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Applied Communkations for tbe Red Sea Rangers
The Pratticum Experiente

INTRODUCTION

In support of Egyptian Policy Measure 2.1. the Egyptian Environmental Affairs Agency
(EEAA) is developing its institutional and technical capacity to manage and protect the
Red Sea. USAID has set Objective ##2 in the Egyptian Environmental Policy Program
wort plan to assist the EEAA in its endeavor to enhance the management and
conservation of Red Sea coral reefS. islands and linked ecosystems of importance. The
Policy Support Unit (PSU) is leading on the tasks within Ibis objective. Task 1# 62 of
Objective ##2 calls on AED to assist Ibe PSU in developing and implementing ranger
interpretive awareness skills. which includes the development ofsensitivity and human
relations skills in communicating effectively with users and conducting interpretive
programs with youth and adults in fonnal and non-fonnal program settings.

As part orits strategic program. AED organized this Interpretive Communications
Practicum for Red Sea rangers at the EEAA's Nature Conservation andM~l
Center in Shann EI Sheikh. The PntCticum. conducted June 15-24. 2002. tOcused on
principles ofinterpretation and nature-based tourism as a force for conservation.
principles ofetTective speaking and guiding. theme development for sequentiaJ and non
sequentiaJ interpretive media and other types of interpretive media.
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Dr. Sam Ham of the University ofMoscow.
Idaho (USA) and Dr. Betty Weiler of the

III University ofMelboume (Australia)
facilitated the intensive Practicum fOllowing
their innovative approach for improving

• communications skills ofconservationists
and parte rangers. They have had extensive
experience in numy countries around the

• world using and fine-tuning their approach
(see CVs in Addedum 7). AED Deputy
ChiefofParty. Patrick Papania. and AED Raqer, Dr. Weier .... Dr. aa.

• consuhant for the Red Sea. Eng. Hany Farid.
were also a part ofthe facilitator learn. Several months before arriving in Egypt. Dr. Ham
and Dr. Weiler worked diligendy with the AED staff to adapt their activit~

• presentations and hMdouts to the Egyptian context to besc &cilitate the U'lnsterofskills.
AED consultant Ms. Hanan Wali translalied two chaplers ofSam Ham's book.
"Environmental Interpretation", along with 13 power point presentations and

• approximately I5 activities. Hand outs ofthe translated documents were prepared ilr all
of the participants. allowing the Egyptian rangers to tap into the trainers' wealth of
knowledge on interpretive communications.xl begin compiling their own an::hi\les of

.. resource malerial.
(See Annex 6)

• THE PRACTICUM

•
•
•
•
•
•
•
•
•

Dr. Weiler.ad [-C. H••y ,.rid

On June IS. Dr. Sam Ham. Or. Betty
Weiler. Mr. Patrick Pap8nia and Eng.
Hany Faid. Lraveled from Hurghada to
Sbann EI Sheikh with eleven Red Sea
rangers. Upon arrival. they met with die
&1Sislant director and staffoftbe Nature
Conservation and Managemenl Centre
(NCMC) where the Practicum was
condocted. They were given a tour of the
facility. shown the classrooms. and
briefty introduced to the excellent support
services and operating proadures ofIhe
MCMC. The rangers were lodged
comfortably on the NCMC prem~ On
June 16. the Pr8cricum commenced.
Ittended by the eleven rangers from the
Red Sea protected areas and eight gue:s&
rangers from the Soudt Sinai Protectorates
Sector.
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• The nine-day Practicum addressed thirteen leaming outcomes d'lrough an inlense
schedule of practical exercises and introduction to the psychological underpinnings of
effective commWlication, interpretation and public relations in prolected area

• management (see Program Agenda in Annex I)

The Practicum was conducted as planned with some additional evening sessions
• discussing local issues and exploring communication slnItegies that could address these

issues. Hany Farid translated the sessions simultlmeously. His fiuniliarity with the
rangers and IocaJ issues. together with Patrick Papania's involvement in the development

• of the public awareness campaign strategy, added much value to the pntCticum. Field
trips were taken to Nabq and Ras Mohammed National Protected Areas.

THE RANGERS

All of the rangers came with their own
expectations of what they wanted to obtain 'rom
the Practicum. These expectations were shared
and recorded 00 the first day. They were later
re~iewed at the end of the Practi.:um to
demonstnlte the effICiency of the experience in
addressing these expectations.
(see Annex 3)

.. The Red Sea rangers participating in the Practicum were chosen fTom the tOur
commWlities along the eastern coast ofthe Red Sea: Hurgh. Qusseir. Marsa Alam and
Shalatin. Their participation in this training was proposed by Mr. Ayman Afifi. Manager

• of the Red Sea Marine Parks. based on a seleclion process !hat involved a wrinen
application. ~xpression of interest.. availability and personal potential in the field of
interpretive communications. The Sinai rangers were invited 10 auend. not only to

• promote their skills in communications. but also to encourage professional relationship
development. transfer of skills and ranger exchanges among colleagues WiOI'king in
different regions. These rangers were selected by the Director of the NCMC. Mr. KhaJcd

• Alam : two were from the Ras Mohamed National ParK. two from Nabq . two &om the
adminislrative staffof the NCMC. one (rum Abu Ghalum and one from Taiba.
I see Participant !.isa in Anne:'( 2»

I

•

•
I
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•
•
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THE EVALUATION

The post-practicum evaJuation indicates that the practicum was well received by the
I"lUIgers and that the learning objectives outlined in Appendix 3 we~ met successfully.
lbe rangers were receptive both 10 the content of the Practicum and the energetic style of
delivery. Roughly halrto two-thirds ofthe nine days was spent in some type ofactivity
or practical exercise. Lectures were largely interactive and conducted in the form of
question/answer and discussion sessions. The rangen IIppC8Ied to enjoy bolt. the Iccb.l~

and practical eXelCises., and repeated checks ofunderstanding indicated dial the nweriaJ
was being underskx>d and applied correctly fly most ofthe rangers.

..
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In the qualitative section. comments indicated lhat the ranger.; would have liked I1l()f'e

time to continue discussions. They appreciated the methods used describing them with
such words as pr.K:lical and suitable. Some rangers requested more training courses like
this. Almost atl ofthe rangers reported that the discussions helped them underscand the
role ofcommunications in a ranger's work. The feedback also showed thai the rangers
felt the need for English language lessons to enhance their ability to make ~lations
to fOreign guests at the Red Sea.

On me closing day, the rangers were
asked to evaluate Ihe Practicum.
Unfortunately, the Sinai rangers did not

participale in lhe evaluation due to a
national lest being conducted in Cairo.
A summary of the Post-Practicum
Evaluation made by the eleven Red Sea
rangers is included as Annex 4.

The evaluation summary indicales .....
the majority of the rangers were pleased
with the Practicum for many reaons.
Concerning the program methods. 100%
of the panicipaus reponed Ihal the

facili1ators' knowledge was comprehensive and they were always able to maintain Ihc
rangers' interest. All ofthe rangers thought that the facilitators dealt wid'l the rangers'
points ofview in a patient way. Concerning program contents. an overwhelming
majority of the participants found the topics discussed to be very relev3Iltlo [heir wort.
and the use ofvisual aids very helpful. "1114: overall evaluation oflbe program showed
that 10000.ofthe rangers found Ihe administrative support to be excellent Concerning
the overall program. 91 % of the rangers considered it to always be applicable in their
work as a ranger.•

•
•

•

•

•
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•
•

THE NEXT STEPS

•
One tangible outcome of the Practicum was a lisaing of feasible communication projec.ts
lha& dte Red Sea rangers would develop with AED technical guid8nce in the coming
monlhs (see On-going Projects in Annex 5). Other steps to also be taken in Ihc coming
monlhs to best benefit from the momentum of the Practicum include:

I

I. Intermittent communication with S. Ham and B. Weiler about progress on the
various projects between July 2002 and early 2003. Technical advice or reviews
will be provided when requested or as deemed necessary by AED.

•
•

2. Rangers from the Red Sea and Ihe Sinai expn:ssed inlerest in eslablishing a
system of rotating on-site assignrnenb. recognizing the benefits ofintcncting
with rangers from different regions. An exchange program between rangers in the
Red Sea and Sinai would be helpful in raising skills on both sides.

•
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3. Discussions were held about the benefits ofcreating an Egyptian ranger
association that links to a worldwide federation ofrangers. The rangers were
encouraged to pursue this idea and begin researching ways to implement iL

4. The rangers were all encouraged to begin the process ofpassing on the knowledge
and skills to their fellow rangers at their assigned sites. The collection of resource
documents in Arabic (power point presentation hand-outs and related. activities)
could serve as useful tools for them in raising the awareness oftheir colleagues on
interpretation and skills in communications.

Follow-up trip by S. Ham in January or early February 2003 to visit selected
rangers at field sites and to review projects completed and those in progtess.

Strongly recommended for approximately six to ten of the rangers is an
observational study tour to the US conducted by the University of Idaho in
cooperation with a number offederal. state and IocaJ land management agencies.
The overriding purpose ofthis activity is to expand the rangers' vision of
possibilities, strengthen their ability to work as a team. and to increase their self
confidence to produce professional quality programs and materials for
interpretation ofthe Red Sea and its environs. Logistical details ofthe trip \1Ir'eI"e
provided in discussions with AED and PSU officials in Hurghada.

SUMMARY OF THE PRACfICUM EXPERIENCE

The following is a summary ofthe key messages discussed during the Praeticum.

I. Strategic Commuaicatioa i. Protected Area Mange_eat

Communication is a central and indispensable partofproteeted area management. Ifthey
are well planned and artfully delivered. communication prognuns serve a protected areain four main ways: enhancing visitor experiences. protecting resources. protecting
visitors and generating public support for the protected area and the agency.

Communication is not a "cure all" for protected area managers. It does not replace
physical site management (such as closing ueas to public use or developing
infrastructure to prevent visitor impacts) or law enforcement. But done wel~
commWlication can reduce the need for them.

Strategic communication is purposeful commWlication with important audien<:es (peoplewhose behavior can affect protection efforts positively or negatively). Strategically
important audiences may include visitors, local communities. businesses. governmentagencies, and even people within agencies.

Strategic communication activities may include public relations. on-site and otr-site
interpretive programs, school programs, and other activities that involve communicatingdesired messages to audiences.
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In strategic communication. there is no such thing as the "general public." Rangers need
to be concerned with many publics. each of whom can influence the Ranger's job in
different ways.

Managing public relations is essential ifRangers want to be able to project CWld maintain
a desired image with different groups.

Different media can be used to reach different audiences with strategic messages. In
strategic communication, no medium is inherently better or worse than another media.
Each medium h~ certain advantages and disadvantages depending on the audience. the
message. and the available resources.

Nature-based tourism is travel. whether fOr business or pleasure. which depends on
seeing or experien<:ing relatively undisturbed natural places or~

Ecotourism is 8 value-added tonn of nature-based tourism that in'tolves interpretation and
education and is managed to he ecologically sustainable.

With the growth ofenvironmentalism comes a growth in nalUre~ tourism (including
"ecotourism"). which can create an increasing number ofdirect and indirect jobs and
other benefits for all Egyptians.

Proteclied area rangers play an important role in nature-based tourism (and "ecolourlsm"1
by providing a quality experience tor the visitor and protecting the environment.

•
•

..

Providing quality experiences through
interpretation is part ofa Ranger's job and
ultimately makes managing the pad's
natural resources easier. not harder.

Providing a quaJity trayel experience
begins betore the visitor ever leaves home
by considering the visitor's needs.
expectations and aspir8lions during the
anticipation and pllMing stIge oftravel.
fOllowed by their trayel to the destinabon.
their experiences on sile. me;r trayel
home. and their recollection.

•
•

•

Ecotourists have special needs. eltpCCtalions and aspinttions. and in particular. they~
often highly motivated by opportunities to learn something new ..d by the desire 10 be
environmentally responsible.
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m. Co••..atio. PrUciples

It is important that visitors' logistical needs arc met - they need 10 be able 10 KCeSS the
site safely, stay healthy, and have their basic needs met. This is not enough 10 Slltisfy
visitors, however - you will need to provide good CUSIDIJler service, COIDIJlUIliaIti IDd
interpretation fur a quality experience and visitor satisfaction.

Good communi<:atioo involves using not just words, but e8ective non-verbal mel pant
verbal communication techniques.

Good communicators actively listen, question and involve their IUdieaces.

You eat make your visitors feel welcome and valued by beings~ and persooaI.lDd
showing interest in them as individuals.

A responsible ranger treats every interaction with a visi10r as a moment oftlUth worthy of
cueful and sensitive communication.

Good communicators arc good listeners, deal with conflicts or comp....ts by Slaying
ca1m, and involve the visitor in finding 901utioos to problems.

Your culture is ofinla'eSt to people fiom OIhercu~ 8Rd you CIII usc cultural
differences to enhmce your interpretive ICtivities.

Efb:tive mogers use their communiceion skills to bridge differences that III'C due 10
culture.

IV. ".rpretin Approac" .. C••••alcatioa

The bmd md _III'C always talking to~ but
not all buJNOS~ Clplble ofundea-.ting
whit Ihcy say. Red Sea nngcn me the
medium tIuougtt which the lmd IDd _ can
spe.t to all people. You.-e their
spokapcr1OftS.

ln1ap:et1Itioo is not the same as tnditiou1
"iosIrucboo." Rangers who try III "ach- their
lUdieoces in the ecedemic !eIlJC will not be
very successful.



•

•

..

•

•
•

•

•
I

•
•
..
•
•
..
•
•

8

In interpretation. EROT = SUCCESS (Enjoyable. Relevant. Organized and Thematic).
An interpreter can please an audience through simple entertainment. But protected area
rangers who want to make a difference will build thematic communication into their
interpretive activities and devices. The best interpretive rangers are borh entertaining and
thematic.

In interpretation, a "theme" is a message or "moral of the story." It is not the same as the
topic or subject matter. The theme is the take-home message about a topic that the "isitor
leaves with.

People forget facts, but they remember themes. Strong and powerful themes may be
remembered forever. In this way, protected area rangers that practice thematic
interpretation can make a long-tenn difference in conservation.

Preparing tours and talks around themes that are already interesting and provocative for
an audience almost guarantees that those tours and talks will be successful.

Some ways to improve and strengthen a theme include making it personal, connecting it
to things that have deep symbolic significance for visitors. using a metaphor or analogy,
selecting visual and active verbs, and where possible, avoiding the verb "'to be."

Being organized is the best way to make your interpretive activities easy to follow. Good
organizations include four or fewer main ideas.

It is not enough for an interpreter to know his or her organization. To be most successful,
slhe needs to share the organizational framework with the audience.

There are two parts to making an interpretive activity relevant for visitors. First is being
meaningful. Second is beingpersorud. When you make an interpretive activity both
meaningful and personal to visitors, it will be highly relevant to ahem.

You can use many techniques to make an interpretive activity meaningful. The easiest
way is simply to avoid unnecessary jargon and technical words. But ifyou must use
them. be sure to use examples. analogies and comparisons to build "bridges" of
understanding.

You can use many techniques to make an interpretive activity personal. Some common
methods are using the word '1'00" frequently. lots ofeye contact. self-referencing.
labeling, and connecting to "universal concepts" (things or ideas that are deeply important
to visitors).

You can use many techniques to make an interpretive activity enjoyable. Some common
methods are smiling. using active verbs, linking scientific infonnation to human histo~'.
and using a "vehicle" such as "personification" and "focusing on an individual."'

All interpreters have aheir own personal style. and any style can be effective. The best
style for you is your natural one.
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•
Different approaches to theme development are required fOr *sequattial* and "nOO4
sequential* interpretation media

•
Interpretive talks and walks 1e examples of"scqucntial communication.. Ktivities. In
sequential activities. the imapretcr always controls abc order in wbicb infonmtion D

• presented. Setr-cDied tnik are ...... among conventional intetpiebve media
because they are hom sequential and noo-sequcntiaJ.

.. Smart interpletets take full advantage ofsequential communic:atioo tedmiqucs sudl •
transitions. fOresbadowmg and mystely (or suspense).

Adding. sense of"pnJgna1r:z" to a talk. guided walk or sclf=.guidcd trail requites
designing the introduction and oonclusion to wort together. Prdgrta1rz is • German word
for closure and unity.

• Good talks. good guided walks. and good self-guided trails have good "parts... These an:
the introduction. the body and the conclusion.

• The best interpreters make sure that their talks. guided walks and self=.guided trails have a
strong~ • strong body and • strong conclusio~each ofwbich is dcsigDed 10

.. achieve different objecti~ with rcspcc:t to developing tbe 1bcmc.

•

•
I

•
I

•
Ii

•
•

lenn .....,~

The ~43·1 Rule" is simply. guideline fOr scquc:oIial communicaDoo chat raninds .. to
prepare 1be intmductioo I8st--4luIt is. after the body and conclusion II'C~~

Every face-to.&ce in1apteti~ activity should be~ with a warm welcome to the
group.

Every face..to.facc interpretive activity should be ended with a wmn goodbye to abe
group.
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On guided walks Jmd tows (as well as during pIdrols and "roving inlelptetatioo1,1be best
interpreters 1hink carefully about 1bc iterm 1bcy put in their knapSBCk. What they take
with them often adds quality to the tour.

VI. Noa-Seq••tial Co••.-ieatio.

• Exhibits, signs, outdoor interpctive p8DC1s, bmchums, iDimnatioo boards, mel mvma
in1elprCt8tion (patrols) are examples of"nOlHleqUaltiai communicmon" media. .. DOD

sequential communication, the audicnc:c (not the iotapmcr) always controls the order in
• which infonnation is presented. I'.adt ...... a seIf.pided b'al .a ....e'.....

eo••uicatio. pro"', even though the trail in its cutirety u• sequential
communication mediwn.

•

•

•
..
II

•

•

•
I

•
..

Like all interpretation, llOIl«quential COIIlIIIUDic8ti should be thematic, ... is, it
should be aimed at communialting important mesages to visitors.

Although "roving mtelptctatioo- during pmok is a ROO-scquattial activily, rangers ca
still purposefully COIIlJJlIIIlicB stnIlegicaIly importmt thanes 10 visitors.

The cooc:cptual desip ofwriaen
communiclllioo devices (such as exhibits,
sigas, outdoor J*'C1s, brochures md
inbmation bomIs) should begin with
"tbcmc titles- (not topic tides). This is
bcc:..se many visitors will read DO more ....
1bc title.

Designs fOr non-sequential inlapietive media
must 1akc into IICCOWlt tbRe primlry
_icoces tbIII are ditIereat in 1bc 8IIIOUIIt of
time they will spend rading TbeIe are

AdiH Ph 'I (1) the -streWn- who will spmd 3 seooC'ds
less, (2) the ~WS8IS- who will spend 30

seconds or less, and (3) tbc "stlldents- who may spaid 3 miDuta or more ...tina die 1aL
The bestcooc;ep"al dcsip succcssfially communicate their 1bemcs 10 aU Ibree
audiences.

1'hemIIic self-guided trail'S are bod! sequeotiaIlDd noo--sequcntial iDlelpietive devices.
In tbcir entirety, they II'C sc:quential (with .. immcb:lOry sip, body....mel •
conclusion smp). But cadi stop 011 tbc trail is alKJll-«Xlllelltial C()iilununicEoa device.

The maio pwpose ofa1bemlltic self-pided trail is 10 UIC the obeeI Vllble i=IItwes of. trail
or 0Iber corridor to communicMe a unifying theme to visitors.
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Self-guided trails can be developed for visitors walking or driving on land. for visitors on
tour busses. on trains or boats. and even for visitors who are under water snorkeling or
diving.

The best self-guided trails draw visito~'anention to things that can be seen. that is.
observable features. Self-gu ided trails that interpret things visitors can't see aren't vel)·
engagmg.

Many media can be used for a self-guided trail. but the most common are signs and
brochures keyed to numbered posts or markers.

Most thematic self·guided trails begin with an introductory sign at the trailhead. The
introductory sign is the only sign on a thematic self.guided trail that does not requin: a
theme-title.

There is NO optimal or ideal number ofstops for self..guided trails. Each trail will be
different depending on the theme ofthe trail and the number and quality ofobservable
features available that can be used to develop the theme.

The conceptual design ofa self-guided trail begins with an interpretive inventory of the
site or corridor. An interpretive inventory is a compilation ofobservable features that
have interpretive potential .

Developing a "thematic map" ofa self-guided trail allows planners to see thematic:
relationships between each stop and all the rest. as well as between the stops and the
introduction and conclusion ofthe trail.

Sequential self-guided trails are always one-way trails. Ifvisitors can use the trail in
either direction. it is better to consider the trail a.'i a collection ofstops, each with its own
theme but with no necessary connection to the other stops.

VID. Miaimizing Impacts

An ethical protected area ranger accepts and abides by a code ofethics that honors his or
her profession and protects both the environment and the rights of tourists and host
communities.

An environmentally responsible protected area ranger practices minimal impact
principles and involves visitors in implementing and monitoring minimal impact.

A good protected area ranger strives to maximize the positive and minimize the negative
economic, social, cultural, environmental and experiential impacts ofthe tours they
conduct.
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A protected area ranger communicates respect for the natural and cultural environment
and acts as a role model by:

• demonstrating an understanding ofand respect toward local cultures and
environments;

• operating in accord with relevant legislation and regulation;
• operating in accord with any guidelines or local rules oftile host comnllmity,

expressed or implied;
• conveying to visitors the vaJue oflocal cultures. traditions and enviroomcnts, IDd

the need for sensitive protection;
• portraying realistic images ofthe oost community and the environment in

question;
• explaining what it is that constitutes accepted behaviour in the areas being visited;
• leading by example, using positive rcinfon::cment and taking conective actions

where necessary. to gain visi1Dr compliance with suggested pnctices.
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Program Agenda
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PHACTICUM IN AI)PLIED COMMUNICATION FOR EGYPTIAN MAIUNE RESERVE RANGEHS

Sam Ham and Betty Weiler, June 2002

Instruclio/wIObjectivC's

The following 13 objectives describe the learning and skill acquisilion outcomes that guided our development of the draft agenda:

Upon successful compJetinn of the practicum, the rangers will:

I. f3e aware and appreciative of the imponance of strategic communication, public relations and interpretation in protected area management and
ecotourism worldwide.

2. Be able to anal)'lt: a communication problem and thoughtfully apply their knowledge of communication to address it.

). Be able to recognize and capitalize on "leachable moments" that occur in their daily interactions with the public.

4. fk sensitive to tilt: needs, desires and cultural tendencies of various types of user groups.

5. nc ;Ible to explain and apply principles of intercultural and interpersonal communication in their public contact work.

6. nc able to cxplain and apply principles of verbal, para-verbal, and nonverbal communication in their daily interactions with lourists.

7. Be able 10 explain and apply principles of the interpretive approach to communication in educational activities for tourists and local audienccs.

g. Be able to l;ompMc and contrast the strengths and weaknesses of various interpretive media, bOlh face-lo-face and non-personal.

9. Be able 10 prep:ltt: nnd present an effective interpretive talk for a defined audience.

lOBe able to prcp;Jr(: and carry out effective patrolling or "roving" interpretation.

II. Be able to prepare il/ld present an effective interpretive walk or tour for a defined audience.

12. Be able to design an effective panel for a self-guided interpretive trail.

II Be able 10 design ;lll effective selr-guided interpretive trail for tourists.



. .,
-..... • • • • i

•
.i ., • • • • • I • I I I

3

I ':

Ir 211IJAy();.~
- ..

6 N/A
June

------- - ---------------------------

19 - cont'd
7 Sa 22 · Review ofpracticum to date 1-10 20· props

June · Patrols and talks (continued) 9,10 21 - involving
- Ilow to prepare and lead a thematic tour 11 visitors

- --_._~--_._-_._._-

8 Su 23 - Thematic tours (continued) 1I 24 - tour prep.
June - How to design panels for a self-guided interpretive trail 12 Trail panels 25 - panel design

- Designing self-guided interpretive trails 13 Self-guided 26 - self-guided

- Introduction to trail project (for the Mentoring Session in 2003) 13 trail
27 - group proj.

----- ~ ------~

28 • inventory

9 Mo 24 • Progress report and assessment of next steps for self-guided trail project 13 29 - thematic map
June · Discussion of 2003 Mentoring Program and interim tasks and review

processes 13 30 - summary

· Summary and review ofpracticum and lessons 1eamed
· Closing, certificates and farewells (finish by 3:00 PM) 1-13
· Shuttle to Hurghada at 6:00 PM

-



•

•

•

•

•

•

•

•
I

•
I

I

II

fI

•
•
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Participant List
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~etfSea CR.9noer Praeticum - CJlarticipant List
Nuae Address T E-I.iI

Dept ofResources.
Moscow.1D Sbam2@tmbooet.comSuaIlalD Reaeatioo and Tourism

University ofIdaho
83844-1139 USA

Dept of Management
beav.weilerfa1bu.seco.monash.edu.auBdtyWeiler Monash University Box 1071

Narre Warren 3805 Australia

Patrick Papania 20 Road ID Maadi. Cairo
Office: 02-358 8166 Pl!~!Ilaa .aedeg org
Cellar: 012 134 1329

P.O Box 12
Cellar: 012 325 0541

cnnTomanne iihotmallcomEng. lIJuIy F.rid
Hurgbada. Red Sea

Office: 065 - 447881
Office: 065 - 440 660

Waleed Ramada Red Sea Protected Area Cellar: 010 508 3787 Waited redseatii.hotmail com
M...... H • • Office Office : 065-540 no

Red Sea Protected Area
Cellar: 010 628 1451

Tahoon82'Q'.hocmaJl.com
MolwaedAbbM Home: 013526109

Quseir Office
Office: 065 331617

Molluaed Besar
Red Sea Protected Area Cellar: 012 229 1613 mbesar@holmail.oom
Marsa AJam OffICe Home: 097- 902 S13

EL-Metwaly EL- Red Sea Protected Area Caller : 012 45TI065 metwal\' shahana@boonail.oom
S.....tShaba.. H • • Office Office: 065 540 720
EL-Sayed

Red Sea Protected Area Caner :010 628 1450 Sa\'Cd halim@botmail.com
Ibnabiem
Abd EI-Balim

Hurghada Office Office :065 540 no
u.... Fatthalla Red Sea Protected Area

Home: 096 - 820975
Usama ghLl.h·'@raboo.com

AhcIeiRady Elba Office
M...... Ramad•• Red Sea Protected Area

Home.-096 - 211142 Most mviro@batmail.COOl
Mor.a.ed Elba Office

Same. SaIaJa Red Sea Protected Area Home: 050 - 888 292 Sameh bakec2002E)botmaiJ.com
dSayed Hurgbada Office Office: 065 - 540 720

I AbIed MoulDed ! Red Sea Protected Area
CeUar:OIO -1559327

A el medany@h«mailcom
Home: 064 - 365 779

EI-MedaJI Hurgbada Office
Office: 065 - 540 no

WaelM.MUer
Red Sea Protected Area Cellar: 0101388581 Waelmaher2002la.bo!mail.com
Marsa AIam Office Office: 012 229 1613

I YMHr Saeid Red Sea Protected Area
Office: 065 - 540 no

H · Office

s&zr. P1Sr.e;q,~

Rally Talaat Tawfik Sbann El Sheikh
CeUar:OI24590623 rad\'talaal:a.)'3hoo.com
Office: 069 660 559

! KIIaIed AJIaa Sbarm EI Sheikh Office: 069 660 559
KhaJcdallam4:Q',.hcgnaIJ.com

BakrMoumed Sbarm EI Sheikh
Office: 069 660 559 Bakr kQ';hotmaiI.com
CeUar:OIO 6202734

Magdy Abd EI-Ha}' Sharm El Sheikh
Office: 069 660 668

Ma1!d':Jbdcllu, 11a h0Hn:ul com
Home: 066- 352091

AIuDed Ibrahim Shann EI Sheikh
()fl"1CC: 069 660 668

ah labfa.hotmailcomCell: 010-1966215
MagdySaad

Sharm EI Sheikh Office: 069 660 668 sin.aiparksasinainctcg

Marwan Abelel Latif
Sharm EI Sheikh Office: 069 660 668 sinaiparks 'iiSlI\3lOct cg

F.r'D Abdel Aziz
Sharrn El Sheikh Office: 069 660 668 sinalparks'll,slnalllCt cg I
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ANNEX 3

Expectations of the rangers and how they were addressed
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Expectations of Rangers
How they were addressed by Practicum sessions

Expectations ! Session Topics that Addressed
; Expectations

To identify steps ofpublic relations Strategic planning
Publ" 1atIC re IOns

Know the nature ofthe people with whom we are dealing. i Understanding the tourist
; Intel~I ;:,unal + Cross-eulturalGeneral strategy to know objectives for target Strat~c

..
How to attract attention to rangers? Strategic planningWhat qualities are needed to do this? Foundations

Sequential I.

Ways to reach people who are less educated. What capacity do I i Strategic planning ;

need to start the muhiplier effect in public awareness. " Foundations
Best way to deal with audiences to recruit them to the cause, what Foundations Iservices we provide and how our work serves the public interest Sequential

i Thematic
Problem solving ... how to approach people and convey messages J Interpersonal + Cross-cuJtural

.

... communicate ive1y ; M' . . . .
:How to make messages resonate ... keeping in mind traditional l Strategic planningnonm. ) Minimizing impacts .;

Tools that will best reach local populations to best communicate Strategic planning
.

scientific messages ' Media
Low-tech communications possibilities. . Media

Communicating with w;itorsBest use ofhuman and financial resources for public awareness Strategic planning
I

•

..

I and time frame Media
I

t

i Motivating people who aren't that interested in our message

i Local admia and local targets., improving their understanding that
ers are there to im rove livin standards and 'ob 0 rtunities

How to use visitors and local populations to help manage the
environmental resources

, Understanding the tourist
Minimizing impacts

; Strategic planning
Thematic
Strategic planning
Minim" im

•
Convincing locals that EEAA and the protectorates are good for

, them ... future jobs

Improving communication skills among rangers themselves

! Strategic planning
Foundations

i Thematic
I Foundatiom

Communicating with visitorsIdentifY targets. strategic planning (tools for each group), making 1 Strategic planning
exhibitions Media
Potential conflicts and how to resolve them Interpersonal + Cross-cuhuralBody language Communicating with visirors

_A----'-'pp'-[-'-y--!.p_r~in_c_!ip~l_es_o_f_c_o_m_m_u_m_'"ry'___base_~d_reso_~ur_c_e._mana_---",g,-em_c_nt . ~inim~ingJmp,!~l:; ._.~_. _

•
•
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ANNEX 4

Post Practicum Surve~'
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Red Sea Rangers Practicum
Survey summary

Qualitative Results:

The topics evaluated in the qualitative section ofthe post-practicum survey dealt withprogram contents and the overall evaluation ofthe program.

Program Contents

Strength ofthe Program

1. Program methods: Most ofthe rangers claimed that the program methods werevaried and interactive. They felt that adequate time was spent on the topics and thatteamwork was encowaged often. Some noted that the training was practical andapplicable in their work while others expressed appreciation for the deep discussionsheld about relevant topics.

2. Communication methods with visitors: Most ofthe rangers noted an appreciationfor the presented methods ofcommunicating with target audiences. They describedthese methods as organized and logical.

3. Facilitators: The mngers noted that the fucilitators were perfectly capable.experienced. understanding and concerned with the precision oftheirdeli~.
4. How to prepare trails: Many rangers claimed that the facilitators' way ofpre:sentingthis issue was relevant. interesting. organized and educational. They expressed agreat deal ofinterest in the way the sessions were held on designing and creatingthematic signs. especially in the way that significant situations were staged to makethe topic interesting and attractive.

Limitations ofthe Program

The majority of the rangers answered that there were no real limitations in theprogram. A few ofthem noted that the Practicum needed more time for maximumadvantage ofcontent and methods.

OveraU EvaluatioD of the Program

Almost all the rangers agreed that they wouJd have enjoyed having more time tocontinue certain discussions. Some feedback showed that the rangers recognized theneed for English courses to enhance their communication capabilities with oon-Arabs.Several of the rangers suggested that this Practicum be repeated for their colleagues inthe field who could not attend this one. Others requested that more courses such asthis be organized on a continual basis.
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ANNEX 5

On-going Projects
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Practicum Projects to Support
Red Sea Ranger Public Awareness Campaign
Hurghada

Self-guided Tour (land-based)
Guided Tour (land-based)
Underwater Self-guided Tours
Brochure (Introducing the Red Sea Rangers)
• Presentations

Leaders: WaIeedlMetwallylWaelfSayedlAhmc:d
Qmeir

Self-guided Tour (land-based)
Guided Tour (land-based)
Underwater Self-guided Tours
Brochure (Introducing the Red Sea Rangers)
• Presentations

Leaders: Mohamed Abbas

MarsaADam

Self-guided Tour (land-based)
Guided Tour (land-based)
Underwater Self-guided Tours
Brochure (Introducing the Red Sea Rangers)
• Presentations

Leaders: Mohamed Besar/Sameh
Sbalateen

Self-guided Tour (land-based)
Guided Tour (land-based)
Brochure (Introducing the Red Sea Rangers)
• Presentations

Leaders: MoustafalOusama

All Rangers Together

Web site
Radio Progarms
Video Spot for Egypt Air
Press Releases for Print Media
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Notes (or rangers' on-goiug project assignment in support o(
tbe Public Awareness Campaign:

This list ofpresentations is not complete. Feel free to use one ofthese themes or design apresentation around your own theme based on a personal interest

When preparing the presentation, keep in mind that we will need tools to facilitate these
presentations. Please design a rough draft ofthese tools. You may want to design a
brochure to pass out during your presentation.

Feel free to design any other public awareness tool or activity that you feel is impor1ant.

The leaders are requested to recruit other Rangers to help them accomplish these tasks.Delegate responsibifity, stay in contact and communicate often with your team, focus onthe objectives and make sure everything you do relates to your theme.

Patrick, Hany and other AED staffwill be following up on these tasks with)'OO. They
are here to help you and to keep this process ofcreating public awareness toob and
activities on track. Please take these tasks seriously and be responsi"ble fOr accomplishingthem. When scheduling meetings with your design/production team ofrangers or AED.be professional in order to maintain interest and enthusiasm in this process. Ifa meeting
cannot be held as planne<L please infonn everyone involved about the canceUation orpostponement.

Each ranger should also design some sort ofpresentation about his topic ofresearch.
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ANNEX 6

Power point presentation band-outs
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PO\VERPOINT HANDOUTS FOR RANGER PRACTICUl\I

I. Strategic Communication Planning

2. Foundation of Interpretation

3. Sequential Theme Development

4. Principles ofPublic Relations

5. Understanding the Tourist Experience

•
•
•
•

•

•

..

•
..
•

6. Interpersonal and Cross-eultural Communication

7. Thematic Interpretation

8. Minimizing Impacts

9. Media Options

]O. Communicating with Visitors

II. Conceptual Design for Trail Panels (Nonsequential

Communication)

12. Self-guided Trail Design

13. Key Elements of Ecotourism

) J~ t;- .. .y~-"
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Red Sea Rangers

Strategic Communication Planning

•

..
•

•
..
•

._- _Il__"'_ ----

I

..
oJjJB~ lU« .;g ~U.,...~ ~.Jf..-I

Learning Outcomes:

At tIM: .-pktkllD,)lOU- be....~i>e~ Ji UJS:i u......i~ ,.\.fU~

upWn'" ......_ cI deli lap•• _ ttnIIIgIc -.epI-..,.01..,.pafKt you _1eMIIng

III

I

t.

,)c.r."AitS~t~u.-.~~jU~IIIII ~.J~IC~.I
.up

i);j 4l..i.~ 4LU.J~ Jw u:iI~ ,)c. & ~~~ .3
~.JlJ~

s. .".,tIlIs fIIIN*'D process 1ID)QIr,.............InIlD,.,paB's~ pUn, ._atsb.
I

•
-

,-- _H. __"'_ ----

I
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• Two Models of Communication Planning

•

•

• oJIyJl U-.,.,D.J~;'i;· ..J ~~.)c. "1) ~jil ~ •
~"'il~ lSpoi.J~ji

.'-...... S =...-...-&_~_

•
• ......_-......:.l ........ _ ............... ca .. tar

•
I 5 _ _H._-ltCr-

•

•
I iuS...

What does a strategic ccmmunicMion pan look Dke?

------ ----_ ...~-._~ ..~- - -- .~

:J....Z

cJ,...-...;J1~Ul~'i u.-.J •

___ao-ocou_.._--,----

It includes...

..

I

•
..

•
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1

1
Describe Your Communication Goals

•

•
•

.--. _.._--.- ----
II

•
•
I

•
•

u'l~~J' u,~~, JJl.W
Four Key Goal Areas

Enhance visitwe:tpef"iences

"i'b~~ J J u. u.a. •... • - _ 'J~_

Pfolect visitors

~.e pubtic support lor you, your pan. and its mission,.
~ms~nd sefYlces

•
"'--""

___.-.....:00

c
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-~-~----- -~

~Li. .J\ y ~~ ()AA (.J'Q~~\ rA o.a
~~.)'11 u\~~\ u'i~ .u.~Who are the people who related stronglV with, or have some specialrelationship to each of your four goals?

~."...J ~ UJJ~"""r. ,~ ·
• Some will be found o~ite (visitors)

AiJl4P UJS~J~~ •
I • Some visitors have special impacts

~ J.-,:a~~ UJL.1•• ',Ji.JS:! .15 r. ft.} •• Some might even be tntemal to yow organization

t.A~ ; ta..."i~~ c.)w (jAIi..W\ fA u.-
!~J'l.I UlJA\'li~ .s:..4IWho are the people who related strongly with. or have some specialIrelationship to each of your four goals?

I "i~._- tt! -t· ~. ~ - I ~ - .-~-
~~',",,~ ~4_ 1-'............. •~ -I.Some 'NIl be from neartIy COIMIUnItIes

I ~ _-J~.I _ -.i - ••_, -,.(. Ji.........::.... •I '..Jl u-- c.r ~.JJ-r-: ",----.-I . Some IIUIy be SCIIIIered .. ower the place

•

•

II

•
..
•
•
•
1-

•
..

II

•

1)-"'--

,.~--

-"-----

s.."- _

--......-
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~ J~~' '-:-Y.J~\Exercise 1 (continued)

•
III

•

•

•

I·-~----~---- .----- ._.I

!

~.)&A '~Y-:! lA 4l\b 6:!.iJI W·\;,;,··D ~ 6A •
y .W It

• Which users are most likely to be in danger? ~

!.!11.1• Whose opinions of your organization & its programsare most sensitive or important to your wortc1

II

..
--"-'<-

•
•

.t ,'i' ~ ~ ,~tt -t.... ~ ~\..waj 1, ,..t:iU.3 .~, VA c.s- ----TIP for Exercise 1 .
U~~ 6JA 6AA ~'l1 ~ jSJ

a.~4~j~~,r-.,J)Conceiltr_oo people whoM IIICkcllmowtellge or ..._ .....them WOfttIy ofaIItention.

• Communlcallon Is not. cure4 ~ JSl J;:.J~~)tl •
'.i.vbi.j~~ i:P~~ 'l.J. I

• It Is not • substitute for reguldona & enforcIrnent

f---------------------- -----

• But it can reduce the need for them•

•
•
..

.

a

~__ _.._-...- ----

9
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... ~ (. t~J ) .,. .... 3AJ'''J'.) l)-J~j jUl-A ~» \) ~

w~ JSJ
4 Develop key themes

for each objective

For each objective, write messages that you think willresult in the desired behavior.

~ ~.J~ ~ W:.:i ~i .Jl 4J~.J ~~ ri
~Y.i:-.;.Jl ~.,u, ~uyA~ ~~

•

•
•
•

a .......__ _..._--,- -..--..-

•
I

•

•
•
•
II

•

.c:J.i.

~, ~jL.~ ($~ y~..,si
Think thematicaIIy_ •••~J

I yJ ~~ty.A~.J~~~~·
:~ Ua,?B J .Si,,,\ tGP~~.lie J~.

y.Ji;-jJI ~..,L.d '~J U!it.U~~.

J'~J~
I • A ....1s IICIIlIheI.- _ a topic..............................................• CanlpleteINs~ .. 'MtliIIg ewrytMtne:

"'In order for 1Ns...-..ce to do .......... rslnlpart...r ..... to ,
undeiIt'"III&.. -

(complete the sentence wittI your- Iheme)a .....__ _.._--- -....-.-.-

13
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•

How will you deliver your themes to each audience?

!~J.)l~-'~ (::A~ '-t:!i ~~ ~~I •J'i~i.)~~~~ '+:!i~ 'J u=;l' i~'J' •

• • Face-to-face adMties?
• Non-personaf devices?

•
• What are their particular strengths and weaknesses?

•

•
..

_H.__...._ -----.-

..
•

•
•

t ..........
,... \"f .".. ..em.J A.! td.! t>D

For each audience. determine what media you will use tocommunicate the key themes.II

•
•

_H.__-'_ _$00 __

IS
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Jij ~.J ~\i';' a.i.ji'44 J'~4 ~
.lj~, Construct the Media Selection Matrix

:~I JIyJl &i.i ~l .lIb~ •

(.$ji.Jl I::'~ji1lf..I~ tf-:~J J,.Aii ~ L."

"!~~

J ulli~ ti:JI ui X uyJl~ ri ~ ~ •
I~ ~ji1 '+J~ ~ u=a' ~)1 c,sA o~

~ tJA~~I o~ u-l1tSj.WI
•Then. aA: yourself the questiaL.
..,.,.,.. .... bat JD ... II» el7 • ........... "....10 11*~r
-Now pUce .. X in cells 01..mIIrU to indIate~ media willie .... toc:ommunieIIl:e eadI ttaeme to thaII ...rience.

» ....-... -,,---- ----

ai.)L4ll Jil~.J J..jJi.I U~U'4 J'$r~ ~
construct the Media Selection Matrix

~-' JS y *.J 4' j.e .ll'....i! r!~ ~ltJ •
~ .-:.1 u.w. . ':d,~... J ..~ -_... •... ~ ·~~~r ~ ~~

<.S.)i.Jl
• -:.11 ~:." .\1 -:. , . .,~:., 1 .....)!c.s-.J~\"'J•.a'~~~'-.S ~rs·

,-: '! •..•J':.:.". b" 1-: 'J t -.1 ...~.A ~.J (l!a•• ' °4J1 <.r' ~~44')" tJI -u..y
• As you wodc, the stntIgIbs 8nd ........... of each derice..
• It is veq possible th8I mote u..n one medium wiD be used tocommunicate each theme.
• Note any ideas for technical design that you might want to pass Oftlater to designers and artists.

S-k __-,_

17



Summary of Module

I We hope you've seen that••.

-
•

•

iii

•

•

-~_.~--~

.,. L...J' ~- t\ .. _.:. 1~~ 9-~ U--

J~ ~ 'Y.,5.:i Ui ~li~
.~ 4JJ~ ~ U,jLd ~.,;a~ ~';-"i' l,.:h;jl •
,:if ~ laS ......1~' ~.,p.j ++++ ~.,;a "'/.&.i,J ~"il &-

i3-~1~ L..s 4lj,J "J~~

~~ui~""'"'" 4i.JL6U ~.ii-'il Jia~ •
~~ .au", .-J,:".J u.- ($1 ttI+-..Jo'..R- u" U...-,..d ~~ ~ •

~ .&j~~Ut~'~'"~
S1nIIgk~""""b$a""~."""aE~toadlIeft. purpose. ... -...n.t to do..
TM~ flllInIllegIc = d d III af'I .... tldp fOU any out J'll'W IIIIs.IkIn.
Cd IIaIIoIt Is -c.n b.I 1Dr ..., pI'IltedilId _ a.e-.IsdItwn ..,
.,.ttIaI.e anini to J'OIIr ........

•

•

_ot___._- -- ........-

•
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•

Summary of Module ~ p.~~
AndthL. J.J
~~ '";I.,LJ J~ ~.fwt'll S,JS,iiS1~ Ai •
.J~ e-am <Jb.3 '4 1tal 1 Up.J U.JLo&ll ~ji

l.u t ••. t_,,= o:tt Ua"1 USa'~ J,.t..:..iD~ l.1.\i •• ...-:~~ ". ~---l.JI ~ • •1., .n~ j$JJu~U.]UI JiU e--UJI JS ,;J~
lH J...:i c.;J1~ .4J...~......~1

n. r.- .. jlat • ..,_ ...
~.., ID -eHeft a &.

1M pIMMIg proc:eu lItarb yow,..,r.~ -.:e dl*Ig 8CIQO*WItM$ tMi-,~ progr.- _ be e-tqf to your
~'sm1ssto;ln.,.___ _K___._- _
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•
•
•
•
I

•
I

I

•
•
..

_H. __-,_
....-----.-

21



-
•

• ,
r-----------------------.-~

•

•

•

• Foundations of Interpretation

• 1 __
For Red Sea Rangers_..._--.-

•

•
•

~, U..J.J LJA l.! I piS) u y..aa~' u,J4-J'
Learning Outcomes

:c)a ,",jS 4i.i 0JS:i U"... J,.aJ1 ~J.J 0-- ,.~I a.
i.JJI uS lA..).JJ uk. ,.."...AI ,.1lI~ ~.fl\ ~ u,-JiU ..

i~ .J#-~i~ ~.Ji' .-.1 eli)~ W ,.~I ..

i~ ~j'1I .-,a.,; D~ ~.,HJl tP-# ~ u...-:a »
i .J,Jls.d.JAt the completion. you will be able to ...

)0 define interpretation and explain its role in protected area management
)i> give examples offace-t~face& non-personal interpretive SefVlCeS
)i> have ideas for new or enhanced Interpretive programs and sefV1CeSl EIIOT_ s.. ... - --=00

•
•

•



w

•

•
How does interpretation benefit an organization?

J .jll w\ \.1.30... I· \.A - 1:._"';. "'">Enhance visitor J ~~~ r

experiences

>Protect resources ~J'..".J\~ c.Jc.~ »
)0 Protect visitors

>Generate public support for J ·.11~ ,-. 1 -~
your organization (It helps .Jyl

.. ~ (,,)o4'LJ »
project your public -racej

rc~ ~ J-,La,b ~ ~L..&i»

j'J!I ~ .)C.\..uii-,) ~t.. l;'J
(

.. t •• D"

.li°b'· 0J~

•

•
•
II

..

..

s~_ _..._--..- --........-

..
I

•
•
•
•

•

! Jw.J~'~ ~~i'. iJS
How win you detiver interpretation to your audiences?

:~.J~ cjA ~J'1' ~.,;. r:~~ ,
1·'1b.\'IJ~)I~~J~~J.~~\tl •

~ ~'i' 1".a" -:1•.•. _1. ~'i
~ "e':f'"~ c.s-~ ~.J

~~'''''.J ~.;\a.JI ~ 0~I Ji:. J2-)I .
++ ~I~.J ~J~' ttY' ~.J WI:t6 'IJ ujUi'I

)0 Two main categories of media

Face-to-face activities such as guided tows, talks and guided wah

Non-personal devices such as exhibits. web sites. brochures and
other publications. AV programs

f--_._EIlO'I'_- s.._..._-_-_...._-_._. ~~-_-..-.._Oo....cooo__ ~__ ------1
~

1



..

•

•

•
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•

•
II

!

lE~ 01iJjJ ~~'11 ~.J\ IDilrerences Between C~ptiVe&

~~..>#-~-'
iNon..c~ptive Audiences
,•,

~ JE. ujiIW t..;..".;.. WJP..oI~
~~jiI~ u-k. 4JW> ~u=a jS~> awl>

:.l$i.l"J1~ :.l:W'"'it >
,"-I.,) '~fl ,~ 'flAiA"i' ,L.~,~~J~
~.JJ~ ~.,JI~ ,d.i1l .J J.,.J ,~ ~.;i ,~,,;

(.u~~'"-~ ~.,J cs'jil.JNon-Captive Audience captive Audience)0 Ex.arnjlIes of rnotiYations:
)0 ExlnpIea of rnotivlD:lns:interest. run.. entertainInlri. g-ades. dpIomas. Icenses.seIf-efwict.ment.. passi'lg time

jobs. money and advaIlOIIillei it
(nothing better to do)

• 0I0f_
S-K __..,_ --,,-,-

"

I

I

•
•

~~~~>

'&'~' :(jSLe"J1
fL.' ,+t+~~U:.u.JI

..), t t..u.....'j1 ~ 'J.ibll
~,~,~ .lie. ,t4iJ'

Non.captive Audience
~ Typical 5e11ings:

parXs and museums. extensionprograms. at home in front of TV.
listening to ramo. reading a
magazme, etc

,J~ : t.fiL.'J'
~<.U ,~...,>!J' .fit..>"

•
•

I L-'~1O_£_'l<>_T_
s- .. __-._



-

•

•

•

~L...a\ ~~&.;4 ..L:..;'l\~~
(flA~ EROTt~,...)

terpretation Has Four Essential Qualities
(HMI'$ EROT Model)

~ Ji:i~ JWa ril 1~... .) .
•. ::1": ~1I oW:.. #~~ ~, 2~ # (,)AA.I _ J .

1. Interpretation is enjoyable. ~ LJ.e to.~
2. Interpretation is 18Ievant.

~'" ... ." _.~~1 .. ~, .. ,OJ • _t~ ,.-megtll..~._ ~J.O""t!L r-a---~ o~J u!~
-personal

3. Interpretation is organized. ~~ .i...: ~I 34. Interpretation is thBIJ'Il~ic. .. J .
. . ,- .L ~. ~ ~J 4t.S ...J*-A c.s- t.S~ ...) •

•

•

•
•

..

t18lm_ -...---,- ----......-

•

•
•
..

Some Ways to Make Interpretation More Enjoyable

» Smite ~'JI )
» Use Yefbs in active voice (NA) r)a.Jl~ J.d"il r'~ )
» Show cause-and effect ~I I~ uk-~~ L..J~~.J ).

!» unksciencetohuman ~i'I.J r."LJ1 UM~) ).beings

~ &.,.....oya~ J1.....Jr'.;,,;·,J )-» Use a "vehicle" to make ~t....:iA:::Uyour topic more interesting \

•
•
•

s-.. __~_
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•

II

•
•

•

~'.i~ ~,u...c. .L_ ,~.J •. ~\I ~,/I,~J _ l..PI-?~ va~ .... ....,--;-
&~~~~~

Some Ways to Make Interpretation More Meaningful

Examples: Quickly refer to something or someone that is
like, or in some way represents, the kind of thing or
person you're talking about.

•
•
•

•

'1""_ _IL__""_

--~-

•
I

..

~::. ~j~i'~~~ ()A~ c. 'JL.."i1~
~ ~~.."...~~

Some Ways to Make Interpretation More Meaningful

Analogies: Show many similarities of the thing ~'OU're talking
about to some other thing that is highly familiar to your
visitors.

-"----.-

•

---------------- .-_ .. --.--
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•

•

A4 ),Al\ O.)W\ Jl;u\ ~l~
o.:.:l-:. _It A ° ~1' .. , 1 ~ .. 't\ ° •~ ~ 0 ..... +., f...-3L.A\...A.J.'I 4 ~

Some Ways to Make Interpretation More Personal

•
)-Eye contact

--~-

_K__"'_:naor_

>-Self-Referencing

>labeling

)-~elate to things of ~boIicL.....-,...J~~~c:.~ ~~)J >mportance

c.:J,jJ~ i J-..~I >-

tl~' ~ ~. iJi·oi >-

i

I

•
•

--~-

,
t

S-H __-'_

O.iJ~~ 4i.."...J1 Jii ~4C- ~'I ~.,u
~ u .4; .-.11 rt..:iA"i\

Two Ways to Make Communication More Personal

• SetJ..Referencing:
'"1lIn: vi ..... time 'fOU-°.....JOII __T

"lbir maIIf vi J'OU'-_ ...T

•

•

-------------~ .-----

Ii

•
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~----------------~~--_.'
~.) J."lii~.l~J'1\~ ~

t:i w ~~\ 1S!\L.P .. -* JIn Interpretation, Keep Your Main Ideas to 4 or Fewer

aU
•*********

I
~

A\
******** BU

++++****
I

•

•

I .35 __ _K__..,_ -- .......-

•
III

•
I

•
•
•
•

J J: J ~. ... ~ ~,~ . ..i~.J '.r-~ J .. ~

~ L.:i~\ JS!'In Interpretation, Keep Your Main Ideas to 4 or Fewer

TWAFBIPHDIBMCIA

XVlOf_
SMoH - __--.._
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~i~&J4 Jt.J..)'lt lJJ,.s;. F
(~ ,a-J EROT ~j....)

terpretation Has Four Essential Qualities
(Ham'. EROT Model)

~,ui:iu..c.~ ~I Ir- ~ J.

•. .:l-: .tl i~ ~~~ ~1 2~ ~ (.)&'U~ J .

1. Interpretation is enjoyable. ~ ()A L..Jfi..
2.. Interpretation is reIevapt. .., •OJ • _1~ ,._ meaningful ..). ,a.;, ."~ .....t i j.J c..sl~

-personal
3. Interpretation is cxganized.
4. Interpretation is thematic.

($:';'"~lS~ ~}:i' 4.

•
I

381lJJ_
_It.__-'_ -----...-

•

I

Think Thematically

l

I
I

~------------------------ -- - --

II

iI

•
•

30 __

Theme FTopic

--~-
i
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Thinking in Terms of Themes. Not Topics
...t.tl.~ ~:..t\. \i:-:.~~ ~f~~

~. '_-.C.": ":'d··~ . ~~._•..• t' ...L' 1~ u-~ cs- .r-~ '" ~ 1.>*~ "'..J..»- .
.:J.#~

~;J~~~.~~~~J~ 2.
~'J~~u.i~U ~ J1.I.~' 3.

~:c.~ J~.J,J.Ji-I 4.

Examples or Themes tor the Topic -Birds-
1. Birds_ "'graupol....~01....~ ......tor ....2. ,....1lirds 1lis 0lIUI*Y-.....".. ~F..tng.

\ 3. C8de" pIIIy .. ......., imporIanl role ..RnII-.: 4. EagIeo5lP1 faIc:ons help~ _tt_......._

U~~.JA ~.J j\i.A uA .;Si
Thinking in TennsOf~.Not Topics

~~p..d~~W
lJS.11.JP- ~JY~t..~.J ..u...ae--4.. ~f~ ~tt"'.w S.

~~~'J
d.Hld~)ttjAI ~ ~~.:J,»ls4:ipW~~ ~ 6.

~dil.P' V-~U4J .-~ J# ~Je,)c.;yil rJ.Jt~ 1.
~ .:.JJli£1~ I.S.).)J .:i

Examples ofThemes for the Topic -Birda-s. The......, wuIwe.......d "MIbiIt1 CIlIedar.· ...................... inlpodaIC.-..gIl......ec:iaIecI. ec:do 'Ilk 8t 1lmdiDn.
6. SIudying how birds II, led to hi imenfiaft vI.-ty ..-opIa-.7 B«ause t/ley are randy wen. nrxtumaI birds _!he 1Ul;ed 01 ........~....spoI&eae,lIW_'ng~

•

•
•

s..tt __-,_
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EROT~j~~
Applying the EROT Model

Practiced as TORE:

•
I

•

_K __-,_

..
I

I

I

Summary of this Modute

I hope you've seen that... :0'~~ Iy~ J »)
.l ~, "u.- _It Jij . t~ I~. . t~ •. ~ iii~ ~ *'..7.Jy '-S"" ~ ~ c.>- v-- J *' ~)-

-
~-.J r+J.p. u-J-.J J.J~ ul W.aI riiJ ~ :i:.]i' j )-

"l-"l~c.Syc..a c.s- c.S~ ~ ~

'j ~J'j'.~l.JS- 4..j J~ J.J~ MJ uI ~]il~ )
~~ J.Jjl1 n (JAJ->i1~ ~~

J> IlteiPlebltion is .. approach to comrnuricating wIh WIIors.

J> At lis best. naPielatk1n Is ellioYabIe. rele'van. crgarized lind
thematic (EROT).

). . Interpretation is aimed at nsp.nng 'IisiIors~ the valueS of a
place. It is not aimed at "teaching°lOlTlSts fads

•
•
•

s.. ... __-,_ ----..-

In
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•
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•

~o~ c.sjiAJ\ J'~'
~'J' H~ 4 '.1.'" (jI"~

Sequential Theme Development for Red Sea Rangers

Communicating powerfully when you control the
order of things

•

•

•

•

--....- --~-

•
II

..

II

i

~\ "t6' ~ U ~~, u'J'+J'
Learning OUtcomes

:0-~.:i~u,,- •.P.J u. .~~
AI the~ d1his module,~ be.. aD •..

,~'" ... , , ... • .... ~ _I _~~~ • ~ oj~ ~l I
~lU.J"".'.'••.)~.(!.r--lJ&I'o,]~..a,)C.»
.JI.x.1 ~ u4i. 12;1 ~ ~~ ~j,,6. > ~."...AI

~~jo.»-j~
)t List the c:haracteiistics d""'"~ -.d apUin how 10 use e.m in
~a'" walter tow

... , ,... ... .... .- _I . ~~ W -, .. "! , ".:! ~ ..
~'.'.'. oJ~.u.,.,.... l.)&I '.'.L r~~ C...J'tA )-
yiJ lS.l~.J J=.~ ($1 ) 0,,»--- .lI.x.1 ) ~ ?.!,i';.l£

)0 Demonstrate the use at sequential communication lectlniques when deiiloering a tall...
wat{ or other guided adMty

•
•

_tt_......._ --......-

\
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.-~~-~~----- ---

~li. .Ji Y ~~~ ~Li..w.~\ ~ u.- i

~~.J~' U,~~, u'l~ A~,
Who are the people who related strongly with, or have some special

, relationship to each of your four goals?

• Some will be found on-site (visitors)

4.lp .. P UJS~ J.J..JI~ •
• Some visitors have special impacts

•

•

II

•
•

s-", __-,_ ---......-

•
I

I

a·

~~jy~~u.u~,~rAUa

!~..)'l., UI.»a'll O~.b.4
Who are the people who related strongly with. or have some special
relationship to each of your four goals?

lthie" l-.iJ.l.l ~.I "'"~~ •
• Some wII be hm nearby~tIes

~ J.W u=a~ 6JlelaJ t~~ ~~ •
i • Some might even be Internal to your Ofganludon

II

•
•
•

,.---- --.......-

7
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J.J'J\ "':-U...JJl1\
I
I

Exercise 1 i

".1 ......~ • ~ c), .);.j\ •4 ,ao '44\.i.J • uJAa
• Look separately at each goal

U.r2'ii'~"i' Uiito~~t! J'~y r! •
U.1A JS 6A u:!J4i' ,,~,

• Make a list of the strategic audiences associated with each goal

1& __ -.....0 s.ftH. __-,_
110<1_ ~Go...ca.I

~ J.J')1\ ~~Jl1'
Exercise 1 (c0!1tinued)

f 6A ~1~ 44011~ cJ,.a:i •
• Whose experience do you want to enhance?

JJ.,..J\ ~,~ ,~ ()u (.uA '';', ",,4.1\ ~ 6A •
~ ... " t\ WW1~~~I er' .J •••

• Which users damage resources due to lack of awareness?

-
-
-
-
•

I

•
•

•

iii

..

8

•

-
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~ JJ'J\ ,-:-,:!~J:il'
Exercise 1 (continued)

~J'L4 '~.JS:! L.~ tJ:!.iJ W·';' i, • .1 ~ 6A •
! .l....:. n

• Which users are most likely to be in danger? ~

~ ':IoW.t,." tA.t_': ill._' •. 'J-
~ c.s- t...-~J ,-: u--' c.r" ...,.-:""" c.s! (.JA ,. •
~ ... ~ vI ~.. , ~~

A ".'&.I~. a" ""'M'" ,.~ ~ L.. --Ai "."". .." ~ - .....,......- ~."

!~...J

• Whose opinions of your organization & its programs
are most sensitive or important to your wortc1

•
..
..

_Il__...._ ----...-

•
•
I

I

•

JJ~I '":U....;S~~ ~L..&i l'J.~
11p for Exerdse 1

lj~ ~ UJ..ii:ii:!~~'it ~ jSJ

4.~4~j~~ t.F'.,lI j
Caroc:ei.bMbt 011 people whoM a.ck 01 mo....or............
them WOfIhy of1IItentian.

• Communlcaaon Is not. cu...a ~ JS.l J=J~~"'Yl •

'Ciubi.J da.J~ t.F~~ "i.J •
• It is not • substitute for regulations & enforcement

~~,~ 46J 0'"~ tJ ifiAJ (J......:~j"il () ..>#- •
• But it can reduce the need for them

•

•

I.~--

s..... __...._

9
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~~\ jSji~\ u\~~\~ ~\

Examples of audience<entered objectives... uJi1, a.l\~

wullll\ t.... \ ~lJ' J._ -: -'\ :- . .t •. ~.J .Uy~ ~(JJ

• Hikers on trail A will not walk on plants.

J.J~ ul·
~\.. ...
.W::a:il\u.

• scenic overlook viewers wilt stay behind the guard rail.

-
-
..
-
-
•
•

23 ......__

II

'.
•

c.r1.lt\ ~...)J:U'
Exercise 2

'Js ~ LJ:!ih.J1 ()4 o.l:l..I.J ~~J ..l:l..IJ ~ JF;'~ ri ·
~

•
.. ~•
•

• Ust that audienee's current (problem) behavlof', and next to It, the desired
(hoped fOf) behavior".

I, . Now write one OC' more behaviOC'al objectives you hope to achieve through
communication.

I

1< -.-- S-1l ......... Booo._ Rod s-~ G<....ooM

1--------------- I

12

•
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•

•

._--_._--~---- - -- -------

~ "J\J (Jj~j) jli.A ~).,.-; .' ~ 3
u~ JSJ

4 Develop key themes
for each objective

For each objective. write messages that you think will
result in the desired behavior.

~~-'~~~~)~~.J~~ri

~ y.,e.;-Jl .s)uJ'~ u Y""~ ~~•
•
•
..

_...--...- ---.....-

..
•
•
II

•
•

•
I

.
~

I .- ~ ~ ~JSi.J CSJ'&A cS .. c..:.a _

Think thefnaticaIJy_ ...a.n-.J
yiJ ~~t~.,.J.J~~foSjW·

:~ Uo.,.B cJ .Sj.J foSji.. JS~.l£ J.,b..
y.ji;.yJI ~)....) 'fiL...:! d LJ:!it •n~~.

J'~d~
• A theme is nata.I.._ • topic..................................................................
• CGmpIete INs....1ICe In WIttIng ewIYa-r.:

"In order for INs...mc:e to do .........r. MIpoIbnI tor ..... 10
understand tIuIt... ...

(compIeCe the sentence wUh your Itwme)

1'11 ....... -.... s-.H. ..........,..... -'-"",,-,,-
I
I

13
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Exercise 3

c.JJotiaJ\ 6A o.l:l..\J ~~ .Jy:ii.L: ~.

~ (jolQl.i. ~\ j u~J

.li:it..:i (.911\J ~\ ~ .bo\J (.9 jt.A ~L:iS.: r9 •
~~ ~ 14 '.i\ U~ OS Jb: u..,...... ~\

... ...

o~o~
• Select one audience and one or more objectives for that audience.

• Write at least one theme that you believe would achieve each objective,
If it is powerfully communicated.

S-H. -

The final step .•• ; .~, O~'... JPa
~, JiL lJ1 ~Y ()4 rA' ()4 u~ c.::.u' u'J\
~~jj J ~Y ~\ ~6)' LtJ wLt~\

~ ~, tl6)\ ~jj AJi..'" a.J lJ6.. U'J'.J
uk..JA.... 41' <.:!\t tJA

Now you know WHO you want to communicate with and WHAT
you want to communicate to them.

I So it's time to decide HOW you're going to get your messages
out to each of your audiences.: :

2llSOnOoolc.".",.,. SOOOH. ......... .....,_ Red s..~ GrMnC:CIW I
I

14
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•

•

•
•
•

•

•
..
•

•
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•
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How will you deliver your themes to each audience?

!~.J~~.J~'t:"~~~~I ~'\', •

.Jlo~oJ~~~I>_~~'/ ~o~'i'.

•
• Face-to-face activities?

• Non-personaI devices?

• • What are their patticular strengths and weaknesses?

•
II

_..~-

•
..
..

•
•

•

l ",..~ ",... " ",.

..) .!" ~.Jav' 4 J'$.~ ~ 5
JSl "U..)'L41' Jij~~
~ ..... , ()A ~Y1'4

5 For each audience, create • -Media selection Mn1x"

l.f.- .... ..
~ ~,J1I .1.1 \,it ..

\, !, • If. rs.. .... ..
"Jl,....;I" j\i.A11 ~.;ue&i.j ~J' MJijl1

~ u.e ~"'1' • JSJ
For each audience, detennine what mecr.. you will use to
communicate the key themes.

~----
_..._--.- ----

15
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What is a "Media Selection Matrix?"

~J'\ La
~ "lj~, Jij ~.J .J~'J lj.joL~4 "

•

-
-

..

..

..

l..B:':! JJ~ ) ~~ •
lp\~\ ~ ~1 ~..,11

~\ ~\ ~lul)1 ~jil
• CollectivelyI the

media selection
matrices are the
"heart" of your
strategic plan.

• A matrix or table that
shows which media
will be used to deliver
each theme to an
audience.

S-H._ .......,_ ..
•

Jij~,J ..)'i;';\ 4.i.jL,oQ j'~4 ~
U~, Construct the Meola S~lectionMatrix

-.•-:t-: .11' ~ ~ k"1 ~~. .)\,JC.lJ"
~(jtl ~~ ~.~

COnstruct a dltrerent matrix ~~~ ykl ~~I _..J yjSl 1.
for each audience. "

1~=:eonna:l~the ~I ~ji :JjJ ~\ Jjlua)l ~l 2.
provided above each mabix. 0'" tS.,w1 u......J\ u! ~~I o~

2. Write the themes for that
audience across the top to ~~ ~I.JC 0,.,s:;J ~~I
make the columns.

3. Ust the media down the . t:~t ~I . lita .~.' Wli w:iSl." 3.
side to make the rows. l)lLU UJ y",:

~ ,).,..1.c J~~ ~ djy..J1

•

•

•
•

•

16
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Ji.j ~.J .)\.fii' A.!.ji.'''4 J'$~ ~
lj~, Construct the Media Selection Matrix

:~l Jly.Jl~ e--L\ .23r.~ •

<.Sji.JII~ ~.;J '+-'~' ~~.J ~"sA l,."

"!0iiU~

J~' o~liiJI~x u~1~ ~ ~ ~ .1
,.it. ~ji1 4-J~ ~ u=:J1 ~)1 ~ o~

lJ:!ihJIlJA~~, 0::' c,)I <.SjWI
•Then, est yowself the question-

...,..,.. ..."., CD ...........a....I0".~r

-How place _ X In 11M cds of the to lndIigte wbictI media..be... to
CJllmINalicate eac:I'llheme to Chat Mdence.

•
•

•

•
•

_K__..,_ ...-.......-

•

•
•
•
•
III

I

Jj~ Jij ~.J j..fJi.1 U.Jif~. JIJs:.4 ~
Construct the Media Selection Matrix

~."~ Y.J;!C.J \lj.. ;).!\:.:;] r9~ ~ttJ •

~jil~ . ..¢r'~ .. J~. •.. .. ~t..Jo- ~ ~

<sjW
.. u=JI ~ "lU" ..J. P 1 .... •~ .J ,.J.'a' _...~ c.S~ r'

lb.') ~-'~",o.B ullh'J '•• ';; J .1J..ji
· As you wort. the a1ret1gths -.ell WIIItaIaMtua GI eKh de¥ice..

· It Is very possible that more tMn one medium will be used to
communic8te each theme.

· Note any~_ for tec:hnicat design t1'13t you might want to pass on
later to designers and artists.

~-...... S-K ..........,~ ....._--

17
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Exercise 4 ~\)\ ~jjjj\

, j\i..J\J U101;.J\ cJ.4 ~~ J~4 ~.

~.jo0'2' .J\ ~~ ~W\ Jj~)\)

A.!yt..J\ Jij ~J .J'i;;'\ lj~~ Y(~ ri ·
\.fA' );i, .., ~ u~ J3l..t.,..,."l' c)4 (.5\ ~~~

(.5J1.4 JS ~jll

-
-
-
•

• Select one audience and the themes for that audience.

• Fill in a Media Selection Matrix showing which media
will be used to communicate each theme.

SonoIl_ .... Ilo't\'-

•
..
..
•

Don't forget about ,money and timel •

•

•

•

U.J.J Jj.i. U-"~ 'I ci.,g3\ Wt u-" ,s:..)\~
~ \Ji;il 4 w:J"r<2; ~ a.JJ.JA3lI.:-U~J."u:i J.dJ'
I·'I~ eli ~ - ~t\ -LAJ\ ~,.. rollu=- (J c.r'J'" W _.J .. _.. ..)JJ-M

A .1 .. ,.. 1.u .. -:" ~l .t...:.t\ - \.1t.a - ••. _~t\
•--e-'~' ..,-.-' (JA .. (JJ....".--...

Although we don't have time In this workshop to wor1< on the
budget and implementation schedule for your strategic pian,
these are important final steps.

Th~ two go hand·in-hand.

•

-
l8



Summary of Module

•

•

•

•

•

l---------
... L..J\ ~ ~- t\ .. _.:. t ...
~ ~~

We hope you've seen that... J fs-Jc. ~ '~fij u' J.,oli L.?-i

i..J:*S ~.,JJ ~ .A:! U.;a.aJ ~~~ ~jM.~' h!bijJl •

f4" d LaS .c..i~' ~~ ++++ ~~ 4.l"'i fo!lti.J ~~, u--
i.J-~ c.!- l...s. .sJj.J "~~~

~~ ui~l-l ~ u."...n u+iJJ&w"l1 Ji,a~ •

l..;~ ~.J ......! n AI u.- tS'~ """.,Ho tJ" U.,J'ood ~~ .iIU •

4...J&i~~Ut~1 ~~~
S1nIIeGk tam v' PI n __ Idlnds aE tftoIU 10
.,.".. purpose.. ... tID •

The puIPOIe 01 **'lJIc t a ' 'h\ ..__ JOU any GIll JUlIf .......
en r' :"'1Ift Is __ h h ,-_..,I'ftIIItdIiid _ --=- I Is !II'-."
gcMIS'" _ -*111 to yow.-...on.

•
•

•

_K__...._ ----

I

•
•

..
•

Summary of Module ~,.J!J1~
Andtha... J.J

c.J..p.~~,J1.J J~~~, ".in;iD~ Ai •

iJ~~~ ',1t:t"i c.¥.J U."..... ~.;i
l&.t t ••. t_-= itt 11,'>1 UI~I ~ to. hi"il~ 1.1.\i •• ,-:' v-w~ _ ~~~ d;! ~ •

~ a, -11~ jS..1f U.JWf U.}'AI om~~ JS iJ~
~ JALi e,;D~~Jcc!ll'''~'

ThI SU1llegIc I'IInI*Ig PI-. .. juIt.war vi ....
-.NcIIIIaft ..s..._ I oulca.IL

The ......... pnJCaS mrts yow~ __ **'0-
guMafttees ttwI ewry c---....aon,.,.......be r;enlnlIo)lOU'

~'sm1sskln.»___ _K__...._ _s-_~

19



~---------------- ------------------

Summary of Module ~L..JI r J?J\ U O ;' 4

And that... u' --'
I 4...tay,~ t.J..u~ u~~ ol.u.:i 0\ LU~~ •

~I~ 0-*~~ rA f'l)A u'J cl1~j UolA JS.: ~Li. ~HP'';''''''
t!~ Jij

~~ cjjil:W\ u.-~~ Js.~:A}J ~.,L.. I..ilolA\ ~.u.:i ~ •

y.,L.4.J#.i1J~~ Uai1J~~'Jl 0A o-»p 4J.l~ l..iolA
JS~ If.l:-~ ~ J.-j uy..- u:lll (Jjt....)1) jli..oJ\ J~ ~,~

~~

The process requires us to Identify audiences that are strategically
important to each goal because these are the people to whom
communication programs wil be targeted.

Sdting audienc~enteredbehavioral objectives fOf' each goal is Important
because It leads us to think strateglcany about the themes we will
communicate to each audience.

-
-
-
-
•

•

•
_y. -

•

•
Summary of Module
And that.••

di~l "J?Jl~
Ul.J

~ LJl J~ ~\ ~~)' ~ (Jj~)l) jli..J\ •

¥)uJ\ U\~\t\ L;Jii.,,' u'g! UJiibJ\ ~l

~ .. U\" \ Aj -- _\\ Jij Jj6 \ib..\ ..... Y IT:' ~ J..J.. ~

W!J ~ ~'y..'I lJ:!ihJ\.s.l\ ~J"ll,)l Jj6)\

L.aUlSAJ
• Themes are the messages we want to communicate to each audience in order to

achieve behavioral objectives.

Media are selected in order to reach aUdiences in time and space with key themes.

__""_Sb><_-_-_-_._... -~H.~Ho_.._...._B<a_y"'_...... R~~s..__R_~-.-..._e.-.coM ____11

20
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•
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•

•

•

•
•
•

I ~~:::~aL~~.~odUle
i

• IIedIoII s.IKIIclfllllll1ces _the .......~ a......,;c~ pIIn~...,
tell us whotD urvec.....--to lIcIIe,'" WIIktl ....... be... tD~
them..

• T1M ftnII stepfA""" Is tID IkwIop alludget..........'1 Wi .... b
strateok plan.

•

•
•
•
•
•
II

•

•

•
I

.. ---- _H.__-,_ ----..-

21



•

•

•
• Foundations of Interpretation

• • EJIICW_

For Red Sea Rangers_..---.-

•

I

J,.u.J\ U.J.J LJA {•,.{oj u.Y-'l ~\ u\.J.f..J'
learning Outcomes

I
.-";'" .1

i~.)Ji;,Ji~~J~' ,"..,;,~ W ,~, •

i~ ~J~' ,.... ,; ',J ~~ c.:itaI ~ ~..JILiI •
i~.J

At the completion, you will be able to ...
). define interpretation and explain its r~e in protected area management
). give examples of face-to-face & non-.personal InterpretIVe seMCeS

» have ideas for new or erahanced InterpretIVe programs and sefVlCeS

•

I

•
1 VlOT_

I



~\ U j.J <.JA l • ,\ ",<, U.J-Ul ~\ L:J\ j4-J\
Learning Outcomes

(..G~J11 ~~I~ (.)'OWl EROT t=:~yJ cYi ~

~1...r.JI ';9" ~ LS? JJUj ~I ~ ~\:iJ\ }>

~~~.J'JI

-
-

•

~ explain the EROT model of interpretive communication

~ explain the importance of taking a thematic approach in interpretation
programs

~ tell another person what you learned

And, you will be able to ...

3 EROTMadoI

1\

•
•
•
•

What is "interpretation?"
G~\.J ~la..J4 u:pl ~\ u~ ~

~ Aimed at revealing 4,JU ...b. _ _q, :.. ~ <" , ul.i::J1 ' ..-' 'JI
meanings and ~~ I,..r ~

relationships, not fads as

an end in themselves ~~lS.YI -;'.-;\1 t1yi t.JA k y ~ 'J ~
~ Is not instruction in the r::-

academic sense
~ Aimed at inspiring visitors ) J)I ~4JI e,)1~ ~
}> Aimed at providing quality

service to visitors ) J)I ~I 0~ GlA.b. ~.li:i ~I u~ ~

•

•

•
.. EROT~

!------~---------------------- --- -------------.j

2

-
•



•
How does interpretation benefit an organization?

----

J jll~' . . -\.:..~
.J ~ IJA r--' ,

.)J'yJ\~~ J..,u )0

_K __-'_

>Enhance visitor
experiences

>Protect resources
)-Protect visilOfS

>Generate public support for J ~,,~ '- J,..,u )- i
your otganization (It helps .JyJ.. ~ -.

project your pubfic "face;

rc~' ~ J.J..o> b ~ ~luLi)-

J~' ~ ~luU.J) (.st.l;;.}

( .. 1;- J1 ..4l .., tL 0Jyw:::a

5 EJIlOT_

•

•

•
I

•
•

•
•
•
•
•
•

•

, J\.J.J'it~f~ &..ip•
How wiD you deliver interpretation to your audiences?

;
j .~ ~. ~ ~\d.'';'~lfi...;. ",.J U--.) .. '" ,.

~YI.J~)\ ~~.Ju1' ~.J'O~ ~\tl .
~~~.i .•~'~~~~u~».J

~~\ya.J uAj.a..JJ~ '0~ JF. J1,r..)l
,. •1

++ ~'..>U c.:J.)~' t'~ ~.Jd :1'5\'.J UJjJ.J"i'

)- Two main categories of media

. Face-to-face activities such 8$ guided tows. talks and g\j(led walts

. Non-personal deY1ces such as exhibits, web sites, broc.tlures and

other publications AV programs

e EJOQT_ S-K ......... --,¥IIIIeI"
__---..-=00

~
_

. --,---
~--~- -,' ._-~_ ...~.<---- ---_._..~--~-

•
3



-
• ..- ~ '\ ' .•-;:\-: '\ ,'\J.J~'i\ 4..=Ir. i
U;~ ~ u;:-: • -'

Differenct's Between Captive & ' .• _ ~ '\ '._:,: \-: _'\
Non-Captive Audiences ~~ ff~ J

•

-

Captive Audience
)0 Involuntary audience

» Tme commitment is fIXed
» External rewards Important

. .._ JI . .-;:\-:. '\
~~~U~

y~";ll '-' .l- ~ LJ-I~..;:c ~

~~j r\ jill ~.J: ";l }>

:i "'" A • 6 .,.:. 'I 'OU\S.J1-----cr-..;:c ...~ }>

•

•

•
Ii

•

UJ~\ 0.,ihJ1

t~";ll ~ 0J~ }>

~~)I ('ljilYI }>

~.)\..::,.. oU~ j.,ill ..u.: »
~~

Non-Captive Audience
)0 Voluntary audience

)0 Have no time commilment

)0 Extemal rewards not important

_ ........ond-,,_7 EROT!ModIIII

..
•

captlve Audience
» Must pay attention
)- WllI accept a formal academtc

approach

> WIll make an effort to pay attention,
~n H bored

• ..- -'1 .. ::\-: .,\. ~~\ 4b \
(JJ~ ~ ~ .-'

Differences Between Captive & _' .• _ _'\ " .•-;:\-:,
Non-Captive Audiences r}3 LJ:t~ ~ ~\J

~~ J#. UJil:Wl 6J~~

Ui.iYI ,_., oUi.iYI . ..
0. ~LJ-I~..;:c}> .~}>

• - .Lo:. .....~ .. _~\S\'I -t~ .lJI ..
~~~U~~~ ~ ~ ~}>

(S"':!.)\S' ..>#-~J ~.J LJ:!it.JI l.S~ ";l~

~I ~tA:iAI \~J:! U.JUI}>~ ot;u)l1 ~I ~~ }>
~ \J.P LA \~I ft1 ~~ ~~.w\ 0\S UIJ

~

Non-Captive Audience t.. ~ -'
)0 00 not have to pay attention &~j.
)0 i':xpect an informal atmosphere r I

and a non-academic approach

)0 Win sW1ch attention if bored

•
•
•
•
•

-8 EFWT~
-- ._._---._--

•

•
4



-

•

•

•

•
It

•

LJ:t):,~ L1!it;.' ~~'i' ~.J\
Differences BetwHn Captive &

~~ Ji:- lJiih.J'.JNon-Captive Audil"nces
4

~J!-~t~~.:uuw I,
j

~~jiI~~u.J» ~u=JjiI~~~>
:.~i" ~ :.~i'1~

fo'Y' ,~ji1I ,~ ,~"il ,L.~,~~J~

~.!!'l)~)I~,d~ .J J.".J ,,j.c. Ls..;5 ,~ji
(~~~fo~ ~.,J c,sijiJ.J !

:
Non-eaptive Audience captive AudielM:le

I» ExamPes of motivaIicrs.: » ex.mp. of mativllticcs:
neresl fin. entertainmert. grades, diPomafo.~

IseIr-emctlment. passing time jobs. money and acMIIK:eI-.I
(nolhing better to do)

• e.cn'_
S-H. __-,_ --.......- !

I

I

,J~ : (fl..."'11
~,~....jiill P j*

,~.b.ll :cfil."'11

rL.i ,+++ ~'~"-.htWI

~I t l.Liu.}" ~ ,jlit11
~1~'~.1£ ,t41J1
Non~aptive Audience

)0 Typical sellings:
parks and museums. ml"flSion
programs. at home n front of TV.
listening to radio. reading a
magallne. etc

ilOEOlOr_ s- .. __--._ __~_ i
I------~-~~- --------------~-----___l

•

•
•
•

..
•

s
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•

•
..

•

~t...a\ ~~~~4 jw:a~"l\~~
(~ FEROT~j.JoA.l)

terpretation Has Four Essential Qualities
(Ham's EROT Model)

w.JI f'i9:3~ ~~.J'11 1.

'. ::\-: ·\1 '06 ~~ ~l& ~\ 2
~~~~ .J .

l' EROf_

1. Interpretation is enjoyabfe.

2. Interpretation is refevapf. • >\\ "!1' ... \ ~"I '. t~ •.
• rom I A lia.... 'L ~\,A~ ., \..l ~ .., ~

- meanlfll;JIU ~ { " ...r r..r ~

- personal

3. Interpretation is organized.

4. Interpretation is thematic.

•
~~~ (.)-OW rlA rluJEROT ~.3~

~Lt ~\~~ ..J.. (,)A. ,

Ham's EROT Model of Interpretive Communication

UtA)1 lJA L.;,:3.J 6Ab ~6..:l c.sk. ~U: ~~ »

~}'11~ C4-J CtiiA~~ c:}il j!ljj~ »

.j 1)\ o\..WI ~. ~~ ~yJ\.~ . bll\LJJ..JJ . tJA Ll ~C·»

~\~.Y~I ~.rll~ tA LJ~ rA..J~ )J)I

.. Based on two centuries of research

.. When all four qualities are in place, 'successful" communication is
almost guaranteed

, »'Success' means that visitors pay attention and get the point (theme),

i 12 E'ROT~ s.n H. Ham IIt'4 Belly Wei.... Rod Sao~ G<--.c<:lM
] .. - ..

i;

I

•
•

•

•

•
6
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•

•

•

..
•

1

~i ()AI~ &)~ J\.J,Jil J)lol"' j",oii I
(rL' r-I [ROT t;::a,..) ,

terpretation Has Four Essential Qualities
ltbm's EROT Model)

~ Ji:i~ JlJi ~, 1~... I.J.

' ..~~ .tt o~ ".~~ :"il 2
~ .. LJoIlAI ... J .

--......--"----,-

1. InterpretatiOn is enjoyable.
2. Interpretation is relevant.

~J .... ·1 r+J. 1 ... , ....OJ • t~~_
-trI$c...~... 4lJ'cC''''t t' ~ .tA, 6~.lu.I~
-petSOtJ8J

3. Interpretation is organized.

4. Interpretation is thematic.

II

•
•

..

•
Some Ways to Make Interpretation More Enjoyable

» Smite ~'JI )

» Use verbs in active voice (NA) r."k.Jl~~"il r'~ »

» Show cause-and effect ~I I':'~ ~..ft: t....J~~.J )

» Unk science to human ~i'I.Jr.,w.I0M~J )-
beings

~ ..!k.~yo~ JjL....J r,.;"... » i
» Use a "vehde' to make .>~::u

your topic more Interesting \

•
•
•
•
•

14EIItOT ...... _...---
•
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-

4u," JLJ:a...,'i\~~ ($..;i.\ ~~\
More Ways to Make Interpretation Enjoyable

(examples of vehicles) -

'" :''''1 , "'.. ,}- Use personification U oj'" I ", r ,.... ,I !l ).>.

Focus on an individual ..)1 ~'J.\ ~.) j!~ ~.Jill ).>.

--- \\ '" WWL~ Exaggerate size ~ ~ '" "').>.

:4 ::. ~)\ o.lJ1 '" or '" h t\}- Exaggerate time scale ~ ~ ~.Jt.n",~.4J >

}- Use an overriding analogy ~ tJ~ AJ)'=:;; r' '';''Ul' ).>.

}- Use a contrived situation ~.JA J\.L1!\ >

•

•

•
•
..

15 EROT Model

•

•

•
..

'.

~~J~~13.. .J .

~ji..a ~ tS~ .:l~.J~\ 4.

1. Interpretation is enjoyable.

2. Interpretation is relevant
- meaningful
- personal

3. Interpretation is organized.

4. Interpretation is thematic.

~t.u\~ &.;4 JlJu'l\~ F
(rlA r-s EROT ~j.JA')

terpretation Has Four Essential Qualities
(Ham's EROT Modell

~I ~~J~ ';illr.. .J .

Uiil;~\ o~~~ ~.)~, 2.

16 EROT ModI!f:

•

•
8
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..
•
•
•

•
I

~ti .:J...:.j'i'~ J...:?~ 0-~, ~y,~

~~A...~~~
Some Ways to Make Interpretation More Meaningful

Examples: Quickly refer to something or saneone that is
like. or in some way represents, the kind of thing or
person you're talking about

I 17 __ _M. ___ -----

•
II

•
I

•
I

d~ ~J'J'~~~~~ 1.'~""'1'~
& ~~.".....~~

Some Ways to Make Interpnrtation More Meaningful

Analogies: Show many similarities of the thing you're talking
about to some other thing that is highly familiar to your
visitors.

S-M __-'_

-------------_._._------_.. __ .,

9



I
.\

~\~ ~~j'J\ ~~~~ l;A ~I w~~\~

~ ~~~~ lJiilWl~
Some Ways to Make Interpretation More Meaningful

Comparisons: Show a few of the major similarities and/or
differences between the thing you are talking about and
something else which can be related to it.

-
•

..
•

-
,. EROT_ SMIH.__8olll'_

..

Some Ways to Make Interpretation More Meaningful

Two Special Kinds of Comparisons:

"~" \~w . • ~ .L.....:U. 4...i 1iJ1 ~ '~Ir ,~~ ~ j rY,~,

~ , i J;\.i!i l l" "~,, i,. lS~ (.,5.J UI..,;;l .J
Similes; Compare some characteristics of 2 things using the words 'like'

or "as" or "such as:

Metaphors; Describe something with a word or phrase usually used 10
describe a very different thing.

•
•

•
20 EROn._

r--~~---------~--_.._.....
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•

•

•
4 4)i,J, o~W, ~\~~

•. :.:1-: -" 4 • "1' "., , ~ .. ,t,. .
~ J' cO.... I" LJ'-Al.4.Ja,. ~

Some Ways to Make Interpretation More Personal

)OEye contact

>Frequenl use of "you. "~1" "~'l\ ". aU.; JI~rl~ )0

-----.--..._-...,-2t BIDf_

>Labeling

)o5eIf-Referencing

>~e:==ngs of symbo~..J...J~~~ f.~~~.)l )0

d.il c,)l OJ...~' )

t'~l ~l~ \ ilia 0' )0

I

•
i ~.) ~ 4iyr..J\ cJU~~':l LJ4"'y

L.»:!it JJ <.s a a';' ."1\ rL..:iA':l'
Two Ways to Make Convnunication More Personal

-:1 ~... ~
~1'!hO!

~ Oi,;,,,j.,.. ... ."

\ ..

r• 5elf.Relerellc;ing:
'"T1liI* oI..!IsI ....yau....'Ma.e you __T

'1"Iow ....., 01 you line__T

•

II

•
•

•
.__ . __._.~~~~----

•
11



.. 1:.- ~.t - ,:.44 0'0~ J~.J~13.

Exercise 1 J;'1\ ~.J~\
!

,
~~~~ JS rji:i~~~ uP.J~~ ~ }>

:i~ ~J ~ Jl.JiJJI~ c.R ~U c)A ~\ ~\
I

~

If.=J\ J...=~ ~ u=m J.SH'J\ "~' .J\ ~u.J ~..F' t':i:! }>

CJ\,J~ J~.)~' ~ 6\ 6:H ~,J ~~ CJ'~~J }>

~ ~ Jill ~~ ~ .1ld)~ :iw.,.. .. ~
» In groups, brainstonn ways to make interpretive activities

(~

enjoyable and relevant for a given audience.

» Present and discuss or role-play your ideas.
I

» Note that E and R often wor1dogether (enhancing one often
enhances the other).

~~-
SomH._ .... lloIIy_ 'loll _ "-Q-.ooM

~t.u\~~~..)4 J\.Ji..)~'~~
(flA~ EROT ~~.,.w)

erpretation Has Four Essential Qualities
(Ham's EROT Modell

4..uJ1 ?.lli~J~.J'JI 1.

.. ::\-: -'I 'O~ ..~ .:l~ "I 2
~ .. ~ .. .Jl.

1. Interpretation is enjoyable. ~I ~ Lo~
2. Interpretation is relevaDt. \

'nnh,! A .. 0'; It I A4-1~WA.1 '0 ulJ. , .,~ ...
- meam',,:/'LI .. ~ " ..r ~~

- personal

3. Interpretation is organized.
4. Interpretation is thematic.

-
..
•

•

-

i

..
II

I

•
•

•
24 EROT UcJdej
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•

•

•

~
..--.-----------------~~.. -.

~) JJI:ii~.:l~.)':l' ~ ~

J!\ '-#~\ fl\
In Interpretation, Keep Your Main Ideas to .. or Fewer

•

• IJ

At
********

B'-J
•

*********

B'-J

++++*~**

I

II

25 __ _K __-"_ -----...-

•
I

•

~.), J.,Ui~~.)':l1 ~ ui
~~~\fll

In Interpretation. Keep Your Main Ideas to 4 or Fewer

TWAFBIPHDIBMCIA

•
•
..

.000r_

13
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Cj) J.JlIi~ ~L.t.J'X\~ ~

Jgl w ~~\ ts9\.... .J
In Interpretation, Keep Your Main Ideas to 4 or Fewer

~.J~ Utl:Jj' <04 U\~y.J\

TWAFBIPHDIBMCIA

71EROT_ S-H- .........-,_
Red__~

Some Ways to Make Interpretation More Organized

'.• t\ .~ • t\~ ,...., '" t&..- "J L tu ~ L~
~~, ($....}"'-" U"l'" ~...r ($..;- •.J W )i>

,~jA1\ uWSl\) Jj~ Jiw.,,11~f'\~ J.SH'i' J~ )i>

(ul t!.'.~in ,~

~~ ~~ 6\~ W.., wu.. ~\ u,s:a 6\~ ~ )i>

~ cJS..\ ,j,~~\ r~\ )i>

»Package your global theme into 4 or fewer sub-themes

»Package your ideas using familiar vehicles (e.g. acronyms, rhymes,

analogies}

)>It is not enough to be organized; you need to share your organization 'With

your group. I

'_,_)i>_2~_:~R::_:_s_eO_fSeq~::i_al_te_c__h_:_q~_.:_sm._i~_a~:_I~_ca_b_le_ .. Red s..._R~_~~

14
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-
•

•

_H._.....,_a __

~.,\ I ..\~~~ JWa..lil~~
(~ f'-J EROT ~j,..,)

terpretation Has Four Essential Qualities
(Holm's EROT Model)

~~ u..:. ~ ~, 1 i.,- .. .J .,,
<

'.~_1J ib .. u..:.~ ~, 2 j
~ .. ~ .. .J -I

1. Interpretation is enjoyable. LJ:!ilW1 w. L..J&i... I
2.~= is relevafi',,o; ,.."r+U ;.~, •JjJ~~ I

I
- personal ~ 1:.• ";, ,J, .. "I 3 i

3. Interpretation isorpanized. . a_'.~~JJ . i,
4. Interpretation is thematic. i

($:;"~($~JLJ.J~' 4.1
I

!

•

•

•

•

I

•
I

•
•
I

•

•

l

($ ji.A~ 6A JSi
Think Thematically

~. ~ ji.4l\~.JA .. ($

Theme 1= Topic

3Cl EllOT_ S-H .........,....
_ _ "-' ooסס.-.0

_._- . '.._~-_._-------- .-

15



-

-
-

-

•
•

-
~~\ J~\)p>

~~\ w~iil\)p>

~'J\ ~,~

tib . ," LJ~'...~. )p>

~,~\ ~~ ~\ wu'~')p>

Examples of Topics

» Coastal birds
» Marine mammals
»The Red Sea
» Coral reefs
» Animals that live in the desert

I------------~-~------_._----

\..c' .. .t . . J)l;..' ..(' ;....\\
~..JA ~JLSy...c (jQ~

31 EROT_
s.m H. Hom ond _ i

iiII

Examples of Topics

» Nocturnal snakes

» Rivers

»History of this village

» The importance of treG planting

}> Conserving water

~\ . Wl\.... ~ )-

.J~';l\)

4..J .-.:\\. ti ~..~~.J ,

.J~'i\ ~\.Jj ~t)-

o4JI~ J;\.bJ\)-

•
•

•

-)1 ER:OT Model SlmH. Hilm iIIId BdtyWl"Ji1ef

~-'---'-----'----'~---~' .. "'- ..-

•

-
16
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•

•

•

•

•
I

•
I

I

..
•
II

•

ut£:,~.JA ~-J jlL.~P
Thinking in Tenns of Themes, Not Topics

~;,~J.L.J' . ~~- . ~

u&a' ~~dyiJ . '-l1o&Id.l~ •. - t '.aU 1.• V'" 0-4 . - . U'"~ .".

J~~

4.u-Y"'.J~~~.~ui~~~ 2.

~IJ~~~.L.l~JU.~l 3.

~ z-Wi J.".d~~ 4.

Examples ofThemes tor the Topic -BIrds-

1. BirdI_.....WliiiQ gnqI af ........ t.c:... af thairspacilll ....... tor ....
2. NlIIiwI birds i111tlis CClIII*Y _ .....,~.lg.

3.c.-...... pIay ..~~... iIInni-.
<t. EaigIec and faIcotts hefp~

DEJIM_
_H.__-,_ --......-

u~~.J-4 ~.J j\i.A~ p
Thinking in Tenns of n.e:mes. Not Topics

~.4.4U.Ji..d~~W

~~h r1A~ JY~ L.. "'.J"u.i)~'" ~ r."u..ud t'"i~ 5.
~~J.iJ'i

d.hU .))t1jQ.I~ ~~tJ~~je.6U~UJI~ 6.

~..:liI.,p.J Va~ u.I..pI Jil~J~~>-•."..~,~ 7.
~d~'~ cs.:l)l.Ji

Examples of Themes for the Topic -Birds-
5. The""" wuIIre...1M ... 01 '"nlIlIliIh~"""*". an.......,.................

appl'eCiaSed. eo" .gk" bdon.
6~ hew birds ll'fled lolhe .........d...,~-.

1. Because Ihey ~e rarely _.~ birds _!he sUljecI 01 ftW'IJ~ and pcIenNIy
Irv_en,ng ""s::o"oepliol~

•
..

s.... __-._ ----..-

17



-
Ju J.W tJJU I"Jll..hf~Jil~~~ 6A ~t......\is .. U • • ..

!
Ways to Make Your II&E Programs Thematici

~Think themes, not topics. t~~ ~.J <.S? J.JUi };>

~~ ~\~\ ~J o~~ JJUi};>

~Think full-sentences, not parts of sentences.

~)\ w;A l.A "!~~ \~l.AJ" J\y..J\ lJC ~\ };>

rA-.J~ ~\ JJjl\ ~ ~yy (J ~jl ~\

~Think "big deal" - what message you really want your visitors to take home.

35 EROT_
SomH.Ho.._~_ R"'_~ar-.cou

-
-
•

-
•

•

I

<sJLt J.W ~u.J~' ~, Ja+ '+aU 6A~\
Ways to Make Your II&E Programs Thematic

jJ)\ ~\ ~\ r.lY ,to,)",! t..5~ t..5ji.A JJUi >

"b
};> Apply E & R to make your themes more po~~rtul. ~J

)JjllAJ.o.;"tn wLot....iA":i'~~LSj.i.J1 ~I •

• make them personal tJ . ~,. _I wI ~.:. .11' ..i:aJ I •
:t.>".J.. '"6"" ~.. J LS~ t..H: .~

• connect them things of symbolic im~ance
wI3~iul'iIJw~\~I •

• use an analogy or metaphor

•

•
•
•

not applicable •• use verbs in active voice & avoid "to be"

3e: ER-oT~ I
e--~--~----~----------I

•

-
18
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•

•

•

EROT[j~~
Applying the EROT Model

Practiced as TORE:

• ,.

• ,.

• ,.

II

•
j

_H.__-'_ --.......-

•
•
•
•
•
•

Summary of1his Module

I hope you've seen that... :,J F ~ 1.,iJfl J Y!a)

.J-,..>I ul ~..,....JI Jii Ji.b.. t>- Ji,...1.. .:l:.}'J'~ JPU »
-

~.J ~ ~.J J-,..>B ~ ~ ~ ~ :J.:A]1' J »
,. 1- - , ~I..SJ&A~ I..S..P-J.J ~ _

'i :J.:AJ'i' .U:!- ,j.S.. 4 J.P' J -,J' r4!uI :J.:AJ'11~ )00

~~ J.JjI »uav:t!4 "'" UJti
,. Interpnatian is 8n lPP'oach to communk;ating wIh wisIGn..

,. ~ its best.lntetpetdOh is -1oY--. reIe'vMl. arpllzed 8nd
thematic (EROT).

)0 Inteq>retation is aimed at inspnlg vislors abotj the values 01 a
place. It is nol aimed at "teaching' tourists facts

•

•

-----

19
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-

Summary of this Module

And that... .o' uiJ
~~ ~~.J 'W~ l5b.:i~~ ::Jt..:Aj'1I~}>

).J)I J 4.:·J16 \\ ::J)yJI 0A ~ ~b.J ).JYI wlp

~~I (0 jy..-o) t ~\ jl~\J~'

yt4-JI ->:P- ::J~.J'1I.J ~4.J' .)W..;)'I r\~\ ~}>

LJ;ihJ1 0A~ t'yl ~I Jy..a)l
» Interpretation is purposeful; it helps to enhance visitor experiences,

protect both resources and visitors, and to project a positive image.

» 80th face-to-face & non-personal interpretation can be used to reach
different audiences.

-
-

..
•
ii

•

•

~-~---~----------------'----~-I

» Once you have a strong theme, you're readylo apply the 0, Rand E.

iii

Ii

-

Summary of this Module
And finally that. ..

«l EROT_

oj I -}. .. LJ ..>.P"'.J
_.l:.~11 :~ _11'\ TORE _. _.1 -:: .. 1 -:11 .a::.~ - EROT ;. 0r-:-- J l.S..r-) ~~ - ~ l£".".u »

fij~
» The EROT model is applied as TORE (themes and organization always come firstl).

» Theme =topic t ~.".JI l:P~ ISy...JI »

» Always start with a strang theme! IS"'; l.S~'~ WI.:l »
U .11 • wl.1:LiJ,u". .. ~ J ':il -I o' ~. L .1'1 •Y ~. _ _. l.S JA-'& • •u- IS.Y-A 0 Ufo""" lJ'O »

» It's easy to wrile a boring themE:. But writing a strong theme lakes timea~.
~~ YL...~ .}I~I ~ ufl ~ ISP ~.:l~ »
~I~ ~ U1J~I itp. u-'J u1J~ uflu1~.J ':u.J':i1

JJyl

•
20
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•

•
•

•

~o~ c.sjiA1\ J'~'
.;.u.'J\ H4 ~ ;J.J\ (Jo'I\~

Sequential1heme Development for Red sea Rangers

lA's o~o~U~ Ji.i
ut~, ~uA \.as,;.~

Communicating powerfully when you control the
order of things

•

•

' ........ c 1$ --....- -----

..
I

•
..

~, •.;;s, ~U~~, dJ~'

Learning OUtcomes

:0--~ Ji~U.J- ~..P.J u. .\t:ii~
At the CQII\*tiOn mhi module. ,ou'I be.. to ...

, ~1l .. , , .. .. "., •__11 . t:-:. . • _ ':l • ':; '.1 ::... ,
~u.I.J .1'.'·'4 •.J~ 4S....r--- ULI un-ar' 0>1~ ....Jc, •

j:ac\ .l£ ~. c.;.1l e;illj rt~ ~r..,s <.Jc. to~

:U~)o.»'-)~
~ List the dlaractefistIcs msequeniaI~ ...~ how to use .... in

developing a talk. walk 01 teu
.. , , .. ... .. ••__1It:: to t .\.-4! '~.:'L •
.. .".'. 0J~ -U.,.,....... ~ '.'1·...,. r~~ C.",... >
yJ r.£j.1;,J~u' ) o~~~, )~~~

... Dem<lnstraIe the use 01 sequenlial~ lechniques -.en deivering a tall.
walk or othef guided actMty

II

_H. _ -----.-

,



-
~\4.9~' Jij

Sequential Communication

..
-

1 ...... -:t\ .. W\ .... . -<-~.., .. -\
+"'-J '9 t rY~ oJ '-:-YJY ~ r- ~ }>

U;a\;J\ ~\

)0 YOU control the order in which Ihe audience receives Information

..
•

.)~ ,JWi-J'i\ ~l;l...,;J' , ~.)6.~' :~t}>

~JA.U ~'..;:J\ .J utA.J:t)~\ 'U a
I ail\

~ .gllJ\-,
)0 Examples: Talks, guided walks, guided tOUl'S, stories. scripts for

performing arts and AV programs, etc.

•

_1\__-,._ I

•

•
Non..sequentJal Communication

~\ o~W\ L. '1'jJ ~ LJ..tAS ·>"',) W.o ~ LJjili.J\ »
)- The AUDIENCE (not you) controls the order in which the t ~ ';. _:~.

infonnation is received ""e'""'~

..--

I

•
•
•

,--~

o~4-J\ ..# ~L.:a.J'i' w~ ~t :~t»

~\ j,:A.;'il w~ ~ I I I I I I.J

jS\ j4 ~) .u h hi 41\ JF. Jc,tLJ\ \~.J '0~4J\.J

I )- Examples: Most non-personal interpretation. plus patrolling (J.J)\
and roving interpretation, some living interpretation and

\ demonstratioos. unplanned interactions (e.g., in visitor centers)

\
f

•
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•

•

•

•

•

!(.$~ tS~ w,.) ,~, ~\ ::is~
In both approaches. atways start with a strong themel

oft e,)l~~~ bjA~ OJA ~.J ~l

(%'" \,.!,.o,~~) r~~op

U.JU('s~l.5jU~~jii''''jc.

I

~...... lMlIIr; ... , & edll ........ _ ......,......41 ... pnlOii03cII'.1dIII jIIlIIIf" fClO S

~CIIfNCO.

WwIp...............

JO'ire 1'9adyf

..
•

• ......c -~....- -..--- I

I

I

•

•

•
-

~~, ~~J;i' ~~l ,
..to MakeYourF~aceInbwpnt;llton SequetatI

I

4-:i~~~~Jo~ l·,d~~'
~

~~~.;..'J,

~J}~ ~)o

.1 b, d .~ ..... b,. .1~
&S~)o

Guided WalWTow .JP.~'
Talk

• Introduc:Iki. a't~ )0

Prior to 1st stap .,~, ~ b ....d
AI abCU Ole fNI stop JP- • Body

Final stop • Conc:Iusion
I

' ..........c _...--....- __....... -.alIlI

r



~ =-u.J\ ..)~.J'il ~~~\Y-A .
Ways to Make Your Faee-to-Face Interpretation sequential

:~\ ~Wi.J\};>

\44J1;iiy..,u.JO~ Jt 4Jy:JllS~l...i.:!pl.

\.J~.J)~~ rf-A4:Ul ~J J.Jjll ~....,.:u.

» k1tro<IudionIIi have • purpose ~4:Jl~.
• ~tD lIA'.or.... lhIm. & "'lli"izaliuii

• =-~&inlInstk1~/nIQng

:~~(.S~}>• t« stlglforCCll'O.JSian~

~~.) j.!..A J~ ji.Jt w.
» Bodies /me a pt.wpose .. c.S ~ ~.JLS llo.

· chwiIcp ...r.n.&deI1w"'orr-....,.,,~ .. 4Jl ~: ,~ (.y . ') . ,}>
» ContIusioos have. purpose

• 1'IIirI-.......... tS.Y-1' ~:u.

•....-c.o. t I.
_K.Ho.._a-r_ __....... 0r....c0M

w~s to Make Your Faee-to-F~Interpretation~I

.UtiU -tt-:t\ A;' "Q -: ..L-:. ~- .. ~ .. ~\
Apply the sequential fonnula:

T =t. + ~ +...tn = T

(where nJ.4)

I

r-_A_~__Co<mu-oloa~_~ SO_"'H-_...~"'_-_Iloltt_~_- .__Rod_SOO_Ro_~_.G<MnCOU----~-_1

-

-
-

-
-
•

•

..

..

..

..



-
•

•

• I
1

•
•

•

•
•

-Util\ J ...l. ,,;" A.ir loA -:. •• L"':.. ~. ~ .. ~,
Apply the sequential fonnuJa:

T=t, +lz+-··~=T
2 c ,djaU 1 .,J ..II 1I.JA.d

T =~ +lz+...... =T
InIrDduction Body Condusion

•
•
I

..

"\ - 'f' - 'f" •.»\I~n.'~&~j .JS';Jb h..tMi:ti
Plan your talk orwalt using ... '"1-3-1 Rule-

In sequential communicalion.
1 =IrVoduction :utl<. '..U.iJI J ..l. ...,., i.:.J'i' ef'1
2 =Body
3 = CondusIon ~ = ,

cS.,;a:......J = l

, - T'-" ~.;11'& J.,1. tI'. ~L:.j (.$\ J.JC.\~ >
(~ 4);.Jl-~-(.$~)

r-,,_, ~ft\~~\~lfil ).
•

..
•

, .........e- l •
_K __-'_

4, n"'li.1 = ,.

--""-'--

o



~'i\ a ~"'i ..- tt . -.i -tt .t\ ~, .-;4 9-~~ ._~~ ..iL.>i
.. J ~IU-~ ...r-.. ~t·

Ways to Uven Up "Dead Space" in Talks & 'IN.llb

~ __ t\· UWl\~ I &sh. ·'--=·'1 ~~il -~i '>.

~ cJA ~ .J.. LJA~ ~..r:-~ ,..

>Add a transition to orient the group to the next section d your tal~_ 0! the :l€::t !;.t~'P-

u! .J\~ u! JJ.J\.W U..,.... \.. ~ o...)~ &!~~\ ~~:.." .
wW\~

>Use foreshadowing to hint at what is to come next in your talk or at some SUDsequM1

stop

~~ j J,;u. c..>6~ u-- ~.".uJ\ ~;':c<> c_

~ ~'JA j J-:Wl~~ 0A l.fb.~ J Jjl\

lh'1 . __:.tt~.t:~~'1 ")'\ a .....,., \S -oJ.;

. <J4.r- u--'.J .r..5-P-.J ~ _,__

>Incorporate mystery by posing a QUe$tion or problem your visitcn c«,' ~c.JiYl; -Of W'.:fL.. :'y

thinking or by observing surrouncflng5 between stops. Be &we to resOlve the InVs1e-ry

1aler1

, ·-1,,

-
-
-
-
..
•

•
" ......CMIru •• -"-_...-,-

! I
II

~k:.-, lS~ lS~ l~l
Start with a strong global theme!

J.,.cj:U~ O.JA ~ O.JA ~Jc. -' ~l

~::i1" > .. .<.; '\
Play with it. woO< with it &edit it r 0~ 0~ t..S

until it's an inherently interesting

and provocative idea.

I
!

I
I

I \

•

..

•

!
I

: I

,

-



•

..

..

.. I
• "1 , .. .. .<•

.... ad t".OJ~~ )-

»Remember. YOU CIOf*d !he Older d Wngsf

~'~~~u.-u:j~~

~---...,-

d-".W~~~ ..
ad.,.....

~y.,u~ ..
J ..'.:"~r..S~ ~.,..aJ~ ..

t""'.,..1
~~.

.---.boIIr ...ClOI'd' san

·UR... =.
•URb to ...
.~ crt
·CreIte p4pan:Z

.. ...-QIoC__

•

II

•

•

•
I

•
•
•
•

rLU.\\ ~~ tyJ :r~'.l' ~~ ~-
r~~p 90~~ ;Lul J.Jjl1

•~ --Quk:Idy tocw IIIbntion on _ oIljIct .........
of.........

•
•

~ L. L;'..:l.J .) c:~ ri :L iV:JjJ/c:.;:d
~~'\~ue~)~

•
~--':"~S~T.~.~':~~:-__~_"__""_.~__-.~-_--_- _

•
v



I Special case of Walles & Tours: What to do at each stop

• TranslIlon-VlIfbalty _. Jourgroup to 1be next stop
(may tlIke tile fO(tn of~Of myaery).

-
-

-
•

•
_H.__IlollJ_ ill

•
•

"'Je Ai1\ ~..jA" :u\ .JJ' ,,41\.J u'::l..,;J\
Special Case of Walks &T~ The "Staging ArW'

The "staging area" is where Jo:i,...I .rt!."....-'~ J.J.Jl~ JP:i 1$:»1~ yo~ e,.
Y\lI:' meet your ~Of$ as \hey W y J.+iII ..) J.J.Jl .:JJt."i lJS.lI u. .,.i .$i-,
amve. Use your time there to ~ • u ~ 'Y+J,"i1 ~I....:q.."il
Pfepare the group for a . 1.l..U"J.J"" ••• J

positiw physical and social
~ii---.~ j.JYI J,.,......J J:d I.fi:..~~ yo') •

~-

wrlv• ...,..... Wo<ey.....~ (I • ,j,)u ua;l ~ rtl ~ J jlI b:u •· ~ ...J.J-.J .J.. rJ •
• .,-..... _lIw7..nv. tl>llt .....

~O-~'r.J)Ji:WI:~~'~•...,.....~

· swt*-g; ...... _1Int:lO

~ I..i.l....,u~ r'".,r:.JI.J~u,A ri .
MCOnC�a__

• tIIll_lTOUP IIbouty~ Ind out
otJout thInt U~ ~.ill:i Je.tL11 Uil"'J1~~ • "· ~ ap..-.nd lI"'UI' • . .J.JC •. ~
dyMmica_"'~

~~I uJ, ~~d..)a..~ri"· provks. basie InhlmwIIcn on •. . .J .J • .
~ ....~ phyWcoiI d~""""'-&--r . .J

, ~115

4J."J1 .) i~l~~I JiijI "I • ........ alr.,.(tioo .., _ inIroductioo
oIy..... _O¥lDur

I
1\8eqLe~~ s.mt< Ho"'ord~W., RodSoo~.e.-.cou

A

•
..

•

-



•

•

•

•

•

•

•

~\ oyUtA :w\~'-' u'J.,;J\
Special Case of Walb &Tours: The Departure

)~~J~':i\4nt:..~J-,jU~~cfl .

:u~ ) •~~~ '.JJ4 u:iI Jw~~ J-'y-I

U.,.. ul "If .;'4 ri .lJ~ j f~~ uA~ u§U "l :Ii •

wa·~ui~~

~~~ • ..Pl J-"J •
..Pol ,jl5- ui ,.,tS ,~ AJ~ Ua.ii uI a.:..,.J 1j.£. uI~J .

~ui~~.JJ-,jluI~~ji •
• ~..,.tD .....................t 1 .......,.....,.,....· ., _ .., .....-• ~JD __

• T IMIIltD ..............,............ • I......

• s., .,..-_..

•

•

... -.-c • --......-

•
I

•
•

•
•
•

"J.o\S.l\ "~' :W\~.JU~~
Spedal case ofwaUcs & Tocn: Complete·Anatam~

,
:

! ·...J.Jlll ~~

i ~ • sieJa cJii
~~~~

I ~c.1JI c!d ~ ·Y·I )-
I •.,..,p.'1l 'lI' WI s.,...11 as

:

1$..Jb..d >-
.»~, Un.' I.d1i) >-

~) i.JP.~' IJneD ijolli.d >-
-..T 4~ ....

), ~
.... ID.........

), ~
....1D1tI1..

), 8c<:y IU lIUI ..." ~,.
~

FAOlIIDp

), ~
F........... t.:a ..

~-
I ... ~c..,. - s.... ........_e-r_ -----..-

~,_._
-._-_

., .. --~- ---.



o.JJ \1l.J\ J\ L.,y.l:J\ J\ Jc\
Preparing Your Talk or Walk

» Start with a strong theme.

(J..p..,ill ($~ .,1) J!i .J' &}il .)lSiJl JI$.4 r! »
Develop your four or fewur main Ideas (or 5utHhemes).

» Plan~s to involve your audiencel

-

•

-
-
•

.(O'i~.J ul~) D.;Jli.AllJ~~J'~~ ~ »
» Prepare your staging and departure (wallis and tours).

I ,....-~ _H.__-,._ •
11

•
J::J\ \~~~ .

Summary of Module

We hope you've learned that ... :0\ w.J.:i ~ LJjF:J 0\~~
U."..,Jl J1j~~~ ,jj L.~ IS:;" .)\JC.l~ .loW J;>

lJ,.t..;,.~ j .. ".".; ••~
)- How you develop a theme depends on whether you are dealing with a

sequential or non-sequential communication problem.

r'~~ V-o~~..li' ~~IUls JUU~ »
~ \, .1, ..j .11 U.JL*l' Ji:i~

)- Most fac:e..to-face Interpretive acttvltles can be made more powerful by
using sequential communication techniques.

~~~ ill~~~A~""~ u..,s:i~ » i

~
; l> When you control the order of things, sequential techniques always apply.

,. ~IComn.ncIUon SlmH. Hlmilndi5e:ayW'" Rod sea~, GnIonC()I.\
I .~... -----

,.

•

-
Iiii

-
-



..
•

•
~~"1\~
Summary of Module

j.JAnd that ...

J ~ ~l.,,\..;. ~ a.:lL. .) J."J....~ lSi >
"'* rA.:l&.:lc.\ ~~-'~~-'~ L.eJ ,j~

» N"fMql.-*l KhIyex''''1IIouId"...WIll. "CJ'8d inhdur:Ion, ."...~

•

•
I

•
•
•
I

•

I

•

•
•

...~C

_Il__~_ ---.-.- I
I
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•

•

•

•

, ,

I' \

:laW, ulDLJ\ t.sj~

~'i' H~ 4
t

'1.,n u-u'~
III inciplcs ur Public Ilelations fiu Iled Sea Rangel !I

~1 .. ~ _ .....
.~ 'J9"\U l

•

,--..r__
What is it?

Ilow to put it to work rhr you!_H._.._.._-..... ----

• \1 1
" ,'-='"
,/ .....
j I \

:~ ~W, utr)l,J,
_ Public relations is.. ..
~

•
I

0.J'.)~'~ ~
Ihe m:magcmc:nl runctioo ).

~ J;\.bJ'.!Jo~ w~~ ~1j' ~~~I »
w~~

hctWC\.'1 ;m or~;llli,;lhl'n ;lnJ loc ~;lru'll~ plll'lil ~ nn \\ j,"01 Ilot ~~C't" (If I,,,IID," ).
ili".·I'.... ·!·~

•
•



-

-
-

Public relations is alSO...

\ /
" ,/

<=C.

,/ "-

i I \
~~~~~~,..,.,: .. ,.

A planned effort ~

Aimed at influencing public opinion ~
..

~~Jyu:;J1 u&Y~b\.Jo~AJ'O:"I~J~,W,y ~

Based on good character and responsible perfonnance )-

<JA~ ~L..a.J~ lS.il\.J~~\ ~:l' ~ u;.ii:!.J ~

~..;bl\

•

-
Based upon mutual1y satisfactory two-way communication.. )-

3~~~__H._"'__ •

\ I I ... t' t .,.,.t ,
f2. /_ :~ 4.Auu\ W~\
,/ "-
i I \ Public relations is...

•

~W1~~

~\.c 4.A& 4) ~

)- STAFF FUNCTION

)- GENERAL FUNCTION

•••• '&j\.~'J' ~

~~ (.]A ..;st.J ~

the management
function ... but it's
more than that:

•

..

..
-
IIiii



•

•

•

•

•

•

S SI':pS to Lkll.:r I'II11lt-.: Rd:llions

All actions make an impf'ts.>ion - Uw: them to wort for ~.ou. DoOl .p'~ ~__

•

•
•
•

c.

$_..__s.. ...__~_ ----

S. Be on the offense

..
II

\ I

8 Steps to Better Public Relations
~"~ ..'., ,.- ".~"'''''.~~~~~~~~~~~~~

I~tfi .5

I

..
6. Plan for good public rdations

4JW-J~Oj~ 4i'sj'P.ll ute.~I~~ .7

•

•
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-
-

\\1-..11 ~.s Lhe!~ ..:unCi",t ,mage ..... f r.tr\ge~ c,

\\ber~ dO(~ tb.aI ~ma£~ com.e: from?

\, 'hat image do you want those peop~e lo have?

\\1:a1 needs to be chaog-ed? How?

~~ ~l:J\ ~ \..,th.i\ ~ L.

~t4hi'i\ Ii\ ~~ 0l\ LJA -
•

•
..
II

..
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•

•

•

•

•

•

•

Understanding the Tourist Experience

?C.Jl..J' L ..~\.-- .~ rv-

For Red Sea Rangers

•
•
•
•

,-- -"---....-

The Touri.t Experience

~~,~~

_..~-

I
»Wha( makes people travel?

»Wha( attracts them to here?

!~ h.... :it L.»... c.. ..JIO-JL$
>When does the travel experience start. and when does • tnsh?

T ..- .. .1L ::, tJ "1,1ii .. »
~ u-JA.J~JU" .j!oJ • c.r--

:>What's Ute role of a Ranger in the tot.rist expenence?

!_'.l.~\\ ~ .. --'~ J_ 'a\ .... L.»c..- .~ '-T" ... ua~J~ ..r-

»Wha!: motivates ecotourists?

•
•
•
..
•

1 __ _..._--.- -----.-



c~_____ ,________________ ._._ _.----- ----_._-_.._- --

Learning Outcomes

;JJ.l11 ~4-:~\ ....\,~ ~\ u\,J'+J'\ ..
At the completion of this module, you'll be able to

". 0-"~~ \~fi.:i wy.uo.Jy11 ~~\ ~ >

I };- Explain the difference between push and pull factors and give examples of

i each

.)c. Ui..\ F-l.bc\.J ~I.J ~\ Ue' ....;ill uk u ~I »y..a rJ.H ~
lAA)\S

};- Discuss the importance of learning as a motivations for ecotourists

WI lid j!6.S~\ ~I ~1...1A ».,.. C.... ...
}> Outline the five stages of the travel experience

~y....J\ ~~\ 0->~]il tP.lyo~\~ »
}> Give examples of how and when we communicate with tourists

~GJ'" l.u.J\ ~L;.,... ~ uk. ~l .. lbcl ;.-
• u-lAJ(.. . .. ".)-- s.m H. Ham tll"Id B«ty w.... II" _ ~Gr-=ot.t

Push Factors
(reasons why people decide to travel)

~.l1l~

(.>i-l4 U"'U1\ ,.li! y~l)
Examples of pleasure factors: :jhJ4~\ y~1~ ~1

Escape

Rest, relaxation YJ~I

Selfd~ ....ery r~'JIJ~I)\
Prestige

Challenge
wl~\ uwus,\

Adventure tJel46.\ ~'\S.... ".", ".... ~

'.5~\

oyt.i.J\

4 "'.t«MaCiYliiClilW
~ H. ~I'Il.rld 8.rLyW.1IM R-d s-R~ 0A0w0C0M I

1

•

-

•

•

•
II

..
•
•

•

•

•

-



..

..
•

•

·-pulrFaCtors-
(reasons why people choose to come here)

~j,:a,,;1 IS.. ~
_ (~~:~~~'!.:i;' ~~l.

Famous place

Scenic beauty I nature

See wildlife

Historic site

Cultural event

Sporting event

Warm climate

•

•

•

•
•
•

.-- ->1._-....-

i~~

~~~

~.~iJlllA.

"sjJ ~.,..

~~

~-J~

~ui'.1J u-.aJ

----.-

•
•

Ec:otourlsts" most Iraplxta motiws
(two Ausnhn studies: 1.... 2112)

twIC~~.;I ~,JJI
(2002 ,1999:~~u.).>tJ ~ (JUr..I.jJ)

•
•

•

IMPORTANT M01tVES WHtE:
Toleam new
Tohdefun

I
To -t1experHnce lSOmething they
could not on their own

•To do an emriu."'Mlftbll...· tour
To hav'!: a GUide
To have direct and active involvement
with tbe natwaI environment

4.2: 4.2
I

3.8 : 4.1;

•



,
--- -_._-- -"- --_ ..._---- .

Ecotourists' most Important motives

( (Canadian ecotourists to Costa Rica 1990

A&'J)'\ ['+-J 4~L \12\)\ ~\ J~\

( , ~ '\. lS:!J ti...lfi 'J~ 6AA ~J.lSj, ~\ C~

Learn about nature ~l (:P ~\

Opportunity to take photos ,,;y.a :u.l ~.J
(wildlife, landscapes)

(~~..2!hJI .)iu..J1 ,~ i~l)
See as much as possible

.uJA~ ,..co'. Lt. JS oJlllWi.4Be physically active lJ"""'": i

Meet people with similar c..rJ~1 .1:IWillt
interests ~l.Al..UA'il ~ I'fJ~~

-
-

II

•
iii

Ecotourists' most Important motives
«UK study: "occasional" ecotouristS, 1998

4-'J1'\ c:Y-uJ ~'l~)\ ~\.J~\
(~'JJ'.>#:- ~;):" L~ :o~,~ 3.-...'JJ

Experience new and o~~i~~~l~

different lifestyle

Explore area and be ~.J ~llJl &.iWiSl"...1
educated

Increase knowledge ~~oJlD

!Meet new people ~~\.~\L

!Outdoor activities cJ1W' ~1.,HJ1 ul~l tl.JljA

& Y<"'or~a.w S&mH. "" ..... .-lde.tf:yw..... IRed s.. RAngowa. Gr.-nCOU
I

..
•

•

-
•

..



-
•

•
Stage6 of the Travel EJlperience

~~.~~~J"" .. "."."""."""

~. -............... .. -- - --.................. . ---. -..

Tr.mSll Region

(3) On-Site Eijmm:

( I) Aflticipotion .and

pl.1ooing

i (2) Travel to Tourist Generating (4) RebJm
~ Destination Region Travel

:....m~ ~•.) • ....~.Jl:.;):.n;b;-:.....•~
L-_--::=..~."'"'.=..-::c!.._._L ~._,. ._ ..':_:__=.:JIl'!.!O-:._=.,-----l

(5) Recollectlon
and C\'31uation

J-::"'I~

.........._..~.~~~ ~.~................. ...
L...-_----:...~--....J

•

•

•

•

•
•

.--
~~~"ibi.n (t)

•.•..(.I'hoGllided~)---------~_... _-.....- -........-
•

1. When do visitors start learning about their destination?

~'~).Jj.I~u~~f' .... , l

3. What do they want to know?

•
•
..

In groups:

Activity 3:
Stages of the Travel Experience

.;L.I~~jA :,. .w..:.a

l.iL.~~LJI~~f~ t

5. Al. which of the 5 stages do we convnunic:ate with OW"~ abOUllle Red
sea area?

~ I.S' u....J-" 0- ~yJ~ f~j,! U ';*1 J.JJJ ~~ ,
~ f..,.-'l1

7. How and what do we comnunicate at each stage?

~~) ,. l:i. c.>L-J r---' It.•. J.>-.J ~----..-
•
i·

•
·ft· II , ,. d' . -

•
-..



liMlH. __ lWly_

i

Results of Web Search:
""Red Sea

...",," • •• \, A_ .~~

:cJC UJj-U.i ~u:! ,..,.>! ~

,,~~\ ,H\"

\
~------------

-------------
~--l

~ummary Of MOCUle

9'~t\~~
We hope you've leamed that '" d~.:.il·pd .~.••••• ..Jl uM.U

>s~ng vlsltors means understanding and ri!spondlng to both push and pull

motivations.

~~-J~ ~,JJ va JS~ ~'ll-J~~ J..un ,.L..aj »
> "Ecotourlsts" may be motivated by learning and being green, but like vtrtually all tourisbi,

also want to "have fun". ..

~-J"~ C~ jWu=a ~.,RJ .DJ~~ .lil.hJI-J~~ .ii»
C~ el.".i .,;Jt..:M~~e~'ll ~..J:!

> A visitors travel experience usually be9lns long before they join you and may end long

afterwards.

ua~..."la cl-J~~~J~I~d J:'i JJjJI ~.) It»~i~~1
>You and your visitors wW bath benefrt if you communlcllte effectively with your visitors,

whenever and however you can.

~~ L d t~Uaii ~\.Aljj~jJJJ~~U»IS.J Jd ~ ~

i
:

i
'2__

s.mH. ............ lI4I:yw...... ........ II.-. "'-'COM

i

-

-
-
•

•

II

•

•
-
11II

•

-
•
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•

•

•

~12l:i:U\ uC ~'i,. ~.- -'\ .til ':
~.J~ ~ ~v-

~'i'~ 4;J.'" (JMt~
Interpersonal and

Cross-cuttural
Conununication

For Red Sea Rangers

iii

•

•

'~Qoe__ _tl__~_

--~-

•
•
•
•
•

•

•

iJjJJ1 ~ al,,-aS.J\ ul.J+...l1
Learning 9tJteomes

;~c....... ~H"'''''''''''''
~-~------~-_._._ .. _- --_._-----



-

);>Who are our ·publics"? (review)

Interpersonal & cross- cultural communication

-

•

-

..

---.--- ._-_.._ .._~

I

\
I

I
!

!~G..j ~I wlc4J1 rA 0A );;>

);>Communicating wi1:h an individual

~Handling complaints

•
~Communieating across cultures

•
•

Who are our publics?
Y~l.iJ~ u~~ ~ (jA

i

L·~~ _H.tw. ... "...,.w_ _,.."-- "'-'CXlloC

1

•

•
..
•

•

-



•
..

- ~-~ --- ----------

Communicating with an Individual

.1'ft\ ~Li.A
)Po tint lmprnsions count - make yOW'S po54iw.nd InCI'TICIRbIe

~ 'i.J~~L..t..e~.}J~ ~jij tSli t~1~ ).'>

)0 be sincen And be persoN!. e.g. uy J'CXB' Nme, ut ttw:n. sIIOIf
interest In them as an IadIvtduaJ

~~~ t:"~ <S.;..-J o-k- J.-I,a:i.J '"- US )P>

~~~1.J~ .:F 41.J.J &...J A JW
)0 see an inIenc:tioft wIalI. visIIOf~ .. opportunIly - •t~

rJ-.al

lfl-Cii e4..)- .&~.J.~jljI'"~ ~
» good service does not mean being servile - visitors ... find

it easier to respect you if you show respect for them

~.~~~• .3.IclI.~ -. ~l.o.l£.&""'.iY ~. Uf-I'U ~. ~~~

.Y) ~jbJ Iji ~jbJUU1j1~ A ~

•

•

•

•

•
•
•

•

.~c

-~----- --......-
I

•
I

•
II

..
II

I

UJS Giving good service to visitors
j..JJI u.Io~ r:..l .,; ($~.jj

1. Greet the custGmer II'M'''' t IJ....... pa ...
~ • J "j I J.f--.J l.al£~ .t

1. Wille cu.....taIImg to,...give'" JOUf
undivided.....

JjJ 4.LU. <.h---I~I usA~ .f
$. ..-e the fine Sf seeonds count.

k.l ~, 6 J "\j' 11~ c,rJ}J1 .'
7. Be eaergedc.

US t..-1...l:.I ,~;' I .A

,. Beftd the rules sometimes; be lluible.

OS Li.)A~.J~~'1t ~~ .\ .
~,.,u

.~t; U he the 1&"......-* n •• ----~
! ~I.; ....I· ':'0./0 11.i--,- ~ ':. ; L ~'l' ,,



---. - _._.- .-.----~~--~~_._.-.---.-- --- --- .. -

Five steps to handling complaints
t5.J~~ u).,hi.~

Listen/explore

~I~,&.~i '.\J '{

3. Weigh up optkms

5. Involve the visitor In finding a soMion

7. Take actionlimplement

.. j

-
-
iii

..
•

:Things to remember
\A'p~p.~

.. show genuine empathy and interest

lWb.~1 libl.:i...xJ;J.
~ ~ .J

.- stay calm; don' raise your voice

~.".- ti.fi "J I Juu "J •

.- let the customer express their anger

~ IF- ~J.!-JIt~·

.- don"t take the comp1aint personally

~&...ii4iS ~~"J.~ J(.S ••

.- use "r. not "'you"

(uj) yhI; ·n~ '1 (U)~~ J,.u...I •
.~c--.

-.H..- ....__
I\"'_I\_~

I

•
•
..

•

•

iiIi



•

•

•

:Things to remember
:lAft~~~\

actively listen; don't interrupt

.!1 .~ - Ll-:-. y . I-:·L..:-J.Jl&- • c-- -~.

ask questions to detennine the exact problem

inform the customer of the action and do it

• keep the customer Informed

follow up

•

•

.~c

_H.__~_
--"-'Q i:nzti.I! ,A

•
•
..

Communicating across cultures
~\';, JP U.)&AI Ji.i

• is it important?

•
..
a.

• which cultures?

-now

• In the future

•

•
.-



-
-

_H.__~_

-
-

•

-

----
Rank I 1980 1990 2000

1 GennanY United States United States

2 United States Germany Germany

3 United Kinooom Japan United \(jnodom

4 France United \(jnqdom Japan

5 Netherlands Italy France

6 i Jaoan France ltalv

7 Mexico canada Canada

8 Beloium Austria Netherlands

9 Canada Netherlands Olina

10 Austria Sweden Belaium

-----~----------~-Whois
travelling? ---- ---- -~ ----

- Changes over the last 20 years .. -0 ·-1

yjJYJ ~ L>A I
~____ We. I_'~.lA-~_d.;b~_Wl~ __ -----.J

II

•
Tourists to Egypt are mostly ...

<JA~~ 6Jjj~ ~~t~ wi::
Germans

tJ..fi\
Italians

-A'llLJ ~

Scandinavians

Lt~J,J~S '.'11

EnglishIBJitoos

0~...;!JJ/~1

Russians

lJ'..JYI

other?
YtSftl~tSl

l ,~ Cmp-~can.n.n_
s-n H. t-e-m IIAJ Bdfy~ 1\0<1_~-.coo.I

•
•
..
ilIIi

•

-
iii

•



• collective of values, beliefs, attitudes and behaviou-s
of a group of people

~~ .u "j. nJ d-Al.?-_JJ'\J ~}.-..-...J.J4~ 0'" •
..,.LJ

• culture determines how people think and feet and act
Uj, D ~~~~...J""~...JvJ..LI.

• members of the same cuIttxe tend to share value
systems. tend to have cornmon attitudes, and tend to
perceive things in the same way
~~W4 iti, '.~.,J ..,..J~...,.....u~ •

d.to~j'I.J l."s~-, c,r-i r.· J .....1~4-~

• cultures are not static, they are dynamic (constanUy
changing)

.-. ;I;i I,·, '"1 Lt.L.~ W.J.~ (~.) J it ').

•

•

•

•
•

i
1-- --

I

I
I

~What is culture
~l£.1\ ~ LA

•

•

ua--..c:
_K_......_ ------

•

..
•
•

Elements of a culture
i..bJ.jI Uti" UU.,s..

Value. Ide•• about what I. goodlbad,
righUwroft8••o~&r....o~" .... tIl.
"alU. 0' wild."'•••• ".Deet for elele..

B.U.'. Idea about how the worN ~ •••• til.
reUglou. o,.plrttualbellefla thecoacept
of d•• tifty Dr f.te

Attitvdea LIk._ldiaUlt bout wort ••d ........
e.g. the eftjo, nt of Intellectual
_t_U...101l Dr a phy.bl cll.nea••

B.....ioun What peop" .., and do. e.g..._polldIaO
to a qu••Uon; partlclpatino In e oroup
activity

• ----.-
•

•

---------------------------------



!
~ ---,- -----~-,------ - - -"'_._'-'-"-'-'~-----'--~~-------I

r~our visitors wan~t to experie-ncenan-o-tner-culfure --ttley-:
I I'• ;want to ..

i :~-;J.;~U\1j.~U~\ ~li\j .lJ...1;!~I'
I
! );> See local artifacts

» Buy local products

» Meet local people

» learn about differences and similaritIes

~,.....".l ~YI.....".l L ...... __-:II}>. .JJ .J c.s- ~'

» Attend cultural activities, rittJals and events

wu......t.i.JJ .::LII ~~~I . )i>• .J l>"Y""""".J • J~

» See and experience different lifestyles

~u.#.Ji~~~iJl~ )i>
,.~C_ _ _H.__IWlJ_ Rod_R.-.a.-.oou

All visitors will appreciate you:
:~"'i ~~ U..JoY'

}>- Being culturally sensitive when you communicate with them

~l;.:i Lulc. ~U\1i11 ~I r.r-Iy >-
);- 8<pIaining CUftlJral differences

uti~1 ~ u\.f)U;.'i1~ 4=0~1 ~ >-
);- Helping with language barriers

~\ ftb.~~~..)cluU >-
);- Providing for cultural and religious differences when required

~ uJ.;l:JI ~.:l \~I ~~IJ =4!~\ u~'ilL~ >-

I
,.~~ s.mH.Hlift'l.,-,d~~ "...-..----.~

I

-
-

-
-
•

•
•
•
•
..

•

•

-

•



•

•

•

•

•

•

How might differences in yours and your visitors'

~cultures contribute to misunderstandings

U\£.j ~\.:i:J~ u~'l' ~Lua:i l i;<
y~, ~~~ ~~\.jj

•
•

•

,t~·

_H.__...,_ ---.--

•
..

•

Communicating across cultures

uli~' JP. U.,JLJ\ Ji.a
Your job may require you to: Type of

communication:
••• facilitate an experience Commentary and

with the group Int~ --
... broker Interaction Role modelling and

between the group and Intervention
host community

••• manage Intercultural Culturally sensitive
differences within the communication
group

, ... mediate Intercultural Intercultural
conflict If it occurs neqotiation

•

~.~c J. ----



Summary..
4~

-~ -~-- ··-1
I
I

I
I

!

-
-
-

We hope you have leamed that ...
1

J -~~I.~.:6\ . -<~ J ..
~-.- r--' Yr- ~

»Rangers need to make their visitors feel welcome and valued as
individuals.

~"i4t"J~J-,J-,~1-"",~J~u-I..J"'~~

}-Any interaction with a visitor should be treated as a moment of truth
worthy of careful and sensitive communication.

:u:..L -i ~ ••>h. .-:...L~~.oI.i \- ..~ "_''-tij.k" 11 .to. .• l ~'"
- •~ ~ • • ..r--7 v- u-- .r.Y' t:"" lP V" r..r'~ lJ' ••• "

~.J

}-Confliets or complaints are best dealt with by staying calm and actively
listening.

lS~ 4L-o.J~~~Lti &.w...I U-J .!1~ uk-.r.lhJI J.dW u-}>

-

•

•
•
..

Summary

~
and that ...

.... d.J
}-We atl have a culture and it colors how we think, feel and act.

l.L\.i .. U "U~ I...Jju,1~ 4.,i\1i ~I ;~~.~}>
~.J 'j~.J .. • ~

}>Our culture is of interest to people from other cultures.

loS.?Yl ~1j\1il1 ~~l rWA~~ Ui!tli }>

}>Rangers can use their communication skiUs to bridge d"lfferences that
are due to culture.

utA.,h..J\ Ji3~ ~\.)~j'1~1 0~yJl ~}';I".! ~
I wt!~\ w~\ ue J..lu"UJ1 u~'i\ ~~..Ji:ill,

I
I 20~~ ~ K- ....~ and: 84Cty w.&n' R04s...--.~

r

•

•

•

-



•

•

•

•

•

•

•

tS~ t..S -il' JL.:a.)'i\

(J.&&\~ t..S ji.A~
~'l\ H~ 4iJ.,'\

Thematic Interpretation for Red Sea Rangers

MakIng • dllfentnce on purpose!

•
•

•

·_c..c__ -,,--....- ---~

•

•

•

0.- c.s' ,is;U~~ Ul~ I
learning Outcomes J.-aJ1 a,au.JJ I

":()A ~.3i '.,ifij u.JY ~.J..,J ~'+ii ~ !
!

At the completion, you will be able to ... I
<::: ~~ u-'...?' .AI .JA.J Tu...Po C~»

tS~~.Jy, ~~, ~~~L;J, EROT

~ lS~ lS~' JW'a.;':l'" ~ c~»

~.Jl.A.A 0A JyU~' oilill.J "tS..Ji..-
;.. expain !he T .. the EROT model d klterpretive comm~icatlOt'l

, explain wha( them:Ilic: inteqnUtion Is and wtry I mllke$ sense 10~ iI

•
_-_e.:r_



0A ' .'1 ",S,U~ ~\ U\..)~\

Learning Outcomes jA:t.1\ UJj
:~~ ~ \~~ w..J"-'l ~.))\ ~LiUI ~

At the completion, you will be able to ...

}> give examples of themes and know hoW to write your own
~ generate ideas for new or enhanced them atic interpretive programs

UA '." ,,;S1U~ ~l ul.Jlf.oJ'
_t ~_ t .,. ..

Learning Outcomes ~l ~JJ

:0A~~ lyfiJu~U.J)\ ~'+ll1 ~

At the completion, you will be able to ...

tS~ u:aJ~\ LJ.4 t1ylJ W'Y.~ Jbc\ );>

<.SjiA.~

LB-..?-'11 ~\~ LA Jii »
develop thematic tours and other presentations
tell another person what-you learned

--------_.._--_._-- ---_._-

-
-
-
-
-
•
•
";''''.

I

-

i

•

•

•

•
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•

•

•

•

•

What is "interpretation?"

u~IJ~l~ ~~\ ~Wl...)l~ ~

.Qj .h~~ tyl.bJJ u-:PJ
~'Sil ~ L.rotjj~ }i>

J Jyt ?4Jl ~~ }i>

JJjI~o~~~u.l1~ }i>
>- Aimed at revealing meanings and relationships, not facts as an end WI

themselves
)0 Is not instru::tion in the academic sense
)0 Aimed at inspiring visitors
> Aimed at pmWiing quality service to visitors

•
·.,......c ....

-~---- --"'-"'--

t1.,..•Jl.ual We.~ I· . -<~ . .)~ ~,.. ~ .J (JA c..J...,...-; .J
(~ ,.~ u-aW EROT ~~~j

Interpretation Has Four Essential Qualities
tH-'s EftOT IbIIf)

•
•
•
I

•
•

•

1. Interpretation is fIIIjoyabIe.
2. Interpetation is reItwant.

- meaningful
-petSOflaJ

3. Interpetation is agsnized.

4. Interpretation is thematic.

'_c..-.- ....--..-

,
"

,.
t

,..



<: ~~ J)l;.. l.ra L5j~ J'l \~~\ Jij

EROT(~ (~ u-aW \
Ham's EROT Model of Interpretive Communication

:G.u: LU~ L.!.A\.:l 6~1 ~ ~~ y~ );>

J~J'11 ~ C4J CWiA y...=tWe ~)i\ .)ljJ~);>

\ ".\\ ollU' ~ - '.< .~. ~ ~. _1\ -\ .~" WI"h.
J .JY'" ~~ ~ U -.s-" C· ,.

- A .\\ 4....:. ~ 1\ - 1.A -' _.. ;\
~ ~ y ~ ~ (j~~~ ('1t""J

)> Based on two centuries of research

}> When all four qualities are in place. 'successful" communication is

almost guaranteed

~ 'Success' means that visitors pay attention and gel the point (theme)

S-H. ..... _

•
~ cJA jSic.$ JI-A

Think Thematically

~~.JA~ t.SjiAJ\
Theme ~ Topic

I

i "1"I'1Bl'1"lIIIfk;~~
5&tn H. ....m wd Be1J'J W8ttef R... _ -....... a.-<xJW.

k--__________ -- - - ... ------ ._-- . -.._- -- -----.- -
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•

•
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•
•
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~~'.J~~

~..H'~»

~~,~»

~ _~tl L.J~
~ .~. »

~,~ ~~ u=J' Wlj1.JPl»

.~O, 7

Examples of Topics
»Coastal birds
» Marine mammals
»TheRed Sea
»Coral reefs
» Animals that live in the desert

•

•

•

•

•
•

•
I

•
..
•
••

•

EumpMs of Topics

»Nocturnal snakes
)0 Rivers

» History d this vilage
»The imp<Mtance otlree ptanting
»ConsetVing water

•.~c -=-::

~,4."..uS- ~-n c.i-I

~~LU]»

.J~~'>

~~..fi>

.J~~' ~'.Jj ~1 )

o~ ~j;lhl1>

----
•
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Thinking in Terms of Themes, Not Topics

~u 4.....-::.W\ 'li..J\ • ~ ~\.. ..) ~

~. ~..;Jlu\yill . '-J..\...ojw\,j\~· .• t . # ,
• VA ~ ... • L>"J:A1A YJ. -

lJl~l~

~Y" DJ~~~ 01\ ~~ u=ill J# 'I'

~I )I JbW ~ ~W L.W '1.1. tw.\
'"'_ J . Y • .

~\~W ~ ~ t. J.J J .

Examples of Themes for the Topic "Birds"

1. Birds are a fascinating group of animals because of !heir special adaptations klr night

2. NatiYe birds irl1his country are rap;dIy disappearing.

3. eatIIe egrets play 811 extremely important role in rural areas_

4. Eagles and falcons help humans.

,.'n-.tIc~

S-H.HI.. _lloCIy_
_6
eo
~~

~~~~ ~.J jli.A~p
Thinking in Tenns of Themes, NotTopics

~~\JlW . ~W.. . ~

dS,J.J rVt.~ Jy~ lA.Y'.J ":t..L.a f::A1..:,." J~r';:'.J~ tl.,i~ 0.
~~~"J;

wIJ.::k.ll ulJI t 1.JiiJ u1I J#~ tJ..»b~u y ~ ~ ,'\

w utiy.J' ~ukJ ~ u.l\I # ~, ~ iyi)~ l.;l:>.i .v
. cJ'"'.. •• J. ~J

~ ~1.:IWc.\,,) LS~}l.i!

Examples of Themes for the Topic "Birds"

5. The bn2y wIture fullils lhe role of -l\Jbtlish ooIIector: whid1 is an eJdremely Important. though under

appredafed.~ function.
6. SIuctr~ng how birds fly led to !he in...ention of early aeroplanes.

7. Because they are rarely seen.~ birtls are the subject of many superstitions and potentjaIly

I
tl1reatening miscoocep1ions.

~ 1T~~ S&mH..Hl.m...-.::taeay~
_ $00~ G«IooC<)W

_.~
~-~~

..--- '------- --- --- ------ '-,-_.- ..--
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Communicating Themes Has a Purposef

A,l •• n ~..a ..... l\ - ~~1l .(,-:-: .• .J~"·,09'· ~'~Jl.S~~~~

:.- People remember themes; they forget isolated facts.

.1IJC."JI~ ui~~~..JA~ ~(j:;'" J~.J);>

;. Having a theme hefps YOU prepaI"e.

•
..
•

•

-"---...,.- _......-

•

,
I.

•

I., i~ .... .:.. -'1 -1. - #~ .,
-"",uQ c..s~ ~.,jJ 0#' LJ

Communicating Themes Has a Purpose!

:~ ()A'y ~, ~f..SJ4J' Al ~ LSjUB lJ»
~ r~ ~l ~'i' ~tS.)4-J' ~ ~.J

UiiI l:ii1..& -t --.JA.J .. ~
)0 Themes a'8 beliefs: beliefs are the buiIcing IlIoc:b cllIIib Ides and

behavior.

~.JC ~ Lro';"J ~ LSjU .)~-' W'»
~

)0 Having an interesting theme almost guarartees an irteresting'" •
presentation.

•
•
IlL.

v
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~~ ~ji.J\ ~\jW..
So why is it important to be thematic?

J...,iJ lA 1"..A" U"W y:..~ J j.j1)I~ .. lpJ..)~~ 1~\ y

~ ji-JI fi$J 4.:&lJ~ Jj1.J..,J\~ U"Wl };>

~Y'J ~ d...a..F~ '.SjL.o .IF-'' };>

~ J"Y\,...Jc~ ..
.. If you want to make a difference I want people to inlernalize and remember what

you said.

.. People forget isolated facts, they remember themes .

» It makes your preparation easier I more focused.

~ It makes the visitor's job easier.

..~~ S-K"m"'Boltl'W"
_ SMI\orQof$. e.-.ca.l

-

So why is it important to be thematic?

~ lJ.4y ~l'cS~ ~ ~ I.SjLJU :&~ ~ ui ~..;l ~ ~ >

lSy....)~ji~ .li:it;!S..,L-' \.iii..fA 4:!k r.ii3~ U-'11 ~ f'csMl'

w u-i (JiU .,l cS.M ..kp U.JM ~.J (I'I.JJ4.JI) J# tJ.Y. r.fil

•uJ.jlI df..,L..J J~.J P y)..J~ Ulhd

If you want to influeoce behavior: themes are beliafs. and beliefs are the building

bloclts cI attitudes and behavior. By communicating themes. you are planting seeds

(beliefs) that can ultimately Influence (reinfoo::e Of change) how people think. feel

and behave.

...

-
-

-

•
•
•
•
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A Theme is a Message

"!~ ,ja..u J.;...d~ ~'1l ~ >

"~~ ':L..f' "',;-I uk-~~~ >

~ It is the moral to the story.

~ It is the -big picture."

» It answers the question -So WhlJI:r
~ It answers the questioo -Big DeaI7'

••

•

•

•

,., ",-,*c ' d -"----.- ----.-

..
•

•
•

Themes ant Whole Id8aa

"J'>~.Jo~~ f' ).;.;.~ r..5ji..Jl.:F~~~
)0 They are eqnssed in oornpece dec:IaraIMt senltrlOeS..

" " ~ #-~. _":.tI o~~- . l5fJ-U .. ..~.J.. . ~

)0 A complete declarative sentence ends with a period.

1- ----..-
•

•

-- --_. _.. _-_ .._--~~~--
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Writing Themes Is as Easy as THAT

Complete the following three sentences:

1. General topic: "Generally. I want to tell my audience about
________,.• (general topic)

2. Specific topic: "At its most specfficlevel, however, I want to tell my audience
about .. (specific topic)

:~\~~\~i

o.:~t-.. t\ '\ ~i . i j i~k~' . k:. t' _,
~ I.S U -' . of' ."...-:r

"(r-I.e t~JA) J-p-

lJ\j)~I~.Juk.J~i..>F":~t~ -"
(~ t . :\" J .. :~t: .t\ '\ ~i

~.JAJ ••••••••••••••• ~~ t..s'

''''~COoo__" SMIH.__-,_

-
..
•

•
•

Complete the following three sentences:
3. THEME: "After hearing my pfesentation (Of viewing my exhtllt, wal<ing my

trail, watching my video. etc.), I want my audience to knO'N that
_____.:(theme)

II~_'_'_The<_"""",_'_~~_. I>Om_H._..._m_-_-_- ...__-_Seo_~__GtwnCOl.t _11

..

•

•

..
,.
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An Altemativ~ Think BIG DEAL

•

•

. ": .kl\ - ~ 4...Jun~ L~i.u.;-'~ _ . u-'

l-a l.h _..". ~i ii:ic.\ ',;1. • t· .-:.L-:..~ ..• .~' tJA c.s-~ ~ y-.o~...,.-....: ~

" (,,:, _,,) ·i ..'::1':._" ',J' I.b........ " l5...J-M U LJ~ ~ •

• Complete the foDowing sentence In as many ways as
you can:

• iNhen it comes to my topic, I think it is reaDy, really,
REAliY important for this audience to understand !hat.

•
(theme)

_K - ----.-
•

"Sa~ Ilinds 01~ hit •

"Sa~ IlInds 01 snakes "'lInuMno wt.m IS -'Id\~ -,our __.

lAiA~ ~ . U:A • t ..._', • tL~ ... tf' ...»W LS~. c;:-:-~
Anyone Can Write an .......119 Theme

~~~"j\~~uji..Jo~ y

"rrljui"~u....J~~ •
' ..::t: _II... . ., .~.J I "' • ..,.'" •• • ., . J
~l·a...... '-AA...... ~I.J~ t..J"'-.JA~~J •

"~u.-t\.,i~~~~~

~~I.JtY~':"".J~ u.-t'.;j~~.~ui~
Make them penonaI "~~ j;\bJ ~!b; .j u."...

• Build in the ~onaIword 'you"
• Unk 10 Itmgs your 8Udience C8I8$ IlboUl

-------

•
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I

I

•
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•
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•
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Anyone Can Write an Interesting Theme

~~ ..r.t- j 4..:YJ ~ ~\ ~ .:iJ...a ~j\ ~

j> Connect with things of intangible symbolic importance.

"How rivers are born is fascinating."

i..:l'i,.J~~~tb .J i...J6-:1A 0y\~ J~~ \ LU5.:i 0..J'u:. :a1"

"~)\ Jibl\
"The birth d a river is as fascinating and mysterious as the birth d a human:

-
-

-
-
•
••

•

tAiA)\j;' · ~LiS· 'A_ \\ • ,'-~ ..dr ~ c.S.?-A. c:;::--:-~
Anyone Can Write an Interesting Theme

)olncorporate an analogy (but don't be "comy").

"The plumbing system d BIl u:ldersea '«llcano contains bo1h heat and gas pressure.'

"To understand what goes on in an undeBea \dcano'S plumbing system. you need only think of
a presstJfe cooker and an agitsted boIIIe of chamP<l\)f'le.·

•

•
--. --------- ---._~~--~._-._-----_.. -----------j

•

•
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~)lJ:' . 4.-J\.:iS. ....- \, ••L~ ....? ..J¥A tS j1A. c::-:-~
Anyone Can Write an Interesting Theme

(
': t '.~ . ~ ) ~ J _., ....1, . ~ ,
~~0.J~ b~~ fa ""- ~ j,;.

)olnoorporate a metaphor (don't be corny).

c.J '".... b t ~ LS~ ($..J.-..&ll LJS LJ.,.J~ ~ji~"

"~
"lGngTul_ ...~d~·

•

•

•

··_e-c__ _tl__-,_ _..........-

•
...~..

.-
•

)> Try to build the active voice into verbs.

'his desert landscape was created by harsh
winds and drought-

-Harsh winds and drought created this desert
landscape.-

••

•

•

----



~)U;. . 4..JL&~\~r ~ lS-.J1A. ... .. .. I

Anyone Can Write an Interesting Theme

~

~ Try to avoid the verb "to be."

"This building is four centuries years ald."

"These walls tell a four hundred-year story."

''''~~
s.n H. Ho.. _ Botr-

___e.-ncou

cs~ J.W ~}'l' ~'l' ~ If.iJ. c)A ....,ZtJ... J
Ways to Make Your Guided Activities Thematic

ty.A.,... ~J!.Sy...,. JJW ).

J,..;..' IfiJ~ -.l.liA J...:,.. Jj.ii )-• U'"~. .J-. .

~ :l...-:! J :l.{J~ u....;l uA l. ''t~ '"" IiL..to J y..l iF- y;J. )-

rJ'~~ jJ:}

.~0"'U-JjJ~ ~~ ~~f.S~lSjW..aJJI..L ).

> Think themes. not topics.

> Think full-sentences. not parts of sentences.

> Think "big dear - what message you really want your visitors to take home

that day.

> Apply E & R to make your themes more powerfuL

I
'1A~~ sam H. .... m an:::! &etry We-1fw

---~ 1----- ------- .------ 0-

I
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-
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cs~~~j':l' ~'i' ~~ lJA •.'JW
Ways to Make Your Guided Activities Thematic

J.JJU.tJ'a;'~~'<il~~($~~•

~.)~, lfJ ~~'.J csJi.d ~~) •

Dot applicable •

•

•

•

•

make them personal
connect them things of symbo8c ImportallCe
use an analogy or tn4Itaphor
use vefbs In active voice & avoid -.0 be--,,--....- ----..-.:-

•
i.

•
...

· · 4.JUSJ W LJ.J ,,'~"l5..J"-A. .~ ...~
Theme Writing Exercise

:($)t..t~~.J~~ cJJ··"i!r! .'

"ieUf-a UI h_" ,JI~ u.,s:a .. )-

"~j.i. tS..tiJ ~CU ~~ $a4J U" ~

",Hhi..JI.A,) J,HhJI e),i u.-~~" ».

1 Improve each of the following theme st&tements:

}> ~ heafth fA our oceans may be in danger."
}> "This landscape is the I'eStJIt fA~ forces.'
}> "There are many kinds of birds in this area.·

..
•
- \0
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Theme Writing Exercise

'J , ......,) ~J J ..i.A~\ LJ.4 .b..\ _",S jiA .J~~~ .. "

.w:.~J LSji.J\ \~ ~~y.iJ ~..ft J.~A 4..,y)

2 Write your own topic and three themes related to it.

3 select one theme above and develop 4 or fewer sub-themes that support

it.

EROT~~~~
Applying the EROT Model

Theme '1) c.S~~ )-

J91 u .~~ t~ J:i;.. . :.:. _b _.l:.~ • ...j>
.. .J ..J.. lJA r..S~' rr-:' r ):.

Organize

Relevant Enjoyable~\ ~ ~.J ').Jjl\~~, ):.

Practised as TORE:

» Your theme comes first

» Now organize into 4 or fewer sub-themes

» Now make it relevant and enjoyable for your audieoce

•

•

iiii

•

•

•

i

•

-
•
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Summary of this Module

•

•

•

I hope yoo'w seen that ..

.. ._pelilliof. is not just

fac:I--gMng: it's an ilIIJP'ClQCh
10 exwmu'licaling wi1h
'oIIS4I:n.

» Aj its best."p~ is
enjo)laIlIe.~
orgaRzed and Itemalie
(EROT).

)0 ...p....., is IIirI'led •
~wsu. ......
Y8Iues cI a p&ace. • is IW1t
.med • "tsac:hing" lliIib'S
racts.

:J r=wc- .» I~~ J y-.j

lad Jilhl .,)JM ul~ 'i Jl..:JYI~ »
~ lj~ ~~.w 0--~ r,;sA W J

)Jjl

) ~' '~.....1i...~Ci1IJJ.Y ~ ,---. -- J »
- I ~ - .•";1 .....

..s~ ~ . ~-J r--:- lJ"oU-J

..sy...,>,

~ Jp JJjI ~ "" ~JYI ~ )
"~..P ~~ 'i :c'J'i\ .U!- LJ5..

~~JJjl

II

•
•

----...-

•
I

II·

•

SwNnary of this.Module

•
I

----~

lV



Summary of this Module

And finally that...

~ The EROT model is

applied as TORE (themes

and organization always

come first!).

~ Theme f. topic

l> AtNays start with a strong

theme!

l> It's easy to write a boring

theme. But writing a

strong theme takes time

and practice.

l> Once you have a strong

theme, you're ready to

apply the 0, R and E.

. \ \ 'j·.. w ~)

~~ .lic.~ MEROT C~y..i ,.

('i.J1J.:¥'"4 ~I.J ~jW) TORE

t "......,..JI ue L..ilU..; lS jUJI ,.

r..S"!l.S~b~\ WI.:l "

.. ~ J 'XI .I -- ~t6. I.U .

LSJIAA . .u-a..o l.SJ"A. ~ 0'" l>

'.. . .":\\ u!.1I. . .....J.b:i.. ..u:...
uu-.J .Y~ - ~.-

.)1.l4...\ uk ufi:1 ~ lS ji..a ~tiS. .)~ ..

,I . _.... ~ ~I u...c. We·L.... ~ ..L":l

U u-.J J ~ y...:> y ~

riiJ J.J~ oy.,.. uW J.J~ ufi:i
).J)I~~

-
-
-
-
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•
•
•
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•
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Minimizing Impacts

-Jt.:i~, c.JA ~\

•
for Red Sea Rangers

~'JI ~ A\v11 ual~

•

•

'-......... S-K __....,_ --_s-~_ - --

•
•
t.·

Ii. -

•

Learning Outcomes
o~, u.- ~\..wa:iS1 riJI.~ul~

At the~on, you wiD be able to ...

_Uo-~U.,... iJjJol ,.~ .I&-
:> List the socio-demographic charaderistics of 8 "typical" eootourist..-f

describe how they drtfer
1.'1..\ ~ 0 • ..•...Il 0.- oj .n~ ..:. ..•l ~t..1"..'i' A1 .;,1.Wi :iJd "-
..r-~~~~~~J ~ • W 0 ,

~~)~.J~~
:> Outfine strategies for innuendng visitor behavior

).JjI 0:!1;.....~ P~.,;;..J~.J };> I

:> Identity types of beha~or.>that .-e most IiteIy to be inIuenced by
inteqx-etation

L:3'11~ ]hi .....-'"" l. 41L~~.,u t l.,:j~ »

•

,--- ----
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Profile of an ecotourist
~\~L..ul:P~

};> They are not all the same'

Y\y-"~'~ ~
,.. More likely to earn a higher income

~yo~y...'l 0\ C-?.r1\ 0" ~

};> More likely to have a higher education - university studies or degree

~4J41Y"'.J.'l ,,1 ~\ (jA Jk~~ .)cI~~I C-?yJ\ 0" ~

~4- ~.J.'l~ \.,La.:.. )
};> More likely to be professionals

I

O~ r+'1 C-?yJ\ 0" }>I

,.. More likely female

"WI 0" r+'1 C-?yJl 0" }>

)- More likely to spend more than the average traveller
.'llw..1\~\ ~'. ~;S\. ~" -\ ~~ 0U:! LJ~ ~"

3_JII1Q"'-"> s..H.__8dv_
Rod S<oo. R""ll"'" <Jo-.cxlM

How do they differ?

~~~.. ..
'yVary in age

~~~}>

'yVary in family life cycle stage

~"jll eez.. ~.JA l~ ~
'yMany nationalities (see next sUde)

(~ .t:...J~l ~) ii.lJ.:lc u\..u...h ~I' -'}>- ~ - ~. <..J.jAJJ;!

'yEcotourists also vary in terms of how "eco" they are - occasional
or frequent; 50ft or hard; etc.

~ - .l.LIJh:i;U . W'~ '~I '~I}> ~rA:U'y~. _ _ ~ ~ lJ ~ lJ •. lJ ,
0~ IytS 1~1 L...J (~.JY "lii.J~ •.J~) ~.!'~Jn ~tiJl

.~I)1 t1u~ .;!y ~, ~~1 JI ~~I ~4.J\

• -zioglll'POd. s.r.. H.. HilIm .-d BeltJ~ RedS-R.."".....~

I

-
..
-
..
•
-j-'.'

I

..

•
•

•
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Ecotourists are most likely to come from: (in order of maBet
size)

(~~ \ .J.!i.,AJ) :~~~ O:!"J I,D J ~jil i.JA>U SA

>UK

>Germany

>Canada

l~>
>France. The Netherlands, Sweden. Austria. NofwaY. Denmart\

.t-i1I.~-,~ •.l.I....,..J .I~.". .L.i';~
>Australia and New Zealand

•
5 _ -"---....-

•
•
•
•
I

I

---
•
I

...

Level of commitment to be "green"
~'i1¢AtfA'J?' lS~

Minimal < .. _. > -Extreme Ecotourtsr
(light green) (deep green)

calJil'1' lJ4 ~"JI ~
! (~~"JI)

4.:w1l - •~F... ' .. 1 c-,· _
(~~\'1)

.-~-.

s.- .. __.... _

--~-
------,-

------ _.~---. -------

3
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i--Uesire to be hr~fnfyirlvolvedor ---j

I interactive with the .e.nVir..on... ment J\
I ~~~lJ:i3\ ,9\ ~JJ~_~~\-~ ~ ~\

Minimal <----------------> "Extreme Ecotourist"

(passive) (active)

-
-
-
-
•

SomH...-_-,_

II

Desire for physically challenge
-~ •III""-uu~ ~'.)04 ~ 4SJ ~J.l... . .. ,. ..,

Minimal <~-~~~-------> "Extreme Ecotourisf

(soft) (hard)

~l.S~1 ~I) ~'.ll .uJ1 " ~UI) ;',.,,,,':w1 ~I ~l

~ .)1§J ~l.iA~ ~jill ~1...tl\ ~~I~ ($jjl)

(~I)I~

..........Il!'9I_.·
SomH. ....._-._

Red Sea Flang.en." GreenCOM

-----
I

•

..
•

•

•
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•

»- Their behaVIors and the impacts of these behaviors on the
environment

Ecotourists therefore differ in:
l:'a)" "\.4 .". Aft t-:..:c •Wl r L.t....a '" ,l!~ ,"\.4 8·

oO .....,--~ oO. ,- .. ""'" .....,--J.

--,,--,-s.....__-.._

y TheIr wiUlngness to be responSible travellers and to mlnmlZe ttle,r
Impacts (how much they 'care')

0-J~~J~~0-~ L>-oljJ.J4r"'J.1LwI0.:.0 ,.

('0~' ~ <.S.l.o lSI ~) lA.,s~.;Jl ~'YI Vo~ I~

}o- Their ability to be green and responsIble travelers (how much they
"knoW how to)

.)~~ ufi:!J.J~C~ LJ.- IjJ.A! J .)c. r*iy4 0.:.0 .,.

(-ill.j~-4LJ~~ r'" lS~ 0\ ~.J)~~

.---•

•

•

•

•

•

•

•
I

•
•

I

Behaviors you might want to influence:
• lA ... .1.a .. Ji ": tt uLtS ..t. - t1
• ~ rJ..)J e,s-' ..~

}> Negative impacts on the enVironment (natural and
cultural)

(~~j3)~~~~~~"Yl }l

)> Behavior that puts the visitor or other visitors at
risk

.;hill Ll!.ftYI ).J}J .) .fA jJ ~."u~ ..:J.#.P ~

}> Behavior that negatively impads other visitors
. . 'II) " 1...-J1..aL .,;:; -:".:.LS -, -, »t.Y....P" .J? U-. . Y or~ -.r--

}> Behavior that negatiVely impacts host communities

~.'~ ...i".l uk.~ Y.;i~~.,u .,.

•
• 5



Problem visitor management
issues/behaviors

:u~~ W!."~~ -J\..JY\ ~ JaUUJ\
u4S~\J 4\ ,;'01\

(from Activity 6)
(6 .bL1il\ (>A)

-
-
-

•

•

What is it that we want visitors
?to DO

~ .;1..9..>3\~ (,)1 ~~Y LS.ill LA

(Activity 22)
(22.bWI)

•

I

II

•

•



How can we influence them to do so?
~~j Js.i ~, ?f" ~.1i~

• (Activity 23)

};1> legislation, regulation. enforcement, penalties and lines

..:L.lp.J~.,iaJ -r'PJI 'r:h,'" .~~ ,.
};1> Rangers role modeling; monitonng lIT1pacts

.;U"Y1~-~l.S~ .J~ vJpJI H ,..
};1> verbal communicationlinterpretation, written conmun:cabon (~ns.

pamphlets)

(~ - ~~II ~)~~..uJ;" .J..,; ~tr~ ~nl~ ~.r-.J .., .J ~.

> codes of ethics for visitocs; rewards and incentives (e 9 pnzes.
school projects, volunteer awards)
Lk..J~ -Y..F.") jilP).J,,:jilS.l .J.Jjl1 SllYI ~y..~ ~

(0:'&~~-~?

•

•

•

• u _
_Il - --..-.-

•
•
j

•
•

Amount of Authority Held by the "Leader

".12.ih" If.I~un ,-" hl.•1

Amount of Authority Held by Group Members
~~,.~ It:ea;,,u Ua1...s

Autocratic

t.S.JI~'i1 y..,l.wYI
Democratic

_.._---..--.-.

•
•

.-
•
• 7

---



.-,----~-~--~-----
-----_._--_._-----

---~

f- _.---
Strategies we use to influence their behavior depends on their000

tc. ..ws .1... t..-_ 'till 1". .-:~ -:t\ ~~\ ~ ~1.l..ULi
...~ W~ -r-c.r- ~ ~Lr ~ ... ~

~ _.. willingness \0 toer.ave appropriately

(they want to do the light thing; they "care")

\~~ 0\~~j~ l..i..=..~).us I~LJ\ ~ ~.JLS~

(~~:~\"""":':;j~

~ '" ability to behave appropriately

(they can do the right thing; they "know" how)

Ui uk 0J~ ~J.1)~\S~\~ U\~ ~J~ tS~

('-;-l\~\ \~

When is interpretive communication effective?

~'lW ~~3'i\~ \~\.:i:i.ui\ JJy..J\ Jii U~~

-

-
-
•

•

..
•

Action required?
e.g.

)>- Vandals
• .~ .11
(j~~

Deep green eco-tourist

( fO . '-~ 1\ 0\"'':1~\ ~ •..••••1\· oWl
~ ..r::-) . .J ~ U~ U~

Inexperienced travelers

}> GraffIti writers

}> Children

1,
i

..

..
iii

-
•

•



•

..

."

•
Action required:

4J..ac ~~1
~-----'--~--- .----

•

•

.-
•
•
•

Don't know, don't care

0~ 'j J 0~ 'i 0'"
Don't know, but care

, ~ 'oct • __ ,-. 'j .~c....>-'"'J~ lJ'"
Know, but don't care

w~ 'i 0s.l0~ 0.e
Know, and care

0~~0~0'"

_H. __-,_

'Control- - autoetatic

-.>.l1.l;iW'j I y.,lu';i I - ',.~.
In1eq>retation

Enforcement

Role model - democratic

y~~I- ~ iS~ J.H~
~~

--------

.,
I:

•

Summary Ar~ I
IWehopeYQU'-e'-nedthlt .._ . __ . j ~~I.,ip.J~.p.i 1.

>-Not all ecotourists are alike in tems of how much they know andI how much they care about being environmentally responsibte.I ~~I~J~~ ~1.J~.......u~~~.I.,..C~u.s.~).,
~~,I>Not all ecotourists have the same degree of impacts on the- .I natural and cultural environmentI ~.J~~ulc rAJlLu~ui·I.,..I~rA.J>I };o-Your job as a ranger is to maximize the positive and minimizeI the negative economic, social, cultural, environmental and! experiential impacts of the tours you conduct.

~ ~l..':D.'Y1 w.....:..'il ~'ll J~I _.~~ -ljull J.<'~ L",,-_»• .J. . .J, ....;- r---"" .. u-.r- l.J""U;'~~~~~ ~"'JI ,)oo.w++++ .J .i.h·)'.J

•

•
.....

_.. _- ....-

9



----_._------- -------_.

Summary

. __ and that ...

);>Rangers need to know what behaviors result in negative
impacts, for the natural and cultural environment, and for the
visitors themselves.

~ .)c t,J.... ; Y ~I &"LJI.bwt,.~ .)c. ~I u.l? lJ~ J ~);>
.....~ j J ,11 \- Uu:JI :i...a.uh)
~' JY'l.S'""'J. J ••.

);>Minimizing negative impacts sometimes requires control
and enforcement, but can also involve role modelling and
allowing visitors to monitor their own impacts.

~J~jl'il.Jo~~~ ..Pi1(jA.h.1I~ c.,.Jhi:ilJ~t..;.1~~~

~t.\~.;JIy"il ~jy' JJ)lcl.....JIJ"-!<$~J~ et.;a~ l.UJ ~
js..J

-

-
-
-
..

•

•
•
•
•
•

..
-



-
-
•

•

•

Communicating with Visitors: Media Options

•
•~.

For Red Sea Rangers

jQa'Jl~~ \::'\ U""~

• .- -..---,-
•
I

Learning Outcomes

oJjJ.l)6A ~, ' "is, ,2i) ,Ii~' u,~
Atth~ .•.:n be bf" '.<. ·,,:,:u •.,. "L":">t ~e O/, you..... a eta \J""'~ ~ J~ ...-

---------- .- .-._-- -._._--- --------

» explain the difference between personal (fac:e..to-face) and non
personal media

J#..J (~.,,1~.JfJ c;' ~D ~.;-J~ Jjl....J UM.:;..,d~ u yUt )
lJ c;JI

> give examples of face...to-tace & non-personal media use:f by partes
and protected areas

-:'':l..'' •• • ~ ,., • ... • - ~ -.l· .,. I .11 ~
lJ""~~ ... ,,.'''.....bo.,, .. !1 JI'.J ..J IV U-y tF- ~,,~ ,

'·.JO .J.J

> Make use of the strensttJs-and-weaknesses handout when setecting
convoonication media

2_

I

•J

,
,

•



\----- ___,, _____ ----.-___ 0._-___- _____ --

ll~\ Jij Jj~,J t\~\ - 4 b~lI
i

Activity 4: Types of Media

~ How do we communicate with visitors?

!i' , j11 ~W UJ5. }-J.J. ~

~ What medialtools do we use?

!r'iiui ~\-Jj\ -J\ J.jL......-J tS\ }-

);> Which ones of these require a "person" to deliver?

=Face-to-face activities Others = Non-personal devices

a.1U,; ,-;.n ~~\ = y~J~..t~ JlL.......,J1l!U:i c.JA tS' ~... ,.. .\~\

",='4' ,,'~ = tSY"

3_
s..H. ....._IloIly_

R"s...,,-.~

--------_.

REVIEW: How will you deliver interpretation to
your visitors?

~~..;\.Jj jLJ,.J~r~ u.:s :~\..>"

}- Two main categories of tools (media)
. Face-to-face activities. Non-personal devices

:~..tll&.e~~ •

I (~,Jl~J)~~ -
~.~ -~ J;F

)- See handout to review the strengths and weaknesses of each

~J~y~J t;1j..~up~ Lol;.l\ ~J)I ul\ tpy\ ~~fi

I ...... SIro K Ho.. ond --. we.. RedS-~~

I

-
-
-
..
-
•

•

•
I

•
•
I

•

•

..
•



-

•
f----~----------

• (~.jl 4±n 4), a;' •';11 J.il-.Jlt
Face-to~ace II&E

c~.J ..rl :J.:.]/I

~~ JJ:} fly

(~Ji'-Ju...J....;..) t1y"Yl

~'il

--~-
_...--..,-

living interpretation and demonstrations

VISitor centres (staffed)

Guided tours (vehide based)
(i~ lli.:i...~ r'i u2) .:cJ'tI ~'i~

Perfonning arts (theatre, music. dance)
(~~~"'~..,....J)M.1.;.1~

Roving interpretation (non-sequential)
(~~) ++++ :J.:.jYl

s_

Types: (sequential and non-sequential)

Talks

Guided walks•

•
•
•

•

I

I

•

•

(S'sC';.'u.l\">p ~J~\ o~i.J U\.JJ\
Non-personal interpretation devices or tools

Non-personaJ interpretation is basically all types of
interpretation which are not 'personal', that is they do

not employ a person to deliver the interpretation.

.. .-
•
• 3



-
-

~-------- ..._-----

, .~C~I, .C JW. 1'l\ .....ill:; "J... 1, W
,~ ~ .J r-;--~3 (J"':: -

Non-personal interpretation devices include:

Panels/signs

Portable audio systems

Iiii

•

-

..Visitor. site specific and regional FM radio

~/wu.YJl
Peg/post and brochure trails , ~ _, • ~, J .••11

~.,dJ~ ......w....'j1~ r:i:! r.i- WI.;---
Free brochures / booklets --- .ell .••. M"

~ r-UJ u:lll d....lJ-J~
Sal~ablepublications ~.3.W~~ ~,.;.."..:.d~

Audio installations / sound-scapes , _" t.
+++1.............~'1\

JJ~~w:..."i1

•

•
•

•
i
I

• Automated slide shows

• Videos

• Olive trails

• Interactive computers -

•

~, ,~~9- •
Summary of Module

We hope you have learned that ... 'l~~"~'l ... '.' ., lJ .J-I lJ y:..Y
» Both personal (face-t"face) & non-personal media can be used to reach different

audiences.

4b~ 4)'.,,;,.~\\~.J 4.!.o.;,.t1\ ~V..)"jl ~.J r\~~ ~

~t\~'~.
» There Is no one best way of communicating -It depends on the audience and the

context and what you want to communicate.

ufth.J\~~ ya"/' - ~~\ JUl~~.J~~ ~

U;ih.J\ ~\ ~ ~.iJ ~\ ~)I.J LJS.Jl ~.J
)- Face-t"face communication Is often a more powerful form of communication. but

is also often more expensive to sustain.

IF ~~l Jij ~.Jl.S"!\y.,b\ U·.,';'I~" ~L..t.)"j\~.J~ ~

~\~. ~I 63)\ .,~~ Jjl...i..,ll· tA '~ 0"" U"'i.1 .J 0'" ~....... Sam H.. Hilm -.f BdtyWfi/tItI Red Soo~ GnaoC()O,I

i

..
•
I

•
..

-
..

4
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•

I

•

!
I
i

Communicating with V'1SiIofs

Red Sea Rangers

•

•
I

~ '~CIo_""__ ------.- -..~-

•
I

•

•
•
•

•

I..eMNng 0uIC0tDes

&J,Je1lI cjA~I r;J'.uSI ut..k-aU
.

.......... v-~~'.j1~u.,..;~..i.l.~ ~..... ,, $ ............,...".......tD_

)- e,.....----.-- 7

• S ...~~..................................
~J'I1~~~."... .Ji:.J~.,..J ~'lt UfldJil.,lr.up »

ltL.JS.~ W .~."
)- e,.........,. $ S • ............ '" '.-...............

d...j-I Ui1~~flo~.".s..:.~~u.w($~y,..I~ »
J»' .w.J ctii..

)- DIIIM . , .................................,...~_iIo.......
,

~.,....."~.-""J.t;I~~~~.,,u.,.....~~~ »
~u..,-l~~~~~."

)- ...-...."'........__................,.. p

~~~~uiJ~:}~p~~W~ll..c.1 »

2O:rmma .............

_It______ ----.--



...~ A.hJu'J\ ~\ ~~.,JAJ\ .J-j~ r..,A:i Lci:-
When you gUide an activity, you will have to '"

~..J:,'l\ .-4-1\ 0).l\~

(~y, J.JUJ.J ~'jJ...u'J1 u~ ,~, ,~\ ,~YI ~b:il\)

}>-Manage logistical tasks

(safety, health, transportation, food/rest stops)

uk J~I.Jt!'yJ1 ~ J~)I ()4 .J'.JY\ ~.J •.)clua..ji>

»Hetp and enable your visitors to access sites and experiences ~~\
\!b ~"t.....J -'Y' l::"" • r

(~~~ ul1 J ~.;ioJ~)

»Communicate with visitors (individually and as a group)

-

-
•

•

•
I

ylSitors will _.

_H.__....._

•
•

•
)0 Be dissatisfied If you~ IoglsticaI and mOst access tasl<:s.

r+'~-, ~ ~.iJ., ~~'J' r~ .....J...I ,~ ~1.J .JP »
~~~ J~.,ei.,JI ~

)o.H2l be cissatisfied Ifyou manage IogIslIc:af tasks,/U wlI they be satisfied?

JA US1.J '4.U~"J' r~ r-b"J ~ ,~ ~.J Ji:.. '..t1~ '01 »
!~\.Jl.."l~

»logistio8l and most lICCeSSflIsk'S.. things !hat vi5lclf5~

UUtS.J ~.fJ., W~'J' r~ r-bl ~ w.r!,;i; J.,j!I d »
~.,.JI u1l J.....-)l

)0They are~ (bythelr absence) but not satisfiers (even when you do ttlem).

USJJ J.J:) ~.» 'i UJoUI ~\~'i\ r~ r-bl LP u-:-\ii1\ U' »
. ).J)l ~k.a)~ Up.; ullA~bl

•
•

•

.~-- -"'--Ilolrr-
-
-



-
•

•

• Visitof"S will __

•

•

rl.JI~~~IJjJ~uL...\'~~I.J? Iy~ .......~ ;.
» Be dissatisfied jf you neglect to c.:.mmunicate 01 you do It~~.;J

~\...4-"~ ~lS~j'jl~~~c.1 )-
» Interpretille cornn-.nication is a satisfier.

~~~ ~J'JI-,~..,....J JU~ &.$.1Ji,j~ J..u' yC..JI )-

4.J .- -:••.1 '- :.. -.e!o:. ~
..~ iJ?' t.s- c:-: ..J!A'I 0"

» Good conmunicaIion and Ruptetation ate things Yisiofs~ and they
impact highly on the qualty of1he expel iet lC8..

•
•
•

•
•

an t ........ -----.-

•
Ii

•
•

•
..

~~J':ll A;'-- LF-~.J~- j.J~ f.~J
VISitor Satisfaction - Dissatisfaction with Guided ExperieDces

~jd.Ji>"':-'i~ ~.r-IyI~

Disatisfirn: SM"firrT
Disw1isficd Not Dffiw! i:s6cd Not s.m&rJ SMFhd

~J ~JJi:- ~ .
~J

I I
.. I JJF •

J.,.--" ,.....o!1<.J-' 4.U.l'J' y2~ .:U311r~y..d tPi I
,

Logistics and A<xcss C4mllBlllicationlll*dahou i

eo rt __...~
S-K~""''''''''''' ----.- !



.;'..JJl\ s:-LA.;' rtii.A 0Jf:J' JL1j 'J\~ .w
Excellent interpretation is key to visitor satisfaction

J~)t u~l.S....\J ~~~ J~I t..}Q~ )J)\ ~Y ,jl );>

rA~.J JW uh J...e~1 I..;-UI~ LJ.a~yJt u-1l

)- Providing the opportunity for an experience and access to a site is important

to avoid dissatisfied customers, but ...

ul.».l '" - '" , ..n~ 4.J ...~~ .... .. '\'-..
~JJJ~ ... .JA •.J?-1 f "'-- ~~ r

... lfilJ J Jyl ~h4J ~ ~t~ Al';1" ~4uJt

-

-

•

•

)- To deliver satisfying experiences and to achieve the aims of ecatourism, you

need to make effective use of interpretation.

70-.:=.............
_H.tlooo_ ...._ •

•

Interpretive Communication

l.SJWiJ~'~~t Jil
1. What is convnunication?

\..of:!, '{

3. How do we communicate? (3 Vs)

U:.-S~UiL-J u~ u-B f J.,jJJ (LtC c)4u~ .{

5. Techniques for invoMng your visitors

~",U .J c:!1I~ J.,j-I '\.. ~

1. Using YOU; tailoring interpretation to the particular group and to your own

personal styie and strengths

~ uJ;~4l- J.....:.3'i1 ~~ t:'" os. a.:..,-...~ .4..}......J.J '"
~ uU,..J ,.".u

ao.n-n,,",,",__ S-H.__IIoOIy_
R"'_~.~

•

•

•

•

•

-
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•

•
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•
•

•
•

•
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44Noite'"
!"I.,i ,~I"

Ml~
t.L.Jd I, "<S-kr)

~.,>AI ~~

(a..,JIJ J..-".I) UJUMI

~
F~

t
.Un

I
\ ...~
l

U· .......~ U,JLd J&iI
• $ -- ...._-....- --......-

Face-to-Face CommunIcation

(~~~~) (S'CO.;'U U.)'LA11 Jij

I

•
..

-- _M __...._ --........-



..>#- L:i~ ~'~.,J&A3l Ji.j~J l~l'~ • ~ u..s
~ .J ~ .J ~ .~ fA • ~ ..

HOW: Using verbal, vocal & non-~rbal communication ~

Relative importance of verbal. vocal and visual cues (the 3 "V"s) »

. ~ljJ~ ~I . ~1~~~'1' }
l,)A .. -'... ? J " ....,...

V"}" u...p-
We communicate via the 3 ·Vs as foUows: »

Your body language 55-70% Visual •
The w;q you 5ay it 20-35% Vocal •

What you say 7-10·k Verbal •
:~\.oo.S~~Ji:-.J~~~Cy.~~~

~~-t.V. _ •• ¥",...-
olJ.,tl \.0 l1J1 wU wr· - 'C.~-

-Q.,bt. ·/.\.~V ~_

" e-m= iIc6.~~
_K.__.... _ --"""-""-

Activity 9
'\ ~Ul11,

)- Group~ brainstoon examples ofvisual (non-verbal) techniques we can

use to communicate

')~ ~'1WJ-.;JJ~~u......e.~ ....,~~ ~
~ _J--... - .r.JIS·

<.Jl..,-i""J1 uiIt-J~ lfiAJ (":!f.U

» Group 8: brainstorm examples ofvocal (pam.vefbal) techniques we can

use to communicate

~'1.\~~\~J-jiU~~u......"..~r~:Y~~
}>

J\...-t~\ ~ 1..-'';';,41 u=3~.,...JI

'1~w'III_

.........._8olIl'_ ko4 _ ..-.GI-.cQW

-

•

•

..
•

..
•

•

•

•

..



-
•

•
1-----------,,----------- -~~---;

Visual (non-verb31 Communication

-.......--"---....-GO 7 .......

~
1

:~~J,i.-;\l~) ~~ ~'1' rl~ ~l'
Vasuat (nc:JfHIefbaI) cues can be used to: [

a..)1 ('F'.li)- l
a..)I~j~)-1

f1 ••••~UU .11~ , 4' '/~) 4. i .... u.. .\1· ~'t--.. I.

\~ J' 4' '.JJ~ :Y 'J'" t.P 4'. r :

> Reinforce the message
> Modify or enhance the message

)0 SltbstiIute for a wrbaI message (where no YefbaI message is being given) I

I

•
!

•
.. ,

•

I

•

II
I

I
~~~~I

YocaI ......';JefW')~

----_..----t .. c .....~

:~~~~~·.·.:'·Jrt~~
Vocal (para 1tIerba1) cues can be U$ed to

fSjUll JJa...a.;J4.';.i "'J.lS'.JCS..)&JI~ )-

4~.",...d~y~ 4.);:; ' ....I.K\\~.J J::-:i )-
(.1fijill ". 'J' .J rI~.J ...',p...JI A.c...,..

Reiufoo:e yod'theme and words you are using to oomnllricate

your theme
Modify/enhance your words (e.g. using inftedion, tempo, or pitdI

for emphasis)

I

•

•
•



Activity 10 and 11,'.J , -. 6lbWU1\

1. • In groups or pairs: brainstonn - How might you communicate

'welcome to this par\<' without uttering a word?

.. . .u-3I~ ~. L' lJI U1....S~ T
lJ" LJl '-' If ~: ~, •• - • ~ - ~ ~ -

J-...-ji.Jl u-lt '.'J' .J~ 0'0~ J:...-.-.,..:i u......J Oltp.jA

r-S-l . .I i}h Jr uy J"..i~ ti.bJ.J
I~

3. • In pairs: one person uses good eye contact. only one member of the

pair is told what this exercise is about their job Is to communicate with

poor eye contact - Jooking at the floor, at the other person's waist. glancing

around, or staring at the other person. Recipient to desaibe result

4. ~ D---J....,s..=;~ cJ.JS.l-:i OS ~ I....; ,} rA~
~ ~

~lJ"(,)J •

., U1~ 'J ' I , ~ ~ . . ·It L...t
-\>1 .. ' .J (""Y{:'" lJ 1 ........

,.... . .. ... . .

~ .u-P~ I:"~: Ji-,.:i.......:~ c.,--i c.1--~ u-"'J

~ u- J::l,i.~~ 4
0

, J ·J-~~u4}1) )~

J..........."~ LY'; ,~J ft'J\ ) ."..t.l..J .up j .H-S~~~

1S~za..&'Jl,~~
J' i ~JilW,~.L.

JtJj1t ~tA' • .l::alJill\•
Activity: Involving your visitors

t!DJUI~ ~ J.-.,;n d (f-) u=at WlJl~Wi l~bc4 rS ~

(l>.ftl Wi)~~ ) (.a...ili) ~.;!.J~ J.JjD

>- list all the ways you can think of to Involve your visitors individuaUy

(one list) or as a group (a second list)

X~~~~""Jl y.uUi ":1~ Jjb.D Jh ~

>- Identify those you Urink are not suitable for adults with an X

~~~~ . ~'1~UJlJI~ j;>
II I 0 ~ 0

~.J~()4~- ~\

>- Identify those you think are not suitable for suitable cultural groups -

identify by culture

1. c-ooc-.""""-
S-H.__hlIJ_

- ~-..Q...c<llol

-
-
-
-
..
•

•

•

•

•

•

•

•

•
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•

•

•

•
•

•
•
..
II

I
---- -~------

----,

-.J'.j..>l\ ~'yJ.\
~, I,... r

, Ways of Involving your visitOf"S

l
i

j
>' qol"iD""'~

~'" C..,J..~.fU ~ i
)- ....- pt, WBlpvti#n!I!Id .......

,

uL1i..Yl US~ •• ..,..t.~~, }> I
t.$~ _. !

i

)- ~JIRlIl& I
a.J u.:."j ~""l1 . ~ ~. .. ~

)- ..-;.....-
·.uU.oJp.~ }>

» .............-=Ill__ ...................... < ..... !
J.ifit~-' r...ad~.:P~~J,Jya~~~U)J-

}> I.:J-~~ c..J..,..L-, I

)- .............tct .......WD~........,._...._ .... $ •

d~~.J j.JJl &-...d.)-~ J.,..-D~yo)~ »-4. -' tb..'lr~
ll C .---- -,,--....- --"",-,-

~.J ~""".J~.)AI ~ JI-.J~ }>

)0 UsIng ¥IMaal. vocaI_ WIllI _ werbIlI~

J.sjI.s~~ }>

)0 Techniques f«1IwoMng your visItGn

•
•

We have done: ·uu..i••• •

Now:
cj'll.J

» Using YOU: taiIoriIlQ iltetpcEtalion to yow group and to ,... CMI'I

personal style and stlerogChs

.'.:I .':. Lu .i..: ~I u..e. .:J.lc.1 ui c!LJ~ )
~u--::. J ~

o,.,ill ubI.,...J u· 0:'" .~\t ~"u.J~~

•

•
i

i

_.._--- --.......-



Summary
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•

..
~\'1~~ iJ!M u-IyJ ~J".!.JJ1l~

Conceptual Design for
Trail Panels

..
•

•
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Non-Sequential CommuniC:llion

The AUDIENCE (not you) controls the order in
which the information is received

Examples: Exhibits, signs, displays,
bulletin boards, multi-medi~ most
brochures, pamphlets, posters, etc.
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Non-Sequential Communication
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NO introIbody/conclusion
NO transitions
NO seqoential mystery (suspense)
NOpragnanz
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Non-Scqocntial Communication
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Use theme lides (not topic titles)
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R.aDr:mbe2". your AUDIENCE ckcides Ml8l1o.., anmtioD to IIDd
in -.ordr:rl
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Qoa1iUcs ofa Good Panel: 1bc ABCs
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>A = Attractive
»B = Brief
»C =Clear
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Effective panels are designed to communicate
their themes to "Streakers!"
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( '-l~ ,'4j\i:l '~-"~ Ubl.\ •-St:reakers(1-3 seconds) c.s- _ '-J"" ~)

-Browsers (up to 30 seconds)
-Students (3 minutes aId. more)
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Two Phases ofPanel Design •
1. Conceptual

2, Artistic
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Conceptual Designs Begin
with Theme Titles
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Build Themes into Titles -
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Topicnde
Agriculture

Theme TIde
Our Lives Depend

on Agriculture

•

•---- +
The Sea~omplex.

Fragile

So-K __-,_

The Sea

•
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Build Themes into Trtles
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Write -smarrCopy for Exbilil
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But don't trust "averages!"

~jAl 6A~~ ,.. 6A ~\Ji:! cJu.~ dj\ .;Sjj

Remember, design to reach the "streakers!"
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-Streakers (1-3 seconds) (~i Loa.;! Sfu~~I •
-Browsers (up to 30 seconds)

-Students (3 minutes and more)
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.After your "SI1l3J:(' conceptual design.

Develop a "prettY' artistic design...
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Self-guided Trail Design for Red Sea Rangers
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.. REMEMBER!

The cooceptual planning ofsequential and
noo-sequential devices requires different
approaches.I
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Sequential Communication ~\ 4j~\ Jij

Examples: Talks, scripts, guided & self-guided tours,

novels, short stories, etc.
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YOU control lhe order

in which the audience

receives information

•
Non-5equeotial Communieati.on

The AUDIENCE (not you)
controls the order in
which the information

is received

II
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Examples: Stops on a sclf..guided tmiI, exhibits, signs,

displays, bulletin boards. molti-media, most brochures
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Sequential Communication J L ", • " ..., .J\ 4j~\ Jij -
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Start with a strong global theme!
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~)l10..Jtw
with it, \\Uk with it &. edit it \D1til it's an inherently~ ".

provocative idea.

<.Jfij U ~c$~ f'~ c$~ ~l ~iii L..lic.
you have a strong global theme. you're ready!
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Sequential Anatomy .of a Self guided Trail
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Introduction:
Body:
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Introductory sign

All but the final stop

•

Conclusion: Fmal stop •
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Sequential Communication
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Envision the sequential fonnu1a:

T = tt + ~ +...tD = T
(Ji\ .J' ~J' "n" lS.Jt...i!)

(wbere "II~ is less titan or equl to ")
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Sequential Communication
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Stops
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Introductions have a purpose
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• sd~ foc conclusion (prignanz)

• orientation 10 trail's theme &; «ganizalion
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Sequential Communication

,- r -" ''O.)c.\.!"
The 2-3-1 "Rule"
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Non-Sequential Communication
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.NO introIbody/conclusion

.NO tIansitions within the stop
{~m~~ .... ./

.NO sequential mystery(~~ .. ~ cJ.::I.JAC

11111 ./ ••
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Non-SequenUal Communication

~JSlc.S~ c.S~ .)\~4 r!
Develop a strong theme for each stop!
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Play with it. wort with it & edit it until it's an inherently~

and provocative idea that relates clearly to the global theme of the trail

When each $top bas a strong theme. you're readyl
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Non-Scqucnti:II Communicat ion

.Use theme titles (not topic titles) in each stop.

Rcmcmbcr. your- AUDIENCE decides v.haI. to f8Y aneuticm to .m in
wbal~
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Two Phases ofSelf-guided Trail Design:
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1. Conceptual

2. Artistidtechnical
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Conceptual Designs Begin with
erne Titles and Thematic Maps
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Vrite "Smart" Copy for Stops

4....;,' JS ~,.. • ~ "0. 0--U~ "'.;ill~ iy.; •
• Most 8dul1S read 2SO to 300 words per minW':

~~~". ~ \A~).~~rol..,a~ •
• Readers pd'er short~ (I S 10 20 woolaw:ragc) (.l-.,;wI~

0-) rAyJ ~~ c"rb ,. L>a' ;34'·J voiI~~ •
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• Design fur "streakas'" (a 3-«:alDd audicDce)

_tt ___

c"U,?, .' ".lie. "c.P'~~
~rife ""Smart'" Copy foe Stops
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tJs TTo .4U~'i~~.J~ to c.,si

1'bus, m words is the maximum for the 4S-scoood
attention span.
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Go "E."1sy" on the Main Body Copy
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• Arnl1s" lhc .- oftbc ropy in & IUtll"II"Cby in which ",bOO:\inMCiDf~ is -.ua- and

xpantDd snpbically lrom.lb<: maiu _ (lbose words are for Ib<: COlIDOisxurs).
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There are NO FIXED RULESI Be leezy of"experts" cLaiming to have

KLlS.~ I~ ~~~ ")1 ._"I~JJj-.
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(~'4-.r~II~J ~'1) JiSly tJSVoJ 10~

ryto limit main body copy to about 65 to 75 wocds{remembc:c, these \\I«dsar.. r« everyone).
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The 65-75 Words Do Four Things .)j\.,g tJJ4 .l.,j'Y
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1,;1;,,'1.. t1-J~.J r~'i'

~.,lVc.Yd 9'~ ~ t.4J' t-J\ uk. f.~ f.ta •

~ .bull .,;.,......n rW LSy...J\ UF..J c.Pl\ ~~)\ •
oGot 8CI'OSS the theme rapidly forthe tidCHlll1y readcz" (theme tide) l.Sji..J\

oFows the vicwa·. sttClllioo 00. sn ob_b16~cet ... feslun:of~ (fowsiog

sza.tA:ment)

oExplainidesaibe wbld. is essential sbout lhe fe:aturc (..lIpIanatiooldcscription)

·Oxmect the explanlltioa to tbe global themo ofthe tiai.l (thematic COtIlledol:l
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Three Ways to Liven Up «Dead SP:lcc" Octwcen Stops
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After your "smart" conceptual design,

Develop a "pretty" artistic design...
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Key Elements of Ecotourism..
4.:-. "J;)' ~U&J'
4 'i"" ~u..Jl.. ... ..

•
for Red sea Rangers
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Learning Outcomes
o~c)4~'i~'Jf.~ utJ+al1

At. the completion. you wiI be able to ...
• -~ .... .:i I " -~. •-~ ..

...... LJ-r--- ~""""".J'""'..... ,

Deline -.at is me.t by ........ledfl:utlm 8nd eca&ourism

~~~~W:l''''~'''''''''U,,JU ~

Ust the 3 key crieria at ec:otourism

~~.JY.-~~ ~

Explain why~ tINism and ec:obIrism..1arge and

growing sedcn

'-'.,-l.1.i.!i,!!'~~~ crlU .JP .I,n y+--'I1~.;. ~

~~

Outline the relevance to ecotCMlrism to your job as a RMger
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What is nature-based tourism?.. ..
Y4 ,;"" ~UuJl~ lA... ... ...

Tourism dependent on seeing or experiencing

relatively undisturbed natural places or phenomena

~\..,.l:Jl-, USLa~l o~\.Jw c.sk ~~, ~~
~ ,),)jil'-, ~.J)61'

:J_ _H.__...._
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What is "sustainable" tourism?
y~\ )*iuuJ\ ~~, ~ L..

Tourism that is both e~icallyand ecologically
sound, and which can theoretically last for a very
long time without causing irrevocable damage to

the environment.
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What is ecotourism? .~ ------,
." ." I

~A ,;"" ~UuJ'~ LA :
~ ~. ~ ~,

» a positiYe force for conseMIIion (managed for bdh ecologic &
economic sust3lnab1ity)

» benefits host communities

I

•
•
•
I

•

•
•

Ecotourism is ecoIogicaIy sustainaI*t tourism thal fosIeIs
environmental and cuIuraI lIIidetstanding.~ -.d
conse.valion (wndudes: positive impad and return to IDeal

cormu1Iies).
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KeyWords

AJil.,n ~~~IIJiy' ~LW'
Promotes conservation

Benefits host communities:

:~ ,-I ••-.,.el~~.lyU

Respect for local cultures and envlronmenls
~~ ~.I.-_1• _.1 ,..r-

Use of locally produced goods and services

yh....~~.1tL1r1~

~~J-lc.Jd.J.J'; »
)0 Enhancing places visited; Improved quality of life fOf locals

~ ds..JI~ IS';"""'.J d Jj.oJ ~ »

Fosters understanding/element of learning
7 - S-H.__-,_ _s-~',o.loUIl~ 1,.,;.1~

Factors Contributing to Growth in NatureH3ased Tourism and
Ecotourism

lJ,"!!"~ ApJ!hS1 A.atJ·.n ~1li ~~~~~,

1- the environmental movement and
environmental consciousness of the general
public - visitors -demanding- green products
including travel

~ .)b~ - 4JiJJ\\~ uJ-il\ ~U::. t.r-JJ 4.!'J.J\ ~...rJ\ -1
~~ . w WI~ WW:;J\ wb:ilJ\~ \)\~ . ,., J. .JJ

~4-uJ1 wLa.b..l1a_
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A study of 2048 people in the UK found that. .. ~

:~ L. o..u.:id lS1..~~ y. t A~ ..:u~ W,;J ~,Ji ;

,

-52 % of people beIiew that when purchasing holidays 0(.'."19
business travel, it is impoftanI to do business wiIh travd and

tourism companies that take environmenlal issues into aa:::ount.•

o~\j, ~L.Ail ..,u~~ c.)-.,j~ o-UlIlJ.- % 0"
~.!'.lJ", ~ d.S""':'~ J..1&ilI J.c. ~..»~ )

lJ ...,. ~tw.JJ '.,eeJ~~. ""... ..
I .- ---....- --......-

.

-

_andtbat

-nte In ten people said 1hey WOI*t be.-ng to paJ-1DOnI fortheir
holiday or business trip to ensure..tow openIIIoI was

•corrw,1Ied to erMoImenial prAedion.

c:j.J
~"'~ c:J&- U"'i .t.jip cJS (JII 00 ~ ,...;,,"
• lJA~J-I4AJc}ji~'11~~
.. UJL u=ass ... • ... ..4J e::.: fjtti lfa.- - -tl_ij -btJ" 4S."...
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A national newspoll study of 1200 Australians found that ..

...6' ~jl....\ uh\.JA , y • • ~ UJ~\ ~~ ~\.,;J ~-,\

at

"53% of the respondents were likely to seek a nature-based tourism
experience in the nex112 months."

~~ rYil' e,)c. ~jc. c,)' IJ.J~\ LJJ.'J....i."JI u-- 0/053"
"~IWI~~~4u

-
-
-
-
•

..
•

11_

II

••• and ,that

-the single most important factor for people dloosing a
nature-based holiday was "an experience which

doesn't damage the environmenf. "

c:.JJ
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..• and another recent Australian study (EcoTrends 1999) found
that:

~~~) l:!I~lA"t..P.J~~($.PJW.>J~j LAS
.•.. d(l999~

-62% of respondents said they would pay extra to go on
a tour with an 'expert' guide:

.ll,j.JI~~~~ raJ I-,~ Uw"i...l1 t>- 0/062
" .-." I ~ rYiU(J0t,o> '4 tl.L.IJA ..nt ,"} JI ..

,
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Factors contriIIuIiDg to Grvwdl°..........-8asld T...... Mel
Ecotourism (continued)

~..t .2 _·.s.I ~I ",1 u...ui~ fIAt.....;un ."...s:aJ... ...... .-
fA

1- the erMronmenIaI rnovemed

~~~-1

2- the dewIoprned of eminnnenIaI eduC8tion in prir18y and
secondary sd100b

I~.JA.jJ~'11~."..~U.~~~~-2

3- envifonmetUI mass media
I,

tuuIl~~"jI~ -3---, ... ~
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}>How do people hear of Egypt?

1.J"="": if uJ.,;ll f 4hil r t..»

);>What might make them think of Egypt as an -ecolourism- destination?

!~~~~ J' -. ~ .ilIt..»
•_. J"A" Ll~ IS

);> What might make them want to visit the Red Sea?

"~YI HI.).J-,j~1~JiLS~L.~

'5_ $oMH.__ IIdly_
~<ds.. Roo---.~

What is your role as a Ranger in relation to protected area

(management and ecotourism? (ACnvnv1

~'J·.ll.J ~43\ ijJ' c}~ iJAJb.. .ma'61J c!1JJJ"" lA

(' ~1) 4J1JJ"
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Key Elements of Ecotourism
«(Summary of Key Ideas

i .4 ,i,,1 A.:.~ L....uJ.;» y.:=lAJ1
l .. ... .. ,,~

-- t.;I.' •(..~. dJ; J5l'l~ (J<'" -)

~ toWsm is an~andfast~~oflourism.

rJ< ,':;; 2.~, , .el 4 , i ' ! ItW"u-~W
,.. .. ~ . .

W' ·d ~ ~.J.3I,rb4..
2- Ec:otourism is a special kind of ft4Itan...baed towism Ilat seeks to

promote c:onservation. benefit host c:onmunities and bslef IeerOOg

and enWailR1efUl consc::iousness.

~~,1, ,.I4.'i" 't~~()6WJ ,.1 \'".. .. .. . .
1o! pJ 1 bl~~j...I~j:,1 i"J~

~ ; J ..' I JJ - • -- :a it d =.i 1"_\ \ A J I, .. J." '.J .'

rJ
\:... , .. I ~.,J.J u', J ! J• '.J r •.17_ _M.__-,_ -----

1. VISitofs increasing want to be green - to travet respoosibIy - and
are Wiling to pay for t»gh quaity nature-based tourism experiences.

• ..LJ,.j ~J ).Jj.J u--.! J;t • J' u-L:. 4. ., , l l Y~.J.\" ...
~' ....~ foW rA~ rA.3I )ei •.1.J~ .1.!J-.l ()6.,. ~'

J-I O.J ''''''~~JW) .• tr-:J! J,.~

2- Eootourism is an knportant vehicle for susIainabIe deYeIopntent -
eaJtourism and protected area management are partners.
~.,ll .el. J; J ! J .bI~ • .!*ij ' .... ii .... -8..4.i~ l.
~..J~~ll ..'1 "'1 I 'iJ~..Jcll.".'" leI I L'_. .. - .....
3. When you speak to orguide a group of visIofs. you are sdI doing
your job as a natural resource manager.
~~ ..... ",I .' u-I ~.Jo4?'- LJ.a .J,,>I ) r.,..:i:J• .J-L--l' , ..

rA:A...:.-.H~~ u....i.,)~ ttb .;,t J~ .).j ,))~
4- J *1 ! bl

;

,.IE....... s..,, __-._ ------ ,,
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PRACTICUM ACTIVITIES

..

•

j

•

•

ACTIVITY 3: Stages orthe travel experience

ACTIVITY 5: Getting to know your visitors:

ACTIVITY 7: Cross-cultural communication

ACTIVITY 8: Cross-cultural communication

ACTIVITY 10, 11: Visual (non-verbal), vocal, verbal communication

ACTIVITY 17: Sequential matching exercise

ACTIVITY 18: Sequential activity - transition-writing exercise

ACTIVITY 23: Minimal impact:

ACTIVITY 24: Preparing your thematic walk or tour

ACTIVITY 25: Design thematic exhibit or panel (non-sequential commonic:atio_)

ACTIVITY 26: Design a self-guided trail

Mise:

Them~ Themes, Thems

Strengths and We2knesses of Different Interpretive Media

Planning Table for Self-Guided Trail Project

Template for a Stl'2tegic Communication Planning Process

How a Strategic Communication Plan Might Look

• Template for Media Selection Matrix

•

•

•

•

•

..

•
•
•
•
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PRACTICUl\1 ACTIVITIES

ACTIVITY 3: Stages of the tr.J.vcl experience

For Activity 3 - imagine thai you are:
• bus lour group ofseniors
• local families joining a day long walJ..ing tour
• birdwalching club from the US
• a group ofinlernational business travellers laking a day off
• university marine science study lour

•

•

•,
•
•
•
II

•

:~ JF.,:i -:3.bL.:.i
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PRACTICUM ACTIVITIES

ACTIVITY 5: Getting to know your visitors:

Jo arrived a few minutes early for his afternoon guided walk as planned, and saw that a number

ofhis group were standing around waiting for him. He noticed two family groups, each talking

among themselves, even 'hough each had a girl that appeared to be about the same age. One of

the family groups was clearly arguing about something; the other was fussing over a child in a

stroller who appeared to be on the verge ofa nap. One elderly couple was sitting on the bench;

he made a mental note to checkfor walking and hearing aids once he got up closer. One

younger couple stood away from the others, and Jo noticed when he got closer that they were

speaking German. He wondered how many ofhis group had already been on a guided walk

here, as there were several guided walks at this park and it was not unusualfor visitors to join

two or three walks during the course oftheir visit.

Question 1: What questions might Jo ask the early arrivers before beginning his walk?

Question 2: What questions might Jo ask ofthe entire group at the beginning ofhis guided

walk?

.
if La....t J2>.'J JjJ l( ~L\.ll ) .)..;.)\ .JJ~ ~ i~ (J\ i.ly,.1 ~~ ..IS-r if' ~\i;l~ i~ Y'" j...J

·cJ-p<.JA~~

Ijl5' .:t.4iW: ($..1>-\ .)\}I ..,-..JI ..r'U ~ ~\ ~.tI ~ J5"J l~ I...:i 0y~ I~ § ,~l; ..b-'J

.j.Y 0lS"..:....:- rJ"W~ ~.J~~ <.J."ID IjtS:; t5..r--'J1 iJ;WI ~I}i L.I.L. ..~ <J"'~ ':")~4

'r.r'1 ~.:"I ~J

if J"Al1~ -...-ii ;$~~ y\fiY\~ Y'" it; .~ ..toW .j.Y0~ r-JI <) 0L..l.i;.. ,)6.-Jj

.li) , ~..,JI .:/ \~ iliJ ir .;.-\ .:"\.,,,.Jj .':":0~I <.:AS'-u--J ~I J.-""~~ .)Y J c/ .lS'WI ;)J?

.~tl)rl .:,,\,;~ WI~~I?\ ~ J2.,...'J

u..u. d y,. ~~ ~Y'" l} Ip}~ .li Ij.r~ .l! .:.r ~~\ o.u. 0 cJ-')Y'"}I <J"'L:.:...;;.'J\ ~..l."- .f Y'" J~W

'r-")4j J)l.>. ~'J.r":"~ )\~p })}I rfi':"{ ~pW\ if) o.rl\ \.iA 0 ~'1.r o..l."- J.:>..fl 4.i1~

: \ Jly.

\~J J.D\ ~b:....,;.'1\ ~ Aj~\ ~~ J.i r tp-~ 01 t.fs.. ~J\ ~ \;1 l./' L.
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ACTIVITY 7: Cross-cultural communication

You walk up to a [Russian! American! Where there IS a brt'alu1own m communication] 11'11_,do }'OU think Ihis could be? What do you do ahout il? I-Iow can you amid this in thelulUre ~

/n rt!viewing what you know aboul [put what cultural group iJ i.f here} cul/ures. you mightconclude that ...

lvfisunderstandings sometimes arise from cultural dijferences_ Next time. you mighl tTy ...
A gmup of tourists are snorkeling around Carlos Ree( one ofrhe mosr beautiful rood formations remaining in theHurghada region. When the ranger patrol boat arrives to verify that everyone on the diYe boals haft their tic:k~one of the rangers notices that several of the snorkefers are walking on the beautiful reef. He iabms the boaIcaptain that he has clients on the reef and should call them in immediately. The ocher tourists on tbe boat. a groupofjovial Italians, intervene in favor of their friends on the reef, explaining thal they just WUllo take a pbocognphon the splendid table coral. They will be off the reefas soon as they finish. The ranger explains to thcmlhat Ibiscould damage the reefand it is not allowed. When he caUs to the group taking pb~ they respond dtca1UlIy thaitheir photos win attract many more Italians to Egypt and the Red Sea. They are vay polite and friendly andunaware ofhow much damage they could be causing to the reef. The ranger doesn't want to spoil their vaarionbut offering an infraction bur he realizes that he must inrervene for the sake ofnanue .

.J>.I ,4; ~IJ (<.1'",,1).5) ta..:.. '"' .,-.11 }k~ 0/ ~L..)l yL.....;jl ;..u.\,.;.(.C~~ u..rS r.tZ
.u:ojJt~ '"' ~L..).1 ~L...:Jl, ~..a ~. L----

.1>-1 ..b..'1 ,.?I..i; ~.1J ...r'jJl ...,.,Jli J .p- ,jt..u..1rlJ § ,j\ .J £8)~ v-I? ...,.,)li '-J?J t.J.;,$.
~ ~I J ..:.14 J }1 ..Ak,.; t )0 " ftd ,-"';L..-)1 ~l....:Jj J.s- .J~CW ..}=- .JI~ ..,J~.
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PRACTJCUi\1 ACTIVITII:S

ACTIVITY S: Cross-cultu ral communication

Divide into eitl/('r 3 or 6 groups.

o For each observed behavior listed in column 2 (~lthe table, and without discussing this

with others, write down what beliefor value you" infer" from the onserved nchavior or

circle one ofthose !i...;ted in column 3

o Ifyou are in group J, just answer for all the ones numbered" J "; ifyou are ill group 2,

answer the "2s" and ifyou are in group 3, answer the "3s"

o After everyone has had time to write or respond to each behavior, compare the

similarities and differences.

o Discuss what someone from another culture might infer from the observed behavior.

Observed behavior ExampJesof Examples ofinferred

category characteristics and beliefs and values

behaviors observed

Clothing and make- f. A little dirty and j • impoverished

up wrinkled I. uncaring
I

1 2.

• arrogant

Very informal and • immoral

I
somewhat immodest • respectful

1 3.
i

Very formal -jacket

and necktie

Verbal and vocal 1. Speaking very fast and • bored

behaviors very loud • excited

1
• conceited

\2. Formal and stilted use • Self-ce.:ntered

I
oflanguage • uninterested

• respectful

1 3. Animated, full of

expression and

frequently interrupts

Non-verbal behavior 1. Standing very close to • shy

and touching other • rude

person • friendly

• flirtatious

2. Standing back and • polite
avoiding contact

3. Lots ofeye contact

even with slranKers

Social interaction I. Man engaging woman • racist

with others in deep conversation • sexist
I

i • egalitarian

2. IVoman engaging mall • promiscuous

in deep conversation • shy

j

1 3. Men and women

I
standing in separate

j.,rr'oups conversin~

liiI
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PRACTICUM ACTIVITIES

ACTIVITY 10. 11: Visual (non-verbal), vocal, verbal communication

•

•

•
tI

I

•

•
..

ACTIVITY lOB: Pan-verbal communication

Use a suitable audio or videotape ofan interpretive talk. lWl/t or program.
or a motivational or political speech.

Participants need to be in sma// groups of 3--1 for this activit}'. and use the
worksheets.

In the tape. LISTENfor examples ofbad and good use ofpara-verbal (l"(xaJ)
techniques such as clarity, volume. pitch. pace. modulation and slress.
Were they used to

(a) reinforce / enhance the message
(h) modify / enhance the message
(c) did the speaker's para-verbal ever contradict/undermine

his/her verbaf'

ACTIVITY lIB: Non-verbQ/ communication

Use a suitable videotape ofan interpretive talle. walk or program.

Participants need to be in small groups of 3-4 for this activity and use 1M
worksheets.

In the video, look for examples of bad and good use ofnon-verbal (Visual)
techniques.
JVere they used to

(d) reinforce I enhance the message
(e) modify! enhance the mc.uagc
lO suhstitute for the mes.mgc (e.g silence. or hody language for

non-English speakers or rhose who might Iran: d~(1:.:ul(y

hearing. understanding. etc.)
(g) did the speaker's non-verbal ever contradict/undermine

his/her verbal?



IListen to the tape and try to identify vocal techniques,l!.scd by the spea.k_e_r, .]

Technique

Clarity of speech

i • Good pronunciation?

• Distinct H'ords/sentences?

• Careful and/or effective use
ofcolloquia/isms?

• Other
I
I

Pitch and volume
• Voice projection?
(everyone can hear)

\

• Pleasant sounding?

• Enthusiastidmotivating?

• Other

•

I
Pace
• Speed is appropriate?

Speed is varied?
I

•

• Use ofpauses?
i
I

Modulation and stress
• Not too monotone?

• Variation usedfor effect?
I

Can you think ofan example where the speaker used a para-verba/techniques to '..

(a) reinforce / the message

rb) modify / enhance the message

-
•

•

•
•
•

..
•
iii

•

•

•

•
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L.lsten :0 the video excerpts and try [Q Idef)(ify non-.emai wcnnques U:c,,-:": ~.! Uk: s;:;ea:-.:.:·~~~~._- ----_.-------._------------._-----_._-- --. ---~-- ---_. -- - -- -------. -- ---_._----

•

•

•
Ii

•

•
I·

•

Technique

Body language /
movements

• whal H"aS used 10 oid
commullicalion?

• Physical appearance.
poslure, orientalion in
relalion 10 group?

Facial expressions
-. smiling?

• varialion?

• alher

Eye contact
• Used to aid

communicaJion?

Hand/arm gestures
• Usedtoaid

communication?

Non-verbal habits
• No/hing 100 distracting?

Tick if ,)·cs,
tltis wn.\" It.fie,J

by 'he
I. ••speuli('r'

( (JlII1I1t''':\

(e.g. t/Oflt' Wt'lI; tlone f'oorfl': m't'n/ant": hmo' it
could be imrrm'etll

•

••
•
•
...

Can you Ihink ofan example where Ihe speaker used a non·verbal techniques [0 ...

(a) reinforce / the message

(h) modify I enhance the message

(Cj substitule for words to deliver the message



First speaker:

> Volume low

,.. The pitch and the tone didn't change.

);;- Pace continuous speed.

);;- Language, He didn't redefine the key words using other language.

(key board- input unit, monitor- output unit, cpu-central processing

unit, the electronic mouse «in Arabic", browser, search

engine ... etc).

);;- Too much body movements like swinging, displaced facial

expressions, little eye contact, weak gestures, no smiling (reflects

absence of self confidence).

Second speaker:

» Volume higher.

» Pitch :md tone vary.

» Pace is slower and changes for emphasizing.

» Language - key words are stressed, technical word for mouse said

in English and Arabic.

» Body language - calm, friendly and inviting.

6/12/02 5:0] PM
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ACTIVITY 17: Sequential m:ltching exercise

-

-
ACTIVITY /7: Using Transitioll.\· jn Sequential Interpretation

This is a simple matching exercise that can he done individually or in pairs

using the worksheets. Most afthe examples hm'e more than one correct

label. •

Match ti,e examples and the transition techniques by drawing lines from tlte labels of "type of

transition" on the left to the example that illustrates it on the right.

So far we have been looking at plants that have

built homes for insects. The next plant we will take

a closer look aJ is very different; this time Us

special adaptation is designed to eat insects. not

house them!

•
•

Ii

Encouraging visitor observation

Mystery

Exception to the norm

Foreshadowing

Okay, let '.'I walk on along the trail to where we can

find a group ofplants that were commonly used in

traditional medicine.

Let '.'I move on now to where we will see the

vegetation starting to change as we climb higher.

We will now move on and as we walk into the

mangrove I'd like you to look around and consider

what problems the plants in this environment have

to overcome in order to survive.

Let's move now to ourfirst stop. That's where we

will find ourfirst clue to how these plants survive

in these harsh conditions. See ifyou can spot it.

As we move along now, I'd like you to see ifyou

can spot another ant plant that looks very similar

but has a spz'f....y surface, not smooth like this one.

..

•

-
-
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PRACTICUM ACTIVITIES

•
ACTIVITY 18: Sequential activity - transition-writing ('wrci~e

-
ACTIVITY 18: Writing Trallsitioll<\< in Sequel/tial Interpretation

REDO WITH EGYPT EXAMPLE THENTRANSLATE:~I

Think about the walk to Venus Baths at the Grampians National Park. You are leading a

guided walk under the theme "The bushland is home to a wide variety of animals, I

providing shelter and security to large and small. " I
I

Read each ofthefollowing and then write a transition statement to lead on to the next stop.

Use each ofthe 4 types oftransitions you have learnt at least once. You can think ofmore thall

one type for each ifyou are[eefing particularly inspired!

I. (at the beginning of the walk - you have just set the stage for the walk, introduced the theme,

and shown a few props from your backpack to illustrate a range ofanimal homes (e.g. bird's

nest, snail shelL spider web under a piece of bark.. photo ofa tree hollow). You are now going

to move a short distance where there is a big gum tree with scratch marks and other evidence of

a koala's home.)

-
-
-

•
•

....................................................................................................................................................
.
•
•

2. (after discussing the home ofa koala, you are now preparing your group to move to a bush

covered with lerps, where you plan to talk about how they live and what they eat, and to look

for and talk about spider webs, dragonflies and the homes ofother insects.)

........ ~ - , ..

....................................
..

......................................................................................................................................
.............. .

3. (after the lerps stop, you are going to move into thicker bush where there is a thornbill's nest.

At this stop, you plan to invite discussion about other stick-building homemakers.) -
...... < <.......................................................... iiiil

.................................................................................................................................
........................

•
.......................................................................................................................................................

...............

..... __ '1 L ~ __ ... _ ......... i"'" -



..

•
5.• (you arc now Icaving the creek. On the way to the next stop you know [here are several tree

hollows that can be seen from the track. aJthough you know you will need [0 gh'c some
coaching on what to look for and where.)

II - , .

•
6. (you've stop at a hollow tree and discussed how you know that a family ofBoobook Owls lives.. there. You are now preparing to move to the last stop, Venus Baths., sculpted rockpools wherethere will be an opportunity to recap the walk and the theme.)..

•

•

•
II

I

•

•
•

.
.

.... ~••••• _

_ .. w ~ _ _ •• o. •••••••• _ _ .

.......................................................................................................- ~ -.-- ~ - .
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PRACTICUM ACTIVITIES

-
ACTIVITY 23: Minimal impact

ACTIVITY 23: Read the/oJ/owing code 0/ethics/or Kuide.'l and identify which aft! felevant (0

being a protected area Ranger in Egypt:

-The certified nature or ecotour guide:

1. adopts best practice standards in relation to: -
a. safety, based on a combination ofthe law, their organisation's policy and their own

judgement;
b. communication, interpretation and the education ofvisitors, including the provision of

accurate information;
c. customer service, by taking responsibility for the health, comfort and satisfaction of

visitors;
d. product promotion; and
e. their own leadership and presentation.

•
..

2 is committed to implementing minimal impact principles and practices.
This includes. but is not limited to:

•

-

•
-

I

•
••

a. demonstrates an understanding ofand respect toward local cultures and environments;
b. operates in accord with relevant legislation and regulation;
c. operates in accord with any guidelines or local rules ofthe host community, expressed

or implied;
d. conveys to visitors the value oflocal cultures, traditions and environments, and the need ill

for sensitive protection;
e. portrays realistic images ofthe host community and the environment in question;
f explains what it is that constitutes accepted behaviour in the areas being visited;
g. leads by example, uses positive reinforcement and takes corrective actions where

necessarv. to f!ain visitor compliance with suggested practices; and

a. involving visitors in implementing and monitoring minimal impact;
b. operating (driving, walking, riding) on the tracks provided;
c. choosing campsites carefully;
d. ensuringfires (ifany) are safe;
e. dealing appropriately with rubbish;
f using toilets provided;
g. protecting native species and habitats (including avoiding any harassment of

wildlife);
h. avoiding the use or purchase ofendangered species and products; and
i. avoiding bringingfirearms. flora orfauna into protected areas.

endeavours to maximise the positive and minimise the negative economic, social, cultural,
environmental and experiential impacts ofthe activities they conduct with tourists and other
park visitors. The certified nature or ecotour guide:

3.



G.

b.

• c.

d

•
e.

II

-

..
•

4.

5.

is comm;tled to eco-efficient resource use

respects and, wheu appropriate. seeks to build good relationships with local people,
colleagues, customers and any other visitors to an area. based Oll.-

justice -fairness and goodfaith in dealings;
competence - the deli\'cry 0/sen'ices as promisl'd.
uii/ity - in practicallerms. a determina/ion 10 plan and deliver tours with maximum
benefits for all concerned;
expecting and respecting differences in ability, ethnicity. culture. religious belieft
andpersonal values. including giving consideration tn the space andprivacy needs
ofall parties; and
allowing adequate lime for observation and reflection by customers (where
possible).

• 6.

•
•
•
•
•
•
•
•
•
•
•

is committu to ongoingprofessionald~opmmt. such as by participating in any OCIiviti~that will upgrade their ability to communicate with and manage diems withinse~ noturoland cultural settings.
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PRACTICUM ACTIVITIES

ACTIVITY 2<1: Preparing your thematic walk or tour

Questions Qlld Reminders for Each Group

f) What is your group's 'heme?

2) Who is going to present each ofthe three parts?

3) Don',Jorget to develop transitions between:

Q. rhe introduction and the body

b. the body and the conclusion

4) Remember to incorporate at least one use ojforeshadowing in your talk

5) Remember to incorporate at least one use ofmystery in your talk.

6) Do you have an anecdote (personal Slory) in mindyet?

: ~ JlA:j},1~vl.)~ J.Joj 01~ }'

·trP}1 c5p:.J ~ml

.'-~IJ t..rP}1 c5p:

-

•

-
•

..
•
•
•
..
•
..

..
•

•

-
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.. PRACTICUM ACTIVITIES

•
ACTIVITY 25: Design tbematic exbibit or panel (non-s~uentialcommunia'ion)

•
ACTIVITY 25:

Planning an Interpretive Sign, Panel or Information Board

• STEP 1: Who isIareyouraudience(s) ........__~--~~~~-~
(See Strategic Planning Table. Column 2)

I

STEP 2: What are your objectives? In other words. what do you hope te achieve with this sign or
• in!orma/;on board? Wl9' are you interpreting? See Strategic Planning Table. Column 3.

II A. Objeclive(s) for enhancing visitor experiences: _

• B. Objective(s) for protecting resources: _

C. Objeclive(s)for protecting visilors: _

•
B. Objective(s) for generating public support:~ _

•

..
•

STEP J: What is tile theme oftllis sign or ilrjomudiotJ botud? _

(See Media Selection Matrix/or this audience &- Strategic Planning Table. Column 4)

Note: Information boards may communicate more than one theme.

STEP 4: Thone title:-------------------------
ISTEP 5: Main tat:
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-
IStop "1" theme title:

(a) focusing statement

•
(b) an explanation or description abolit afealllre orfealllrcs al the SlOp

• (c) a statementlhar connectsyour explanalion to the theme oflhe self-guided trail

•
• (d) a transition to the next stop (perhapsjoreshadowing or mystery).

•
IStop "2" theme tiJle:

(a) focusing statement

•
•
I

(b) an explanation or description about afeature orfeatures atlhe stop

• (c) a statement that connects your explanalion to the theme ojlhe self-guided trail

I

(d) a transition to the next stop (perhapsjoreshadowing or mystery)•
•

Repeal for the third stop ifyou have time

•

..
•



PRACTICUM ACTIVITIES

ACTIVITY 26: Design a Self-Guided Trail

ACTIVITY 26: Design a self-guided trail

We are now going to go through an exercise where we will map out a mock

self-guided trail applying all the techniques we've been learning here today.

This is a group exercise.

IWorking in a group, develop a thematic map for a self-guided walk.

1. Choose an area within a particular park that at least some members ofyour group are very

familiar with, and that lends itselfto a self-guided trail. You need to know enough about the

environment to be able to inventory what features or points ofinterest occur in the area, and it

needs to be an area for which you already have a theme in mind or can quickly write an

appropriate theme.

Area
.

2. Write a theme for the self-guided trail.

Theme:
.

-
•

-
•

•
..
•
•

........................................................
iii

3. Draw a map ofthe route, indicatingfeatures and locations ofinterest. (Use jlipchart paper for

this.)

4. Start with the "body" (which are all the stops along the trail except for the last one). Por the

purposes ofthis exercise, select only three stops that will support your theme. On a real trail,

the number ofstops will depend on your theme, the target audience, the size ofthe area, the

terrain, etc. You might have many stops. but you will never have more thanfour main ideas.

This means that some stops may reinforce the main idea given at a previous stop. (Mark the

map with the THREE stops you've selected.)

5. Prepare a mock-up ofat least one stop using the attached worksheet. This should include (I)

the stop's theme title, (2) a brieftexi that includes afocusing statement, interpretation ofthe

fiature ofinterest, a thematic connector, and a transition (see "What Goes Into a Stop" on

pages 324-327 in Chapter 9 ofEnvironmental Interpretation). Also include a rough sketch/or

an appropriate illustration or photo.

6. Mark on the map where you will conclude your self-guided trail.

•

-
-
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Themes, Themes, Themes l
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•

•
•
•
•

•

Deciding on youT theme is lhe most i.mportant decisi.on you make in designing any

type of inle.rpretive activity or device. Your theme is the morJ of your story, the

take-home message that visitors will leave with. It takes time to write & strong

theme. Begin with a~ and then edit it and "play" with it until you've got a

statement that is inherently interesting and provocative (and factually correct) for

your target audience. When you start with a strong theme, interesting and

engaging interpretation is almost certain to result.

Here are teo examples of themes you caD "play" with:

• The beauty ofmis park awed its first inhabitants and captured the imagination

ofan entire nation.

• Nowhere is the mystely of nature's design men: apparent than in the depths of

an ocean.

• The wildlife in this park arc here because they Mile to be bere--thecc is

nowbtre else for them to go. xxx. National Parle is their last foodlold.

• The XXX canyon wasn't always the serene and peace:fut place it seems today.

Sporadic but powedu11y violent movements ofearth sculpted it.

• The birth ofa mighty river is as woudrous as the birth ofan infimt. As nu:h as

we blow about the process. certain aspectS ofit still defy cxp1anatioD

• The deadliest ofall aaimals reigns in this part.

• n-o history oflled Sea Protected areas is a,story about villains. heroes aDd the

will ofa people. .

• People k.ccp c:omiJ2g back. to the Red Sea because the sea keeps coming back to

them.

• Snakes here are fiiend1y. as long u you"re another soake.

• One of nature'$ greatest experiments was the ctecdiOB orcoral reefs..

Remember, you an strengthen a theme by:

1. Makinf( it more personal and connecting it to things ofintangible, synrholic

importanee

2. Incorporating an analogy in the theme statelnenJ

1 Ile\dopc:d by Sam H. Ham and Bcur Wc:ikr foe GrecoCOMIEgypl Praaic:um. lune 16-24. 2001.

Rnrdada.~
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• Strengths and Weaknesses of
Different Interpretive Media

III

•
(adapted from draft Parks Victoria

II&E Manual 2001, Melbourne, Australia)

•

•
•

Choosing approJiriate media will require finding the best matches for:• reaching your targeted audience
• conveying the relevant messages about the area. destination or site tothis audience
• the site (aesthetics and durability to weather and vandalism)• your available budget for production ando~maintenance• availability of suitable staff or volunteers for delivery of personalinterpretation

PorIabIe audio sysBns

VISitor specific FM broadc asI
Site specific FM broadcast
RegiOIaaI FM radio

AutomaIed slide shows
Videos

Drive Irails

Panelsfsigns

Nootbered post and brochure trails
Free brochures I booIdeIs
Saleable pubIcations

Audio i'Slalatioosl~

•

•
•
•

•

•
•

•

•

•

Non-personallnterpretation media
inclUded in this table are:
•

•

Face-to-face (guided walks. tales)
sfide talks, l'OYing it'defpreters. perfooningarts (theatre, music. dance) and
demonstrations

VISitor Centers (staffed)•

More than one interpretive medium may be needed to reach differentaudiences.
The f~lowing table lists the advantages anddisadvantages of different media (or methods)available for on-site delivery of inte«pfetatioIL

Personal Interpretation media included inthis table are:

The folcMWlg IabIe is based on one prep;nd by I.IcMeIHa-es ... PIliIip 1ngameIs. who fa: ....... _ wartts.hop at 40pa1icipoInb ill .. 1994 ll_pc'llCllloil AusnIIi CoiIei.iICCi"'MNIy.

•
•

I

•
•

•
•

•
• Computers

a-

•

•



S\ren IS and weaknesses of interpretive media

Fac(,-to·face

intc"pretation,

including:

• guided walks

• talks

• slide talks

• roving interpreters

• perfonning arts
(theater, music,

dance)

• demonstrations

and 1at person

(costumed)

Interpretation

•

•

•

Can be tailored to the

audience.

Flexible and responsive to

interpretive opportunities (e.g.

sighting of a rare species).

Visitors can ask questions

and receive answers

immediately.

Presentation content can

always be up-to-date.

A quality presentation is

credible and good for public

relations.

Introduces a personal

element and can be a

highlight for a visitor.

Allows for inter-activity

between interpreter and

visitor.

•

•

Relatively high cost of

provision on a per visitor basis.

Only a small percentage of

visitors may benefit due to

limited availability and group

sizes.

Interpreters can suffer burnout

if constantly presenting the

same program - difficult to

maintain creative presentation.

Not all staff may be suited to

personal interpretation

activities. Careful staff

selection and training required.

Availability of interpretation is

relatively fixed in time and

place.

Guide can be viewed as a

threatening authority figure.

..
...

..

•

• Allows for debate and

discussion.

• Can involve the visitor.

Research suggests that

people retain more from

doing than reading.

• Feedback and evaluation can

be obtained immediately.

Volunteer and contract guides

can be used.

Discussion of management .

issues and messages can be

encouraged.

• Program of events may

encourage repeat visitation.

• Enthusiasm and passion can

be communicated by the

interpreter.

Guided tours/activities can be

used to manage visitors.

Guide can perform a variety

of roles (e.g. safety, law

enforcement).

Can encourage appropriate

environmental and cultural

behavior.

Can be responsive to a varied

audience (e.g. children and

adults).

•

•
..
III

•

•

•



Panelslsigns,
including:
.. Labels•
.. Infonnation shetter

panels
III .. Trail head signs

• Wayside or trail
side paneIsI ..• interpretation
signs..

..

• -

-
•

•

•

•

•
•

•

•

•
II

Numbered post and
brochure bails

..

•

•

•
..

•

•

•

•
•

Always available for the
visitor.

Common and accepted form
of delivery - visitors may
expect and welcom e these
fadlities.

Most visitors are comfOltable
with the written word.
Enable important themes or
messages to be
communicated. -Maps are hefpful for site
orientation.

Can be used to direct visitors
to particular areas. •
Generally medium to long
term. low maintenance
fixtures.

Can incorporate shelter from
sun or wet weather.
A hierarchy of material can -be presented so visitors can
choose their own itltefest
level. •
Displays can be designed so
that they can be~
reasal8bty easily.
Large eye-catctlillg giaphics •
can be used.
saves paper. •
Can establish corporate
identity. •
Low cost of provision on a per
visitor basis. ..
can feature both permanent
and tempcxary material.
Always available for the •visitor.
Relatively low cost to provide
on a per visitor basis.
Reasonably non-intrusive on •landscape.
Relatively flexible - posts can
be moved if they use symbols
rather than numbers or
lehers.

Require simple materials.
Information is portable and ..
brochure can be taken home
after visit

Visually infrusive if poorty
siled.

Can encourage visitors to
focus on the signs lhemsetves
rather than on ttl.? enVlrenmenr
being interpreted
Can encourage a passive
approach to the eovirOfV1lenl
rather than an active
"discovert approach.
Intrusive in naturaU'M1demess
areas - can detract from
experience of a naturai or
histone area.
Risk of repetition of messages
and of 10west common
denominator" approach - te.
over-simpfrfying complex
stories.
Need good design. production
and maintenance.
VISitors reqWe Iitefacy and
map reading sIciIIs.
Infonnation is not '"portable
(can't be taken home), so
messages may be forgoIIefl.
Subject to YandaIsm.
Pennanent maIeriaI can go~
of dale.
Temptation to put too much
information on signs.
Generally do not cater f«
children.

High initial cost.

Need to enslft brochures are
reprinted and broctu'e boxes
are restocked.
O~ngprinting costs.
Broctues may not be teadiIy
available to visitors (may only
be available at one entrance.
for instance).

Need to ensure thaI lhe
features at the pegs are still
evidenUrelevanl
Requires reading skills.

Potential litter problems.



Strengths and wc.1knesses of ioterpl"elille media

.....1

Free brochures 1 Can be distributed at • PotentialliHer problems. -
booklets including: entrance. Require reading skills.

• Fliers, Many potential distribution May not be valued by visitors.

• Self-guided trail
points.

•

notes Information is portable and
Not interactive.

brochure/booklet can be Can encumber visitor's

taken home after visil. interaction with the resource. •
• Can be targeted to specific • Can be more expensive in the

audiences and sites. long term if numerous reprints

Detailed and sophisticated
are required. •

information can be presented. May not always be available to

Can make use of diagrams
the visitor.

and illustrations. Need to ensure dispensers are
II

Relatively inexpensive to
always stocked.

produce and maintain. May not encourage
.,,::.•

Can be updated reasonably
observation beyond the sites

mentioned in the

easily. brochurelbooklet.

0 Useful icebreaker for roving •
rangers in communicating

with public.

~_:_""-

Saleable Can include a large amount Depending on staffing, may
..

pUblications of infonnation. not be available for purchase

including: Color pictures and good
on site.

0

• Guidebooks quality maps and .ilIustrations • Information may go out of •
• Booklets

can be included. date.

• Souvenir gUides
Information is pOrtable and 0 Cost may exclude some

may be widely read (e.g. in visitors from purchase. •
schools, libraries etc.). large amount of preparation

Income generated may time and funding required.

enable further editions to be Amendments are reasonably
•

produced.
0

time-consuming.

0 Can save printing costs if the Some visitors object to paying

demand for free publications

is reduced.
for information and may miss

out on the message you want

• Can increase recognition, to communicate.

respect and status for the site.
•

Can serve as a souvenir of

the visit. •

•

..



-
•

• Audio installations' Effective for creating Relatively expensive to
soundscapes atmosphere (eg. at historic produce and install.

• Voice and sound sites).
May be aurally intrusive• effects Ideal medIUm for oral (voIces generally more

• listening posts
hlstones. Intrusive than other sounds)

I (indoors and Direct first person Some systems can be
outdoors) commentary possible. expensive 0( diffICUlt to

• May be automated Avoids some limitations of
maintain.

I using movement- signs (message length. effort. Automated systems do not
sensitive lasers. or reading skills). allow for visitor ctOce.
controlled by a Generally visually Messages may be missed by
push button unobtrusive. some visitors (e.g. if they walk• past too quickly).

Tape can become a saleable
item - can be listened to at • Possible impact on witdIife... home.

If not carefully sited, sound•
• Relatively easy to update. may conftid with dher noises

in the area making the

• presentation diffiaIt to hear
Csound bIeed').

Portable audio • Flexibility - visitors can • Relatively high production and

• systems switch on and off and adjust a operating costs.

These require visitors
tour to their own pace.

Substantial effort involved in
to cany or wear • Ideal medium for oral supefVision and adminisfJatioll

I equipment in order to histories of the system - kaVNre and
receive the signal. • Direct first person rettm. repIaciIl9 baDelies,
The systems generally commentaly possible. tapes and QOmPBCt cIscs..
allow the visitor to health fI!'9I "ations rega"''Y

II control the message • Can be prodllCed in a variety use of ear pIlOI.es. ell:..
(stop. start. select of languages.

• can sometimes be diIIil::dIlo
information by keying Avoids some limitations of synchrollize to the site .cf• in a number. etc.) and •
include audio

signs (message. length, establish a logical sequence.

cassettes effort. reading skills).
• Can hinder and discourage

I
(Walkman1. compact • High dramatic capability - ~ illerac::ticxL
OISeS CDisananl. good for historic and cultural

Separates Iist8 tel from
minkflSks or wands. sites. •

naturclUambient sotnIs.

• • No Of minimal impact on site.
Requires frequeft replaceR..-•

• Ease of use means children of tapes to mainlain quality.
can be independent of This is less of an issue with.. parents. compact or minkfiscs.

• Can relate audio to feature of
site.

II

•
•



Strenglhs and weaknesses 01 inlefPfelilie media

-
Visitor specific FM Avoids some limitations of Inflexibility - visitor must fit

broadcast portable audio systems as their pace to that of the
.....

In this system, a
above {e.g. replacing worn commentary (or take the

tapes). headphones off}.

portable. pre-tuned No impact on site. Can be difficult to synchronize -
headset is supplied to
visitors and their Ease of use means children

to the site and establish a

location on the site in can be independent of
logical sequence.

relation to low- parents. Effort involved in supervision ..
powered transmitters Recording can be a saleable and administration of system.

affects the message item. Can discourage group

they receive in their interaction. iii

headphones. Separates listener from
naturaVambient sounds.

Site specific FM Avoids some of the problems • No use to people without FM •
broadcast of portable audio systems. radios.

In this system, low • Not Visually obtrusive. Further separates people from

power short range FM Good for reaching people in the outdoor environment. II

radio transmitters cars. Requires instruction signs for

relay a message New and different.
visitors.

continuously at a site

-

• Fairty low running cost. Moderate to high installation •
and visitors can pick and operating costs.

up the infonnation
using their car radios.

• Possible transmission and "'.'

Talking billboards are
reception problems. 1\

an example.

Regional FM radio • Ideal for reaching car-based Often difficult to tune to. i

In this system,low
audiences. Search mode on radios not

power short to
Messages can be easily sensitive to low pmver signals.

medium range FM
changed. • No use to people w;thout fm ..

radio transrnitters • Not visually obtrusive. car radios.

relay a message over • Visitor chooses whether to • Messages often general, short

a region, town or listen or not.
and commercial.

extensive area with a low running cost. Requires roadside signs. •
general message •

which is repeated Range of information can be Moderate to high installation ~.

continuousty. Visitors delivered.
costs. •

can pick up the • Potential for advertising Possible transmission and

information using their income.
reception problems.

car radios. Tourist
radio stations are an

..
example. ..

•

-
-
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•

Automated slide
shows (with or
without narration and
sound effects)

• Slides from single
projector

• Slides from
multiple projectors
with a range of
effects (fade.
superimpose)

Videos

•

•

•

•

Atways avai~ for the
visitor if automated.

Common and accepted form
of delivery - visitors will seek
these resources through
habit.

Potential to combine visual
and auditory materials into an
interesting and stimulating
presentaticn.

Useful medium for
communicating management
messages.

Slides or slide set can be a
saleable item.

Always available for the
visitor if automated.

Typical form of delivery 
visitors win seek video
resources through habit.
Potential to combine yisuaf
and auditory mafelials inlo an
interesting and stimulating
preset Il:aticxL

saleable item.

Useful medkm for
cammunicatil~management
messages.
Vety famiiar to visitors as a
form of oommU1licatior\-

Can cater for children.

Can be seen widely beyond
site (e.g. schools, libraries).

Rp.latively high cost of
production and installation.

Maintenance issues
replacing slides. fixing
eqUipment etc. may mean the
sl:ce sho','; IS Ot.:t of order for
long penods. especially in
country areas

• Material may go out of date

If a general show. cannol be
tailored to the audience.

• High cost of production and
instaJlation.

• Maintenance issues 
replacing tapes, fixing
equipment etc.

• Material may go out of date..



Strefl9lhs and weaknesses of interpretive media

Drive trails Can encourage visitors to

including: explore larger areas.

• Brochure Can spread visitor/car traffic.

• Wayside panels Sequential delivery of
material.

• Sound (usin~ a Can use a range of sound
localized shalt-wave
radio broadcast to

effects and narration to tell an

the car radio or
interesting story.

audio cassette) Novel form of delivery.

Audiocassette may be a
saleable item.

Computers Increasingly expected form of

including: delivery - visitors will seek

• Touchscreen or computerized resources

controlled with a through fam iliarity.

keyboard/mouse Virtually unlimited amounts of

• CD-ROMs
material can be incorporated.

Can cater for children.

Still novel form of delivery for
some visitor groups.

Interactive. •

• CD-ROM can be a saleable
item.

VISitor Centers • Can cater for large numbers •
of visitors.

May have a Very familiar to VisitOfS as a •
combination of: location for obtaining

• Display panels information.

• Automated slide
• Potential to combine a range

of visual, auditory and
shows touchable materials into a

• Audio elements stimulating and captivating

• Computer
presentation.

interactives
Can present more in~epth

information to visitors, •
• Tactile interactives including management

• Take-away
issues.

publications (free Can be an outlet for saleable

and saleable) items.

Can cater for children.

• Can provide visitors with an
opportunity to ask the on-duty
staff person or volunteer (at
the information desk) specific
questions of relevance to
their visit.

Provides the on-duty officer
with opportunities to
communicate

Possibly expensive to produce
and install - depending on
nature of drive trail.

ViSitors may not get out of cars
(which may, in fact, be
preferable).

Expensive to produce and
install.

Potentially high maintenance

costs.

Potentially the equipment can
be out of order for long
periods, especially in country
areas.

Need for trained staff.

May not encourage visitors to
explore the natural/cultural
environment.

Very high construction and
installation costs.

Cost· of staffing the infonnation
desk at the Center or training
volunteers to staff the center.

Maintenance issues 
equipment etc. May mean
computers, videos, slide shows
or interactives are out of order
for long periods, especially in
country areas.

Material may go o~t of date.

-
-
-
..
..
•
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•
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Planning Table for Red Sea Rangers' Self-guided Trail Project l

Task l J , ..._~

Target Person(s) ! Comments
Completion

,
Responsibl~ 1

Date- -.'--». ~----- -- ---- ---,-- .
Select a loc~Hion for the [rail (this
could be an existing trail or a site
where a new trait will be
constructed). See pages 316-318.

,
~

I
Decide on a medium for the trail I(p. 312 and 314)

Conduct an interpretive inventory
along the trail route (p. 330-331)

Decide a theme for the trail
(p.331)

Develop a thematic map (p. 331-
333)

Write the texts for each body stop
and the conclusion (p. 324-328)

Prepare a mock-up ofeach stop
(p. 333-334)

I

~ Design and write text for the
! introductory sign (p. 323-329)

Decid~p'11 materials and

fabri~processes

1) " • costs ofmaterials and'fI:.. fur developing the trail and
" op a budget

1 Developed tr1 Sam H. Ham and Betty Wci.Icr for Red Sea Rangers PrxtiaJm an Applied Commuoic:aIioa. Juoc 1~2••

2002, Sbarm EI Sheikh. Egypt. Aadcmy .forEdncatiooal~ (GmenCOM Project).

2 Page tmmbeas:reier to pages in the English vernon of Enviroruru:ntal InJ~rpretotjon by S. Ham (1992). The page aumbc:rs

in the Arabic translation will not be rhe same. You will be given these dunng the PJac:ticum June 16-24.

) Because this is a group project. in most cases multiple people will be assigned to a task. and aun~ tasks ~ill ncc:d to

involve all of the Rangers
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11(' How ~.fitm.· CfJlDlDDDicatiOll' PlaOOtight:Look F,or rs.yputhetiaJ:Park1

Goai

Enhance :.....penenccs

~ ProleCl: ~sourc;;s

---'-"--

........-.-------------r--~--------------__,
: StrategIc Audiences O~~~m\les BehavIoral Orl(comes Ewmple ofKn Themel

I IA. All \;sitors who :.-\.1 ViSitors who utilize interpretive (Themes focused on protected values of the sitd
uulize face~to-f.:J.ce or s.ervices \\111 repon that they contnbuted to
non~personaJ inte'1'retive !heIr expenence in a positive wa"

I services on~sitc J \ 2 \' ' h 'J" ' (Th fi ·~-.... d I f th '."'\. Isnors w 0 Uti lZC mterprcuvc emts u.:K'U on protecte va ues 0 e site).
5.e1'\lCCS \\1il !'epon bemg inspired about
::31k \'alues

: .-\.3 VlSItors will be able to find theIr way I (TIICmes focused on prolected ",ducs of the slle)
:~ sItes. :lttr..leuons & l~cliiucs,

2,A DI\crs : .\ I DI'~':-S \\111 not \\alk on coral reefs... .. .....-.....- ..--.------------+----------------------i
2.B Hikers 2 g, I Hikers \\111 pracucc muumaJ lmp:lct 2.B.I.1 Plants here grow by Ihe Inch but can die ~.

I ~ng lccruuques. the foot

2.B.1.: etc.
I "I> -- - r: -- ".:.,;,;'1'. ., . :l·:1.:-i~:;,.~::·.-·~

_ B::! f..fJkcrs \\111 pack out :Iii garb:lgC,'''' ',. ," . .'. '" '~,' 1"

-------.... I

2,C O\,;:mlg.ht c.:unpcrs : C I C.orr.:'crs mil usc gas sto\~S, I

: (2 Cl.Inpcrs \\111 c:unp m dcslgJ1Jtcd 2.C.2.1 People can casll~ uPS(:! dcli~tc baJanccs a:xi
I <:tCS, rclauODShips In the natural ,md cultural en\lrollJDC:1L

!2.0 School groups :.D.1 TQchc:rs \\;11 monitor student groups 2.0.2.1. R.em~,ng or disturbing the cul.tuta.I obJce:::s
I 31 -II urn'_ d' ..1;; r. et d and rclX:s \\lthin our protected areas is Illegal.

I
i iU .... JJ'Oun lD~gcnOUS 1;1 5 an
. meso

.. ?;1r11~Jp;lf:l$ \\111 filllll a f,,, e-f the \haded boxes In order 10 prJctsc:c :::.lnkJll\; str:llt:l;lI:l1h about communJc.1110n and inlcrpn::UEIon.
~'k lht'::-:::o> 111 tim ~,)11l1l111 \\111 be lIl\;orporalcd Illto a ",fcdJa Sclcc~:;':1 ~fatn\' .~ thc 1in.1J Slep of the Stt:ltcglc Commwucau~ Planmng Process
.~:~.... ;: I:.:::~C$ \\ III \'': "11l: ':x·~::jc ;lJl(j lo(;u,> on II hat I~ \1l:nlfIC:lllt ;In:>'~,: the f':Irt-. .:nd liS fc:nuI'Cs. See "'nlcmes, Tllcmes. TIleoes" handoul tn· S Ham for c.\amples



" .•",Xemplate fDE:·a .Str.ategic·COlllmuoicatio.n .P:IaIlDiDg.Process
"I. -.-

Goal I Strate!lJc Audiences Objectives .. Be~7oural Outcomes Kev Themei

I, Enhance visitor experiences I

j
I

... I

I I
2. Protect resources I

j :
I !
I I

I, :

I
I

I

I1

:3, Protect \15itors j II
! I

,
!

I I

... I j
, I

4, Promote public SUppOll for PV , ,

and its progranunes and services
(PR)

I

The themes in this column \\'111 be ,:1corpoI:lted into J "\ledia Sekct:on ~latrix" :is the final sep cf the Strategic Communication Planning Process.

11 • I .' • Ii I I, .,.;, .!' .! .' Ii • .' I I •
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Template for a Media Selection Matrix

•
Audience1

•

•

•

•

•

Media

1------.-... -- ..---.-----

Guided walkJ tour

R.oving interpreter/ranger
patrol
Park Note

•
~ure

Themes for this audience!
Theme-i-- I Theme "2 --_.. Themei-

i-~-------

;

•

•

liirformation shelter panel- . -. _..._-

'Trail head sign ---.--.
---- -----,--------

Wayside panefs

f--.....,...----------+...-----------.- - ---- ---
• Website~

II

II

f----~-------~~.~-.-----. ---.,----
living history demonstration
!\
~~---:---------------~------ -"

Slide show

Video

Performing arts event
____________ -4-- _.. - --- -,---

Ipterpretive center dispfay

1--- '--',------ --1---

Interactive computer

•

I

•
..

i Soundscape

--~--._--------.. _---- -----
Drive trail

-
Sudio tour

.,

J

;
---. i

I

---------------

- -- - ---------

•
I _ Construct a separate matTix for eadl audience - see COIUOlIl 2 {.! the Strategic Communication Planning

Process table. Place an 'X' In each box to indicate which medl"itool will bt' l~ to communicate each UlE'fl""
" to Ulls audience.
l _ Write In the themes hom column" of the Strategic CommunKiltioll Planni~Process table. Add more tht".....

columns as needed,
~- Add other media as needed.
•
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[.

3. Protect \i sitors "\ ! 3.A All hikers
... .. ' ", '....,.-?~ :';" : '.' .,:'.' ",..,.::> -::._,,,.,,,~~

-'.A.l Hll.:ers wl1~ respect the role of~gers ~~11" ~~ '~i~~."':;:';·~: :~.'. ·~~;::r}-·<·.:!i~~..;~
and adVise them Ifthev see park behavlOr "r,.:.~. ..l;.1.~.:~-:....~.c,..'~~." ... ~.;"." .. ~'. 7~.;'-:'.j. ': ...<;,. •..J:;.~\; J;.~ ~;.~

. .,., -:~.+·~.,t~.'.:;.~:,-~·~~:?~),~',-~,:;.~::·~~?·_.: ,'-;;'" l::/)i~lo;_«:...~

or actmty that IS lllappropnate, ,~'t'3.·'\-~·"f<~~~'::'>' :" .'.,. '. _;'6:~';". wJ:'r. !:::':~
mes onslole or daIllzerous. ··~~t~.~·:.;.F~'1!··~~~;': .;;~ .,·:ij,~:~~,~'ir..i~~':;·~~~
3.A.2 ffiers "ill relrister at trailhead.

3..-\.3 Hikers ,..ill store food pronerlv. ;j:-:~~~L~ ':7~;'-:' ....;~~'P":~':,' .•- .~:'.;..:{¥~~~y~~

"')l~i ~"~~:"
~;" ~::'."'"':".

r;~ll;, fh'~~'js:;fSI~
• 4 ~~.

3.B Overnight campers ~ .8.1 Q·. .:might campers will follow all
regu1anc:lS and restrictions \\ith respect to
the use c' fires and stoves.

, 3.C Scernc overlooK :lsers 3.e.1 Sc..":1lC overlook users \\ill sta,·
behind ~":J.rdr.lIl

i 3.D Students .~ .....~., .~

I

, ~ Promote public support for PV i 4.A AU mitors
:lI1d its progr:uns and St::fllCCS I

~ A.l \';51tors will report hanng positive
lnnl!C ofPY

~:i:·.
.:~~,

/-:

' .. " ... ·:~r·:~:.'·:~!;'

~~~~ ~"~~~~ ...~~-~.~- ..._.._~ -

·-+,-\.2 VisItors will say that thcy arc pl~cd
\\'Ith::J. P\"s mana.cement of the site I :,-<..-\S' .'.:. ..:.... ',' -'r~: ....,v. ~

I

,.,0, ~~;~<·;'L3 ..~ y' .r" t ,·;~~?~t:~·£(~
4 B Lx~j rcsidcr:ts : -+ B. I L,:';;J.l residents 1 Wlit rcoort having a

~G~ltI\'c :~~c of P\'

:', ","0 1

,:" .~i~';" ,. r.

~.C.1.1 ?:.:"ks generate valU3Dle :ncomc for regioMl
commumu::s.

I :f·:;;:·~,Z,,;;~;~~. ,:. -- ...:.~~:.:: :...~.~:=;.: .. ~;.~:~~~~~'
~~~~~~,~(.iJ'~'>~',~:~<:'[~~r"Mr.~~ •.
"J;:'~~;~~.;. ,'-~~~ ....: ::t,:(~.~,._~ .~ ·f:~: .. ~.:.::-~~ ~~ ';':'I~;-, ~ 'L;" ~~~u.~..., _~

-l E.! St~dents \\iil report ha\ing a positi\'c
:maIZe 0:' ?V .. _.... 1

-l C.l L:..::a.I reSIdents 2 will report hJ.ving a
positive ::naQ,e of pv.

4.E Students

I 4.C LocJ.I rcsidcr:ts ::
: (indilZenous)
r

I4.D Teachers/parents ~.D.1 Teachers/parents v,ill report havmg a
L positiYe :..:nag.e of PV:
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Dr. Sam Ham and Dr. Betty Weiler's CVs
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Sam H. Ham, Ph.D.

Uainnity of Idaho. USA
sham2@turbonet.com

sJwn@uidaho.e<tu

Dr. Sam Ham is Director ofttle Center for International Training and Outreach and Professor ofCflvironmctltaJcommuniwttion and international conservation in the University of Idaho's College ofNaturaJ Resources, OepaltlllCIll ofResource Recreation and Tourism. He also holds courtesy appointments as Professorial Associate in the Department ofManagement. Monash University, Australia and as Affiliate Professor in the Department of Re:aa.tion Resomt:es andTourism at Colorado State University. Dr. Ham teaches graduate courses in interpretation, environml:nWcommunication, international issues in nature conservation, and recreation and tourism management. His research hasfocused on ecotourisrn guide Ilaining and obstacles to fonnal and non-formal environmental education in Larin Americaand the Caribbean, and more recently in Asia and the Pacific. Dr. Ham's courses on commooie:ation and inlcrpRtivemethods are in demand both in the U.s. and abroad. To date, he has conducted Ilaining WOfkshops in 30 c:ounrriesthroughout Nonh, Central and South America and in Europe, Asia. Australia and the Pacific. reaching a combinedaudience ofmore than 31,000. He has authored more than 170 publications including two widely acclaimed books oninterpretive methods (one in English, which has recently been republished Viemamese, and the other in Spanish) and iscurrently e<rauthoring another book which will be the world's first text ecotow' guiding and imetprefAtion. In addition.he is executive editor of1he Applied Conununication book series for Fulcrum Publishing in the US. Professor Ham haspresented numerous papers at scholarly meetings throughout the world and is the author ofa c:ompdlcnsive inIa"pf~planning process that has been adopted by Ecuador's national parks, and subsequently by the U.S. Forest Service andBureau ofLand Management for application in~ recreation and tourism areas in the U.S.. Dr. Ham has ser.-ed assenior editor and publisher ofthe Journal ofIntrrpntalion, and as National Research OWr for the l'alionaJ Assoc;Wionfor Interpretation. Dr. Ham has m:eived the University of Idaho's OutsIanding Teacher Award, o..sWlding AdvisorAward, the VI Interfraternity Councirs Outstanding Professor Award. the College ofNaturaJ Resourtc:s' 0uIsca0di.n&Advisor Award. and has 4 times been awarded the university's Alurmi Award for Faculty Excellence In 1994 be wasrecognized with the University ofldaho's Award for Teaching Excellence, the univenity's highest honor for teaehing.. Inaddition. he has received several regional and national awards from the Association of Interpretive Nannlists and &omU.S. federal land management agencies. and has 3 times been selected to the Univenity ofldaho's -1ntcmationaI HooorRoll- for fxulty. In 1990, he received the National Association for Interpretation's highest honor, the "Fellow'" AWMi,"and in 1992 was appointed to the Conwission on Education and Convnunication by the World Consavatioo Union(IUCN) based in Switzerland.

ACADEMIC EXPERIENCE:

Present..
1978·
Present

II

..
2001·
Present..
1991 -
Present..

•

Director, Center for International Training and Outreadl, CoUcge ofNaeuraI Re:sources. University of
Idaho.

Professor, Resource Recreation &: Tourism, University of Idaho.
Courses taught range from introductory level rcc:reatiQn professions classes 10
graduate level courses in interpretive methods. ecoturism. environmental cducabon. and inIcmationaIconservation. Advises graduate and undergraduate students in nalUl't-based tourisrt'.. envitom1enCaIeducation and communication. Current research focuses on applications ofbebaviora.l theory to

tourism, environmental communication and education.

Adjunct Professor, Department of Management (Tourism), Monash Uni\'ersit)" Melbourne
Australia.

Affiliate Professor, Depanment of Recreation Resoun:es and landscape Architecture, C"lorado
State Cni\ersity, Fon Collins, Colorado. USA.



International Experience:

-
2001

2001

2001

2001

2001

2001

2001

Ecotourism consultant for International Resources Group, Ltd. (IRG), Washington, DC. Developed work
plan and Scope of Work for ecotourism assessment and development in Bolivia as part of
USAlDlBolivia Strategic Objective "Forest, Water, and Biodiversity Resources Managed for
Sustainable Economic Growth."

Training consultant for Charles Darwin Research Station, Galapagos Islands, Ecuador. Conducted a
follow-up three-day training program on guiding and interpretive methods for Galapagos guides.

Training consultant for Sarawak Ministry of Tourism, Kuching, Malaysia. Conducted interpretive guide
training and training-of trainers-programs at Bako National Park.

Training consultant for Monash University and Parks Victoria, Australia. Lead Training Consultant in
development of strategic interpretive planning training modules for Parks Victoria, Melbourne.

Training consultant for Monash University and Tourism Tasmania, Australia. Conducted guide training
and training oftrainers programs for ecotour and historic site tour guides at Port Arthur and Strahan,
Tasmania, Australia.

Planning consultant for Wildlife Conservation Society, Gainesville, Florida, USA. Team member
responsible for updating the management plan for Copan Ruins World Heritage Site. Led infonnation
gathering and development of public use component for the plan.

Training consultant for Sarawak Ministry ofTourism, Kuching, Malaysia. Conducted two short courses
on ecotour guiding and interpretation (one for guides and one for ministry personnel and university
professors).

•

-
..
•
•
•

2000 Training consultant for Charles Darwin Research Station, Galapagos Islands, Ecuador. Conducted a six-
day training-of.trainers program on guiding and interpretive methods for Galapagos guides.

2000

2000

2000

2000

2000

2000

Principal Investigator in comparative analysis of cruise-based interpretive guides in the US, Australia and
Galapagos Islands, Ecuador, funded by Monash University, Melbourne, Australia.

Training Consultant, Government of Spain. Design and delivery of a two.day workshop on environmental
interpretation for protected area management. Santiago de Compostela, Galicia, Spain.

Training Consultant, Government of Denmark. Design and delivery ofa two-day workshop on
environmental interpretation and ecotourism guides and interpretation specialists, Danish Forest
College, Fredensberg, Denmark.

Training Consultant, Queensland yniversity of Technology and Center for International Training and
Outreach, University ofIdaho. Translation and subtitling of training video and workbook for
distribution and training in Spanish-language countries.

Visiting Scholar, Dept. of Management, Monash University, Melbourne, Australia. Delivered 12 invited
public presentations on environmental interpretation, protected areas and related research (5 weeks,
May-June).

Training/research specialist. Represented the University of Idaho and Monash University (Australia) in
discussions with Malaysia Dept. of Wildlife and National Parks about training needs and ecotour
guiding in Malaysian protected areas. Kuala Lumpur, Feb. 10-17.
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• 2000

• 2000

• 2000

• 1999-
2000

•
1999

•

• 1999

•

•
..
•

I

•
•
•

1999

1999

1999

1999

1999

1998

1998

TrllIining consultant for Argentina VisiOn, a Buenos Airesabascd travel opaator in Argentina. Conducted
a six-day training program on interpretive methods for ecotourism guides operating in Argentina and
elsewhere: in Latin America.

Keynote s~aker, First Symposiwn on Scientific Tourism in Patagonia., Argentina., March 11-24, Parque
~acion31 :\Ierees, Chubut. Argentina.

Co-guest editor of the Journal of Interpretation Ruemch special issue on intetprdive researc:h in
Australia.

Tniaiog & resean:b consuluat for the Academy for Educational Developmenl (AED). Washington,
OC.. Conducted follow-up training to Panama's first Ecotourism Guides Coune;~ data for
study of Panama-based Cl:OtOur operators; developed instrumentS and uaining data coUedon for a
study of visitors to protected areas in the Panama Canal Watershed. Financed b) USAIIlfPanama
through the AED administered GreenCom Project.

R~arch consultaat for Argentina Vision, a Buenos Aires-based travel operator in Argentina. Conducud
evaluation of tour products and developed recommendations for interpretive guide training and
product/market diversification for ecotourism.

R~n:b CODSUltaut for Gcnnan Development Agency (GTZ) and the~Andc:anCenter for
Forestry Research and Extension based in Esquel. Chubut, Argentina. CondUCled 6dd suneys and
outlined project implementation procedures for thc ec:Gtourism and emiroumemal u.ap.~
component of a sustainable development program aimed at incnasing carboo sequc:snlion and
economic development in the Lake Plab-Fontana watenbed in southwestern Patagonia.

Tniaiac eoasaltaat for the Tourism Cooperative Re:sean:b Center (CRe). Griffith Univasity, Australia.
Developed and delivered a workshop on communic:ation psychology and envirolunallal intapaatioo
for ecotour guides and park interpreters, Cairns. Australia.

TniDiDg CODsultaDt for the Vietoria Parks and Wildlife Service. Australia. Developed and delivered a
fWO.day short course on interpretive methods and guided tours.

Tnining CODsultaDt for the Queensland Parks and Wildlife Service. Australia. DeveJoped and deli~ued a
t\I.'O-day short course On applications of conmlWlK:ation theory to park and resource man.agemenr
problems.

Keyaote speaker, International Symposium on Society and Resource Managemenc.. Brisbane, Australia.
July, 1999.

Tninial & nseardl coosalba' for the Academy fur Educational Devdopment. Washin&Jon. DC.. ~
develOped and delivered Panama's first Ecotourism Guides Cowx. a dvce-week training C"taIl oa
guiding and interpretation. Financed by USAIDtPanamaIGreenC Project. Gamboa TropiaI
Rainforest Resor1lPanarna, and thc Smithsonian Tropical Research lnsrinuJPanama.

Development C:ODsultaat for the Bioparque Estrella (Star Biopark) in Monterrey. Mexico. Conducted site
visit and developed recommendations for expansion and improvement of guiding and interprc:OYe
services, stafftraining and infrastructure development.

Training consultallt for Development Training Project financed by US Agency for International
Development/Nicaragua through the Academy for Educational Development. \\'ashingtOn, DC.. led
two-....eek course on training of trainers and observational field trip for Nicaraguan protected areas and
tourism specialists.

3
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1998 Training consultant for the Tasmania Parks and Wildlife Service, Australia. Developed and delivered a
two short courses on interpretive methods.

1998

1998

1998

1997

1997

1997

1997

1997

1997

1997

Academic consultant for the University of Costa Rica, School of Biology, San Jose, Costa Rica. Served as
external advisor to faculty and students in the graduate program on environmental interpretation.

Training consultant for the Argentina Vision (a private ecotourism company) and the University of
Patagonia, Argentina. Taught course on gUiding and environmental interpretation and advised on
development of an academic department and graduate degree program in ecotourism and
interpretation, Puerto Madryn and Esquel, Argentina.

Communi~ation ~onsultant for Special Expeditions, Inc., New York in collaboration with the Charles
Darwin Foundation, Quito, Ecuador. Led conceptual planning for a marketing campaign aimed at
raising funds to support conservation projects in the Galapagos Islands, Ecuador.

Training consultant and keynote speaker for Interpretation Australia national conference, Gatton
College, University of Queensland. Presented conference keynote address an~ conducted 3 technical
workshops on environmental interpretation.

Training consultant for Scottish Highlands Tourism Task Force, Inverness, Scotland. Conducted two
week lecture and clinic tour for 200 Scottish interpretive specialists, Inverness and Edinburgh.

Research consultant for the Academy for Educational Development, Washington, DC. Principal
investigator in a one-year marketing analysis of visitors and interpretive needs at Parque Nacional
Volclin Masaya, Nicaragua. Financed by USAIDlNicaragualGreenCom Project.

Training consultant for the Academy for Educational Development, Washington, DC. Led delivery of a
5-day course on interpretive design for parks and protected areas, Managua, Nicaragua. Financed by
USAIDlNicaragua/GreenCom Project.

Training consultant for the Academy for Educational Development, Washington, DC. Conducted 3-day
follow-up training and evaluation offield interpretive development projects in three Salvadoran
protected areas. Financed by USAIDIEI Salvador/GreenCom Project.

Research consultant for the Academy for Educational Development, Washington, DC. Participated on
technical advisory panel responsible for guiding research directions and methodologies used in the
design and evaluation ofenvironmental communication interventions in GreenCom Project countries
including.

Training consultant for the Academy for Educational Development, Washington, DC. Led delivery of a
5-day course on environmental interpretation and thematic communication parks and protected areas,
Granada, Nicaragua. Financed by USAIDlNicaragua/GreenCom Project.

-

-
-
-
•

•

-
..
•

•

1997 Training consultant for the Academy for Educational Development, Washington, DC. Led delivery ofa
5-day course on behavior analysis and strategic environmental communication planning, Granada,
Nicaragua. Financed by USAIDlNicaragualGreenCom Project.

1996

1996

Image research consultant for INBio (Instituto Nacional de Biodiversidad), Costa Rica. Conducted image
analysis among internal and external constituencies and provided recommendations for image building
and image management.

Program development consultant for Siberian Tiger Project financed by the Homocker Wildlife Institute,
Moscow,ID. Conducted field interviews, developed research instruments and developed

4
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Iii

1996

•
1995-.. 1996

•

•

•

..
•

•

•
I

1996

1995

1995

1995

1995

recommendations for environmental education program development aimed at hunters and students inthe Russian Far East

Instructor in six-week course, "Program Development and Social Marketing for Salvadoran EnvironmencaJ
Educators," financed by USAIO/EJ Salvador (CLASPJI) through Development Associates. Inc..
Washington, DC. Course taughl for 25 Sal\adoran environmental educ3lOrs on the Cnj\Cf'Sity ofIdaho campus.

Traiaia~ eoasattaar for USDA Forest Service, Caribbean National Forest, Puerto R~. Conducted threeday workshop on environmental interpretive methods for staff of EI Yunque Tropi<:aJ Forest
Interpretive Center and other Puerto Rican agencies and organizalions.

Academic: dindorliastruc:tor for Developmenr Associates. Inc. Washington, DC cl USAJMI Salvador.Designed and led delivery of a nine-month Spanish-language course on protected area planning &
management for 18 Salvadoran environmenral planners. Course taught on the University of Idaho
campus.

PlaDDiag cODsultaat for the GreenCom and PROMESA Projects in EI Salvador. Conductt:d field studiesand developed training plan for formal and oonfonnaJ environmenta.l education c:ompooents of. broedenvironmental management, sustainable de·..e1opmenr project. finanud by US Agency for
Intemalional Development through the Academy for Educational Development. Washington. OC.

Tniaiul coasultaat for the Centre for Environmental Interpretation and M.ncbe:stcr Pol)1eChnic
University, Manchester, UK. Delivered two-day lecture series and workshop on the behavionJ
foundations of interpretive communication and interprdive planning.

Resanlt cODS.lta.t for the Academy for Educational Development and USA1D. Washington. oc. Wrote
discussion paper on the application ofhuman bebavioriaJ theory and rcseard1 to designing
environmental communication and educalion interventions for biodiVersity CORSC:f'Yation in CenIJaIAmerica

Traiai_g C:Oas.ltaDt for US Peace Corps/Guatemala. Taught 5-day course 00 strategic planning for
environmental education for PVCs and host country counterpans in Rio Honda, GuatemaJa.

1995 Reseanb couultaat for the Academy for Educational Developmenl and lJSAlD, Washington, DC.
Conducted field studies and developed recommendations for behavioral research related to
environmental communication and site-based interpretive programs in Honduran proteded areas.

1995 Train.. coasultaat for GreenCom ProjectlEl Salvador. led two-wcek course 00 trainina of1J'ainen andobservational field trip for Salvadonn proteeted areas personnel. financed by US AecncY forInternational Developmenr through the Academy for Educational Development. Washington. DC.

1994 Academic directorliastructor for Development AssociateS, Washington. DC and USAJDIBoJivia..
Designed and led delivery ofa one-month Spanish-language course on oonfonnaJ environmental
education methods for 25 rural community leaders from Bolivia. Course taught on the Univu"sity of
Idaho campus.

1994 Fac:ilitatorlKeynote Speaker for Guatemala's First National Workshop on Environmen&al Educ:arion.
Pueno Barrios, Guatemala. Contracted by U.S Forest Service (Oftke of Inlemalional Forestry) and
U.S. Agency for Internalional Development.

1994 PIa.Diag eoasultur for the Wildlife Conservation Society, Paseo Pantera Project. Puticipated on
multidisciplinary planning learn for interpretive development and reconfiguntion at Tib! NationaJ
Park, Peten. Guatemala.

5



1993

1993

1993

1993 
1995

1992

1992

1992 

Present

1991 
1992

1991

Planning consultant for Charles Darwin Foundation, Quito, Ecuador and Government of Spain, Madrid.

Participated in planning and preliminary designs for three visitor centers in the Galapagos Islands.

Financed by Government of Spain, International Cooperation Agency (AECI).

Training consultant for USDA Forest Service and USAID/Guatemala. Taught three-day course on

environmental communication methods for 50 technicians working within USAID's "Caminos

Rurales" Project, Peten, Guatemala.

Training consultant for World Wildlife Fund, Latin America Division. Delivered five-day course for

project managers and technicians on strategic planning for environmental education within sustainable

development projects, Oaxaca, Mexico.

Academic director for Central American evironmental education MS degree program at the

University ofIdaho. Directed graduate program for fourteen Central Americans studying

environmental conununication and interpretation at the University of Idaho. Funded by

USAID/ROCAP Regional Natural Resource Management (RENARM) Project.

Training consultant for University of South Carolina. Baruch Institute. Taught two-day

course for 20 Salvadorans on environmental communication methods and environmental awareness

campaign planning.

Training consultant for USDA Forest Service. Lead instructor on environmental communication

theory and application for two National Interpretive Skills Courses, Asheville, North Carolina and

Portland, Oregon.

Training consultant for the World Conservation Union (lUCN), Gland, Switzerland. Appointed

to lead development of worldwide interpretive training initiative.

Training consultant for Griffith University, NSW, Australia. Developed an instructional

module on environmental interpretation in developing countries' protected areas. Produced for

Griffith University's Masters of Environment external degree program.

Training consultant for Development Alternatives, Inc. and Tropical Research and Development. As part

ofDESFIL project, conducted workshop on designing interpretive trails, exhibits and visitor center

planning for managers of Ecuadoran national parks and protected areas, Cotopaxi National Park,

Ecuador.

•

-
..
-

..

•

1991 Training consultant for National Program on Noncollegiate Sponsored Instruction, New York. Evaluated

Peace Corps Forestry Training Program to detennine academic credit potential.

1990 Training consultant for U.S. Peace Corps. Presented session on environmental education for protected

area management to Regional Training Workshop for APeDs, Gahipagos National Park, Ecuador.

1990 Research and writing consultant for Development Alternatives, Inc. Wrote chapter on environmental

education and extension for the Fragile Lands Synthesis Report (DESFIL Project).

1990 Training consultant for Agricultural Development Consultants, Inc. Taught one-week course on

environmental education planning and audiovisual communication for teachers and natural resource

technicians in Guatemala.

1990 Training consultant for Republic of Honduras and USAIDlHonduras. Trained 35 Honduran extension

specialists in interpretive methods and communication techniques for lay audiences.

6



• 1990

•
1979·..

Visiting Professor of environmental education and rural convnunity development at U Univenidad

Nacional de Costa Rica. Heredia, Costa Rica. Conducted workshops on interpretive methods for

university faculty; conducted workshops on environmental education for school teachers and protected

area managers. Designed evaluation instruments for environmental edu.:ation training prognrns.

Director of Natural Resources Communic:atiOD Laboratory. College of foresti'). Wildlife and Present

Range Scieoces. University ofldaho.

EDUCATION:

•
1982 Ph.D.• Forestry, Wildlife and Range Sci~, University of Idaho.

• 1978 M.S., Forestry, Washington State University.

•

•

1974 B.S., Forest Management, Washington State University.

LANGUAGES: English: native

Spanish: fluent in technical and business discussions (FSJ Rating).o.)

SELECTED PUBLICATIONS:

• Books and Book Chapters:

Weiler, Betty and Sam H. Ham. forthcoming. Guiding wilh Passion.

•
..
I

..

•
•
•

•

Weiler, Betty and Sam H. Ham. In press. Tour Guide Training: Lessons for Malaysia about \\'1\11 worts and WhIt's Needed In:

Nyland, Chris; Smith, Wendy; Smyth, Russell; and Vicziany, Marika, Editors, Makrysum BMSiMss iJt dte N,. Era.

Cheltenham, Gloucestersbire, UK: Edward Elgar Publishing Limited.

Weiler. Betty and Sam H. Ham. 2001. Perspectives on the Future ofTour Guiding. pp. 255-264 in.,~ .-\. and

S. Medlik (eds.). Tounsm and Ho.spilalily in lite 21st Cennuy. UK: Bunerworth-Heinmann.

Weiler. Betty and Sam H. Ham. 2000. Tour Guides and Interpretation in Ecotourism. Chapter 35 in Wea..'U. D. (ed..).

The Encyclopedia of£Colaurism. Wallingford, UK: CABI Publishing.

Ham. Sam H. 1992. Environmen«U Interpntation - II Practical G",itk for People ~'ilh Big Ideas iIIfds-an ihM:Itf:'tt

Golden, Colorado, USA: FulaumlNorth American Press.

Ham. Sam H. 1992. Interprelocion IImbienlal - VItO G..,ia Prdt:tica para GenIe con Grandits Ideas y Pruvptlntos

Pequeiios. Golden, Colorado, USA: FulcrumlNorth American Prt:5iS.

Chambers., Nina and Sam H. Ham. 1995. Strengthening Conservation PlaMing ThrouBh COImlUIlil)' Educalion.. In

Saunier, R.E. and R.A. Meganck (eds.). Con.rervaJion ofBiodnvrsity and tlte Ne-w RegIOnal Planning.

Washington. DC: Organization of American StalesIJUCN-The World Conservalion Union, 75--92.

Ham. Sam H. and David S. Suth<r1and. 1992. Crossing Borden and Rethinking a Craft-InterpretatIon in De\'eloping

Countries In, ~fachlis, G and D. Field (ed~.). On InterprelaJlon-Soci%gy!or l1Iterpreters oI.\'aturoi 0Ifd

ell/nlral HIstory (Revised Edilion) COf\allis. OR: Oregon State Uni"'enlt~ Press. :51·:7~.

7



Ham, Sam H. and David S. Sutherland. 1991. Environmental Education and Extension in Latin America and theCaribbean. Chapter 11 in Young, P. (ed.). Fragile Lands Management in Latin America and the Caribbean: ASynthesis. Bethesda, MD: Development Alternatives, Inc., 265-295.

Ham, Sam H. 1986. Social Program Evaluation and Interpretation. Chapter I in interpretive Views--Evaillatinginterpretation in the National Park Service, Machlis, G.E. (ed.). Washington, D.C.: National Parks andConservation Association, 9-37.

Refereed Journal Articles and Proceedings Papers:

Lu, Xin, B. Weiler and S. Ham. In Press. Intercultural communication and mediation: A framework for analysingintercultural competence of Chinese tour guides. Journal oj Vacation Marketing 8( I)
Black, R., S.H. Ham and B. Weiler. In Press. Ecotour guide training in less developed countries: some preliminaryresearch findings. JournalojSustainable Tourism.

Weiler, B. and S.H. Ham. 2001. A Comparative Analysis ofEcotour Guiding on Cruise-Based Tours. In proceedings,National Tourism and Hospitality Research Conference (CAUTHE), Canberra, Australia, February 7-10.
Ham, Sam H. and Betty Weiler. 2000. Guide Training and Sustainable Development in Peripheral Areas. Inproceedings of the 9th Nordic Tourism Research Conference, Tourism in Peripheral Areas - Experiences for the21 st Century, Research Centre of Bornholm, Denmark, October 12-15.
Weiler, Betty and Sam H. Ham. 2000. Tour Guide Training: Lessons for Malaysia about What Works and What'sNeeded. In. Proceedings of the International Symposium on Malaysian Business in the New Era, KualaLumpur, Malaysia, February 25,2000.

Weiler, Betty and Sam H. Ham. 1999. Training Ecotour Guides in Developing Countries: Lessons Learned fromPanama's First Guides Course. Pp. 10-19 in New Frontiers in Tourism Research. Proceedings of Research andAcademic Papers presented at the International Society ofTravel and Tourism Educators Conference,Vancouver, BC, Canada, November 4-7.

Ham, Sam H. 1999. One Perspective on the Evolution of Interpretive Research. Keynote presentation to theInternational Symposium on Society and Resource Management, Brisbane, Australia, July 6-10.
Ham, Sam H. and Betty Weiler. 1999. Training Ecotour Guides in Central America: Lessons Learned and Implicationsfor Regional Guide Training and Certification. Paper presented to the Central American Regional Conferenceon Cleaner Technology and Environmental Management for the Tourism Industry, Guatemala City, Guatemala,September 1-3.

Weiler, Betty and Sam H. Ham. 1999. Training Ecotour Guides in Developing Countries: Lessons Learned fromPanama's First Guides Course. Pp. 10-19 in New Frontiers in Tourism Research, Proceedings of Research andAcademic Papers presented at the International Society of Travel and Tourism Educators Conference,Vancouver, BC, Canada, November 4-7.

Shuman, Dorothea and Sam H. Ham. 1997. Toward a Theory ofCommitment to Environmental Education Teaching.Journal ojEnvironmental Education 28(2):25-32.

Ham. Sam H. 1997. Environmental Education as Strategic Comrnunication~A Paradigm for the 21't Century. Trends34(4):4-6,47.

Ham. Sam H. and Ed"'!n E. Krumpe. 1996. Identifying Audiences and Messages for Nonformal EnvironmentalEducation--A Theoretical Framework for Interpreters. Journal ojInterpretation Research I(l): 11-23.
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•

•

•

•

•

•
•
I

•
•
II

•
•
•

•

Wyant. James G., Richard A. Meganck and Sam H. Ham. 1995. The Need for an Environmental Restol<uion Dttisioo

Framework. Ecological Engineering 5:417-420.

Wyant, James G., Richard A. Meganck and Sam H. Ham. 1995. A Planning and Decision-Making Framework for

Ecological Restoration. Environmental Jfanogemenr 19(6}:789-796.

Ham, Sam H. and Richard A. Meganck. 1994. Environmenrallnterpretation in Developing Countries: Crossing

Borders and Rethinking a Craft. Legacy 5( I): 18-22.

Ham, Sam H.• David S. Sutherland and Richard A. Mega.nck. 1993. Applying Environmental Interpretation in

Protected Areas in Developing Countries. £nvirQrrfMffla/ COIUervation 20(3):232+242.

Ham, Sam H. and Richard A. Meganck. 1993. The Transferability of U.S. Environmental Education Programs in RUDJ

Central America: A Case Study from Honduras. La EducociOn 115(2):289-301.

Sutherland. David S. and Sam H. Ham. 1992. Child-to-Parent Transfer ofEnvironmcnW Ideology in Cosu Rican

Families: An Ethnographic Case Study. Journal afEnvironmental Educoti01l23(3):9-16.

Ham. Sam H. 1992. Research on Barriers to Environmental Education in Elementary Schools-Implications for

Libraries. Green Library Journal 1(2):41-44.

Ham. Sam H. 1990. Reflexiones sobre la Educaci6n Ambicntal en Centroambica y A1gunas $ugc:mlCias ac:a-ca de Su

Desarrollo. Biocenosis 6( 1&2):6-9.

Strassman, Judith and Sam H. Ham. 1990. Interpreting Controversial Species: A Case Study and Principles. Journal of

InleTPrelotion 14{2}:1-19.

Ham, Sam H. and Lizeth Castillo. 1990. Elementary Schools in Rural Hondw-as: Problems in Exponinc U.S.

Environmental Education Models to Developing Countries. JOfII7fQ/ ofEnvirolutwnta/ £d¥cotiOft 21(4):27+33.

Ham, Sam H. and Lizeth Castillo. 1990. Problemas Potenciales en fa Imroducdoo de Moddos de Educaci60

Ambicntal Estadounidenses - £studio del Caso de las Escuelas Rw-aIes de Honch.ns. Biocenosis 7(J):3}'39.

Ham. Sam H., David S. Sutherland and James R. Barborak. 1989. Role ofProtec:ted Anas in EnvironmenI&J Educabon

in Central America. Journal ofInlerprelarion 13(5): I-7.

Ham, Sam H. 1989. Identifying Obstacles to Environmental Education: Analysis and Implications for 1nIerpftters.

Journal of Inlerpretotion 12(2):5-18.

Ham, Sam H. and Daphne S. Sewing. 1988. Barriers to Environmental Education. Jmunai ofEnviroNrtutlol

E.d»cotion 19(2}:11-24.

Ham, Sam H.• Mary H. Rellergert·Taylor. and Edwin E. Krumpe. 1981. Reducing Barrien to En\-VonmaaI

Education. Journal ofEnvironmental Education 19(2):25-33 .

Technical Publications:

Ham. S.H. and B. Weiler. 2000. Profile of Tour/SlS m Panama Canal Waterslred Prolected ..freas Firul Research

Report (AED Order 222429-30\ Washington. DC: Academy for EdueatlonaJ Development 'GrecnCOM Projea

Ham, S.H. and B. Weiler. 2000. Panama hwr Operators Study FiTI(J/ Research Report (,,-ED Order- ~~:!-l:!9-3(l)

Washington. DC: Academy for Educational Development GreenCOM Project.
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Edwards, S., W.J. McLaughlin and S.H. Ham. 1999. Analysis ofEcotolirism Policies in the Americas, Volume I.
Organization of American States, Washington, DC.

Edwards, S., W.J. McLaughlin and S.H. Ham. 1999. Analysis ofEcotolirism Policies in (he Americas, Vallime 2.
Organization ,of American States, Washington, DC.

Charpentier, C. and S.H. Ham. 1997. Una Nueva Perspectiva para Clasificar Barreras para la Incorporacion de la
Dimensi6n Ambiental en la Educacion Superior en Costa Rica. In, Amaez, E. and S. Rojoas (eds.),
Experiencias para fa fJncorporacion de la DimensiOn Ambiental en ef Quehacer Universitario. San Jose, Costa
Rica: Consejo Nacional de Rectores, Oficina de Planificaci6n de la Educacion Superior, 42-52.

Ham, S.H. 1996. Educaci6n Ambiental-EI Papel Estrategico de la Comunicacion en el Desarrollo Sostenible en
America Central. San Jose, Costa Rica: National Biodiversity Institute (INBio).

Ham, S.H. and Edwin E. Krumpe. 1995. Role of Site-Based Interpretive Programs in Biodiversity Conservation in
Central American Protected Areas--An Application of the Theory of Reasoned Action and Theory of Planned
Behavior. Prepared for Academy for Educational Development, Technical Advisory Group Meeting,
Washington, DC.

Ham, S.H. 1995. National Training Plan for Environmental Interpretation in Salvadoran National Parks and Protected
Areas. Report to U.S. Agency for International DevelopmentlEl Salvador and Academy for Educational
Development, Washington, DC.

Ham, S.H. 1995. Early and Late Summer Trail Users at Tikal National Park, Guatemala. Gainesville, FL: Wildlife
Conservation Society.

Ham, S.H. 1995. Plan Nacional para la Capacitacion de Interpretacion Ambiental en las Areas Protegidas de EI
Salvador. San Salvador, EI Salvador: Proyecto PROMESNGreenCom.

HaySmith. L. and S.H. Ham. 1995. Social Marketing to Select Ecologically and Socially Significant Wildlife Species
for Monitoring Programs. Final Report to U.S. Fish and Wildlife Service, Washington, DC.

Medlin, Nancy C. and Sam H. Ham. 1992_ A Handbookfor Evaluating interpretive Services. Ogden, UT: USDA
Forest ServiceIRecreation, Intermountain Region.

Ham, Sam H. 1991. Elaborando una Estrategia de Educacion Ambiental al Nivel del Proyecto. Moscow, ID: College
of Forestry, Wildlife and Range Sciences, Department of Resource Recreation and Tourism.

Ham, Sam H. and Isabel Valencia. 1990. Estrategia de Educaci6n Ambiental para [a Fundaci6n del Centavo.
Guatemala City, Guatemala: Fundaci6n del Centavo.

Ham, Sam H. 1990. EI Papel de los Cientificos en la Transferencia de Tecnologia. Heredia, Costa Rica: Universidad
Nacional, Facultad de Ciencias Exactas y Naturales.

Ham, Sam H. and Lizeth Castillo. 1989. Analisis de la Situacion de Educaci6n Ambiental en las Escuelas del Area
Rural de Honduras. Tegucigalpa, Honduras: Universidad Nacional Aut6noma, Semana Cientifica.

Ham, Sam H. and Lizeth Castillo_ 1988. Situational Analysis for Environmental Education in Rural Honduras_
Moscow, ID: Idaho Forest, Wildlife and Range Experiment Station Contribution No_ 440, College of Forestry,
Wildlife & Range Sciences, University of Idaho.
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Ham, Sam H. and Lizeth Castillo_ 1988. An3lisis de la Situaci6n de Educ:aei6n Ambiental en las EscueJas del AreaRural de Honduras. Moscow. 10: Idaho Forest. Wildlife and Range Experiment Station Conlribution No. 441,College ofFo~,Wildlife & Range Sciences. University ofldaho.

Scholarly Presentations and Technical Reports:

S. Ham and B. Weiler. 2000. Profile o/Tourists i" Panama Canal WQ/er.s~dProtected Areas: FintJi &seorclt RLpon(AED Order 222429-30). Washington. DC: Academy for Educational OevelopmenVGreenCOM Projed

S. Ham and B. Weiler. 2000. Panama Tour Operaton Study: Final Reuarch Report (AED 0nIet- 222429-30).Washington, DC Academy for Educational DeveiopmentiGreenCOM Project

Weiler, Betty and Sam H. Ham. 1999. Training Ecotour Guides in Developing Countries: Lessons learned tiomPanama's First Guides Course. pp. 10-19 in New Frontie1'$ in Tourism R~lUCh. ProcecdingsofRc:search mdAcademic Papers presented at the lntemat.ional Society ofTnvel and Tourism Educators Confermce,Vancouver, BC, Canada, November 4-7.

Ham. Sam H. 1999. One Perspective on the Evolution of Intapll:tive Research. Keynote~ to theInternational Symposium on Society and Resowu Management, Brisbane., AustraJi&, July 6-10.

Ham, Sam H. and Betty Weiler. 1999. Training Ecotow- Guides in CaltnI America: Lessons leamc:d and Implicationsfor Regional Guide Training and Certification. Paper presented to die Central American Regional Conferenceon Cleaner Technology and Environmental Management for the Tourism Industry, Guatemala City. Guatemala,September 1·3.

Ham, Sam H. and Betty Weiler. 1999. Training Ecotour Guides in Developing Countries-Lessons I...eamed fromPanama's First Guides Course. Paper presented to AnnuaJ Conference of the International Society ofTnvdand Tourism Educators, Vancouver. Canada, November 4-6.

Ham, Sam H. 1997. Environmental Education as Strategjc: Communic:ation-A Paradigm for die 2151 Ca1Iury.Presented to the International Symposium on Human Dimensions of Natural Resource Management in theAmericas, Belize City. Belize., February 27.

Ham. Sam H. and Edwin E. Krumpe. 1996. A Belief-eentered Approach to Designing En\"irorune:ntaI Eduation forSustainable DeveopmenL Keynote presentation to the International Symposium. North American Associationfor Environmental Education Conference. San Francisco. CA. November 2.

Ham. S.H. 1994. EI Abordaje Interpretativo. In, Proceedings of the First National Conference on EnvironrnenWEducation. Puerto Barrios, Guatemala, pp. 5·1 7.

Ham, S.H. and R.A. Meganclc. 1993. Taking Environmentallnterpretalion to Developing Councries-Crossing 80fdasand Rethinking a Craft. In, Pro«cdings of National InterpRterS' Conference, Washington. OC. November n.n.pp. 121-24.

Ham, Sam H. 1992. Key Audiences for ~site Interpretation in Developing Countries-A Model with Implications forTraining and Technical Assistanee Programs. Presented to the Fourth New World Conf~ntton Em'ironmentand Archaeology, San Juan. Puerto Rico, Dec. 6-1:!

Ham, Sam H. 1992. Grupos Meta para la Interpretacion dentro de Parques y Areas Protegidas. (Target ....udiences for()rHite Inlerpretive Programs in Parks and Protected Areas,) Presented to lhe 1L'C'N~s Founh World Congress onParks and Protected Areas, Caracas, Venezuela, Feb. 10-21 .

II



Ham, Sam H. 1992. Educaci6n Ambiental Formal y No Formal Fuera del Sitio: Audiencias Estrategicas para
Programas de Comunicacion Relacionados a las Areas Protegidas. (Fonnal and Nonfonnal Environmental
Education: Strategic Audiences for Off-site Communication Programs Related to Parks and Protected Areas.)
Presented to the IUCN's Fourth World Congress on Parks and Protected Areas, Caracas, Venezuela, Feb. 10-21.

Ham, Sam H. 1991. Taking Environmental Interpretation to Developing Countries' Protected Areas--Problems in
Exporting a U.S. Model. Presented 10 the Third Global Congress of Herilage Interpretation, Honolulu, HI, Nov.
4-10.

Ham, Sam H. 1990. Applying Global Reasoning in Local Interpretive Programs. Keynote Address to National
Association for Interpretation, Portland, OR, October 16-19.

Ham, Sam H. 1990. Research on Interpretation--What It Can Tell Us About the Differences Between Interpretation and
Instruction. Presented to the National Association for Interpretation, Portland, OR, October 16-19.

Ham, Sam H. 1990. Puntos Claves en la Planificaci6n de un Programa de Educaci6n Ambiental. Proceedings of the
Third Workshop on Environmenta! Education, La Selva Biological Station, Costa Rica, March 9-11.

Ham, Sam H. 1990. Obstaculos para la Educaci6n Ambiental. Proceedings of the Third Workshop on Environmental
Education, La Selva Biological Station, Costa Rica, March 9-11 (in press).

Ham, Sam H. and Lizeth Castillo. 1989. Amilisis de la Situaci6n de Educaci6n Ambiental en las Escuelas del Area
Rural de Honduras. La Universidad Naciona1 Aut6noma de Honduras: Semana Cientijica 7:191.

Ham, Sam H. 1989. Problems in Transferring U.S. Environmental Education Models to Developing Countries: A Case
Study from Honduras. In Research Proceedings, National Association for Interpretation, St. Paul, MN, November
5-10.
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Bett)' "'eiler~ Ph.D.
Department of ~Ianagement

l\lonash Universit)". 'Ielbourne, Australia

Telephone:
Facsimile:
Email:

..
•
•

AssocIate Professor of Tourism and Deputy Head
Department of Managemeilt
Monash University. Berwick
PO Box 1071 -
Name Warren. VIC 3805
Australia

61 399047104
61 3 9904 7130
belt'" wei lera buseco.monash.oou.au

•
..
•
•

Dr. Betty Weiler is Associate Professor of Tourism and Deputy Head Department of
Management, Monash University. Australia where she teaches postgraduate and
undergraduate courses on ecotourism. tour guiding and tourism planning and management.
She has been teaching, researching and writing in the area of tourism marketing.
management and planning for twenty years. and has designed and taught more than 20
tourism subjects at five universities. She has published over one hundred journal articles and
book chapters, presented 15 invited addresses and plenaries, and delivered dozens of
symposia papers and workshops, In the past ten years, she has become a world leader in
ecotour guide research and training as a means to sustainable tourism development- Dr.
Weiler has managed or co-managed over a dozen major research projects and seven
international and national consultancy projects related to ecotourism and tour guiding. She
has developed and written guide training standards, curricula and training resource materials.
and has trained guides throughout Australia and in more than a dozen other countrie-s since
1998. Her workshops and guide training programs are in demand in both developing and
developed countries. and she is currently co-authoring the world's first text on interpretive
tour guiding.

•
Education PhD (Geograph~·).University of Victoria (1988)

MA (Planning). Uninrsity of\\'a terloo (1981)

BA (RKreation Administration), University of Alberta (1977)

I

•
•
•
•

Emplovment History

Park. Recreation and Tourism Planner (Canada. 5 )TS); Assistant Professor (University of
Alberta, 2 )TS); Lecturer (Southern Cross Cniversity. 2 )TS); Senior Lecturer (Cniversity of
Newcastle. 6 \TS); Associate Professor (Roval ~telboumc Institute ofTechnolo~v. 2 \TSt

Associate Pro"fessor (Monash l"niw[sity, 2" ~TSL ~" .

BeJel'alll ..activities (/ast 5 rears)



2001

2001

2001

2001

2001

2001

2000-2001

2000

2000

2000

Training Consultant. Built on Gold Conference. Delivered I-day
workshop on face-to-face interpretation in Bendigo (in collaboration
with the Center for International Training and Outreach, University of
Idaho).

Training Consultant, State ofSarawak (Malaysia) Ministry ofTourism.
Delivered a to-day training-of-trainers course and a 7-day interpretive
guiding course at Bako National Park (in collaboration with the Center
for International Training and Outreach, University ofIdaho).

Training Consultant, Tasmania Department ofTourism and Drysdale
TAFE. Delivered a 5-day training-of-trainers course and a 3-day
interpretive guiding course for nature guides (in collaboration with the
Center for International Training and Outreach, University of Idaho).

Training Consultant, Tasmania Department ofTourism and Port Arthur
Historic Site. Delivered a 4-day training-of-trainers course and a 3-day
interpretive guiding course for heritage site guides (in collaboration with
the Center for International Training and Outreach, University of Idaho).

Training Consultant. State ofSarawak (Malaysia) Ministry ofTourism.
Delivered two two-day training workshops on interpretive guiding (in
collaboration with the Center for International Training and Outreach,
University of Idaho).

Project Manager. Parks Victoria, Research and Development of an
Integrated Infonnation, Interpretation and Education Training Program,
Melbourne.

Research Consultant. Collaborative Research Centre for Tourism,
Evaluation ofInterpretation Components of Guided Tours in Victoria's
National Parks (in collaboration with Latrobe University), Melbourne.

Project Supervisor, Chinese Pleasure Travellers in Australia: A Leisure
Behaviour Analysis. Co-investigation with Masters Student Xin Yu,
RMIT University, of tourist visitor experiences and satisfaction on
guided tours.

Project Supervisor, Indian Business Travellers to Australia: A Study of
Travellers' Trip and Visitors Characteristics. Co-investigation with
Masters Student Smitha Karanchery, RMIT University, of tourist and
trip profiles and visitor expectations.

Training Consultallt. A1alaysia Department of Wildlife and National
Parks. Delivered research presentation and conducted field assessment
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2000

2000

2000

2000

2000

2000

2000

for developing training-of-trainers programs for village level guides in
Malaysia Nalioml Parks I in collaboration with the Center for
International Training and Outreach. University ofIdaho).

Training COilS ulf<111 I. Ccllter/or IlllernatioJlal Training and Outrt.'ilch.
L/ni"ersity olld,/IIO in collaboration With Skills Development Project.
USAIDiThailand. Preparation of p!an for ceotour guide training-()f
trainers program in Thailand and Vietnam.

Research Consultant, Panama Canal Watershed Ecotourism Study I/(in
collaboration with Center for International Training and Ourreach.
University of Idaho. and GreenCO~tPanarna), Co-designed and
conducted research on tourists at protected areas and other tourist
destinations in the Panama Canal Watershed. and co-authored research
report.

Prillcipall"vestigator ill comparati\e analysis ofcruise-based
interpretive guides in Alaska. USA and Galapagos Islands. Ecuador.

Training Consultant. Government ofDenmark. Design and delivery of 3

t\\'o-day workshop on environmental imerpretation and ecotourism
guides and interpretation specialists. Danish Forest College.
Fredensberg. Denmark.

Training Consulrant. Old Parliament House. Canberra Australia.
Delivered a three-day interpretive guiding course for heritage site guides
(in collaboration with the Center for International Training and
Outreach. University of Idaho).

Training COJlsultant, Queensfaml U"irersity a/Technology and Cenler
for InternatwlIlil Training and Outreach. University ofJd£Jho.
Translation and subtitling of training video and workbook for
distribution and training In Spanish-language countries.

Training Consultanl. Charles Doni'in Research StatIOn and Galtipagos
National Park. Ecuador. Development and delivery ofa six-day course
for 30 shipboard and terrestrial guides on thematic interpretation and
conservation. As part of this effort. an additional 20 guides were trained
as future trainers. Puerto Ayora. Isla Santa Cruz. Ecuador.

TrllIlling Collsultant. Argeflfina ViSIOII. ECOlour Guide Training:
Principios ~ Practica de Excursiones en Ecoturismo e Interpreta(ibn
en la Patagonia .-\rgentin3. Developed and deli\'ered a six-da~

intensl\c (t..1 ursc lm mierprcI31l0n and ecotour guiding for Patagonian

3



1999

1999

1999

1999

1998-99

1996-98

1996-97

lour operators and the Chubut Secretariat of Tourism, Puerto Madryn,
Argentina.

Research Consultant. Panama Canal Watershed Ecotourism Stud.v I (in
collaboration with Center for International Training and Outreach,
University of Idaho, and GreenCOM/Panama). Co-designed and
conducted ;esearch on nature-based tour operators in the Panama Canal
Watershed, and co-authored research report.

Project Consultant, Argentina Vision and Zonotrikia Ecotours,
Evaluation of Operations and Assessment of Guide Training Needs.
Conducted field evaluation and of guides and assessment of operational
procedures for Argentina Vision. Based on these assessments, designed
and delivered a follow-up guide training program, Patagonia, Argentina.

Training Consultant, Panama National Heritage Tourism Guide
Trainmg Program, Gamboa Tropical Rainforest Resort and the
Smithsonian Tropical Research Institute (STRI) in collaboration with
USAID and GreenCOMJPanama. Co-designed, developed and
delivered the Republic's first professional ecotourism guides course,
Panama.

Project Consultant, Regional Tourism Development Program Grant,
Australia Office ofNational Tourism. Video Training Package for
Ecotour Guides (in collaboration with Queensland University of
Technology). Project co-leader in development, production and
formative evaluation of a 70-minute training video and workbook on
interpretive guiding.

Project Consultant, Australian National Tourism Development Program
Graut, The EcoGuide Program (in collaboration with the Ecotourism
Association of Australia). Developed, trialled and implemented a
national ecotour guide certification program for Australia.

Project Supervisor, Evaluation ofGuided Nature-based Tour
Experiences in East Malaysia (Borneo). Co-investigation with PhD
Student Kevin Markwell, University of Newcastle, of the tourists'
experience on extended tour in Borneo, Malaysia.

COllsultant-writer (one ofthree) for Tourism Training Australia
Tourism Industry National Competency Standards. Co-authored the
tirst national competency standards for ecotour guiding and tour
operations in Australia.
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1996

1995-96

Principalllll·estigator. SUlIldllrcis il/1(1 PmCfICC5 III E< mo"r GlIldmg <1/1.1
Guide Training In Thailand. Researched guiding issucs and training
needs. and helped deliver training to local guides in Khao Sok ~al1on31

Park and Phang Nga Marine National Park. Thailand.

Research Consultant. Social Change .\fedla am/ ..JusImllOlJ Def>llrImeIH
ofTourism. Nation-wide consultation and co-authorship of the ~ation31

Ecotourism Education Strategy: A Study of Ecotounsm Education and
Training Needs (9-volume report). Govcrnmcnt of Australia.

•

iilI

•
•
•
•
•
•
•
•
..
•
•

Publications (cu"ent and past five years)

Books and Book Chapters:

Weiler. B. with S. Ham. (In preparation). Guiding with Passioll: The In/erpre/i\'t~ Approach
to Nature and Heritage Guiding. Expected press date early 2002.

Ham, S. H. and Weiler, B. (2002) Interpretation as the Centrepiece of Sustainable Wildlife
Tourism. R. Harris. T. Griffin. and P. Williams, Editors (2002) Sus/ainaMe Torms",: A
Global Perspective, Butterworth-Heinneman, London.

Weiler, B. and Ham, S. (2001) Tour Guide Training: Lessons for Malaysia about What
Works and \\'hat's Needed. In Nyland, Chris, Smith. Wendy. Sm)1h. Russell and Vicziany.
Marika (005.) Malaysian Business in the New Era, Edward Elgar Publishing Limited.
Cheltenham. Gloucestershire u.K. 149-161.

Weiler, B. (2001) Tourism research and theories: a review. In A. Lockwood and S. !\tedlik.
Editors. Tourism and Hospitali~\' in the JJJI Century. Butterwol1h-Heinmann. Oxford. 82·
93.

Weiler, B. with S. Ham (2001) Perspectives and thoughts on tour guiding. In A. Lod..·wood
and S. Medlik. Editors. Tounsm ami Hospitali~\' In the J f,r Cemury. Butterworth
Heinmann, Oxford. 255-264.

Weiler. B. with Ham. S. (2001). Tour guides and interpretation. In D. We3\'er (cd.)
Encyclopedia ofEcotourlsm. CAB International. Wallingford. L'K. pp 54Q-564.

Weiler. B. and S. Darcy (1998) Beach Access for Persons with Disabilities. In SWearing.
Editor. Planning Recreation and Tourism ldth Australian Communltics. H\t Leisure
Planning. ~lelboume. pp 104-113.

Weiler. B. with K. ~1ark",:::11 ( j<}l)S', Interpretation and Ecotourism In [)a\iJ L'ud! :md
Roy Ballant)ne. Editors. ComclI1pon!n' Iss/ies 111I1cl'lfal!L' and E/I\·lronmOllltl

Ill1erprefaIlOw Prohfl'lIIs alld /'ruspl·dS. The Stationery Otlicc. London. PI' 9S-111



Weiler, B. with A. Crabtree (1998) Dcn:loping Compelent Ecotour Guides: Does Trnining
Deliver What Tourists Demand? In Simon McArthur Jnd Brian Weir, Editors. Australia's
Ecotourism Industry: A Snapshot in 1998. EAA, Brisbane, pp 29-31.

Weiler, B. (1997) Meeting the Ecotourisll1 Education and Training Needs of Australia"s
Indigenous Community. In Wiendu Nuryanti, Editor Tourism (lnd Heritage Managcme11f.
Gadjah Mada University Press, Yogyakarta, Indonesia, pp 304-31 G.

Refereed Journal Articles:

Weiler, B. and Ham, S. H. (2002). 'Tour Guide Training: A Model for Sustainable Capacity
Building in Developing Countries.' Journal ofSustainable Tourism 10 (1). In Press.

Yu, X.; Weiler, B.; and Ham, S. (2001). 'Intercultural Communication and Mediation: A
Framework for Analysing Intercultural Competence of Chinese Tour Guides." Journal of
Vacation Marketing 8 (1): 75-87.

Black, R., Ham, S. and Weiler, B. (2001). 'Ecotour Guide Training in Less Developed
Countries: Some Preliminary Research Findings.' Journal of Sustainable Tourism 9 (2):
147-156.

Yu, X. and Weiler, B. (2001). 'Mainland Chinese Pleasure Travellers to Australia: A
Leisure Behaviour Analysis.' Tourism. Culture and Communication 3 (2): 81-91.

Weiler, B. with H. Mallinson (2000) 'Cross-cultural Awareness of Hospitality Staff: An
Evaluation of a Pilot Training Program.' Australian Journal ofHospitality Management 7
(1): 35-44.

Weiler, B. (1999) 'Assessing the Interpretation Competencies of Ecotour Guides.' Journal
ofInterpretation Research 4 (1): 80-83.

Weiler, B. with S. Broad (1998) 'Captive Animals and Interpretation - a Tale of Two Tiger
Exhibits.' Journal ofTourism Studies, 9 (1): 14-27.

Weiler, B. (1996) 'Leading Tours, Greening Tourists: Applying Leadership Theory to
Guiding Nature Tours.' Australian Journal ofLeisure and Recreation 7 (4): 43-47.
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Refereed Conference Papers:

Weiler. B. with R. Black (2002) 'Tour Guide Certification in the Australian Ecotourism
Industry: Conception to Adulthood.' Tourism and HospItality 011 the Edgc' Proccolmgs (~(

the :001 {memarional Research Conferellce of tire COl/llcr! (or AUHralwlI ['mn'r:HIl

Tourism and Hospita/it\ Education (CAUTHEj. Part 10.

Weiler. B. with E. Kurleto (2000) 'Factors Contributing to Crimes and Terrorist Attacks
against Tourists: t'n Analysis Based on Tourist Infonnation Sources', In E. Michael et al..
Editors. 1999 National Tourism Research Conference Refereed Paper Proceedmgs. Bureau
of Tourism Research. pp 72-83.

Weiler, B. \\·ith X, Yu (2000) 'Chinese Pleasure Travellers in Australia: An Analysis of
Perceived Importance and Levels of Satisfaction: In E. Michael et aJ.. Editors. J999
National Tourism Research Conference Refereed Paper Proceedings. Bureau of Tourism
Research, pp 242-254.

Weiler, B. \\ith S. Ham (1999) 'Training Ecotour Guides in Developing Countries: Lessons
Learned from Panama's First Guides Course.' In C. Hsu. Editor. Xew Fromiers in Tourism
Research. International Society of Travel and Tourism Educators Annual Conference,
Proceedings of Refereed Papers Vol. XI, Vancouver, 10-19.

Weiler. B. \\ith S. Broad (1997) "Tigers and Tourists: The Learning Opportunities of
Captive Wildlife Exhibits.' Tourism Research: Building a Beller Industry .. Conference
Proceedings, Bureau of Tourism Research, Canberra. 88-105 .

Research Reports and Other Publications:

Weiler. B. with S. Ham. (2000). Panama Tour Operators Stu{~l'" Final Research Report
(AED Order 222429-301. Washington. DC: Academy for Educational
Deve(opment"'GreenCOyl Project.

Weiler, B. with S. Ham. (2000). Profile o/Tourists in Panama Canal Watershed Protected
Areas.' Final Research Report (AED Order 222429-30). Washington. DC: Academy for
Educational DevelopmenliGreenCOM Project.

Weiler. B. with P. Davidson (1999) 'A Collaborative Approach to Leisur~. Parks and
Tourism Research: The SPIRT Funding Scheme: Parks and [elsllre Australia. September,
14-16.



I/lvited Addresses and Keynote Presentations

Invited Keynote Address with S. Ham: '100,000 Beating Bird Heal1s: Tourisl11. Wi Id life
and Interpretation.' Wildlife Tourism: Endangered or Sust~inble Gro\\1h? Firsr Nariol/a!
COlll'entiol/ Oil IV i!dlife Tourism ill Australia. Hob:.1l1, Australia. October 200].

Invited Address \\'ith S. Ham: 'Ecotour Guiding in Sarawak.' Sarawak Ministry of Tourisl11.
Kuching, Malaysia. July 2001.

Keynote Address with S. Ham: 'La Sopa Turistica. la Receta para una Experiencia Total. '
Primer Seminario de Turismo Cientifico en Areas Saturales de la Patagonia, Parque
Nacional Los Alerces, Argentina, March 2000.

Invited Plenary Speaker: 'Tourism Research for the 21 sl Century.' International Millennium
Conference, University of Surrey, UK, January 2000.

Invited Workshop Leader: 'Issues and Challenges for Ecotour Guiding and Interpretation in
the 21 st Century,' Collaborative Research Centre (CRC Tourism) International Symposium
on Society and Resource Management, Pre-Symposium Workshop, Cairns. July 1999.

Invited Seminar Speaker with S. Ham. Capacitaci6n de GUlas Ecoturlsticos en
Centroamerica: Lecciones Aprendidas y sus Implicaciones para la Capacitacion y
Certificacion Regional de GUlas. Paginas 56-57 en Memoria del Simposio Regional "Las
Tecnologias Mas Limpias y La Gestion Ambiental: Herramientas para fa Competividad del
Turismo en Centroamerica". Washington, DC: Environmental Export Council/Concurrent
Technologies Corporation. Guatemala City, September 1999.

Invited Plenary Speaker: 'On the Road Again: Developing a Tourism and Hospitality
Research Agenda.' Council for Australian University Tourism and Hospitality Education
(CAUTHEj 9th Annual Research Conference, Adelaide. February]999.

Keynote Address: 'Guiding the Experience.' A Workshop 01/ Tour Guiding organised by
Forum Advocating Cultural and Ecotourism (FACET), Perth. October 1998.

Invited Address: 'Education and Training: Essential Elements ofEcotourism.' Regional
Conference on Ecotourism, Port Stephens. September 1996.

Invited Address: 'Ecotourism: Vision and Action.' Public Meeting, Elands. July 1996.

Invited Address: 'Ecotourism: Passing Fad or Enduring Feature of Australian Tourism?'
Meeting of the Lake Macqllarie Coast and Wetlalld Enhancelllent Protection Alliance.
Belmont. May 1996.
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Ke}TIote Speaker: 'Ecotourislll Education: The Important Ingredient of Ecolourism
Development.' Implcmenlalio1/ ofEcotollrism: Planning. Dereloping and .\lmwgillgfor
Sustainability. International Conference. Bangkok. Thailand. July 1996.

Forum: 'N:llional Ecotourism .-\chie\'cment.' Tourism Traming .·luSfr;/!Jil Sa!:o·:d
Conference. Sydney. June 1996.

Ke)11ote Paper: 'Towards a National Ecotourism Education Strategy: Assessing the Formal
Training Needs of the Ecotourism Industry.' Co-author A.Crabtree. E:cofourism Association
ofAlistralia National Conference. Alice Springs, Australia. November 1995.

Ke)11ote Paper: 'Tourism Research in Australia: Confronting the Challenges of the 1990's
and Beyond.' Co-authors B. Faulkner. P. Pearce, R, Shaw. National Tourism Research
Conference. Gold Coast, Australia. February 1994.

Invited Speaker, Research Plenary: 'Tourism Research in Australia: A SWOT Analysis.'
Australian and Neu' Zealand Association for Leisure Studies Inaugural COt!(erence.
Brisbane, Australia. April 1993.

Other Conference and Workshop Presentations: (past three years)

Weiler, B. with R. Black. Nature, Heritage and Interpretive Guide Training: \1irror on the
Past and Window to the Future. Paper Presentation. Tour GUIding and Heritage
Interpretation: Seminar on Research in the 1/$1 Centun'. Melbourne. Australia. February
2002.

Weiler, B. with K. Annstrong. They Said What to Who?! Messages Delivered on Guided
Tours in Victoria's National Parks. Paper Presentation. 12!h Australian Sallonal Tormsm
and Hospitality Research C01!(erence. Perth, Australia. February 2002.

Weiler. B. \\ith R. Black. Tour Guide Cenification in the Australian Ecotounsm IndustrY:
Conception to Adulthood. Paper Presentation, 12!h AUSlralian Sari01ral Tourism a~d
Hospitality Research Conference, Perth. Australia. February 2002.

Weiler, B. 'A Comparative Analysis of Ecolour Guiding on Cruise-Based Tours.' Paper
Presentation, JI tJr Australian National Toun'sm and Hospitality Research Conference.
Canberra, February 2001.

Weiler. B. \vith K..-\rmstrong and 1. Phillips. 'Improving the visitor e:\perience: E\aluation
of interpretation c(\mponents of guided tours in Viclorian \;ational Parks.' Parer
Presentation. lit" Australian SatiO/Ilt! Tmtrlsm and lIospaalm Rese,,,',h Con'~TCIlCt·.

Canberra. Februar:. 2001.
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Weiler, B. with K. Armstrong. 'Evaluation of interpretation components of guided tours in
National Parks.' Paper Presentation, Ecotomism Association of Austral ia Nat iona1
Conference, Lome, Australia, November 2000.

Weiler, B. with S. Ham. 'Ecotourism and Guiding Training: The Role of Guides and Tour
Operators in Sustainable Development in Peripheral Areas.' Paper Presentation, 9th Nordic
Tourism Research Conference, Bomholm, Denmark, October 2000.

Weiler, B. with S. Ham. 'Tour Guide Training: Lessons for Malaysia about What Works
and What's Needed.' Paper Presentation, International Symposium on Malaysian BlIsiness
in the New Era, Kuala Lumpur, February 2000.

Weiler, B. with P. Daruwalla. 'Del basid, able mindedness and peak performance:
Conceptual models of disability awareness progrmas for hospitality and tourism.' Paper
Presentation, ](jh Australian National Tourism Gnd Hospitality Research Conference, Mt.
Buller, February 2000.

Weiler, B. 'The Future ofTour Guiding.' Workshop Presentation, International Millennium
Conference, Surrey, UK, January 2000.

Weiler, B. 'Best Practice Interpretive Guiding.' Workshop Leader, Forum Advocating
Cultural and Eco-Tourism (FACET), Perth, November 1999.

Weiler, B. with R. Black 'Best Practice Interpretive Guiding: It's Time to Test the Tools.'
Interpretation Australia Association National Conference, Hobart, September 1999.

Weiler, B. with S. Ham. Capacitaci6n de Guias Ecoturfsticos en Centroamerica: Lecciones
Aprendidas y sus Implicaciones para la Capacitaci6n y Certificaci6n Regional de Guias.
Paginas 56-57 en Memoria del Simposio Regional "Las Tecnologias Mas Limpias y La
Gesti6n Ambiental: Herramientas para la Competividad del Turismo en Centroamerica".
Washington, DC: Environmental Export Council/Concurrent Technologies Corporation.
Guatemala City, September 1999.

Weiler, B. 'Improving Interpretive Services in Guided Tours: Lessons from Field-Based
Research on Australian Ecotour Guides. ' International Symposium on Society and Resource
Management, Brisbane, July 1999.

Weiler, B. with H. Mallinson (1999) 'Evaluating Training: A Window on the Cross
Cultural Awareness of Hospitality Staff.' Presented at the 9th Australian Tourism and
Hospitality Research Conference, Adelaide.

Weiler, B. with C. Schwarz and C. Arrowsmith (1999) . Walking Tracks in the Grampians
National Park: A Study of User Needs and Satisfaction, Results of an On-Site
Questionnaire.' Presented at the 9th Australiul/ TOllrisl/l alld Haspitalitr Research
Conference, Adelaide.
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