the awareness level of
environmental knowledge among the following four
research groups; Tourists visiting Hur?!'nada, Children
living in Hurghada, Boat Operators in Hurghada, and
Government Officials in Cairo and Hurghada.

- Objective 2: To assess the opinion of the targeted
groups with regards to the proposed marketing
communication campaign materials: Tourists visiting
Hurghada, Children living in Hurghada, Boat Operators
in Hurghada, and Government Officials in Cairo and
Hurghada. y
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The Research Objectives

- Objective 3: To comprehensively test the
Marketing Communications Campaign's
messages with journalists prior fo its
implementation through the different
mass media.

| gt o .
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Research Methodologies

> Testing Awareness and Campaign
Materials

- Quantitative Methodology
+ Survey & Closed-end Questionnaire
- Testing the Marketing Communication
Themes Campaign

- Qualitative Methodology
- In-depth Interview
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The Sample Size

- Testing Awareness and Campaign
Materials

- Total Sample size was 400 (100 from
each group)

- Testing Campaign Themes
- Total Sample size was 20 Journalists

7

- gy g e



I l. I' I' Il ’I i' l' l' l' i' l. I' ."' n‘. w' l' ‘r'

Data Analysis

1. Frequency Tables
2. Cross Tabulation
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Objective 1

The Awareness Test Research
Findings
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Research Findings with Tourists

- Q1: Source of Financing Nature Conservation.
~ 90% International Grants
- bB3% User Fees
- 26% Taxes levied on Hotels
- @Q2: Activities that could harm Sea/Marine Life in the Red Sea.
- 56% Garbage Dumping
- 44% Construction
- 36% Oil Spills
- 27% Illegal Fishing
+ Q3: Level of Environmental Risk on Red Sea Marine Life.
~ 53% Through Garbage in the Red Sea
- 53% Through Garbage on the Beach
- 31% Touching, Walking, and Standing on Reef
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Research Findings with Decision Makers

Q1: Importance of Nature Conservation

- 95% Agree with Importance of Nature Conservation the
development of the Egyptian Economy

- 95% Importance of the Role Rangers Play in Preserving the Red Sea

Q2: Source of Financing Nature Conservation.
- 84% Ministry of Environment

79% International Grants

- 58% User Fees

- 26% Egyptian Governmental Institutions

19% Private Sector

- 16% Egyptian N6Os

Q3: Rangers Role in Conserving the Red Sea
- 98% Monitor Conform with Laws
- 67% Creating Awareness About the Environment Protection
- 21% Patrolling the Natural Protectorates

:k
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Research Findings with Decision Makers

. mf Awareness of the Effect of Certain Activities on the Red
eq.

- 97% Garbage Dumping in the Sea

- 93% Touching, Walking, & Standing on Corals
- 54% Feeding Fish upsets the biological balance
- 25% Collecting Corals & Shells

. Q5: Awareness of the Environmental Risks on the Red
Sea/Marine Life.

- 96% Boat Anchors

~ 93% Touching, Walking, & Standing on Corals

- 83% Collecting Corals & Shells

- 80% Garbage Dumping on the Sea and the Beach
- 65% Feeding Fish upsets the biological balance

2 A
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Research Findings with Boat Operators

+  @Q1: Importance of Nature Conservation

- 100% Agree with Importance of Nature Conservation the
development of the Egyptian Economy

- 97% Importance of the Role Rangers Play in Preserving the Red Sea

- Q2: Source of Financing Nature Conservation.
- 81% International Grants
- 65% User Fees
- 61% Ministry of Environment
- 30% Egyptian Non-Governmental Organizations

Dw Rangers Role in Conserving the Red Sea
91% Monitor Conform with Laws
- 68% Creating Awareness About the Environment Protection
- 3% Collection of User Fees
- 2% Patrolling the Natural Protectorates
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Research Findings with Boat Operators

Q4: Awareness of the Level of Environmental Risk that Certain
Activities on the Sea Marine Life

- 86% Touching, walking & Standing on Reefs

- 78% Use of Boat Anchors

- 68% Collecting Corals and Shells

- 64% Throwing Garbage on the Beach and on the Sea

%: Awareness of the Effect of Certain activities on the Red Sea

arine Live.

- 99% Boat Anchors

- 95% Touching, Walking, & Standing on Corals

- 93% Collecting Corals & Shells

- 93% Feeding Fish upsets the biological balance65%

- 89% Garbage Dumping on the Sea and the Beach
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Research Findings with Children

- Q1

»

L

Importance of Endangered Species
Turtles 32%
Gazelle 26%
Apex 25%
Doiphin 14%
Sea Cow 12%
Don't know 35%

: Sources of Danger to the Red Sea

Hunting & Fishing 70%
Pollution 15%
Garbage Dumping 8%

: Activities that could harm Sea/Marine Life in the Red Sea.

97% Fishing is prohibited
92% Dumping garbage in the Red Sea and on the Beach
79% Touching, walking & Standing on Reefs
77% Collecting Corals and Shells is prohibited
68% Use of Boat Anchors is prohibited

50% Feeding Fish upsets the biological balance



l l' l' ll l. ll I.-l' l"l' l'l' l' ll I. I' l' II

Objective 2

The Campaign Materials Test
Research Findings
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Research Findings with Tourists

- Q5: Level of Satisfaction with the
MC Campaign Materials (The Flipchart)

- 75% Message Comprehension
- 63% Information Quality

- 59% Wording

- 35% Layout

- 27%
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Research Findings with Decision Makers

. Q6:

Level of Satisfaction with the

MC Campaign Materials (The Fact

sheets)
- 70%
- 62%
- 59%
~ 48%
- 38%

Message Comprehension
Wording

Information Quality
Layout

Graphics
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Research Findings with Boat Operators

- Q6b: Level of Satisfaction with
the MC Campaign Materials (The
Flipchart and Fact Sheets).
- 78% Message Comprehension
- 767% Information Quality
- 677% Layout
- 66% Wording
- 48% Graphics




% F =

— L‘.— E- %__ - | !_ \. L.— k— \— L..— \.—_ .\- k— .!. k— \_— \-

Research Findings with Children

+ Q4: Level of Satisfaction with the
MC Campaign Materials (The Children
Booklet)

- 98% Message Comprehension
- 97% Information Quality

- 91% Layout

- 90% Wording

- 89% Graphics
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Objective 3

Testing the Marketing
Communication Campaigh Themes
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The 8 Themes Tested

Investment in Rangers ...

Natural Habitats ...

Sea Cows in the Red Sea ...
Monitoring Coral Reefs ...

Sea Turtle Niches ..........

Mangrove Trees .........

Investment in the Environment ...
Diving Helps Protect Natural Resources

XN AW

22 4
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Agreement on the Importance of

© NG AW

the 8 Themes

Investment in Rangers
Natural Habitats

Sea Cows in the Red Sea
Monitoring Coral Reefs
Sea Turtle Niches
Mangrove Trees

Invest in the Environment
Diving Helps Protect

N =20
60% Agree
All Agree
75% Agree
90% Agree
75% Agree
957% Agree
All Agree
507% Agree

23 ¢
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Evaluation of Campaign Materials

- Layout:
* Colors:
* Images:

* Materials:

Most were satisfied.
Most were satisfied.

Cluttered, Small, and
Sometimes inadequate.

All were satisfied.
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Journalists Recommendations

less Images

Larger Size Images

Relevant Images

Increase Materials depth

Consistent Color Theme in the entire campaign
Use simpler words

Place Maps, Calendars. important contact
information, and useful in ormation in the
back of the communication materials.




