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Applied Communications for the Red Sea Rangers
The Practicum Experience

INTRODUCTION

In support of Egyptian Policy Measure 2.1, the Egyptian Environmental Affairs Agency
(EEAA) is developing its institutional and technical capacity to manage and protect the
Red Sea. USAID has set Objective #2 in the Egyptian Environmental Policy Program
work plan to assist the EEAA in its endeavor to enhance the management and
conservation of Red Sea coral reefs, islands and linked ecosystems of importance. The
Policy Support Unit (PSU) is leading on the tasks within this objective. Task # 62 of
Objective #2 calls on AED to assist the PSU in developing and implementing ranger
interpretive awareness skills, which includes the development of sensitivity and human
relations skills in communicating effectively with users and conducting interpretive
programs with youth and adults in formal and non-formal program settings.

As part of its strategic program. AED organized this Interpretive Communications
Practicum for Red Sea rangers at the EEAA s Nature Conservation and Management
Center in Sharm El Sheikh. The Practicum, conducted June 15-24, 2002, focused on
principles of interpretation and nature-based tourism as a force for conservation,
principles of effective speaking and guiding, theme development for sequential and non-
sequential interpretive media and other types of interpretive media.

Practicam activities
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THE FACILITATORS

Dr. Sam Ham of the University of Moscow,
Idaho (USA) and Dr. Betty Weiler of the
University of Melboume {Australia)
facilitated the intensive Practicum following
their innovative approach for improving
communications skills of conservationists
and park rangers. They have had extensive
experience in many countries around the
world using and fine-tuning their approach
(see CVs in Addedum 7). AED Deputy -
Chief of Party, Patrick Papania, and AED Ranger, Dr. Weiler and Dr. Ham
consultant for the Red Sea, Eng. Hany Fand,
were also a part of the facilitator team. Several months before arriving in Egypt. Dr. Ham
and Dr. Weiler worked diligently with the AED staff to adapt their activities,
presentations and handouts to the Egyptian context to best facilitate the transfer of skills.
AED consultant Ms. Hanan Wali translated two chapiers of Sam Ham’s book.
“Environmental Interpretation”, along with 13 power point presentations and
approximately |5 activities. Hand outs of the translated documents were prepared for all
of the participants, allowing the Egyptian rangers to tap into the trainers” wealth of
knowledge on interpretive communications and begin compiling their own archives of
resource material.
(See Annex 6)

THE PRACTICUM

On June 15. Dr. Sam Ham, Dr. Betty
Weiler. Mr. Patrick Papania and Eng.
Hany Fand. treveled from Hurghada o
Sharm Ei Sheikh with cleven Red Sea
rangers. Upon arrival. they met with the
assistant director and staff of the Nature
Conservation and Management Centre
(NCMC) where the Practicum was
conducted. They were given a tour of the
facility. shown the classrooms, and
bricfly introduced 1o the excetlent support
services and operating procedures of the
MCMC. The rangers were lodged
comfortably on the NCMC premises. On
June 16, the Practicum commenced,
attended by the cleven rangers from the
Dr. Weiler and Eng. Hany Farid Red Sea protected arcas and cight guest
rangers from the South Sinai Protectorates

Sector.
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The nine-day Practicum addressed thirteen leaming outcomes through an intense
schedule of practical exercises and introduction to the psychological undempinnings of
effective communication, interpretation and public relations in protected area
management. (see Program Agenda in Annex |)

The Practicum was conducted as planned with some additional evening sessions
discussing local issues and exploring communication strategies that could address these
issues. Hany Farid translated the sessions simuitaneously. His familiarity with the
rangers and local issues, together with Patrick Papania’s involvement in the development
of the public awareness campaign strategy, added much value 1o the practicum. Field
trips were taken to Nabq and Ras Mohammed National Protected Areas.

THE RANGERS

The Red Sea rangers participating in the Practicum were chosen from the four
communities along the eastern coast of the Red Sea: Hurghada, Qusseir, Marsa Alam and
Shalatin. Their participation in this training was proposed by Mr. Ayman Afifi. Manager
of the Red Sea Marine Parks, based on a selection process that involved a written
application. expression of interest. availability and personal potential in the field of
interpretive communications. The Sinai rangers were invited to attend. not only to
promote their skills in communications. but also to encourage professional relationship
development. transfer of skills and ranger exchanges among colleagues working in
different regions. These rangers were sclected by the Director of the NCMC. Mr. Khaled
Alam: iwo were from the Ras Mohamed National Park. two from Nabq . two from the
administrative staff of the NCMC. one from Abu Ghalum and one from Taba.

tsee Participant List in Annex 2)

All of the rangers came with their own
expectations of what they wanted 1o obtain from
the Practicum. These expectations were shared
and recorded on the first day. They were later
reviewed at the end of the Practicum to
demonstrate the efficiency of the experience in
addressing these expectations.

(see Annex 3)

One of two Practicam debates

THE EVALUATION

The post-practicum evaluation indicates that the practicum was well received by the
rangers and that the leaming objectives outlined in Appendix 3 were met successflly.
The rangers were receptive both 1o the content of the Practicum and the energetic style of
delivery. Roughly haif to two-thirds of the nine days was spent in some type of activity
or practical exercise. Lectures were largely interactive and conducted in the form of
question/answer and discussion sessions. The rangers appeared to enjoy both the lectures
and practical exercises, and repeated checks of understanding indicated that the material
was being understood and applied correctly by most of the rangers.



On the closing day. the rangers were

3 asked to evaluate the Practicum.
Unfortunately. the Sinai rangers did not
participate in the evaluation due to a
national test being conducied in Cairo.
A summary of the Post-Practicum
Evaluation made by the eleven Red Sea
rangers is included as Annex 4.

The evaluation summary indicates that
the majority of the rangers were pleased
Small group discussion with the Practicum for many reasons.
Conceming the program methods, 100%
of the participants reported that the
facilitators’ knowledge was comprehensive and they were always able to maintain the
rangers’ interest. All of the rangers thought that the facilitators dealt with the rangers’
points of view in a patient way. Conceming program contents, an overwhelming
majority of the participants found the topics discussed to be very relevant 1o their work
and the use of visual aids very helpful. The overall evaluation of the program showed
that 100% of the rangers found the administrative support to be excellent. Conceming
the overall program, 91 % of the rangers considered it to always be applicable in their

work as a ranger.

in the qualitative section, comments indicated that the rangers would have liked more
time to continue discussions. They appreciated the methods used describing them with
such words as practical and suitable. Some rangers requested more training courses like
this. Almost all of the rangers reported that the discussions helped them understand the
role of communications in a mnger’'s work. The feedback also showed that the rangers
felt the need for English language fessons to enhance their ability to make presentations

to foreign guests at the Red Sea.

THE NEXT STEPS

One tangible outcome of the Practicum was a listing of feasible communication projects
that the Red Sea rangers would develop with AED technical guidance in the coming
months (see On-going Projects in Annex 5). Other steps to also be taken in the coming
months to best benefit from the momentum of the Practicum include:

I. Intermittent communication with S. Ham and B. Weiler about progress on the
various projects between July 2002 and carly 2003. Technical advice or reviews
will be provided when requested or as deemed necessary by AED.

2. Rangers from the Red Sca and the Sinai expressed interest in cstablishing a
system of rotating on-site assignments, recognizing the benefits of interacting
with rangers from different regions. An exchange program between rangers in the
Red Sea and Sinai would be helpful in raising skills on both sides.



3. Discussions were held about the benefits of creating an Egyptian ranger
association that links to a worldwide federation of rangers. The rangers were
encouraged to pursue this idea and begin research ing ways to implement it.

4. The rangers were all encouraged to begin the process of passing on the knowledge
and skills to their fellow rangers at their assigned sites. The collection of resource
documents in Arabic (power point presentation hand-outs and related activities)
could serve as useful tools for them in raising the awareness of their colleagues on
interpretation and skills in communications.

5. Follow-up trip by S. Ham in January or early February 2003 to visit selected
rangers at field sites and to review projects completed and those in progress.

6. Strongly recommended for approximately six to ten of the rangers is an
observational study tour to the US conducted by the University of Idaho in
cooperation with a number of federal, state and local land management agencies.
The overriding purpose of this activity is to expand the rangers’ vision of
possibilities, strengthen their ability to work as a team, and to increase their seif-
confidence to produce professional quality programs and materials for
interpretation of the Red Sea and its environs. Logistical details of the trip were
provided in discussions with AED and PSU officials in Hurghada.

SUMMARY OF THE PRACTICUM EXPERIENCE
The following is a summary of the key messages discussed during the Practicum.
L Strategic Communication in Protected Area Management

Communication is a central and indispensable part of protected area management. If they
are well planned and artfully delivered, communication programs serve a protected area
in four main ways: enhancing visitor experiences, protecting resources, protecting
visitors and generating public support for the protected area and the agency.

Communication is not a “cure all” for protected area managers. It does not replace
physical site management (such as closing areas to public use or developing
infrastructure to prevent visitor impacts) or law enforcement. But done well,
communication can reduce the need for them.

Strategic communication is purposeful communication with important audiences (people
whose behavior can affect protection efforts positively or negatively). Strategically
important audiences may include visitors, local communities, businesses, government
agencies, and even people within agencies.

Strategic communication activities may include public relations, on-site and off-site
interpretive programs, school programs, and other activities that involve communicating
desired messages to audiences.
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In strategic communication, there is no such thing as the "general public.” Rangers necd
to be concemed with many publics. each of whom can influence the Ranger’s job in
different ways.

Managing public relations is essential if Rangers want to be able to project and maintain
a desired image with different groups.

Different media can be used to reach different audiences with stralegic messages. In
strategic communication, no medium is inherently better or worse than another media.
Each medium has certain advantages and disadvantages depending on the audience, the
message, and the available resources.

I1. Protected Area Management and Tourism

Nature-based tourism is travel, whether for business or pleasure, which depends on
seeing or experiencing relatively undisturbed natural places or phenomena.

Ecotourism is a value-added form of nature-based tourism that involves interpretation and
education and is managed to be ecologically sustainable.

With the growth of environmentalism comes a growth in nature-based tounsm (including
"ecotourism”), which can create an increasing number of direct and indirect jobs and

other benefits for all Egyptians.

Protected area rangers play an important role in nature-based tourism (and "ecotourism™)
by providing a quality experience for the visitor and protecting the environment.

Providing quality experiences through
interpretation is part of a Ranger’s job and
ultimately makes managing the park's
natural resources easier. not harder.

Providing a quality travel experience
begins before the visitor ever lcaves home
by considering the visitor's needs,
expectations and aspirations during the
anticipation and planning stage of travel.
foliowed by their travel to the destination,
their experiences on sike. their travel
Focus group Activity home, and their recollection.

Ecotourists have special needs. expectations and aspirations, and in particular. they are
often highly motivated by opportunities to leam something new and by the desire to be
environmentally responsible.



II1. Communications Principles

It is important that visitors® logistical needs are met — they need 1o be sble to access the
site safely, stay healthy, and have their basic needs met. This is not enough to satisfy
visitors, however — you will need to provide good customer service, communication and
interpretation for a quality experience and visitor satisfaction.

Good communication involves using not just words, but effective non-verbal and para-
verbal communication techniques.

Good communicators actively listen, question and involve their audiences.

You can make your visitors feel welcome and valued by being sincere and personal, and
showing interest in them as individuals.

A responsible ranger treats every interaction with a visitor as a moment of truth worthy of
careful and sensitive communication.

Good communicators are good listeners, deal with conflicts or complants by staying
calm, and involve the visitor in finding solutions to problems.

Your culture is of interest to people from other cultures, and you can use cultural
differences to enhance your interpretive activities.

Effective rangers use their communication skills to bridge differences that are due to
culture.

IV. Interpretive Approach to Commuasication

The land and sea arc always talking to us, but
not all humans are capable of understanding
what they say. Red Sea rangers are the
medium through which the land and sea can
speak to all people. You are their

spokespersons.

Interpretation is not the same as traditional
“instruction.” Rangers who try to "weach” their
audiences in the academic sense will not be
very successful.

Lalge gmlp pruemm
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In interpretation, EROT = SUCCESS (Enjoyabie, Relevant, Organized and Thematic).
An interpreter can please an audience through simple entertainment. But protected arca
rangers who want to make a difference will build thematic communication into their
interpretive activities and devices. The best interpretive rangers are both entertaining and

thematic.

In interpretation, a "theme"” is 2 message or "moral of the story.” Itis not the same as the
topic or subject matter. The theme is the take-home message about a topic that the visitor
leaves with.

People forget facts, but they remember themes. Strong and powerful themes may be
remembered forever. In this way, protected area rangers that practice thematic
interpretation can make a long-term difference in conservation.

Preparing tours and talks around themes that are already interesting and provocative for
an audience almost guarantees that those tours and talks will be successful.

Some ways to improve and strengthen a theme include making it personal, connecting it
to things that have deep symbolic significance for visitors, using a metaphor or analogy,
selecting visual and active verbs, and where possible, avoiding the verb “to be.”

Being organized is the best way to make your interpretive activities easy to follow. Good
organizations include four or fewer main ideas.

It is not enough for an interpreter to know his or her organization. To be most successful,
s/he needs to share the organizational framework with the audience.

There are two parts to making an interpretive activity relevant for visitors. First is being
meaningful. Second is being personal. When you make an interpretive activity both
meaningful and personal to visitors, it will be highly relevant to them.

You can use many techniques to make an interpretive activity meaningful. The easiest
way is simply to avoid unnecessary jargon and technica! words. But if you must use
them, be sure to use examples, analogies and comparisons 1o build “bridges™ of
understanding.

You can use many techniques to make an interpretive activity personal. Some common
methods are using the word “you” frequently, lots of eye contact, self-referencing.
labeling, and connecting to "universal concepts” (things or ideas that are deeply important
to visitors).

You can use many techniques to make an interpretive activity enjoyable. Some common
methods are smiling, using active verbs, linking scientific information to human history,
and using a “vehicle™ such as “personification” and “focusing on an individual.”

All interpreters have their own personal style, and any style can be effective. The best
style for you is your natural one.



V. Sequeatial Communication

Different approaches to theme development are required for "sequential™ and "non-
sequential” interpretation media.

Interpretive talks and walks are examples of “sequential communication” activities. In
sequential activities, the interpreter always controls the order in which information is
presented. Self-guided trails are unique among conventional interpretive media
because they are both sequential and non-sequential.

Smart interpreters take full advantage of sequential communication techniques such as
transitions, foreshadowing and mystery (or suspense).

Adding a sense of “prdgnanz” to a talk, guided walk or self-guided trail requires
designing the introduction and conclusion to work together. Prdgmanz is 8 German word
for closure and unity.

Good talks, good guided walks, and good self-guided trails have good “parts.” These are
the introduction, the body and the conclusion.

The best interpreters make sure that their talks, guided walks and self-guided trails have a
strong introduction, a strong body and a strong conclusion, each of which is designed to
achieve different objectives with respect to developing the theme.

The “2-3-1 Rule” is simply a guideline for sequential communication that reminds us to
prepare the introduction last—that is, after the body and conclusion are already prepared.
Every face-to-face interpretive activity should be started with a warm welcome to the
group.

Every face-to-face interpretive activity should be ended with a warm goodbye to the
group.
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On guided walks and tours (as well as during patrols and "roving interpretation”), the best
interpreters think carefully about the items they put in their knapsack. What they take
with them often adds quality to the tour.

V1. Noa-Sequential Commaunication

Exhibits, signs, outdoor interpretive panels, brochures, information boards, and roving
interpretation (patrols) are examples of “non-sequential communication™ media. In non-
sequential communication, the audience (not the interpreter) always controls the order in
which information is presented. Each stop on a self-guided trail is 2 non-sequential
communication problem, even though the trail in its entirety is & sequential
communication medium.

Like all interpretation, non-sequential communication should be thematic, that is, it
should be aimed at communicating important messages to visitors.

Although "roving interpretation” during patrols is a non-sequential activity, rangers can
still purposefully communicate strategically important themes to visitors.

The conceptual design of writsen
communication devices (such as exhibits,
signs, outdoor panels, brochures and
information boards) should begin with
“theme titles" (not topic titles). This is
because many visitors will read no more than
the title.

must take into account three primary
sudiences that are different in the amount of
time they will spend reading. These are

(1) the “streakers” who will spend 3 seconds
less, (2) the “browsers" who will spend 30
seconds or less, and (3) the "students” who may spend 3 mimutes or more reading the text.
The best conceptual designs successfully communicaie their themes 10 all three
aundiences.

VIL Coacepiual Design for Thematic Self-Guided Trails

Thematic self-guided trails are both sequential and non-sequential mterpretive devices.
In their entircty, they are sequential (with an introductory sign, body stops, and a
conclusion stop). But each stop on the trail is a non-sequential communication device.

The main purpose of a thematic self-guided trail is to use the observable features of a trail
or other corridor to communicate a imifying theme to visitors.



Sclf-guided trails can be developed for visitors walking or driving on land, for visitors on
tour busses, on trains or boats, and even for visitors who are under water snorkeling or
diving.

The best self-guided trails draw visitors’ attention 1o things that can be seen. that is.
observable features. Self-guided trails that interpret things visitors can't see aren't very
engaging.

Many media can be used for a self-guided trail, but the most common are signs and
brochures keyed to numbered posts or markers.

Most thematic self-guided trails begin with an introductory sign at the trailhead. The
introductory sign is the only sign on a thematic self-guided trail that does not require a
theme-title.

There is NO optimal or ideal number of stops for self-guided trails. Each trail will be
different depending on the theme of the trail and the number and quality of observable
features available that can be used to develop the theme.

The conceptual design of a self-guided trail begins with an interpretive inventory of the
site or corridor. An interpretive inventory is a compilation of observable features that
have interpretive potential.

Developing a "thematic map” of a self-guided trail aliows planners to see thematic
relationships between each stop and all the rest, as well as between the stops and the
introduction and conclusion of the trail.

Sequential self-guided trails are always one-way trails. If visitors can usc the trail in
either direction, it is better to consider the trail as a collection of stops, each with its own
theme but with no necessary connection to the other stops.

VIII. Minimizing Impacts

An ethical protected area ranger accepts and abides by a code of ethics that honors his or
her profession and protects both the environment and the rights of tourists and host
communities.

An environmentally responsible protected area ranger practices minimal impact
principles and involves visitors in impiementing and monitoring minimal impact.

A good protected area ranger strives to maximize the positive and minimize the negative
economic, social, cultural, environmental and experiential impacts of the tours they
conduct.
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A protected area ranger communicates respect for the natural and cultural environment
and acts as a role model by:

demonstrating an understanding of and respect toward local cultures and
environments;

operating in accord with relevant legislation and regulation;

operating in accord with any guidelines or local rules of the host community,
expressed or implied;

conveying to visitors the value of local cultures, traditions and environments, and
the need for sensitive protection;

portraying realistic images of the host commaunity and the environment in
question;

explaining what it is that constitutes accepted behaviour in the arcas being visited;
leading by example, using positive reinforcement and taking cofrective actions
where necessary, to gain visitor compliance with suggested practices.

Practicam participants and facilitaters
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ANNEX 1

Program Agenda



PRACTICUM IN AFPLIED COMMUNICATION FOR EGYPTIAN MARINE RESERVE RANGERS

Sam Ham and Betty Weiler, June 2002

Instructional Objectives

The following 13 objectives describe the learning and skill acquisition outcomes that guided our development of the draft agenda:

Upon successful completion of the practicum, the rangers will;

.
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Be aware and appreciative of the importance of strategic communication, public relations and interpretation in protected area management and
ecotourism worldwide,

Be able to analyze a communication problem and thoughtfully apply their knowledge of communication to address it.

Be able to recognize and capitalize on “teachable moments” that occur in their daily interactions with the public.

Be sensitive to the needs, desires and cultural tendencies of various types of user groups.

Be able to explain and apply principles of intercultural and interpersonal communication in their public contact work.

B able to explain and apply principles of verbal, para-verbal, and nonverbal communication in their daily interactions with tourists.

Be uble 1o explain and apply principles of the interpretive approach to communication in educational activities for tourists and local audiences,
Be able to compare and contrast the strengths and weaknesses of various interpretive media, both face-to-face and non-personal,

Be able to prepare and present an effective interpretive talk for a defined audience,

Be able to prepare and carry out effective patrolling or “roving” interpretation.

- Be able to prepare and present an effective interpretive walk or tour for a defined audience.

. Be able to design an cffective panel for a self-guided interpretive trail,

. Be able to desipn an cffective self-guided interpretive trail for tourists.



processes
- Summary and review of practicum and lessons learned

- Closing, certificates and farewells (finish by 3:00 PM)
- Shuttle to Hurghada at 6:00 PM

1-13

Fr21 | DAY OFF N/A
lune .
19 - cont'd
Sa22 |- Review of practicum to date 1-10 20 - props
June - Patrols and talks (continued) 9,10 21 - involving
- How to prepare and lead a thematic tour 11 visitors
Su23 | - Thematic tours (continued) 11 24 - tour prep.
June | - How to design panels for a self-guided interpretive trail 12 Trail panels 25 ~ panel design
- Designing self-guided interpretive trails 13 Self-guided 26 - self-guided
- Introduction to trail project (for the Mentoring Session in 2003) 13 trail ,
27 - group proj.
B 28 - inventory
Mo 24 | - Progress report and assessment of next steps for self-guided trail project 13 29 - thematic map
June | - Discussion of 2003 Mentoring Program and interim tasks and review
13 30 - summary
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acticum - Participant List

Red Sea Ranger Pr

Name Telephone E-mail
Dept of Resources, )
Sam Ham Recreation and Tourism gmi;? USA Sham2@surbonet. com
University of Idaho
Dept of Management .
Betty Weiler Monash University Box 1071 betty. weiler@buseco. monash.cdu.ay
Narre Warren 3805 Australia
. . . s Office: 02-358 8166 | ppapama aacdeg org
Patrick Papania 20 Road 1D Maadi, Cairo Cellar- 012 734 1329
Cellar: 012 325 0541 ,
Eng. Hany Farid ;’I.O Bo:al, ZRed Sea Office: 065 - 447 8§87 | Snriromanne @ hotmatl com
E Office: 065 - 440 660
Waleed Ramadan | Red Sea Protected Area Cellar : 010 508 3787 | Waleed redsca@ il com
Maustafa Hurghada Office Office : 065-540 720
Cellar- 010 628 1451 _ .
Mohamed Abbas | K9 ?Om"w"d Area Home: 013 526 109 | 1aoon82@hotmail.com
Quse Office: 065 331617
Red Sea Protected Area Cellar: 012 229 1613 | mbesar@hotmail com
Mokamed Besar | \ 0 Alam Office Home: 097- 902 513
EL-Metwaly EL- | Red Sea Protected Area Caller : 012 4577065 | metwaly_shabana @hotmail.com
Shakat Shabana | Hurghada Office Office: 065 540 720
f:" Sf":' Red Sca Protected Area Caller 010 628 1450 | Saved halim@hotmail com
Abd' ""‘El_ﬂ alim Hurghada Office Office :065 540 720
Usama Fatthalla Red Sea Protected Area X Usama i
Abd el Rady Elba Office Home: 096 - 820 975
Mpestafa Ramadan | Red Sea Protected Area .
Mol , Elba Office Home:096 - 211142 | Most com
| Sameh Salah Red Sea Protected Area Home: 050 — 888 292 | Sameh_baker2002:@hotmail com
| el Sayed Hurghada Office Office: 065 ~ 540 720
| Ahmed Mohamed | Red Sea Protected Area Cellar010 -155 9327 | | 11cdany@hotmail com
E H Office Home: 064 — 365 779
+FMedax  Hurghada Office; 065 — 540 720
Red Sea Protected Area Cellar: 010 1388 581 | Waclmaher2002@hotmail com
Wacl M. Maber /. <2 Alam Office Office: 012 229 1613
" Red Sea Protected Area X _
Yasser Sacid Hurghada Office Office: 065 — 540 720
Sharm EL Sheikh Rangers
) Cellar-012 4590623 | radvtalaat@vahoo com
Rady Talaat Tawfik | Sharm El Sheikh Office: 065 660 559 facvizaald.yahoo.com
| Khaled Allam Sharm El Sheikh Office: 069 660 559 | haledallamd @hotmail.com
. Office: 069 660 559 | Bakr k@ hotmail. com
Bakr Mohamed Sharm E1 Sheikh Collar-010 6202734
Magdy Abd EFHay | Sharm El Sheikh 3$: gz.g‘;‘;ggf Magdvabdelhay 71 @ hetmail com
. Office: 069 660 668 _ ,
Abhmed Ibrahim Sharm El Sheikh Cell: 010-1966215 ah latif @ hotmail com
Magdy Saad Sharm EI Sheikh Office: 069 660 668 | sinaiparks i sinainct.ce
- Marwan Abdel Latif | o, - £ Sheikh Office: 069 660 668 | sinaiparks @ smainet.ce
Faris Abdel Aziz | o 0 El Sheikh Office: 069 660 668 | sinaiparks @ sinainet ce
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Expectations of Rangers

How they were addressed by Practicum sessions

r Expectations | Session Topics that Addressed
ii Expectations ]
| Working with different levels of people ! Strategic planning
;’ Foundations
| Sequential
' To identify steps of public relations Strategic planning
. Public relations
Know the nature of the people with whom we are dealing. . Understanding the tourist .
Interpersonal + Cross-cultural
General strategy to know objectives for target groups. Strategic planning
How to attract attention to rangers? Strategic planning
What qualities are needed to do this? Foundations
Sequential
Ways to reach people who are less educated. What capacity do 1 Strategic planning
need to start the multiplier effect in public awareness, _ Foundations
Best way to deal with audiences to recruit them to the cause, what . Foundations
services we provide and how our work serves the public interest | Sequential
Problem solving ... how to approach people and convey messages | Interpersonal + Cross-cultural

-.- Communicate persuasively

How to make messages resonate ... keeping in mind traditional | Strategic planning
norms. . Minimizing impacts
Tools that will best reach local populations to best communicate Strategic planning
scientific messages - Media
Low-tech communications possibilities. * Media
Communicating with visitors
Best use of human and financial resources for public awareness Strategic planning
__and time frame . Media
| Motivating people who aren’t that interested in our message - Understanding the tourist
Local admin. and local targets, improving their understanding that ' Strategic planning
| rangers are there to improve living standards and Job opportunities : Thematic .
How to use visitors and local populations to help manage the - Strategic planning
environmental resources ~_Minimizing impacts
Convincing locals that EEAA and the protectorates are good for ! Strategic planning o
“ them ... future jobs - Foundations
__Thematic ;_
Improving communication skills among rangers themselves | Foundations
L Communicating with visitors ]
Identify targets, strategic planning (tools for each group). making | Strategic planning :
exhibitions Media
Potential conflicts and how to resolve them Interpersonal + Cross-cultural

Body language

Communicating with visitors

Apply principles of community based resource management

Minimizing impacts
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Post Practicum Survey
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Red Sea Rangers Practicum
Survey summary

Qualitative Results:

The topics evaluated in the qualitative section of the post-practicum survey dealt with
program contents and the overal] cvaluation of the program.

Program Contents

Strength of the Program

1. Program methods: Most of the rangers claimed that the program methods were
varied and interactive. They felt that adequate time was spent on the topics and that
teamwork was encouraged often. me noted that the training was practical and

applicable in their work while others expressed appreciation for the deep discussions
held about relevant topics.

3. Facilitators: The rangers noted that the facilitators were perfectly capable,
experienced, understanding and concemned with the precision of their delivery.

4. How to prepare trails: Many rangers claimed that the facilitators’ way of presenting
this issue was relevant, interesting, organized and educational. They expressed a
great deal of interest in the way the sessions were held on designing and creating
thematic signs, especially in the way that significant situations were staged to make
the topic interesting and attractive.

Limitations of the Pro
==2a0ns ol e Program

The majority of the rangers answered that there were no rea] limitations in the
program. A few of them noted that the Practicum needed more time for maximum
advantage of content and methods.

Overall Evaluation of the Program
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On-going Projects
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Practicum Projects to Support
Red Sea Ranger Public Awareness Campaign

Hurghada

Self-guided Tour (land-based)

Guided Tour (land-based)

Underwater Self-guided Tours

Brochure (Introducing the Red Sea Rangers)
* Presentations

Leaders: Wa]ccd/Mctwal]nyacl/SayedJAhmod

Quseir

Self-guided Tour (land-based)

Guided Tour (tand-based)

Underwater Self-guided Tours

Brochure (Introducing the Red Sea Rangers)
* Presentations

Leaders: Mohamed Abbas
Marsa Allam

Self-guided Tour (land-based)

Guided Tour (land-based)

Underwater Self-guided Tours

Brochure (Introducing the Red Sea Rangers)
* Presentations

Leaders: Mohamed Besar/Sameh
Shalateen

Self-guided Tour (land-based)

Guided Tour (land-based)

Brochure (Introducing the Red Sea Rangers)
* Presentations

Leaders: Moustafa/Ousama

All Rangers Together

Web site

Radio Progarms

Video Spot for Egypt Air
Press Releases for Print Media



Notes for rangers’ on-going project assignment in support of
the Public Awareness Campaign:

This list of presentations is not complete. Feel free to use one of these themes or design a
presentation around your own theme based on a personal interest.

When preparing the presentation, keep in mind that we will need tools to facilitate these
presentations. Please design a rough draft of these tools. You may want to design a
brochure to pass out during your presentation.

Feel free to design any other public awareness tool or activity that you feel is important.
The leaders are requested to recruit other Rangers to help them accomplish these tasks.

Delegate responsibility, stay in contact and communicate often with your team, focus on
the objectives and make sure cverything you do relates to your theme.

cannot be held as planned, please inform everyone involved about the cancellation or
postponement. '

Each ranger should also design some sort of presentation about his topic of research.
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ANNEX 6

Power point presentation hand-outs
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9.

POWERPOINT HANDOUTS FOR RANGER PRACTICUM

- Strategic Communication Planning

Foundation of Interpretation
Sequential Theme Development
Principles of Public Relations
Understanding the Tourist Experience

Interpersonal and Cross-cultural Communication

Thematic Interpretation
Minimizing Impacts

Media Options

10. Communicating with Visitors

11. Conceptual Design for Trail Panels (Nonsequential

Communication)

12. Self-guided Trail Design

13. Key Elements of Ecotourism
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Red Sea Rangers
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Strategic Communication Planning
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What does a strategic communication plan look Hike?
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Describe Your Communication Goals |
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Four Key Goal Areas
Enhance visitor experiences JJ}! e PV l—uz -
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¥ho are the people who related strongly with, or have some special
relationship to each of your four goals?
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!+ Some will be found on-site (visitors) i
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i+ Some visitors have special impacts
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Who are the people who related strongty with, or have some special |
relationship to each of your four goals?
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Exercise 1 (continued)
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4 Develop key themes
for each objective
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For each objective, write messages that you think will
result in the desired behavior.

F-3 Sraingle Paswing Bamn M vt Bady Wagtier Pt Sy Ritgurs, ComumnCOM

i

-
3 e e g ghiy gl g
Think thematically... - _.‘ML‘..J
A elg pmgdy e g5 o
:’\emwd&alw}-&lﬁsicdﬁ~
Sl phd | Shy o Gkl Koy 5
O gagis o Gaay
* A theme ks not the Bame a5 a topic.

-----------------------------------

(compiete the sentence with your theme)
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How will you deliver your themes to each audience?
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For each audience, determine what media you will use to
communicate the key themes.
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Foundations of Interpretation

For Red Sea Rangers
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Learning Outcomes
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. Al the completion, you will be able to ..
>  define interpretation and explain s role in protected area management
*»  give exampies of face-to-face & non-personat interpretive seavices

»  have ideas for hew or enhanced interpretive programs and seraces
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How does interpretation benefit an organization?
»Enhance visitor J’J‘)n u‘_):‘" (e ("L“-’ »
experiences

»Protect resources A gall Llaa e (Jaal
>Protect visitors

»Generate public support for _)lj)l‘ al u‘h ] 3y

your organization (it helps

proiect your public “face”)
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How will you deliver interpretation to your audiences?
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>  Two main categories of imedia
Face-to-face activities such as guided tours, taiks and guided walks
- Non-personal devices such as exhibits, web sites, brochures and
other publications, AV programs
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Non-Captive Audience Captive Audience
> Examples of m > Exampies of motivations:
"mmw prades, diplomas, censes,
{nothing better ,o‘do' ’;' v jcbs, money and advancement
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Non-Captive Audience Captive Auds
; > Typicai seftings: »Th
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terpretation Has Four Essential Qualities
{Ham's EROT Model)
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1. Interpretation is enjoyable. Cealiall e le sgda —
2 Interpretation is rofevant.
—~ meaninghd Luad il agililaal 5 53 6 Jan — |
- personal !
. Interpretation is arganized. Aakiie .sl...‘._)Yl 3 ;
. Interpretation is thematic. - .
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Some Ways to Make Interpretation More Enjoyabie
Smille PLIET) | I
Use verbs in active voice (INA) g slaall iaall JadVl afaasid
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Link science to human Chaai¥l o ‘a)]ﬂ-“ O JN_)‘ >
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Use a “vehicle® to make Laasy
your topic more interesting &

14 EROY Mok Sam M Hadt et Baly Yegler Aed Sen Rargurs GraseCOM
———




3 L5V Adee Jaa Wil e 3 Gy
&5 agal da geia pahiall iea

Some Ways to Make Interpretation More Meaningful
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Examples: Quickly refer to something or someone that is
like, or in some way represents, the kind of thing or
person you're talking about.
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Some Ways to Make Interpretation More Meaningful
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- Analogies: Show many similarities of the thing you're talking
: about to some other thing that is highly familiar to your
visitors.
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Some Ways to Make Interpretation More Personal
»>Eye contact Cundl Aad Jasnnd
»Frequent use of “you" ”\aﬂ“ » il Gblal yai ‘sl.\;.u..l sl
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Two Ways to Make Communication More Personal
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In Interpretation, Keep Your Main ideas to 4 or Fewer
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In interpretation, Keep Your Main Ideas to 4 or Fewer
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fnterpretation Has Four Essential Qualities
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(Ham's EROT Model) )
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! Think Thematically
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Thinking in Terms of Themes, Not Topics
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Thinking in Terms of Themes, Not Topics
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Applying the EROT Model
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Practiced as TORE:
Theme Y sl (L >

> Your theme comes fist
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> Now orgenize into 4 or fewer sub-themes Organize
Relevant 4aidl agd adisg i g ¥ 5la Geayddeal 5

>  Now make R relevant and enjoyable for your ausfience Enjoyable
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Summary of this Module
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» Intespretstion is an approach to communicating with viellors.
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thematic (ERQT).
> . interpretation is aimed at inspiing visitors about the values of 2
place. f is nof aimed at “teaching” lourists facts
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Sequential Theme Development for Red Sea Rangers

Ladic Basa b gucas 48 pmall (JiS
< ghadl) & A5 L8 LaSadia ()9S5

Communicating powerfully when you controf the
order of things

V Seupmamyl Convvsiculion Som Mo ot Bolly Sl P} Sp: P, GonmmaCad

Leaming Outcomes
T0e OES B 39S Cagan o Jand 14 olgad 2ic
Al the completion of this module, you'l be able o0 ...
4;[3.]_,115:1.-3‘5_)”33}.‘.‘ Jii Galiad) 4438 dal
del die paliail d@b Jaiid EE e ¢ g

Aidisie 3 ) gy 1 ol Ji5 il Jasind 387,35

Al Ll gl J 5 pme et J Capa i aic
> Mmmmﬂdsmmm&mmmwam
walk or other guided activity

¥ Sygupeinl Cassmarec st Sam i Hum pogd Bolly YWalsr Apd Sen Ravgues. ClnsaCCNd




i relationship to each of your four goais?

Sday W Galaadt c¥laa aaly

Ywho are the people who related strongly with, or have some special :

» Some will be found on-site (visitors)

| adgall 8 (55392 g0 aguiny o
|

Lima U e85 ) 958 Loy -
+ Some visitors have special impacts

13 Sufegh: Parvieg Samm M Hpm aedl Bally Walr et St Mgy, GouaC0N

$day A Calaadl eVl aaly

Who are the people who related strongly with, or have some special
relationship to each of your four goals?

‘lol- “"l -lol Sll- lu-' - .o l- ie

= Some will be from nearby communities

A g SN B i g%y B pum,

* Some may be scattered all over the place

L2 Jaxd A0 A4t Cuulalall | 93 g8y 38 aguiae; o

| « Some might even be internal to your organization

14 Shwlagr Paswhig Sam rd M arel Balry Wales fad Som Ravgars. GronCX04




16 Stratepc Ptanning

SN ag

Exercise 1

Oy i) Coilially Aadld Sacly 28 o
G JS (e (rdagiaal

! » Make a list of the strategic audiences associated with each goal

1% Rratege Parning

Sam H Ham and Bety Wallor

Rad Sey Rangers, GreanCOM

Aaiia 48y oy Caan JS N B3 .
- Look separately at each goal

o J9Y) Gyl

Exercise 1 (coptinued)

Tosa iyl Aali o Jand o
+ Whose experience do you want to enhance?
3 gall Aladdud | iy (1aa ( gadilicuall ab (44 o

S8V A A G

Which users damage resources due to lack of awareness?

SamH Ham ard Selty Wdlar

Red Seu Rangers, GoeanTOM

¥ s F -

®
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Exercise 1 {continued)
(g mad 53 gSy Le LIS (1l () gatiiiceall 24 (pa o

* Which users are most likely to be in danger? ?Jh“-u

S g dy U Jand A gt (3 et o

%@ﬁ“ll‘,w@aﬁhu&w
Tllanl

- Whoseophionsofyouromanizaﬁon&ﬁspmgmns
are most sensitive or important to your work?

7 Swmingie FMarring SanH Hem aed Sally Weter Pt San Rumegum, QopunC00

J sl Ja e daelis dagals
Tip for Exercise 1

8 pal Y gk e paldEY e S

Lty g ol uy g8 5

cawenhumpeoﬂaﬁnnhckdwwmm
them worthy of attention.

* Communication is not a cure-all A, (K () ol Juaiyl o
Letaalai g oy 335 (e Doy 3y Wy o
* Itis not a substitute for regulations & enforcement
Sag il (N Aalal e 2oy o GSe JuaiVI i o
* But it can reduce the need for them
H Sratage Parvesyg Sam M. M arel Suly Vel ot S Rargurs, GrawO0OM




Lgalaia) S 55 A0 il o 4
Examples of audience-centered objectives... C)ﬂmﬂn u-";
il e ‘ Dbty O gl ey B
= Hikers on trail A will not walk on plants.
DB ealiy gee g3l dslsa Ol e
b 1gady of gbbidl ali e Al
okl
« Scenic overlook viewers will stay behind the guard rail.

I3 Skategc Planning Lo i, Hum and Betty Weller Red Sen Rangars, GraanCOM

Exercise 2

dS A ol (e Baaly Ao ganay daly cion Lodl oE .
TELY.§

Ao gandl o3g) (popuall o slull) adl o shually LS Saely o8 o
Ao\dl (b Cagt el oy (s Al L

by Laal Gl e K F G (sl Gy ey e
. Mmegowam%%@u u'a "T“:'.):' (!“MJ

« List that audience’s current (problem) behavior, and next io it, the desired

{hoped for) behavior.

« Now write one or more behavioral objectives you hope to achieve through
communication.

24 Strategh: Pannieg Sam H. Ham and Batly Weller Red Son Rargers, GreenCOM
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4 Develop key themes
for each objective

Sb g camw JS i S A, LIS S8
g gt pall o slall (385 (3 gan Ll TS

For each objective, write messages that you think will
result in the desired behavior.

15 Samingls Plarming Somls H, Hink tnal Sy Welker Raf S Ryngurs, GrusOM

T d sl s bl Jlu‘-'ﬂ

Think thematically... . “‘MJ
ﬂ‘u&&J“"J‘lJ"u"GJ’-‘n
AN Uead JlaSid (5 joa JSAUS 2ie Jgla o
gt el @yl 1Sk o Cpliall oSy a0
O 1 sagis O o

- A theme is not the Fame as a topic.

-----------------------------------

-mmmuumnmmnlmrswhmu
understand that..

{compiete the sendence with your theme)
20 Dwntage Parwing Sam K Mom wt Doty Weler g Sas Rurgers. GruseC00
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Exercise 3
Oliall (ya Baaly Ao gaaa JLEAL A e
L gald S8 o i
AMGBUJ‘S\)“"S dal ¢ ng:.a:\..ius..:eé .
Adpagi o8 La 13 cian JS (iag Chign 43
bl By g0y

+ Select one audience and one or more objectives for that audience.

+ Write at least one theme that you believe would achieve each objective,

if it is powerfully communicated.

77 Strategc Plarning Sam H Ham and Saity Wller Red Sen Rangers, GrasnCOM

The final step ... S\)ﬂs‘\ﬂ SM‘
aedl 35 o 2 5 e s e iy il Y
aed Lelia 53 o 2 55 (A ALl Loy e gledll

& A Ayl Juag 488 cdy Ol OV

Now you know WHO you want to communicate with and WHAT
you want to communicate to them.

S0 it's time to decide HOW you're going to get your messages
out to each of your audiences.

28 Strategic Planning Saum HL Hasm mnd Beitty Weller Red Sea Rangers, GresnOOM

14
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A yall )LAI\ dmycs.\c‘j.numu.as
foualiall M Alua o

How will you deliver your themes to each audience?

TQJJHAJ‘étheMwéJJIM'Yl .

RS T SPRCIS A RVE PR PR G R RPES [

SAnail

-

+ Face-to-face activities?
+ Non-personal devices?

Tl S e gL je A e e
= What are their particular strengths and weaknesses?

20 Seetugs Paswing Zavn M, Hem wel Balty Wgker fiod Sou Rangurs. OrmunCORS

JLERY A8 ghuaa’ Macly a8 5
JS1 743 p) Jas Al g

Caliall e ic 9Aada
5 Foreach audience, cmate a “Media Sehcuon
Waddiuda A0 Alwall 3%y (.i
Lpari ) VS, 1 Fial (Jnar g8
Oaball (e 42 gana IS
For each audience, determine what media you will use to
communicate the key themes.

30 Seulegs: Fanrey Sam M. Hik doul Balty YWaller Rt urp Rawgers, GO

15
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¢ 748 pall Joi dluwg JLOAY 49 ghuaa
What is a “Media Selection Matrix?™

« A matrix or table that . H - .
shows which media 9! dJ'l? J‘ A3 slias

will be used to deliver Ll adiul g":‘;‘“‘ s AT _5]1

each theme to an

audience. Cpabiall u.“ Al N Jua gl

+ Collectively, the

media selection p “rt 2oz -

matrices are the Aoy LAl dBgliae 20 e

“heart” of your ide 43 1 | i

strategic plan. , al N _)“-‘-‘ LEU
Ladl juYl Aadl A ga

31 Strategic Parning Sam H_ Ham and Beity Wellar Rod Sea Rangers,

5 Agau g 3581 4l ghana Sasly o8

s Construct the Media Selection Matrix

Construct a different matrix ZAJMLSU_\;H::._,A;A‘M&JS‘ 1.

for each audience,

tWite therameafthe Y {105 50 A Qe o g,

provided above each matrix. -, o lall Cauall & dc gasall 038

2. Write the themes for that

awdfience across thetopto . :\j‘,.imnl‘ A}AI_,G u‘,s:'x! EJMAH

make the columns.

3.Ustthemediadownthe o ks ) (Jilully 4s sl 3.

side to make the rows.

12 Shrategc Parning Sam H. Ham whd Boity Weller Red Sea Rumgers, GraanCOM

16



S8 Ay Ji) 48 ghuaa dlacly o8

aé ]‘ Construct the Media Selection Matrix

(T gl Sl Jd S sy

(s Jrall 138 Jpo 5 Lealaiid Sy sy Juall 0 "
"okl

Ol AL AN 8 x el WS L8 Sl ey .
13 Juasl leadadtad gue 3 eyl 4 o2
(Elm u.air-,a;.«l io.'hu.\l‘_;_}.a.\l
-Then, ask yourself the question_
“What's the best modium fo use £ communicate this these 1o this sudience?”

+Now place an X in the cells of the matrix (o indicate which media will be used to
communicate each theme (o that audience.
33 Satugh Fuining Sum W Mom anul Bally Wabw Nl San Ramgers, Gepening

48 pall J&3 dluay 331 48 ghuaa o)y o
Construct the Media Selection Matrix
ey IS e g U je 220 S llec oG o

dia il Ay o S alasiad 5y f Sl (o

s jral
B Ay Al aaaily lals JSH gl gty 8 e
&Y(MJ(M‘A&YL&A&EO‘MJ
~ As you work, the strengths and weaknesses of each device.

+ Ris very possible that more than one medium will be used to
communicate each theme.

» Note any ideas for technical design that you might want to pass on
later to designers and artists.

W Shrvage: Phaoping Sumis . Ham art Baiy Yeaker Rt T Rarqgury, Creme0OR

17



Exercise 4 ) il

Sially Galiall (e Ao gana JLEAL A8 -
ie ganall 03¢y Lualdll (il )

A3 pal) S Ay Juid) Adghuaa ¢ ey o8
Lgual 8550 o i gou Jilea ) (3 (51 33 s
¢ Jra JS Jua gl

. Select one audience and the themes for that audience.

- Fill in a Media Selection Matrix showing which media
will be used to communicate each theme.

25 Swstegic Plaming Sami. Ham and Baity Wailer Rwi Sen Rangers, GreanCOM

Jlall g i gll (5 paic Jias Y

Don’t forget about money and timel

Layg PA (o oy Y gl ¢f Ga p 0 o
A4l 3855 Lawadal 453 galt cailas J ol Jand
TR QG L R K\ R P I PEEN PR S
Aalgh gl cd shidd (g haing (e

Although we don't have time In this workshop to work on the

budget and implementation schedule for your strategic plan,
these are important final steps.

L4 Ll
The two go hand-in-hand. (_9 J‘J"‘A L“h%

34 Strategh: Plnning Sam H Ham snd Bolly Weiter Rod Saa Rangers, GoeanCOM
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Summary of Module ‘3::\.«&“ f-j;.n Uai.h !
We hope you've seen that... u‘ AR ‘}’JS:’ U\ J_A{_, LF‘-’

3umS dap Lo 2y 4 ad Juas Llad 208 5 bbidd .
ﬁdm,&»i@m,ﬂﬁﬁq,suidﬁ,@m@
BAGY (Baee LS Ay "5 lS1) adae
W Ay Claasal Ga s} plga Aga (A B aad Jii Ll 25 o
Tagall Al e 50T cit ) (33 A Giag
wmmawwnmum»
achieve 3 purpose. It's “smart 4o do.”
dethwama‘mm

Communication Is “core business™ for ary protected area because R s diiven by
goals that are central to your mixsion.

X7 Smings: Paswing Sum M, M and Rally Wl Popt S Rargrors. GrauCOR

Summary of Module (aabuall ¢ jadl pyadla
And that... . ‘..J! J

Ao S cuglod 350 a8 el Jbilll Ll 225
53 5500 A5 giad Yhiat LS g 26 nal s

Ly g o 30 gt Ciban] g Jahosl Ll g o

dagall Jo 38 g g A3 gl JiS gali OS O ey
g2 Gasd D Al AgedeV)

The Strategic Ptanning Process is just a way of thinking about
communication and how to make & achieve desired Oulcomes.

The planning process starts with your park’s goals, since doing so
guarantees that every communication program will be central to your

organization’s mission.
M Sruinge Marvirg Smn H. Mo st Baly Wl ol S Riwgurn, GramnOOnd

19



Summary of Module  (Gsbudl ¢ 3l oadla

And that... ‘
DU

el 1 pidy (e (piliall Ohe gaza aaad of Ua Gl Aledl .
el ot o adagieaadt pb 2 YA cf iy cise J6 Lali 4 fal
3 pad K

O81 Tailly ALl a A8 gana I8 (10 58 55 A0S glar il 28] 2035 3ey
ol S0 e ) Uindy S Lpaa) B8 Bx e cioh
38 D elua g5 o ban Clgan 30 (e 1) Sl Jm 250 s
dc garad

The process requires us to identify audiences that are strategically

important to each goal because these are the people to whom
communication programs will be targeted.
Setting audience-centered behavioral objectives for each goal is important
because it leads us to think strategically about the themes we will
communicate to each audience.

36 Siralegic Parming Sars K. Him ared Balty Waller Red Sex Rergers, GroanCOM

Summary of Module  (g:lud) & 32l uadla

And that... ' - ‘
g3

el o 355 (o Alaa i oo (ilas M) Sl o
A gLl CalaaYt (38a0 Cangy oiitiall
“hy b s Ol g ) el
Le lSag

. Themes are the messages we want to communicate to each audience in order to
achieve behavioral objectives.

+ Media are selected in order to reach audiences in time and space with key themes.

40 Strategc Panning Sam H. Ham ard Batty Waeller Red Sea Rangers, GresnTOM
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Summary of Module (&bl £ jall (yadla
And finally, that._. ... CJ‘ 1ual g

C Aball ja g Ajaall Jui Apey LOA) Aghiae MG e

G5 Y ey Dy el LnsiiY

ehio & 3 pall "diu W aally dngiaddl Cle ganadl |

Gl 5 Jpum 58 gl T 5y Cigan ) Sangly
dael 3 ad i Juhiadl clghd Al Ry e
Ahaall a3 Jpaally 2 el

Media Selection Matrices are the "heart™ of a stralegic comwnication plan because they
tell us who 10 target, what themes 0 communicate, and which media will be used 1o reach

them.
+  The final step of planning Is to develop a budget and scheciulie 1or implementing The
strategic plan.
41 Shwiegx Plarvery S H Hue sut Bully Waler Aad San Ravgurs, GroenCOR
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¥l aall Al Gl el

Foundations of Interpretation

For Red Sea Rangers

T ERCT dudnt Sum H Hom anet Doty Wler Ratt San Rapgery, GramaCObd

M\i&)}@@ﬂ'ﬁdﬂéﬁ\ L:.I‘)l.e.a“

Leaming Outcomes

$ oy CaiSaT B ) oS5 Ll gen Jand) Ay g e £ gAY A

S8 Ay o opaal slily AAN Ll sl >
Clhaaaal

Bl L 3 _dkaad) Lold W1 Glarid e A8 pllet
Jaaal LaLi ¥ cladly gl oy e D >

S oshaly
Al the completion, you will be able to ...
»  define interpretation and expiain its role in protected area management
»  give examples of face-to-face & non-personal interpretive seqvices

»  have ideas for new or enhanced interprelive programs and services
T EROT Model Sme ¥ Ham orvl Balty Youlss Wt S Rangers. GroaeCORE




daﬂ\u)junk_\uﬁﬁu}.uéd\ﬁ\)\.&aj\

LLeaming Outcomes
e ST 3 0y g LS
i YA el (5 el EROT gageiz s »

galdl 38T e (5 e Jas Laal Je astl

%.:\.&ﬂ\
And, you will be able o ... GAY U Adabai e JB8 5

>  explain the EROT model of interpretive communication

»  explain the importance of taking a thematic approach in interpretation
programs
»  tell another person what you learned

3 EROT Modei Sam H. Ham aod Beity Weler Red Sea Rangers, GreenCOM

What is “interpretation?”

CAEal ‘fll.l.nl‘.l 3y yaall ‘5“ B3 »
» Aimed at revealing vy ® .. gy o
meanings and Ul a9 U-VS(}’L';'” U“:JJ
relationships, not facls as

! an end in themselves A - N . -
‘ S ?J.L_m fdl pale a3y »
» Is not instruction in the - - & . >
academic sense

» Aimed at inspiring visitors J‘-S:)) ‘ f‘\-ﬂ-“ ‘; ! u..\g:a »
» Aimed at providing quality .
sevice tovisitors 5 ¢ W (33 jadie Clead PERY o 3l >

4 EROT Model Sam H Ham and Betty Woiker Red Sma Aangers, GreenCOM
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fiakiie o) Lo 3L A Y1 Ade 25 BS |

:
How does interpretation benefit an organization? ‘

»Enhance visitor )‘J)“ S yis e (J'-“-'> :

experiences :

»Protect resources .3_)\‘,..1\2'\_‘!\.,..:.‘5.\t:d.nal'l)j
»Protect visitors

»Generate public support for g - L
your organization (it helps J‘J)“ ‘L’L‘a‘ u-h dﬂ‘-‘ )

project your public "face')
l A e Jypand A t-br—\-u-!»’
J\_)._:\ (..s"° .x:L.u_,) Shalaild l
(I] n 3,

5 EROT el Sa . Hown wvul Belly Vuher il Sam Rargurs, CransCOM

JLUIJY‘M?‘,N
How will you deliver interpretation to yourauduenm?
by XS (e S5V Chaxh o (S >
Cually e Al Bia 4y G L 53 p0all A .
34 yar Ahaiea! L ol (A el Y g2y |
3yl a8l ga y (o jaall Jiad )Mﬁdluﬂ - |

gl gy by giiall g g aey SNy i i

» Two main categories of media
- Faoe-to-faceacﬁviﬁasud\asgﬁdedtmtdksmdgudedm

Non-personal devices such as exhibits, web sites, brochures and
other publications, AV programs

8 EROT Mndet SamH vam g Bely Walhr Mhmm




Ol Gl (DAY aa g
Diteences Betweencanines )y ikl
Cmall ye o il Ogeall o silial
glanyl e 1y 2 > gLyl e O e »

m&uje‘jﬂ!.\;ﬁy »
daga yo o Al sliga 5 R R BUSe Sl >
Loga Ui

Non-Captive Audience

Captive Audience 1 )
» Voluntary audience
» Have no time commitment

» Involuntary audience {i 1"9%;‘ __i
» Time commitment is fixed ‘ﬁw ot
» External rds Important 3 Extemal rewards not important
Red Sea Rangers, Grecr(COM

T EROT Model Sam H, Ham and Betty Whiler

O siaall Cpibiall cpm CEAYY as

O on Gaptive Audiences &5 (g yiaall i yiliall
LY (e (e 28 > oLV (aaly >
O el g il calSY) dRad ey
M‘Jﬁh‘i‘ﬁ]&é )\MCJ&A:;MOSO‘J
Non-Captive Audience ’ _,
¥ Do nol have to pay aftention
¥» cxpec! an informal atmosphere
and a non-academic approach

» Wil switch atlention if bored
Saun H. Ham and Betty Weiles

Captive Audience

» Must pay attention
> Wil accept a formal academic

approach

Red Sea Rangecs, GresnCOM

8 EROT Modd

» Will make an effort to pay attention,

(&



Cpmaadl pEhial e CDGAY 4a
Mﬁﬁ:ﬁ:;fvmafﬂ?" IS ‘,.:;.J. A e (');\-iu— ) o i

s 18 ot ([ apgha Ganed st
pendti A sl Je AR, agndn U 58 gad e A0,
iyl M T

58 cagd 5l Al LYl clagln s igke Jsasd

(b Joodl o2 sl b 3 55

Non-Captive Audience Captive Audience
> Examples of motivations: > Exampies of motivations:
-enrichment, passing time h
{nothing better to do) jobs, money and advancement
» EROT Moded Som . Hom a Belly Walle ot San Rangars, GramnCXMs

_ el Gubial G Y 4a
umgemcm& ‘1 313 “J.-!‘.‘- -t !‘J
Orosaall e (O gilially Caosaal O saliad;
(@laall - oKLY «Jpaill - SLYI
ol § L die ¢ ikl L .
a3l 58 e LAl "f“f“ P T

'c‘_'p tive ’ udience Captive Audience

> Typical settings: > Tvos o
parks and museums, extension ypical m, .
programs, at home n front of TV, classrooms, traning
kstening to radio, reading a centers, office uidngs

magazine, el
W EROT Model Sam H How snd Selty Wale Bt Sen Rarpers Gramal10RS
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(#r gt EROT 3549

interpretation Has Four Essential Qualities
(Ham's EROT Model)

Akl o5 Asdas A,V 1.
Sl Sl uad Addac 3L V1 2.

1. interpretation is enjoyable. (el (pe Lo ggda —

2. I_nt;r:;;:;;z is re!evapi. L2 ?&1‘%‘ Sj:hué L)&J;‘ _

3 ;;lsae;:]aat:on is organized. Aabria :\::‘Lnn JL&JY‘ 3.

4. Interpretation is thematic. 5 Fha u-“" P }Lug .ah.'.':_)\ﬂ 4
11 EROT Model Sam HL Ham and Batty Weller Red Sam Rargers, GraanCOM

3 yrall Jin (aladl ola LW EROT gz ga

Ham’s EROT Model of |nterpretive Communication

e M (e igh cala st e ol gla >
3 Y Alee o Ui pailiad a Y il 5 e
Oy a3 ol A e ¢S 8 2l f S ptadl >
ol Alina 55 ) 35 el Ciaga La () sagia b 553 50
» Based on two centuries of research

> When all four qualities are in place, "successful” communication is
almost guaranteed

3 *Success” means that visitors pay aftention and get the point (theme)

12 EROT Model Sam H Ham snd Belty Weiler Red Sea Rangers, GreenCOM
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L paiad. aa b LS Y 4les o
(¢ ¢ed EROT £ 354}

terpretation Has Four Essential Qualities
{Ham's EROT Model)

OB S o e L3V 2.

1. interpretation is enjoyable. Cpaliall pa La ggia —
2. Interpretation is relevant.
— meaningful Luaidl al i A dan —
- pgilalala g
3. Interpretation is organized. 1alhie Lilac .ﬂ.a.’-_)\jl 3 .
4. Interpretation is thematic. - o
6 Y ke (5 shais LI Y1 4
13 EROT Sosal Sam L Hae ond Balky Weiller Tt Sy Rangars, OrounOOM

AW Aglee Jaad Al bt (e
...-'h n e
Some Ways to Make Interpretation More Enjoyable
> Smile FLIEC) g
> Use verbs in active voice (INA) a slaall dsisdll Juadt aladsud 5

*» Show cause-and effect h_l-,hﬂ]l ‘3u-xl=hﬁ_)ljl-n_,uanl t.&a_, »

» Linksciencetoch -i,., } llll . .‘:u
beings ¢ fuman 3y ¢ uR .J‘ >
o dle gn ga Juad e y s
> Use a “vehicle” to make . > - ‘J'L‘-’ ?.)—;.\...J >
your topic more interesting {sLuh}]

14 ERGQY hunted Saem M, repm an Bally Wil Rod Sen Risrngus, Ginuet X0
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More Ways to Make Interpretation Enjoyable

{examples of vehicles)
»  Exaggerate size (-\AAM = wu‘“n-‘ »
»  Exaggerate time scale 4—,2-“‘)“ sl Lss 4—’*—“—.“‘3‘ >

> Useanoveniding analogy 422 c—“—’-ﬂ Aanin e‘ A

»  Use a contrived situation L—:ﬁsjﬂ L“-*—‘s‘ >

»  Use personification ud-:.‘i‘ﬁl‘ ﬁ‘ A0 »

>  Focus on an individual <! _)5‘5” (e 3R le:. ‘),-.‘S‘)ﬂ‘ >
15 EROT Moded Sam H Ham and Betty Weller Red Sea Ranpors, GresnCOM

Ll patlad an by Sd Y Alae auts
(P pud EROT g i34)

terpretation Has Four Essential Qualities
{Ham’s EROT Model)

= ~ Crblial) (e Laggda —
. Interpretation is enjoyable. -t o . e 4.
2. Interpretation is refevant. Ag--abaih) °J-“'\-|u3 d";‘"n -

— meaningful
— personal edhie 4 ER NI 3
3. Interpretation is organized, - ) .
4. Interpretation is thematic. .- .
P S e Slo s sy S W 4,

18 EROT Modet SamH Ham and Betty Weiler Red Sea Rangers, GresnCOM
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Some Ways to Make Interpretation More Meaningful

sadd § e oV 5 gt s ALl
¢ ol d e S ) Al

&Mdhﬂua&m_,‘cuﬁn

Examples: Quickly refer to something or someone that is |

like, or in some way represents, the kind of thing or
person you're talking about.

17 EROT hicnit Bmn M. s v Selly Waler ol San Samgputh, OrubaCCRM

<3 L5 Y ddee Jra Ll e A laa¥t any
6 penl da gie puibiall (ina

Some Ways to Make Interpretation More Meaningfud

O 4Tl 4a J ey pay Silgaadal)
_)5.‘ "LS“:‘ Csg 4 Lf.t.l;:ﬁcg.ﬂ ﬂs:““

O sabiall aally

" Analogies: Show many similarities of the thing you're talking

about to some other thing that is highly familiar to your
visitors.

H EROT Mode Sam M Hish ibd Bty Walter eg Sum Rangurs, OramsOCRE
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Some Ways to Make Interpretation More Meaningful

J oadzml asgd pan aad -l 8l
Crg Ale Ena®h Lo on Aol CEAY)
& dealy O Sy 3T e

Comparisons: Show a few of the major similarities and/or
differences between the thing you are talking about and
something else which can be related to it.

16 EROT Modal Sam H. Hem and Batty Weiler . Aed Sea Rangers, GreenCOM

Llee Jrs Ll e 3 bl am,y
Some Ways to Make Interpretation More Meaningful
Two Speciai Kinds of Comparisons: Jhat & Jliali (e Q\.c. By S
2 <C r‘:~.- L.! ':d_’ua:t‘ - (:);L,’Z-}Ju"“é'lmhn
a5 Al B s

Similes: Compare some characteristics of 2 things using the words “fike”
or "as” or "such as.”

Lt aed o) AalS Aodiuly e o Canagip el
Lalat Al feh ha )

Metaphors: Describe something with a word or phrase usually used to i
describe a very different thing. |

20 ERCT Model Sam H_ Ham snd Betly Weiler Red Soa Ranpers, GreenCOM
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Some Ways to Make Interpretation More Personal
»Eye contact Ouadl 43 Jadnd
»Frequent use of “you" ”‘,1"‘.“ R blidl jaa ‘J.);.uﬂ Sdd

»Relate to things of symbohicdy ja_) dseals audi el aaday )}l 5

mportance
a3l M LN
» Self-Referencing
f gl 3 el Canias
»Labeling gly ! i >
N EROT odsd Lan W Hem e Dully Waler Rad Sou Rangery. GrasnCns

580 3 4 e Ji dglee JasY oyl
. "h “ - l-“ emy‘
Two Ways to Make Communication More Personal
e e AT S il AN .
...... J A Baa oS oS 7 S0 Bue A

198 N ol Cijial @

B Seil-Referencing: indad Clitios
“Think of the kast Eme you_." A5 d.um_
Have you ever... 7"

How many of you have Y I\ e HTIRY]
aver T -

B Labelng Lole Cligas
Positive kahels
Negative hbels -

Neutral labels
T2 EROY Mgl Sin . Heem ped Beaky Wohmber Rt St Riwgpure. GirownCOME




Exercise 1 dj‘\g‘ -y ﬂ‘

G il Ae gaga JS ashE S gana A (S LSl paadl 2y
Bla ey daies S Lilee Jra WA Oa qulld
CpiTialt

L) Juaa gl a3 30 S P Qe o) LlBUay ya 0 oy >

Oy Aaial LAY a8y o O ARy Ahia S o S iay >
@iﬂgmﬁt@mumumm)wsg:ﬁ
(o

> In groups, brainstorm ways to make interpretive activities
enjoyable and relevant for a given audience.

» Present and discuss or rote-play your ideas.
» Note that E and R often work together (enhancing one often

enhances the other).
23 EROT Moded Sar H Ham prad Beity Weller Red Sea Rangers, GreenCOM
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(gl EROT gisad)

terpretation Has Four Essential Qualities
{Ham’s EROT Model)

daiall o385 ddee oL WY 1.

Crabiall sha i dalee G HYY 2.

1. Interpretation is enjoyable. Osaliall (e Lo ggie —
2. interpretation is refevapt. | e -

— meaningful Wl ‘;GSLQ\.A.:A\ a_).t\.l 3 d;dg —_

-- personal - -

" *
3. Interpretation is organized. daliia 4-..*1“; Al 31 3,
4. Interpretation is themafic. .
5 S e (s skl S Y 4

24 EROT Model Sam H. Ham and Belty Waler Red Sea Rangers, GreenCOM
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In Interpretation, Keep Your Main ideas to 4 or Fewer

A‘ B‘...l
kkkk dkkkkkkkk
N -
% ok sk ok ok ok ok ok 4 I*gg**
25 ENCT Medad Sam H s tent Sa@y Winlar fad Sen Rumgers. GruO0N

2 Jak Cpmly ol Y1 Dlee i
JH et i sl

In Interpretation, Keep Your Main Ideas to 4 or Fewer

TWAFBIPHDIBMCIA

28 EROT hirssut Sam H Huek el Bualty Vegher Rad San Rargurs, SrownCO0W
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In Interpretation, Keep Your Main Ideas to 4 or Fewer

Iy g Ol e (2 gl

TWAFBIPHDIBMCIA

27 EROT Modal Sam M. Ham and Bolty Waeller Red Sea Rangers, GresnCOM

Ladas 5€01 dY Adee Jra cadbad Giamy
Some Ways to Make Interpretation More Organized

i s aad cind 8 Ae b Jhada ) JoE >

(A0S yalt lalsll) 4 g mead) Jiluash lars aladduly ASH s
(t:ll.‘._l.y:l:ln s&u-“

b ol S Ll O s Ly Lalile b s O AR Y >
Sladas

»Package your global theme into 4 or fewer sub-themes
»Package your ideas using familiar vehicles (e.g. acronyms, rhymes,

analogies)
1t is not enough to be organized, you need to share your organization with
your group.
i 3 Make use of sequential techniques if applicable
\ 2B EROT Moded Sam H. Ham snd Betty Weiker Aed Sea Rangers, GreenCOM
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Interpretation Has Four Essential Qualities
X {Ham's EROT Modei)

Gl Bl (pead e L3 YY 2,

1. Interpretation is enjoyable. Cpiliall (e Laggia —
2. interpretation is refevapt. | e . 1.
— meaningful duad il agtaldal sy 4By —
— personal - . - .
3. Interpretation is arganized. Labiie Gylae LISV 3,
4. Interpretation is thematic,

SR o s shis LS N 4,

Laiall pafi ke JLE Y ]

s Ja PIA (e S8
Think Thematically

e g ga Qs (5 2l

Theme # Topic

X EROT Moxied Sasm W Ha= srod Bolty Weler Aad Sam Mgy GiwpnCRa
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Thinking in Terms of Themes, Not Topics

Lol shall>

Examples of Topics _)“:‘S“ )3-3-“‘)'
» Coastal birds :Lu\; _)A“ A 3.“>

> Marine mammals

» The Red Sea ] A PR - ‘ - u‘ !

» Coral reefs ‘" ‘ ‘;L’. - L-"_d hae - ‘>
» Animals that live in the desert

3T EROT Modal Sam H. Ham and Belty Weiler Red Sea Rangers, GrasnCOM

Lo gua 9o il 5 (5 e DA (e Sl

f Thinking in Terms of Themes, Not Topics

/' " 2.0y

CE guia g Ao ALY any

ALl sl
s BUVAN DS
Exampies of Topics | ':4_1'. Jﬂ‘ é—.'-,)t’ >

» Nocturnat snakes

» Rivers =\ 4 . " [

> History of this village JL-;“JY\ 45“).) M‘ >
¥ The importance of tree planting Ty

» Conserving water 01:.3"“'“ (_glc LIAA.“ >

32 ERQT Mocel Sam H Ham and Boity Weiler Red Sea R:nqpn GreanCOM
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Thinking in Terms of Themes, Not Topics

2oty Aualdd Faad iy e AR |

Sl e LSS (A 5B Gams g Gl pnd e e g juld ]
O bl e

my ) goay (iERT dilaiad 034 (8 a3 (B ) 2.

L) GELY iold () ik al 3,

b bl Hpudy jhad 4

Examples of Themes for the Topic “Birds”

1. Birds are a fascinaling group of snimals bocauss of their spaciad adaptaions for Sght.
2. Nadive birds in this country ane rapidly disappoaring.

3. Calthe sgrets play an ly important role in rursl areas.

4. Eaghes and falcons help humans.

I3 ERNOT Modat Sws M. Huw and Selty Waller Rod San Rumpars, CoupaC0M

Gle guta ga (uil g jlia 2 S8
Thinking in Terms of Themes, Not Topics
sty Lualid Fiad oy o A8
TS Usals w590 male gy "Adal pdla™ )93 p g8 jyud gl ] 5
S 3 I Y
S lald St s B ekl s Pk Sl il B 6

PRCTRRN EOY" RESNRIETET JRT ERUR I B [ ORy )
Ghla cdiTet B ooy B

Examples of Themes for the Topic “Birds™

5. The wurkey vulture halfils the role of “rubbish colacior.” which is an extremely importart, Svough wnder

6. Suudying how birds fiy lad 10 the i wion of ey planes.

7. Because they are rarely seen, nocturhal birds ere the subject of many supershitons and polentialy
thieatening musconGeptions.,

4 ERCT Moot Sas H Hem wret Botty Valer Aad San Sangurs, GrasntCns
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Ways to Make Your lI&E Programs Thematic

» Think themes, not topics. &_};.'4‘94 (.J‘“:fj_ﬁ Ls‘_)’" dj\_\":l >

Jaa (e el 3a) il g Baie Joa J5lS >
» Think full-sentences, not parts of sentences.
Al o Lagelly 313l g Jigull oo aad »
ot s I 3l e agma of 353 A

» Think *big deal” —what message you reafly want your visitors to take home.

35 EROT Model Sam H Ham and Belty Waller Red Sea Rangers, GreenCOM

G‘:&AM@L&J"‘ AN M@H@%‘
Ways to Make Your lI&E Programs Thematic
Sl GV Asdal ooy Cumy (68 53R S >
bs ey
» Apply E & R to make your themes more po'\cg-r’fﬁl. =3
ol Aaas 80 LAY Gaa Jau s mall Jual w
T make them Person Ly sy Apeal Led eladly s Shal o )
- connect them things of symbolic importance

[ JL:A.ulYl K] Lﬁl{.}u:ﬁ.“ ‘g_’n\lnl [
not applicable =

+ use an analogy or metaphor

+ use verbs in active voice & avoid “to be”

38 ERCT Model Sam H,. Ham and Botty Vweiker Red Sex Rangers, GreenCOM
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Applying the EROT Model
TORE 0588 z3saill Joe Gaukadll aie

iPractioedasTORE ..
| Theme Yo i PR

> Your theme comes first
8 L i day jl 30028 (DA Ga g Jrall plaT 8 >

>  Now arganize inlo 4 or fewer sub-themes Ol'gaﬂlze

Relevant daidl agd pding 5l 958 3la ey ddaad 5 |

»  Now make R refevant and enjoyabie for your audience Enjoyab]c

37 EROT Mol SeaH Ham el Belly Vel Pt Sun Rongers, GrmmCOM

¢ 3l 13A Laile
Summary of this Module
1 hope you've seen that... :Q‘rx'ulc.ibl_,ﬁd o)

D3 B A e 6 Jadaa e diae 3T Llae S >

RIPRW. POUWRPRPS' IO I i RFCETN RETR) [ I3
S ke e 5 gy lan Auks

VIV (e e daf Jga S8 ol I SN g >
Sl oy g8 Vum T B oing
> interpretation is an approach to commumicating with visitors.
> Alits best, Merpretation is enjoyable, relevant, organized and
thematic (EROT).
> . Interpretation is aimed at inspiring visitors about the values of a
place. It is not ammed al “teaching” tourists facts.

34 EROT Moo St N Fus wal By Vnle Aad San Ruogers, e
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Summary of this Module
And that... L.J‘j
| aalaad o selud g ca 3and e Jand Al Y lee »
Sgls Al o pall e IS Aan g 0N <l s
ad (3 0a) gLkl 3 g pgo

Laldl e LB odldl Y st (Sars
Oilial e dibia gl gl W Jguasl)

» Interpretation is purposeful; it helps to enhance visitor experiences,
protect both resources and visitors, and to project a positive image.

»  Both face-to-face & non-personal interpretation can be used to reach
different audiences.

M EROT Model Sam H, Ham and Balty Weiler Red Sea Ranpers, GreanCOM

¢ jad 1Ay (mila

summary of this Module
And finally that... :
oo sl
ksl y (5 32al) TORE geseasd Gakadll die abast &5 EROT g3 sas

» The EROT model is applied as TORE (themes and organization always come firstl).

» Theme = topic g gl 0o lidy 3 6 all
» Abways start with a strong theme! LFJELS.B"‘-‘!‘-\-.“ Lats

i g san Gl A (5 e TS W a5 e LS Jeed! 00
» It's easy to wrile a boring theme. But writing a strong theme takes time an&."ﬁrﬁég}:é.

e yeplie il Gukil daidd o 055 a5 50 US 3w

oI Ll a3 Oy cpitiall Bl as O g Aaliia 055 O b Lf)jx:
It

» Once you have a strong theme, you're ready 1o apply the O, R and E.

A4

40 EROT Model Sam H. Ham s Balty Weler Red Sea Rangers, GroanCOM
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Sequential Theme Development for Red Sea Rangers

Ladic Bua 5y guas 48 mall Jii
< ghadl) adTi 8 LaSatia (4 9<

Communicating powerfully when you control the
order of things

Y Senumusiel Coswmnicmtin: Sumnid. Mo onel Sl Wy Pl Son Reagae, et

LedLuiS) o b gun AW gl
Leaming Outcomes

Tore S 08 (955 Ui ges ¢ 320 L slgad 2

[ Af the compietion of this module, you'll be abie 1o ...

JL\A&M&HM%‘:&:GJ"

ﬂﬁ)iﬁm}d)}h

> mmmdmmmw&mummm
developing a talk, walk of tour

math}JLEgglJ‘Jﬁdwcﬁ>

FEOPT RS BRRIYP I  SYWPE ES PP FUAERRT R 2

» WehmdsmﬂMWMMau&
walk or other guided activity

v Baipabatinl Campmanac s [ Pt S Rpmgecy, GupeaCOR
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Sequential Communication

gontis iy 3 83l i 5 (B oS il
Ol
YOU control the order in which the audience receives information
3yu AN Y sal ¢ Cudlal) (AR 5
Azl 5
Examples: Talks, gukied walks, guided tours, stories, scripts for

pesforming arts and AV programs, efc.

T Gaqueniisl Commmzicifion Sam H Hem and Belty Weilsr Rad Gea Racgers, GreenCOM

Non-Sequential Communication
A B b A Sl 0e pa Ol >
» Lh&l;?ﬂiwgou} controls the order in which the L&_‘ ‘,,h:!
sodlall e S Y e el (akd 5
il Y Gblke  pam D
R e ) Al labdall e Jelil 13 95 yluall
» Examples: Most non-personal interpretation, plus patrolling ( _)‘ 3 ‘)“

and roving interpretation, some living interpretation and
demonstrations, unpianned interactions (e.g., in visitor centers)

i Sequeotsl Communicetion Gam . Hem and Betty Weller Rad Ges Ren)#s, GreenCOM
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In both approaches, always start with a strong themel!

S S sTi n 5 _ya dnyya dbie g 45
(%) + + lamaalia 3o QLA e
i g (5 98 (5 FRa (S Jaa sTi Lexic
KPR ]

mwlmmlteﬂlmﬂnmwmmmu—ﬂh w00%
fachadly corvecy.
Whan you have 3 sirong theme,

you're readyl

SmmH. b anl Sety Welar oot Hon Toangunt, GwaaCOM

Solida pdtaadl SL2Y) Jaa bl

Ways to Make Your Face-to-Facs Interpretation Sequential

1
1
i

A Bl Jid el

A&ﬂiﬂ.ﬁﬁn&\
i e dy Ja ey
o) sty cilaadd 43S ra & siaad >

Guided Walk/Tour 3 Al
Prior to 1st stop Lt » troducidhea I3 »
AR about the final stop 3 gt e » Body

Final stop

Sk H, v st Bally Welln' Pt Son Nprgary. GromnCOM
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Sboiia palad) ALY dra culld
Ways to Make Your Face-to-Face Interpretation Sequential
JPA AV Aasall
gaglai cpld 55 pad o Al (5 jhar eyl
|y sty ) gdinng Cagns pgalilh a2y § 30 Bus%E -

Introductions have & prpose A 5"“ dig Al
. orentation 10 talk's crwaik's thame & organization ” s *
- uﬂl.ﬂmi‘ﬁuﬂthkﬁr&ulm

et st for conchsion (rigeera) r ) gy (5 el »

43:.5:\.‘.::_)!‘5‘)\:.4@_)‘ ?g.ﬁ_,‘_g‘}i.a!\-c-ug.

Bodies have 2 pupose

. mumam4umm«m:u\ . ’(5....!\_&_';1\)’ _ 'y

kd Conclusions have 3 purpase . .
. reirforce e heme &.5_)"““ rgc-.u.
¥ Seqmatinl Comvemicalion SamH Ham aex] Bolty Wellsr Fad Ses Rangers, GreesCOM

Slutia ybaa) A3 Y Jaa

Ways to Make Your Face-to-Face Interpretation Sequential

A Gudoil Bapin Gy 3

Apply the sequential formula:

T=t +t,+.t, =T
(where no¥)

>



Salutia pitaall L3 Y Jea calld
Ways to Make Your Face-to-Face Interpretation Sequential
Al Jaalidil) Apa (Baakay o8
Apply the sequential formuia:

T=t,+t,+.t,=T
LAY Aaid i

‘ T=t,+t,+.t,=T
Introduction Body Conclusion
* Sogueniial Conenunicaion Sanit Humamt Selly Weller Rt Sen Rungen, GausOCM

“\_r_v”s.ac.ugs:...\._.aum,lﬁphm,i

Ptan your talk or walk using the “2-3-1 Rule”
in sequential communication,
1 = Introduction 2 s\l s il Juabidial oUS WY Aty

2 = Body
: 3 = Conclusion Al =Y
> n preparing a sequential activlly, plan in .
Syl =Y

2-3-1 order (body, conclusion and finaly
: suction)
w—‘

S S But present in 1-2-3 osdert

VY-Y il a Juabidia 1L gl daet 3 >
(W—W-GM)
YoYo) b il lagie aaiill wlile oS5

1- Sospeemel Comronriceiiges S M. Mo s Suplny Windar g Tuk Rengw, GeppaCOR
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Ways to Liven Up “Dead Space” in Tatks & Wail« i

dﬂ\wﬂﬂﬂ‘t}aﬂ“};ﬁﬂamd&haﬂwmi |
» Add a transition to orient the grouplomenensechondyw talk or the nexi stop. !
_,‘ d:u.‘n (5’ 4.\_,\.1» L.a_,uhu_“ c_)LuDu L}{}Mﬂ.J’ PR
» Use foreshadowing to hint at what is to come next in your talk Dh!) some subsequant !;
stop

Jars A § Jip gob Ba e asadd

ki 3 www&uwwuh IR

Y U.QJAJ t_luSdﬁ::Y_, _L;_P‘Y‘Jd.h.x«. - gTr
» Incorporate mystery by posing a question or probiem your visitors Cui GO Y CATE Y
thinking or by observing surroundings between stops. Be sure to resoive the mysierv
Iatert

' Sequectial Corerunicaion ExnH. Hom o Betty Weller Rl Cosiiin e me

Soabodie pilaall aLE W Jaa i

Ways to Make Your Faee-to-Fa;ellmrpmtzﬁon Sequential

e 9 5 8 6 A g

Start with a strong globat theme!

dmﬁL;\is_)AJ:l-_\B_)A‘L‘JQJ‘L_\:\S‘

Laadl 3 e S8
Play with t, work with it & edit it ¢ - ‘;
until it's an inherently interesting
and provocative idea.

11 Bacuentisl Communication SamH Ham and Batty Wesler Red San Rarw‘ GroanC O
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WWstoHahYome-to-lenupmﬁmM
Alablidied jguan S35

‘ » Think sequentialiyt
+intro, body wnd conclusion K-Al"l_, (s g vdarte o
+Use transiiions
« Incorporais sequence-based meystery
ol aiiy 53 o gaid Jod o
Ulgll 3¢ & g

»Remember, YOU controi the order of things!
osbel 134 3 Ko e il A S

P B Mg, EhinnsO0RS

¥ Sogeeipl Commicaien S W vl Sy Pinlier

fibaae JS 8 Jaiilde 1<l yrad g Y 2

Special Case of Walks & Tours: What to do st sach stop

Aaal g gis gl pldaY) 4pngi Aane
LA e ool dlaada B 30

. mm—mmmmaﬂmm«m
of interest_ :

?ehumjjcﬂé:mﬂ/cﬁn' |
el 138 (e iladle 4 degd

. i 1 criba what is essantial to notice or
understand about the feature.

i Spqueniisl Casvamicyien Sam L M dul Bary Walar Pt Sou Rangan, GommCOM
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Special Case of Walks & Tours: What to do at each stop
| dagd agale Lo Ga Joa )l 15 el g oy jlim
3 _yassall _5‘ 3.‘_3;.‘.“-.\:.“ G}A\JM

+ Thematic connector—Connect the expianation (_)\‘)S-'“

global theme of the walk ortour. Avolc Mundmcyl

idadl o3 dgay e o s o rapaill
Jaal § Gaeial IS 2aly 8) Aul

+ Transition—~Verbally move your group to the next stop ( p QA.‘I.‘. ‘
(mqmmfmdbn:hﬁogwm mysbery). Ua

t* Saquantiel Commmmication SamH Herm and Balty Waller Red Sen Rangers, GreaaCOM

”Jge.a'.m é_,a“ :C'.'.J\_)..}umn_g CJY)A.“
Special Case of Walks & Tours: The “Staging Area®

The “staging area” is where  (iiul alpaysic J 78 4 JAT 3 S8 b 33pd af5e
you meet your visitors as they 35,8 (il B 38 daeY A i o

ammive. Use 7 time there to
preparemez?:upfcra (PPRRPITR PR ¥ BV, RS LT 1)

POSii‘fenh)_beﬂ“"dswh’ gieaiin $o M Upaydit S dibidl N oad .,
o arrive sarty, well bafore your visitors (‘QM'..JJ“-!U'.!!J)(&!J"J&J‘J:)I‘:#‘:"J .
o grest peophs ss they arrhea {not sher Pall e L Y B P 5N ETEY PERRE. O fad .

s  start strong; make ttw first 30

seconds count . '.-J Py J it iy s a8 .
« tadl the group about yourself, find out . ) ‘.'“-i)'"uj‘r‘ﬁ -"'L“"‘":U"“f’
Promots opennest and Qroup qaenﬁ“ﬂbJLhumJCﬁ‘N‘ub@-ﬂ&ﬁ.
yramics from the beginnl P T T, .. L. e
e provide basic nformation on W‘M‘JHA‘JMLF‘—*‘DL“?—F "-'(‘"
r‘qﬁmx:my ‘—‘MJ
|« makea ransition w the introducton Uyadt S5 paall ke I Jid
of your watk or toxr 1‘
|
\ 11 Sequontisl Comymunication Samt. Heon snd Bolty Weilsr Rod Sea Rangers, GesnGOM i
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i D gl 5 D0 g2d J o Wi p o3 SV S
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0 e 3195 13 14 A I B2 A 22 -

anjoyed today
Thair day or wip sy act be ever. Sube & wanaiten io wiat Sy wight be doing
ot

Mk v st 30 pecoswds cowt
!dt—_b’thib&-mp*tlmwm“

Sqﬂt,w-d_ll

v Sugentiyl Commmmicailih Semit. Hum ani Sally Yol Pt P naigei, Suums OO0
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1S 7 Jdarl 1 yuadll 3 Y g2
Spectal Case of Walks & Tours: Complete “Anatomy”

il Qs yalle

) Aadiall d..lf g.\g‘ ks >
"’““djd" Lokl 5
sl ot A8\S -
AN c-M_ . siaad >
3AY Abaad L5 5
ihi ¢ 3_3:’93!4.5::‘! 5 i »
WHAT Q"“.m YHERE
> Stageng. Pray 0 Inroduchon
> IROAUCION. Praor o 19 S0P
> Bocy AJ Dad T Sl 00D
¥ Concumert Fnal skop
> Deparrary’ Funad Sop O bk 10
sagng v
Sagueram Cianracsion S v, v ) Damy Vieler Ml Son Fongen, OuataCCnd _
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Preparing Your Talk or Walk

»  Start with a strong theme. TRCYTS; TYRKTIPN

(Lo il o ol gy S8 of g N1 IS dlaely b
> Develop your four or fower main ideas {or sub-themes).
culluly Gy Al bha ?Y - ¥ o Y% Bl aadtl )

>  Usethe “2-3-1 Rule” and plan the activity using Jraleailh
sequentlal techniques.

1 a30) Culiall & 537 Jubaily 3

> Plan ways to involve your audience!

(Y9 3 byl B poliall g ugaill Lilee sty o 5

» Prepare your staging and departure (walks and tours).

11 Sequantial Coarunication SmnH. Ham s Bely Weler Red Sea Rangers, GresaCOM

¢yl 138 asdls
Summary oflModule

We hope you've learmed that ... :oi Caalad 28 () ¢S5 o‘ il yad
38 mall Ji5 dghend 2abids S 1Y L M (5 e 0] LS Al
Vudude 2 o Adilied jgas

» How you deveiop a theme depends on whether you are dealing with a
sequential or non-sequential communication problem.

pladied PUA ¢pa 5 pdaalt Apald 1 ABAN LS 34500 o8y >
Aodediall 4b palt Ji5 cyltd
» Most face-to-face Interpretive activities can be made more powerful by
using sequential communication techniquas.

gt (Badah Jgany 433 2y i 55 (A LaSalia GeSiladic
» When you control the order of things, sequential techniques always apply.

v Sequeriiel Communication Sam K Ham s BeXy Wolor Red Sea Rangess, GreenCOM
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Summary of Module

: And that .. CJ’"’

I ias iludude Unee 3ale 5 Jubida Llii i »
.!%gjxlélux,d,h‘,i‘i‘hdaﬁg
>  Any sequential activity or device should tave & well developed Inkoducion, body and conciution
s jall (I 3agdl A S afld ol 203 >
HHHJ@NMJMJQM
> Among the most powerful sequential lechniques are Kanilions., Ioreshadow 'y, RSy snd
creating prignanz.
Yo (s yinall Jashaity o8 Judidia blad hyladll e »
(Y Y- Y¥ sacll) dasid 1l S ADIAD S

> Inpreparing & sequoniial acivity, plan e body frst, The conclusion second, and The infrogucion
tast ("2-3-1 Rule™}

T Sequuaket Comsasitution Sam M Hown ant Betly Youlne Tang Dot Pupini. QoimmCOR)
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Principles ol Public Relations tur Red Sea Rangers

. Lo
Tleia et CassS

What is it?

How to put it to work for you!

1 Prinaiping of Pube Rt fawm 1o 10w wnd Damy Woesay Rl s Rargrs. Ol Cod

\;/
S u_a, cuu\ AR
-l—lL—a-:.-_-——-w A 4 Publlcrelmonsm

3 )\m dage »

the mamapement function >
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ot cstablishes and pointaing benelicial ecdationships >
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| Public relations is also. .

A planned eflfort »
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Aimed at influencing public opinion >

@MJ@\,M;‘J‘JEMW&M 3>
Based on good character and responsible performance >

O yhall
Based upon mutually satisfactory two-way communication. »
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1\ Public relations is...
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» STAFF FUNCTION the managemcnt
function...but it’s

» GENERAL FUNCTION
more than that:

4 Principles of Puble Relations Sam H Ham and Bty Yl Red Sea Rangort, GreanCOM
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| : 3 Steps to Bener Public Relations
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i Accept the 1131 that PR 15 3 prerequisie to success.
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H Al actions make an impression — Use them to work for vou, nof agunst vou

3 Make cthics pan of evers 11700 ""-)";’dsd"d ¥l caall Jad -3

< There is no such thing as “the publict™

S Parcigins of Publlc Relniior. Sam M Ham ard Doy Wade
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5. Be on the offense.

8 Steps to Better Public Relations
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6. Plan for good public relations
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7. Involve your publics — honestly and effectively
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8. Communicale — persuasivels. Prorect the image vou want others 1o have of vou,
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Image Analvsis Activity
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Whe are the publics wha have an “image” of rangers?
What i5 thetr carrent image of rangers”
Where docs thal image come from?

i What image da you want those peopie to have?

\vhat needs to be changed? How? .
gl (gl a8 T ) a6 gl &hl:u’}'l o la
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7 Ponciples of Sublc Retatiors Sam H Ham and Betty Weiler Red Sm Rangars, GreenCOM
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Understanding the Tourist Experience

For Red Sea Rangers

¥l el digdl Gl jal

$ Vil Moo Sam N Fam ol Biny Waller Fond Sy Rmgurn, CruamC0N

The Tourist E:patienoe
5 -
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>What makes people travel?
Ja Al 8 (il iy 30 L3>
»What attracts them to here?
Tha B piny g L3>
>What motivates ecotourists?
Tl iy 30 L3
»When does the travel experience start, and when does & finish?
1650 ey Ja i G s lag i
»What's the role of a Ranger in the tourist experience?
Troball 45 25 8 Al el 550 4 L

2 Viahar Motuiorn favn M, P g Doy Waler Rt San Rmagivn, GroumOCNS




Learning Qutcomes
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| At the completion of this modute, you'll be able to ..

|
i
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l > Explain the difference between push and pull factors
each

ol )
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and give examples of

o AR el ciind s gial ealic o Gl e il >
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» Discuss the importance of learning as a motivations

»  Outline the five stages of the travel experience

for ecotourists

Ll Lol 33aS alail Tl Li8a

»
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»  Give examples of how and when we communicate with tourists
JUNEECPRIPY JERt Lkt S Lo AR elast 3

3 Wiskor Motivatiors: Sam L Ham and Betty Weler Red Ses Rangers, GrownCOM

Push Factors
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(reasons why people decide to travel)

Examples of pleasure factors: - iadl Al wlad uj“ ibd
Escape .

Rest, refaxation el
Self discovery . -

i LaauYh g dad i
Prestige s ME Jl
Challenge Al GlUinsl
AdVEﬂlUfe i_,c\ - ‘ L“SA - o

ceaxill
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S © " PultFactors
{reasons why people choose to come here)

il palic
(U M e aad il AGS Ghad)
Famous place 3 sg4aa i
Scenic beauty / nature COAD Aapbd Jap
See wildlife 41l Toad 3l
Historic site s g3y
Cultural event JPL LT
Sporting event (eoka ) Sda
Warm climate # A8 ablad
5 i tasboe R At S0 R, o

Ecotourists’ most kmportant motives
(two Australian studies: 1939, 2002)

A0l rlanad dgeasd ) ol 98
(2002 11999 1L Sudy L sl 4 (Riud )

E Mean score | Mean score

g (1999) {2002)

| | IMPORTANT MOTIVES WERE:

i | To learn something new 43 4.3

' [Yo have fun 42 G
To visit] experience something they 4.2 4.2
could not on their own z
"To do an environmentally friandty tour 41 4.4
To have a guide - 40 43
To have direct and active involvement | s 4.1
with the natural environment ‘ :

Sam M Finsh and Bualty Vele Rod bmt Rasgers, OremCOR
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Ecotourists’ most important motives

{ (Canadian ecotourists to Costa Rica 1390
Al Lol A 51 180 5l

(VA4 18 L g | gaaly (ran GuaiSh Aipdl 7L

Learn about nature dagball e alail)
Opportunity to take photos g 3 L jp
(wildlife, landscapes) - . .
Akl Bl (A Lall
See as much as possible (Al B 4 el 3Ly ‘)
- » . -
Be physically active 5240 (pSay L JS Baabea
Meet people with similar P EWEL B o WA
interests CalAY) (pa pgd (ol ALlie
T Viskor Motivalions Sam H. Harw and Balty Weller Aad Sen Rangers, QreenCOM

Ecotourists’ most important motives
({UK study: “occasional” ecotourists, 1998

Al 7 Lnd Qs Sl ol ol

(Cpadldll 5 Al loe ;5 aaialf Asteally dudd ya

Experience new and hall A Buan qulld 4 05
different lifestyle

Explore area and be alaill g (shalial CiLASTL)
educated

Increase knowledge FPRETR

Meet new people s3a oud} ALiE

Qutdoor activities Ul gyt B Ak A1 3
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T Stages of the Travei Experience o
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, e S ~_,,_;{}g).
(1) Asticipation and . (5) Recollecion
piaoning Transit Region and evaluaton
ez o= JEN Adkia ~ L
Loen . Aeabal yadgl) T TR S &“5! .....
--------- \---.--.-......................................-.......f...._....
g) "I‘ra\fe! 0| Tourist Generating (4?[_ Return
estination Region ravel
""" i N P M b

é---- ------ GFboGlidﬂd«E@aimce) ------ ----E
§ Vieter Muwtioss i Sam M i ot Sty Water St S Rmngure, GreenOOn
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Activity 3:
Stages of the Travel Experience

kel 4505 Jal ja ;7 bLAD
In groups: )
e
1. When do visitors start leaming abow their destination?
siatig Jo3d d il e fa il Y
3. What do they want to know?
1 g0 s P lyipayTale |t

5. At which of the 5 stages do we communicate with our visitors about the Red
Sea area?

)t ai
7. How and what do we communicate at each stage?
S wakla A58 ey RS Taged A

9 !uwmqes nmed—) Sam = wmw oot Bolly Waler Rt o Ramgery, GraanCIORe
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Results of Web Search: %
»“Red Sea |
06 i AN A%l b g Ta

”JAA‘Y\ J.Lg.““

11 Visdar Molhations Sam H, Hus vl Salty Weler Mlas San Rargers, GranCOW

Summary of Module
» . P
& J@.ﬂ KT uaaln
We hope you've leamed that .. o o kel 5785 0 (T

» Satisfying visitors means understanding and responding to both push and pull
motivations.

ﬁ-ﬂi-ﬁﬁ-hé-m a3 O S (8 AdaSuatl s ppagd (SO0 sl >

»"Ecotourists” may be motivated by learning and being green, but like virtualty all tounﬁs
also want ta “have fun”.

Tl o >
isly A gl S B tﬁﬁu"ﬁafq&a&%’s’wﬁ»

A visitor's travel experience usually beglns long befors they jein you and may end long
afterwards

oa i gl o a4y 4500 g SLl | gasaly 0 08 35 A jag ladite
O gl il g pina ug T Sl F gantaiy O O Ju3D J-hud-,P

»You and your visitors will both beneﬁt it you communicate effectivety with your visitors,
whenever and however you can.

mﬁ,ht;h_,‘_n‘,,,iuauuawﬂu.;um ﬂjwdwu&
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Interpersonal and
Cross-cultural
Communication

For Red Sea Rangers

1 Crese-Culhref Comesariculion Sy . Hom w Sally Wislar Rod San Romgers, GressOO0M

5941 ya dpudiSall il lgall

Leaming Outcomes

1Orm (ST b gua s 3930 61 a2k
At the completion, you wil be sble to ...

> Ortfine important principles for communicaling effectively with individuals
» List the steps 1o handiing complaints

T S R a3 D
> Give examples of how culture contributes {0 communication and

. icats
> Outfine how a Ranger can use communication to bridge cultural differences
san 5 &3l B Tlae (3 SV Tl d pa) iy S paia i B
AR ua’d,rﬂ

2 Crowe Cutarst Compmre-yhan S i Hink @l Dal'y Voallir Ras San Aangers, GresnCOR
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Interpersonal & cross- cultural communication

$\Who are our “publics™? (review)
feablas il cleleall b 0 >
»Communicating with an individual

sl el J >

»Handiling complaints

»Communicating across cultures

3 Crom-Cufursl Communication S H. Ham #oxd Boty Wellar Red Sea Rangery, GreanCOM

Who are our publics?
flgulaldd AN citelaal) ad (e

4 Cruse-Culsrsi Commwrication Sar HL Ham awd Tty Waller Fred Sun Kangors, GresrCOM
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Communicating with an Individual
A Abls,
> first Wnpressions count - make yours positive and mamnorable

reade ¥ g Ledad adeald Lage 2500 B0 4555 M pLb NI oy >

> be sincere and be personal, e.g. say your name, ask thewrs, show
imterest in them as an individuat

Jina 5 (giliad gt padld (5 planad 0 Jiladglllags >
duad il 4y pAl g dand (F lad 3 dand S JEAY
> sec an interaction with a visifor as an opportunity - a teachabie
moment

» good service does not mean being servile — visitors will find
it easier to respect you if you show respect for them

i (30 il Fam daxi ol I s lae &F Gy B
V3 e il 13 A it (p A 30 e gead (1gSane

§ Cmar-Culiarsl Commmicalion Snn H. Howm and Bally Whilnr S Sm Masgers, CremCOM

«i< Giving good service to visitors
H3 (A B jaala Chadid 5375
1. Greot the customer immediately, where possibie,
A iy et Wls ogd Y

3 ¥ the customes is taliing to you, give them your
undivided attention.

1Y AebiA Joand bl JS BAlaS 3 g

5 Make the first 38 seconds count.
el Gaal g ol 125 081
7.  Beenergetic.
OSLadalisin, A
9. Bend the rules sometimes; be flexible.
OS Uy (pdy pamey Glpaft o3 aypbiy 0.
ac) il

Tl Sum Rargers. CresCCR
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Five steps to handling complaints i_
,_5_9\&&3\ w Cﬁ)bi aad |
1. Listenfexplare ‘
e by Sy Y |

3. VVeigh up options

O O s st Lt

5. involve the visitor in finding a solution

Ayl 850 3 Voeds

7. Take actionfimplement
l._.l‘)_.aa-\ < :)..i..-:'l .A

Red Sen Rangers, GreeniCOM

T Crom-Cutigpi Commpiogitty yp SamH, Hum aod Betty Welkee :
—

-

-Things to remember
SN caag sladd

show genuiﬂee.rnpathjlﬂdil;ﬂ;;
tg;gi;u‘m_,uu.a”_\;,\ .
stay caim; donl ralse your veice
igon ad 5V (JaiB Y -
Jet the customer express their anger
Ayt (p sy Qe g2
dont take the complaint personally
Lad cthoi LSy 5 5580 apud ¥
use “I”, not “you"
(G bl paay () piSal ppuia Jatind +

B Croes-Cuiera Communication Sem W, Hem and Belty Vellar Fod Sea Rangers, GreanCOM
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:Things to remember

+ W S caag el
actively listen; don't interrupt !
gt Syl LT Y Al ad
ask questions to determine the exact problem !

m,hmuhq,mmyg
inform the customer of the action and do it :
3ATY i lad o5 A 5 55 Ly (pead Ll |
keep the customer informed
sl (Sl pa
follow up
? Crem-Cuond Commmptcation Sam M. Ham ant Sally Weler ot Sam argarn, Daritnrl il y 38

Communicating across cultures
AR e 48 pal JiS
+ is it important?
AL Laad] Lee
* which cultures?
L Y] (5‘ .
e

+ in the future

- .
L J
10 Crowe-Ouurel Commascaian s—nn-nM (’A—us—-u—‘-‘o—a—




———— Who'is traveling?
Changes over the last 20 years ...

: $ A0 pb (sa
e ta gl algal
Rank | 1980 1990 2000 |
1 Germany United States United States
L2 United States Germany Germany
[ 3 | United Kingdom Japan United Kingdom
4 France United Kingdom Japan
5 Netherlands Ialy France
6 Japan France Italy
F 7 Mexico Canada Canada
8 Belgium Austria Netherlands
9 Canada Netherdands China
10 Austria Sweden Belgium
11 Crove-Cuftural Coremanication Zam H. Hem and Betly Welker Red Sem Rangers, GreanCOM

Tourists to Egypt are mostly ...
Cra a5 C1933 ks Craa O gadluall alira Of::

Germans

Halizns

Scandinavians

EnglistvBritons

Russlans

COther?

12 Crows-Cultural Corrmurication

Sam H. Ham erd By Yk
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"What is culture ;
Ay A L ;

+ collective of values, beliefs, attitudes and behaviours
of a group of peaple
Jaga az il A S By Clalasily s Syl ydclaal (o @
odild

° culture determ:nes how people ttunk and feel and act i
 members of the same cmtwetemi o share value
systems, tend to have common attitudes, and tend to -
perceive things in the same way
du_ngL.LJA_lu_Jo.la.\_,.‘ u_‘u.l._I._JULLJr.I_I.‘
-wtturesarenotstatnc,theyafedynam:c(constmﬂy
changing)
Cuiuwuujiﬁai_-(m:&ﬁ_l).

11 Crese-Culbrel Comsnpicanfion S M. Have winl Bty Walle Sl Son Respey CrasC0M

Elements of a culture
532 ¢} AMALY i gSa

Values Ideas sbout what is good/ad,

 Beliels Idea about how the world is; ¢.g. the

right/'wrong, monaliimmorsl, ¢.g. the
value of wildernass: respect for alders

religious or spiritual balief In the coacept
of destiny or fate

Atttudes Likes/dislikes about work and leisure,

¢.g. the enjoyment of iniellectual
stimulation or s physical challenge

Bahaviours | What peopila say and do, e.g. responding

to a question; participating in a group
activily

14 Crors-Ofiurel Commmarecalien Sarm M Hom and oy Yl At S Ragurs, OremeCOn




:want to

¥ See local artifacts
sl gl (RacY 5aalia B

¥ Buy local products
» Meet local people
: Gubad S8 . B
'f » Leam about differences and similarities
l A s by YT da ) Lo caedl B
> Attend cuftural activities, rituals and events

L:Jw_’w_,u‘,wmﬁ‘ jgean >
» See and experience different lifestyles

Lule La Yy Blall cayluud Cilidadaalia )

15 Crome-Culaxrsl Cormentmbeation Saro H. Hem and Baity Weelbar Red Sun Rangws, GrasnCOM

Your visitors want to experience another culture —they
E

__uﬁg:ﬁﬁ_%ub:ﬂﬂ* doiup

1
i

|

All visitors will appreciate you:
AN ok d g
> Being culturally sensitive when you communicaté with them
agabalaT Lasie I (DAY ol 5
> Explaining cuiturat differences
G o SDEY e ¢ pall il
> Helping with language barriers
Gl gl Jadd Jo abaelid
> Providing for cuttural and religlous differences when required

SHAY t._i‘,)m\ Casa :legﬂb 1.}_5&?.\11 cAanaayl CJ"‘:

16 Crose-Culiaal Communicaion San H Ham od Betly Whollor Red Swa Rengor, GreenOOM
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™ ‘ How might differences in yours and your visitors’

¥ cultures contribute to misunderstandings

- LAE § UBES B CUDUAY) abludd CiS
i ?ﬁﬂ\}yé«ﬂj\g\j
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17 Crumn-Cutirsl Commuricalion: S M Hes ore Dy Vingher Bat Sam Bangere. SramuiTCh
¢ < cati "
- ..& - o .
LR e 48 mall Jas
Your job may require you to: | Type of
communication:
... facilitate an experience Commentary and
with the group interpretation
... broker interaction Roile modelling and
between the group and intervention
host community
... manage intercuttural Cutturally sensitive
differences within the communication
group
... mediate intercultural Intercuitural
conflict if it occurs negotiation
4 Crase-Olsrw Cinmumurdcaion Sam 1S P o Dty Vileller Tt Som Rasgars, GreaseCOn




Summary - |

L ad

d..«d)&i |
1
|

We hope you have leamed that ... :

o pd S 18

»Rangers need to make their visitors feel welcome and valued as
individuals.

LU b g iy Oy Sy B fom g o Al 0 o o Q>
»Any interaction with a visitor should be treated as a moment of truth
worthy of careful and sensitive communication.
| Ak a5 g puy AR B (s Uil Ad o AR paSetir K I B o >
AL_;..-L..:.II_,
»Conflicts or compiaints are best dealt with by staying calm and actively
listening.
s ASSE Aa¥en g CABNAE O pE eliiud ey g o Blad Jaddd ga)

1 18 Ort-Cusltursl Cammmnicafion S H, Hatn ] Batty Weser fied Seu Rangury, GreanCOM

Summary
ALaNA
and that ... '
O
»We ali have a cutture and it colors how we think, feel and act.
(THE pa g Uy gl g U85 o gl JSn 38E N (i LSy
»Our culture is of interest to people from other cultures.
A CARBY el laaly Jaad LTS

»Rangers can use their communication skills to bridge differences that
are due to cufture.

Cila glaall (33 (A ag lea pladial Oy i pall apdalinny 3>
TS Al o AL AN (e il

L
1 20 Croms-Cubhursi Comemntcatos Bar H Ham wnd Bally Weber Red Seu Rangors, GrasnCOM,
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Thematic Interpretation for Red Sea Rangers

i el jal Ao Jaall

Making a difference on purpose!

v Thustwtic Comtmmmie e Gamn L, o s Sailby Wy At Sem fnegen, Crannt TR

Leaming Outcomes : d-"-“ uJJ

:_ 10A PG B 1 93 9K (i gas A% 5 e gl ay

- At the completion, you will be able to ...

gl Gy wl oy Taa L3
LSV A8 jeall Jaa 53 ald EROT

Go skl M S e £La

G jlaa (g 3 g2 Al 52360 375 e
explain the T in the EROT model of interpretive communication

mlﬁmamthlmﬁmhmmlmusmmprxﬁmi

¢ Thermalle Cossmase pame Savn iy, Mam sogd Bary Wale R fan Rasrgeey, SreentCie
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Learning Outcomes d-ﬂ-“ L.‘L JJ
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. At the completion, you will be able to .

AAS Aty Sl (an e A elael )
(5 Jra AS

@ shi i) mdl p Jss 8L £ 5 Al

5ysha Jsamamd pelgmg el |

» give examples of themes and now how to write your own
» generate ideas for new or enhanced thematic interpretive programs
T Theratic Communication Sam H, Hum and BelQy Yellor Red Sas Range, GreenCOM

Oy ST Ll g A Gl jlgall
Learning Outcomes ' ddu-“ MJJ
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At the completion, you will be able to ...

(5 Y o

AN D adabas W Ju B

>  develop thematic tours and other presentations
»  tell another person what you leamed

t Themetic Communicetion SamH Ham snd Baty Wellar thm

Wi
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What is “interpretation?"”
DBl y e e gl & W g >
Gl aa o cayS gilaad
APV el e g giud B
Fo A oled B g >
EFS PRESTILORCOW J U 4

> Aimed at revealing meanings and relationships, not facts as an end in
themsehes

> Is not instruction in the academic sense
> Aimed at inspiring visitors
> Aimed at providing quality service to visitors

* Themmil: Comyrapncation Ramta 4, Hurn ag DBy Yol And Sen Raspury GranaCON

Aguabaal jualic Zay )l e g 5S3 LS YN

(¢ plans 4ataB EROT 3343
Interpretation Has Four Essential Qualities
{Ham's ERCT Model)
. interpretation is enjoyable. . e e .

2. Interpretation is refevant. dalia Brag A N1 Y
— mosningful Qb Ba eny A Y1 Y
— personal .

. Interpretation is organized. oy pggia -

- Interpretation is thesnatic. I | peialdal Cpana (S5 -
Lhiale A2 Y
SR Ao (g giay LW




¥ Yheermtic Communicetion

EROTa alus paldd)
Ham's ERCT Modet of Interpretive Communication
A () g yac Gy Giad e etuelas
AV Aslee rlad #like jualie dma ) i g amg >
b ol Al pe (S48 A el o i >
agall i 5 (N (st La (0 pd 5 e 9

»  Based ontwo centuries of research

»  When all four qualities are in place, “successful’ commurication is
almost guaranteed

»  "Success” means that visitors pay altention and gef the point (theme)

Sara H Ham snd Betty Waedlar Red Sea Rengect, GresnCOM
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Think Thematically

s gun g0 il (5 el

Theme ;é Topic

| TS [T
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s Thinking in Terms of Themes, Not Topics

4 yall bl

4yl Sl
Examples of Topics _)&y‘ _);511 >
. » Coastal birds - '3__)--“ k._ﬂ ,]>

» Marine mammals

» The Red Sea . e e ew .

» Coral reefs "‘J“‘“@L}“:.“-'u-'n‘—“xﬂ)
> Animals that ive in the desert

Y Thesteniic Crvammunbcativon Samm W M el By Woller el Sem Ny

bjmy onl g (5 Sia DA e pSill

Thinking !nTem'lsofThane., Not Topics

Ll aladl
S JeNi >
Examples of Topics - oy . .
> Nocturnal snakes 4 pl C-'.._)L‘)’
Ri . .
> Historyof s vtage DVl del Ll
The importa . .
:°°nse~ing z:“e parene olyall cr“" Llaall

" T Commwricamon Sare M Hoas arut Balty Wl Aadl S R
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Thinking in Terms of Themes, Not Topics

gahlt Aualdll Hlaall lany e a2

|
|
\ oSl (pe LS i il any iy Sl gad (g0 Spaia g okl
okl e
Ry s by yomy 53053 Akl 038 (B G B bl Y
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Examples of Themes for the Topic “Birds”

1. Birds are a fascinating group of animals because of their special adaptations for fiight.
2. Native birds in this country are rapidly disappearing.
3.Caweegretsplayanexuemelyimponarmoleinmralareas.

4. Eagles and faicons help humans.

M Theeraiic Commuanication Sem H Hem s Batty Weilsr Rod Sos Rangers, GresalOM

Gl gua ga (il g Jlaa (2 K2
Thinking in Terms of Thgmes, Not Topics
Jgshils Lalal ol iamy e Al
S s a0 3 be sa s TAALGE galatt g2 90 gl pigdaal 0
SASY iy Y.
il Jakd i g1 i8S )yl G G b ddS Ll ped

Lag il 53 e SO cidonnd S8 ALD bl gy ) e 5 pad a0 LY
Lhia Shallied 3 pap o8

Examples of Themes for the Topic “Birds”
5. The turkey vufture fuifila the role of ‘nwshmleckx.'whid\hmeminwmtﬁnmhunder
6. Studying how birds fiy lad ta the invention of early aeroplanes.

S Because they are rarety seen, noctamal birgs are the subject of many superstitions and potentatly

l threatening misconceptions.

] 1T Themwtc Communicaton SamH. Ham srd Betty Wedar

R Sem Rawgons, GroanCOM L J
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i s skall Jawa g5 duland
Communicating Themes Has a Purpose!
ll .i. n .n" n -JL‘ . ! s'!n I-n}
»  People remember themes; they forget isolated facts.

Jacyi i._.x.cuwsu.gu,m,:unum:d}. 39295
» Having a theme hefps YOU prepare.

(e Bl 5 5 Juass N aud iy Sl ol e
S 3 il

>  Thinking thematically unleashes your croativity!

F Thawrat: Cowsspmicatios Sam . Heen aud Bowy Voake A Som Amagen, GupandC Ry

238 (5 yrall Jua 9 dlaal o)
Communicating Themes Has a Purpose!
e Oa 5 A ecsdlaall aal g4 (5 5aall o>
LG_‘L‘C. ?_’i:l (r'm WY' GLS-JL!A.“ Sh .h:IJ

L"ﬂ_,.-a) lﬂ:ﬁjlu
> nmsmmeswmﬂmmumamm
behavior.
. ot - > - .
Q=208 a3l Jauky jiie (5 jrae dgag OV >
e in
» Havinganinteresﬁngthemeaknos:meesmw;g
presentation.

1 Therrwiic Covremocicaton e . Mo gend By Yol Tt S Mgy CowwmtCaut
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So why is it important to be thematic?

| dﬁih‘uﬁbu‘we‘—:‘*ﬂ!déﬁj‘fﬁ@ﬂ)—?‘uﬁﬁaﬁu > |

J}Jﬁﬁhﬁjw&w‘wﬁw‘ﬂ »

s gy Jpus dhin o Dr2a s Jne 229 >
pginge 33 o de >

» If you want to make & difference / want peopieto internalize and remembes what
you said.

People forget isolated facts, they remember themes.

It makes your preparation easier / more focused.

1t makes the visitor's job easier.

v# Thyoemaiic Comrunication s-uuummaenywau Msuwmw

s Slagea 5 Jhall a1l

Sowhyisit important to be thematic?

L oap Decsdaad 2l s s ali 1l ghad _zaﬁuileé—)"\hui >

L_S}J Osaa i goad TS laa g L8 5 W ER, [P csdaady”

idg b (085 ) D) PR A Ay (ssdnd) LAY g i
oA S glay jyiy L8 Gl e Cildad

» If you want to influence pehavior. themes are bekafs, and beliets are the building
blocks of atlitudes and pehavior. By communicating themes, you are pianting seeds
{beliefs) that can ultimatety influence (reinforce of change) how people think, feel

and behave.

11 Thematic Cormmunication Sam H Ham arct Baty Wl

Wi

w o e [



Ay 3y (5 Jeall
A Theme is a Message
Lol gule (5 ghali N LAYAY Aasdd ga 5
PEh a5
Ty 13t Jigeadl o ddaYl oiy 5
Pl A1k Pl e Lda¥l ok 5

»  ltis the moral to the story.

»  Itis the “big picture.”

» K answers the question “So WhatT

» It answers the question “Big Deal?

¥ Tranmallc Coppmpeivtiin Sami, Hosn el Suily Yonler At Son Rumpum, QeppsCO0E

ALl ASE A Rial)
Themes are Whole ideas
Lny el g Bke Jan aladiudy g jrall oo el S >
» They are expressed in complete declaralive sentences.

Jeliy Jad e (5 sndtadal Jaall »
» Complete sentences have a subject and verb.
» ¢ Aaly (50 Aany jecill gBasiall Aeall 5

» A complete declarative sentence ends with a period.




Writing Themes 13 as Easy as THAT

A Jea S0 S

!
% QQSI\A\L,S\MQ'\JJ‘\LLcM’;abEEE -

Pole § 3299) .. d
O o anidny Sl i 32 1amap pinge Y
(3§ gz 3a) 7. s Ol G

Complete the following three sentences:
1. General topic: “Generally, | want to tell my audience about

" (general topic)
2. Specific topic: At its most specific level, however, | want to tell my audience
about " (specific topic)
31 Thoomtic Cosrsmmication Sam H Ham and Beity Welsr Fad Soa Rangecs, GeoenCOM

o ::\.‘*m“ a..lg_.\ _)L’.A“ S Pretx
Wiiting Themes Is as Easy as THAT
-Aalall Jaa SOl d.nS‘
3 Omsnd) samlie §f) pasal glaw e s Rl Y

(SR " o o sabial

Complete the following three sentences:
3. THEME: "After hearing my presentation (o viewing my exhbit, waking my
trail, watching my video, etc.), | want my audience to know that
S(theme)

i T+ Themrmtic Comymunicatinn Sam M. Ham ard Betty Vol frod Sok Rangars, GreenlOm

Cipr ol 3 (il Lyt salie J uadd 3 sl




28 8 13ay ,Sa- Al db
An Altemative— Think BIiG BEAL
Jaa 123 agadl (e il aficl (B8 s gl pa Bha Laxt®
IO (s x)...... O Ol agis o S22

Complete the following sentence in @5 many ways as
you can:

“When it comes to my topic, | think it is really, really,
REALLY important for this audience to understand that

(theme)

4 Thaarmiie Comprmitating Sam M, Ho ot Bamy Waler Rt S R, GO

Aiad i (5 e IS aganll pakiiany
Anyone Can Write an Interesting Theme
o B ad ) AGAY! Gavia iy 5 b Sead B
”,ﬂ)cd“uhu.l_,_amrh.u -

"p:h.ll,’ w_ Saa d..L.hYI_,u_m:.l’_ &_,.-.'A_,QCH._:.LJJ -
”(}ma.&\,immmusuw

AV E 5o Oay Gaball el o] e Gilaiad o3a (8 apT
> Make them personal ”Lﬂ_.nuk.klnlc.‘.h'a.uuy
Buikd in the personal word “you"
Link 1o things your sudience cares sbout
Six diterent kinds of snakes ive here *
- Six oifferent lands of snakes five here, and SnOwing whech IS wivch ouid Save your e *
17 Thevople: Coryracahne S 1. Houm et By Wnlar Popd Tann Wiy, CorppaDON

¥



Anyone Can Write an Interesting Theme

h}dﬁﬁnja:l)ﬂ_)c@ﬂcnum_\;_ﬂp \
»  Connect with things of intangible symbeolic importance.

5 _yeaa 5_ala L) S5 8 jathh 2

“How rivers are bom is fascinating.”
32Y y (Bha gBe diadle 95 a5 all jleSY! 05535l 2T
”t_u}::_)n Jatalt
“The birth of a river is as fascinating and mysterious &s the birth of a human”

¢ Theotic Commmurication SamH Ham snd Bety Waeilar Rad Sea Rangers, GreenCOM

LA yfia (5 e AUS apenl) aplaioy

Anyone Can Write an Interesting Theme

(i b By gecri) Sleaniih yians J3d >
»Incorporate an analogy (but don't be “comy™).

e i 3 e g5 el 5 3 D ke 3 5 B S5 Ol

‘me;imtﬁngsystemofmmetseEanﬁmbomhea!andgaspm.‘

" Jaiiyl iy o 5aad e dala) o Jaa 3 A1, SE

“To understand what goes on in an undersea volcano's plumbing system, you need ondy think of

l aprssureoooka‘andaaagitat&dbotﬂeofd\amoagnef

0 1 S D s 3 D 1 A3 Cing L S gl 27

\ Tt Themalic Cormrurscation SamH Har ad BTy Weler Red Set Rangers, GrasnCOM
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Anyone Can Write an interesting Theme

(m}EJH)S}aLY‘?.\ﬁA >

» Incorporate a metaphor (don't be comy).

BJL..'AJ ﬁﬁé‘xﬁ‘&edﬂ?@ﬁm&:ﬂ

“King Tut did 3 kit 10 ahance ciwkzation * ”i.a‘_)u:ul
5_juzmall gad (53 (5 aal) (IS (44 Kie D gl
" yeadl

“King Tut was an architect of civilization ™

12 Thesrwik Commumitaine Suem . Hom et Gy Waler Funf fomt Rintggons, CruemOONE

aldadll ydia (5 yma S arenl) andaiua
- AnyoneCanWﬁteanlnufmﬁng‘nm

> Try to build the active voice into verbs.

"This desert landscape was created by harsh
winds and drought.”

*Harsh winds and drought creafed this desert
landscape.”

*r Trgermaw Campsroacyime S . rpm et Bewy Yeeasinr P Sen Rangary, Gevanl X0

Y
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Anyone Can Write an Interesting Theme

i

» Try to avoid the verb “to be.” |

“This building is four centuries years old.”

“These walls tell a four hundred-year story.”

|

¥ Thametic Commsication Sem H Hem st Betty Weder Rud Sea Rangers, GroenCOM

(5 5w Jaad st 1 AS o L (e ol

Ways to Make Your Guided Activities Thematic

£ gunya uly 6 ra JokE
Jas (ol jad puly 3 daa J)lS

e apm 255 () B b (a L 7Pel L3130 Oped oo o >
pA SN P

ottun aazy J g (3 Al oy Sy AR DS >

Think themes, not topics.

Think full-sentenices, not parts of sentences.

Think "big deal” — what message you reatly want your visitors to take home
that day.

>  Apply E & R to make your themes more powerful.

vYyyvy

Sami Ham and Betry Welsr Foed Sea Rawxgace, GroonCOut
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s Fn JaaS 4ol Y AR Jra Ll (e calld
Ways to Make Your Guided Activities Thematic
J 93U dnad ) ClGAY) Gad Jiy (s jiall Jaad
ey daanl gl stadl g (s ad (o by )
G fadual g Slgadill aaiiod
not applicable

maka them personal
*  connect them things of symbodic importance
. use an analogy or metaphor
. use verbs in active voice & avoid “to be™

¥ Thoweth: Comwrumicaline Saen W Mo aend Buthy Youler Pl Sorn Naspurs, Grounl0

5 e U8y Galad oy il
Theme Writing Exercise
265 524 Jaad Al g 405N Jaall Cpueaady o8 |
3a3pa Slhaaall doa 059G 0
" g U ey lad i
”m.hgmgaﬁ@wm« >

Improve each of the following theme stztements:
» 'Theheanhofowocemusmaybehdanger.'
»  “This landscape is the result of powerful forces ™
¥  “There are many kinds of birds in this area *

¥ Thpmuis Coryrurecaims Sam M Hpwk are) Bty Pitier Fupt Sen Margan, mpeOCas

Yo



Theme Writing Exercise ‘

arAlodia ae D5 & el ¢ g gal o<l X

LJ:JJ?&J)LLAMM\L}AA:.\JLSJ:.AJ\JJA\J?B ‘“
MGMJLQ}A!\\JALJMCJAM@)SJWMJ‘

2 Wiite your own topic and three themes related to it.

3 Select one theme above and develop 4 or fewer sub-themes that support
it.

1 Thoswtic Commumcetion s.mu.rumuumww Road Sea Rengors, GreonCOM

——'_ E

EROT 7gad (ki

Applying the EROT Model
Theme Y3 s 33l 0 >
OF L e my s & On g5l oy o>

Organize

Relevant Enjoyable 4«3l ped iy 9oV peal daal »
Practised as TORE:

»  Your theme comes first
»  Now organize into 4 or fewer sub-themes

»  Now make it relevant and enjoyable for your audience

‘ *1 Thomatic Communication SamH Ham and Belry Wernr Red Sou Rangers, GreanCOM
b e o — A . P ‘4
|

[ ]

[
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Summary of this Module

5 I hope you've seen that
i » interpretation is nof st
fact-giving. it's an approach

2 phade H195yS5  ga

Ll Giad 5 ) Cingd Y A3 Y dee

| - I
> Al its best, inkerpretabon is
I ’ - -
organized and hematc o} I LG i oand AN
(EROT). - A
> Werprotation is simed at S5y B AubD fiy pda Uy
inapiring visitons shoul the S e S
md’am !i_smt
v 9 v Lad dy Sy A3 ISl Gag >
Pou i N Cag Y S Y Cma (154
Blasd oy Jy P

e 3l 138 Laale

Sumwnary of this Module
And that. .. ---d.’
»  Interpretationis - . - » -
puposeful Rhelpsto O oo dass A2V Lo
enhance visitor S yad f._lhafn e eldy
both resoter s OJ3d s S Wy jaP
vistors, and toproject ), peeedd  Jy3Ny Lomphd
>  Both face-to-face & wfad (3ryea) g b3
interpretation can be B e L) pladid S5
ﬁtoreachdﬂ‘ermt Ujd_’m_,n }a‘.u.l._ J.:‘.-.J..:_,Yl_,
ences. (ah e il &'Jj

Y
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Summary of this Module -‘

And finally that...

» The EROT model is
applied as TORE (themes
and organization atways
come first!).

» Theme # topic

» Always start with a strong
theme!

s It's easy to writa a boring
theme, Butwriting a
strong theme lakes time
and practice.

» Once you have a strong
theme, you're ready to
apptythe O, R and E.

ve Thasstic Commmunisalinn

oo sl !‘.
3 Gkl sie abad & EROT g5 - !
(5} pt plaiid g 6 5ad) TORE |
g pyad (e Sy 3
8 s e lad Ly 5
6 RS () WY Jan g Jn 1S Jgud O >
el y i) (g b
i Llo 095 M ke UE dpay
O hy XN e pualic il (k!
ot oy I Bl e g Addie 055
SaH Aad

SamH. Him socl Setry Wesar toad Sea Rangers, GreanCOW
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Minimizing Impacts

JL{Y\ Cya dall

for Red Sea Rangers
2V aalls Lt el ja)

T Mrnbiing impacts Sam M Hom and Balty Weler lul-l-“b-ml’ -

Learning Outcomes
5y gl Ora Lgaliuis! éguu'.m S\ geall
At the completion, you will be able fo .. .
conlCpa (SATI G g 3 5 930 s Y430 0
> List the socio-demographic characteristics of a “typical” ecotourist and
describe how they differ
1933 5 Oae Gaid Gl L pnd ) Lo Lo ¥l Galiash iadi dacl B

' > Outiine strategies for influencing visitor behavior

FoP e Jo 88l Clod Sd ony, >
> ideuﬁfytypesefbehavio;smdmnmﬁtelytobeimumoedby
interpretation

e Lt I PRLILE FRRE: JER W PR BRI

2 Wi dry bnpancts Sum W e ot Sty Veater it T Rungurs, CromaCOM:




" Profile of an ecotourist
L) il (8 Aaal

¥ They are not all the same!

ol gua lazan  guadd 3>

» More likely to earn a higher income

Zail ya pel i gl 0a >

» More likely to have a higher education — university studies or degree

-'L_;.x_ala 1;).\ U_‘n 1‘,1.4:. J‘a
»  More likely to be professionals
| Ostien ol gasall e P
>  More likely female
' Ll e pgd oyl 50 >
i » More likely to spend more than the average travelier
| sl bt By Laa Y o g gy P
l 3 Minimizng impacts Sam H. Ham and Sefty Weller Red Soa Rangers, GreonCOM
N
How do they differ?
Q . o u »
»Vary in age
Ol (8 (9ilisg 3

»Vary in family life cycle stage

L;!‘ﬂl ﬂ&‘u&&lé >
»Many nationalities (see next slide)
(Al day 52l i) S Sl (W G 5aTy B

»Ecotourists also vary in terms of how “eca” they are — occasional
or frequent; soft or hard; etc.

oo a3 5 saa (Bl Lasd g Lad (0 5iliss (il O g3l 3>
Opbmis | RS 13 Ly (R0 51558005 ) ) Al Sualial
Aadl Ju agd 5 G Zaluadl S 2050 abedt

4 wickmizing Impacts Sam H Ham and Betty Wollor Red Saa Rangars, GraenCOM

[ i 5
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Ecotourists are most likely to come from: {in order of market

size)
(Amd o2 Qi) 1 ey Cuasiaad cuailaad (5 gra 1 e
>USA
S e anad Y I
UK
2aand KLY
i »Germany
| L
l »Canada
i a3

»France, The Netherlands, Sweden, Austria, Norway, Denmark
eLaill @yl e gl il ga s
>Australia and New Zeaiand
bl iy LY

L 3 Mretiary Snpemcts Sasn M Hom s ity Woller A S Rirgars, GromC-OM

Level of commitment o be “green”
padY Q ﬁ. ﬁ:‘ 'E]_! 2

| Minimal < > “Extreme Ecotourist” !
(light green) (deep green)
TN e Y1 a

(3 iy Tl i b s

(SAGD iy




11
F#_D’e_sfimé*ﬁfgfﬁlywi nvolved or l1 i
l interactive with the environment
|l e el ¢ guS e U8l A4S
Minimal <--e-m-mam-eenms > “Extreme Ecotourist’ |
(passive) (active)
(Ladis) (3Y) 2l
() Vel st oLk
7 Minkmiziog Impacts Sam H. Ham and Botty Welior Red Sea Rangers, GresnCOM
1

Desire for physically challenge
Tlacal ciyiadl dgalsa 8 42 pgad

Minimal <-=-m=mee-=- - “Extreme Ecotourist’

(soft) (hard)

iy o3 eiall) 3 ol ¢ i) Paaniall ol gl

Lah il ¢ (shbia Lo 30 sl 233 dalpal Gy o30)
(3al

N




[ ]

Ecotourists therefore differ in:
Cua e (A0S Al 7 luw B L (e g

> Their wilingness to be responsible traveliers and to minmmuze tre:r
impads (how much they *care®)

Oy A yuaaly gl agasl Gaa Cyoildl GalsisSd padaid g 5
(" osiea" 2 el (B WS Al Y e a2l ) iy
> Their ability to be green and responsible travefiers (how much they
“know" how o)

27 ped 05 Ay el Ll Gal gy e pipdsam B
(2 agiSar S G g pr s30 sb J ) Wl gk

» Their behaviors and the impacts of these behaviors on the

environment
LB e cAShd i i adSl >

# Miremarg irpacts Saw M s and Baity Wasler oind S Rgngrs, CrownX0M

Behaviors you might want to influence:
p L ey 5 98 AN s gl
» Negative impacts on the environment {natura!l and
culturatl)
(A B J Lapld dad) b e LD B >
» Behavior that puts the visitor or other visitors at
risk
S v U TS I I B USCSS - JUT. W RS
» Behavior that negatively impacts other visitors
AV Jo e by iy I sl >
» Behavior that negatively impacts host communities
i Gadad e Gldy S5 B oS LY >

13 Mrwmpc Teasa Sem b rus il Baty Wealee Rad Sum Rargers, GremsCON
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Problem visitor management
issues/behaviors

s S Ea (y gaaen Gaa ) g ae Jaladl
S gled) g Ll

(from Activity 6)
(6 Ll ()

y 11 Minimisng Impacis Sam H Ham and Betty Weiler Red Sem Rangars, GresnCOM

What is it that we want visitors

? to DO
¢ gl Ay o L8 i 55 s M La

(Activity 22)
(22 szl

12 Minimiong Impacts SamH HMam and Delty Weller Red Sen Aangors, GreenGOM
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How can we influence them to do so?
(Activity 23} (23 _}:L'__gl)

> legisiation, regulation, enforcement, penalbes and fines
ci.l)iljci._:_,i-]w,\_',wl.l,uh;.i_"-é.c_‘:,.._%‘ﬁ »
> Rangers role modeling; monitoring impacts
SV dafin ch o5y Hpu el 5

> verbal communicationfinterpretation, written commun:cation {Signs.
pamphlets)

(dﬁﬂ,dﬁ!)ww‘i;)YVuﬂw >
> codes of ethics for visitors; rewards and incentives (e g pnzes.
school projects, volunteer awards)

e g a5 52) 58 5aly RCE 0 AT Uyoa i B

(e pliall e daus 50
13 Mirkmiaing impacs S M, M el By Whailer Butnt Sem Rngurs, GmsmCORd
Influencing visitors
- Sl
Je 3 Je Al
Amount of Authority Held by the “Leader” %
PN Ly ptady ,38 Sl
Autocratic Democratic
: & JAEN gl ol Al L
| Amount of Authority Heid by Group Members
| 4 garad slaned gy aiay 13 Akl >
T4 Mt gy brgncts Sam 4 P vt Blly Wigket l—s—w&—m

-~



Strategies we use to influence their behavior depends on their...

sl LS st Ste oD Lgauti 3 Sl Al A

» ...willingness lo behave appropriately E
(they want to do the right thing; they “care} i

| gy o d B peel) Ui W 5ha ) Sy (f (B e ) 5 |
(Q3a54n ped Aea ) goa |

» ...ability to behave appropriately \
(they can do the right thing; they “know™ how) \

O oo 55 agal) L 1S shas | sShoy ¢f e g )28 53
(sl | ghady

When is interpretive communication effective? \
15 Minkmizng fmpads Sam H. Ham and Betty Woeker Red Sea Rangers, GroenCOM i
» 1

{

— B

Cdlae Jl’a.n.“ K La ,
* ;
Action required?
eg.
JBa
> Vandals
Gl
» Deep green eco-tourist
(To pmadll yaun3) il gk gl yeitadt B
» inexperienced travelers
3_).3.5.3\ §edc UJ;J‘Lu“ 3
> Graffiti writers
ayalil il »
> Children
Jukyt »
SamH. Ham and Betty Werker Red Sea Rangers, GroonCOM J
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Action required:

‘LL\S: g_’lh.&"

. Don't know, don't care “Confrol® - autocratic

, O35 Yy Oadu Y e S3aBN LY L e
' Don't know, but care Interpretation

> i .
‘ Oyl OSIy Cpalay Y ()a e yY
Enforcement
i Know, but don't care ‘,eryl
s Y OS1 G paley e _

i Know, and care Rote model - democratic
[ . L—’Aﬂ?‘ 45 ":ﬁ:u
! ) yalgay . : = AR sl s el
| 034362y Oy 3alny (ya ¢
F 1T bieieizireg tmpmacts Savn M. Hem gnt Setry Wester Rt S Greancon
i

Summary T

, We hope you have leamed that .__ J '!’j‘ﬁﬁdu-“‘ﬁ(}‘:"
> Not alt ecotourists are alike in terms of how much they know and
how much they care about being environmentally responsible. :
Ul iy g oy of ol LAl 5 23 (530 iy Lk o) guo Lo Syl B
>Not all ecotourists have the Same degree of impacts on the
natural and cultural environment

AN Lonpld b e 3385 50 3 ol e g a3

i >Your job as a ranger is to maximize the positive and minimize

M

the negative economic, social, cutural, environmental and

i expenential impacts of the tours you conduct.

AR Lol Y a1 S b i il S e iy
WaBiS ) g BAnlad 91 e sudtis i

15 Miversang bapecty S—ubﬁ--ﬂhﬂﬁl I-s-l-.-\m
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1 Summary DA

T and mat T IOUO‘JIIOOO
»Rangers need to know what behaviors result in negative
impacts, for the natural and cultural environment, and for the
visitors themselves.
Tl e Ul B o3 bl Bl e Ll Rl Gl e 0080 o o>
e J 5 5¥ e g LAY 5 plad
»Minimizing negative impacts sometimes requires control
and enforcement, but can also involve role modelling and
allowing visitors to monitor their own impacts.
(o 3V sl (i Al Y1 (e 28 o ol ol ey a8
o Usiliy A8 I Ay J ool led 4y s Xiny g il AL RN
Sl

19 Mnimizing Impects Sam H. Ham and Betty Webler Rac Sea Rangers, GreenCOM
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Communicating with Visitors: Media Options

S5l Auklaa

a3 Ahlie Lualal i LY il

For Red Sea Rangers
Yl ol Lol Gl

1 Sl Sams H. How art By Waber Rod S Rargurs, Greasl0M

Leaming Outcomes
584l (e LgluiS) aliawa AN il gl

At the completion, youwil be ableto........ (& (SaTCagus gl olgid 2ic

»  explain the difference between persanal {face-to-face) and non-

personal media
223 (s b sflaaiD 1 Ji iy G L G >
'l- .:‘
» giveexamplsofface—to—face&non—persona!mediausedb;pa‘la
and protected areas
Gl ity Loaild ;¢ s ipaill Hud o Bd el B
M_’

>  Make use of the strengths-and-weaknesses handout when selecting
communication media
Bopmad Sy 2080 die ol ) WD,y dnind >

2 Misdin Sam . Mam ard Sut~ Fraber Hod San Rangurs GrumnlONE




44 pall J85 Jilag £ g3 - 4 Bl

Activity 4: Types of Media

» How do we communicate with visitors?
9930 qbldd cas
»  What mediafoois do we use?
$asiiod < g o) Jiluus g >
»  \Which ones of these require a “person” to deliver?
- Face-to-face activities Others = Non-personal devices
DA U ua:u.\"a._,‘_dhud.nh.a‘g.!\ Al e gl >
A.uaa.u J..D i J.:‘ Aan

3 Mecta Sam ML Ham and Betty Wsler Red Sea Rangery, GreenCOM

REVIEW: How will you deliver interpretation to
your visitors?

e g5 S p sl LS 1dan) sa

»  Two main categories of tools (media)
-  Face-to-face activities
«  Non-personal devices

Wil et g
(A2t g yg) Lot bl —
fuadd 2 bl —

»  See handout fo review the strengths and weaknesses of each

Ry S sy 3 U 3 ol ety KctsB 8550 N g elo s

4 Media Sars H Ham ard Betty Weiler Red Sem Rangers, GreenCOM
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Types: (sequential and naon-sequential)

(42l Ya ) Luad ) Jilusl
Faceto-Face JI&E

(b e g Wdiiia) $1551
Talks

Guided walks ?
E P (R JPVRR

Guided tours (vehicie based) ) .
G paiied Wb 5 ) Ao WSV 5

Performing arts (theatre, music, danctﬂ } .
Roving interpretation {non-sequential)

(uabiGa ) 4+ 2 W
Living interpretation and demonstrations
g3y AT
Visitor centres (staffed)
(Wroddad) 3,533 59 5
3 Medn Sam W, Hum sl Ballty Waller Mol St Rangars, GrapnTOM

il e aLa N B el < g4l

Non-personal interpretation devices or tools

O t_’.'l LS‘ ”Guai:nl‘ Pr= .JL&JY\“ AT
i) b 0 Y 3 LW gt g
1 :'\P! . =

P -

Non-personal interpretation is basically all types of
interpretation which are not ‘personal’, that is they do
not employ a person to deliver the interpretation.

& hiechn Siem + tmn aret By Wil ot Sus Bamgere, CremnXma
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Non-personal interpretation devices include: %

. Panels/signs .
9 s/ cAa o)

. Peg/post and brochure trails . . s e
- Free brochures / bookiets

] Ul paii 30 Cild Ahy claosh
. Salzable publications . e . . e
. Audio installations / sound-scapes R
-+ a3 A
- Portable audio systems 1 4 L

. Visitor , site specific and regional FM radio

. Automated slide shows . e .
. Videos LSl i gl Ll oy (A0 g 53 2y 2
o 3aid By
- Drive trails - I, P
, ey J521d U 0 (A 3 s
. Interactive computers . .
priaad xa Jolim A8 LR cacd g2
7 Modd Sam H Ham mnd Belty Weiter Red Sea Rangers, GreenCOM
L - - »
s yall laa ADIA
Summary of Module
We hope you have leamed that ... oo O pialad S8 3 4S5 o s
» Both personal (face-to-face) & non-personal media ¢an be used to reach different

audiences.
Lhlad iuasdll po g Luaddll A5 Y1 g slodld (S >
cuitial ¢ g abisa
> There is no one best way of communicating — it depends on the audience and the
context and what you want to communicate.

Ot o ading 5a¥1 - A jaall Jill Fa Ay ia Cund >
> Face-lo-face communication is often a more powerful form of communication, but
is also often more expensive to susiain.

e 4 puall Ji Jilusy o sl i il ol V1 Al >S5 >
AN Cua e el B gl Gl 8 LSy Sl gl cpala

. 8 Meda Sam H Ham snd Buity Waker Red Sea Rangers, GroonCOM

v
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Communicating with Visitors
e yaally Al Gl ja
Red Sea Rangers

Leaming Outcomes
5394l (e Lgluals) P'.iguu:m il A gall
———— Oafmﬁ.\i'_,i_,sdy:_)_,)l.:\lﬁw.h._)
A the comppletion of this module, you'll e sbie ko ...
> Enpluin S diiunce & disamiiafiory wvd sufaliers in Sy guided sapasience wal ghe aamgles of such
LS MMl (S0l g2 g Xpiapadl Je NI G G o i pd >
m‘&‘,hm.u_’

> Enpluin wity inteepeetetion ané oler supocks of crosmesication am ey ¥ vslr sefatnctos
e gleall (50 dadac ol g Cilitee g A5 VT e JapgsB opd 303 P
> Dufiescommumicaion wad dracalle 1 reistive buporimne of vasbel, vecel and visws) s i foce-5 dace
Cum——

i gl 5 LoD Clapalill Ll LWl Yl B pd Sl Ly o3 >
il U e B XD e 335,

» Give sxmeryples of ways et you ot eive your vislioms i your cossmssicalion

15 S i 0 ARSI e B olet B

1 Commurdativng wii Shalnrs Saum M Mt Doty Youlke' fad Sns Rangery, QrewsOCd
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When you guide an activity, you wili have to ...

I oY el 30

»Manage logistical tasks
(safety, health, ransportation, foodfrest stops)

ol Opnanlly @l gl N Jgeash Ga o3 (885 Srebaad

»Help and enable your visitors to access sites and experiences *'U-Ml ‘
(J5S do ganall N P RO I ETIn)
¥ Communicate with visitors (individuaity and as a group)
3 Commuricuting with Vislors Swen . Hum and Butly Woller Rod Sen Rargars, GreeaCOM

-

Visitors will —.. =w -J‘Jj\

» Be dissatisfied i you peglect logistical and most access tasks.
aelyiay CAAS sy LN oledd cilaal 19 cpunl ; pe B
Tl ey s gl
» Not be dissafisfied i you manage logistical tasks, but wil they be satisfied?
da L',Sl_, ci.:'_).a\ﬂ (.LF!I ;la& <aad 13 CE.J:‘J Y= ‘_,:_,Sgal >
gl L S
)Log'sﬁ;dmmostmhslsamﬁcsmmsgm
CUSd gy T fed od dlia opisy a3V O >
2,3 0 s

)ﬂwmgsi_ﬁsﬁg(bymmsm)hﬂndsﬁhﬁas(wenmmmdom).
Sy JaW gy ¥ Chpa LN e e oo pelad o >
gV el e 0583 G Laed

A4 Contwraaricating with Visitors Saon HL Hurst mivd Sty Walbar Rad Sew Aangers, GreenCOM
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Visitors will __. amas JL’,}“

>Bedissaﬁsﬁedi!younegiedtowwmu'caleotywdonmm,[‘_-uj',

el A4 Wii@.&l)‘jﬁﬁgc_iy P

»Besahsﬁedt!youommmaﬂe

el )l o Cuy gl NGB pd S >
» Interpretive communication is a satistier.
La 36 1iSy AL V15 4 el 05 idee (9358 B Ja B 22 >

Ayl ko aly 5 G ol
» Good communication and interpretation are things vistors desire, and they
impact highly on the quality of the experience.

§ Cunpenninaiing wih Vindery Sm¥t M s Solly Welsi St Sus Fangun, Grown0N

LE VT A (ol pie - Jo ¥ el
Visitor Satisfaction — Dissatisfaction with Guided Expeniences

Disstiafiens” _
Gy C.B-'J[in‘- wl'-"'JJP Q4o
- ! > -+ -
AP RERTEPER T P A5 ;Y148 el o5
Logistics and Acoess Commmication/Intcrpretation




——

J\J}“ PLu'dJ‘ C\.ﬁ.n 5..\::.;]\ dh:‘hJ\J‘ ;\ﬁlnfo dx5

Excellent interpretation is key to visitor satisfaction

Oy Sy D2 o Jemal gz o5 2050 o P
iy JUi s Bkl it 2l G el Y

»  Providing the opportunity for an experience and access to a site is important
to avoid dissatisfied customers, but ...

Ciloal 3iindy g M A ya ol i Il s 5>
I Ty e e A R

»  To defiver satisfying experiences and to achieve the aims of ecotourism, you
need to make effective use of interpretation.

7 Comsmicaling with Vielors Sam R, Hera and Bolly Weller

Red Seu Rangers, GroenCOM

interpretive Communication

e ¥ A8 pall Jd

| B [ ¥ e

1. What is communication?
Lts X

3. How do we communicate? (3 Vs}
5 Technigues for invoiving your visitors
pana il 58 F,58
7.  Using YOU, tailofing interpretation to the particular group and to your own
personal style and strengths

mn_daj:r_puwumu“_a*uedsuwwap, A
u—“.‘-‘:“ﬁu!‘.}‘)—u

8 Comemunicating with Vistors

Sam H Hara and Betly Webor Red Sea Rangery. CreenCOM

&



ad a8
(A8 Jasal) Cualiad

si ¥

# Commulenting uil Vielrs Sunil Humm s Bully Weker B S Sasngars, Qo

Face-to-Face Won
(425l g2 y) ad il 48 pall Jii

» Ywmﬂaﬂwﬂedb&gﬂemmmmmw
to communicate in your interactions with visitors and in your talks and

guided actviies
SSH 3 jna g2 Jlaay plailid LRSS e BT AXy )
us:i.:md-sb&pmlﬂojﬂulu-ﬂt‘{‘
» Ywmmmhuﬁed@dwmﬂiﬂiﬂhw;’:
understanding of what cthers are tying to say
Hagi 33 303 58 el Jii lany L5 o Y A8y B>
25y J QA Jlay W

9 Commbtaiing sl Mslws S M. Hinm ased oy Whelr At o Rurgury, GhmemnCOM
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a—_—
_verbal communication ‘\:“"““]‘

HOW: Using verbal, vocal & non

Relative importance of verbal, vocal and visual cues (the 3°V's) >
wm@ﬂ)@‘)ﬁ)@‘mwwy‘ >
VoY) G
We communicate via the 3°V'sas follows: »
Your body language 55.70% Visual =

The way you say it 20-35% Vocal
What you say 7-10% Verbal =

ALy e s quled Yere - Yo Lfipuld -
Alle et ¥ ipial-

41 Commsunicating with Vickore Sam . Hum arvd Botty Waller Rk Sou Rangets, GremnCOM

Activity 9
q Jaldall

»  Group A brainstorm examples of visual (non-verbal) techniques we can
use to communicate

Do i il (S (s
»  Group B: brainstorm examples of vocal (para-verbal) techniques we can

Jﬁ)@f&:&lﬂmdﬂﬂuﬂ3dﬂ=@wcﬁ:‘hﬁ-‘ »

use to communicate
it e d8d e dea il 3 Choao Tylens st 103yl >
172 Commueicating with Vistors Sawn H, Ham and Sely Yelier Fud Gam Rangars, GramCOM
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Visual {(non-verbat Communication
| gy (i) ) i 5l ) asiad oS
Visual (non-verbal) cues can be used to:

UL, Hl r_.y:-.ﬁ)

A VORISR I IS ) 2

(Ligis DBlaa ¥ o 55 o3 Y Laric) gD Dlaa W 0 Ny > |
» Reinforce the message '

> Modily or enhance the message
» Substitute for a verbal message (where no verbal message is being given)

Rad Sun Fuwgu, GramCIR

3 Conpmmioniing wilh Viekus S 4. M sed Bollyy Vel

Agall Juadil
Yocal (*para-verbal”) Communication

gy (3 gl Qs e a35ud (S
Vocal (para-verbal) cues can be used to

sl Jino 5 Aasiiuadd chaSl (5 55l pes
(igall A 35T) Lariiuell A (puaaSy dawd B

» Rekiotcemtim\eandwuﬁsyoummmm
your theme
>  Modifylfenhance your words (e.g. using inflection, tempo, or pitch
for emphasis)
14 Cemeicalivg with Vialem Sapt H i sott Bally Wialer Rout bm Rangers, GresnOOM




Activity 10 and 11

1. . In groups of pairs:_ brainstorm - How might you communicate

'welcome to this park without uttering a word?
&W&kw‘éwwﬂ-@m R
Syt u-“‘eeuo—ﬁemteﬂ—‘-uk—mﬂmg“h—*y

f.s_vu__si_j._n:._ﬂ’ g,ad,leS';“ihlJ

3. e Inpairs one person uses good eye contact, only one member of the

what this exercise is about. their jobisto communicate with
pooreyecontad—looldngatme_ﬂoor,

around, or staring at the other person. Recipient to describe resuit.

4. é—eo-aﬂchwwﬁ-"ds’mwo-oe@: At
RESIIVEE LT i § ri—_'c-—L-—uJuJ—-»—-“ ;
Jﬁ}'dﬁu—i‘:‘g—a_ﬂ:&—ﬂa—:‘&l‘u—jd&—“}iu'“J
230 o0 A L e ad Aipdl - B o G e

“ - m! ':ﬂu_\-r— - si .;pd - —: - -E

]

pair is told
at the other person's waist, glancing

— |

Jg3h Qa1 B
Activity: Involving your visitors

-

(3 k) e panS 5 (LG B0 HaM

»  List all the ways you can think of to involve your visitors individually
{one list) or as a group (a second list)

»  identify those you think are not suitable for aduits with an X

AR ghda (e 22 - Sl
% |dentify those you think are not suitable for suitable cultural groups —
identiy by culture

14 Wﬂwm mum-ﬂmvﬂu Mﬁ-lmm

B, b Joa S O oy o MY S5y R dacly 8 >

xmmmﬂuﬁuﬁt%ﬂyﬂ@ﬂm »

wwmﬂwuﬂYﬂ&MM>
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Ways of invoiving your visitors

» - :

LN b clnd id D
4 MQSW_‘IM” beckpach ]
CAISYI S e 5 53 b il P
> csing props
A e s omy il P
> wsing mudiiphe serses
famie pdga daiid P
4 mmﬂﬁluﬂsmh&qﬂﬂlﬂ_ﬂ*
M das Mdp(ﬁu’mﬁ&a&y&mwﬂ}y >

e A Sl

> ﬁqhmﬁdhgﬂuﬁkbmmﬂpﬂuuhﬂ

S oDy o e Gt e o el a8 fsd >

Al Ity his
17 Commesimifog ol Vishen San . Hom el Belly Wisker At St P, SpanCI0M
[ .4
»
[ |
We have done. wEm ‘T‘ M

N Ahad >
) 4 TMWMWW
Now. )
O3l
> memmmtommmdbmm
persomlstyleandsﬁ-ermis

C.UML‘;M_,YI@‘:; dael cal ddadiad P
EJH‘CJHJAJUAJ&‘,\JJZA&M

|
[ 19 Conpumicaity =ik Walers Sayn . M el By Weler Pt St Mangers, GroemOCRE
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Summary C l .

We hope you have leamed that .. Lo Aalel 331 53 oS3 O i
de‘)n?.h.n Yuyﬁﬂa&a‘&uﬁ _u.u_ﬁ >
jﬁ gy gn ol (s a—J:u Oae Sl oSl
»Visitors whose expedatlons are met will NOT bea dissatisfied, but only visRtors whose
are mel wift be
S pd A sl 4.:.:,...::.“ Lgadl Juat¥! Culld alasiiad (Sap
H L8 IO A (K e 38 omaitl 24 peall (8 dolac

>Verbalﬂvomlmdwsualmmmicm tedudquescanbeusedtomakehce
to-face even more powerful. Concentrate on sl 3 of the ™V™

Lsd 7 hy & 31 cpen ol
G peSlly pgale Ui 7 5hy JJJ ‘-m kﬂ%&

>Actively Ristening, quesumngmdinvolvingmm&orsmdsobewedto
enhance face-to-face i

nterpretation.
255 1% e Aid Ty B4 g 5“3‘5’13“ 2k

19 Cosmsariculivy with Vislas S How and Balty Weller Roaci Sem Rargers, QreenCOM
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Conceptual Design for
Trail Panels

Tips for Red Sea Rangers

&
et g) vy wg Py g g P | W Aptd P 1

m%ﬂ‘gﬁi

: a1 C -
3ol (s fi A pSa ad
Cuitbial U gl o3 (3
YOU coatrol the order in which the andience receives information
‘mm&h;:gh‘ﬂ;m
Ua-a“&t.‘_i.’:l_,ﬂcﬁ_)Y‘CJYﬁ

._.@BM

Examples: Talks, scripts, gnided tours, novels, short stonics, eic.

i

t Tralk Pasels Sam ¥ Mes gl Bely Vb Ml S Rmgarrs, CirumsCCR
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Non-Sequential Communication

The AUDIENCE {not you) controls the order in
which the information is received
Examples: Exhibits, signs, displays,
bulletin boards, multi-media, most
brochures, pamphiets, posters, etc.

T Trak Parvalt

Soum ML How arxd Betty Weller Rod Sem Rangtrs, GreenCOM % I

alliia BE By gaar a3 b Jas
Non-Sequential Communication
LN BV PNV OUPRRENTY |
406 3 ghadll bage it Y
(4e8_7) Wama Dl oy (ya gad 122 Y
Think Non-Sequentially! VLY

NO intro/bady/conclusion
NOQ transitions

NO sequential mystery (suspense)

1 Trad Panels

NO pragninz
Smen H. Ham and Befty YWeller R Sem Rangers, GreenCOM %%

i
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Non-Scyuential Communication

S e Jaa (uglic il
Use theme titles {not topic titles)
ol Osefin 1538 131 L gy Om b QB (ST
JSEYN a5 g2y Y

Remember, your AUDIENCE decides what 1o pey atienticn to sod

in what order! é
- R

»C = Clear
T Teoll Paraie St 24 P mred Wiy Vil Kol Sam Rimgars. GroweOXRs 1 |

” 4 2 G“ :3.3‘.!.;.“ Ml U.awa.a:';

Qualities of a Good Panei: The ABCs
i =»
329 = >

»A = Attractive "4= o=
»B = Bnef “, ",>
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Effective panels are designed to communicate
their themes to “Streakers!”

(35 &0 B Ay b el padlae (o ab 00
(il s ol 22 miiaial
«Streakers (1-3 seconds) (‘5H Lasd G3E o) 4dhal)

«Browsers (up to 30 seconds)
«Students {3 minutes and more)

¥ Teak Poncis

Saun H. Hamn ard Delty Weoller Rad Sea Rangers, GreanZOM .

A Tral Pawis

Two Phases of Panel Design

1. Conceptual Lf":""“‘“ ﬁnmﬂ\ R

2. Artistic Lf'a“ ?.'!'A‘Aﬂ‘ . \

% ]
Sam I Ham arxd Betty Wider Red Sem Rangert, GeeanCOM

.’I;} 5!

e
&=



(5 a Jand (p gling
Conceptual Designs Begin
with Theme Titles

* Tl Py

B—

6 a (g (53l () ginll
Jang s () gi=llS Gl
Lc}u'a"a

Theme title # Topic title

- Trad Paren

% 1F
Sam K, e e ey Yo Aok Sem Aargurs, GremeCON
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Build Themes into Titles

s (5 Fea Jaaa O 9= 1§ yia g4 Jada 4

PARY e aie0 i TEN it
b ).:..J\ Chaana _,1;..._\!\
Topic Tite Theme Tite
Agriculture Our Lives Depend
on Agriculture

The Sea The Sea—Complex,
Fragile

11 Tral Parels SamH, Ham and Bally Waller Rd San Raswgers, GreenCOM

gl b (s aall Jlaly o8

Build Themes into Titles
o guaga Jany o - & a S O s
chagall oozt jhaal b (s By pind sl
i sl Jisa

S g oy (o oyl sl g
- e &L:‘J‘,.».au_.}.ﬂ‘l.&ja

Topic THic Theme

‘The Denger of Pesticides Pesticides Can Kill

Water Contamination We Are Polluting
the Water that.

Dinossurs Drank!
% -‘
AT Trad Pands Sam H Ham s Betly Whller Red Sea Rangers, GreanCOM J

B

.‘.
|
|
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& P Jaas O yic
Lali Gyl
4l A Ol

Topic Titke

Birds of the Area

Build Themes into Titles

e gada g Sy ) yic
4dhid gl

i O

You we Sarvomaded
by 100,000 Beating
Bad Hems

Soud
W Tral Pusmis S M. M ek Bally Wl Tanst Son fnepers, GrameCON %

Write "Smart™ Copy for Extubit

G JSAKE Y. LB Y

= 45 seconsds i et pecrage vicwring e far

vaadd Jg5 b7 SH yai i

o0 el ol e | 5

SR Yo 8 YA 5a) maill Jead ol 0 iy o

(Aua idd i dhan
(o8 ATl 8 5Y e gl «
L to

L )8 (e o ClaKY ol Y ol 3y s ey e
ZAS\'\'OaL.ﬁ:‘YIS.\..UA_,igi." to 3

= Mot aduits sead 250 40 300 womds per mmimmte

* Readders peefior shon sastemces (11 10 20 word sverge)

et by

Tiazs, 223 words is the max. for the 43 - scoond stiextion spen.
* *

H Trail Paei Tam L M aved Bty Welle' ol Sus Ry, GiraepsCI0Rd
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But don’t trust “averages!”
ab yal cpa ddae Jo ab (pa Lol s (i s A S35
Remember, design to reach the “streakers!”
(i 500 N i) pa sl e le g 00
(At D 22 O padictiall @
Socakers (3soonds) (10 Lash (382 &30) Adlall

«Browsers (up to 30 seconds)
«Students (3 minutes and morc)

1* Trall Panis

-'f
SamH. Hum srxd Beity Wiler Red Sen Rargers, GrosnCOM - ‘l

11 Trad Paneis

2 S arens Saed O el =

After your “smart” conceptual design,
Develop a “pretty” artistic desigm...

"E% -
Sam H Ham and Bety Weller Red Sca Rangers, GreenCOn
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Self-guided Trail Design for Red Sea Rangers

Trails that Comnnmndcate Themes

44

il gl ol ksl
it Jahae LT ALl e

The conceptual planning of sequential and
non-sequeatial devices requires different

approaches.
&
Sasm H, Huum woetl Builly Waer T} Lo Raimgnt, QrmnCYCRa ] *
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Sequential Communication dmluln.“ 4a )I_A“ dg.i

YOU control the order 3oLl i i (2 pSaTh v
in which the audience AN ‘5“ \ o f":” ‘;.,L“

receives information

&JL&_)Y\ C.:‘)IJA-“ c';aLAﬁJL'::}uJ\ ¢ Q_p\a‘}“ ;:Lt':.o‘
M\J@)A\C_A‘JJ\JsW‘ﬂ‘ J_);.u

Examples: Talks, scripts, guided & self-guided tours,
novels , short stories, etc.

T Seli-guided Trolt Dusign Sam H, Hom ard Belly Wiler Rad Sot Ranwgess, GreonOOM i

duhuu\‘):}c:u}n“(_ﬁi

Non-Sequential Communication -

The AUDIENCE (not you) U Sady (e o2 (gilial
controls the order in «._',:‘M saladl i )
which the information .-

cuﬁ\.l“ .)\.a.'ﬁ_)\.“ _)Lum clhaa :m‘
C_!la._,.‘ cuh_):.“ USLJ cc&tﬂ.‘\cuh_)\.un]\
Sl Aglle (e o gall calita bl

Examples: Stopsona self-puided trail, exhibits, signs,
displays, bulletin boards, multi-media, most brochures

“?
L Seli-guided Trall Dasign Sar H Ham and Beity Wiaker Aed Ses Rangars, GroenOOM B .

&



Scif-guided Trails arc BOTH ‘_;ﬁ.l“ .JLIII_)Y‘ &:l‘_)Lum _).fn:l
Scquential & Non-sequential - . - -
Alalidia pe g aluliie

(o :l.
*The global design is sequential (intro-body-conclusion)
Jse) uliia je A5 i Unaa IS
(s 5%a dana
Each stop is a non-sexuuential problem (theme title)

R

st Commmmiin Jnaloiall 4 yaal) J
Think Sequertially! Aladidied j oy Si
>Intro, body and conclusion L3y (g fine (dadia »
» Use transitions between siopt b (12 ¢ ylud a3ud >
}Mmmmwwﬁeﬂrﬂ">
B b s
»Create prignanz Sl
Jubodll 138 3 0SaT o ad ] S5

M,Ywmﬂnmddﬁgl

N Sall-guided Tl Duign T L et el Buily Vol Py S Mimugpoon, Chmpsl X0 I !




Sequential Communication M‘ :&A}A\ d.s.'.’

15 8 ple § yra i)

Start with a strong global theme!

3)55&\(}&0}3&33_?3193_)@4130}@35‘
- S  ALadls e
mthmmkwnhn&amntmulusanmhacnﬂymmg
dprovocaﬁvei«}_m,. . . - .

Qﬁuygﬁebdﬂé\dmjnum

you have a strong global theme, you're ready!

!‘.h:u.au
¥ Gali-gubded Teall Dueign Saem HL Hum and Solly Waler Fand Sen Rangers, GrmnCOM % !

A L3 Y e e Guaduad Jadas

Sequential Anatomy of a Self guided Trail

| Iyt A cdadial
sxaﬁiimymmsm 15 giaall
i+ t2+ _..t"
5,aY Abaall  Aadlal
Introduction: Introductory sign
Body: All but the final stop

Lot

Conclusion: Final stop
A Salf-quisked Trall Dasign Sara H. Hamm and Batty Wellar ms—ma—cm% E
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Sequential Communication
Al Juluill dapa ) sualy o8
Envision the sequential formula:
T=t,+t,+..t, =T
(3 o 3ny ) "n (55l

(where “n” is less than or equal to 4)

it

Suduiall 48 paall Jii

T = t,+t,+..t, = T
a0 dad  gsaad cllnd Loy dhadd

Introductory Body Conciusion
Sign Stops Stop
L4
Sl guinbest Trull Cerviny St 14 P Sty Weller Pt S Samgnt,, GlummiaCI00 l I
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: GJ\ aygh Lannall

- Introductions have a purpose

aatal gl g Jlasall 5 mr iy e e
« orientation to trail's theme & organization "
udl g agaliit ady gl Guasd e
s atiract attention, crcate interest in walking
adgll ugaill .
« set stape for conclusion (prignanz) "\6_1“ -
3aall g sall Adlaa (o Budad il S o
Aol cllaiall § A 3l

o provide basic information on length, time commitment, physical requirements

)
w w‘l‘ﬂm S-Itlhn-ﬂu'wd-r ms-mm !

»Bodies have a purpose JP8 R LVEYS ginalle

-developthemme&dcﬁvuthcmganimﬁonﬂnwghﬂw

N Cang (gl Ladiale

> Conclusions have a purpose .. -
ereinforce the theme P 5 Haall pac e

AT Sell-gubded Trak Design Sam H. Ham snd Balty Wealter Rod Sea Rangars, GreenDOM
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Sequential Communication

Yo ¥ _Y 2hae s

The 2-3-1 “Rule”

(tH+ 12+ . t7) sy e Y9 S,
Concertrate ca e body ey + 1, +-8)  duadddll e LA S,

«Concentrate ou the conclusion secead

«Concentrate oa the introduction third mu.\sm)s_)

W Sabgubint el Oneign SonW. Maen and Saly Siuler Pt Son Savpet. GouanCOm !

Don’t Forget to Think Sequentiallyl
¥ Use transitions between stops
Cllaaal C Lad (r gl gl 2135l 5
> Forcatdow hefween stops
hhad Juball o Ly o geill o >
> Incorporsie scquence-based sxystery
>Create pripnanc »

Gualul 138 3 oSaTi (ye cad S5

Remember, YOU cootrol the arder of things!

]; -
W Sall-guided Tral Dusign S L Haas el By Waler Pind S Femmgure. GrvaniXCns .




Non-Sequential Communication

Tlaae JS Jaukeds aie Julube e caguly S8

Think non-sequentially in plagpin, each stop! .
AJ‘E)\AJL;MMAM saa g Y v

& NO intro/body/! lusi -
ylconclusion e JS U500 2t v/
&NO transitions within the stop
(B ) Uisea Satdai oy 0 v/
&NO sequential mystery (sgspen‘)sg - &G oae
&NO pragnanz - v

‘f
1+ Sell-guided Trall Design Swm M. Huen ard Salty Wiar Rud San Rangars, GreanCOM

Juduiidl e 48 peall Jii
Non-Sequential Communication
ddasa S5 5 e Aasly o8

Develop a strong theme for each stop!
§ ytia 558 (M Jua gl a5 e s ye dlae g 45

Play with it, work with it & edit it until it’s an inherently interesting
and provocative idea that relates clearly to the global theme of the trail.

When each stop has a strong theme, you’re ready!
W Seli-guidod Trel Design Sam HL Ham and Betty YWeiler Red Sea fangers, GreenCOM. !
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o Jualeid) e 3 el JB
Non-Sequential Communication
doaa JS die (5 yra Jand Al G gliell aaddul v
(e goin ga Jasd Al (o findl el )
& Use theme titles (not topic titles) in each stop.
Csediz | S 13 L gpg st e o J N S
dghail i 5ig Y o

Remember, your AUDIENCE decides whal to pary sitention to and m
what ordext

v Lall-gubdud Toell Dusign o ML P sniett Sty Whnar o) S, P, SO0 !

LS _))U _)\.um Hma‘.i :izl..n]s O _,S'.'ﬁ
L)?.ﬁhf oA (f"‘:)!‘

Two Phases of Self-guided Trail Design:
1. Conceptual el araail )

2. Artistic/technical il JSE/ il araail Y

z

o Sl gt Toull Dethgn Swa M, Hom and ey Weller Pt Sos famgen, SaanD0M




el aranaill oy

Jand Lol a9 (o gbim
LEJU'-A-“

Conceptual Designs Begin with
Theme Titles and Thematic Maps

‘%
11 Salf-gubdied Tial Daslgn Sava H. Home = Belty Waler Tornd S Rwrgers, CrnanCOM

5 a Jany 53l ) sl
Jana 53 ) gimdl

Theme title # Topic title

‘?
1- Self-guided Teall Design Sam H Ham and Betty Weier Red Soa Rangera, GReenCOM !
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OlhaLl aie ”Léb“ U L_C\S‘\

Vrite “Smart” Copy for Stops

B S T+ 1 Y0u G 0l ol 0 Rk T

« Mast adults read 250 to 300 words per minute

L KILE Yo LI VA (50 5 j0aid Jaad ol AV Joaay

« Readers prefer short sentences (181020 wordaverage) (e giadl (8

o faad albeasisalid i (Bkadd CA g e gia @y o
+ 45 seconds is % rough avauge viewing time s to
as) padd (e dlae o g e cigind ol pad 2 ¢
Gl A 35 2 O S 0 A5 Y

-Dsignﬁt“strukns"(n}mdmdim)
uh——ji

T Sali-gided Bull Dusign S i i el Doty Whalley'

lhald die 2 SH yal Kl
L’rﬂ:“Smt"Copyquwps

Ll 8 (S il ALY ) el 3ol @y LA ey
A YYO oLVl Baa A g AuiE £0 (3

Thus, 225 words is the maximum for the 45-second

T Sl guiaut Trell Cuaign

attention span.
S HL Have el ety Wealler Vot San. Smrgpens, ComamCOM '[ %




Go “Easy” on the Main Body Copy
(epanll 42 yo il 3a o e ) Sy AES Yo g0 G
4Try to limit main body copy to about 651075 words (remember, these words are foc everyone).
T il e gleddl (585 Guny pah JS5 o pail S palil oS -
ﬂ&agma@,w‘;)\tuﬂ@&ﬂ@@ﬂ
(Mdﬂuammmn)gwmc,. :
-Mmgelhcmofthccopyinnﬁﬂchyinwhid: subordinatc information is smaller and -
scparated gq)hiﬂliyfmmlh:mhnm((hucmrdsmfu the connoissours).
o e an el yal 5 | 36 o) ¢ A Cual
Al et 8 Slla "
There are NO FIXED RULES! Be leery of “experts” claiming to have -
% .
i
A.AISYO_,WOMC_,U'QL;AI\Q\AEI\AL -
The 65-75 Words Do Four Things i _35 & _)L.‘ Q gx »
AENPCLINT BNk u'“‘:".-.)“ls:.}i‘:n dpayi «
T35 -2 d.aa.! U.:l\ "‘E_,Ll.a.“
-
gozaga L f patiodll aal (B sl sl 4 o
[PI=E CJS“.‘u"nJ rLuAYi i
@aﬂ‘/cﬂpﬂ‘%&l&“wuhpﬂp\ﬂ- s
o bl sl s Gy g B e
+Get across the theme rapidly for the title-only reader (theme title) TR -
«Foaus the viewer's aitention on an observeble object or feature of interest (focusing
statement )
+Explain/describe what is cssential about the feature (explanation/description) -
«Connect the explanation to the global theme of the trail (thematic
) -
T Scif gpided Trall Design Sarw H, Hum arwd Botty Voelior Rod Sem Rangers, GroenCOM
-



sl Cahaa G Jlall G 8 ebaY Calld B35
Three Ways to Liven Up “Dead Space” Between Stops
Ll o ) il iy 3 0528 (5 AR nal) g5 iid

*Add s transition st the end of the mam lex] 10 onend wsers to the next stop )

Cllaadd e sl J LoD Unad 5 il 35 LU 3,50 prdid -
*Use foreshadowing Lo bint ot what is 1o come ol the nest of some sublequent 2wy
stop

Uh o )P e 8 J Dy e PAS (o pagaid jamy Jid -
sl S JESY g s ATy Uaae JS G0 Aikid A8 ye A 5
+Incorporate mystery by posiog a question of presanting sears 3 probiem they N §
can soive by carefully cbsarving seromadmgs botween stops

Be sure to resolve the mystery later!
W Sl grbdes Tk Cuvlgn St M, i sl Sy Webednsr Tind Som Moo, Gramn>OM % %

Thematic Maps Show the Conceptual Design of a SGT
B popal dally el add (M pSv

o They show the meme of the trail along with the  text of the ' 3 n
atroductory sign. -

ZS\SJ m il 'yl c:ﬂ_,n_’ M (JSA:
They thow the shupe of the trail sad the location  of the introdectory
Nn ign sad l the shope. uU:.:.J

B They show the globel theme of the wail }“‘“MG«P‘JC‘"}"/
djh&%sﬂgihudsdﬁu“ﬁ/
4.1::...“4.: -agnu.a_,smn_,

M They show the theme tithe of

T Sef guinied Trul Dusign S . Hmt e Sty Wohader Rard S8 Ramgers, TIOR8
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After your “smart” conceptual design,
Develop a “pretty” artistic design...

‘f
Siem H. Huwn an Belty Weallor Rod Sem Rangers, CreanCOM

T Galf-grided Tradl Dusign:

|



Key Elements of Ecotourism
Apagi ) pualinll

for Red Sea Rangers

aatl jadly Aagll el 5al

1 Emshpupias Swmi, Mo et Sully Wl ot Sy FRmiggisns, ConanTICR -

Learning Outcomes
52921 (pa LglualS! plann (1) Sl jhgadl

At the compietion, you will be ableto ... ]
' T S EIETCIS TR By

» mmsmwmmmm
1iad Taled y Lkl byl 3yl Ly 3 B
»  List the 3 key criteria of ecotowrism
A lalud ple WG ynd P
> mwmmenwm

growang
Lk gai y Al Ll dalpud olld 5S o1y HaMl ppmgs D
34 3
g » mmmmm«mmmmaaw
- 0l g S il Al ddpd Bl 33 >

L Yesvgurs, SrmnCOM




What is nature-based tourism?

St dabludl o L

Tourism dependent on seeing or experiencing

relatively undisturbed natural places or phenomena
) sl g S saalia o adied 3 Zalud)
legle 23 5 Zpmpalal

3 Ecclowins Sam M. Ham aref Bolty Weller Rad Sea Rangars, GreenCOM

What is “sustainable” tourism?
e tlueall Al & La

Tourism that is both economically and ecologically

sound, and which can theoretically last for a very
long time without causing irevocable damage to

the environment.
Lo Caxd g oobos® Jaa 383 3 Aaludl Lo
Bl )y sl B

H 4 Eeoleuriom Sam K. Ham and Betty Weiler Rud Swm Rangers, GreenCOM
|
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What is ecotourism?

cd il daludl A Le

MNature-based tourism plus three ctena:

AP julea DN B GV ekl Lalad A

>  a positive force for conservation (managed for both ecologic &
economic sustainabiity}

G DS e ) T e Bliad ) Cingiiglad Wdoiga >

(i.;.’xgl_,wi‘l.ﬁum

> benefits host communities

Oubad 83 e aiilyaps P

> contributes to awareness of local environments and cultures (through
interpretation).

§ Gebonhun

e s o) nad DD, B ptl iy o B oy Bpales >

. Mo gt sy Walar o B Ry,

(45 M

What is ecotourism?
Al dalull A La

Ecotourism is ecologically sustainable tourism that fosters
enviconmental and cultural understanding, appreciation and
conservation (ncludes: positive impact and retum to local
communities).

L SaY) (5805 3 Lalpuall e § 58 (b Lt Aol
AADY 5 Ll i gall agd aalian’ o Jasdy Ll
53 gadl 5 Ao 1 U Jaliy) Lol Bkindl g W yuafi

(Al Cladiaall

Savm HL Mamn el Oulity Weller Aad Ses Rangars, OreesOCM




Key Words
Aginlt Aabyedl dayi ) asldall
Promotes conservation

Kol o Blisd lae 33

Benefils host communities:
Aol Chadadd e 35010 0 g

> Respect for local cultures and enviconments
A Al , WEN J pad »
» tise of locally produced goods and services
Ul A Td Clasiy bl il >
>  Employing locals
Cuadd Sl Jaad o b A5 >
> Enhancing places visited; improved quality of life for locals
Gl Sl A (g sianay d 30 Agaii >
Fosters understanding/element of leaming
7 Ecclowiem Sien H. Hum arvd Selly Wailer Ms_%]ﬁ“ﬁ.‘hﬂj

Factors Contributing to Growth in Nature-Based Tourism and
Ecotourism

Attt g Aggalal) Aalpeadf aldi 8 pALud 3N juclintl

1- the environmental movement and
environmental consciousness of the general
public — visitors “demanding’ green products
including travel

K 31333 - Al Uzl Gl Bl (o g Al S a1 -1

S 8 Le Al ABpsa claddll y cladiall e gl

lp\.yﬂl claaall
3 Eevlouriom Sam H. Ham ard Batty Weler Aed Sem Rengers, GroanCOM
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A study of 2048 people in the UK found that...
Tl La BaaSal) LSy (ol Vo tA Lo cujal Ll 0 cinss

52 % of people bekeve that when purchasing holidays or arranging
business travel, it is important 1o do business with travel and

tourism companies that take environmental issues into account.”

3 el etindl jil aic Al (je 4l ) giiny lil (1a % O

# Ecalewine Sitmn . Hisin sk Sallly Wsllar Rt B Rangars, SN

...andt'hat

“Five in ten people said they would be wiling 10 pay more for their
holiday or business trip 10 ensure their four operator was

cormiedhemimum.'

ol
jsau.m o AR 35 S ( oa duans
O o Fhalll Jaall Ay B o3 Fal (8 350
Mfﬂ@%uﬂw“ﬁ

0 Eastamstom B . sl ivul Sully Waller Bl Sy Rgeguen, CreanCOM




A national newspoll study of 1200 Australians found that ..

O (g s Ol ga VY0 v o el Apa g A 8 il
at

*53% of the respondents were likely to seek a nature-based tourism
experience in the next 12 months.”

Uy il e agae (I 13 cuniuadl e %53+
»2hal Al & Aseshs Aolyu

11 Ecolouriem Sam bt Huw ared Bally Waller Rad Sen Rangers, GrewnCOM

... and that

“the single most important factor for people choosing a
nature-based holiday was ‘an experience which

doesn’t damage the environment.”
o
Lyl dalpudl Jaat LU Al ads 1 cladYl pale
PRl Y e p i la el

12 Ecolowhst Ham H, Ham ard Betly Weller Red Sea Rangers, GrasnCOM
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--- and another recent Australian study {EcoTrends 1393} found

that:
Slaladil) L Sud, sl jad o5 Byta g 5 4l ;3 Caia gf LS
wee O (1999 L0

‘62% of respondents said they would pay extra to go on
a tour with an ‘expert’ guide.”

2 jall il dawed o pgid |5 L rniaaddl (10 %62

”Mﬁy“wmﬁm

13 Combmplu Sun it Hun avd Belly Wik find finn Ravpueh, GrmCOM

Factors Contributing to Growth in Nature-Based Tourism and

Ecotourism (continued)
Lata g LauhaW Labsudd (i A pAlisi (3N yuclind
]
1- the envkonmental movement
Ll is nd -]
2- the development of environmental education in primary and
secondary schools
40 LA Jal 5l galie 3 oad pldd Jad 2D
3- environmental mass media

Ll Uzl LW kaisl -3

+ Eovlmpton Sann M, rim aved Bty Yoy Rt S fapiggere, SremeCXRd




»How do people hear of Egypt?
1 pae [ ol pLbd p L)

»What might make them think of Egypt as an “ecotourism™ destination?
£l Raluull dusia 33 poae f ) yins pelery 5B LB

»What might make them want to visit the Red Sea?
?_)A&y‘ J;'-‘l‘;‘)li}u'“ NA:;:.EL;';!! L

15 Ecolousies Sasn M. Ham and Beily Waller Red Sen Rangory, GreenCOM

_What is your role as a Ranger in refation to protected area
(management and ecotourism? (ACTIVITY 1

MJW\Ejéiu.im&J\am&”Jﬁh
() JoLilty Agia

1>  Draw up a position description for what a ranger actually does.
Cmily Tl n o Ve a3 pleall iiay J2oly

»  identify which of these duties relate mainly to natural resource

management and which to ecotourism.
uﬂétl_,i_pé:\u J_)‘_,A“S_)’J‘Mdmﬁuﬂtrw .\3.\.;15\,5
Aohul dalpdly Juad
»  What might be the reasons for your job changing over time?

fity) g e e il y 8 Sl ol g Lo

18 Ecolouries San M. Hamn and Selty Wailer Red Sen Rangers, GresnCOM
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Key Elements of Ecotourism
((Summary of Key Ideas
Lot dalpedll Lpeai ) ualind
(Al ASHIL Hadly)
Nature-based tourism is an important and fast growing segment of tourism.
BBl W i Fplhi b gecdells )
Laly ol oy pai Sy 3, 0L
2. Ecotowrism is a special kind of nature-based tourism that seeks to
AnSdaly ddgiy, ) t,_'n”als edald ¥
T dod dany o Sjas iliad e

‘-_.)_kn_'l_, ‘:-Ll:l_l ,_,.r.-,.l_, u.'l__l__l_l
7 Eodtan Sam M. Hosm arud Bulty Vitnler et S Rsagpe, O

1. Visilors increasing want to be green — to travel responsibly — and
are wiliing to pay for high quality nature-based tourism experiences.
QJ_JJM.GJ JJJ.‘ UJMUJ.DM_L.\J i..lf_u'_, |
Y P B B | th.i_u er.h.l_AJJ t—"‘—‘ .g_,...l u.
2 Emmsmmmmmrwmm
ecotourism and protecied area management are partners.

anSdala W Y o) Beo it ¥ G wad - Aii ADe ¥
LMJWM&HJJQJ.iJMw
3 When you speak to or guide a group of visitors, you are still doing
yompbasanatmdmmmnager

f.uLuj_:el.Lsu_s ,lgmc.ua__-m_,_,;_n_,uaj_,..l]
4...1_:_L_L.l:a..‘

r

18 Eonlansion S M. Hoss ard Ouil'y Wnker B Sy Ngeopars, CroupmCRd
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PRACTICUM ACTIVITIES

ACTIVITY 3: Stages of the travel experience

ACTIVITY 5: Getting to know your visitors:

ACTIVITY 7: Cross-cultural communication

ACTIVITY 8: Cross-cultural communication

ACTIVITY 10, 11: Visual (non-verbal), vocal, verbal communication
ACTIVITY 17: Sequential matching exercise

ACTIVITY 18: Sequential activity — transition-writing exercise
ACTIVITY 23: Minimal impact:

ACTIVITY 24: Preparing your thematic walk or tour

ACTIVITY 25: Design thematic exhibit or panel (non-sequential communication)

ACTIVITY 26: Design a self-guided trail

Misc:

Themes, Themes, Thems

Strengths and Weaknesses of Different Interpretive Media
Planning Table for Self-Guided Trzil Project

Template for a Strategic Communication Planning Process
How a Strategic Communication Plan Might Look

Template for Media Selection Matrix
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PRACTICUM ACTIVITIES

ACTIVITY 3: Stages of the travel experience
For Activity 3 — imagine that you are:

* bus tour group of seniors

* local families joining a day long walking tour
e birdwatching club from the U.S.

* agroup of international business travellers taking a day off
® wmversity marine science study tour

L= I FEC S I R T

Sslad g2a¥ Lsadd ) e By s .
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PRACTICUM ACTIVITI LS

ACTIVITY 5: Getting to Know your visitors:

Jo arrived a few minutes early for his afternoon guided walk as planned, and saw that a number
of his group were standing around waiting for him. He noticed two family groups, each talking
among themselves, even though each had a girl that appeared to be about the same age. One of
the family groups was clearly arguing about something; the other was fussing over a childina
stroller who appeared to be on the verge of a nap. One elderly couple was sitting on the bench;
he made a mental note to check for walking and hearing aids once he got up closer. One
younger couple stood away from the others, and Jo noticed when he got closer that they were
speaking German. He wondered how many of his group had already been on a guided walk
here, as there were several guided walks at this park and it was not unusual for visitors to join
two or three walks during the course of their visit.

Question 1: What questions might Jo ask the early arrivers before beginning his walk?
Question 2: What questions might Jo ask of the entire group at the beginning of his guided
walk?

Syt Jo D adic 0 PLA

o Liamg oY 55 (S ) 25 Mg L R G D sk 16y o 63 gt | S e S
cp e O AR 8 poF
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PRACTICUNM ACHIVIT ik

ACTIVITY 7: Cross-cultural communication

You walk up 10 a [Russian? American? Where there is 4 breakdown in communication ] Why
do you think this could be? Whar do you do about it? How can you avoid this in the future?

In reviewing what you know about [put what cultural group it is herej cultures, vou might
conclude thar ..

:Misunderstandings sometimes arise from cultural differences. Next time, You might try ..

their photos will attract many more Italians to Egypt and the Red Sea. They are very polite and friendly and
unaware of how much damage they could be causing 10 the reef. The ranger doesn’t want 1o spoil their vacation
but offering an infraction but he realizes that he must intervene for the sake of narure

e (rp ) s 3 St s . Wl L ezl ;"'"L:"-C'-—Jc," (LIS
o Al Gk 3 Lt U e, *-JC:.!‘_..H
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PRACTICUM ACTIVITIES
ACTIVITY 8: Cross-cultural communication

Divide into either 3 or 6 groups.

o [For each observed behavior listed in column 2 of the (able, and without discussing this
with others, write down what belief or value you “infer” from the observed behavior or
circle one of those listed in column 3

o Ifyouareingroup 1, just answer for all the ones numbered “1°7; if you are in group 2,
answer the “2s" and if you are in group 3, answer the “3s”

o After everyone has had time to write or respond 10 each behavior, compare the
similarities and differences.

o Discuss what someone from another culture might infer from the observed behavior.

¥

U Observed behavior Examples of Examples of inferred
category characteristics and beliefs and values
behaviors observed |
Clothing and make- | 1. 4 little dirty and _—T- impoverished
up wrinkled | » uncaring
s arrogant
‘ 2. Very informal and e immoral
\ somewhat immodest o respectful
| 3. Very formal — jacket |
i and necktie
Verbal and vocal . Speaking very fast and | e bored |
behaviars \ very loud e excited 1
: 1 e conceited l
| 2. Formal and stilted use | o Self-centered
\ of language uninterested
\ 3. Animated, full of « respectful
- expression and
\ frequently interrupts
Non-verbal behavior | 1. Standing very closeto |e shy
and touching other o rude
person o friendly
l o flirtatious
\ 2. Standing back and e polite
. avoiding contact
|
i 3. Lots of eye contac!
| .
even with strangers
Social interaction | . Man engaging woman | e racist
with others : in deep conversation e sexist
| o egalitarian
2 Woman engaging mdn | e promiscuous
in deep conversation . shy
3. Men and women

standing in separate
_ sroups conversing

[ " = L
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PRACTICUM ACTIVITIES

ACTIVITY 10, 11: Visual (non-verbal), vocal, verbal communication

ACTIVITY 10B: Para-verbal communication

[se a suitable audio or videotape of an interpretive talk, walk or program,
or a motivational or political speech.

Participants need to be in small groups of 3-4 for this activity. and use the

worksheets.

In the tape, LISTEN for examples of bad and good use of para-verbal (vocal)
techniques such as clarity, volume, pitch, pace. modulation and stress.

Were they used to
(a) reinforce / enhance the message

(b} modify / enhance the message
(c) did the speaker's para-verbal ever contradict/undermine

his/her verbal”

ACTIVITY 11B: Non-verbal communication

Use a suitable videotape of an interpretive talk, walk or program.

Participants need to be in small groups of 3-4 for this activity and use the
worksheets.

In the video, look for examples of bad and good use of non-verbal (visual)

techniques.
Were they used to
(d) reinforce / enhance the message

(e} modify / enhance the message

(f) substitute for the message fe.g silence. or body language for
non-English speakers or those wito might have diricudty
hearing, understanding. efc.)

(g) did the speaker's non-verbal ever contradict/undermine

his/her verbal?



i Listen to the tape and try to identify vocal techniques used by the speaker.

|

(Good pronunciation?
Distinct words/sentences?

Careful and/or effective use
of colloguialisms?

Other

1 - -
Technique Tick if “yes, 7 Comments
this was used” (e.g. done well; done poorly; ltow it could be
improved)
Clarity of speech

Pitch and volume

Voice projection?

(everyone can hear)
e Pleasant sounding?
e Enthusiastic/motivating?

Other

Pace
o Speed is appropriate?

o Speed is varied?

o Use of pauses?

Modulation and stress
e Not too monotone?

Variation used for effect?

Can you think of an example where the speaker used a para-verbal techniques to ...

(a) reinforce / the message

rb) modi~y / enhance the message

v 0w o wi BT ®EL & W



Listen :5 the video excerpts and try (o entfy non

TYEIDGIRCIILGUES Ussl I, e SCedns

Technique i Tick if “ves, | Commeni
' this was used fe.g. done well: done poorly: overdone: how it
by the ' coudd be improved)
L speaker” ————
Body language /
movements
* whart was used 1o uid
communication?

- * Physical appearance,
{  posture, orientation in
i relation to group?

i

: Facial expressions
: o smiling?

* variation?

o Other

- Eye contact
i o Used o aid
| communication?

|
{
[
%
| Hand/arm gestures
- Used to aid

' communication?

Won-verbal habits

~* Nothing too distracting?

Can you think of an example where the speaker used a non-verbal techniques to ..

{(a) reinforce / the message

(b) modify / enhance the message

(c) substitute for words to deliver the message



Animated speaker caeiose

First speaker:

Volume low

% The pitch and the tone didn’t change.

% Pace continuous speed.

» Language, He didn’t redefine the key words using other language.
(key board- input unit, monitor- output unit, cpu-central processing
unit, the electronic mouse “in Arabic”, browser, search
engine...etc).

» Too much body movements like swinging, displaced facial
expressions, little eye contact, weak gestures, no smiling (reflects
absence of self confidence).

Second speaker:

» Volume higher.

> Pitch and tone vary.

» Pace is slower and changes for emphasizing.

» Language - key words are stressed, technical word for mouse said

in English and Arabic.

> Body language - calm, friendly and inviting.

6/12/02 5:01 PM
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PRACTICUM ACFIVITIES

ACTIVITY 17: Scquential matching exereise

ACTIVITY 17: Using Transitions in Sequential Interpretation

This is a simple matching exercise that can be done individually or in pairs
using the worksheels. Most of the examples have more than one correct

fabel.

Match the examples and the transition techniques by drawing lines from the labels of “type of
transition” on the left to the example that illustrates it on the right.

So far we have been looking at plants that have
built homes for insects. The next plant we will take
a closer look at is very different; this time its
special adaptation is designed to eat insects, not

house them!

Okay, let’s walk on along the trail to where we can
find a group of plants that were commonly used in
traditional medicine.

Encouraging visitor observation

Let’s move on now to where we will see the

Mystery
vegelation starting to change as we climb higher.

We will now move on and as we walk into the
mangrove I'd like you to look around and consider
what problems the plants in this environment have
to overcome in order to survive.

Exception to the norm

Let's move now to our first stop. That’s where we
will find our first clue to how these plants survive
in these harsh conditions. See if you can spot it.

Foreshadowing

As we move along now, 1'd like you to see if you
can spot another ant plant that looks very similar
but has a spiky surface, not smooth like this one.

.se‘r ||t
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PRACTICUM ACTIVITIES

-
ACTIVITY 18: Sequential activity — transition-writing exercise
L
52
,a‘\f\f { } ACTIVITY 18: Writing Transitions in Sequential Interpretation
IXF ;

) -

=,
TS RN

REDO WITH EGYPT EXAMPLE THEN TRANSLATE: T -
Think about the walk to Venus Baths af the Grampians National Park. You are leading a
guided walk under the theme “The bushland is home to a wide variety of animals,

S

providing shelter and security to large and small.” -
Read each of the following and then write a transition statement to lead on 1o the next stop. -
Use each of the 4 types of transitions you have learnt at least once. You can think of more than 2
one type for each if you are feeling particularly inspired!
1. (at the beginning of the walk — you have just set the stage for the walk, introduced the theme, a
and shown a few props from your backpack to illustrate a range of animal homes (e.g. bird’s
nest, snail shell, spider web under a piece of bark, photo of a tree hollow). You are now going
to move a short distance where there is a big gum tree with scratch marks and other evidence of &
a koala’s home.}
.................................................................................................................................................... B
o : -
2. (after discussing the home of a koala, you are now preparing your group to move to a bush
covered with lerps, where you plan to talk about how they live and what they eat, and to look
for and talk about spider webs, dragonflies and the homes of other insects.) i
-
---------------------------------------------------------------------------------------------------------------------------------------------------- )
3. (after the lerps stop, you are going to move into thicker bush where there is a thornbill’s nest. -
At this stop, you plan to invite discussion about other stick-building homemakers.)
.................................................................................................................................................... [ ]
-

....................................................................................................................................................



L

(you are now leaving the creek. On the way 0 the next stop vou know there are several tree
hollows that can be seen from the track, although you know vou will need to give some
coaching on what to look for and where.)

....................................................................................................................................................
....................................................................................................................................................

....................................................................................................................................................

(you’ve stop at a hollow tree and discussed how you know that a family of Boobook Owls lives
there. You are now preparing to move to the last stop, Venus Baths, sculpted rockpools where
there will be an opportunity to recap the walk and the theme.)

....................................................................................................................................................
....................................................................................................................................................

....................................................................................................................................................
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PRACTICUM ACTIVITIES

ACTIVITY 23: Minimal impact

ACTIVITY 23: Read the following code of ethics for guides and identify which are relevant (o
being a protected area Ranger in Egypt:

The certified nature or ecotour guide:

1.

2.

3.

adopts best practice standards in relation to:

a.

b.

safety, based on a combination of the law, their organisation’s policy and their own
Jjudgement;

communication, interpretation and the education of visitors, including the provisicn of
accurate information;

customer service, by taking responsibility for the health, comfort and satisfaction of
visitors;

product promotion; and

their own leadership and presentation.

is committed to implementing minimal impact principles and practices.
This includes, but is not limited to:

ma WA e AN R

involving visitors in implementing and monitoring minimal impact;
operating (driving, walking, riding) on the tracks provided.

choosing campsites carefully;

ensuring fires (if any) are safe;

dealing appropriately with rubbish;

using toilets provided; -

protecting native species and habitats (including avoiding any harassment of
wildlife);

avoiding the use or purchase of endangered species and products; and
avoiding bringing firearms, flora or fauna into protected areas.

endeavours to maximise the positive and minimise the negative economic, social, cultural,
environmental and experiential impacts of the activities they conduct with tourists and other
park visitors. The certified nature or ecotour guide:

a.
b.
C.

0 e

demonstrates an understanding of and respect toward local cultures and environments;
operates in accord with relevant legislation and regulation;

operates in accord with any guidelines or local rules of the host community, expressed
or implied;

conveys to visitors the value of local cultures, traditions and environments, and the need
for sensitive protection;

portrays realistic images of the host community and the environment in question;
explains what it is that constitutes accepted behaviour in the areas being visited;

leads by example, uses positive reinforcement and takes corrective actions where
necessarv. to gain visitor compliance with suggested practices; and

W



is committed to eco-efficient resource use

respects and, where appropriate, seeks to build good relationships with local people,
colleagues, customers and any other visitors to an area. based on-

a. justice - fairness and good faith in dealings;
b.
c.

compelence — the delivery of services us promised.

utility - in practical terms, a determination to plan and deliver tours with maximum
benefits for all concerned:

expecting and respecting differences in ability, ethnicity, culture, religious beliefs
and personal values, including giving consideration to the space and privacy needs
of all parties; and

allowing adequate time for observation and reflection by customers (where
possible).

is committed to ongoing professional development, such as by participating in any activities
that will upgrade their ability 1o communicate with and manage clients within sensitive natural
and cultural settings.
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PRACTICUM ACTIVITIES

ACTIVITY 24: Preparing your thematic walk or tour

Questions and Reminders for Each Group
|) What is vour group s theme?
2) Who is going to present each of the three parts?
3) Don't forget to develop transitions between.
a_ the introduction and the body
b. the body and the conclusion
4) Remember to incorporate at least one use of foreshadowing in your talk.
5) Remember to incorporate at least one use of mystery in your talk.
6) Do you have an anecdote (personal story) in mind yet?
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PRACTICUM ACTIVITIES

ACTIVITY 25: Design thematic exhibit or panel (non-sequential commaunication)

ACTIVITY 25:
Planning an Interpretive Sign, Panel or Information Board

. STEP 1: Who is/are your audience(s)
(See Strategic Planning Table, Column 2)

STEP 2: What are your objectives? In other words, what do you hope tc achieve with this sign or
information board? Why are you interpreting? See Strategic Planning Table, Column 3.

A. Objective(s) for enhancing visitor experiences:

B. Objective(s) for protecting resources:

C. Objective(s) for protecting visitors:

B. Objective(s} for generating public support:

STEP 3: What is the theme of this sign or information board?

(See Media Selection Matrix for this audience & Strategic Planning Table, Column 4)

Note: Information boards may communicate more than one theme.

STEP 4: Theme title:

STEP 5: Main text:




Yo Lkl
Al haglea e g i da gl o) AY Lkl

£ 304 g a1, oYV 5 bl

() d3ee U.«_»..'Gi)'xu\".lagjasﬂl Jdya _)LJ)

Tha ylaall da gl G b DA (e At 3 Jali g2 La g 3 3 sy Tlitaal A La A0l 5 plast
- € 35,V Alany o400 130

(¥ a3ae PEN PR | Ll Jse )L"")

gl SR el (Glal) G -

£3 J gall Blaa (nidaal) casa Y
¥ Al (Glal) G ¥

el e ) genal) (laaly ¢
T&Mi;_,l)m:ﬂhgji‘_,hh::\mni,hﬂl
(&b apatal cga il st Lasladil Opin g 2l 038 pa el dbis ) 16331 33 ghoaa S
e n IS a5 o e ghaall o )l (Jans 3 2L ale
05 sha Jang (g3 o il 1@add H 5 glas)

:u.u;ﬁ)“uaiﬂ:i.ualilli_,]a&ﬂ




LStop “1” theme title:

(a) focusing statement

(bj an explanation or description about a feature or Seatures at the stop

(c) a statement that connects Yyour explanation to the theme of the self-guided trail

(d) a transition to the nex: stop (perhaps foreshado wing or mystery).

LStop “2” theme title:

(@) focusing statement

(b) an explanation or description about a feature or Seatures at the stop

fc) a statement that connects Your explanation io the theme of the self-guided trail

(d) a transition 1o the next stop (perhaps foreshadowing or mystery}

Repeat for the third stop if you have time

]




PRACTICUM ACTIVITIES

ACTIVITY 26: Design a Self-Guided Trail

ACT!VITY 26: Designa self-guided trail

r,
bZA
L -
.

\' We are now going 10 g0 through an exercise where we will map out a mock
self-guided trail applying all the techniques we 've been learning here today.
This is a group exercise.

rWorking in a group, develop a thematic map for a self-guided walk.

1. Choose an area within a particular park that at least some members of your group are very
familiar with, and that lends itself to a self-guided trail. You need to know enough about the
environment to be able to inventory what features or points of interest occur in the area, and it
needs to be an area for which you already have a theme in mind or can quickly write an
appropriate theme.

3. Draw a map of the route, indicating features and locations of interest. (Use flipchart paper for
this.)

4. Start with the “body” (which are all the stops along the trail except for the last one). For the
purposes of this exercise, select only three stops that will support your theme. On a real trail,
the number of stops will depend on your theme, the target audience, the size of the area, the
terrain, etc. You might have many stops, but you will never have more than four main ideas.
This means that some stops may reinforce the main idea given at a previous stop. (Mark the
map with the THREE stops you've selected.)

n

Prepare a mock-up of at least one stop using the attached worksheet. This should include (I)
the stop’s theme litle, (2) a brief text that includes a focusing statement, interpretation of the
feature of interest, a thematic conneclor, and a transition (see "What Goes Into a Stop” on
pages 324-327 in Chapter 9 of Environmental Interpretation). Also include a rough sketch for
an appropriate illustration or photo.

6. Mark on the map where you will conclude your self-guided trail.
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Themes, Themes, Themes .
- \ -
Deciding on your theme is the most important decisien you make in designing any
type of interpretive activity or device. Your theme is the moral of your story, the
& take-home message that visitors will leave with. It takes ime to write a strong
» with it until you've got a

draft, and then edit it and “play
nteresting and provocative (and factually correct) for

theme, interesting and

theme. Begia witha

statement that is inherently 1
. your target audience. When you start with a strong

engaging interpretation is almost certain to result.

[
Here are ten examples of themes you can “play” with:
& . ‘[hcbeatnyofthiswkawedhsﬁrstinhabhmﬁsandupunedtheimaginaﬁon
of an entire nation.
"
. owhaeisthemysta'yofnamre'sd&signmo?eappam:tﬂmninthedepthsof
an ocean.
s e s ot
. mwﬁdhfemthlspm‘karehcrebmnselhcyhavewbchem-—thﬂ'cis
nowhere else for them to go. mNaﬁonalParkisthcirlastfoo;hold
o
. The)ODicanyonwasn'talwaysﬁ:emandpeweﬁﬂplmitmtoday.
d Sporadic but powerfully violeat movements of earth sculpted it.
. Thcbirthofamightyrivu‘isaswoudmasthcbiﬂhofaninfmt As much as
' mmmmmmmoﬁ:sﬁnmmum
. Thedeadliestofallanimalsmigminthkpai_k
8 . |
- mtﬁaoryofaedSapmtectedmsismstoryabomﬁuains.haoesandﬂu
will of a peoptle.
‘ ) -
" . PeoplckecpoouﬁngbacktothekcdSmbwwsethemkwpswmingbmkto
y them.
[
. Snakahaemﬁ‘iendly.as!ongasyou'mamﬁxermke.
d . Oneofnamw'sgchstexperimemwumectaﬁonoroomlm&
P Remember, you can strengthen 2 theme by:
1. Making it more personal and connecting it to things of mtangible, symbolic
_ importance
|
2. Imorporatinganmwalogy in the theme statemen!
-
‘meummmwmm&moowﬁmmrml&um

- Hrehads, Egypl



Tl Al sl

U A Pl IREEVESEIP R 3 S i L 0dT LG ol gr st et O
e b .J,,'-,_-.3:;,,'.-_,x_.-,d,-.,a,_t;fauw;d.o&.ur‘{,-ur_w,\,)m;u-l,&nm__.)\,__,,z__gm
PERTERVRUANE S -.:u,_,uL;fé));nﬂ;.na,_;jpsﬁuj‘u,\hmyyf@ﬁﬂ\)u,_;gt.;,_..,-

ey TR B e Ju)ym,l;r_-:;ﬂg..a;q,,Kutyatq\j,,,d,;,gsjs

Wyt Of akiSis syl Ueal 328 ted
Ll e L,h..u,‘i,g,_lﬂl e o ) bkl e J wat .
et Slesd ;ﬁa,u\r,.asua,.bgc_a:;o&,.\»ﬁv

sl s g BB S e Y] amy OF S0 Y ity e Y La B3 gy AR 0dn O RN M e
.},-.%\uh.l.-dn,n_,i!\ XXX Rigds-

i _)_."}‘J L’E."\_n‘ pHER ..'-'\;';\.'J‘ oF AT r}:“ e by ‘jj.“ r?—J‘J ;}J.L'q can Lila O_S! e XXX L;Jl_, C)! L]
Amhiize oA S

_;.L\:.;.h;.bw,»J:-.u,::ivga,l..h.ia;.:-d,;ur;}tga‘yhaxaao;-sdigﬂﬁb,_lapal .
o pich

.i&&lch&&cﬂ&ww&ﬁaﬁl .

apens 3314 J SN e p I AR BT G RSO
TR PP PR NP R

| Ll Bl o8 M Wi 0555 I D) @
.Qb}lqhﬂ\‘;lﬁ&h:m‘q)\ferhﬁ‘.l’i .
:Uﬂqmj»rn.:hi:_uij.l:

ey degeks DA U el iy Tt slazol -

ol iab rU.:f-:-.«\ =Y

e ——

. ¥
o i B LT TETAN TP IT T PVl e A

TR e -

T -

o mw wr e

e
®



Strengths and Weaknesses of
Different Interpretive Media

(adapted from draft Parks Victoria
H&E Manuai 2001, Melbourne, Australia)

Choosing approgriate media will require finding the best matches for-

* reaching your targeted audience

* conveying the relevant messages about the area, destination or Site to
this audience

= the site (aesthetics and durability to weather and vandalism)

More than one interpretive medium may be needed to reach different
audiences.
The following table fists the advantages and Non-personal interpretation media
disadvantages of different media (or methods) included in this table are:
availableformsitedeliveryofintelpretam Panels/si
Personal in retation media included in
mislablearet?m . Nunbemdpostandbrodmhﬂs
*  Face-to-face (quided walks, talks) *  Free brochures / bookdets
. slide(tancs, roving intespreters, performing *  Saleable publications
atsmeWe.music,dance)md *  Audio instaltations 1 soundscapes
demonstrations

*  Visitor Centers (staffed)

Thelulu-‘nglableisbasedmmmbylﬁdnd * Site thic FM
mmmw.mmamdw . RegfogﬂFMrado
in Alury. *  Automated sfide shows
*  Videos
. Drive!!aiis

*  Computers
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Suen s and weaknesses of interpretive media

i,

A

R

 iMeditge
Fac:-to-face
intcrpretation,
including:

. guided walks

- taiks

. siide talks

. roving interpreters

. performing arts
(theater, music,
dance)

. demonstrations
and 1* person
(costumed)
interpretation

g e e

Can be tailored to th .

audience.
Flexible and responsive to .

interpretive opportunities (e.g.
sighting of a rare species).

Visitors can ask questions
and receive answers .
immediately.

Presentation content can
always be up-to-date.

A quality presentation is
credible and good for public
relations.

jntroduces a personal
element and can be a
highlight for a visitor.

Allows for inter-activity
between interpreter and
visitor.

Allows for debate and
discussion.

Can invoive the visitor.

Research suggests that
people retain moré from
doing than reading.

Feedback and evatuation can
be obtained immediately.

Volunteer and contract guides
can be used.

Discussion of management
issues and messages can be
encouraged.

Program of events may
encourage repeat visitation.

Enthusiasm and passion can
be communicated by the
interpreter.

Guided tours/activities can be
used to manage visitors.

Guide can perform a variety
of roles (e.g. safety, law
enforcement).

Can encourage appropriate
environmental and cultural
behavior.

Can be responsive 0 a varied
audience (e.g. children and
aduits).

SpiuDisadvantages.
Relatively high cost of
provision on a per visitof basis.

Only a small percentage of
visilors may benefit due to
limited availability and group
sizes.

interpreters can suffer burnout
if constantly presenting the
same program - difficult to

maintain creative presentation.

Not all staff may be suited to
personal interpretation
activities. Careful staff

selection and training required.

Availabitity of interpretation is
relatively fixed in time and
place.

Guide can be viewed as a
threatening authority figure.

B [ i [

i



Panels/signs,
including:
= Labels

+ Information shelter
panels

Cvatades i
Always available for the
visitor,

Common and accepted form
of delivery — visitors may
expect and welcome these
facilities.

ISadvAItahes

Visually intrusive if poorty
sited.

Can encourage visitors to
focus on the signs themselves

rather than on the environment
being interpreted.

+ Trail head signs Most visitors are comfortable Can encourage a passive
. with the written word. approach to the environment
« Wayside or traii .
sideyspaneisl Enabie important themes or :a_iher lhaa: an active
interpretation messages to be discovery” approach.
signs communicated. Infrusive in naturalwilderness
Maps are helpful for site areas — can detract from
orientation. E{(Der_ieme of a natural or
istoric area.
Can be used to direct visitors . .
to particular areas. Risk of repetition of messages
Genetailymediwn:olong andof_‘lowes-tcanmon )
term, low maintenance wd eerl mm"."’ mpf ﬂy‘m ie
fixtures. stonies.
Can incorporate shelter from N . .
sun or wet weather. a::d good design, production
A hierarchy of material can . .
be presented so visitors can n‘f;mm amﬁ' :ma"d
choose their own interest o ) i
level. Infu_:nl:m 1S not “portable’
Displays designed (can’t be taken home), so
that they can :: updated messages may be forgotten.
reasonably easily. Subject to vandalism.
Large eye-catching graphics Permanent material can go out
can be used. of date.
paper Temptation to put too much
ge:stabﬁsh . information on signs.
identity. Generally do not cater for
Lowoostofprovisionmaper children.
visitor basis High initial cost
Can feature both permanent
and lemporary material,
Numbered post and Always available for the Need to ensure brochures are
brochure trails visitor. reprinted and brochure boxes
Relatively low cost to provide are restocked.
On a per visitor basis. On-going printing costs,
Reasonably non-intrusive on Brochures may not be
fandscape. available to visitors (may only
Relatively flexible — posts can be available at one entrance.
be moved if they use symbots for instance).

rather than numbers or
letters.
Require simple materials.

Information is portable and
brochure can be taken home
after visit.

Need to ensure that the
features at the pegs are still
evident/relevant

Requires reading skills.
Potential litter problems.




Strenglhs and weaknesses

Free brochures I
booklets including:

« Fliers,

. Self-guided trail
notes

. Canbe updated reasonably Tentioned in the
easily. vrochure/booklet.
. Useful icebreaker for foving

rangers in communicating

with public. _
Saleable . Caninclude a large amount . Depending on staffing, may
publications of information. not be avaitabte for purchase
mclu.dmg: . Color pictures and good on site.
« Guidebooks quality maps and illustrations information may go out of
. BOOkI ets can be ind date.

. Souvenir guides

of interpretive media

i e ey

Can be distributed at
entrance.

Many potential distribution
points.

Information is portable and
brochure!book\et can be
taken home after visit.

Can be targeted 10 specific
audiences and sites.

Detailed and sophisticated
information can be presented.

Can make use of diagrams
and Nustrations.

Relatively inexpensive to
produce and maintain.

Information is portable and
may be widely read (e.g. in
schools, fibraries etc.).

income generated may
enable further editions to be
produced.

Can save printing costs ifthe
demand for free publications
is reduced.

Can increase recognition,
respect and status for the site.

Canserveasa souvenir of
the visit.

-

*

potential litter problems.
Require reading skills.
May not be valued by visitors.
Not interactive.

Can encumber visitor's
interaction with the resource.

Can be more expensive in the
long term if numerous reprints
are required.

May not always be availabie to
the visitor.

Need to ensure dispensers are
always stocked.

May not encourage
observation beyond the sites

Cost may exclude some
visitors from purchase.

Large amount of preparation
time and funding required.

Amendments are reasonably
time-consuming.

Some visitors object 10 paying
for information and may miss
out on the message you want
to communicate.

bt

| 8
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Audlo mstallahons !
soundscapes

- Voice and sound
effects

- Listening posts

Effective for c:ealmg
atmosphere (e.g. at historic
sites}.

ideal medium for oral
histones.

Relalwe!y expensive to
produce and install.

May be aurally intrusive
{voices generaily more
intrusive than other sounds)

{indoors and = Direct first person Some systems can be
outdoors) commentary possible. expens_ive or difficutt to
- May be automated . Avoids some limitations of maintain.
using movement- signs {message iength, effort, Automated systems do not
sensitive lasers, or reading skills). allow for visitor choice.
controlied by a Generally visually Messages may be missed by
push button unobtrusive. some visitors (e.g. if they walk
« Tape can become a saleable past oo quickly).
item - can be listened to at Pessible impact on wildlife.
home. If not carefulty sited, sound
« Reiatively easy to update. may conflict with other noises
in the area making the
presentation difficult to hear
{"sound bleed).
Portable audio »  Flexibility — visitors can Relatively high production and
systems switch on and off and adjust a operating costs.
tour to their own . . . .
These require visitors ' f pace Substantial effort involved in
to camy or wear . Eqw_mediunfororal supervision and administration
equipment in order to histories of the system — loanhire and
receive the signal, . Direct first person retum, replacing batteries,
The systems generally commentary possible. tapes and compact discs,
allow the visitor to heaith reguiations regarding
control the message  «  Can be produced in a variety use of ear phones, elc.
(stop, start, select of languages. Can sometimes be difficult to
;:fgrmb’é:éﬂ?}; Avoids some limitations of syndmmze {o the site and
. » EE signs (message, length, establish a logical sequence.
include audio effort, reading skills)
cassettes . Can hinder and discourage
(Walkman’), compact . High dramatic capability — group interaction.
discs ("Discman’), good for historic and cultural
minidisks or wands. sites. Separates fistener from
natuw‘anboent sounds.
« No or minimal impact on site. R § ¢ repd .
« Ease of use means children oﬂapalommm
can be independent of This is less of an issue with
parents. compact or mini-discs.

Can relate audio to feature of
site.



Strengths and weaknesses of interpretive media

Visitor spele'c FM
broadcast

In this system, &
portable, pre- -tuned
headset is supplied to
visitors and their,
location on the sile in
relation to low-
powered transmitters
affects the message
they receive in their

Avoids some limitations of

portable audio systems as
above (e.g. replacing worn

tapes).

No impact on site.

Ease of use means children
can be indeperdent of
parents.

Recording can be a saleable
item.

Inflexibnty ws;tor must fit

iheir pace to that of the
commentary (or take the
headphones off).

Can be difficuit to synchronize
to the site and establish a
logical sequence.

Effort involved in supervision
and administration of system.

Can discourage group
interaction.

headphones. Separates listener from
natural/ambient sounds.

Site specific FM Avoids some of the problems No use to people without FM

broadcast of portable audio systems. radios.

in this system, low
power short range FM
radio transmitters
relay a message
continuously at a site
and visitors can pick
up the information
using their car radios.

Not visually obtrusive.

Good for reaching people in
cars.

New and different.
Fairly low running cost.

Further separates people from
the outdoor environment.

Requires instruction signs for
visitors.

Moderate to high installation
and operating costs.

Possible transmission and
reception problems.

Talking billboards are
an example.
Regional FM radio Ideal for reaching car-based Often difficult to tune to,

. audiences. Search mode on radios not
mésr g\itr??o low Messages can be easily sensitive to low power signais.
medium range FM changed. No use‘to people without fm
radio transmitters Not visually obtrusive. car radios.
relay a message over Visitor chooses whether to Messages often general, short

a region, town or
extensive area with a
general message
which is repeated
continuously. Visitors
can pick up the
information using their
car radios. Tourist
radio stations are an
example.

listen or not.
Low running cost.

Range of information can be
delivered.

Potential for advertising
income.

and commercial.
Requires roadside signs.

Moderate to high installation
costs.

Possible transmission and
reception problems.

[ .-
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Automated sllde
shows (wath or
without narralion and
sound effects)

« Slides from single
projector

« Slides from
multiple projectors
with a range of
effects {fade,
superimpose)

Always available for the
visitor if automated.
Common and accepted form
of delivery — visitors will seek
these resources through
habit.

Potentiat to combine visual
and auditory matesials info an
interesting and stimulating
presentaticn.

Useful medium for
communicating management
messages.

Slides or slide sel can be a
saleable item.

Rﬂla!iveiy high cosl of

production and installation.

Maintenance issues —
replacing shdes, fixing
equ:pment etc. may mean the
shide show 15 out of order for
long penods. especally in
country areas.

Material may go out of date

If a general show, cannol be
tailored to the audience.

Videos

Always available for the
visitor if automated.

Typical form of delivery —
visitors will seek video
resources through habit.
Potential 1o combine visual
and auditory matesials into an
interesting and stimulating
presentation.

Saleable item.

Useful medium for
communicating management
messages.

Very familiar to visitors as a
form of communication.

Can cater for children.

Can be seen widely beyond
site (e.g. schools, fibraries).

High cost of production and
installation.

Maintenance issues —
replacing tapes, fixing
equipment etc.

Material may go out of date.




Strengths and weaknesses of interpretive media

Drive trails
including:
- Brochure
. Wayside panels

« Sound (using a
localized shaoit-wave
radio broadcast to
the car radio or
audio cassette)

Can encourage visitors to

A a2 e I

explore larger areas.
Can spread visitorfcar traffic.

Sequentia! defivery of
material.

Can use a range of sound
effects and narration to tell an
interesting story.

Novel form of delivery.

Audiocassette may be a
sateable item.

Possibly expensive to produce
and install — depending on
nature of drive trail.

Visitors may not get out of cars
{which may, in fact, be
preferable).

Computers

including:

« Touchscreen or
controlled with a
keyboard/mouse

+ CD-ROMSs

Increasingly expected form of
delivery — visitors will seek
computerized resources
through familiarity.

Virtually unlimited amounts of
material can be incorporated.

Can cater for children.

Still novel! form of delivery for
some visitor groups.
Interactive.

CD-ROM can be a saleable
item.

Expensive to produce and
install.

Potentially high maintenance
cosis.

Potentially the equipment can
be out of order for iong
periods, especially in country
areas.

Need for trained staff.

May not encourage visitors to
explore the naturatfcuitural
environment.

Visitor Centers

May have a
combination of:
« Display panels

« Automated slide
shows

« Audio elements

« Computer
interactives

« Tactile interactives

« Take-away
publications (free
and saleable)

Can cater for large numbers
of visitors.

Very familiar to visitors as a
tocation for obtaining
information.

Potential to combine a range
of visual, auditory and
touchable materials into a
stimulating and captivating
presentation.

Can present more in-depth
information to visitors,
including management
issues.

Can be an outlet for saleable
items.

Can cater for children.

Can provide visitors with an
opportunity to ask the on-duty
staff person or volunteer (at
the information desk) specific
questions of relevance to
their visit.

Provides the on-duty officer
with opportunities to
communicate

Very high construction and
installation costs.

Cost of staffing the information
desk at the Center or training
volunteers to staff the Center.

Maintenance issues -
equipment etc. May mean
computers, videos, slide shows
or interactives are out of order
for long periods, especially in
country areas.

Material may go out of date.
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Planning Table for Red Sea Rangers' Self-guided Trail Project’

Task?

Target
Completion
Date

P:':rsou(s)J
Responsible

Comments

Select a location for the trail (this
could be an existing trail or a site
where a new trail will be
constructed). See pages 316-318.

Decide on a medium for the trail
(p. 312 and 314)

Conduct an interpretive inventory
along the trail route (p. 330-331)

Decide a theme for the trail
(p.331)

Develop a thematic map (p. 331-
333)

Write the texts for each body stop
and the conclusion (p. 324-328)

| Prepare a mock-up of each stop
| (p- 333-334)

| Design and write text for the
| introductory sign (p. 328-329)

' | Decidg pp materials and

'I fabn? processes

Rcséarchcostsofmatmalsand
r for developing the trail and
op a budget

' Developed by Sam H. Ham and Betty Weiler for Red Sca Rangers Practicom on Applied Communication, funce 16-24,
2002, Sharm El Sheikh, Egypt, Academy for Edncational Development (GreenCOM Project).
2Pagt:mnubersmt‘crtopagcsiﬂlhcI:‘.nglishvm;iun of Environmental [nterpretation by S. Ham (1992). The page numbers
in the Arabic translation will not be the same. You witl be given these dunng the Practicum Junc 16-24.

> Because this is a group project, in most cases multipic peopie will be assigned 10 a task. and many tasks will neod 10

involve all of the Rangers
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. - '
Goal t Strategic Audiences

" 1A, All visitors who

| utilize face-to~-face or

' non-personal interpretive
| services on-site

| Enhance expenences

2 Protect r2sourcss 2 A Divers

2.B Hikers

How a Strategic Communication Plan<Might-Look For x Hyputheticai Park’

__()__lz{__ec'nves Rehavioral Oncomes

Example of Kev Themes”

. A.l Visitors who utilize interpretive
services wiil report that thev contributed to
thetr expenence in a positive way

(Themses focused on protected valucs of the site)’

I A.2 Visitors who utilize interpretive
senvices wiil report being inspired about
~ark values

(Themss focused on protected values of the site).

- A3 Visitors will be able 10 find their way
"3 <tes. atracuions & facilities.

{Themes focused on protected values of the site)

= A | Divers will not walk on coral reefs.

-

- B.1 Hikers will pracuce mimmal impact
miang technigues.

2.B.1.1 Plants here grow by the inch but can die by
the foot.

2B.1.2 o

- B.2 Hikers wll pack out all garbage.

pr — R . S g wa AW g ? Ay
. i L w.l-i‘q-{:;.,-h- .
R N

N

1.C Overmight campers

|

2 C.1 Campers will use gas stoves,

- C.2 Campers will camp 1n designated
s;1e8.

2.C.2.1 People can casily upset delicate balances axt
relationships in the natural and cultural environment.

] 2.D School groups
f

-.D.1 Teachers will monitor student groups
. at all umes around indigenous artifacts and
| Enes.

2.D.2.1 Removing or disturbing the cultural objeess
and relics within our protected arcas is illegal,

CPartiipants wall Al ina fow of the shaded boxes in order 10 practice <unking sirategically about communication and interpretanon.
“he thermes i thas column wil be incorporated 1to o Jedia Selecton Matns s the final step of the Strategic Communicauien Plannung Process.
These tnemes wal te ste coecic and focus on w it 1 aeaificant apas: the park ond ns features. Sce “Themes. Themes. Themes™ handout bv § Ham for examples




. ...Template for.a Strategic Communication Planning Process

i

Goal

|

Strategic Audiences

Objectives . Behavioural Outcomes

Key Themes'

}. Enhance visitor expericnces

12

_ Protect resources

3. Protect visitors

\
|
|

4. Promote public support for PV
and its programumes and services
(PR)

" The themes in this column will be :ncorporated into a “Media Selection Mawnx™ as the final siep of the Strategrc Communication Planning Process.




Template for a Media Selection Matrix

Audience’

Themes for this audience’

Media

Gulded wali_gl_ —téur

Theme 1

'fheme 2

Roving interpreter/ranger
patrol

Park Note

 Self-guided trail

a
Brochure

| infonnation shelter panel

Jrail head sign

Theme 3

_Wayside panels

Website

*

“Living history demonstration

Slide show

\frdeo

Soundscape

Drive trail

Audio tour

;nteractive computer

F’erforming arts event

[pterpretive center display

! — Construct a separate matrix for each audience — see calumn 2 f the Strategic Communication Planning
Process table. Place an X' in each box to indicate which mediatnol will be txed 1o communicate each thens

- to this audience.

? — Write In the themes fiom column 4 of the Strategic Cormmunication Planning Process table, Add more thenw

cohmmns as needed.
;—Addoﬂ\errnedlaasmeded.

a




t 3, Protect visitors * 3.A Al hikers 3.A.1 Hikers will respect the roie of rangers

. and advise them if they see park behavior
or activity that is lnappropnate,
uresponsible or dangerous.

3.A.2 Hikers wll register at trailhead.
3.A.3 Hikers will store food properly.

+ 3.B Overnught campers IB.1 Overnight campers will follow all
regulancas and restrictions with respect to
the use ¢ fires and stoves.

~ 3.C Scenic overlook users 3.C.1 Scemce overlook users will stay
behind mzardrast

. 3.D Students
]
-+ Promote public support for PV [ 4.A All visitors 4.A.1 Visitors will report having positive
and its programs and senices ! image or PV

E 4.A.2 Visrtors will sav that thev are picased
! with a PY"'s management of the site

" 4B Local residents ! 4 B.1 Lecal residents 1 widl report havinga Lo o e

‘ aositive maee of PV ‘

i 4.C Locai residents 2 4 C.1 Lecal residents 2 will report having a | 4.C. 1.1 Pzxs generate valuable tncome for regional
! {indigenous) positive :magpe of PV, COMIMUIITES.

positive :mage of PV:

4.E Srudents 4 E.1 Srudents wiil report having a positive

:
} 4.D Teachers/parents 4.D.1 Teachers/parents will report having a
i
; unage of PV s . _ L e




ANNEX 7

Dr. Sam Ham and Dr. Betty Weiler’s CVs



Sam H. Ham, Ph.D.

University of Idsho, USA
sham2@turbonet.com

sham@uidaho.edu

Dr. Sam Ham is Director of the Center for International Training and Outreach and Professor of environmental
communication and international conservation in the University of ldaho's College of Natural Resources, Department of
Resource Recreation and Tourism. He also holds courtesy appointments as Professorial Associate in the Departrent of
Management, Monash University, Australia and as Affiliate Professor in the Department of Recreation Resources and
Tourism at Colorado State University. Dr. Ham teaches graduate courses in interpretation, environmental
communication, international issues in nature conservation, and recreation and tourism management. His research has
focused on ecotourism guide training and obstacles 10 formal and non-formal environmental education in Latin America

throughout North, Central and South America and in Europe, Asia, Australia and the Pacific, reaching a combined
audience of more than 31,000. He has authored more than 170 publications including two widely acclaimed books on
interpretive methods (onc in English, which has recently been republished Vietnamese, and the other in Spanish) and is
currently co-authoring another book which will be the world's first text ecotour guiding and interpretation. In addition,
he is executive editor of the Applied Communication book series for Fulcrum Publishing in the US. Professor Ham has
presented numerous papers at scholarly meetings throughout the world and is the author of a comprehensive interpretive
planning process that has been adopted by Ecuador’s national parks, and subsequently by the U_S. Forest Service and
Bureau of Land Management for application in several recreation and tourism areas in the U.S.. Dr. Ham has served as
senior editor and publisher of the Journal of Interpretation, and as National Research Chair for the National Association
for Interpretation. Dr. Ham has received the University of Idaho's Outstanding Teacher Award, Outstanding Advisor
Award, the UT Interfratemity Council's Outstanding Professor Award, the College of Natural Resources’ i
Advisor Award, and has 4 times been awarded the university's Alumni Award for Faculty Excellence. In 1994 he was
recognized with the University of Idaho's Award for Teaching Excellence, the university's highest honor for teaching In
addition, he has received several regional and national awards from the Association of Interpretive Naturalists and from
U.S. federal land management agencies, and has 3 times been selected 1o the University of Idaho's "Intemnational Honor
Roli” for faculty. In 1990, he received the National Association for Interpretation’s highest honor, the "Fellow” Award,”
and in 1992 was appointed to the Commission on Education and Communication by the World Conservation Union
(IUCN) based in Switzerland.

ACADEMIC EXPERIENCE:

Presemt Director, Center for International Training and Outreach, College of Natural Resources, University of
idaho.

1978 - Professor, Resource Recreation & Tourism, University of Idaho.

Present Courses taught range from introductory level recreation professions classes 10

graduate level courses in interpretive methods, ecoturism, environmental education, and international
conservation. Advises graduate and undergraduate students in nature-based tourism, environmental
education and communication. Current research focuses on applications of behavioral theory to
tourism, environmental communication and education.

2001- Adjunct Professor, Department of Management (Tourism), Monash University, Melbourne
Present Australia.

199] - Affiliate Professor, Department of Recreation Resources and Landscape Architecture, Colorado
Present State University, Font Collins, Colorado, USA.



International Experience:

2001

2001

2001

2001

2001

2001

2001

2000

2000

2000

2000

2000

2000

2000

Ecotourism consultant for International Resources Group, Ltd. (IRG), Washington, DC. Developed work
plan and Scope of Work for ecotourism assessment and development in Bolivia as part of

USAID/Bolivia Strategic Objective "Forest, Water, and Biodiversity Resources Managed for
Sustainable Economic Growth."

Training consultant for Charles Darwin Research Station, Galapagos Islands, Ecuador. Conducted a
follow-up three-day training program on guiding and interpretive methods for Galapagos guides.

Training consultant for Sarawak Ministry of Tourism, Kuching, Malaysia. Conducted interpretive guide
training and training-of trainers-programs at Bako National Park.

Training consultant for Monash University and Parks Victoria, Australia. Lead Training Consultant in
development of strategic interpretive planning training modules for Parks Victoria, Melbourne.

Training consultant for Monash University and Tourism Tasmania, Australia. Conducted guide training

and training of trainers programs for ecotour and historic site tour guides at Port Arthur and Strahan,
Tasmania, Australia.

Planning consultant for Wildlife Conservation Society, Gainesville, Florida, USA. Team member

responsible for updating the management plan for Copan Ruins World Heritage Site. Led information
gathering and development of public use component for the plan.

Training consultant for Sarawak Ministry of Tourism, Kuching, Malaysia. Conducted two short courses

on ecotour guiding and interpretation (one for guides and one for ministry personnel and university
professors).

Training consultant for Charles Darwin Research Station, Galapagos Islands, Ecuador. Conducted a six-
day training-of-trainers program on guiding and interpretive methods for Galdpagos guides.

Principal Investigator in comparative analysis of cruise-based interpretive guides in the US, Australia and
Galapagos Islands, Ecuador, funded by Monash University, Melbourne, Australia.

Training Consultant, Government of Spain. Design and delivery of a two-day workshop on environmental
interpretation for protected area management. Santiago de Compostela, Galicia, Spain.

Training Consultant, Government of Denmark. Design and detivery of a two-day workshop on
environmental interpretation and ecotourism guides and interpretation specialists, Danish Forest
College, Fredensberg, Denmark.

Training Consultant, Queensland University of Technology and Center for International Training and
Qutreach, University of Idaho. Translation and subtitling of training video and workbook for
distribution and training in Spanish-language countries.

Yisiting Scholar, Dept. of Management, Monash University, Melbourne, Austraiia. Delivered 12 invited

public presentations on environmental interpretation, protected areas and related research (5 weeks,
May-June).

Training/research specialist. Represented the University of Idaho and Monash University (Australia) in
discussions with Malaysia Dept. of Wildlife and National Parks about training needs and ecotour
guiding in Malaysian protected areas. Kuala Lumpur, Feb. 10-17.



2000

2000

2000

1999-
2000

1999

1999

1999

1999

1999

1999

1999

1998

Training consultant for Argentina Vision, a Buenos Aires-based travel operator in Argentina. Conducted
a six-day training program on interpretive methods for ecotourism guides operating in Argentina and
elsewhere in Latin America.

Kevnote speaker, First Symposium on Scientific Tourism in Patagonia, Argentina, March 13-24, Parque
Nacional Alerces, Chubut, Argentina.

Co-guest editor of the Journal of Interpretation Research special issue on interpretive research in
Australia.

Training & research consaitant for the Academy for Educational Development (AED), Washington,
DC.. Conducted follow-up training to Panama's first Ecotourism Guides Course; analyzed data for
study of Panama-based ecotour operators; developed instruments and training data collectors for a
study of visitors to protected areas in the Panama Canal Watershed. Financed by USAIDVPanama
through the AED administered GreenCom Project.

Research coasultant for Argentina Vision, a Buenos Aires-based travel operator in Argentina. Conducted
evaluation of tour products and developed recommendations for interpretive guide training and
product/market diversification for ecotourism.

Research consultant for German Development Agency (GTZ) and the Patagonian-Andean Center for
Forestry Research and Extension based in Esquel, Chubut, Argentina. Conducted field surveys and
outlined project implementation procedures for the ecctourism and environmental interpretation
component of a sustainable development program aimed at increasing carbon sequestration and
economic development in the Lake Plata-Fontana watershed in southwestern Pstagonia.

Training consultaat for the Tourism Cooperative Research Center (CRC), Griffith University, Australia
Developed and delivered a workshop on communication psychology and environmental interpretation
for ecotour guides and park interpreters, Cairns, Australia.

Training consultant for the Victoria Parks and Wildlife Service, Australia. Developed and delivered a
two-day short course on interpretive methods and guided tours.

Training consultant for the Queenstand Parks and Wildlife Service, Australia. Developed and delivered a
two-day short course on applications of communication theory to park and resource management
problems.

Keynote speaker, international Symposium on Society and Resource Management, Brisbane, Australia,
July, 1999

Training & research consultant for the Academy for Educational Development, Washingson, DC.. Co-
developed and delivered Panama's first Ecotourism Guides Course, 8 three-week training event on
guiding and interpretation. Financed by USAID/Panama/GreenCom Project, Gamboa Tropical
Rainforest Resort/Panama, and the Smithsonian Tropical Research Instinste/Panama.

Development consultant for the Bioparque Estrella (Star Biopark) in Monterrey, Mexico. Conducted site
visit and developed recommendations for expansion and improvement of guiding and interpretive
services, staff training and infrastructure development.

Training consultant for Development Training Project financed by US Agency for Internationa!
Development/Nicaragua through the Academy for Educational Development, Washington, DC.. Led
two-week course on training of trainers and observational field trip for Nicaraguan protected areas and
tourism specialists,



1998

1998

1998

1998

1997

1997

1997

1997

1997

1997

1997

1996

19%6

Training consultant for the Tasmania Parks and Wildlife Service, Australia. Developed and delivered a
two short courses on interpretive methods.

Academic consuitant for the University of Costa Rica, School of Biology, San José, Costa Rica. Served as
external advisor to faculty and students in the graduate program on environmental interpretation.

Training consultant for the Argentina Vision (a private ecotourism company) and the University of
Patagonia, Argentina. Taught course on guiding and environmental interpretation and advised on
development of an academic department and graduate degree program in ecotourism and
interpretation, Puerto Madryn and Esquel, Argentina.

Communication consultant for Special Expeditions, Inc., New York in collaboration with the Charles
Darwin Foundation, Quito, Ecuador. Led conceptual planning for a marketing campaign aimed at
raising funds to support conservation projects in the Galapagos Islands, Ecuador.

Training consultant and keynote speaker for Interpretation Australia national conference, Gatton
College, University of Queensland. Presented conference keynote address and conducted 3 technical
workshops on environmenta} interpretation.

Training consultant for Scottish Highlands Tourism Task Force, Inverness, Scotland. Conducted two-
week lecture and clinic tour for 200 Scottish interpretive specialists, Inverness and Edinburgh.

Research consultant for the Academy for Educational Development, Washington, DC. Principal
investigator in a one-year marketing analysis of visitors and interpretive needs at Parque Nacional
Volcan Masaya, Nicaragua. Financed by USAID/Nicaragua/GreenCom Project.

Training consultant for the Academy for Educational Development, Washington, DC. Led delivery of a
5-day course on interpretive design for parks and protected areas, Managua, Nicaragua. Financed by
USAID/Nicaragua/GreenCom Project.

Training consultant for the Academy for Educational Development, Washington, DC. Conducted 3-day
foltow-up training and evaluation of field interpretive development projects in three Salvadoran
protected areas. Financed by USAID/El Salvador/GreenCom Project.

Research consultant for the Academy for Educational Development, Washington, DC. Participated on
technical advisory pane} responsible for guiding research directions and methodologies used in the
design and evaluation of environmental communication interventions in GreenCom Project countries
including.

Training consultant for the Academy for Educational Development, Washington, DC. Led delivery of a
5-day course on environmental interpretation and thematic communication parks and protected areas,
Granada, Nicaragua. Financed by USAID/Nicaragua/GreenCom Project.

Training consultant for the Academy for Educational Development, Washington, DC. Led delivery of a
5-day course on behavior analysis and strategic environmental communication planning, Granada,
Nicaragua. Financed by USAID/Nicaragua/GreenCom Project.

Image research consultant for INBio (Instituto Nacional de Biodiversidad), Costa Rica. Conducted image
analysis among internal and external constituencies and provided recommendations for image building
and image management.

Program development consultant for Siberian Tiger Project financed by the Homocker Wildlife Institute,
Moscow, ID. Conducted field interviews, developed research instruments and developed



recemmendations for environmental education program development aimed at hunters and sludents in
the Russian Far East.

1996 Imstructor in six-week course, "Program Development and Sociai Marketing for Salvadoran Environmental
Educators,” financed by USAIDEI Salvador (CLASPII) through Development Associates, Inc.
Washington, DC. Course taught for 25 Salvadoran environmental educaiors on the University of
Idaho campus.

1996 Training consultant for USDA Forest Service, Caribbean National Forest, Puerio Rico. Conducted three-
day workshop on environmental interpretive methods for staff of EJ Yunque Tropical Forest
Interpretive Center and other Puerto Rican agencies and organizations.

1995- Academic director/instructor for Development Associates, Inc. Washington, DC & USAID/E} Salvador.

1996 Designed and led delivery of a nine-month Spanish-language course on protected area planning &
management for 18 Salvadoran environmental planners. Course taught on the University of Idaho
campus.

1995 Planning consultant for the GreenCom and PROMESA Projects in EJ Salvador. Conducied field studies

and developed training plan for formal and nonformal environmental education components of & broad
cnvironmental management, sustainable development project. Financed by US Agency for
International Development through the Academy for Educationai Development, Washington, DC.

1995 Training consultant for the Centre for Environmental Interpretation and Manchester Polytechnic
University, Manchester, UK. Delivered two-day lecture series and workshop on the behavioral
foundations of interpretive communication and interpretive planning,

1995 Research consultant for the Academy for Educational Development and USAID, Washington, DC. Wrote
discussion paper on the application of human behaviorial theory and research 1o designing
environmental communication and education interventions for biodiversity conservation in Central
America.

1995 Training consultant for US Peace Corps/Guatemnala. Taught 3-day course on strategic planning for
environmental education for PVCs and host country counterparts in Rio Honda, Guatemala

1995 Research consultant for the Academy for Educaticnal Development and USAID, Washington, DC.
Conducted field studies and developed recommendations for behavioral research related 1o
environmental communication and site-based interpretive programs in Honduran protecied areas.

1995 Training consultant for GreenCom Project/El Salvador. Led two-week course on training of trainers and
observational field trip for Salvadoran protected areas personnel. Financed by US Agency for
International Development through the Academy for Educational Development, Washingion, DC.

1994 Academic director/instructor for Development Associates, Washington, DC and USAID/Bolivia
Designed and led delivery of a one-month Spanish-language course on nonformal environmenta!
education methods for 25 rural community leaders from Bolivia. Course taught on the University of
ldaho campus.

1994 Facilitator/Keynote Speaker for Guatemala's F irst National Workshop on Environmental Education,
Puerto Barrios, Guaremala. Contracted by U.S. Forest Service {Office of International Forestry) and
U.S. Agency for International Development.

1994 Planning consultant for the Wildlife Conservation Society, Paseo Pantera Project. Participated on
multidisciplinary planning team for interpretive development and reconfiguration at Tikal National
Park, Petén, Guatemala.



1993

1993

1993

1993 -
1995

1992

1992

1992 -

Present
1991 -
1992

199}

1991

1990

1990

1990

1990

Planning consultant for Charles Darwin Foundation, Quito, Ecuador and Government of Spain, Madrid.
Participated in planning and preliminary designs for three visitor centers in the Galapagos Islands.
Financed by Govermnment of Spain, International Cooperation Agency {AECT).

Training consultant for USDA Forest Service and USAID/Guatemala. Taught three-day course on
environmental communication methods for 50 technicians working within USAID's "Caminos
Rurales" Project, Petén, Guatemala.

Training consultant for World Wildlife Fund, Latin America Division. Delivered five-day course for
project managers and technicians on strategic planning for environmental education within sustainable
development projects, Oaxaca, México.

Academic director for Central American evironmenta} education MS degree program at the

University of Idaho. Directed graduate program for fourteen Central Americans studying

environmental communication and interpretation at the Univetsity of Idaho. Funded by
USAID/ROCAP Regional Natural Resource Management {(RENARM) Project.

Training consultant for University of South Carolina, Baruch Institute. Taught two-day
course for 20 Salvadorans on environmental communication methods and environmental awarencss
campaign planning.

Training consultant for USDA Forest Service. Lead instructor on environmental communication
theory and application for two National Interpretive Skills Courses, Asheville, North Carolina and

Portiand, Oregon.

Training consultant for the World Conservation Union (TUCN), Gland, Switzerland. Appointed
to lead development of worldwide interpretive training initiative.

Training consultant for Griffith University, NSW, Australia. Developed an instructional
module on environmental interpretation in developing countries' protected areas. Produced for
Griffith University's Masters of Environment external degree program.

Training consultant for Development Alternatives, Inc, and Tropical Research and Development. As part
of DESFIL project, conducted workshop on designing interpretive trails, exhibits and visitor center
planning for managers of Ecuadoran national parks and protected areas, Cotopaxi National Park,

Ecuador.

Training consultant for National Program on Noncoliegiate Sponsored Instruction, New York. Evaluated
Peace Corps Forestry Training Program to determine academic credit potential.

Training consultant for U.S. Peace Corps. Presented session on environmental education for protected
area management t0 Regional Training Workshop for APCDs, Galapagos National Park, Ecuador.

Research and writisng consultant for Development Alternatives, Inc. Wrote chapter on environmental
education and extension for the Fragile Lands Synthesis Report (DESFIL Project).

Training consultant for Agricultural Development Consultants, Inc. Taught one-week course on
environmental education planning and audiovisual communication for teachers and natural resource

technicians in Guatemala.

Training consultant for Republic of Honduras and USAlD/Honduras. Trained 35 Honduran extension
specialists in interpretive methods and communication technigues for lay audiences.



1990 Visiting Professor of environmental education and rurai community devetopment at La Universidad
Nacional de Costa Rica, Heredia, Costa Rica. Conducted workshops on interpretive methods for
university faculty; conducted workshops on environmental education for school teachers and protecied

area MAnagers. Designed evaluation instruments for environmental education raining programs.

1979 - Director of Natural Resources Communication Laboratory, Coliege of Forestry. Wildlife and Present
Range Sciences, University of 1daho.

EDUCATION:

1982 pPh.D.. Forestry, wildlife and Range Sciences, University of 1daho.
1978 M.S., Forestry, Washington State University.

1974 B.S., Forest Management, Washington State University.

LANGUAGES: English: native
Spanish: fluent in technical and business discussions (FSI Rating 3+)

SELECTED PUBLICATIONS:

Books and Book Chapters:
Weiler, Betty and Sam H. Ham. Forthcoming. Guiding with Passion.

Weiler, Betty and Sam H. Ham. In press. Tour Guide Training: Lessons for Mialaysia about What Works and What's Needed In:
Nyland, Chris; Smith, Wendy; Smyth, Russell; and Vicziany, Marika, Editors, Malaysian Business in the New Era,
Cheltenham, Gloucestershire, UK: Edward Elgar Publishing Limited.

Weiles, Betty and Sam H. Ham. 2001. Perspectives on the Future of Tour Guding. Pp- 255-264 in, Lockwood, A. and
5. Medtik (eds.), Tourism and Haospitality in the 215t Century. uk: Butterworth-Heinmann.

Weiler, Betty and Sam H. Ham, 2000. Tour Guides and Interpretation in Ecotourism. Chapter 35 in Weaver, D. {ed).
The Encyclopedia of Ecotourism. wallingford, UK: CAB!1 Publishing.

Ham. Sam H. 1992 Environmental Interpretation — A Proctical Guide for People with Big Ideas and Small Budgeis.
Golden, Colorado, USA: FulcrumyNorth American Press.

Ham, Sam H. 1992. Interpretacion Ambiental — Una Guia Proctica para Gente con Grandes Ideas y Presupwestos
Pequeiios. Golden, Colorado, USA: Fulcrum/North Amernican Press.

Chambers, Nina and Sam H. Ham. 1995. Strengthening Conservation planning Through Commamity Education. In
Saunier, R.E. and R.A- Meganck (eds.). Conservation of Biodiversity and the New Regional Planning.
washington, DC: Organization of American States/JUCN—-The world Conservation Union, 75-92.

Ham, Sam H. and David S Sutherland. 1991. Crossing Borders and Rethinking 2 Crafi—-Interpretation in Developing
Countries n, Machtis, G- and D Fieid {eds.). On Inferprtrahon—Socioiogyjbr Interpreters of Narural and
Culiural History {Revised Edition). Corvaliis, OR: Orcgon State University Press. 281-274.



Ham, Sam H. and David S. Sutherland. 1991, Environmental Education and Extension in Latin America and the

Caribbean. Chapter 11 in Young, P. (ed.). Fragile Lands Management in Latin America and the Caribbean: 4
Svnthesis. Bethesda, MD: Development Alternatives, Inc., 265-295.

Ham, Sam H. 1986. Social Program Evaluation and Interpretation. Chapter | in Interpretive V:‘ews-—Eva!uarr‘ng
Interpretation in the National Park Service, Machlis, G.E. (ed.). Washington, D.C: National Parks and

Conservation’ Association, 9-37.

Refereed Journal Articles and Proceedings Papers:
s n e AINCHEs and Proceedings Papers

Lu, Xin, B. Weiler and S. Ham. In Press. Intercuitural communication and mediation: A framework for analysing
intercultural competence of Chinese tour guides. Journal of Vacation Marketing 8(1)

Black, R., S.H. Ham and B. Weiler. In Press. Ecotour guide training in less developed countries: some preliminary
research findings. Journal of Sustainable Tourism.

Weiler, B. and S.H. Ham. 200]. A Comparative Analysis of Ecotour Guiding on Cruise-Based Tours, In proceedings,
National Tourism and Hospitality Research Conference (CAUTHE), Canberra, Australia, February 7-10.

Ham, Sam H. and Betty Weiler. 2000. Guide Training and Sustainable Developiment in Peripheral Areas. In
proceedings of the 9 Nordic Tourism Research Conference, Tourism in Peripheral Areas — Experiences for the
21 Century, Research Centre of Bornholm, Denmark, October 2-15.

Weiler, Betty and Sam H. Ham. 2000. Tour Guide Training: Lessons for Malaysia about What Works and What's
Needed. In, Proceedings of the International Symposium on Malaysian Business in the New Era, Kuala

Lumpar, Malaysia, February 25, 2000

Weiler, Betty and Sam H. Ham, 1999. Training Ecotour Guides in Developing Countries: Lessons Learned from
Panama’s First Guides Course. Pp. 10-19 in New Frontiers in Tourism Research, Proceedings of Research and
Academic Papers presented at the International Society of Travel and Tourism Educators Conference,
Vancouver, BC, Canada, November 4-7.

Ham, Sam H. 1999. One Perspective on the Evolution of Interpretive Research. Keynote presentation to the
International Symposium on Society and Resource Management, Brisbane, Australia, July 6-10.

Ham, Sam H. and Betty Weiler. 1999, Training Ecotour Guides in Central America: Lessons Learned and Implications
for Regional Guide Training and Certification, Paper presented to the Central American Regional Conference

Weiler, Betty and Sam H. Ham, 1999. Training Ecotour Guides in Developing Countries: Lessons Learned from
Panama's First Guides Course. Pp. 10-19 in New Frontiers in Tourism Research, Proceedings of Research and
Academic Papers presented at the International Society of Travel and Tourism Educators Conference,
Vancouver, BC, Canada, November 4-7.

Shuman, Dorothea and Sam H. Ham. 1997. Toward a Theory of Commitment to Environmental Education Teaching,
Journal of Environmental Education 28(2):25-32.

Harn. Sam H. 1997 Environmental Education as Strategic Communication— A Paradigm for the 21* Century. Trends
34(4).4-6,47.

Ham, Sam H. and Edwin E. Krumpe. 1995, Identifying Audiences and Messages for Nonformal Environmentai
Education--A Theoretical Framework for Interpreters. Jowurna/ of Interpretation Research 1(1):11-23,



Sam H. Ham. 1995. The Need for an Environmental Restoration Decision

Wyant, James G.. Richard A. Meganck and
-420.

Framework. Ecological Engineering 5:417
eganck and Sam H.Ham. 1995. A Planning and Decision-Making Framework for

Wyant, James G., Richard A. M
ent 19(6):789-796.

Ecological Restoration. Environmental Managem

Ham, Sam H. and Richard A. Meganck. 1994. Environmental Interpretation in Developing Countrics: Crossing

Borders and Rethinking 2 Craft. Legacy 5(1):18-22.

Ham, Sam H., David S. Sutheriand and Richard A. Meganck. 1993. Applying Environmental Interpretation in
Protected Areas in Developing Countries. Environmental Conservation 20(3):232-242.

The Transferability of US. Environmental Education Programs in Rural
uras. La Educacion 115(2):289-301.

Sutherland, David 5. and Sam H. Ham. 1992. Child-to-Parent Transfer of Environmenial ideclogy in Cosia Rican
Families: An Ethnographic Case Study. Journal of Environmental Education 23(3):9-16.

ers to Environmental Education in Elementary Schools—Implications for

Ham, Sam H. and Richard A. Meganck. 1993.
Central America: A Case Study from Hond

Ham, Sam H. 1992. Research on Bami
Libraries. Green Library Journal 1(2):41-44.

Ham, Sam H. 1990 Reflexiones sobre 12 Educacion Ambiental en Centroaménica y Algunas Sugerencias acerca de Su
Desarrollo. Biocenosis 6(1&2):6-9.

Strassman, Judith and Sam H. Ham. 1990. Interpreting Controversial Species: A Case Study and Principles. Journal of

Interpretation 14(2):7-19

Ham, Sam H. and Lizeth Castillo. 1990. Elementary Schools in Rural Honduras: Problems in Exporting u.s.
Environmental Education Models to Developing Countries. Journal of Environmental Education 21(4):27-33.

Ham, Sam H. and Lizeth Castillo. 1990. Problemas Potenciales en la introduccion dec Modelos de Educacion
Escuelas Rurales de Honduras. Biocenasis 7(1)33-39.

Ambiental Estadounidenses — Estudio del Caso delas

Ham, Sam H., David S. Qutherland and James R. Barborak. 1989. Role of Protecied Areas in Environmecnal Education
in Central America. Journal of {nterpreiation 13(5):1-7.

Ham, Sam H. 1989. Identifying Obstacles 1o Environmental Education: Analysis and Implications for Interpresers.

Journal of Interpretation 12(2):5-18.

g 1988 Barriers to Environmental Education. Journal of Environmentol

Ham, Sam H. and Daphne S. Sewin
Education 19(2):17-24.
Mary H. Rellergert-Taylor, and Edwin E. Krumpe. 1988. Reducing Barriers o Environmental

Ham, Sam H.,
Education 19(2):25-33.

Education. Journal of Environmental

Technical Publications:
nal Warershed Protecied Areas Final Research

Ham. S.H. and B. Weiter. 2600 Profite of Tourists in Panama Ca
DC: Academy for Educational De\-eiopmmt‘(ircchOM Project.

Report (AED Order 2732429-30% Washington,

Cperators Study. Final Research Repors {AED Order 272429-30).

g H. and B. Weiler. 2000. Panama Tour
} Development GreenCOM Project.

Ham,
washington, DC: Academy for Educationa



Edwards, 5., W.J. McLaughlin and 5.H. Ham. 1999. Analysis of Ecotourism Policies in the Americas, Volume |
Organization of American States, Washington, DC.

Edwards, §., W.J. McLaughlin and S.H. Ham. 1999. Awnalysis of Ecotourism Policies in the Americas, Volume 2.
Organization of American States, Washington, DC.

Charpentier, C. and S.H. Ham. 1997. Una Nueva Perspectiva para Clasificar Barreras para la Incorporacion de la
Dimensién Ambiental en la Educacién Superior en Costa Rica. In, Arndez, E. and S. Rojoas (eds.},
Experiencias para laIncorporacion de la Dimension Ambiental en el Quehacer Universitario. San José, Costa
Rica: Consejo Nacional de Rectores, Oficina de Planificacion de la Educacién Superior, 42-52.

Ham, S.H. 1996. Educacion Ambiental--Ef Papel Estratégico de la Comunicacidn en el Desarrollo Sostenible en
America Central. San José, Costa Rica: Nationa! Biodiversity Institute (INBio).

Ham, S.H. and Edwin E. Krumpe. 1995. Role of Site-Based Interpretive Programs in Biodiversity Conservation in
Central American Protected Areas—An Application of the Theory of Reasoned Action and Theory of Planned
Behavior. Prepared for Academy for Educational Development, Technical Advisory Group Meeting,

Washington, DC.

Ham, S.H. 1995. National Training Plan for Environmental Interpretation in Salvadoran National Parks and Protected
Areas. Report to U.S. Agency for International Development/El Salvador and Academy for Educational

Development, Washington, DC.

Ham, S.H. 1995. Early and Late Summer Trail Users at Tikal National Park, Guatemala. Gainesville, FL: Wildlife
Conservation Society.

Ham, S.H. 1995. Plan Nacional para la Capacitacion de Interpretacién Ambiental en las Areas Protegidas de El
Salvador. San Salvador, Ei Salvador: Proyecto PROMESA/GreenCom.

HaySmith, L. and S.H. Ham. 1995. Social Marketing to Select Ecologically and Socially Significant Wildlife Species
for Monitoring Programs. Final Report to U.S. Fish and Wildlife Service, Washington, DC.

Medlin, Nancy C. and Sam H. Ham. 1992. A Handbook for Evaluating Interpretive Services. Ogden, UT: USDA
Forest Service/Recreation, Intermountain Region.

Ham, Sam H. 1991. Elaborando una Estrategia de Educacién Ambiental al Nivel del Proyecto. Moscow, ID: College
of Forestry, Wildlife and Range Sciences, Department of Resource Recreation and Tourism.

Ham, Sam H. and Isabel Valencia. 1990. Estrategia de Educacién Ambiental para [a Fundacién del Centavo.
Guatemala City, Guatemala: Fundacion dei Centavo,

Ham, Sam H. 1990. El Papel de los Cientificos en la Transferencia de Tecnologia. Heredia, Costa Rica: Universidad
Nacional, Facultad de Ciencias Exactas y Naturales.

Ham, Sam H. and Lizeth Castillo. 1989. Anilisis de la Situacién de Educacion Ambiental en las Escuelas del Area
Rural de Honduras. Tegucigalpa, Honduras: Universidad Nacional Auténoma, Semana Cientifica.

Ham, Sam H. and Lizeth Castillo. 1988. Situational Analysis for Environmental Education in Rural Honduras.
Moscow, ID: Idaho Forest, Wildlife and Range Experiment Station Contribution No. 440, College of Forestry,

Wildiife & Range Sciences, University of 1daho.
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Rural de Honduras. Moscow, ID: Idaho Forest, Wildli i ibuti NO. .
College of Forestry, Wildlife & Range Sciences, University of Idaho.

Scholarlv Presentations and Technical Reports:

S. Ham and B. Weiler. 2000. Profile

of Tourists in Panama Canal Watershed Protected Areas: Final Research Report
(AED Order 222429-30). W

ashington, DC: Academy for Educational Development/GreenCOM Project.

S. Ham and B. Weiler. 2000. Panama Tour Operators Study: Final Research Report (AED Order 222429-30).
Washington, DC: Academy for Educational Development/GreenCOM Project.

Weiler, Betty and Sam H. Ham. 1999, Training Ecotour Guides in Developing Countries: Lessons Learned from
Panama's First Guides Course. Pp. 10-19 in New Frontiers in Tourism Research, Proceedings of Research and
Academic Papers presented at the Intemnational Saciety of Travel and Tourism Educators Conference,
Vancouver, BC, Canada, November 4-7.

Ham, Sam H. 1999. One Perspective on the Evolution of Interpretive Research, Keynote presentation to the
International Symposium on Society and Resource Management, Brisbanc, Australia, July 6-10.

Ham, Sam H. and Betty Weiler. 1999, Training Ecotour Guides in Central America: Lessons Learned and implications
for Regional Guide Training and Certification. Paper presented to the Central American Regional Conference

on Cleaner Technology and Environmental Management for the Tourism industry, Guaternaia City, Guatermala,
September 1-3,

Ham, Sam H. and Betty Weiler. 1999, Training Ecotour Guides in Developing Countries—Lessons Learmned from

Panama’s First Guides Course, Paper presented to Annual Conference of the Intemational Society of Travel
and Tourism Educators, Vancouver, Canada, November 4-6.

Ham, Sam H. 1997. Eavironmental Education as Strategic Communication--A Paradigm for the 215t Century.

Presented to the Intemational Symposium on Human Dimensions of Natural Resource Management in the
Americas, Belize City, Belize, February 27,

Ham, Sam H. and Edwin E. Krumpe. 1996. A Belief-Centered Approach to Designing Environmental Education for

Sustainable Deveopment. Keynote presentation 1o the International Symposium , North American Association
for Environmental Education Conference, San Francisco, CA, November 2.

Ham, S.H. 1994. Ei Abordaje Interpretativo. In, Proceedings of the First National Conference o Environmental
Education, Puerto Barrios, Guatemala, pp. 5-17.

Ham, S.H. and R.A. Meganck. 1993. Taking Environmental Interpretation to Developing Countries—Crossing Borders

and Rethinking a Craft. In, Proceedings of National Interpreters’ Conference, Washingion, DC, November 17.22,
pp. 121-24.

Ham, Sam H. 1992. Key Audiences for On-site Interpretation in Developing Countries—A Modet with Implications for

Training and Technical Assistance Programs. Presented 10 the Fourth New World Conference on Environment
and Archaeclogy, San Juan, Puerto Rico, Dec. 6-12.

Ham, Sam H. 1992. Grupos Meta para la Interpretacion dentro de Parques v Areas Protegidas. (Target Audiences for

On-site Interpretive Programs in Parks and Protected Areas.) Presented to the IUCN's Fourth World Congress on
Parks and Protected Areas, Caracas, Venezuela, Feb. 10-21.



Ham, Sam H. 1992. Educacién Ambiental Formal y No Formal Fuera de] Sitio: Audiencias Estratégicas para
Programas de Comunicacion Relacionados a las Areas Protegidas. (Formal and Nonformal Environmental
Education: Strategic Audiences for Off-site Communication Programs Related to Parks and Protected Areas.)
Presented to the IUCN's Fourth World Congress on Parks and Protected Areas, Caracas, Venezuela, Feb. 10-21.

Ham, Sam H. 1991. Taking Environmental Interpretation to Developing Countries' Protected Arcas--Problems in

Exporting a U.S. Model. Presented to the Third Global Congress of Heritage Interpretation, Honolulu, HI, Nov.
4-10.

Ham, Sam H. 1990. Applying Globa! Reasoning in Local Interpretive Programs. Keynote Address to National
Association for Interpretation, Portland, OR, October 16-19.

Ham, Sam H. 1990. Research on Interpretation--What It Can Tell Us About the Differences Between Interpretation and
Instructicn. Presented to the National Association for Interpretation, Portland, OR, October 16-19.

Ham, Sam H. 1990. Puntos Claves en la Planificacion de un Programa de Educacién Ambiental. Proceedings of the
Third Workshop on Environmenta! Education, La Selva Biological Station, Costa Rica, March 9-11.

Ham, Sam H. 1990. Obstaculos para la Educacién Ambiental. Proceedings of the Third Workshop on Environmental
Education, La Sclva Biological Station, Costa Rica, March 9-11 {(in press).

Ham, Sam H. and Lizeth Castillo. 1989. Anilisis de la Situacitn de Educacién Ambiental en las Escuelas del Area
Rural de Honduras. La Universidad Nacional Auténoma de Honduras: Semana Cientifica 7:191.

Ham, Sam H. 1989. Problems in Transferring U.S. Environmental Education Models to Developing Countries: A Case

Study from Honduras. In Research Proceedings, National Association for Interpretation, St. Paul, MN, November
5-10.
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Betty Weiler, Ph.D.
Department of Management
Monash University, Melbourne, Australia

Associate Professor of Tourism and Deputy Head
Department of Management
Monash University, Berwick

PO Box 1071
Narre Warren, VIC 3805 Telephone: 61 39904 7104
Australia Facsimule: 61 39904 7130

Email: bettv weiler:a buseco.monash.edu.au

Dr. Betty Weiler is Associate Professor of Tourism and Deputy Head, Department of
Management, Monash University, Australia where she teaches postgraduate and
undergraduate courses on ecotourism. tour guiding and tourism planning and management.
She has been teaching, researching and writing in the area of tourism marketing,
management and planning for twenty years. and has designed and taught more than 20
tourism subjects at five universities. She has published over one hundred journal articles and
book chapters, presented 15 invited addresses and plenaries, and delivered dozens of
symposia papers and workshops. In the past ten years, she has become a world leader in
ecotour guide research and training as a means to sustainable tourism development. Dr.
Weiler has managed or co-managed over a dozen major research projects and seven
international and national consultancy projects related to ecotourism and tour guiding. She
has developed and written guide training standards, curricula and training resource matenials.
and has trained guides throughout Australia and in more than a dozen other countries since
1998. Her workshops and guide training programs are in demand in both developing and
developed countries. and she is currently co-authoring the world’s first text on interpretive
tour guiding.

Education PhD (Geography). University of Victoria (1988)
MA (Planning), University of Waterloo (1981)
BA (Recreation Administration), University of Alberta (1977)

Employment History

Park. Recreation and Tourism Planner (Canada. 5 yrs): Assistant Professor (University of
Alberta, 2 yrs); Lecturer (Southemn Cross University. 2 yrs): Senior Lecturer {University of
Newcastle. 6 vrs); Associate Professor (Roval Melboume Institute of Technology. 2aTsh
Associate Professor (Monash University, 2 y1s).

Relevant Activities (last 3 years)




2001

2001

2001

2001

2001

2001

2000-2001

2000

2000

2000

Training Consultant, Built on Gold Conference. Delivered 1-day
workshop on face-to-face interpretation in Bendigo (in collaboration
with the Center for International Training and Outreach, University of
Idaho).

Training Consultant, State of Sarawak (Malaysia) Ministry of Tourism.
Delivered a 10-day training-of-trainers course and a 7-day interpretive
guiding course at Bako National Park (in collaboration with the Center
for International Training and Outreach, University of Idaho).

Training Consultant, Tasmania Department of Tourism and Drysdale
TAFE. Delivered a 5-day training-of-trainers course and a 3-day
interpretive guiding course for nature guides (in collaboration with the
Center for International Training and Outreach, University of Idaho).

Training Consultant, Tasmania Department of Tourism and Port Arthur
Historic Site. Delivered a 4-day training-of-trainers course and a 3-day

mterpretive guiding course for heritage site guides (in collaboration with
the Center for International Training and Outreach, University of 1daho).

Training Consultant, State of Sarawak (Malaysia) Ministry of Tourism.
Delivered two two-day training workshops on interpretive guiding (in
collaboration with the Center for Intemational Training and Outreach,
University of Idaho).

Project Manager, Parks Victoria, Research and Development of an
Integrated Information, Interpretation and Education Training Program,
Melbourne.

Research Consultant, Collaborative Research Centre for Tourism,
Evaluation of Interpretation Components of Guided Tours in Victoria’s
National Parks (in collaboration with Latrobe University), Melbourne.

Project Supervisor, Chinese Pleasure Travellers in Australia: A Leisure
Behaviour Analysis. Co-investigation with Masters Student Xin Yu,
RMIT University, of tourist visitor experiences and satisfaction on
guided tours. :

Project Supervisor, Indian Business Travellers to Australia: A Study of
Travellers’ Trip and Visitors Characteristics. Co-investigation with
Masters Student Smitha Karanchery, RMIT University, of tourist and
trip profiles and visitor expectations.

Training Consultant, Malaysia Department of Wildlife and National
Parks. Delivered research presentation and conducted ficld assessment
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2000

2000

20600

2000

2000

2000

2000

2000

for developing training-of-trainers programs for village levet guides in
Malaysia Nauonal Parks (in collaboration with the Center for
International Training and Outreach. University of Idaho).

Training Consultant. Center for International Training and Qutreack.,
University of Iduiio in collaboration with Skills Development Project.
USAID: Thailand. Preparation of plan for ecotour guide training-of-
trainers program in Thailand and Vietnam.

Research Consuitant, Panama Canal Waiershed Ecotourism Studv 11 (in
collaboration with Center for Intemational Training and QOutreach.
University of Idaho. and GreenCOM:Panama). Co-designed and
conducted research on tounists at protected areas and other tourist
destinations in the Panama Canal Watershed. and co-authored research

report.

Principal Investigator in comparaiive analvsis of cruise-based
interpretive guides in Alaska. USA and Galapagos Islands. Ecuador.

Training Consultant, Government of Denmark. Design and delivery of a
two-day workshop on environmental interpretation and ecotourism
guides and interpretation specialists. Damsh Forest Coliege,
Fredensberg, Denmark.

Training Consuliant, Old Parliament House. Canberra Australia.
Delivered a three-day interpretive guiding course for heritage site guides
(in collaboration with the Ceater for International Training and
Outreach, University of Idaho).

Training Consultant, Queensland Universin: of Technology and Center
Jfor International Training and Qutreach, University of Idaho.
Translation and subtitling of training video and workbook for
distribution and training 1n Spanish-language countries.

Training Consuliant. Charles Darwin Research Station and Galapagos
National Park, Ecuador. Development and delivery of a six-day course
for 30 shipboard and terrestrial guides on thematic interpretation and
conservation. As part of this effont, an additional 20 guides were trained
as future trainers. Puerto Avora, Isla Santa Cruz, Ecuador.

Training Consultant. Argentina Viston. Ecotour Guide Traiming:
Principios » Practica de Excursiones en Ecoturismo e Interpretacion
en la Patagonia. Argentina. Developed and delivered a six-day
intensive course on tnterpretation and ecotour guiding for Patagoman
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1999

1999

1999

1999

1998-99

1996-98

1996-97

tour operators and the Chubut Secretariat of Tourism, Puerto Madryn,
Argentina.

Research Consultant, Panama Canal Watershed Ecotourism Study I (in
collaboration with Center for International Training and Outreach,
University of Idaho, and GreenCOM/Panama). Co-designed and
conducted research on nature-based tour operators in the Panama Canal
Watershed, and co-authored research report.

Project Consultant, Argentina Vision and Zonotrikia Ecotours,
Evaluation of Operations and Assessment of Guide Training Needs.
Conducted field evaluation and of guides and assessment of operational
procedures for Argentina Vision. Based on these assessments, designed
and delivered a follow-up guide training program, Patagonia, Argentina.

Training Consultant, Panama National Heritage Tourism Guide
Training Program, Gamboa Tropical Rainforest Resort and the
Smithsonian Tropical Research Institute (STRI) in collaboration with
USAID and GreenCOM/Panama. Co-designed, developed and
delivered the Republic’s first professional ecotourism guides course,
Panama.

Project Consultant, Regional Tourism Development Program Grant,
Australia Office of National Tourism. Video Training Package for
Ecotour Guides (in collaboration with Queensland University of
Technology). Project co-leader in development, production and
formative evaluation of a 70-minute training video and workbook on
mterpretive guiding,

Project Consultant, Australian National Tourism Development Program
Grani. The EcoGuide Program (in collaboration with the Ecotourism
Association of Australia). Developed, trialled and implemented a
national ecotour guide certification program for Australia.

Project Supervisor, Evaluation of Guided Nature-based Tour
Experiences in East Malaysia (Borneo). Co-investigation with PhD
Student Kevin Markwell, University of Newcastle, of the tourists’
expenience on extended tour in Borneo, Malaysia.

Consultant-writer (one of three) for Tourism Training Australia
Tourism Industry National Competency Standards. Co-authored the
first national competency standards for ecotour guiding and tour
operations in Australia.
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1996 Principal Investigator. Standards and Practices i Ecoiowr Guiding and
Guide Training in Thailand. Researched guiding 1ssues and traiming
needs, and helped deliver training to local guides in Khao Sok Nauonal
Park and Phang Nga Marine National Park. Thaland.

1995-96 Research Consultant, Social Change Media and Ausiraliun Department
of Tourism. Nation-wide consultation and co-authorship of the Nationat
Ecotourism Education Strategy: A Study of Ecotounsm Education and
Training Needs (9-volume report). Government of Australia.

Publications (current and past five years)
Books and Book Chapters:

Weiler, B. with S. Ham. (In preparation). Guiding with Passion: The Interpretive Approach
to Nature and Heritage Guiding. Expected press date early 2002,

Ham, S. H. and Weiler, B. (2002) Interpretation as the Centrepiece of Sustainable Wildhfe
Tourism. R. Hamis, T. Griffin, and P. Williams, Editors (2002} Sustarnable Tourism: A
Global Perspective, Butterworth-Heinneman, London.

Weiler, B. and Ham, S. (2001) Tour Guide Training: Lessons for Malaysia about What
Works and What's Needed. In Nyland, Chris, Smith, Wendy. Smyth. Russell and Vicziany.
Marika (eds.) Malaysian Business in the New Era, Edward Elgar Publishing Limuited.
Cheltenham, Gloucestershire UK. 149-161.

Weiler, B. (2001) Tourism research and theories: a review. In A. Lockwood and S. Medlik.
Editors. Tourisnt und Hospitality in the 21" Centurv. Butterworth-Heinmann, Oxford. 82-
92,

Weiler, B. with S. Ham (2001) Perspectives and thoughts on tour guiding. In A. Lockwood
and S. Medlik, Editors. Tourism and Hospitality in the 21° Centwrv. Butierworth-
Heinmann, Oxford. 253-264.

Weiler, B. with Ham. S. (2001). Tour guides and interpretation. In D. Weaver (ed.}
Encyclopedia of Ecotourism. CAB International, Wallingford, UK. pp 549-564.

Weiler, B. and S. Darcy (1998) Beach Access for Persons with Disabilities. In S Weanng.
Editor. Planning Recreation and Tourism with Australian Communitics. HM Leisure
Planning, Melboume, pp 104-112.

Weiler. B. with K. Markwell {1998) Interpretation and Ecotounsm. in David Uzzei? and
Rov Ballantyne. Editors. Comremporary Issues in Herttage und Environmental
Interpretatzon: Probtems and Prospects. The Statienery Office, London. pp 98-111
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Weiler, B. with A. Crabtrec (1998} Developing Competent Ecotour Guides: Does Training
Deliver What Tourists Demand? In Simon McArthur and Brian Weir, Editors. Australia's
Ecotourism Industrv: A Snapshot in 1998. EAA, Brishane, pp 29-31,

Weiler, B. (1997) Meeting the Ecotourism Education and Training Needs of Australia’s
Indigenous Community. In Wiendu Nuryanti, Editor. Tourism and Heritage Management.
Gadjah Mada University Press, Yogyakarta, Indonesia, pp 304-310.

Refereed Journal Articles:

Weiler, B. and Ham, S. H. (2002). “Tour Guide Training: A Model for Sustainable Capacity
Building in Developing Countries.” Journal of Sustainable Tourism 10 (1). In Press.

Yu, X.; Weiler, B.; and Ham, S. (2001). ‘Intercultural Communication and Mediation: A
Framework for Analysing Intercultural Competence of Chinese Tour Guides.” Journal of
Vacation Marketing 8 (1) 75-87.

Black, R., Ham, §. and Weiler, B. (2001). ‘Ecotour Guide Training in Less Developed
Countries: Some Preliminary Research Findings.” Journal of Sustainable Tourism 9 (2):
147-156.

Yu, X. and Weiler, B. (2001). ‘Mainland Chinese Pleasure Travellers to Australia: A
Leisure Behaviour Analysis.” Tourism, Culture and Communication 3 (2): 81-91.

Weiler, B. with H. Mallinson (2000) ‘Cross-cultural Awareness of Hospitality Staff: An
Evaluation of a Pilot Training Program.” Australian Journal of Hospitality Management 7
(1): 35-44.

Weiler, B. (1999) ‘Assessing the Interpretation Competencies of Ecotour Guides.” Jowrnal
of Interpretation Research 4 (1): 80-83.

Weiler, B. with S. Broad (1998) ‘Captive Animals and Interpretation - a Tale of Two Tiger
Exhibits.” Journal of Tourism Studies, 9 (1): 14-27.

Weiler, B. (1996) 'Leading Tours, Greening Tourists: Applying Leadership Theory to
Guiding Nature Tours.' Australian Journal of Leisure and Recreation 7 (4): 43-47.
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Refereed Conference Papers:

Weiler. B. with R. Black (2002) ‘Tour Guide Certification i the Australian Ecotourism
Industry: Conception to Adulthood.” Tourism and Hospitality on the Edzge: Procecdings or
the 2002 huernational Research Conference of the Council for Australion Universin
Tourism and Hospitalitv Education (CAUTHE). Pant 10.

Weiler, B. with E. Kurleto (2000} *Factors Contributing to Crimes and Terrorist Attacks
against Tourists: An Analysis Based on Tourist Information Sources™. In E. Michael et al..
Editors. 1999 National Tourism Research Conference Refereed Paper Proceedings. Bureau
of Tounsm Research, pp 72-83.

Weiler, B. with X. Yu (2000) *Chinese Pleasure Travellers in Australia: An Anailysis of
Perceived Importance and Levels of Satisfaction.” In E. Michael et al., Editors. 1999
National Tourism Research Conference Refereed Paper Proceedings. Bureau of Tourism
Research, pp 242-254.

Weiler, B. with S. Ham (1999) ‘Training Ecotour Guides in Developing Countries: Lessons
Leamed from Panama's First Guides Course.” In C. Hsu, Editor. New Fronriers in Tourism
Research. International Society of Travel and Tourism Educators Annual Conference.
Proceedings of Refereed Papers Vol. X1, Vancouver, 10-19.

Weiler, B. with S. Broad (1997) ‘Tigers and Tourists: The Learning Opportunities of
Captive Wildlife Exhibits.' Tourism Research: Building a Better Industry . Conference
Proceedings, Bureau of Tourism Research, Canberra, 88-105.

Research Reports and Other Publications:

Weiler. B. with S. Ham. (2000). Panama Tour Operators Study: Final Research Report
(AED Order 222429-30). Washington, DC: Academy for Educational
Development'GreenCOM Project.

Weiler, B. with S. Ham. (2000). Profile of Tourists in Panama Canal Watershed Protected
Areas: Final Research Report (AED Order 222429-30). Washington. DC: Academy for
Educational Development:GreenCOM Project.

Weiler, B. with P. Davidson (1999) A Collaborative Approach to Leisure. Parks and
Tourism Research: The SPIRT Funding Scheme.” Parks and Leisure Australia. September.
14-16.



Invited Addresses and Keynote Presentations

Invited Keynote Address with S. Ham: *100,000 Beating Bird Hearts: Tourism. Wildlife
and Interpretation.” Wildlife Tourism: Endangered or Sustainble Growth? First National
Convention on W ildlife Tourism in Australia. Hobart, Australia. October 2001,

Invited Address with S. Ham: “Ecotour Guiding in Sarawak.” Sarawak Ministry of Tourism.
Kuching, Malaysia. July 2001.

Keynote Address with S. Ham: ‘lL.a Sopa Turistica. la Receta para una Experiencia Total.’
Primer Seminario de Turismo Cientifico en Areas Naturales de la Patagonia, Parque
Nacional Los Alerces, Argentina, March 2000.

Invited Plenary Speaker: ‘Tourism Research for the 21" Century.” International Millennium
Conference, University of Surrey, UK, January 2000.

Invited Workshop Leader: ‘issues and Challenges for Ecotour Guiding and Interpretation in
the 21 Century.” Collaborative Research Centre (CRC Tourism) International Symposium
on Society and Resource Management, Pre-Symposium Workshop, Caims. July 1999.

Invited Seminar Speaker with S. Ham. Capacitacion de Guias Ecoturisticos en
Centroamérica: Lecciones Aprendidas y sus Implicaciones para la Capacitacion y
Certificacién Regional de Guias. Paginas 56-57 en Memoria del Simposio Regional "Las
Tecnologias Mds Limpias y La Gestion Ambiental: Herramientas para la Competividad del
Turismo en Centroamérica”. Washington, DC: Environmental Export Council/Concurrent
Technologies Corporation. Guatemala City, September 1999.

Invited Plenary Speaker: ‘On the Road Again: Developing a Tourism and Hospitality
Research Agenda.” Council for Australian University Tourism and Hospitality Education
(CAUTHE) 9th Annual Research Conference, Adelaide. February 1999.

Keynote Address: ‘Guiding the Experience.” A Workshop on Tour Guiding organised by
Forum Advocating Cultural and Ecotourism {FACET), Perth. October 1998.

Invited Address: 'Education and Training: Essential Elements of Ecotourism.' Regional
Conference on Ecotourism, Port Stephens. September 1996.

Invited Address: 'Ecotourism: Vision and Action." Public Meeting, Elands. July 1996.
Invited Address: 'Ecotourism: Passing Fad or Enduring Feature of Australian Tourism”'

Meeting of the Lake Macquarie Coast and Wetland Enhancement Protection Alliance.
Belmont. May 1996.
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Keynote Speaker: 'Ecotourism Education: The Important Ingredient of Ecotounism
Development.” /mplementation of Ecotourism: Planning, Developing and Managing for
Sustainability. Intemational Conference. Bangkok. Thailand. July 1996.

Forum: "National Ecotourism Achievement." Towrism Training Australia Nationa!
Conference. Sydney. June 1996.

Keynote Paper: "Towards a National Ecotourism Education Strategy: Assessing the Formal
Training Needs of the Ecotourism Industry.' Co-author A Crabtree. Ecotourism Association
of Australia National Conference. Alice Springs, Australia. November 1995,

Keynote Paper: "Tounism Research in Australia: Confronting the Challenges of the 1990's
and Beyond." Co-authors B, Faulkner. P. Pearce, R. Shaw. Narional! Tourism Research
Conference. Gold Coast, Australia. February 1994.

Invited Speaker, Research Plenary: Tourism Research in Australia: A SWOT Analysis.’
Australian and New Zealand Association for Leisure Studies Inaugural Conference.
Bnisbane, Australia. April 1993,

Other Conference and Workshop Presentations: (past three vears)

Wetler, B. with R. Black. Nature, Hentage and Interpretive Guide Training: Mirror on the
Past and Window to the Future. Paper Presentation. Towr Guiding and Heritage
Interpretation: Seminar on Research in the 21" Centurv. Melboume. Australia. February
2002.

Weiler, B. with K. Armstrong. They Said What to Who?! Messages Delivered on Guded
Tours in Victoria’s National Parks. Paper Presentation. 12" Ausrralian National Tourism
and Hospitality Research Conference. Perth, Australia. February 2002,

Weiler, B. with R. Black. Tour Guide Centification in the Australian Ecotounsm Industry:
Conception to Adulthood. Paper Presentation, 12" Ausiralian National Tourism and
Hospitality Research Conference, Perth, Australia, February 2002.

Weiler, B. *A Comparative Analysis of Ecotour Guiding on Cruise-Based Tours.” Paper
Presentation, /1™ Australian National Tourism and Hospitalin- Research Conference.
Canberra, February 2001.

Weiler. B. with K. Armstrong and T. Phillips. “Improving the visitor expenence: Exaluation
of interpretation components of guided tours in Victorian National Parks.” Paper
Presentation, /1™ Australian National Tourism and Hospitalite Research Conterence.
Canberra, February 2001.



Weiler, B. with K. Armstrong. 'Evaluation of interpretation components of guided tours in
National Parks.” Paper Presentation, Ecotourism Association of Australia National
Conference, Lorne, Australia, November 2000.

Weiler, B. with S. Ham. ‘Ecotourism and Guiding Training: The Role of Guides and Tour
Operators in Sustainable Development in Peripheral Areas.” Paper Presentation, 9" Nordic
Tourism Research Conference, Bornholm, Denmark, October 2000.

Weiler, B. with S. Ham. ‘Tour Guide Training: Lessons for Malaysia about What Works
and What’s Needed.” Paper Presentation, /nternational Symposium on Malaysian Business
in the New Era, Kuala Lumpur, February 2000.

Weiler, B. with P. Daruwalla. ‘Del basid, able mindedness and peak performance:
Conceptual models of disability awareness progrmas for hospitality and tourism.” Paper
Presentation, /0™ Australian National Tourism and Hospitality Research Conference, Mt.
Buller, February 2000.

Weiler, B. ‘The Future of Tour Guiding.” Workshop Presentation, International Millennium
Conference, Surrey, UK, January 2000.

Weiler, B. ‘Best Practice Interpretive Guiding.” Workshop Leader, Forum Advocating
Cultural and Eco-Tourism (FACET), Perth, November 1999.

Weiler, B. with R. Black ‘Best Practice Interpretive Guiding: 1t’s Time to Test the Tools.”
Interpretation Australia Association National Conference, Hobart, September 1999.

Weiler, B. with S. Ham. Capacitacion de Guias Ecoturisticos en Centroamérica: Lecciones
Aprendidas y sus Implicaciones para la Capacitacion y Certificacion Regional de Guias.
Péaginas 56-57 en Memoria del Simposio Regional ""Las Tecnologias Mds Limpias y La
Gestion Ambiental: Herramientas para la Competividad del Turismo en Centroamérica”.
Washington, DC: Environmental Export Council/Concurrent Technologies Corporation.
Guatemala City, September 1999.

Weiler, B. ‘Improving Interpretive Services in Guided Tours: Lessons from Field-Based
Research on Australian Ecotour Guides. ' International Symposium on Society and Resource
Management, Brisbane, July 1999.

Weiler, B. with H. Mallinson (1999) ‘Evaluating Training: A Window on the Cross-
Cultural Awareness of Hospitality Staff.” Presented at the 9th Australian Tourism and
Hospitality Research Conference, Adelaide.

Weiler, B. with C. Schwarz and C. Arrowsmith (1999) *Walking Tracks in the Grampians
National Park: A Study of User Needs and Satisfaction, Results of an On-Site
Questionnaire.” Presented at the 9th Austrafian Tourism and Hospitality Research
Conference, Adelaide.
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