


Dear Business Executive:
This Export Programs GlJide is an exrelellt ""'"ItO for _ DusinesspeopIe. tt includes basic infoonaIioo aInJt _
govemntellt progmmsthal help U.S. companies export thelr goods and seMces aroood the_. tal I1f _ ClinIoo~ _
Export Strategy, and through the Trade _ Coord'mating Commillee (TPCt), thes< offices I!lftU!Iwt 6o:Mmnenl """ tri!lll
to pro'Iide answefS to exporting questions, as "'II as _ to help _ firms succeed in the !iobaI-

This years National Export Strategy foctJses 00 the lJIlIl(lftuJ1it for _ export expansion, ileslilE the daIeo!les posed I7j
financial and economic crise; in many """"" _ Maintainillg U.S. leadership as the I'<lI1d's IaIgest expor1Er ... help
America's sIrong ecooomy continue to grow. In Illm, SIeady _ ecooomic growth witt SOlVe as an iInpoI1aJl~ of !iobaI
economic prospelity thai will help oth" economies """" from the past yeats mart<et I!DWlIIums.

American companies and WCfkeIs stand to beoefi1 greatly from export expansion. Accoofing to receIlt stOOies, u.s. IWnesses thai
engage in exporting reap higher protiIs, are less likely to fail, and create jobs atafaster pace than IlOlI'flIX'lilg lims. Exjut-re!alOO
jobs pay 15-17 pe<cent high" wages 00 """ge than o!hef jobs and pro'Iide hetter benatils.

In our SIXth Annual Report to Congress in October 1998, the _ ager<ies of the 11'CC reported 00 their~ of a
Government-wide commercial strategy for maintaining U.S. exports 10 the markets hardest hit by the Asm fialCiaJ crisis. Tre
Mminislration has already begun to implemeot this strategy. AI the same time, '" witt help "l'lIIefs take a!YalIlage of "'"
opportunities created I1f Western Europe's rnovemellt toward asingle curreocy (the ''''''1, latin_'spusitof regini naI:el
in1egtalioo, and AIiica's emergence as a 'new froo1ie<" for _ "POJ1S. ill adliIion, the ager<ies wi! ftl::us 00 ~flg the
deliWy of our seMces to smeJllJusjnesses, inc!oomg grea!er use of the In1emel and _ Slate and kx:aI~

Two key CDfIlI'll1eIltS of our NaIionat Export Strategy are the Comme<te iJellartrneIlt's WaOOiY;Iton, D.C.__ Trade __
Genter (ItC) and the U.S. &Fere~n Commercial _'s [lIS&fCS) _ networI< of <IoolesIic export assistr<:e £8IlEfs and
""""" commercial offices. The TIC, acom"""""",, clearinghouse for intormation 00 _ export assistr<:e _ "" re
_ at 1-8OO-USA-1lWJ(E), or 00 the1_at http;Ilwww.i1adoc.gov,,;c. The 1lCcan also pro'Iide _ intormation aInJt
the listings in this guida Working in concort with o!hef 11'CC ageocies, US&fCS Export Assislaoce CeIltas and CormleltiaI CeIltas
""""" assist companies with export coonseImg, iIH!epth market """"'" finding sales IealIs, and even died """""'Y .lth
forelgn governments. Locatioos for <IoolesIic £8IlEfs are listed in this guide; """"" offices"" re o::ressoo I1f corrto:Ii1l the u.s.
embassy or coosufate in the COUII!Jy desired.

Ien"""age jOlJ to use this guide and meke full use of _ export _ such as the Trade intormation Genter and the US&fCS
to enhance yourcompany's alHlityto compere more effectMly in!ioballll3lkets and eIISlIll ahetter _ Minb'_
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IntemationaJ Trude ,·ldlllinistrotklll (fl'.tJ/l'S.lJe[w1ment ofColll1lll.'lfe
The International Trade Administration is dedicated to opening markets for U.s. products and prOliding
assistance and information to exporters. ITA nnits indude: 11 ItN domesticExport Assistance Centers and
141 overseas commercial export· focused offices in the U.s. and Foreign Commercial SeITfce networK.
2) industry experts and market and economic analysts in its Trade Dewlopment uniL and 31 trade
compliance and market access experts in its "arket Access and Compliance offices. The unils perform
analyses. promote products. and offer services and programs for the U.s. exporting community. induding
export promotion, counseling, and information programs listed elsewhere in this booklet.

••••~"'«:OnlaC1: 1-8oo-USA-TRAD(E) (1-800-872-8723); Internet home page; httplA'IIWI.ita.doc.gl1l

Trude InfOlJJlatklll Celltel'(I1C)/ff1/lS. DejJlJl1RlI.'nt ofConl1lll.'lfe
The Trade Information Genter is the first stop for companies seeking export assistance from the federal
government. TIC trade specialistS: 1) advise exporters on how to find and use government programS: 21
gUide businesses through the export process; 31 provide country and regional business connseling on
standards and trade regulations. distribution channels. opportunities and best prospects for U.s.
companies. import tariffs/taxes and customs procedures. and common commerrial difficullieS: 41 direct
businesses to market research and trade leads: 5) pmvide information on overseas and domestic trade
eventsand activities;and 61supply SQurces of pUblicand privateexport financing. TheTIC tradespecialists
alSQ inform caUers on how to access reports and statistics from the computerized National Trade Data
Bank (NTDBl and direct businesses to state and local trade organizations that pmvide additional
assistance. Country Information isavailable on Western Europe. Asia. the Western Hemispherr. Africa and
the NearEast.

The Trade Information Genter website proVides avariety of information, including the most frequentlY
asked questions and answers on exporting, the National Export Directory of international trade rontacts
for each state. adirectory of foreign trade offices in the United States. an a1ternatire finance guide. an
Internetgnlde to export trade leads. and the most up- to- date Expon Programs Guide. ExtensirecountJ;'
and regional market and regulatory information is alSQ arailable. Inaddition, the Trade Information Center
runs TRADEBASE, anationwide export education erent database. displayed on the TIC website. to make
U.S. companies aware of export seminars and workshops throughout the country.

The Trade Information Genter's Fax RetrieVal System. an automated fax information delirery system.aIw
provides documents to U.s. businesses 24 hoursaday_

••••·'~~{(!iJiilact: TIC staff. 1-8oo-USA-TRAD(E) (1-800-872-8723); fax (202) 482-4473; aspecial line is
avajlable for those 1'100 are deaf or hearing impaired using a TOO machine. 1-800-TDD-lRADE
(1-8OO-833-8723);e-mail: liC@fia.doc.gw;lntemetflomapage:httplAw.W.fia.doc.gwltic

•••••••••••••••••••••••••••••••



The u.s andForeign CommercialSenicc;TfA/US.lJepartmentofConmrercc

a
The mission of the U.S. and Foreign Commercial Service is to assist U.S. firms in realizing their export
potential by providing expert counseling and advice, information on markets abroad, assistance in locating

The. . .) .•..• international contacts, support of trade events, and advocacy services, The 1,800 trade experts In the
co. . Commercial Service are conveniently located where you are and where you want to be-in more than 100
....... '""'"' Export Assistance Centers throughout the United States and in more than 70 countries abroad

•••~~2t(;·_:,CoIitact:For information on the U.S. and Foreign Commercial Service and it's programs, contact the Export
Assistance Center nearest you. For the address and phone number of the USEAC/EAC nearest
you call, 1-800-USA-TRAO(E) (1-800-872-8723), or consult the website at
http://www.ita.doc.gov/uscs/

The ErportAssistance fellter IVetwork (lJSFACs;E4Cs)
The U.S. Department of Commeroe, the U.S. Small Business Administration (SBA), the Export- Import Bank
(Ex-1m), the U.s. Agency for International Development (AID), and the U.S. Departlnent of Agriculture have
formed a unique partnership to establish U.S. Export Assistance centers (USEACs). USEACs, located in
major metropolitan areas throughout the United States, are one- stop shops that provide small- and
medium-sized businesses with hands-on export marketing and trade finance support Additional
Commerce Department Export Assistance Centers (EACs) throughout the United States provide small- and
medium- sized businesses with local export promotion assistance. The USEACs and EACs work closely
with federal, state, and localpublicand private organizations to provide the highest level ofservice possible
to help American businesses compete in the global marketplace. The ceuters are responsible for providing
in- depth, value- added counseling to U.S. firms seeking to expand their international activities, as well as to
companies that are just begiuning to venture overseas. Export Assistauce center Trade Specialists: 1)
identify the best markets for their products; 2) develop au effective market entry strategy based on
information generated from overseas commercial offices; 3) facilitate the implementation of these
strategies by advising clients on distribution channels, key factors to consider in pricing, and relevant trade
shows and missions; and 4) provide assistance in obtaining trade finance available through federal
government programs, as well as access to state and iocal public and private sector entities

•••G~~'ECC()iltact:RJr the address and phone number of the USEACIEAC nearest you, call1-800-USA-TRAO(E)
(1-800-872-8723) or consult the website at http://wWW.ita.doc.gov/uscs/

lJSA Tmoo fellter/lJepartment ofConunerce
Emphasizing customer service and seamless assistance, the USA Trade center will bring together key
components of the Department of Commerce to serve as a single source for a complete range of export
related products and information. The USA Trade center, located in the Ronald Reagan Building and
International Trade Center In our nation's capitol, will offer general export counseling, country-specific
information and counseling covering the globe, access to extensive market research and on-line trade leads
in- depth counseling for local businesses, and export reference center, and an export focused bookstore.

• 1IIlI.1~J!!;EClJiJtact: 1-800-USA-TRAO(E) (1-800-872-8723); a special line is available forthose who are deaf or
hearing impaired using aTOO machine, 1-800-TOO-TRAO(E) (1-800-833-8723);
e·mail: tic@ita.doc.gov; Internet home page: http://www.ita.doc.gov/tic



DistJ'ia Erport Councils (Dmj/f1':l/l ~'i Department ofGJnll/lf.'/rt'
DECs are organizations of leaders from local business communities wbose knowledge of international
business provides a source of professional advice for local firms. Closeiy afmiated nilb the Evport
Assistance Centers. the 55 DECs nationwide combine the energies of over 1.500 volunteers 10 supply
specialized expertise to small, and medium' sized businesses in tbeir local community who are interested
in exporting For example. DECs organize seminars that make trade finance both under>tandable and
accessible 10 small exporters, host international buyer delegations, design gUides to help firms exporL put
exporters on the Internet, and help build export assistance partnerships to strengthen thesupport given to
local businesses interested in exporting

•••.li§ih"l'T Contact: Please conlact your Iooll Export AssIstance Center for more information about DECs. For the 2Mess
and pl100e number of the Export Assistance Center nearest \W, see the appendix, "lI1
l·800·USA-TRAD(E) (1-800-872-8723), or coosutt!l'~ DEC website at htlp1Aw.w.r~doc-!l"ddocl

EiportLegalil""istance.'etno!t (ELl')· SmallB~ .lwninisl1ation (S81)
The Export Legal Assistance Network is a nationwide group of attorneys experienced in international
trade that provides free initial consultations 10 new· to· export busines...<es on export· related matters

•••ili'$\1IT'[;~;·i~::i Contact: The ELAN service is available through SBA district offices, service Corps of Retired ExectJli'.'es
(SCORE) offices, and Small Business Development Centers (SSDCs). For the address and pho:.
number of your nearest SBA office call, 1-800·U-/lSK-SBA; or Judd Kessler, Nat'o,12J
Coordinator, ElAN. (202) 778-3080; fax (202) 778·3063; e-mail; jkessler@portenwight.ro;n;
Inlemel home page; htlp1AwNI.ftta.orgielani

Offlffofb/temationaJ T1lJde (Om/Snk'l!JBusiJJcs5ldministmtioll (S81)
The Office of International Trade works in ooordination with other federal agencies and public and pliYate
serlOr organizations to encourage small businesses to expand their export activities and 10 assist small
businesses seeking 10 export. OtT directs and coordinates the SBYs export finance and export
development assistance, OIT's outreach efforts include regional initiatives with Russia Ireland .\rgentina
Mexico, and Egypt. In addition, OIT develops how' to and markct-speciflc publications for exporters Oil
oversees the SEA's loan guarantee programs to small business exporters. including the Export Irorking
Capit81 Progr8m, which is available to exporters through the U.S. Export Assistance Centers IrSE.\Cst and
SEA field offices across the country. The office also spearheads aprogram. through the rSE.-\C network.
called E·TAP (Export Trade Assistance Partnershipl which focuses on asmall group of export· ready
companies and gives them theassistance they need to develop export markets.acQuire.omersorcontrarts.
and use export financing in preparation for atrade mission or show oreesea>.

•••lIliil!il'·"'S';'Contacf: Office of Intemalional Trade, (202) 205·6720; fax 12021205-7272; Internet home page:
htlpJA'AVW.sIJa.govloit

SBl\.
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SmaD Bl1~iJlI'88lJerclopnlent (;enrols (SBDC)/Small Business ,4dminisl111tion
The Small Business Development Csntere, located throughout the United States, provide a range of export
assistance particularly to new~to~export companies. SBDCs offer assistance services to small businesses,
including counselin(; trainin(; and managerial assistance. They provide counseling services at no cost to the
small business exporter, but they generally charge fees for export training seminare and other SB!lC-sponsored
export events, Many SBDCs are involved in the Export Trade Assistance Partnerehip (E~ TAP) program

.D'ii~~!!;~~,'!\li\TCtlntact: Jorge F. Cardona, Office of Small Business Development Centers,
(202) 205·7303; tax (202) 205·7727; Internet home page: htlp:llwww.sba.gov/SBDC/
For the location of the SBDC nearest you, please contact the Trade Information Center at 1-800­
USA·TRAD(E) (1·800·872-8723).

SCl'ticc fJJrps ofRetiredEremtircs (SCORb)
Membere of the SCORE program, many of whom have year8 of practical experience in international trade,
provide one- on· one counseling and training seminars. Specialists assist small firms in evaluating export
potential and in strengthening domestic operations by identifying financial, managerial, or technical
problems.

• D'ii"§~,"'fiiiYTs:xec()ntack Nationat SCORE office, 1-800·634·0245; fax (202) 205·7636; Internet tiome page;
http://www.scare.org

Minority Business /Jerclopnlent AgClH;Y/lTA/U,S,/Jepartment ofComnlelt'C
The MinorIty Business Development Agency (MBDA) provides management and technical assist~nce, as
well as access to domestic and international markets. MBDA's mission is to promote the est~blishment and
growth of minority~ owned business enterprises in the United States; consequently, it is constantly seeking
to create new and innovative ways to engage u.s. minority firms in the international business arena. MBDA
assists minority firms in gaining international access in many ways, including trade mIssions, matchmaker
programs, one- on- one client counseling, seminars, and special international program events,

.D'i"'~~*~i£!!";;Contact: MBDA International Trade Office, (202) 482·5061; fax (202) 501·4698; Internet home page:
http://www.mbda.gov/



T1l1de Derelopment (lD) hJdtl'im'OffICCIS/rr4/Ui DepaltInent ofComJllelfi'
Trade Development's mission is to deliver industry anatysis and trade policy support to promote the
interests of U.s. exporters, especially small, to medium'sized enterprises ISIIEst. to proVide advocacy
support ou behalf of U.s, busiuesses to win foreign competitions; to forge public- private partnerships to
enhance the international competitiveness of u.s, industries: and to initiate industry spedfic trade el'ent&
10 industry and international trade specialists work directly with individual U.s, firms and industry
associations to identify overseas trade opportunities and obstacles by product or service. industr)' sector.
and market. 10 analysts participate in trade policy development and negotiations. identify market
barriers and proVide advocacy on behalf of U.s, companies. TO's statistical data and analyses are useful in
export development and policy formulation, TO stalf also develop export marketing programs and obtain
industry advice on trade matters To assist U.s, businesses in their export effort& 1O's industr)' and
international trade experts conduct executive trade missions, trade fairs product literature centers
reverse trade missions. marketing seminars and business counseling, Experts are organized in the
follOWing sectors:

Aerospace
Computers and Business Equipment
llicroelectronics. \ledical Equipment. and Instrumentation
Telecommunications
Textiles and Apparel
Consumer Goods
Automotive Affairs
\laterials. \letals, and Chemicals
Energy,lnfrastructure, and llachinery
Financial Services
Other Service Industries
Environmental Technologies
Tourism IndustMes

Trade Developmeut's trade statistics are available by industry on 1O's Office of Trade and Economic
Analysis website at: http;jjwww.ita.doc.govjtradestatsj and on the Tourism Industries website at:
bttp;jjtineUta,doc.gov (lor international travel aod tourism statisticsl

••Ill@Ill)~;AX Contact: For ill industry and intemational trade OffICers, call1·8OO·!JSA·TRAD{E) (1·800·872-8723), To
access industry office websites go to the Trade Development home page al:
http:lA......IW.ita.doc.govfrtaJlomefrtatdhom.html Of select the ·lndustry~ button on the main ITA
website at: http://\'iww.ita.doc.gov

~""::'~."~ --
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MajorProjects ilssistancc/ff,4/UB. DepmWICllt ofCollllllCfCC
Project managers for major transportation, power, indnstrial, and nther infrastructnre projects ceordinate
government assistance and help U,S. firms to cempete for major overseas infrastructure centracts; identify
upcoming projects and develop specific information ahout them; monitor worldwide infrastructure
developments; provide one-on-one business counseling to centractors, engineers, constructors. and
engineered systems providers; offer guidance on appropriate market business contacts. contract bidding
procedures, and strategies; and maintain the GlobaIInfrastructure Projects Database, available on the web.

• IIIII!IL~<'ifij~S SContaet: Project managers. Infrastructure Division (202) 482-4436; fax (202) 482-3954; Internet home
page with links to the Global Infrastructure Projects Database:
http://www.ita.doc.gov/infrastructure; Telecommunications Office, (202) 482-4466; fax (202)
482-5834; Internet home page: http://infoserve2.ita.doc.gov/oVhome.nsf

ll"rpol'tMvantagefor Textiles 8/1d.4pparel/ff,4 -VB. Depm11/ICllt ofDJIIllIICfCC
The Export Advantage database, on the Office of Textiles and Apparel (OTEXA) home page. prOVides
information on regulations, policy, and trade statistics specific to exporting textile and apparel products.
Export Advantage also has directories listing more than 4,000 overseas buyers and more than 1,500 U.S.
suppliers.

••IIIII!·t*~·,'w2 :~::::'Contact: OlEXA home page: http://otexa.ita.doc.govForinformationon international trade shows and
events, call (202) 482-5153. For information on foreign regulations affecting U.S. textile and
apparel exports, call (202) 482-3400.

TOtlli~m Indllstl'ies/ffA -Depa111llCnt ofDJRlIIICI'CC
The Tourism Industries office collects, analyzes, and distributes market research data ou international
travel to and from the United States. Arrivals to the United States are tracked for over 200 ceuntries,
market profiles are maintained for 20 couutries and uine world regions, and in- depth research is conducted
on the largest inhound and outbound travel market& In addition, sector-specific Information on
international travelers is available, such as use of rental cars, mode of transportation, and type of lodging.
This information Is maintained as adatabase. Nonresident arrivals data, air traffiC data, and survey data
on international travel to and from the United States are available and sold through the Tourism Industries
office. CustIJms reports, data tape& or data files may be purchased as well Information on the data
available can be found on the Tourism Industries website.

••m'\].em~-!!£FFXontaekTourism Industries staff (202) 482-4029; Internef home page, http://tinet.ita.doc.gov

NationalMarine Fisheries Sen,ire (it"MFS)/!VatiOlmI Oceanic8/ldAtmospheric
fldIllinistl'8tiOIl/US. Depa111llCnt of ('j}RlIllCfCC
The NMFS Inspection Services Division (lSD) censumer safety officers and trade specialists offer arange of
services to assist U.S. fishing industry businesses engaged in the exports of fish and fishery products.
Besides inspecting and certifying products for export, NMFS advises seafood marketers about foreign
regulations and maintains contacts with foreign government regulatory agencies to resolve sanitary-
hygienic issues. ISD is an active participant in international activities that promote and facilitate the trade
of fishery product&

••!ll~l'ii""'f{D Contact: Inspection Services Division, Richard V. Cano, (301) 713-2355; fax (301) 713-1081; Internet
home page: http://kingfish.ssp.nmfs.gov/



UnitedSt1JtfS ,4genc.r(o/, IntemationaJDerelopment(lSJIDj/EllJironnJental
Techoology"'etworlt (OJ' ,4sia andtheJmelKas(EfH)
Operated by USAID's Global Tecbnology Network (GTN), F:fNA matches environmental technol~'

opportunity notices sent from U.s.- Asia Environmental Partnership IUS- AEP) technology representatil"es
from regions around the world with appropriate U.s. enl"ironmental product manufacturers. sc/'lice flflll&
and trade associations that are registered with F:fNA's environmental trade opportunity database. The
technology representatives are located in ten Latin American countries, fil"e Sub-saharan African
countries, and ten Asian countries. U.s. emironmental firms receive trade leads I"iaahroadcast fa\ system
within 48 hours ofleads being identified and entered electronically from these regions.

•••fil!'~'C!l;." ;Contact: USAJDIETNA, 1-800-818-9911; latin America region, 1-800-872-4348. (619) 543-9300; fax
(202) 216-3526; Asia region, (202) 835-8358; fax (202) 835-8353; Internet home page;
htlp1/www.usgtn.org

Elport.~anm bntiatire/lJS. Departmentof&ergy
The Department of Energy supports U.s. energy and energy- related environmental sector exporters in
foreign markets.

•••!O:k!TContaa: Kay Thompson, Office of Intemafiooal Prnicy Analysis, Trade and Investment, (2D2) 586-7997;
fax (202) 586-0823

ClJmmjttee(J{JFiJergJHJicjencyCoolllX.'lfeand~(mHX:l)/U$,De/JHtlIlent£KE1Ierg)·

COEECf is an interagency working group of 15 federal agendes that: 1) coordinates federal programs
supporting and affecting the export of energy effidencyprodncts and serl"ices;2) works with international
banks to increase lending for energy effidency and fadlitate project loans: and 3) works with the energy
effidency industry on project endorsement, trade missions, and market assessments.

•••~'-%i.:ffCOBtact:Roger Meyer, Office of Energy Efficiency and Rene\vable Energy, (202) 586-9346; fax (202) 586­
1605

()fJ'jre ofFa;si1fiJergI!lntemationaJPro,grams/lJS.1JeIwtmentof~'
This program enhances the competitiveness of U.s. industry by snpport of domestic fossil energy (coat, oil
and gas) project developers and exporters trying to expand the international sales of fossiJ energy
technology, resources, and services.

•••ltliS····'Z;COntaef= Coal Technrnogies; 8artJarn McKee, Director-Coal & Power Export &Import (301) 903-3820;
fax (301) 903-1591; e-mail; barbara.mcI<ee@hq.doe.gov; Oil & Gas Technrnogies: 000aJd
Jud<ett, Director-Qil & Gas Import & Export, (202) 586-8830; fax (202) 586-6050; e-mail;
donald.juckett@hQ.doe.gov; Intemet home page; http1/1wIIYJe.doe.gov

II
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Trade Infonnaliol/ CenteI(ffA/lJepartment ofCanunel'Ce
The Trade Information Center specialists provide counseling and assistance on Asia, Western Europe, Latin
America, 'lAFTA, Africa, and the Near East Country-specific counseling is available on: standards,
inteIlectual property protection, government procurement, and other commerciallaw~ regulation~ and
practices; distribution channels, business travel, and other market information; opportunities and best
prospects for U.S. companies in individual markets; import tariffs/taxes and customs prooedure~ and
commercial difficulties encountered in doing business abroad. The TIC website has extensive country and
regional information on Asia, Western Europe, Latin America, NAFTA, Africa, and the Near East

••••Wll!!1!i\,·l]Jontact: Trade Information Center staff, 1-800-USA-TRAD(E) (800-872-8723); a special line is available
for those who are deaf or hearing impaired using a TOO maChine, 1-800-TOO-TRAD(E)
(1-aOO-a33-8723); fax (202) 482-4473: lax retrieval system, 1-800-USA-TRAO(E)
(800-872-8723); e-mail: lic@ita.doc.gov; Infernel home page: hftp:f/www.ita.doc.gov

Business Infonnal1oI/ SeI'lJre for the;\'ell'.(r Independellt Statffl (BISIUS)/l'l1t!
US. Department ofOJ/nmel'Ce
B1SNIS is the U.S. Government clearinghouse for business information on the Newly Independent States
(NISi of the former Soviet Union. B1SNIS taps the extensive information resources of the U.S. Government
private sector, and other sournes to keep U.S. companies up-to-date on NIS commercial development~
BISNIS provides trade leads, market data, information on commercial law and regulation, finance,
transportation, promotional events, and other practical information. BISNIS trade specialists are also
available by phone and appointment to assist U.s. companies.

BISNIS publishes the monthly BISNIS BUlletin, which informs readers about finance, transportation, legal
issu~ and major product market~ Search for Partners, which appears both in print and electronic form,
publicizes NIS companies interested in long- term cooperation with U.S. companies, and Trades and Tenders,
ahiweek~' electronic pnblicatioI\ lists sales and procurement opportunities.

B1SNIS makes thousands of docnments available via BISNIS On-line, an Internet home page, while e- mail
snbscription service from B1SNIS trade specialists provides the most time- sensitive trade leads in specific
indnstries and conntries. The BISNIS Fax Retrieval System, an automated fax information delivery system,
provides hundreds of documents available to U.S.- based businesses 24 hours aday.

•••El'{CiJl1/;/c~ BISNIS staff, 1-800-USA-TRAD(E) (1-800-872-8723); (202) 482-4655; fax (202) 482-2293; e­
mail: bisnis@usila.90v; lax retrieval: 1-800-USA-TRAD(E) (1-800-872-8723); Internet home
page: http://WWW.mac.doc.gov/bisnis/bisnis.html

Central andEastern Europe BllSinoo Infol'lnalion (,enter (CEF1JIC)/fI:4/
Us. Department ofCaRl/nerre
CEEBIC is a business facilitation program for U.S. firms interested in expanding into the Central and
Eastern European markets. CEEBIC combines high- teChnology information dissemination and
individualized business counseling CEEBIC's extensive Internet home page and automated fax- on­
demand systems provide the most recent economic and commercial information, including cables from U.S.
embassies in the regioI\ trade lead~ and contact~ CEEBIC also publishes the monthly Central and Eastern



Europe Commercial Update and bimonthly Poland Looks for Partoeffi Respondiog to politirnl c!Jan"oes in
Bosnia and the Balkan& CEEBIC has developed its BosniajBalkan Reconstruction Inillative, which includes
ahotline staffed by CEEBIC's Bosnia trade specialists' new overseas employees in Bosnia and Croatia and
aweekly e-mail service, Southeastern Europe Business Brief.

••IiJ,~'i!0" Contact: CEEBIC staff, 1-800-USA-TRAD(E) (1-800-872-8723); (202) 482-2645; fax (202)501-0787;
CEE8IC BosnlalBalkan Reconstructioo Hotline, (202) 482-5418; rax (202) 501-0787; e-mml:
ceebiC@usita,gov; CEE81C fax retrieval; 1-8OO-USA-TRAD(E) (1-800-872-8723); Internet home
page: htfp1/www.mac.doc.gov/eebiclceeblc.html

fS Embassies andConsuJates/l!S aImForeign ConJ111('rrIalserrlce (Department of
ConJJl1el'('C)/1Jepartment ofState, Forelf!1.14gricuJtm'i1lsellfa' (lJeparnllent of
,4griroltlUp)/liS Information sel1ia' (lSi'J)
The Commerce Department's UB, and Foreign Commercial Service officers support UB. business interests
in UB. embassies. consulates. and trade centers in 70 leJding export markets. They coUect information
about trends and barriers to trade in their representative countries. Conunercial Service officers aL'O
identify trade and investment opportunities. which are then transmitted to UB. businesses. and assist UB.
firms with avariety of commerciai events and program&

Department ofState commercial and economic staffs provide political and economic briefings and ad\ice
on the business culture and practices of the bost country to UB. firrn& Their Foreign Service officers are
responsiblefor commercial work in 96 embassiesand 36consulatesnotcovered by the Conunercial Service,
and they work closely with tbeir Commercial Sef'l'ice colleagnes world\lide.

The Foreign Agricultural Service WAS) maintains more than 60 overseas offices to represent the interests
of UB, agriculture, carry out market promotion, and COllect information pertaining to agriculturallrade,
Most of these offices are locJted in UB. embassies. In addition. the Foreign Agricultural Service maintainS
20 overseas agricultural trade offices to assist exporters of u.s farm and foft'St products in key om"",,s
market& The offices' facilities vary, dependiug on local condition& but may include a trade library,
conference rooms, office space, and kitcbens for preparing product samples.

The UB.lnformation Service (USIS) is tbe overseas arm of the UB.lnformation Agency (lSlAl [SIS posts
overseas work closely with their coUeagues in other mission elements to proVide business assisl<lnce
through policy advocJCY, trade fairs, trade missions, and business information centers, The USH's Foreign
Press centers in Washington, New York. and Los Angeles proVide frequent briefings for resident fOreign
journalists \lith UB. officials on trade polic)' and trade promotion. lSJA has also sent out over 100 VB.
speJkers on trade aud business in the last two years to lecture and give seminars abroad under lS
embassy auspices. VSIS-organized pft'SS events abroad ft'Swt in frequent comagein major foreign media
oruB. positious on trade, USIS officers in embassies generally initiate program&

••~*c~''''0:'''' Contac~ For assistance in accessing overseas programs, call1-8OO-USA-TRAD(E) (1-800-872-8723);
State Department operator, (202) 647-4000; AgExporl SeMces Dr.ision, (202) 720-7420,
Internet sttes: U,S, and Foreign Commercial seIVice: htfp1Awm,ita,doc,!P'luscsI; llepartment
of Slate; hltp1/www,sfafe.gov; Foreign AgrictJNuraJ seIVice: http1AwmJas,usda,gov; U.s.
Information Agency; htfp1A'IIWI,USia,!P'



-----------

American Bllsilless CellteIS (Aro) iII the j'\e,,~; lndtpelldelll States (NIS)
ABCs in the states of the former Soviet Union provide American companies with aprofessional office and
snpport services essential to doing business in these markets. Five ABCs are at Commercial Service posts
in Vladivostok, Sl Petersburg, Tashkent, Almaty, and Kiev. Eight solo ABCs are established and operated
by nonfederal eutities through cooperative agreements with the Department of COmmerce. Ceuters
provide services, including short- term office and exhibit space, market research and counseling,
interpretation and translation services, telecommunications and computer equipment, and assistance in
making NIS contacts.

•••!\lu~9J~Ciiiit8ct:For an information packet on the ABCs, contact the Business Information Service for the
New~ Independent States, (202) 482-4655 option 2; fax (202) 482-2293; Internet horne page:
http://www.ifa.doc.gov/abcnis

us. D)lJllllercial CellteIS!Jr4/US. Departmellt ofCommel'(X)
Amodel of public- private partnerships, overseas Commercial Centers house state export development
agencies, industry associations, government agencies, aud other strategic partners. The US. Commercial
Centers represent highly integrated business networks that leverage resources aud extend the range of
pnblic- private support availabie in one location.

COmmercial Centers provide an ideal base for U.s. companies to track down business leads, close deals with
the full support of hands- on U.S. Government advocacy, gain afirsthaud perspective on market conditions
and local bnsiness practices, find and assess reliable bnsiness partners, host a reception of potential
business partners, stage technical seminars, launch new products/services, or eveu set up a permanent
office. The direct access to both COmmercial Service trade promotion staff and programs as well as
business facilities (including fully- equipped offices, meeting rooms, exhibit space, etc.) iu one location
makes the Commercial Canters partiCUlarly useful to small- aud medium- sized compauies, for whom cost
coustraiuts or availability of export counseling pose the biggest hurdles to exporting.

To maximize their ability to help U.S. exporters, COmmercial Centers are located in big emerging markets
that offer the most promising business opportunities, and in cities that represent an existing or emerging
commercial hUb for the entire economic region. They are strategically found outside Us. chanceries or
consulates in the heart of primary business districts, where US. companies need to be, cioser to prospective
bnsiness partners.

U.s. Commercial Center/Sao Panlo, Brazil-The first U.S. Commercial Center, Sao Paulo has bnilt
astrong base for expanding public-private partnerships and fostering interagency cooperation.

••llililtJii:t: Alan Long, Director, U.S. Commercial Center, Sao Paulo, Brazil, (011) 55-11-853-2811; fax
(01 t) 55-1 t -853-9626; e-mail: ALong@cs.doc.gov; Internet hornepage:
http://www.ita.doc.gov/uscslccsnpaul.htrnl

U.S. Commercial Center/Jakarta, Indonesia-The Jakarta Commercial Center houses the
California Trade aud Commerce Agency, the Foreigu Agricultural Service's Agricultural Trade Office,
and the US.- Asia Environmental Partnership.

••lIliifAiili:t: Laron Jensen, Director, U.S. Commercial Center, Jakarta, Indonesia, (011) 62-21-526-2a50; fax
(011) 62-21-526-2855; e-mail: LJensenl@cs.doc.gov; Internet hornepage:
http://www.ita.doc.gov/uscslocjakrta.htrnl



U.S. Commercial Center/Shanghai. China-Placing the Commemal cenler in Shanghai the
financial hub of China. positions U.S. companies to compete in Iheemire Chinrse economic afi'a The
U.s. Commercial Center in Shanghai houses slale derelopment l'Conomic offices from Ila[\land.
Michigan. and Washinglon.

•••IiJct: Will Genter, Director, U.S. Commercial Genter. Portman Shanghai Centre, Suite 631. 1369
Nanjing Road West, Shanghai 200040, China, 86-21-6279-7630; lax 86·21·6279·7639;
Internet home page: http:/Nl\'/w.ita.doc.go'lluscstccshnghi,htm!

Ronald H. Brown Commerrial center/Johannesbnrg. Sonth Africa-President Oimon
opened this center during his April 1998 lisit to South \frica 10 promote r.s. rommemallies. The
Ronald H. Brown Commer(ial Cenler houses Ihe llichigan state trade office.

••1IiiI1iict: Oon Nay, Director, Ronald H. Bro\'m Commercial Center, 15 Chaplain Road, mom 2196.
Johannesburg, South Aln"", 27-11-442-3571; lax 27-11·442·3781

RegionalBIl1l.'aus/l:s. /JepaJ111ICllt ofState
CDuntry desk officers in regional bureaus maintain regularcontaet with orerseas diplomalic mi&<ions and
provide coumry s~ifie economie and political analysis for r.s. companies. There are the bUfi'aus of
African, Inter- American. European. Near Eas!. Sonth Asian. and East Asian and Pacific .\ffaiffi Each
bureau hasacommereial coordinator 10 assist U.s. businesses.

•••~~':'T:, "Contact: AI,,,,, (202) 647-3502; East Asia and PaeITic (202) 647·6594; Euro;le (202) 647-3207; Russia
and New Independent States (202) 647-6747; Inter·Ameri"" (202) 647-2079; Near Eas! (202i
647-1552; South Asia (202) 736-4328; Inlemet home page: httpJ/lw,w.state.gO"J

CountI~· andErp0l1lJJfOl'llIatiollhaHabie brHn/l:s. DcPill1l1lC1It of OJIIIl/IC['f('

Sereral Commerce Department offices offer documenlson demand. delirered direrlly 10 your fax machine
24 hours aday. These automated systems each hare amenu of arailable documents which can be sent to
afax machine by dialing from a10uch'lone phone and following the instructions.

•••·~·z, r Contact: The fax·on·demand system is acoessible by ""mng 1-800·USA·TRADi8 (i -8C{)·872-8723i
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ildvOOlCy Center/ff4/US Department ofConnnercc
For a U,S, company bidding for a foreign government procurement contract, exporting today can mean
more than jost selling a good product at a competitive price, It can also mean dealing with foreign
governments and complex rnles. If you think the bidding process is not open and transparent, or may be
tilted in favor of yonr foreign competition, then you need to contact the Advocacy Genter. The Advocacy
Genter coordinates the actions of 20 U.S, Government agencies involved in international trade, to level the
playing field overseas for U.S. exporters and ensure that sales of U.S. products and services have the best
possible chance abroad, Advocacy assistance can inclUde avisit to a key foreign official by ahigh· ranking
US. Government official. direct support by U.S. officials stationed overseas, letters to foreign decision­
makers, and coordinated action by U.S. Government agencies for businesses of all types and sizes.

• i!il1¥i!~''''~.irf2'':jCiJntact: For more information, caU (202) 482-3896: fax (202) 482-3508: Infemef home page:
htlp:llwww.ifa.doc.gov/advocacy

Market ,4ocoo andCompJianre CtHCJ OfficclS/ff4/lJ.8. Department ofConnnercc
Market Access and Compliance (MAC) works to open foreign markets for American goods and services,
country by country and region by region, by concentrating on market access issues and developing
strategies to overcome obstacles faced by Us. business MAC specialists ntaintain in- depth knowledge of
trade policies and practices of onr trading partners. Working hanel in hand with U.S. business, trade
associations, Trade Development's industry and technical specialists, and U.S. and Foreign Commercial
Service office~ MAC country and regional experts develop information needed to conduct trade
negotiations, monitor foreign country compliance with trade agreements, and ensnre that U.S. firms know
how to nse market opening agreements,

••~iiilg"'~:-'Ji""%:Contact:For appropriate contacts in MAC offices, caUl-800-USA-TRAD(E) (1-800-872-8723); Infernef
home page: htlp:llwww.rnac.doc.gov

Trade Compliance Center(lfL)jffll/US Department ofConnnercc
The TCC ensures vigorous enforcement of existing US. international agreements, The TCC serves as aone­
stop shop for U.S. business and industry concerned with foreign compliance with their trade obligations and
standards of behavior or problems in exporting to overseas markets The TCC monitor~ investigates, and
evaluates foreign compliance with multilateral and bilateral trade agreements.

The TCC has developed the U.S. Government's only comprehensive, free, and searchable Internet- based
database of trade agreements and market- specific export information, This website is a nseful tool to
assist new and experienced exporters with understanding their rights, and their trading partner's
obligations, as found in over 300 trade agreements (including World Trade Organization agreements and
the North American Free Trade Agreement). The website also provides direct access to the TCC through its
"Trade Complaint Hotline." Companies and individuals may use tbis hotline to request federal government
assistance in resolving market access and agreemeut- related difficulties that they have experienced.
Small- and medium- sized companies find the TCCparticularly useful One e- mail message or fax to theTCC
prOVides one- stop access to the full range of U,S. Government trade policy assistance,

.laiiAAllifl1;Jiiici' .'Contact: Trade Compliance Center fax (202) 482-6097; Internet horne page: http://www.mac.doc.gov/fcc



ATI DJ11let/LB. CustomsIlenk'e/lS. DefJilI1ment ofthe TrriJSlll~

The :ITA Carnet is a special international cnstoms document which may he used for temporaf)'
imporls/exports.particularly professional equipment and commerrial samples that are out of the countf)'
for less than one year. The camet is issued in lieu of the usual customs documents and eliminates I"atue­
added taxes. duties. and temporary import bonds. Forty-eight participating conntriesarcept the camet as
aguarantee against the payment of customs duties that may become due on goods temporarily imported
underacamet and not re-exported.

•••11l+1j.,'EContact: 1-800-50tITYFREE; Jerrald Wortey. OffICe of In'ernational Programs, (202) 927-0440; fax (202)
927·6892; e-mail; alaC<lmet@uscib.org; Intemet ,""'. page; htlpiAwNI,uscib,org

Elport Trading wmpaIJies/ffl/LS. DepaI1ment ofWnmleHY'

The Office of Expor( Trading Company Affairs (OErCA) works wilh indil"idual companies. trade
as.<ociations. ES. joint \"fnture partners. and bnsiness consortia to promote the use of export lradiog
companies and export management companies (ErGs and E\lGsJ. OETCA encourages the formation of
ErGs !including the fnrmation of U.s. export joint lentures and U.s, export consortia) through Commerre's
Export Trade CertificateofRel"iew program. This program prol"idessignificant antitrust protection 10 LS.
firms interested in conducting joint export actil"itiesso that they can coordinate their export arti\itiesand
achiel"e economies of scale with I"irtual immunity from antitrust liability at the state and federallel"els.
Such export actirities might include: allocation of export markets and sales to moid ril'alf)'; joint bidding
to obtain large I"olnme and long-term contracts: coordination of export prices: cost sharing on del'eloping
distribution networks. marketing. and promotion; consolidation of export shipments to reduce
transportation costs; sharing commercial intelligence: and other joint actiritie& Approximately5.000 fimlS
are operating under the program's antitrust protectiOil

••IIil~",!l·(. Contact: Office of Export Trading Company Affairs, call (202) 482-5131 or fax (202) 482·1790 to reeell'.
an information kit; Internet home page: http:lAwNi.ita.doc.govlexporCadmin!sox3.html

OffICe of.llultiJatemJ,Wails(OlHj/lfI/LS Department ofWnlllleH'('

O\IA serl"es as acontact point for nonsectoral international trade and inrestment polic)' is&les related 10
the World Trade Organization (I\TO). the Organization for Economic Cooperation and Ilel'elopment (DECO,
and other international organizations. mlA is inl"oll'ed in lhe follo~ing trade policy area& accessions to
the liTOand liTO negotiations. concessions.and rules: DECO inl'estment negotiations.bilateral inl'estment
treatie& expropriation: the Generalized System of Preferences: lrade and enl'ironment: and related trade
policy initiatires.

•••'m:;,,§,,', ,Contact: Office of Multilateral Affairs, (202) 482-0603; fax (202) 482-5939

Office of the L'i Ttade Repnselltatile(IS1R)
USTR staff can prol'ide information to exporters confronted with problems inl'Oll'ed wilh lhe
implementation of international trade agreemenls. Offices are organi7.ed a('(ording to sectoral fuortional
and geographic responsibilitie&

••[lE~;i,~'!,c/ Contact: James Murphy, Agncultural Affairs, (202) 395-6127; Don Eiss, Off.'ce of Industry, (202)395­
5656; Joseph Papovich, Investment, Services and Intellectual Property Rights, and TechnoJogy.
(202) 395-4510; Don Johnson, Office of TeX/iles, (202) 395-3026; Jane Bradley, Montlonng and
Entorcement, (202) 395-3582; fax for all offiCes (202) 395-3911; Internet home page:
http://~·Jl.'i1o'l.ustr.gov
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Office of lhe Geneml COIDIscl/Office of tile Wi Trade Representative
USTR is responsible for administering trade cases tbat provide relief from unfair trade practices under
Section 301 of the Trade Act of 1974, Individual exporters should contact USTR concerning procedures for
filing acomplaint

.@~lif{'1;;;XX, Contile!: Irving Williamson, Deputy General Counsel, (202) 395-3432; Joanna Mcintosh, Associate General
Counsel, (202) 395-7203; fax (202) 395-3639

ItW/G/lITHotliIle andFJJHotliIle/Natioll8lhlStitule ofStalldanil aud Tre/moJogy
(lV1Sf)/fec1llloJog)'Jl(/mwstmtion/U.s. Department of ()lJ1mnel'cc

NI~ NIST provides information about foreign standards, technical regulations, and certification requirements.
~I In addition, NIST maintains aWorld Trade Organization hotline with the latest notifications of proposed

foreign technical regnlations that may affect trade, NIST also assists U,S, exporters in identifyiog European
Union (EU) standards and directives for products to be marketed to the EU, An EU hotline provides
information on draft standards of tbe European Committee for Standardization (CEN) and tbe European
Committee for Electrotechnical Standardization (CENELEC),

.%r,;(fiTi· Contile!: National Center for Standards and Certification Information, (30t) 975-4040; fax (301) 926-
1559; WlO/GATT hotline, (301) 975-4041; EU hotline, (301) 921-4164; Internet horne page:
http://ts.nist.gov/tslhtdocs/210/217/217,htm

MelliePmgrdIll/Natioll8lhlStitute ofStandards aJld TlX'lmoJogy/TedlIloJo",oy
,4dI1Jillistmtiou/E9. Department ofColJ1l/H'/'l'e
The Metric Program seeks to accelerate the national transition to the metric system of measurement, the
preferred system of weights aod measures for U,S, trade and commerce, Implementing the 1988
amendments to thc Metric Conversion Act of 1975, the Metric Program coordinates tbe metric transition
activities of all federal agencies, The program provides leadership and assistance on metric usage and
conversion to businesses, state and local governments, standards organizations, trade associations, and the
edncational community, Current initiatives focns on small and mid· sized businesses, edncation, and public
awareness to gain broad- based snpport for national metrication from industry and the general public,

.~_,i1']f,;jii""" . '. Contile!: Gerard C, Iannelli, Director, Metric Program, (301) 975-3690; fax (301) 94S-1416; e-mail:
metric_prg@nist.gov; Internet home page: htlp://www.nist.gov/metric
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InspectiOll amiCet1i1k'alioJl 8enices forSeafoodE'tptJ/1S!Jt1IiOllal0Cea1licalld
,4lnlOSjJhericJdnJiJlistmtioll/l:s. DepaItmel/t ofUJmIllerre
The National Marine Fisheries service (NMFSI.lnspection services Division (Ism is the pnmary U.s federal
agency Ihat inspects and certifies fish and fishery products for export and issues official US. Gilmnment
certificates attesting to the findings. These official sanitary certificates are recognized worldwide. In
addition to inspection and certification of products. N\lFS also provides consultatil"e. laboratory.
analytical, and training services, sanitation assessments of establishments- prodnct grading, and a
voluntary HACCP' based inspection program. The HACCP' based system has been recognized asequivalent
to European Union requirements, and ISD also attempts to maintain the ctlrrent hygienic- sanitary
regnlatory requirements of importingcountries. thereby facilitating the importingcountry clearance of the
exported shipments- The service also maintains liaison with the federal inspection counterparts in the
foreig,n country to resolve saoitary' hygienic product issnes that may occurc Additiooaily. ISD is an active
participant in international agencies. such as Codex Alimentanus- that promote trade of foodstuffs and
harmonization of international standards.

--~~t!'j="i-0- Contact: Richard V. cano, National seafood Inspection Program, (301) 713~2355; fax (301) 713·1081;
Internet home page: htlp:/Awm.nmts.govnsstservices.html

TeclmicaJaIll} Trude J$istallCe!l:s. DtpartnJellt ofTranspmfatioll (001)
The Department has an active program to promote U.s transporlation technology. products- and sen-ices
abroad. At various multilateral fora, DOT vigorously pursues harmonization of safety and construction
standards to ensure that US. companies are not put at acompetitive disadvantage. Under bilateral and
multilateral agreements. the Department's operating administration participates in cooperative programs
and technology sharing initiatives with partners worldWide. They also promote policies that enhance U.s.
industry access to foreig,n markets.

.liIi¥~",'tili':;;;'2i"':' Contact: Tami Fields, International Transportation and Trade. (202) 366-4398: fax (202) 366-7417; 0a'.',1l
Flanagan. Federal Aviation Administration, (202) 267-3213; fax (202) 267-5032; KIng Gee,
Federal Highway Administration, (202) 366·0111; tax (202) 366·9626; Ted Krr>in. Federal
Railroad Administration, (202) 632·3133; fax (202) 632·3705; and James TreicJ:-eI, Maritime
Administration, (202) 366·5773; fax (202) 366·3746

Coordinator for BIlSYII'SSMfaiJs/l:s. Dt'paJ1nJellt ofState
The Office of the Coordinator for Business Affairs. an ombudsman for business in tbe State Department.
was created as part of the "America Desk" commitment. The coordinator reports to the Undersecretar,- for
Economic, Business,and Agricultural Affairs. The office works closely with lSembassiesabroad and witb
State Department bureau coordinators in Washington to promote Us. economic and commerrial interests
and to ensure that the Department proVides consistent and effectil'e support to U.s. businesses. The
coordinator is the primary point of contact for business concerns lI'ithin the State Department.

_"illiS'L' Contact: Sandra Willett Jackson, senior Coordinalor, (202) 647·1625; fax (202) 647·3953; fn!emel home
page: htlp:lAVI'NI.state.gov
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BurellU ofEaJnomic andBusiness MfaiIs/l!S. DefJllltment ofState
The bureau formulates and carries out U.S. foreigu ecooomic policy in cooperation with other U.S.
Government agencies in Washington and with U.s. embassies abroad. The bureau is divided into five units
along functional lines: communications. energy- resources- sanctions. finance and investment. trade. and
transportation (aviation and maritime).

••••iI1·&iiDeolltac~William McGlynn, (202) 647-5991: Internet home page: http://www_state.gov

Office of Small aM DisadJiantaged BUSHIl.'SS Utilizalion/MHloIity RfSQwre Center
(OSDBU/MRC)!4gency foJ' Intel7lationaJDeJieJopment (lJ81fD)

An advocate for U.S. small businesses and disadvantaged enterprises (including women- owned small
businesses), OSDBU/MRC ensures their consideration as sources for the procurement of goods and
services financed through USAID sustainable developmeot activities. The office maintains the USAID
Consultant Registry Information System (ACRlS) and publishes The Guide to DoingBusiness with theAgency
for International Development

•••@iliI1-'ifi3KContac~ Ivan R. Ashley, Office of Small and Disadvantaged Business, (202) 712-1500; fax (202) 216­
3056; Internet home page: http://www.info.usaid.gov/procuremenCbus_opp/osbdu/index.html

Office ofMinoIity Enterpl'iscDeveJopment/SIna1JBI!~iness !ldministmtiOII (SBA)
Through this office's 7(j) Management and Technical Assistance Program, SBA contracts for the services of
professional management firms and others, as appropriate, to provide management and technical
assistance to B(a) and other eligible firms in the areas of accounting, marketing, proposal preparation, and
industry- specific issues.

•••~;?;!2,~i3C6lltact:Additional information may be obtained from a business opportunity specialist in SBA's district
offices. For the telephone and fax numbers of your nearest SBA district office, call1-BOO-U­
ASK-SBA (1-800-872-5722); Internet home page: http://www_sba.gov/med/



illWYt; C01J1C1S TllROnJH TR.WEPRfltIm'J(}YEJlIlflS
DOMESTIC TRADE PROMOTION EVENTS

lntemationaJ81(Ie1'PIVgralll (lBPj/ffiI/Ui Depa1tJneat ofConmll.'tre
The International Buyer Program is designed to help U.s. companies achieve their international marketing
goals through their participation in domestic trade sho\\s that feature industries \\ith high export
potential. Qualified buyersand prospective representatives and distributorsare recruited from all over the
\\orld to travel to the show and see the U.s. companies and their products firsthand. An international
business center at each show provides export counselin~ interpreters, and business meeting fadlities.
Each year the U.s. Department of Commerce selects more than 20 leading U.s. trade sho\\s.

•••I'il2'i"Conlacl: Jim Boney, Export Promotion Services, (202) 482-0146; fax (202) 482-0872; Internet home
page: http:lA'Iww.ita.doc.govflbp

Trade Sholl"Outreach PrograIn/lf4/lSlJepm1J11ent ofConmll.'tre
Trade Development's Office of Kxport Promotion Coordination (OEPCI prolides on· the-spot export
assistance to attendees and exhibitorsat 10 to 20 domestic industry exhibitions and conferenu-s per year.
This assistanceisprovided through OEPCs travelingTrade Information center exhibiL The mix of indus",'
exhibitions covered varies from year to year_

•••l>liOlFl:Contaet: Trade Intormation Cenler, 1-800-USA-TRAD(E) (1-800-872-8723); fax (202) 482·4473; e-mail:
tic@~a.doc.gov; Internet home page: http:lA",,,,.ita.doc.gov/1ic

Domestic Trade Fair frt1ifiaJlioll/ll4/lSlJepaJ1IlII.'Ilt ofConlllletre

The Tourism Industries office in Trade Del'elopment is responsible for certification and promotion of
domestic trade fairs. TheTrade Fairs Act of 1959permits theSecretary ofOJmmerce to extend the prilileges
prolided in the act to any trade fair held in the United States that serl'es the public interest in promoting
trade Items to be exhibited at these domestic sho\\s are allowed into the United States duty free•

•••~i::::::COntact: linda Harbaugh, Tourism Industries. (202) 482-2404; fax (202) 482-2887; Internet:
http://tinet.ita.doc.gov

BllSinessBliefingsand TedmicaJS)lllJl(l'>ia/Ui 1illli'and IJere/opIlll.'l1t 4geIl(1 (IDI}

The U.s_ Trade and Development Agency sponsorsavariety of business briefmgsand conferences designed
to give U.s. firms the opportunity to learn about sales opportunities related to majorprojects in dexeloping
and middle- income countries. IDA identifies agroup of projects in specific countlies and sectors and
brings the forei~ project sponsors to alocation to conduct briefings on the projects and to meet privately
in one- on- one meetings with u.s. companies.

•••~,,'·8Z,.."COnraet: IDA Information Resource Center. (703) 875-4357; fax (703) 875-4009; Internet home page:
http:lA'I\'I\'I.tda.gov



Business 0ppol'tunities ('JJnfel'ences/VB. Tmde andDevelopment Itgency
The u.s. Trade and Development Agency sponsors about 20 business opportnnities conferences per year.
About 50 of the best projects in the sector or sectors in which the conference is focusing are selected.
Foreign project sponsors for the selected projects are hosted hy TDA at the conference, and U.S. businesses
are invited to attend. At the conference, U.S. companies have opportunities to meet in private, one-on- one
meetings with foreign project sponsors to discuss their expertise and to generate sales. An international
finance panel is included at most of these events. Each participant receives a project resource guide,
detailing each of the selected projects complete with contact information, timelines for project
implementation, and procurement lists.

_1>l,."l&\\",,~l!E22\Contac~ TDA Information Resource Genter, (703) 875-4357; fax (703) 875-4009; Internet home page:
htlp:l/VMW.tda.gov

Reverse Tmde Mission~/lTS. Tmde andDevelopment ftgelJ(:,v

The U.S. Trade and Development Agency funds visits to the United States by high-level foreign government
officials to meet with U.S. industry and government representatives. These foreign officials represent
procurement authorities of specific projects interested in purchasing U.S. equipment and services. U.S.
industry will sometimes share in the cost of these missions.

""""""",,'G\'. CfJntac~ TOA Information Resource Center, (703) S75-4357; fax (703) 875-4009; e-mail: info@tda.gov;
Infernet home page: htlp://VMW.tda.gov

HsitQlS Pl'OgmIII/llB. DepamnCllt of 1'l.'allspOitatioll
The Department maintains avisitors program for foreign officials interested in U.S. transportation policy
and facilities.

• m&?~..J;;&Y CfJntac~ Phyllis Gales, International Transportation Specialist, (202) 366-9514; fax (202) 366-74t7;
e-mail: phyllis.gales@oft.dot.gov; Internet home page:
http://www.usia.gov/education/ivp/usintiv.htm

FOREIGN TRADE PROMOTION EVENTS

Tmde Fail's midExhibitious/lTA/UB. DeJlill'tment ofQlmmerr.e
The Department of Commerce selects between 80 and 100 worldwide trade fairs each year for recruitment
ofaU.s. pavilion. They give selection priority to events in good markets that are suitable for new- to- export
or new- to- market, "export ready" firms. Fees depend upon the country, and exhibitors receive pre- and
post- event logistical and transportation support, design and management of the U.S. pavilion, and
extensive overseas market promotional campaigns to attract appropriate business audiences. In addition,
each firm is asked to identify its goals in participating in the event, and the U.S. Embassy makes every effort
to assure that these goals are met.

"~"",",,,-e~%"'~~;0~::~T iContact: For information on Department of Commerce recruited trade shows and a listing of trade events,
call the Trade Information Center at 1-800-USA-TRAOIE) 11-800-872-8723) or view fhe Trade
Events Calendar home page: http://infos8!V2.ita.doc.gov/epc.nsf



Orerseas 1lad'Fair IRl'tificatioll;n:t/1 S. IJcpi1l111l('lIt of llJlIlIIlI'lfC
Each year the Commerce Department certifies avariety of trade show organizers to recruit and manage
U.S. pavilions at approximately 90 fairs worldwide. These private- publiccooperatil"C arrangements allow
Ihe organizer and the Department of Commerce to combine and focus their rewurres and expertise for
each event. certification ensures participation standards. prol'ides ahigh Visibility L£IJaI'iIion at earn
exhibit. signals U.S. firms that the event is acarefUlly developed opportunity to promote their export sales.
provides exhibitors with complete Commercial Service support from LS. embassies. and encourages new·
to" export and new· to" market participation.

••;~"'~'",;;;, Contact: Don Huber. Export Promotion sef'lices. 1202) 482·2525: lax 12021482·0115: Inlemet home
page: hnpJrtnfoserv2.ila.doc.gov/csdltfcds.nsl

Tm~lIjs'iions/n:I/lS. IJc[Jill111K'lIt of llJnlllll'ffi'
Trade missions are an essential element of a broad' based public policy designed to inrrease job
opportunities for all Americans. Trade missions may be nndertaken for avariety of purposes:

Commercial missions seek to produce ncar- term export sales of U.s. goods and seClices. These
missions may includeabroad range of US. companies or be focnsed on assisting small and mid· sized
businesses. minority businesses. or women· owned or managed bnsinesses. whirh may be Ie&;
familiar with exporting. The U.s. National Export Strategy focuses trade promotion rewurm;on big
emerging markets. or high'potential trading partners. and particutarsectors that hold the greatest
promise of increased exports. Commercial missions focus on these targets.

Market access missions seek to create market opportnnities throngh the removal of barrim to
trade. Market entry for U.S. businesses that have been closed out of such opportunities is another
goai of these missions.

Policy missions seek to adrance the VS. bilateral or multilateral objectiws aCT'OSS a range of i§ues
with the objective of enhancing overall bilateral ormnllilateral cconomicand political relations. This
category includes missions designed to promote political stability in aforeign countl\ or region by
fostering U.S. investment and trade.

Combined missions embody aspects of tll'O or more of the abore types.

certified Trade Missions. organized by state and private' sector trade promotion agencies and
supported by the Commercial Sen·ice. are among the most effcctive public' private cooperative
initiatives. While states and industry associations apply directly to the orerseas posts to rertify
most missions. requests for Congressional and GOlernor·led missions are initially handled by the
Export Promotion Sen'ires unit of Commercial Serl'ice headquarters.

••!'"!li.'";"~'E',c" . Contact: Geraldine \'Il1itley. Export Promolion sef'lices. (202) 482·0111: lax (202) 482·0115: or cal
'·8(){}USA·TRAD(E) 11·800·872·8723). Every Departmenl 01 Commerce trace m""oo C<lS a
mission statement describing the mission. its goals, contact person, etc., on the iO;!rf"I':0g
website: http:/Ntww.ita.doc.gov/doctmJtmcal.htm!



!fomeIl-ill-Tm(le BusillessDereJoplllt'11l Missiolls/lTil/rs JJepmtlllCIlt ofOJmmerce
Organized by Trade Development, Office of Export Promotion Coordination, Women-in-Trade Business
Development Missioos fall into the category of commercial missions. These missions, which emphasize
small- to medium- sized women- owned or managed firms, typically comprise 10 to 12 companies
representing amixture of product and service industries, These missions follow the same format as those
described on the previous page in trade missions.

~~;;c· Contact Loretta Allison, Proiect Manager, Office of Export Promotion Coordination, (202) 482-5479; fax
(202) 482-1999; e-mail: ioretta_allison@ita.doc.gov; Internet site:
http://www.ita.doc.gov/docfrn/tmcal.html

Jlulti-8tate/Catt1logExhibitioIlsProgmlll/ff;I/lJ,,'i. JJej'Jll11IllClltof fj)J1llllerce

This program showcases US_ company product literature in fast- growing markets within a geographic
region. The U.S_ Department of Commerce and representatives from state development agencies present
product literature to hundreds of interested business prospects abroad and send the trade leads directly to
U.S. participants.

~!~0J! .Contact Nancy Hesser, Export Promotion Services, (202) 482-4663; fax (202) 482-2718; Internet home
page: http://www.ita.doc_gov/uscs/uscsmsc.html

Matelmk1ker Tmde DelegatioIls/ffA/Vi,. Depm1meIlt ofCOllHllClre
The Matchmaker Trade Delegation Program, avariant of commercial missions. is designed to match small­
to medium- sized new- to- market or new- to- export U,S, firms with qualified business contacts abroad,
Each mission targets major markets in two or three countries that have strong potential for UB_ goods and
services_ Delegation members travel to each country and benefit from export counseling, interpreter
service and logistics support, market research, in- depth market briefings, and apersonalized itinerary of
business appointments screened by commercial specialists at UB, embassies and consulates.

Ii'i~lll_~_·~i!!'~"'c=;" . Contact: Molly Costa, Export Promotion Services, (202) 482-0692: fax (202) 482-0178;
Internet home page: http://www.ita.doc.gov/exportmatch/

Produ(1literatUlv~ CelltCrs/l1it/l~' DepartmeIltofCoIlHl/erce
This program showcases U.S, company product literature through exhibits in international trade shows
held in both mature and emerging markets. The Product. Literature Center is a low- cost, efficient way for
small and medium-sized firms to get worldWide sales leads in their particular industry. ACommerce
Department industry/internationat specialist. or U.S. embassy official operates Product Literature Centers.
Visitors to Product Literature Centers are required to register and may take company literature with them.
All sales leads are sent directly to the Product Literature Center participant

*~~8YE?:'" .CtJntact: For more information on product literature centers, contact the Trade Information Center at 1­
800-USA-TRAD(E) (1-800-872-8723), which will refer you to the appropriate industry or trade
specialist or U.S. embassy officer.



mHER TRIDEm\14CfiHD:l14RKEl'
Jf\FORJ141Jo.lPROGR'iUS

CUSTOMIZED TRADING PARTNER PROGRAMS

Agc/lt/DisniblitoI'Scl1ice (-1.DSj/rrvUi. Dcpm1/lwlll ofCoWl1wrre
ThisseniceprO\idesaulStomized search that help:; identifyagent&di3llilJutor;:.and foreign repn'&'ntaliles for l:£
firms based on the foreign companies'examination of liSprOOtKtliterature, AfefofS250 percoun~ isctJarged

"~=,"""""",C " C6ntaet: For more information on ll1e ADS, contact your local iJ€partment of Commerce Expoo Ass"''''''''
Center {EAG). For the address and phone number of the EAC nearest i'OU. caJll-800·us.<\-TJW)~t)
(1-800-872-8723) Of visit the Internet website: http:lN,..',w.lta.doc.gov/uscsltsscsheip.htmi

GoldKeyScl1icc/TIl/1S JJe/XII'InWllt ofCollll/WlfC
Offered by many Commercial serrice orerseas posts, the Gold Key sen'icc is acustom' tailored smice for
ES, firms planning to risit a couutry, It prorides assistance in dercloping a sound market strateg)',
orientation briefings, introductions 10potential partners, interpreters for meetings. and effectire foilow' up
pianning, The fees range from SI50 to SI.3OO tfor the first day) per rountry,

_i$;'I."k0~T· . Contact: For more information on the Gold Key service. contact your local Department of Commerce Export
Assistance Genter (EAC). For the address and phone number of the EAC nearest YOu. call
1-800-USA-TRAD(E) (1-800-872-8723) or visit the Internet websit..
htlp:lAwlW.rta.doc.gov/uscsiuscsheip.html

Cllstol1ljzedJ1,1rli.et-1.Ilill.lsL~ (CJH)/ffI/Dcpm111Wllt ofCol1ll/Wlre
Acustom- tailored research sen'ice that prorides firms with specific information on marketingand foreign
representation for tbeir indiridual products in one orerseas market. Foreign commerrial posts condurt
interriews or surreys to determine orcrali marketability of the prodnct. key compelitOl':', price of
comparabie prodncts. U1stomary distribution and promotion practices. trade baniers. possibte bnsinC$S
partners. and applicabte trade mnts. Fees for the C\L\ lary from SI.OOO to 85.100 per country.

~~:?,~'~'-" C6ntact: For more information on the CMA, contact your focal Department of Commerce Export Ass(si2noe
Genter (EAC). For the address and phone number of the EAC nearest you, caH 1-800-USA­
TRAD(E) (1-800-872-8723) or visit ll1e Intemet website:
http:/A'lww.ita.doc.gov/uscsluscshelp.html

llltCl1l11lwllaJ Cmll/JilJlYProfik' (ICP)/rrVlS. Dcpm111H'lIt of (1Jllll/lCffi'

AseITice for checking the reputation. reliability. and linanrial status of aprospcrtire trading partner. .\n
exporter ran obtain this information in a confidential report. atong with a recommendation from
commerriat offirersat the U.s. Embassy as to the suitability of the comJl<1nl' as atrading partner..\ fecof
S100 per company is charged. TIlis scrrire is offered in approXimately -10 countrics_ where reliable_ prirate
sector proriders are not arailabie.

~;f'. C6ntact: For more information on the IC?, contact your local Depanment of Commerce Export Assistaoce
center (EAG). For the address and phone number of the EAC nearest you, call 1-800-USA­
TRAD(E) (1-800-872-8723) or ~sit the Internet website:
htlpiA'/l'Av.ita.doc.gov/uscsiuscshelp.html



-=-_.--------

CoHH1lCl'did IVens VS4jff4!lJ.8. IJeparlmellt of('JJI/I11lCIre
Commercial News USA, a catalog- magazine containing advertisemcnts of U_S. products, is published 12
times per year by the Commercial Service through its private sector partner, ABP International, to promote
U.S. products and services to overseas markets.

• (**&\,\~i:i~t:3_::' Contact: For information and costs on advertising in Commercial News USA, call 1-800-USA-TRAD(E)
(1-800-872-8723), or call ABP International at (212) 490-3999,
fax (212) 822-2028; Internet horne page: http://www.cnewsusa.com

Doing 8I1Sil/&" Telefisiol/ Pl'O{g'iIlI//lJS.lnfOlmatioll /lgelllY
The haif- hour long monthly televised business program is sent by satellite in several languages to more than
100 oountries, highlighting innovation and excellence in U.S. business. The program oonsists of segments on
small business development, products, services, and processes of interest to overseas buyers.

-i@:~0X". Contact: Patrick Hayden, Worldnet Television, (202) 401-8173; fax (202) 401-8270

COMPUTERIZED AND PUBLISHED TRADE CONTACTS

Trade OpportunityProgmm (fOP)/lTA/lJB. IJepaltmclIt ofCoHH1lClfC
TOP providesoompanies with current sales leads from international firms seeking to buy or represent their
products or services_ TOP leads are distributed electronically via the Department of Commerce's Economic
Bulletin Board (EBB), STAT- USA/Fax, and STAT- USA/Internet, There is a nominal annual fee to access
these services_ TOP leads are also printed daily in leading commercial newspapers_

~l'''!iT Contact: To subscribe to the Department of Commerce Economic Bulletin Board, STAT-USNFax, or STAT-
USNInternet, call1-800-STAT-USA (1-800-782-8872) or (202) 482-1986; fax (202) 482-2164;
Internet website: http://W'NW.stat-usa.gov

Colli/tryDirectories ofIl/telJ/atioool Col/tarts (mlCj/ff1/UJ. DcPfl/1mellt ofColIIIl/CIre
COIC provides the names and oontact information for directories of importers, agents, trade associations,
government agencies, etc., on acountry- by- country basis. It is available on the National Trade Data Bank
(NTDB) and STAT- USA/Internet.

IIIiI!i1lijl©~1ii'l!':::!:"! Contact: for information on accessing the National Trade Data Bank contact STAT-USA. Call 1-800-
STAT-USA (1-800-782-8872) or (202) 482-1986; fax (202) 482-2164; Internet website:
http://www.stat-usa.gov



The [80 E!.pol1el's· Yellow Pa.,oes (lSElP)/ff.vr.s. Dep.1J1Rlent ofConWJelfe
Coordinated by tbe Office of Export Trading Company Affairs, tbeLSEYP is afree directory Ihat includt>S
information on more than 17,000 U.s. companies interested in exporting. This popular directory includes
trade contact data on U.s. manufacturers. export trading companies. and business service providel'& The
USEYP directory is distrihuted nationwide thongh u.s. Department of Commerce Export\&;istance
Centers and worldwide throngh u.s. embassies and consnlates. The directory is also available on the
Internet at: http://www.docexport.com. A company's basic listing in both the print and electronic
directories is free. Display advertising is available for asmall fee.

••Iml·g~",,:, . Contact: To registef\<lUr compaITj to< afree lisling in the pOnt aM _ic tlrectooes, caJI 1-877·300-2629.
toll free, or go on-line at http:/A.....vIV.docexport.COffi. To receive a free copy of IheUSEYP
publication and information on other export programs, contact your local U.S. Department of
Commerce Export Assistance Genter; for the center closest to you. call 1-800-USA·TMD(E), or
visit http://\wlI'/-ita.doc.gov/uscs. To learn more about the activities of the Office of Expo.1
Trading Company Affairs and receive a free information kit, call202-482·S131

Global TeclmollJgJ .\etnol'k (GT\)/Ui .4gell(l fw'hllemationaJDerelopnJel/t (lStlD)
Operated by USAID's Bnsiness Development office. the Global Technology Network receivt>S technolORY
requests from Asia. Latin America, Sub, Saharan Africa. Central and Eastern Enrope. the Newly
Independent States. and the Near East in areas of agricnltnre. communications and information.
environment, and health technologies. GTN distributes these trade leads. via fax and e-mail to appropriate
U.s. businesses. service firms, and trade associations that are registered with GIN. GTN representativesare
located in ten Latin American countries. five Sub' Saharan countries. and ten Asian nations. GIN transmits
these leads to U.s. firms within 48 hours of receipt from GTN offices.

••Iml""'~·.',i' Contact: u.s. Agency tor International DeveloprnenV Globai TedmolOgy Nelw"'k (GTNi. 1-800·872-4348.
(202) 712·1624; fax (202) 216·3526; Internet home page: hftp:lAo,\w/.usgtn.org

COMPUTERIZED AND PUBLISHED MARKET INFORMATION

Trade andE('()JJomic JnaJ.lsis!Tf:11l:.." DepartnJel/tof(OIIIDlflfC
The Office of Trade and Economic Analysis provides a broad range of U.s. foreign trade data useful in
evaluating trends in U.S. export performance by major export categories and foreign markets. Its major
publication islJ.S Industryand Trade Outlook. The Office of Trllde and Economic Analysis website includes
state and metropolitan area trade data. national trade and industry statistirs, and links to key fON'ign
country data sources.

•••~'i::·'Contact:Jeffrey Uns at (202) 482-5145; tax (202) 482·4614; e·maii jeffrey_Ens~f,a.doc.!lo,,; Internet
home page: htlpJNNNI-ita.doc.govltradeslats
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STAT·lR4 EJectnJ1Jic hlfolJllation I'rodllCts/U.8. Department ofOJIll/l/CTCe
STAT· USA, aprimary federal government publisher of market information, trade leads, and other trade­
related data, offers Information througb the following electronic products:

National Trade Data Bank (NTDB)-The NTDB is a one-stop source for export promotion and
interuational trade data collected by more than 40 U.S. Government agencies. The NTDB is
accessible ou the Interuet or OU two CD· ROM discs (see ordering iuformation below) and enables the
user to view more thau 200,000 trade' related documents. The NTDB contaius: 1) the latest Ceusus
data on U.S. imports and exports by commodity and couutry, 2) the complete set of Country
Commercial Guides, 3) current market research reports compiled by the Commercial Service, 4) the
complete Country Directory of luteruational Contacts (COICs), which contains hundreds of names
and addresses of primary sources that each U.S. Commercial Service post has ideutified as useful, 5)
State Department country reports on ecooomic policy and trade practices, 6) the publication:
US. Exporter's Yellow Pages, ABasic Guide to Exporting and the Nationai Trade Estimates Report on
Foreign Trade Barrier& 7) the Export Promotion calendar and many other data series.

The NTDB is available as part of STAT· USA/Internet The cost is $50 for three months and $150 for
one year. Tbe Interuet address is http://www.sTAT· USAgov.

The NTDB can be purchased in the form of CD- ROM discs for $59 per monthly issue or $575 for a12·
month subscription. Non' U.S. shipments will be charged $75 monthly or $775 for an annual
subscription. Additional charges apply for network or redistribution use. For ordering and other
specific ioformation, call (202) 482·1986 or 1·800 STAT· USA (1. 800· 782· 8872), fax (202) 482· 2164.

The NTDB is also available at over 1,100 federal depository libraries nationwide. call1800' USA­
TRAD(E) (1- 800·872 8723) for alist of these libraries.

The Economic Bulletin Board (EBB)-The EBB system comprises two personal computer' based,
electronic bulletin boards, which are updated daily:

GWBVS provides businesses with agricultural and nonagricultural sales opportunities in foreigu
markets, and U.s. Goverument procurement opportnnities. as well as late- breaking interuational news
and in' depth market stndies prodnced by the Commercial service of the Department of Commerce.

State of the Nation provides businesses with the economic news, statistics, and indicators
necessary to gauge the direction of the American economy.

Subscribers to each indiVidual system may obtain 24· hour access or may choose to have only of!·
peak hour access (before 8:00 a.m. and after 12:00 noon EST) for areduced fee. Subscriptions to both
systems are also available. Subscription rates range from $65 to $850 depending on· peak/off· peak
use and the amount of daily access time purchased. The EBB systems are available as a part of
STAT· USA/lnterne~ access is included in the STAT· USA/lnteruet fee.

Try the EBB as aguest user by dialing (202) 482· 3870 with your personal computer and modem (8
bit words, no parity, 1stop bit).

STAT·USA/lnternet-Trade, economic, and business information is available on the lnteruet at
one worldwide web address. containing the National Trade Data Bank (NTDB) CD- ROM and the best
of the Economic Bnlletin Board (EBB). Snbscriptions are $50 for three months 01' $150 a year for
unlimited access.



-
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Newsstand/STAT-USA!lnternet-Newsstand is a new ·point. click. and purchase" product
available on STAT- USAjInteruet. Newsstand contaius many of STAT-USAjInteruet"smost popular
reports, including daily Trade Opportunities and Country Commercial Guides. as well as top
economic press releases like Gross Domestic Product and daily Foreign Exchange Rales. Thisoplion
is ideal for the periodic export market researcber and those who would benefit from the pay- by­
document option. Newsstand allows nonsubscribing customers to purchaseslngle documents at any
time with prices ranging from SI to S20 per document.

•••'~'''·2k' >Contact: STAT-USA HelpUne, (202) 482-1986 or 6OO-STAT·USA (600·782·SS72): fax (202) 482-2164:
Internet weoone: htlp:/!w.'IW_stat·usa.gov

.lational TeclmicalhJf0f7mtkinSmice (\l1S)/Ui.lJepaI1UJl'Ilt ofConmlffl.l.'
~'TIS is the official source for goverument-sponsored U.s. and worldWide scientific, tcchnirnl engineering
and business- related information for the benefit of U.s. industry. ~l1S offers a wide variety of export
promotion and interuationaltrade resources includingCountry Commercial Guides.

••m1"f:[;)ClJntact: NTIS Sales Desk, 1-8oo-553-NTlS (1-800-553-6847) or (703) 605·6000: Intemet home page:
htlpJAv,'IW.ntis.gov

hltemational /JaW Base/BInrall of the CeINIS/lBo DepmlllX'llt ofConmlflfC
The Interuational Programs Genter compiles and maintains up-tn-date global demographic and social
information for all countries in its Interuational Data Base (!DEl. which is available to U.s. companies
seeking to identify potential markets overseas.

•••-,!i!'",'t;·YContact: Peter Johnson or Pat Dickerson, Information Resour= Branct1, (301) 457-1403: fax (301) 457­
1539; e-mail: ; information about the lOB. including online access and free dch'il1load, is availal»e
on the Internet at: htlp:t!w.,/\v.ceosus.govflpc/l"'O,,rKlbnew.hlml

E\7!!11 andImport Trade Data Base/Bureau of lire CeINLS/
LBo /JeparlJnellt ofCmmlX'lre
This database contains U.S. export and import statistics tracked by mode of transportation and port of
entry or exit. Various levels of classification. including the Harmonized System of Commodity
Classification, Standard International Trade Classifirntion (SITC). Standard Industrial Qassifirntion (sIC,
based codes. and End· Use Classification areavailable. Customized tabulations and reports rnn be prepared
to user specifications. Prices begin at S25 and vary depending upon user requirements and jobsill'. Export
and import data bases can also be purchased on CD- ROM at SI.200 ayear. S500 aquarter.orSI50amontll

••E··~·"·Contact:Trade Oata SaIVi= Branch, (301) 457-2311: fax (301) 457-4815 for reports, (301) 457-4100
for CO-ROM; Internet home page: http:lN/w'Ii'l.census.govlforeign-traoo/vN;'W



SBII Online BB."i/8maDBusiness .4dmiJJistralio/l (,5B4)
SBA Online is an electronic bulletin board developed to expedite dissemination of information to the small
business community on startiug, expanding, and financing abusiness. The system operates 23 hours aday
aud 365 days ayear. All that is needed is acomputer, modem, phone line, and communications software.
Data parameters are 14.4, N, 8, 1. Access different SBA Online services by calling the following numbers on
amodem:

~l~WF Contack 1-800-697-4636 (This line provides SBA and other government agency information and some
downloadable text files.); 1-900-463-4636 (This number allows access, for $0.14 a minute, to
SBA and other government information, awide range of downloadable files, including application
and software files, the gateway, mail, Internet mail, news groups, and on·1ine searchable data
banks.) While intormation can aiso be obtained by calling (202) 401-9600, technicai support for
SBA Online BBS is available by calling (202) 205-6400.

8B.4 lnwmetHome Page/SmaBBusiness Mmillisu'alion (SIB)
The SBA Home Page provides SBA services, downloadable files, plus services from agency resouNCe
partners, links to other federal and state governments, and direct connections to additional outside
resources. Special areas of interest focus on assisting US. companies that are setting up an operation,
seeking financing, looking to expand, and beginning to engage in exporting. There are special features that
include Year 2000 (Y2K) help for small businesses and current SBA outreach initiatives. SBA's home page
also contains information on SBA programs that assist minority- and women' owned businesses. In
addition, large libraries of business- focused shareware, downloadable SBA loan forms, and agency
publications are available. Awide variety of services listed by state are provided, including calendars of
local training courses spousored by SBA On-line workshops are offered for individuals to work through
self-paced activities that help them start and expand their businesses. In addition, the home page links
directly to the White House home page and tbe UB. Business Advisor, which houses a large volume of
regulatory information for small businesses. SBA provides full text search capabilities as well as an area
for user comments and suggestions.

lIII!Ilililil~"~''';:t(.Contact: SBA Help Desk (202) 205-6400; Internet home page: htlp://www.sba.gov

Orersl'1ls Security ,4drisOlY COlmal (OSilC)/lJS. Depl1l1menl ofState
OSAC is the point of contact between the Department of State and the UB. private sectDr on all overseas
security- related matters such as political unrest, terrorism, and the protection of information. OSAC
manages an on-line bulietin board system available to US. businesses with overseas interests. The bulletin
board prOVides comprehensive, timely security- related and country specific information. OSAC also works
closely with US. embassies and consulates worldWide to expedite contacts between U.S. business
representatives and State Department security officers.

lIIll\iI!iiiJ!li!¥~"'E!Z2./Contact: Nickolas W. Proctor, Executive Director, OSAC, (202) 663-0533; fax (202) 663-0868



Foreign labor T1rnds/1 SlJepm1ment orlilbor
Foreign LalxJr Trendsisa series of annual reports that descrilx' and analyze iabor trfllds in SlImeT;j forrign
countries. The reports cover labo\' management relations. labor and government. international labor
activities. and other significant developments. Alist of ~ey labor indicators is alSll inclnded. The r.5.
Department of Labor's Office of Foreign Relations publishes additional reports on four foreign countries
each year.

•••"1Zl",' Contact: Sudha Haley, Office of Foreign Relations, (202) 219-6234 ext. 168; fax (202) 219-5613.

Top Targets foJ' T1'i!de PronHJtion/OFPC/lTl/lJep.1J111lfnt ofCOl/miff('('

Top Targets [or Trade Promotion highlights outstanding mar~ets for American industries-ranked hy
potential gain in export sales over the next t\\'o years. Among 40 ~ey countries wilh strong sales polential
for U.s. goods and services. there are some 400 indil-idual mar~et sertors judged as "top targets· for
increasing ES. exporls through the coming year. Top targets were inilially identified by Foreign
Commercial service staff overseas-and then analyzed by Trade Development's Export Promotion Office
according to a common set of mar~et factors. which gange both potential demand for the individual
produCI and expecled omall economic growth of the countries. Market factors include measures of the
size and projected growth of the total mar~et. imports.and U.s. exporls-as \\'ell as judgments on local and
third- counlry competition.

•••.•",t2'- -Contact: Alan O. Maurer (202) 482-3486 or the Trade Information Genler at 1-800-USA-TRADrfj (1'800­
872-8723); Internet website: httpJAwNI.ita_doc_gowtic



-.-----

EXPORT FINANCING

Export FinanciIlgIlotline/ErpOJ,/:-hnport&llIk of the UnitedStates (Er-hn 111nk)

~
Through its special toll- free number, the Export- Import Bank provides information on programs listed

E?£_ . below, including idts eXPdort creditdinlsurance, prleexport fdinancingthrough working cabpital guarfanteed loans
to exporters, an me !Um- an ong- term oans an guarantees to overseas uyers, In ormation IS
accessible through e- mail, from a fax system, and on the Ex- 1m Bank Internet home page_ Ex- 1m Bank
offers briefing programs to the business cnmmnnity, inclnding reguiar seminars and group hriefings
offered both at Ex- 1m Bank and at locations around the country_

~'''J??Contact: 1-800-565-3946 (EXIM), (202) 565-3946 (Alaska, Hawaii, and District of Columbia); fax retrieval:
1-800-565-EXIM, press 1, press 2; e-mail: bdd@exim.gov; Internet: http://www.exim.gov

CilJ"StateProgram/Export-hnpOl'/:&mk
Ex- 1m Bank works with state and local government agencies 10 offer export counseling and financial
assistance to businesses in their jurisdictions_ Cooperative programs currently operate in more than 35
states and regions and in PuertD Rico_

"1!!i@iiilljj-."'~:"':1fQ",.;"g{ .. C6ntac~ Gus Grace, Business Development Officer, (202) 565-3910; fax (202) 565-3932

Regional OffiCf'S/ExpOlHmport&mk
Ex-1m Bank's regional offices provide services to businesses interested in Ex- 1m Bank programs, Regional
offices are in New York, Washington, D,c', Miami, Chicago, Houston, and Long Beach, Ex-1m Bank is also
represented at most of the U_S_ Export Assistance Centers (USEACs),

,,"'''--Contact: New Yolk. 6World Trade Genter, Suife 635, New Yorl<, NY 10048, fel (212) 466-2950, fax (212) 466-2959;
WashliJgton, D.C.: 811 Vermont Ave. IlJom 909, wastin9bn, DC 20571, tel (202) 565-3940, fax (202) 565-3932
Miami 5600 NW 36fh St, Suite 617, Miami, FL 33166, tel (305)526-7425, fax (305) 526-7435;
Chicago 55 W. Monroe Street, Suite 2440, Chicago, IL 60603, tel (312) 353-8081, fax (312) 353-8098;
Housto~ 1880 South Dai~ Ashford, Suite 585, Houston, TX 77077, tel (281) 721-0465, fax (281) 679-0156;
Long Beach 1Wo~d Trade Genter, Su~e 1670, Lon9 Beach, CA 90831, tel (562) 980-4580, fax (562) 980-4590.
For fte addresses and telephone numbem of the USEAC, call1-800-USA-TRAO(~ (1-800-872-8723).

Working Capital Gllm'llJltccPl'Ogram/E!poI't-hllPOl'/:Ballk
The Working Capitai Guarantee Program helps small- and medium- sized businesses obtain critical
preexport financing from commercial lenders, Ex- 1m Bank wiII guarantee 90 percent of the principal and
interest on transaction- specific loans or revolving lines of credit that are extended to eligible exporters_
The funds may be used for preexport activities, which include the purchase of raw materials, labor,
overhead, performance bond8, retainages, and warranties, Loan amounts of over $833,333 are processed
by Ex- 1m Bank, (Lower amounts go to the Small Business Administration (SBA); see next page_)

~20!i: Contact: Business Development, (202) 565-3900; fax (202) 565-3931; or re9ional offices; Internet home
page: htlp://www.exim.gov



ElP0l1 Credit lnsmlmce/ElpmHmpiJI1 Bal/Ii
Ex' 1m Bank offers insurance that corers polilical and commercial risks on export receirabll'&

The Small Business Polley is a\'ailable to firms just beginning to export or with a\'erage annual
export credit sales of less than S3 million fOl' the past two years- lliese businesses must also meet
SBA gnidelines for the definilion of asmall bnsiness. The policy offers enhanced corerage. a10ller
premium than usnally found in other insnranre policies. and an enhanced assignment used to
discount receirables with abank. Special features are also a\'ailable for exporlers of e",ironmental
goods and serrices.

The 1mbrella Poliey is arailable to commerciallemlers.state agencies. export trading companies.
and similar organizations to insnre export receirables of theirsmall bnsinl'&'clients.

The Bank Letter of Credit Policy insures commercial banks against loss on irrerocablelettersof
credit issued by foreign banks for r.S. exporters.

The Multi-Buyer Policy' insures all or a reasonable spread of an exporter's shorl' term export
credit sales,

The Financial Instltution Buyer Credit Policy' insnres indilidual short· term exporl credits
exteuded by financial institulions to foreign bnyers.

The Short-Term Single-Buy'er Policy and the Medium-Term SIngle-Buyer Policy alloll
exporters to insure their receirables against loss due to commercial and specified politiral risks on
aseleclire basis.

Lease Insurance Policies offer aleasor the opportnnity to expand its orerseas leasing program
by proriding comprehensire insurance for both the stream of lease payments and Ihe fair market
ralue of the leased products.

•••!l!·~"t--'f::5~,-COntact: BUSiness Devefopment, (202) 565-3900; fax (202) 565-3931: or regional ofHces: Inlerr.el tilOme
page: htlpJl\wfl'l.exim.gov

Direct LomlS mIdGllI11lliltees/E\piJI1-hnpoI1 Rim/':
This program exteuds direct loans to foreign buyers 01' guarantees to financing intemlediaries for
creditworthy entities who purchase [:.S. capital goods or serrices The loans and guarantees offered are for
85 percent of the US. export ralue. Direct loans proride compelilire fixed' rate financing to the foreign
buyer. The guarantee corerage prorides protecliou to the finance source against payment default for
either political or commercial reasons. Interest rates for thr guarantees are negotiated between the
finance source aud the seller and are typically Iioating rates Guarantec corerage for IlOlitiral risk only is
amilable. Inaddition, Ex·Im Bank is willing to proride support for abroad range of enrironmental exporls.
There are specialized trausaclion structures for certain lease transaclions. industrial design. architecturat
or engineering serrices. and OreJ13Cas operalions and mainteuance contracts.

•••IIlZili@[;i'i·\\J:ontact:BusinessDevelopment,(202)565-3900: fax (202) 565-3931; or regional Offlces; lmemei oox,e
page: I1ttp:/l\wl'l'I.exim.goY



lilllitedRCfJJ/USI.: Project Finance Progmm/li'rpOlHmpol'l Bank
The Limited Recourse Project Finance Program provides financing for projects that are dependent on the
cash flows of the project for repayment, not on recourse to a foreign government, financial institution, or
established corporation. Combinations of direct loans, political risk only coverage, or oomprehensive
guarantees for commercial bank loans arc available. While traditionally Ex-1m Bank limited its
construction period coverage to Political Risk Only guarantees, precompletion oomprehensive ooverage is
now available for select projects. Ex-1m Bank offerings include: financing up to 85 percent of the U.S.
export value, financing of interest during construction, and financing of host country local oostsof up to 15
percent of the U.S. contract value and up to the maximum repayment terms consistent with OECO
guidelines,

•••!l!JW~·U~~CiiJllact: Steven Howleft, (202) 565-3916: fax (202) 565-3931; Internet horne page: hftp:llwww.exirn.gov

7(a) BnSHtCS'i l11illl GnamntecProgmm/SmallBU~HIt'SS Illlmil1istmuon «'iB/l)
SBA's 7(a) Program assists qualified small husinesses to obtain financial assistance from hanks. The Business
Loan Guarantee Program prOVides the lender with aguarantee that if the borrower cannot repay the loan, the
federal government will repay the loan up to the percentage nf the SBA guarantee. Therefore, when abusiness
applies for an SBA loan, it is applying for aoommerciallnan with an SBA gnarantee.

SBA can make 7(a) loans to businesses engaged in manufactuMng, construction, wholesale, retail, or service
industries and the proceeds may be used to aoquire equipment, facilities, machinery, supplies or materials: to
obtain working capital: to finance construction, oonversion, or expansion: and to refinance existing debt.

The maximum dollar amount thatSBA will guarantee is $750,000. The maximum maturity is 25 years; however,
SBA expects all loans to be repaid as soon as possible_ Therefore, maturity is based on the ability of the husiness
to pay without hardship. Interest rates on SBA guarantee loans are negotiated between the applicant and the
lender based on the credit merits of the request, subject to amaximum of prime plus 2.75 peroent.

•••~%:'iI!iJ)iJJltact:1-800-U-ASK-SSA for fhe nearesf SSA district office or U.S_ Export Assistance Center for
application and processing, or access the SBA home page on the Internet:
http://www.sba.gov/financing

Export Working G1pilalProgrlllll (EJVQ')/SlIIall BU~il1l'i>.'" MI/lini.~lmtiOI1 (SBil)
The Export Working Capital Program prOVides short-term, transaction-specific financing for small
business exporters_ Exporters may use this program for prcexport financing of labor and materials,
financing receivables generated from these sales, and standby letters of credit used as performance bonds
or payment guarantees to foreign huyers_ The EIVCP provides 90 percent guarantees up to $750,000 to
commercial lenders and offers exporters preliminary commitments (PCs) that encourage lenders to
provide credit to small business exporters. The small business must be established for at least one year,
though not necessarily engaged in exporting, to quality for the EIVCP. loterest rates and fees are negotiable
between the lender and the small business exporter.

•••Ia"ItCCiJJllact: 1-S00-U-ASK-SSA for the nearest SSA district office or U_S. Export Assistance Center, or access
the SBA home page on the Internet http://www.sba.gov/oit

3/



IntemationaJ Trude Loan GlJaJwllee Proglllm/Small~ .Idministralion (SRI)
The International Trade Loan Guarantee Program helps small busine&.<es that are either new' to- export
already engaged in exporting and seeking to expand their operation. or adrersely affected by competition
from imports. SM guarantees up to SI25 million.lel'S the amount of SBA's guaranteed portion of other
loans outstanding, to the borrower under SM's regular lending program. Loans are made by lending
institutions with the SBA guaranteeingaportion of the loolt Proceeds may be used for working capital and
facilities or equipment Maturitiesofloons for facilities or equipment may extend to the 25· year maximunt

..iiIiiliiili....·""·'·"'liZ'·T Contact: 1·800·U·ASK-SBA for the nearesl SBA district office or U.s. Export Assistance Genter, or access
the SBA Home Page on the Internet: http1AwNI.sba.gcv/ott

SmaJlBusinesshneslJllent Companies/SmallBusiness Idminislllllioll (S81)
Licensed by SBA, firms whose investment strategies include export activities may receive equity capital or
term working capital in excess of SBA's Si50,OOO statutory limit

~i.BT Contact: Investment Division, (202) 205-6510; Internet home page: http1Aw,w.sba.gcvfJnv/

ElponF1JJaIJreIIatchmakel;l1TVlS Department ofConmJeIfC
The Export Finance Matchmaker is designed to match om the Internet r.s. exporters with sources of
export financing or risk mitigation. Matching will be done by the software built into the program by
comparing information collected from the exporter to corresponding offerings of the export finance/risk
mitigation firms. This product should be available in the summer of 1999.

, ""'"Si:i Contact: John R. Shuman, Office of Rnance, (202) 482-30SO; fax (202) 482-5702; e-mail:
John_Shuman@i1a.doc.gov; Internet home page: http1AwNI.tta.doc.gcv

l"nlietHidlnitialire/1f:I/l7.8, DepaI1l1lent ofConullerre
This program is acentral source for information on how to access Japan's foreign aid program [0 finance
U.s. export sales in infrastructure and other sectors. In 1995, developing countries benefited from
approximately S16 billion in Japanese Official Development Assistance. which includes grant aid ·son
loans: and technical cooperation. According to Organization for Economic Cooperation and Dnelopmenl
(DECO) data, approximately S13 billion of these funds were ·untied- (i.e, uot contingent upon the pUrl:hase
of goods and services from the donor country) and therefore potentially available to finance procurement
from U.s. and other uon-Japanese suppliers and consultants. Information is prorided I'ia the IH Internet
home page,

.E"["2-;;· Contact: Oenise Garpenter, Office of Rnance, (202) 482-4002; fax (202) 482-5702; e·mail:
Oenise_Garpenter@tta.doc.gov;JayBiggs. Office of Japan Trade Policy. (202j 482-2176: fax
(202) 482-0469; e-mail: biggsj@usila.gov; Internet horne page: http1N....O'ula.doc.gowcnbedaid



lI1l1lJi/atel'alDevelopment Bank Operations (!I'mOOj/ml/w,; Dep8ltIllent ofC.Qmmerce
MDBO counsels U.S. firms about opportunities associated with funding by the World Bank; Asian, African,
and Inter' American Development Banks; and the European Bank for Reconstruction and Development.
MBDO ensures project information is available on a timely basis. The office also organizes and develops
outreach programs thronghont the United States. The development banks assist in financing social and
economic infrastructure aud privatization projects in developing countries. The liaison officers in each of
these institutions are dedicated to the identification of these projects at the earliest possibie stage. They
provide in-depth couuseling to U.S. firms on bank opportunities and advocate on behalf of U.S. firms.

•••4[1.'~i!!U;C6nl1lc~ MDBO (ITA), Janet Thomas, (202) 482-3399, fax (202) 273-0927; World Bank, Charles
Kestenbaum, (202) 458-0120, fax (202) 477-2967; Inter-American Development Bank (IADB),
Eric Weaver, (202) 623-3821, fax (202) 623-2039; African Development Bank, Angela Chatman­
Williams, (225)-21-46-16, fax (225)-22-24-37 (Cote D'lvoire); Asian Development Bank, Denny
Barnes, (632)-890-9364, fax (632)-890-9713 (Philippines); European Bank for Reconstruction
and Development, Gene Harris, (44)-171-338-6569, fax (44)-171-338-6487 (United Kingdom)

The f'alility Gill/nil/tee Pl'Og1'llJII (FGPj/VS, IJepm'tl11ellt ofitgl'icuJI11ffl
The Facility Guarantee Program provides credit guarantees for the sale of manufactured goods and
services to enhance and eslablish agribusiness- related facilities overseas that primarily handle, store,
distribute, or process U.s. agricultural products and commodities. The FGP assists foreign importers in
acquiring needed manufactured goods and services while protecting U.S. exporters from most of the risk
of nonpayment by the foreign bank.

••lj~§~i£;C;;t·';'COntact: William Hawkins, (202) 720-3241; fax (202) 720-0938; e-mail: HawkinsW@fas.usda.gov;
Internet home page http://www.fas.usda.gov

INVESTMENT FINANCING

itlltol11lllRdhll'ommuon LiJle/OVl~rsel/S Private InveslJIlfllt COJpo1'lluon (OPlC)
OPIC supports u.s. businesse8 that invest in developing countries and emerging market economies, thus
creating U.S. jobs, increasing U.S. exports and promoting economic growth at home and abroad. In addition
to fostering American global competitiveness, OPIC considers an investment's impact on the U.S. economy,
the environment, and rights of workers in the host conntry. The OPIC hotline responds to all preliminary
inqniries or initial requests for information regarding OPIC programs and services. OPIC maintains a fax
retrieval system with information on OPIC programs, project finance, and political risk insurance.

• 1lIIIIl.",~,[f;5;Contact, Information officer, (202) 336-8799; fax (202) 408-5155; fax retrieval (202) 336-8700; Internet
home page: http://www.opic.gov



/nrtstmfllt hlSl1IlIIlfe/Orel'seas Pl'hate /nrestment COlpol'lltion
OPIC offers several programs to insure U.s. investments in emerging markets and develnping countries
against the risks of: ncurrency inconvertibility-the inability to conmt profits. debt servire. and other
investment remittances from local currency into U.s. dnllars or the inability to transfer funds: 21
expropriatinn-Inss of an investment due to expropriation. nationalization. or confiscation by a foreign
government; and 3) politic~1 violence-Inss of assets or income due to war. revolntion. insnrrection. or cilil
strife. Coverage is available for nell' investmeuts. privali7.alions.and iuvestments to expand or moderni7.f
existing operations. EqUity, debt, loan guarantees, leases. and most other forms of long' term investment
c~n be insured. Special programs or contracts are also available fnr contractors. exporters. oil and gas
projects. aud small businesses.

•••fj'l[:,'zCOiJtaet: Information officer, (202) 336-8799; fax (202) 408·5155; fax retrieval (202) 336-8700: Internet
home page: hllp1/www.opic.gov

FiJIiIJ1re Progmn~/OreI'Seas P1imte lmestment COlpomtion
Medinm' to long-term financing for sound overseas investmeut projects is made available through loan
guarantees and direct loaus_ Direct loans generally range from S2 million to S30 million ami are re:emd
exclusively for projects significantly involVing U.s. small businrs..<e8 or rooperative& Loan gual1lntees
generally range from SID million to S200 million. OPles financing commitment may range from 50 percent
of total project costs for nell' venturesup to 75 percent for expansion of existing sucressful opel1ltions. with
final maturities of five to 12 years or more. Additionally, OPIC supports a family of privately managed
direct investment funds in various regions and business sectors.

••••;;;S·({COntaet: Information officer, (202) 336·8799; fax (202) 408-5155; fax retrieval (202) 336-8700; Internet
home page: hllp1/1wm.opic.gov

GRANTS FOR FEASIBILITY STUDIES AND OTHER
EXPORT·RELATED NEEDS

FeasilJilitJStudies/lS 'l'rmk'andlJereiopmelltlgell(l (ill I)
Aprimary activity nfTDA is the grant funding of feasibility stndiesand other project plauninganilities for
majorprojects in developing and middle- income countries. Thestudiesare condncted by U.s. privatesector
firms and represent a wide range of hnst government high priority sectors. including: enrrg,y.
transportation, telecommunications. information technology, manufacturing minel1lls development. and
the environment Fe~sibility studies assess the economic. financial. and technical Viability of apotential
project Applications for fe~sibility studies are accepted with host countrv endorsement.

••••.'~:,:l:tJntact: IDA Information Resource Center, (703) 875-4357; fax (703) 875-4009; Internet home page:
hllp1I1-mw.tda.gov

Tee/mica] .~isti1Jlfe GllIIltS/lS. 'l'rmk' andlJerelotJllK'lItl;!.'l'I/(l
The agency funds activities designed to bring U.s. technical assistanre to bear on avariety of projects.

••••r:~;COntacl: IDA Information Resource Center, (703) 875-4357; fax (703) 875-4009; Internet home page:
hllp1/www.tda.gov



DefiIlitionaJMissions (DM)/Uli '11~OO 8lldDevclopmcnt !1gcncy
After receiving arequest to fund amajor study for a new project, the agency hires a technically qualified
U.S. consultant to visit the country and discuss the plan with the project sponsors. In addition to making
recommendations as to whether the project should be funded, the definitional missions consultant works
with the project sponsor to define the work program for the proposed feasibility study.

• !ml~~lii8E8:: .: Contact: For alisting of current opportunities, contact the TDA Definitional Mission hoUine. (703) 875-7447.
To be inciuded in TDA's DM consultant list, contact Della Glenn, (703) 875-4357; fax (703) 875-4009.
TDA's e-mail address: info@tda.gov; Jnternet home page: http://www.tda.gov

n'l!~t ]<)mds for f!.S. Firms at thc M,dtilatcraJDevclopmelltBanlis/
VS. TmOO and[)evcloplJ/t'nt itgcnCJ'
The U.S. Trade and Development Agency maintains trust funds at five multilateral development banks
(MDBsJ: the World Bank, the International Finance Corporation, thc European Bank for Reconstruction and
Development, the Inter- American Development Bank, and its private sector arm, the Inter- American
Investment Corporation. These funds can be used for technical assistance and for feasibility studies. Most
are known as Evergreen Funds. TDA maintains aminimum balance that is readily availahle to fund project
opportunities for U.S. firms or to help U.S. businesses take advantage of time- sensitive projects.

Since MDBs finance many of the capital projects in the developing world, TDA's close relationship with them
is advantageous for the U.S. business community. In addition to the valuable project information gained
through the MDBs, which TDA passes on to American firms, working with bank projects ensures that a
potential funding source has been Identified-a plus toward successful implementation.

••&~J!11.~;~0X ::;':Contact: For inquiries about the use of funds, call the IDA Information Resource Center and ask for the
regional director for the country where your project is located, (703) 875-4357; or send a fax to
Barbara Bradford, Director of Special Proiects, at (703) 875-4009; Internet horne page:
http://www.tda.gov

Trainillg Gmnt.~/VS. n~oo alldlJeve!opmcnt ilgcn(;f
The U.S. Trade and Development Agency has authority to offer training granlS in support of short-listed
companies on a transaction- specific basi& These granlB frequently enable a company to cover the cost of
training local personnel on the insUiliation, operation, and maintenance of equipment specific to ilB bid proposal.

••;~:tiE''i!;E~: :~Contact: TDA Information Resource Center, (703) 875-4357; fax (703) 875-4009; Internet horne page:
http://www.tda.gov

SpeciaJ ilmcrir1Jl/ Bllsinffi'l lntcmsllip Training Progl'lJJJJ (SABm/mv
V.s. Dept1Jtmcnt ofCoJJJmerce
The SABIT program exposes husiness executives and scientists from the New Independent States of the
former Soviet Union INIS) to American ways of Innovation and management and supports the development
of commercial relationships between U.S. and NIS companies.

The SABIT Program offers two types of training programs for managers and scientists from the NIS: 1) the
SABIT grant program and 2) the specialized training programs. The SABIT grant program provides grants
to U.S. companies to help defray the costs of hosting managers or scientislB from Russia or the NIS. The
following costs are reimbursed to grant recipients: round trip airfare, $30 per diem to cover food and
incidentals, and up to $500 per month for housing. The specialized training programs bring groups of 15 to



25 specialisls to Ihe United States for six weeks of industry- sprofic training at avariety of U.s. COmpanil':'.
Previous specialized programs have included: rene'lahle energy. oil and gas technology. environmentat
technolog.v. nnandal serlices, standards. certification and accreditation. port derelopment. and retail
management. For aIisl of current offerings. ptease contaci the SABIT program slafr.

.11II1ii1~<;i!i·'·iE\. Contact: SABri staff, (202) 482·0073; lax (202) 482·2443; Inlemet home page:
htlpJNl'>.'NJ.mac.doc.gov/sabiVsabil.hlml

Offk:e otaliY,en EtrhaIlges/lB. htfol7tlillionlgel/{;J (1SHi
The US. Information Agency designs and develops excllange programs 10 encourage market· ba>fd
economic development. II funds programs conducted hy lS nonprofit organi7.ations thai work with
international leaders. including young professionals. All grants are made to .\merican nonprofit
organizations Qne program, Community Connections. brings young enlrepreneurs. loral government
officials, and legal professionals from Russia, Uraine, \Ioldova, Belarus. and Georgia to Ihe United States
for practical internships.

.1IlIi!ll;·.~t{;\T· Contact: Office of Citizen Exchange, (202) 401·6884; fax (202) 619·4350; e·mail: Intemel home page:
htt:pJf\</I;w/.usia.gov/educalionlcitizenslcilizens.htm

.lfaIketlX:loopmelll ~lOl'Pmgralll (llJXP)Gnmts,llfVl}i Ik1.mtIllNlt or(1JIlHlJelre
The Market Development Cooperalor Program (\lOCP) is acompelilile malching grants program that
builds public- prlvale partnersbips by proViding federal assistance to nonprofit multipliers such as states.
trade associations, chambers of commerce, world Irade centers. etc. \lOCP awards help underwrite the
start· up eosls of exciting new export marketing ventures which thesegroups would nOI undertake without
federal government support.

ITA is especially interesled in receiving proposals that focus on the following priorities: II mouitoring
foreign compliance with multilateral or bilateral trade agreements: 21 idrntiryingand wor~ing. to eliminate
lariff and noutariff barriers to markel access for LS. goods or sen ices. iucluding Ilorking with
organizations in the foreign marketplace responsible for selling standards and for prodnct tl':'ting; 31
understauding the export am'Sion of small· 10 medium' sized companies ISltEsl and offering e,port
assistance services designed to meet the special needs ofS\IEs: and ~J imprOlingcommunication with and
outreach 10 old and new private- seclOr international trade constituencies and initiating or enhandng
public/private e,port partnerships. Examptes of activities that applicants might JlroJlO"C include: II
opening au overseas representative office: 2) commissioning overseas market resean:h. partidpating in
overseas trade exhibitions and trade mission& and hosting rererse trade missions:31 orersea, r.s. product
demonstrations: 4) export seminars: 3) technieat trade serricing: 6) joint promotions of r.s. goods or
services with foreigu partners;?) training of foreign nationals:8) working with organi7.ation, in the foreign
marketplace responsible for setting standards and for product testing: 9) publishiug an e'port reroUf("('

guide or an export proouct directory: and 101 establishing an electronic information system to identify
orerseJS trade leads and facilitate matches with foreign partners.

• 1IIII!~f£it-As2C Contact: For information on the MOCP awards competition. contact the t-.-mcp program mall2gej a! f2D2j
482-3197; Internel home page: http:/t\'NNI.ita.doc.govlindustryf<r;x:rmfmdcp.html



--------"

TAX PROGRAMS

Foreign &l/es CorpoI'IJlion (FStJ/lIS. DcpllJ'tment of I.lre Trt'asury
The Foreign Sales Corporation (FSC) rules of the Internal Revenue Code (26 US.C. 921- 927) exempt from
federal income taxes aportion of the export income channeled through corporations that qualify as FSCs.
To satisfy these rules, US. tax law provides that a FSC must be a foreign corporation that has a foreign
presence and meets foreign management requirements. Also, aFSC must satisfy certain foreign economic
process requirements in order to earn the type of foreign income that is eligible fnr apartial tax exemption.
If aUS. cnrporation uses aFSC in selling product~ abroad, aportion of the foreign trade income of the FSC
will be exempt from US tax. The FSC program is generally available only for income from the sale or lease
outside of the United States of goods manufactured in the United States.

~\lli:R:s::IT.0:::·-"· Contact; Jack Feldman, Office of the Associate Chief Counsel (International), Internal Revenue Service,
(202) 622-3830; fax (202) 622-4408; Ann fisher, Office of Tax Policy, (202) 622-1755;
fax (202) 622-8784



.tGRlCfLTlREEIPORTJlD rn:UClJG PROGRHIS
AGRICULTURE EXPORT PROGRAMS

lis. Tradet'\Sistancc 8/1dPromotion Office (T4P01IF'IS/
Ui. DejJiIltIllcnt ot4gJicllltm'l' (LSD I)
The Trade Assistance and Promotion Office of the Foreign .\gricultural Senice IF.\S, smes as the first
point of contact for businesses which need information on foreign markets for agricultural product& The
TAPO staff proVides basic export counseiing and directs you to the appropMate [SD.\ offices to answer
export- related questions- In addition. the staff suppiies country and commodity specific Foreign \Iarket
Information Reports. which focus on best market prospects and contain contact information on
distributors and importer& Extensire information on the Foreign .\gricultural Serrice is also available
through the FAS home page on the Internet.

,e"'BliT Contact: Trade Assistance and Promotion Oftice. (202) 720-7420; fax (202) 205-9728; e-mail;
tapo@fas.usda.gov; Internet home page: httpJl\wlI'l.fas.usda.goY

.4gE\POlt CoIllN.'CtiolJs/PIS/U;' Dep;II11IIeIlt oLlgJifldtlIl'l'
The AgExport Action Kit provides information to U.S. busines..<e:s on the export programs available from
AgExport Connections. The information is designed to put exporters of food_ farm. forest. and >eafood
products in contact with foreign buyer& To receilC afree copy of the Action Kit.ca1l12021 'i20- 71030fi2021
'i2ll-7420.

AgExport CDnnections manages four basic services that are arailable tD exporters of ES. food_ faml forest.
and seafood products:

Trade Leads are foreign trade inquiries that theOl'erseasofficesof the Foreign.\gMrultnraISen·ice
transmit electronically to the USD.\. They are made arailable to U.s. exporters on adaily basis
through the FAS Internet home page and the Department of Commerce's Electronic Bulletin Board
Trade Leads are also arailable through a Trade Leads Fax Polling System_ rarious trade
publications. and the rarions state departments of agriculture and tradedel'elopment center&

_.iiililet: Sharon Clagge!, (202) 720-8557

Buyer Alert is abiweekly newsletter which can introduce your food. farlll forest. and >eafood
products to foreign buyers at only SI5 per annonncement. ..\drcrtisements for up to five products
may be submitted for each announcement. Buyer .\Iert annonncements are transmitted
electronically to orerseas offices of the Foreign .\gricultural Sen·ice. which distMbute the newsietter
to more than 18,000 potential buyers in fi5 countrie:s

••iiillllaet: linda Conrad. (202)690-3421; fax 1202)690·4374; e-mail: comad@tas.usda.!I""

Foreign Buyer Lists contain detailed contact information on more than 20.000 importers of food.
farm. forest. and seafood products in 85 countries_ Lists may be ordered by product or country' at a
cost of SI5 each.

••liiiihftlltaet: Sharon Claggel. (202) 720-8557

II



U.S. Supplier Lists may be used to source U.s. food. farm. forest. and seafood products for export.
Nearly 4,000 firms are included in tbis data base, which is also made available to foreign buyers
through the overseas offices of the Foreign Agricultural Service. Lists may be ordered by product at
acost of $15 each.

••Iijj..lae~ Linda Conrad, (202) 690-3421; fax (202) 690-4374; e-mail: conrad@fas.usda.gov

.1IIIIIl1llili\\1ll1;.,{(C' :Contact: AgExport Connections, (202) 720-7103; fax (202) 690-4374; Internet home page:
http://www.fas.usda.gov

;lgricull1l/'C Trade JIId :Um'/wtingbJfommlion eel/tel' (11'1l1C)/
E'i. Depllrtllll~nt of.1grimll./ll'C
The Agriculture Trade and Marketing Informatiou Center, part of the National Agricultural Library (NAL)
of the Agricultural Research Service, serves as aclearinghouse of informational resources on agricultural
marketing and trade. The staff responds to inquiries with customized assistance by combining subject
expertise, state- of- the- art technology, and networking. The I\ational Agricultural Library staff also
assists users in accessing the library's on-line systems and web sites: ISIS (Integrated System for
Information Services) and AGRICOLA (Agricultural On-liue Access data base). To access ISIS via tbe
lnternet- telnet to: opac.nal.usda.gov. Enter ISIS (all caps) at the OPAC log- in prompt National Agricultural
Library website, http://www.nal.usda.gov

ATMIC's newsletter Vignettes and other publications are retrievable electronically via the center's home
page at http://www.usda.gov/atmic/

.1IIIIIII!1¥Il'I,i;~::\" -'Contact: Mary Lassanyi, Coordinator, Agricultural Trade and Marketing Information Center, (301) 504­
5509; fax (301) 504-6409; e-mail: mlassany@nal.usda.gov;orReferenceBranch,301-504­
5204; Reference Oesk, 301-504-5479; e-mail: agref@nal.usda.gov

Economic Rt'S(~/I'(11 St:l'tim (ER8)/l!.8. DepllI'tment of ;lgI7Cldl1l/'C
The Economic Research Service provides in-depth economic analysis on agricultural eoonomies, trade
policies of foreign oountries, world agricultural trade and development issues, and their linkages witb the
U.S. food and fiber cconomy. ERS analyzcs how factors influencing demand (population, income, and
tastes), production variahles (inputs and technology), foreign governments' domestic and trade policies and
programs (price controls, environmental and food safety laws, and tariffs), macroeconomic conditions
(exchange rates and dehtl, and major events (breakup of the former Soviet Union), affect oountries'
agricultural production, consumption, and trade; international food and fiber prices; and U.s. food and fiher
competitiveness. ERS widely disseminates information and analyses on international agricultural trade
and food aid and developmeut through regional and commodity reports. hulletins and updates, periodicals,
and electronic data bases.

• 1IIlIii1tli;ii[T~!!!!D;:; Contact: John Dunmore, Deputy Director, Commercial Agriculture Division, (202) 219-0700; fax (202)
219-0759; Internef home page: http://www.econ.ag.gov/



TradeSIHJIIS,1F:1S/Ui.lJepiml1H'nt oflgIifllltlll'i'
The USDA Trade Show Office offers U.S. food and bemage exporters achoice of programs to satisfy their
marketing need& Programs include fully sponsored trade show'& sales missions. and endorsed show, in
both leadingmarkets and emerging markets worldwide. Fully sponsored trade shows consist ofapackage
of services, which includeafully appointed booth. shipping of product samples. and educational program"
sales missions include guaranteed appointments with interested buyers. orientation to the market. and
translation services. In addition. the [SDA Trade Show Office provides information on the promoters of
other international food and beverage show&

•••",,~j~,Z7;Conlacl:USDA Trade Show Office, (202) 690-1182; fax (2021 690-4374; Internet home page:
http:lA'iWw,fas.uwa.gov

RturuBusi.rn'ss-CoopemtireS/'nk'e/l.".S IJepm1111f1lt oflgJiculltnr
This service researches cooperative inl"Olvement in internationai trade and proVides trade- related
technical assistance to U.s. farmer- owned cooperatil'e&

•••~i;\;'[:,"CConcacl:Tracey Kennedy, International Trade Program. (202) 690-1428; fax (202) 690-2723;
e-mail: tkennedy@rdasun2.rurdev,usda.gov

AGRICULTURE TECHNICAL ASSISTANCE

Foodsatrey itud TlXlnticaJ8enices/l'IS/Ui.lJepm1ll1fIlt of.lgJiculttur
Food safety and Tecbnical Services coordinates the Department ofAgriculture activities thai foruson food
safety regulations and other technical issues which may serre as barriers to internationallcade of L&
agcicultural products and commodilie& The office also serves as the [.s. sanitary and Phyt0S3nitar!"
Agreement (SPSlenquiry point for the World Trade Organization (WTO).

•••~';j;rContacl:Office of Food safety and Technical services. (202) 720'1301; fax (202) 690-0677; '-mak
ofsts@fas.usda.gov; Internet home page: http://\'l\'lw.fas.usda.gov

Transp0l1ation Pllblicatiol/s midResoUife Glli/IUf('(Vl".S lJe/Al11111f1/l of,lgJiculttur
The Transportation Publicationsand Resource Guidance Center prol'idespublirationsand guidance to help
agricultural exporters efficiently use transportation resonrces and maintain product quality in transiL A
weekly grain transportation newsletter. monthly ocean container freight rate bulletill a ten y'eardata base
of ocean freight costs for international grain shipment& and special reports are also available.

•••ii\\!2':A~7::Contact:Jim Caron or SEA staff. Shipper and Exporter Assistance Program. (202) 690·13{)4; fax: (202j
690-1340; e-mail: jcaron@usda.gov; Internet home page: hlip:lI\t...·,w.usda.go·Harrsfli"Jepag.him



l~spectio/I Certificates for FoodaIldIlgricullllraJ li'rP0l1S/
U.B.Deparlmellt of,4gnCllllurc
Several agencies within the Agriculture Department provide inspection services when certificates are
required to clear imported products through overseas customs:

The Anhnal and Plant Health Inspection Service (APHIS) offers exporters information ooncerning
health and sanitation standards for animals, plants, and agricultural prodncts hoth entering and exiting
the United States.

••lIIJIlllfilct: Documents Management Branch, (301) 734-5524; fax (301) 734-8455

The Federal Grain Inspection Service (FGIS) provides inspections under the Us. Grain Standards
Act and the Agricnltural Marketing Act. FGlS also conducts mandatory inspections for all exported
grain. Products examined by FGIS include rice, peas, beans, lentils, all grains, and grain- based
processed prodUCts.

••Djfl'iic~ John Giler, Sfandards and Procedures Branch, (202) 720-0252: fax (202) 720-1015; e-mail:
jgiler@fgisdc.usda.gov; Internet home page: http://www.usda.gov/gipsa

The Food Safety and Inspection Service (PSIS) guarantees that meat and poultry products are
properly laheled and U.S. inspected and approved.

••IIIJIl'ifJjc~ Food Safety and Inspection Service, (202) 690-3752; fax (202) 690-4633

Voluntary Food Quality Certification Service-USDA's Agricultural Marketing Service, in
cooperation with state agencies, offers official grading or inspection for quality of manufactured
dairy products, poultry and eggs, meat, and fresh and processed frUits and vegetahles. Grading is
based on U.S. grade standards developed by tbe Department of Agriculture for these products.

••lIiilillJiflIc~ Kenneth C. Clayton, Agricultural Marketing Service, (202) 720-4276; fax (202) 720-8477; e­
mail: kyclayton@usda.gov; Internet home page: http://www.ams.usda.gov/index.htm

Food Qnality Assurance Program-This program manages and approves federal food product
descriptions and establishes quality assurance policies and procedures applicable to food
procurement by the U.S. Government.

••elll'ifJjc~ John W. Lund, Food Quality Assurance Staft, (202) 690-4938; fax (202) 690-0102; e-mail:
John_W_Lund@usda.gov; Internet home page: http://www.ams.usda.gov/index.htm

Office ofSlJipperand&po/fer,4S'1isk'Hlcc (,'i&l)/FAS/W;: DepartmentofItgricultllrc
SEA provides new and experienced agricultnral exporters with the information Ihey need to get their
prodncts overseas, on time, in good condition, and at the lowest oost. The center conducts export
transportation seminars to teacb new or prospective agricultural exporters how to transport their high­
value or value- added food products overseas. These seminars, held throughout the oountry, DOver an array
of transportation issues such as finding a freight forwarder, selecting transporlation options, packaging,
container loading, and temperature management.

...._."'l;;~~~, ,'J\CORtaCt: Jim Caron or SEA staff, Shipper and Exporter Assistance Program, (202) 690-1304; fax (202)
690-1340; e-mail: jcaron@usda.gov; Internet home page: http://www.ams.usda.gov/index.htm
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AGRICULTURE FINANCING AND GRANT PROGRAMS

ElPOl1 CrwtGlJalllilfee l'rognUllS/Ui. IJepartll/t'llt oflgJkuJtmt'
The Commodity Credit Corporation ICCCI administers avariety of export credil guarantee programs that
provide UB. exporters and bankers protection against default on repayment of acredit extended for an
export sales transaction. The programs corer hoth political and commercial defaults. tB. exporters
benefit by being able to make asate tbat might not be made wilhout apayment guarantee. Wilh aeee
guarantee. u.s bankers can extend more attractive rates of interest for longer periods than commemal
terms. Importers benefit by being able to negotiate better- than' commemal rates of imerest and longer
periods for repayment wilh their bank.

The Export CredIt Guarantee Program (GS\t-l02) and the Intermediate E.xport Credit
Guarantee Program (GS'I-103) underwrite credit extended by the pril'ate banking sertor in the
United States (or, less commonly. by the tB. exporter) to approved foreign hanks using dollar­
denominated. irrevocable letters of credit to pay for food and agricultural products sold to foreign
buyers. GS\I·l02covers credit terms up to three year.;. GS\I· 103covers longercredilterms up to ten
years. Under GS\I· 102/103, theCCC does not prol"ide financing but guarantees payments due from
foreign hanks.

•••liict: LT. McElvain, (202) 720-6211; fax (202) 720-0938; e-mail: McElvain@usda.g<rl;lntemethome
page: http:lA'IIw/Jas.usda.gov

The Supplier CredIt Guarantee Program (SCGP) prol"ides aguarantee. in the nent of an
importer's default. on aportion of a UB. exporter's opeu account rereil'ahle. t.s exporter.; can
purchase coverage for agricultural commodities or product sales where short-term credit has been
extended directly to the importer. The payment obligation of the importer must be eVidenred by a
signed promissory note as prescribed by eee. While the SCGP emphasizes high'ralue or I'alue­
added agricultural commodities, any agricultural product may be considered.

•••art: Penny Stevenson. 202-720-8639; fax (202) 720-0938; e-mail: Ste;ensonP@fas.usda.g<r1;
Internet home page: httpJAwhv.fas.usda.gov

The Facility Guarantee Program provides credit guarantees for the sale of rnanufactured goods
aud services to enhance and establish agribusiness- related facililiesover.;eas that primarily handle.
store, distribute. or process UB. agricultural products and commodilies. The FGP assists importers
in aCQuiriog needed manufactured goods and sen'ices while protecting exporter.; from most of the
risk of nonpayment by the foreign hank.

•••'0Ct: WiiHam Haw1<ins. 202·720-3241; fax (202) 720-0938: e-mail: Ha-.·,1<insl'l©fas.usda.gui; In:err,",
homepage: httpJi\wm.fas.usda.gov



IIJm'ket ,4cooss I'I'Ogram (i~L1l')/F4S/UB DepartnJellt of;tgJiculture
The MAP uses funds from USDA's Commodity Credit Corporation to heip U.S. producers, exporters, private
compauie~ and other trade organizations finance both brand and generic promotional activities for U.S.
agriculturai, fish, and forestry products. The MAP encourages the deveiopmeut, maintenance, and
expansion of commerciai export markets for these products. Activities financed include consumer
promotions, market research, technical assistance, and trade servicing. Agricultural trade organizations,
cooperatives, state departments of agricuiture, and small businesses may submit applications for
participation. The deadline date is published annually in the Federal Register

~1r02i·j. . Contact: Marketing Operations Staff, (202) 720-4327: fax (202) 720-9361: Internet horne page:
http://fas. usda.gov/rnoslprograrns/rnapprog.htrnl



Bm'ffll/ ofErpottA.dmlliStmliotl (Btl)jl ii /Jetmtmfl/t ofCiJI1Ulll'ffi'
The Bureau of Export Administration provides export assistance on export iicensing rt'ljniremems through
its Office of Exporter services (OEXS). OEXS interprels the Export .\dminislration Regulations IE.\RI and
provides assistance such a& detailed and up-todate stallls information on pending iicense applirntiolli':
advice on a broad range of export issnes. iicensing reqnirements. reqnired docnmentation for expon
transactions. special poiicy concerns for specific conntries: assistance in selecting theappropliate license:and
answers to inquilies regarding the Bureau ofExport AdministrationllOiiey issnesand processing time frames.

OEXS connselors can be an intermediary and arrange meetings belween the exportees and BX.\ licell,ing
officials. OEXS also anthorizes emergencyprocessing on export iicense appiications. cases mertingsproflc
criteria are expedited throngh the iicensing system. These cases are often approved within a few days of
receipt of the appiicatioll OEXS provides counseiing and training to help defense- dependent fIrnlS.located
throughout the western United Stales. todiveesify into new commercial and international markets.

Thcoughout tbe year. BXA provides introdnctory and advanced seminaes arross the [nit('(1 Slates.

•••t~,"F"·CoBtact:Export Counseling Division. (202) 482-4811; fax (202) 482·3617; Export Seminar Staff. (2021
482·6031; fax (202) 482-3322; BXA Western R€9ional Office. (949) 660·0144; fax 1949) 660­
9347; BXA Northern California Office. (408) 998·7402; fax (408) 998-7470: Inlemet home
page; hllp:lAvww.bxa.doc.gov

()ffJCe ofForeigIl Assets Cm/trol (OFIC)IIS DcpilI1/1lCllt of thr Ttrasll/~

OFAC administers and enforces economic and trade sanctions against targetcd foreign countries.
designated terrorists and international narcotics traflickel'. and foreign terrorist organizations based on
U.s. foreign poiiey and national security goats. onc pubiishes an extensive list of "Specially De>ignated
Nationals and Blocked Persons' with whom U.s. persons may not deal .\Iso available are fact ,heelS for
each of the sanctions programs (llhat lou Seed 10 Knolv AooUllhe LiS Emhargola booklel called FOl1'!gn
Assets Control Regulations for E\porlers and Imporlers and afact sheet entitled oneSanctiolL~ .1 S1 nop;.i.'
for E\'porIers and Importers OFAC pnblications are arailablc throngh sereral programs of the r.s.
Department of CommeN:e discussed elsewhece in this brochnre. including the Eronomic Bulletin Board
(EBB) and the National Trade Data Bank CD- RO\l service. Exportees should rotllaet OF·les rompliance
staff to obtain hard copies of OBC pnblications or get answees to specinc questions about export
restrictions.

•••~*,,~",,:X Contaet: Compliance Programs Division. 1·800-540·8322. (202i 622-2490. fax (202i 622·1657; 24
hour fax retrieval service, (202)622-0077; Interne! home page: http:/A'tl,,,.,,·.tTeas.gO'.'Jolac

Office ofDefellse 'f1'IKk'Colltrols/U" DcPiU1/lll'llt ofSt.1tC
The Office of Defense Trade Controls implements the Internationat Traffic in :\rms RegutationsllHRI and
the U.S. Mnnitions List (US~IL) regUlating the export of U.s. defense articles. senicrs, and related tl'(hnical
data The Arms Licensing Division r('('{'ires. evalnates. and adjndicates eXllOrllicen;:e applical ions for items
regulated nnder the ITAR and [S~IL.

•••~'~~·s:-'Contaet Arms licensing Division. (703) 875·6644; fax (703) 875·8647; Internel home page:
http://w.w/.pmdtc.org

•.~ •....f:; .. ,,
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EXPORT ASSISTANCE CENTER NETWORK
ALABAMA

Birmingham
Suite 700
960 22nd Street
35203
Phone: 12051731·1331
Fax: (907) 271· 0242
E·mail: office.birmlngham@mail.doc.gov

ALASKA
Anchorage
550 West 7th Avenue
99501
Phone (907) 271-6Z37
Fax: (907) 271- 6242
E· mail: alaska.offiee.box@mail.dncgov

ARIZONA
Phoenix
Soite970
2901 North central Avenue
85012
Phone: 16021640· 2513
Fax: (602) 640· 2518
E·mail: phoeni~office.bnx@mail.doc~ov

Tucson
166 West Alameda
85726
Phone 15201670·5540
Fax: (520)7915413
E·mail: enielsen@mail.doc.gov

ARKANSAS
Littie Rock
Suite 700
425 West Capitol Avenue
72201
Phon~ 15011324·5794
Fax: 150113247380
EmaH: office.JittJerock@maiJ.do~gov

CALIFORNIA
wng Beach USEAC
Suite 1670
One Wocld Trade Centec
90831
Phon~ (562) 980 4550
Fax: (562) 980· 4561
E·maH: loog.beach.

office.box@maiJ.docgov

Fresno
BUildingB
39il West Fir Avenue
93611
Phone: 12091325·1619
Fax: 12091325·1647
E·mail: fresno.offiee.box@mail.doc.gov

Ontm)o I/nland ~mplre)

Suite 121
2940 Inland Empire Boulevard
91764
Pbone: 19091466 4134
Fax: (909)466.4140
Email: ontario.office.box@mail.doc.gov

Downtown ws Angeles
Suite 172
350 Soutb Figueroa Street
90071
Phone: 12131894·8784
Fax: 12131894·8790
E·mail: iosangeles.downtown.

office.box@mail.doc.gov

West ws Angeles
Suite 975
11150 Olympic Boolevard
90064
Phone: 13101235-7104
Fax: 131012357220
E·mail: 10sBngeles.

offieebox@mail.docgov

Monterey
c/oCen~r for'llade& Collllllel1ial I]plomacy
Soite 200
411 Pacific Street
93940
Phone: 140816419850
Fax: (408)641.9849
Email: montel~yca.

orfice.bnx@mail.doe~ov

Nora/.Q
Suite 102
330 Ignacio Boulevard
94949
Phone: 14151883·1966
Fax: 14151883· 2711
E· mail: novato.office.box@mail.doc.gov

Oakland
Suitc740
530 Water Street
94607
Phone 15101273 7350
Fax: 15101251·7352
E· maH: oakland.office,box@maiJ.doc.gov

Orange County
Suite 303
3300 Irvine Avenue
~elVport Beach
92660
Phone: (949) 660·1688
Fax: 19491660·8039
E·maH: newportbeaeh.

office.box@maH.docgov

Oxnard
Suite 2090
300 Esplanade Drive
93030
Phone (805) 9818150
Fax: 18051981· 8155
E· maH: oxnard.office.box@maiJ.doc.gov
Sacrament.o
9177th Street
2nd Floor
95814
Phone: 19161498·5155
Fax: 191614985923
EmaH: sacramento.

office.box@mail.doc~ov

San Diego
Suite 230
6363 Greenwich Drive
92122
Phone: 16191557-5395
Fax: 16191557·6176
E· maH: san.diego.office.box@mail.doc.gov

San Francisco
250 Iiontgomery Street
14th Floor
94104
Phone: (4151705·2300
Fax: 14151705·2297
E· maH: sanJranclsco.

office.box@mail.doc.gov



san Jose USR1C
SuitelOOI
101 Parl Cemer P1am
!lilt3
Phooe (41J812i1· i300
Fa" (41J8l2i1· i307
E· mail sanjosecaoffice.liox@maildoc.gor

santa aara
~reat Amertca Pachal'. '456

Phone (41J819704tiIO
Fa" 140819704ti18
E· mail santaclaraofficeJiox@maildoc.gor

COLORADO
Denier tSR1C
Suite 680
162) 8roadwa)'
80202
Phone i30318+1-66Zl
Fa" 130318+1·5651
E· mail denver.officeJiox@ma[doc.gor

COi\7iECfICIJT
Jliddle/o.n
SuileOO3
213 Court Street
061573346
Phone 18601638·6iliO
Fa" 186016386970
E'mail office.llliddletown@maildoc.gor

DELAWARE
semd bl'lhePhiiadetph~ l~K\C

FLORIDA
JliamitSR1C
P.O. 80, 500iiO
Il6910rl
Suite617
5600 Northwest 36thStreet
IlI66
Phone 13Oi1526 7425
Fax: i3Oi15267434
E· mail: office.llliami@maildoc.gor

aeanra/er
lt30 Qereiand Street
m5
Phone 1813H6100lt
Fa" i813H492889
E· mail office.cleanrater@maildoc.gor

Orlando
Suile mo
200 RRohioson Street
32801
Phone 140716+8·6Zl5
Fa,: 140716+8·6,06
E· mail office.orlando@maj[doc.gor

TaJlahU>.'Ce
Suile2001
The Capitol
323990001
Phone 18501+88·&169
Fax: 18501487·3014
E· mail: office.tallaha:-.'Ce@maildoc.gor

GEORGIA
Ai/anta tSR1C
Suite 200
285 PeachtreeCemer .\woue. ~]
303031229-
Phone (404160"1900
Fa" (404160"1970
E· rna[ offlce~tlaolictlmaildoc.gor

SaranllJh
Suite 100
6001 OJatham Center D!i,'e
314tli
Phone 19I2i652-4204
Fax: 19121652-4241
E·mail olflce.saranah@mai[doc.go'·

HAWAII
Honolulu
PH 80, 50026 (orl
Suite lt40
Pa<ificTom
1001 Bishop Square
96813
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KENTUCKY
Louisville
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Room634B
40202
Phone: (502}5825006
Fax: (5021582-6573
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E-mail: office.marib<Jrough@maiLdoc.gov
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Suite 303
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carolinas I'SElG
Suite435
521 East \lorebead Street
Cbarlotte
28202
Pbont 17041333-4886
Fa~ 17041332-2681
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Harrlsburg
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Fax: (4011528-5067
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Park Central Office Park
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Suite 109
555 N. Pleasantburg Drive
29607
Phone (864) 211-1976
Fax: (864)211.4171
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SOUTH DAKOTA
Siouxland
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Sioux Falls
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601 West Summit Hill Drive
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Suite 348
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Suite 114
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TEXAS
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P.O. Box 420069
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Suite 170
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Austin
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1700 Congress
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Phon~ (512)916-5939
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Phone: (817)212-2673
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Suite 221
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E-mail sburns@maildoegov
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Suite 650
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Suite400
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Phone 1~1243-5493
Fax: 1~)243-5494
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Room 596
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Fax: (414)29i-34iO
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LIST OF PROGRAMS BY AGENCY

Agency for International Development
Consultant Registry luformatlon System (ACRlS) 20
Environmental Technology Network for Asia (ETNA) 11
Global Technology Network (GTN) 27
GUide to Doing Business with the Agency for International Development 20
Minority Resource Center 20
Small and Disadvantaged Business Utilization (Office of) 44
U.s.- Asia Environmental Partnership (U.S.- AEP) 11

Agriculture, U.S. Department of
AgExport Action Kit 41
AgExport Connections 41
AGRICOLA 42
Agriculture Trade and Marketing Information Center (ATMIC) 42
Animal and Plant Health Inspection Service (APHIS) 44
Buyer Alert 41
Economic Research Service (ERS) 42
Export Cretlt Guarantee Program (GSM·12) 45
Facility Guarantee program (FGP) 45
Federal Grain Inspection Service (FGIS) 44
Food Quality Assurance Program 44
Food Safety and Inspection Service (FSIS) 44
Food Safety and Technical Service 43
Foreign Agricnltural Service (FAS) 13,41
Foreign Buyer Lists 41
Inspection Certificates for Food and Agricultural Exports 44
Integrated System For Information Services IISIS) 42
Intermediate Export Credit Guarantee Program (GSM 103) 45
Market Access Program 46
Market Promotion Program 46
National Agricultural Library 42
Rural Business Cooperative Service 43
Shipper and Export Assistance (Office of) 44
Supplier Lists (U.S.) 42
Trade Assistance and Promotion Office (TAPO) 41
Trade Leads 41
Trade Leads Fax Polling System 41
Trade Shows 43
Transportation Publications and Resource GUidance 43
Voluntary Food Quality Certification Service 44



Commerce, fj.8. Department of
Advocacy Center 16
African Development Bank 36
AgentjDistributor Service (ADS) 25
American Business Centers in the l'iew Independent States t~BCs} 14
Asian Development Bank 36
Basic Guide /0 Exporting 4
BISNlS BuJIetin 12
BosniajBalkan Reconstruction Initiative 13
Bureau or Export Administration IBXA) 47
Business Inrormation Services ror the

l'iew Independent States (BISl'iISI 12
Central and Eastern European

Business Inrormation Center (CEEBIC) 12
Ceu/ral and Eas/ern European enmmercial Update 12
Commercial News USA 26
Country and Export Inrormation Available by Fax 15
Country Directories or International Contacts (CDiC) 26
Customized Market Analysis IC\lAl 25
District Export Councils (DECal 7
Domestic Trade Fair Certification 21
Economic Bulletin Board (EBB) 28
European Bank ror Reconstruction and Development 36
Expor/ Advantage 10
Export and ImportTrade Data Base 29
Export Assistance Center Network 6
Export Finance Matchmaker 35
Export Trade Certilicate or Review 17
Export Trading Companies Afrairs IOllice oD Ii
Gold Key Service IGKS) 25
Inspection Certificates rorSearood Exports 19
Inter- American Development Bank 36
International Buyer Program 21
International Company Prome 25
International Data Base 29
International Programs Center 29
International Trade Administration (lTAI 5
Major Projects Assistance 10
\Iarket Access and Compliance (MACl 16
\Iarket Development Cooperator Program 39
\Iatcbmaker Trade Delegations 24
Metric Program 18
Minority 8usiness Development Agency (\!BDA) 8
Multi·State/Catalog Exhibition Program 24
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Committee on Energy Efficiency Commerce and Trade (COEECT)
Export Assistance Initiative
Fossil Energy-International Program Coordinator (Office of)

Multilateral Affairs (Office of)
Multilateral Development Bank Operations

National Institute of Standards and Technology (NISTl
National Marine Fisheries Service
National Technical Information service (NTIS)
National Trade Data Bank (NTDB)
Newsstand

Overseas Trade Fair Certification

Poland Looks for Partners
Product Literature Centers

Search For Partners
Special American Business Internship Training Program (SABlT)
Southeastern Europe Business Brief
STAHSA
STAT· USA/Internet

Top Targets
Tourism Industries
Trade and Economic Analysis (Office of)
Trade Compliance Center (TCC)
Trade Development Industry Officers
Trade Fairs and Exhibitions
Trade Information Center
Trade Missions
Trade Opportunity Program (TOP)
Trades and Tenders

US. and Foreign Commercial Service (US&FCS)
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US. Exporters' Yellow Pages (USEYP)
USA Trade Center
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World Bank/Internationai Bank for Reconstruction and Development
WTO/GATT Hotline

Energy, U.S. Department of
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Minority Enterprise Development (Office 00
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SBAOnline
Service Corps of Retired Executives (SCORE)
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Small Business Development Centers
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International Traffic in Arms Regnlations (lTAR) 47
Munitions List 47
Overseas Security Advisory Council 30
Regional Bureaus 15

Trade and Development Agency
Business Briefings and Technical Symposia 21
Business Opportunities Conferences 22
Definitional Missions 38
Feasibility Studies 37
International Finance Corporation 38
Reverse Trade Missions 22
Technical Assistance Grants 37
Training Grants 38
Trust Funds for U.S. Firms at the Multilateral Development Banks 38

Transportation, U.S. Department of
Technical and Trade Assistance 19
Visitors Program 22

Treasnry, Us. Department of the
ATACarnet 17
Foreign Assets Control (Office of) 47
Foreign Sales Corporation (FSC) 40

U.S. Information Agency
Citizen Exchange (Office of) 39
Doing Business Television Program 26
U.S. Information service (USIS) 13

US. Trade Representative (USTR)
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U.S. Trade Representative (Office of the) 17
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Trade Information Genter
Trade Leads
Trade Leads Fax Polling System
Trade MIssions
Trade Opportunity Program (TOP)
Trade Shows
Trade Show Outreach Program

Regional Bureaus
Regional Offices (Exim- Bank)
Reverse Trade Missions
Rural Business Cooperative Service

SBA Internet Home Page
SBAOnline
Search for Partners
Service Corps of Retired Executives (SCORE)
7[al Business Loan Guarantee Program
Shipper and Export Assistance (Office of)
Short- Term Single- Buyer Credit Policy
Small and Disadvantaged Business Utilization (Office of)
Small Business Development Genters
Small Business Investment Companies
Small Business Policy
Southeastern Europe Business BrIef
Special American Business luternship Training Program

(SABlT)
STAT-USA
STAT- USA/Internet
Supplier Credit Guarantee Program (SCGP)
Supplier Lists (U.S.)
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Inspection and Gertification services for Seafood Exports 19
Inspection Gertificates for Food and Agricultural Exports 44
Intermediate Export Credit Guarantee Program (GSM-103) 45
Integrated System for Information Services (ISIS) 42
Inter- American Development Bank (IDB) 36
International Buyer Program 21
International Company Profile 25
International Data Base 29
International Finance Corporation 38
International Programs Center ZI
International Trade Administration (ITA) 5
International Trade (SBA Office of) 7
International Trade Loan Guarantee Program 35
International Traffic in Arms Regulations (lTAR) 47
Investment Insurance 37
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Training Grants 38
Transportation Publications and Resource Guide 43
Trust Funds for U.s. Firms at the

Multilateral Development Banks 38

Umbrella Policy 33
U.s. and Foreign Commercial Service (Us&F(S) 5~ 6. 13
United States Information Agency (USIA) 39
United States Informatinn Service (USIS) 13
United States Trade Representative (Office 00 Ii
Untied Aid Initiative 35
USA Trade Genter 6
US Exporters' Yellow Pages (USEYPJ 2i~21t

U.s.~ Asia Environmental Partnership (U.s.~ AEPl tI
U.s~ Commercial Genter-Jakarta 14
U.s. Commercial Genter-sao Paulo 14
U.s. Commercial Genter-Shanghai 15
U.s. Commercial Genter-Johannesburg 15

Visitors Program 22
Voluntary Food Quality Gertification Service 44

Women~ in~ Trade Business Development Missions 24
Working capital Guarantee Program 32
World Bank/International Bank for

Reconstruction and Development 36
WTOjGAIT Hotline lit
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