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A Survey of Red Sea Tourists' and Tourism Operators'
Willingness to Pay for Coral Reef Conservation

EXECUTIVE SUMMARY

In December 200I-January 2002, Dr. Ibrahim Hegazy aDd Associates
conducted a survey in Hurghada and Sharm EI Sheikh for the Egyptia
Environmental Po/icy Program (EEPP) ofEEAA and USAID. The pmpose was to
investigate the potential degree ofacceptance or willingness of(i) visitors to the Red
Sea (both Egyptians and foreigners) and (ii) Red Sea tourism-business opcntots, to
pay for coral reef-based recreation, conservation, related environmental managemcot
services, and/or products, in order to help finance the operations ofEgypt's Red Sea
marine protected areas.

A total of500 tourists were surveyed using 2-step stratified sampling techniques,
while 40 operators were surveyed using qualitative interviews. 1be survey was
organized under the direction ofDr. Michael Colby from the EEPP Program Support
Unit (International Resources Group, Ltd.), with support from the Academy for
Educational Development.

FiDdiDgs:

I. Most of the "Reefusers" (divers and snorlcelers) surveyed are frequent repeal
visitors to natural areas, either in Egypt or abroad.

2. The main purposes for visiting Sharm or Hurghada reported by most respondents
(Egyptians and foreigners alike) are relaxation, followed by diving and snorlceling.

3. The length of stay by foreigners is typically longer than that ofEgyptians. 1be
average foreigners' length ofstay is between one and two weeks (7-14) days,
whereas that of Egyptians is up to one week (1-7 days).

4. Most foreign tourists visiting Hurghada paid around $500 (plus or minus) for their
vacation package, whereas in Sharm the price ranges ofpackages were more
diversified. (Note: sampling restrictions in Hurghada may have affected this result.)

5. Air transportation is the largest category for means oftransportation for all tourists.
50"10 or more of the respondents traveled to Hurghada or Sharm by plaue. 1be
remainder of the respondents used either a private car or a tour bus.

6. Over and above the cost of their vacation packages, both Egyptians and foreign
tourists reported spending extra money on food, recreational/entertainment events,
and gifts. 61 % of the respondents reported buying gifts.

7. Most of the foreign divers also spent additional money on extra diving activities
outside their vacation package.

8. The typical range ofadditional spending is between $25 and $200.

9. Over 50% ofthe Egyptians surveyed expressed a willingness to pay MORE than
their current "user access" or "entrance" fees of5 LEiday for Ras Mohamed, or 2
LEiday for Giftun Islands.
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10. However, in response to one question, generally less than 25% ofthe foreign
respondents believed that their entrance fees should be increased. One exception to
this was that 73% of foreign visitors to ShanD, who pay $5 to enter Ras Mohamed,
supported raising the $2 fee for the Giftuns in Hurghada, while only 17"-' of
Hurghada surveyees agreed.

11. In an apparent contradiction, ahout two thirds offoreign "Reefuser" visitors to
Hurghada indicated they might pay more for a one week pass than they would now
pay for 7 individual days. Similarly, two-thirds ofthese foreign "Reefuser" visitors
in Hurghada (68%) claimed they would be willing to pay extra to fund nature
conservation, compared to only 9"10 of the Egyptian "Reefusers" - although they
may prefer methods other than user/entrance fees.

12. Close to 50% ofthe respondents claimed willingness to pay extra money to monitor
the health of cora1 reefs.

13. Divers appeared to be more willing than snorkelers to pay extra money to fund
nature conservation.

14. The major potential sources for funding nature conservation identified by the survey
participants included "Government Subsidies" (66% - 72%), "Charging a User Fee
for Using Natural Areas" (66% - 70%), "Selling Products Endorsed by nature
conservation NGOs" (39"/0-70%), and "Donations" (28% - 40%).

15. There may be potential to fund nature conservation through sellingproducts
endorsed by nature-related NGOs. The most frequently cited products that c:ould be
used in this manner were Postcards. T-Shirts, Posters, Hats, Maps, and Calendars.

Recommendations for future research and action:

1. Since "charging a UserlEntrance Fee" remains a well-supported source of funding
nature conservation, further research should explore the feasibility ofexpanding the
geographic coverage ofUserlEntrance Fees to include more of the existing protected
areas beyond the small areas now being charged. For instance, in the Shann El­
Sheikh region, Ras Mohamed is the only area that charges an Entrance Fee. In the
Hurghada region an Entrance Fee is only charged for the Giftun Islands.

2. Additional research could be done to clarny from visitors' petspecti ves the exact
conditions under which adjusting the daily rates for "UserlEntrance Fees" might be
acceptable. One question might be whether the system should include an "alI­
inclusive user fee" versus a "disaggregated set ofspecific service fees." ReganIlcss
ofthe conclusion achieved, this research should identify the breakdown ofthe cost
components (services) being paid for by the fees.

3. Since the majority ofvisitors ofthe Red Sea cities ofHurghada and Sharm indicated
their willingness to purchase such products as postcards, posters, T-shirts, hats, and
calendars, it is recommended that research be conducted to identify potential
sponsors to finance production ofthese products.

4. The idea of ''Special Events Sponsorships" (e.g., underwater photography contests,
leading to sellable products) could be explored further- as a potentially effective
source of funding nature conservation.

5. Donation Boxes, accompanied by Posters explaining what protected area Entrance
Fees are used for, could be located in each diving center, hotel, airport, etc.
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THE RESEARCH APPROACH

THE RESEARCH PROJECT OBJECTIVES

•

i

•

1.

2.

To identiry potential sources of funding the operations of the EEAA
Nature Conservation Sector's Red Sea protected areas in order to improve
their sustainability.

More specifically, to identiry the degree ofacceptanedwillingness of
tourists (both Egyptians and foreigners), tourism operators, and other
environmentally-<:onscious visitors to the Red Sea to pay for environmeot­
related services and/or products in order to help sustain the operations of
the Red Sea marine protected areas.

•
•

•
•

•
•

•
•
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THE PROJECT RESEARCH APPROACH

The Objectives ofthis Research project will be achieved through the implementation
ofa 2-Step Research Study. The first step involves a qualitative component to
explore the dimensions of the issue understudy. The second step involves a
quantitative component seeking to reach a concrete conclusion in regard to the
research objectives previously described.

The Qualitative component includes a set of40 Personal In-depth interviews (23 in
Hurghada, and 17 in Sharm EI Sheikh) with a representative sample of the following
Red Sea businesses; hotels and restaurants (13), diving centers (15), travel agencies
and associations (12).

The Quantitative component includes a prinuuy field survey in the Red Sea cities of
Hurghada and Sharm EI-Sheikh. The Field survey will be implemented on a 500
sample size with both Egyptian and foreign tourists.

THE SAMPLING TECHNIQUE APPLIED

The sampling technique adopted in both steps is "Stratified Sampling". Stratified
sampling is a 2-Step process in which the population under study is partitioned into
sub-populations, or strata that reflect the actual breakdown ofthe population under
study. Next, elements are selected from each stratum by a random procedure, usually
simple random sampling (SRS) to guarantee objectivity and reliability ofthe research
results.
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1. INTRODUCTION

The objective of this qualitative research is to identify potential sources
for funding the Environmental Protection Fwd (EPF) in the Red Sea
cities ofHurghada and Sharm EI-Sheikh with the aim ofmaintaining EPF
sustainability.

The scope of this research included researching the willingness of Red
Sea businesses to help in funding the EPF. (Discussion guide attached)

This Qualitative research included a set of 40 Personal In-depth
interviews (23 in Hurghada, and 17 in Sharm EI Sheikh) with a
representative sample of the following Red Sea businesses; hotels and
restaurants (13), diving centers (15), travel agencies and associations
(12). (List of Interviewees attached)

2. RESEARCH FINDINGS

2.1 The Need for Environmental Protection

When asked about the need for environmental protection, there was a
consensus among the respondents, whether from hotels and restaurants,
diving centers, or tourism companies that there is a great need for it and
that it has a direct effect on their field of work. The importance of
environmental protection is heightened by the fact of the lack of
environmental awareness in Egypt on many levels. This lack of
awareness could prove detrimental to the Red Sea Area which is
primarily dependent on revenues from eco-tourism.

In addition to this, some of the respondents mentioned the fact that there
is an international trend now supporting environmental awareness and
protection. And since they have a lot of international customers especially
Western European and American tourists; it is important to live up to the
customers' standards.

2.2 Obstacles for Environmental Protection

The respondents identified three main obstacles for environmental
protection. The first on their list was the awareness problem. They talked
about two problems in relation to awareness; first that environmental
awareness may exist only on the level of the highly educated person and
not the "regular" person, even within the tourism industry itsel( Some
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respondents mentioned that there are even some of the diving instructors
who have no awareness of their effect on the reefs; others mentioned that
there are shops selling shoes for standing on the reefs as ifit was a sport,
not really realizing that this can damage something that took maybe a 100
years to grow. The second problem, they mentioned, in relation to
awareness was the gap between the local standard and the international
standard of awareness.

The second obstacle mentioned by the respondents was the lack of
infrastructure and tools. The main problem, as they see, is that the funds
on the governorate level are not sufficient In addition to this, the
government has more urgent tasks and cannot provide the tools required.
Some of the hotel managers mentioned the waste recycling tools that they
were promised a long time ago by the government, but till now the
promise did not materialize. Another problem that was mentioned by
diving centers is the lack of mooring buoys especially in the distant
islands, where they have to use primitive ways to anchor, and at the end
even though it was not intended, they end up destroying the reefs.

The third obstacle, mentioned by the respondents, was the lack of
legislation and the inconsistency in the enforcement of penalties. Most
respondents feel that there is not enough legislation to protect the
environment and in the case of its existence, there is no realenf~t
Some of the respondents mentioned the problem of Wred sea zoningw
specifically the issue of commercial fishing in the area which is Vt:C'f
destructive and will undermine the future of this area as a tourist
attraction. Two respondents mentioned that a law was indeed passed after
considerable lobbying efforts, only to be cancelled later by anotbec
government agency.

2.3 Overcoming tbe Obstacles of Environmental Protection

When asked about how to overcome these obstacles. in case of the
awareness obstacle, the respondents recommended a national awareness
campaign to raise the level ofawareness of the regular person and explain
the environmentally correct actions that he can follow such as the
previous campaigns on bilharzias, and fertility.

As for the infrastructure and tools obstacle, the respondents believed that
the government should channel back some of the money generated by
tourism in this area to fund environmental infrastructure projects. Some
of the respondents also mentioned that the private sector or individuals
should also contribute in the form of donations to help in funding these
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projects, especially since they will be benefiting from it One of the
respondents, a hotel manager, gave an example of what happened in
Alexandria, where private entities helped the governor in the restructuring
efforts. However, he also noted the fact that most private entities which
helped in this case, are Alexandria businessmen who live there, as
opposed to the fact that most of the investors in the Red Sea area whose
origin is from other locations, thus they do not feel a sense of obligation
or belonging to the area.

As for the ways of overcoming the third obstacle of legislation and
enforcement, some of the respondents mentioned that this issue needs
lobbying for it, and maybe getting a public figure interested to champion
the cause of the environment, which will ensure enough coverage of the
issue as well as interest in legislation and enforcement

2.4 Responsibility for Environmental Protection and Funding

When asked about the responsible parties for protecting the envitomnent,
almost all respondents mentioned that environment protection is the
responsibility of every individual or as someone has put it "all of us".
However, they pointed out that this responsibility has to be within a
system created by the government, with all individuals aware of what is
to be expected of them, and provided with tools to achieve these
expectations, and that the system has to be enforced strictly by the
government to ensure consistency ofbehavior.

When asked about who should fund environmental protection, there was
a variety ofresponses. All respondents agreed in the beginning to the idea
that the government in addition to private entities and may be
international organizations should fund environmental protection.
However, most hotel managers and tourism agencies were quick to point
that they are not ready for another tax with the tourism business slowing
down. Diving centers were also quick to point that they are already
paying a fee for every diver and snorkeler, which goes to the governorate
(not EEAA). In addition to this, and for certain dive sites, they also pay
an entrance fee, which goes to EEAA. They added that most diving
centers are subcontracted by hotels i.e. they pay rent to hotels, while
hotels do not pay for environmental protection. Some of the respondents
from all sectors mentioned that users of the environment should pay for
it, since as one of the respondents mentioned "it is not a game; to get
money from something, you need to put money in to keep it; no more
corals means no more money to make".
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2.5 Means and Tools for Funding Environmental Protection

2.5.1 Unaided recall

When asked about the means of funding environmental protection that
they were aware of, some of the respondents mentioned the government
as the primary source of funds. In addition to this, respondents from
diving centers and tourism companies mentioned the charges paid by
visitors to the protectorates. While hotel managers mentioned the 2%
locality taxes which they think, but are not sure, is used to fund
environmental protection in their area. However, we think that this fee
goes to the city for general public services.

As for their belief whether these means are well tolerated or not.
respondents from diving centers mentioned that the client does not object
to paying the fee as much as he/she criticizes that this fee does not show
up in terms of services, i.e. permanent presence of rangers to protect the
environment and enforce regulations. Some of the respondents pointed
out the fact that boats are still anchoring on the reefs and some divers
destroy the reefs and no one is there to stop them.

When asked about possible ways for funding environmental protection.
respondents began by mentioning user fees from divers and SDoricelers.
Second to this came the idea of taxes on tourism, which was not highly
endorsed by most respondents since as they point out tourism is really
slow and revenues are dwindling. Still, a number of respondents talked
about imposing a tax on tourists coming to the area whether local or
foreigners, and that this can be either collected as an extra fee on airline
tickets or an entrance fee for road travelers who can pay it at an entry gate
to the area. Some respondents mentioned adding a small fee on top of the
visa charge to Egypt, as one of the respondents mentioned "a small
charge on all tourists would not be missed". This was followed by the
idea of donations from investors in the Red Sea area or other private
entities. Some also mentioned the idea of having donation boxes
everywhere in airports, hotels and restaurants, diving centers for tourists
who would like to donate. One of the respondents from a tourism agency
proposed the idea of selling products in shops at protectorates such as
flashcards or picture books for the Red Sea area marine life or badges for
environmentally friendly people. He also talked about providing services
in these areas, which can be used to fund environmental protection such
as EI-Mahmeya in the Giftun islands. None of the respondents mentioned
events as a source offunding.
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2.5.2 Aided recall

Respondents were presented a list of means of funding environmental
protection and then asked to discuss the pros and cons of each of these
means. The list included access/user fees for nature-based activities,
government subsidies, donations, selling products endorsed by nature
conservation, special events and services.

The respondents were quick to point out that user fees are a logical choice
guaranteeing a steady source of income as well as limiting the number of
users ofnatural areas to increase the reefs' life span, but they added that .
people should see some kind ofservice for this fee as mentioned earlier.

As for government subsidies, they were not highly optimistic about the
government committing large funds to this cause with the economic
burden it is facing at the moment. However, as they mentioned earlier,
they thought that the money generated in the name ofenvironmental
protection from the Red Sea area, could at least be used here for the
benefit of the area.

In the case ofdonations, selling products endorsed by nature conservation
agencies, and special events, most respondents thought that this is a good
option but warned about the fact that these could not be used as the only
source of funding. Donations are not a must and its revenues can be
highly volatile. The same goes for the sale of products, revenues might
not be high or steady.

While, in the case of ''Special Events", they are more ofa seasonal thing
and not a continuous effort. They also, as some of the respondents
pointed out, can be environmentally unfriendly. A respondent pointed out
to one of the desert rallies organized earlier to promote the area, and
mentioned that when the minister of environmental affairs (Nadia
Makram Ebeid) came to the opening, she was highly upset and wanted to
cancel it because they were destroying the environment with the pollution
they were creating.
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2.6 Willingness to help

Respondents from the various businesses were asked about the possibility
of a mutually beneficial scenario where their businesses can help raise
funds for environmental protection. Their input is presented by business
type in the following section.

2.6.1 Hotels and Restaurants

Respondents from hotels and restaurants had several proposals or
scenarios. The first proposal was helping through having donation boxes
at their premises and flyers to raise awareness of environmental
protection as well as encourage tourists to donate to this cause.

The second proposal is through being sponsors of a multilingual guide to
the Red Sea area and its marine life which can be designed and created by
the EPF, and which could be sold to generate revenue for environmental
protection.

Hotels and restaurants third proposal or scenario consisted of their
readiness to sponsor special events in the Red Sea area. where they can
provide the premises for the event in addition to providing manpower,
and the revenue from such events would go to the environment protection
fund.

2.6.2 Diving Centers

Respondents from diving centers had illso several proposals. The first
proposal was also helping through having donation boxes at their
premises and flyers to raise awareness of environmental protection as
well as encourage divers, who are the main users of the marine life, to
donate to this cause.

The second proposal is through being sponsors ofa multilingual guide to
the Red Sea area and its marine life which can be designed and created by
the EPF, and which could be sold to generate revenue for environmental
protection.

As for the third proposal made by the diving centers, they expressed their
willingness to help with manpower and boats in providing seminars and
actual trips to raise the awareness of Red Sea marine life, and revenues
from such activities would also go back to the Environment protection
Fund.

10
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2.6.3 Tourism Agencies

Respondents from tourism agencies had two main proposals. The first
proposal was also helping through having donation boxes at their
premises and flyers to raise awareness of environmental protection as
well as encourage tourists to donate to this cause.

The second proposal, which is similar to that of the other groups as weD,
is through being sponsors ofa multilingual guide to the Red Sea area and
its marine life which can be designed and created by the EPF, and which
could be sold to generate revenue for environmental protection.
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Nature Conservation Sector (NCS) I Discussion Guide

Background
i) Do you feel that there is a need for environmental protection?
ii) Will environmental protection have din:ct or indin:ct effect on

your field ofwork? What effects? Positive? Negative?
iii) What could be the probable obstacles for environmental

protection in Egypt? How to minimize such obstacles?
iv) Whose responsibility do you think to protect the environment?

Funding environmental protection
i) Where do you think funds for environmental protection come

from?
ii) Who do you think should fund environment protection? Why?
iii) What ways and means should be used to fund environmental

protection in Egypt? (why did you choose these and not otha"
means?)

Means for Funding Environmental Protection
i) What means of funding environmental protection 1ft you aware

of? How does it work i.e. how money is collected? Axe they in
your opinion well tolerated or not?

ii) From your experience and based on your field of work, wbal
are the possible ways offunding environmental protection?

iii) Possible sources of funding environmental protection include
accessfuser fees for nature--based activities, govermneot
subsidies, donations, selling products endorsed by natuIe
conservation, special events and services, etc. (In addition to
whichever means were mentionned by respondent earlia)
a. From your experience and based on your field of work,

what ways or means are best suited for raising funds in
Egypt? Why?

b. What are the pros and cons ofeach one?

Willingness to Help
i) Can you envision a mutually beneficial scenario where you can

help us raise funds for environmental protection?
ii) What obstacles do you anticipate in raising funds for

environmental protection?
iii) Complete the following statements

a) Funding environmental protection is the responSibility of .. " ..
b) Best way to fund environment protection is through .
c) The role ofNGOs in protecting the environment is .
d) Government role should be .
e) What hinders environmental funding in Egypt is .

Other comments
Do you have any other comments or suggestions regarding the issue ofenvironmental
protection and how to pay for it?
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List of Interviewees in Burghada

Diving Centers

1- Mr. Tamer Riad, Pirates Club, Beach AI Batros
2- Accounting Officer, Pirates Club, Beach AI Batros
3- Mr. Marcus, Euro Divers, Grand Hotel
4- Mr. Zoheir, Aquarius, Marlott
5- Ms. Caroline, Emperor Divers, Hilton
6- Diving insnuctor, Emperor Divers, Hilton
7- Mr. Karim Helal, Divers Lodge, Intercontinental
8- Ms. Bianca, Jasmine Village Diving Center
9- Ms. Monica, Jasmine Village Diving Center
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ll. HotelslRestaurantslEntertainment Centers

1- Mr. Mohamed Sbamroukb, Beach AI Batros
2- General Manager, Mariott
3- Mr. Mohamed Anis, Sofitel
4- Mr. SherifFahmy, Holidays Inn
5- Mr. Alaa Ibrahim, Intercontinental
6- Mr. Osama Eteiba, EI Mahmya, El Giftun
7- Mr. Vasser Zohdy, EI Mahmya, EI Giftun

ill. Travel agencies! Associations

1- Mr. AshrafTalaat, Salco
2- Mrs. Doreen. Salco
3- Mr. Amr AIy, Hepeca
4- Ms. Caroline, Ex Hepeca
5- Undisclosed name, Ex Hepeca
6- Mr. Karim Helal, Red Sea Diving Association
7- Dr. Ahmed, Technical Divers International
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List of Interviewees in Sbann EI-Sbeikh

I. Diving Centers

1- Mr. Tim Salter, Ocean College Diving Center
2- Mr. Hisham Gabr, Camel Diving Center
3- Undisclosed name, Red Sea Diving School
4- Ms. Maria, Emperor Divers, Rosetta Hotel
5- Ms. Barbara, Emperor Divers, Rosetta Hotel
6- Mr. Terry Johnson, Ocean lodge Diving Center

2. HotelslRestaurantslEntertainment Centers

1- Mr. Hatem Ezzat, Movenpick Golf
2- Mr. Maher Esmat, Movenpick Golf
3- Mr. Hisham Gabr, Camel Hotel
4- Mr. Ayman Makhlouf, Grand Hotel
5- Mr. Vasser, Mexicana Hotel
6- Mr. Ibrahim, El Fishawy

3. Travel agencies! Associations

1- Mr. SherifRiad, Snob Regina
2- Mr. Mohamed, Elegant Voyage
3- Mrs. Sally Shawkat, Queen Tours
4- Ms. Rania, Queen tours
5- Undisclosed name, Ex South Sinai Diving Association
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1. INTRODUCTION

1.1 BACKGROUND TO THE PROBLEM

In May 1999, The Arab Republic of Egypt, acting principally through the
Egyptian Environmental Affairs Agency (EEAA), the Tourism
Development Authority (IDA), and the Organization for Energy
Planning (OEP), together with the Government of the United States,
acting through the U.S. Agency for International Development (USAID),
initiated the Egyptian Environmental Policy Program (EEPP). Under
this agreement, Egypt is implementing a series of environmental policy
objectives and measures, drawing upon technical support and other
assistance provided by USAID.

The EEPP is a multi-year activity to support policy, institutional, and
regulatory reforms in the environmental, and regulatory reforms in the
environmental sector, focusing on economic and institutional constraints,
cleaner and more efficient energy use, reduced air pollution, improved
waste management, and natural resources managed for environmental
sustainability

One of the main tasks of EEPP is conservation (of fragile ecosystems,
areas of outstanding natural beauty, and the general environment). This
is achieved by multi-layered efforts. Regulations and enforcement playa
leading role, as does education and behavior modification. The private
sector affected by laws and regulations needs to be convinced of the value
oftheir additional burden; the public sector needs to provide structure and
incentives, as well as be cognizant of and comply with government
conservation policies and procedures.

The Egyptian Environmental Affairs Agency (EEAA) has limited
resources to fund conservation activities, and receives considerable
support from various international donors, including the U.S. Agency for
International Development (USAID). In the Red Sea region, USAID
since 1997 has provided financial assistance to fund most of the capital
and operating expenses of nature protection rangers assigned by the
Nature Conservation Sector (NCS) of EEAAA. Other USAID-funded
support includes installation and maintenance of nearly 500 mooring
Buoys for the diving industry to use.
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Together, EEAA and the USAID-funded Egyptian Environmental Policy
Program (EEPP) via the Program Support Unit (PSU), are working to
plan NCS activities in the Red Sea over the 5-year period 2001-2006,
assess funding needs, and evaluate possible funding sources to cover
these costs that are not from the government's central budget or
international donors. NCS activities include patrolling declared protected
areas, monitoring high conservation-value ecosystems and protected
species, evaluating potential environmental impacts of the extensive
developments proposed in the region, and educating the public about
environmental awareness.

One existing EEAA-initiated revenue-generating mechanism is an
entrance fee for divers and snorkelers visiting the protected area around
Giftun Islands, off Hurghada. While this system has generated revenues.,
an unintended consequence has been to shift impacts of high diving
visitation to adjacent area reefs where no fees are currently charged.

EEPP-PSU is currently assessing other possible revenue-generating
mechanisms besides the diving/snorkeling fee system. Possibilities
include concession leases in protected areas, mooring buoy user fees, and
souvenirs such as calendars, posters, CD-ROMs, and videotapes. PSU is
also evaluating means of ensuring that a significant portion of collected
revenue are transparently funneled back to nature protection activities in
the Red Sea region.

1.2 THE RESEARCH OBJECfIVES

The main objectives of this research are twofold. The First objective is to
assess willingness of visitors of the Red Sea Protected Areas to incur a
marginal additional expense as another alternative to achieve self­
sustainability of the Red Sea Protected Areas. The second main objective
is to identify the different products and or services that could be used as a
revenue generation mechanism for the Red Sea Protected Areas.
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2. THE RESEARCH DESIGN

2.1 TIlE RESEARCH METHODOLOGY

A Quantitative Research Approach was used in this research. A primary
survey was conducted utilizing Face-to-Face interviews with tourists;
both foreign and local, visiting the Red Sea cities ofHurghada and Sharm
EI-Sheikh.

Structured questionnaires have been distributed to tourists visiting the
Red Sea cities mentioned above. A total of505 structured questionnaires
were filled by face-to-face interviews.

2.2 TIlE SAMPLING TECHNIQUE

The sampling technique applied is "Stratified Sampling". This is a 2-step
process in which the population understudy is partitioned into sub
populations, or strata. Next, elements are selected from each stratum by a
random procedure, usually Simple Random Sampling (SRS) in guarantee
objectivity and reliability of the research results.

2.3 TIlE SAMPLING VENUE & TIlE SAMPLE SIZE

The Sampling Venue was the Red Sea Cities of Hurghada & Sharm EI­
Sheikh. The total sample size was 505 tourists from Egypt and Abroad.
The sample was divided into three groups. The first group included those
tourists who headed for the Red Sea to dive. The second group included
those who traveled to the Red Sea to snorkel. The third group included
those who came to the Red Sea cities ofHurghada and Sharm.

2.4 TIlE TIME FRAME OF RESEARCH IMPLEMENTAnON

The field research was executed during the months of December 2001
and January 2002. The rational of conducting the primary field research
during these two months was to overcome the low volume of inbound
tourism to the Red Sea cities of Sharm EI-Sheikh and Hurghada due to
the September II tragic events. December 2001 and January 2002
witnessed a number ofholidays in Egypt starting from Western Christmas
followed by the New Year Celebration, then Eastern Christmas followed
lastly by the Eid Holidays.
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2.5 DATA ANALYSIS

The basic data analysis has been conducted. This data analysis included
frequency distribution and cross tabulation. The process of'TIata
Analysis" began by obtaining a frequency distribution and descriptive
statistics for each variable. The information provided a good feel of the
data and insights into how specific variables should be treated in
subsequent analyses.

The frequency distribution provided a count of the number of responses
associated with the different variables. The relative occurrence, or
frequency, ofdifferent values of the variable is expressed in percentages.
A frequency distribution for a variable produced a table of frequency
counts, percentages, and cumulative percentages for all the values
associated with that variable.

The frequency distribution was used to construct a "Histogram", or a
vertical bar chart in which the values of the variable are portrayed along
the X axis and the absolute or relative frequencies of the values are
placed along the Y axis. The histograms constructed examined whether
the observed distribution is consistent with an expected or assumed
distribution. The Frequency distribution tables for the researches
implemented in the cities ofHurghada & Shann EI-Sheikh are attached.
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3. HURGHADA RESEARCH FINDINGS

3.1 The Sample size & Tbe Sample Demograpbics

The research was conducted with a sample size of 250 respondents in
Hurghada. The sample demographic profile was 65% male between the
ages of 16-45. 83% of the respondents are married or engaged. In tenns
of education, 54% hold a bachelor degree while 29010 possess a post­
graduate degree. As far as occupation is concerned, 42% of the
respondents work as a private sector employee while 35% are
government employees, 25% are business owners and 13% are in the
academic field.

In regards to nationality, the sample was composed of 80% foreign
tourists (200 respondents) and 20% Egyptians (50 respondents). Among
the countries represented in the sample, the United Kingdom topped the
list, followed by Gennany, Holland. Other Western European countries,
Russia, USA, and Libya were represented in small numbers.

The reason for the sample being less diversified than that of Sharm EI­
Sheikh is that field researchers were restricted to survey only at specific
locations (diving centers and hotels) that were willing to cooperate on this
project

In general tenns, "Reef users" constituted 56.4% of the sample. The
"Reef users" population could be subdivided into three groups, namely
Divers, Snorkelers, and "Non Reef Users". 65% of the foreigners (130
respondents) in the sample practiced a "Sea-related activity" compared to
only 22% of the Egyptians (II respondents).

Furthermore, 80% ofthe foreign respondents are divers compared to only
27% of the Egyptians. The rest of the respondents were only snorkelers.
It is important to state that the percentages of ''Reef users" versus "Non
Reef users" in the research sample are not reflective of the population
under study since the sample was stratified to emphasize ''Reef users"
more. However, within the ''Reef users" strata, the breakdown of divers
and snorkelers is a true representative of total population of ''Reef users"
understudy whether Egyptians or foreigners.
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• 3.2 The Frequency of Visiting Natural Areas
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Respondents were asked the following questions:
- During tire pastyellT, Irow mlmy times diJIyou visit tJais 1DctIlio"t
- How mQllY times diJIyou visit otlrer "atrmu IlretIS ill Egyptt
- How many times did you visit otlrer nlltllralllretlS ill otlrer countriest

TIrey wereprovided witlr tire foOowillg close ended ranges; onu, twice, tltne U1

four times, QIId more tltQII 4 times.

•
•

•I

•

In regards to the "Frequency of Visits to Burghada during Last Year',
more than a third of the respondents cited this visit as a repeat one. 60%
of those repeat visitors stated that this visit is their second one. Half of
the respondents indicated also that they have visited other tourist
locations in Egypt 55% out of these respondents indicated they have
visited other locations more than once.

Close to % of the respondents indicated that they have visited natural
areas in other countries within the last year. More than half of these
respondents cited their visits to be more than 4 times during the last year.
Figure 1 depicts the above findings.

Figure 1: Frequency of Visits to Burghada Natural Areas &
Other Destinations
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., 3.3 The Visit Main Purpose

I

Respondents were asked the following question;
- What is tire main purpose ofyour natural lITeas vacation t (Choose aU
applicabk)

1. Diving 2. Snorkeling. 3. Desert Activities
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4. RehJxation 5. AU oftlte IIbove. 6. Otlto ..
When asked about the "The Visit Main Purpose", relaxation topped the
list among more than three quarters of the respondents, whether
Egyptians or foreigners. However, as shown in Figure 2, a higher
percentage of foreigners cited diving, snorkeling, and desert activities. A
negligible number of foreigners cited surfing, business, and attending
cultural events as the main purpose of their visit

Figure 2: Main Purpose ofVisits to Natural areas
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3.4 The Vacation Package Details

Respondents were asked the fol1owing questions;
1- W1J1lt WQS the duration ofyour visits on the average?

1. Less than a wk 2. One wk 3. 1 -2 wks 4. IIIore tlttUllwks

2- Was your vacation package aU iIlclllsive (i.e. package iIldudillg
IICcollllllodation, ftHHI. transpartation, and recrelIdotud activities)?
1. Yes, covued evoythillg.

2 Partial: i.e., accommodldion, recreation, sollie or II1l food "",
transpartation NOT iIlduded

3. Accommodation/some or aUfood only

3- Can you estimate tlte total price range ofyour entire VIICiIIion rUldudillg
transportation, lodging, recreation,food)?
1. 425 -1300 LE.(Sl00-300) 2. 1301 - 2125 LE. ($301-500)
3.2126-3200 LE (S500-750) 4. 3201-4250 LE ($751-1000)
5.4251-6375 LE ($1001-1500) 6. More titan 6375 LE (>S1500)

In regards to the "Visit Duration", major differences between Egyptian
and foreign respondents exist. 94% of the Egyptian respondents stayed a
maximum of one week as opposed to 91 % of foreign respondents staying
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2. 415 -1300 LE.($101J...300)
4. 1116-3100LE ($501-750)
6. More thlUf 4150 LE (>$I(J(J(J)
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up to two weeks. This finding is consistent with that ofShanD.

As for the "Type of Vacation Package", more than 213 of both foreign
and Egyptian respondents had an "All Inclusive Vacation Package". This
finding is also consistent with that ofSharrn research.

Within the "All-Inclusive Vacation Package", more than 3/4 of foreign
tourists paid more than $500 (75% ofdivers, 85% of snorkelers, and 81 %
of ''Non Reef users").

On the other hand, most of the Egyptians, divers, snorkelers, and "Non
Reef users", paid between $100-300 for their vacation packages. In
general, foreigners paid higher amounts than Egyptians. This difference
could be related to the differences between Egyptians and foreigners in
terms of the hotel rates quoted to them, or to differences in their length of
stay, or to differences in the cost of the transportation mean they used.

However, in general, Hurghada is a cheaper location compared to Sharm
whether for Foreigners or Egyptians. In addition, it should be noted that
differences in prices, between ''Reef users" and ''Non Reef users", is
minimal. This could be related to the fact that most of the diving centers
in Hurghada do not really offer hotel services that can raise prices similar
to those levels prevailing in Sharm. It should also be noted that Egyptian
"Non Reef users" in Hurghada did not have the same entertainment
options like the ones in Sharm during the research duration.

3.5 The Prices of Vacation Package (excluding tTansDOrt2tionl.

Respondents were asked the following question;
- 0", you estimll1e the price rtlnge ofyour WlCtItion NOT indll4illg
trIUIsportllJion7

1. Less thlUf 415 LE. (<$100)
3.1301-1115 LE. ($301-500)
5.3101-4150 LE ($751-1000)

In the case of foreign respondents, three quarter of the respondents paid
above $300. Close to half of the foreign divers paid $301-500 while 213
of snorkelers and ''Non Reef users" paid the same. Divers seem to be
paying less for their vacation package than their ''Non Reef users"
counterparts. Yet, this could be explained by the fact that "Reef users" in
Hurghada spent a lot more on recreational activities separate from their
packages. Figure 3 illustrates the Vacation Package Prices.
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Figure 3: Foreigners' Vacation Package Prices
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On the other hand, Egyptians, snorkelers and non reef users, were mainly
divided between those who paid less than a $100 and $100-300. Figure
4 illustrates the Vacation Package Prices.

• Figure 4: Egyptians' Vacation Package Prices l
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3.6 The Transportation Mean and The Transportation Cost

••

Respondents were asked the following questions;
1- WhIlJ lTtlllsportation means did yo""se to naclt tltis 1oaIIiD,,1

1. TOllr bllS 2 Phute 3. Priwte ctU

4. PIIblU: bllS 5. OtIter •••••••••••••••••••••••••••••••••

•
2- WhIlJ WIIS tlre cost ofyo"r tTtmsportlllio" to tlris 1oaIIiD,,1

1. Less t1rIIII 215 (<$50) 2215 - 425L.E.($50-100)
3.426 -1300 L.E. ($101-300) 4. 1301 - 2125 LE. ($301-500)
5. MOrt! tlrllll 2125 LE (>$500)

I Raw IlUIIIbers are used here instead ofpercenlageS in order to avoid misrqlresallati oftbe firwlinls
since the Egyptian sample consisted ofonly 50 respondents.
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In regard to the "Mean of Transportation Used", more than three
quarters of the respondents used air transportation to reach Hurghada
The remaining one quarter of the respondents used tour buses.

In regard to the ''Transportation Cost", foreigners had a higher
transportation cost than Egyptians. While the transportation cost for most
Egyptians was below $100, more than three quarters of the foreign
respondents paid more than $100. Most European respondents paid
between $100-300.

3.7 Additional Expenditures

Respondents were asked the following questions;
1- How much dUlyou spend on food (outsilh your]Hld4ge ifIIpplicGlJIe)t

1. Less110 LE. (<$25) 2 110 - 340 LE.(S25-80)
3. 341 - 850 LE. (SB1-200) 4. More thlUl 850 LE.(>$200).
5. Nothing (offer WGS all inclusive)

2- How much dUl you spend in totll1 Oil recretltiolUlllICIivities (olllsUk :IOfU
]HId4ge ifIIppUcll6k)7
1. Less thlUl 425 LE. ($100) 2425 -1300 LE.(S101-300)
3. 1301 - 2125 LE. ($301-500) 4. More thlUl 2125 LE (>500s)
5. Nothing (offer WGS all indusive)

3- How much didyou spend Oil purchllSe ofgifts, SOUl'ellirs or __rWbiliIJ
products Oil lIVeTIlge per visit7
1. 110 LE. or/ess ($25) 2 110 - 340 LE.(S26-10)
3.341- 850 LE. ($81-200) 4. More thlUl 850 LE (>200s)
5. Nothing

In terms of "Ad-ditional Expenditures", food was on top of the list with
69010 of the respondents purchasing food over their packages. Gifts had
also a big share in terms of additional expenditure (49%), followed by
recreation (40%).

It should be noted that a small difference exists in the number ofEgyptian
and foreign respondents paying additional expenditures. On the other
hand, major differences exist between Egyptian and foreign respondents
in their level of expenditure. More foreign respondents spent more on
food and gifts, while more Egyptians spent more on recreation. This is
shown in the figure 5 presented below.
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Figure 5: Additional Expenditures over Package
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Furthennore, foreign and Egyptian respondents had different patterns in
their food expenditure. While 40% ofboth groups had an expenditure of
less than $25, 26% of foreigners spent more than $80 when compared to
only 6% of the Egyptians.

As for recreational activities, foreign "Reef users" had significantly
higher expenditure on recreational activities than their "Non Reef users"
counterparts. More than 2/3 of both divers and snorkelers had an
expenditure of more than a $100, as opposed to only 22% of "Non Reef
users" spending the same amount. Most Egyptians (95%), whether divers,
snorkelers or ''Non Reefusers" spent less than $100. This finding could
be attributed to the lack of recreational facilities in Hurghada
Furthennore, a larger percentage of the Egyptian respondents practiced
snorkeling; which is considered a less expensive sport than diving.

In regard to the "Level of Expenditure" on gifts or souvenirs, foreigners
also spent more than Egyptians. While all Egyptians, who bought gifts.
spent less than $25, 40% of foreigners spent more than $25.

3.8 The Natural Sites Visited

Respondents were asked the following question;
- Wlticll sites didYO" visitt

1. Ras- MolltutJmed 2 Gif"",Islturtb 3. StnIiU ofTrrtI1I
4. Thist/egorm wreck 5. Brotllers' Islturds. 6. 0tJrer (pis. spedh)••••••••••••

In terms of the "Natural Sites Visited" by "Reef users", Giftun Island
topped the list (75%), followed by Ras-Mohamed (30010), Thistlegorm
wreck (22%), Brothers Islands (16%), and the Straits ofTiran (14%). A
small percentage of the respondents stated using Hotel Premises for
snorkeling (18%). A very few number visited Safaga, Turtle Bay, Umm
Garnmar, Abu Nahas, and Abu Hashish.

26



•

•

•

•

•

•
•

•

•
•

I

•
I

•
•
•

3.9 The Access Fees

Respondents were asked the following questions;
1- Do YOIl thinkYOIl were chtuge4 lUI access fee for t!lJtrlUlce UI this IUIt1UYIl

tuell? 1. Yes 1. No
2- How milch dOYOIl think is «fairfeefort!IJtrlUlceperdily?

1. Less thlllJ 5 LE. ($1) 1. 5-10 LE. (1-2$) 3. 13-22 LE. $-5)
4. 23- 40 ($6-9) 5. more thlUl 40 LE. (9$)

3- AreYOIl willing to pay « o"e-timefee for «Io"gerperiod(_lUll ptISS)?
1. No 1. Yes (pis. stille how Io"g) ••••••••• (And $ williIIg UI JHIY) ••••••••_

When asked about payment of "Access Fee", three quarters of the
respondents mentioned paying access fees for the "Giftun" and/or
''Brothers Islands".

In terms of the amount that they believe is fair as an "Entrance Fee" to
such locations, 37% of the foreign respondents designated the currently
charged $2 for Giftun as a fair fee, while 20010 cited it should be more.
The rest of the ''Reef users" (43%) thought that a fair "Entrance Fee" for
Giftun should be lower. This may indicate that "Reef users" believe that
higher fees should be reflecting quality services, which seem lacking in
Hurghada at the moment 42% of Egyptian ''Reef users" also designated
less than $1 to be the fair fee. This recommended fee is lower than the $
I currently paid by Egyptians. Another 42% thought that a fair fee would
lie between $1 and $2.

Similarly, although one third of ''Reef users" stated that they are not
willing to pay for a longer pass period, more than haIf of those who were
willing to pay opted for the ''One-Week'' Pass Option. As a matter of
fact, visitors of the Brothers Islands are currently paying a One Week
Pass at a packaged price of$35 (7daysx$5).

3.10 The HyPerbaric Chamber Insurance

Respondents were asked the following questions;
1- DidYOIl pay hyperbaric chllllfber insllranceper diIy?

1. Yes. 1. No (go to Q 24) 3. Do" 't bow (go UI Q 24)
2- How milch tW/YOIl pay?

1. Less thlUl 5 LE.(Sl) 1. 5 LE.($I)
3.10 LE. ($2) 4. More thlUlIO LE.($2)

3- How milch wollldyou be williIIg to payfor II per diIy?
1. Less thlllJ 5 LE.($1) 1. 5 LE.($I)
3.10 L£.($2) 4. More thlUlIO LE.($2)

In regard to payment for Hyperbaric Chamber insurance, slightly more
than a quarter of the divers reported paying it while more than a haIfwere
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not sure whether they paid for it or not Moreover, only a quarter of those
who paid the insurance fee recalled paying $1. The rest of the
respondents were guessing the amount they paid.

3.11 The Additional "Reef-Related" Expenditure

Respondents were asked the following question:
- How much didyou spend on diving, snorkeling, or otlter sell 1HJse4 tu:tiYitin
(outside yourptlckJlge ifIlJ1plkllble)7

I. Less thtul425 L.E. ($100)
3. 1301 - 2125 L.E. ($301-500)
5. Nothing (offer -.s oll inclusiYe)

As an "Additional Reef-related Expenditure" slightly more than half of
the "Reef users" paid extra for some of their diving and snorkeling
activities separate from their vacation package. More than 72% of
foreigners spent more than $100 over their vacation package to snorkel
and dive in comparison to Egyptian snorkelers who spent less than $1 ()()
over their vacation package.

3.12 Sources of Funding Nature Conservation

Respondents were asked the following question:
"If this Nlltural Habitllt LocIltiDII lleeds mon ~_ for IUItJU'e

cOlIServtdU1II, how should this be jintulced7" (Mon thtuI 0_ cIwi« CtHIJ4
beseleetd)
I. Fen chtugedfor Ill1ture-lHJsed reawJtiDlIIIIlICliviIies.
2 Goverllmellt Subsidies tuld FUlldillg.
3. DOIlIltiDIIS.
4. seUing Products Ellursed by ntzlrln aJllSerWltiDlI NGOs.
5. Others; pletlse specify "

When asked about the ''Sources Suitable for Funding Nature
Conservation", "Charging a User Fee for Using Nature Areas" topped
the list, followed by "Products Endorsed by Nature Conservation NGOs",
and "Government Subsidies". ''Donations'' carne next with a lower
percentage compared to the Sharm research findings. 8% ofrespondents
mentioned ''Imposing Taxes on Sea Front Hotels and Diving Centers".
3% of respondents added "Special Events". Table I provides details of
the recommended sources of funding Nature Conservation.
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fFa diudedSoT bl I Ra e . ecommea arees 0 a II!.
Source ofFuntlbrl! R_tuIeats "

Cbal'2ial! a User Fee for Usia!! Nature Areas 70"11>
SeUiag Products Eadorsed by Nature Coaservatioa 70"11>
Groups
Govemmeat Subsidies 66%
DoaatioDS 28%
Imposiug Taxes oa Sea Froat Hotels and Diving 8%
Ceaters with Direct Sea View Access
Special Eveats 3%
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From Table I, we can conclude that "Selling Products Endorsed by
Nature Conservation Groups" is a viable source of funding outside the
realm ofrelying on "Government Subsidies" and "Charging a User Fee".
Donations can also be a useful source offunding.

3.13 Products suitable to Fund Nature Conservatism & Respondents
Willingness to Purchase

Respondents were asked the following questions:
1- Which kituI ofproducts, ill your opillioll, is bdts SJlite4 (IS " »111« of

funtlbrg for nature conservation' (You am stille more t111111 one)
2- Among some oftile optioflSforl'tlisillg funds for nature COIlSD'PlllioIl 11ft*

foUowing. Which oftlleseproducts 11ftyou wiJJillg 10 payfor, IUUlItow I1Id
11ftyou willing 10 pay' (you am select one or IIIore)

I. CiIlendiIn 2. Postcllrd3. J. MIIp$
4. T-sldm 50 Hm. 6. W"WIlJfe posID'S

When asked about what type ofproducts that could be endorsed by nature
conservation NGOs and used as an option to fund nature conservation,
respondents chose T-shirts, Hats, Maps, Calendars, and Posters.

•
When respondents were asked about the products they are willing to pay
for and how much they would be willing to pay, some respondents were
either not familiar with the prevailing prices or they were reluctant to
assign a price for the products without seeing a specimen to inspect
Hence, field surveyors opted for asking them what they would be willing
to pay on top of the prevailing retail price for funding nature
conservation.

•
•

Table 2 illustrates the percentage ofrespondents who are willing to pay to
buy the different products that could be used as a mean of funding nature
conservation.

•
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Table 2: Poteutial Products for FoudiD
Product RespolldelllS" *

Postcards 59"/0
T-shirts 38%
Maps 34%

Posten 24%
Hats 24%

Caleudan 19"/0
• Per=llIges are out oflbe lolaI saq>le SIZe

•
III

•

Most respondents who were willing to buy these products indicated their
willingness to pay additional $1-2 if such products will be used to fund
nature conservation. Moreover, "Reef users", who constituted a large
percentage of the sample, were willing to pay more money for "User
Fees" or "Donations" and "Purchase of Products" as potential sources of
funding.

Ii 3.14 Products That Need Improvements

a:

•
Respondents were asked the following question:

- Which ofthefollowillg products woulJlyou like to see iJIIprow.nd",,1
1. ClI1eIIdan 1. PostClU'ds. 3. Maps 4. T-slrirts
5. Hills 6. W"ddlife posters. 7. other (spedfy) .•••••••_

When asked about which of the following products they like to see
improvement on, 45% of the respondents agreed that T-shirts need
improvement while 28% saw an improvement is needed in Postcards.
Table 3 provides a listing of those products that need improvements.

otJTab e 3: Products .. ueed ofImprovem
ProtbIct Respolldents "
T-Shirts 45%

Postcards 28%
Maps 24%

Posten 19"10
Hats 10%

Caleudan 8%•

I.

Table 3 indicates that there is a marketing opportunity for providing a
specific design of"T-Shirts" for funding nature conservation.

•
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3.15 Services Suitable to Fund Nature Conservation

Respondents were asked the following questions:
1- In your opinion, which ofthe services you mmtiondaJuJd be ust!tl1D

gentmlte funds for nlltllre conservaJion? (You CIUI stIlU more tJuut DIU)

2- Among some ofthe optionsfor rllisingfundsfor nlltllre aJltServaJiollfUr tlu
foUowing. Which ofthese services fUryou willing to payfor, IUUl11_ ."ch
fUr you willing to pay? (You CIUI sekc1 one or more)

I. Genertl1 elllrtmCt! 4. 1HHIt moorilrXIlSt!
1. SnorteJillg 5. PIItrt1ls lipJNUk rt1118t!'7
3. Diving 6. MolfitJlrilrXIlelllth ofcond reels

When asked about the services suitable for funding nature conservation,
more than halfof the respondents stated that all services could be used to
fund nature conservation.

It should be noticed that one quarter of the respondents specifically
mentioned the use of "Entertainment Events" as a possible source of
funding nature conservation. 12% ofrespondents mentioned "charging A
User Fee for Sea-related Activities", while 4% ofrespondents mentioned
''Guided Tours" and "Aquarium or Natural History Museum
Development".

When "Reef users" were asked about those services and/or activities that
they are willing to pay extra money for them if they are used as a
potential source of funding nature conservation and how much they are
willing to pay for them, 63% and 58% of the respondents mentioned
snorkeling and diving activities respectively. The results are provided in
tables 4 and 5 stated below.

Table 4: % of Resll ondents Willin2 to Pav Enn
Service Type Respondmts PUCt!1ItJIgt! W"rI1bIg ID Pq

Extra to Fund Nlltllre CDIIsnwditHt
Snorkelin2 63%·

Divin2 58%"
"General Entrance Fee" 68%
Foreip "Reef nsen"z

"General Entrance Fee" 9"/0
E2YPtian "Reef osen,,)

• Percentages are out of total Snorkelers.
•• Percentages are out of total Divers.

Table 4 shows that more than half of both divers and snorkelers are
willing to pay extra for nature conservation. Table 4 also demonstrates

, Natural atU was DOt specified, however, assumptions here an: based on a 2S fee for Gifbm.
) Natural atU was DOt specified, however, assumptions here an: based on a IS fee for Gifbm.
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•
that 68% of foreign "Reef users" are willing to pay additional money in
the fonn of"General Entrance Fee" than their Egyptian counterparts (9010)
to raise funds ofnature conservation.

Ii Add°tj at F ChT bl 5 P obi Sa e : 0551 e ervJces or I on ee U£1Jl£
Type ofService Respondents Peruntllge W"l1liItg to Pq

Extr4 to Fund NlI1IIre Cotuen'tlliotl
Monitoring Health of 48%-

Coni Reefs
Patrols by Park 37%-

Ran2ers
Boat Moorin2 Use 37%-

• Percentages are out oflotal RecfUscrs.

•

-
•
•

Meanwhile, Table 5 indicates that close to half of ''Reef users" are
willing to pay extra for ''Monitoring the Health ofCoral Reefs".

-
-j

•
II

The table also indicates that 37% of ''Reef users" are willing to pay extra
money for the Patrolling service by Park Rangers. Similarly, 37% of the
respondents were willing to pay extra money for Boat Mooring Usage.
Thus, one may argue that respondents from Hurghada seemed willing to
pay more for a number of "Sea-related Services" than in Sharm. One
possible explanation could be attributed to the differences in the
demographic profiles of respondents in the cities researched.
Respondents in the Hurghada sample were more highly educated in
comparison to the Shann sampleo

I

•
I

•
•
I
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4. SHARM EL-SHEIKH RESEARCH FINDINGS

4.1 The Sample size & The Sample Demographics

The research was conducted with a sample size of 255 respondents in
Sharm El Sheikh. The sample demographic profile was 700/0 male, in the
age bracket 16-45 (90%). 50% of the respondents are married while the
other 50% were either engaged or singles. In Education tenns, 54% of
the respondents hold a bachelor degree while 26% hold a post-graduate
degree. In terms ofOccupation, 44% of the respondents are employees in
the private sector while 28% are business owners.

In regards to Nationality, 36% of the respondents were Egyptians (93
respondents) and 67% were foreign nationals (162 respondents). Among
the countries represented in the sample; the United Kingdom, Gennany,
Russia, Holland, Italy, USA, Australia, and Canada Other Western and
Eastern European countries in addition to some Arab countries were
identified but in negligible numbers. (please refer to the Tabulations
Document for more details).

In general terms, "Reef users" constituted 66% of the sample (168
respondents). 82% of the foreign tourists (128 respondents) practiced a
''Sea-related'' activity while only 43% of Egyptians (40 respondents) did
so.

In regards to the nature of the "Sea-Activity" practiced, 800/0 of the
foreign respondents are divers, as opposed to only 40% of the Egyptians.
The rest of the respondents practiced snorkeling.

4.2 The "Frequency of Visits to Natural Areas"

Respondents were asked the following questions:
- Dllring tire JHISI yetU, /row "'lUIy times diJl yoIl visit tlris 1DctJIiD,,'
- How "'lUIy times did)'Oll visit otlrer"lItlIral_ ;" Egypl7
- How "'lUIy times diJl)'Oll visit other "lItlIral _ ;" otlrer collMlies1

TIrey were provided witlr tirefolJowiJrg close mde4 rtlIIges; o"ee. twice, tlrree UI
fOllr times, IUId ",ore thlUl 4 times.

In regards to the "Frequency of Visiting Sharm during Last Year',
close to half of the respondents cited this visit as a repeat visit 400/0 of
those repeat respondents (20% of the whole sample) cited visiting Sharm
more than twice.
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Figure 6: Frequency of Visits to Natural Areas in Sbarm and
Otber destinations.

It is worth mentioning that 50% of the respondents indicated that they
have visited other locations in Egypt and 55% of those respondents
indicated they have visited other locations more than once.

Close to 2/3 of the respondents indicated that they have visited natural
areas in other countries within the last year. More than half of those
respondents cited their visits to be more than 3 times during the last year.
Figure 6 illustrates the above findings.

3-4 times mont than 4
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4.3 The "Visit Main Purpose"

• Shann • Other natural areas In Egypt • Natural areas In other countries
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Respondents were asked the following question;
- Willi is the main purpose ofyour nlltUraJ tueiIS WlCtIIion! (cJwose till
IIJIpIiadJle)

1. Divilfg 1. Snorkeling. J. Desert Actiritia
4. RelIDcadon 5. AU ofthe dove. 6. Other •••••••••••••••

When asked about the "Visit Main Purpose", relaxation was mentioned
as the main purpose among two third of the respondents (both Egyptians
and Foreigners). However, as shown in Figure 7 below, a higher
percentage of foreigners cited diving, while Egyptians cited desert
activities. As for snorkeling, a minor difference between both groups was
noticed. Few foreign respondents cited walking and golf as the main
purpose of their visit.

•

•

•

•

•

•

•

•
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•
•
•
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•
Figure 7 illustrates the findings for the main "Purpose of the Visit".
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• 4.4 The Vacation Packae:es Details

•
•

Respondents were asked the following questions;
1- Whllt was till! duNltioIl ofJ1f1ur visits 011 t1It! 1IVt!rtIg1!1

1. Less tllQllII wi 2 Olll! wi 3. 1 -1 wb 4. ilion tA.. 1wb

•
•

1- Wa J1f1ur VIIaIdoIl pIIckilgl! II1J iIIclusive (Lt!. fHIdiIgl! iIIclrldill6
II«OlIIlIIodIItioll,food. trtuIsporllltioll, QIId recrutiotud 1Idiritit!s)1
1. yt!S, csVt!1Wl t!Vt!rythillg
2 ptU1itlJ: it!., IICCSllllllodlltioll, ncrutioll, SOllll! or II1J fotM "",
IrtUIsporlIItioll NOTillclMlktl
3. Accollllllodlltiolllsollll! or II1Jfood ollly

•

•
3- CQII J1f1U 1!SIimtdt! till! Iotmprict! rtIIIgt! ofJ1f1ur t!IItirt! VGCIIdDII (iIIdMdiII6

IrtUIsportlltioll, lodgillg, ncnIItioll,food)1
1.415 - 1300 LE.($100-3OO) 2 130/-1115 LE. ($301-500)
3. 1116-3100 LE ($500-750) 4. 3101-4150 LE ($751-1(J(J(J)
5.4151-6375 LE ($1001-1500) 6. Mon thQII 6375 LE (>$1500)

In regards to the "Visit Duration", there were major difference between
Egyptian and foreign respondents. 90% of the Egyptian respondents
stayed a maximum of one week as opposed to 9QOAI of foreign
respondents staying between one week and two weeks.

As for the "Type of Vacation Package", 2/3 of the foreign respondents
had an "All-Inclusive Vacation Package" in comparison to only 1/3 ofthe
Egyptian respondents. It should also be noticed that 50% of the Egyptian
tourists reported purchasing packages that included accommodation and
food only.

•
Among Foreigners, 86% ofdivers, paid above $750 as opposed to 72% of
"Non Reef users", while only 33% ofsnorkelers paid the same amounts.
The small difference between divers and non reef users may be attributed
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2 425 -1300 L.E.(llDO-300)
4.2126-3200 LE (1501-750)
6. More thllll 4250 LE (>$1000)
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to the fact that divers may have opted to stay at diving centers hotels.
These hotels are considered cheaper, offering good packages to divers.
The big difference, however, between divers and snorkelers is due to the
fact that snorkelers do not pay as much as divers for their reef related
activities, while they can enjoy the cheap accommodation of diving
centers like divers.

Among the Egyptian respondents, only 25% of divers paid more than
$500 as opposed to 54% of "Non Reef users", and 33% of snorlcelers.
This difference might be attributed to the recreational activities available
for ''Non Reef users". These recreational activities include parties which
were organized daily during the Eid Holidays. The difference, however,
between snorkelers and divers can be explained by the fact that Egyptian
snorkelers may have also attended some of the recreational events held
since unlike divers they are not following tight schedules for diving and
are free to attend events.

In general, Foreigners paid higher amounts than Egyptians. This finding
could be attributed to differences between Egyptian and foreign tourists
in the hotel rates quoted or to differences in the length ofstay, or the type
of currency used or to differences in the cost of the transportation mean
used.

Some respondents reported having packages that included
acconnnodation, food, transportation but no recreational activities.
However, prices for their packages were similar and sometimes even
higher than those reported by the former group. Taking into account that
this group should have been paying less since they are not paying for
recreational activities, this can only indicate that ''Non Reef users"
generally opt for luxurious hotels to indulge themselves and relax.

4.5 The Prices ofPacka1!e (excluding transportation}

Respondents were asked the following question;
- Om you estimtlJe the price 'lIlIge ofyou, vaanioll NOT btdlltIiJIg
trtIlIspol'Ultioll?

1. Less thllll 425 L.E. (<$100)
3. 1301 - 2125 LE. ($301-500)
5.3201-4250 LE ($751-1000)

More than 50% of foreign respondents paid above $500. There were
some differences between foreign divers (67%), snorkelers (53%) and
''Non Reef users "(55%). Figure 8 illustrates the Vacation Package
Prices.
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On the other hand, Egyptian "Non Reefusers" paid more than their "Reef
users" counterparts. This is mainly due to the attendance by Egyptians of
special entertainment events and other recreational activities (51 % for
"Non Reef users", 37% for divers, and 290/0 for snorkelers).

Figure 9 illustrates the Egyptians' Vacation Package Prices.

Figure 9: Egyptians' Vacation Package Prices
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4.6 The Transportation Mean and The Transportation Cost

Respondents were asked the following questions;
1- What transportation meJUls didyou use to retICIr this IDcatiDn7

1. Tour bus 2. Pllme 3. Private CtlI'

4. PIIblie blls S. Other .

2- What -.s the cost ofyour transportotion 10 this IDcatiDn7
1. Less Ilion 215 (<$50) 2. 215 - 425 LE.(S5(}"100)
3.426 -1300 LE. (S101-300) 4.1301 - 2125 LE. ($301-500)
5. More Ilion 2125 LE (>$500)

In regard to the "Transportation Mean" used, haIf of the respondents
came to Shann by plane. Similarly, a quarter of the respondents came by
private car while the remaining quarter used tour buses, public buses, or
private taxis.

In regard to the "Transportation Cosf', foreigners incurred a higher
transportation cost than Egyptians. While Egyptian transportation cost
was mainly below $100, more than Yz of the foreign respondents paid
over $100. Those who paid less than a $100 were mainly residing in
Egypt and other neighboring Arab countries.

European and Russian tourists were equally divided between those who
paid between $101-300 and those who paid between $ 301-500. Most of
those coming from the UK and Russia were in the lower paying category
as opposed to those coming from other European countries.

.:
j

I . 4.7 Additional Expenditures

Respondents were asked the following questions;
1- How mucll didyou spend on food (outsUh yourpadJlge if1Ipp/ictt1Jle)7

1. Less110 LE. (<$25) 2. 110- 340 LE.(S25-80)
3. 341- 850 LE. ($81-200) 4. More Ilion 850 LE.(>$200j.
5. Nothing (offer -.s G1lin~)

2. 110 - 340 LE.(S26-80)
4. More Illan 850 LE (>100$)

•
II

•
II

2- How mucll didyou spend in 1011I1 on recreationll1 tu:tivities (outsiJk FOIIT
padJlge ifIIpplkGble)7
1. Less Ilion 425 LE. (SIlO) 2. 425 -1300 LE.(S101-300)
3. 1301 - 2125 LE. ($301-500) 4. More Ilion 2125 LE (>500$)
5. Nothing (offer -.sG1l indusive)

3- How much didyou spend on purcllllSe ofgifts, souvenirs or memonzbiliil
products on IIVeNIge per visit?
1.110 LE. orless ($25)
3. 341 - 850 LE. ($81-200)
5. Nothing
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In tenns of"Additional Expenditures", food topped the list with 85% of
respondents purchasing food over their vacation package. Recreation had
also a big share as an additional expenditure (73%), followed by gifts
buying (61 %). There were some differences between Egyptians and
foreigners in tenns of the percentage of respondents incurring additional
expenditure as well as the level ofexpenditure.

In general, it was noticed that Egyptians spent more on food and
recreation, while more foreign tourists spent more on gifts. Figure 10
depicts these differences between Egyptians and Foreigners in their
spending patterns.

Figure 10: Additional Expenditures over Package
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In tenns of ''Spending Amounts", both foreign and Egyptian respondents
had similar spending amounts in their food expenditure. Almost ¥c of
both groups were divided equally between two spending ranges namely
"$ 25-80" and ''$ 81-200".

As for recreational activities, foreign divers and snorkelers spent,
significantly, more on recreational activities than "Non Reef users".
While 67% of divers and 42% of snorkelers had an expenditure of more
than a $100, only 17% of"Non Reef users" spent a similar amount

On the other hand, Egyptian ''Non-Reefusers" spent more on recreational
activities than their "'Reef users" counterparts. This is mainly attributed
to attending the various entertainment parties held during the Eid
Holidays in Sharm. 67% of Egyptian ''Non-Reef users" as opposed to
15% of divers spent more than $100. However, Egyptian snorkelers also
had a high recreational spending; 55% of them spent more than a S100;
this may be due to attending the seasonal recreational events.
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In regards to the level of expenditure on gifts and souvenirs, foreign
tourists spent more than their Egyptian counterparts. 72% of foreign
respondents spent more than $25 as compared to 60% of Egyptian
respondents spending the same amount

4.8 The Natural Sites Visited

Respondents were asked the following question;
- Which sites didYOII visit?

1. Ras Mohammed 2 Giftlln Islluuls 3. Slrtlils olTrrtIII
4. Tlristlegonn wreck 5. Brothers'ls1llllds. 6. Ot1Ier (pis. spedh)••••••••••••

In terms of the ''Natural Sites Visited", 83% of the respondents visited
Ras- Mohamed, 48% visited Straits ofTiran, 21% visited the Thistlegorm
wreck. and only 18% snorkeled within the hotel premises. A very
negligible number visited the Dunraven wreck.

As far as visiting other natural sites outside Sharm. a number of
respondents mentioned visiting the Giftun and the Brothers Islands,
Dahab, Safaga, Taba, and St. Catherine.

4.9 The Access Fee

Respondents were asked the following questions;
1- DoYOII thinkYOII were chtuged a flCUSS1«lor OIl1'IUIu III tJris 1UIIlU'fII

Ut!ll? 1. Yes 2 No

2- How milch do YOII think is flltlir1«lor entrtUlu per tItq?
1. Less tha 5 LE. ($1) 2. 5-10 LE. (1-2$) 3. 13-22 LE. ($3-5)
4. 23- 40 ($6-9) 5. more tha 40 LE. (9$)

3- AreYOII willing to JHZY fI one-time1«lor fllonger period (setIS4_ ptISS)t
1. No 2. Yes (pis. stille how long) .••..•••• (And $ willbIg III JHIF) ••••••••_

When asked about payment of "Access Fee", % of the respondents
mentioned paying access fees for Ras-Mohamed, the Giftun and Brothers
Islands. A quarter of the ''Reef users" were not aware of the Entrance
Fee.

As for the amount that they believe is fair as ''Entrance Fee" to such
locations, 60% of foreign respondents and 50% of Egyptian respondents
designated the fees currently charged ($5 for foreigners and $1 for
Egyptians) as being a fair deal.
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4. More tlrlUl10 LE.($1)
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Only 12% of foreign respondents believed that the "Entrance Fee"
should be higher as opposed to 30% oftheir Egyptian counterparts.

While 86.3% of "Reef users" stated that they are not willing to pay a fee
for a longer pass period, half of those who were willing opted for a "One­
Week pass" option.

4.10 The Hyperbaric Chamber Insurance

Respondents were asked the following questions;
1- DiJIYO" JHIY hyperlHuic chfl1llber UrsIlNUfce per tlily7

1. Yes. 2. No (go to Q 24) 3. DOII't k1Iow (go III Q 24)

1- How milch diJlYOIl JHlY7
1. Less tlrlUl 5 LE.($I)
3.10 L.E. ($1)

3- How milch wollidYOIl be williIIg III JHIYlor itper tlily7
I. Less tlrlUl 5 LE.($I) 2. 5 L.E.($I)
3. 10 L.E.($1) 4. More thlUl 10 L.E.($1)

In reference to the payment of hyperbaric chamber insurance, half of the
divers reported paying it while 1/3 were not sure whether they paid for it
or not. Moreover, 2/3 of those paying the insurance reported paying $1.
The other 1/3 of the respondents believes they paid more. 50% of the
divers were willing to pay $2 or more for it. This is more than the
currently charged fee of$ I.

4.11 The Additional "Reef-Related" E!J)enditures

Respondents were asked the following question:
- How milch diJlYO" spelld 011 diving, sllorkeling, or other _1HUetI tu:tiPitiI:s
(OlltsiJle yo"rplIClulge ifapp1icJzble)7

I. Less tlrlUl 415 L.E. ($100) 2. 415 -1300 L.E.($IOI-300)
3.1301-1115 L.E. ($301-500) 4. More t1rIIII1115 L.E.(>500s).
5. Nothing (offer was tdl inclllsive)

Three quarters of "Reef users", both Egyptian and foreign respondents,
paid at least for some of their diving and snorkeling activities separate
from their vacation package. Foreign divers spent more than their
Egyptian counterparts. While 70% of foreigners paid more than $100,
only 10% of Egyptians spent the same amount. The rest of the
respondents paid less than $100.

It should be also noted that almost a quarter of foreign "Reefusers" spent
more than $300. With respect to snorkeling, most snorkelers (86-9QOAI)
paid less than a $100.
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4.12 Sources of Fundine Nature Conservation

Respondents were asked the following question:
"Ifthis NatIlrtll Habitat Location needs more revenuefor nature collSerWltioll, "­
should this befinanced? (You can select more than one choice)

1. Fees chargedfor natllre-based recreationtll tu:tmties.
2 Government Subsidies and Funding.
3. Donations.
4. Selling Products Endorsed by natllre conserwJtioll NGOs.
5. Others; pleQSe specify ..

When asked about the potential sources of funding nature conservation
"Government Subsidies" topped the list followed closely by "Charging
Users Fee". ''Donations'' and "Selling Products Endorsed by Nature
Conservation NGOs" came next.

A number of respondents also mentioned "Imposing Taxes on Sea-Front
Hotels and Diving centers with Direct Sea View Access". A few
respondents mentioned "Special Events". The exact percentages are
presented in Table 6.

Table 6: Recommended Sources of Fundin2
Source ofFundinl! Resoondents "

Government Subsidies 72%
Chareine a User Fee for Usine Nature 66%
Donations 4()O!O

Selling Products endorsed by Nature Conservation 39%
Groups
Imposing Taxes on Sea Front Hotels and Diving 11%
Centers with Direct Sea View Access
Special Events 1%

From Table 6, we may conclude that both "Selling Products" and
"Donations" are sound ideas as potential sources of funding outside the
realm of"Govemment Subsidies" and "Charging a User Fee".

4.13 Products suitable for funding Nature Conservation &
Respondents Willingness to Purchase

Respondents were asked the following questions:
1- Which kind ofproducts, in yo"r opiJtWIl, is better sllitd QS II source of

funding for natllre collSerWltioll? (Yo" can stJIU more lira 01U)

1- Among some ofthe optionsfor raisingfunds for nature collSerWltion tin the
foUowing. Which ofthese products tire you willing tD JHIY for, and how m"eII
are you willing to pay? (you can select one or more)

1. Calendllrs 2. PostCllrtls. 3. MtIpS
4. T-shirts 5. Hilts. 6. WJIiIlife posters
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When asked about the type of products that could, ifendorsed by nature­
conservation NGOs, be used to fund nature conversation, respondents
listed Postcards, T-shirts, Hats, Maps, Calendars, and Posters.

•

•
•

When respondents were asked about the products they are willing to pay
for and how much they would be willing to pay, some respondents were
either not familiar with the prevailing price ranges or they were reluctant
to assign a price for the products without seeing a specimen to inspect.
Hence, field surveyors opted for asking them what they would be willing
to pay on top of the prevailing retail price for funding nature
conservation.

Table 7 illustrates the percentages of respondents willing to buy the
different products as means of funding nature conservation.

".. Prod Ii Fa diDa e : oteDti ads or D 12
Prodllct Respondents Percentllge W"dlbtg to BIIF ProdMct to F.u

NllIIIre COIlSeT\1llJUlII
Postcards 25%
Posten 24%

Hats 22%
T-sbirts 20%
Maps 19"10

CaleDdan 15%

T bl 7 P

•
•

•

••

.'!

i

•
•
•

Most respondents who were willing to buy these products indicated their
willingness to pay an additional $1-2 more for funding nature
conservation.

4.14 Products in Need ofImprovemeot

Respondents were asked the following question:
- Which ofthefollowing prodllcts wouldYOlllike to see ;",p~eaIt1111

1. Clllendius 2 Postauds. 3. MIIpS 4. T-sIdm
5. Hills 6. W"W/life posters. 7. other (spedfy)••••••••_

•

When asked about which of the following products they like to see
improved, 41 % of the respondents agreed that T-shirts need improvement
while 22% saw an improvement is highly needed in Posters, Hats, and
Postcards. Table 8 provides a listing of those products that need
improvements.
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T bl 8 Prod cts eed I ta e : u u IInDroveJDell
Prodllct Respo"dents "
T-shirts 41%
Posters 22%

Postcards 21%
Hats 21%
Maps 20%

Calendars 10"10•

..
•

•

•

A$ shown in Table 8, 41% of the respondents desire better T-Shirts. This
reflects an opportunity to provide a specific design ofT-shirts to be used
for funding nature conservation. Most of the other products listed in
Table 8 almost had an equal share of support among the respondents.

• 4.15 Services Suitable to Fund Nature Conservation

•

•
I

•
•
I

•
I

Respondents were asked the following questions:
1- I" yo"r opillio", whidt oftIu! servia$YOIl IIIDItioIlal aHIU be __ til

ge1leraJejIl"tIs for "lIIIln COlISerwztio"7 (YOil alii stille .uJna.- tHU!)

2- Amo"g some ofthe optio"sfor raisillg jIl"tIs for IIIIIIln collSel'WltitHllln die
foUowillg. Which oftlIese services linYO" willUrg til JHIY for, tuUllIow -.dI
anYOIl willi"g to JHlY7 (YOIl alii select o"e or mon)

J.GeneraJ~

2. SlUIrkelUtg
J.Divblg
4. Boat ",oorillg rue
5. Patrols by]HUk fYlllget'S

6. Mollihlrillg 1wdtlI ofcoral nefs

When asked about the services suitable for funding nature conservation,
"Entertainment Activities" came on top of the list with more than half of
the respondents. A number of the respondents mentioned
''Transportation'' and "Natural Areas Services" (lOOIo each). Other
services mentioned included "Charging A User Fee for Sea-related
Activities", or ''City Center Services". Furthermore, a handful of
respondents mentioned ''Guided Tours" and "Building an Aquarium or
Natural History Museum".

II Table 9 illustrates ''Reefusers" response to "Willingness to Pay Extra".

•

•
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P Ew'lrdT bl 9 o/c fRa e , 00 espon ents I 1Dt! to ay xtra,
ActiviJy Type Respondents PUCDIlJIge W"l1liItg ttl Ptq

Extra to Fllnd Nlltlln ColISeI'WItimI
DiviDl! 60"10·

Snorkeling 47%··
"General Entrance Fee" 47%
Forehm "Reef usen,,4

"General Entrance Fee" - 35%
El!YPtian "Reef usen"s

• Out ofthe lotlI1 number ofDivers.
•• Out ofthe lotlI1 number ofSDOIkeIers.

•

•

•
••

•
•

Table 9 shows that divers are willing more than snorkelers to pay extra
money to fund nature conservation. The table also shows that respondents
are willing to pay extra money in the form of "A General Entrance
Fee",

••

III

•

Table 10: Possible Services for Additional Fee Ch
_.

Typeo/Servia Respondents PUCDIlJIge W"l1liItg ttl Ptq EJdrfI
to Fllnd Nlltlln CoIISeI'WItimI

Monitoring Health 36%·
of Coral Reefs
Patrols by Park 17*10·
Ranl!en
Boat Mooring Use 12%·
• Pc:n:entages "'" out of the toClII DUIIIbcr of "Reef..........

I

•
III

•

Meanwhile, Table 10 shows that 36% of "Reef users" are willing to pay
extra money to "Monitor the Health of Coral Reefs". Yet, it should be
noticed that a very small percentage of "Reef users" were in favor of
paying extra funds for such services "Patrols by Park Rangers" and
'<tJsage of Boat Mooring". This small percentage could be attributed to
the notion that "Reef users" think that diving centers or boat owners
should be the ones paying for such a service. Similarly, respondents
expected that the costs of "Patrols by Park Rangers" should be included
in the "General Entrance Fee".

•
..

At this point, it should be highlighted that most respondents were
concerned that their willingness to pay for more than one item would also
mean their willingness to pay for buying these items all together as a
package; something that they totally reject.

I
• Natural area was DOt specified, however, assuJqlIioDs here are based 00 the ss foe Ras- M""""""
, Natural area was DOt specified, however, assutq>tions here are based 00 the IS foe Ras-M""""""
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5. SUMMARY OF THE RESEARCH FINDINGS

•
1. Most of the "Reefusers" (divers and snorkelers) surveyed are

• frequent repeat visitors to natural areas, either in Egypt or abroad.

2. The main purposes for visiting Sharm or Hurghada reported by

• most respondents (Egyptians and foreigners alike) are relaxation,
followed by diving and snorkeling.

• 3. The length of stay by foreigners is typically longer than that of
Egyptians. The average foreigners' length ofstay is between one

• and two weeks (7-14) days, whereas that of Egyptians is up to one
week (1-7 days).

4. Most foreign tourists visiting Hurghada paid around $500 (plus or• minus) for their vacation package, whereas in Sharm the price
ranges ofpackages were more diversified. (Note: sampling

• restrictions in Hurghada may have affected this result)

5. Air transportation is the largest category for means of

-I transportation for all tourists. 50% or more of the respondents
traveled to Hurghada or Sharm by plane. The remainder of the

I
respondents used either a private car or a tour bus.

6. Over and above the cost of their vacation packages, both Egyptians
and foreign tourists reported spending extra money on food,

II recreational/entertainment events, and gifts. 61 % of the
respondents reported buying gifts.

/IIi 7. Most of the foreign divers also spent additional money on extra
diving activities outside their vacation package.

Ii 8. The typical range of additional spending is between $25 and $200.

9. Over 50% of the Egyptians surveyed expressed a willingness to

I pay MORE than their current ''user access" or "entrance" fees of5
LFJday for Ras Mohamed, or 2 LFJday for Giftun Islands.

10. However, in response to one question, generally less than 25% of
• the foreign respondents believed that their entrance fees should be

increased. One exception to this was that 73% offoreign visitors

• to Sharm, who pay $5 to enter Ras Mohamed, supported raising the
$2 fee for the Giftuns in Hurghada, while only 17% of Hurghada

• surveyees agreed.

11. In an apparent contradiction, about two thirds of foreign "Reef

• user" visitors to Hurghada indicated they might pay more for a one

., 46
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week pass than they would now pay for 7 individual days.
Similarly, two-thirds ofthese foreign ''Reefuser" visitors in
Hurghada (68%) claimed they would be willing to pay extra to
fund nature conservation, compared to only 9010 of the Egyptian
''Reefusers" - although they may prefer methods other than
user/entrance fees.

12. Close to 50% of the respondents claimed willingness to pay extra
money to monitor the health ofcoral reefs.

13. Divers appeared to be more willing than snorkelers to pay extra
money to fund nature conservation.

14. The major potential sources for funding nature conservation
identified by the survey participants included "Government
Subsidies" (66% - 72%), "Charging a User Fee for Using Natural
Areas" (66% - 70%), "Selling Products Endorsed by nature
conservation NGOs" (39%-70%), and ''Donations'' (28% - 40%).

15. There may be potential to fund nature conservation through selling
products endorsed by nature-related NGOs. The most frequently
cited products that could be used in this manner were Postcards. T­
Shirts, Posters, Hats. Maps, and Calendars.
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6. RECOMMENDATIONS FOR
FUTURE RESEARCH AND ACTIONS

1. Since "charging a User/Entrance Fee" remains a well-supported
source of funding nature conservation, further research should
explore the feasibility ofexpanding the geographic coverage of
User/Entrance Fees to include more of the existing protected areas
beyond the small areas now being charged. For instance, in the
Shann EI-Sheikh region, Ras Mohamed is the only area that
charges an Entrance Fee. In the Hurghada region an Entrance Fee
is only charged for the Giftun Islands.

2. Additional research could be done to clarifY from visitors'
perspectives the exact conditions under which adjusting the daily
rates for "User/Entrance Fees" might be acceptable. One question
might be whether the system should include an "all-inclusive user
fee" versus a "disaggregated set of specific service fees."
Regardless of the conclusion achieved, this research should
identifY the breakdown of the cost components (services) being
paid for by the fees.

3. Since the majority ofvisitors of the Red Sea cities ofHurghada and
Shann indicated their willingness to purchase such products as
postcards, posters, T-shirts, hats, and calendars, it is reconnnended
that research be conducted to identify potential sponsors to finance
production of these products.

4. The idea of ''Special Events Sponsorships" (e.g., underwater
photography contests, leading to sellable products) could be
explored further as a potentially effective source of funding nature
conservation.

5. Donation Boxes, accompanied by Posters explaining what
protected area Entrance Fees are used for, could be located in each
diving center, hotel, airport, etc.

6. A critical factor to ensure self-sustainability ofnature conservation
activities and functions necessary to protect nature conservation is
''Total Customer Satisfaction". Therefore, one of the most
important recommendations is to measure the level ofcustomer
satisfaction for the Red Sea nature habitat

It is recommended to establish a comprehensive ''Customer
Satisfaction Program" for visitors ofnature-protected areas to
ensure their satisfaction and in turn the'ir loyalty.
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-
Hurghada Tabulations -

Table o/Contents
•Frequencies 3

Question 1 6 •
Question 2 6

Question 3 6 •
Question 4 6

Question 5 7
II

Question 6 7 II
Question 7 Error! Bookmark not defined.

,~

Question 8 9 I

Question 9 8

Question 10 14 iii

Question 11 15 ..
Question 12 15

Question 13 16 II

Question 14 16

Question 15 17 II

Question 16 17 ~

II
Question 17 17

Question 18 18 ...
Question 19 18

Question 20 19 Iii

Question 21 20

Question 22 21 •
Question 23 21 ..

1 ..

•



•
• Question 24 21

Question 25 21
• Question 26 22

• Question 26*27 22

Question 28 23.' Question 29 23
Question .10(see Question 15) 17• Question .11 23
Question 32-1 24•
Question 32-2 24

•• Question 32-3 24
I
] Question 32-4-A 25• Question 32-4-B 25

• Question 32-5 26
Question 32-6 26

• Question 32-7 26
Question 32-8-1 27

• Question 32-8-2 27

Question 32-8-3 27• Question 32-8-4 27

.. Question 32-8-5 27
Question 32-8-6 . 27

•
•
I

•
I

2



Hurghada Tabulations
(Order by Question except for Sample Demographics)

Frequencies

Respondent Gender

Valid Cumulativ
Freauencv Percent Percent e Percent

Valid male 163 65.2 65.2 65.2
female 87 34.8 34.8 100.0
Total 250 100.0 100.0

Respondent Age

Valid Cumulativ
Freauencv Percent Percent e Percent

Valid 16-25 26 10.4 10.4 10.4
26-35 100 40.0 40.0 50.4
36-45 83 33.2 33.2 83.6
46-55 30 12.0 12.0 95.6
56-65 11 4.4 4.4 100.0
Total 250 100.0 100.0

Marital Status

Valid Cumulativ
Freauency Percent Percent e Percent

Valid single 109 43.6 43.6 43.6
married 105 42.0 42.0 85.6
widower 1 .4 .4 86.0
divorced 4 1.6 1.6 87.6
engaged 31 12.4 12.4 100.0
Total 250 100.0 100.0
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Valid CI.muIaliv
F Percent P8IC8l1l e P8IC8lll

Valid govoovnenl employee 63 252 252 252
private sedor employee 88 352 352 60.4
business_ 33 132 132 73.6
academic

33 132 132 86.6(leacherJscienlist)

non-profit organization 9 3.6 3.6 80.4
student 15 6.0 6.0 96.4
reIiredInot working 8 32 32 99.6
professional sports 1 .4 ! .4 100.0
Total 250' 100.0 100.0

Education

Valid CI.muIaliv
F P8IC8lll Percelll • PelC8l1l

Valid high SCIlOOl degree 72 28.8 28.8 28.8
bac:heIol's degree 73 292 292 56.0
graduale degree 105 42.0 42.0 100.0
Total 250 100.0 100.0

country 01 origin

Valid CunUlIIv
F Percent P8IC8lll • PelC8l1l

Valid -- 31 12.4 12.4 12.4
Gennany 105 42.0 42.0 54.4
UK 26 10.4 10.4 84.8
Russia 17 6.8 6.8 71.6
France 1 .4 .4 72.0
USA 1 .4 .4 72.4
,9 a_I 3 12 12 73.6
BeIguim 2 .8 .8 74.4
Swilzeltand 8 32 32 n.6
lIlya 2 .8 .8 78.4
Egypt 50 20.0 20.0 96.4
FIIlIand 3 12 12 99.6
Austria 1 .4 .4 100.0
Total 250 : 100.0 100.0

4



country of residence

Valid Cumulatlv
Freouencv Percent Percent e Percent

Valid Holland 31 12.4 12.4 12.4
Gennany 100 40.0 40.0 52.4
UK 22 8.8 8.8 61.2
Russia 17 6.8 6.8 68.0
UAE 1 .4 .4 68.4
Kuwan 7 2.8 2.8 71.2
Sweden 3 1.2 1.2 72.4
Belguim 2 .8 .8 73.2
Switzerland 9 3.6 3.6 76.8
Ubya 2 .8 .8 77.6
Finland 3 1.2 1.2 79.6
Austria 1 .4 .4 80.0
Egypt(foreign

2 .8 .8 78.4residents)

Egypt(CairolGiza) 42 16.8 ! 16.8 96.8
Egypt(Alexandria) 6 2.4 2.4 99.2
Egypt(Tanta) 1 .4 .4 99.6
Egypt(banha) 1 .4 .4 100.0
Total 250 100.0 100.0
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• Question 1

Number ofVIsits lD Loc:.allon

Ii
I

Valid CunUaliv
F Pen:enl PeralI1l ePercenl

VMCI once 157 62.8 62.8 62.8
twice 55 22.0 22.0 84.8
3-4 limes 13 52 52 90.0
more than 4 limes 25 10.0 10.0 100.0
Tolal 250 100.0' 100.0

Question 2

Valid CunUaliv
F PeralI1l Pen:ent e"-II

Valid none 121 48.4 48.4 48.4
once 57 22.8 22.8 712
twice 35 14.0 14.0 852
3-4 limes 12 4.8 4.8 90.0
more than 4 limes 25 10.0 10.0 100.0
Tolal 250 100.0 100.0

Ii
I,

Qaestion3

Number of vIaIts lD nMuraJ ..... In otMr countrtea (last,..,

I;

•
•

Valid CunUaliv
F P8IOlliIl P810lli1l ePa_II

VMCI none 68 272 272 272
once 14 5.6 5.6 32.8
twice 25 10.0 10.0 42.8
3-4 limes 30 12.0 12.0 54.8
more than 4 limes 113 452 452 100.0
Tolal 250 100.0 100.0

*M'

E tia * Ma'

F
Questioa 4

* Oat 0(200 respoadeats

orell!Den ••a --
Divial! SaorkeliJu! Desert Relasetioa AU Walldlll! bailless e.tnnJ StIrfift

Coaat 94 SO 16 157 8 I I 4 14
*I. Of 47.0 25.0 8.0 79.0 4.0 0.5 0.5 2 7
cases

!ypl U mparpose

Diviar Saorkelial! Desert Reluatioa AU
eo.at 2 9 2 48 2

% Of cases 4.0 18.0 4.0 96.0 4.0

I

•

•
* Oat of 50 respoadeats
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Question 5

Foreigners· Average Visit Duration

...

-
Valid Cumulaliv

Freauency Percent Percent e Percent
Valid less than a week 30 15.0 15.0 15.0

one week 83 41.5 41.5 56.5
1-2 weeks 69 34.5 34.5 91.0
mare than 2 weeks 18 9.0 9.0 100.0
Total 200 100.0 100.0

Egyptians· Average Visit Duration

Valid Cumulativ
FrequencY Percent Percent e Percent

valia less than a week 37 74.0 74.0 74.0
one week 10 20.0 20.0 94.0
1-2 weeks 2 4.0 4.0 98.0
more than 2 weeks 1 2.0 2.0 100.0
Total 50 100.0 100.0

Question 6

Forelgners*Vacatlon Package

Valid Cumulallv
Freauency Percent Percent e Percent

Valid all inClusive 150 75.0 75.0 75.0
transportation not

38 19.0 19.0 94.0induded

accomodallon and all
12 6.0 6.0 100.0or some food only

Total 200 100.0 100.0

Egyptians*Vacation Package

Valid Cumulativ
Freauency Percent Percent e Percent

Valid all inClusive 32 64.0 64.0 64.0
transportation not

8 16.0 16.0 80.0induded
,

accomodation and all
10 20.0 20.0 100.0or some food only

Total 50 100.0 100.0
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1 IISive hcka*DivF
QaestioD 7

oreinen en*AI lad 1ft Price
Less thaa I "It 1-2 More .... Tocal

1,,1t wk 2wk
SIOI-300 Couat 1 1 2

% within price range 5mI. SO% 100%
, % within duration 2.9% 4.4% 27%

~ $301-500 CODDt 2 9 i! 3 2 16
I

% within price range 12.S% 56.2% 18.8% 12S% 100%
% within duration 18.2% 26.5% 13% 40% 22%

$501-750 Cont 6 14 11 31 I

% within price range 19.3% , 45.2% 35.5% 100%1
% within duration S4.5% I 41.2% 41.8% 425%

$751-1000 Cont 3
,

9 7 l' I
% within price range

'I

15.8% 41.4% 36.8% 100%
% within duration 27.3% 26.5% , 30.4% 26%

SI000- Cont ! 1 1 3 5
1500 % within price range

i
20% 20% 60% 100%

% within duration 2.9% 4.4% 60% 6.8%
"Total Cont I 11 34 23 5 73

% within price range
i

12.9%
'I 43.0% 31.6% 6.5%

I

100%
% within duration 100% 100% 100% 100% 100%

•

•

-I

-,
j

-j

••

3
100%
15%
20

100%
100%

1
5%

100%

1
333%
100%

12
60%
100%

2
66.1%
16.6%

6
30%
100%

1
5%

100%

F *S rke1e *ADI d . h Ita Price

COD.t
% within price range
% within duration

i COD.t
% within price range
% within duration

Total

orel2Den DO n • lISJVe e 1ft

Lessth.. 1 "It 1-2 More .... Tocal
1,,1t "It 2wk

S101-300 Cont 1 1
% within price range 100% 100%
% within duration 100% 5%

$301-500 COD.t 1 1 2
% within price range 50% SO% 100%
% within duration 16.1% 8.3% 10%

$501-750 Cont 4 5 9
% within price range 44.4% 55.6% 100%
% within duration 66.6% 41.6% 45%

$751-1000 ! CODat 1 4 5I% within price range 20% 80% 100%
% within duration 16.7% 33.3% 25%

I SI000­
1500

•
•
•

•
•

•
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P'*fForeil!ners*Non Ree users All InclusIVe Packal!e nee
Valid Less than 1 wk 1-2 More Total
exceot 2 cases don't know) lwk wk than2wk

$101·300 Count 1 i 1
% within price range 100% 1 100%i

% within duration 9.1% 1.8%
$301·500 Count 9 9

% within price range 100% 100%
% within duration 33.3% 16.4%

$501-750 Connt 9 16 I 15 40
% within price range 22.5% 40.0% : 37.5% 100%
% within duration 81.8% 59.3% 100% 72.7%

$751-1000 Count 1 1 2 4
% within price range 25.0% 25.0% 50.0% 100%
% within duration 9.1% 3.7% 100% 7.3%

$1000-1500 Count 1 1
% within price range 100% 100%
% within duration 3.7% 1.8%

Total Count 11 27 15 2 55
% within price range 20.0% 49.1% 27.3% 3.6% 100%
% within duration 100% 100% 100% 100% 100"10
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Et!vDtiaas·Diven·AD IDdllSive Packae Price
Less tllaD lwk 1-2wb Tobi

5101-300 CODDt 2 2
% within price range 100% 100%
% within duration 100% 66.7%

5751-1000 Cout 1 1
% within price range I 100% 100%
% within duration , 100% 33.3%

Total CODDt 2 1 3
i% within price range 66.7% 33.3% 100%

% within duration 100% 100% 100%

Et!vDtiaas·SDorkelen·AD IDclaslve Pac:kaft PrIce
Lesst"D lwk lwt Tobi

5101-300 CoaDt 1 1 2
% within price range SO% SO% 100%
% within duration 100% 100% 100%

Total CODDt 1 1 2
% within price range SO% SO% 100%
% within duration 100% 100% 100%

E2YPtiaus·NoD Reef lISen·AD IDda.sive Packaft Price
Less tIIaa lwk 1-2wt Tobi

lwk
5101-300 CODDt 17 8 1 16

% within price range 65.4% 30.8% 3.8% 100%
% within duration 100% 88.9% 100% 96.3%

$301-500 Cout 1 1
% within price range 100% 100%
% within duration , 11.1% 3.7%

i Total CODDt 17 9 1 17
% within price range 63.0% 33.3% 3.7% 100%
% within duration 100% 100% 100% 100%

10
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Question 8

Foreil!ners*Divers*Packal!e Price without Transportation
Valid Less than 1 wk 1-2wk More than Total
except 39 cases (don't know) lwk 2wk

Less than Count 1 2 1 4
5100 % within price range 25% 50% 25% 100%

% within duration 14.3% 7.7% 4% 6%
5101-300 Count 5 2 2 9

% within price range 55.6% I 22.2% 22.2% 100%
% within duration 19.2% i 8% 22.2% 13.4%

5301-500 Count 2 15 ! 13 2 32
I I % within price range 6.2% 46.9% 40.7% 6.2% 100%

% within duration 28.6% 57.7% I 52% 22.2% 47.8%
5501-750 Count , 4 3 I 2 1 10

I % within price range 40% 30% ! 20% 10"10 100%
% within duration 57.1% 11.6% 8% 11.1% 14.9%

5751-1000 ' Count 1 1 2
% within price range 50% 50"10 100%
% within duration 3.8% 4% 3%

More than I Count 6 4 10
$1000 I % within price range , 60.0"/. 40.0"10 100%

% within duration 24% 44.5% 12.5%
Total : Count 7 26 25 9 67

% within price range 10.4% i 38.8% 37.4% 13.4% 100%
I % within duration 100% 100% 100% 100% 100%

-
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rtati*8 k I *p ka P' with t TFOrell!ners nor e ers ac ll!e rice ou ranspOi on
Valid Less than lwk 1-2wk More than Total
exceot 13 cases (don't know) lwk 2wk

Less than Count 1 I 1
5100 % within price range 100% 100%

% within duration 100% 7.7%
5101-300 Count 2 2

% within price range 100% i 100%
% within duration 40% 15.4%

5301-500 Count 3 4 1 8
i % within price range 37.5% 50% 12.5% 100%I

% within duration 60% I 66.6% 100% 61.5%
5501-750 Count I 1 1

% within price range 100% 100%
% within duration 16.7% 7.7%, 5751-1000 ' Count 1 1
% within price range 100% 100%
% within duration I 16.7% 7.7%

More than Count I !51000 % within price range I ,

% within duration i I

Total Count 1 I 5 6 1 13
% within price range 7.7% 38.5% 46.1% 7.7% 100%
% within duration 100% 100% 100% 100% 100%
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*Pu 1uI p' . h t T*N R rFOrell!Ben OB ee lI5en e 12e neeWit OD nusoor1llClOa
V.1id Lessth.. Iwk 1-2 More .... ToCa1
except 26 cases (don't know) Iwk wk 2wk

5101-300 CODBt I I 2
% within price range 50.0% 50.0% 100%
% within dlll'lltion 20.0% 6.7% 4.8%

$301-500 CODat 4 7 16 27
% within price range 14.8% 25.9% 59.3 100%
% within dlll'lltion 80.0% 46.7% 84.2% 64.3%

$501-750 Coaat 4 I 5
, % within price range 80.0% 20.0% 100%
i % within dlll'lltion 26.6% 5.3% 11.9%

5751-1000
I Co.at 3 1 4
% within price range 75.0% 25.0% 100%

, % within dlll'lltion 20.0% 33.3% 9.5%
Morethu CODat 2 2 4

51000 % within price range i 50.0% 50.0% 100%
% within dlll'lltion 10.5% 66.7% 9.5%

Total CODat 5 IS 19 3 42
". within price range 11.9% 35.7% 45.2% 7.2% 100%
% within dlII'Iltion 100% 100% 100% 100% 100%
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rtati'b T*p k P'*D'E'l!VotJans Ivers ae ae:e nee wIt out ransoo on
Valid 1-2wk Total
except 2 cases (don't know)

$501-750 Count 1 1
% within price range 100% 100%
% within duration 100% 100%

Total Count 1 1
% within price range 100% 1000/0
% within duration 100% 100%

•,

..
\

rta .. b T*8 k I *p ka P'E~l!VotJans nor e ers ae ll!e nee WIt out ransoo tion
Valid Less tban 1wk 1 wk Total
except 1 case (don't know)
Less tban $100 Count 4 4

% within price range 100% 100%
% within duration 66.7% 57.1%

$101-300 Count 2 1 3
% within price range 66.7% 33.3% 100%
% within duration 33.3% 1000/0 42.9%

Total Count 6 1 7
% within price range 85.7% 14.3% , 1000/0
% within duration 100% 1000/0 100%

•
•
..

rtati'tb tT*p ka P'E ti *N R r~l!Ylll ans on ee users ae il!e nceWl ou ransPOI on
Valid Less tban 1 wk 1-2 Moretban Total
eXceDt 7 cases (don't know) 1wk wk 2wk
Less tban Count 14 1 15

$100 % within price range 93.3% 6.1% 100%
% within duration 60.9% 14.3% 46.9%

$101-300 Connt 8 6 1 15
% within price range 53.3% 40.0% 6.1% 1000/0
% within duration 34.8% 85.1% 100% 46.9%

$301-500 Count 1 1
% within price range 100% 1000/0
% within duration 4.3% 3.1%

$501-750 Count 1 1
% within price range 100% 100%
% within duration 100% 3.1%

Total Count 23 7 1 1 32
% within price range 11.9% 21.9% 3.1% 3.1% 1000/0
% within duration 100% 100% 100% 100% 1000/0

...
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Transportation ...... to La cdon

•

•

•
•
•
•

•

•

•
•
•
•
•

Valid CwIUaliv
F Pen:ent Peroent e Peroeill

Valid tourliUi" 31 12.4 12.4 12.4
pIlnl 211 84.4 84.4 96.8
private car 4 1.6 1.6 96.4
pulllic bus 4 1.6 1.6 100.0
Tolal 250 100.0 100.0

Qu~alO

Valid CwIUaliv
F Pen:elll e PelClIiIl

Valid • less than $50 7 6.5 6.5
~100 6 5.6 12.1
$101-300 69 84.5 76.8
$301-500 19 17.8 94.4
more than 500 6 5.6 100.0
Tolal 107 100.0

a excepI93 cases (don' know)

Valid CunUIIiv
F Peroent ePelcall

-viliif"- lesslIiMSSO 19 47.5 47.5
~100 21 52.5 100.0
Tolal 40 100.0

a excepIl0 cases (don' know)

14



Question 20

Foreigners· Giftun Islands· Opinion with regards to Fair Entrance Fees Crosstabulatlon

Ooinion with reaards to Fair Entrance Fees

less than mare
$1 $1-2 $3-5 $6-9 than $9 none Total

IGiltun Count 41 36 11 3 2 3 96
Islands % within Giltun

Islands 42.7% 37.5% 11.5% 3.1% 2.1% 3.1% 100.0%

Egyptians· Glftun Islands· Opinion with regards to Fair Entrance Fees Crosstabulatlon

Opinion with regards to Fair
Entrance Fees

less than
$1 $1-2 $3-5 Total

(;i!tun <;(lunt 3 3 1 7
Islands % within Giltun

Islands 42.9% 42.9% 14.3% 100.0%

Foreigners· Brothers Islands· Opinion with regards to Fair Entrance Fees Crosstabulatlon

Ooinion with reoards to Fair Entrance Fees

less than more
$1 $1-2 $3-5 $6-9 than $9 none Total

Brothers <;(lunt 13 3 1 1 1 2 21
Islands % within Brothers

Islands 61.9% 14.3% 4.8% 4.8% 4.8% 9.5% 100.0%

Egyptians" Brothers Islands" Opinion with regards to Fair Entrance Fees
Crosstabulatlon

Opinion with regards to
Fair Entrance Fees

$1-2 $3-5 Total
Brothers Count 1 1 2
Islands % within Brothers

Islands 50.0% 50.0% 100.0%

Foreigners" Ras Mohammed "Opinion with regards to Fair Entrance Fees Crosstabulatlon

Ooinion with reaards to Fair Entrance Fees

less than more
$1 $1-2 $3-5 $6-9 than $9 none Total

Ras Mohamme< Count 14 13 10 1 1 1 40
% within Ras

35.0% 32.5% 25.0% 2.5% 2.5% 2.5% 100.0%Mohammed

Egyptians" Ras Mohammed "Opinion with regards to Fair Entrance Fees
Crosstabulatlon

Opinion with regards to
Fair Entrance Fees

$1-2 $3-5 Total
Ras Mohammea Count 1 1 2

% within Rae
50.0% SO.O%Mohammed 100.0%

19
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QuestioD 21

Amount willing to pay for pass ...... Period· GIftun ...... Cmn'+"""""l

•

•

•
•
..
..
..

II
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..
•
•
•

•

Sites VISiled - Pass Period
Gillun Islands 1 week 2 week 3 week 4 week Total
yes Amount $ 10 or less Count 7 5 1 13

wiling " wilhin AmowIt 53.8% 38.5% 7.7% 100.0%to pay wiling to pay for paSl

for pass $11-20 Count 9 2 11

" wilhin AmowIt 81.8" 18.2% 100.0%willing to pay for paSl

$21-30 Count 6 1
I

7

" wilhin AmowIt
wiling to pay for paSl 85.7% 14.3% i. 100.0%

$31..co Count 3 1 4

" wilhin AmowIt 75.0% 25.0% 100.0%willing to pay for paSl

$51-60 Count 1 . 1 2

" wilhin Amount 50.0% 50.0% 100.0%willing to pay for p8Sl

overS60 Count 5 2 7

" wilhin AmowIt 71.4" 28.6% I 100.0%willing to pay for pas ,

Total Count 30 11 1 ! 2

100·0:1" wilhin Amount 68.2% 25.0% 2.3% 4.5%willing to pay for p8Sl

Amount willing to pay for .......... Period • 80 cAl......... Ctc••1IIt ' '1 I

Sites VISited • Pass Period
Brolhers Islands 1 week 2 week 3 week Total
yes $ 10 or less Count 1 1

willing to
" wilhin Amountpay for pass willing to pay for pass 100.0% 100.0%

$11-20 Count 3 1 4

" wilhin Amount 75.0% 25.0% 100.0%willing to pay for pass

$21-30 Count 4 4

" wlIhin Amount 100.0% 100.0%willing to pay for pass

$51-60 Count 1 1

" wlIhin Amount 100.0%. 100.0%willing to pay for pass

Total Count 7 2 1 I 10

" wlIhin Amount 70.0% 20.0% 10.O%i 100.O%jwiling to pay for pass
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Question 22

Payment of hyperbaric chamber Insurance

Valid

ves no don't know Total
Frequency 31 17 59 107"
Valid Percent 28.9 15.9 55.2 100.0

•

•
a. total divers

Question 23 •
Fee paid for hyperbaric chamber Insurance I

Valid

less than more
$1 $1 $2 than $2 don't know Total

Frequency 6 7 4 4 10 31
Valid Percent 19.4 22.6 12.9 12.9 32.3 100.0

Question 24

Amount willing to pay for hyperbaric chamber Insurance (per day)
I

Valid

less than more
$1 $1 $2 than $2 Total

Frequency 38 31 19 11 99
Valid Percent 38.4 31.3 19.2 11.1 100.0

Question 25

~ F d'S . bl So ..'PJOIon on Ulta e ources or un IO!!:
Count 0/0 of Cases

Fees cbareed for nature based recreation 174 69.6
Government subsidies and fundin!!: 164 65.6
Donations 69 27.6
Sellin!!: products endorsed by nature cons 174 69.6
Taxes on front row botels and divin2 centers i 19 7.6
Special events 8 3.2
* Out of total sample (250 respondents)
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QUesOOD 26

Pun:hueofRedSea~

Vaid Curnt.aIiv
F - Percent Percent e Pefl:eul

Vaid no 155 62.0 62.0 62.0
yes 95 38.0 38.0 100.0
Tolal 250 100.0 100.0

QUesOOD 26* 1.7

BoUI!!lt Products * SatiseadioD with the boDPt product
Yes Ok, bat COlIId Rowtoal

be better
postcards Count 5 17 22

Rowpct 22.7 77.3 23.2
ColDCt 12.5 .30.9

t-shires Count 21 25 46
Rowpct 45.7 54.3 41.4
Colpct 52.5 45.5

hats Count 3 3 6
Rowpct 50.0 50.5 6.3
Colpct 7.5 5.5

wild life posten Count 1 i 1 2
Rowpct 50.0 50.0 2.1

i Col DCt 2.5 : 1.8 \

Pharaoaic Count 17

1

14 31
i

produetsl paPyr'lls Rowpct 54.8 45.2 32.6
iColpct 42.5 25.5

leather aDd Arab i Count I 2 3
clothes IRowpct i 33.3 66.7 3.2

. Col DCt 2.5 3.6
ColumD Total ! Count 40 55 95

i Col DCt 42.1 57.9 100.0
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Question 28

Question 29

Products Desired to have better 0 erJne;s 0

Count % of Cases(Out of 162 respondents)
Calendars 20 12.3
Postcards 71 43.8
MaDS 59 36.4
T-6hlrts 112 69.1
Hats ! 26 16.0
Wildlife posters 47 29.0
Leather Products 1 .6
Gold/Silver 3 1.9
Traditional Arab clothes 9 5.6

ro uc SUI a e or un 1D2
Category label Count % of Cases (Out of 223 respondents)
t-6hlrts/cotton products 98 43.9
Pharaonic products 24 10.8
ordinary clothes 7 3.1
fresh food market 1 .4
wildlife posters, stickers, flvers 41 18.4
maDS 39 17.5
caps,hats 16 7.2
postcards 61 27.4
books, wildlife picture books 12 5.4
bags 4 1.8
coins and stamps 1 .4
calendars 7 3.1
CDs, videos cameras 3 1.3
mugs 5 2.2
badgss 7 3.1
natural/handmade products 4 1.8
cosmetics/perfumes 10 4.5
alcohol/clgarettes/shlsha 9 4.0
diving gear 13 5.8
all 28 12.6
toYs 6 2.7
aold 7 3.1

•

ill

•

S S " bl ~ F d·
Question 31

ervlces ulta e or un 1D2
Category label Count % of Cases (Out of 131 respondents)
Transportation 1 .8
medical services 1 .8
entertainment 33 25.2
Awareness activities 5 3.8
beach security 1 .8
All services 75 57.3
natural areas services 2 1.5
sea-related activities 16 12.2
city services 3 2.3
aquarium/natural history museum 3 2.3
professional guide tours . 2 1.5

23 •
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Qaestioa 32-1

Willia2aess to Pay - General Eatraace (total)

Foreil!aen El!VPtiaas Tatal ReefUsen
Frequeucy Valid Frequeucy Valid Freq.-:y Valid

Percellt Percellt PerceIIt
58 39 30.0 5 45.5 44 31.2
SI· I 0.8 5 45.5 6 4.2
$1 •• I 0.8 I 9 2 1.4
S3-4 3 2.3 3 2.1
$S 30 23.1 30 21.3
$6-7 33 25.4 33 23.5
58-9 3 2.3 3 2.1
S10 10 7.7 10 7.1
More .... Sl0 I 0.8 I 0.7
DOII'tKaow 9 6.9 9 6.4
Total 130 100.0 II 100.0 141 100
• Correat fee for Egyptiau
•• Correat fee for Foreigaen

Question 32-2

Williagaess to Pay - SaorkeliDl! (extra for aatare coa5enatioa\
FreQaency Valid Pen:eat

SO 25 37.3
Lessdaaa51 3 4.5
51-2 16 23.9
Moretha.52 21 31.3
Dou'tKaow 2 3.0
Total Saorkelen 67 100

Question 32-3

WiIIiDPess to Pay - DiviD2 (extra for .atare coasenatioll)
FreQuency Valid Pen:eat

SO 45 42.0
Less thaD 51 I 0.9
51-2 23 21.5
S3-4 15 14.0
$S or more 19 17.8
Dou'tKaow 4 3.7
Total Diven 107 100

24



Question 32-4-A

WiIlin2ness to Pay - Glass Boat (total)
Frequency Valid Percent

No Response 144 57.6
$5 18 7.2
$6-10 71 28.4
More than $10 4 1.6
Don't Know 13 5.2
Total 250 100

Question 32-4-B

WiIlin2ness to Pay - Submarine (total)
Frequency Valid Percent

No Response 207 82.8
$16-20 11 4.4
521-25 2 0.8
526-35 5 2.0
More than $35 18 7.2
DOD'tKnOW 7 2.8
Total 250 100

-
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QaestioD 32-5

WiUin2Dess to Pay - Boat moorine nse (extra for aature couenatioll)
Frequeacy Valid Perceat

$0 89 63.1
Less than 51 7 5.0
51-2 26 18.4
More than S2 17 12.1
Don'tKaow 2 1.4

, Total redusen 141 100

QaestioD 32-6

WalliD2Dess to Pay - Patrols bv nark raal!en (extra for aature couenatiolll
Frequeacy Valid Pen:eat

$0 88 62.5
Less than $1 8 5.7
$1-2 28 19.8
MorethanS2 13 9.2
Do.'tKaow 4 2.8
Total redusen 141 , 100

QaestioD 32-7

WllliDpess to Pay - Moaitoring Health ofCoral Reefs (extra for ....re
couervatioll)

Frequency Valid Pen:eat
$0 73 5I.8
Less than 51 8 5.7
51-2 28 19.9
MorethanS2 26 18.4
Do.'tkaow 6 4.2
Total redasen 141 100
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Question 32-8-1

Willin2ness to Pay - Calendars (extra for nature conservation)
Frequency Valid Percent

No Response 203 81.2
Less than $1 9 3.6
$1-2 22 8.8
More than $2 5 2.0
Don't know 11 4.4
Total 250 100

Question 32-8-2

Willin2ness to Pay - Postcards (totaO
FreQuencv Valid Percent

No Response 102 40.8
Less than $1 40 16.0
$1-2 81 32.4
More than $2 13 5.2
Don't know 14 5.6
Total 250 100

Question 32-8-3

Willin2ness to Pay - Maps (extra for nature conservation)
FreQuencv Valid Percent

No Response 165 66.0
Less than $1 15 6.0
$1-2 41, 16.4
More than $2 12 4.8
Don't know 17 6.8
Total 250 100

Question 32-8-4

Willin2ness to Pay - T-shirts (extra for nature conservation)
Frequency Valid Percent

No Response 156 62.4
Less than $1 64 25.6
$1-2 18 7.2
Don't know 12 4.8
Total 250 100

..
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Qaestioa 32-3-5
WiJliDPess to Pay - Hats (total)

Freqaeaey Valid PeRellt
No Respoa.se 190 76.0
Up to $2 36 14.4
S3-4 6 2.4
55 5 2.0
Doa'tbow 13 5.2
Total 250 100

QaestioD 32-8-6

Willial!.Dess to Pay - Wildlife Posters (e:rtnl for aatare c:ouena"')
Freqaeaey Valid PeRellt

NoRespoue 190 76.0
Leath.. $1 2 0.8
$1-2 32 128
More tbaD $2 14 5.6
Do.'tbow 12 4.8
Total 250 100
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Sharm EI Sheikh Tabulations
(Order by Question except for Sample Demographics)

Frequencies
Respondent Gender

Valid Cumulativ
Frequency Percent Percent e Percent

valid male 178 69.8 69.8 69.8
female 77 30.2 30.2 100.0
Total 255 100.0 100.0

Respondent Age

Valid Cumulaliv
Freauencv Percent Percent e Percent

Valid 16-25 45 17.6 17.6 17.6
26-35 118 46.3 46.3 63.9
36-45 67 26.3 26.3 902
46-55 19 7.5 7.5 97.6
~ 5 2.0 2.0 99.6
over 65 1 .4 .4 100.0
Total 255 100.0 100.0

Marital Status

Valid Cumulativ
Freouencv Percent Percent e Percent

Valid single 121 47.5 47.5 47.5
manied 114 44.7 44.7 92.2
divorced 5 2.0 2.0 94.1
engaged 15 5.9 5.9 100.0
Total 255 100.0 100.0

Occupation

Valid Cumulativ
Freauencv Percent Percent e Percent

Valid government employee 23 9.0 9.0 9.0
private sector employee 112 43.9 43.9 52.9
business owner 72 28.2 28.2 81.2
academic

20 7.8 7.8 89.0(teacher/scientist)

non-profit organization 4 1.6 1.6 90.6
student 16 6.3 6.3 96.9
retired/not working 8 3.1 3.1 100.0
Total 255 100.0 100.0
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Educdon

Vaid CwlUlIIiv
F Pen:ent Pena. ePercenl

VMd high school degree 50 19.6 19.6 19.6
bac:heIoo's degree 138 54.1 54.1 73.7
graduate degree 67 26.3 26.3 100.0
Tolal 255 100.0 100.0

-.ntry of origin

Vaid CwIUIIiv
F Pen:ent Pen:ent ePercenl

VMd 9 3.5 35 3.5
Gemwly 14 55 5.5 9.0
UK 40 15.7 15.7 24.7
Russia 12 4.7 4.7 29.4
France 7 2.7 2.7 32.2
USA 5 2.0 2.0 34.1
SaucI AnIbie 4 1.6 1.6 35.7
Leblnln 15 5.9 5.9 41.6
Syria 5 2.0 2.0 435
Kuwail 1 .4 .4 43.9
SU:Euien 3 1.2 1.2 45..1
BelgWn 2 .6 .6 45.9
Swilzerland 1 .4 .4 46.3
South AfrIca 3 1.2 1.2 47.5
Egypt 93 36.5 36.5 63.9
F"onIlnl 1 .4 .4 64.3
Auslria 4 1.6 1.6 65.9
Il8Iy 11 4.3 4.3 90.2
.Iort8l 2 .6 .6 91.0
PBluline 1 .4 .4 91.4

Ireland 5 2.0 2.0 93.3
Poland 4 1.6 1.6 94.9

PoctugaI 2 .6 .6 95.7

Canada 4 1.6 1.6 97.3

NoIway 2 .6 .6 96.0
Estonia 1 .4 .4 96.4
Pefu 1 .4 .4 96.8
Turkey 1 .4 .4 992
Austraia 2 .8 .8 100.0
Total 255 100.0 100.0
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country of residence

Valid Cumulativ
Freauen"" Percent Percent e Percent

Valid Holland 8 3.1 3.1 3.1

Genmany 15 5.9 5.9 9.0

UK 38 14.9 14.9 23.9

Russia 12 4.7 4.7 28.6

France 6 2.4 2.4 31.0

USA 4 1.6 1.6 32.5

Saudi Arabia 2 .8 .8 33.3

UAE 2 .8 .8 34.1

Lebanon 13 5.1 5.1 39.2

Syria 2 .8 .8 40.0

Sweden 2 .8 .8 40.8

Belguim 2 .8 .8 41.6

Switze~and 2 .8 .8 42.4

South Africa 2 .8 .8 43.1

Finland 1 .4 .4 48.6
Austrta 3 1.2 1.2 49.8

Italy 11 4.3 4.3 54.1

Jordon 2 .8 .8 88.2
Ireland 5 2.0 2.0 90.2

Poland 4 1.6 1.6 91.8

Portugal 2 .8 .8 92.5
Canada 2 .8 .8 93.3

NOIWlIY 4 1.6 1.6 94.9
Estonia 1 .4 .4 95.3
Yemen 1 .4 .4 95.7
Turkey 1 .4 .4 96.1
Australia 3 1.2 1.2 97.3
Egypt(Foreign

13 5.1 5.1 48.2
Residents)

Egypt (Hurghada) 2 .8 .8 54.9
Egypt (Cairo/Giza) 77 30.2 30.2 85.1

Egypt (Alexandria) 4 1.6 1.6 86.7
Egypt (PM Said) 2 .8 .8 87.5
Egypt (Luxor) 2 .8 .8 98.0

Egypt (Mansoura) 2 .8 .8 98.8
Egypt (Ismama) 1 .4 .4 99.2
Egypt (Tanta) 1 .4 .4 99.6
Egypt (Suez) 1 .4 .4 100.0
Total 255 100.0 100.0
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Questioat

Number of VIda lID location

Valid Ct.nUaliv
F Pen:enl Pen:enl ePeico..

,Valid once 132 51.8 51.8 51.8
twice 71 27.8 27.8 19.6
3-4li1Ms 25 9.8 9.8 89.4
more than 4 liIMs 27 10.6 10.6 100.0
Total 255 100.0 100.0

Questioll2

Number of vlslla lID other natural .... Egypt p.t,..,

Valid Ct.nUaliv
F Peicelll pefl*Il e Pacall

V8IICI none 122 47.8 47.8 47.8
once 60 23.5 23.5 71.4
twice 32 12.5 12.5 83.9
3-4li1Ms 16 6.3 6.3 902
more than 4li1Ms 25 9.8 9.8 100.0
Total 255 100.0 100.0

Questiou3

Number of vIs/la lID natural .... In other countrtee p.t,..,

Valid Ct.nUaliv
F Pen:eill PetClllot e PeiClllIt

Valid none 89 34.9 34.9 34.9
once 26 102 102 45.1
twice 37 14.5 14.5 59.6
3-4li1Ms 44 17.3 17.3 16.9
more than 4 liIMs 59 23.1 23.1 100.0
Total 255 100.0 100.0

Questiou4
Form-en • Maia Dal"OOSe

DiviDI! SDorkeli1l2 Desert Rebutio. AD W.IId_ Golf
CODat 83 45 7 119 19 2 1
%Ofcues* 51.2 27.8 43 73.5 11.6 1.2 0.4

• Out of 162 respondents
E2VDliau. • Maia

Divial! SaorkeliDl! Desert Rebuliou AD
CODat 10 23 8 80 9
e,I. Of cues· 10.8 24.7 8.6 86 9.6

• Out of93 respondents

6



Question 5
Foreigners" Average Visit Duration

-
-
-

Valid Cumulativ
Frequency Percent Percent e Percent

Valid less than a week 10 6.2 6.2 6.2
one week 103 63.6 63.6 69.6
1-2 weeks 45 27.8 27.6 97.5
more than 2 weeks 4 2.5 2.5 100.0
Total 162 100.0 100.0

Egyptians" Average Visit Duration

Valid Cumulativ
Frequency Percent Percent e Percent

Valid less than a Wllek 34 36.6 36.6 36.6
oneWllek 50 53.6 53.8 90.3
1-2 Wlleks 6 6.5 6.5 96.8
more than 2 weeks 3 3.2 3.2 100.0
Total 93 100.0 100.0

Question 6

Forelgne",OVacatlon Package

Valid Cumulativ
Freauencv Percent Percent e Percent

Valid all inCluslve 75 46.3 46.3 46.3
recreatlonalactlvilies

35 21.6 21.6 67.9not included

transportation not
13 8.0 8.0 75.9included

accomodatlon and all
34 21.0 21.0 96.9or some food only

accomodatlon only 2" 1.2 1.2 98.1
free accomodatlon 3 1.9 1.9 100.0
Total 162 100.0 100.0

a. Resident of Egypt

EgyptlansOVacation Package

Valid Cumulativ
FreQuenev Percent Percent e Percent

Valid all inclusive 21 22.6 22.6 22.6
~ationala~s

12 12.9 12.9 35.5not included

transportation not
9 9.7 9.7 45.2included

aceomodation and all
48 51.6 51.6 96.8or some food only

aceomodation only 1 1.1 1.1 97.9
tree accomodation 2 2.1 2.1 100.0
Total 93 100.0 100.0
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C
100%
100%

40.5%
1

3.7%
100%

Paka

SO%
16

33.3%
100%

I

33.3%
14

61.1%
100%

·DivF .

pn range
% within duration
Cout
% within price range
% within duration

QuestiH7

Toal

oreillllen en·A11 Dcluive c aft Price
l ....k I-l ....k More din Toal

l ....k
$301-500 CHDt 1 1

% within price range 100% 100%
% within duration I 6.2% 2.4%

$501-750 Coot 4 1 5
% within price range 80% 20% 100%

, % within duration 16.7% , 6.2% , 11.9%
"

15751-1000 Coot 7 1 8
% within price range 87.5% I 12.5% 100%

,

I

% within duration 29.2% 6.2% 19%
51008-1500 CHat 5 ! 5 1 11

I% within price range 45.5% 45.5% 9% 100%
% within duration 20.8% i 31.4% SO% 26.2%

More .... ! ClMIDt 8 8 1 17
51500 % within

.
47.1% 47.1% 5.8% 100%ce

•

•

•

•
II

-,
..

Forelnen· SDorkelen·All Iachuive hebe PrIce
Less din 1 wk More ....

l ....k 1wk•
..
..

5101-300

$301-500

5501-750

Coot
% within price range
% within duration
CODat
% within price range I
% within duration I

CODat
% within price range
% within duration

1
50%
100%

1
100%
11.1%

5
100%
55.6%

1
SO%
SO%

Toal

1
100%
8.3%

1
100%
16.7%

5
100%

41.7%

•
•

I $751-1000

51008-1500

Moredl..
51500

ClMIDt
% within price range
% within duration
Coot
% within price range
% within duration
CHat
Y. within price range
% within duration

1
100%
22.2%

1
100%
11.1%

1
100%
SO%

1
100%
8.3%

1
100%
16.7%

1
100%
8.3%

I
Total CODDt

% within price range
% within duration

1
8.3%
100%

I)

75%
100%

1
16.7%
100%

12
100%
100%

•., 8
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"All I I . P ka p."N R fForeU!Ders on ee users ne uSlve ae Il!e nee
Less than lwk 1-2wk More than Total

lwk 2wk
S301-5OO Count 1 3 4

% within price range 25% 75% 100%
% within duration 100% 17.6% 19"10

S501-75O Count 1 2 3
% within price range 33.3% 66.7% 100%
% within duration 5.9% 66.7% 14.3%

S751-1000 Count 9 9
% within price range 100% 100%
% within duration 53% 42.9%

SI060-15OO Count 4 4
% within price range 100% 100%
% within duration 23.5% 19"/.

More than Count 1 1
S1500 % within price range 100% 100%

% within duration 33.3% 4.8%
Total Count 1 17 3 21

% within price range 4.8% 80.9% 14.3% 100%
% within duration 100% 100% 100% 100%

•
•

•

•

•
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•

100%
100%

SO%
100%

SO%
100%

T
% within price range
% within duration

El!VDliau·Diven·AU ladllSive Packaft Price
Less tlla. Iwk I wit TOCDI

SIOI-300 eoRDt 1 1
% within price range 100% 100%
% within duration SO% 2S%

$301-500 CORDt I I 1
% within price range

,
SO% SO% 100%

% within duration I SO% SO% SO%
$501·750 CORDt i 1 I

% within price range 100% 100%
% within duration SO% 2S%

otaI CORDt 1 1 •

•

•
•
•

•

1
100%
18.2%

! 36.4%

100%

100%

100%

100%

100%

1
SO%
SO%

14.3%
I

SO%
14.3%

, % WIthin duration

% WIthin duration

EeYPliau·S.orkelen·AU I.duive Packaft Price
Less tIla. Iwit 1 wit TOCDI

S101-300 eoRDt 1 1 3
% within price range 66.7% 33.3% 100%
% within duration 100% 25% SO%

$301·500 eoRDt 1 I
% within price range 100% 100%
% within duration 2S% 16.6%

$501·750 i CORDt i I , I
, % within price range 100% 100%
% within duration ! 25% 16.6%

$1000-1500 CORDt

i
1 1

% within price range 100% 100%
% within duration 2S% 16.6%

TOCDI eoRDt I 1 • ,
% within price range

i
33.3% 66.7% 100%,

$751-1000 Coa.t
% within price range
% within duration

Etmlliau·No. Reef uers·AD IDdllSive Pacb !C Price
Lesst". 1 wit l-lw1t More tIla.1wk TOCDI

lw1t
SIOI-300 eoRDt 1 1

% within price range 100% 100%
% within duration 28.6% 18.2%

$301-500 CORDt 3 3
% within price range 100% 100%
% within duration 42.8% 27.2%

$501-750 Coa.t 1 I 1 1 •% within price range 25% 25% 25% 2S% 100%

•
•
•

•

•

•

•
•

Total Coaat
% within price range
% within duration

7
63.6%
100%

1
18.2%
100%

1
9.1%
100%

I
9.1%
100%

11
100%
100%

• 10



Forelgners*Price range for all Inclusive package(recreatlonal activities not Included) • Average Visit
Duration Crosstabulatlon

Averaoe Visit Duration

less than
a week one week 1-2 weeks Total

~1()()..3oo Count 1 1
% within Price range 100.0% 100.0%
% within Visa Duration 3.7% 2.9%

$501-750 Count 1 2 3 6
% within Price range 16.7% , 33.3% 50.0% 100.0%
% within Visit Duration 100.0%

,
7.4% 42.9% 17.1%

$751-1000 Count 8 1 9
% within Price range 8B.9% 11.1% 100.0%
% within Visit Duration 29.6% 14.3% 25.7%

$1001-1500 Count 13 1 14
% within Price range 92.9% 7.1% 100.0%
% within Visit Duration

,
48.1% 14.3% 40.0%

more than $1500 Count 3 2 5
% within Price range 60.0% 40.0% 100.0%
% within Visa Duration 11.1% 28.6% 14.3%

Total Count 1 27 7 35
% within Price range 2.9% 77.1% 20.0% 100.0%
% within Visa Duration 100.0% 100.0% 100.0% 100.0%

Egyptlans*Price range for all Inclusive package(recreatlonal activities not Included) • Average
Visit Duration Crosstabulatlon

Averaae Visit Duration

less than
a week one week 1-2 weeks Total

$301-500 Count 2 1 3
% within Price range 66.7% 33.3% 100.0%
% within Visa Duration 40.0% 16.7% 25.0%

$501-750 Count 2 4 6
% within Price range 33.3% 66.7% 100.0%
% within Visit Duration 40.0% 66.7% 50.0%

$751-1000 Count 1 1 2
% within Price range 50.0% 50.0% 100.0%
% within Visa Duration 20.0% 16.7% 16.7%

$1001-1500 Count 1 1
% within Price range 100.0% 100.0%
% within Visa Duration 100.0% 8.3%

Total Count 5 6 1 12
% within Price range 41.7% 50.0% 8.3% 100.0%
% within Visa Duration 100.0% 100.0% 100.0% 100.0%

11
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• Questiou 8

•

•

•
•
•

•

Foreil!1len*Diven*Packa2e Price witlaoat TnullOftlltioll
Valid Lessth.. In 1-2 wk More .... Total
except 30 cases (don't know) Iwk 2ft
$101-300 Coaat I 4 2 7

% within price range 14.3% ' 57.1% 28.6% 100%
% within duration 33.3% 10.4% 7.4% 9.9%

" $301-SOO Cont I 7 7 1
,

16,

% within price range 6.3% 43.7% 43.7% 6.3% 100%
% within duration 33.3% 17.9% 25.9% SO% 22.S%

$501-750 Coaat 1 , 8 4 13
! % within price range

i

7.7% 61.6% 30.7% 100%
i % within duration 33.3% 20.5% 14.9% 18.3%

$751-1000 Co..t 13 7 20
% within price range 65% 35% 100%
% within duration 33.3% 25.9% 28.2%

More .... CHat , 7 7 I IS
$1000 % within price range 46.7% 46.7% 6.6% 100%

% within duration i 17.9% 25.9% SO% 21.1%
Total CHat ! 3

i, S4~ 17 2 71 ,

% within price range I 4.2% 38% 2.8% 100%
% within duration 100% 100% 100% 100% 100%

14.3% 33.3% 17.4%
2 2 ..

SO% SO% 100%
14.3% 33.3% 17.4%

3 1 ..
75% 2S% 100%

21.4% 16.7% 17.4%
3 14 6 23

13% 60.9% 26.1% 100%
100% 100% 100% 100%

I% within duration

ICoaat
i % within price range
I% within duration
! Coot
I% within price range
I % within duration

ICoot
% within price range

. % WIthin duration

Foreil!1len*Saorkelen*Packaee Price witlloat Tn tioa
Valid Less til.. In I-2ft Total

4 cases (don't know) In
Less .... Coot 1 2 3
$1110 % within price range 33.3% 66.7% 100%

% within duration 33.3% 14.3% 13%
, $101-300 Co..t , 3 I ..

I% within price range 75% 25% 100%
% within duration 21.4% 16.7% 17.4%

$301-SOO Coot , 2 2 ..,
% within price range

I
SO% SO% 100%

% within duration 66.7% 14.3% 17.4%
$501-750 Co..t I 2 2 ..

. % within price range SO% SO% 100%

•
•

• $751-1000

• More ....
$1000

Total•
•

• 12
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..ti*Foreilloers*Noo Reef users Packal!e Price witbout Transoorta on
Valid Less tban 1wk 1-2 Moretban Total
exceDt 5 cases (don't know) 1wk wk 2wk
Lesstban Count 1 1
5100 % within price range 100% 100%

% within duration 5% 3.5%
5101-300 Count 2 2 4

% within price range 50% 50% 100%
% within duration 50% 10% 13.8%

5301-500 Count 1 6 1 8
% within price range 12.5% 75% 12.5% 100%
% within duration 25% 30% 20% 27.6%

5501-750 Count 2 1 3
% within price range 66.7% 33.3% 100%
% within duration 10% 20% 10.3%

5751-1000 Count 5 5
% within price range 100% 100%
% within duration 25% 17.2%

More than Connt 1 4 3 8
51000 % within price range 12.5% 50% 37.5% 100%

% within duration 25% 20% 60% 27.6%
Total Count 4 20 5 29

% within price range 13.7% 69% 17.3% 100%
% within duration 100% 100% 100% 100%

•
II

•

•

•

13 -
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•
•

12.5% 33.3% 18.7%
2 1 3

66.7% 33.3% 100%
33.3% 100% 18.7%

8 6 1 1 16
SO% 37.6% 6.2% 6.2% 100%
100% 100% 100% 100% 100%

pn range
, % within duration

$501-750 CoaDt
% within price range
% within duration

Total COaDt
% within price range
% within duration

E2YPtiaos*Diven*Packa2e Price witlloat TrusporllltiN
Less til.. 1 wit 1-2wk More Tocal

lwk tllu2wk
Less dIaD Coaat 5 5
5UIO % within price range 100% 100%

% within duration 62.5% 31.3%
5101-300 Coaat 2 ] 2 1 5

% within price range 40% 40% 20% 100%
% within duration 25% 33.3% ] 100% 31.3%

$301-500 COaDt 1 2 '. 3I
% within ce 33.3% I 66.7% 100%

•

..

•

..

•
•
••I

•
•

El!VPtiaas*Saorkelen*Pacbft Price witlloat - tiN
Lesstllu 1 wit 1-2w1t Tocal

lw1t
Lesstllu Cont 1 1
5100 % within price range 100% 100%

% within duration 10% 4.2%
5101-300 Coaat 4 5 9

". within price range 44.4% 55.5% 100%
% within duration 40% j 38.5% 37.4%

$301-500 Coot 5 2 7
% within price range I 71.4% 28.6% 100%
% within duration i SO% 15.3% 29.2%

•
•

$501-750

$751-1000

Moreduaa
51000

Coaat
% within price range
% within duration
Coaat
% within price range
% within duration
Coaat
% within price range
% within duration

3
100%
23.1%

3
100%
23.1%

1
100%
100%

3
100%
12.5%

3
100%
12.5%

1
100%
4.2%

I

Total Cont
% within price range
% within duration

10
41.6%
100%

13
54.2%
100%

1
4.2%
100%

24
100%
100%

•
•

•
14

141



El!Yptians*Non Reef users*Packa~e Price without Transportation
Less than 1 wk 1-2wk More than Total

1wk 2wk
Less than Count 1 1
5100 % within price range 100% 100%

% within duration 6.3% 1.9%
5101-300 Count 5 4 1 10

% within price range 50% 40% 10% 100%
% within duration 31.2% 13% 50% 18.9"A.

5301-500 Connt 6 8 1 15
% within price range 40% 53.3% 6.7% 100%
% within duration 37.5% 25.8% 25% 28.3%

5501-750 Connt 2 11 1 14
% within price range 14.3% 78.6% 7.1% 100%
% within duration 12.5% 35.4% 50% 26.4%

5751-1000 Connt 2 6 8
% within price range 25% 75% 100%
% within duration 12.5% 19.4% 15.1%

More than Count 2 3 5
S1000 % within price range 40% 60% 100%

% within duration 6.4% 75% 9.4%
Total Count 16 31 4 2 53

% within price range 30.2% 58.5% 7.5% 3.8% 100%
% within duration 100% 100% 100% 100% 100%

-
-

•

-
-
•
II

•
•
•

II

•
iii

•

•
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•
I

•
•
I

•
II

••
•

Questio.9

Transportation ....ns to LocalIon

Valid CunUaIiv
F PllI'CllIll ~ e PelCl111l

Valid lcU'lliiS 22 8.6 8.6 8.8
plane 170 88.7 88.7 75.3
private car 57 22.4 22.4 97.8
public bus 4 1.8 1.8 99.2
1lIlli 2 .8 .8 100.0
Tolal 255 100.0 , 100.0

Questioa 10

Valid CunUaIiv
F Percenl .P.....

""ViilIif • I8ss Ihari $50 34 26.6 26.6
$5G-100 21 17.6 46.2
$101-300 27 22.7 88.9
$301-500 34 26.6 97.5
more than 500 3 2.5 100.0
Tolal 119 100.0

a. except for 43 cases (don' kn->

Valid CunUaIiv
F--'--' Percenl .PaceC

""ViiIiiJD less lhiil$50 50 54.3 54.3
$5G-100 41 44.6 98.9
more than 500 1· 1.1 100.0
Tolal 92 100.0

a. Resident in lhe United Slates

b. except for 1 case (free lnInsportalion)

16
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Question 11 -
Forelgners·Expenditure on Food

Valid Cumulativ
FreQuenev Percent e Percent

Valid a less than ~25 20 15.5 15.5
$25-80 47 36.4 51.9
$81-200 46 35.7 87.6
more than $200 16 12.4 100.0

Total 129 100.0

iiiiiI

..
•

a. except for 33 cases (package all inclusive)

Egyptlans·Expenditure on Food •
Valid Cumulaliv

FreQuencv Percent Percent e Percent
Valida less than ~25 13 14.0 14.9 14.9

$25-80 36 38.7 41.4 56.3
$81-200 31 33.3 35.6 92.0
more than $200 7 7.5 8.0 100.0
Total 87 93.5 100.0

•

a. except for 6 cases (package all inclusive)

Question 12
Foreil!ners*Recreational Activities Expenditure

Less than 5100- $301- More than total
5100 300 500 5500

Divers Count 23 33 10 4 70
% within divers 32.8% 47.2% 14.3% 5.7% 100%

Snorkelers Count 11 8 19
% within snorkelers 57.9% 42.1%

Non Reef Count 10 2 12
Users % within non reef 83.3% 16.7% 100%

users
Total Count 44 43 10 4 101

Rowpct 43.6% 42.5% 9.9% 4.5% 100%

•

-
...

d'IA ... E*RE"l!VDtians ecreatlona CtJVlties xllen Iture
Less than 5100-300 5301-500 total

$100
Divers Count 11 2 13,

% within divers 84.6% 15.4% 100%
Snorkelers Count 10 11 2 23

% within snorkelers 43.5% 47.8% 8.7%
Non Reef Count 16 23 9 48
Users % within non reef users 33.3% 47.9% 18.8% 100%
Total Count 37 36 11 84

Rowpct 44% 42.9% 13.1% 100%

17 ...
...



•
• Question 13

•
Foreil!1lers * DiviDl!/ Diviu & SDorkeliu - ~·..re

Lessthu 5101-300 $301-500 More"" TOCaI
5100 S500

F 22 3S IS 3 7S
Valid Perceat 29.3 46.7 20 4 100

di..*S rkell E

Questioll 14

El!VDtiallS* Diviu/ diviDl! & SaorkellJll! EJ:lIelldi"re
Less thaa 5100 5101-300 TOCIII

FreoDeIICV 10 I II
Valid Perceat 91 9 100

ompers DO DI[ ~IPeD re
Less thaD 5100 5100-300 TOCIII

Freqaenc:y 18 2 20
Valid Perceat 90 10 100

ERvPdallS*SaorkeliDI[ ExPaIdiRre
Less thaD 5100 5100-300 TOCIII

Freqaenc:y 18 3 21
ValidPenst 8S.7 14.3 100

•

•
•

•

II
I

•

II

Valid ClmUIliv
F PelOlliIt PelOlliIt • Pel.....

Valid $0 52 32.1 32.1 100.0
$1-25 31 19.1 19.1 19.1
$25-80 46 28.4 28.4 47.5
$81-200 26 16.0 16.0 63..6
more than $200 7 4.3 4.3 67.9
Tolal 162 100.0 100.0

•
•

Valid ClmUIliv
F Percenl PelOlliIt e Pen::wIt

VlIICI ~ 46 51.6 51-6 100.0
$1-25 27 29.0 29.0 29.0

$25-80 15 16.1 16.1 452
$81-200 3 32 32 46.4
Tolal 93 100.0 100.0

•

•
18
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Question 15, 30, 15+30
Services Desired to More Offerinl!s of

Category label Question 15 Question 30 Question 15 + 30
% of Cases • % of Cases •• %ofCases •••

Transportation 27.8 28.4 38.5
medical services 8.9 10.2 13.1
entertainment 31. 6 40.9 50.0
Awareness activities 13.9 8.0 14.8
cleanliness 6.3 2.3 5.7
Beach securitv 3.8 2.3 4.1
penalties enforcement 1.3 1.1 1.6
natural areas services 16.5 9.1 17.2
city services 26.6 15.9 28.7
professionall!uided tours 2.5 5.7 5.7
sea-related activities 2.3 1.6
aquarium/natural history 3.4 2.5
museum
• Out of 79 respondents •• Out of 88 respondents ••• Out of 122 respondents

Question 16

•

•
•

•
•
I

Products Desired to More Offerinl!s of
Catel!orv label Count % of Cases *
T-shirts/cotton products 3 8.1
Pharaonic products 3 8.1
Ordinarv clothes 14 37.8
Fresh food market 5 13.5
Maps 2 5.4
Books, wildlife picture books, Flash cards 3 8.1
Bal!S 1 2.7
Coins and stamps 3 8.1
CDs, videos, cameras 1 2.7
Cosmetics/perfumes 2 5.4
AlcohoVc~arettesishisha 4 10.8
Divinl! I!ear 1 2.7

•

•
• Out of 37 respondents

Question 17 •
Foreil!ners • Sea related sctivities

Divin21 Divinl!& Snorkelinl! Snorkelinl! Total Reef Users
Frequency 101 27 128
0/0 of Cases 79.9 21.1 100 •

•

•

led·SE,l!Vptians ea re at activIties
Divin21 Divinl!& Snorkelinl! Snorkelinl! Total Reef Users

Frequency 16 24 40
% of Cases 40 60 100

19 ...
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QuestioD 18
VISited sites

COODt %ofc.ses·
Ras Mohammed 143 83.1
GiftDD IsIaDcIs 19 11.0
Straights ofTiraD 84 48.8
Tbmle20rm Wreck 37 21.5
Brotben IslaDcIs 6 3.5 r

LocallHotei Facilities 31 18.0 1

Dabab 18 10.5
Safap 2 1.2
Taba 6 3.5
SaiDt CatberiDe 10

-,
5.8

DUDraveD wredt i 2 1.2
·Out of 168 (total reef usen)

QuestioD 19

RaMohammecl·A_ofAecl.I .... Clcl ....... 'atl

A_enea. ofAa.s
fees.... no TOlII

Ras COlInl 106 37 143

" within Ras 74.1" 25.9% 100.0%Mot'l8uwned

GIftun ....nds· A__ofke....... Clc............

A_eo,ers ofAa.s
fees.... no TOlII

GiIIUn ISIlInCIS COlInl 14 5 18

" within Giftun Islands 73.7% 26.3% 100.0%

8rotIIen ....nds·A_ of Ace....... Ct ....III. lieu

A_eo_ ofAa.s
fees.... no TOlII

COlInl 5 1 6
Islands

" within Ilrolhefs
Islands 83.3% 16.7% ! 100.0%

20
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Question 20 •

Foreigners" Ras Mohammed" Opinion with regards to Fair Entrance Fees Crosstabulatlon

o inion with fe ards to Fair Entrance Fees
less than more

$1 $1-2 $3-5 $6-9 lhan $9 Total
Ras Mohammed yes Counl 5 23 63 8 4 103

% Ras Mohammed 4.9% 22.3% 61.2% 7.8% 3.9% 100.0%

•

Egyptians" Ros Mohammed" Opinion with regards to Fair Entrance Fees Crosslabulalion

OJ inion with re ards to Fair Entrance Fees
less than more

$1 $1-2 $3-5 $6-9 than $9 Total
Ras Mohammed yes Counl 8 20 9 1 2 40

% within Ras
20.0% SO.O% 22.5% 2.5% 5.0% 100.0%Mohammed

•
•

Foreigners" Glftun Islands" Opinion with regards to Fair Entrance Fees Crosstabulatlon

Opinion with regards to Fair
Entrance Fees -

$1-2 $3-5 $6-9 Total I
Gillun Islands yes count 3 7 1 11

% within Gillun
27.3% 63.6% 9.1% 100.0%,..Islands Po•

Egyptians" Glflun Islands" Opinion with re9ards to Fair Entrance Fees Crosstabulatlon

Opinion with regards to Fair
Entrance Fees

less than
$1 $1-2 $3-5 Total l!>

Gillun Islands yes count 3 3 2 '3 .-% within Giflun
Islands 37.5% 37.5% 25.0% 100.0%

Forelgners"Brothars Islands" Opinion with negards to Felr Entrance Fees
Crosstabulatlon •

•
•

Opinion with regards to
Fair Entrance Fees

$3-5 $6-9 Total
Brothers Islands yes COunt 3 1 4

% within Brothers
75.0% 25.0% 100.0,*,Islands

Egyptians" Brothers Islands" Opinion with regards to Fair Entrance Fees
Crosstabulation •

Opinion.with regards to
Fair Entrance Fees

less than
$1 $3-5 Total

Brothers Islands yes Counl 1 1 Z
% within Brothers

50.0% SO.O% 1oo.0,*,Islands

•

-
21 •
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QuestioD 21

..

..
•
•
..
•

•

•
•
I

I

I

i .

Pass Period

Ras 3 6 -MohcIIilll8d hit 2wk 3wk 4wk mCll'IIhs monIhs - TolIII
$ 10 or less COIA'll 5 1 (

" wiIhin Amounl 83.3" 6.7% l00.~lI6lg to pay fa' pit

" wiIhin Pass Peric 41.7% 1zs.0% 26.1')1
$11-20 COIA'll 3 1 2 (

" wiIhin Amounl 50.0% 6.7% 33.3% l00.mewilling to pay fa' pit

"wiIhin Pass Perkl 25.0% 25.0% 66.7% 26.nl
$21-30 COIA'll 1 ·

" wiIhin Amounl 00.0% l00.l!'willing to pay fa' pit

" wilhin Pass Peric 8.3% 4~

$31-40 COIA'll 1 1 ··
" wilhin Amounl 50.0% 50.0% 1~willing to pay for pit

" wiIhin Pass Peric 8.3% 00.0% a.~

S41..5Q COIA'll 1 2 1 •
" wilhin Amounl 25.0% 50.0% 25.0% 1OQ.OlIwilling to pay fa' pit

" wiIhin Pass Peric 8.3% 50.0% 100.0% 17.4')1
$80-100 COIA'll 1

" wilhin Amounl 100% l00.~lI6lg to pay for pit

" wilhin Pass Peric 33.3% 4.3'
$150-200 COIA'll 1

" wiIhin Amount 00.0% l00.l!'wiling to pay fa' pit

" wiIhin Pass Peric 00.0% 4.3'

don' know COIA'll 1 1 :
" wiIhin Amount 50.0% 50.0% l00.l!'willing to pay fa' pit

" wilhin Pass Peric 8.3% 00.0% a.~

ToCaI COIA'll 12 4 1 3 1 1 1 2:

" wilhin Amount 52.2% 7.4" 4.3% ~3.0% 4.3% 4.3% 4.3% l00.melI6lg to pay fa' pit

" wilhin Pass Peri<: 00.0% 100% 00.0% . 100% 100.0% 00.0% 00.0% loo.mr

22
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Question 22 •

Payment of hyperbaric chamber Insurance

Valid

ves no don1know Total
Count 62 20 35 117"
Valid Percent 53.0 17.1 29.9 100.0

•

a. total divers

Question 23

Fee paid for hyperbaric chamber Insurance

Valid

less than more
$1 $1 $2 than $2 don't know Total

I count 2 40 15 2 3 62
Valid Percent 3.2 64.5 24.2 3.2 4.8 100.0

Question 24

Amount willing to pay for hyperbaric chamber Insurance (per day)

•

..

•
Valid"

less than more
$1 $1 $2 than $2 Total

count 13 43 38 18 112
Valid Percent 11.6 38.4 33.9 16.1 100.0

ii

•
a. except for 6 cases who are not willing to pay

'II

•

..ti F d'S . bl So ..,pmlon on ulta e ources or un lUE
Count % of Cases •

Fees cbarl!ed for nature based recreation 168 65.9
Government subsidies and fundinE 183 71.8
Donations 103 40.4
Sellin!!. Droducts endorsed bv nature cons 100 39.2
Taxes on front row botels and divinl! centers 29 11.4
Special events 2 .8

Question 25

* Out of total sample (255 respondents)
•

•
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QaestioD 26

Vald CunUaIiv
F Percent Pen:e..' e Pecell'

Vald no 148 58.0 58.0 58.0
yes 107 42.0 42.0 100.0
Total 255 100.0 100.0

QaestioD 26* 27

Doodt Prodocts * SatisCamoo with tile boodit oroduet
Yes Could be better No Row toCII.I

postcanb Count 6 5 I 12
Rowpct SO.O 41.7 8.3 11.2
CoIDCt 10.2 11.9 16.7

maps Count 4 8 0 12
Rowpct 33.3 66.7 .0 11.2
CoIDCt 6.8 19.0 .0

t-ab1s Count 38 37 4 79
Rowpct 48.1 46.8 5.1 13.8
CoIDCt 64.4 88.1 66.7

au Count 10 6 0 16
Rowpct 62.5 37.5 .0 16
CoIDCt 16.9 14.3 .0

wild life posten Count 13 5 I 19
Rowpct 68.4 26.3 5.3 17.8
CoIIlCl 22.0 11.9 16.7

PIaaraoIIk Count I 2 0 3
prochletslpspyru Rowpct 33.3 66.7 .0 2.8

CoIIll:t 1.7 4.8 .0
lea......d Arab Count 5 0 I 2 7 I
dodaes Rowpct 71.4 .0 28.6-. 6.5 ICoIDCt 8.5 .0 33.3 I
Colamu ToCaI Count 59 42 6 I 107 I

Rowpct 55.1 39.3 5.6 100.0 ICoIDCt 100.0 100.0 , 100.0 , 100.0

Reason Cor beine dissatisfaed witll 'he boudit oroduet
LowouaIitY No varietY Total _cues)

Postcanb 1 1
T-s'lrls 3 1 4
Wildlife 1 1
LeatherlArab dotlaes 2 2
Total au cases) 5 1 6

24



-
-
-

-
-
..

fu'bD ' d h
Question 28

Products eslre to ave etter 0 erIB2s 0
Catel!orv label Count % of Cases (Out of 173 respondents)
Calendars 25 14.5
Postcards 54 31.2
Maps 52 30.1
T-shirts 105 60.7
Hats 53 30.6
Wildlife Dosters 57 32.9
Leather Products 3 1.7
GoldlSilver 7 4.0
Traditional Arab clothes 3 1.7
Books 3 1.7
Normal clothing 9 5.2

•
•

•

..P d cts 't bl ti f d'
Question 29

rou SUI a e or un IBIl
Cat820I'Y label Count % of Cases (Out of 92 respondents)
t-shirts/cotton products 26 28.3
Pharaonic products 17 18.5
ordinary clothes 5 5.4
fresh food market 16 17.4
wildlife posters, stickers, fivers 5 5.4
maps 8 8.7
caps, hats 6 6.5
postcards 7 7.6
books, wildlife Dicture books, Flash Cards 13 14.1
bags 1 1.1
coins and stamps 1 1.1
calendars 2 2.2
CDs, vid_, cameras 4 4.3
mUDS 1 1.1
alcohol/cigarettes/shisha 17 18.5
gold/silver 3 3.3
all products 8 8.7
diving gear 7 7.6

ill

•

....

..

S S "t bl ti F d"
Question 31

en'lces UI a e or un IB2
Catet!orv label Count 0/0 of Cases (Out of 87 resnondents)
Transportation 9 10.3
entertainment 49 56.3
all services 11 12.6
awareness actiVities 3 3.4
cleanliness 1 1.1
beach securltv 1 1.1
natural areas services 10 11.5
seaoralated actiVities 8 9.2
city services 8 9.2
aquarium/natural history museum 3 3.4
professional gulda tours 4 4.6
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• Question 32-1

• Cllneat fee for EgyptillDS
•• CIIrreat fee for Foreipen

Willin2nes5 to Pay General Eatraace
ForeiEaers E2l'PPau Total Reef Users
Frequeucy Valid Frequeacy Valid FnqllCaCY VIIIid

Pen:eat Pereat PeraIIt
SO 37 28.9 17 42.5 Ii 54 32.1
51· I 0.8 9 22.5 I 10 6.0
52 2 1.6 9 22.5 II 6.5
S3-4 9 7.0 2 5.0 II 6.5
$5 •• 12 9.4 2 5.0

, 14 8.3 ,,
56-7 36 28.1 I 2.5 37

,
22.0

58-9 5 3.9 I 5 3.0
510 14 10.9 14 8.3
More"" 510 5 3.9 5 3.0
Doa'tKllow 7 5.5 7 4.2
Total 128 100 40 100 168 100.

•

•

•
•

..
•

QuestioD 32-2

j
WilliDnes5 to Pal' - SaorkeliD2 (extra for Datare c:ouenatioll\

F'reQueaey Valid Percftlt
SO 58 52.7
Lessda.. 51 I 0.9
51-2 38 34.6
Moredaaa $2 II 10
Dou't KIlo", 2 1.8
Total Suorkelen 110 100

• QuestioD 32-3

•
•
•

WiIliD2Des5 to Pay - DiviD2 (extra for aatare couervatioll\
Frequeaey ValidP_t

SO 46 39.3
51-2 43 36.8
S3-4 10 8.5
S5ormore 6 5.1
Doa'tKaow 12 10.3
Total Diven 117 100

26
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Question 32-4

Willinj!ness to Pay - Glass Boat (total)
Frequency Valid Percent

No Response 218 85.5
55 I 0.4
56-10 2 0.8
More tban 510 5 2.0
Don't Know 29 11.4
Total 255 100

Question 32-5

Willine:ness to Pay - Boat moorine: use (extra for nature conservation)
Frequency Valid Percent

$0 147 87.5
51-2 15 8.9
Moretban $2 5 3.0
Don't Know I 0.6
Total reef users 168 100

Question 32-6

Willine:ness to Pay - Patrols by park rane:ers (extra for nature conservation)
Frequency Valid Percent

$0 139 82.7
51-2 20 11.9
Moretban S2 7 4.2
Don't Know 2 1.2
Total reef users JJi8 100

Question 32-7

Willingness to Pay - Monitoring Healtb of Coral Reefs (extra for nature
conservation)

Frequency Valid Percent
$0 108 64.3
Less than SI 5 3.0
51-2 48 28.6
Moretban $2 7 4.1
Total reef users 168 100

-

•

•
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•
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QUestioD 32-8-1

WiIIiD2ness to P.v - Calendars (extra for nature CODSen'lltioll)
Frequeuev Valid Pen:eat

No 217 85.1
Less thaD 51 4 1.6
$1-2 12 4.7
More thaD 52 5 2.0
Dou" bow 17 6.7
Total 255 100

QUestioD 32-8-2

WiJliD2IIess to Pay· Poskards
FrequeuC)" Valid Pen:ea.

Nollesllo- 192 75.3
Less thaD $1 12 4.7
$1-2 IS 5.9
Morethu52 4 1.4
Doll" Dow 32 12.5
Total 255 100

QaestioD 32-8-3

WilliDpess '0 Pay - Maps (extra for Dature c:oesen1ltioll)
Frequeuev Valid Pen:ea.

NoRaPHR 206 80.8
Less tIIaD 51 2 0.8
51-2 -_.- 17 6.7
Morethu52 12 4.8
Do." IoIow 18 7.1
Total 255 100 ,

Wdlia2lless to Pav- T-shirts (extra for Dature c:oesen1ltiolll
Frequeucv V.lid Pen:ea.

NoRapoaR 204 80.0
Less thaD $1 7 2.7
$J-2 22

, 8.6
Do.'. IoIow 22 8.6 I

Total 255 100

28
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Question 32-8-5
Willingness to Pay - Hats (total)

Frequenev Valid Percent
No Response 200 78.4
Up to $2 8 3.1
$3-4 14 5.5
$5 9 3.5
Don'tknow 24 9.4
Total 255 100

Question 32-8-6

Willin~ness to Pay - Wildlife Posters (extra for nature conservation)
Frequency Valid Percent

No Response 194 76.1
Less than $1 1 0.4
$1-2 9 3.5
More than $2 12 4.7
Don't know 39 15.3
Total 255 100

29
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PART VI:
RESEARCH QUESTIONNAIRES

1. Qualitative Discussion Guide (for Tourism Operators)

2. Quantitative Questionnaire (for Tourists)
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Part L Qualitative Discussion Guide (for Tourism Operators)

Backgroaad
v) Do you feel that there is a need for environmental protection?

Why?
vi) Will environmental protection have direct or indim:t effect on

your field ofwork? What effects? Positive? Negative?
vii) What could be the probable obstacles for environmental

protection in Egypt? How to minimize such obstacles?
viii) Whose responsibility do you think to protect the environment?

Why?

FuDdiDg eaviroameatal protectioa
iv) Where do you think funds for environmental protection come

from?
v) Who do you think should fund environment protection? Why?
vi) What ways and means should be used to fund environmental

protection in Egypt? (why did you choose these and not other
means?)

Mesas for FuDdiDg EnviroameDtai ProtectioD
iv) What means of funding environmental protection are you aware

of! How does it work i.e. how money is collected? Are they in
your opinion well tolerated or not?

v) From your experience and based on your field of work, what
are the possible ways of funding environmental protection?

vi) Possible sources of funding environmental protection include
access/user fees for nature-based activities, goVQwneut
subsidies, donations, selling products endorsed by nature
conservation, special events and services, etc. (In addition to
whichever means were mentionnedby respondent earlier)
a. From your experience and based on your field of wort,

what ways or means are best suited for raising funds in
Egypt? Why?

b. What are the pros and cons ofeach one?

WiDiDgaess to Help
iv) Can you envision a mutually beneficial scenario where you can

help us raise funds for environmental protection?
v) What obstacles do you anticipate in raising funds for

environmental protection?
vi) Complete the following statements

f) Funding environmental protection is the responsibility of .
g) Best way to fund environment protection is through .
h) The role ofNGOs in protecting the environment is .
i) Government role should be .
j) What hinders environmental funding in Egypt is .

Other comments
Do you have any other comments or suggestions regarding the issue ofenvironmental
protection and how to pay for it?

1
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Part IL Quantitative Questionnaire (for Tourists)

...

1. Sampling Point: 1. Hurghada

2. Visitor's recreational Behavior

2. Shann El Sheikh •

•

2.425 - 1300 L.E.($100-300)
4.2126-3200 L.E ($501-750)
6. more than 4250 LE (>$1000)

I-During the past year, how many times did you visit this location?
1. Once 2. Twice 3.3-4 times 4. more than 4 times'

2-How many times did you visit other natural areas in Egypt?
1. None 2. Once 3. Twice 4. 3-4 times 5. more than 4 times

3-How many times did you visit other natural areas in other countries?
1. None 2. Once 3. Twice 4. 3-4 times 5. more than 4 times

4- What is the main purpose ofyour natural areas vacation?
1. Diving 2. Snorkeling 4. Desert Activities
5. Relaxation 6. All of the above 7. Other .

5- What was the duration ofyour visits on the average?
1. Less than a wk 2. One wk 3. 1 -2 wks 4. more than 2wks

6- Was your vacation package all inclusive (Le. package including
accommodation, food, transportation, and recreational activities)?
1. Yes, covered everything
2. Partial: Le., accommodation, recreation, some or all food but transportation

NOT included (go to Q8)
3. Accommodation/some or all food only (Go to Q8)

7- Can you estimate the total price range ofyour entire vacation (including
transportation, lodging, recreation, food)?
1. 425 - 1300 L.E.($100-300) 2. 1301 - 2125 L.E. ($301-500)
3.2126-3200 L.E ($500-750) 4.3201-4250 LE ($751-1000)
5.4251-6375 LE ($1001-1500) 6. more than 6375 LE (>$1500)

8-Can you estimate the price range of your vacation NOT including
transportation?
1. Less than 425 L.E. (<$100)
3.1301 - 2125 L.E. ($301-500)
5.3201-4250 LE ($751-1000)

9- What transportation means did you use to reach this location?
1. Tour bus 2. Plane 3. Private car
4. Public bus 5. Other .

10-What was the cost ofyour transportation to this location?
1. Less than 215 «$50) 2.215 - 425 L.E.($50-100)
3.426 -1300 L.E. ($101-300) 4. 1301 - 2125 L.B. ($301-500)
5. More than 2125 L.E (>$500)

2
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2.425 - 1300 LE.(SI01-300)
4. more than 2125 LE (>500$)

2. 110 - 340 LE.(S26-80)
4. more than 850 LE (>200$)

3. Straits ofTmm
6. Othel" (pis. specify) .

•
II

•

•
•
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•
•

•

..
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•
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11- How much did you spend on food (outside your package ifapplicable)?
1. Less110 LE. (<$25) 2.110 - 340 LE.($25-80)
3. 341 - 850 LE. (S81-200) 4. More than 850 LE (>$200)
5. nothing (offel" was all inclusive)

12- How much did you spend in total on recreational activities (outside your
package ifapplicable)?
1. Less than 425 LE. (SIOO)
3.1301 - 2125 LE. (S301-500)
5. Nothing (offel" was all inclusive)

13- How much did you spend on diving, snorkeling, or othel" sea based activities
(outside your package ifapplicable)?
1. Less than 425 LE. (SIOO) 2.425 - 1300 LE.(SI01-300)
3. 1301 - 2125 LE. (S301-500) 4. More than 2125 LE (>500$)
5. nothing (offel" was all inclusive)

14-How much did you spend on purchase ofgifts, souvenirs or memorabilia
products on average pel" visit?
I. 110 LE. or less (S25)
3.341 - 850 LE. (S81-200)
5. Nothing

15- In this natural area, what services do you think are lacking (for divers, pis.
specify diving SCl"vices)?
1. .
2.......•.•.......................•.................•...................
3 .

16- In this natural area, what products do you think are lacking?
t ..........•...••...........•...•.............•.........................
2.•.................................................•...................
3 .

3. VIsitor's attitudes towards rees
17- Do you use natural areas at this location i.e. diving, snorkeling. otha: sea

related activities?
1. Yes, diving 2. Yes, snorkeling 3. Yes, diving & snorkeling
4. Yes, othel" (specify).... 5. No (go to Q25)

18-Which sites did you visit?
I. Ras Mohammed 2. Giftun Islands
4. Thistlegonn wreck 5. Brothers Islands

19-Do you think you were charged an access fee for entrance to this natural area?
1. Yes 2. No

20-How much do you think is a fair fee for entrance per day?
1. Less than 5 LE. (S1) 2.5-10 LE. (1-2$) 3. 13-22 LE. (S3-5)
4.23- 40 (S6-9) 5. more than 40 LE. (9$)

21-Are you willing to pay a one-time fee for a 10ngCl" period (seasonal pass)?
1. No 2. Yes (pIs. state how long) (And S willing to pay) .

3



2. 5 L.E. ($1)
4. more than 10 L.E. ($2)

For Divers only: (Q 22-24)

22-Did you pay hyperbaric chamber insurance per day?
1. Yes. 2. No (go to Q 24) 3. Don't know (go to Q 24)

23-How much did you pay?
1. Less than 5 L.E.($l)
3. 10 L.E. ($2)

24-How much would you be willing to pay for it per day?
1. Less than 5 L.E.($l) 2. 5 L.E. ($1)
3.10 L.E. ($2) 4. more than 10 L.E. ($2)

2S-Ifthis natural habitat location needs more revenue for nature conservation,
how should this be fmanced? (select one or more)
1. Fees charged for nature-based recreational activities
2. Government subsidies and funding
3. Donations
4. Selling products endorsed by nature conservation NGOs i.e. non­

governmental organizations (% ofprice going to nature conservation)
S. Other (pIs. specify) ..

26-Did you buy Red Sea souvenirs/ memorabilia?
1. No (go to Q28) 2. Yes (state Product) .

27-Were you satisfied with the quality of souvenir options available?
1. Yes 2. OK, but could be better 3. No (pIs. state reason) .

28-Which of the following products would you like to see improvement on?
1. Calendars 2. Postcards 3. Maps 4. t-shirts
S. Hats 6. Wildlife posters 7. other (specify)....... '"

29-Which kind ofproducts, in your opinion, is better suited as a source offunding
for nature conservation? (You can state more than one)
1. ..
2 ..
3 .

30-In your opinion, which services could be added at this natural habitat? (You
can state more than one)
1. ..
2 .
3 .

31-In your opinion, which of the services you mentioned could be used to
generate funds for nature conservation?

1. .
2 ..
3 ..
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32-Among some ofthe options for raising funds for nature conservation are the
following. Which of these services are you willing to pay for, and how much
are you willing to pay? (select one or more)

Service Cbeckfor Amount willing
will' to pay

I. General entrance
2. Snorkeling
3. Diving ,
4. Glass boat! submarine
5. Boat mooring use I i
6. Patrols by parle rangers

,
j

7. Monitoring health ofcoral reefs r ~

8. Products eodorsed by nature cooservadoo NGOs i
8.1. Calendars I
8.2. Postcards
8.3. Maps i
8.4. T-shirts I
8.5. Hats
8.6. Wildlife posters

9. Other

4. GeDerai IDformatioD aboDt the respoDdeut

j 33- Gender of the respondent: 1. Male 2. Female

I
34- Age: 1. 16-25 2.26-35 3.36-45 4.46-55 5.56-65 6. over 65

35- Marital Status:
1. Single. 2. Married. 3. Widower 4. Divorced 5. Fngagr4

36-Occupation
1. Government 2. Private Sector
4. Academic(teacher/scientist) 5. Non-profit organization
7. Other (specify) .

3.Bllsi_ Owner
6.Studmt

38-Residence:
1. Egypt (specify governorate) .
2. Other (specify country) .

39-Nationality:
1. Egypt (specify governorate) .
2. Other (specify country) .

I

•
•
•

•

37-Education
1. None
4. Graduate Degree

2. High School Degree 3. Bachelor's Degree
5. Other (specify) .
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