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II. EXECUTIVE SliMMARlj

Contracted by the Academy for Educational Developmcot (AED),
quaIi1ativc and quautilatiw iClaea..:hes wa'C Ql)I1dnrted with tine
objectives in mind. The first objective was to test the awaacocss level of
envirOilowl!allmowledsc 8iDOII8 tho fuUowiog four m uc:h groups;
Tourists visiting Hurgbada, Children living in Hurgbada, Boat OpcalltuiS
in 11m........ and Gover,n,o" 0ffici8Js (ie. decision mebrs) in c.iro
and Hurgbada. The scc:ood objective was to assess the opinion ofthe
four rei emit srouJl8 with repels to the propcsed _ ....i"g
comDlImication campaign. The third objective was to test the overall
Markdillg Communications Campaign with a selectod mil"ltor of
journalists.

The findings ofboth types ofrescaacbcs depicted a modcndc level of
.W8nlIIIW COIICCI'IIing ClOvirOIliiMWI1al knowledge ........ the four •c c dl
groups. Researches findings also depicted positive pctceptioos ofthe
propJaed oowL4i'iI CQI'l.igm¥:atioiu C8"q";p lDIdeiials IIIIICWI the four
research groups.

Ust but not the leest,joarnalisas evaJueboo ofthe pr••cd ...w· 8
communications campaign was very positive. Yet, such positive pcrc;eIJtioo
did not prevent jom1IaIiIlU to propollO the following fOWi"ilO"""" 10
improve the marketing communications campaign:

1. Make the layout leu crowded in 1InII8 ofi....... and tat.
2. Enlarge the size ofthe visuals and imap oscd in the O'iI'I.ign
3. Use only relovaa1t visuals mel innS:s with .......... UIeCl.
4. Incr:ase the substanoe and the depth ofthe information oscd in the

<*,..ip
S. Use a consistent coloring scheme across the eutire C"u'I.ign
6. UIC leu sophjstic8lcd mid 001111....... words.
7. Place the maps. caIcodars, importaut contact infuml8tion and uscful

iuiw"'atioo on b8ck of the QOI'M'hmialtion IDIdei ials.

To sum up with, we slrODg1y recommcod the i...uoiiate implcmenlatioo of
the prupn.eet maabtiug QOIlifw..icetionl c:-mp-isn IiDcc it received VfICy

positive evaluation from the four res:uch groups as weD as from the
ac1cctecl JoumaIisas.
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12. INTRODl'Cnoi\i1

2.1 THE RESEARCH OBJECTIVES:

Then:: lII'C three main oIJjectiws for Ibis plimaay teiean:b:

1. To test the aW81CDCS8 level of CD~iroiiiliCD'"knowledge lIIIlOIIg the
fuDowing four mucb groups; Tourisas ~iai'iljg Hwgl...... o,iIdn:o
living in Hurgbada, Boat Operators in Hurgbada, and Go~eannciiI

()fIicjels in Cairo .00 Hurgbada.

2. To assess the opinion of the bUgetcd groups with teglIids to the
IIIInnotIl!ldd -..1.......- .. . .:...L T .propcIl~ ....~ C"'dl"W'''C'dKJD Q,.,.... 1DIIIeI..: ounsas
visiting Hurghada. Children living in Hurgbada, Boat Opendurs in
Haglwla.lIIId GoweaiiiiCIj' Officials in Cairo lIIId fIursbada.

3. To test the Marketing Coomnmications Campaign's mess.... to
be ... 1J••",jlb:>d tbrougb the ttaracmt mass media through ...
depth interviews with joumalis1s.

2.2 THE RESEARCH METHODOLOGY:

To achieve the n:sean:b objectives. the n:sean:b methodology will rely OIl

both CPMi.i'ICive as wen as quetitlltivc ten .ch tedmiqnos.

To achieve the first two reseatch objectives. a quaotiIativc field survey in
ILdgl_ will be concIuctecI with iepiCl 'lw'ive umpb ofthe four rcaeach
groups previously defined.

Sinnlaiy. to achieve the third nUMda objoctive. •~ iCieach
methodology will be implemeotl:d. A series of'1n-depth Iidaviews" will be
........... with a iepi J: .-live sample of.Joumalisa.
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2.3 THE SAMPLING TECHNIQUE:

A Stnltified samplios tccImique will be UlICd. In StrBrificd .-npIing, the
population of interest is divided into groups according to a common aan1Jutc
and • rmdom sample is tbco cboeon within each 8J'OUP. In St..oIiMd
sampling we are ensuring that each of the .. research groups or segu:euts of
the population uodcntudy rcccives its ..opor lirode sb8rc ofsample units.

In the Quantitative field survey recolDlllCllded. a sample of 100 units from
each of the .. re I e n;h groups wiD be cbosco. SimiI8rIy in the quaIi1IItive
research suggested, 20"1n-depth" interviews will be c...m.JdI:d with
JoumaIisIs.

2.4 DATA ANALYSIS:

The basic data maIysis has been conducted. This data maIysis included
frcqucocy disaibution 8Dd CI'OII ""'''arion The procell of"D8la Aaalysis"
began by obtaining a frequency distribution aud descriptive sIatistics for
each vmable. The infurnlBtioa provided • sood feel of the dID 8Dd insighls
into how specific variables should be treated in subsequcot auaJyscs.

The fiequcncy disIribution provided • couat of the ..nhcr of nlIpM II

associated with the diffe.tent variables. The relative OCCWICDCC, or
froqucocy, ofdifilnu w1uca of the~ is expi Icd ill poilA'" DC" A
frequency distribution for a variable produced a 1ab1e of frcqucocy CflImts,
pet"'" 8"", 8Dd cumulative perM!dliiJDl for all the values .l?Ci...... willa
that variable. The Frequency distribution 1ables are attached
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p. AWARENESS TESTING!

3.1 TOliRISTS RESEARCH FINOINGS

3.1.1 The Sample Size and Demographics

The sample consisted of 100 respondents, the sample was divided equally
between males and females. 55% of die 1C8pQP.....IS were 8bovc die .. of
35. 39% ofthe respondents were single, and another 32% were married.

10 lcspect to their "ducation level, 52% of die respondt=oD haw _uod •
high school degree, 22% have a university bachelor degree, IIDd 23% bad
gt.mate Jegtees. Fuatbeubllie, 50% ofthe respondo'Ii WOik fOr die priwIc
sector or are business owners, and 19% work for the public sector, while
some woik in academic fields (13%) or for bOIl profit CJllPlDizabous (11%),
the rest were still students.

With l'OJ ds to DIItioaaIity, die Iapst gt'OUp were ofBrililb origin (26%),
foDowed by Canadians (13%), 'talians, French. IIDd Getman (11% each),
1hco natimals of SpaiD ad Turkey (8% each), 8Dd h .... iOJftals of R,,';e,
Ireland, TbaiIand, IIDd Holland.

3.1.2 Sources of Financing Nature Conservation

10 question I, the respondents were asked about their knowledge about the
soun:ca of ".Mag biiItUie c:aulOmaboo in Egypt. Most of the tup.......
mentioned international gt8llts followed by user fees IIDd fioaDy taxes OIl the
hotels in the Red sea.. (Please refer to table I for euct fig_es)

10 qneslioo 2, taplJlIdc4dS were asked about the po'P"blc activities tbIt could
harm sealmarine life in the red sea. The most mentiooed source ofharm was
idcnrificd as prbege dumping (56%), followed by OlMMlgrtinp (44%), oil
spills (36%), illegal fishing (27%), and unorganized diving activities (6%).
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3.1.3 Evaluation of Levels of Environmental Risks

In question 3, the reSpillRots wee ubd to evahmte the level of
enviromnen1al risk of certain activities to the Red sea marine life. These
activities and the onluation of the rapoodmts are illusludecl in the
foBowing table.

,

. ,
- , _.' , ....... -... ~;ii<~.... ..::_~" _ ~ "'~ :io • ~

T.. '· it> -............. ­
ree6

31% 61% 1%

As illustrated in the table, throwing garbage whether in the sea 01' OIl the
beach was coosidered to be a higher risk to the red sea lIRlIl than lIllY of the
other activities. WllcJJing, walking and standing OIl the reefs was also
peiceived to be a higher risk than fmcling fish. while c:atain activities such
as collecting corals and shells, and illegal fishing were lICCil as a mOOt>Idti to
high risk.

3.1.4 Awareness of Environmental Risks

In quostion 4, tho nlSpOO'JodS were esIrod wlool" they were a.we of the
effect of CCitain activities OIl the Red sea. These activities and the level of
4.WO Mil ofthe respo.......d8 8Rt iDilstndeci in the foUowiuaJ 18b1e.

8



3.2 DECISION MAKERS RESEARCH fINDI:\GS

3.2.1 The Sample Size and Demographics

The sample consisted of 100 Decision makers, 75% the sample was divided
cquaUy bdweea deciaioa makers from the MiJbsarica of Elnilc.lllo",
Education, and Youtb. The remaining 25% were decision makers from the
so..er....lde of Hwgl_'" FwdJealllOl'"O. 73% of the sample wen males.
75% of the respondents were above the age of 45. 83% of the iespoMents
were manm In~ to their edt.'3tion Iovel. 62% haft .. univcnily
bachelor degree, and 38% bad graduate degrees.

3.2.2 The Importance of Nature Conservation

In question I, the respondeots were asked to state their level of~eement
with the two fuOowiog ...."'.ds;
1. NIItIIn COIISCI ,ItiM is iIrtpMfturtfor EDf/II'. «8",,"* .,ejr; ,

~ h ..",s.-ei, 5 ''''.''2 « ••f .......
95% of the respondents agreed with both stalemenls. and the rest were
maiuly neutral FwdliiliiOOiC in quorum 3, the iapOi..... wen abclllbout
the role that rangers play in the cooservation of the Red sea area. 98% of
thew mentiouod moaitoring coaformity with rcpWions, 67% ....1_"'"
aealjng environmeotal aWlll'CllCSS, while 210/. cited pattolling the
poto:Ull....

3.2.3 Sources of Financing Nature Conservation

In question 2, the nlSp.-...JodS were asbd about thoir IaIowlocIF about the
sources of financing nature conservation in Egypt. Most of the i'CSpO"""WdS

.....d.w:d the Minis?ry of tho Elnil"'u..... 8Dd ita sublictiwics filIlowed by
Intematiooal gnws, user fees., the Egyptiao Go\'Ci(iiio'., the private sccwr,
and finally EBYlJIiIa NGOs. (PIoaIc rofor to the CoDawiDa table for ......ik).
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3.2.4 Evaluation of Levels of Environmental Risks

In question 4, the respondeldS were ubcl to cvaluaac the level of
environmental risk of certain activities to the Red sea marine life. These
activities and the evalqation of the rcspondents are illusulllkld in the
following table.

Based on the findinSS, it is clear that the aespoodeuts coosider ilIcgaI fishing
and feeding fish to be a lower risk than throwing garbage on the beach It is
also clear that dnowing garbege in the sea is seen as posing IIlOR: risk than
throwing garbege on the Ile rb The use of boat anchors was also seen as a
higher risk than walking, or standing on the reefs.

3.2.5 Awareness of Environmental Risks

In qucllOoa S, the~dS were -bel wI...her they WClI'C awac of die
effect of certain activities on the Red sea. These activities and the level of
awa" [II ofIbe iell'O'''''' are iDusu8llid in the fuIlowins tIIbIc.
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3.3 BOAT OPERATORS RESEARCH FINDINGS

3.3.] The Sample Size and Demographics

The sample consisted of 100 boat operators, all of them male. 79% of the
resporwbdS were UDder the age of 46. 76% of the JCIflO'''''''''!l* were
married.

In respect to their education level, 78% have a high school degree, 13% bad
DO funDal educaIti-Jo, while 9%ha~ university bKbolor dcghe.

3.3.2 The Importance of Nature Conservation

In qucsUon I, tho 11llIpQ"Aw'1s were asked to state their Ie~lof88*CAIO*t
with the two following statements;
1. NIIIIIn cw. » 1 I iJ J ,.,. -,1M l!BI't•• ...11.... ..., 7
2.~ tin iMporfturt", ,.praerwIIioll of" tWIuti.

All of the rapAuJents ..- with tho first ........... 97% 88*oed with
second, and the rest were mainly neutral. Fwtbclioore in question 3, the
I08po..."t* were asked about the role that I..... play in the c:oDICmdion
of the Red sea area, 91% of them mentioned monitoring cooformity with
.....,1......., 68% DJI"Iriocwl creering eano.......".1 ••••••. 3%
meotioncd collection of user fees, while 2% cited patrolliDg the
..\lCectcJIakls.

3.3.3 Sources of FiBancing Nature Conservation

In q....,;on 2, the fCllIIIO"lIcmt were ubd about til« laJowIodp Ibout the
sources of financing I18tUre cooservaUon in Egypt. Most of the lespoi....
meotioncd tho 1_,,_-...1 8'auts, followed by UIClI' feea, Miaisuy of the
Win.."nont and its subsidiaries, Egyptian NGOs, and finally the Egyptian
GcrwOlliliCli. (Ph 10 refer to tho following 18bIe for exect figurea)
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3.3.4 Evaluation of Levels of Environmental Risks

In question 4, the responde"'S were asked to eva1UItD the level of
environmental risk of certain activities to the Red sea marine life. These
activities mel the evaluation of the respoodems are illustrated in the
following table.

According to the respoodents, touching, walking and standing OIl the reefs
was seen as the highest risk to the Red sea maa ine life followed by the use of
boat anchor's, colJecting corals and shells was seen also as a source of high
risk than either feeding fish or illegal fishing. Respondeuts also pelC:eivcd
garbage dumping OIl the beach and in the sea to be almost equal in tams of
risk to the Red sea marine life.

3.3.5 Awareness of Environmental Risks

In question S, the nllIpOOliea... were abel whalw they WCR ...e of the
effect of certain activities OIl the Red sea. These activities and the level of
.wlia 'II ofthe ."..,........... are iDulCudtcl ill the fuUowina 1lIbIe.

.... ..,_,Ama ....

......... ofdlereel
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3.4 CHILDREN RESEARCH FINDINGS

3.4.1 The Sample Size and Demographics

The sample consisted of 100 children, 66% were females. 50% of ebe
children sample were twelve year old. wbiIo 39% were eleven yan old, and
the remaining II% were ten years old.

3.4.2 Awareness of Endangered Species

In question I, children were asked whether they were aware ofebe exislaK:c
of 11II)' amnscnd species in the Red IIClIl lII'ClL 35% of the cbiIdral were
unable to mention any endangered species. The animals that were mentioocd
by the rest ofebe respontO'lS are in the following 1IIbIc.

In question 2, chiIdreo were asked about the IOUI'CClII ofdqp to the Red _
endangered spec;ies. 23% of the respondents wen: unable to mention my risk
soun:e. As fur the rest of the responM4S, they 1Ni4ioDDd maiDIy .........
and fishing Some children (15%) mentioned poDution, aDd a very few of
diem (8%) n...."ioood prbqo chimpins. (Please refer to the fOllowing I8bIe
for exact figures)
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3.4.3 Awareness of Environmental Risks

In question 3, c:bildren were asked wbeIbcr they were awan:: of tho effect of
certain activities 011 the Red sea. These endangered activities and the level
ofaWdlet1C8S oftho~ lire illustrated in tho foDowing table.

Collection of caraIs aod sbclls
IS lubitcd.

As the findings show, the level ofaWdletlCSS OIl some issues is not high. For
example, tho fooli.., of fish (SO% aw_eo CII), wbic:b is eem-11y maiaIy •
cbildren's activity, there is relatively moderate level of aWdleoess. This may
.!88"'¢ the «w"imuty of such t*ldice by cbiIdn:o. Moioova', tb«e is not
that high level of awareness concerning the effect of certain activities OIl

reefs (68% ll1nnlIIelIlI Iovel).
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MARKETING COMMUNICATIONS MATERIAL
'ESTIN '

4.1 TOliRISTS RESEARCH FINDI"iGS

4.1.1 Tbe Sample Size and Demograpbics

The sample consisted of 100 respondents. the sample was divided equally
between males and females. ,,% of the~ 4s were ave the .. of
35. 390'" of the respoodeots were single, and another 32% were married.

In lespo::t to 1hcir educatioIl level. 52% of the 1........4S have ea_ a
bigh school degree, 22% have a university bachelor degiee, aod 23% bad
gndu.... degrees. FurtbealbOie, 50% ofthe resp.....A:i4S wcrk tor the privale
sector or are business owners, aod 19% work for the public sector, while
IOIDC wcrk in ac......ic fields (13%) 01' for DOll profit orpnitatioos (11%),
the rest were still students.

4.1.2 Marketing Communications Campaign Materials Evaluation

In question 5, the respondents were asked to evab l8tr: the dema.&ibaaed
MarbtiDg Connmmicati.. CampeilJD's lDII1Iliiais. which CClIIIisIed of the
fIipcbart auaehed in the appendjy~ with respect to layout, wonlio&
1hemcIirdicul8'im c:wtIIat quality, viPl8ls1paphicl, mel CCW,••elFeinn of
the 'DC"sa8'C embedded in the promotiooal matr:riaIs. The evaluatioo of the
ICliPO"'ia"S is ilIuabaaed in the foIJowing table.

As the findings show, the most lImatjafaclmy dcmmt in the C""•••gn was
the gnpbics element (34%) aod 1he layout (32%). The ..irw0tr4 carlow
was perceived as inadequate fiom the respondcm:s' point ofvicw. Similarly,
the layout was fouod not creative (14%), not eye catclJing (10%), aod it used
weak cartoons (8%). Last but not the least, those respondcob who criticized
the information quality thought that the iDfOimatioo pespdr.d was
incomplete or not enough.
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4.2.\ The Sample Size and Demographics

The sample consisted of 100 Decision makers, 75% the sample was divided
equaUy between decisioo maken from the Ministries of Environment.
&location, and youth. The remaining 25% were decision makers from the
goVtillOlate of Hurgbada. FlAlbeullOlc, 73% of the sample WCI'C males
75% of the respondents were above the age of 45. 83% of the respoodeots
were married. In rcspoct to their education level 62% have • univenity
bachelor degree, and 38% bad graduate degrees.

4.2.2 Marketing Communications Caml)aign Materials Emluation

In question 6, the respondents were asked to evaluate the Marketing
CommUlriCatiOOS Can't+igo MateriaJa, which QOOeisted of the eisbt &ct
sheets attached in the appendix, with respect to layout, wording,
themeliDformatioa a."od quality, visuals .d11imd!8iIli..im, ...
compleheosioo of the message embedded in the promotional mateI iaIs. The
cvaIuatioo of the 'ClII"'O'Ie"IB is illusttated in the foIlowina table.

Based on the respoodents evaluation, the graphics used was the most
aiticizol element mainly because they WCI'C lIeOl as plaiD (12%) ...
irrelevant (11%), white some mentioned that they arc cI.""ICd (5%).
Information quality was aJao higbIy aiticizod maioly bee·.. the
respoodents believed that it is lacking or incomplete. With respect to the
layout. the aitX:ism mainly ceotaod m its beios a-limed (10%) ... DOt
creative (r,4,). As for the wording, the criticism was gemed at its high level
ofcampIexity. As for !l!ClSnge wmpcbeusioo. the reI',........., Ihmsb' of it
as complex (7%) and CIanuned with subjects (6%).
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4.3.1 The Sample Size and Demographics

The sample consisted of 100 boat operatoJ:s. all of them male. 7~" of !be
respondents were under the asc of 46. 76% of the n:spoodeoll' were
married.

In respect to their education level., 78% have a high school degree, 13% bad
DO funnaI ....rarioo, while 9% have university bechelor dqpee.

4.3.2 Marketing Communications Campaign Materials Evaluation

In queaioa 6, the R8Jl'O'.... were ubd to evaluate the Maabtiog
Communications Campaign Materials, which consisted of the eight fact
sheen as weD as !be flipclwt alladoed in the ..........Iix, with iCSfiCl:t to
layout, wording, themelinformation content quality, visuals
utalizedllflllllric:s, aud COUijJichalSino of !be "'0"'" anl'Cddod in the
promotional materials. The evaluation of the respondents is illustillted in !be
foIIowins table.

Based on the respoodcnts evaluatioo, the graphics used was !be most
uiticizod eIemeut maDdy boc.iIO they were IOCIl as UMilUwwJ (1%) aDd
plain (6%), while some mentioned 1bat they are irrelevant (1%). As for'the
wonliug, the aiticism was yDiIIed at its hisb Iovel of COii..... llity. Widt
respect to the layout, the criticism mainly CC'nlaed on its being uamilol
(4%) aDd not aeatiwe (1%). lnfonnatioa qulIIit:y was also highly c:riticiZlod
maDdy because the respondents believed that it is lacking or incomplete. As
for m II'"COiiljlNebeosion, the rcapt....Il......... 1bat it is wMiiljof with
subjects (2%).
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4.4 CHILDREN RESEARCH FINDINGS

4.4.1 The Sample Size and Demographics

The sample consisted of 100 children, 66% were females. 50% of the
clilldren SlIIIIpIe 1nft twelve year old. wbilc 39% were clevea years old, mil
the remaining 11% were ten years old.

4.4.2 Marketing Communications Campaign Materials Evaluation

In question 4, children were asked to evabwte the Mar\ding
. Communications Onnpaip MmlriaIa, which coasistod of.. number ofP9S

fum the children activity booklet attaebed in the appendix. with .espect to
layout, wording. tbemclioformation cootI:iJt quality. visuals
utilized/graphics, and wmptehcosion of the message embedded in the
promotional materiaJs. The cva1uatim oftbe IClSPOI'dodi is iIlusulbld ill the
following table.

,.. we can 100, the input &om~ .. mainly favoollblD with
rCll4JOCt to the diffaeut clements of the Marketing CO.Dlmmicatioo Campaign
MmiriaIs.

18



MARKETING COMi\<WNICATIONS THEME
ESTIN

~.I .JOURNALISTS RESEARCH FINDlNG§

5.1.1 The Sample Size

The sample consisted of 20 joumaIists who were ..C seleded for their
experience in cowring cnvu""'."4.1BOWl. Some of the rcsp.MImts were
provided by the "Academy for Educational Development", and the rest
were recruited by the nics'" wmp&ly.

5.1.2 Evaluation of the Marketing Communications Campaign Themes

Initially, the RllIIX'O"ima were lIIbd 10 eva"·. the ia:apm IaiCe of lhe
"Marketing Commllnications Campaign" themes which included;

L 1Jna1: sf", II..... ,. ..S. ... • ... IS 1.;/fIi ..
,.6iMtsPuJ flhasijictdMNr oftile••Sa.

1. nw-' ....." e ir .......ea?: 1
3. De D.",.tS. Cow ill ,.••Sa: Let's ""'*.."...,'i. ,.

1¥e..,.. r. I.
4. MM.! ;"6corwl reefs is. """ III]IN' c1 II ? ~
J. I.-......,...r-r"s. 7lw II ' .iei.
6. De M..,.,ve 1iftr Iu!lp ill sutwirriq tile....,. :J.f"btl

s-.
7. brN6t;",. ea,;,uw.1Ut III 6Id1Il. I '*"«"iI. .J.
I. DisIW"'''' *:1 .,.,.,... ....

With regards to the first theme, the Investment in Rangers, 60% of the
respondents thought that the theme in itself is import2Dt. howe.., oac
of the respoodenm mcotiooed that the theme title sbouId focus more 00

....uuueot in projects such • "inwcsttt••? in ......0 0lF arVllliost" 01'

"inwstttteUt in tools fur oature coost:I'Vldioo" rad1er than ioveidttw:ot in
iodividuaIs ie~ "......"..

As for the second theme, the Habitats, all respondents approved of the
importance of this topic, bowewr, they "MI'tQ1Illd tbat abc theme DCCcIs
more elaboratioo and improved wording to achieve maximmn benefit.
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With respect to the third theme, the Sea Cows, 75·/. of the respondents
agreed on its importance, some of the respoi"CIa... also ....... iaGOd _ it
would be good to expand the information provided on this crcabD'e, its habits
and its nutrition.

With regards to the fomth theme, Monitoring the Reefs. 90·/. of the
respondents thought of it as a ven important subject and it oecda to be
highlighted throughout the campaign.

As for the fifth tbDmc, The Sea Turtle Niches. 758/8 of the respondents
thought of it as an important theme and thought that it is crucial to know
the impollatK;e of these CI1l8tUI'e8 and that they 8I'e conaicIcrod C'.lwi.,...ed

speCIes.

With respoct to the Mangrove Trees. 95"10 of the respondents greed on
the importance of this theme. but some added that the importance of
mansrovc trees sbcMJkI be spelled out more in the tide in tams of its role in
protecting the fish in the Red sea area.

With rcspoct to the theme "The Investment in the Environment", all
respondents agreed on the importance of this theme. howeWI', some
addecf that the ClCOIlClIIIic beoefits sbouId be spelled out more to cllrify Ibc
link between the two issues of investwenl in the environmeot and ccooomic
l*OipClIity•

As for the theme cooceming "The Role of Diving in Protectinr the
Natural Resources", 50~8 of the respondenB thought that this topic is
not imoortant. However, some meotioned that Ibc link that they think
exists between ..~ ofnatunll'ClllOUtCC8 BOd diving is only in 1a1III of
the use ofdiving for monitoring the reefs.

5.1.3 Evaluation of Marketing Communications Campaign Materials

Journalists were asked to evaluate the M8rbtios COllillUmW.OoosCall."., wbicb COIIIIiAed oftbo eiaJht &ct ...,: ~tI .'-+oJ in the IfIII'C'wlic,
in respect to layout, wording, themelinformation content quality, visuals
ilhlizwlltppbics. IIIId c:orupie-\ension of the mclUSC emIJeddod in the
promotional materials.
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With respect to layout, most respoodents were satisfied with the layout.

However, DmJy COIhh.....cd that it W8I cluueied with III8Ily im ........ a lot

oftext

As for the colors, most respondents mentioned their satisfaction with the

color sdleroos of the DJIIIcriaJs. Howewi', IOIDC added that with the

existence ofa lot of images, it is prcfeued that the background to be white.

In reprd to the ima8"'" used, DmJy I"ClIpOI'dod. monrionod that~ WCR a

clutter of images. However, the images' sizes arc quite small Some also

meotiooed that IOIIIC of the ima.... lIOCIID irreIeV8IIt to the themes and

subjects in band.

As for to the size of the materials, all respondents mcotioocd their

satisf8ctioo with it.

5.1.4 Recommendations for Improving the Campaign Materials

'I'bere WCR ICYCiai rewh",-..laliooa made by lOiB,••m to iwprot'C c. the

effectiveness of the Marketing Communicatioos Campaign These

recommendations are;

1. Make the layout less crowded in tei dIS of w ... ad tat.

3. Use ollly rdeYaat imaps in tei • of the tit res ....

... _IUldIe. p..., .........

5. Use • ......teIlt ceIoriJII sc. e..... die difIea.t tMCiJ e.........
6. Use less compla wonIiJIc Cae, _pie words).

7...... die ...., " ..lIt.... .,...... c. glid'" .ti....

usefa.I iDfonutioD .. back of the co_uaicatiolt materials to

....-e tIaat,.pIe .... -.... for h .... PI ria +
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17. CONCLUSION & RECO!\1!\1ENDATlON~

In cooclusion, the tested marketing COIIIIDUIIicatioos C8u'IlIign received
positive evaluation by the four research groups. Across the board, the
majority ofthe respoodents in the four reseaach groups rated the
marketing communication campaign wry satis&ctory aud filvorably in its
major components; uamely, the campaign's themes, the layout, the
design. and the individual messages used. Rcspondc::nts' nding presented
in addition to the details attacbed in the study's appeodic:es stroogly
support the conclusion rc:adIed

Fw theliDOre, results also revealed that most rcspoodcuts scored
modeiately when 88l1ieSsing the awareocss level oftheir eoviaOllJDCldaJ
knowledge. Hence, it is expected tbat the positively evaluated marketing
communicatioos campaign will increase the level ofawaeoeu of
enviromneolallmowledge lIIllODS the four research groups.

The rCB c.... n:sulIs also revcaIocl thad the four...da groups were
satisfied with the marketing communications ""u'IlIign's IDlIteriaIs, CQldaU,

..... mes.... First ofaD. ebiIdrco were qtjsficwl with the activity booklet in
regad to its layout, visuals aud images used. and the message. Second,
tourisIa visitiDg Hursfwda, bMIa' ope....... in Hurghada, aud decilioo
makers were all favoring the marketing commamicatioos C8ii1ll1ign
lIowcva', tbc8e tine RIC rdt groups J'OOO!,.........w to .. lea a,u'Mted
cartooo cba'acten in the flip activity booklet. Furtbcnoore, they also
JOC:c·'u'wmdod to ..... men r:.1 "i"8..s nrional ill the Mi,-ip thole.

Last but DOt the least. journalists, though satisfied with the IDlIIketing
.. . -=_..1 iiDbor f ... F(Q'.'p-'rwtroIIS ca...·"" RIBII;U • D' 0 rec+....··tJonI. or

in."'arICe, in tenDs oflayout. decision maken reoMmncndcd to """WI the
....... of imsg s, ClII1Iqias 1bD pictme aizo, aud eddjgglbort "iefioB
below each picIure. Journalists also l'CCOUllllOided to use less lIDima.cd
cba....... as they boliDve that IIIda ......... 8rO not .....opaiale
considering the nature ofthe campaign aud its gcoeraltargeCed audieoce.
10unuIIisaB also rOClM'tnICH4od the ..oflDss lOP"istic:e""l wonls_1IlOR
in-depth coverage ofthe subject matters. They also i'CCOIIIiIIeDdc to have
dct8ilecl infurmatioo with reprd. 10 tho mangrove no aud ita ctJcct _ role
in protecting the fish population.
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Cbildren Tabulati()Ds

Sample Demographics - ~

F Pen::onI IIaIclPen::onl Pen::onI
VlIIid - 34 34.0 34.0 34.0- 116 116.0 116.0 100-0

Tclal 100 100.0 100.0

~

F Pen::onI IIaIclPen::onl Pen::onI
VlIIid 10 11 11.0 11.0 11.0

11 39 39.0 39.0 SO.O
12 so SO.O SO.O 100.0
Tclal 100 100.0 100.0

Frequency Tables
1. What ... lhe .............. specles__.. lhe Red__1

(MuIIlpIe Respoo_1

1(, of
Count R 1(,ofe- •

Valid T...... 32 20.6 32

"-' 25 16.1 25
_Cow 12 7.7 12
DoIpIW> 1~ 9.0 1~

GazeIe 26 16.7 26
1(poa Sea

11 7.0 11GO!

Don'~ 35 22.5 35
Tclal 155 100.0 155

a. 100 valid cases, none~

2. WhM ... the IICMm:eS ofUnger for the Red Sea .nang.red spec:les1
(Mulllple Rup CN_J

Count 'Ilo of R 'Ilo of ceses •
Valid HunlingIFishing 70 603 70

Pollution 15 12.9 15

Garbage
8 6.8 8

Dumping

Don' Know 23 19.8 23
Total 116 100.0 116

a. 100 valid cases, none missing.
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3. Did. you Know that ..••.•.•.•....•.•.•..•....•.;.••.••....••.••.•.....!

a) FeecIlng fish upeeta the bIoIoglc8I b8I8nce on the reef.

CumullItiYe
F PeR:enl Valid PeR:enl PeR:enl

Valid Yes SO SO.o SO.o SO.O
No SO SO.O SO.O 100.0
Total 100 100.0 100.0

b) fishing is prohibited In the polect.........

Cumulative
F PeR:enl Valid PeR:enl PeR:enl

Valid Yes 97 97.0 97.0 97.0
No 3 3.0 3.0 100.0
Total 100 100.0 100.0

c) Touching, and walking corals is prohibited.

Cumulative
F Percent Valid PeR:enl PeR:enl

Valid Yes 79 79.0 79.0 79.0
No 21 21.0 21.0 100.0
Total 100 100.0 1000

d) Dumping g8tb8ge In the ... and on the beach is prohibited.

Cumulative
F PeR:enl Valid PeR:enl Percent

Valid Yes 92 92.0 92.0 92.0
No 8 8.0 8.0 1000
Total 100 100.0 100.0

e) AnchorIng on reefs is prohibited.

Cumulative
F PeR:enl Valid PeR:enl Percent

Valid Yes 68 68.0 68.0 68.0
No 32 32.0 32.0 100.0
Total 100 100.0 100.0

e) collecting corals, ......is. fish is prohibited.

CumullItiYe
F Percent Valid Pelcent Percent

Valid Yes n no no no
No 23 23.0 23.0 100.0
Total 100 100.0 100.0
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4. What do you thiDk of ....•.•.•.•.•......•...........•...•..•...••:•.••..... !

11Uyout

CumulaliIIe
F Percent Valid Percent Peocent

Valid AtIractiYe 91 91.0 91.0 91.0
Neutral 9 9.0 9.0 100.0
Total 100 100.0 100.0

21 Wording

Cumulative
F Percent Valid Percent P.ca.

Valid Clear 90 90.0 90.0 90.0
Neutral 10 10.0 10.0 100.0
Total 100 100.0 100.0

31 ThemellnfonMtIon contIent qu..1ty

Cumulative
F-'~ Percent Valid Percent PeoCl!i.

Valid High Quality/Informative 97 97.0 97.0 97.0
Neutral 3 3.0 3.0 100.0
Total 100 100.0 100.0

41 Visu... utIllzed1 graphics

CumulaliIIe
F Percent Valid Percent PeoCl!i.

Valid AIIractiveIlmpressiYe 89 890 89.0 89.0
Neutral 11 11.0 11.0 100.0
Total 100 100.0 100.0

51 Comprehen.1on of the mllugeembedded In the prornationaI~

Cumulative
F Percent Valid Percent Peoca.

Valid Well Comprehended 98 98.0 98.0 98.0
Neutral 2 20 2.0 100.0
Total 100 100.0 100.0
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Sample Demographics

Tourists Tabulations

Cumulative
F-"-' Percent Valid Percent Percent

Valid Male SO SO.O SO.O SO.O
Female SO SO.O SO.O 100.0
Total 100 100.0 100.0

CumulatiYe
F Percent Valid Percent Percent

Valid 16-25 13 13.0 13.0 13.0
26-35 32 320 32.0 45.0
36=45 28 28.0 28.0 73.0
46-65 20 20.0 20.0 93.0
56-05 7 7.0 7.0 1000
Total 100 100.0 100.0

Marlt8l Status

Cumulative
F Percent Valid Percent Percent

Valid Single 39 39.0 39.0 39.0
Married 32 320 320 71.0
w_ 11 11.0 11.0 820
Divorced 16 16.0 16.0 98.0
Engaged 2 2.0 20 100.0
Total 100 100.0 100.0
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PIC' ••ion

Cumulative
F Percent Vafod PeR:enl Pel......"

Valid Govemment Employee 19 19.0 19.0 19.0
Private Sector 22 22.0 22.0 41.0
Business Owner 28 28.0 28.0 69.0
Academic

13 13.0 13.0 82.0(scientistneacher)

Non profit organiZation 11 11.0 11.0 93.0
Student 7 7.0 7.0 100.0
Total 100 100.0 100.0

EducMlon

Cumulative
F Percent Valid Pel...... " Pel......"

Valid High =>ool uegree 52 520 520 520
Bachelor Degree 22 22.0 22.0 74.0
Graduate Degree 23 23.0 23.0 97.0
Other 3 3.0 3.0 100.0
Total 100 100.0 1000

CumuIati\Ie
Frequency Percent Valid Percent Pel......"

Valid RUSSIa 5 5.0 5.0 5.0
Brttiain 26 26.0 26.0 31.0
Turkey 8 8.0 8.0 39.0
France 11 11.0 11.0 SO.O
Germany 11 11.0 11.0 61.0
Canada 13 13.0 13.0 74.0
Italy 11 11.0 11.0 850
HoIJarod 1 1.0 1.0 86.0
Spain 8 8.0 8.0 94.0
ThaiJarod 2 2.0 2.0 96.0
JreJarod 4 4.0 I 4.0 100.0
Total 100 i 100.0 100.0
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Frequency Tables

1. Wh.t sources _ you __ of tMt ... UMd for lInanc:lng IUlture coc_ntion In E8YPt?
(Multiple Response)

F 'l(,of 'l(, of eases'
Valid User t-ees 53 31.4 53

International grants 90 53.3 90
Taxes on Hotels 26 15.4 26
Total 169 100.0 169

a. 100 valid cases, none missing.

2. Please list the possible 8CtiYltleII tMt could "- sui IMfIne life? (Multiple Resp ,nse)

Count 'l(, of R 'l(, of eases'
Valid Construction 44 26.0 44

Oil SpiHs 36 21.3 36
Garbage Dumping 56 33.1 56
Illegal fishing 27 16.0 27
Unorganized

6 3.6 6diving activities

Total 169 100.0 169

a. 100 valid cases, None missing.

3. Please rank your perception of the level ofeavinmmeatal risk of the followillg 10

the Red Sea Marine life!

a) Feeding FIsh

CumuIalM!
F Percent Valid Percent Pace.

Valid Very High Risk 16 16.0 16.0 16.0

High Risk 74 74.0 74.0 900
Moderate Risk 10 100 10.0 100.0

Total 100 100.0 100.0

b) TouclIlmg, walldng. and standing on reefs.

CumuIaINe
F Percent Valid Percent Petcelt

Valid Very H'9h Risk 31 31.0 31.0 31.0

High Risk 68 68.0 68.0 99.0

Moderate Risk 1 1.0 1.0 1000

Total 100 1000 1000
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cl Throwing garbage In the -.

CumulaliYe
F Pen:enl V8Iid Pen:enl Pen:enl

Valid Very High~iSk 53 53.0 53.0 53.0
High Risk 47 47.0 47.0 100.0
Total 100 100.0 100.0

dl Throwing g..tlage on the beach.

CumulaliYe
F Percent Varld Pen:enl Pen:enl

Valid Very High Risk 53 53.0 53.0 53.0
High Risk 46 46.0 46.0 99.0
Moderate Risk 1 1.0 1.0 100.0
Total 100 100.0 100.0

el Collecting corals and shells.

CumuIalive
F Percent Valid Pen:enl Pen:enl

Valid Very High Risk 2 2.0 2.0 2.0
High Risk 46 46.0 46.0 48.0
Moderate Risk 52 52.0 52.0 100.0
Total 100 100.0 100.0

f) Illegal fiShing.

CumulaliYe
F Percent Valid Percent Pen:enl

Valid Very High Risk 6 6.0 6.0 6.0
High Risk 40 40.0 40.0 46.0
Moderate Risk 54 54.0 54.0 100.0
Total 100 100.0 100.0
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4. Are you .Wll~oftbe following enviroamental protedioa issues;

Cumulative
F Percent Valid Pen:enl Pen:enl

Valid Yes 54 54.0 54.0 54.0
No 46 46.0 46.0 100.0
Total 100 100.0 100.0

b) Touching, walking, 8nd stlnding on conIs brNb 8IlCI1dI1s them.

Cumulative
F Percent Valid Percent Percent

Valid Yes 93 93.0 93.0 93.0
No 7 7.0 7.0 100.0
Total 100 100.0 100.0

c) Garbage dumped in the .... 8nd on the buclI kills wildlife.

CumulatiYe
F Percent Valid Pen:enl Percent

Valid Yes 97 97.0 97.0 97.0
No 3 3.0 3.0 100.0
Total 100 100.0 100.0

d) collecting c:oraIs 8nd shells reduces Egyprs _res.

Cumulative
F Percent Valid Percent Percent

Valid Yes 25 25.0 250 25.0
No 75 75.0 75.0 '00.0
Tolal 100 100.0 100.0

e) Illegal fishing reduces the fish popublllon 8IlCI upsets the dellc*
balance on the reef.

Cumulative
F Percent VaridPercent Percent

Valid Yes 20 20.0 20.0 20.0
No SO so.o SO.O 100.0
Total 100 100.0 100.0
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4) VIsuals utIllzec11 g.......1cs

CumuIalive
F Percent Velid Pel Cll"t Pel..",,,t

Valid '1mpressM! 27 27.0 27.0 27.0
Neutral 39 39.0 39.0 66.0
Not attraclive 34 34.0 34.0 100.0
Total 100 100.0 100.0

Why?

Cumulative
F Percent Velid Pen:enl Pen:elll

Valid Cartoons "''''''''-dnl 34 34.0 100.0 100.0
Missing .00 66 66.0
Total 100 100.0

5) Comprehension oftlle mnuge embedded In the prom0tlonai rnaletWs

Cumulative
F Percent v.rld Percent Pel<:elll

valid Well 75 75.0 75.0 75.0
Neutral 25 25.0 25.0 100.0
Total 100 100.0 100.0

PREVIOUS PAGE BLANK
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Decision Makers Tabulations

Sample Demographics

Gender

Cumulative
F Pen:enl Valid Pen:enl Pelc:eill

Valid Male 73 73.0 73.0 73.0
Female 27 27.0 27.0 100.0
Total 100 100.0 100.0

Cumulative
F Pen:enl Valid Pen:enl Pelcelll

Valid 2S-35 5 5.0 50 5.0
36=45 20 20.0 20.0 25.0
46-55 57 57.0 57.0 82.0
56-65 17 17.0 17.0 99.0
0\Il!I" 65 1 1.0 1.0 100.0
Total 100 100.0 100.0

Marital Status

Cumulative
F Pen:enl Valid Pen:enl Pelcelll

Valid Single 2 2-0 2.0 2-0
Married 83 83.0 83.0 85.0
Widower 15 15.0 15.0 100.0
Total 100 100.0 100.0

EdUCllllon

Curnulaliw
F Pen:enl Valid Pen:enl Ptlcelll

Valid Degree 62 82.0 62.0 62.0
Graduate Degree 38 38.0 38.0 100.0
Tolal 100 100.0 100.0
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Frequency Tables

1. Please provide me with your opinion coaceminc the following;

a) Nature Conservation Is Important for Egypra ecollomlc cle\oelopmellt.

Cumulative
Fr Percent Valid Percent Percellt

Valid Strongly Agree 76 76.0 76.0 76.0
Agree 19 19.0 19.0 95.0
Neutral 5 5.0 5.0 100.0
Total 100 100.0 100.0

b) Rangers ... Important for the pi IIervatlon of the Red Sea.

Cumulative
F-'- Pen:enl Valid Pen:ent Peee"t

Valid strongly Agree 71 71.0 71.0 71.0
Agree 24 24.0 24.0 95.0
Neutral 3 3.0 3.0 98.0
Strongly Disagree 1 1.0 1.0 99.0
No answer 1 1.0 1.0 100.0
Total 100 100.0 100.0

• What aources are you __ of that are used for financing nature conservation In Egypt?(M~
Response)

Count 'lit of R 'lit of cases'
Valid User Fees 58 20.6 58

Egyptian NGOs 16 5.7 16

Foreign AidIIntematonal
79 28.0 79organizations

Egyptian Gowmmental
26 92 26instilulions and bodies

Private Sector 19 67 19

Ministry of Environment
84 298 84and its subsidiaries

Total 282 1000 282

a. 100 valid cases, None missing.
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3. What Is the role that r81lgel'S play In the nature COI~atIonof the Red Su7 (Multiple
R••pChase)

Count "ofR " of cases-
Valid Creating Awareness 67 36.0 67

Mon~oringconformity
98 52.6 98with regulations

Patrols 21 11.4 21
Total 186 100.0 186

a. 100 valid cases, none missing.

4. Please rank your perception of die level of ..... iJ oameatal risk of die followia& to
die Red Sea Marine life!

a) Feeding FIsh

Cumulative
F Pen:enl Valid Pen:enl Petlleill

Valid No answer 3 3.0 3.0 3.0
Very High Risk 32 32.0 32.0 35.0
High Risk 42 42.0 42.0 n.O
Moderate Risk 16 16.0 16.0 930
low Risk 5 5.0 5.0 98.0
Very low Risk 2 2.0 2.0 100.0
Total 100 100.0 100.0

b) Use of boat .lC:h«s

Cumulative
Fr Pen:enl Valid Pen:enl Percent

Valid Very High Risk 58 58.0 58.0 58.0
High Risk 35 35.0 35.0 93.0
Moderate Risk 5 5.0 5.0 98.0
low Risk 2 2.0 2.0 1000
Total 100 100.0 100.0

c) Touc:lllrng, walking, and atsndIng on reefs.

Cumulative
F Percent Valid Pen:enl Pen:enl

Valid Very High Kisk 59 59.0 59.0 59.0

High Risk 26 26.0 260 85.0
Moderate Risk 13 13.0 130 98.0
low Risk 2 2.0 20 100.0
Total 100 100.0 100.0
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d) Throwing g.tNlge In the __

CumuIaIM!
F Pen:enl Valid Pen:ent PerCOlIi

Valid Very High Risk 68 68.0 68.0 68.0
High Risk 28 28.0 28.0 96.0
Moderate Risk 4 4.0 4.0 100.0
Total 100 100.0 100.0

e) Throwingg~ on the bNch.

CurnuIIIlive
F Percent Valid Pen:ent PerCOlIi

Valid No answer 1 1.0 1.0 1.0
Very High Risk 55 55.0 55.0 56.0
High Risk 24 24.0 24.0 80.0
Moderate Risk 17 17.0 17.0 97.0
low Risk 3 3.0 3.0 100.0
Total 100 100.0 100.0

f) Collecting c:otllIs mel shells.

CumuIaIM!
F Percent Valid Pen:ent """COlli

Valid Very High Risk 53 53.0 53.0 53.0
High Risk 43 43.0 43.0 96.0
Moderate Risk 4 4.0 4.0 100.0
Total 100 100.0 100.0

g) Ulegaillshing.

CurnuIIIlive
F Pen:enl Valid Pen:ent """COlli

Valid Very High Risk 39 39.0 39.0 39.0
High Risk 32 32.0 32.0 71.0
Moderate Risk 21 21.0 21.0 92.0
low Risk 7 7.0 7.0 99.0
Very low Risk 1 1.0 10 100.0
Total 100 100.0 100.0
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5. Are you awan ofebe followiag eaviroameatal protection issues;

al Feeing fish upeets the biological balance on the Net.

Cumulalive
F Pen:enl Valid Pen:enl Pen:enl

Valid Yes 65 65.0 65.0 65.0
No 35 35.0 35.0 100.0
Total 100 100.0 100.0

bl Boat.~desb"1the reefs.

CumuI8live
F Percent Valid Percent Pen:enl

Valid Yes 96 96.0 96.0 96.0
No 4 4.0 4.0 100.0
Total 100 100.0 100.0

cl Touching, walking, and standing on corals ........ and Idlls them.

Cumulalive
F Pen:enl Valid Percent Pen:enl

Valid Yes 93 93.0 93.0 93.0
No 7 7.0 7.0 100.0
Total 100 100.0 100.0

dl Garbage dumped In the ... and on the beach kills wildlife.

Cumulalive
F Pen:enl Valid Pen:enl Pen:enl

Valid Yes SO SO.O SO.O SO.O
No 20 20.0 20.0 100.0
Total 100 100.0 100.0

Cumulalive
F Pen:enl Valid Percent Pen:enl

Valid Yes 83 83.0 83.0 83.0
No 17 17.0 17.0 100.0

Total 100 100.0 100.0

f) Illegal fishing reduces the fish papulation and upeets the delicale
balance on the Net.

Cumulative
F Pen:enl Valid Percent Pen:enl

Valid Yes 64 64.0 640 64.0

No 36 36.0 36.0 100.0
Total 100 100.0 1000
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6. What do you think of the following!

1) Layout

CutrluIaIM
F Pen:enl Valid Petoenl Pen:ent

Valid AII1adiYe 48 48.0 48.0 48.0
Neutral 34 34.0 34.0 82-0
Not AII1adiYe 18 18.0 18.0 100.0
Total 100 100.0 100.0

Why?

CutrluIaIM
F Petoenl Valid Petoenl Pen:ent

Valid Ciilmmed 10 10.0 55.6 55.6
Plaint not creative 8 8.0 44.4 100.0
Total 18 18.0 100.0

Missing .00 82 82.0
Total 100 100.0

2) Wording

CumulatiYe
F Pen:enl Valid Pen:ent Pen:enl

Valid Clear 62 62.0 62.0 62.0
Neutral 25 25.0 25.0 87.0
Not Clear 13 13.0 13.0 100.0
Total 100 100.0 100.0

Why?

CutrluIaIM
F Pen:ent Valid Pen:enl P-

Valid . ComPlex wording 13 13.0 100.0 100.0
Missing .00 87 87.0
Total 100 100.0

3) TIIemer' Inllonnatlon co"."t qwlIIty

CumulatiYe
F Pen:enl Valid Percent Percent

Valid -HijjIlO"uaIily/ln 59 59.0 59.0 59.0
Neutral 14 14.0 14.0 730
Low Quality I Not

27 270 27.0 1000Informative

Total 100 100.0 1000
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Why?

Cumulative
F Pen:ent Valid Pen:ent Pen.1t

Valid Incomplete infomlation 27 27.0 100.0 100.0
Missing .00 73 73.0
Total 100 100.0

4) VIsuals utIllzed1 grllphlcs

Cumulative
F Pen:ent Valid Pen:ent PelOOIIt

Valid AIIractiYeIlmpressive 38 38.0 38.0 38.0
Neutral 34 34.0 34.0 n.O
Not attrac:tille 28 28.0 28.0 100.0
Total 100 100.0 100.0

Why?

CurnuIaliIIe
F Percent Valid Percent Pel""",

Valid PlainiUsed 12 12.0 42.9 42.9
Crammed 5 5.0 17.9 60.7
Not all relevant 11 11.0 39.3 100.0
Total 28 28.0 100.0

Missing .00 n n.o
Total 100 100.0

5) Compoehenslon of the m....g.. embedded In the promotional~

CumuI8tiYe
F-'--' Percent Valid Pen:ent PelOOIIt

Valid Well Comprehended 70 70.0 70.0 70.0
Neutral 17 17.0 17.0 87.0
Not Comprehended 13 13.0 13.0 100.0
Total 100 100.0 100.0

Why?

CumulaliIIe
F Percent Valid Percent Peroenl

Valid Crammed Subjects 6 60 46.2 46.2
Complex Message 7 7.0 53.8 100.0
Total 13 130 1000

Missing .00 87 870
Total 100 1000
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Boat Operators Tabulations

Sample Demographics

11-..,....".,.--.........-1 Frequenc:y100
Valid Male ..

P.-rt
100.0

Valid Peloent
100.0 ~.ol

CUrnuI8tive

F ~ Valid Pen:enI Pen>ent

Valid 16-25 7 7.0 7.0 7.0

26-35 33 33.0 33.0 40.0

36=45 39 39.0 39.0 79.0

46-55 16 16.0 16.0 95.0

56-6S 3 3.0 3.0 98.0

lNef65 2 2.0 2.0 100.0

Total 100 100.0 100.0

CUrnuI8tive

F P.-rt Valid Pen>ent Pen>ent

Valid Single 22 22.0 220 220

Married 76 76.0 76.0 98.0

Wtdt:1Nef 2 20 20 100.0

Total 100 100.0 100.0

Education

CUrnuIalive

F ~ Valid~ ~

Valid None 13 13.0 13.0 13.0

High School Degree 78 78.0 78.0 91.0

Bachelor Degree 9 9.0 9.0 100.0

Total 100 100.0 100.0
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Frequency Tables

I. Please provide me with your opinioa coaceming the followiD&;

Cumulative

F Percent Valid Percent Perceolt

valid strongly Agree 80 80.0 80.0 80.0

Agree 20 20.0 20.0 100.0

Total 100 100.0 100.0

b) Rangers _ Impottant tor the pt II aMlllon of the Red Sea.

CumutatiIIe

F Pen:enl Valid Pen:enl Percent

Valid ..~.; Agree 68 68.0 68.0 68.0

Agree 29 29.0 29.0 97.0

Neutral 2 2.0 2.0 99.0

Strongly Disagree 1 1.0 1.0 100.0

Total 100 100.0 100.0

2. What soun:es _ )'OU __ of that _ used tor financlng nlllu.. coo_ .1IIiui. In EeYPt?
(Multiple Respon..)

Count '" of R '" of eases-
Valid User Fees 65 247 65

Egyptian NGOs 30 11.4 30

Foreign AidIIntematonal 81 30.8 81
organizations

Egyptian~1 25 9.5 25
institutions and bodies ,

Private Sector 1 .4 1

Minislry of Environment 61 23.2 61
and its subsidiaries I

Total 263 1000 i 263

a. 100 valid cases. none missil1{:.
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3. What Is the role that '-!gels play In the "*'nl c:c>n.- vsllon of the Red SU? (Mulliple

Response)

Count "ofR " of ClIses"

Valid Creating Awareness 68 41.5 68

Monitoring confonnily 91 55.5 91
with regulations

Patrols 2 1.2 2

CoItec:tion of User Fees 3 1.8 3

Total 164 100.0 164

a. 100 valid cases, none missing.

4. Please nmk your pen:eptioo of the level of mviroomeatal risk of the folowillg to

the Red Sea Marine life!

s) Feeding FisIl

CumuIatiYe

F Percent Valid Percent Percent

Valid Very Hign Kisk 60 60.0 60.0 60.0

High Risk 36 36.0 36.0 96.0

Mode<ate Risk 3 3.0 3.0 99.0

Very Low Risk 1 1.0 1.0 100.0

Total 100 100.0 100.0

b) Use of bo.t snc:hors

CumuIatiYe

F Percent Valid Percent Pe":~lIt

Valid Very High Risk 78 78.0 78.0 78.0

High Risk 19 19.0 19.0 97.0

Moderate Risk 3 3.0 3.0 100.0

Total 100 100.0 100.0

e) TouclIimg. Wlllldng, Md standing on reefs.

CumuIatiYe

F Percent V.1icI Percent PeoOl!lIt

Valid very High Risk 86 86.0 86.0 86.0

High Risk 12 12.0 120 98.0

Moderate Risk 2 2.0 2.0 1000

Total 100 100.0 1000
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d) Throwingg-' In the ....

CurnuI8tive

F Percent Valid Percent Peicelll

Valid Very High Risk 64 64.0 64.0 64.0

High Risk 35 35.0 35.0 99.0

Moderate Risk 1 1.0 1.0 100.0

Total 100 100.0 100.0

CurnuI8tive

F Percent Valid Percent Perceolt

Valid Very High Risk 64 64.0 64.0 64.0

High Risk 31 31.0 31.0 95.0

Moderate Risk 5 5.0 5.0 100.0

Total 100 100.0 100.0

f) Collectlng corals MId shells.

Cumulative

Freouencv Percent Valid Percent Perceclt

Valid Very High Risk 68 68.0 68.0 68.0

High Risk 28 28.0 28.0 96.0

Moderate Risk 4 4.0 4.0 100.0

Total 100 100.0 100.0

g) Illegal lIshlng.

Cumulative

F Percent Valid Percent Percent

Valid Very High Risk 61 61.0 61.0 61.0

High Risk 22 22.0 22.0 83.0

Moderate Risk 12 12.0 12.0 95.0

Low Risk 2 2.0 2.0 970

Very low Risk 3 3.0 3.0 1000

Total
,

100.0 1000100
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S. An you aware oftbe following envinmmeatal profediotl issues;

al Feeding fish upaels the biological balance on the reef.

CurnuIative

Fr Pen:ent Valid Pen:ent Pen:enl

Valid Yes 93 93.0 93.0 93.0

No 7 7.0 7.0 100.0

Total 100 100.0 100.0

b) Boat anc:hots destroy the noels.

CurnuIative

Fr Percent Valid Pen:ent FW'cenl

Valid Yes 99 99.0 99.0 99.0

No 1 1.0 1.0 100.0

Total 100 100.0 100.0

c) Touching. walking, and standing on conls breaks and kills u-t.

CurnuIative

Fr Percent Valid Pen:ent FW'cenl

Valid Yes 95 95.0 95.0 95.0

No 5 5.0 5.0 100.0

Total 100 100.0 100.0

d) Garbage dumped In the sea and on the beach kills wildlife.

CurnuIative

Fr Peteellt Valid Pen:ent FW'cenl

Valid Yes 89 89.0 89.0 89.0

No 11 11.0 110 100.0

Total 100 100.0 100.0

el collecting conls and shells reduces Egyprs ......res.

CurnuIative

F-'- Pen:ent Valid Percent Pen:ent

Valid Yes 93 93.0 93.0 93.0

No 7 7.0 7.0 100.0

Total 100 100.0 100.0

f) IIlegallishing reduces the fish pope"""'" and upaels the deIicMe
balance on the reef.

CumuiatiYe

F Percent Valid Petcenl Peteent

Valid Yes 90 90.0 900 900

No 10 10.0 100 1000

Total 100 100.0 100.0
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6. What do you think of the foUowing!

1) layout

CumuIaIMl

Fr Percent Valid Peroenl Pen:ent

Valid AIlractive 67 67.0 67.0 67.0

Neutral 28 28.0 28.0 95.0

Not AIlractive 5 5.0 5.0 100.0

Total 100 100.0 100.0

Why?

CumuI8tiYe

F Percent Velid Pen:ent Pen:ent

Valid Crammed 4 4.0 80.0 80.0

Plain! not creative 1 1.0 200 100.0

Total 5 5.0 1000

Missing .00 95 95.0

Total 100 100.0

2) Wotding

CumuI8tiYe

Freouencv Percent Velid Percent Pen:ent

Valid Clear 66 66.0 66.0 66.0

Neutral 24 24.0 24.0 90.0

Not Clear 10 10.0 10.0 100.0

Total 100 100.0 100.0

Why?

CumuI8tiYe

F Peroenl Valid Pen:ent Petcelll

Valid Complex wording 10 10.0 100.0 100.0

Missing 00 90 90.0

Total 100 100.0
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3) Themellnformatlon content qogIlty

CumuIeINe

F Pen:ent Valid Percent Percent

Valid High Quality/lnlomtative 76 76.0 76.0 76.0

Neutral 20 20.0 20.0 96.0

Low Quality I Not 4 4.0 4.0 100.0
Inlomtative

Total 100 100.0 100.0

Why?

CumuIeINe

F Pen:enl Valid Pen:ent Pet....

Valid Incomplete in 4 4.0 100.0 100.0

Missing .00 96 96.0

Total 100 100.0

4) Visuals u1llizedl graphics

~

F Percent Valid Percent Percent

Valid AIlractMlllmpressiYe 48 48.0 48.0 48.0

Neutral 37 37.0 37.0 85.0

Not attractive 15 15.0 15.0 1000

Total 100 1000 100.0

Why?

CumuIeINe

Fr Pen:ent Valid Pen:ent Pel"",.

Valid Plain/Used 6 60 40.0 400

Crammed 8 8.0 53.3 93.3

Not all relevant 1 1.0 6.7 1000

Total 15 15.0 100.0

Missing .00
1: I 850 I

Total 100.0
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5) Comprehension of the mau. embedded In the ....iiiOCloo... ...-..taIs

CumulatiIIe
F Percent Valid Pen:enl Pen:enl

Valid Well Comprehended 78 78.0 78.0 78.0
Neutral 20 20.0 20.0 98.0
Not Comprehended 2 20 2.0 100.0
Total 100 100.0 100.0

Why?

Cumulative
F Pen::enl Valid Pen::enl Pen:enl

Valid Crammed Subjects 2 2.0 100.0 100.0
Missing .00 98 98.0
Total 100 100.0

7. Will you be willing to displll)' the promotion" m-uls on your boats
for tourists to help promole environmental __••7

CumulatiIIe
Freouency Percent Valid Percent Percent

Valid Yes 97 97.0 97.0 97.0
No 3 3.0 30 100.0
Total 100 100.0 100.0
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PART ONE: THE CAMPAIGN EVALUATlON

1. Please provide your opinion 011 the themes used in the commnnieatioll campaign

in 1eJms oftheir relevance to raising ofthe eoviromneolal awareness:

a. Investment in rangers in the Red Sea bas bemeodous beoefiIs oolbe

biological divenificatioo ofthe Red Sea.

b. The natural babitals is a wise inveslD1eDt

c. The DugongI Sea Cow in the Red Sea: Let's work 011 protecting the lire of

this legend.

d. Mooiloring ooral reefS is a tool to prolect nature.

e. Leave enough room for the Sea Turtles' niches.

f. The Mangrove Trees beIp in sustaining the dewloplllellt ofthe Red Sea.

g. Invest in the environment to build a betIa' eoooomy.

h. Diving he\ps pIuIeCl natural resources.

2. Please provide your own opinioo 011 the LayoutIDesign used.

3. Please provide your own opinion 011 the colors used in the brodJure.
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4. Please provide your own opinion on the Visuals used to present
and support the communication message.

5. What do you think ofthe size of the different promotional materials? Please state
the reasons behind your answer.

"ART TWO: TIIE RECOMMENDAnONS FOR IMPROVEMENl1

Please tell us about your recommendations to improve the following:

1. The DesignlLayout: '

2. The Themes used: _

3. The Recommended New Colors: _

4. The Wording: _

5. The information disseminated: _

6. The Visuals used: _

7. Any other part of the Campaign not listed above: _

"ART TIIREE: TIIE PERSONAL PROf'IL§

Name: _

Title: _

Newspaper/Agency: _

Academic Degree: _

Age Brackets: Less than 30 years ( )
Between 30 and 39 ( )
Between 40 and 49 ( )
Between 50 and 59 ( )
More than 59 ( )
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Part I: LeYei ofA~:
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...................................................................................................
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S. Please rank your pen:eptioa of the level of environmental risk of the
following to the Red Sea Marine life!

Very High Moderate Low Very No I
I

High Risk Risk Risk Low Answer IRisk Risk I
a) feedin2 f"lSh 1 2 3 4 5 0 I
b) use of boat 1 2 3 4 5 0 !
anchon I
c) touching, 1 2 3 4 5 0 I
walking and i
standin2 on reefs I

1

d) throwing 1 2 3 4 5 0 ,
2arha2e in the sea
e) throwing 1 2 3 4 5 0
garbage on the
beach
f) collecting corals 1 2 3 4 5 0

Iand sheDs
g) illegal f"lShin2 1 2 3 4 5 0 I

I

6. Are you aware of the foUowing enviroumental protection issues;

Yes No f

a) Feeding f"lSh upsets the biological balance on I 2 I
the reef.

b) Boat Anchon destroy the reefs. I 2
c) Touching, walking and standing on corals I 2
breaks and kils them.
d) Garbage dumped in the sea and on the beach I 2
ki1Is wildlife.
e) CoDecting corals and shells reduces Egypt's I 2
treasures.
f) Dlegal f"lShing reduces the f"lSh population and I 2
uPsets the delicate balance of the reef.
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Part n: Print materials Test: (PIs. present the print material to the interviewee aad

after letting himlher read it ask the foUowing;)

7. what do you think of the foUowing!

1. Layout:
Attractive ( ) Neutral ( ) Not attractive ( ) pis specify••.••••••

2. Wording:
Clear () Neutral () Not Clear ( ) pis specify•••••••••

3. Themellnformation Content:

High Qualityl Informative () Neutral ( )

Low Qualityl Not Informative ( ) pis specify•••••••••

4. Visuals Utilized/Graphics :

AttractivelImpressive ( ) Neutral ( )

Not Attractive ( ) pis specify•••••••••

5. Comprehension of the message embedded in the promotional

materials :
weO comprehended() Neutral ( )

Not Comprehended( ) pis specify•••••••.•

8. Will you be willing to display the promotional materials on your boat for

tourists to help promote environmental awareness!

Yes ( ) No ( ) pis specify reason••..•••••

Part m: General Information about the respondent

1. Gender of the respondeat: 1. Male

2. Age:

2. Female

1. 16-25 2.26-35 3.36-45 4.46-55 5.~ 6. over 65

3. Marital Status:
1. Single. 2. Married. 3. Widower 4. Divorced 5. Engaged

4. Education
1. None
4. Graduate Degree

2. High School Degree 3. Bachelor's Degrft

5. Other (specify) .•..•.•.•..•..•••.••••....•
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Part I: ~eI orA__:

1. WIIIIt are die end-DeeM species/ ••-ah .. die Red _ area!

...................................................................................................

...................................................................................................

...................................................................................................

...................................................................................................

.....•..•••..••..•••.•••.•••.••..•••.••••••.•••.•..••...•..•..•••.....•...••.••...••..•....•....•..

...................................................................................................

...................................................................................................

...................................................................................................

1. WIIIIt are dIe..-ibIe -.us dlat taa ........ 101 .Fed S,! ~ia!

...................................................................................................

...................................................................................................

...................................................................................................

...................................................................................................

...................................................................................................

............................................•......................................................

.•....•...••..••...•..••...••.....••..••..•...••.••••••..•...•...•...••..•......•...••••......••...

...................................................................................................

3. Are y.. aware ortlle '-IN" e.lI1.riil"..._It..... p.........-a;

v. Ne

a) 1'11'" filii ..... die .......' ....._ .. 1 1

diener.
') T ••ctiJJc, waIriaa .............. cerah 1 1

.......... kllsdle-.
c) Gtu1NJp ....pet .. die _ ...... die IIadI 1 1

~wildlife.

1) Cel' ... ce.............. red_ """"s 1 1
I

CI"'Mues.
f) .........__ die IiIII ,.,..._ .... 1 1 ,

die delicate ....._ ordie ner.
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Part n: Print materials Test: (PIs. praeat tbe print material to the inteniewft and

after letting bimlber read it ask tbe foUowing;)

4. wbatdo you tbinkof tbe foUowing!

1. Layout:
Attractive () Neutral ( ) Notattractive ( ) pis specify••.." •••

2. Wording:
Dear ( ) Neutral () Not Clear ( ) pis specify•...•••..

3. TbemelInformation Content:
Higb Qualityl Informative ( ) Neutral ( )

Low Qualityl Not Informative ( ) pis specify•••••••..

4. VISuals Utilized/Graphics :
AttractivelImpressive ( ) Neutral ( )

Not Attractive ( ) pis specify.•••••••.

5. Comprehension of tbe message embedded in the promotional

materials :
Well comprebended() Neutral ( )

Not Comprehended( ) pis specify•..••.••.

Part m: General Information about tbe respondent

5. Gender of tbe respondent: I. Male 2. Female

6. Age:

1. 10 yean old ( )

2. 11 yeanold ( )
3. 12 yean old ( )
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--------'---------'
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.................................................

...................................................
................................................
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4. Please rank your pen:epCion of the Ieyel of environmental risk of the
following to the Red Sea Marine life!

Very Higb Moderate Low Very No
Higb Risk Risk Risk Low Answer
Risk Risk

a) feediD2 fISh 1 2 3 4 5 0
h) use of boat 1 2 3 4 5 0
anchon
c) touching, 1 2 3 4 5 0
walking and
standing on reefs
d) throwing 1 2 3 4 5 0
2llrba2e in the sea
e) throwing 1 2 3 4 5 0
garbage on the

!beach
f) collecting corals 1 2 3 4 5 0
and sheDs ,

,

g) illegal fIShing . 1 2 3 . 4 ,5 10

s. Are you aware of the foUowing environmental protection issues;

Yes No
a) Feeding fISh upsets the hiological halance on 1 2
the reef.

h) Boat Anchon destroy the reefs. 1 2
c) Touching, walking and standing on corals 1 2
hreaks and kills them.
d) Garbage dumped in the sea and on the beach 1 2
kills wildlife.
e) Collecting corals and shells reduces Egypt's 1 2
treasures.
f) Dlegal fIShing reduces the fISh population and 1 2
upsets the delicate halance of the reef. I j
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Part II: Print materials Test: (PIs. present tbe print material to tile intenie"A'ee and

after letting bimJber read it ask the following;)

6. what do you tbink of tbe following!

2. Layout:
Attractive ( ) Neutral ( ) Not attractive ( ) pis specify••••.••••

3. Wording:
Clear ( ) Neutral () Not Clear ( ) pls specify••...•...

4. Tbeme/lnformation Content:

Higb Qualityl Informative ( ) Neutral ( )

Low Qualityl Not Informative ( ) pis specify•.••••••.

5. VISuals Utilized/Grapbics :

AttractivelImpressive ( ) Neutral ( )

Not Attractive ( ) pis specify.••.•••.•

6. Comprehension of the message embedded in the promotional

materials :
Well comprebended( ) Neutral ( )

Not Comprehended( ) pis specify••..•...•

Part In: General Information about tbe respondent

7. Gender of the respondent: I. Male

8. Age:

2. Female

I. 26-35 2. 36-45 3.46-55 4. 56-65 5. over 65

9. Marital Status:
1. Single. 2. Married. 3. Widower 4. Divorted 5. Engaged

10. Education
1. Bacbelor's Degree
(specify) .•...••.•....•.•...•...•...

2. Graduate Degree 3. Other
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Part I: LeYei ofA.--:

1. Wllat is yowlmowledp or die poaibIe W8y8 or proactiq tile eai. sneat

is.-erar.
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folowisa to tile Red Sea MariBe life!

Very DiP Moderate I.w V., N.

DiP Risk Risk Risk I.w ~

Risk
Risk

a)F
. .... 1 1 3 4 5 • i

b) .......... 1 1 3

1

4 5 • I
~

.... _ne6
I

i i

c) *a.wina 1 1 3 4 5 't I
isdle_

d) duowile 1 1 3 4 5 t

prtIz&e - .. I
bead!

i

e) cdr 'ina coraII 1 1 3 4 5 ,t......
~

. 1 1 3 4 5 It

Y. Ne

a) Fw'.C .......... Wah, aI hala.. _ 1 1

.. ree£
b) T.....· a. waIUt& ........ina _ coraII 1 1

.......... ldkdl-.

c) c.naae "-peal is .. _ ... _ .. Madt 1 ! 1

~widIif'e.
I

d) Colr-", co............. "'aces J:cypt'l , 1 I 1 I

br.......
I

i
!

. f) IIIepI ...... ndzces tile filII ,.,...-. aDd i 1 j 1 I

i.,... delicate hala..or.. reef.



rt n: Print materials Test: (PIs. preseat the print material to the iataviewee IUId

er letting hilllJ1ter read it ask the foRowing;)

5. what do you think of the foRowing!

1. Layout:
Attractive () Neutral ( ) Notattractive ( ) pis specify•••••••••

2. Wording:
Oear () Neutral () Not Clear ( ) pis specify•••••••••

3. Theme/lnformation Content:

High Quality! Informative ( ) Nentral ( )

Low Quality! Not Informative ( ) pis specify.••••••••

4. Visuals Utilized/Graphics :

AttractivelImpressive ( ) Neutral ( )

Not Attractive ( ) pis specify••••.•.••

5. Comprehension of the message embedded in the promotional

materials :
WeD comprehended() Neutral ( )

Not Comprehended( ) pis specify•••••••••

Irt III: General Information about the respondent

6. Gender of the respondent: 1. Male 2. Female

7. Age:
1. 16-25 2.26-35 3.36-45 4.46-55 5.56-65 6. over 65

8. Marital Status:
1. Single. 2. Married. 3. Widower 4. Divorced 5. Engaged

9. Occupation
1. Government
3.Business Owner
5. Non-profrt organization

2. Private Sedor
4. Academir(teacher!scientist)

6. Student 7. OtMr (specify) •••••.••••••••••••

10. Education
1. None
4. Graduate Degree

2. High School Degree 3. Bachelor's Degree

5. Other (specify) ..•..••••.•......••••••..••

II. Nationality:
pis. specify country) ••..•.•••..•.•..•.••.•.••.•••••••
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Boat Operators Questionnaire
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Decision Makers Questionnaire
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Journalists Questionnaire
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Children Questionnaire
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Appendix D: Arabic Fact Sheets
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The Research Objectives
. There are three main objectives for this primary

research:

- Objective 1: To test the awareness level of
environmental knowledge among the following four
research groups; Tourists visiting Hurghada, Children
living in ~urgliada, Boat Operators in "Hurghada, and
Government Officials in Cairo and Hurghada.

- Objective 2: To assess the opinion of the targeted
groups with regards to the proposed marketi~
communication campaign materials: Tourists visiting
Hurghada, Children living in Hurghada, Boat Operators
in ~urghada, and Government Officials in Cairo and
Hurghada.

4



The Research Objectives

- Objective 3: To comprehensively test the
Marketing Communications Campaign's
messages with journal ists prior to Its
implementation through the different
mass media.



Research Methodologies

, Testing Awareness and Campaign
Materials
- Quantitative Methodology

• Survey & Closed-end Questionnaire

<. Testing the Marketing Communication
Themes Campaign
- Qualitative Methodology

• In-depth Interview



The Sample Size

<> Testing Awareness and Campaign
Materials
- Total Sample size was 400 (100 from

each group)

.". Testing Campaign Themes
- Total Sample size was 20 Journal ists
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The 8 Themes Tested
1. Investment in Rangers .
2. Natural Habitats .
3. Sea Cows in the Red Sea .
4. Monitoring Coral Reefs ..
5. Sea Turtle Niches ..
6. Mangrove Trees ..
7. Investment in the Environment ........
8. Diving Helps Protect Natural Resources



N =20

60cro Agree
All Agree
75cro Agree
90cro Agree
75cro Agree
95';/0 Agree
All Agree
50';/0 Agree

Agreement on the Importance of
the 8 Themes

1. Investment in Rangers
2. Natural Habitats
3. Sea Cows in the Red Sea
4. Monitoring Coral Reefs
5. Sea Turtle Niches
6. Mangrove Trees
7. Invest in the Environment
8. Diving Helps Protect



Evaluation of Campaign Materials

· Layout:
· Colors:
.. Images:

· Materials:

Most were satisfied.
Most were satisfied.
Cluttered, Sma", and
Sometimes inadequate.
All were satisfied.



Journalists Recommendations
1. less Images
2. Larger Size Images
3. Relevant Images
4. Increase Materials depth
5. Consistent Color Theme in the entire campaign
6. Use simpler words
7. Place Maps, Calendars, important contact

information, and useful information in the
back of the communication materials.


