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This report examines the relative competitiveness of Indonesian products in its two largest export markets: the United 
States and Japan--markets that together account for approximately 40 percent of total non-oil exports.  The report 
provides the most up-to-date information available and provides figures through the fourth quarter of 2001.  The 
relative position of Indonesia's top 50 exports in each import market against the main sources of competing imports is 
analyzed.  The findings demonstrate the impact of the recessions in the US and Japan, as growth in the value of 
imports of non-oil products turns negative.  Performance varies significantly across product groups in both markets.  
Indonesia's share of imports (3-digit SITC categories) rises in 54 categories, remains unchanged in 12 cases and 
declines in 34 cases.  China appears to be a major and successful competitor in a large number of categories.  The 
presence of other countries as competitors, particularly Mexico and Canada but also the Caribbean Basin Initiative 
countries, stands out in the US market.  In many cases Indonesian products perform better in terms of market share 
compared with other ASEAN countries. The report examines trends in import penetration in Japan and the United 
States over a ten-year period.  A comparison is of shares of imports from Indonesia, China and other ASEAN 
countries in apparent consumption by three-digit ISIC industry reinforces the findings of the most recent import data 
and help put into perspective the relatively small share of Indonesian products in the two major consumer markets.  
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 The Competitiveness of Indonesian Non-Oil Products in Major Markets: Market 
Shares in the United States and Japan∗∗∗∗  

 
Abstract 

 
This report examines the relative competitiveness of Indonesian products in its two 
largest export markets: the United States and Japan--markets that together account for 
approximately 40 per cent of total non-oil exports.  The report provides the most up-to-
date information available by using import statistics of the United States and Japan and 
provides figures through the fourth quarter of 2001.  The relative position of Indonesia's 
top 50 exports in each import market against the main sources of competing imports is 
first analyzed using quarterly data for the years 2000 and 2001.  The findings 
demonstrate the impact of the recessions in both the US and Japan as growth in the 
value of imports of non-oil products turns negative in both after the first quarter of 
2001.  Performance varies significantly across product groups in both markets (the 
composition of imports also varies significantly).  Overall, Indonesia's share of imports 
(3-digit SITC categories) rises in 54 categories, remains unchanged in 12 cases and 
declines in 34 cases.  China appears to be a major and successful competitor in a large 
number of categories.  The presence of other countries, particularly Mexico and Canada 
but also the Caribbean Basin Initiative countries, as competitors stands out in the US 
market.  In many cases Indonesian products perform better in terms of market share 
compared with other ASEAN countries. The report further examines trends in import 
penetration in Japan and the United States over a ten-year period.  A comparison is 
made of shares of imports from Indonesia, China and other ASEAN countries in the 
apparent consumption by three-digit ISIC industry. These data reinforce the findings of 
the most recent import data and help put into perspective the relatively small share of 
Indonesian products in the two major consumer markets. 
 

I. Introduction 

  
The United States and Japan both fell into recession after the first quarter of 2001.  

The adverse impact of the recession, coupled with a generalized slowdown in growth in the 

European Union (EU), on the worldwide demand for exports from the East Asian region has 

become evident.  The 9-11 attacks on the United States are likely to have made matters worse 

by further undermining the consumer’s confidence, already shaken by rising unemployment 

and a tough year on Wall Street.  For countries such as Indonesia that have only recently 

                                                           
∗  The author is Senior International Economist, Nathan Associates, Inc. in the Partnership for Economic Growth 
(PEG) Project, Ministry of Industry and Trade, Jakarta, Indonesia.  PEG is a USAID-funded project in 
cooperation with the Indonesian government.  Mr. Peter Minor compiled the data used in this report.  The author 
is grateful to Mr. Minor for presentation of these in tabular and graphical form and for his insights and 
comments.  These data are preliminary and subject to revision, unless otherwise indicated.  Any errors are the 
responsibility of the author.  The views expressed herein are those of the author and not necessarily of USAID 
or the Indonesian government.    
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emerged from a severe financial and economic crisis, this is particularly bad news.  In this 

report, an assessment is made of the most up to date information on the relative competitive 

position of Indonesian products in the two largest markets for its non-oil exports--the United 

States and Japan.   

The major objectives of this report are to undertake:  

1) The empirical analysis of the competitive position of Indonesian products relative 

to other exporters and domestic producers in the two major markets for Indonesian 

exports;  

2) To examine the most current data available on the relative performance of 

Indonesian products compared with those of other countries in the United States 

and Japan; 

3) To comment on some of the policy factors that have influenced the 

competitiveness of Indonesian products in these key markets; and 

4) To provide insight on new developments that may influence Indonesian 

competitiveness in these and other key markets in the coming years. 

II. Data and Methodology 

Export statistics providing detail by product category and destination in Indonesia are 

available with a lag of four months. However, import statistics from US and Japanese official 

sources with industry and country source detail are available with only a two-month lag. 

Hence, it is useful to examine these alternative data sources in order to assess the impact of 

the current recessions in the United States and Japan on the competitiveness and performance 

of Indonesian exports with industry and product category detail, at least in a preliminary way.  

Import data for 2000 and 2001, ranked according to the value in current US dollars of imports 

of SITC 3-digit items, account for over 90 per cent of non-oil imports from Indonesia in 

2001.  Japan's imports from Indonesia are compared with those from other Association of 



 3 
 

South East Asian Nations (ASEAN) countries (Table 1) and from China (Table 2) and US 

imports from Indonesia are similarly compared with other ASEAN countries (Table 3) and 

China (Table 4) for the top 50 Indonesian products imported by Japan and the US.1 These 

four tables provide an overview of recent relative growth performance of Indonesian products 

in these two major markets.  These data also reveal differences in import composition of 

Japan compared with the US.  

Tables for each of the fifty top products in the markets of Japan and the US (100 

tables in all, see the appendix) show the main competing sources of imports and total imports 

of the products from all sources.2  These individual product tables provide information on 

recent trends in import market shares for Indonesia compared with the other leading sources 

of imports.   These data provide one with a good indication of how the decline in demand 

associated with the recessions in Japan and the US is affecting the main products of interest 

to Indonesia and the relative competitive position of Indonesian products in the imports of the 

US and Japan in the most up to date manner possible.   

Analysis of longer-term trends in the competitive position of Indonesian products in 

the large domestic markets of Japan and the United States require use of production and trade 

data from the Organization for Economic Cooperation and Development (OECD) and the 

United Nations Industrial Organization (UNIDO).3  Ten-year time series (1989 to 1998) of 

                                                           
1 It is worth noting that these top 50 Indonesian products (SITC 3-digits) account for 76 per cent of other 
ASEAN product imports of Japan and 86 per cent of other ASEAN product imports of  the US, 58 per cent of 
imports of Chinese products in Japan and 77 per cent of imports of Chinese products in the US in 2001 and 
similar shares in 2000. Therefore, these regional economies are significant competitors in Indonesia's major 
export markets. 
2 For the US, data are from US Department of Commerce Imports of Merchandise Trade CD-ROM and for 
Japan are from Ministry of Finance, homepage: http://www.mof.go.jp/english/1c015f1e.htm and the Japanese 
data reported in Yen were converted into US dollars using the relevant period average exchange rate reported by 
the IMF. 
3 US and Japanese data on apparent consumption were compiled from the following sources: domestic 
production--UNIDO Industrial Statistics Database on CD-ROM; imports and exports--OECD homepage 
http://wwwsourceoecd.org  While the US data are in a consistent series using the ISIC rev. 2 system, the 
Japanese data were split between ISIC rev. 2 and rev. 3 systems.  The Japanese ISIC rev. 3 data were converted 
to ISIC rev. 2 using UNIDO's industrial statistics concordance found at: 
http://www.un.org/Depts/unsd/class/prodserv.htm.  OCED trade statistics were collected at the SITC 5 digit 
level and were converted to ISIC rev. 2 using the concordance found at: 
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market shares of imports from Indonesia, the other ASEAN countries and China in US and 

Japanese apparent consumption were constructed for 28 industries (ISIC 3-digit industries).4  

Ten tables present the data on import penetration or market share in apparent consumption in 

the two major markets. 

Brief comments regarding the policy factors that are important in influencing the 

outcomes observed both in the most recent data and for the longer-term trends lay the 

groundwork for further study.  Significant among these are indices of the real exchange rate, 

calculated from the beginning of the year 2000 up to the most recent month in 2001.  An 

external purchasing power parity (PPP) real exchange rate index, using the consumer price 

index (CPI), provides some insight on changes in the relative competitiveness of Indonesia.5   

Key Indonesian export industries such as textiles and apparel (almost one-fourth of 

US imports from Indonesia) are also influenced by changes in the international trade 

regulations and institutions, in particular, the Uruguay Round Agreement on Textiles and 

Textile Products as well as by preferential trading arrangements (NAFTA, CBI, etc.) and by 

national trade policies in partner countries. 6 Another major change that may affect 

Indonesian competitiveness in these sectors is the entry of China into the World Trade 

Organization (WTO).  These changes are important to incorporate into the analysis in order 

to understand more fully the market share performance and outlook for Indonesia's 

competitiveness in the coming years.         

                                                                                                                                                                                     
http://www.macalester.edu/research/economics/PAGE/HAVEMAN/Trade.Resources/TradeConcordances.html.  
Japanese trade data were reported by the OECD in US dollars and were converted into Yen using the period 
average exchange rates found in IMF, International Financial Statistics, Washington, D.C. 
4 Apparent consumption is measured by adding imports and subtracting exports from production figures.  
Although this procedure ignores changes in stocks or inventories, over an extended period such as ten years this 
presents no particular bias.  In the tables on market share of imports in apparent consumption, some attempt was 
made to break out 4-digit industries, these sometimes led to absurd results because production plus import 
figures were lower than export figures.  Typically such problems are a result of difficulties in properly allocating 
output of multi-product establishments.  
5 All data for the real exchange rate indices were compiled from IMF, International Financial Statistics, 
Washington, D.C., various issues.  Where the IMF did not explicitly report real exchange rates, a real exchange 
rate was calculated by adjusting the nominal exchange rate by the CPI. 
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III. Main Findings: Composition, Growth Rates and Import Market Share 

Overview of Recent Performance in the US and Japan 

The United States has provided the largest single market for Indonesian non-oil 

products in recent years and Japan has provided the second largest market, with a combined 

share of  approximately 40 per cent.7  After strong import growth in the first quarter in both 

markets, however, growth became negative in the second, third and fourth quarters, reflecting 

the contraction in demand (Figure 1).    

Figure 1. Growth Rates of US and 
Japanese Imports from Indonesia 

2000 – 2001 (Percent)
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0.0
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US 11.0 -1.0 -7.8 -10.8
Japan 10.4 -0.5 -3.8 -21.1

Q 1-Q 1 Q 2-Q 2 Q 3-Q 3 Q 4-Q 4

 

In the fourth quarter growth was sharply lower with the impacts of the 9-11 attacks 

and recession.  Preliminary data for the US (-10.8 per cent growth in the fourth quarter year-

on-year) indicate that this is the case.8  In Japan, the fourth quarter saw a collapse of imports 

                                                                                                                                                                                     
6 The 1994 North American Free Trade Agreement (NAFTA) encompasses Mexico, Canada and the United 
States.  The Caribbean Basin Initiative (CBI) provides trade preferences in the US to the countries of Central 
America and the Caribbean Islands excluding Cuba. 
7 The share according to Indonesian export statistics for the first three quarters of 2001 was 17.2 per cent for the 
US and 15.7 per cent for Japan, or approximately 33 per cent combined.  This is lower than our estimate based 
upon import data.  One reason for the discrepancy may be that Indonesia records all exports, including products 
that are re-exported, to Singapore as exports to Singapore.  Singapore does not make public its trade with 
Indonesia, so we have no way of reconciling these data. 
8 Export statistics from Indonesia's Central Statistical Agency show that the decline in non-oil export growth to 
Japan worsened sharply in the fourth quarter (-32.8 per cent) but for the US the decline in the fourth quarter (-
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of 21 per cent, largely accounted for by the weakening of the yen against the US dollar but 

also by a drop in the yen value of imports.  The fourth quarter result contrasts with the first 

three quarters in which there was growth of imports in yen despite some depreciation against 

the dollar (table 5).  Imports from other ASEAN countries have deteriorated much more 

significantly than from Indonesia in both the US and Japan (see Figures 2 and 3). 

 

F igure 2 . G row th  R ates of U S  
Im ports from  Indonesia and O ther A SE A N  

C ountries 2000-2001 (Percent)

-30.0
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-10.0
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Indonesia 11.0 -1 .0 -7 .8 -10.8
O ther  A SE A N 1.3 -12.1 -24.3 -19.7

Q 1-Q 1 Q 2-Q 2 Q 3-Q 3 Q 4-Q 4

                                                                                                                                                                                     
5.3 per cent) was milder than that for the third quarter (-15.0 per cent).  See Badan Pusat Statistik, Berita Resmi 
Statistik, February 1, 2002. 

Table 5.  Japanese Im ports from  Indonesia and the Dollar / Yen Exchange Rate
Q uarter-over-quarter Change 2000-2001

2001 G rowth Rates (Q uarter-over-quarter)
I II III IV

Change in Im ports (Valued in Yen) 22% 14% 9% -5%
Yen/dollar Exchange Rate -10% -15% -13% -12%
   Total Change in Value of Im ports 12% -1% -4% -18%
Source: Japanese Im ports calculated from  data reported by the Japanese M inistry of Finance.  

Yen/dollar exchange rate from  the IM F line rf.
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Figure 3. Growth Of Japanese 
Imports from Indonesia and Other ASEAN 

Countries 2000-2001 (Percent)
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Figure 4. Growth Of US Imports 
from Indonesia and China 

(Mainland) 2000-2001 (Percent)
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Figure 5. Growth of Japanese 
Imports from Indonesia and China 

(Mainland) 2000-2001 (Percent)
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However, China has outperformed Indonesia in both markets every quarter of 2001 (Figures 

4 and 5) and imports from China have maintained growth for the year 2001 as a whole in 

both the US and Japan.  However, imports from China to the US experienced negative 

growth in the third quarter.  In 2001, there had been a steady slowing of growth of imports 

from China in Japan and import growth became negative in the fourth quarter.  

Differences in the Composition of Imports in the Two Major Markets 

The composition of US and Japanese non-oil imports from Indonesia differs with 

labor-intensive manufactures dominating US imports but resource-intensive products 

dominating Japanese imports (Figure 6).  

Figure 6. Composition of Indonesian 
Exports to Major Markets 2000

Textiles & 
Apparel
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W. 

Products
18%Textiles & 

Apparel
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United States Japan

 

Consider the top ten SITC 3-digit imports from Indonesia in 2001 in the US and Japan.  

Leading Indonesian products in the US market at the SITC 3-digit level include only one 

natural resource intensive product (SITC 231, natural rubber in primary form), but include 

three apparel products (SITC 842-ranked first, SITC 845--ranked third, and SITC 841--

ranked fifth).  Footwear (SITC 851--ranked second) and furniture (SITC 821--ranked sixth) 

are other labor-intensive manufactures that are among the top imports from Indonesia in the 



 9 
 

US.  Rounding out the top ten are sound recorders (SITC 763--ranked fourth), office 

machinery (SITC 752--ranked seventh), parts of office machinery (SITC 759--ranked tenth), 

and radio receivers (SITC 762--ranked ninth).   

In Japan, in contrast, seven of the top ten imports are resource-based: plywood and 

veneers, SITC 634--first; crustaceans, SITC 036--second; copper ore, SITC 283--third; nickel 

ore, SITC 284--fourth; nonferrous base metal and scrap, SITC 288--fifth; wood simply 

worked, SITC 248--eighth; and aluminum, SITC 684--ninth.  Manufactures in the top ten 

include furniture, SITC 821--sixth; sound recorders, SITC 763--seventh and television 

receivers, SITC 761--tenth.  

Japan's non-oil imports from Indonesia are far more concentrated in primary and 

resource-based industries than are those of the United States.  Almost 60 per cent of Japan's 

top 50 imports of non-oil products during 2001 are primary products (36.2%) or products of 

resource-based industries (22.9%).   In contrast, in the case of the US, only 18.8% of the top 

50 imports were either primary (12.9%) or resource-based (5.9%).  A much greater 

proportion of US imports were concentrated in labor-intensive manufactured products.  These 

differences make it necessary to analyze market share in the two markets separately.  It is 

also, however, important to note that Japan serves as a control market/country for textiles and 

apparel as it does not participate in the Multi-Fibre Arrangement (MFA) nor has it been a 

member of a discriminatory preferential trading arrangement.9  Hence, it provides an 

objective standard with which to compare how Indonesian textile and apparel products are 

competing in a market free of quantitative restrictions and discriminatory tariff preferences.10 

                                                           
9 Japan, however, has signed on to a "new-age" free trade agreement with Singapore and is negotiating 
agreements with several other countries, including Thailand, Korea, Mexico, Canada, and New Zealand. 
10 Both Japan and the US operate GSP programs, but these are open to most developing countries, including 
those considered in this study.  The share of trade in textiles and apparel benefiting from GSP is very small in 
any case (less than one per cent of imports from Indonesia in the case of  the US). 



 10 
 

Overview of Import Growth in the US 

The recession in the US officially began in March 2001.  Using quarterly data, of the 

top 50 non-oil product imports from Indonesia, 17 of the SITC 3-digit product groups 

recorded negative growth in the first quarter, 24 did so in the second quarter, 29 did so in the 

third quarter and in the fourth quarter 34 had negative growth. Cumulatively for the four 

quarters negative growth affected 28 of 50 product groups imported from Indonesia.  For the 

other ASEAN countries, there was negative growth for 23 categories in the first quarter, 29 in 

the second quarter, 39 in the third quarter and 35 in the fourth quarter. Cumulatively for the 

four quarters negative growth affected 34 of 50 product groups.  In the case of imports from 

China, 8 categories had negative growth in the first quarter, 16 in the second quarter, 20 in 

the third quarter and 23 in the fourth quarter.  For the entire year of 2001, in only 16 of 50 

product groups was there negative import growth from China in the US market.  

Comparison of overall growth of imports from Indonesia, other ASEAN countries and 

China for the top 50 products of interest to Indonesia in the US market reveals that Indonesia 

occupies an intermediate position.  Imports from Indonesia performed better than from the 

other ASEAN countries in the US, but those from China outperformed those of Indonesia.   

Remarkably, in the fourth quarter of 2001, US imports of non-oil products from China were 

slightly higher than in the same period of 2000.   

The length and depth of the US recession is subject to much debate and conjecture.  

Expectations are for the recession to last until the second or third quarter of 2002.  

Preliminary GDP numbers from the fourth quarter of 2001 came in better than many expected 

(a 0.2 per cent increase over the fourth quarter of 2000, subsequently revised to1.4 per cent).  

Optimists point to the strong US dollar, low inflation, and buoyant consumer spending as 

well as evidence that productivity growth remains positive.  A sooner than expected recovery 

in the US would be welcome because few observers expect Japan's economy to recover any 
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time soon.  However, there is some risk of a "double-dip" recession in the US.  The collapse 

of Enron has raised questions about the veracity of corporate earnings reports and about the 

soundness of US corporate governance.  The large debts facing consumers and the one-off 

nature of the boom in consumer purchases of durable goods coupled with a weak stock 

market could spell a slowdown in spending.  Thus, there is a great deal of uncertainty 

regarding the course of the US economy in 2002 and that, in itself, could delay investment 

and signs of an upturn in business activity. 

Market Share of Imports in the US by Major Sector 

In this section, a comparison is made of the performance of Indonesian products in the 

US market with those of the other top sources of imports.  Import values and market share of 

imports for 2000 and 2001 by quarter and year are presented for the top 50 non-oil products 

of Indonesia in US imports (see the appendix tables A-US1-50 following the conclusion).  In 

order to sharpen the focus and avoid getting lost in the details of 50 products and numerous 

suppliers, data on products in recognizable major industrial sectors provide information on 

important trends and issues.  It is worth noting that there is a close link between growth 

performance and market share outcomes.  If growth of imports of Indonesian products 

exceeds total import growth in a sector (whether growth is either positive or negative), 

Indonesia gains import market share. During periods of recession with negative or stagnant 

import growth, maintaining market share is consistent with negative or stagnant non-oil 

export performance.  If Indonesian products compete in sectors with above zero growth 

performance or gain market share by enough in sectors with stagnant or negative growth, the 

performance could defy the recession and allow non-oil exports to expand.  For the year 

2001, Indonesian products improved market share of US imports in 24 product categories, 

experienced no change in 8, and lost market share in 18. 
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The focus in the US market is upon manufactured products because of the relatively 

inconsequential share of primary commodities.  Among the commodities, cocoa is worth 

commenting upon, because Indonesia has made rapid strides in increasing its market share 

and is second to only the Ivory Coast.  Moreover, Indonesia not only experienced strong 

growth in US cocoa imports, it also took market share away from the Ivory Coast, which 

experienced negative growth in US cocoa imports in 2001.  Among the other important 

commodities, Indonesia is the number one supplier of natural rubber and spices, both of 

which experienced down years in 2001.  Finally, Indonesia performed well in terms of 

growth and market share in SITC 034--fresh fish--but still well below its potential. 

Textiles and Apparel  
Together these two sectors account for nearly one-fourth of US imports of non-oil 

products from Indonesia.  Apparel imports are by far the more important of the two sectors.  

During 2001, US imports of Indonesian apparel items (six SITC 3-digit items in the top 50) 

reached $2,319.5 million up from $2,165.7 million over the same period in 2000.  In contrast, 

imports of textile products (three SITC 3-digit items in the top 50) totaled just $139.3 million 

in 2001, down slightly from $144.9 million in 2000. However, in the fourth quarter of 2001, 

imports of apparel had negative growth of almost 15 per cent compared with the fourth 

quarter of 2000, clearly indicating the industry has been adversely affected by the 

combination of US recession and jitters following the 9-11 attacks.  

The positive growth performance of apparel items resulted in an increase in the share 

of Indonesian products in US apparel imports in the six major SITC categories for the year 

2001 as a whole.  Overall, the share of Indonesian products in US imports of these items rose 

from 3.49 per cent in 2000 to 3.75 percent in 2001 and rose in each of the six items.  In 

contrast, Indonesia’s market share of US imports of textiles fell slightly from 1.72 per cent in 
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2000 to just 1.68 per cent in 2001 for the top three textile product categories.11  Market share 

performance in apparel items was respectable for 2001 as a whole and this helped overall 

non-oil export performance.  However, market share of imports actually fell in four of the 

apparel product groups in the fourth quarter of 2001 compared with the fourth quarter of 

2000.   US import growth of the major items of interest to Indonesia in textiles and apparel in 

2001 from all sources was actually negative.   US apparel imports from Indonesia (Figure7)  

were growing faster than those of other ASEAN countries and China over the first two 

quarters of 2001, but slowed relative to those from China in the third quarter before actually 

becoming negative in the fourth quarter.   

Figure 7. Growth Of US Apparel 
Imports From Selected Countries and 

Regions 2000-2001
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Imports of apparel had also tracked down each quarter for China but for the other ASEAN 

countries, after turning negative in the third quarter, became positive again in the fourth 

quarter.  It is very likely that the impact of the 9-11 attacks are reflected in the very weak 

fourth quarter performance of Indonesian apparel in the US market.  There is plenty of 

anecdotal evidence that buyers were canceling orders and have been unwilling to travel to 

Indonesia because of the perception (mostly misplaced) of hostility towards Americans.   The 

                                                           
11 Overall, US world or total imports of the six leading apparel products and the three leading textile products 
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reality is that Indonesia's image has taken a beating in the press and that perceptions have 

turned negative particularly after violent protests and threats to American interests by 

extremist groups.12 

Import barriers in the US market include strict MFA quotas on many tariff lines of 

textiles and apparel products from Indonesia.  Liberalization of quotas under the Uruguay 

Round Agreement has provided some room for growth.13  The US import data for textiles and 

apparel from Indonesia certainly reflect the onset and deepening of the recession in 

dampening US demand.  However, even if the US economy begins to recover in 2002, there 

are reasons to be concerned about the competitiveness of Indonesian products in the US 

market.  For discussion, see section V. 

Footwear 
  This industry is the second largest in terms of US imports of Indonesian non-oil 

products in 2001.  Regulation of footwear imports, unlike textiles and apparel, is by tariffs 

rather than quantitative restrictions in the US market.  In 2001, footwear imports from 

Indonesia recorded 10 per cent first quarter growth, but then growth became negative in the 

second quarter through the fourth quarter.  In contrast, with Indonesia, US footwear imports 

from the other ASEAN economies had negative growth in the first three quarters but then 

grew 17 per cent in the fourth quarter of 2001 compared with the fourth quarter of 2000 

(Figure 8). 

                                                                                                                                                                                     
imported from Indonesia were $70,063 million in 2001, down from $70,546 million in 2000. 
12 Interviews conducted with Indonesian textile and apparel producers in Bandung and Jakarta confirm that 
buyers have pulled back orders and are unwilling to travel to Indonesia in the aftermath of the terrorist attacks.  
See also "Losing Shine as Demand Sinks," and "Many Producers Change Profession," in The Jakarta Post, 
Friday, February 15, 2002, p. 15 for discussion of the effects of the perception of anti-American threats in 
deterring buyers from ordering Indonesian textile and apparel exports. 
13 A detailed analysis of the textile and textile products (including apparel) is provided in a separate report.  Also 
see section V of this paper. 
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Figure 8. Growth Of US Footwear 
Imports From Selected Countries and 

Regions 2000-2001
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In the case of China, US imports of footwear grew 6 per cent for the year.  However, by the 

third quarter of 2001, growth had fallen to just 0.5 per cent and in the fourth quarter growth 

became slightly negative.   Indonesia's share of US footwear imports thus declined from 4.9 

per cent in 2000 to 4.8 percent in 2001.  China expanded its share to 64.3 per cent up from 

62.1 per cent in 2001.  US footwear imports from Thailand (the largest source from the 

remaining ASEAN countries) also declined and Thai producers lost market share, but 

Vietnam (the next largest source) had some growth and Vietnam-based producers improved 

their import market share, although from a small base.  The declining performance of 

Indonesian footwear in the US market in contrast to China (as well as other major producers 

such as Brazil) is alarming if the sector is viewed as indicative of what may happen to apparel 

once quotas are lifted in the US market three years from now. 

Furniture  
 Imports of furniture grew by enough in the first quarter (13.2 per cent) to offset 

negative growth in the second through fourth quarters, so that growth was 0.7 per cent in 

2001.  The main competitors in this sector are Canada, China and Mexico.  Indonesia actually 
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increased its market share marginally from 2.6 to 2.7 percent as furniture imports from all 

sources in the US fell slightly in 2001.   Canada experienced some erosion in its market share 

of US imports as China gobbled up an additional 3.3 per cent of the import market (more 

than Indonesia's entire share).  Indonesia did far better than the other ASEAN countries, as 

imports fell at an accelerating rate over the course of 200l.  Consequently, Malaysia and the 

Philippines lost market share of US furniture imports while Thailand's share remained 

constant. 

Communication and Sound Equipment   
Four SITC 3-digit categories of imports from this industry are among the top 50 US 

imports from Indonesia with a cumulative value of $1,134.8 million in 2001.  For the leading 

products, sound recorders and TV recorders (SITC 763) and Radios (SITC 762), Indonesia 

ranked as the sixth and fifth largest source of imports in the US market, respectively.  China 

and Malaysia are the main Asian competitors in the US market, as it is very likely that 

imports from Korea and Japan are in higher quality and more technology-intensive products 

than those from Indonesia.  Mexico is also a major competitor, and increased its share of US 

imports of radio receivers in 2001.  In contrast, there was a very sharp decline in imports 

from Mexico and in Mexico's market share of imports of sound and television recorders 

(SITC 763).  Performance in these sectors is relatively unaffected by NAFTA as preferences 

are inconsequential for these goods because of very low or zero US MFN tariffs.14 Indonesian 

products improved their share of US imports in 2001, with non-zero growth in a falling 

market for SITC 763, and a lower rate of decline in a falling market for SITC 762.  Growth of 

US imports of telecommunications equipment from Indonesia was slightly negative in 2001, 

implying a slight improvement in market share as imports as a whole were falling.  Strangely, 

                                                           
14 Contrast the outcome in these sectors with television receivers (SITC 761) where Mexico is a dominant 
supplier with around 60 per cent of US imports.  The reason for this contrast is worth exploring.  One possible 
explanation is that US antidumping measures against suppliers from South Korea, in place for nearly ten years, 
finally were lifted upon Korean-brand TVs produced and assembled in Mexico.  The threat of antidumping 
measures may have forced other East Asian television producers to invest in Mexico. 
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imports from Indonesia contracted in the first two quarters, but suddenly grew by 25 per cent 

in the third quarter before tailing off into negative growth in the fourth quarter.  Growth from 

other major suppliers was also flat to negative, but was positive from China, which thus 

increased its market share.  In contrast, in television receivers (SITC 761) in 2001, Indonesia 

and other ASEAN countries experienced steep negative growth.  However, China made rapid 

strides in market share as it experienced growth of 45 per cent in the year.  Amazingly, 

growth in the third and fourth quarters accelerated to 27.6 per cent and 92.6 per cent over the 

same quarters in 2000. 

Office Machinery, Computers and Parts 
Indonesia is a relatively small player in SITC 752 (office equipment including 

computers) and 759 (parts or components of office equipment).  The huge US import market 

for these sectors contracted in 2001, with major impact on key suppliers' economic growth.  

The dollar value of imports of parts or components of office machines fell consecutively in 

each of the second, third and fourth quarters of 2001 relative to the previous quarter.  Growth 

turned negative in the third quarter of 2001 (relative to the same quarter of 2000) for SITC 

759 and for office machines (SITC 752) growth became negative in the second quarter of 

2001 and for the remaining quarters.   

Among other suppliers, the US market contraction hit Japan the hardest.  Taiwan, 

Korea and Singapore were adversely affected but to a lesser extent than Japan.  In contrast, 

China was able to lift its share of the market above that of Japan in the fourth quarter and to 

record some growth in a falling market.  Other ASEAN sources such as Malaysia and the 

Philippines also actually increased US bound shipments, while Thailand and Indonesia had 

relatively mild contractions.  Thus, Indonesian market share of US imports actually rose, 

although it is still under one per cent. 



 18 
 

Electrical Machinery 
The contraction in 2001 in the US market for electrical machinery was also quite 

severe and contributed to the weakness in East Asian economies that rely heavily on exports 

from these sectors.  Again, Indonesia is a relatively small player in these sectors, even though 

four SITC 3-digit sectors are among its top 50 products imported by the US: semiconductors 

(SITC 776), electrical switching equipment (SITC 772), electrical machinery (SITC 778), and 

electricity distribution machinery (SITC 773).  Indonesia has a less than one per cent share of 

US imports in each category.  Market share fell in SITC 776 and 778, but rose slightly in 

SITC 772 and 773.   Growth of imports of semiconductors and electrical machinery was 

sharply negative for 2001 compared with 2000, but growth for the other two product groups 

was positive in every quarter and for the year 2001 as a whole despite the fact that US 

imports from all suppliers contracted in these product groups in 2001 compared with 2000. 

Major Asian suppliers of semiconductors, including Japan, Korea, Malaysia, the 

Philippines, Taiwan, Singapore and Thailand faced sharp declines in US demand during the 

year, but lower cost producers were better able to hold on to market share there.  China, a 

relatively small supplier, was also able to increase its market share in semiconductors.  

Imports from China of SITC 776, 772 and 773 all turned down in 2001, however, growth for 

electrical machinery in SITC 778 grew by over 10 per cent during the year and maintained 

positive growth in every quarter.  In contrast, growth from other ASEAN countries was 

negative in all four categories with hardly more than one quarter of above zero growth in all 

of 2001.   

Other Labor Intensive Manufactured Products   
Prominent among the remaining product groups of interest to Indonesia are the 

following: trunks and suitcases (SITC 831), toys and sporting goods (SITC 894), 

miscellaneous manufactures (SITC 899), musical instruments (SITC 898), optical goods 

(SITC 884), household equipment of base metal (SITC 697), Jewelry (SITC 897), pottery 
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(SITC 666) and plastic articles (SITC 893).15 The production of these items is intensive in the 

use of semi-skilled workers.  In 2001, changes in market shares in US imports and growth 

were positive in only two of these product groups, SITC 831 and SITC 898.  In both of these 

product groups, Indonesia outperformed the other ASEAN economies and outperformed 

China in one (SITC 831).  China, however, was also able to achieve growth in five of the 

product groups (SITC 898, 899, 884, 697 and 893) and to improve its market share in six: 

SITC 898, 884, 831, 697, 897, 666 and 893.  China, in general, is becoming a dominant 

supplier in these labor-intensive segments.  However, in toys and sporting goods (SITC 894), 

Japan was able to boost its share of US imports from 12 to 17 per cent, possibly reflecting 

"the Ichiro effect."16 

Market Share of Imports in Japan by Major Sector 

As an import market, Japan is very different from the United States and this, as will 

be seen below, has some important implications for Indonesia.  One of the chief distinctions 

between the two markets is in the composition of imports as discussed above, with Japan's 

purchases concentrated in primary goods and the products of resource-based industries.  The 

pattern of trade between Indonesia and Japan (even with the exclusion of oil and gas 

products) is based upon a fundamental relative scarcity of natural resources in Japan 

compared with a relative abundance of natural resources in Indonesia and Japan's relative 

abundance of capital (both physical and human) compared with the relative scarcity of capital 

in Indonesia.  Classical comparative advantage, thus appears to explain the composition of 

trade between Indonesia and Japan quite adequately.  Indonesia's strategic geographic 

position astride the major sea lanes connecting the Pacific and Indian oceans and its relative 

                                                           
15 These product groups are listed by relative importance (ranking) in US imports from Indonesia. 
16 Named after the sensational Japanese outfielder, Ichiro Suzuki, who debuted in the US major leagues and was 
the American League batting champion, rookie of the year and most valuable player. 
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proximity to Japan also should encourage Japan to purchase Indonesian commodities and 

resource-based industrial products compared with more distant sources.17  

The concentration of Japanese imports from Indonesia on primary goods and 

resource-based industrial products derives from the natural resource endowments of 

Indonesia.  There are few countries with such an abundance of minerals, forestry, plantation, 

farm and marine resources.  Hence, it is not surprising, given the dearth of such resources in 

Japan, that Indonesia's market share in the top 50 product imports there is quite a bit higher 

than it is for the top 50 product imports in the US (see appendix tables A-US 1-50 and 

compare with appendix tables A-Japan 1-50).  The US tends to import mainly labor-intensive 

manufactured products in which Indonesia faces a great deal more competition than it does 

for strategic resource-based products such as aluminum, copper, nickel, precious stones and 

tin.   This is not to say that Indonesian labor-intensive manufactures have not made inroads 

into the Japanese market and discussion of the performance of these products follows below. 

In 28 of the 50 leading Indonesian product groups in Japanese imports in 2001, 

growth was negative.  During the first quarter of 2001, only 15 product groups had below 

zero growth, but this increased to 22 product groups in the second quarter, 27 product groups 

in the third quarter and 40 product groups in the final quarter of the year.  Despite this, 

Indonesia's market share increased in 30 of the product groups in Japan, remained unchanged 

in 4 and fell in only 16.  This indicates that other suppliers were more adversely affected by 

the recession than was Indonesia. 

Market share of imports clearly has a central tendency to be higher in Japan than in 

the US--part of the reason being the larger scale of US imports compared with those of 

                                                           
17 Inefficiency in the operation of Indonesian ports and poor infrastructure may, however, inhibit the 
development of such trade.   
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Japan.18 A histogram (Figure 9) shows that market share of imports of the top 50 Indonesian 

products in the US tends to be concentrated in the zero-five per cent range (44 of 50), 

whereas in Japan only 26 of 50 top imports from Indonesia have a market share of five 

percent or less. 

Figure 9. Import Market Share of Top 50 
Indonesian Products in the US and Japan 

2001
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Overall, the top 50 Indonesian products in the US market attained a market share of 

just 1.8938 percent of total US imports of those products, whilst in Japan the top 50 

Indonesian products had a market share of total Japanese imports of those products of 4.9493 

per cent.  All seven of the Indonesian products in Japan that had attained a market share of 

more than 20 per cent are primary goods or resource-based industrial products: (nickel ore-60 

per cent; plywood-44 per cent; tin-38 per cent; metal waste and scrap-37 per cent; paper and 

paper board-30 per cent; copper ore-23 per cent; and natural rubber-22 per cent).   The 

tendency for certain primary goods to hold a relatively high market share is also apparent in 

                                                           
18 Note however, that this statement needs to be qualified.  For example, in recent years Japan has been the 
single largest national importer of food and agricultural products in value terms--larger than even the US.  See 
World Trade Organization (WTO), WTO Annual Report 2000, Geneva, 2 Vols. 
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the US.  The three product groups with a share of 20 per cent or more are natural rubber (54 

per cent), cocoa (23 per cent), and spices (22 per cent).   

 Indonesian product groups competing in Japan are concentrated in primary goods and 

resource-based industries, sectors that are quite vulnerable to price fluctuations--with 

inelastic demand and supply.  In a downturn, downward pressure on prices in markets with 

depressed demand may accentuate revenue effects of volume decreases.  Attempts to sell 

higher volumes in markets under pressure from falling prices may also invite trade 

remedies.19 Efforts to curb the supply of exports through production-sharing or cartel 

arrangements are rarely, if ever, successful for more than a short time period.  

Manufactured products are not immune from similar pressures, as the worldwide 

slump hits electronics and information technology (IT) product demand, world prices have 

fallen sharply during 2001.   

Wood-Based Industries 
The leading product among all non-oil imports from Indonesia in Japan is plywood 

and veneers (SITC 634).  In 2001 there was a nearly 15 per cent decrease in imports of 

plywood from Indonesia compared with 2000, with negative growth in the second through 

the fourth quarters.  Indonesia maintained its position as the leading supplier in the Japanese 

market with a 44 per cent market share in 2001, down from 47 per cent the previous year.  

Malaysia, the second largest supplier, also had negative growth, but held on to a market share 

of 31 per cent.  In wood manufactures, China is by far the dominant supplier in the Japanese 

import market, accounting for 39 per cent of imports in 2001 and China actually improved its 

position with some expansion in a falling market.  Indonesia had a slight improvement in 

market share in 2001, but experienced no growth in import value during the year as 

                                                           
19 Chinese producers of shitake mushrooms, spring onions and tatami rushes (used to produce tatami mats) have 
been subject to safeguards in Japan and despite Chinese retaliation in the form of higher duties on Japanese air 
conditioners, cellular phones and sedans, Japan has been unrelenting in seeking to curb imports of these 
agricultural items since April of 2001.  Japan responded to the Chinese tariffs by offering its own firms export 
insurance payments.   
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contractions in the third and fourth quarters offset the growth in the first half of the year.  

Other main producers, including the Philippines, the US and Sweden all had negative growth 

in 2001 in wood manufactures.  Two other wood-based sectors, SITC 641 paper and 

paperboard and SITC 642 paper articles, had mixed performance in 2001 in Japan.  Indonesia 

is the leading supplier of imports of SITC 642 and recorded growth and an improved market 

share in 2001.  China also improved its market share of SITC 642, although by less than 

Indonesia.  In SITC 641, quite the opposite took place, with negative growth in import value 

and a decline in Indonesian market share, while other large suppliers like the US, Finland and 

China were able to increase market share in a falling market.  Wood-based processing 

industries in Indonesia thus accounted for $1,272.3 million sales in Japan in 2001, down from 

$1,437.2 million in 2000, representing a slight decline in market share from 26 to 25 per cent. 

Textiles and Apparel 
In Japan, protection in textiles and apparel is by tariffs but unlike the US, not by 

quotas.  Among the top 50 imports of Japan from Indonesia in 2001, there are four 3-digit 

textile product groups: SITC 651 (textile yarn); SITC 658 (articles of textile materials); SITC 

652 (woven cotton fabric); and SITC 653 (synthetic woven fabric), ranked in order of 

importance.  Indonesia is second to China as a supplier of textile yarn, but experienced 

negative growth in all four quarters of 2001 and ended up with lower market share.  China 

achieved growth and increased market share during the year 2001.  India, another major 

competitor, also had growth and advanced its market share.  The other ASEAN countries 

combined also did better than Indonesia in this sector, recording some growth and an 

improved market share in a falling market. 

The other three textile product groups are, in the aggregate, less important than textile 

yarn.  Indonesia's market share improved in SITC 658 and 653, but growth of import value 

was positive only in the former of the two.    In SITC 652, growth was negative and market 

share fell.  China has achieved a dominant position in Japan's import market in each of these 
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product groups and has continued to add to its market share in all three.  Other ASEAN 

countries are relatively minor suppliers of these product groups and generally did not do any 

better than Indonesia in growth or market share.  The conclusion that there is a tendency for 

textile product competitiveness to decline is difficult to avoid after looking at both Japan and 

the US import markets.   

Apparel imports from Indonesia account for just two product groups in the top 50: 

SITC 841 and SITC 845.  In 2001, both sectors experienced negative growth and there is 

little to cheer about in terms of market share, which fell for 845 and was unchanged for 841.  

What is alarming is that China now holds increased market share of 80 per cent of all 

Japanese imports in these product groups in 2001.  Vietnam is another up and coming 

supplier but it ran into difficulty in 2001 with negative growth and loss in market share in 

both product groups.  China is so dominant in the Japanese market that a small negative 

growth rate of imports in 2001 has made little difference.  It appears that production is 

shifting to China from Japan, Hong Kong, Korea and Taiwan--see section IV. 

Footwear 
 Imports of footwear from Indonesia account for a very small share of Japan's import 

market, although the share increased in 2001 (2.8 per cent) compared with 2000 (2.6 per 

cent).  Growth of 10.4 per cent was achieved in 2001.  However, once again China is so 

dominant that the gains Indonesia made pale in comparison.  China's market share of imports 

rose to 66.4 per cent in 2001, dwarfing those of other suppliers (only Italy has a share close to 

10 per cent).   The growth rate of imports from China was lower, but the base is so much 

higher that the gain in value by China far exceeds that of Indonesia.  Other ASEAN 

economies--particularly Vietnam and Cambodia--performed better than Indonesia with 

growth of 15.9 per cent in 2001.  While the performance of Indonesian footwear products in 

2001 in the Japanese market is more encouraging than in the US, there appears to be just a 
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small niche for Indonesia given the rising competition from China and emerging suppliers 

like Vietnam, Cambodia and Bangladesh. 

Electrical Machinery 
The precise amount of electrical machinery that Indonesia produces for foreign 

markets has been difficult to evaluate in recent years for several reasons, but has been 

generally supposed to be much less than from other East Asian suppliers such as Singapore, 

Malaysia and the Philippines.20  The relatively small share of electronics has shielded 

Indonesia from the full impact of the global downturn that has sent the economies of Taiwan, 

Singapore and Malaysia into full-scale recession in 2001.  Using import data has the 

advantage of providing a more accurate picture of actual performance of Indonesian electrical 

machinery products in major markets than official Indonesian export data. 

Seven product groups in electrical machinery are among the top 50 imports of Japan 

from Indonesia.  Ranked by value in 2001, they include: SITC 776-semiconductors; SITC 

773-electicity distribution equipment; SITC 771-electric power machinery; SITC 772-

electrical apparatus for switching or protecting; SITC 778-electrical machinery and 

apparatus; SITC 775-household type electric equipment; and SITC 716-rotating electric plant 

and parts.  Together, imports in these product groups in 2001 in Japan totaled $628.8 million 

down from $737.2 million in 2000--which had been a boom year for Indonesian electrical 

machinery.  The downturn in 2001 was much less severe for Indonesia than for other ASEAN 

producers and for the rest of East Asia (particularly Taiwan and Korea).  Most of Korea's 

market losses were in semiconductors with imports in Japan falling by well over $500 million 

in 2001 compared with 2000.  The continued slump in Japan along with the depreciation of 

the yen will make it tougher for producers of electrical machinery in the Japanese market in 

2002. 

                                                           
20 Between 1997 and 2000, unclassified PEBT exports were quite large and probably included a not insignificant 
amount of electronics products. 
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Communications and Sound Equipment 
Indonesia is also a relatively small producer and supplier of communications 

equipment in the vast Japanese market, compared with China, Malaysia or Korea.  However, 

among the top 50 Japanese product group imports from Indonesia are: SITC 763; SITC 761, 

SITC 764; and SITC 762 (ranked by value of imports in 2001).  With the exception of 

telecommunications equipment (SITC 764), import market share increased in 2001.  

Moreover, growth was quite impressive at 40.6 per cent over 2000, aggregating the four 

product groups.  Growth in SITC 763 and SITC 761 remained strong during all 4 quarters of 

2001, and for SITC 762 remained strong until contracting in the fourth quarter of the year.  

China showed impressive growth and advancing market share in three of the product 

groups in 2001, including telecommunications equipment, sound and TV recorders, and 

television receivers.  Growth in the other ASEAN economies was positive in three of the four 

sectors (SITC 761 had negative growth), but growth generally was not sufficient to permit the 

other ASEAN countries to maintain their market shares.  The Philippines managed to 

increase its market share, however, in telecommunications equipment and sound recorders 

but lost market share in radio receivers and television receivers.  The Indonesian 

communications equipment industry, therefore, performed remarkably well in competing in 

Japan in 2001 with other suppliers (Figure 10).  
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Figure 10. Growth of Japanese 
Communication Equipment Imports 

Selected Countries and Regions 2000-2001
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SITC category 76, sound recording and communication equipment.
 

Office Machinery, Computers and Parts 
The market for office machinery (computers included) collapsed in Japan as it did in 

the US in 2001 with dire implications for countries such as Singapore, Korea, Taiwan and 

Malaysia that heavily rely on those sectors.  Despite the recession and excess capacity in the 

region, Indonesia's office machinery sector bucked the trend and achieved over 25 per cent 

growth in the two sectors combined in Japanese import markets.  Moreover, market share 

rose to over 1 per cent in 2001 moving Indonesia into 12th or 13th place among Japan's 

foreign suppliers (a higher share than that of Germany).  Growth of SITC 752 surprisingly 

accelerated in the fourth quarter of the year, helping to offset a decline in SITC 759 (Figure 

11).   
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Figure 11. Growth Of Japanese Office 
Machine Imports From Selected 

Countries and Regions 2000-2001
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Indonesia out-performed producers in the other ASEAN countries that experienced negative 

growth in both sectors 752 (office machines) and 759 (parts and components of office 

machines).  China, a much larger player than Indonesia in this market, had positive and 

strong growth in market share in both sectors, although growth of imports from China fell in 

SITC 759.  Japan's imports from China in SITC 752 grew by 63 per cent in 2001 and China's 

share of the import market roughly doubled from 6.4 to 12.4 per cent.   Mexico, another up-

and-coming supplier in this market, also increased market share in Japan's imports with 

expansion of office machinery but negative growth in parts thereof.  Indonesia's relatively 

good performance in these sectors in 2001 in the Japanese market is likely to be associated 

with Japanese affiliates operating in Indonesia. 

Automotive and Transport Equipment 
Although Indonesia is heavily dependent on imports from Japan for its own 

automotive and transportation industries, some product exports have entered the Japanese 

market.  Among these are: SITC 713-internal combustion engines; SITC 625-rubber tires and 

accessories; and SITC 784-parts and accessories of motor vehicles.  Indonesia is the fourth 
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largest foreign supplier of engines to Japan and increased its market share in 2001 to 6.2 per 

cent from 5.5 per cent the previous year despite negative growth in imports.  However, 

Indonesia lost market share in motor vehicle parts and had negative growth in product 

imports in Japan.  China and other ASEAN countries performed better than Indonesia did 

with some expansion of exports and increased market shares in 2001. 

Indonesian rubber tire producers are the second largest source of tire imports in Japan 

in 2001 with the share rising from around 6 per cent to near 10 per cent between 2000 and 

2001.  Growth was 49 per cent in 2001 over 2000 and was much higher than the 9-10 per cent 

achieved by China and the other ASEAN countries.  In 2001, Indonesia moved just ahead of 

Thailand in this sector in the Japanese market and remained well ahead of Malaysia--two 

other ASEAN members with large natural rubber sectors to draw upon.  Indonesia's prospects 

may improve further if it can improve upon the quality while reducing the cost of its tire 

products. 

Other Labor Intensive and Miscellaneous Products 
Furniture (SITC 821) is the sixth most significant product sold to Japan by Indonesia 

and is a labor-intensive sector that provides many thousands of jobs for Indonesian furniture 

craftsmen.  Furniture is a sector that appears to have fallen victim to domestic problems due 

to poor policy decisions governing the labor market, taxation and regulatory decentralization.  

Despite expectations that Indonesia could compete effectively in this industry with other 

suppliers, Indonesia experienced negative growth and lost market share in Japan in 2001.  

There was negative growth in every quarter of the year.  In contrast, China increased its share 

of Japan's import market with the increment in exports in 2001 exceeding the entire value of 

Indonesian shipments to Japan that year.  Most of the other ASEAN countries (Philippines, 

Malaysia and Thailand) also appear to have struggled with loses in 2001 in Japan in terms of 

market share.  Vietnam, however, is the exception with strong growth and a rise in market 

share to 3.6 per cent from 2.9 per cent.   
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 Articles of plastic (SITC 893) imports from Indonesia in 2001 in the Japanese market 

were steady with virtually no change in market share and flat to slightly declining demand.  

China, however, increased its presence in this market as well with strong growth and a rise in 

market share of imports from 33 to 37 per cent.  Other ASEAN countries had about the same 

performance as Indonesia in Japan in 2001--slightly negative growth and not much change in 

market share of imports. 

Musical instruments (SITC 898) and optical goods (SITC 884) had positive market 

share performances in Japan with solid growth.  China also performed well in these two 

sectors during 2001 while other ASEAN countries did not do so well.  Indonesia had higher 

growth than any other major supplier in musical instruments in 2001 in Japanese imports.  In 

photographic equipment (SITC 881) in 2001 Indonesian products despite a slight drop in 

imports by Japan from Indonesia, gained market share and performed relatively well 

compared to China.  Thailand, however, among the other ASEAN countries did much better 

than Indonesia and expanded its share of the market to 10.4 per cent up in 2001 up from 7.6 

per cent in 2000. 

IV. Market Share and Import Penetration 

The competitiveness of Indonesian products in its two main export markets--Japan 

and the United States--is affected not only by the activities of other foreign suppliers of 

imports but also by the activities of domestic producers in these two large market economies.  

Therefore, it is desirable to examine trends in the market shares of Indonesian products in 

consumption of competing products whether foreign or domestic in markets of Japan and the 

US. 

Section II above describes the data necessary to accomplish this task in some detail.21  

The basic approach is to estimate production using industrial statistics, then to match trade 

                                                           
21 See footnote 4 above.  In addition, there are several important issues involved in matching trade and 
production data and some pitfalls in attempting to use finer definitions of industries in accomplishing this.  See 
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(import and export) data to the estimates of production.  Subtraction of exports and addition 

of imports to production yields a measure of "apparent consumption" that is used as the 

denominator in import penetration or market share measures.  In other words, by taking the 

ratio of domestic production, imports from the world and imports from specific partners in 

apparent consumption in ISIC 3-digit industries over a ten year period (1989-1998) one can 

obtain a fairly clear picture of medium-term trends in competitiveness in the two major 

markets.22   

The Market Share of Indonesian Products in US Apparent Consumption 

One measure of international economic integration is the ratio of international trade to 

world production volume.  Similarly, at the national level, the ratio of imports or exports to 

Gross Domestic Product (GDP) can be taken as an indicator of how well integrated the 

domestic economy is with the world economy.  Within an economy, a measure of the extent 

to which a particular sector such as agriculture, manufacturing or services is integrated with 

the international economy can be derived by measuring the share of consumption within a 

sector that is met by domestic producers compared with foreign suppliers of imports.23  Use 

of the latter measure, imports over domestic consumption, yields the import penetration ratio.  

In the case of US manufacturing, there has been a tendency for imports to rise relative to 

consumption of manufactured goods between 1989 and 1995, but between 1995 and 1998, 

                                                                                                                                                                                     
W. James and O. Movshuk, International Economic Integration and Competitiveness: An Analysis of Market 
Share in Manufacturing Industries in Japan, Korea, Taiwan and the United States," ICSEAD Working Paper 
Series Vol. 2000-04, Kitakyushu, Japan May 2000, for a more detailed discussion of these issues.   
22 Refer to the fourteen appendix tables, US Apparent Consumption 1-7 and Japan Apparent Consumption 1-7.  
See footnotes and discussion in Section II above. 
23 An alternative measure of the integration of a sector or industry would be the ratio of total sales of foreign 
affiliate firms less exports of such affiliates plus imports over total domestic production.  As an example, take 
the transportation equipment industry.  Since the 1980s Japanese auto producers have invested heavily in 
production facilities within the United States and have substituted domestic units (“transplants”) for imported 
units, hence imports over domestic production understate the role of foreign products in the US transport 
equipment market.  However, given that domestic intermediate products enter production by the Japanese 
affiliates, the alternative measure would tend to exaggerate the role of foreign products.  For discussion, see D. 
Encarnacion, Rivals Beyond Trade: America versus Japan in Global Competition, Ithaca,: Cornell University 
Press, 1992 and E. Ramstetter and W. James, "Transnational Corporations, Japan-United States Economic 
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domestic products have risen as a share of overall consumption in manufacturing (Table US 

1).  Import penetration, for manufacturing as a whole has never exceeded twenty per cent and 

in1998 (the latest year for which data are available) the ratio stood at 17.29 per cent up from 

14.61 per cent in 1989.   

Import penetration ratios, taking all sources of imports, vary widely across industries: 

from a minimum of under 2 per cent in printing and publishing to over 80 per cent in 

footwear in the US in recent years (Table US 2).  Typically, import penetration ratios are 

negatively correlated with a country’s comparative advantage: in the US context, industries 

such as ISIC 321 (textiles), ISIC 322 (apparel), ISIC 323 (leather), ISIC 324 (footwear), ISIC 

361 (pottery), ISIC 384 (transportation equipment) have high import penetration.24   

Competitiveness of Indonesian Products: Trends in Market Share in US Consumption 
    

Indonesia manufactured products have steadily increased their share in US 

consumption of manufactures over most of the period covered, although the share remains 

very small (Table US 3).  Overall, the import penetration ratio for Indonesian manufactured 

goods increased from just 0.07 per cent in 1989 to 0.18 percent in 1997, before falling back to 

0.17 per cent in 1998.  Leading industries (ISIC 3-digit) of interest to Indonesia in the US are 

ranked by market share in 1998: footwear; apparel; pottery; leather goods; furniture; wood 

products; textiles; and rubber.  At the beginning of the period in 1989, the rankings are 

somewhat different and include petroleum refineries.  The data show that footwear has by far 

the highest penetration ratio but this has fallen sharply from 6.69 per cent in 1996 to just 4.50 

per cent in 1998.  The furniture industry also shows signs of deterioration between 1995 and 

1997, but recovers strongly in 1998.  In contrast, the penetration ratios of all the other 

                                                                                                                                                                                     
Relations and Economic Policy: the Uncomfortable Reality," Transnational Corporations, 2 (3), December, 
1993:65-96. 
24 It would be desirable, clearly, to disaggregate these ratios further as the US has a strong comparative 
advantage within the transportation equipment industry in air transport equipment as opposed to automotive or 
ship building.  As this study is concerned with competitiveness of Indonesian products, such fine distinctions are 
not of immediate importance.    
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identified sectors have risen steadily.  The continuous expansion of import penetration in 

textiles and the apparel industry are indicative of the opportunities provided by the Uruguay 

Round Agreement on Textiles and Textile Products (TTP). 

Some key four-digit industries have been broken out: photographic and optical goods; 

radio, TV and communication equipment; and office and computing machinery.  At the 

beginning of the period, Indonesian products had negligible market shares but began growing 

in the early and mid-nineties.  Since 1994, however, the penetration ratio in ISIC 3832 

(radios, etc.) has declined.  In contrast, the ratio for ISIC 3852 (photographic, etc.) has risen 

in recent years, and a similar picture emerges for ISIC 3825. 

Competitiveness of Other ASEAN Countries and China in Market Share in US 
Consumption   

Import penetration by other ASEAN countries increased steadily between 1989 and 

1995 (Table US 4), rising as high as 1.71 per cent but since then has deteriorated with the 

onset of the Asian crisis.  In the case of the other ASEAN countries, competitiveness in 

sectors of interest to Indonesia deteriorated in 1996 and 1997 but shows signs of recovery in 

1998.  Footwear and pottery are exceptions, as penetration ratios decline after the mid-

nineties up to 1998, with some minor fluctuations.  In textiles and apparel, import penetration 

fell in 1996 and 1997 but rose to high levels in 1998.  Hence, competition with the other 

ASEAN countries is likely to intensify in these key sectors.  

At the four-digit level, other ASEAN countries had achieved much greater presence in 

the US market in ISIC 3825 and 3832 but shares peaked in 1995 and have fallen sharply 

thereafter, indicating loss of competitiveness in these industries.  In contrast, in ISIC 3852 

market share rises continuously. 

China has attained a share of the US market similar in size to that of all of the other 

ASEAN countries combined (Table US 5), but unlike other ASEAN countries, China’s rise in 
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the US market is continuous throughout the period.  There are some outstanding features of 

Chinese manufacturers’ performance in the US market.  First, in textiles and apparel, China’s 

advance suffered a setback between 1994 and 1996.  This setback is consistent with China’s 

exclusion from the Uruguay Round Agreement on TTP, as China has been limited to a one 

per cent per year increase in its US TTP quotas.  Another possible factor retarding the growth 

of China’s market share is the effect of US preferential trading arrangements that provided 

differential market access to Mexico and the CBI countries in its TTP markets.  China’s 

market share recovers in 1997 for both industries but falls off for apparel in 1998.  Second, in 

industries that are not subject to quantitative restrictions, particularly footwear, China has 

attained a dominant market share.  Unlike other ASEAN countries, China is expanding its 

share of the US market in furniture, leather goods, pottery, wood products, photographic and 

optical equipment and even rubber.  This remarkable performance should serve as a warning 

to all of ASEAN, including Indonesia, that competition from China in labor-intensive 

industries will be fierce.  In the other four-digit industries, China has a much smaller presence 

than other ASEAN but a much larger presence than Indonesia.    

The Market Share of Indonesian Products in Japanese Apparent Consumption 

Japan’s manufacturing sector is less open than that of the US, but the trend towards 

increased integration with the world market is unmistakable (Table Japan 1).  For 

manufacturing as a whole, import penetration rises from 7.17 per cent in 1989 to over 10 per 

cent in recent years (Table Japan 2).  Import penetration ratios in Japan are higher than 

average in industries of interest to Indonesia.  However, as is expected, the penetration of 

Japan’s markets by world imports is not as high as in the US markets. 
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Competitiveness of Indonesian Products: Trends in Market Share in Japanese 
Consumption.   

Indonesian industrial products have traditionally had a more prominent presence in 

the Japanese market than that of the US.  Indonesian products held a virtually constant share 

of 0.20 per cent of Japanese consumption between 1989 and 1994 (Table Japan 3).  This 

share rose as high as 0.27 per cent in 1997 before falling off with the crisis to 0.23 per cent in 

1998.   

Indonesia textiles have steadily increased market share of Japanese consumption until 

1997, dropping somewhat in 1998 but maintaining a higher share than in any prior year to 

1997. In apparel, this pattern held until 1996, since then there has been a rather sharp decline 

in market share to levels not seen since the early nineties.  In footwear, penetration has 

fluctuated but reached its highest level in 1997 before falling precipitously in 1998.  In wood 

products, the picture is very similar to footwear.  In consumption of industrial chemicals and 

fertilizers (ISIC 351), rubber (ISIC 355), and transportation equipment (ISIC 384), 

penetration ratios rise almost continuously, though from a very small base.    

Indonesia has competed effectively in ISIC 3832 (radios, TV and communication 

equipment) with a substantial increase in market share.  In ISIC 3825 (office and computer 

machinery) the trend is up but the level is still negligible. 

Competitiveness of Other ASEAN and China: Trends in Market Share in Japanese 
Consumption.   

The other ASEAN countries began the period with the same market share as China, 

but since 1992 have been unable to match China’s steady expansion in Japan’s consumer 

markets.  In textiles and apparel, the other ASEAN countries had a steady expansion of 

market share through 1997 and experienced a decline in 1998 (Table Japan 4).  However, in 

footwear, the other ASEAN countries’ share has dropped since 1993 and for leather, the peak 

was in 1994 with declines thereafter.  Wood products and furniture expanded until 1997, 

falling in 1998.  Other ASEAN countries have performed well in ISIC 3832, achieving a 
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market share of 5 per cent in 1998 up from less than one-tenth that share in 1989.  Other 

ASEAN countries have a very small presence in ISIC 3825 and there are no signs of an 

upward trend since 1992. 

Little comment is required on China’s performance.  It is similar in Japan to what it 

has been in the US so the same points hold.  In textiles, apparel and footwear China’s 

competitiveness looms large (Table Japan 5).  It is also a rising power in wood products, 

furniture, pottery, and even in rubber.  This performance underscores the fact that 

competition from Chinese factories will be a major factor for Indonesia and the rest of 

ASEAN in coming years.   

V. Policy Implications 

The global economic slowdown began with recessions in Japan and the US.  It 

appears that several European countries are also entering or are on the verge of entering 

recession: Germany and Italy for example have both recorded declines in GDP in the fourth 

quarter of 2001.  The slowdown in demand for Indonesian products in global markets was 

aggravated by the 9-11 attacks and associated events.  Buyers are reluctant to make new 

orders or to travel to Indonesia to negotiate new contracts.  Producers in key industries such 

as footwear, apparel and textiles are pessimistic regarding the outlook for exports and, at the 

same time, report having difficulties competing with imported products in the domestic 

market.25  There is substantial uncertainty regarding the economic outlook for 2002.  Will the 

US economy recover early in 2002 or will there be a "double-dip" in the recession?  Will 

Japan be able to address its structural problems and clean up its financial sector problems 

soon enough to allow growth to resume in 2002?  Will increasing numbers of European 

countries follow Germany into recession?   

                                                           
25 A separate report on these sectors will examine these claims in more detail. 
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The uncertainty in the outlook will be considerably relieved if, in fact, the US 

economy does continue to grow.  The surprising 4th quarter growth may signal that this is the 

case.  Consumer confidence, after two months of advance in December and January, fell 

again in February, yet consumer purchases appear to be growing compared with 2001.  If the 

US recovery is, in fact, already underway, then much of the pessimism may be misplaced.   

There are four policy issues that are discussed with respect to the immediate and 

future outlook for Indonesian non-oil export prospects in 2002 and the next few years. 

Real Exchange Rate Movements and Competitiveness 

Among the key factors that may help explain the relative position of Indonesian 

products in major OECD markets relate to the income elasticity of demand for imports from 

various sources, price competitiveness of Indonesian imports, and factors related to the 

quality of the products and the reliability of producers in supplying the products in a timely 

fashion.  Among the key determinants of price competitiveness are various measures of the 

real exchange rate, which in turn is determined by the nominal exchange rate adjusted for 

changes in various price indices or indices of unit labor cost.   

The index of the CPI-based external real exchange rate for Indonesia is plotted against 

those of some major ASEAN countries and China for the period from January 2000 to the 

latest month for which data are available in 2001 (Figure 12) 26.    

Between January of 2000 and June of 2001, the Rupiah had depreciated in real terms 

against the other regional currencies.  This helps explain the relatively good export 

performance Indonesia had in 2000 through the first half of 2001.  A sharp appreciation of 

the Rupiah took place in July-September quarter of 2001 and may have contributed to 

weakening export performance in the latter part of the year.  Inflation (using the CPI) was 

                                                           
26 For discussion see L. Hinkle and P. Montiel, Exchange Rate Misalignment: Concepts and Measurement for 
Developing Countries (New York: Oxford University Press, 1999). 
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Figure 12. Indexes of Real Exchange Rates January 2000 - September 2001
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 estimated to be 12.5 percent in Indonesia for the year 2001 and has accelerated in the early 

months of 2002.  None of the other countries in the region has an inflation rate even 

approaching double digits.  Hence, in the absence of further nominal depreciation of the 

Rupiah, in real terms the Rupiah will have appreciated against the regional currencies 

(including the Yen).  This will undercut the competitiveness of Indonesian products in the 

international marketplace, all other things being equal, in 2002.   

China’s Entry into the WTO 

An immediate concern for Indonesia is that as of January 2002, China became a 

member of the WTO and received the associated benefits, including increased quota access 

into the US, Canadian, Norwegian and EU markets.  Prior to China's WTO accession, textile 

and apparel items were subject to 1 per cent annual growth in import quotas in the US 

market.  This is no longer the case.  In the Japanese market for textiles and apparel as in 

footwear, there are no quota constraints on China.  China had captured nearly one-quarter of 

the Japanese market for clothing and over 20 per cent of the market for footwear by 1998.  Its 
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share of imports in items of interest to Indonesia in apparel is already around 80 per cent.  

Hence, Indonesia may be facing a tough time to hold on to its market share in the US, EU, 

Canada and Norway in the coming years. 

Changes in International Trade Institutions and Laws 

As the year 2005 approaches there will be a major change in the way the world trades 

in textiles and textile products (TTP).  The abolition of the Multi-Fibre Arrangement (MFA) 

and the full integration of TTP into the WTO, will mean that assured market access in the 

form of import quotas will be replaced by price-based competition.  It is an open question 

whether or not Indonesian producers of textiles and apparel will be able to compete 

effectively in the new environment.   

Another area of international trade law and institutions of concern is that of rules of 

origin.  These rules are used to determine product origin and may have serious implications in 

determining the treatment of goods where the level of tariffs assessed depends on the origin.  

Indonesia should strive to assure its market access is maintained or improved rather than 

being adversely affected by such rules.  This is particularly important in the case of the US 

and EU, as both maintain high MFN tariffs on TTP, but provide preferential treatment in 

certain products that make use of intermediate inputs of US or EU origin.27 

Preferential Trading Arrangements, the WTO Round and Competitiveness 

Preferential trading agreements, particularly free trade agreements, have proliferated 

in recent years.  It has been estimated that between 1988-1992, 40 per cent of global trade 

took place under preferential arrangements and that this share increased to 42 per cent 

                                                           
27 For example, the US has initiated the African Growth and Opportunity Act (AGOA) that grants special access 
to qualifying products from African countries.  In order for textile products to qualify for special access, they 
must meet rules of origin specifying that such products will overwhelmingly contain US-made materials, with a 
small allowance for foreign materials.  The EU has similar rules governing its association agreements with 
North African, Middle Eastern and East European countries wishing to export textile products to the EU under 
EU preferential tariffs. 
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between 1993-1997.28  It is very likely that the ratio of preferential trade to total trade has 

risen further since then.   

This study has revealed that being a member of a preferential trading agreement with 

the US can enhance the competitiveness of a country's industries in the US market.  Canada 

and Mexico in general have improved the market access their products enjoy in the US 

market and the CBI countries have also clearly gained in US markets for apparel products.   

Singapore has recognized this and is busy negotiating a free trade treaty with the US, among 

others.  

The entry into preferential arrangements is a new trend in East Asia as is evident in 

the case of Singapore and Japan.  The creation of FTAs involves an element of tariff 

discrimination against non-members that may divert trade away from them to member 

countries receiving the margin of preference.  A high margin of preference coupled with strict 

rules of origin could result in serious damage to exports from non-member countries.  One 

way around this problem is for a lowering of MFN tariffs through a new global WTO Round.   

A second route to limiting the trade and investment diversion these agreements may induce 

would be to tighten the WTO requirements for such agreements.29 

VI. Conclusions and Next Steps  

The competitive position of most Indonesian products in its two major markets, that 

of the US and of Japan, has been reasonably well maintained despite the severe impacts of 

the recession and the 9-11 attacks through the year 2001.  Indonesia has outperformed other 

ASEAN countries for the most part in both major markets for its leading industrial product 

exports.  However, there is no doubt that China is a formidable competitor with industries 

                                                           
28 These estimates are available at the WTO homepage: www.wto.org  
29 As of 2001, 159 agreements that had been notified to the WTO were presently in force: 129 were notified 
under GATT Article XXIV; 12 under GATS Article V; and 18 under the Enabling Clause.  See footnote 28 for 
source.  
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that in almost all cases competed more effectively than those of Indonesia in the major 

industrial products of interest to Indonesia.   

For the future there are immediate concerns about the prospects of the exports of key 

industries including textiles, apparel and footwear but also wood products, furniture and 

leather goods.  These labor-intensive sectors are undergoing a double squeeze: external 

competition at both the high end and low end of the market is intensifying even as domestic 

costs are increasing for various reasons.  The outlook for the year 2002 is clouded with 

uncertainty, but with the turnaround in the US economy, prospects could brighten.  In the 

immediate future, Indonesian producers will need to strengthen their competitiveness to meet 

the various challenges identified in this report: deteriorating competitiveness from rising 

domestic costs of production and appreciation of the real exchange rate; the emergence of 

China and its entry into the WTO; the changing international trade regime for TTP; and the 

threat of discrimination from the plethora of new preferential trading arrangements.  Thus, 

Indonesia will need to develop its strategy for revival of its industries and defense and 

expansion of its market access internationally.  Immediate steps should be taken to study the 

situation in the key export sectors and to develop understanding of steps necessary to counter 

adverse developments in the international context. 

  

 
 
 

 



Table 1. Comparison of Japanese Imports from Indonesia and ASEAN Countries (Excluding Indonesia) Quarterly and Year-to-Date Data 2000-2001

Japanese Imports from Indonesia Japanese Imports from ASEAN Countries (Excluding Indonesia)
Thousand US Dollars Growth Rates (Percent) Thousand US Dollars Growth Rates (Percent)

2001 Comparable Periods 2000-2001 2001 Comparable Periods 2000-2001
SITC 
Group  SITC Description Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year
634  Veneers, Plywood and Particle Board 249,099 255,213 215,883 183,235 903,431 0.5 (11.5) (16.0) (31.1) (14.7) 185,561 180,590 150,052 140,265 656,467 12.5 0.9 (15.0) (28.3) (8.3)
036  Crustacean 163,672 143,243 150,386 126,049 583,350 5.2 5.9 (15.0) (29.8) (9.9) 201,845 247,561 275,209 244,726 969,341 (0.1) (7.1) (6.4) (23.5) (10.4)
283  Copper Ores & Concentrates 154,045 139,801 140,084 60,727 494,657 64.8 (10.7) (11.3) (63.6) (13.9) 10,394 6,139 7,198 2,891 26,623 13.3 (49.4) (55.3) (84.9) (53.0)
284  Nickel Ores & Concentrates 90,242 100,202 100,789 82,922 374,155 (16.4) (18.6) (7.3) (19.3) (15.4) 14,011 14,550 7,786 6,561 42,907 39.9 36.3 (37.2) (26.6) 2.1
288  Nonferrous Base Metal Waste & Scrap 55,172 66,649 77,272 73,449 272,542 29.2 161.7 93.2 88.6 85.3 38,374 34,938 27,475 23,551 124,338 0.0 (4.0) (34.9) (43.4) (21.6)
821  Furniture & Bedding Accessories 61,398 64,205 51,403 52,437 229,443 (7.1) (0.5) (0.8) (8.2) (4.2) 217,529 173,689 176,111 192,440 759,769 2.0 (6.0) (1.7) (16.1) (5.8)
763  Sound Recorders and TV Recorders 37,860 41,471 70,415 68,404 218,150 166.1 175.2 307.3 111.8 176.5 145,980 150,558 151,383 186,557 634,478 35.6 33.5 27.6 (2.7) 19.5
248  Wood, Simply Worked 49,988 56,266 52,904 46,000 205,158 (18.0) (18.7) (12.5) (18.9) (17.1) 65,775 66,329 55,999 49,744 237,847 (14.7) (13.3) (25.3) (32.8) (21.4)
684  Aluminum 55,781 61,551 41,759 41,566 200,657 48.2 3.7 (14.2) (28.4) (1.5) 5,525 3,648 2,367 1,781 13,322 (64.5) (79.3) (79.1) (83.4) (75.9)
761  Television Receivers 54,105 42,622 44,521 48,575 189,822 45.6 16.0 44.1 20.4 30.8 245,338 235,231 210,964 241,484 933,017 (6.0) (2.7) (4.2) (27.4) (11.6)
642  Paper & Paperboard, Cut To Size Or Shape, Article 43,321 45,110 40,859 44,072 173,363 52.4 33.6 (1.1) (11.5) 13.1 10,666 10,746 10,613 10,403 42,428 37.8 3.6 5.1 (12.1) 5.9
034  Fish, Fresh 33,275 38,441 40,066 51,186 162,967 (18.7) (22.0) 13.0 (4.0) (9.0) 95,723 95,411 85,505 92,295 368,935 (21.1) (20.6) (9.7) (20.6) (18.5)
752  Automatic Data Process Machines 28,771 25,881 38,296 69,969 162,918 1.3 (22.2) 25.2 93.3 26.8 1,412,884 1,124,624 990,947 989,059 4,517,514 13.0 (13.9) (29.1) (32.1) (16.5)
651  Textile Yarn 39,875 43,027 39,960 34,711 157,573 (15.7) (12.8) (7.1) (12.9) (12.2) 26,340 31,127 33,029 26,816 117,311 3.7 1.0 (1.6) (11.9) (2.4)
776  Thermionic, Cold Cathode and Photocathode Valves 59,444 44,307 23,996 23,561 151,308 33.1 (18.9) (58.7) (65.5) (33.0) 1,362,852 1,207,238 886,686 856,830 4,313,606 22.2 (9.2) (41.4) (43.2) (21.1)
773  Equipment For Distributing Electricity 40,760 35,711 34,870 32,325 143,666 28.5 7.3 (1.7) (20.0) 2.0 144,696 141,990 152,815 145,250 584,751 11.2 13.6 3.3 (2.6) 5.9
037  Fish, Crustaceans and Molluscs 32,169 36,141 38,132 34,460 140,902 7.5 10.5 28.6 (3.6) 10.0 112,282 130,628 132,671 127,525 503,106 10.8 9.1 9.7 (15.3) 2.1
641  Paper And Paperboard 30,764 28,149 27,530 25,441 111,885 21.4 0.5 (38.6) (40.4) (20.5) 7,388 6,068 5,471 3,147 22,075 0.6 (28.8) (53.3) (73.1) (43.8)
759  Parts For Office Machines & ADP Machines 39,199 32,460 23,948 12,250 107,857 87.4 71.2 88.9 (63.8) 24.8 506,611 363,660 341,240 299,666 1,511,178 (3.3) (18.6) (37.1) (47.9) (27.6)
764  Telecommunications Equipment 38,179 23,180 24,935 20,954 107,247 32.1 (27.6) (26.0) (45.8) (19.5) 399,854 451,625 347,821 308,361 1,507,661 31.5 33.3 (9.3) (32.8) 1.5
231  Natural Rubber In Primary Form 29,224 28,665 26,970 19,346 104,206 44.0 9.1 (15.5) (35.4) (3.9) 98,433 101,926 100,925 67,468 368,752 (11.3) (8.0) (10.3) (48.3) (20.7)
771  Electric Power Machinery, And Parts 30,476 22,819 20,623 17,305 91,223 41.4 (1.7) (33.5) (47.8) (16.3) 101,718 91,666 93,316 87,747 374,446 (3.3) (20.8) (21.4) (25.4) (18.1)
000  Unknown 14,206 14,444 29,512 26,018 84,180 (29.9) (11.6) 94.0 37.3 18.9 346,109 346,171 315,715 282,813 1,290,808 22.5 (20.3) (0.9) (19.9) (7.1)
851  Footwear 20,491 19,507 23,728 20,405 84,130 (11.0) 3.1 34.1 23.2 10.4 49,317 42,397 57,851 42,338 191,903 8.1 14.5 30.8 9.5 15.9
635  Wood Manufactures 19,069 23,672 20,517 20,381 83,639 10.2 10.0 (2.6) (15.2) (0.3) 36,884 38,514 38,378 35,260 149,036 (5.5) (17.6) (7.1) (20.8) (13.1)
841  Men's Or Boy's Coats, Jackets Etc, Not Knit 27,488 19,460 19,290 13,873 80,111 31.5 (2.6) (18.4) (28.9) (4.7) 68,714 52,079 84,306 58,090 263,188 1.6 (5.1) (13.8) (28.8) (12.8)
716  Rotating Electric Plant And Parts 21,613 17,714 16,253 20,410 75,990 4.2 (25.0) (31.5) (11.7) (16.6) 60,434 59,784 58,277 46,483 224,978 (3.8) (13.8) (24.0) (35.5) (20.0)
772  Electrical Apparatus For Switching Or Protecting 20,116 21,199 15,689 15,995 73,000 24.0 32.5 (15.5) (24.1) 1.6 132,125 117,925 117,765 112,544 480,359 1.9 (14.2) (22.0) (24.1) (15.2)
893  Articles Of Plastics 16,448 17,925 19,353 18,288 72,014 6.1 (2.4) 0.7 (11.5) (2.4) 72,930 72,342 69,832 73,684 288,789 9.4 (1.0) (7.2) (8.9) (2.4)
512  Alcohols, Phenols & Halogenated Derivatives 23,125 18,820 13,419 12,049 67,413 66.5 54.0 (31.9) (41.1) 1.7 34,492 35,643 34,049 26,281 130,466 (13.1) 2.0 11.7 (33.0) (9.6)
251  Pulp And Waste Paper 16,308 21,784 13,763 15,292 67,148 45.3 17.2 14.2 (19.5) 10.3 4,321 3,269 3,275 2,308 13,173 (27.0) (14.5) (0.1) (45.4) (23.6)
574  Polyacetals and Epoxide Resins 15,110 17,668 20,254 10,012 63,044 52.4 (0.7) 40.1 (42.2) 6.0 30,256 29,416 34,991 25,554 120,217 21.2 (0.3) 7.0 (21.9) 0.2
071  Coffee And Coffee Substitutes 15,162 16,403 14,603 12,871 59,038 (31.9) (23.7) (40.0) (37.8) (33.5) 7,176 7,365 6,064 5,158 25,763 (20.7) (35.3) (8.7) 0.2 (20.1)
762  Radiobroadcast Receivers 15,127 15,112 10,169 13,924 54,332 41.6 57.0 99.3 (37.2) 14.2 129,947 145,218 131,231 156,828 563,224 (6.8) 25.8 17.5 3.2 8.7
713  Internal Combustion Piston Engines 15,309 13,832 12,659 9,784 51,584 24.2 4.6 (10.8) (29.7) (3.9) 18,615 15,044 16,557 14,714 64,930 (24.1) (18.2) (2.9) (21.8) (17.6)
778  Electrical Machinery And Apparatus 11,010 11,529 12,547 13,478 48,564 (10.2) (4.9) 1.7 (10.0) (6.0) 141,636 147,581 141,350 116,133 546,701 3.3 4.3 (3.3) (28.8) (7.0)
845  Articles Of Apparel Of Textile Fabrics 12,035 12,391 11,861 9,462 45,749 (17.8) (4.7) (19.4) (13.9) (14.2) 85,244 70,605 80,237 67,234 303,320 6.5 (15.4) (13.8) (20.6) (11.1)
775  Household Type Electric & Nonelectric Equipment 9,006 8,840 13,582 13,580 45,008 17.2 (17.3) (6.8) (2.0) (3.9) 121,105 91,953 85,761 87,353 386,172 21.5 10.8 (11.4) (7.7) 3.2
898  Musical Instruments And Accessories 9,001 11,694 12,359 11,637 44,690 79.7 115.8 75.9 45.3 75.5 64,019 63,295 50,488 63,698 241,500 (20.1) (9.5) (25.8) (8.7) (16.1)
667  Pearls, Precious & Semiprecious Stones 8,465 16,879 10,387 7,981 43,713 (46.1) (11.2) (34.0) (61.0) (38.4) 24,315 24,512 23,195 24,027 96,050 (20.8) (14.1) (7.9) (16.3) (15.1)
625  Rubber Tires and Accessories 9,442 10,453 11,425 11,857 43,176 71.0 42.5 42.0 47.4 49.2 14,576 14,141 12,166 10,481 51,364 36.5 27.1 (4.2) (16.7) 9.1
687  Tin 14,852 9,100 8,853 10,007 42,812 1.3 (33.2) (33.1) (40.7) (26.7) 9,794 7,730 5,572 4,153 27,249 (16.4) (45.0) (44.9) (64.5) (42.7)
582  Plates, Sheets, Film, Foil & Strip Of Plastics 10,553 9,381 11,329 10,581 41,844 27.4 4.2 18.5 8.4 14.3 27,089 23,585 22,401 23,698 96,773 14.2 (11.1) (21.6) (17.2) (10.0)
658  Made-Up Articles Of Textile Materials 9,355 11,036 10,852 10,147 41,390 (1.0) 6.6 14.9 7.2 6.9 23,202 26,309 23,128 23,607 96,246 (9.7) (9.8) (10.8) (13.5) (10.9)
784  Parts And Accessories Of Motor Vehicles 8,139 9,756 12,833 9,892 40,621 (11.6) (1.6) 1.3 (20.7) (8.3) 57,868 57,312 72,929 66,629 254,738 5.6 0.7 17.7 3.4 7.0
652  Cotton Fabrics, Woven 9,728 12,028 9,156 8,014 38,927 (20.0) 6.0 (15.7) (22.4) (12.9) 3,144 2,911 3,115 3,027 12,197 (18.4) (19.7) (16.4) (15.2) (17.4)
884  Optical Goods 7,685 10,606 11,270 7,177 36,738 51.4 83.3 7.5 (11.9) 24.6 52,505 53,565 48,311 36,797 191,178 43.8 14.6 0.4 (25.4) 5.8
881  Photographic Apparatus And Equipment 8,216 10,861 9,582 5,419 34,077 (24.7) 18.0 12.7 (40.4) (9.6) 44,296 44,809 61,556 32,204 182,865 0.6 (15.3) 28.5 (43.2) (9.3)
743  Pumps, Air Or Other Gas Compressors And Fans 8,709 8,913 7,950 6,620 32,192 23.7 23.0 14.0 (24.7) 7.1 40,814 69,377 51,750 31,785 193,726 9.5 47.9 26.6 (16.1) 18.9
653  Woven Fabrics, Manmade Textile Material 7,834 7,598 7,326 7,871 30,630 14.2 3.1 (19.5) (3.9) (2.8) 3,678 3,246 3,356 3,034 13,314 (20.4) (4.3) (9.2) (19.8) (14.1)

Total Top 50 Japanese imports from Indonesia 1,800,421 1,773,719 1,716,125 1,521,967 6,812,232 13.2 0.3 (3.0) (21.0) (3.4) 7,114,385 6,536,040 5,899,188 5,580,483 25,130,096 9.1 (6.1) (19.8) (29.8) (12.7)
    Other Japanese Imports from Indonesia 207,797 237,013 207,533 188,898 841,242 (9.2) (6.7) (9.9) (21.2) (11.7) 1,937,407 2,118,798 1,944,197 1,807,600 7,808,001 2.0 (0.9) (4.7) (12.3) (4.1)
        Total 2,008,219 2,010,732 1,923,659 1,710,865 7,653,474 10.4 (0.5) (3.8) (21.1) (4.4) 9,051,792 8,654,838 7,843,385 7,388,083 32,938,098 7.5 (4.9) (16.5) (26.2) (10.8)



Table 2.  Comparison of Japanese Imports from Indonesia and China Quarterly and Year-to-Date Data 2000-2001

Japanese Imports from Indonesia Japanese Imports from China
Thousand US Dollars Growth Rates (Percent) Thousand US Dollars Growth Rates (Percent)

2001 Comparable Periods 2000-2001 2001 Comparable Periods 2000-2001
SITC 
Group  SITC Description Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year
634  Veneers, Plywood and Particle Board 249,099 255,213 215,883 183,235 903,431 0.5 (11.5) (16.0) (31.1) (14.7) 23,935 32,852 27,853 26,819 111,459 16.0 22.2 24.8 9.5 18.1
036  Crustacean 163,672 143,243 150,386 126,049 583,350 5.2 5.9 (15.0) (29.8) (9.9) 73,944 98,407 86,352 133,028 391,732 (14.7) (23.0) (21.7) (22.9) (21.2)
283  Copper Ores & Concentrates 154,045 139,801 140,084 60,727 494,657 64.8 (10.7) (11.3) (63.6) (13.9) 12 0 12 -- -- -- -- --
284  Nickel Ores & Concentrates 90,242 100,202 100,789 82,922 374,155 (16.4) (18.6) (7.3) (19.3) (15.4) -- -- -- -- --
288  Nonferrous Base Metal Waste & Scrap 55,172 66,649 77,272 73,449 272,542 29.2 161.7 93.2 88.6 85.3 5,407 5,493 5,478 3,474 19,852 (25.4) (40.1) (26.5) (48.0) (35.0)
821  Furniture & Bedding Accessories 61,398 64,205 51,403 52,437 229,443 (7.1) (0.5) (0.8) (8.2) (4.2) 308,087 311,722 315,310 363,180 1,298,299 37.2 29.3 20.3 4.4 20.7
763  Sound Recorders and TV Recorders 37,860 41,471 70,415 68,404 218,150 166.1 175.2 307.3 111.8 176.5 126,868 139,053 147,835 189,507 603,263 73.7 90.5 97.7 34.3 66.7
248  Wood, Simply Worked 49,988 56,266 52,904 46,000 205,158 (18.0) (18.7) (12.5) (18.9) (17.1) 61,222 71,820 67,748 60,411 261,202 (4.1) (6.4) (4.3) (15.8) (7.7)
684  Aluminum 55,781 61,551 41,759 41,566 200,657 48.2 3.7 (14.2) (28.4) (1.5) 37,081 39,838 35,346 24,021 136,285 (26.6) (16.6) (1.5) (34.8) (20.3)
761  Television Receivers 54,105 42,622 44,521 48,575 189,822 45.6 16.0 44.1 20.4 30.8 151,712 158,098 136,244 195,975 642,029 63.9 100.1 27.3 27.4 48.5
642  Paper & Paperboard, Cut To Size Or Shape, Article 43,321 45,110 40,859 44,072 173,363 52.4 33.6 (1.1) (11.5) 13.1 25,747 28,507 30,875 31,634 116,764 11.5 10.7 23.6 11.9 14.4
034  Fish, Fresh 33,275 38,441 40,066 51,186 162,967 (18.7) (22.0) 13.0 (4.0) (9.0) 146,396 214,427 135,968 165,444 662,235 6.7 11.3 17.9 2.8 9.3
752  Automatic Data Process Machines 28,771 25,881 38,296 69,969 162,918 1.3 (22.2) 25.2 93.3 26.8 407,214 470,205 377,655 579,105 1,834,179 71.5 87.9 33.6 65.4 63.7
651  Textile Yarn 39,875 43,027 39,960 34,711 157,573 (15.7) (12.8) (7.1) (12.9) (12.2) 49,500 59,301 65,168 55,432 229,401 (6.3) 0.7 32.8 3.7 7.1
776  Thermionic, Cold Cathode and Photocathode Valves 59,444 44,307 23,996 23,561 151,308 33.1 (18.9) (58.7) (65.5) (33.0) 129,342 144,315 134,397 148,726 556,779 2.0 3.9 (8.5) (15.1) (5.3)
773  Equipment For Distributing Electricity 40,760 35,711 34,870 32,325 143,666 28.5 7.3 (1.7) (20.0) 2.0 209,693 208,918 204,318 193,579 816,508 6.1 (0.1) (5.2) (12.7) (3.2)
037  Fish, Crustaceans and Molluscs 32,169 36,141 38,132 34,460 140,902 7.5 10.5 28.6 (3.6) 10.0 255,927 330,080 267,559 256,024 1,109,589 (7.2) (17.1) 6.0 (16.6) (10.0)
641  Paper And Paperboard 30,764 28,149 27,530 25,441 111,885 21.4 0.5 (38.6) (40.4) (20.5) 22,546 20,847 13,366 17,031 73,791 259.0 1.2 (48.7) (37.6) (8.0)
759  Parts For Office Machines & ADP Machines 39,199 32,460 23,948 12,250 107,857 87.4 71.2 88.9 (63.8) 24.8 423,105 375,041 358,486 363,080 1,519,713 16.5 (4.8) (6.2) (20.4) (4.8)
764  Telecommunications Equipment 38,179 23,180 24,935 20,954 107,247 32.1 (27.6) (26.0) (45.8) (19.5) 494,533 524,309 526,573 559,075 2,104,490 70.1 64.8 38.7 20.2 44.8
231  Natural Rubber In Primary Form 29,224 28,665 26,970 19,346 104,206 44.0 9.1 (15.5) (35.4) (3.9) 26 0 26 ###### -- (58.3) -- (66.0)
771  Electric Power Machinery, And Parts 30,476 22,819 20,623 17,305 91,223 41.4 (1.7) (33.5) (47.8) (16.3) 281,168 258,407 243,504 235,410 1,018,489 14.5 (4.8) (20.0) (26.7) (10.8)
000 Unknown 14,206 14,444 29,512 26,018 84,180 (29.9) (11.6) 94.0 37.3 18.9 117,269 139,995 117,596 97,162 472,022 12.2 33.6 12.0 (24.2) 6.7
851  Footwear 20,491 19,507 23,728 20,405 84,130 (11.0) 3.1 34.1 23.2 10.4 553,937 475,178 536,256 428,371 1,993,743 12.5 3.3 7.5 (11.9) 2.9
635  Wood Manufactures 19,069 23,672 20,517 20,381 83,639 10.2 10.0 (2.6) (15.2) (0.3) 93,786 123,084 103,332 100,648 420,850 10.9 2.2 9.5 (6.4) 3.4
841  Men's Or Boy's Coats, Jackets Etc, Not Knit 27,488 19,460 19,290 13,873 80,111 31.5 (2.6) (18.4) (28.9) (4.7) 775,776 636,960 961,587 676,868 3,051,191 3.7 (0.1) 0.1 (10.7) (1.7)
716  Rotating Electric Plant And Parts 21,613 17,714 16,253 20,410 75,990 4.2 (25.0) (31.5) (11.7) (16.6) 157,436 161,517 139,130 133,273 591,356 (2.4) (1.6) (14.1) (18.8) (9.2)
772  Electrical Apparatus For Switching Or Protecting 20,116 21,199 15,689 15,995 73,000 24.0 32.5 (15.5) (24.1) 1.6 262,414 236,821 209,630 207,550 916,415 26.2 3.2 (13.8) (23.9) (3.9)
893  Articles Of Plastics 16,448 17,925 19,353 18,288 72,014 6.1 (2.4) 0.7 (11.5) (2.4) 192,149 214,230 210,042 218,296 834,717 15.3 7.3 11.9 0.9 8.4
512  Alcohols, Phenols & Halogenated Derivatives 23,125 18,820 13,419 12,049 67,413 66.5 54.0 (31.9) (41.1) 1.7 23,760 23,001 20,326 15,396 82,483 172.6 42.6 33.4 4.0 50.3
251  Pulp And Waste Paper 16,308 21,784 13,763 15,292 67,148 45.3 17.2 14.2 (19.5) 10.3 273 384 213 454 1,323 (21.8) (17.9) 1.4 120.6 7.4
574  Polyacetals and Epoxide Resins 15,110 17,668 20,254 10,012 63,044 52.4 (0.7) 40.1 (42.2) 6.0 4,764 2,883 2,237 3,061 12,946 100.7 (12.3) (27.1) (19.8) 3.2
071  Coffee And Coffee Substitutes 15,162 16,403 14,603 12,871 59,038 (31.9) (23.7) (40.0) (37.8) (33.5) 15 293 153 96 557 (93.8) 671.0 90.4 79.1 33.0
762  Radiobroadcast Receivers 15,127 15,112 10,169 13,924 54,332 41.6 57.0 99.3 (37.2) 14.2 118,450 93,278 92,219 121,438 425,386 8.5 (22.8) (27.5) (36.5) (22.4)
713  Internal Combustion Piston Engines 15,309 13,832 12,659 9,784 51,584 24.2 4.6 (10.8) (29.7) (3.9) 8,454 8,862 10,352 9,982 37,649 (0.5) 16.9 13.1 43.4 17.0
778  Electrical Machinery And Apparatus 11,010 11,529 12,547 13,478 48,564 (10.2) (4.9) 1.7 (10.0) (6.0) 186,945 172,678 165,539 174,292 699,454 29.6 5.1 (3.6) (13.7) 2.5
845  Articles Of Apparel Of Textile Fabrics 12,035 12,391 11,861 9,462 45,749 (17.8) (4.7) (19.4) (13.9) (14.2) 1,188,515 982,191 1,564,278 1,312,186 5,047,171 12.9 (0.9) (8.1) (14.8) (4.5)
775  Household Type Electric & Nonelectric Equipment 9,006 8,840 13,582 13,580 45,008 17.2 (17.3) (6.8) (2.0) (3.9) 154,331 151,046 149,069 206,294 660,740 41.2 36.3 17.8 19.3 27.1
898  Musical Instruments And Accessories 9,001 11,694 12,359 11,637 44,690 79.7 115.8 75.9 45.3 75.5 75,308 68,492 72,579 72,292 288,670 85.0 42.0 24.4 (28.3) 16.3
667  Pearls, Precious & Semiprecious Stones 8,465 16,879 10,387 7,981 43,713 (46.1) (11.2) (34.0) (61.0) (38.4) 11,178 13,909 5,447 3,855 34,389 20.0 53.4 (41.8) (60.6) (8.3)
625  Rubber Tires and Accessories 9,442 10,453 11,425 11,857 43,176 71.0 42.5 42.0 47.4 49.2 2,352 1,979 2,467 3,048 9,847 24.9 (32.6) 20.9 42.4 9.4
687  Tin 14,852 9,100 8,853 10,007 42,812 1.3 (33.2) (33.1) (40.7) (26.7) 15,593 8,911 9,069 4,954 38,527 14.5 (51.3) (48.7) (66.9) (40.3)
582  Plates, Sheets, Film, Foil & Strip Of Plastics 10,553 9,381 11,329 10,581 41,844 27.4 4.2 18.5 8.4 14.3 9,099 9,147 9,279 8,996 36,520 40.4 24.7 15.9 4.7 20.1
658  Made-Up Articles Of Textile Materials 9,355 11,036 10,852 10,147 41,390 (1.0) 6.6 14.9 7.2 6.9 291,639 335,337 318,998 325,520 1,271,494 16.3 6.4 8.7 (7.3) 5.0
784  Parts And Accessories Of Motor Vehicles 8,139 9,756 12,833 9,892 40,621 (11.6) (1.6) 1.3 (20.7) (8.3) 24,946 37,124 48,906 58,333 169,310 8.7 9.3 4.3 16.8 10.1
652  Cotton Fabrics, Woven 9,728 12,028 9,156 8,014 38,927 (20.0) 6.0 (15.7) (22.4) (12.9) 58,227 47,431 43,582 39,332 188,572 8.8 (7.8) (19.1) (36.9) (14.7)
884  Optical Goods 7,685 10,606 11,270 7,177 36,738 51.4 83.3 7.5 (11.9) 24.6 73,373 72,906 79,493 67,216 292,988 29.0 10.8 18.7 1.6 14.5
881  Photographic Apparatus And Equipment 8,216 10,861 9,582 5,419 34,077 (24.7) 18.0 12.7 (40.4) (9.6) 69,814 76,544 58,261 67,650 272,269 (12.1) (8.8) (25.3) (10.0) (14.0)
743  Pumps, Air Or Other Gas Compressors And Fans 8,709 8,913 7,950 6,620 32,192 23.7 23.0 14.0 (24.7) 7.1 41,702 96,861 43,722 40,631 222,916 3.0 25.5 6.6 6.3 13.2
653  Woven Fabrics, Manmade Textile Material 7,834 7,598 7,326 7,871 30,630 14.2 3.1 (19.5) (3.9) (2.8) 14,748 16,168 13,315 12,295 56,525 (7.6) (0.7) (15.6) (16.6) (9.9)

Total Top 50 Japanese imports from Indonesia 1,800,421 1,773,719 1,716,125 1,521,967 6,812,232 13.2 0.3 (3.0) (21.0) (3.4) 7,759,678 7,698,852 8,167,148 8,010,445 31,636,123 18.1 9.7 2.5 (6.7) 5.0
    Other Japanese Imports from Indonesia 207,797 237,013 207,533 188,898 841,242 (9.2) (6.7) (9.9) (21.2) (11.7) 5,582,288 5,823,089 5,777,785 5,892,359 23,075,520 12.6 4.8 0.8 (7.0) 2.2
        Total 2,008,219 2,010,732 1,923,659 1,710,865 7,653,474 10.4 (0.5) (3.8) (21.1) (4.4) 13,341,965 13,521,940 13,944,933 13,902,804 54,711,643 15.8 7.5 1.8 (6.8) 3.8



Table 3. Comparison of US Imports from Indonesia and ASEAN Countries (Excluding Indonesia) Quarterly and Year-to-Date Data 2000-2001

US Imports from Indonesia US Imports from ASEAN Countries (Excluding Indonesia)
Thousand US Dollars Growth Rates (Percent)  Thousand US Dollars Growth Rates (Percent)

2001 Comparable Periods 2000-2001 2001 Comparable Periods 2000-2001

SITC 
Group  SITC Description Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year
842  Women/Girls Coats, Not Knit 240,945 180,001 217,840 148,279 787,066 46.3 15.0 5.3 (21.1) 9.9 469,387 326,417 367,696 308,293 1,471,794 18.3 (1.6) (6.6) 4.0 3.8
851  Footwear 204,033 201,781 157,098 161,783 724,695 10.0 (3.3) (8.9) (1.8) (0.9) 122,738 127,413 110,676 99,998 460,824 (8.5) (12.3) (0.2) 17.2 (3.1)
845  Articles Of Apparel Of Textile Fabrics 140,231 146,229 214,810 154,484 655,755 34.1 15.6 (2.5) (9.9) 5.3 584,535 543,547 792,643 623,954 2,544,679 25.2 8.8 (6.0) 1.6 5.0
763  Sound Recorders and TV Recorders 143,226 161,178 175,452 145,312 625,168 59.3 56.6 21.2 55.5 45.0 344,439 408,880 380,317 374,344 1,507,980 29.1 34.6 (16.0) (33.1) (4.8)
841  Men's Or Boy's Coats, Jackets Etc, Not Knit 153,252 126,533 156,413 121,861 558,058 34.5 4.6 (1.2) (16.7) 3.4 275,720 256,130 335,855 254,681 1,122,386 (8.9) (12.6) (11.8) (6.6) (10.1)
821  Furniture & Bedding Accessories 131,673 128,374 109,630 126,564 496,241 13.2 (0.4) (8.6) (0.9) 0.7 237,042 229,850 250,542 278,608 996,041 (8.6) (11.2) (16.4) (1.3) (9.5)
752  Automatic Data Process Machines 108,374 92,703 107,583 132,877 441,536 30.2 (22.0) (24.1) (17.0) (12.4) 3,688,372 3,356,848 3,406,295 3,817,705 14,269,220 6.1 (8.9) (18.9) (14.6) (9.9)
231  Natural Rubber In Primary Form 91,614 82,762 84,429 71,917 330,722 (23.3) (29.9) 2.7 (25.7) (20.6) 68,342 51,421 64,739 43,106 227,609 (32.4) (55.9) (13.2) (42.8) (38.1)
762  Radiobroadcast Receivers 64,480 81,744 96,373 77,143 319,741 (10.8) (4.0) (6.1) 5.1 (4.1) 228,788 366,613 360,055 255,661 1,211,117 (5.0) 15.8 (7.4) (28.7) (7.2)
759  Parts For Office Machines & ADP Machines 65,881 56,136 54,240 35,503 211,761 47.8 26.1 (14.1) (29.8) 4.4 1,381,249 1,358,850 1,357,160 1,332,436 5,429,695 (21.0) (26.8) (35.8) (26.8) (28.0)
776  Thermionic, Cold Cathode and Photocathode Valves 67,180 50,378 40,444 43,386 201,389 11.9 (26.2) (48.3) (41.4) (28.2) 3,516,225 2,580,609 2,299,449 2,320,137 10,716,420 (4.1) (33.8) (51.5) (46.6) (35.6)
634  Veneers, Plywood and Particle Board 43,994 50,059 50,731 53,754 198,539 (35.5) (17.1) (13.1) 0.2 (17.5) 27,779 29,391 25,624 27,413 110,207 (25.6) (8.1) (20.4) 26.2 (10.6)
831  Trunks, Suitcases, Vanity Cases, and Briefcases 40,779 63,421 44,680 36,049 184,929 24.7 29.2 5.8 (4.1) 14.4 163,787 192,421 169,573 126,839 652,621 16.4 16.6 0.2 (27.2) 0.5
894  Toys And Sporting Goods 47,281 46,457 42,194 48,150 184,082 2.5 (9.7) (17.7) (18.6) (11.5) 124,587 127,313 165,482 168,713 586,095 12.1 (5.3) (2.7) 2.7 1.1
072  Cocoa 23,535 18,306 67,885 64,416 174,142 (42.6) 15.5 34.7 86.4 22.8 13,202 16,217 21,201 11,834 62,455 (45.2) 22.4 61.1 (27.4) (6.5)
036  Crustacean 37,231 44,129 43,529 29,866 154,755 (10.2) 1.4 (35.8) (10.4) (16.9) 267,217 245,697 355,137 348,243 1,216,293 27.3 (4.4) (22.9) 6.9 (2.9)
848  Apparel & Accessories Except Textile; Headgear 25,952 34,721 48,526 31,831 141,030 62.3 12.3 13.8 (24.0) 7.3 204,192 195,887 227,041 220,562 847,683 (6.0) (3.9) 1.7 4.8 (0.8)
037  Fish, Crustaceans and Molluscs 39,001 30,803 35,872 32,795 138,470 39.1 60.7 43.0 23.4 40.0 197,973 166,607 254,003 288,848 907,430 1.8 22.5 3.8 (17.3) (1.9)
642  Paper & Paperboard, Cut To Size Or Shape, Article 29,319 40,736 33,130 34,734 137,918 (25.8) (14.4) 10.6 29.2 (4.2) 6,443 9,526 14,148 9,912 40,029 (8.0) 27.7 2.0 (0.2) 4.6
635  Wood Manufactures 30,513 33,625 32,332 30,775 127,245 (2.4) (5.8) (17.0) (24.6) (13.3) 55,973 59,375 61,087 63,865 240,299 3.0 (9.8) (20.9) (17.9) (12.7)
772  Electrical Apparatus For Switching Or Protecting 21,589 28,668 29,383 30,731 110,371 22.3 64.3 35.5 7.9 29.5 169,049 129,586 129,614 129,197 557,446 2.2 (30.4) (36.1) (41.1) (28.0)
075  Spices 27,226 23,240 30,366 25,638 106,471 69.6 29.4 (48.4) (34.8) (19.4) 3,311 13,455 7,122 2,060 25,948 (48.1) (41.4) (59.3) (36.2) (48.1)
778  Electrical Machinery And Apparatus 25,513 21,538 29,136 30,006 106,194 (15.4) (40.7) (36.8) (35.6) (33.3) 132,382 114,019 113,279 121,242 480,923 0.2 (13.8) (18.8) (18.0) (12.8)
764  Telecommunications Equipment 27,021 21,692 33,679 21,636 104,029 (13.6) (14.1) 25.5 (20.1) (5.8) 863,764 861,844 804,719 926,178 3,456,505 25.7 1.4 (20.9) (15.3) (5.2)
899  Miscellaneous Manufactured Articles 26,940 24,509 22,538 23,523 97,509 2.2 2.5 1.1 (0.2) 1.4 75,001 69,894 75,468 72,586 292,948 0.4 (14.7) (12.8) (4.2) (8.2)
898  Musical Instruments And Accessories 16,065 20,711 25,275 33,316 95,368 12.7 14.0 15.3 28.0 18.7 40,031 47,825 52,634 49,647 190,137 (1.5) 14.2 (12.8) (10.5) (4.2)
843  Men's Or Boys' Coats, Jackets, Knitted 20,957 18,190 28,050 24,212 91,409 17.2 (26.1) 26.9 20.1 7.8 137,595 119,247 133,987 117,865 508,695 7.2 5.3 (6.6) 3.3 1.9
034  Fish, Fresh 20,987 23,033 25,117 21,326 90,463 32.6 16.5 20.1 (13.3) 11.5 48,699 63,786 48,877 51,379 212,741 6.5 11.5 (7.1) 12.5 5.7
884  Optical Goods 22,110 24,097 14,157 26,029 86,393 (16.3) (2.6) (49.0) 13.2 (15.3) 29,372 31,910 30,897 31,752 123,932 32.2 32.0 8.7 14.3 20.8
844  Women's Or Girls' Coats, Capes, Knit 22,836 17,253 24,111 21,924 86,123 57.1 59.3 7.0 (4.9) 21.4 161,994 129,112 183,443 152,262 626,811 12.7 4.1 (1.1) 2.2 4.1
761  Television Receivers 22,437 21,412 24,134 17,904 85,887 (12.9) (32.6) (17.1) (15.4) (20.3) 166,620 286,559 350,841 433,805 1,237,825 (11.3) (6.2) (18.4) 28.7 (1.8)
697  Household Equipment Of Base Metal 19,965 18,310 20,314 20,106 78,695 (14.9) (27.6) (35.8) (21.0) (25.6) 56,531 44,801 54,084 58,516 213,933 38.4 4.3 (9.5) 3.1 6.8
071  Coffee And Coffee Substitutes 13,598 16,014 17,685 14,377 61,673 (27.7) (16.2) 1.5 (6.6) (12.8) 30,124 26,342 14,629 18,851 89,946 (46.8) (4.7) (37.0) (31.5) (33.4)
652  Cotton Fabrics, Woven 18,295 15,074 13,039 14,362 60,770 36.0 (3.6) (33.8) (22.4) (9.7) 23,906 21,477 19,397 17,445 82,225 (7.0) (8.8) (12.3) (32.0) (15.2)
773  Equipment For Distributing Electricity 11,868 15,811 15,423 14,816 57,918 21.1 66.7 22.6 5.1 26.0 123,631 127,291 150,835 126,215 527,972 (5.5) 1.4 (10.6) (20.5) (9.5)
897  Jewelry, Goldsmiths' & Silversmiths' Wares 12,010 14,778 15,028 14,266 56,083 12.7 4.3 (8.9) (24.4) (6.8) 148,117 162,773 201,214 198,193 710,298 22.8 9.4 5.4 (11.0) 4.0
666  Pottery 13,163 13,174 14,856 12,737 53,929 (3.0) (8.8) (31.5) (30.0) (20.6) 40,032 32,809 33,550 32,771 139,162 10.1 (10.8) (15.4) (16.6) (8.5)
784  Parts And Accessories Of Motor Vehicles 11,945 14,905 14,342 11,890 53,082 52.0 17.4 15.6 6.3 20.2 35,125 37,013 35,284 31,746 139,168 (14.8) (20.3) (16.3) (8.9) (15.5)
641  Paper And Paperboard 19,602 18,303 8,575 6,302 52,782 22.2 72.9 (1.0) (46.0) 12.4 8,654 6,973 8,233 4,712 28,572 (19.5) 26.5 (8.0) (8.1) (5.8)
658  Made-Up Articles Of Textile Materials 9,609 10,775 13,645 13,563 47,593 18.3 0.5 8.4 30.5 13.8 47,842 45,464 53,826 49,822 196,953 13.5 16.1 19.3 8.9 14.4
574  Polyacetals and Epoxide Resins 12,990 8,737 14,160 9,824 45,711 76.0 55.6 41.4 29.2 49.3 12,796 20,860 23,760 15,293 72,709 28.6 77.8 98.9 (21.3) 37.0
248  Wood, Simply Worked 10,122 11,006 9,156 8,834 39,118 (43.9) (38.9) (43.3) (32.1) (40.0) 17,088 15,130 14,587 13,450 60,255 (14.9) (35.0) (34.1) (32.2) (29.4)
893  Articles Of Plastics 9,383 9,205 10,332 9,827 38,747 19.4 (7.0) (8.0) (3.0) (0.9) 35,316 41,481 40,517 34,963 152,276 7.9 8.4 6.6 (8.9) 3.3
512  Alcohols, Phenols & Halogenated Derivatives 10,749 8,908 12,675 6,277 38,609 123.7 91.3 (3.1) (2.6) 33.1 41,518 25,182 25,842 26,241 118,784 100.1 (12.4) (19.3) (21.8) 3.2
625  Rubber Tires and Accessories 9,240 10,237 9,600 8,307 37,383 (9.7) (12.0) (8.0) (13.9) (10.9) 13,870 13,151 15,141 13,139 55,300 (17.3) (36.3) (21.8) 15.9 (18.8)
881  Photographic Apparatus And Equipment 12,600 11,627 7,692 3,695 35,614 10.0 (41.2) (61.9) (78.7) (48.2) 44,095 41,539 40,916 40,324 166,875 (12.0) (23.8) (30.8) (43.2) (28.9)
651  Textile Yarn 7,207 8,626 7,625 7,458 30,916 (34.2) 2.3 (12.2) (3.2) (13.6) 19,779 21,458 15,733 18,732 75,703 (32.0) (14.4) (30.0) (7.0) (21.8)
984  Estimate Of Low Valued Import Transactions 7,171 6,968 7,267 6,719 28,125 10.8 2.9 (4.9) (13.0) (1.7) 133,571 120,340 121,295 125,089 500,296 5.5 (10.0) (21.1) (23.8) (13.5)
058  Fruit Preserved and Fruit Preparations 4,922 6,885 6,619 8,962 27,389 (33.0) (8.6) (23.6) 3.4 (15.0) 50,576 51,318 59,439 58,817 220,150 (11.6) (6.8) (10.3) 2.3 (6.7)
582  Plates, Sheets, Film, Foil & Strip Of Plastics 7,091 5,820 6,724 7,527 27,162 (12.4) (32.9) (46.1) (14.7) (28.7) 7770.378 8204.479 7446.392 7730.834 31152.083 40.4 18.9 (13.6) (21.6) 0.8

Total Top 50 US imports from Indonesia 2,203,705 2,139,583 2,323,896 2,057,575 8,724,759 13.0 1.1 (6.6) (8.3) (0.9) 14,696,151 13,379,860 13,885,332 13,955,171 55,916,515 0.9 (14.0) (26.2) (21.8) (16.3)
    Other US Imports from Indonesia 228,468 180,284 197,747 170,442 776,941 (5.2) (20.2) (19.9) (32.4) (19.6) 2,284,788 2,298,674 2,240,959 2,287,898 9,112,319 3.7 0.5 (10.2) (3.8) (2.7)
        Total 2,432,173 2,319,867 2,521,643 2,228,016 9,501,700 11.0 (1.0) (7.8) (10.8) (2.7) 16,980,940 15,678,534 16,126,291 16,243,069 65,028,834 1.3 (12.1) (24.3) (19.7) (14.6)



Table 4. Comparison of US Imports from Indonesia and China Quarterly and Year-to-Date Data 2000-2001

US Imports from Indonesia US Imports from China
Thousand US Dollars Growth Rates (Percent) Thousand US Dollars Growth Rates (Percent)

2001 Comparable Periods 2000-2001 2001 Comparable Periods 2000-2001
SITC 
Group SITC Description Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year
842  Women/Girls Coats, Not Knit 240,945 180,001 217,840 148,279 787,066 46.3 15.0 5.3 (21.1) 9.9 746,766 540,660 631,858 482,156 2,401,440 17.7 7.3 0.5 (15.1) 2.9
851  Footwear 204,033 201,781 157,098 161,783 724,695 10.0 (3.3) (8.9) (1.8) (0.9) 2,536,671 2,505,595 2,669,764 2,054,912 9,766,942 12.1 6.0 5.8 (0.1) 6.1
845  Articles Of Apparel Of Textile Fabrics 140,231 146,229 214,810 154,484 655,755 34.1 15.6 (2.5) (9.9) 5.3 456,976 498,806 855,259 546,172 2,357,213 13.6 4.4 2.0 1.2 4.4
763  Sound Recorders and TV Recorders 143,226 161,178 175,452 145,312 625,168 59.3 56.6 21.2 55.5 45.0 453,520 609,711 934,187 1,054,386 3,051,803 22.2 20.4 16.5 20.6 19.5
841  Men's Or Boy's Coats, Jackets Etc, Not Knit 153,252 126,533 156,413 121,861 558,058 34.5 4.6 (1.2) (16.7) 3.4 241,483 183,834 344,896 214,803 985,015 10.5 (10.7) (5.3) (16.0) (5.7)
821  Furniture & Bedding Accessories 131,673 128,374 109,630 126,564 496,241 13.2 (0.4) (8.6) (0.9) 0.7 1,305,203 1,246,558 1,074,430 1,391,645 5,017,837 22.6 7.3 0.7 17.7 12.1
752  Automatic Data Process Machines 108,374 92,703 107,583 132,877 441,536 30.2 (22.0) (24.1) (17.0) (12.4) 1,283,179 1,366,892 1,470,420 1,834,278 5,954,769 13.2 (3.4) (20.6) (3.4) (5.5)
231  Natural Rubber In Primary Form 91,614 82,762 84,429 71,917 330,722 (23.3) (29.9) 2.7 (25.7) (20.6) 109 22 13 3 147 ###### ####### (4.6) (3.3) 445.7
762  Radiobroadcast Receivers 64,480 81,744 96,373 77,143 319,741 (10.8) (4.0) (6.1) 5.1 (4.1) 355,142 493,695 630,506 617,909 2,097,253 (21.0) (24.5) (16.8) (11.4) (18.1)
759  Parts For Office Machines & ADP Machines 65,881 56,136 54,240 35,503 211,761 47.8 26.1 (14.1) (29.8) 4.4 976,395 902,692 979,968 1,199,955 4,059,010 23.2 2.2 (10.8) 12.6 5.7
776  Thermionic, Cold Cathode and Photocathode Valves 67,180 50,378 40,444 43,386 201,389 11.9 (26.2) (48.3) (41.4) (28.2) 193,436 176,639 137,552 164,017 671,643 11.2 (6.6) (40.1) (13.1) (14.0)
634  Veneers, Plywood and Particle Board 43,994 50,059 50,731 53,754 198,539 (35.5) (17.1) (13.1) 0.2 (17.5) 11,629 13,582 14,196 15,131 54,538 41.0 65.2 59.7 52.4 54.6
831  Trunks, Suitcases, Vanity Cases, and Briefcases 40,779 63,421 44,680 36,049 184,929 24.7 29.2 5.8 (4.1) 14.4 496,648 572,410 606,848 536,015 2,211,921 7.4 0.9 (0.9) (6.3) (0.1)
894  Toys And Sporting Goods 47,281 46,457 42,194 48,150 184,082 2.5 (9.7) (17.7) (18.6) (11.5) 2,173,298 2,419,711 4,544,962 3,528,703 12,666,674 4.7 (5.9) 1.1 (6.6) (2.0)
072  Cocoa 23,535 18,306 67,885 64,416 174,142 (42.6) 15.5 34.7 86.4 22.8 2,689 3,979 2,166 1,828 10,663 (50.4) (17.1) (32.3) (52.2) (38.2)
036  Crustacean 37,231 44,129 43,529 29,866 154,755 (10.2) 1.4 (35.8) (10.4) (16.9) 53,579 41,203 87,961 88,291 271,034 50.2 13.1 16.0 6.8 17.6
848  Apparel & Accessories Except Textile; Headgear 25,952 34,721 48,526 31,831 141,030 62.3 12.3 13.8 (24.0) 7.3 338,177 548,453 943,117 606,865 2,436,612 22.2 9.8 11.3 (7.6) 6.8
037  Fish, Crustaceans and Molluscs 39,001 30,803 35,872 32,795 138,470 39.1 60.7 43.0 23.4 40.0 11,511 15,226 36,638 43,925 107,300 (12.9) 71.2 156.1 96.3 82.5
642  Paper & Paperboard, Cut To Size Or Shape, Article 29,319 40,736 33,130 34,734 137,918 (25.8) (14.4) 10.6 29.2 (4.2) 109,158 159,730 178,406 154,857 602,151 2.3 (1.7) (0.5) 3.1 0.6
635  Wood Manufactures 30,513 33,625 32,332 30,775 127,245 (2.4) (5.8) (17.0) (24.6) (13.3) 152,336 173,586 211,383 197,454 734,759 12.0 13.8 5.0 7.9 9.2
772  Electrical Apparatus For Switching Or Protecting 21,589 28,668 29,383 30,731 110,371 22.3 64.3 35.5 7.9 29.5 279,993 234,240 244,221 263,255 1,021,709 25.0 (18.7) (29.4) (25.5) (15.6)
075  Spices 27,226 23,240 30,366 25,638 106,471 69.6 29.4 (48.4) (34.8) (19.4) 7,333 6,962 5,216 8,524 28,036 (4.5) (14.8) 26.0 40.7 7.7
778  Electrical Machinery And Apparatus 25,513 21,538 29,136 30,006 106,194 (15.4) (40.7) (36.8) (35.6) (33.3) 421,423 474,022 693,654 697,812 2,286,911 18.1 5.5 8.6 18.8 12.5
764  Telecommunications Equipment 27,021 21,692 33,679 21,636 104,029 (13.6) (14.1) 25.5 (20.1) (5.8) 958,964 1,013,754 1,243,120 1,444,920 4,660,758 6.6 (5.5) 2.1 8.3 3.0
899  Miscellaneous Manufactured Articles 26,940 24,509 22,538 23,523 97,509 2.2 2.5 1.1 (0.2) 1.4 546,249 560,097 533,533 536,919 2,176,798 8.2 3.6 4.2 5.4 5.3
898  Musical Instruments And Accessories 16,065 20,711 25,275 33,316 95,368 12.7 14.0 15.3 28.0 18.7 83,546 92,128 184,903 150,952 511,529 9.1 1.3 16.3 15.6 11.9
843  Men's Or Boys' Coats, Jackets, Knitted 20,957 18,190 28,050 24,212 91,409 17.2 (26.1) 26.9 20.1 7.8 22,949 19,340 25,315 18,770 86,374 32.1 18.0 8.8 (1.9) 13.4
034  Fish, Fresh 20,987 23,033 25,117 21,326 90,463 32.6 16.5 20.1 (13.3) 11.5 68,846 54,866 63,541 77,994 265,247 7.6 (14.4) (10.6) (4.5) (5.5)
884  Optical Goods 22,110 24,097 14,157 26,029 86,393 (16.3) (2.6) (49.0) 13.2 (15.3) 163,788 156,249 99,254 119,221 538,511 35.5 29.4 20.6 (9.5) 18.2
844  Women's Or Girls' Coats, Capes, Knit 22,836 17,253 24,111 21,924 86,123 57.1 59.3 7.0 (4.9) 21.4 47,871 51,762 88,568 61,467 249,667 38.7 68.1 40.1 (6.1) 28.7
761  Television Receivers 22,437 21,412 24,134 17,904 85,887 (12.9) (32.6) (17.1) (15.4) (20.3) 36,207 45,565 71,637 98,841 252,249 32.3 16.6 27.7 92.6 45.1
697  Household Equipment Of Base Metal 19,965 18,310 20,314 20,106 78,695 (14.9) (27.6) (35.8) (21.0) (25.6) 327,070 307,829 378,049 384,071 1,397,019 35.8 13.1 10.6 12.6 16.8
071  Coffee And Coffee Substitutes 13,598 16,014 17,685 14,377 61,673 (27.7) (16.2) 1.5 (6.6) (12.8) 4 136 181 68 389 (96.7) (46.3) (50.6) (46.0) (54.9)
652  Cotton Fabrics, Woven 18,295 15,074 13,039 14,362 60,770 36.0 (3.6) (33.8) (22.4) (9.7) 41,709 44,822 34,538 35,689 156,758 (14.4) (21.0) (21.9) 1.3 (15.3)
773  Equipment For Distributing Electricity 11,868 15,811 15,423 14,816 57,918 21.1 66.7 22.6 5.1 26.0 180,654 169,090 181,211 194,304 725,259 4.6 (11.4) (17.3) (12.9) (10.0)
897  Jewelry, Goldsmiths' & Silversmiths' Wares 12,010 14,778 15,028 14,266 56,083 12.7 4.3 (8.9) (24.4) (6.8) 157,390 167,391 208,020 241,790 774,591 30.4 20.5 23.4 18.3 22.5
666  Pottery 13,163 13,174 14,856 12,737 53,929 (3.0) (8.8) (31.5) (30.0) (20.6) 186,084 185,254 258,122 201,026 830,486 13.1 (1.8) (7.0) (8.1) (2.2)
784  Parts And Accessories Of Motor Vehicles 11,945 14,905 14,342 11,890 53,082 52.0 17.4 15.6 6.3 20.2 113,053 152,942 157,645 148,308 571,949 28.7 23.4 29.1 39.8 30.0
641  Paper And Paperboard 19,602 18,303 8,575 6,302 52,782 22.2 72.9 (1.0) (46.0) 12.4 5,854 4,956 8,290 7,673 26,773 196.8 79.1 89.4 99.6 106.6
658  Made-Up Articles Of Textile Materials 9,609 10,775 13,645 13,563 47,593 18.3 0.5 8.4 30.5 13.8 254,012 329,285 309,141 306,718 1,199,156 2.8 8.6 0.2 31.5 9.8
574  Polyacetals and Epoxide Resins 12,990 8,737 14,160 9,824 45,711 76.0 55.6 41.4 29.2 49.3 534 315 152 277 1,279 138.8 24.9 (67.4) (52.3) (16.2)
248  Wood, Simply Worked 10,122 11,006 9,156 8,834 39,118 (43.9) (38.9) (43.3) (32.1) (40.0) 11,038 14,024 13,485 13,174 51,722 46.1 48.9 6.9 2.3 21.8
893  Articles Of Plastics 9,383 9,205 10,332 9,827 38,747 19.4 (7.0) (8.0) (3.0) (0.9) 616,084 689,431 693,860 652,418 2,651,793 10.2 7.2 5.6 6.2 7.2
512  Alcohols, Phenols & Halogenated Derivatives 10,749 8,908 12,675 6,277 38,609 123.7 91.3 (3.1) (2.6) 33.1 10,665 7,518 7,259 9,891 35,333 65.4 19.1 3.0 19.8 25.9
625  Rubber Tires and Accessories 9,240 10,237 9,600 8,307 37,383 (9.7) (12.0) (8.0) (13.9) (10.9) 63,345 76,326 83,142 87,061 309,873 (6.4) (14.6) (3.1) 22.6 (1.3)
881  Photographic Apparatus And Equipment 12,600 11,627 7,692 3,695 35,614 10.0 (41.2) (61.9) (78.7) (48.2) 148,593 191,368 217,248 199,436 756,645 8.9 (4.5) (20.7) (29.9) (15.5)
651  Textile Yarn 7,207 8,626 7,625 7,458 30,916 (34.2) 2.3 (12.2) (3.2) (13.6) 9,544 10,609 9,370 8,512 38,035 (6.2) 21.4 39.4 (11.3) 7.9
984  Estimate Of Low Valued Import Transactions 7,171 6,968 7,267 6,719 28,125 10.8 2.9 (4.9) (13.0) (1.7) 173,698 182,798 199,246 228,458 784,200 13.5 8.2 (4.3) (0.3) 3.3
058  Fruit Preserved and Fruit Preparations 4,922 6,885 6,619 8,962 27,389 (33.0) (8.6) (23.6) 3.4 (15.0) 17,659 23,726 24,840 20,394 86,620 9.8 8.4 59.4 65.4 31.5
582  Plates, Sheets, Film, Foil & Strip Of Plastics 7,091 5,820 6,724 7,527 27,162 (12.4) (32.9) (46.1) (14.7) (28.7) 18,389 23,753 24,162 23,355 89,661 (10.2) 15.7 10.2 13.1 7.3

Total Top 50 US imports from Indonesia 2,203,705 2,139,583 2,323,896 2,057,575 8,724,759 13.0 1.1 (6.6) (8.3) (0.9) 16,870,453 17,763,544 22,415,457 20,974,602 78,024,057 12.3 1.3 (0.6) 1.4 2.9
    Other US Imports from Indonesia 228,468 180,284 197,747 170,442 776,941 (5.2) (20.2) (19.9) (32.4) (19.6) 5,343,215 5,821,036 6,240,060 6,081,658 23,485,969 0 14.3 4.8 (3.7) (3.5) 2.1
        Total 2,432,173 2,319,867 2,521,643 2,228,016 9,501,700 11.0 (1.0) (7.8) (10.8) (2.7) 22,213,668 23,584,581 28,655,517 27,056,260 101,510,025 12.8 2.1 (1.3) 0.3 2.7



US Table 1. Market Share of US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

Domestic Market Share ((Production - Exports)/Apparent Consumption))
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

311 Food Products 95.52 95.42 95.50 95.53 95.77 95.52 95.50 95.22 95.34 95.06
313 Beverages 91.92 91.75 92.50 91.96 92.31 91.87 91.75 90.87 90.77 89.80
314 Tabaco 98.32 98.24 97.48 96.90 95.16 97.68 98.32 96.79 96.06 97.10
321 Textiles 85.43 84.93 83.86 83.40 83.36 82.28 80.61 79.96 78.42 75.76
322 Wearing Apparel 69.90 68.74 68.55 66.06 64.36 63.42 62.30 61.40 59.21 54.98
323 Leather Products 52.99 51.68 50.24 50.77 49.67 43.90 40.64 39.81 37.61 34.89
324 Footwear 32.58 29.41 26.57 25.33 23.86 22.63 20.67 20.04 18.75 16.90
331 Wood Products 89.33 89.62 89.54 88.57 87.26 86.68 86.77 85.64 85.96 85.71
332 Furniture and fixtures 85.53 85.43 84.84 84.88 84.30 82.55 82.44 81.45 80.46 77.30
341 Paper and Paper Products 90.58 90.63 91.34 91.60 91.32 91.20 89.72 91.10 92.00 91.36
342 Printing and Publishing 98.73 98.74 98.72 98.67 98.61 98.51 98.34 98.32 98.36 98.20
351 Industrial Chemicals and Fertilizers 87.98 87.37 86.30 85.45 84.79 83.31 82.10 82.26 82.24 81.80
352 Chemical Products 94.99 94.59 94.17 93.53 93.32 92.95 92.31 91.50 91.07 90.12
353 Petroleum refineries 89.40 89.25 90.44 90.79 90.49 90.72 91.97 89.06 90.21 91.72
354 Coal and Petroleum Prodcuts 94.25 95.27 96.33 96.07 96.43 94.81 94.74 95.30 95.73 95.18
355 Rubber 85.13 85.34 85.58 84.47 83.90 82.34 82.12 82.57 82.72 80.88
356 Plastic Products 93.60 93.34 93.03 93.10 92.77 92.90 92.78 92.91 93.23 92.71
361 Pottery, China, Etc 63.66 63.94 63.23 62.46 62.39 62.97 62.86 66.06 67.54 66.03
362 Glass Products 89.80 89.54 89.20 88.83 88.50 86.81 85.56 85.41 85.82 85.76
369 Non-Metalic Mineral Products 94.98 94.76 95.03 95.34 95.07 94.56 94.26 94.18 94.12 92.71
371 Iron and Steel 86.63 86.94 86.31 86.88 86.67 83.79 84.60 84.57 85.78 82.87
372 Non-ferrous metals 81.96 82.09 82.45 83.15 82.75 81.29 80.28 82.10 82.14 81.51
381 Metal Products 93.13 93.25 93.18 92.83 92.50 92.07 91.71 91.63 91.74 90.83
3825 Office and computing Machinery 56.90 51.29 40.14 41.75 38.22 37.86 36.04 44.12 50.13 61.67
382-3825 Other non-electrical Machinery 85.75 86.04 86.33 86.39 85.87 84.60 83.88 86.84 88.70 90.50
3832 Radio, TV & communication equipment 67.84 68.13 67.50 68.34 67.02 64.13 64.02 69.05 74.14 77.33
383-3832 Other Electrical Machinery 66.00 62.47 59.72 58.01 54.51 48.77 41.17 57.21 63.21 68.22
384 Transportation Equipment 78.02 77.29 76.70 77.32 76.90 76.44 76.29 75.88 76.85 74.62
385 Professional goods 90.84 90.11 89.26 88.94 88.02 86.56 85.00 84.94 84.13 83.05
3851 Professional and Scientific goods 92.74 92.49 91.90 91.33 90.53 88.95 87.65 88.24 87.55 86.74
3852 Photogrpahic and optical goods 79.63 79.29 78.40 77.27 76.26 74.58 70.74 65.40 62.20 58.97
3853 Watches and clocks 58.62 39.80 33.87 20.91 18.86 17.76 16.74 15.83 14.09 7.09
39 Other manufacturing 62.50 63.40 63.36 61.78 60.85 60.21 60.07 59.91 58.89 55.08
  Total 85.39 85.22 84.81 84.41 83.59 82.29 81.31 82.01 82.67 82.71
Source: Production, imports and exports from Source OECD On-line.



US Table 2. Market Share of US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

World Imports
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
4.48 4.58 4.50 4.47 4.23 4.48 4.50 4.78 4.66 4.94
8.08 8.25 7.50 8.04 7.69 8.13 8.25 9.13 9.23 10.20
1.68 1.76 2.52 3.10 4.84 2.32 1.68 3.21 3.94 2.90

14.57 15.07 16.14 16.60 16.64 17.72 19.39 20.04 21.58 24.24
30.10 31.26 31.45 33.94 35.64 36.58 37.70 38.60 40.79 45.02
47.01 48.32 49.76 49.23 50.33 56.10 59.36 60.19 62.39 65.11
67.42 70.59 73.43 74.67 76.14 77.37 79.33 79.96 81.25 83.10
10.67 10.38 10.46 11.43 12.74 13.32 13.23 14.36 14.04 14.29
14.47 14.57 15.16 15.12 15.70 17.45 17.56 18.55 19.54 22.70
9.42 9.37 8.66 8.40 8.68 8.80 10.28 8.90 8.00 8.64
1.27 1.26 1.28 1.33 1.39 1.49 1.66 1.68 1.64 1.80

12.02 12.63 13.70 14.55 15.21 16.69 17.90 17.74 17.76 18.20
5.01 5.41 5.83 6.47 6.68 7.05 7.69 8.50 8.93 9.88

10.60 10.75 9.56 9.21 9.51 9.28 8.03 10.94 9.79 8.28
5.75 4.73 3.67 3.93 3.57 5.19 5.26 4.70 4.27 4.82

14.87 14.66 14.42 15.53 16.10 17.66 17.88 17.43 17.28 19.12
6.40 6.66 6.97 6.90 7.23 7.10 7.22 7.09 6.77 7.29

36.34 36.06 36.77 37.54 37.61 37.03 37.14 33.94 32.46 33.97
10.20 10.46 10.80 11.17 11.50 13.19 14.44 14.59 14.18 14.24
5.02 5.24 4.97 4.66 4.93 5.44 5.74 5.82 5.88 7.29

13.37 13.06 13.69 13.12 13.33 16.21 15.40 15.43 14.22 17.13
18.04 17.91 17.55 16.85 17.25 18.71 19.72 17.90 17.86 18.49
6.87 6.75 6.82 7.17 7.50 7.93 8.29 8.37 8.26 9.17

43.10 48.71 59.86 58.25 61.78 62.14 63.96 55.88 49.87 38.33
14.25 13.96 13.67 13.61 14.13 15.40 16.12 13.16 11.30 9.50
32.16 31.87 32.50 31.66 32.98 35.87 35.98 30.95 25.86 22.67
34.00 37.53 40.28 41.99 45.49 51.23 58.83 42.79 36.79 31.78
21.98 22.71 23.30 22.68 23.10 23.56 23.71 24.12 23.15 25.38
9.16 9.89 10.74 11.06 11.98 13.44 15.00 15.06 15.87 16.95
7.26 7.51 8.10 8.67 9.47 11.05 12.35 11.76 12.45 13.26

20.37 20.71 21.60 22.73 23.74 25.42 29.26 34.60 37.80 41.03
41.38 60.20 66.13 79.09 81.14 82.24 83.26 84.17 85.91 92.91
37.50 36.60 36.64 38.22 39.15 39.79 39.93 40.09 41.11 44.92
14.61 14.78 15.19 15.59 16.41 17.71 18.69 17.99 17.33 17.29



US Table 3. Market Share of US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

US Imports From Indonesia
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
0.04 0.05 0.07 0.08 0.07 0.08 0.09 0.11 0.12 0.11
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.04 0.04 0.04 0.06 0.08 0.06 0.06 0.06 0.10 0.09
0.23 0.25 0.24 0.34 0.36 0.37 0.39 0.40 0.49 0.51
0.76 0.81 0.78 1.01 1.18 1.20 1.35 1.51 1.62 1.76
0.06 0.08 0.12 0.22 0.31 0.30 0.41 0.49 0.83 1.19
0.68 1.80 3.22 4.92 5.74 5.88 6.33 6.69 6.28 4.50
0.71 0.81 0.72 0.78 0.76 0.69 0.69 0.63 0.56 0.57
0.12 0.19 0.26 0.29 0.40 0.47 0.52 0.50 0.49 0.65
0.00 0.00 0.00 0.00 0.01 0.02 0.02 0.03 0.02 0.07
0.00 0.00 0.00 0.00 0.01 0.01 0.01 0.01 0.01 0.00
0.00 0.01 0.01 0.01 0.02 0.03 0.03 0.04 0.04 0.06
0.01 0.01 0.01 0.01 0.01 0.02 0.02 0.02 0.02 0.03
0.37 0.22 0.09 0.03 0.08 0.14 0.17 0.14 0.06 0.09
0.02 0.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.06 0.05 0.06 0.11 0.14 0.13 0.19 0.24 0.28 0.34
0.05 0.13 0.15 0.20 0.24 0.23 0.22 0.21 0.22 0.18
0.23 0.32 0.50 0.71 0.95 1.05 1.15 1.16 1.19 1.25
0.02 0.03 0.05 0.09 0.09 0.10 0.11 0.10 0.07 0.09
0.00 0.00 0.00 0.01 0.01 0.02 0.02 0.02 0.02 0.04
0.02 0.00 0.00 0.00 0.01 0.04 0.04 0.02 0.03 0.14
0.07 0.05 0.05 0.05 0.07 0.06 0.06 0.06 0.05 0.05
0.02 0.03 0.03 0.04 0.05 0.06 0.06 0.06 0.07 0.08
0.00 0.00 0.01 0.07 0.06 0.11 0.18 0.18 0.23 0.22
0.00 0.00 0.00 0.00 0.00 0.01 0.02 0.01 0.01 0.01
0.01 0.02 0.07 0.19 0.30 0.42 0.38 0.43 0.38 0.33
0.01 0.03 0.05 0.07 0.10 0.11 0.18 0.18 0.18 0.18
0.00 0.00 0.00 0.00 0.00 0.01 0.01 0.01 0.01 0.01
0.01 0.01 0.01 0.02 0.04 0.05 0.06 0.11 0.13 0.13
0.00 0.00 0.00 0.00 0.00 0.01 0.01 0.01 0.01 0.01
0.02 0.02 0.03 0.08 0.14 0.17 0.18 0.47 0.63 0.68
0.00 0.01 0.01 0.02 0.03 0.17 0.17 0.03 0.02 0.01
0.04 0.09 0.18 0.27 0.30 0.34 0.35 0.33 0.35 0.41
0.07 0.08 0.09 0.12 0.14 0.16 0.17 0.17 0.18 0.17



US Table 4. Market Share of US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

US Imports From ASEAN (Ex. Indonesia)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
0.47 0.48 0.54 0.59 0.51 0.55 0.56 0.56 0.54 0.59
0.02 0.03 0.02 0.02 0.02 0.03 0.03 0.03 0.02 0.03
0.06 0.02 0.09 0.14 0.12 0.12 0.01 0.11 0.11 0.05
0.98 1.06 1.21 1.32 1.16 1.16 1.26 1.21 1.24 1.48
3.18 3.50 3.50 3.88 4.09 4.08 4.42 4.30 4.12 4.63
2.02 2.75 2.94 3.18 3.49 4.07 4.76 4.60 4.91 6.38
1.93 2.53 2.71 2.89 2.98 3.06 3.30 2.73 2.87 2.60
0.53 0.59 0.58 0.64 0.61 0.59 0.58 0.57 0.45 0.49
0.89 0.86 0.93 1.06 1.40 1.61 1.56 1.59 1.44 1.54
0.03 0.03 0.03 0.04 0.04 0.03 0.03 0.04 0.03 0.04
0.05 0.06 0.08 0.09 0.08 0.09 0.09 0.09 0.08 0.08
0.17 0.29 0.37 0.41 0.41 0.44 0.42 0.44 0.46 0.30
0.05 0.05 0.06 0.08 0.13 0.13 0.12 0.13 0.16 0.14
0.20 0.17 0.13 0.10 0.16 0.20 0.13 0.13 0.17 0.15
0.00 0.00 0.00 0.00 0.00 0.04 0.01 0.00 0.01 0.00
0.82 0.84 1.10 1.56 1.75 1.83 2.12 2.34 2.17 2.44
0.15 0.20 0.20 0.20 0.22 0.21 0.23 0.18 0.17 0.19
1.72 2.25 3.09 3.25 4.12 4.53 3.94 3.20 3.09 3.10
0.07 0.06 0.06 0.07 0.07 0.08 0.09 0.09 0.10 0.15
0.05 0.05 0.05 0.05 0.04 0.04 0.04 0.04 0.04 0.08
0.13 0.09 0.07 0.07 0.07 0.08 0.10 0.12 0.09 0.11
0.06 0.07 0.04 0.06 0.05 0.08 0.13 0.08 0.08 0.07
0.11 0.10 0.12 0.16 0.17 0.19 0.18 0.22 0.25 0.24
7.20 9.25 11.41 12.26 14.27 15.66 17.36 16.75 14.35 11.68
0.25 0.20 0.20 0.21 0.19 0.20 0.21 0.17 0.13 0.10
5.10 5.69 6.06 6.45 7.06 8.09 8.12 7.19 5.91 4.66
4.41 4.93 5.23 5.75 6.77 8.05 9.64 7.46 6.43 5.32
0.06 0.04 0.05 0.05 0.07 0.07 0.06 0.08 0.09 0.09
0.26 0.31 0.45 0.55 0.72 0.86 0.91 0.85 0.79 0.89
0.15 0.18 0.28 0.37 0.48 0.54 0.60 0.50 0.50 0.63
0.26 0.33 0.59 0.82 1.11 1.45 1.52 1.95 1.94 1.98
4.70 3.97 3.72 4.43 6.15 7.95 7.79 7.60 7.67 7.15
1.92 2.16 2.36 2.43 2.27 2.50 2.35 2.17 1.73 1.72
0.81 0.89 1.00 1.15 1.30 1.50 1.71 1.67 1.57 1.48



US Table 5. Market Share of US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

US Imports From China (Mainland)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
0.13 0.10 0.12 0.14 0.13 0.13 0.17 0.18 0.18 0.19
0.02 0.02 0.02 0.02 0.02 0.01 0.02 0.02 0.01 0.02
0.01 0.01 0.02 0.05 0.12 0.03 0.01 0.03 0.02 0.02
1.82 1.90 2.07 2.31 2.35 2.31 2.17 2.10 2.35 2.45
3.30 4.13 4.57 5.59 6.72 6.55 6.09 6.47 7.07 6.82
8.05 10.16 13.75 15.61 17.59 20.16 20.36 20.78 22.95 23.92
5.90 11.05 19.69 25.25 31.02 34.94 38.39 40.23 42.98 48.06
0.29 0.33 0.38 0.46 0.49 0.51 0.58 0.57 0.56 0.75
0.31 0.40 0.61 0.84 1.15 1.60 1.83 2.16 2.60 3.82
0.04 0.04 0.06 0.08 0.11 0.14 0.16 0.17 0.17 0.23
0.03 0.03 0.04 0.05 0.07 0.09 0.11 0.12 0.14 0.19
0.11 0.15 0.16 0.21 0.24 0.29 0.32 0.35 0.41 0.43
0.14 0.15 0.21 0.28 0.34 0.35 0.36 0.36 0.32 0.40
0.03 0.02 0.04 0.03 0.01 0.01 0.01 0.01 0.02 0.04
0.06 0.02 0.03 0.02 0.04 0.31 0.93 0.73 0.57 0.78
0.08 0.04 0.08 0.13 0.21 0.31 0.44 0.51 0.59 0.79
0.66 1.39 2.17 2.43 2.92 2.96 3.09 3.16 2.99 3.27
2.94 3.58 4.82 6.39 7.71 8.95 11.15 11.48 11.43 12.89
0.17 0.19 0.22 0.31 0.34 0.43 0.66 0.79 0.82 0.88
0.03 0.04 0.05 0.07 0.13 0.22 0.29 0.35 0.47 0.74
0.11 0.11 0.13 0.09 0.10 0.13 0.28 0.31 0.29 0.40
0.13 0.13 0.14 0.16 0.15 0.21 0.23 0.19 0.21 0.32
0.24 0.29 0.39 0.51 0.61 0.70 0.83 0.91 1.01 1.32
0.13 0.23 0.60 0.91 1.40 1.97 3.01 3.05 3.37 3.23
0.09 0.11 0.13 0.18 0.23 0.23 0.23 0.22 0.21 0.21
0.88 0.97 1.21 1.32 1.57 2.28 2.14 2.03 1.88 2.06
0.67 0.93 1.21 1.64 1.95 2.32 2.77 2.42 2.33 2.42
0.01 0.03 0.04 0.06 0.09 0.10 0.12 0.12 0.13 0.17
0.14 0.25 0.34 0.43 0.60 0.80 1.04 1.16 1.33 1.51
0.07 0.09 0.12 0.18 0.22 0.29 0.35 0.43 0.49 0.53
0.23 0.31 0.43 0.58 1.07 1.54 2.99 3.88 5.01 6.21
1.73 4.23 5.10 7.74 8.59 10.63 10.71 12.27 14.20 15.98
2.77 3.32 4.34 5.91 6.52 8.00 9.05 9.55 10.12 12.00
0.38 0.48 0.64 0.81 0.98 1.12 1.23 1.26 1.31 1.44



Japan Table 1. Market Share of Japanese Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

Domestic Market Share ((Production - Exports)/Apparent Consumption))
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

311 Food Products 90.94 90.75 91.02 90.85 91.36 90.12 89.67 88.40 88.33 89.08
313 Beverages 94.74 93.55 93.79 94.05 95.14 96.31 96.40 96.17 96.06 94.92
314 Tabaco 92.81 91.81 91.51 91.88 91.87 94.67 94.63 94.19 93.85 93.61
321 Textiles 86.33 86.97 87.45 87.49 87.72 84.91 83.23 80.04 79.30 79.63
322 Wearing Apparel 77.61 77.56 79.43 77.12 75.56 71.23 67.65 61.42 61.62 61.58
323 Leather Products 76.96 73.39 74.09 72.38 70.06 66.94 63.81 59.39 55.79 58.05
324 Footwear 74.83 72.81 71.23 69.57 67.64 72.00 71.36 65.32 62.78 63.28
331 Wood Products 85.08 85.46 85.73 85.79 83.68 83.75 82.57 79.90 78.03 81.51
332 Furniture and fixtures 94.31 93.43 93.25 93.13 92.94 92.26 91.60 89.70 88.59 88.30
341 Paper and Paper Products 93.53 94.45 95.21 95.42 95.71 95.38 94.39 94.56 94.70 94.76
342 Printing and Publishing 99.35 99.20 99.33 99.35 99.43 99.33 99.25 99.16 99.12 99.17
351 Industrial Chemicals and Fertilizers 87.15 87.27 87.45 88.01 88.12 85.79 84.65 83.51 82.63 81.68
352 Chemical Products 93.93 93.48 93.46 93.47 93.89 93.94 93.55 92.65 92.13 92.00
353 Petroleum refineries 81.01 80.17 84.44 86.07 88.49 89.60 88.32 85.44 85.56 89.02
354 Coal and Petroleum Prodcuts 84.13 85.44 89.98 91.78 93.86 91.22 90.15 90.63 88.12 91.35
355 Rubber 96.10 96.14 96.28 96.27 96.48 95.92 95.94 95.47 94.79 94.67
356 Plastic Products 98.57 98.44 98.48 98.29 98.26 97.96 97.54 96.80 96.58 96.82
361 Pottery, China, Etc 96.80 95.69 96.25 96.60 96.89 96.52 96.37 95.51 95.44 95.76
362 Glass Products 95.77 95.09 95.41 95.73 95.98 95.00 93.59 91.94 90.43 90.95
369 Non-Metalic Mineral Products 98.11 98.12 98.22 98.44 98.71 98.65 98.36 98.07 97.89 97.94
371 Iron and Steel 95.58 96.07 95.73 96.81 96.64 96.36 95.36 95.78 95.53 95.90
372 Non-ferrous metals 77.49 77.82 79.04 82.82 83.40 81.04 79.05 79.49 77.63 78.22
381 Metal Products 98.70 98.58 98.61 98.70 98.71 98.49 98.17 97.78 97.56 97.56
3825 Office and computing Machinery 96.73 96.24 96.59 96.61 96.87 96.98 96.66 95.82 95.40 95.25
382-3825 Other non-electrical Machinery 92.43 91.64 92.34 91.44 90.84 94.78 92.33 90.60 89.88 89.53
3832 Radio, TV & communication equipment 93.83 93.05 93.24 93.10 91.97 85.27 79.16 74.45 72.66 69.55
383-3832 Other Electrical Machinery 96.06 95.71 95.66 95.13 94.32 92.34 90.33 88.51 88.57 88.55
384 Transportation Equipment 96.62 95.22 96.04 96.31 96.58 95.72 95.52 94.72 94.53 93.95
385 Professional goods 80.16 78.97 79.99 78.80 76.68 83.48 81.33 76.04 74.25 74.87
3851 Professional and Scientific goods 64.94 67.40 69.19 66.19 61.49 82.74 82.18 77.89 76.75 77.34
3852 Photogrpahic and optical goods 78.09 69.75 68.30 51.34 -0.96 -257.58 391.42 624.68 662.28 524.82
3853 Watches and clocks 83.31 80.66 81.99 82.78 83.79 77.23 73.61 68.12 67.52 66.04
39 Other manufacturing 81.61 80.08 83.21 84.88 85.45 86.39 85.44 83.49 83.15 84.89
  Total 92.83 92.45 93.04 93.17 93.22 92.59 91.55 90.11 89.62 89.73
Source: Production, imports and exports from Source OECD On-line.



Japan Table 2. Market Share of Japanese Apparent Consumption
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

World Imports
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
9.06 9.25 8.98 9.15 8.64 9.88 10.33 11.60 11.67 10.92
5.26 6.45 6.21 5.95 4.86 3.69 3.60 3.83 3.94 5.08
7.19 8.19 8.49 8.12 8.13 5.33 5.37 5.81 6.15 6.39

13.67 13.03 12.55 12.51 12.28 15.09 16.77 19.96 20.70 20.37
22.39 22.44 20.57 22.88 24.44 28.77 32.35 38.58 38.38 38.42
23.04 26.61 25.91 27.62 29.94 33.06 36.19 40.61 44.21 41.95
25.17 27.19 28.77 30.43 32.36 28.00 28.64 34.68 37.22 36.72
14.92 14.54 14.27 14.21 16.32 16.25 17.43 20.10 21.97 18.49
5.69 6.57 6.75 6.87 7.06 7.74 8.40 10.30 11.41 11.70
6.47 5.55 4.79 4.58 4.29 4.62 5.61 5.44 5.30 5.24
0.65 0.80 0.67 0.65 0.57 0.67 0.75 0.84 0.88 0.83

12.85 12.73 12.55 11.99 11.88 14.21 15.35 16.49 17.37 18.32
6.07 6.52 6.54 6.53 6.11 6.06 6.45 7.35 7.87 8.00

18.99 19.83 15.56 13.93 11.51 10.40 11.68 14.56 14.44 10.98
15.87 14.56 10.02 8.22 6.14 8.78 9.85 9.37 11.88 8.65
3.90 3.86 3.72 3.73 3.52 4.08 4.06 4.53 5.21 5.33
1.43 1.56 1.52 1.71 1.74 2.04 2.46 3.20 3.42 3.18
3.20 4.31 3.75 3.40 3.11 3.48 3.63 4.49 4.56 4.24
4.23 4.91 4.59 4.27 4.02 5.00 6.41 8.06 9.57 9.05
1.89 1.88 1.78 1.56 1.29 1.35 1.64 1.93 2.11 2.06
4.42 3.93 4.27 3.19 3.36 3.64 4.64 4.22 4.47 4.10

22.51 22.18 20.96 17.18 16.60 18.96 20.95 20.51 22.37 21.78
1.30 1.42 1.39 1.30 1.29 1.51 1.83 2.22 2.44 2.44
3.27 3.76 3.41 3.39 3.13 3.02 3.34 4.18 4.60 4.75
7.57 8.36 7.66 8.56 9.16 5.22 7.67 9.40 10.12 10.47
6.17 6.95 6.76 6.90 8.03 14.73 20.84 25.55 27.34 30.45
3.94 4.29 4.34 4.87 5.68 7.66 9.67 11.49 11.43 11.45
3.38 4.78 3.96 3.69 3.42 4.28 4.48 5.28 5.47 6.05

19.84 21.03 20.01 21.20 23.32 16.52 18.67 23.96 25.75 25.13
35.06 32.60 30.81 33.81 38.51 17.26 17.82 22.11 23.25 22.66
21.91 30.25 31.70 48.66 100.96 357.58 -291.42 -524.68 -562.28 -424.82
16.69 19.34 18.01 17.22 16.21 22.77 26.39 31.88 32.48 33.96
18.39 19.92 16.79 15.12 14.55 13.61 14.56 16.51 16.85 15.11
7.17 7.55 6.96 6.83 6.78 7.41 8.45 9.89 10.38 10.27



Japan Table 3. Market Share of Japanese Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

Japanese Imports From Indonesia
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
0.13 0.14 0.14 0.13 0.15 0.19 0.21 0.23 0.25 0.24
0.01 0.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.00 0.01 0.01 0.01 0.01 0.00 0.00 0.00 0.00 0.00
0.10 0.11 0.15 0.23 0.27 0.37 0.44 0.62 0.76 0.69
0.12 0.31 0.40 0.61 0.69 0.74 0.77 0.87 0.85 0.67
0.10 0.19 0.16 0.20 0.21 0.22 0.30 0.38 0.38 0.23
0.21 0.80 1.24 1.50 1.41 1.38 1.37 2.02 2.24 1.25
3.58 3.11 2.80 2.77 3.84 3.51 3.17 3.82 4.08 2.69
0.32 0.57 0.63 0.74 0.85 0.87 0.91 0.99 1.08 1.02
0.02 0.01 0.01 0.01 0.01 0.02 0.05 0.11 0.15 0.24
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
0.05 0.04 0.07 0.08 0.09 0.11 0.13 0.17 0.21 0.23
0.01 0.01 0.01 0.01 0.01 0.02 0.03 0.03 0.03 0.04
1.91 2.38 1.79 1.66 1.32 1.02 1.13 1.31 1.14 0.87
0.11 0.03 0.00 0.00 0.02 0.00 0.11 0.31 0.43 0.34
0.02 0.02 0.03 0.03 0.03 0.04 0.08 0.12 0.19 0.21
0.00 0.02 0.02 0.04 0.03 0.05 0.07 0.13 0.15 0.10
0.06 0.04 0.04 0.02 0.03 0.03 0.03 0.04 0.04 0.05
0.26 0.14 0.11 0.07 0.09 0.08 0.08 0.08 0.11 0.09
0.01 0.01 0.01 0.01 0.01 0.01 0.01 0.01 0.01 0.01
0.15 0.07 0.07 0.02 0.01 0.02 0.08 0.03 0.02 0.02
1.58 1.05 0.91 0.95 0.86 1.10 1.21 1.16 1.02 0.95
0.03 0.04 0.04 0.04 0.05 0.05 0.05 0.05 0.05 0.05
0.00 0.00 0.00 0.01 0.01 0.01 0.02 0.03 0.05 0.07
0.00 0.00 0.00 0.00 0.01 0.00 0.03 0.08 0.07 0.14
0.01 0.01 0.02 0.03 0.04 0.09 0.15 0.24 0.34 0.46
0.00 0.00 0.00 0.01 0.01 0.03 0.04 0.09 0.15 0.18
0.00 0.00 0.00 0.01 0.01 0.01 0.01 0.01 0.02 0.03
0.07 0.08 0.15 0.22 0.26 0.16 0.15 0.22 0.24 0.21
0.00 0.00 0.01 0.00 0.01 0.00 0.01 0.01 0.04 0.04
0.42 0.66 1.15 2.24 5.15 14.34 -8.16 -15.08 -15.31 -11.35
0.00 0.00 0.00 0.00 0.00 0.02 0.04 0.11 0.06 0.01
0.02 0.04 0.06 0.06 0.06 0.06 0.07 0.09 0.14 0.15
0.20 0.20 0.18 0.18 0.20 0.20 0.21 0.25 0.27 0.23



Japan Table 4. Market Share of Japanese Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

Japanese Imports From ASEAN (Ex. Indonesia)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
0.66 0.73 0.85 0.87 0.82 1.08 0.95 1.04 1.06 1.06
0.09 0.07 0.07 0.06 0.06 0.05 0.03 0.04 0.03 0.03
0.05 0.10 0.07 0.03 0.05 0.03 0.01 0.02 0.03 0.05
0.40 0.42 0.40 0.48 0.49 0.60 0.71 0.93 1.04 0.79
0.67 0.88 0.89 1.09 1.16 1.30 1.45 1.62 1.68 1.53
0.33 0.50 0.77 1.04 1.17 1.23 1.07 1.02 0.97 0.78
0.34 0.45 0.65 0.77 0.92 0.79 0.72 0.74 0.76 0.68
1.19 1.25 1.19 1.25 1.73 1.62 1.97 2.45 2.74 1.94
0.76 0.95 1.19 1.37 1.55 1.77 1.89 2.18 2.31 2.14
0.05 0.04 0.04 0.05 0.08 0.09 0.11 0.13 0.17 0.16
0.01 0.01 0.02 0.02 0.02 0.04 0.07 0.07 0.06 0.04
0.32 0.33 0.38 0.37 0.36 0.50 0.49 0.55 0.68 0.76
0.22 0.22 0.23 0.23 0.24 0.23 0.28 0.37 0.41 0.44
2.25 2.62 1.90 1.49 1.24 1.12 1.37 1.92 1.19 0.77
4.98 4.30 1.85 1.64 0.93 2.48 2.27 2.02 2.13 1.74
0.27 0.30 0.35 0.38 0.42 0.56 0.62 0.78 0.89 1.00
0.06 0.08 0.10 0.12 0.15 0.18 0.23 0.27 0.30 0.30
0.18 0.20 0.21 0.25 0.30 0.27 0.28 0.30 0.46 0.30
0.18 0.22 0.26 0.20 0.20 0.22 0.69 1.00 1.04 0.68
0.02 0.03 0.03 0.04 0.04 0.03 0.04 0.06 0.06 0.06
0.07 0.06 0.05 0.04 0.05 0.07 0.08 0.09 0.09 0.09
0.78 0.69 0.53 0.48 0.40 0.43 0.41 0.47 0.53 0.53
0.08 0.12 0.13 0.12 0.12 0.14 0.16 0.21 0.22 0.23
0.16 0.19 0.29 0.30 0.31 0.25 0.30 0.35 0.35 0.32
0.57 0.97 1.19 1.39 2.11 1.40 2.35 2.94 3.08 3.21
0.42 0.64 0.87 1.09 1.27 2.30 3.01 4.08 4.57 5.00
0.32 0.41 0.58 0.83 0.95 1.55 1.93 2.47 2.41 2.29
0.01 0.02 0.02 0.02 0.03 0.03 0.04 0.05 0.07 0.11
0.43 0.64 1.05 1.40 1.68 1.21 1.36 1.70 1.79 1.69
0.44 0.57 0.72 0.99 1.48 0.66 0.63 0.77 0.87 0.90
0.76 1.62 3.58 7.30 16.01 59.77 -49.60 -83.27 -72.75 -54.97
0.49 0.73 1.05 1.06 1.05 1.53 1.39 1.77 2.24 2.01
1.34 1.57 1.53 1.26 1.26 1.13 1.19 1.33 1.17 0.97
0.37 0.44 0.47 0.51 0.55 0.66 0.81 1.04 1.07 1.03



Japan Table 5. Market Share of Japanese Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Market Share in Percent)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-line.

Japanese Imports From China (Mainland)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
0.62 0.63 0.72 0.80 0.81 1.09 1.30 1.55 1.72 1.64
0.09 0.09 0.09 0.10 0.07 0.06 0.05 0.07 0.08 0.08
0.02 0.02 0.02 0.01 0.01 0.01 0.01 0.02 0.02 0.03
2.99 2.67 3.14 3.63 4.23 5.67 6.45 8.14 8.95 9.74
5.45 6.04 7.02 10.02 12.64 16.11 19.10 23.59 24.36 24.71
1.55 2.34 3.51 5.12 7.42 9.29 11.64 13.57 15.93 15.21
1.98 3.35 5.49 8.43 11.69 12.19 13.55 17.44 20.67 21.28
0.51 0.53 0.69 0.85 0.89 1.09 1.34 1.71 1.93 2.08
0.25 0.21 0.28 0.41 0.77 1.11 1.27 1.54 1.69 1.93
0.03 0.03 0.04 0.04 0.05 0.07 0.10 0.12 0.15 0.15
0.01 0.01 0.01 0.01 0.01 0.01 0.02 0.03 0.04 0.04
0.61 0.50 0.49 0.45 0.48 0.69 0.96 1.20 1.25 1.39
0.14 0.14 0.15 0.15 0.17 0.19 0.26 0.27 0.30 0.36
0.61 0.55 0.42 0.27 0.14 0.10 0.06 0.12 0.13 0.11
1.22 1.92 2.04 1.76 1.27 1.54 1.63 1.99 3.54 2.64
0.01 0.01 0.01 0.02 0.03 0.06 0.10 0.15 0.22 0.27
0.07 0.13 0.20 0.34 0.45 0.66 0.85 1.19 1.38 1.35
0.14 0.15 0.16 0.21 0.28 0.36 0.44 0.64 0.78 0.93
0.13 0.14 0.20 0.24 0.23 0.26 0.43 0.47 0.66 0.77
0.12 0.14 0.17 0.26 0.35 0.48 0.67 0.88 1.07 1.10
0.26 0.29 0.39 0.26 0.27 0.40 0.94 0.56 0.70 0.57
0.28 0.32 0.30 0.29 0.32 0.71 1.02 0.72 1.25 1.11
0.03 0.04 0.06 0.08 0.10 0.15 0.22 0.31 0.40 0.47
0.01 0.02 0.03 0.04 0.05 0.06 0.13 0.21 0.30 0.35
0.03 0.05 0.08 0.08 0.25 0.18 0.36 0.66 0.90 0.95
0.12 0.21 0.28 0.35 0.52 1.08 1.81 2.66 3.43 4.44
0.08 0.09 0.12 0.20 0.30 0.44 0.61 0.83 0.94 1.15
0.00 0.01 0.01 0.02 0.02 0.04 0.07 0.10 0.13 0.14
0.20 0.24 0.37 0.58 0.88 0.84 1.14 1.79 2.41 2.55
0.05 0.07 0.12 0.19 0.25 0.14 0.22 0.37 0.48 0.54
0.16 0.22 0.61 1.84 6.10 35.05 -41.09 -93.94 -130.77 -106.05
0.61 0.73 0.97 1.26 1.82 3.23 4.64 6.32 7.52 7.88
0.49 0.71 0.89 1.29 1.35 1.41 1.69 2.49 3.92 3.75
0.37 0.38 0.44 0.55 0.66 0.83 1.04 1.32 1.50 1.58



 
 
 
 
 

Appendix A 



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

842 -- Women/Girls Coats, Not Knit -- Indonesian Export Ranking 1

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (5) 164.7 156.6 206.8 187.9 716.1 240.9 180.0 217.8 148.3 787.1 4.3 4.5 5.1 5.5 4.9 5.5 5.1 5.7 5.1 5.4
China 634.6 503.7 628.5 567.6 2,334.4 746.8 540.7 631.9 482.2 2,401.4 16.6 14.6 15.6 16.7 15.9 17.0 15.5 16.5 16.5 16.4
Mexico 452.1 511.8 560.4 503.4 2,027.7 514.9 496.9 446.1 353.6 1,811.5 11.8 14.8 13.9 14.8 13.8 11.7 14.2 11.7 12.1 12.4
Hong Kong 355.8 304.2 317.6 238.1 1,215.7 320.3 267.3 303.1 256.3 1,147.1 9.3 8.8 7.9 7.0 8.3 7.3 7.6 7.9 8.8 7.8
India 252.2 243.9 174.7 161.0 831.7 252.7 182.3 153.7 139.8 728.4 6.6 7.1 4.3 4.7 5.7 5.8 5.2 4.0 4.8 5.0
Philippines 180.5 146.7 172.7 132.2 632.2 207.4 142.3 171.8 143.4 664.9 4.7 4.3 4.3 3.9 4.3 4.7 4.1 4.5 4.9 4.5
Bangladesh 166.7 138.4 176.3 132.6 614.0 189.3 148.6 155.6 109.9 603.4 4.4 4.0 4.4 3.9 4.2 4.3 4.2 4.1 3.8 4.1
Sri Lanka 148.9 128.3 144.9 107.8 530.0 152.3 113.5 129.7 109.3 504.8 3.9 3.7 3.6 3.2 3.6 3.5 3.2 3.4 3.7 3.4
Korea 123.7 108.6 153.4 121.7 507.4 126.4 109.4 139.7 83.2 458.7 3.2 3.1 3.8 3.6 3.4 2.9 3.1 3.6 2.8 3.1
Guatemala 123.8 108.0 125.3 111.9 468.9 130.7 117.1 116.3 84.4 448.5 3.2 3.1 3.1 3.3 3.2 3.0 3.3 3.0 2.9 3.1
Dominican Rep 77.1 103.4 130.9 102.2 413.5 100.7 105.2 92.5 74.2 372.5 2.0 3.0 3.2 3.0 2.8 2.3 3.0 2.4 2.5 2.5
Italy 104.1 57.9 131.9 85.6 379.5 122.3 74.2 141.9 81.6 420.0 2.7 1.7 3.3 2.5 2.6 2.8 2.1 3.7 2.8 2.9
Thailand 107.1 80.9 96.3 84.3 368.6 113.4 81.6 94.2 79.3 368.5 2.8 2.3 2.4 2.5 2.5 2.6 2.3 2.5 2.7 2.5
Canada 92.1 79.6 95.8 82.7 350.1 92.1 81.2 86.8 61.0 321.0 2.4 2.3 2.4 2.4 2.4 2.1 2.3 2.3 2.1 2.2
Turkey 77.9 81.8 81.1 77.3 318.1 119.3 91.5 87.5 55.0 353.3 2.0 2.4 2.0 2.3 2.2 2.7 2.6 2.3 1.9 2.4
Other 763.3 695.3 841.7 706.3 3,006.6 959.8 765.2 858.8 659.6 3,243.4 20.0 20.2 20.8 20.8 20.4 21.9 21.9 22.4 22.6 22.2
---Total 3,824.5 3,448.9 4,038.5 3,402.5 14,714.4 4,389.0 3,496.9 3,827.4 2,921.1 14,634.4 1.5 1.3 1.4 1.2 1.4 1.7 1.4 1.5 1.2 1.4

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

851 -- Footwear -- Indonesian Export Ranking 2

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (4) 185.5 208.6 172.4 164.8 731.2 204.0 201.8 157.1 161.8 724.7 5.0 5.5 4.3 4.9 4.9 5.1 5.2 3.9 5.0 4.8
China 2,261.9 2,363.2 2,523.4 2,057.3 9,205.8 2,536.7 2,505.6 2,669.8 2,054.9 9,766.9 61.0 62.5 62.7 61.6 62.0 62.9 64.5 65.5 63.1 64.0
Italy 339.7 280.6 343.7 295.0 1,259.0 371.2 295.8 325.0 269.0 1,261.0 9.2 7.4 8.5 8.8 8.5 9.2 7.6 8.0 8.3 8.3
Brazil 278.2 268.8 338.8 263.1 1,148.9 311.0 279.8 331.6 239.4 1,161.8 7.5 7.1 8.4 7.9 7.7 7.7 7.2 8.1 7.4 7.6
Mexico 87.4 86.8 93.5 83.7 351.4 72.8 78.9 82.5 77.5 311.7 2.4 2.3 2.3 2.5 2.4 1.8 2.0 2.0 2.4 2.0
Thailand 91.3 107.2 77.9 52.8 329.1 84.7 88.4 79.1 63.0 315.3 2.5 2.8 1.9 1.6 2.2 2.1 2.3 1.9 1.9 2.1
Spain 93.2 85.8 69.8 76.4 325.2 85.7 70.9 56.8 60.1 273.4 2.5 2.3 1.7 2.3 2.2 2.1 1.8 1.4 1.8 1.8
United Kingdom 60.9 52.9 39.9 44.4 198.0 44.1 38.8 30.9 37.1 150.9 1.6 1.4 1.0 1.3 1.3 1.1 1.0 0.8 1.1 1.0
Dominican Rep 36.1 46.9 52.7 45.5 181.2 41.3 51.2 55.0 45.7 193.1 1.0 1.2 1.3 1.4 1.2 1.0 1.3 1.3 1.4 1.3
Korea 32.0 40.5 37.2 30.5 140.2 26.4 29.5 28.5 18.8 103.3 0.9 1.1 0.9 0.9 0.9 0.7 0.8 0.7 0.6 0.7
Vietnam 38.3 32.9 25.7 27.6 124.5 34.0 33.9 28.6 35.6 132.0 1.0 0.9 0.6 0.8 0.8 0.8 0.9 0.7 1.1 0.9
India 28.2 29.6 31.0 23.1 111.9 29.0 27.7 26.0 18.5 101.2 0.8 0.8 0.8 0.7 0.8 0.7 0.7 0.6 0.6 0.7
Portugal 24.5 23.5 28.0 22.7 98.7 33.2 33.4 24.4 21.5 112.6 0.7 0.6 0.7 0.7 0.7 0.8 0.9 0.6 0.7 0.7
Taiwan 23.9 24.8 20.6 22.3 91.7 21.2 19.1 18.8 16.3 75.4 0.6 0.7 0.5 0.7 0.6 0.5 0.5 0.5 0.5 0.5
Germany 21.1 23.2 20.9 16.5 81.7 21.3 19.0 14.7 20.4 75.5 0.6 0.6 0.5 0.5 0.6 0.5 0.5 0.4 0.6 0.5
Other 108.7 103.8 148.6 115.9 477.0 116.2 113.4 144.7 116.1 490.4 2.9 2.7 3.7 3.5 3.2 2.9 2.9 3.6 3.6 3.2
---Total 3,711.0 3,779.1 4,024.0 3,341.5 14,855.6 4,032.8 3,887.3 4,073.5 3,255.7 15,249.4 1.5 1.4 1.4 1.2 1.4 1.5 1.5 1.6 1.3 1.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

845 -- Articles Of Apparel Of Textile Fabrics -- Indonesian Export Ranking 3

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (10) 104.5 126.5 220.4 171.4 622.9 140.2 146.2 214.8 154.5 655.8 2.4 2.7 3.3 3.3 3.0 3.0 3.0 3.3 3.1 3.1
Mexico 677.7 741.7 757.1 698.4 2,874.9 705.9 773.0 731.4 656.3 2,866.6 15.6 15.8 11.5 13.6 13.8 14.9 16.1 11.2 13.1 13.6
China 402.3 478.0 838.1 539.8 2,258.2 457.0 498.8 855.3 546.2 2,357.2 9.3 10.2 12.7 10.5 10.9 9.7 10.4 13.1 10.9 11.2
Hong Kong 346.0 393.9 745.8 479.7 1,965.5 326.0 373.5 699.3 453.1 1,851.9 8.0 8.4 11.3 9.3 9.5 6.9 7.8 10.7 9.0 8.8
Honduras 315.4 345.2 360.3 379.8 1,400.7 367.7 373.0 364.2 364.7 1,469.6 7.3 7.4 5.5 7.4 6.7 7.8 7.8 5.6 7.3 7.0
Thailand 153.2 166.6 322.4 239.2 881.4 194.6 187.1 293.7 238.5 913.9 3.5 3.6 4.9 4.6 4.2 4.1 3.9 4.5 4.7 4.3
Taiwan 157.4 149.1 282.5 172.5 761.5 140.9 148.2 248.2 149.3 686.5 3.6 3.2 4.3 3.4 3.7 3.0 3.1 3.8 3.0 3.3
Korea 130.3 164.8 247.5 164.9 707.5 123.6 135.5 285.9 179.1 724.1 3.0 3.5 3.8 3.2 3.4 2.6 2.8 4.4 3.6 3.4
El Salvador 153.4 162.7 175.6 174.0 665.7 161.3 169.2 177.2 170.0 677.7 3.5 3.5 2.7 3.4 3.2 3.4 3.5 2.7 3.4 3.2
Dominican Rep 152.3 154.6 155.9 161.2 624.0 137.8 135.5 132.9 142.7 549.0 3.5 3.3 2.4 3.1 3.0 2.9 2.8 2.0 2.8 2.6
Canada 166.7 156.2 148.9 138.1 610.0 155.8 130.0 132.1 131.4 549.3 3.8 3.3 2.3 2.7 2.9 3.3 2.7 2.0 2.6 2.6
Philippines 118.8 126.5 190.3 129.8 565.5 132.7 125.9 186.4 139.1 584.0 2.7 2.7 2.9 2.5 2.7 2.8 2.6 2.9 2.8 2.8
Guatemala 122.1 126.1 130.0 129.5 507.6 157.6 152.3 133.4 126.5 569.9 2.8 2.7 2.0 2.5 2.4 3.3 3.2 2.0 2.5 2.7
Bangladesh 97.3 99.8 172.1 116.6 485.8 109.8 116.4 164.5 115.5 506.3 2.2 2.1 2.6 2.3 2.3 2.3 2.4 2.5 2.3 2.4
Macao 89.2 94.1 162.1 108.5 453.9 91.3 96.7 136.3 118.3 442.5 2.1 2.0 2.5 2.1 2.2 1.9 2.0 2.1 2.4 2.1
Other 1,147.0 1,202.3 1,682.8 1,344.7 5,376.8 1,329.7 1,245.8 1,774.8 1,343.7 5,694.0 26.5 25.6 25.5 26.1 25.9 28.1 25.9 27.2 26.7 27.0
---Total 4,333.5 4,688.1 6,591.9 5,148.4 20,761.8 4,731.9 4,807.1 6,530.3 5,029.0 21,098.3 1.7 1.7 2.3 1.8 1.9 1.8 1.9 2.6 2.0 2.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

763 -- Sound Recorders and TV Recorders -- Indonesian Export Ranking 4

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (6) 89.9 102.9 144.8 93.4 431.1 143.2 161.2 175.5 145.3 625.2 4.2 3.9 4.4 2.7 3.8 7.2 6.6 6.3 4.8 6.1
Japan 1,001.3 1,228.5 1,364.7 1,356.3 4,950.8 738.7 895.9 943.9 984.8 3,563.2 47.2 46.9 41.1 39.6 43.1 36.9 36.9 33.9 32.8 34.9
China 371.0 506.5 801.6 874.1 2,553.2 453.5 609.7 934.2 1,054.4 3,051.8 17.5 19.3 24.1 25.5 22.2 22.7 25.1 33.6 35.1 29.9
Malaysia 206.6 236.6 339.7 442.5 1,225.3 259.7 337.2 304.7 267.9 1,169.6 9.7 9.0 10.2 12.9 10.7 13.0 13.9 10.9 8.9 11.4
Korea 141.6 179.1 228.0 222.1 770.7 130.9 181.0 205.6 248.1 765.6 6.7 6.8 6.9 6.5 6.7 6.5 7.5 7.4 8.3 7.5
Mexico 126.0 164.0 164.6 158.5 613.0 98.6 86.8 65.1 53.9 304.4 5.9 6.3 5.0 4.6 5.3 4.9 3.6 2.3 1.8 3.0
Taiwan 71.7 57.5 61.5 78.5 269.3 43.5 39.7 31.5 75.7 190.3 3.4 2.2 1.9 2.3 2.3 2.2 1.6 1.1 2.5 1.9
Thailand 47.5 55.1 75.5 74.0 252.2 69.1 55.2 44.2 89.4 257.9 2.2 2.1 2.3 2.2 2.2 3.5 2.3 1.6 3.0 2.5
Hong Kong 6.6 10.9 37.3 19.1 73.9 3.9 5.0 6.5 10.5 26.0 0.3 0.4 1.1 0.6 0.6 0.2 0.2 0.2 0.3 0.3
Singapore 12.8 12.0 29.4 16.4 70.6 7.6 14.9 17.0 11.2 50.7 0.6 0.5 0.9 0.5 0.6 0.4 0.6 0.6 0.4 0.5
Hungary 3.6 22.6 21.2 17.9 65.4 6.3 1.6 9.4 17.9 35.2 0.2 0.9 0.6 0.5 0.6 0.3 0.1 0.3 0.6 0.3
United Kingdom 12.4 10.5 12.9 13.7 49.6 10.7 11.6 10.1 12.5 44.9 0.6 0.4 0.4 0.4 0.4 0.5 0.5 0.4 0.4 0.4
Canada 7.0 13.6 10.7 12.0 43.3 8.4 10.3 5.5 6.1 30.2 0.3 0.5 0.3 0.4 0.4 0.4 0.4 0.2 0.2 0.3
Philippines 0.0 0.0 8.1 27.0 35.1 8.0 1.6 14.4 5.8 29.8 0.0 0.0 0.2 0.8 0.3 0.4 0.1 0.5 0.2 0.3
Germany 5.9 6.6 7.1 8.5 28.1 5.6 7.1 5.6 6.1 24.4 0.3 0.3 0.2 0.2 0.2 0.3 0.3 0.2 0.2 0.2
Other 17.7 11.7 13.4 14.7 57.5 12.8 9.3 10.5 13.2 45.8 0.8 0.4 0.4 0.4 0.5 0.6 0.4 0.4 0.4 0.4
---Total 2,121.7 2,618.2 3,320.4 3,428.7 11,489.0 2,000.6 2,428.1 2,783.5 3,002.8 10,215.0 0.8 1.0 1.2 1.2 1.1 0.8 1.0 1.1 1.2 1.0

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

841 -- Men's Or Boy's Coats, Jackets Etc, Not Knit -- Indonesian Export Ranking 5

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (7) 113.9 121.0 158.4 146.3 539.6 153.3 126.5 156.4 121.9 558.1 3.8 3.9 4.0 4.5 4.1 4.7 4.3 4.5 4.6 4.5
Mexico 505.2 578.4 658.1 607.4 2,349.1 554.5 556.9 542.9 450.0 2,104.4 16.8 18.8 16.5 18.9 17.7 16.9 19.1 15.5 16.9 17.0
China 218.5 205.9 364.4 255.7 1,044.4 241.5 183.8 344.9 214.8 985.0 7.2 6.7 9.1 7.9 7.8 7.3 6.3 9.8 8.1 8.0
Dominican Rep 190.0 239.6 254.7 224.1 908.4 213.7 227.7 225.5 216.3 883.2 6.3 7.8 6.4 7.0 6.8 6.5 7.8 6.4 8.1 7.1
Hong Kong 217.7 211.2 256.7 150.7 836.4 179.0 176.7 197.8 156.2 709.7 7.2 6.9 6.4 4.7 6.3 5.4 6.1 5.6 5.9 5.7
Bangladesh 157.0 133.0 228.4 148.7 667.2 171.3 134.4 225.4 119.9 651.0 5.2 4.3 5.7 4.6 5.0 5.2 4.6 6.4 4.5 5.3
Korea 137.4 122.6 172.2 130.0 562.1 143.6 113.0 145.6 103.7 505.8 4.6 4.0 4.3 4.0 4.2 4.4 3.9 4.1 3.9 4.1
Italy 135.8 89.0 141.9 109.1 475.9 141.1 89.9 126.6 88.9 446.5 4.5 2.9 3.6 3.4 3.6 4.3 3.1 3.6 3.3 3.6
Canada 105.0 100.3 104.5 103.6 413.4 104.1 83.9 83.1 80.0 351.1 3.5 3.3 2.6 3.2 3.1 3.2 2.9 2.4 3.0 2.8
Honduras 84.7 89.7 100.6 98.0 373.1 86.6 87.0 85.4 75.2 334.1 2.8 2.9 2.5 3.0 2.8 2.6 3.0 2.4 2.8 2.7
Philippines 96.0 81.1 111.1 80.9 369.0 80.3 69.6 91.9 73.2 315.0 3.2 2.6 2.8 2.5 2.8 2.4 2.4 2.6 2.8 2.5
Taiwan 73.9 82.8 119.4 79.4 355.4 71.5 62.5 87.0 53.4 274.5 2.5 2.7 3.0 2.5 2.7 2.2 2.1 2.5 2.0 2.2
Sri Lanka 81.0 70.4 104.5 86.8 342.7 98.0 80.2 115.9 78.5 372.7 2.7 2.3 2.6 2.7 2.6 3.0 2.8 3.3 3.0 3.0
India 82.8 92.2 98.2 64.3 337.6 105.0 80.8 95.3 80.4 361.5 2.7 3.0 2.5 2.0 2.5 3.2 2.8 2.7 3.0 2.9
Costa Rica 62.1 74.5 74.1 79.3 290.1 64.3 58.9 57.4 54.3 234.8 2.1 2.4 1.9 2.5 2.2 2.0 2.0 1.6 2.0 1.9
Other 754.4 787.7 1,044.2 854.1 3,440.4 878.2 779.3 930.6 691.9 3,280.0 25.0 25.6 26.2 26.5 25.9 26.7 26.8 26.5 26.0 26.5
---Total 3,015.5 3,079.5 3,991.3 3,218.5 13,304.7 3,285.9 2,911.2 3,511.7 2,658.5 12,367.2 1.2 1.1 1.4 1.1 1.2 1.3 1.1 1.4 1.1 1.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

821 -- Furniture & Bedding Accessories -- Indonesian Export Ranking 6

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (6) 116.3 128.9 119.9 127.8 492.9 131.7 128.4 109.6 126.6 496.2 2.6 2.7 2.5 2.6 2.6 2.8 2.8 2.5 2.6 2.7
Canada 1,151.8 1,230.4 1,231.3 1,245.2 4,858.7 1,122.7 1,118.5 1,124.5 1,045.6 4,411.3 25.6 25.7 26.0 25.4 25.7 23.8 24.0 25.5 21.8 23.7
China 1,064.3 1,161.9 1,067.4 1,182.3 4,475.9 1,305.2 1,246.6 1,074.4 1,391.6 5,017.8 23.7 24.2 22.5 24.1 23.7 27.6 26.7 24.3 29.0 27.0
Mexico 824.5 805.7 784.0 787.3 3,201.5 757.9 827.3 790.3 836.6 3,212.2 18.4 16.8 16.5 16.1 16.9 16.0 17.7 17.9 17.4 17.3
Italy 271.5 323.2 346.2 359.1 1,299.9 336.4 310.0 289.7 328.9 1,265.0 6.0 6.7 7.3 7.3 6.9 7.1 6.6 6.6 6.9 6.8
Taiwan 257.6 290.9 247.6 235.0 1,031.2 212.5 199.7 169.5 184.0 765.6 5.7 6.1 5.2 4.8 5.4 4.5 4.3 3.8 3.8 4.1
Malaysia 116.5 117.5 132.0 124.2 490.3 100.4 101.7 107.4 121.7 431.2 2.6 2.5 2.8 2.5 2.6 2.1 2.2 2.4 2.5 2.3
Thailand 67.3 70.5 83.9 79.4 301.1 66.8 64.6 80.0 90.5 301.9 1.5 1.5 1.8 1.6 1.6 1.4 1.4 1.8 1.9 1.6
Philippines 68.6 67.4 78.7 72.4 287.1 64.4 57.7 56.6 59.8 238.5 1.5 1.4 1.7 1.5 1.5 1.4 1.2 1.3 1.2 1.3
United Kingdom 71.8 67.5 69.4 74.2 283.0 66.5 62.0 54.4 57.2 240.1 1.6 1.4 1.5 1.5 1.5 1.4 1.3 1.2 1.2 1.3
Germany 61.1 62.1 67.4 65.9 256.5 59.0 53.5 58.6 58.6 229.8 1.4 1.3 1.4 1.3 1.4 1.2 1.1 1.3 1.2 1.2
Denmark 44.5 50.3 48.8 52.3 195.9 46.1 38.6 36.7 37.9 159.4 1.0 1.0 1.0 1.1 1.0 1.0 0.8 0.8 0.8 0.9
Argentina 34.8 36.5 51.2 60.6 183.2 58.4 52.2 56.5 57.2 224.4 0.8 0.8 1.1 1.2 1.0 1.2 1.1 1.3 1.2 1.2
France 30.1 37.8 36.3 47.7 152.0 40.8 38.7 34.2 37.5 151.2 0.7 0.8 0.8 1.0 0.8 0.9 0.8 0.8 0.8 0.8
Japan 28.7 30.8 40.3 41.3 141.0 37.6 33.2 35.3 35.0 141.1 0.6 0.6 0.9 0.8 0.7 0.8 0.7 0.8 0.7 0.8
Other 282.1 314.3 332.5 343.8 1,272.6 319.6 332.6 334.8 328.8 1,315.8 6.3 6.6 7.0 7.0 6.7 6.8 7.1 7.6 6.9 7.1
---Total 4,491.4 4,795.8 4,737.1 4,898.6 18,922.8 4,726.0 4,665.2 4,412.8 4,797.5 18,601.5 1.8 1.8 1.7 1.7 1.7 1.8 1.8 1.8 1.9 1.8

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

752 -- Automatic Data Process Machines -- Indonesian Export Ranking 7

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (14) 83.2 118.9 141.7 160.1 503.9 108.4 92.7 107.6 132.9 441.5 0.7 0.9 0.9 1.0 0.9 0.9 0.8 0.9 1.1 0.9
Japan 2,371.4 2,433.4 2,376.5 2,189.7 9,371.1 1,925.3 1,518.7 1,363.9 1,162.2 5,970.0 19.4 18.3 15.7 14.3 16.8 15.5 13.2 11.8 9.6 12.5
Singapore 1,560.1 1,645.6 1,877.9 1,834.9 6,918.5 1,614.9 1,427.2 1,249.1 1,395.1 5,686.3 12.8 12.4 12.4 12.0 12.4 13.0 12.4 10.8 11.5 11.9
Taiwan 1,458.7 1,617.0 1,869.5 1,672.0 6,617.1 1,415.3 1,438.4 1,443.6 1,454.5 5,751.8 11.9 12.2 12.3 10.9 11.8 11.4 12.5 12.5 12.0 12.1
Mexico 1,120.8 1,466.8 1,945.7 1,878.1 6,411.4 1,731.3 1,911.4 2,190.5 2,082.1 7,915.3 9.2 11.1 12.8 12.3 11.5 14.0 16.6 18.9 17.1 16.6
China 1,133.1 1,415.0 1,852.4 1,899.2 6,299.7 1,283.2 1,366.9 1,470.4 1,834.3 5,954.8 9.3 10.7 12.2 12.4 11.3 10.3 11.9 12.7 15.1 12.5
Korea 1,154.0 1,123.4 1,250.6 1,362.4 4,890.4 992.7 740.2 669.2 748.9 3,151.0 9.4 8.5 8.2 8.9 8.7 8.0 6.4 5.8 6.2 6.6
Malaysia 968.7 1,132.0 1,207.0 1,346.0 4,653.7 1,169.9 1,042.1 1,222.7 1,394.6 4,829.2 7.9 8.5 8.0 8.8 8.3 9.4 9.0 10.6 11.5 10.1
Thailand 510.5 513.3 625.4 689.9 2,339.1 466.7 452.7 447.6 437.9 1,804.9 4.2 3.9 4.1 4.5 4.2 3.8 3.9 3.9 3.6 3.8
Philippines 437.2 393.4 490.1 598.2 1,918.9 436.9 434.9 486.9 590.1 1,948.8 3.6 3.0 3.2 3.9 3.4 3.5 3.8 4.2 4.9 4.1
Canada 307.4 318.9 321.2 365.5 1,312.9 267.4 236.5 178.7 123.3 805.9 2.5 2.4 2.1 2.4 2.3 2.2 2.1 1.5 1.0 1.7
Hungary 253.5 282.2 329.7 341.1 1,206.5 239.8 218.0 140.8 168.8 767.4 2.1 2.1 2.2 2.2 2.2 1.9 1.9 1.2 1.4 1.6
United Kingdom 252.0 250.0 241.6 272.2 1,015.7 215.8 170.4 194.2 140.7 721.1 2.1 1.9 1.6 1.8 1.8 1.7 1.5 1.7 1.2 1.5
Ireland 140.3 130.2 162.8 161.6 594.9 142.1 113.8 103.2 150.1 509.1 1.1 1.0 1.1 1.1 1.1 1.1 1.0 0.9 1.2 1.1
Germany 85.2 90.1 98.6 119.2 393.0 94.6 88.0 90.0 93.6 366.3 0.7 0.7 0.6 0.8 0.7 0.8 0.8 0.8 0.8 0.8
Other 379.9 339.9 384.2 388.4 1,492.5 304.7 278.3 210.4 233.4 1,026.9 3.1 2.6 2.5 2.5 2.7 2.5 2.4 1.8 1.9 2.2
---Total 12,216.1 13,270.0 15,174.8 15,278.4 55,939.3 12,408.9 11,530.1 11,568.8 12,142.5 47,650.3 4.8 4.9 5.4 5.4 5.2 4.8 4.5 4.6 4.8 4.7

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

231 -- Natural Rubber In Primary Form -- Indonesian Export Ranking 8

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (1) 119.4 118.1 82.2 96.8 416.5 91.6 82.8 84.4 71.9 330.7 50.9 47.2 47.5 52.6 49.5 52.7 56.8 51.3 55.9 54.0
Thailand 65.6 82.7 54.2 53.1 255.7 48.4 37.1 53.3 29.4 168.2 28.0 33.1 31.4 28.9 30.4 27.8 25.5 32.4 22.8 27.4
Malaysia 28.0 28.2 19.0 19.5 94.7 17.2 12.9 8.9 12.1 51.1 11.9 11.3 11.0 10.6 11.3 9.9 8.8 5.4 9.4 8.3
Liberia 10.0 11.8 12.9 8.7 43.4 10.4 9.0 11.7 10.1 41.2 4.3 4.7 7.5 4.7 5.2 6.0 6.2 7.1 7.8 6.7
Singapore 4.3 4.4 0.5 2.0 11.2 2.2 0.5 1.5 0.3 4.5 1.8 1.7 0.3 1.1 1.3 1.3 0.3 0.9 0.2 0.7
Vietnam 3.0 1.3 0.6 0.4 5.3 0.2 0.5 0.7 1.4 2.8 1.3 0.5 0.4 0.2 0.6 0.1 0.3 0.4 1.1 0.5
Cameroon 0.8 0.7 0.7 0.6 2.7 0.5 0.6 0.6 0.4 2.1 0.3 0.3 0.4 0.3 0.3 0.3 0.4 0.3 0.3 0.3
Sri Lanka 0.6 0.3 0.6 0.6 2.0 0.4 0.5 0.4 0.3 1.5 0.2 0.1 0.3 0.3 0.2 0.2 0.3 0.2 0.2 0.2
Cote d'Ivoire 0.8 0.5 0.4 0.2 1.9 0.1 0.0 0.1 0.2 0.4 0.4 0.2 0.3 0.1 0.2 0.1 0.0 0.0 0.1 0.1
Canada 0.5 0.5 0.4 0.4 1.8 0.4 0.4 0.8 1.2 2.8 0.2 0.2 0.2 0.2 0.2 0.2 0.3 0.5 0.9 0.5
India 0.0 0.6 0.0 0.9 1.6 0.6 0.1 0.0 0.5 1.2 0.0 0.3 0.0 0.5 0.2 0.3 0.1 0.0 0.4 0.2
Cambodia 0.3 0.2 0.1 0.3 0.9 0.4 0.4 0.3 0.0 1.1 0.1 0.1 0.1 0.1 0.1 0.2 0.3 0.2 0.0 0.2
Nigeria 0.5 0.3 0.0 0.0 0.8 0.2 0.0 0.0 0.0 0.2 0.2 0.1 0.0 0.0 0.1 0.1 0.0 0.0 0.0 0.0
France 0.1 0.0 0.5 0.1 0.7 0.2 0.0 0.0 0.0 0.3 0.0 0.0 0.3 0.0 0.1 0.1 0.0 0.0 0.0 0.0
United Kingdom 0.2 0.1 0.1 0.1 0.5 0.1 0.3 0.8 0.5 1.6 0.1 0.0 0.1 0.1 0.1 0.0 0.2 0.5 0.4 0.3
Other 0.5 0.7 0.5 0.4 2.1 0.9 0.7 1.1 0.5 3.3 0.2 0.3 0.3 0.2 0.2 0.5 0.5 0.7 0.4 0.5
---Total 234.6 250.2 173.0 184.1 841.8 173.8 145.8 164.6 128.7 612.9 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

762 -- Radiobroadcast Receivers -- Indonesian Export Ranking 9

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (5) 72.3 85.2 102.7 73.4 333.5 64.5 81.7 96.4 77.1 319.7 4.7 4.8 5.2 3.8 4.6 4.8 4.9 5.3 4.8 4.9
China 449.8 654.2 757.9 697.5 2,559.4 355.1 493.7 630.5 617.9 2,097.3 29.3 36.5 38.5 36.2 35.4 26.6 29.4 34.4 38.2 32.5
Mexico 471.0 430.6 432.0 514.5 1,848.1 477.9 518.4 493.5 489.5 1,979.4 30.7 24.0 21.9 26.7 25.6 35.8 30.9 26.9 30.3 30.6
Malaysia 180.2 236.1 277.0 231.6 924.8 149.9 243.6 241.2 185.3 820.1 11.7 13.2 14.1 12.0 12.8 11.2 14.5 13.1 11.5 12.7
Japan 162.6 152.7 131.1 126.1 572.5 90.1 81.8 116.3 79.2 367.4 10.6 8.5 6.7 6.5 7.9 6.8 4.9 6.3 4.9 5.7
Singapore 30.9 52.1 72.3 86.2 241.5 37.6 72.8 71.0 45.9 227.3 2.0 2.9 3.7 4.5 3.3 2.8 4.3 3.9 2.8 3.5
Korea 42.4 47.2 66.0 65.9 221.6 47.2 55.2 75.9 24.8 203.1 2.8 2.6 3.4 3.4 3.1 3.5 3.3 4.1 1.5 3.1
Brazil 65.9 63.2 45.8 43.2 218.2 40.1 44.5 27.8 29.3 141.7 4.3 3.5 2.3 2.2 3.0 3.0 2.6 1.5 1.8 2.2
Thailand 20.4 20.1 31.5 28.7 100.7 35.2 44.1 38.7 19.0 137.0 1.3 1.1 1.6 1.5 1.4 2.6 2.6 2.1 1.2 2.1
Taiwan 11.5 13.3 15.5 11.3 51.6 6.9 11.3 11.3 10.4 39.9 0.7 0.7 0.8 0.6 0.7 0.5 0.7 0.6 0.6 0.6
Philippines 9.3 8.3 8.2 12.2 38.1 6.0 6.2 9.1 5.4 26.8 0.6 0.5 0.4 0.6 0.5 0.5 0.4 0.5 0.3 0.4
Hong Kong 4.3 8.9 8.3 10.4 31.9 4.4 9.6 7.4 13.1 34.5 0.3 0.5 0.4 0.5 0.4 0.3 0.6 0.4 0.8 0.5
Hungary 0.0 4.3 6.5 9.9 20.7 1.1 2.3 3.8 3.9 11.2 0.0 0.2 0.3 0.5 0.3 0.1 0.1 0.2 0.2 0.2
France 3.4 3.1 4.3 5.1 16.0 3.6 1.9 0.1 0.2 5.7 0.2 0.2 0.2 0.3 0.2 0.3 0.1 0.0 0.0 0.1
Germany 2.5 3.9 4.9 4.2 15.5 5.7 4.8 5.6 5.1 21.1 0.2 0.2 0.2 0.2 0.2 0.4 0.3 0.3 0.3 0.3
Other 10.0 9.1 6.4 8.8 34.3 7.8 6.4 6.5 9.7 30.3 0.6 0.5 0.3 0.5 0.5 0.6 0.4 0.4 0.6 0.5
---Total 1,536.6 1,792.5 1,970.2 1,929.0 7,228.2 1,333.2 1,678.2 1,835.1 1,615.9 6,462.4 0.6 0.7 0.7 0.7 0.7 0.5 0.7 0.7 0.6 0.6

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

759 -- Parts For Office Machines & ADP Machines -- Indonesian Export Ranking 10

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (17) 44.6 44.5 63.1 50.6 202.8 65.9 56.1 54.2 35.5 211.8 0.6 0.5 0.7 0.6 0.6 0.9 0.8 0.9 0.6 0.8
Japan 1,475.9 1,508.2 1,470.9 1,428.2 5,883.2 1,395.9 1,220.5 1,105.5 1,063.7 4,785.7 19.3 18.2 16.2 17.2 17.7 19.3 18.3 18.3 17.5 18.4
China 792.5 883.0 1,099.0 1,065.6 3,840.1 976.4 902.7 980.0 1,200.0 4,059.0 10.4 10.7 12.1 12.8 11.5 13.5 13.5 16.2 19.8 15.6
Taiwan 915.1 969.3 997.4 950.4 3,832.2 803.9 745.3 648.1 724.6 2,921.8 12.0 11.7 11.0 11.4 11.5 11.1 11.2 10.7 11.9 11.2
Malaysia 841.1 890.7 957.5 776.1 3,465.5 610.2 578.7 652.6 661.3 2,502.8 11.0 10.8 10.6 9.3 10.4 8.4 8.7 10.8 10.9 9.6
Singapore 674.2 719.0 916.7 808.3 3,118.3 566.7 599.9 543.9 483.7 2,194.2 8.8 8.7 10.1 9.7 9.4 7.8 9.0 9.0 8.0 8.4
Korea 508.9 705.7 921.1 698.3 2,834.0 572.7 419.3 214.4 227.2 1,433.5 6.7 8.5 10.2 8.4 8.5 7.9 6.3 3.6 3.7 5.5
Mexico 504.1 568.9 716.3 589.2 2,378.6 605.5 573.0 594.0 495.9 2,268.3 6.6 6.9 7.9 7.1 7.1 8.4 8.6 9.8 8.2 8.7
Canada 511.2 564.5 601.9 662.0 2,339.6 565.7 550.0 449.5 413.2 1,978.4 6.7 6.8 6.6 8.0 7.0 7.8 8.2 7.4 6.8 7.6
United Kingdom 248.6 315.5 273.7 258.4 1,096.3 246.8 244.0 191.3 148.5 830.6 3.3 3.8 3.0 3.1 3.3 3.4 3.7 3.2 2.4 3.2
Ireland 203.7 218.1 209.3 207.3 838.4 199.7 243.0 153.2 89.4 685.3 2.7 2.6 2.3 2.5 2.5 2.8 3.6 2.5 1.5 2.6
Costa Rica 291.2 293.9 166.1 80.5 831.8 23.1 27.3 20.5 33.8 104.7 3.8 3.5 1.8 1.0 2.5 0.3 0.4 0.3 0.6 0.4
Philippines 188.5 190.7 185.1 174.2 738.5 138.4 117.4 81.2 77.2 414.2 2.5 2.3 2.0 2.1 2.2 1.9 1.8 1.3 1.3 1.6
Germany 84.6 78.2 89.2 79.0 331.1 69.3 54.1 60.4 48.1 231.9 1.1 0.9 1.0 1.0 1.0 1.0 0.8 1.0 0.8 0.9
France 50.0 44.0 78.5 128.3 300.7 44.8 25.9 24.1 27.7 122.5 0.7 0.5 0.9 1.5 0.9 0.6 0.4 0.4 0.5 0.5
Italy 64.0 49.5 67.6 74.0 255.1 87.6 57.6 27.7 45.7 218.6 0.8 0.6 0.7 0.9 0.8 1.2 0.9 0.5 0.8 0.8
Other 248.4 240.4 251.0 272.7 1,012.5 251.4 252.9 235.9 295.9 1,036.1 3.2 2.9 2.8 3.3 3.0 3.5 3.8 3.9 4.9 4.0
---Total 7,646.50 8,284.20 9,064.50 8,303.40 33,298.60 7,224.00 6,667.90 6,036.50 6,071.00 25,999.40 3 3.1 3.2 3 3.1 2.8 2.6 2.4 2.4 2.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

776 -- Thermionic, Cold Cathode and Photocathode Valves -- Indonesian Export Ranking 11

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (18) 60.0 68.2 78.3 74.1 280.7 67.2 50.4 40.4 43.4 201.4 0.5 0.6 0.6 0.6 0.6 0.6 0.6 0.6 0.7 0.6
Japan 2,121.7 2,061.1 2,340.5 2,268.1 8,791.4 1,882.9 1,247.3 958.0 853.0 4,941.3 19.3 17.5 17.3 17.6 17.9 17.5 16.0 14.7 13.7 15.8
Korea 1,703.2 1,856.5 2,098.5 1,906.9 7,565.0 1,428.3 806.9 641.8 658.5 3,535.5 15.5 15.8 15.5 14.8 15.4 13.3 10.3 9.9 10.5 11.3
Malaysia 1,392.1 1,519.1 1,799.1 1,645.3 6,355.6 1,316.9 1,165.5 994.0 1,085.8 4,562.1 12.7 12.9 13.3 12.8 12.9 12.2 14.9 15.3 17.4 14.6
Philippines 1,241.7 1,256.4 1,636.7 1,398.8 5,533.5 1,186.2 788.0 820.8 756.3 3,551.2 11.3 10.7 12.1 10.9 11.3 11.0 10.1 12.6 12.1 11.3
Taiwan 1,056.0 1,261.9 1,420.8 1,436.8 5,175.5 1,155.9 871.2 727.0 690.4 3,444.6 9.6 10.7 10.5 11.1 10.5 10.7 11.1 11.2 11.0 11.0
Singapore 705.9 779.9 929.0 930.1 3,345.0 702.5 435.2 317.0 311.6 1,766.4 6.4 6.6 6.8 7.2 6.8 6.5 5.6 4.9 5.0 5.6
Canada 480.7 465.2 568.3 619.4 2,133.7 710.7 511.2 346.3 210.5 1,778.7 4.4 4.0 4.2 4.8 4.3 6.6 6.5 5.3 3.4 5.7
Mexico 389.2 428.4 513.2 495.3 1,826.0 450.9 388.5 287.4 299.0 1,425.7 3.5 3.6 3.8 3.8 3.7 4.2 5.0 4.4 4.8 4.5
Thailand 326.7 343.3 377.5 367.8 1,415.3 310.7 191.9 167.7 166.4 836.7 3.0 2.9 2.8 2.9 2.9 2.9 2.5 2.6 2.7 2.7
Hong Kong 269.9 299.7 288.8 321.3 1,179.7 231.9 159.3 121.1 120.6 632.8 2.5 2.6 2.1 2.5 2.4 2.2 2.0 1.9 1.9 2.0
Germany 217.1 196.7 214.9 214.6 843.3 235.3 263.1 249.7 208.9 957.0 2.0 1.7 1.6 1.7 1.7 2.2 3.4 3.8 3.3 3.1
China 173.9 189.1 229.5 188.7 781.1 193.4 176.6 137.6 164.0 671.6 1.6 1.6 1.7 1.5 1.6 1.8 2.3 2.1 2.6 2.1
France 170.1 184.4 148.5 148.1 651.1 140.9 165.1 162.8 140.9 609.7 1.6 1.6 1.1 1.1 1.3 1.3 2.1 2.5 2.3 1.9
United Kingdom 120.2 125.5 147.4 131.2 524.4 106.8 83.5 66.6 78.1 335.0 1.1 1.1 1.1 1.0 1.1 1.0 1.1 1.0 1.2 1.1
Israel 47.7 182.6 187.5 84.1 501.8 83.6 55.3 36.3 71.2 246.4 0.4 1.6 1.4 0.7 1.0 0.8 0.7 0.6 1.1 0.8
Other 490.4 533.3 587.3 657.9 2,268.8 569.0 455.7 440.1 390.4 1,855.2 4.5 4.5 4.3 5.1 4.6 5.3 5.8 6.8 6.2 5.9
---Total 10,966.50 11,751.30 13,565.80 12,888.30 49,171.90 10,772.90 7,814.70 6,514.50 6,249.20 31,351.30 4.3 4.4 4.8 4.6 4.5 4.1 3.1 2.6 2.5 3.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

634 -- Veneers, Plywood and Particle Board -- Indonesian Export Ranking 12

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (2) 68.2 60.4 58.4 53.7 240.7 44.0 50.1 50.7 53.8 198.5 7.4 6.3 6.9 7.0 6.9 5.9 5.5 5.8 7.1 6.0
Canada 632.7 661.0 531.5 487.0 2,312.2 483.8 590.8 567.1 465.1 2,106.7 68.3 69.1 63.1 63.8 66.3 64.6 64.6 64.4 61.7 63.9
Brazil 37.9 34.1 37.3 43.9 153.2 36.3 37.8 42.7 33.6 150.3 4.1 3.6 4.4 5.7 4.4 4.8 4.1 4.9 4.5 4.6
Malaysia 34.5 30.7 30.1 19.7 115.0 25.7 27.9 23.9 26.3 103.7 3.7 3.2 3.6 2.6 3.3 3.4 3.1 2.7 3.5 3.1
Germany 18.7 24.9 29.0 33.3 106.0 37.4 47.9 38.9 28.4 152.6 2.0 2.6 3.4 4.4 3.0 5.0 5.2 4.4 3.8 4.6
Russia 19.5 26.1 24.4 18.9 88.9 20.2 28.0 27.6 28.1 103.9 2.1 2.7 2.9 2.5 2.5 2.7 3.1 3.1 3.7 3.2
Chile 16.7 18.1 15.7 13.0 63.5 15.9 22.2 22.5 19.2 79.8 1.8 1.9 1.9 1.7 1.8 2.1 2.4 2.6 2.6 2.4
Mexico 10.2 11.6 10.4 8.7 40.8 6.8 7.6 7.2 5.8 27.5 1.1 1.2 1.2 1.1 1.2 0.9 0.8 0.8 0.8 0.8
Italy 5.0 5.9 20.9 6.0 37.8 5.4 5.6 5.6 5.7 22.2 0.5 0.6 2.5 0.8 1.1 0.7 0.6 0.6 0.8 0.7
China 8.2 8.2 8.9 9.9 35.3 11.6 13.6 14.2 15.1 54.5 0.9 0.9 1.1 1.3 1.0 1.6 1.5 1.6 2.0 1.7
France 2.5 3.6 17.3 9.0 32.4 5.6 5.6 6.5 2.9 20.5 0.3 0.4 2.1 1.2 0.9 0.7 0.6 0.7 0.4 0.6
Sweden 4.7 8.3 7.6 7.7 28.3 4.7 4.0 3.8 6.1 18.5 0.5 0.9 0.9 1.0 0.8 0.6 0.4 0.4 0.8 0.6
Austria 15.3 6.6 0.8 1.0 23.7 2.8 2.2 6.7 6.6 18.4 1.7 0.7 0.1 0.1 0.7 0.4 0.2 0.8 0.9 0.6
Finland 6.1 6.2 3.8 5.9 22.0 6.3 5.2 5.5 6.7 23.7 0.7 0.6 0.4 0.8 0.6 0.8 0.6 0.6 0.9 0.7
Ghana 3.6 4.5 3.7 4.6 16.3 4.8 5.7 5.2 4.2 19.9 0.4 0.5 0.4 0.6 0.5 0.6 0.6 0.6 0.6 0.6
Other 41.8 46.6 42.8 41.5 172.6 37.4 59.7 51.6 46.2 194.9 4.5 4.9 5.1 5.4 4.9 5.0 6.5 5.9 6.1 5.9
---Total 925.7 956.9 842.5 763.7 3,488.8 748.6 913.9 879.9 753.6 3,295.9 0.4 0.4 0.3 0.3 0.3 0.3 0.4 0.4 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

831 -- Trunks, Suitcases, Vanity Cases, and Briefcases -- Indonesian Export Ranking 13

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (5) 32.7 49.1 42.2 37.6 161.6 40.8 63.4 44.7 36.0 184.9 3.4 4.4 3.6 3.3 3.7 3.9 5.4 3.9 3.6 4.3
China 462.3 567.5 612.5 571.9 2,214.1 496.6 572.4 606.8 536.0 2,211.9 48.4 50.6 51.6 50.3 50.3 48.1 49.2 53.3 54.2 51.1
Thailand 70.3 81.1 87.8 96.5 335.7 84.4 98.0 97.9 68.7 349.0 7.4 7.2 7.4 8.5 7.6 8.2 8.4 8.6 6.9 8.1
Philippines 65.5 77.2 76.4 72.9 291.9 73.7 89.2 67.6 52.8 283.3 6.9 6.9 6.4 6.4 6.6 7.1 7.7 5.9 5.3 6.5
Italy 63.0 53.5 72.8 73.8 263.1 79.3 62.8 69.6 67.8 279.5 6.6 4.8 6.1 6.5 6.0 7.7 5.4 6.1 6.8 6.5
Mexico 36.8 40.0 36.2 32.2 145.2 29.5 27.6 23.8 23.9 104.8 3.9 3.6 3.0 2.8 3.3 2.9 2.4 2.1 2.4 2.4
Korea 35.4 36.1 37.9 33.6 143.0 27.0 29.5 27.9 21.8 106.2 3.7 3.2 3.2 3.0 3.3 2.6 2.5 2.5 2.2 2.5
Taiwan 28.4 39.5 34.8 35.7 138.4 29.4 44.2 31.0 25.3 129.8 3.0 3.5 2.9 3.1 3.1 2.8 3.8 2.7 2.6 3.0
France 31.5 34.2 27.8 33.3 126.9 37.2 34.8 37.1 31.3 140.4 3.3 3.1 2.3 2.9 2.9 3.6 3.0 3.3 3.2 3.2
India 23.4 28.6 33.4 33.1 118.5 22.3 26.3 27.8 30.7 107.0 2.5 2.5 2.8 2.9 2.7 2.2 2.3 2.4 3.1 2.5
Sri Lanka 26.7 26.6 31.0 22.2 106.6 27.8 27.5 26.0 18.9 100.1 2.8 2.4 2.6 2.0 2.4 2.7 2.4 2.3 1.9 2.3
Hong Kong 12.8 16.9 18.3 11.4 59.4 11.1 13.0 11.7 10.2 46.1 1.3 1.5 1.5 1.0 1.3 1.1 1.1 1.0 1.0 1.1
Canada 10.6 10.4 10.4 11.0 42.5 10.1 10.9 9.7 8.5 39.3 1.1 0.9 0.9 1.0 1.0 1.0 0.9 0.9 0.9 0.9
Dominican Rep 5.8 8.3 7.9 7.5 29.5 5.5 6.7 6.4 4.0 22.6 0.6 0.7 0.7 0.7 0.7 0.5 0.6 0.6 0.4 0.5
Colombia 6.0 6.4 6.5 8.3 27.3 6.4 5.6 6.1 5.6 23.7 0.6 0.6 0.6 0.7 0.6 0.6 0.5 0.5 0.6 0.5
Other 43.1 46.6 51.3 56.3 197.2 51.4 52.7 44.5 48.3 197.0 4.5 4.2 4.3 4.9 4.5 5.0 4.5 3.9 4.9 4.6
---Total 954.4 1,121.9 1,187.3 1,137.3 4,400.9 1,032.7 1,164.6 1,138.7 989.7 4,325.7 0.4 0.4 0.4 0.4 0.4 0.4 0.5 0.5 0.4 0.4

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

894 -- Toys And Sporting Goods -- Indonesian Export Ranking 14

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (9) 46.1 51.5 51.2 59.1 208.0 47.3 46.5 42.2 48.1 184.1 1.3 1.3 0.8 0.9 1.0 1.2 1.1 0.6 0.8 0.9
China 2,075.2 2,571.6 4,497.3 3,778.4 12,922.5 2,173.3 2,419.7 4,545.0 3,528.7 12,666.7 58.2 63.7 73.5 60.1 64.6 55.5 56.2 67.7 59.1 60.6
Japan 447.8 328.5 342.3 1,262.7 2,381.3 719.0 795.5 943.9 1,008.1 3,466.5 12.6 8.1 5.6 20.1 11.9 18.4 18.5 14.1 16.9 16.6
Taiwan 162.1 193.1 241.2 221.3 817.6 175.2 171.2 187.2 187.1 720.7 4.5 4.8 3.9 3.5 4.1 4.5 4.0 2.8 3.1 3.4
Mexico 181.5 160.8 166.7 158.2 667.2 139.3 168.2 191.6 281.3 780.4 5.1 4.0 2.7 2.5 3.3 3.6 3.9 2.9 4.7 3.7
Canada 157.3 158.4 128.4 172.6 616.6 151.5 142.0 115.3 150.1 558.9 4.4 3.9 2.1 2.7 3.1 3.9 3.3 1.7 2.5 2.7
Thailand 56.3 75.8 87.9 77.1 297.1 69.8 77.3 81.8 70.2 299.1 1.6 1.9 1.4 1.2 1.5 1.8 1.8 1.2 1.2 1.4
Hong Kong 41.7 55.5 94.1 78.2 269.5 46.5 51.1 65.5 64.7 227.8 1.2 1.4 1.5 1.2 1.3 1.2 1.2 1.0 1.1 1.1
Korea 64.1 60.5 60.0 66.6 251.2 66.8 64.0 61.9 55.0 247.7 1.8 1.5 1.0 1.1 1.3 1.7 1.5 0.9 0.9 1.2
Germany 34.1 42.2 52.9 40.1 169.4 24.6 41.9 54.8 44.1 165.4 1.0 1.0 0.9 0.6 0.8 0.6 1.0 0.8 0.7 0.8
Italy 39.8 45.7 42.9 39.0 167.4 45.2 41.6 47.1 34.2 168.1 1.1 1.1 0.7 0.6 0.8 1.2 1.0 0.7 0.6 0.8
Malaysia 31.4 33.7 45.9 49.6 160.6 31.5 28.9 46.5 63.7 170.6 0.9 0.8 0.8 0.8 0.8 0.8 0.7 0.7 1.1 0.8
United Kingdom 24.6 31.3 30.5 34.6 121.0 25.2 30.7 26.0 24.6 106.4 0.7 0.8 0.5 0.6 0.6 0.6 0.7 0.4 0.4 0.5
Philippines 22.7 23.9 35.2 36.2 117.9 22.4 19.3 35.2 31.1 108.0 0.6 0.6 0.6 0.6 0.6 0.6 0.4 0.5 0.5 0.5
France 13.6 20.2 34.5 28.8 97.1 13.8 19.5 34.4 21.2 88.9 0.4 0.5 0.6 0.5 0.5 0.4 0.5 0.5 0.4 0.4
Other 166.4 187.6 208.1 180.8 743.0 161.2 187.2 234.1 354.9 937.4 4.7 4.6 3.4 2.9 3.7 4.1 4.3 3.5 5.9 4.5
---Total 3,564.7 4,040.1 6,119.1 6,283.5 20,007.4 3,912.7 4,304.4 6,712.3 5,967.2 20,896.6 1.4 1.5 2.2 2.2 1.8 1.5 1.7 2.7 2.4 2.0

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

072 -- Cocoa -- Indonesian Export Ranking 15

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (2) 41.0 15.8 50.4 34.6 141.8 23.5 18.3 67.9 64.4 174.1 14.5 9.0 31.0 25.6 18.8 10.6 14.1 38.7 26.6 22.6
Cote d'Ivoire 144.7 55.4 12.7 25.9 238.7 110.5 7.2 6.9 94.6 219.2 51.2 31.5 7.8 19.1 31.6 49.6 5.5 4.0 39.0 28.4
Netherlands 17.3 16.8 17.5 18.8 70.4 21.7 19.7 25.6 24.1 91.1 6.1 9.6 10.8 13.9 9.3 9.7 15.1 14.6 9.9 11.8
Ghana 9.7 27.1 29.3 1.8 67.9 16.4 13.7 10.4 13.9 54.5 3.4 15.4 18.0 1.4 9.0 7.4 10.6 5.9 5.7 7.1
Malaysia 12.7 8.7 10.7 11.1 43.1 10.4 12.3 15.0 9.4 47.1 4.5 4.9 6.6 8.2 5.7 4.7 9.4 8.6 3.9 6.1
Brazil 10.3 7.4 8.5 8.0 34.2 10.6 7.3 10.0 6.3 34.2 3.6 4.2 5.2 5.9 4.5 4.8 5.6 5.7 2.6 4.4
Ecuador 7.5 9.1 7.5 8.4 32.5 6.3 10.4 6.8 7.8 31.3 2.7 5.2 4.6 6.2 4.3 2.8 8.0 3.9 3.2 4.1
Singapore 10.1 3.6 1.3 4.1 19.1 1.5 2.5 4.8 1.7 10.4 3.6 2.1 0.8 3.0 2.5 0.7 1.9 2.7 0.7 1.4
China 5.4 4.8 3.2 3.8 17.3 2.7 4.0 2.2 1.8 10.7 1.9 2.7 2.0 2.8 2.3 1.2 3.1 1.2 0.8 1.4
Dominican Rep 2.8 7.6 4.1 0.9 15.4 3.2 14.6 7.5 2.9 28.2 1.0 4.3 2.5 0.7 2.0 1.4 11.2 4.3 1.2 3.7
Canada 3.0 3.9 3.5 3.0 13.4 2.8 3.8 3.5 3.3 13.4 1.1 2.2 2.2 2.2 1.8 1.2 2.9 2.0 1.4 1.7
United Kingdom 3.0 3.9 3.0 3.4 13.3 2.6 1.0 1.1 3.6 8.4 1.0 2.2 1.9 2.5 1.8 1.2 0.8 0.7 1.5 1.1
Peru 2.0 2.5 2.7 1.3 8.5 0.8 2.2 1.1 0.6 4.7 0.7 1.4 1.7 0.9 1.1 0.4 1.7 0.6 0.2 0.6
Papua New Guin 4.8 0.9 1.3 1.3 8.4 2.1 3.6 4.6 2.0 12.3 1.7 0.5 0.8 1.0 1.1 0.9 2.8 2.6 0.8 1.6
France 0.6 0.8 0.6 2.3 4.2 0.9 0.8 0.8 0.9 3.5 0.2 0.4 0.3 1.7 0.6 0.4 0.6 0.4 0.4 0.5
Other 7.7 7.3 6.2 6.6 27.7 6.7 8.6 7.1 5.3 27.7 2.7 4.1 3.8 4.9 3.7 3.0 6.6 4.1 2.2 3.6
---Total 282.5 175.7 162.5 135.3 756.1 222.8 130.1 175.3 242.6 770.7 0.1 0.1 0.1 0.0 0.1 0.1 0.1 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

036 -- Crustacean -- Indonesian Export Ranking 16

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (8) 41.4 43.5 67.8 33.3 186.1 37.2 44.1 43.5 29.9 154.8 4.8 4.0 4.3 2.5 3.8 4.0 4.1 3.2 2.2 3.3
Thailand 177.3 184.4 350.7 261.4 973.7 210.6 159.4 226.2 227.5 823.7 20.7 17.0 22.4 19.4 20.0 22.6 14.9 16.8 16.7 17.5
Canada 107.4 262.7 271.2 182.4 823.7 108.2 296.6 279.7 170.5 855.1 12.5 24.2 17.3 13.5 17.0 11.6 27.6 20.8 12.5 18.1
Mexico 52.9 17.6 122.8 251.5 444.8 53.2 13.0 91.3 253.7 411.1 6.2 1.6 7.8 18.7 9.2 5.7 1.2 6.8 18.6 8.7
India 43.3 55.1 100.0 52.8 251.2 61.2 45.6 80.8 78.4 266.1 5.1 5.1 6.4 3.9 5.2 6.6 4.3 6.0 5.7 5.6
China 35.7 36.4 75.8 82.6 230.5 53.6 41.2 88.0 88.3 271.0 4.2 3.4 4.8 6.1 4.7 5.8 3.8 6.5 6.5 5.8
Ecuador 47.5 66.2 45.2 35.0 194.0 56.8 89.0 42.9 31.9 220.6 5.5 6.1 2.9 2.6 4.0 6.1 8.3 3.2 2.3 4.7
Vietnam 15.8 49.2 83.7 44.6 193.2 34.0 69.9 109.4 100.9 314.2 1.8 4.5 5.3 3.3 4.0 3.7 6.5 8.1 7.4 6.7
Russia 57.8 22.7 23.3 56.0 159.8 40.9 14.9 54.7 54.9 165.4 6.8 2.1 1.5 4.2 3.3 4.4 1.4 4.1 4.0 3.5
Venezuela 24.6 58.0 45.1 26.5 154.1 30.0 31.4 22.4 14.8 98.6 2.9 5.3 2.9 2.0 3.2 3.2 2.9 1.7 1.1 2.1
Bangladesh 19.7 22.0 78.9 25.0 145.6 10.6 15.1 33.7 33.0 92.4 2.3 2.0 5.0 1.9 3.0 1.1 1.4 2.5 2.4 2.0
Honduras 15.5 13.0 34.9 56.7 120.0 18.9 18.2 31.0 42.3 110.4 1.8 1.2 2.2 4.2 2.5 2.0 1.7 2.3 3.1 2.3
Brazil 12.1 36.1 36.3 27.6 112.1 22.0 33.4 38.1 33.6 127.1 1.4 3.3 2.3 2.0 2.3 2.4 3.1 2.8 2.5 2.7
Nicaragua 26.0 21.0 27.3 24.3 98.7 19.5 14.7 18.6 19.1 71.9 3.0 1.9 1.7 1.8 2.0 2.1 1.4 1.4 1.4 1.5
Australia 19.1 29.5 12.7 5.1 66.4 16.5 15.8 9.2 7.6 49.0 2.2 2.7 0.8 0.4 1.4 1.8 1.5 0.7 0.6 1.0
Other 159.8 168.8 193.4 182.5 704.4 157.8 170.8 174.1 177.8 680.5 18.7 15.5 12.3 13.5 14.5 17.0 15.9 13.0 13.0 14.4
---Total 855.9 1,086.2 1,568.9 1,347.4 4,858.5 931.1 1,073.1 1,343.6 1,364.2 4,711.9 0.3 0.4 0.6 0.5 0.4 0.4 0.4 0.5 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

848 -- Apparel & Accessories Except Textile; Headgear -- Indonesian Export Ranking 17

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (10) 16.0 30.9 42.7 41.9 131.4 26.0 34.7 48.5 31.8 141.0 1.9 2.7 2.5 3.0 2.6 2.7 2.9 2.7 2.4 2.7
China 276.8 499.6 847.6 656.7 2,280.7 338.2 548.5 943.1 606.9 2,436.6 32.6 44.3 50.0 46.4 44.8 34.8 45.6 52.3 45.2 45.8
Malaysia 133.4 127.2 119.1 118.1 497.8 119.0 114.2 119.1 119.7 472.0 15.7 11.3 7.0 8.3 9.8 12.3 9.5 6.6 8.9 8.9
Thailand 72.9 62.4 83.5 76.6 295.4 70.7 68.3 87.1 85.9 312.1 8.6 5.5 4.9 5.4 5.8 7.3 5.7 4.8 6.4 5.9
Taiwan 49.8 51.6 58.2 52.1 211.7 51.5 51.8 59.6 47.5 210.5 5.9 4.6 3.4 3.7 4.2 5.3 4.3 3.3 3.5 4.0
Italy 37.4 35.4 74.3 55.7 202.8 52.3 40.3 83.0 56.9 232.6 4.4 3.1 4.4 3.9 4.0 5.4 3.4 4.6 4.2 4.4
Korea 35.4 45.4 70.4 49.5 200.8 38.6 41.9 61.1 45.2 186.7 4.2 4.0 4.2 3.5 3.9 4.0 3.5 3.4 3.4 3.5
Bangladesh 39.2 45.2 46.6 44.7 175.6 49.1 48.1 38.0 37.9 173.1 4.6 4.0 2.7 3.2 3.5 5.1 4.0 2.1 2.8 3.3
Canada 28.6 29.9 47.2 61.1 166.8 32.6 33.2 52.3 74.0 192.2 3.4 2.6 2.8 4.3 3.3 3.4 2.8 2.9 5.5 3.6
India 14.0 26.7 65.7 43.3 149.7 12.4 32.1 70.8 37.4 152.7 1.7 2.4 3.9 3.1 2.9 1.3 2.7 3.9 2.8 2.9
Mexico 24.3 31.6 27.9 29.0 112.8 25.9 27.8 24.8 22.5 100.9 2.9 2.8 1.6 2.0 2.2 2.7 2.3 1.4 1.7 1.9
Hong Kong 15.4 21.5 30.3 27.1 94.3 22.7 28.9 31.4 23.2 106.2 1.8 1.9 1.8 1.9 1.9 2.3 2.4 1.7 1.7 2.0
Pakistan 14.3 15.1 27.0 30.7 87.1 19.5 16.8 23.8 26.2 86.3 1.7 1.3 1.6 2.2 1.7 2.0 1.4 1.3 2.0 1.6
Dominican Rep 13.7 15.8 17.1 13.6 60.2 14.2 15.2 13.3 13.4 56.0 1.6 1.4 1.0 1.0 1.2 1.5 1.3 0.7 1.0 1.1
Philippines 9.6 11.8 17.9 12.3 51.6 9.1 8.9 16.0 9.4 43.4 1.1 1.0 1.1 0.9 1.0 0.9 0.7 0.9 0.7 0.8
Other 69.1 78.0 118.4 104.5 370.0 88.8 92.0 129.9 104.3 415.0 8.1 6.9 7.0 7.4 7.3 9.2 7.6 7.2 7.8 7.8
---Total 849.8 1,128.1 1,694.0 1,416.9 5,088.7 970.4 1,202.9 1,801.8 1,342.1 5,317.2 0.3 0.4 0.6 0.5 0.5 0.4 0.5 0.7 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

037 -- Fish, Crustaceans and Molluscs -- Indonesian Export Ranking 18

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (3) 28.0 19.2 25.1 26.6 98.9 39.0 30.8 35.9 32.8 138.5 7.4 5.7 5.4 4.5 5.6 10.3 8.0 6.8 5.9 7.5
Thailand 165.8 113.8 204.0 309.6 793.1 165.1 132.8 198.9 240.5 737.3 43.8 34.0 43.9 52.2 44.8 43.5 34.6 37.5 43.1 39.8
Canada 45.0 81.3 94.9 75.1 296.3 35.5 77.8 89.4 65.6 268.3 11.9 24.3 20.4 12.7 16.7 9.4 20.3 16.9 11.8 14.5
Ecuador 27.1 26.0 11.5 21.3 85.9 15.4 17.5 28.0 31.0 91.9 7.1 7.8 2.5 3.6 4.8 4.1 4.6 5.3 5.6 5.0
Philippines 24.9 11.3 14.6 11.2 62.0 16.8 15.7 17.5 13.8 63.9 6.6 3.4 3.1 1.9 3.5 4.4 4.1 3.3 2.5 3.4
China 13.2 8.9 14.3 22.4 58.8 11.5 15.2 36.6 43.9 107.3 3.5 2.7 3.1 3.8 3.3 3.0 4.0 6.9 7.9 5.8
Vietnam 1.4 8.0 23.0 25.3 57.7 12.3 15.3 34.0 31.4 93.0 0.4 2.4 5.0 4.3 3.3 3.2 4.0 6.4 5.6 5.0
Korea 7.9 8.0 10.1 12.2 38.2 10.3 8.8 10.9 11.4 41.3 2.1 2.4 2.2 2.1 2.2 2.7 2.3 2.1 2.0 2.2
Japan 6.6 6.9 6.8 9.5 29.8 7.3 6.0 7.2 8.8 29.3 1.7 2.1 1.5 1.6 1.7 1.9 1.6 1.4 1.6 1.6
Mexico 6.7 5.2 8.4 7.7 28.0 6.4 5.9 10.2 7.9 30.4 1.8 1.6 1.8 1.3 1.6 1.7 1.5 1.9 1.4 1.6
Morocco 5.3 4.6 6.8 5.9 22.7 6.5 4.4 4.4 5.6 20.9 1.4 1.4 1.5 1.0 1.3 1.7 1.1 0.8 1.0 1.1
Chile 4.9 4.3 5.2 4.6 19.1 3.8 2.1 4.1 4.0 14.0 1.3 1.3 1.1 0.8 1.1 1.0 0.6 0.8 0.7 0.8
Venezuela 0.8 4.0 5.8 8.4 19.0 4.6 4.0 3.3 2.7 14.6 0.2 1.2 1.2 1.4 1.1 1.2 1.0 0.6 0.5 0.8
Spain 5.8 3.1 3.2 3.8 15.9 4.6 3.2 3.2 3.9 15.0 1.5 0.9 0.7 0.6 0.9 1.2 0.8 0.6 0.7 0.8
Norway 3.7 3.3 3.4 5.2 15.7 2.2 3.3 2.2 2.3 9.9 1.0 1.0 0.7 0.9 0.9 0.6 0.9 0.4 0.4 0.5
Other 31.4 27.2 27.3 44.7 130.6 38.1 41.1 44.4 52.3 176.0 8.3 8.1 5.9 7.5 7.4 10.0 10.7 8.4 9.4 9.5
---Total 378.5 335.2 464.4 593.5 1,771.6 379.6 383.9 530.4 557.7 1,851.5 0.1 0.1 0.2 0.2 0.2 0.1 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

642 -- Paper & Paperboard, Cut To Size Or Shape, Article -- Indonesian Export Ranking 19

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (5) 39.5 47.6 30.0 26.9 143.9 29.3 40.7 33.1 34.7 137.9 5.0 5.3 3.2 3.0 4.1 3.5 4.3 3.4 3.7 3.7
Canada 389.6 401.5 423.8 424.1 1,639.0 431.8 428.8 448.5 450.2 1,759.3 49.1 44.4 45.3 47.7 46.5 51.5 45.1 46.5 48.5 47.8
China 106.7 162.4 179.2 150.1 598.5 109.2 159.7 178.4 154.9 602.2 13.5 18.0 19.2 16.9 17.0 13.0 16.8 18.5 16.7 16.4
Mexico 94.2 95.2 100.6 100.6 390.6 98.7 108.8 95.3 91.9 394.7 11.9 10.5 10.8 11.3 11.1 11.8 11.5 9.9 9.9 10.7
Japan 34.3 38.2 40.4 37.8 150.7 35.1 34.4 26.1 33.6 129.2 4.3 4.2 4.3 4.3 4.3 4.2 3.6 2.7 3.6 3.5
Germany 21.2 18.1 18.7 19.3 77.4 20.5 20.5 24.2 22.8 88.1 2.7 2.0 2.0 2.2 2.2 2.4 2.2 2.5 2.5 2.4
United Kingdom 14.7 17.0 14.3 17.4 63.5 12.4 16.9 16.4 18.1 63.9 1.9 1.9 1.5 2.0 1.8 1.5 1.8 1.7 1.9 1.7
Brazil 9.8 22.1 17.6 9.4 58.9 12.0 27.9 17.1 12.7 69.7 1.2 2.5 1.9 1.1 1.7 1.4 2.9 1.8 1.4 1.9
Hong Kong 10.1 14.7 15.5 11.8 52.2 11.4 12.8 13.5 11.2 48.8 1.3 1.6 1.7 1.3 1.5 1.4 1.3 1.4 1.2 1.3
France 11.8 13.2 12.8 13.9 51.7 11.3 12.7 13.5 12.7 50.3 1.5 1.5 1.4 1.6 1.5 1.4 1.3 1.4 1.4 1.4
Taiwan 7.7 10.0 9.8 9.3 36.7 7.7 9.8 7.6 7.2 32.3 1.0 1.1 1.1 1.0 1.0 0.9 1.0 0.8 0.8 0.9
Korea 8.5 10.1 8.2 7.6 34.5 6.0 8.4 10.0 8.0 32.4 1.1 1.1 0.9 0.9 1.0 0.7 0.9 1.0 0.9 0.9
Italy 5.4 6.6 8.2 8.4 28.5 7.0 7.0 9.8 8.6 32.3 0.7 0.7 0.9 0.9 0.8 0.8 0.7 1.0 0.9 0.9
Finland 5.2 4.6 5.1 7.1 22.0 5.8 5.3 5.1 8.2 24.3 0.7 0.5 0.5 0.8 0.6 0.7 0.6 0.5 0.9 0.7
Philippines 3.2 3.4 6.2 5.3 18.1 3.3 3.4 5.6 5.0 17.4 0.4 0.4 0.7 0.6 0.5 0.4 0.4 0.6 0.5 0.5
Other 31.3 39.2 45.1 39.5 155.0 37.3 52.8 59.3 48.9 198.3 3.9 4.3 4.8 4.4 4.4 4.4 5.6 6.2 5.3 5.4
---Total 793.2 903.9 935.7 888.4 3,521.2 839.0 950.0 963.5 928.6 3,681.1 0.3 0.3 0.3 0.3 0.3 0.3 0.4 0.4 0.4 0.4

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

635 -- Wood Manufactures -- Indonesian Export Ranking 20

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (5) 31.3 35.7 38.9 40.8 146.7 30.5 33.6 32.3 30.8 127.2 3.8 3.7 3.8 4.4 3.9 3.7 3.5 3.2 3.4 3.4
Canada 417.0 476.0 423.8 374.3 1,691.1 365.7 457.6 426.1 372.1 1,621.4 50.0 49.4 41.8 40.7 45.3 44.4 47.0 42.1 41.6 43.8
China 136.0 152.5 201.3 183.0 672.8 152.3 173.6 211.4 197.5 734.8 16.3 15.8 19.8 19.9 18.0 18.5 17.8 20.9 22.1 19.8
Mexico 48.5 52.0 53.9 58.5 212.9 50.7 47.8 44.8 45.2 188.6 5.8 5.4 5.3 6.4 5.7 6.2 4.9 4.4 5.1 5.1
Thailand 28.4 38.3 47.6 50.3 164.6 32.5 35.9 39.9 41.9 150.2 3.4 4.0 4.7 5.5 4.4 3.9 3.7 3.9 4.7 4.1
France 13.7 32.8 58.2 17.6 122.3 14.7 34.5 62.6 15.8 127.7 1.6 3.4 5.7 1.9 3.3 1.8 3.5 6.2 1.8 3.4
Brazil 19.5 26.4 26.1 25.6 97.6 34.9 41.1 39.9 36.4 152.3 2.3 2.7 2.6 2.8 2.6 4.2 4.2 3.9 4.1 4.1
Taiwan 21.3 21.9 28.4 24.9 96.5 17.7 19.5 19.5 17.7 74.4 2.6 2.3 2.8 2.7 2.6 2.2 2.0 1.9 2.0 2.0
Malaysia 18.2 20.2 21.7 18.8 78.8 15.2 15.2 14.3 15.1 59.7 2.2 2.1 2.1 2.0 2.1 1.8 1.6 1.4 1.7 1.6
Italy 13.9 16.1 20.2 15.8 66.0 17.7 16.4 15.8 14.8 64.7 1.7 1.7 2.0 1.7 1.8 2.2 1.7 1.6 1.7 1.7
Chile 8.8 10.6 11.8 13.1 44.2 13.9 14.8 20.6 15.7 64.9 1.1 1.1 1.2 1.4 1.2 1.7 1.5 2.0 1.8 1.8
Philippines 7.2 6.6 7.5 8.0 29.4 7.8 7.6 6.2 6.4 28.0 0.9 0.7 0.7 0.9 0.8 0.9 0.8 0.6 0.7 0.8
Spain 9.1 6.3 6.6 6.7 28.8 5.8 3.8 4.7 9.0 23.3 1.1 0.7 0.7 0.7 0.8 0.7 0.4 0.5 1.0 0.6
Sweden 6.4 7.5 5.1 7.4 26.4 5.3 6.5 5.0 6.6 23.4 0.8 0.8 0.5 0.8 0.7 0.6 0.7 0.5 0.7 0.6
India 4.5 5.0 5.5 6.1 21.0 4.6 4.5 5.2 5.1 19.3 0.5 0.5 0.5 0.7 0.6 0.6 0.5 0.5 0.6 0.5
Other 49.3 56.3 58.0 68.6 232.1 54.0 60.9 63.6 63.5 242.1 5.9 5.8 5.7 7.5 6.2 6.6 6.3 6.3 7.1 6.5
---Total 833.2 964.3 1,014.6 919.3 3,731.3 823.2 973.3 1,011.9 893.6 3,702.0 0.3 0.4 0.4 0.3 0.3 0.3 0.4 0.4 0.4 0.4

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

772 -- Electrical Apparatus For Switching Or Protecting -- Indonesian Export Ranking 21

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (21) 17.7 17.4 21.7 28.5 85.3 21.6 28.7 29.4 30.7 110.4 0.5 0.5 0.6 0.7 0.6 0.6 0.9 1.1 1.1 0.9
Mexico 861.9 945.3 962.0 932.6 3,701.8 886.1 842.5 806.8 804.8 3,340.2 25.6 25.2 24.5 23.3 24.6 25.1 27.9 29.0 28.7 27.5
Japan 591.7 634.2 647.9 694.4 2,568.3 567.8 445.6 378.5 385.1 1,777.1 17.6 16.9 16.5 17.3 17.1 16.1 14.7 13.6 13.7 14.6
Taiwan 281.4 335.8 393.9 430.4 1,441.5 316.7 219.6 193.1 191.2 920.5 8.3 9.0 10.0 10.7 9.6 9.0 7.3 6.9 6.8 7.6
Canada 296.1 331.9 320.5 321.0 1,269.5 317.2 303.7 264.8 264.2 1,150.0 8.8 8.9 8.2 8.0 8.4 9.0 10.1 9.5 9.4 9.5
China 224.0 288.0 345.7 353.2 1,210.8 280.0 234.2 244.2 263.3 1,021.7 6.6 7.7 8.8 8.8 8.0 7.9 7.8 8.8 9.4 8.4
Germany 231.9 246.6 250.3 241.5 970.3 221.5 190.4 183.6 174.2 769.7 6.9 6.6 6.4 6.0 6.4 6.3 6.3 6.6 6.2 6.3
United Kingdom 101.0 115.6 129.4 104.2 450.2 94.9 110.6 91.0 84.2 380.7 3.0 3.1 3.3 2.6 3.0 2.7 3.7 3.3 3.0 3.1
France 82.2 95.2 89.6 93.4 360.4 106.5 76.1 61.4 60.8 304.8 2.4 2.5 2.3 2.3 2.4 3.0 2.5 2.2 2.2 2.5
Korea 68.4 79.1 99.2 105.4 352.2 85.7 61.2 56.2 62.6 265.6 2.0 2.1 2.5 2.6 2.3 2.4 2.0 2.0 2.2 2.2
Singapore 60.3 73.2 78.3 80.3 292.0 63.7 51.2 57.1 56.0 228.0 1.8 2.0 2.0 2.0 1.9 1.8 1.7 2.1 2.0 1.9
Malaysia 57.4 62.9 70.2 84.8 275.2 58.5 38.4 33.9 36.0 166.8 1.7 1.7 1.8 2.1 1.8 1.7 1.3 1.2 1.3 1.4
Switzerland 66.9 71.7 60.0 65.1 263.8 65.3 57.3 50.6 55.2 228.4 2.0 1.9 1.5 1.6 1.8 1.9 1.9 1.8 2.0 1.9
Dominican Rep 54.6 50.1 50.2 50.1 204.9 42.2 45.4 44.2 42.9 174.8 1.6 1.3 1.3 1.2 1.4 1.2 1.5 1.6 1.5 1.4
Hong Kong 44.5 46.2 47.2 48.6 186.5 42.3 30.6 24.1 25.3 122.3 1.3 1.2 1.2 1.2 1.2 1.2 1.0 0.9 0.9 1.0
Israel 31.3 31.6 41.7 44.7 149.3 43.6 21.8 13.3 16.1 94.8 0.9 0.8 1.1 1.1 1.0 1.2 0.7 0.5 0.6 0.8
Other 299.7 320.2 313.7 332.1 1,265.6 313.1 264.9 251.7 251.2 1,081.0 8.9 8.5 8.0 8.3 8.4 8.9 8.8 9.0 9.0 8.9
---Total 3,370.90 3,744.90 3,921.40 4,010.20 15,047.40 3,526.80 3,022.20 2,784.10 2,803.90 12,136.90 1.3 1.4 1.4 1.4 1.4 1.4 1.2 1.1 1.1 1.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

075 -- Spices -- Indonesian Export Ranking 22

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (1) 16.1 18.0 58.8 39.3 132.1 27.2 23.2 30.4 25.6 106.5 14.5 14.4 38.7 29.6 25.4 22.4 17.1 26.1 23.0 21.9
India 28.1 30.5 21.1 11.8 91.6 13.7 23.6 13.2 9.1 59.5 25.4 24.5 13.9 8.9 17.6 11.3 17.3 11.3 8.1 12.3
Brazil 11.6 4.4 5.9 18.8 40.7 12.7 4.3 1.9 16.6 35.4 10.4 3.5 3.9 14.2 7.8 10.4 3.1 1.6 14.9 7.3
Madagascar 6.1 5.3 7.0 12.2 30.6 25.0 27.8 23.0 2.4 78.1 5.5 4.2 4.6 9.2 5.9 20.6 20.4 19.7 2.1 16.1
Mexico 6.7 7.1 7.3 8.7 29.9 6.9 7.5 6.6 7.4 28.5 6.1 5.7 4.8 6.6 5.7 5.7 5.5 5.7 6.7 5.9
China 7.7 8.2 4.1 6.1 26.0 7.3 7.0 5.2 8.5 28.0 6.9 6.5 2.7 4.6 5.0 6.0 5.1 4.5 7.7 5.8
Malaysia 1.9 8.9 11.9 1.0 23.6 0.7 4.6 3.0 0.4 8.6 1.7 7.1 7.8 0.8 4.5 0.5 3.4 2.6 0.3 1.8
Vietnam 2.0 11.7 3.9 0.9 18.6 0.9 7.4 3.2 0.6 12.1 1.8 9.4 2.6 0.7 3.6 0.7 5.4 2.7 0.6 2.5
Spain 4.4 3.6 4.4 5.1 17.6 3.8 4.1 3.5 4.5 15.9 4.0 2.9 2.9 3.9 3.4 3.1 3.0 3.0 4.1 3.3
Turkey 4.4 4.3 3.6 5.0 17.2 4.1 4.3 4.0 4.4 16.8 3.9 3.4 2.4 3.8 3.3 3.4 3.2 3.4 3.9 3.5
Chile 1.8 4.9 5.2 1.4 13.3 0.2 4.4 3.6 2.4 10.6 1.7 3.9 3.4 1.0 2.6 0.2 3.3 3.1 2.1 2.2
Syria 1.8 1.2 1.1 3.4 7.5 0.9 0.3 2.4 3.0 6.6 1.6 1.0 0.7 2.6 1.4 0.7 0.2 2.0 2.7 1.4
Sri Lanka 2.2 2.3 1.8 1.2 7.4 1.7 0.9 1.4 1.8 5.9 2.0 1.8 1.2 0.9 1.4 1.4 0.7 1.2 1.6 1.2
Israel 2.0 1.7 1.6 1.3 6.6 1.1 1.0 0.9 0.7 3.7 1.8 1.3 1.1 1.0 1.3 0.9 0.7 0.7 0.7 0.8
Canada 1.0 1.0 1.2 1.5 4.8 1.3 0.9 1.3 1.9 5.5 0.9 0.8 0.8 1.1 0.9 1.1 0.7 1.1 1.7 1.1
Other 12.8 11.9 12.9 15.0 52.7 14.0 14.9 13.1 21.9 63.9 11.6 9.5 8.5 11.3 10.1 11.5 10.9 11.2 19.7 13.2
---Total 110.6 124.8 151.8 132.9 520.2 121.6 136.2 116.5 111.3 485.5 0.0 0.0 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

778 -- Electrical Machinery And Apparatus -- Indonesian Export Ranking 23

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (14) 30.1 36.3 46.1 46.6 159.1 25.5 21.5 29.1 30.0 106.2 0.8 0.9 1.0 1.0 0.9 0.7 0.6 0.8 0.8 0.7
Japan 1,074.1 1,159.1 1,218.1 1,235.7 4,686.9 1,029.6 814.2 783.3 806.6 3,433.7 28.3 27.8 27.1 27.7 27.7 27.4 23.3 21.9 21.9 23.7
Mexico 736.4 778.0 812.7 806.4 3,133.5 734.8 707.4 692.0 693.2 2,827.4 19.4 18.7 18.1 18.1 18.5 19.5 20.2 19.4 18.8 19.5
China 356.9 449.4 638.8 587.4 2,032.5 421.4 474.0 693.7 697.8 2,286.9 9.4 10.8 14.2 13.2 12.0 11.2 13.5 19.4 18.9 15.8
Canada 287.8 286.5 255.6 254.6 1,084.6 252.4 266.2 236.2 256.3 1,011.1 7.6 6.9 5.7 5.7 6.4 6.7 7.6 6.6 7.0 7.0
Taiwan 211.3 247.1 257.7 260.9 977.0 219.2 232.6 212.9 218.2 882.8 5.6 5.9 5.7 5.8 5.8 5.8 6.6 6.0 5.9 6.1
United Kingdom 167.8 177.4 195.7 192.9 733.8 149.7 155.8 141.8 151.5 598.8 4.4 4.3 4.4 4.3 4.3 4.0 4.5 4.0 4.1 4.1
Germany 144.9 168.3 170.0 168.3 651.5 164.9 160.1 159.7 162.8 647.5 3.8 4.0 3.8 3.8 3.9 4.4 4.6 4.5 4.4 4.5
Israel 90.3 137.1 165.4 156.1 548.9 108.5 59.6 40.5 47.2 255.9 2.4 3.3 3.7 3.5 3.2 2.9 1.7 1.1 1.3 1.8
Korea 110.4 123.0 130.1 139.0 502.6 101.9 98.3 92.6 100.6 393.4 2.9 3.0 2.9 3.1 3.0 2.7 2.8 2.6 2.7 2.7
Hong Kong 55.8 57.2 54.8 47.5 215.3 35.3 32.4 31.0 34.1 132.8 1.5 1.4 1.2 1.1 1.3 0.9 0.9 0.9 0.9 0.9
France 52.4 49.7 50.3 60.0 212.4 62.2 54.8 46.4 45.8 209.2 1.4 1.2 1.1 1.3 1.3 1.7 1.6 1.3 1.2 1.4
Czech Republic 53.7 58.7 53.2 46.8 212.3 33.8 19.2 14.1 22.4 89.5 1.4 1.4 1.2 1.0 1.3 0.9 0.5 0.4 0.6 0.6
Malaysia 33.4 40.6 47.2 50.6 171.7 41.2 38.5 45.4 45.1 170.2 0.9 1.0 1.1 1.1 1.0 1.1 1.1 1.3 1.2 1.2
Thailand 37.8 35.7 35.3 42.8 151.7 44.6 37.0 28.5 28.7 138.8 1.0 0.9 0.8 1.0 0.9 1.2 1.1 0.8 0.8 1.0
Other 353.5 359.7 361.0 365.9 1,440.2 337.6 327.6 324.1 342.8 1,331.9 9.3 8.6 8.0 8.2 8.5 9.0 9.4 9.1 9.3 9.2
---Total 3,796.5 4,163.9 4,492.1 4,461.4 16,913.9 3,762.6 3,499.4 3,571.3 3,683.1 14,516.3 1.5 1.5 1.6 1.6 1.6 1.4 1.4 1.4 1.5 1.4

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

764 -- Telecommunications Equipment -- Indonesian Export Ranking 24

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (21) 31.3 25.2 26.8 27.1 110.4 27.0 21.7 33.7 21.6 104.0 0.3 0.2 0.2 0.2 0.3 0.3 0.2 0.4 0.2 0.3
Canada 1,833.9 2,749.9 2,381.2 2,818.8 9,783.8 1,602.0 1,094.1 937.8 854.3 4,488.2 20.3 25.5 21.0 21.8 22.2 16.0 12.4 10.4 8.7 11.9
Mexico 1,881.6 2,144.3 2,439.6 2,600.2 9,065.7 2,468.6 2,185.7 2,098.1 2,019.8 8,772.1 20.8 19.9 21.6 20.1 20.6 24.6 24.7 23.3 20.5 23.3
Japan 1,336.5 1,360.7 1,298.5 1,254.0 5,249.7 1,006.9 927.3 712.9 770.3 3,417.3 14.8 12.6 11.5 9.7 11.9 10.0 10.5 7.9 7.8 9.1
China 900.0 1,073.3 1,217.8 1,334.2 4,525.3 959.0 1,013.8 1,243.1 1,444.9 4,660.8 10.0 10.0 10.8 10.3 10.3 9.6 11.5 13.8 14.7 12.4
Korea 705.5 680.6 855.3 1,367.0 3,608.4 1,011.1 884.4 1,148.5 1,780.9 4,824.9 7.8 6.3 7.6 10.6 8.2 10.1 10.0 12.8 18.1 12.8
Taiwan 546.6 576.1 688.5 724.0 2,535.3 550.8 498.5 516.5 431.3 1,997.1 6.0 5.3 6.1 5.6 5.8 5.5 5.6 5.7 4.4 5.3
Malaysia 352.2 518.9 650.7 720.0 2,241.8 579.5 574.4 545.9 585.3 2,285.2 3.9 4.8 5.8 5.6 5.1 5.8 6.5 6.1 6.0 6.1
Israel 220.0 263.5 282.4 337.3 1,103.2 285.5 214.8 200.7 232.0 933.0 2.4 2.4 2.5 2.6 2.5 2.8 2.4 2.2 2.4 2.5
Sweden 209.1 218.1 236.3 323.0 986.6 206.0 171.2 189.6 238.6 805.4 2.3 2.0 2.1 2.5 2.2 2.1 1.9 2.1 2.4 2.1
United Kingdom 162.4 200.7 276.0 292.7 931.9 277.8 211.8 191.4 155.5 836.4 1.8 1.9 2.4 2.3 2.1 2.8 2.4 2.1 1.6 2.2
Thailand 152.7 122.9 157.5 174.9 608.0 126.2 99.1 122.5 119.2 467.1 1.7 1.1 1.4 1.4 1.4 1.3 1.1 1.4 1.2 1.2
France 138.1 176.6 57.6 157.5 529.9 140.3 80.9 101.8 159.2 482.2 1.5 1.6 0.5 1.2 1.2 1.4 0.9 1.1 1.6 1.3
Singapore 95.6 118.7 122.8 104.4 441.6 67.2 118.3 78.5 137.6 401.6 1.1 1.1 1.1 0.8 1.0 0.7 1.3 0.9 1.4 1.1
Germany 81.8 93.0 102.8 123.3 400.9 118.8 127.6 135.9 103.8 486.1 0.9 0.9 0.9 1.0 0.9 1.2 1.4 1.5 1.1 1.3
Brazil 71.2 82.0 100.8 129.0 382.9 183.9 173.0 315.7 272.6 945.2 0.8 0.8 0.9 1.0 0.9 1.8 2.0 3.5 2.8 2.5
Other 321.0 376.5 420.2 445.2 1,563.0 421.3 453.2 413.4 504.2 1,792.1 3.6 3.5 3.7 3.4 3.5 4.2 5.1 4.6 5.1 4.8
---Total 9,039.4 10,781.1 11,315.1 12,932.8 44,068.4 10,031.8 8,849.8 8,985.8 9,831.2 37,698.7 3.6 4.0 4.0 4.6 4.1 3.8 3.5 3.6 3.9 3.7

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

899 -- Miscellaneous Manufactured Articles -- Indonesian Export Ranking 25

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (14) 26.4 23.9 22.3 23.6 96.1 26.9 24.5 22.5 23.5 97.5 2.3 2.0 1.8 1.9 2.0 2.1 1.8 1.5 1.6 1.7
China 504.9 540.7 512.0 509.3 2,066.9 546.2 560.1 533.5 536.9 2,176.8 43.8 44.4 41.3 41.6 42.8 42.8 40.7 36.4 36.5 39.0
Ireland 63.5 64.1 77.2 104.6 309.4 125.0 200.8 272.7 258.3 856.8 5.5 5.3 6.2 8.5 6.4 9.8 14.6 18.6 17.6 15.3
Mexico 73.2 70.7 74.0 72.1 289.9 81.2 78.7 85.0 98.2 343.2 6.3 5.8 6.0 5.9 6.0 6.4 5.7 5.8 6.7 6.1
Germany 43.4 45.6 46.3 43.8 179.1 47.1 43.5 55.3 54.7 200.6 3.8 3.7 3.7 3.6 3.7 3.7 3.2 3.8 3.7 3.6
Canada 39.6 37.7 46.2 43.4 166.8 40.6 41.5 50.4 42.6 175.1 3.4 3.1 3.7 3.5 3.5 3.2 3.0 3.4 2.9 3.1
Taiwan 38.6 37.8 36.5 36.0 148.9 36.8 33.1 31.6 30.9 132.4 3.3 3.1 2.9 2.9 3.1 2.9 2.4 2.2 2.1 2.4
Switzerland 25.3 36.4 38.3 45.5 145.5 49.1 46.5 48.2 63.3 207.1 2.2 3.0 3.1 3.7 3.0 3.8 3.4 3.3 4.3 3.7
Singapore 34.5 37.6 38.1 34.3 144.5 31.7 33.5 32.8 35.2 133.1 3.0 3.1 3.1 2.8 3.0 2.5 2.4 2.2 2.4 2.4
France 31.6 36.8 37.2 36.2 141.8 38.3 47.7 48.0 46.6 180.7 2.7 3.0 3.0 3.0 2.9 3.0 3.5 3.3 3.2 3.2
Hong Kong 25.4 28.9 40.3 27.4 122.0 22.8 26.5 38.9 24.6 112.8 2.2 2.4 3.3 2.2 2.5 1.8 1.9 2.7 1.7 2.0
Korea 31.0 30.6 30.5 29.8 121.8 24.3 27.8 25.5 26.0 103.5 2.7 2.5 2.5 2.4 2.5 1.9 2.0 1.7 1.8 1.9
Japan 37.2 29.7 26.8 24.0 117.7 23.8 21.5 20.7 21.7 87.7 3.2 2.4 2.2 2.0 2.4 1.9 1.6 1.4 1.5 1.6
Denmark 25.8 27.6 25.6 25.7 104.7 20.4 23.3 22.0 31.0 96.7 2.2 2.3 2.1 2.1 2.2 1.6 1.7 1.5 2.1 1.7
Thailand 20.2 22.8 24.8 20.5 88.2 19.5 19.5 21.2 17.1 77.2 1.8 1.9 2.0 1.7 1.8 1.5 1.4 1.4 1.2 1.4
Other 133.5 146.2 162.2 149.2 591.1 142.8 147.3 156.3 160.7 607.1 11.6 12.0 13.1 12.2 12.2 11.2 10.7 10.7 10.9 10.9
---Total 1,154.0 1,217.3 1,238.2 1,225.2 4,834.6 1,276.6 1,375.7 1,464.5 1,471.4 5,588.1 0.5 0.5 0.4 0.4 0.4 0.5 0.5 0.6 0.6 0.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

898 -- Musical Instruments And Accessories -- Indonesian Export Ranking 26

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (12) 14.3 18.2 21.9 26.0 80.4 16.1 20.7 25.3 33.3 95.4 1.2 1.4 1.6 2.0 1.5 1.4 1.7 1.9 2.5 1.9
Japan 367.7 391.5 400.3 405.2 1,564.8 344.1 350.4 341.1 349.9 1,385.5 30.3 29.7 29.5 30.4 30.0 30.6 29.3 25.5 26.4 27.8
Taiwan 218.3 226.5 191.1 174.1 810.0 152.1 210.6 238.6 203.8 805.1 18.0 17.2 14.1 13.1 15.5 13.5 17.6 17.8 15.4 16.2
China 76.6 91.0 159.0 130.6 457.2 83.5 92.1 184.9 151.0 511.5 6.3 6.9 11.7 9.8 8.8 7.4 7.7 13.8 11.4 10.3
Korea 89.7 93.5 101.8 103.3 388.3 92.7 91.9 91.0 80.8 356.4 7.4 7.1 7.5 7.8 7.4 8.3 7.7 6.8 6.1 7.2
Canada 83.5 89.0 94.9 108.2 375.7 104.9 85.9 92.4 122.6 405.9 6.9 6.8 7.0 8.1 7.2 9.3 7.2 6.9 9.3 8.1
Mexico 70.2 80.9 90.3 80.8 322.3 69.0 78.3 94.3 88.9 330.5 5.8 6.1 6.7 6.1 6.2 6.1 6.5 7.0 6.7 6.6
Germany 69.1 68.4 58.9 66.1 262.6 62.1 58.8 49.2 58.8 228.9 5.7 5.2 4.3 5.0 5.0 5.5 4.9 3.7 4.4 4.6
United Kingdom 40.8 43.7 38.0 42.0 164.6 34.7 35.1 35.9 38.6 144.3 3.4 3.3 2.8 3.2 3.2 3.1 2.9 2.7 2.9 2.9
Hong Kong 35.6 48.0 29.1 30.9 143.6 25.3 22.1 29.1 29.3 105.7 2.9 3.6 2.1 2.3 2.8 2.3 1.8 2.2 2.2 2.1
Malaysia 15.2 13.0 31.6 26.1 85.8 14.0 14.9 19.0 17.9 65.8 1.2 1.0 2.3 2.0 1.6 1.2 1.2 1.4 1.4 1.3
France 18.6 20.5 19.6 24.0 82.8 18.7 19.1 22.4 25.4 85.6 1.5 1.6 1.4 1.8 1.6 1.7 1.6 1.7 1.9 1.7
Singapore 17.2 22.1 19.6 19.5 78.3 18.2 22.5 20.2 18.7 79.6 1.4 1.7 1.4 1.5 1.5 1.6 1.9 1.5 1.4 1.6
Netherlands 13.0 12.9 13.1 12.0 51.0 7.5 7.6 6.7 7.5 29.2 1.1 1.0 1.0 0.9 1.0 0.7 0.6 0.5 0.6 0.6
Ireland 13.9 17.2 12.0 7.0 50.2 6.8 7.2 8.3 7.0 29.3 1.1 1.3 0.9 0.5 1.0 0.6 0.6 0.6 0.5 0.6
Other 70.4 80.1 74.0 75.3 299.7 73.3 79.0 81.5 90.1 323.9 5.8 6.1 5.5 5.7 5.7 6.5 6.6 6.1 6.8 6.5
---Total 1,214.1 1,316.6 1,355.4 1,331.0 5,217.1 1,123.1 1,196.2 1,339.9 1,323.4 4,982.6 0.5 0.5 0.5 0.5 0.5 0.4 0.5 0.5 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

843 -- Men's Or Boys' Coats, Jackets, Knitted -- Indonesian Export Ranking 27

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (10) 17.9 24.6 22.1 20.2 84.8 21.0 18.2 28.0 24.2 91.4 2.1 3.0 2.4 2.6 2.5 2.4 2.2 3.1 3.1 2.7
Mexico 98.9 109.0 115.2 93.3 416.4 87.9 100.7 96.3 75.2 360.0 11.8 13.1 12.6 12.0 12.4 10.2 12.0 10.6 9.6 10.6
Honduras 82.2 83.4 73.3 69.6 308.5 69.4 76.5 70.8 76.0 292.7 9.8 10.0 8.0 9.0 9.2 8.1 9.1 7.8 9.7 8.7
El Salvador 49.9 56.7 61.7 62.2 230.5 52.7 65.7 61.4 57.9 237.7 6.0 6.8 6.7 8.0 6.9 6.1 7.8 6.8 7.4 7.0
Pakistan 55.8 59.0 52.7 41.0 208.5 65.3 54.4 52.9 37.4 210.0 6.7 7.1 5.8 5.3 6.2 7.6 6.5 5.8 4.8 6.2
Dominican Rep 47.7 52.7 53.3 43.9 197.4 34.5 51.0 67.0 57.4 209.9 5.7 6.3 5.8 5.7 5.9 4.0 6.1 7.4 7.3 6.2
Thailand 50.2 42.5 48.8 41.5 183.1 52.9 46.2 49.3 42.6 191.1 6.0 5.1 5.3 5.3 5.4 6.2 5.5 5.4 5.4 5.6
India 44.2 45.9 44.9 38.1 173.0 56.6 44.6 42.9 41.4 185.5 5.3 5.5 4.9 4.9 5.2 6.6 5.3 4.7 5.3 5.5
Philippines 35.3 27.0 26.8 21.1 110.2 32.0 25.3 25.3 25.3 107.8 4.2 3.3 2.9 2.7 3.3 3.7 3.0 2.8 3.2 3.2
Hong Kong 32.5 24.6 27.8 18.9 103.9 20.8 18.2 21.3 15.8 76.1 3.9 3.0 3.0 2.4 3.1 2.4 2.2 2.4 2.0 2.2
Taiwan 20.5 17.8 28.2 17.3 83.8 16.0 14.2 21.3 14.1 65.6 2.5 2.1 3.1 2.2 2.5 1.9 1.7 2.3 1.8 1.9
Peru 23.2 19.8 20.7 19.4 83.0 21.6 21.1 17.7 16.9 77.2 2.8 2.4 2.3 2.5 2.5 2.5 2.5 2.0 2.2 2.3
Canada 18.5 19.8 21.9 22.6 82.7 24.8 23.7 25.8 22.9 97.2 2.2 2.4 2.4 2.9 2.5 2.9 2.8 2.9 2.9 2.9
Guatemala 19.9 19.8 20.7 22.3 82.7 32.0 28.0 24.0 23.2 107.2 2.4 2.4 2.3 2.9 2.5 3.7 3.3 2.6 3.0 3.2
Korea 19.4 18.6 22.9 21.6 82.6 17.5 20.6 25.3 23.4 86.9 2.3 2.2 2.5 2.8 2.5 2.0 2.5 2.8 3.0 2.6
Other 218.8 211.0 275.8 223.2 928.8 252.5 228.7 276.7 229.0 986.9 26.2 25.4 30.1 28.8 27.6 29.4 27.3 30.5 29.3 29.2
---Total 834.8 832.1 916.9 776.0 3,359.9 857.5 837.0 906.1 782.7 3,383.2 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.4 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

034 -- Fish, Fresh -- Indonesian Export Ranking 28

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (10) 15.8 19.8 20.9 24.6 81.1 21.0 23.0 25.1 21.3 90.5 2.1 2.5 2.6 3.1 2.6 2.8 3.0 3.3 3.0 3.0
Canada 170.4 179.9 206.9 160.5 717.8 170.9 201.8 212.6 169.7 754.9 22.1 22.7 25.9 20.4 22.8 22.7 26.1 28.1 23.5 25.1
Chile 92.1 113.1 129.2 114.6 449.0 114.6 120.7 119.1 96.4 450.8 12.0 14.3 16.2 14.6 14.3 15.2 15.6 15.7 13.4 15.0
China 64.0 64.1 71.1 81.7 280.8 68.8 54.9 63.5 78.0 265.2 8.3 8.1 8.9 10.4 8.9 9.2 7.1 8.4 10.8 8.8
Iceland 54.7 40.2 34.6 44.3 173.8 41.7 28.8 28.2 39.9 138.6 7.1 5.1 4.3 5.6 5.5 5.6 3.7 3.7 5.5 4.6
Taiwan 23.6 42.2 34.6 38.6 139.0 39.1 38.4 27.9 30.9 136.3 3.1 5.3 4.3 4.9 4.4 5.2 5.0 3.7 4.3 4.5
Norway 31.6 28.9 20.1 29.6 110.3 24.9 21.3 16.3 21.7 84.2 4.1 3.6 2.5 3.8 3.5 3.3 2.8 2.2 3.0 2.8
Russia 35.8 22.3 11.4 16.9 86.4 10.4 14.1 10.2 7.1 41.8 4.6 2.8 1.4 2.2 2.7 1.4 1.8 1.4 1.0 1.4
New Zealand 21.4 22.4 26.2 15.5 85.6 18.0 19.4 19.8 16.1 73.3 2.8 2.8 3.3 2.0 2.7 2.4 2.5 2.6 2.2 2.4
Ecuador 23.0 20.0 20.0 19.3 82.3 27.0 20.5 16.4 16.4 80.2 3.0 2.5 2.5 2.5 2.6 3.6 2.6 2.2 2.3 2.7
Japan 20.0 21.1 15.8 17.3 74.3 13.4 13.8 12.1 18.7 58.0 2.6 2.7 2.0 2.2 2.4 1.8 1.8 1.6 2.6 1.9
Argentina 19.4 14.0 12.7 23.3 69.3 14.5 18.3 13.7 11.3 57.8 2.5 1.8 1.6 3.0 2.2 1.9 2.4 1.8 1.6 1.9
Costa Rica 13.1 15.5 17.6 16.1 62.3 16.9 17.8 18.7 13.9 67.3 1.7 1.9 2.2 2.1 2.0 2.2 2.3 2.5 1.9 2.2
Mexico 17.6 14.8 13.4 13.7 59.4 14.7 11.4 9.4 9.7 45.2 2.3 1.9 1.7 1.7 1.9 2.0 1.5 1.2 1.3 1.5
Singapore 10.7 17.3 17.1 12.1 57.2 9.1 15.8 13.5 10.9 49.4 1.4 2.2 2.1 1.5 1.8 1.2 2.0 1.8 1.5 1.6
Other 156.8 158.2 146.0 158.2 619.3 146.9 153.3 151.2 160.1 611.4 20.4 19.9 18.3 20.1 19.7 19.5 19.8 19.9 22.2 20.3
---Total 770.0 793.7 797.5 786.5 3,147.8 752.1 773.3 757.8 722.0 3,005.1 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

884 -- Optical Goods -- Indonesian Export Ranking 29

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (10) 26.4 24.7 27.8 23.0 101.9 22.1 24.1 14.2 26.0 86.4 3.0 2.4 2.8 2.1 2.6 2.2 2.4 2.0 3.7 2.5
Japan 260.3 282.7 293.7 274.4 1,111.0 276.1 251.1 171.4 139.7 838.3 29.5 27.5 29.4 25.5 27.9 27.3 24.9 23.6 20.0 24.3
Canada 103.3 135.1 135.0 163.7 537.1 100.3 59.8 26.2 23.1 209.3 11.7 13.1 13.5 15.2 13.5 9.9 5.9 3.6 3.3 6.1
China 120.8 120.8 82.3 131.7 455.6 163.8 156.2 99.3 119.2 538.5 13.7 11.7 8.2 12.3 11.4 16.2 15.5 13.7 17.0 15.6
Italy 91.8 119.8 104.3 101.7 417.6 98.0 139.7 110.1 105.2 453.0 10.4 11.6 10.4 9.5 10.5 9.7 13.8 15.2 15.0 13.1
Hong Kong 40.6 51.6 51.8 50.3 194.3 40.2 39.6 29.8 22.8 132.4 4.6 5.0 5.2 4.7 4.9 4.0 3.9 4.1 3.3 3.8
Taiwan 44.0 42.6 36.2 40.0 162.8 38.4 34.3 33.1 32.8 138.6 5.0 4.1 3.6 3.7 4.1 3.8 3.4 4.6 4.7 4.0
Germany 34.0 35.7 41.3 45.6 156.7 36.6 29.6 27.1 26.2 119.5 3.9 3.5 4.1 4.2 3.9 3.6 2.9 3.7 3.7 3.5
United Kingdom 22.6 34.6 45.0 46.4 148.5 40.2 46.9 30.3 32.9 150.4 2.6 3.4 4.5 4.3 3.7 4.0 4.6 4.2 4.7 4.4
Korea 20.7 27.9 29.5 30.2 108.2 26.2 27.2 26.0 22.6 102.1 2.3 2.7 2.9 2.8 2.7 2.6 2.7 3.6 3.2 3.0
Denmark 11.6 20.9 23.7 33.1 89.3 22.8 38.4 7.3 8.5 77.0 1.3 2.0 2.4 3.1 2.2 2.3 3.8 1.0 1.2 2.2
France 20.3 20.4 18.4 19.6 78.7 25.3 25.9 21.1 18.8 91.1 2.3 2.0 1.8 1.8 2.0 2.5 2.6 2.9 2.7 2.6
Mexico 17.2 18.0 20.9 18.0 74.1 23.3 27.3 20.2 16.6 87.4 1.9 1.8 2.1 1.7 1.9 2.3 2.7 2.8 2.4 2.5
Australia 13.0 19.6 17.8 21.4 71.8 21.6 22.7 24.9 11.7 81.0 1.5 1.9 1.8 2.0 1.8 2.1 2.2 3.4 1.7 2.3
Ireland 8.9 13.8 11.7 12.1 46.4 10.7 15.0 16.8 15.0 57.6 1.0 1.3 1.2 1.1 1.2 1.1 1.5 2.3 2.1 1.7
Other 47.4 61.0 61.1 63.3 232.7 64.4 72.3 67.3 78.7 282.8 5.4 5.9 6.1 5.9 5.8 6.4 7.2 9.3 11.2 8.2
---Total 882.9 1,029.4 1,000.2 1,074.3 3,986.7 1,010.1 1,010.3 725.1 699.9 3,445.3 0.3 0.4 0.4 0.4 0.4 0.4 0.4 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

844 -- Women's Or Girls' Coats, Capes, Knit -- Indonesian Export Ranking 30

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (20) 14.5 10.8 22.5 23.0 70.9 22.8 17.3 24.1 21.9 86.1 1.4 1.0 1.5 1.9 1.5 2.0 1.6 1.6 1.8 1.7
Mexico 136.4 162.3 208.2 154.0 660.9 139.9 157.9 175.3 123.1 596.2 12.7 15.1 13.7 12.7 13.5 12.5 14.3 11.5 10.0 12.0
Hong Kong 75.5 66.3 119.2 71.3 332.3 64.0 71.7 134.5 98.4 368.6 7.0 6.2 7.8 5.9 6.8 5.7 6.5 8.8 8.0 7.4
Taiwan 64.6 72.2 118.2 66.8 321.7 44.1 54.2 107.7 76.7 282.6 6.0 6.7 7.8 5.5 6.6 3.9 4.9 7.1 6.2 5.7
El Salvador 50.2 50.2 62.5 63.3 226.2 49.9 54.2 67.8 62.7 234.7 4.7 4.7 4.1 5.2 4.6 4.5 4.9 4.4 5.1 4.7
Turkey 46.8 49.7 68.6 49.9 215.0 63.6 50.9 59.8 32.0 206.3 4.4 4.6 4.5 4.1 4.4 5.7 4.6 3.9 2.6 4.1
Macao 40.6 42.3 66.7 48.6 198.2 44.8 42.4 62.8 57.7 207.7 3.8 3.9 4.4 4.0 4.1 4.0 3.9 4.1 4.7 4.2
Honduras 42.2 41.3 51.6 59.3 194.4 41.3 47.6 52.7 50.7 192.4 3.9 3.8 3.4 4.9 4.0 3.7 4.3 3.5 4.1 3.9
China 34.5 30.8 63.2 65.5 194.0 47.9 51.8 88.6 61.5 249.7 3.2 2.9 4.2 5.4 4.0 4.3 4.7 5.8 5.0 5.0
Israel 40.6 48.5 59.1 44.4 192.7 37.7 38.7 42.9 38.1 157.4 3.8 4.5 3.9 3.7 3.9 3.4 3.5 2.8 3.1 3.2
Dominican Rep 38.1 48.0 49.9 48.4 184.3 34.3 43.7 51.8 45.3 175.1 3.5 4.5 3.3 4.0 3.8 3.1 4.0 3.4 3.7 3.5
Costa Rica 40.2 44.1 45.6 46.2 176.1 29.1 40.4 40.6 40.8 151.0 3.7 4.1 3.0 3.8 3.6 2.6 3.7 2.7 3.3 3.0
Canada 38.5 33.1 58.4 45.8 175.8 32.9 27.2 47.7 38.8 146.5 3.6 3.1 3.8 3.8 3.6 2.9 2.5 3.1 3.2 2.9
Korea 34.9 35.5 52.4 40.9 163.7 30.3 34.5 48.1 39.4 152.4 3.3 3.3 3.4 3.4 3.4 2.7 3.1 3.2 3.2 3.1
Philippines 43.1 34.1 48.7 33.2 159.1 37.4 33.5 47.8 40.1 158.8 4.0 3.2 3.2 2.7 3.3 3.3 3.0 3.1 3.3 3.2
Guatemala 32.0 39.4 46.5 38.8 156.6 44.9 45.6 57.9 52.1 200.6 3.0 3.7 3.1 3.2 3.2 4.0 4.1 3.8 4.2 4.0
Other 300.2 264.4 378.1 315.9 1,258.7 352.1 289.2 414.8 350.9 1,407.1 28.0 24.6 24.9 26.0 25.8 31.5 26.3 27.2 28.5 28.3
---Total 1,073.00 1,072.80 1,519.60 1,215.20 4,880.60 1,117.00 1,100.90 1,524.80 1,230.40 4,973.10 0.4 0.4 0.5 0.4 0.5 0.4 0.4 0.6 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

761 -- Television Receivers -- Indonesian Export Ranking 31

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (8) 25.8 31.8 29.1 21.2 107.8 22.4 21.4 24.1 17.9 85.9 1.9 2.1 1.4 1.0 1.5 1.4 1.2 1.1 0.7 1.1
Mexico 937.8 981.5 1,299.7 1,327.2 4,546.2 1,027.7 1,075.9 1,257.6 1,348.0 4,709.2 67.7 63.4 63.3 62.6 64.0 62.1 58.5 59.0 56.2 58.7
Malaysia 101.0 190.9 264.3 193.4 749.5 90.0 183.3 224.8 273.2 771.3 7.3 12.3 12.9 9.1 10.5 5.4 10.0 10.5 11.4 9.6
Japan 128.7 112.4 138.2 277.0 656.3 302.9 276.4 311.6 338.4 1,229.3 9.3 7.3 6.7 13.1 9.2 18.3 15.0 14.6 14.1 15.3
Thailand 83.3 111.0 162.3 141.7 498.4 75.0 100.8 123.1 158.6 457.5 6.0 7.2 7.9 6.7 7.0 4.5 5.5 5.8 6.6 5.7
China 27.4 39.1 56.1 51.3 173.8 36.2 45.6 71.6 98.8 252.2 2.0 2.5 2.7 2.4 2.4 2.2 2.5 3.4 4.1 3.1
Taiwan 29.0 29.9 29.4 41.7 130.0 29.4 45.8 29.5 29.8 134.5 2.1 1.9 1.4 2.0 1.8 1.8 2.5 1.4 1.2 1.7
Korea 30.8 26.6 37.5 33.9 128.8 30.1 47.3 43.9 86.3 207.6 2.2 1.7 1.8 1.6 1.8 1.8 2.6 2.1 3.6 2.6
Belgium 2.6 7.1 20.5 10.8 40.9 10.0 11.9 10.7 16.0 48.6 0.2 0.5 1.0 0.5 0.6 0.6 0.6 0.5 0.7 0.6
United Kingdom 3.5 4.2 2.2 2.7 12.6 2.1 1.5 1.2 0.7 5.5 0.2 0.3 0.1 0.1 0.2 0.1 0.1 0.1 0.0 0.1
Canada 5.0 2.6 0.4 0.2 8.1 1.2 1.5 4.9 2.1 9.7 0.4 0.2 0.0 0.0 0.1 0.1 0.1 0.2 0.1 0.1
Germany 1.5 1.2 1.5 3.0 7.2 2.5 2.2 2.9 3.6 11.3 0.1 0.1 0.1 0.1 0.1 0.2 0.1 0.1 0.2 0.1
Philippines 1.9 2.0 1.5 1.7 7.1 1.4 1.1 1.4 0.8 4.7 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.0 0.1
Norway 0.2 0.1 0.1 6.4 6.7 12.2 13.5 10.6 6.4 42.6 0.0 0.0 0.0 0.3 0.1 0.7 0.7 0.5 0.3 0.5
Italy 1.3 1.0 1.8 2.6 6.7 1.4 2.0 1.7 2.5 7.6 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Other 6.3 6.1 8.6 6.9 27.9 10.8 9.9 12.8 13.3 46.8 0.5 0.4 0.4 0.3 0.4 0.7 0.5 0.6 0.6 0.6
---Total 1,385.8 1,547.6 2,053.1 2,121.6 7,108.1 1,655.4 1,840.0 2,132.6 2,396.4 8,024.3 0.5 0.6 0.7 0.8 0.7 0.6 0.7 0.8 1.0 0.8

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

697 -- Household Equipment Of Base Metal -- Indonesian Export Ranking 32

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (8) 23.5 25.3 31.6 25.4 105.8 20.0 18.3 20.3 20.1 78.7 3.2 3.2 3.4 2.8 3.2 2.5 2.4 2.3 2.2 2.3
China 240.8 272.1 341.7 341.1 1,195.7 327.1 307.8 378.0 384.1 1,397.0 32.6 34.5 37.1 38.0 35.7 41.2 39.7 41.9 41.6 41.1
Mexico 94.2 92.0 97.0 98.4 381.7 81.5 76.5 101.5 112.6 372.0 12.8 11.7 10.5 11.0 11.4 10.3 9.9 11.3 12.2 11.0
Taiwan 75.2 80.9 69.8 62.6 288.6 64.3 61.5 58.5 59.1 243.5 10.2 10.3 7.6 7.0 8.6 8.1 7.9 6.5 6.4 7.2
Canada 68.7 74.2 62.7 72.9 278.4 69.6 70.8 63.9 73.3 277.6 9.3 9.4 6.8 8.1 8.3 8.8 9.1 7.1 7.9 8.2
Korea 35.9 37.3 58.4 54.3 185.9 28.7 26.8 44.5 41.5 141.5 4.9 4.7 6.3 6.0 5.6 3.6 3.5 4.9 4.5 4.2
Thailand 34.3 34.4 53.8 50.5 173.0 50.9 40.1 49.8 54.8 195.6 4.6 4.4 5.8 5.6 5.2 6.4 5.2 5.5 5.9 5.8
India 38.6 38.7 45.7 44.0 167.0 35.9 31.2 42.2 39.3 148.6 5.2 4.9 5.0 4.9 5.0 4.5 4.0 4.7 4.3 4.4
France 24.1 20.2 23.6 22.6 90.5 17.2 19.7 26.0 19.7 82.6 3.3 2.6 2.6 2.5 2.7 2.2 2.5 2.9 2.1 2.4
Italy 17.1 19.7 23.4 24.8 85.0 17.3 25.1 24.3 29.2 96.0 2.3 2.5 2.5 2.8 2.5 2.2 3.2 2.7 3.2 2.8
Hong Kong 15.9 16.6 21.0 21.3 74.7 20.2 27.5 14.1 15.1 76.9 2.1 2.1 2.3 2.4 2.2 2.5 3.6 1.6 1.6 2.3
Germany 11.4 12.1 14.9 14.9 53.3 13.1 14.3 12.7 16.0 56.0 1.5 1.5 1.6 1.7 1.6 1.6 1.8 1.4 1.7 1.7
Japan 8.0 10.3 17.2 9.7 45.1 5.2 7.4 13.7 9.0 35.4 1.1 1.3 1.9 1.1 1.3 0.7 1.0 1.5 1.0 1.0
United Kingdom 6.3 6.1 6.5 6.6 25.5 4.8 5.4 6.2 6.1 22.5 0.8 0.8 0.7 0.7 0.8 0.6 0.7 0.7 0.7 0.7
Spain 4.7 5.2 8.0 5.7 23.6 5.4 4.1 7.8 4.4 21.8 0.6 0.7 0.9 0.6 0.7 0.7 0.5 0.9 0.5 0.6
Other 39.7 43.9 44.6 43.9 172.1 33.5 38.8 37.6 39.6 149.5 5.4 5.6 4.8 4.9 5.1 4.2 5.0 4.2 4.3 4.4
---Total 738.5 789.0 919.9 898.7 3,346.1 794.5 775.5 901.3 924.0 3,395.2 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.4 0.4 0.3

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

071 -- Coffee And Coffee Substitutes -- Indonesian Export Ranking 33

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (11) 18.8 19.1 17.4 15.4 70.7 13.6 16.0 17.7 14.4 61.7 2.1 2.5 3.0 3.4 2.6 3.0 3.5 4.4 3.9 3.7
Mexico 196.2 152.2 71.4 43.8 463.6 72.6 52.7 35.1 25.4 185.8 22.0 19.7 12.1 9.7 17.1 16.0 11.4 8.8 6.9 11.1
Colombia 123.6 104.3 109.2 114.2 451.3 82.6 78.2 70.1 87.2 318.1 13.9 13.5 18.5 25.3 16.7 18.2 17.0 17.6 23.8 18.9
Guatemala 106.2 93.0 69.5 33.6 302.4 54.3 61.1 42.6 17.2 175.2 11.9 12.1 11.8 7.4 11.2 12.0 13.3 10.7 4.7 10.4
Brazil 106.9 69.9 56.9 58.9 292.6 36.6 36.8 57.4 63.3 194.0 12.0 9.1 9.7 13.1 10.8 8.1 8.0 14.4 17.3 11.6
El Salvador 50.7 42.3 32.3 10.2 135.5 18.2 7.7 8.5 2.2 36.6 5.7 5.5 5.5 2.3 5.0 4.0 1.7 2.1 0.6 2.2
Canada 30.9 34.1 27.6 33.1 125.7 25.9 26.5 24.1 34.9 111.5 3.5 4.4 4.7 7.3 4.6 5.7 5.8 6.0 9.5 6.6
Costa Rica 29.1 46.5 34.7 12.3 122.6 22.4 40.4 28.1 11.0 101.8 3.3 6.0 5.9 2.7 4.5 4.9 8.8 7.1 3.0 6.1
Vietnam 47.1 22.0 20.1 23.8 113.0 25.5 21.5 12.7 16.5 76.2 5.3 2.9 3.4 5.3 4.2 5.6 4.7 3.2 4.5 4.5
Honduras 38.3 46.8 11.5 0.8 97.4 17.0 12.6 5.0 1.1 35.7 4.3 6.1 1.9 0.2 3.6 3.7 2.7 1.3 0.3 2.1
Peru 6.1 15.8 41.1 23.1 86.1 5.2 7.0 16.5 19.5 48.1 0.7 2.0 7.0 5.1 3.2 1.1 1.5 4.2 5.3 2.9
Germany 18.6 18.5 16.6 16.4 70.1 15.0 13.6 9.1 8.6 46.3 2.1 2.4 2.8 3.6 2.6 3.3 3.0 2.3 2.3 2.8
Nicaragua 22.0 20.1 11.8 5.3 59.2 9.4 12.0 11.6 2.8 35.8 2.5 2.6 2.0 1.2 2.2 2.1 2.6 2.9 0.8 2.1
Netherlands 8.6 8.8 9.0 8.9 35.2 9.5 8.4 8.7 9.0 35.6 1.0 1.1 1.5 2.0 1.3 2.1 1.8 2.2 2.4 2.1
India 10.9 16.0 6.5 1.0 34.4 2.7 5.6 1.6 0.4 10.2 1.2 2.1 1.1 0.2 1.3 0.6 1.2 0.4 0.1 0.6
Other 76.8 62.4 54.0 50.4 243.5 43.7 60.6 48.9 53.4 206.6 8.6 8.1 9.2 11.2 9.0 9.6 13.2 12.3 14.6 12.3
---Total 890.7 771.7 589.7 451.4 2,703.5 454.3 460.8 397.6 366.6 1,679.3 0.4 0.3 0.2 0.2 0.2 0.2 0.2 0.2 0.1 0.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

652 -- Cotton Fabrics, Woven -- Indonesian Export Ranking 34

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (11) 13.4 15.6 19.7 18.5 67.3 18.3 15.1 13.0 14.4 60.8 3.0 3.4 4.7 4.7 3.9 4.6 3.7 3.7 4.0 4.0
Pakistan 50.4 47.2 54.3 52.5 204.4 44.4 51.3 56.3 59.5 211.4 11.3 10.3 13.0 13.2 11.9 11.2 12.5 16.2 16.7 14.0
China 48.7 56.8 44.2 35.2 185.0 41.7 44.8 34.5 35.7 156.8 10.9 12.4 10.6 8.9 10.8 10.5 10.9 9.9 10.0 10.4
Mexico 40.1 43.7 41.4 32.5 157.6 26.2 27.4 29.2 22.5 105.3 9.0 9.6 9.9 8.2 9.2 6.6 6.7 8.4 6.3 7.0
Hong Kong 37.7 46.1 28.3 31.3 143.4 37.8 40.9 24.0 25.7 128.4 8.4 10.1 6.8 7.9 8.3 9.5 9.9 6.9 7.2 8.5
Italy 33.2 32.6 33.1 32.6 131.5 32.0 30.9 26.1 33.1 122.0 7.4 7.2 7.9 8.2 7.7 8.1 7.5 7.5 9.3 8.1
India 35.1 30.0 29.9 26.9 121.9 24.3 20.8 21.8 19.2 86.1 7.9 6.6 7.2 6.8 7.1 6.1 5.0 6.3 5.4 5.7
Taiwan 25.7 28.2 18.1 21.0 93.0 26.8 30.7 19.6 24.2 101.3 5.8 6.2 4.3 5.3 5.4 6.7 7.4 5.6 6.8 6.7
Canada 22.0 20.0 20.3 15.8 78.1 17.9 19.1 14.9 12.3 64.3 4.9 4.4 4.9 4.0 4.5 4.5 4.6 4.3 3.5 4.2
Thailand 20.6 18.3 17.3 19.8 76.0 18.3 14.9 15.7 13.6 62.5 4.6 4.0 4.1 5.0 4.4 4.6 3.6 4.5 3.8 4.1
Korea 17.6 16.9 14.8 21.2 70.5 19.4 20.4 15.3 16.6 71.7 3.9 3.7 3.5 5.3 4.1 4.9 4.9 4.4 4.7 4.7
Japan 17.6 18.1 17.2 14.3 67.1 13.9 14.6 11.8 12.1 52.5 3.9 4.0 4.1 3.6 3.9 3.5 3.6 3.4 3.4 3.5
Turkey 10.7 12.0 12.4 10.0 45.0 9.8 15.9 14.4 13.2 53.2 2.4 2.6 3.0 2.5 2.6 2.5 3.9 4.1 3.7 3.5
France 8.6 7.8 7.2 9.0 32.5 10.0 9.0 7.4 7.6 34.0 1.9 1.7 1.7 2.3 1.9 2.5 2.2 2.1 2.1 2.2
United Kingdom 6.5 7.0 6.5 6.2 26.3 5.2 5.3 5.3 4.9 20.7 1.4 1.5 1.6 1.6 1.5 1.3 1.3 1.5 1.4 1.4
Other 58.6 55.9 53.1 50.6 218.3 51.0 50.8 38.4 41.5 181.6 13.1 12.3 12.7 12.7 12.7 12.8 12.3 11.0 11.7 12.0
---Total 446.5 456.1 417.9 397.4 1,717.9 396.8 411.9 347.8 355.9 1,512.5 0.2 0.2 0.1 0.1 0.2 0.2 0.2 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

773 -- Equipment For Distributing Electricity -- Indonesian Export Ranking 35

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (13) 9.8 9.5 12.6 14.1 46.0 11.9 15.8 15.4 14.8 57.9 0.4 0.4 0.5 0.6 0.5 0.5 0.7 0.7 0.7 0.7
Mexico 1,434.9 1,418.1 1,375.4 1,372.6 5,600.9 1,284.1 1,320.9 1,262.4 1,245.6 5,113.0 64.7 62.0 58.9 58.5 61.0 58.7 58.1 58.5 62.1 59.3
China 172.7 190.8 219.1 223.2 805.7 180.7 169.1 181.2 194.3 725.3 7.8 8.3 9.4 9.5 8.8 8.3 7.4 8.4 9.7 8.4
Canada 167.7 188.7 186.0 180.4 722.8 170.2 176.7 189.7 151.6 688.2 7.6 8.3 8.0 7.7 7.9 7.8 7.8 8.8 7.6 8.0
Philippines 74.2 74.3 101.6 100.9 351.0 79.4 78.1 89.6 78.9 326.0 3.3 3.3 4.4 4.3 3.8 3.6 3.4 4.1 3.9 3.8
Japan 74.4 79.2 73.0 71.3 297.9 68.3 69.8 74.9 61.8 274.8 3.4 3.5 3.1 3.0 3.2 3.1 3.1 3.5 3.1 3.2
Taiwan 50.7 56.2 60.1 55.8 222.7 49.0 46.9 41.5 36.3 173.7 2.3 2.5 2.6 2.4 2.4 2.2 2.1 1.9 1.8 2.0
Germany 39.6 49.9 58.9 53.8 202.2 52.4 68.0 71.5 41.4 233.2 1.8 2.2 2.5 2.3 2.2 2.4 3.0 3.3 2.1 2.7
Thailand 48.7 43.3 53.0 45.2 190.2 36.4 42.0 49.2 37.4 165.1 2.2 1.9 2.3 1.9 2.1 1.7 1.8 2.3 1.9 1.9
Korea 8.7 16.3 20.9 42.9 88.8 75.5 123.2 27.5 22.0 248.3 0.4 0.7 0.9 1.8 1.0 3.5 5.4 1.3 1.1 2.9
France 19.2 20.6 22.2 21.3 83.4 21.7 24.8 17.2 19.7 83.3 0.9 0.9 1.0 0.9 0.9 1.0 1.1 0.8 1.0 1.0
United Kingdom 16.4 18.0 21.4 20.0 75.8 16.5 17.6 15.7 13.3 63.1 0.7 0.8 0.9 0.9 0.8 0.8 0.8 0.7 0.7 0.7
Honduras 19.3 13.2 13.4 12.3 58.2 10.2 11.0 10.9 14.1 46.2 0.9 0.6 0.6 0.5 0.6 0.5 0.5 0.5 0.7 0.5
Malaysia 6.3 5.9 12.2 10.9 35.4 6.4 6.0 9.7 7.3 29.4 0.3 0.3 0.5 0.5 0.4 0.3 0.3 0.5 0.4 0.3
Sweden 7.9 9.3 9.6 7.0 33.8 7.0 5.8 6.1 5.9 24.8 0.4 0.4 0.4 0.3 0.4 0.3 0.3 0.3 0.3 0.3
Other 65.8 92.8 95.5 114.0 368.1 117.9 98.9 96.8 61.5 375.0 3.0 4.1 4.1 4.9 4.0 5.4 4.3 4.5 3.1 4.3
---Total 2,216.3 2,286.2 2,334.8 2,345.7 9,183.0 2,187.4 2,274.5 2,159.5 2,006.1 8,627.5 0.9 0.9 0.8 0.8 0.8 0.8 0.9 0.9 0.8 0.8

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

897 -- Jewelry, Goldsmiths' & Silversmiths' Wares -- Indonesian Export Ranking 36

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (15) 10.7 14.2 16.5 18.9 60.2 12.0 14.8 15.0 14.3 56.1 0.8 1.0 1.0 0.9 0.9 0.9 1.0 0.9 0.8 0.9
Italy 333.0 370.4 329.6 472.5 1,505.5 292.8 338.7 345.2 425.8 1,402.5 25.0 25.0 20.5 23.6 23.4 21.8 22.5 21.5 23.8 22.5
India 161.0 159.8 183.3 208.5 712.6 122.8 139.9 162.3 179.6 604.6 12.1 10.8 11.4 10.4 11.1 9.1 9.3 10.1 10.0 9.7
Thailand 115.1 140.3 181.5 215.4 652.3 142.8 155.2 193.9 189.9 681.9 8.7 9.5 11.3 10.8 10.2 10.6 10.3 12.1 10.6 10.9
China 120.7 138.9 168.5 204.3 632.4 157.4 167.4 208.0 241.8 774.6 9.1 9.4 10.5 10.2 9.8 11.7 11.1 12.9 13.5 12.4
Hong Kong 131.3 151.6 168.1 165.6 616.6 100.6 114.8 129.0 142.5 487.0 9.9 10.2 10.5 8.3 9.6 7.5 7.6 8.0 8.0 7.8
Korea 61.1 61.5 68.2 74.1 264.9 65.8 63.7 58.6 55.7 243.7 4.6 4.2 4.2 3.7 4.1 4.9 4.2 3.6 3.1 3.9
Canada 45.1 51.1 59.7 97.7 253.6 51.7 47.4 48.5 61.3 208.8 3.4 3.4 3.7 4.9 3.9 3.8 3.2 3.0 3.4 3.3
Israel 54.2 54.5 61.5 71.2 241.4 50.5 56.5 60.5 71.7 239.2 4.1 3.7 3.8 3.6 3.8 3.8 3.8 3.8 4.0 3.8
Turkey 53.8 56.2 51.6 69.0 230.6 50.5 59.3 42.7 47.0 199.6 4.0 3.8 3.2 3.4 3.6 3.8 3.9 2.7 2.6 3.2
Mexico 37.6 43.3 46.3 54.9 182.1 41.2 51.6 47.0 49.9 189.8 2.8 2.9 2.9 2.7 2.8 3.1 3.4 2.9 2.8 3.0
Dominican Rep 33.5 25.5 42.2 51.3 152.4 36.3 28.7 47.0 60.9 173.0 2.5 1.7 2.6 2.6 2.4 2.7 1.9 2.9 3.4 2.8
Peru 17.8 25.9 27.4 29.5 100.5 23.6 23.2 26.2 27.4 100.4 1.3 1.7 1.7 1.5 1.6 1.8 1.5 1.6 1.5 1.6
France 16.2 18.2 21.8 29.3 85.5 21.8 22.6 39.2 37.1 120.7 1.2 1.2 1.4 1.5 1.3 1.6 1.5 2.4 2.1 1.9
Switzerland 7.1 17.1 10.5 28.9 63.6 17.0 33.5 9.9 16.3 76.8 0.5 1.2 0.6 1.4 1.0 1.3 2.2 0.6 0.9 1.2
Other 132.7 153.0 171.7 211.2 668.6 159.3 184.9 173.5 168.6 686.3 10.0 10.3 10.7 10.5 10.4 11.8 12.3 10.8 9.4 11.0
---Total 1,330.8 1,481.4 1,608.4 2,002.3 6,423.0 1,346.2 1,502.3 1,606.7 1,789.7 6,244.9 0.5 0.6 0.6 0.7 0.6 0.5 0.6 0.6 0.7 0.6

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

666 -- Pottery -- Indonesian Export Ranking 37

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (6) 13.6 14.4 21.7 18.2 67.9 13.2 13.2 14.9 12.7 53.9 3.6 3.4 4.0 4.0 3.8 3.4 3.4 3.2 3.3 3.3
China 164.6 188.6 277.4 218.7 849.2 186.1 185.3 258.1 201.0 830.5 43.2 44.6 51.6 47.9 47.3 47.6 47.2 55.7 51.7 50.8
United Kingdom 28.5 34.2 36.8 33.8 133.3 30.6 29.9 27.9 23.9 112.4 7.5 8.1 6.9 7.4 7.4 7.8 7.6 6.0 6.2 6.9
Italy 23.5 24.1 31.5 20.8 99.9 20.9 22.2 22.4 20.1 85.6 6.2 5.7 5.9 4.6 5.6 5.3 5.7 4.8 5.2 5.2
Thailand 21.3 21.2 26.3 24.8 93.5 21.1 18.4 20.5 18.6 78.6 5.6 5.0 4.9 5.4 5.2 5.4 4.7 4.4 4.8 4.8
Japan 17.3 19.0 24.3 22.5 83.1 13.9 13.3 15.9 12.7 55.8 4.5 4.5 4.5 4.9 4.6 3.6 3.4 3.4 3.3 3.4
Mexico 18.0 18.6 16.1 15.0 67.6 12.4 13.7 11.4 10.9 48.4 4.7 4.4 3.0 3.3 3.8 3.2 3.5 2.5 2.8 3.0
Germany 11.4 13.3 13.3 14.4 52.5 12.1 13.6 12.5 12.5 50.7 3.0 3.2 2.5 3.2 2.9 3.1 3.5 2.7 3.2 3.1
Spain 12.5 13.6 10.9 11.9 48.9 10.0 17.0 9.4 10.1 46.5 3.3 3.2 2.0 2.6 2.7 2.5 4.3 2.0 2.6 2.8
Portugal 13.4 11.6 11.7 11.5 48.2 12.3 10.9 11.5 10.5 45.2 3.5 2.7 2.2 2.5 2.7 3.1 2.8 2.5 2.7 2.8
France 9.6 12.5 10.5 12.1 44.8 9.1 9.4 10.6 10.0 39.0 2.5 3.0 2.0 2.7 2.5 2.3 2.4 2.3 2.6 2.4
Malaysia 8.9 8.6 6.4 7.5 31.5 9.4 8.1 7.8 7.5 32.8 2.3 2.0 1.2 1.7 1.8 2.4 2.1 1.7 1.9 2.0
Taiwan 5.4 6.1 6.8 5.1 23.3 3.6 3.5 4.3 3.2 14.6 1.4 1.4 1.3 1.1 1.3 0.9 0.9 0.9 0.8 0.9
Philippines 5.1 5.4 6.0 5.7 22.3 7.5 4.5 4.2 5.4 21.6 1.4 1.3 1.1 1.3 1.2 1.9 1.2 0.9 1.4 1.3
Sri Lanka 4.7 4.2 6.8 5.0 20.7 4.7 3.8 5.6 4.4 18.5 1.2 1.0 1.3 1.1 1.1 1.2 1.0 1.2 1.1 1.1
Other 22.9 27.6 30.7 29.4 110.6 23.8 25.2 26.8 25.1 100.9 6.0 6.5 5.7 6.4 6.2 6.1 6.4 5.8 6.5 6.2
---Total 380.5 423.0 537.4 456.3 1,797.2 390.7 392.1 463.7 388.5 1,635.0 0.2 0.2 0.2 0.2 0.2 0.1 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

784 -- Parts And Accessories Of Motor Vehicles -- Indonesian Export Ranking 38

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (22) 7.9 12.7 12.4 11.2 44.1 11.9 14.9 14.3 11.9 53.1 0.1 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2
Canada 2,647.1 2,632.9 2,239.4 2,238.3 9,757.7 2,194.6 2,399.2 2,165.4 2,213.4 8,972.6 38.6 38.7 35.9 35.3 37.2 34.9 36.6 35.7 35.1 35.6
Japan 1,371.8 1,349.5 1,413.6 1,478.6 5,613.4 1,417.0 1,332.0 1,255.1 1,394.5 5,398.5 20.0 19.8 22.6 23.4 21.4 22.6 20.3 20.7 22.1 21.4
Mexico 1,246.3 1,183.4 1,076.4 1,117.3 4,623.4 1,142.3 1,207.8 1,114.2 1,164.1 4,628.5 18.2 17.4 17.2 17.6 17.6 18.2 18.4 18.4 18.5 18.4
Germany 271.1 262.4 281.6 278.0 1,093.0 296.4 276.9 302.6 294.1 1,170.0 4.0 3.9 4.5 4.4 4.2 4.7 4.2 5.0 4.7 4.6
France 237.0 207.6 161.4 173.8 779.9 228.9 227.4 181.2 223.2 860.6 3.5 3.1 2.6 2.7 3.0 3.6 3.5 3.0 3.5 3.4
United Kingdom 147.8 138.4 130.8 126.9 544.0 124.9 110.1 101.2 103.9 440.1 2.2 2.0 2.1 2.0 2.1 2.0 1.7 1.7 1.6 1.7
Taiwan 125.3 149.6 140.4 127.8 543.1 137.0 158.9 138.2 136.4 570.4 1.8 2.2 2.2 2.0 2.1 2.2 2.4 2.3 2.2 2.3
China 87.8 123.9 122.2 106.1 440.0 113.1 152.9 157.6 148.3 571.9 1.3 1.8 2.0 1.7 1.7 1.8 2.3 2.6 2.4 2.3
Brazil 109.1 109.7 103.4 97.4 419.6 80.4 93.2 84.5 82.8 340.9 1.6 1.6 1.7 1.5 1.6 1.3 1.4 1.4 1.3 1.4
Italy 101.8 121.9 98.2 97.0 418.9 107.2 105.6 85.1 97.2 395.1 1.5 1.8 1.6 1.5 1.6 1.7 1.6 1.4 1.5 1.6
Korea 83.4 84.7 80.8 78.1 327.1 80.6 90.6 89.7 85.5 346.4 1.2 1.2 1.3 1.2 1.2 1.3 1.4 1.5 1.4 1.4
Spain 66.1 51.3 39.6 41.5 198.5 43.2 52.9 42.3 45.0 183.5 1.0 0.8 0.6 0.7 0.8 0.7 0.8 0.7 0.7 0.7
Venezuela 42.8 51.2 48.6 52.9 195.5 31.1 37.6 36.9 39.4 145.0 0.6 0.8 0.8 0.8 0.7 0.5 0.6 0.6 0.6 0.6
Australia 41.1 38.7 37.4 44.3 161.4 26.4 30.8 34.4 32.3 123.9 0.6 0.6 0.6 0.7 0.6 0.4 0.5 0.6 0.5 0.5
Sweden 44.3 36.8 29.4 31.6 142.2 27.8 27.6 27.0 24.3 106.7 0.6 0.5 0.5 0.5 0.5 0.4 0.4 0.4 0.4 0.4
Other 231.8 249.7 229.7 231.3 942.5 219.4 230.9 228.6 208.8 887.8 3.4 3.7 3.7 3.7 3.6 3.5 3.5 3.8 3.3 3.5
---Total 6,862.50 6,804.30 6,245.30 6,332.10 26,244.20 6,282.00 6,549.50 6,058.30 6,305.10 25,194.90 2.7 2.5 2.2 2.3 2.4 2.4 2.6 2.4 2.5 2.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

641 -- Paper And Paperboard -- Indonesian Export Ranking 39

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (15) 16.0 10.6 8.7 11.7 47.0 19.6 18.3 8.6 6.3 52.8 0.6 0.4 0.3 0.4 0.4 0.7 0.7 0.3 0.2 0.5
Canada 1,982.1 2,040.7 2,203.4 2,143.8 8,370.0 2,117.9 2,064.9 2,038.4 1,969.0 8,190.2 70.9 71.1 72.1 73.0 71.8 73.5 73.5 74.3 72.8 73.5
Finland 187.0 154.2 152.1 175.1 668.4 145.3 151.7 148.6 167.2 612.9 6.7 5.4 5.0 6.0 5.7 5.0 5.4 5.4 6.2 5.5
Germany 122.0 126.2 140.6 116.8 505.6 108.1 111.1 127.2 101.1 447.6 4.4 4.4 4.6 4.0 4.3 3.8 4.0 4.6 3.7 4.0
Japan 81.7 95.7 90.8 87.8 355.9 82.3 77.7 66.7 81.0 307.7 2.9 3.3 3.0 3.0 3.1 2.9 2.8 2.4 3.0 2.8
United Kingdom 65.7 80.2 74.8 66.0 286.6 67.4 66.9 57.5 54.8 246.7 2.3 2.8 2.4 2.2 2.5 2.3 2.4 2.1 2.0 2.2
Korea 62.8 74.5 77.3 68.7 283.3 64.0 51.3 49.1 65.3 229.7 2.2 2.6 2.5 2.3 2.4 2.2 1.8 1.8 2.4 2.1
France 32.7 35.4 38.0 38.9 145.0 29.5 30.1 25.4 38.5 123.6 1.2 1.2 1.2 1.3 1.2 1.0 1.1 0.9 1.4 1.1
Norway 37.2 34.2 41.7 28.8 141.9 39.5 34.3 31.0 23.0 127.7 1.3 1.2 1.4 1.0 1.2 1.4 1.2 1.1 0.9 1.1
Italy 28.2 35.1 35.9 31.2 130.3 29.9 29.2 21.7 28.6 109.5 1.0 1.2 1.2 1.1 1.1 1.0 1.0 0.8 1.1 1.0
Sweden 34.0 30.4 29.0 26.7 120.1 28.3 25.5 28.1 30.7 112.6 1.2 1.1 0.9 0.9 1.0 1.0 0.9 1.0 1.1 1.0
Mexico 26.7 25.1 24.3 26.7 102.9 25.6 31.0 30.5 22.8 109.9 1.0 0.9 0.8 0.9 0.9 0.9 1.1 1.1 0.8 1.0
Netherlands 23.5 29.2 27.6 17.6 97.9 18.6 20.1 17.2 19.3 75.2 0.8 1.0 0.9 0.6 0.8 0.6 0.7 0.6 0.7 0.7
Austria 20.1 19.4 29.1 18.5 87.1 24.8 20.4 24.4 26.4 95.9 0.7 0.7 1.0 0.6 0.7 0.9 0.7 0.9 1.0 0.9
Spain 11.0 15.3 15.5 14.3 56.0 12.0 10.1 11.2 12.2 45.4 0.4 0.5 0.5 0.5 0.5 0.4 0.4 0.4 0.5 0.4
Other 64.7 62.6 68.9 63.6 259.8 67.7 68.0 59.1 56.8 251.6 2.3 2.2 2.3 2.2 2.2 2.3 2.4 2.2 2.1 2.3
---Total 2,795.3 2,868.9 3,057.6 2,936.1 11,657.8 2,880.5 2,810.7 2,744.6 2,703.0 11,138.9 1.1 1.1 1.1 1.0 1.1 1.1 1.1 1.1 1.1 1.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

658 -- Made-Up Articles Of Textile Materials -- Indonesian Export Ranking 40

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (17) 8.1 10.7 12.6 10.4 41.8 9.6 10.8 13.6 13.6 47.6 0.8 0.9 1.0 1.0 0.9 0.9 0.9 1.1 1.1 1.0
China 247.1 303.3 308.6 233.2 1,092.2 254.0 329.3 309.1 306.7 1,199.2 23.2 26.2 24.9 21.9 24.1 22.6 27.2 24.3 25.3 24.9
Mexico 166.3 168.2 174.4 168.9 677.9 154.5 172.8 166.5 166.9 660.7 15.6 14.5 14.1 15.8 15.0 13.8 14.3 13.1 13.8 13.7
Pakistan 108.7 118.3 134.9 115.8 477.7 132.3 134.4 151.7 128.4 546.8 10.2 10.2 10.9 10.9 10.5 11.8 11.1 11.9 10.6 11.3
India 105.0 109.1 143.0 111.6 468.7 116.2 105.8 142.4 131.5 495.9 9.8 9.4 11.5 10.5 10.3 10.3 8.7 11.2 10.9 10.3
Portugal 38.6 52.0 77.3 58.0 225.9 35.5 50.0 79.3 50.4 215.2 3.6 4.5 6.2 5.4 5.0 3.2 4.1 6.2 4.2 4.5
Taiwan 49.2 53.7 70.0 47.3 220.2 39.6 39.8 63.5 63.1 206.0 4.6 4.6 5.6 4.4 4.9 3.5 3.3 5.0 5.2 4.3
Turkey 45.6 59.9 55.1 44.0 204.7 53.4 58.0 52.9 52.8 217.1 4.3 5.2 4.4 4.1 4.5 4.8 4.8 4.2 4.4 4.5
Canada 33.2 32.5 33.5 33.1 132.3 37.9 36.7 39.5 38.9 152.9 3.1 2.8 2.7 3.1 2.9 3.4 3.0 3.1 3.2 3.2
Thailand 26.2 26.4 30.8 33.6 116.9 32.2 29.8 38.1 35.7 135.9 2.5 2.3 2.5 3.2 2.6 2.9 2.5 3.0 3.0 2.8
Brazil 30.8 19.4 14.9 17.4 82.5 35.9 20.6 22.9 20.9 100.3 2.9 1.7 1.2 1.6 1.8 3.2 1.7 1.8 1.7 2.1
Korea 29.8 19.4 14.0 16.5 79.7 19.7 25.4 16.1 16.1 77.2 2.8 1.7 1.1 1.5 1.8 1.8 2.1 1.3 1.3 1.6
Italy 16.8 18.4 20.8 20.8 76.8 14.9 15.5 14.9 17.2 62.4 1.6 1.6 1.7 2.0 1.7 1.3 1.3 1.2 1.4 1.3
Bangladesh 21.9 21.3 11.7 19.7 74.7 31.0 29.8 15.2 19.0 95.0 2.1 1.8 0.9 1.9 1.6 2.8 2.5 1.2 1.6 2.0
Israel 13.7 16.5 17.1 17.7 65.1 24.3 19.8 17.1 19.6 80.8 1.3 1.4 1.4 1.7 1.4 2.2 1.6 1.3 1.6 1.7
Sri Lanka 20.2 23.9 7.6 11.0 62.8 24.5 21.0 7.9 9.8 63.2 1.9 2.1 0.6 1.0 1.4 2.2 1.7 0.6 0.8 1.3
Other 106.0 104.9 115.0 106.8 432.7 107.3 112.8 122.5 119.6 462.2 9.9 9.1 9.3 10.0 9.5 9.6 9.3 9.6 9.9 9.6
---Total 1,067.30 1,158.00 1,241.30 1,066.00 4,532.60 1,122.70 1,212.20 1,273.20 1,210.30 4,818.40 0.4 0.4 0.4 0.4 0.4 0.4 0.5 0.5 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

574 -- Polyacetals and Epoxide Resins -- Indonesian Export Ranking 41

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (9) 7.4 5.6 10.0 7.6 30.6 13.0 8.7 14.2 9.8 45.7 2.8 2.0 3.3 2.6 2.7 4.6 3.1 5.7 4.1 4.4
Canada 111.9 104.4 124.8 109.5 450.6 106.0 112.9 100.9 92.4 412.1 42.1 37.5 41.2 38.0 39.7 37.8 40.6 40.5 39.0 39.5
Japan 36.6 44.3 45.2 39.1 165.2 42.2 34.4 29.9 28.1 134.6 13.8 15.9 14.9 13.6 14.6 15.0 12.4 12.0 11.8 12.9
Germany 20.8 22.9 19.9 18.7 82.3 17.0 15.9 11.6 14.3 58.8 7.8 8.2 6.6 6.5 7.2 6.1 5.7 4.6 6.0 5.6
Mexico 16.7 19.2 23.6 16.6 76.0 19.7 19.1 14.2 14.2 67.3 6.3 6.9 7.8 5.8 6.7 7.0 6.9 5.7 6.0 6.4
Korea 11.7 17.0 14.6 10.9 54.2 13.2 12.1 9.1 13.8 48.2 4.4 6.1 4.8 3.8 4.8 4.7 4.3 3.6 5.8 4.6
Thailand 8.3 8.1 8.6 13.8 38.9 8.7 12.1 19.6 12.7 53.1 3.1 2.9 2.9 4.8 3.4 3.1 4.3 7.9 5.4 5.1
Taiwan 9.5 8.6 7.8 8.4 34.3 8.7 6.9 7.4 5.4 28.4 3.6 3.1 2.6 2.9 3.0 3.1 2.5 3.0 2.3 2.7
Italy 8.2 8.7 7.3 8.1 32.3 8.4 9.5 4.7 7.2 29.8 3.1 3.1 2.4 2.8 2.8 3.0 3.4 1.9 3.0 2.9
India 6.0 6.3 5.2 7.7 25.2 5.6 5.4 5.3 4.9 21.2 2.3 2.3 1.7 2.7 2.2 2.0 2.0 2.1 2.1 2.0
Belgium 3.8 3.6 7.6 7.7 22.7 7.9 3.1 2.8 4.3 18.1 1.4 1.3 2.5 2.7 2.0 2.8 1.1 1.1 1.8 1.7
Netherlands 5.7 4.3 4.8 6.2 21.0 4.0 4.2 5.6 5.6 19.4 2.1 1.6 1.6 2.1 1.8 1.4 1.5 2.3 2.4 1.9
United Kingdom 3.7 3.1 3.5 8.4 18.7 3.7 3.7 3.0 4.0 14.4 1.4 1.1 1.2 2.9 1.6 1.3 1.3 1.2 1.7 1.4
Switzerland 3.9 4.7 3.3 4.2 16.1 4.0 4.1 3.7 2.7 14.5 1.5 1.7 1.1 1.4 1.4 1.4 1.5 1.5 1.1 1.4
Spain 2.6 4.5 3.1 5.3 15.5 4.4 7.6 5.1 8.5 25.7 1.0 1.6 1.0 1.9 1.4 1.6 2.7 2.1 3.6 2.5
Other 8.8 12.9 13.5 15.9 51.1 13.7 18.4 12.3 9.1 53.5 3.3 4.6 4.5 5.5 4.5 4.9 6.6 4.9 3.8 5.1
---Total 265.6 278.1 302.8 288.1 1,134.6 280.2 278.2 249.5 236.8 1,044.7 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

248 -- Wood, Simply Worked -- Indonesian Export Ranking 42

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (6) 18.0 18.0 16.2 13.0 65.2 10.1 11.0 9.2 8.8 39.1 0.8 0.8 0.9 0.8 0.8 0.6 0.5 0.4 0.5 0.5
Canada 1,767.9 1,818.7 1,524.9 1,378.7 6,490.1 1,264.2 1,834.3 1,705.2 1,303.4 6,107.1 83.1 82.9 81.5 81.0 82.2 79.2 83.1 80.2 76.0 79.9
Brazil 79.2 77.3 79.0 74.8 310.3 76.6 83.8 95.8 79.1 335.3 3.7 3.5 4.2 4.4 3.9 4.8 3.8 4.5 4.6 4.4
Chile 85.2 76.3 61.5 61.6 284.6 66.4 74.4 82.9 85.1 308.8 4.0 3.5 3.3 3.6 3.6 4.2 3.4 3.9 5.0 4.0
New Zealand 30.1 34.4 33.6 34.7 132.8 32.1 40.6 51.1 49.2 173.0 1.4 1.6 1.8 2.0 1.7 2.0 1.8 2.4 2.9 2.3
Mexico 35.4 34.0 27.3 23.9 120.6 22.6 24.2 26.1 20.4 93.3 1.7 1.6 1.5 1.4 1.5 1.4 1.1 1.2 1.2 1.2
Malaysia 14.4 17.0 16.9 14.9 63.2 13.5 10.8 10.3 9.1 43.8 0.7 0.8 0.9 0.9 0.8 0.8 0.5 0.5 0.5 0.6
Austria 12.4 18.3 9.8 6.2 46.6 8.8 11.0 13.1 19.5 52.4 0.6 0.8 0.5 0.4 0.6 0.6 0.5 0.6 1.1 0.7
Germany 10.2 12.2 11.9 11.0 45.4 10.7 12.4 24.5 25.7 73.4 0.5 0.6 0.6 0.6 0.6 0.7 0.6 1.2 1.5 1.0
China 7.6 9.4 12.6 12.9 42.5 11.0 14.0 13.5 13.2 51.7 0.4 0.4 0.7 0.8 0.5 0.7 0.6 0.6 0.8 0.7
Sweden 7.9 10.4 10.6 13.5 42.4 13.1 23.3 17.5 27.6 81.6 0.4 0.5 0.6 0.8 0.5 0.8 1.1 0.8 1.6 1.1
Peru 9.7 13.5 12.6 1.5 37.4 13.8 4.4 7.8 14.6 40.6 0.5 0.6 0.7 0.1 0.5 0.9 0.2 0.4 0.9 0.5
Lithuania 5.3 7.0 6.6 7.2 26.2 6.2 8.4 9.9 7.3 31.7 0.3 0.3 0.4 0.4 0.3 0.4 0.4 0.5 0.4 0.4
Italy 4.0 5.8 4.8 5.7 20.3 4.9 5.6 4.0 3.7 18.3 0.2 0.3 0.3 0.3 0.3 0.3 0.3 0.2 0.2 0.2
Argentina 4.1 4.5 3.6 2.4 14.6 2.4 3.3 5.1 5.3 16.2 0.2 0.2 0.2 0.1 0.2 0.2 0.2 0.2 0.3 0.2
Other 36.8 37.1 38.7 40.0 152.7 39.0 45.6 50.9 43.9 179.4 1.7 1.7 2.1 2.4 1.9 2.4 2.1 2.4 2.6 2.3
---Total 2,128.3 2,193.9 1,870.5 1,702.1 7,894.8 1,595.6 2,207.3 2,126.8 1,715.9 7,645.6 0.8 0.8 0.7 0.6 0.7 0.6 0.9 0.8 0.7 0.7

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

893 -- Articles Of Plastics -- Indonesian Export Ranking 43

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (16) 7.9 9.9 11.2 10.1 39.1 9.4 9.2 10.3 9.8 38.7 0.4 0.5 0.5 0.5 0.5 0.5 0.4 0.5 0.5 0.5
China 559.2 643.2 657.0 614.6 2,473.9 616.1 689.4 693.9 652.4 2,651.8 29.8 31.0 31.8 31.2 31.0 31.0 32.1 32.7 33.0 32.2
Canada 541.8 591.0 567.3 529.8 2,229.9 546.1 597.2 577.9 546.9 2,268.2 28.9 28.5 27.5 26.9 27.9 27.5 27.8 27.3 27.7 27.6
Mexico 152.1 170.2 173.5 160.6 656.4 174.4 194.4 177.1 162.6 708.4 8.1 8.2 8.4 8.2 8.2 8.8 9.1 8.4 8.2 8.6
Taiwan 157.4 154.9 145.6 149.7 607.5 155.8 151.9 138.8 127.7 574.2 8.4 7.5 7.1 7.6 7.6 7.8 7.1 6.5 6.5 7.0
Japan 77.1 83.9 82.0 83.2 326.2 79.2 71.7 68.4 69.6 288.9 4.1 4.0 4.0 4.2 4.1 4.0 3.3 3.2 3.5 3.5
Germany 63.1 63.1 60.7 60.2 247.1 56.0 56.7 58.4 59.5 230.6 3.4 3.0 2.9 3.1 3.1 2.8 2.6 2.8 3.0 2.8
United Kingdom 45.8 50.3 50.0 52.5 198.6 47.3 47.8 45.5 44.4 185.0 2.4 2.4 2.4 2.7 2.5 2.4 2.2 2.1 2.2 2.2
Hong Kong 25.4 30.7 40.2 32.1 128.4 31.0 34.3 31.4 28.3 125.0 1.4 1.5 1.9 1.6 1.6 1.6 1.6 1.5 1.4 1.5
France 29.5 33.9 31.7 31.7 126.9 32.6 31.9 32.0 29.0 125.5 1.6 1.6 1.5 1.6 1.6 1.6 1.5 1.5 1.5 1.5
Korea 26.7 29.7 30.3 29.3 115.9 24.6 28.8 28.6 27.1 109.1 1.4 1.4 1.5 1.5 1.5 1.2 1.3 1.4 1.4 1.3
Israel 20.4 27.7 29.0 31.5 108.5 32.8 33.4 28.2 31.3 125.7 1.1 1.3 1.4 1.6 1.4 1.7 1.6 1.3 1.6 1.5
Italy 26.2 28.0 23.5 24.7 102.4 26.8 25.4 23.0 25.6 100.8 1.4 1.3 1.1 1.3 1.3 1.3 1.2 1.1 1.3 1.2
Thailand 18.1 18.8 19.2 20.2 76.3 18.9 23.1 21.0 19.3 82.2 1.0 0.9 0.9 1.0 1.0 1.0 1.1 1.0 1.0 1.0
Sweden 11.2 12.9 10.9 10.3 45.4 10.6 11.2 10.8 9.9 42.5 0.6 0.6 0.5 0.5 0.6 0.5 0.5 0.5 0.5 0.5
Switzerland 10.2 12.4 10.4 8.7 41.7 10.3 8.6 7.8 7.5 34.2 0.5 0.6 0.5 0.4 0.5 0.5 0.4 0.4 0.4 0.4
Other 102.6 116.3 120.9 119.1 458.9 113.7 132.6 166.3 123.6 536.3 5.5 5.6 5.9 6.1 5.7 5.7 6.2 7.8 6.3 6.5
---Total 1,874.80 2,076.80 2,063.40 1,968.20 7,983.30 1,985.60 2,147.50 2,119.30 1,974.60 8,227.00 0.7 0.8 0.7 0.7 0.7 0.8 0.8 0.8 0.8 0.8

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

512 -- Alcohols, Phenols & Halogenated Derivatives -- Indonesian Export Ranking 44

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (16) 4.8 4.7 13.1 6.4 29.0 10.7 8.9 12.7 6.3 38.6 1.4 1.2 2.9 1.3 1.7 1.8 1.7 3.0 1.7 2.0
Trin & Tobago 24.5 34.0 71.5 94.0 224.0 96.1 92.2 52.3 42.6 283.2 7.2 8.9 16.1 18.7 13.4 16.5 17.6 12.2 11.5 14.9
Canada 45.9 50.6 51.2 62.3 209.9 60.6 56.8 59.6 56.4 233.4 13.5 13.2 11.5 12.4 12.6 10.4 10.9 13.9 15.2 12.3
Germany 45.2 40.3 46.5 43.9 175.9 51.6 43.5 35.7 39.4 170.2 13.3 10.5 10.4 8.7 10.5 8.8 8.3 8.4 10.6 8.9
Venezuela 15.8 32.4 40.7 43.4 132.4 48.7 44.8 41.0 26.1 160.6 4.6 8.5 9.1 8.6 7.9 8.3 8.6 9.6 7.0 8.4
Japan 30.5 28.4 26.0 27.3 112.1 28.1 30.2 19.0 18.4 95.6 9.0 7.4 5.8 5.4 6.7 4.8 5.8 4.4 5.0 5.0
Saudi Arabia 20.9 28.5 23.5 34.6 107.5 27.4 32.2 29.7 25.8 115.2 6.1 7.4 5.3 6.9 6.4 4.7 6.2 6.9 7.0 6.0
Malaysia 17.6 27.1 29.7 30.6 105.1 40.2 22.6 22.7 24.0 109.5 5.2 7.1 6.7 6.1 6.3 6.9 4.3 5.3 6.5 5.7
Chile 18.3 24.5 13.8 9.1 65.8 54.8 18.6 29.9 20.7 124.0 5.4 6.4 3.1 1.8 3.9 9.4 3.6 7.0 5.6 6.5
Switzerland 10.7 12.8 6.4 14.3 44.2 9.6 8.9 9.1 8.7 36.2 3.1 3.3 1.4 2.8 2.6 1.6 1.7 2.1 2.3 1.9
United Kingdom 9.9 11.6 9.3 7.5 38.3 7.2 8.9 6.7 11.9 34.6 2.9 3.0 2.1 1.5 2.3 1.2 1.7 1.6 3.2 1.8
Brazil 7.6 11.5 6.4 7.4 32.8 8.9 7.0 5.0 3.8 24.6 2.2 3.0 1.4 1.5 2.0 1.5 1.3 1.2 1.0 1.3
Mexico 5.1 8.5 10.8 8.4 32.8 6.7 9.1 8.3 5.1 29.1 1.5 2.2 2.4 1.7 2.0 1.1 1.7 1.9 1.4 1.5
France 9.6 7.0 7.6 8.2 32.4 11.6 6.0 5.4 6.4 29.5 2.8 1.8 1.7 1.6 1.9 2.0 1.2 1.3 1.7 1.5
Russia 0.0 2.2 13.5 16.2 31.9 25.1 25.9 0.1 0.0 51.1 0.0 0.6 3.0 3.2 1.9 4.3 4.9 0.0 0.0 2.7
Jamaica 8.4 4.8 5.8 10.0 29.0 4.8 8.5 10.2 12.8 36.3 2.5 1.3 1.3 2.0 1.7 0.8 1.6 2.4 3.5 1.9
Other 65.7 54.4 69.5 79.9 269.5 91.2 99.2 80.4 62.2 333.1 19.3 14.2 15.6 15.9 16.1 15.6 19.0 18.8 16.8 17.5
---Total 340.6 383.5 445.3 503.3 1,672.60 583.4 523.2 427.8 370.6 1,905.00 0.1 0.1 0.2 0.2 0.2 0.2 0.2 0.2 0.1 0.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

625 -- Rubber Tires and Accessories -- Indonesian Export Ranking 45

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (16) 10.2 11.6 10.4 9.6 42.0 9.2 10.2 9.6 8.3 37.4 0.8 0.9 0.9 0.9 0.9 0.9 1.0 0.9 0.8 0.9
Canada 323.1 318.4 315.6 322.9 1,280.1 322.0 318.1 312.6 293.4 1,246.1 26.0 24.8 26.7 30.6 26.9 32.2 29.8 29.4 27.7 29.7
Japan 315.8 327.1 277.7 208.1 1,128.7 196.9 214.0 221.5 226.9 859.4 25.4 25.5 23.5 19.7 23.7 19.7 20.0 20.8 21.4 20.5
China 67.6 89.3 85.8 71.0 313.8 63.3 76.3 83.1 87.1 309.9 5.4 7.0 7.3 6.7 6.6 6.3 7.1 7.8 8.2 7.4
Korea 81.4 88.4 67.2 75.1 312.1 68.3 85.7 83.0 98.5 335.5 6.5 6.9 5.7 7.1 6.6 6.8 8.0 7.8 9.3 8.0
United Kingdom 50.7 53.3 46.4 42.5 192.8 34.6 32.3 32.0 31.2 130.1 4.1 4.2 3.9 4.0 4.0 3.5 3.0 3.0 2.9 3.1
Mexico 49.3 46.8 45.1 41.1 182.3 28.4 28.5 29.6 23.1 109.5 4.0 3.7 3.8 3.9 3.8 2.8 2.7 2.8 2.2 2.6
Brazil 54.0 39.1 45.6 37.3 176.0 23.5 31.3 36.6 34.9 126.2 4.3 3.0 3.9 3.5 3.7 2.4 2.9 3.4 3.3 3.0
Taiwan 43.8 44.0 38.4 34.9 161.1 39.3 46.8 44.0 40.8 170.9 3.5 3.4 3.3 3.3 3.4 3.9 4.4 4.1 3.8 4.1
Germany 33.7 41.9 39.2 34.8 149.6 29.3 35.1 29.9 38.0 132.3 2.7 3.3 3.3 3.3 3.1 2.9 3.3 2.8 3.6 3.2
France 37.5 37.6 34.2 35.1 144.3 35.2 37.5 31.3 34.8 138.9 3.0 2.9 2.9 3.3 3.0 3.5 3.5 2.9 3.3 3.3
Spain 36.6 31.1 26.8 18.3 112.8 24.0 25.0 20.9 27.9 97.7 2.9 2.4 2.3 1.7 2.4 2.4 2.3 2.0 2.6 2.3
Italy 28.5 26.5 28.4 22.9 106.4 20.9 29.0 22.7 25.5 98.0 2.3 2.1 2.4 2.2 2.2 2.1 2.7 2.1 2.4 2.3
Thailand 11.7 15.1 13.9 7.3 48.1 10.3 10.6 13.5 11.5 45.9 0.9 1.2 1.2 0.7 1.0 1.0 1.0 1.3 1.1 1.1
India 10.5 12.1 10.6 10.5 43.6 12.5 11.7 12.2 10.3 46.7 0.8 0.9 0.9 1.0 0.9 1.3 1.1 1.1 1.0 1.1
Sri Lanka 10.0 9.2 11.3 11.7 42.1 12.2 10.7 10.3 7.8 41.0 0.8 0.7 1.0 1.1 0.9 1.2 1.0 1.0 0.7 1.0
Other 78.7 90.8 83.9 73.7 327.2 68.4 66.0 71.7 61.2 267.4 6.3 7.1 7.1 7.0 6.9 6.8 6.2 6.7 5.8 6.4
---Total 1,243.30 1,282.40 1,180.40 1,056.80 4,762.90 998.4 1,068.90 1,064.50 1,061.20 4,193.00 0.5 0.5 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

881 -- Photographic Apparatus And Equipment -- Indonesian Export Ranking 46

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (10) 11.5 19.8 20.2 17.3 68.8 12.6 11.6 7.7 3.7 35.6 1.3 1.8 1.9 1.5 1.6 1.5 1.4 0.9 0.4 1.1
Japan 299.6 296.6 311.4 372.5 1,280.2 349.1 289.7 308.5 287.1 1,234.5 34.8 26.4 28.5 31.4 30.0 41.7 34.3 36.7 33.4 36.5
China 136.4 200.3 274.0 284.6 895.3 148.6 191.4 217.2 199.4 756.6 15.9 17.8 25.1 24.0 21.0 17.7 22.6 25.8 23.2 22.4
Netherlands 110.8 185.8 131.9 167.5 596.1 76.1 98.0 57.2 167.7 399.1 12.9 16.5 12.1 14.1 14.0 9.1 11.6 6.8 19.5 11.8
Mexico 61.3 116.7 101.4 76.6 356.0 66.8 85.9 92.8 47.9 293.4 7.1 10.4 9.3 6.5 8.4 8.0 10.2 11.0 5.6 8.7
Switzerland 49.2 77.6 61.9 39.8 228.5 15.1 8.4 5.6 5.9 35.0 5.7 6.9 5.7 3.4 5.4 1.8 1.0 0.7 0.7 1.0
Taiwan 27.3 33.8 28.9 39.9 129.8 28.0 29.0 23.3 28.5 108.7 3.2 3.0 2.7 3.4 3.0 3.3 3.4 2.8 3.3 3.2
Malaysia 29.3 28.1 29.7 29.2 116.2 16.6 19.4 17.2 22.0 75.1 3.4 2.5 2.7 2.5 2.7 2.0 2.3 2.0 2.6 2.2
Germany 21.3 28.9 23.0 26.2 99.3 34.7 26.4 27.6 26.7 115.3 2.5 2.6 2.1 2.2 2.3 4.1 3.1 3.3 3.1 3.4
United Kingdom 19.0 22.9 15.1 17.7 74.7 12.5 7.5 12.0 7.6 39.7 2.2 2.0 1.4 1.5 1.8 1.5 0.9 1.4 0.9 1.2
Thailand 9.6 12.1 18.1 25.1 65.0 18.6 14.7 11.0 5.2 49.5 1.1 1.1 1.7 2.1 1.5 2.2 1.7 1.3 0.6 1.5
Italy 11.8 16.5 11.5 14.8 54.6 11.2 14.3 9.3 7.2 42.1 1.4 1.5 1.1 1.2 1.3 1.3 1.7 1.1 0.8 1.2
Philippines 10.6 13.6 11.0 16.2 51.4 8.7 7.2 11.3 12.1 39.4 1.2 1.2 1.0 1.4 1.2 1.0 0.8 1.3 1.4 1.2
Hong Kong 17.9 9.1 9.8 9.6 46.4 9.7 6.4 4.7 6.3 27.1 2.1 0.8 0.9 0.8 1.1 1.2 0.8 0.6 0.7 0.8
Canada 9.4 15.1 9.2 10.4 44.0 2.7 4.2 3.5 4.1 14.6 1.1 1.3 0.8 0.9 1.0 0.3 0.5 0.4 0.5 0.4
Other 35.1 47.5 33.9 39.4 155.9 27.2 31.0 32.0 27.2 117.5 4.1 4.2 3.1 3.3 3.7 3.2 3.7 3.8 3.2 3.5
---Total 860.0 1,124.3 1,091.2 1,187.0 4,262.5 838.1 845.2 841.0 858.8 3,383.1 0.3 0.4 0.4 0.4 0.4 0.3 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

651 -- Textile Yarn -- Indonesian Export Ranking 47

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (16) 10.9 8.4 8.7 7.7 35.8 7.2 8.6 7.6 7.5 30.9 1.9 1.4 1.6 1.6 1.6 1.4 1.6 1.6 1.7 1.6
Canada 143.7 141.9 135.9 119.5 541.0 134.8 133.1 132.7 106.6 507.2 24.8 24.4 25.1 24.8 24.8 26.7 25.2 27.5 24.0 25.9
Mexico 81.3 85.4 80.5 68.4 315.5 69.1 79.6 78.9 80.3 307.9 14.0 14.7 14.9 14.2 14.4 13.7 15.1 16.3 18.1 15.7
Japan 35.1 38.1 33.2 32.0 138.3 33.4 32.2 30.8 30.4 126.8 6.0 6.5 6.1 6.6 6.3 6.6 6.1 6.4 6.9 6.5
Germany 34.7 36.4 33.5 26.8 131.4 26.8 24.1 22.3 22.8 96.0 6.0 6.3 6.2 5.6 6.0 5.3 4.6 4.6 5.1 4.9
Korea 32.6 33.0 32.1 26.3 124.0 29.8 28.3 26.4 25.9 110.5 5.6 5.7 5.9 5.4 5.7 5.9 5.4 5.5 5.8 5.6
Italy 25.0 33.4 27.9 24.3 110.7 22.0 23.8 21.2 16.1 83.2 4.3 5.7 5.2 5.0 5.1 4.4 4.5 4.4 3.6 4.2
Pakistan 22.6 19.1 22.8 18.6 83.2 21.0 23.3 14.7 13.0 72.1 3.9 3.3 4.2 3.9 3.8 4.2 4.4 3.0 2.9 3.7
United Kingdom 19.3 19.2 15.8 15.1 69.5 16.5 16.3 14.0 11.6 58.4 3.3 3.3 2.9 3.1 3.2 3.3 3.1 2.9 2.6 3.0
France 16.3 15.3 12.3 11.4 55.3 14.6 12.2 11.1 10.2 48.2 2.8 2.6 2.3 2.4 2.5 2.9 2.3 2.3 2.3 2.5
Israel 15.5 15.3 13.1 10.6 54.5 11.3 18.6 22.3 19.6 71.7 2.7 2.6 2.4 2.2 2.5 2.2 3.5 4.6 4.4 3.7
Thailand 12.2 10.5 12.3 12.8 47.8 12.1 11.4 10.1 12.1 45.7 2.1 1.8 2.3 2.7 2.2 2.4 2.2 2.1 2.7 2.3
Turkey 16.4 14.1 10.2 6.5 47.2 6.4 10.4 9.9 9.2 35.9 2.8 2.4 1.9 1.3 2.2 1.3 2.0 2.0 2.1 1.8
Netherlands 9.5 9.8 11.4 10.2 40.9 11.9 10.9 9.8 11.4 44.0 1.6 1.7 2.1 2.1 1.9 2.4 2.1 2.0 2.6 2.2
Taiwan 12.2 10.2 8.9 7.3 38.7 8.9 8.9 8.5 7.3 33.7 2.1 1.8 1.6 1.5 1.8 1.8 1.7 1.8 1.7 1.7
Malaysia 12.5 10.7 7.8 5.4 36.3 5.2 8.2 3.9 4.6 22.0 2.2 1.8 1.4 1.1 1.7 1.0 1.6 0.8 1.0 1.1
Other 80.1 80.9 74.6 79.7 315.4 73.1 77.7 58.9 54.7 264.5 13.8 13.9 13.8 16.5 14.4 14.5 14.7 12.2 12.3 13.5
---Total 580 581.7 541 482.7 2,185.40 504.3 527.7 483.3 443.5 1,958.70 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

984 -- Estimate Of Low Valued Import Transactions -- Indonesian Export Ranking 48

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (32) 6.5 6.8 7.6 7.7 28.6 7.2 7.0 7.3 6.7 28.1 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2
Canada 910.8 1,009.7 970.8 1,018.4 3,909.8 973.2 1,013.1 925.5 876.5 3,788.3 28.9 29.0 27.7 27.7 28.3 29.0 29.4 28.5 27.4 28.6
Japan 377.4 412.5 413.6 418.1 1,621.6 380.6 366.2 328.1 337.4 1,412.3 12.0 11.8 11.8 11.4 11.7 11.4 10.6 10.1 10.6 10.7
Mexico 332.0 378.1 394.4 419.5 1,523.9 353.1 381.7 377.8 379.5 1,492.2 10.5 10.9 11.3 11.4 11.0 10.5 11.1 11.6 11.9 11.3
Germany 269.0 295.7 285.5 288.8 1,139.0 285.0 309.7 295.7 264.9 1,155.3 8.5 8.5 8.1 7.8 8.2 8.5 9.0 9.1 8.3 8.7
China 153.0 168.9 208.2 229.2 759.4 173.7 182.8 199.2 228.5 784.2 4.9 4.9 5.9 6.2 5.5 5.2 5.3 6.1 7.1 5.9
United Kingdom 171.8 195.5 185.9 192.9 746.2 190.4 188.3 172.3 175.6 726.6 5.5 5.6 5.3 5.2 5.4 5.7 5.5 5.3 5.5 5.5
Taiwan 113.9 121.7 131.8 135.3 502.8 109.3 109.9 101.5 96.6 417.4 3.6 3.5 3.8 3.7 3.6 3.3 3.2 3.1 3.0 3.2
France 92.6 105.8 95.1 108.5 401.9 105.2 119.7 99.1 96.2 420.3 2.9 3.0 2.7 2.9 2.9 3.1 3.5 3.1 3.0 3.2
Italy 76.6 85.3 85.0 90.3 337.2 81.6 84.2 82.3 74.0 322.1 2.4 2.4 2.4 2.5 2.4 2.4 2.4 2.5 2.3 2.4
Colombia 85.4 79.7 77.9 78.9 322.0 74.6 64.6 66.1 60.7 266.0 2.7 2.3 2.2 2.1 2.3 2.2 1.9 2.0 1.9 2.0
Korea 42.3 43.6 50.0 54.0 189.9 46.8 41.3 38.7 41.9 168.8 1.3 1.3 1.4 1.5 1.4 1.4 1.2 1.2 1.3 1.3
Sweden 43.8 50.7 41.0 52.5 188.0 48.1 47.0 39.5 43.3 177.9 1.4 1.5 1.2 1.4 1.4 1.4 1.4 1.2 1.4 1.3
Malaysia 39.4 43.6 50.3 53.1 186.5 42.0 39.5 42.5 42.6 166.6 1.3 1.3 1.4 1.4 1.3 1.3 1.1 1.3 1.3 1.3
Netherlands 42.8 46.5 42.9 46.0 178.2 41.6 46.7 40.8 42.9 172.1 1.4 1.3 1.2 1.2 1.3 1.2 1.4 1.3 1.3 1.3
Switzerland 42.3 44.0 41.6 43.9 171.8 44.6 48.0 37.1 37.0 166.8 1.3 1.3 1.2 1.2 1.2 1.3 1.4 1.1 1.2 1.3
Other 350.2 394.5 422.7 443.5 1,610.9 393.2 396.5 390.6 392.1 1,572.4 11.1 11.3 12.1 12.0 11.7 11.7 11.5 12.0 12.3 11.9
---Total 3,149.80 3,482.60 3,504.50 3,680.80 13,817.80 3,350.40 3,446.30 3,244.20 3,196.60 13,237.30 1.2 1.3 1.2 1.3 1.3 1.3 1.3 1.3 1.3 1.3



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

058 -- Fruit Preserved and Fruit Preparations -- Indonesian Export Ranking 49

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (6) 7.4 7.5 8.7 8.7 32.2 4.9 6.9 6.6 9.0 27.4 3.5 3.3 4.2 4.3 3.8 2.4 3.2 3.0 4.0 3.2
Mexico 36.4 37.7 20.3 24.6 119.1 35.8 32.7 23.3 28.3 120.1 17.5 16.6 9.9 12.2 14.1 17.7 15.1 10.6 12.7 13.9
Philippines 27.4 24.9 34.6 27.7 114.5 21.9 19.6 28.5 32.1 102.2 13.1 10.9 16.9 13.6 13.6 10.8 9.1 13.0 14.4 11.8
Thailand 27.8 28.5 29.7 28.2 114.3 27.4 29.9 29.4 25.0 111.7 13.4 12.5 14.5 13.9 13.6 13.5 13.8 13.4 11.2 12.9
Canada 23.9 25.0 29.1 28.5 106.6 28.5 28.6 35.7 31.4 124.2 11.5 11.0 14.2 14.1 12.6 14.1 13.2 16.2 14.0 14.4
China 16.1 21.9 15.6 12.3 65.9 17.7 23.7 24.8 20.4 86.6 7.7 9.6 7.6 6.1 7.8 8.7 10.9 11.3 9.1 10.0
Spain 8.9 6.9 5.9 4.2 26.0 6.5 6.0 6.2 6.0 24.8 4.3 3.0 2.9 2.1 3.1 3.2 2.8 2.8 2.7 2.9
Costa Rica 6.4 5.9 5.6 6.5 24.3 6.5 6.5 6.0 6.9 25.9 3.1 2.6 2.7 3.2 2.9 3.2 3.0 2.7 3.1 3.0
Greece 4.9 6.5 3.7 8.9 24.1 5.9 2.8 2.8 8.4 19.9 2.4 2.9 1.8 4.4 2.9 2.9 1.3 1.3 3.8 2.3
Japan 5.2 4.8 5.2 6.2 21.4 4.6 4.7 4.7 5.1 19.2 2.5 2.1 2.5 3.0 2.5 2.3 2.2 2.1 2.3 2.2
Brazil 2.5 5.1 3.9 5.0 16.5 2.3 3.1 3.4 4.0 12.8 1.2 2.2 1.9 2.5 2.0 1.1 1.4 1.6 1.8 1.5
India 2.9 4.9 4.0 2.9 14.7 2.6 1.9 3.7 3.1 11.3 1.4 2.2 2.0 1.4 1.7 1.3 0.9 1.7 1.4 1.3
Dominican Rep 3.3 4.2 3.9 2.9 14.3 2.9 3.7 3.7 3.7 14.1 1.6 1.8 1.9 1.4 1.7 1.4 1.7 1.7 1.7 1.6
Chile 4.9 6.2 1.9 0.4 13.5 2.7 4.5 2.5 0.8 10.5 2.4 2.7 0.9 0.2 1.6 1.4 2.1 1.1 0.4 1.2
Taiwan 2.9 3.3 3.6 3.1 12.9 4.2 4.3 3.3 2.2 14.0 1.4 1.4 1.8 1.5 1.5 2.1 2.0 1.5 1.0 1.6
Other 27.3 34.2 28.6 32.6 122.7 28.2 37.7 34.9 37.1 137.9 13.1 15.1 14.0 16.1 14.6 13.9 17.4 15.9 16.6 16.0
---Total 208.3 227.5 204.3 202.7 842.8 202.7 216.8 219.4 223.6 862.5 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.



Top 50 Non-Oil Indonesian Exports to The USA and USA Imports from Other Countries
(Thousand Current US Dollars FOB)

582 -- Plates, Sheets, Film, Foil & Strip Of Plastics -- Indonesian Export Ranking 50

2000 US Imports (Million $) 2001 US Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
COUNTRY Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

Indonesia (14) 8.1 8.7 12.5 8.8 38.1 7.1 5.8 6.7 7.5 27.2 1.0 1.0 1.6 1.1 1.2 1.0 0.8 0.9 1.0 0.9
Canada 231.8 240.4 241.6 228.1 941.9 234.5 244.3 249.0 241.5 969.4 29.9 29.1 30.9 29.4 29.8 31.6 32.0 33.5 33.2 32.6
Japan 119.6 133.9 111.6 123.8 488.9 105.1 97.5 88.7 85.3 376.6 15.5 16.2 14.3 16.0 15.5 14.2 12.8 11.9 11.7 12.7
Germany 62.3 75.5 65.1 59.2 262.1 64.0 65.1 63.3 72.1 264.4 8.0 9.1 8.3 7.6 8.3 8.6 8.5 8.5 9.9 8.9
Taiwan 55.0 58.2 54.1 56.3 223.6 45.8 54.0 49.2 45.0 194.0 7.1 7.0 6.9 7.3 7.1 6.2 7.1 6.6 6.2 6.5
Korea 43.0 47.8 44.7 48.7 184.2 42.6 45.3 43.1 43.0 174.0 5.5 5.8 5.7 6.3 5.8 5.7 5.9 5.8 5.9 5.8
Mexico 44.2 41.1 39.2 36.8 161.3 40.9 43.3 40.2 39.7 164.2 5.7 5.0 5.0 4.7 5.1 5.5 5.7 5.4 5.5 5.5
United Kingdom 39.0 40.9 38.0 36.4 154.2 36.8 36.1 34.7 34.2 141.8 5.0 4.9 4.9 4.7 4.9 5.0 4.7 4.7 4.7 4.8
Italy 23.5 28.3 23.4 28.8 104.0 28.7 27.7 25.7 21.9 104.1 3.0 3.4 3.0 3.7 3.3 3.9 3.6 3.5 3.0 3.5
China 20.5 20.5 21.9 20.7 83.6 18.4 23.8 24.2 23.4 89.7 2.6 2.5 2.8 2.7 2.6 2.5 3.1 3.3 3.2 3.0
Israel 16.4 17.4 15.8 15.3 64.9 13.1 12.0 10.6 10.5 46.3 2.1 2.1 2.0 2.0 2.1 1.8 1.6 1.4 1.4 1.6
France 13.6 13.6 13.2 13.9 54.2 12.2 12.3 11.3 12.3 48.1 1.8 1.6 1.7 1.8 1.7 1.6 1.6 1.5 1.7 1.6
Netherlands 12.8 15.0 12.6 10.0 50.4 11.2 11.9 11.4 8.1 42.7 1.6 1.8 1.6 1.3 1.6 1.5 1.6 1.5 1.1 1.4
India 11.4 11.1 13.3 13.8 49.7 13.9 13.5 12.8 11.5 51.6 1.5 1.3 1.7 1.8 1.6 1.9 1.8 1.7 1.6 1.7
Sweden 11.6 9.4 9.3 7.6 37.9 6.2 6.6 4.6 5.0 22.4 1.5 1.1 1.2 1.0 1.2 0.8 0.9 0.6 0.7 0.8
Other 61.3 65.2 65.9 67.3 259.7 61.2 64.2 67.2 66.9 259.5 7.9 7.9 8.4 8.7 8.2 8.2 8.4 9.1 9.2 8.7
---Total 774.0 827.0 782.3 775.4 3,158.6 741.8 763.4 742.6 728.0 2,975.9 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

634 -- Veneers, Plywood and Particle Board -- Indonesian Export Ranking 1

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (1) 247.8 288.3 257.1 266.0 1,059.2 249.1 255.2 215.9 183.2 903.4 45.6 48.6 46.8 45.4 46.6 44.1 45.0 43.8 42.8 44.0
MALAYSIA 162.0 175.0 173.2 192.0 702.1 181.5 177.6 146.5 136.7 642.3 29.8 29.5 31.5 32.8 30.9 32.1 31.3 29.7 31.9 31.3
NEW ZEALAND 27.9 30.9 29.3 33.6 121.7 35.9 30.5 30.8 24.1 121.2 5.1 5.2 5.3 5.7 5.4 6.4 5.4 6.3 5.6 5.9
CHINA 20.6 26.9 22.3 24.5 94.3 23.9 32.9 27.9 26.8 111.5 3.8 4.5 4.1 4.2 4.2 4.2 5.8 5.7 6.3 5.4
CANADA 37.3 28.0 25.6 25.0 115.9 24.9 25.5 21.4 17.8 89.6 6.9 4.7 4.7 4.3 5.1 4.4 4.5 4.3 4.2 4.4
U.S.A. 10.3 8.7 8.8 8.9 36.8 8.6 7.8 7.2 5.4 29.1 1.9 1.5 1.6 1.5 1.6 1.5 1.4 1.5 1.3 1.4
AUSTRALIA 5.8 4.2 3.0 4.7 17.8 5.4 4.5 6.4 4.8 21.1 1.1 0.7 0.6 0.8 0.8 1.0 0.8 1.3 1.1 1.0
KOREA 4.3 4.0 3.5 4.3 16.2 5.1 3.7 4.7 3.7 17.2 0.8 0.7 0.6 0.7 0.7 0.9 0.7 0.9 0.9 0.8
AUSTRIA 4.7 3.5 3.5 3.8 15.5 4.5 4.4 4.8 3.3 17.0 0.9 0.6 0.6 0.6 0.7 0.8 0.8 1.0 0.8 0.8
ITALY 2.9 2.6 2.6 3.1 11.2 3.5 3.6 4.0 2.7 13.9 0.5 0.4 0.5 0.5 0.5 0.6 0.6 0.8 0.6 0.7
CHILE 3.1 4.1 3.8 3.0 13.9 3.5 4.7 3.2 2.1 13.6 0.6 0.7 0.7 0.5 0.6 0.6 0.8 0.7 0.5 0.7
GERMANY 3.4 3.1 3.0 2.4 12.0 3.9 2.9 3.6 3.1 13.5 0.6 0.5 0.6 0.4 0.5 0.7 0.5 0.7 0.7 0.7
TAIWAN 1.4 1.3 2.1 2.5 7.4 2.5 2.7 3.3 3.1 11.5 0.3 0.2 0.4 0.4 0.3 0.4 0.5 0.7 0.7 0.6
BELGIUM 1.9 1.6 1.4 2.3 7.2 2.1 1.9 1.7 2.5 8.3 0.4 0.3 0.2 0.4 0.3 0.4 0.3 0.3 0.6 0.4
PHILIPPINES 0.9 1.8 1.6 1.7 6.0 2.0 1.6 1.8 2.4 7.7 0.2 0.3 0.3 0.3 0.3 0.3 0.3 0.4 0.6 0.4
Other 9.1 9.4 8.7 8.3 35.5 8.4 7.4 9.6 6.5 31.9 1.7 1.6 1.6 1.4 1.6 1.5 1.3 2.0 1.5 1.6
---Total 543.6 593.4 549.6 586.0 2,272.7 564.7 567.0 492.9 428.3 2,052.9 0.8 0.8 0.7 0.7 0.8 0.8 0.8 0.7 0.7 0.7

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

036 -- Crustacean -- Indonesian Export Ranking 2

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (1) 155.7 135.3 176.8 179.6 647.4 163.7 143.2 150.4 126.0 583.4 13.1 9.8 12.2 10.8 11.4 15.4 13.5 13.2 10.0 12.9
RUSSIAN 136.6 180.3 153.4 256.3 726.6 100.8 110.1 127.5 204.7 543.0 11.5 13.0 10.5 15.4 12.8 9.5 10.4 11.2 16.2 12.0
THAILAND 88.0 111.7 124.6 143.7 467.9 88.9 106.6 110.7 101.8 408.1 7.4 8.1 8.6 8.6 8.2 8.4 10.1 9.7 8.1 9.0
INDIA 127.9 115.1 161.3 176.1 580.4 86.8 81.7 152.4 84.2 405.1 10.7 8.3 11.1 10.6 10.2 8.2 7.7 13.3 6.7 8.9
CHINA 86.7 127.8 110.3 172.6 497.3 73.9 98.4 86.4 133.0 391.7 7.3 9.2 7.6 10.4 8.7 7.0 9.3 7.6 10.5 8.6
Vietnam 66.8 105.4 112.9 106.5 391.6 61.2 91.0 115.2 93.8 361.1 5.6 7.6 7.8 6.4 6.9 5.8 8.6 10.1 7.4 8.0
MOROCCO 104.5 63.0 65.3 45.7 278.6 117.7 21.8 24.9 72.1 236.4 8.8 4.5 4.5 2.7 4.9 11.1 2.1 2.2 5.7 5.2
KOREA 80.2 62.7 41.6 77.9 262.4 66.8 54.2 32.5 60.4 213.8 6.7 4.5 2.9 4.7 4.6 6.3 5.1 2.8 4.8 4.7
CANADA 38.4 94.0 133.6 47.5 313.6 25.8 55.7 75.4 34.8 191.7 3.2 6.8 9.2 2.9 5.5 2.4 5.2 6.6 2.8 4.2
U.S.A. 49.5 59.2 27.4 98.6 234.8 48.6 24.1 17.2 76.4 166.3 4.2 4.3 1.9 5.9 4.1 4.6 2.3 1.5 6.0 3.7
AUSTRALIA 40.0 64.5 50.9 73.2 228.7 27.7 43.7 36.1 52.0 159.5 3.4 4.7 3.5 4.4 4.0 2.6 4.1 3.2 4.1 3.5
PHILIPPINES 21.2 26.9 25.7 39.0 112.8 25.0 26.1 22.0 23.8 96.9 1.8 1.9 1.8 2.3 2.0 2.4 2.5 1.9 1.9 2.1
N. KOREA 21.7 19.8 15.5 25.6 82.6 27.1 22.8 15.8 29.0 94.7 1.8 1.4 1.1 1.5 1.5 2.6 2.1 1.4 2.3 2.1
MALAYSIA 14.3 12.9 15.9 16.8 59.9 17.2 15.0 15.4 15.2 62.8 1.2 0.9 1.1 1.0 1.1 1.6 1.4 1.3 1.2 1.4
CHILE 8.0 15.2 22.3 14.3 59.9 5.0 14.4 21.7 12.6 53.7 0.7 1.1 1.5 0.9 1.1 0.5 1.4 1.9 1.0 1.2
Other 150.1 191.5 217.2 191.1 749.9 124.5 152.2 139.4 144.4 560.6 12.6 13.8 14.9 11.5 13.2 11.7 14.3 12.2 11.4 12.4
---Total 1,189.6 1,385.3 1,454.9 1,664.3 5,694.2 1,060.6 1,061.1 1,142.9 1,264.3 4,528.9 1.7 1.9 1.9 2.1 1.9 1.4 1.5 1.7 2.0 1.6

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

283 -- Copper Ores & Concentrates -- Indonesian Export Ranking 3

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (2) 93.5 156.6 157.9 166.7 574.6 154.0 139.8 140.1 60.7 494.7 17.0 26.3 23.4 26.3 23.4 25.5 22.8 27.2 14.8 23.1
CHILE 253.8 230.8 262.6 224.2 971.3 251.3 242.8 193.6 163.5 851.4 46.2 38.7 38.8 35.3 39.5 41.6 39.6 37.7 40.0 39.8
CANADA 61.5 68.7 80.3 82.5 293.0 84.7 72.2 54.3 46.1 257.3 11.2 11.5 11.9 13.0 11.9 14.0 11.8 10.6 11.3 12.0
AUSTRALIA 72.5 40.2 64.8 37.9 215.4 43.4 51.4 54.0 37.0 185.7 13.2 6.7 9.6 6.0 8.8 7.2 8.4 10.5 9.0 8.7
PAPUA NEW 
GUINEA 27.3 39.5 60.7 43.9 171.4 30.4 77.4 30.3 35.2 173.3 5.0 6.6 9.0 6.9 7.0 5.0 12.6 5.9 8.6 8.1
ARGENTINA 11.4 19.9 10.8 34.5 76.7 14.9 8.7 10.9 23.5 57.9 2.1 3.3 1.6 5.4 3.1 2.5 1.4 2.1 5.7 2.7
PERU 5.9 10.2 9.5 8.5 34.0 4.5 8.0 3.1 20.3 35.8 1.1 1.7 1.4 1.3 1.4 0.7 1.3 0.6 5.0 1.7
PHILIPPINES 9.1 12.0 16.1 19.0 56.1 10.3 6.1 7.2 2.9 26.4 1.6 2.0 2.4 3.0 2.3 1.7 1.0 1.4 0.7 1.2
TANZANIA . . . . . . . 8.4 15.3 23.8 . . . . . . . 1.6 3.7 1.1
MEXICO 7.0 8.7 3.1 5.8 24.7 2.9 3.6 2.5 2.1 11.0 1.3 1.5 0.5 0.9 1.0 0.5 0.6 0.5 0.5 0.5
South AFRICA 3.1 2.2 2.2 2.5 9.9 2.3 1.5 2.2 1.9 7.9 0.6 0.4 0.3 0.4 0.4 0.4 0.2 0.4 0.5 0.4
TURKEY . 2.8 2.7 5.6 11.1 . . 3.9 0.0 3.9 . 0.5 0.4 0.9 0.5 . . 0.7 0.0 0.2
SPAIN 1.0 1.1 1.0 1.1 4.2 1.2 1.2 0.9 0.0 3.3 0.2 0.2 0.1 0.2 0.2 0.2 0.2 0.2 0.0 0.2
COLOMBIA 1.1 0.0 1.8 0.0 3.0 1.7 0.0 1.4 0.0 3.0 0.2 0.0 0.3 0.0 0.1 0.3 0.0 0.3 0.0 0.1
GEORGIA . . . . . 1.7 0.0 0.0 0.0 1.7 . . . . . 0.3 0.0 0.0 0.0 0.1
Other 2.2 3.9 2.6 2.1 10.8 0.5 0.3 1.4 0.7 2.9 0.4 0.7 0.4 0.3 0.4 0.1 0.0 0.3 0.2 0.1
---Total 549.5 596.5 676.1 634.2 2,456.2 603.7 613.0 514.2 409.2 2,140.0 0.8 0.8 0.9 0.8 0.8 0.8 0.9 0.8 0.6 0.8

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

284 -- Nickel Ores & Concentrates -- Indonesian Export Ranking 4

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (1) 108.0 123.1 108.7 102.7 442.5 90.2 100.2 100.8 82.9 374.2 56.0 53.4 50.7 55.1 53.7 54.6 61.2 62.6 63.7 60.3
AUSTRALIA 52.1 67.8 57.0 44.8 221.7 43.5 35.5 43.9 29.7 152.5 27.0 29.4 26.5 24.1 26.9 26.3 21.7 27.3 22.8 24.6
NEW CALEDONIA 
(Fr.) 22.8 29.2 36.2 29.9 118.1 17.4 13.5 8.5 11.0 50.4 11.8 12.6 16.9 16.0 14.3 10.6 8.2 5.3 8.4 8.1
PHILIPPINES 10.0 10.7 12.4 8.9 42.0 14.0 14.6 7.8 6.6 42.9 5.2 4.6 5.8 4.8 5.1 8.5 8.9 4.8 5.0 6.9
NETHERLANDS 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
TAIWAN 0.0 0.0 0.0 0.0 0.0 . . . 0.0 0.0 0.0 0.0 0.0 0.0 0.0 . . . 0.0 0.0
KOREA . . . . . 0.0 0.0 0.0 0.0 0.0 . . . . . 0.0 0.0 0.0 0.0 0.0
BELGIUM . . 0.3 0.0 0.3 . . . . . . . 0.1 0.0 0.0 . . . . . 
CHINA . . . . . . . . . . . . . . . . . . . . 
CUBA . . . . . . . . . . . . . . . . . . . . 
FRANCE . . . . . . . . . . . . . . . . . . . . 
NORWAY . . . . . . . . . . . . . . . . . . . . 
U.S.A. . 0.0 0.0 0.0 0.0 . . . . . . 0.0 0.0 0.0 0.0 . . . . . 
---Total 192.9 230.7 214.6 186.4 824.6 165.2 163.7 161.0 130.1 620.0 0.3 0.3 0.3 0.2 0.3 0.2 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

288 -- Nonferrous Base Metal Waste & Scrap -- Indonesian Export Ranking 5

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (1) 42.7 25.5 40.0 38.9 147.1 55.2 66.6 77.3 73.4 272.5 21.9 13.5 20.4 19.6 18.9 27.6 35.0 41.7 45.0 36.9
U.S.A. 38.0 37.6 35.2 31.7 142.6 34.1 28.8 31.0 25.0 118.9 19.5 20.0 18.0 16.0 18.3 17.1 15.1 16.7 15.3 16.1
RUSSIAN 5.6 6.7 11.6 12.0 36.0 13.3 13.7 8.6 5.5 41.2 2.9 3.6 5.9 6.1 4.6 6.7 7.2 4.6 3.4 5.6
SINGAPORE 14.9 13.0 15.0 16.1 59.0 14.4 10.6 8.9 7.1 41.0 7.6 6.9 7.6 8.1 7.6 7.2 5.6 4.8 4.3 5.5
MALAYSIA 9.3 9.5 11.0 11.0 40.9 10.3 9.2 6.5 6.1 32.1 4.8 5.0 5.6 5.6 5.3 5.2 4.8 3.5 3.7 4.3
PHILIPPINES 8.8 8.3 10.0 8.7 35.9 7.6 9.1 7.8 6.7 31.3 4.5 4.4 5.1 4.4 4.6 3.8 4.8 4.2 4.1 4.2
ZIMBABWE 5.7 10.3 8.7 12.2 36.9 9.6 7.6 4.3 4.5 26.0 2.9 5.5 4.4 6.2 4.7 4.8 4.0 2.3 2.8 3.5
TAIWAN 9.2 10.5 9.9 9.3 38.9 6.2 6.4 5.8 4.1 22.4 4.7 5.6 5.0 4.7 5.0 3.1 3.4 3.1 2.5 3.0
CHINA 7.2 9.2 7.4 6.7 30.6 5.4 5.5 5.5 3.5 19.9 3.7 4.9 3.8 3.4 3.9 2.7 2.9 3.0 2.1 2.7
THAILAND 5.2 5.2 6.0 5.7 22.1 6.0 5.9 4.2 3.6 19.7 2.7 2.8 3.1 2.9 2.8 3.0 3.1 2.3 2.2 2.7
AUSTRALIA 5.2 6.3 4.5 5.2 21.2 5.0 4.8 3.2 3.7 16.7 2.6 3.3 2.3 2.6 2.7 2.5 2.5 1.7 2.3 2.3
SAUDI ARABIA 4.7 4.9 5.5 5.4 20.6 3.6 3.3 2.0 3.3 12.3 2.4 2.6 2.8 2.7 2.6 1.8 1.7 1.1 2.0 1.7
ARAB EMIRATES 3.6 2.9 3.5 4.4 14.5 3.9 3.2 2.0 1.1 10.3 1.9 1.5 1.8 2.2 1.9 2.0 1.7 1.1 0.7 1.4
KOREA 2.0 2.7 1.8 2.5 9.0 2.8 2.0 2.8 1.1 8.7 1.0 1.4 0.9 1.2 1.2 1.4 1.1 1.5 0.7 1.2
UNITED KINGDOM 3.6 2.6 2.8 2.4 11.4 2.4 0.9 2.2 1.9 7.4 1.8 1.4 1.4 1.2 1.5 1.2 0.5 1.2 1.1 1.0
Other 29.2 33.0 23.2 26.1 111.5 20.1 12.8 13.4 12.7 58.9 15.0 17.5 11.8 13.1 14.3 10.0 6.7 7.2 7.8 8.0
---Total 195.1 188.3 196.2 198.3 777.9 199.9 190.7 185.4 163.3 739.3 0.3 0.3 0.3 0.2 0.3 0.3 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

821 -- Furniture & Bedding Accessories -- Indonesian Export Ranking 6

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (5) 66.1 64.6 51.8 57.1 239.5 61.4 64.2 51.4 52.4 229.4 7.2 7.4 5.9 5.4 6.5 6.1 7.1 5.8 5.6 6.2
CHINA 224.6 241.1 262.2 347.9 1,075.8 308.1 311.7 315.3 363.2 1,298.3 24.6 27.5 30.0 33.2 29.0 30.5 34.7 35.3 39.1 34.8
TAIWAN 144.6 123.4 114.4 134.2 516.7 143.3 97.7 76.7 95.2 412.8 15.8 14.1 13.1 12.8 13.9 14.2 10.9 8.6 10.3 11.1
U.S.A. 104.6 103.9 102.7 105.3 416.5 99.3 91.2 111.4 83.0 385.0 11.5 11.8 11.7 10.0 11.2 9.8 10.1 12.5 8.9 10.3
THAILAND 98.2 86.4 86.6 101.7 373.0 96.1 80.1 83.1 83.9 343.1 10.8 9.8 9.9 9.7 10.0 9.5 8.9 9.3 9.0 9.2
MALAYSIA 71.0 51.5 52.0 82.3 256.8 70.0 44.5 48.1 60.4 222.9 7.8 5.9 5.9 7.9 6.9 6.9 5.0 5.4 6.5 6.0
ITALY 51.0 43.7 47.9 34.7 177.3 44.6 43.9 50.0 33.8 172.3 5.6 5.0 5.5 3.3 4.8 4.4 4.9 5.6 3.6 4.6
Vietnam 27.5 28.9 22.7 28.5 107.5 33.2 34.2 30.6 36.1 134.1 3.0 3.3 2.6 2.7 2.9 3.3 3.8 3.4 3.9 3.6
GERMANY 17.7 18.3 22.5 28.1 86.6 25.8 22.7 24.0 23.3 95.8 1.9 2.1 2.6 2.7 2.3 2.6 2.5 2.7 2.5 2.6
DENMARK 13.0 16.0 13.6 19.1 61.6 19.1 16.1 12.8 10.8 58.8 1.4 1.8 1.6 1.8 1.7 1.9 1.8 1.4 1.2 1.6
PHILIPPINES 15.6 16.4 16.2 15.5 63.8 17.2 13.5 12.8 11.3 54.8 1.7 1.9 1.9 1.5 1.7 1.7 1.5 1.4 1.2 1.5
KOREA 18.0 17.8 15.7 16.4 67.9 15.3 13.4 12.6 13.3 54.6 2.0 2.0 1.8 1.6 1.8 1.5 1.5 1.4 1.4 1.5
UNITED KINGDOM 10.8 14.2 14.4 13.6 53.0 13.3 12.3 11.4 11.3 48.3 1.2 1.6 1.6 1.3 1.4 1.3 1.4 1.3 1.2 1.3
AUSTRIA 6.1 5.9 6.5 9.3 27.9 9.5 8.7 9.4 10.1 37.7 0.7 0.7 0.7 0.9 0.8 0.9 1.0 1.1 1.1 1.0
FRANCE 4.9 4.7 6.4 10.0 26.1 8.2 4.9 4.7 6.3 24.1 0.5 0.5 0.7 1.0 0.7 0.8 0.5 0.5 0.7 0.6
Other 39.0 40.9 39.4 44.6 163.8 45.7 40.2 38.4 34.2 158.5 4.3 4.7 4.5 4.3 4.4 4.5 4.5 4.3 3.7 4.2
---Total 912.9 877.6 874.9 1,048.4 3,713.8 1,010.1 899.5 892.5 928.5 3,730.7 1.3 1.2 1.1 1.3 1.2 1.4 1.3 1.3 1.5 1.4

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

763 -- Sound Recorders and TV Recorders -- Indonesian Export Ranking 7

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 14.2 15.1 17.3 32.3 78.9 37.9 41.5 70.4 68.4 218.1 4.7 4.7 5.0 6.1 5.2 8.8 9.3 14.5 12.1 11.3
CHINA 73.0 73.0 74.8 141.2 361.9 126.9 139.1 147.8 189.5 603.3 24.2 22.7 21.5 26.6 24.1 29.4 31.2 30.4 33.4 31.2
MALAYSIA 88.4 93.3 91.4 148.1 421.3 107.4 115.8 106.5 133.7 463.5 29.3 29.1 26.2 27.9 28.0 24.9 26.0 21.9 23.6 24.0
KOREA 82.0 93.2 103.5 125.7 404.5 85.3 80.4 81.4 90.9 338.0 27.1 29.0 29.7 23.7 26.9 19.7 18.1 16.7 16.0 17.5
THAILAND 11.4 11.5 18.8 27.1 68.8 22.0 18.4 20.9 28.0 89.2 3.8 3.6 5.4 5.1 4.6 5.1 4.1 4.3 4.9 4.6
TAIWAN 9.8 10.2 18.3 22.5 60.8 17.1 16.1 15.2 15.4 63.9 3.2 3.2 5.3 4.2 4.0 4.0 3.6 3.1 2.7 3.3
PHILIPPINES 3.1 3.3 4.4 6.9 17.6 8.7 12.3 20.7 20.2 61.8 1.0 1.0 1.3 1.3 1.2 2.0 2.8 4.3 3.6 3.2
U.S.A. 9.7 10.6 9.5 9.2 39.0 11.0 9.8 11.0 8.9 40.6 3.2 3.3 2.7 1.7 2.6 2.5 2.2 2.3 1.6 2.1
SINGAPORE 4.8 4.7 4.0 9.6 23.1 7.9 4.1 3.3 4.7 20.0 1.6 1.5 1.2 1.8 1.5 1.8 0.9 0.7 0.8 1.0
HONGKONG 1.3 0.4 1.4 2.3 5.5 0.8 2.3 3.8 2.0 9.0 0.4 0.1 0.4 0.4 0.4 0.2 0.5 0.8 0.4 0.5
UNITED KINGDOM 0.7 1.3 1.2 1.2 4.5 1.3 1.5 2.1 2.0 6.8 0.2 0.4 0.4 0.2 0.3 0.3 0.3 0.4 0.4 0.4
ISRAEL 0.2 0.1 0.5 1.5 2.3 2.4 0.8 1.0 0.7 4.9 0.1 0.0 0.1 0.3 0.2 0.6 0.2 0.2 0.1 0.3
GERMANY 1.0 1.7 1.2 0.9 4.7 0.9 1.3 1.0 1.0 4.3 0.3 0.5 0.3 0.2 0.3 0.2 0.3 0.2 0.2 0.2
FRANCE 0.7 0.7 0.5 0.7 2.6 0.6 0.2 0.3 0.5 1.7 0.2 0.2 0.2 0.1 0.2 0.1 0.1 0.1 0.1 0.1
CANADA 0.2 0.3 0.3 0.4 1.2 0.5 0.2 0.4 0.3 1.4 0.1 0.1 0.1 0.1 0.1 0.1 0.0 0.1 0.0 0.1
Other 1.7 1.5 1.3 1.5 6.0 1.6 1.3 1.0 1.1 5.0 0.6 0.5 0.4 0.3 0.4 0.4 0.3 0.2 0.2 0.3
---Total 302.3 320.9 348.5 531.1 1,502.8 432.3 445.1 486.9 567.3 1,931.5 0.4 0.4 0.5 0.7 0.5 0.6 0.6 0.7 0.9 0.7

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

248 -- Wood, Simply Worked -- Indonesian Export Ranking 8

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 61.0 69.2 60.5 56.7 247.4 50.0 56.3 52.9 46.0 205.2 6.5 7.3 7.4 6.8 7.0 6.2 6.9 7.8 7.3 7.0
CANADA 412.6 363.3 301.2 326.0 1,403.1 313.1 293.4 234.8 243.7 1,085.1 43.9 38.4 36.7 38.8 39.6 38.8 36.0 34.6 38.7 37.0
CHINA 63.8 76.7 70.8 71.7 283.1 61.2 71.8 67.7 60.4 261.2 6.8 8.1 8.6 8.5 8.0 7.6 8.8 10.0 9.6 8.9
U.S.A. 89.7 90.6 77.9 73.6 331.8 73.4 61.2 52.0 42.4 229.0 9.5 9.6 9.5 8.8 9.4 9.1 7.5 7.7 6.7 7.8
FINLAND 49.7 51.8 47.3 50.1 198.9 57.4 57.6 47.2 41.1 203.3 5.3 5.5 5.8 6.0 5.6 7.1 7.1 6.9 6.5 6.9
MALAYSIA 58.9 56.1 56.4 54.6 226.1 47.8 49.5 41.4 35.8 174.4 6.3 5.9 6.9 6.5 6.4 5.9 6.1 6.1 5.7 6.0
SWEDEN 47.4 52.8 44.3 46.5 190.9 42.6 50.0 39.8 39.1 171.5 5.0 5.6 5.4 5.5 5.4 5.3 6.1 5.9 6.2 5.9
AUSTRIA 35.0 37.7 38.2 31.7 142.7 39.1 41.3 33.0 20.8 134.2 3.7 4.0 4.7 3.8 4.0 4.8 5.1 4.9 3.3 4.6
RUSSIAN 31.3 31.3 27.2 27.3 117.1 28.8 37.1 25.6 27.7 119.2 3.3 3.3 3.3 3.3 3.3 3.6 4.6 3.8 4.4 4.1
CHILE 18.4 33.8 18.6 27.2 98.0 21.7 24.6 19.1 15.2 80.5 2.0 3.6 2.3 3.2 2.8 2.7 3.0 2.8 2.4 2.7
NEW ZEALAND 15.0 16.5 16.4 15.5 63.5 14.5 13.6 14.0 9.3 51.3 1.6 1.7 2.0 1.8 1.8 1.8 1.7 2.1 1.5 1.8
THAILAND 9.1 10.3 8.6 9.0 37.1 8.8 8.2 7.2 6.8 31.0 1.0 1.1 1.1 1.1 1.0 1.1 1.0 1.1 1.1 1.1
TAIWAN 6.9 6.7 6.9 6.3 26.9 5.5 6.5 4.6 5.7 22.2 0.7 0.7 0.8 0.8 0.8 0.7 0.8 0.7 0.9 0.8
GERMANY 5.2 5.5 5.0 4.6 20.2 5.0 5.1 4.7 4.4 19.2 0.6 0.6 0.6 0.5 0.6 0.6 0.6 0.7 0.7 0.7
BRAZIL 4.4 2.7 2.9 5.0 15.0 5.1 4.0 4.7 4.9 18.8 0.5 0.3 0.4 0.6 0.4 0.6 0.5 0.7 0.8 0.6
Other 31.4 40.3 37.8 34.0 143.4 32.3 34.8 30.9 26.2 124.2 3.3 4.3 4.6 4.0 4.0 4.0 4.3 4.5 4.2 4.2
---Total 939.9 945.5 819.9 839.9 3,545.1 806.3 815.0 679.6 629.6 2,930.5 1.3 1.3 1.1 1.0 1.2 1.1 1.2 1.0 1.0 1.1

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

684 -- Aluminum -- Indonesian Export Ranking 9

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (6) 37.7 59.4 48.7 58.1 203.7 55.8 61.6 41.8 41.6 200.7 3.0 4.6 4.2 4.8 4.2 4.6 5.2 4.3 5.1 4.8
AUSTRALIA 244.8 255.0 239.0 248.1 986.9 249.9 283.2 262.3 185.9 981.3 19.6 19.9 20.8 20.5 20.2 20.7 24.0 26.9 22.7 23.5
RUSSIAN 242.9 243.9 276.3 282.0 1,045.0 246.9 280.7 190.4 188.1 906.2 19.4 19.0 24.1 23.3 21.4 20.4 23.8 19.5 23.0 21.7
NEW ZEALAND 86.7 90.8 80.9 85.0 343.4 90.3 93.1 73.1 63.9 320.3 6.9 7.1 7.0 7.0 7.0 7.5 7.9 7.5 7.8 7.7
BRAZIL 152.1 91.2 83.1 78.7 405.1 80.2 81.0 63.7 53.4 278.3 12.2 7.1 7.2 6.5 8.3 6.6 6.9 6.5 6.5 6.7
CANADA 60.8 54.5 51.3 65.8 232.4 77.0 54.0 44.3 35.7 211.1 4.9 4.3 4.5 5.4 4.8 6.4 4.6 4.5 4.4 5.0
U.S.A. 71.5 50.5 52.3 57.1 231.5 58.5 44.8 44.5 39.2 187.1 5.7 3.9 4.6 4.7 4.7 4.8 3.8 4.6 4.8 4.5
VENEZUELA 23.6 88.2 38.7 45.6 196.1 69.7 31.7 23.3 40.0 164.7 1.9 6.9 3.4 3.8 4.0 5.8 2.7 2.4 4.9 3.9
ARAB EMIRATES 42.5 46.2 40.3 45.4 174.4 51.0 44.0 33.5 30.8 159.3 3.4 3.6 3.5 3.8 3.6 4.2 3.7 3.4 3.8 3.8
South AFRICA 60.9 73.6 48.5 38.4 221.4 37.9 40.2 50.4 29.1 157.6 4.9 5.7 4.2 3.2 4.5 3.1 3.4 5.2 3.6 3.8
CHINA 50.5 47.8 35.9 36.9 171.0 37.1 39.8 35.3 24.0 136.3 4.0 3.7 3.1 3.0 3.5 3.1 3.4 3.6 2.9 3.3
ARGENTINA 29.5 25.5 23.0 23.9 102.0 24.6 17.5 22.3 9.6 74.0 2.4 2.0 2.0 2.0 2.1 2.0 1.5 2.3 1.2 1.8
UKRAINE 17.7 27.7 26.3 27.2 98.9 25.2 18.4 15.1 13.5 72.2 1.4 2.2 2.3 2.2 2.0 2.1 1.6 1.6 1.6 1.7
BAHRAIN 20.9 16.6 11.5 9.2 58.1 18.6 19.6 18.3 9.0 65.6 1.7 1.3 1.0 0.8 1.2 1.5 1.7 1.9 1.1 1.6
KOREA 14.3 16.8 15.8 22.3 69.2 20.8 19.4 13.1 10.5 63.7 1.1 1.3 1.4 1.8 1.4 1.7 1.6 1.3 1.3 1.5
Other 94.6 94.8 76.2 85.2 350.9 66.1 50.4 43.9 43.0 203.5 7.6 7.4 6.6 7.1 7.2 5.5 4.3 4.5 5.3 4.9
---Total 1,251.0 1,282.5 1,147.8 1,208.7 4,890.1 1,209.7 1,179.3 975.4 817.4 4,181.8 1.8 1.7 1.5 1.5 1.6 1.6 1.7 1.5 1.3 1.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

761 -- Television Receivers -- Indonesian Export Ranking 10

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (3) 37.2 36.7 30.9 40.3 145.1 54.1 42.6 44.5 48.6 189.8 8.4 9.1 7.9 7.1 8.0 11.0 9.0 10.5 9.3 9.9
MALAYSIA 166.6 168.2 156.5 225.4 716.7 159.2 162.8 142.5 199.4 664.0 37.7 41.4 40.2 39.8 39.7 32.4 34.3 33.6 38.2 34.7
CHINA 92.6 79.0 107.1 153.8 432.5 151.7 158.1 136.2 196.0 642.0 20.9 19.5 27.5 27.2 24.0 30.9 33.3 32.1 37.5 33.6
THAILAND 71.6 48.7 36.2 65.3 221.8 61.0 45.4 38.7 38.3 183.4 16.2 12.0 9.3 11.5 12.3 12.4 9.6 9.1 7.3 9.6
SINGAPORE 13.7 19.5 19.3 35.8 88.3 21.4 24.6 28.6 3.0 77.6 3.1 4.8 5.0 6.3 4.9 4.3 5.2 6.7 0.6 4.1
KOREA 18.7 11.3 9.8 15.1 55.0 16.2 12.5 13.3 15.9 57.9 4.2 2.8 2.5 2.7 3.0 3.3 2.6 3.1 3.0 3.0
U.S.A. 5.7 4.0 6.2 7.0 22.9 8.9 9.2 7.3 10.6 35.9 1.3 1.0 1.6 1.2 1.3 1.8 1.9 1.7 2.0 1.9
TAIWAN 18.6 23.2 8.3 8.1 58.3 5.3 8.4 6.2 4.3 24.2 4.2 5.7 2.1 1.4 3.2 1.1 1.8 1.5 0.8 1.3
PHILIPPINES 6.6 4.6 7.9 6.1 25.3 3.8 2.4 1.1 0.8 8.1 1.5 1.1 2.0 1.1 1.4 0.8 0.5 0.3 0.2 0.4
BELGIUM 1.9 4.3 1.8 1.4 9.3 2.8 2.3 0.7 1.5 7.3 0.4 1.0 0.5 0.2 0.5 0.6 0.5 0.2 0.3 0.4
GERMANY 2.0 1.3 2.3 3.2 8.9 2.4 2.2 1.3 0.4 6.3 0.5 0.3 0.6 0.6 0.5 0.5 0.5 0.3 0.1 0.3
UNITED KINGDOM 0.9 0.5 0.3 0.5 2.3 0.8 1.6 1.5 0.6 4.5 0.2 0.1 0.1 0.1 0.1 0.2 0.3 0.4 0.1 0.2
CANADA 0.8 0.6 0.7 1.0 2.9 1.8 0.6 0.5 0.9 3.7 0.2 0.1 0.2 0.2 0.2 0.4 0.1 0.1 0.2 0.2
NORWAY 0.3 0.6 0.4 0.7 2.0 1.1 0.6 1.0 0.6 3.3 0.1 0.2 0.1 0.1 0.1 0.2 0.1 0.2 0.1 0.2
ISRAEL 0.0 0.1 0.0 0.0 0.1 0.0 0.1 0.0 1.0 1.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.1
Other 4.6 3.1 1.3 2.8 11.9 1.0 1.4 0.8 0.8 4.1 1.1 0.8 0.3 0.5 0.7 0.2 0.3 0.2 0.2 0.2
---Total 442.0 405.8 388.9 566.6 1,803.3 491.5 474.8 424.3 522.6 1,913.2 0.6 0.5 0.5 0.7 0.6 0.7 0.7 0.6 0.8 0.7

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

642 -- Paper & Paperboard, Cut To Size Or Shape, Article -- Indonesian Export Ranking 11

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (1) 28.4 33.8 41.3 49.8 153.3 43.3 45.1 40.9 44.1 173.4 21.8 23.9 30.1 32.0 27.2 30.5 31.1 28.7 30.3 30.1
CHINA 23.1 25.8 25.0 28.3 102.1 25.7 28.5 30.9 31.6 116.8 17.7 18.3 18.2 18.2 18.1 18.1 19.6 21.7 21.7 20.3
KOREA 31.8 29.3 19.7 22.8 103.5 23.5 22.2 19.7 21.2 86.6 24.4 20.7 14.3 14.6 18.3 16.6 15.3 13.8 14.5 15.1
U.S.A. 19.5 19.8 17.2 19.1 75.6 17.5 17.5 16.1 14.9 66.0 14.9 14.1 12.5 12.3 13.4 12.3 12.0 11.3 10.2 11.5
THAILAND 3.5 6.0 5.0 6.4 20.9 5.0 6.0 5.5 5.0 21.6 2.7 4.3 3.6 4.1 3.7 3.5 4.1 3.9 3.4 3.7
FRANCE 3.2 2.9 3.8 6.0 15.9 3.5 3.5 4.9 5.5 17.3 2.4 2.0 2.8 3.9 2.8 2.4 2.4 3.4 3.8 3.0
GERMANY 4.7 4.9 3.8 3.1 16.6 3.4 4.2 5.0 4.7 17.3 3.6 3.5 2.8 2.0 2.9 2.4 2.9 3.5 3.2 3.0
TAIWAN 4.0 4.5 4.9 4.3 17.6 4.5 3.8 4.1 3.8 16.1 3.0 3.2 3.5 2.8 3.1 3.1 2.6 2.9 2.6 2.8
MALAYSIA 1.8 1.8 2.0 2.5 8.1 3.5 2.5 2.7 2.8 11.5 1.4 1.3 1.5 1.6 1.4 2.5 1.7 1.9 1.9 2.0
ITALY 1.1 1.1 1.5 1.2 4.9 1.0 1.4 1.7 1.6 5.7 0.8 0.8 1.1 0.8 0.9 0.7 1.0 1.2 1.1 1.0
CANADA 0.7 1.1 2.7 1.5 6.0 1.7 1.3 1.4 1.2 5.6 0.5 0.8 1.9 1.0 1.1 1.2 0.9 1.0 0.9 1.0
HONGKONG 0.5 0.8 0.9 1.4 3.7 1.4 1.0 1.0 1.1 4.5 0.4 0.6 0.7 0.9 0.7 1.0 0.7 0.7 0.8 0.8
UNITED KINGDOM 0.8 1.1 1.1 1.3 4.4 0.9 1.2 1.2 0.8 4.0 0.6 0.8 0.8 0.8 0.8 0.6 0.8 0.8 0.6 0.7
NETHERLANDS 1.0 1.3 1.1 1.0 4.4 0.9 1.2 0.9 0.9 3.8 0.8 0.9 0.8 0.7 0.8 0.6 0.8 0.6 0.6 0.7
PHILIPPINES 0.7 0.9 1.1 0.9 3.7 0.7 0.8 0.8 1.4 3.7 0.6 0.7 0.8 0.6 0.6 0.5 0.6 0.5 1.0 0.6
Other 5.5 6.1 6.2 5.9 23.8 5.8 5.0 5.5 5.0 21.3 4.2 4.3 4.5 3.8 4.2 4.1 3.5 3.9 3.4 3.7
---Total 130.4 141.1 137.4 155.6 564.5 142.1 145.3 142.2 145.6 575.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

034 -- Fish, Fresh -- Indonesian Export Ranking 12

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (10) 40.9 49.3 35.4 53.3 179.0 33.3 38.4 40.1 51.2 163.0 2.5 2.6 2.2 3.1 2.6 2.3 2.2 2.8 3.5 2.6
U.S.A. 140.9 411.4 320.1 240.9 1,113.3 156.3 441.1 248.6 220.2 1,066.2 8.6 22.1 19.9 13.8 16.3 10.6 24.7 17.3 15.1 17.3
CHINA 137.2 192.7 115.3 160.9 606.0 146.4 214.4 136.0 165.4 662.2 8.4 10.4 7.2 9.2 8.9 9.9 12.0 9.5 11.3 10.8
TAIWAN 188.1 183.8 109.9 155.5 637.4 159.8 176.6 125.0 107.4 568.7 11.5 9.9 6.8 8.9 9.3 10.8 9.9 8.7 7.4 9.2
NORWAY 149.2 115.6 110.1 205.7 580.5 138.9 136.3 70.3 202.6 548.1 9.1 6.2 6.9 11.8 8.5 9.4 7.6 4.9 13.9 8.9
CHILE 313.1 134.3 58.8 106.5 612.7 241.0 129.7 58.8 93.8 523.3 19.2 7.2 3.7 6.1 9.0 16.4 7.3 4.1 6.4 8.5
KOREA 130.8 138.3 143.4 182.4 594.9 123.4 125.2 98.7 145.9 493.2 8.0 7.4 8.9 10.5 8.7 8.4 7.0 6.9 10.0 8.0
RUSSIAN 44.8 206.1 150.7 127.6 529.2 43.9 169.1 139.3 91.2 443.5 2.7 11.1 9.4 7.3 7.7 3.0 9.5 9.7 6.2 7.2
THAILAND 59.6 56.6 49.2 63.8 229.1 55.4 52.3 49.1 58.3 215.1 3.7 3.0 3.1 3.7 3.3 3.8 2.9 3.4 4.0 3.5
AUSTRALIA 16.0 44.0 120.7 43.0 223.7 12.2 35.7 151.0 13.6 212.5 1.0 2.4 7.5 2.5 3.3 0.8 2.0 10.5 0.9 3.5
SPAIN 42.9 7.1 24.6 79.7 154.3 64.2 11.3 22.1 54.7 152.3 2.6 0.4 1.5 4.6 2.3 4.4 0.6 1.5 3.7 2.5
CANADA 19.5 17.9 33.0 35.8 106.2 18.1 17.5 33.7 38.2 107.5 1.2 1.0 2.1 2.1 1.6 1.2 1.0 2.3 2.6 1.7
ICELAND 13.0 36.7 47.0 19.8 116.5 11.2 20.7 35.5 14.0 81.3 0.8 2.0 2.9 1.1 1.7 0.8 1.2 2.5 1.0 1.3
NEW ZEALAND 20.2 20.4 31.9 25.8 98.3 18.7 16.7 20.9 20.3 76.7 1.2 1.1 2.0 1.5 1.4 1.3 0.9 1.5 1.4 1.2
SINGAPORE 18.8 22.6 20.8 26.6 88.8 11.4 14.7 16.0 11.0 53.1 1.2 1.2 1.3 1.5 1.3 0.8 0.8 1.1 0.8 0.9
Other 296.4 224.4 235.3 215.7 971.8 239.6 186.4 192.1 171.9 789.9 18.2 12.1 14.6 12.4 14.2 16.3 10.4 13.4 11.8 12.8
---Total 1,631.3 1,861.0 1,606.3 1,743.1 6,841.6 1,473.8 1,786.0 1,436.9 1,459.9 6,156.5 2.3 2.5 2.1 2.2 2.3 2.0 2.5 2.2 2.3 2.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

752 -- Automatic Data Process Machines -- Indonesian Export Ranking 13

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (12) 28.4 33.3 30.6 36.2 128.5 28.8 25.9 38.3 70.0 162.9 0.7 0.8 0.7 0.8 0.7 0.6 0.7 1.2 2.1 1.1
U.S.A. 713.2 630.2 732.7 831.7 2,907.8 853.7 661.5 639.4 631.8 2,786.4 16.8 14.8 17.1 17.8 16.7 18.8 17.4 20.5 18.9 18.8
TAIWAN 949.6 1,044.8 792.5 801.4 3,588.3 727.5 631.3 370.5 428.5 2,157.8 22.4 24.6 18.5 17.1 20.6 16.0 16.6 11.9 12.8 14.6
CHINA 237.4 250.2 282.7 350.1 1,120.3 407.2 470.2 377.7 579.1 1,834.2 5.6 5.9 6.6 7.5 6.4 9.0 12.4 12.1 17.4 12.4
SINGAPORE 373.0 386.8 412.2 393.9 1,566.0 405.5 298.6 337.8 302.0 1,343.8 8.8 9.1 9.6 8.4 9.0 8.9 7.9 10.8 9.0 9.1
MALAYSIA 395.1 389.9 375.7 412.2 1,572.9 455.8 367.5 276.2 216.5 1,316.0 9.3 9.2 8.8 8.8 9.0 10.0 9.7 8.8 6.5 8.9
KOREA 515.6 483.0 407.7 451.1 1,857.3 370.9 384.2 235.4 215.2 1,205.8 12.1 11.4 9.5 9.6 10.6 8.2 10.1 7.5 6.4 8.1
PHILIPPINES 252.0 283.2 369.3 382.8 1,287.4 317.1 250.8 201.6 255.4 1,024.9 5.9 6.7 8.6 8.2 7.4 7.0 6.6 6.5 7.7 6.9
THAILAND 229.6 245.7 240.6 267.2 983.1 234.4 207.8 175.3 215.1 832.6 5.4 5.8 5.6 5.7 5.6 5.2 5.5 5.6 6.4 5.6
IRELAND 164.6 156.9 215.6 244.0 781.2 222.8 187.3 183.6 150.8 744.5 3.9 3.7 5.0 5.2 4.5 4.9 4.9 5.9 4.5 5.0
UNITED KINGDOM 206.8 161.6 167.3 244.5 780.2 271.6 111.0 80.9 61.4 524.9 4.9 3.8 3.9 5.2 4.5 6.0 2.9 2.6 1.8 3.5
MEXICO 17.5 31.9 66.1 70.9 186.3 67.1 75.7 74.5 66.0 283.3 0.4 0.7 1.5 1.5 1.1 1.5 2.0 2.4 2.0 1.9
HUNGARY 58.0 47.3 45.0 46.7 196.9 42.5 50.3 34.2 29.2 156.2 1.4 1.1 1.1 1.0 1.1 0.9 1.3 1.1 0.9 1.1
CANADA 19.4 24.9 48.2 36.3 128.8 33.6 8.4 27.0 36.9 106.0 0.5 0.6 1.1 0.8 0.7 0.7 0.2 0.9 1.1 0.7
GERMANY 19.0 16.8 21.5 18.0 75.3 23.0 16.3 18.2 26.2 83.8 0.4 0.4 0.5 0.4 0.4 0.5 0.4 0.6 0.8 0.6
Other 68.0 67.3 65.8 97.1 298.1 86.2 47.2 51.4 53.3 238.1 1.6 1.6 1.5 2.1 1.7 1.9 1.2 1.6 1.6 1.6
---Total 4,247.3 4,253.7 4,273.4 4,684.1 17,458.4 4,547.7 3,794.1 3,121.9 3,337.5 14,801.2 6.0 5.7 5.6 5.8 5.8 6.1 5.4 4.7 5.3 5.4

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

651 -- Textile Yarn -- Indonesian Export Ranking 14

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (2) 47.3 49.4 43.0 39.9 179.5 39.9 43.0 40.0 34.7 157.6 18.0 18.0 16.8 16.7 17.4 16.5 17.5 16.1 15.4 16.4
CHINA 52.8 58.9 49.1 53.5 214.3 49.5 59.3 65.2 55.4 229.4 20.2 21.4 19.2 22.4 20.8 20.5 24.2 26.3 24.7 23.9
INDIA 21.8 22.0 19.4 21.2 84.4 23.3 23.3 24.8 23.8 95.2 8.3 8.0 7.6 8.9 8.2 9.7 9.5 10.0 10.6 9.9
TAIWAN 24.6 24.9 25.3 25.3 100.1 25.4 23.2 20.2 18.8 87.6 9.4 9.0 9.9 10.6 9.7 10.5 9.5 8.1 8.4 9.1
PAKISTAN 40.4 35.7 26.3 20.2 122.6 26.8 17.6 17.8 23.2 85.4 15.4 13.0 10.3 8.5 11.9 11.1 7.2 7.2 10.3 8.9
MALAYSIA 12.6 15.4 17.3 16.4 61.7 12.9 15.7 18.3 13.3 60.3 4.8 5.6 6.8 6.9 6.0 5.4 6.4 7.4 5.9 6.3
KOREA 15.0 15.5 13.2 12.4 56.0 13.3 11.0 9.8 9.4 43.6 5.7 5.6 5.2 5.2 5.4 5.5 4.5 4.0 4.2 4.5
THAILAND 9.4 11.7 12.3 10.4 43.7 9.7 11.5 10.4 10.0 41.6 3.6 4.2 4.8 4.3 4.2 4.0 4.7 4.2 4.5 4.3
U.S.A. 10.4 10.4 12.1 11.2 44.1 10.8 10.3 9.4 8.3 38.8 4.0 3.8 4.7 4.7 4.3 4.5 4.2 3.8 3.7 4.0
ITALY 5.0 7.8 8.6 4.7 26.0 3.9 6.6 6.7 6.1 23.3 1.9 2.8 3.3 2.0 2.5 1.6 2.7 2.7 2.7 2.4
BRAZIL 3.7 3.8 5.0 3.5 16.0 4.2 3.0 3.1 2.8 13.2 1.4 1.4 1.9 1.4 1.6 1.7 1.2 1.3 1.3 1.4
Vietnam 2.7 3.0 3.0 3.2 11.9 2.7 3.4 3.5 2.8 12.4 1.0 1.1 1.2 1.3 1.1 1.1 1.4 1.4 1.3 1.3
HONGKONG 1.0 1.5 1.5 2.9 6.9 3.8 3.0 2.4 1.8 11.0 0.4 0.5 0.6 1.2 0.7 1.6 1.2 1.0 0.8 1.1
GERMANY 3.1 3.8 4.4 2.3 13.6 2.2 2.2 2.6 2.4 9.4 1.2 1.4 1.7 1.0 1.3 0.9 0.9 1.0 1.1 1.0
FRANCE 3.4 3.0 2.4 1.8 10.6 2.3 2.1 2.3 1.4 8.1 1.3 1.1 0.9 0.8 1.0 0.9 0.8 0.9 0.6 0.8
Other 9.0 8.2 13.2 9.8 40.3 11.1 10.1 11.5 10.4 43.2 3.5 3.0 5.2 4.1 3.9 4.6 4.1 4.7 4.6 4.5
---Total 262.2 274.9 256.1 238.4 1,031.5 241.8 245.3 248.0 224.8 959.9 0.4 0.4 0.3 0.3 0.3 0.3 0.3 0.4 0.4 0.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

776 -- Thermionic, Cold Cathode and Photocathode Valves -- Indonesian Export Ranking 15

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (12) 44.7 54.6 58.1 68.4 225.7 59.4 44.3 24.0 23.6 151.3 1.1 1.2 1.0 1.2 1.1 1.2 1.0 0.7 0.8 1.0
U.S.A. 1,201.5 1,387.8 1,537.9 1,486.9 5,614.1 1,317.5 1,137.9 943.5 849.2 4,248.1 29.8 30.2 27.7 26.2 28.3 26.5 26.8 27.9 28.4 27.3
TAIWAN 620.1 661.3 921.6 1,102.8 3,305.8 857.6 621.2 529.9 404.2 2,412.9 15.4 14.4 16.6 19.4 16.7 17.3 14.7 15.7 13.5 15.5
KOREA 547.3 630.1 873.2 823.0 2,873.6 765.2 661.6 502.2 412.5 2,341.5 13.6 13.7 15.8 14.5 14.5 15.4 15.6 14.9 13.8 15.0
MALAYSIA 449.0 489.3 608.2 505.6 2,052.0 470.9 429.7 292.3 313.6 1,506.5 11.2 10.7 11.0 8.9 10.3 9.5 10.1 8.7 10.5 9.7
PHILIPPINES 303.5 445.2 456.5 461.0 1,666.1 478.3 391.7 285.6 291.0 1,446.6 7.5 9.7 8.2 8.1 8.4 9.6 9.2 8.5 9.7 9.3
SINGAPORE 280.2 295.9 334.0 419.6 1,329.7 311.2 277.3 196.0 144.0 928.4 7.0 6.4 6.0 7.4 6.7 6.3 6.5 5.8 4.8 6.0
CHINA 126.8 138.9 146.8 175.2 587.7 129.3 144.3 134.4 148.7 556.8 3.2 3.0 2.6 3.1 3.0 2.6 3.4 4.0 5.0 3.6
GERMANY 87.6 70.6 77.2 82.1 317.5 111.7 120.3 106.0 96.2 434.2 2.2 1.5 1.4 1.4 1.6 2.2 2.8 3.1 3.2 2.8
THAILAND 82.5 99.2 114.6 123.2 419.5 102.4 108.4 112.5 107.9 431.1 2.0 2.2 2.1 2.2 2.1 2.1 2.6 3.3 3.6 2.8
HONGKONG 59.5 75.8 77.7 74.9 288.0 55.8 67.1 46.5 34.0 203.3 1.5 1.7 1.4 1.3 1.5 1.1 1.6 1.4 1.1 1.3
UNITED KINGDOM 29.3 36.3 37.5 31.6 134.7 66.0 45.4 30.9 18.7 161.0 0.7 0.8 0.7 0.6 0.7 1.3 1.1 0.9 0.6 1.0
FRANCE 35.2 35.5 50.7 51.2 172.6 43.7 42.2 23.7 23.5 133.1 0.9 0.8 0.9 0.9 0.9 0.9 1.0 0.7 0.8 0.9
COSTA RICA 0.5 8.7 49.9 46.5 105.5 38.0 24.4 40.7 24.4 127.5 0.0 0.2 0.9 0.8 0.5 0.8 0.6 1.2 0.8 0.8
MEXICO 62.3 54.5 64.1 42.9 223.8 32.6 26.5 26.3 26.3 111.7 1.5 1.2 1.2 0.8 1.1 0.7 0.6 0.8 0.9 0.7
Other 96.1 106.3 135.7 176.5 514.5 131.8 95.7 83.0 67.6 378.2 2.4 2.3 2.4 3.1 2.6 2.7 2.3 2.5 2.3 2.4
---Total 4,026.0 4,590.0 5,543.6 5,671.4 19,831.0 4,971.4 4,238.1 3,377.6 2,985.2 15,572.3 5.7 6.2 7.3 7.0 6.6 6.7 6.0 5.1 4.7 5.7

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

773 -- Equipment For Distributing Electricity -- Indonesian Export Ranking 16

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (5) 31.7 33.3 35.5 40.4 140.9 40.8 35.7 34.9 32.3 143.7 6.1 6.7 6.6 7.3 6.7 7.6 7.0 6.6 6.6 6.9
CHINA 197.6 209.0 215.5 221.7 843.9 209.7 208.9 204.3 193.6 816.5 38.0 41.9 40.2 39.9 40.0 38.9 40.8 38.9 39.2 39.5
PHILIPPINES 65.6 64.7 68.4 71.7 270.4 69.4 65.2 70.8 65.2 270.6 12.6 13.0 12.8 12.9 12.8 12.9 12.7 13.5 13.2 13.1
U.S.A. 78.9 57.5 57.9 64.7 259.0 65.6 54.2 51.9 58.7 230.4 15.2 11.5 10.8 11.6 12.3 12.2 10.6 9.9 11.9 11.1
Vietnam 24.0 24.4 29.9 36.5 114.9 34.6 39.3 42.1 43.6 159.6 4.6 4.9 5.6 6.6 5.4 6.4 7.7 8.0 8.8 7.7
THAILAND 31.6 27.5 40.5 32.1 131.7 34.1 31.0 33.6 30.6 129.3 6.1 5.5 7.5 5.8 6.2 6.3 6.1 6.4 6.2 6.2
KOREA 20.3 17.8 18.7 20.1 77.0 20.0 19.6 28.6 21.5 89.7 3.9 3.6 3.5 3.6 3.6 3.7 3.8 5.4 4.4 4.3
TAIWAN 24.5 24.6 23.1 23.4 95.7 21.4 18.2 14.3 13.0 66.9 4.7 4.9 4.3 4.2 4.5 4.0 3.5 2.7 2.6 3.2
GERMANY 5.1 3.9 4.2 4.5 17.7 5.8 5.1 12.0 5.4 28.3 1.0 0.8 0.8 0.8 0.8 1.1 1.0 2.3 1.1 1.4
MALAYSIA 6.8 6.9 7.2 6.6 27.6 4.8 5.2 5.1 4.8 19.8 1.3 1.4 1.3 1.2 1.3 0.9 1.0 1.0 1.0 1.0
SWEDEN 10.6 7.8 6.3 8.6 33.4 6.4 5.2 2.3 1.6 15.5 2.0 1.6 1.2 1.5 1.6 1.2 1.0 0.4 0.3 0.8
UNITED KINGDOM 3.3 2.9 2.7 3.7 12.6 3.5 2.7 3.1 2.3 11.7 0.6 0.6 0.5 0.7 0.6 0.7 0.5 0.6 0.5 0.6
HONGKONG 4.6 3.0 3.2 3.1 13.9 3.0 2.5 2.1 1.8 9.4 0.9 0.6 0.6 0.6 0.7 0.6 0.5 0.4 0.4 0.5
SWITZERLAND 1.8 1.2 1.9 1.8 6.8 1.7 1.8 1.5 1.4 6.5 0.3 0.2 0.4 0.3 0.3 0.3 0.4 0.3 0.3 0.3
INDIA 0.1 0.4 0.7 0.4 1.6 0.2 0.2 2.5 3.3 6.2 0.0 0.1 0.1 0.1 0.1 0.0 0.0 0.5 0.7 0.3
Other 13.3 13.9 20.3 16.8 64.3 17.7 17.0 16.5 14.0 65.3 2.6 2.8 3.8 3.0 3.0 3.3 3.3 3.1 2.8 3.2
---Total 520.0 498.9 536.2 556.1 2,111.2 538.8 512.0 525.4 493.2 2,069.4 0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.8 0.8 0.8

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

037 -- Fish, Crustaceans and Molluscs -- Indonesian Export Ranking 17

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 29.9 32.7 29.7 35.8 128.1 32.2 36.1 38.1 34.5 140.9 5.7 4.7 4.8 5.4 5.1 6.6 6.1 6.7 6.3 6.4
CHINA 275.8 398.0 252.5 307.1 1,233.5 255.9 330.1 267.6 256.0 1,109.6 52.8 56.8 41.1 46.4 49.4 52.3 55.6 47.2 46.6 50.5
THAILAND 87.5 100.1 103.2 126.8 417.6 93.5 109.6 112.0 106.0 421.1 16.8 14.3 16.8 19.2 16.7 19.1 18.5 19.7 19.3 19.1
KOREA 51.8 57.5 43.5 50.4 203.2 39.5 44.9 32.8 41.0 158.2 9.9 8.2 7.1 7.6 8.1 8.1 7.6 5.8 7.5 7.2
U.S.A. 6.6 8.0 79.7 38.9 133.2 5.7 6.7 38.6 31.7 82.7 1.3 1.1 13.0 5.9 5.3 1.2 1.1 6.8 5.8 3.8
Vietnam 9.9 15.4 13.8 20.3 59.4 15.0 16.8 15.8 17.8 65.3 1.9 2.2 2.3 3.1 2.4 3.1 2.8 2.8 3.2 3.0
TAIWAN 25.4 48.3 24.3 17.9 116.0 16.9 20.1 13.2 8.0 58.2 4.9 6.9 4.0 2.7 4.6 3.5 3.4 2.3 1.5 2.6
AUSTRALIA 3.8 8.6 9.0 8.6 30.0 4.3 7.0 7.3 7.1 25.8 0.7 1.2 1.5 1.3 1.2 0.9 1.2 1.3 1.3 1.2
CHILE 4.9 7.2 9.3 10.7 32.1 3.9 4.6 8.1 8.7 25.2 0.9 1.0 1.5 1.6 1.3 0.8 0.8 1.4 1.6 1.1
RUSSIAN 4.4 4.2 5.4 10.2 24.2 2.6 2.2 6.4 10.7 21.9 0.8 0.6 0.9 1.5 1.0 0.5 0.4 1.1 1.9 1.0
CANADA 0.9 2.1 12.1 10.8 25.8 2.3 1.0 4.9 6.4 14.7 0.2 0.3 2.0 1.6 1.0 0.5 0.2 0.9 1.2 0.7
PHILIPPINES 3.0 3.0 2.8 2.3 11.2 2.1 3.0 3.3 3.0 11.4 0.6 0.4 0.5 0.4 0.4 0.4 0.5 0.6 0.5 0.5
NEW ZEALAND 3.0 3.0 2.4 2.7 11.1 1.6 1.8 2.4 1.6 7.5 0.6 0.4 0.4 0.4 0.4 0.3 0.3 0.4 0.3 0.3
INDIA 3.2 2.5 3.4 3.3 12.5 1.8 1.2 1.7 2.1 6.8 0.6 0.4 0.6 0.5 0.5 0.4 0.2 0.3 0.4 0.3
MALAYSIA 0.8 1.1 0.9 1.1 3.9 1.7 1.2 1.6 0.7 5.2 0.2 0.2 0.1 0.2 0.2 0.3 0.2 0.3 0.1 0.2
Other 10.9 9.6 22.7 14.6 57.8 10.3 7.1 13.3 14.0 44.7 2.1 1.4 3.7 2.2 2.3 2.1 1.2 2.3 2.5 2.0
---Total 522.0 701.3 614.7 661.4 2,499.3 489.2 593.6 567.0 549.3 2,199.1 0.7 0.9 0.8 0.8 0.8 0.7 0.8 0.9 0.9 0.8

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

641 -- Paper And Paperboard -- Indonesian Export Ranking 18

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 25.3 28.0 44.8 42.7 140.8 30.8 28.1 27.5 25.4 111.9 7.1 7.6 10.4 10.1 8.9 8.1 7.9 7.6 8.1 7.9
U.S.A. 188.5 175.5 188.9 186.9 739.7 177.1 174.5 184.7 142.4 678.7 52.6 47.8 43.7 44.3 46.8 46.7 49.1 50.7 45.3 48.0
FINLAND 40.2 44.7 50.2 48.0 183.1 40.1 43.0 48.7 42.1 173.9 11.2 12.2 11.6 11.4 11.6 10.6 12.1 13.4 13.4 12.3
CANADA 49.3 45.9 58.9 48.6 202.6 53.1 36.7 38.1 41.0 168.8 13.8 12.5 13.6 11.5 12.8 14.0 10.3 10.5 13.1 11.9
CHINA 6.3 20.6 26.0 27.3 80.2 22.5 20.8 13.4 17.0 73.8 1.8 5.6 6.0 6.5 5.1 5.9 5.9 3.7 5.4 5.2
KOREA 10.7 12.7 18.6 18.4 60.5 16.0 16.9 17.6 15.9 66.5 3.0 3.5 4.3 4.4 3.8 4.2 4.8 4.8 5.1 4.7
TAIWAN 5.1 4.1 6.0 7.2 22.4 5.3 6.0 6.0 6.5 23.7 1.4 1.1 1.4 1.7 1.4 1.4 1.7 1.6 2.1 1.7
GERMANY 4.1 3.0 3.9 5.7 16.7 7.6 4.6 4.1 4.2 20.5 1.2 0.8 0.9 1.4 1.1 2.0 1.3 1.1 1.3 1.4
SWEDEN 5.1 6.8 4.5 5.3 21.8 4.5 5.1 4.9 4.6 19.1 1.4 1.9 1.1 1.3 1.4 1.2 1.4 1.3 1.5 1.3
FRANCE 4.9 6.5 6.4 8.1 25.9 5.2 4.7 4.7 4.2 18.8 1.4 1.8 1.5 1.9 1.6 1.4 1.3 1.3 1.3 1.3
UNITED KINGDOM 4.3 3.1 3.5 3.1 13.9 2.5 2.2 2.0 2.0 8.8 1.2 0.8 0.8 0.7 0.9 0.7 0.6 0.6 0.6 0.6
THAILAND 0.9 1.6 1.5 2.3 6.2 2.6 1.6 2.3 2.1 8.6 0.2 0.4 0.4 0.5 0.4 0.7 0.5 0.6 0.7 0.6
SINGAPORE 5.8 6.1 9.3 8.6 29.8 3.0 3.1 1.8 0.5 8.4 1.6 1.7 2.2 2.0 1.9 0.8 0.9 0.5 0.2 0.6
AUSTRIA 1.6 1.6 3.9 3.6 10.7 2.0 1.3 1.5 1.4 6.2 0.4 0.4 0.9 0.9 0.7 0.5 0.4 0.4 0.4 0.4
NORWAY 2.0 1.9 1.6 1.8 7.4 1.9 1.3 1.4 1.3 5.9 0.6 0.5 0.4 0.4 0.5 0.5 0.4 0.4 0.4 0.4
Other 3.9 5.2 4.6 4.4 18.0 5.4 5.1 5.3 3.5 19.3 1.1 1.4 1.1 1.0 1.1 1.4 1.4 1.5 1.1 1.4
---Total 358.0 367.1 432.6 422.0 1,579.7 379.6 355.3 363.9 314.0 1,412.8 0.5 0.5 0.6 0.5 0.5 0.5 0.5 0.5 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

759 -- Parts For Office Machines & ADP Machines -- Indonesian Export Ranking 19

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (13) 20.9 19.0 12.7 33.9 86.4 39.2 32.5 23.9 12.3 107.9 1.0 0.8 0.5 1.3 0.9 1.6 1.6 1.4 0.7 1.4
TAIWAN 409.5 479.9 513.3 609.5 2,012.1 538.5 464.2 336.0 372.2 1,710.8 18.8 21.5 21.1 22.5 21.1 22.2 23.1 19.0 22.2 21.7
U.S.A. 532.1 559.9 524.5 557.2 2,173.7 507.1 435.4 384.9 349.8 1,677.1 24.5 25.0 21.6 20.6 22.8 20.9 21.7 21.7 20.8 21.3
CHINA 363.3 394.0 382.1 456.1 1,595.5 423.1 375.0 358.5 363.1 1,519.7 16.7 17.6 15.7 16.9 16.7 17.4 18.7 20.2 21.6 19.3
KOREA 117.2 130.4 182.2 191.9 621.7 170.9 137.1 121.3 120.8 550.1 5.4 5.8 7.5 7.1 6.5 7.0 6.8 6.9 7.2 7.0
PHILIPPINES 189.4 111.7 162.1 184.1 647.4 173.2 115.9 137.6 106.2 532.9 8.7 5.0 6.7 6.8 6.8 7.1 5.8 7.8 6.3 6.8
SINGAPORE 119.5 126.2 150.8 159.2 555.6 162.5 114.7 98.8 102.2 478.1 5.5 5.6 6.2 5.9 5.8 6.7 5.7 5.6 6.1 6.1
MALAYSIA 178.2 160.5 167.3 176.6 682.6 108.3 93.7 70.0 65.9 337.8 8.2 7.2 6.9 6.5 7.1 4.5 4.7 4.0 3.9 4.3
THAILAND 33.9 46.0 61.4 54.4 195.7 61.3 39.2 34.4 25.3 160.1 1.6 2.1 2.5 2.0 2.0 2.5 2.0 1.9 1.5 2.0
CANADA 25.6 25.9 26.7 50.1 128.3 39.3 38.5 39.8 27.5 145.1 1.2 1.2 1.1 1.9 1.3 1.6 1.9 2.2 1.6 1.8
UNITED KINGDOM 33.1 30.6 41.5 40.6 145.8 43.4 39.8 29.6 30.5 143.2 1.5 1.4 1.7 1.5 1.5 1.8 2.0 1.7 1.8 1.8
IRELAND 45.2 32.2 61.2 44.5 183.2 41.0 27.2 33.2 21.7 123.0 2.1 1.4 2.5 1.6 1.9 1.7 1.4 1.9 1.3 1.6
HONGKONG 31.9 37.3 40.2 47.3 156.8 35.0 30.0 34.3 22.0 121.3 1.5 1.7 1.7 1.8 1.6 1.4 1.5 1.9 1.3 1.5
GERMANY 13.7 16.3 18.7 15.5 64.2 18.6 17.0 15.6 15.2 66.5 0.6 0.7 0.8 0.6 0.7 0.8 0.8 0.9 0.9 0.8
MEXICO 4.1 11.0 15.3 16.0 46.3 16.6 6.2 12.2 7.8 42.8 0.2 0.5 0.6 0.6 0.5 0.7 0.3 0.7 0.5 0.5
Other 56.1 55.4 73.0 66.8 251.3 50.0 43.2 40.6 36.1 169.9 2.6 2.5 3.0 2.5 2.6 2.1 2.2 2.3 2.1 2.2
---Total 2,173.7 2,236.3 2,433.0 2,703.8 9,546.8 2,427.9 2,009.5 1,770.6 1,678.3 7,886.4 3.1 3.0 3.2 3.3 3.2 3.3 2.8 2.7 2.7 2.9

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

764 -- Telecommunications Equipment -- Indonesian Export Ranking 20

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (10) 28.9 32.0 33.7 38.6 133.3 38.2 23.2 24.9 21.0 107.2 1.4 1.5 1.4 1.7 1.5 1.9 1.1 1.3 1.1 1.3
U.S.A. 807.1 806.6 936.5 722.5 3,272.6 617.4 734.1 507.3 464.5 2,323.3 39.2 38.5 38.7 31.3 36.9 29.9 33.4 25.9 24.9 28.7
CHINA 290.7 318.2 379.6 465.3 1,453.8 494.5 524.3 526.6 559.1 2,104.5 14.1 15.2 15.7 20.2 16.4 24.0 23.9 26.9 29.9 26.0
KOREA 131.6 113.0 159.8 157.5 561.8 112.5 114.0 171.8 129.4 527.8 6.4 5.4 6.6 6.8 6.3 5.5 5.2 8.8 6.9 6.5
MALAYSIA 105.5 138.7 138.1 171.1 553.4 128.5 131.3 122.3 129.1 511.2 5.1 6.6 5.7 7.4 6.2 6.2 6.0 6.2 6.9 6.3
THAILAND 116.2 112.7 146.2 173.1 548.3 150.0 148.9 104.0 86.3 489.2 5.6 5.4 6.0 7.5 6.2 7.3 6.8 5.3 4.6 6.1
SWEDEN 293.8 236.6 234.3 222.2 986.9 116.7 106.5 124.2 106.5 453.8 14.3 11.3 9.7 9.6 11.1 5.7 4.9 6.3 5.7 5.6
TAIWAN 75.3 77.1 85.5 96.8 334.8 81.0 97.5 121.3 124.5 424.3 3.7 3.7 3.5 4.2 3.8 3.9 4.4 6.2 6.7 5.2
PHILIPPINES 43.0 43.5 45.9 56.5 188.8 72.1 116.0 86.1 58.5 332.6 2.1 2.1 1.9 2.4 2.1 3.5 5.3 4.4 3.1 4.1
SINGAPORE 37.1 38.3 48.1 53.3 176.8 45.1 48.0 32.6 29.8 155.5 1.8 1.8 2.0 2.3 2.0 2.2 2.2 1.7 1.6 1.9
UNITED KINGDOM 12.4 17.8 17.7 18.5 66.3 18.7 22.5 18.9 23.3 83.3 0.6 0.9 0.7 0.8 0.7 0.9 1.0 1.0 1.2 1.0
IRELAND 15.0 45.8 29.1 27.6 117.5 28.1 27.0 17.0 6.2 78.3 0.7 2.2 1.2 1.2 1.3 1.4 1.2 0.9 0.3 1.0
FRANCE 8.6 5.8 6.1 12.2 32.7 45.4 5.9 6.4 12.6 70.2 0.4 0.3 0.3 0.5 0.4 2.2 0.3 0.3 0.7 0.9
CANADA 16.7 14.2 21.0 20.9 72.9 16.6 17.3 11.1 14.5 59.5 0.8 0.7 0.9 0.9 0.8 0.8 0.8 0.6 0.8 0.7
MEXICO 9.6 13.1 13.1 8.3 44.2 9.2 13.5 15.5 13.8 52.0 0.5 0.6 0.5 0.4 0.5 0.4 0.6 0.8 0.7 0.6
Other 67.0 79.9 126.3 62.3 335.4 88.5 65.5 67.8 89.2 311.0 3.3 3.8 5.2 2.7 3.8 4.3 3.0 3.5 4.8 3.8
---Total 2,058.5 2,093.4 2,421.1 2,306.6 8,879.6 2,062.6 2,195.6 1,957.5 1,868.1 8,083.9 2.9 2.8 3.2 2.9 2.9 2.8 3.1 2.9 3.0 2.9

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

231 -- Natural Rubber In Primary Form -- Indonesian Export Ranking 21

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (2) 20.3 26.3 31.9 30.0 108.4 29.2 28.7 27.0 19.3 104.2 15.2 19.0 21.9 18.5 18.7 22.7 21.8 21.0 22.0 21.8
THAILAND 100.1 102.2 104.0 120.0 426.3 90.1 92.5 92.9 61.2 336.7 75.1 74.1 71.5 74.2 73.7 69.9 70.3 72.3 69.7 70.6
MALAYSIA 8.8 6.5 6.1 7.4 28.9 5.9 7.7 5.8 4.8 24.1 6.6 4.7 4.2 4.6 5.0 4.6 5.8 4.5 5.4 5.0
Vietnam 1.3 1.0 1.1 1.4 4.8 1.7 1.2 1.1 1.1 5.1 0.9 0.8 0.8 0.8 0.8 1.3 0.9 0.8 1.2 1.1
SINGAPORE 0.9 1.0 1.3 1.8 5.0 0.7 0.6 1.2 0.4 2.8 0.7 0.7 0.9 1.1 0.9 0.5 0.5 0.9 0.5 0.6
SRI LANKA 1.2 0.8 0.8 0.8 3.5 0.9 0.6 0.6 0.5 2.6 0.9 0.5 0.5 0.5 0.6 0.7 0.5 0.5 0.6 0.5
MEXICO . . 0.1 0.1 0.2 0.4 0.1 0.0 0.0 0.5 . . 0.0 0.1 0.0 0.3 0.1 0.0 0.0 0.1
U.S.A. 0.0 0.0 0.0 0.2 0.2 0.0 0.0 0.0 0.4 0.4 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.4 0.1
GUATEMALA 0.3 0.0 0.0 0.0 0.3 . 0.3 0.0 0.0 0.3 0.3 0.0 0.0 0.0 0.1 . 0.2 0.0 0.0 0.1
TAIWAN 0.0 0.1 0.0 0.0 0.1 . . . 0.1 0.1 0.0 0.1 0.0 0.0 0.0 . . . 0.1 0.0
KOREA 0.0 0.0 0.0 0.0 0.1 . 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 . 0.0 0.0 0.0 0.0
GERMANY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
CHINA 0.0 0.0 0.1 0.0 0.1 . . 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 . . 0.0 0.0 0.0
MALTA . . . . . . . . 0.0 0.0 . . . . . . . . 0.0 0.0
ITALY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.3 0.1 0.1 0.0 0.4 . . . . . 0.2 0.0 0.0 0.0 0.1 . . . . . 
---Total 133.2 138.1 145.5 161.7 578.4 129.0 131.6 128.5 87.8 476.9 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.1 0.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

771 -- Electric Power Machinery, And Parts -- Indonesian Export Ranking 22

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (7) 21.5 23.2 31.0 33.2 109.0 30.5 22.8 20.6 17.3 91.2 4.0 4.0 4.9 5.0 4.5 5.0 4.2 4.0 3.6 4.2
CHINA 245.5 271.4 304.4 321.0 1,142.3 281.2 258.4 243.5 235.4 1,018.5 45.4 46.9 48.0 48.1 47.2 46.1 48.1 46.9 48.6 47.4
U.S.A. 60.8 53.2 69.9 70.9 254.7 77.4 59.5 67.4 55.2 259.4 11.2 9.2 11.0 10.6 10.5 12.7 11.1 13.0 11.4 12.1
TAIWAN 37.9 41.7 40.7 44.1 164.4 40.0 34.2 31.4 30.7 136.3 7.0 7.2 6.4 6.6 6.8 6.6 6.4 6.0 6.3 6.3
THAILAND 33.1 34.0 30.3 35.4 132.9 32.7 31.8 25.0 25.4 115.0 6.1 5.9 4.8 5.3 5.5 5.4 5.9 4.8 5.2 5.3
PHILIPPINES 29.3 31.2 34.8 34.0 129.4 24.3 20.1 35.7 31.5 111.6 5.4 5.4 5.5 5.1 5.3 4.0 3.7 6.9 6.5 5.2
MALAYSIA 31.2 35.3 38.3 35.6 140.5 32.2 27.3 22.6 21.0 103.1 5.8 6.1 6.0 5.3 5.8 5.3 5.1 4.4 4.3 4.8
KOREA 27.7 26.6 24.9 31.6 110.8 25.5 22.8 18.9 16.7 83.9 5.1 4.6 3.9 4.7 4.6 4.2 4.2 3.6 3.5 3.9
GERMANY 4.5 4.9 6.2 9.4 25.0 9.2 8.5 9.8 6.7 34.2 0.8 0.9 1.0 1.4 1.0 1.5 1.6 1.9 1.4 1.6
SINGAPORE 7.0 9.2 9.5 7.9 33.6 8.8 8.6 5.8 5.9 29.1 1.3 1.6 1.5 1.2 1.4 1.5 1.6 1.1 1.2 1.4
NETHERLANDS 8.6 9.9 6.2 6.1 30.8 6.5 7.2 4.0 4.7 22.4 1.6 1.7 1.0 0.9 1.3 1.1 1.3 0.8 1.0 1.0
HONGG KONG 4.8 5.6 6.3 6.3 22.8 4.5 4.6 5.0 8.0 22.1 0.9 1.0 1.0 0.9 0.9 0.7 0.9 1.0 1.7 1.0
SWEDEN 2.5 2.3 3.2 4.4 12.5 7.4 7.1 2.6 1.3 18.3 0.5 0.4 0.5 0.7 0.5 1.2 1.3 0.5 0.3 0.9
UNITED KINGDOM 3.8 3.6 3.9 4.9 16.2 4.7 3.4 3.3 3.6 15.0 0.7 0.6 0.6 0.7 0.7 0.8 0.6 0.6 0.7 0.7
Vietnam 4.3 5.9 5.3 4.2 19.7 3.4 3.8 4.0 3.8 14.9 0.8 1.0 0.8 0.6 0.8 0.6 0.7 0.8 0.8 0.7
Other 18.5 19.9 19.1 18.4 75.9 21.1 17.4 19.3 17.6 75.3 3.4 3.4 3.0 2.8 3.1 3.5 3.2 3.7 3.6 3.5
---Total 541.1 578.0 634.1 667.2 2,420.4 609.4 537.4 518.9 484.7 2,150.4 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

000 --Unknown -- Indonesian Export Ranking 23

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (14) 20.3 16.3 15.2 19.0 70.8 14.2 14.4 29.5 26.0 84.2 1.7 1.2 1.1 1.2 1.3 0.9 1.0 2.2 2.0 1.5
U.S.A. 296.3 318.8 330.8 522.8 1,468.7 591.5 339.2 312.2 328.3 1,571.1 24.7 23.2 24.5 32.6 26.6 35.4 24.4 23.1 25.0 27.5
TAIWAN 123.8 132.6 125.5 153.2 535.0 165.8 154.4 141.4 116.2 577.8 10.3 9.7 9.3 9.5 9.7 9.9 11.1 10.4 8.8 10.1
THAILAND 88.3 106.3 113.6 124.9 433.1 129.1 121.9 122.9 114.9 488.7 7.4 7.7 8.4 7.8 7.8 7.7 8.8 9.1 8.7 8.5
CHINA 104.5 104.8 105.0 128.2 442.5 117.3 140.0 117.6 97.2 472.0 8.7 7.6 7.8 8.0 8.0 7.0 10.1 8.7 7.4 8.2
SINGAPORE 47.1 68.8 68.2 93.1 277.2 87.9 101.2 87.3 61.5 337.9 3.9 5.0 5.0 5.8 5.0 5.3 7.3 6.4 4.7 5.9
KOREA 67.2 80.8 83.8 82.3 314.0 91.5 65.4 85.4 66.5 308.9 5.6 5.9 6.2 5.1 5.7 5.5 4.7 6.3 5.1 5.4
MALAYSIA 69.7 93.0 92.7 90.7 346.1 82.8 79.8 55.5 52.4 270.5 5.8 6.8 6.9 5.7 6.3 5.0 5.8 4.1 4.0 4.7
UNITED KINGDOM 23.6 31.3 41.8 28.8 125.5 33.2 48.9 34.0 127.2 243.2 2.0 2.3 3.1 1.8 2.3 2.0 3.5 2.5 9.7 4.2
HONGG KONG 50.0 43.7 71.3 39.0 204.0 54.0 50.3 70.3 54.1 228.6 4.2 3.2 5.3 2.4 3.7 3.2 3.6 5.2 4.1 4.0
GERMANY 39.6 45.9 52.7 50.0 188.1 48.5 41.9 48.7 53.7 192.9 3.3 3.3 3.9 3.1 3.4 2.9 3.0 3.6 4.1 3.4
PHILIPPINES 73.9 165.3 39.4 42.8 321.5 44.9 41.4 47.6 51.0 184.9 6.2 12.0 2.9 2.7 5.8 2.7 3.0 3.5 3.9 3.2
FRANCE 11.3 14.9 17.1 31.3 74.7 32.1 26.3 12.2 52.1 122.7 0.9 1.1 1.3 2.0 1.4 1.9 1.9 0.9 4.0 2.1
NETHERLANDS 20.5 26.5 75.4 34.1 156.5 32.9 27.5 19.8 22.0 102.2 1.7 1.9 5.6 2.1 2.8 2.0 2.0 1.5 1.7 1.8
IRELAND 9.6 13.3 17.8 22.7 63.5 21.6 14.8 17.8 9.3 63.6 0.8 1.0 1.3 1.4 1.1 1.3 1.1 1.3 0.7 1.1
Other 155.7 111.4 99.6 141.5 508.2 121.7 121.0 151.2 80.4 474.3 13.0 8.1 7.4 8.8 9.2 7.3 8.7 11.2 6.1 8.3
---Total 1,201.4 1,373.6 1,350.0 1,604.3 5,529.3 1,668.8 1,388.5 1,353.3 1,312.7 5,723.2 1.7 1.8 1.8 2.0 1.8 2.3 2.0 2.0 2.1 2.1

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

851 -- Footwear -- Indonesian Export Ranking 24

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 23.0 18.9 17.7 16.6 76.2 20.5 19.5 23.7 20.4 84.1 2.9 2.8 2.2 2.3 2.6 2.4 2.8 2.9 3.2 2.8
CHINA 492.5 460.1 498.8 486.0 1,937.4 553.9 475.2 536.3 428.4 1,993.7 62.9 67.9 61.9 68.0 65.0 65.6 68.5 64.6 67.3 66.4
ITALY 80.6 41.9 102.7 52.7 277.9 85.9 52.0 96.4 56.7 291.0 10.3 6.2 12.7 7.4 9.3 10.2 7.5 11.6 8.9 9.7
KOREA 46.2 41.3 47.6 42.9 177.9 39.2 37.0 36.2 27.0 139.4 5.9 6.1 5.9 6.0 6.0 4.6 5.3 4.4 4.2 4.6
Vietnam 19.8 13.9 11.4 13.0 58.1 18.5 17.1 18.8 14.0 68.4 2.5 2.1 1.4 1.8 1.9 2.2 2.5 2.3 2.2 2.3
U.S.A. 23.6 15.6 21.2 24.7 85.1 22.4 14.0 10.7 10.9 58.0 3.0 2.3 2.6 3.5 2.9 2.6 2.0 1.3 1.7 1.9
CAMBODIA 8.2 7.2 14.6 12.0 42.0 13.8 10.6 19.6 13.2 57.2 1.1 1.1 1.8 1.7 1.4 1.6 1.5 2.4 2.1 1.9
TAIWAN 14.8 15.8 9.5 8.4 48.5 14.3 12.6 9.3 7.2 43.4 1.9 2.3 1.2 1.2 1.6 1.7 1.8 1.1 1.1 1.4
THAILAND 9.5 7.7 10.2 8.9 36.3 11.0 9.3 9.8 8.5 38.7 1.2 1.1 1.3 1.2 1.2 1.3 1.3 1.2 1.3 1.3
SPAIN 12.7 8.7 13.2 5.5 40.2 12.9 7.6 12.6 4.9 37.9 1.6 1.3 1.6 0.8 1.3 1.5 1.1 1.5 0.8 1.3
GERMANY 9.1 7.7 5.4 4.5 26.7 8.5 7.2 6.1 5.1 27.0 1.2 1.1 0.7 0.6 0.9 1.0 1.0 0.7 0.8 0.9
BANGLADESH 3.1 4.1 5.4 5.6 18.2 4.9 4.3 8.0 6.1 23.3 0.4 0.6 0.7 0.8 0.6 0.6 0.6 1.0 1.0 0.8
UNITED KINGDOM 6.9 6.1 7.3 6.7 27.0 7.3 4.1 5.6 5.1 22.1 0.9 0.9 0.9 0.9 0.9 0.9 0.6 0.7 0.8 0.7
FRANCE 5.8 3.8 6.0 4.3 19.9 6.4 3.8 5.2 3.6 19.0 0.7 0.6 0.7 0.6 0.7 0.8 0.5 0.6 0.6 0.6
BRAZIL 3.8 3.4 4.1 3.1 14.4 4.6 3.7 5.0 3.2 16.5 0.5 0.5 0.5 0.4 0.5 0.5 0.5 0.6 0.5 0.5
Other 23.2 21.5 31.3 19.8 95.8 19.9 15.3 26.9 22.5 84.6 3.0 3.2 3.9 2.8 3.2 2.4 2.2 3.2 3.5 2.8
---Total 783.1 677.7 806.3 714.7 2,981.7 843.8 693.2 830.4 636.9 3,004.3 1.1 0.9 1.1 0.9 1.0 1.1 1.0 1.2 1.0 1.1

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

635 -- Wood Manufactures -- Indonesian Export Ranking 25

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 17.3 21.5 21.1 24.0 83.9 19.1 23.7 20.5 20.4 83.6 6.8 6.9 7.7 8.1 7.4 7.2 7.8 7.9 8.3 7.8
CHINA 84.6 120.4 94.4 107.5 406.9 93.8 123.1 103.3 100.6 420.8 33.3 38.7 34.7 36.3 35.9 35.4 40.7 40.0 41.2 39.3
PHILIPPINES 23.5 30.1 25.6 27.1 106.4 22.0 21.6 23.0 20.2 86.8 9.3 9.7 9.4 9.2 9.4 8.3 7.2 8.9 8.2 8.1
U.S.A. 30.1 29.3 30.2 25.8 115.5 24.2 24.8 19.6 18.0 86.6 11.9 9.4 11.1 8.7 10.2 9.1 8.2 7.6 7.4 8.1
SWEDEN 12.3 15.7 11.3 12.1 51.4 12.3 11.4 10.3 11.4 45.4 4.8 5.1 4.2 4.1 4.5 4.7 3.8 4.0 4.7 4.2
GERMANY 6.0 6.6 8.5 11.8 32.9 14.2 13.3 8.8 5.2 41.6 2.4 2.1 3.1 4.0 2.9 5.4 4.4 3.4 2.1 3.9
CANADA 12.9 11.4 11.0 12.7 48.0 10.9 12.3 10.0 7.9 41.1 5.1 3.7 4.0 4.3 4.2 4.1 4.1 3.9 3.2 3.8
FINLAND 8.7 10.6 7.4 10.1 36.8 11.2 11.7 8.4 9.4 40.7 3.4 3.4 2.7 3.4 3.2 4.2 3.9 3.3 3.8 3.8
TAIWAN 11.0 11.9 11.0 12.0 45.9 9.8 9.7 8.6 8.2 36.3 4.3 3.8 4.1 4.0 4.0 3.7 3.2 3.3 3.4 3.4
NEW ZEALAND 7.8 8.2 6.7 8.6 31.3 8.5 7.7 9.0 6.8 32.0 3.1 2.6 2.5 2.9 2.8 3.2 2.5 3.5 2.8 3.0
AUSTRIA 7.4 10.1 9.0 7.6 34.2 7.3 7.8 7.2 8.0 30.3 2.9 3.3 3.3 2.6 3.0 2.7 2.6 2.8 3.3 2.8
THAILAND 7.6 7.0 6.6 6.7 27.9 7.0 7.3 6.1 6.0 26.4 3.0 2.3 2.4 2.3 2.5 2.7 2.4 2.4 2.5 2.5
MALAYSIA 5.1 6.3 6.2 7.7 25.3 5.3 6.6 6.5 6.0 24.4 2.0 2.0 2.3 2.6 2.2 2.0 2.2 2.5 2.4 2.3
DENMARK 3.4 3.4 4.4 4.6 15.8 3.6 4.0 3.0 2.3 12.9 1.3 1.1 1.6 1.5 1.4 1.4 1.3 1.2 0.9 1.2
ITALY 3.2 3.1 3.4 2.3 12.0 3.0 3.4 2.8 2.8 12.0 1.2 1.0 1.3 0.8 1.1 1.1 1.1 1.1 1.2 1.1
Other 13.0 15.3 14.9 15.8 59.1 12.5 14.0 11.2 11.2 49.0 5.1 4.9 5.5 5.3 5.2 4.7 4.6 4.3 4.6 4.6
---Total 253.9 311.0 271.8 296.4 1,133.1 264.7 302.4 258.5 244.4 1,070.0 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

841 -- Men's Or Boy's Coats, Jackets Etc, Not Knit -- Indonesian Export Ranking 26

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 20.9 20.0 23.7 19.5 84.0 27.5 19.5 19.3 13.9 80.1 2.1 2.5 1.9 2.0 2.1 2.7 2.5 1.6 1.7 2.1
CHINA 748.3 637.4 961.0 758.3 3,104.9 775.8 637.0 961.6 676.9 3,051.2 75.4 79.1 77.2 78.6 77.5 77.4 81.2 80.4 80.8 79.9
ITALY 55.5 20.3 57.1 30.0 163.0 52.3 25.1 50.5 34.2 162.1 5.6 2.5 4.6 3.1 4.1 5.2 3.2 4.2 4.1 4.2
Vietnam 36.1 26.7 64.8 54.2 181.8 38.7 28.2 53.5 35.8 156.1 3.6 3.3 5.2 5.6 4.5 3.9 3.6 4.5 4.3 4.1
THAILAND 16.5 12.8 17.9 15.7 62.8 15.6 11.3 16.2 11.2 54.3 1.7 1.6 1.4 1.6 1.6 1.6 1.4 1.4 1.3 1.4
U.S.A. 24.9 24.9 27.0 17.1 93.9 16.5 12.0 15.0 10.6 54.2 2.5 3.1 2.2 1.8 2.3 1.6 1.5 1.3 1.3 1.4
N. KOREA 16.5 9.9 14.7 13.0 54.1 13.5 9.2 13.5 9.6 45.9 1.7 1.2 1.2 1.4 1.4 1.3 1.2 1.1 1.1 1.2
PHILIPPINES 12.1 12.2 11.9 9.4 45.5 10.8 10.5 10.3 7.8 39.4 1.2 1.5 1.0 1.0 1.1 1.1 1.3 0.9 0.9 1.0
KOREA 8.1 6.7 9.3 8.4 32.5 5.5 4.0 6.2 5.7 21.3 0.8 0.8 0.7 0.9 0.8 0.6 0.5 0.5 0.7 0.6
INDIA 8.8 8.3 5.7 2.7 25.5 8.8 6.5 3.6 1.9 20.8 0.9 1.0 0.5 0.3 0.6 0.9 0.8 0.3 0.2 0.5
FRANCE 6.2 2.6 7.5 3.8 20.1 6.1 2.4 8.3 3.7 20.6 0.6 0.3 0.6 0.4 0.5 0.6 0.3 0.7 0.4 0.5
UNITED KINGDOM 3.6 1.8 7.3 7.0 19.8 2.0 2.1 7.6 4.8 16.5 0.4 0.2 0.6 0.7 0.5 0.2 0.3 0.6 0.6 0.4
HONGKONG 6.8 4.9 7.4 4.4 23.5 4.3 2.6 4.9 2.3 14.1 0.7 0.6 0.6 0.5 0.6 0.4 0.3 0.4 0.3 0.4
BANGLADESH 0.9 0.8 3.1 3.6 8.4 1.6 0.8 3.0 2.7 8.1 0.1 0.1 0.3 0.4 0.2 0.2 0.1 0.3 0.3 0.2
GERMANY 2.3 0.5 3.4 1.5 7.7 2.5 0.8 2.6 1.9 7.7 0.2 0.1 0.3 0.2 0.2 0.2 0.1 0.2 0.2 0.2
Other 24.6 15.8 23.0 15.6 78.9 20.3 12.9 20.8 14.5 68.4 2.5 2.0 1.8 1.6 2.0 2.0 1.6 1.7 1.7 1.8
---Total 991.9 805.6 1,244.8 964.2 4,006.6 1,002.0 784.8 1,196.7 837.3 3,820.8 1.4 1.1 1.6 1.2 1.3 1.4 1.1 1.8 1.3 1.4

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

716 -- Rotating Electric Plant And Parts -- Indonesian Export Ranking 27

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (5) 20.7 23.6 23.7 23.1 91.2 21.6 17.7 16.3 20.4 76.0 5.8 6.1 6.4 6.5 6.2 6.1 4.2 4.8 6.7 5.4
CHINA 161.3 164.1 162.0 164.1 651.6 157.4 161.5 139.1 133.3 591.4 45.5 42.6 43.7 45.9 44.4 44.6 38.0 41.5 44.0 41.8
U.S.A. 34.6 37.6 37.4 30.7 140.2 31.5 36.2 29.0 25.7 122.4 9.7 9.7 10.1 8.6 9.5 8.9 8.5 8.7 8.5 8.6
THAILAND 22.3 27.7 28.9 27.6 106.5 22.4 22.7 21.6 18.2 84.9 6.3 7.2 7.8 7.7 7.3 6.3 5.4 6.4 6.0 6.0
DENMARK 9.2 24.3 6.1 3.9 43.6 6.7 59.9 6.3 11.7 84.6 2.6 6.3 1.6 1.1 3.0 1.9 14.1 1.9 3.8 6.0
KOREA 15.5 14.3 15.0 15.6 60.4 19.3 14.9 16.4 14.6 65.1 4.4 3.7 4.1 4.3 4.1 5.5 3.5 4.9 4.8 4.6
GERMANY 9.7 13.9 10.5 12.0 46.1 15.6 14.7 14.9 12.5 57.6 2.7 3.6 2.8 3.3 3.1 4.4 3.5 4.4 4.1 4.1
TAIWAN 17.1 16.5 15.9 16.0 65.6 14.9 12.9 10.9 10.1 48.8 4.8 4.3 4.3 4.5 4.5 4.2 3.0 3.3 3.3 3.4
MALAYSIA 17.0 15.9 17.0 14.6 64.6 12.8 13.2 12.5 9.8 48.2 4.8 4.1 4.6 4.1 4.4 3.6 3.1 3.7 3.2 3.4
PHILIPPINES 8.3 7.1 9.1 11.6 36.1 11.5 10.4 10.4 10.7 42.9 2.3 1.8 2.5 3.2 2.5 3.3 2.4 3.1 3.5 3.0
NETHERLANDS 4.5 0.6 5.0 0.3 10.4 0.8 12.9 17.9 4.9 36.5 1.3 0.1 1.3 0.1 0.7 0.2 3.0 5.3 1.6 2.6
SINGAPORE 11.0 13.4 15.6 11.8 51.9 8.0 8.9 9.1 5.1 31.2 3.1 3.5 4.2 3.3 3.5 2.3 2.1 2.7 1.7 2.2
Vietnam 4.2 5.2 6.1 6.4 22.0 5.7 4.6 4.7 2.7 17.7 1.2 1.4 1.6 1.8 1.5 1.6 1.1 1.4 0.9 1.3
SWITZERLAND 2.7 2.6 2.5 3.6 11.4 3.0 8.8 2.9 2.7 17.5 0.8 0.7 0.7 1.0 0.8 0.8 2.1 0.9 0.9 1.2
FRANCE 3.7 2.6 2.5 3.4 12.3 3.5 4.4 6.4 2.8 17.1 1.0 0.7 0.7 1.0 0.8 1.0 1.0 1.9 0.9 1.2
Other 12.9 16.0 13.3 13.1 55.3 18.6 21.0 16.7 17.7 74.0 3.6 4.2 3.6 3.7 3.8 5.3 4.9 5.0 5.9 5.2
---Total 354.9 385.6 370.6 357.9 1,469.0 353.3 424.8 335.2 302.9 1,416.1 0.5 0.5 0.5 0.4 0.5 0.5 0.6 0.5 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

772 -- Electrical Apparatus For Switching Or Protecting -- Indonesian Export Ranking 28

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (9) 16.2 16.0 18.6 21.1 71.9 20.1 21.2 15.7 16.0 73.0 2.4 2.2 2.4 2.6 2.4 2.7 3.0 2.5 2.6 2.7
CHINA 207.9 229.5 243.2 272.8 953.4 262.4 236.8 209.6 207.6 916.4 30.2 30.9 31.4 33.3 31.5 34.8 33.7 33.0 33.4 33.8
U.S.A. 125.7 136.8 145.6 147.5 555.6 130.9 125.0 108.6 106.2 470.8 18.3 18.4 18.8 18.0 18.4 17.4 17.8 17.1 17.1 17.3
TAIWAN 64.7 80.5 75.0 81.9 302.2 67.9 68.3 62.0 63.9 262.2 9.4 10.8 9.7 10.0 10.0 9.0 9.7 9.8 10.3 9.7
THAILAND 37.2 39.9 41.1 46.9 165.1 39.8 41.8 39.5 40.2 161.2 5.4 5.4 5.3 5.7 5.5 5.3 5.9 6.2 6.5 5.9
PHILIPPINES 36.3 38.4 49.6 46.0 170.3 41.0 35.5 36.6 30.8 143.9 5.3 5.2 6.4 5.6 5.6 5.4 5.0 5.8 5.0 5.3
KOREA 35.5 37.9 39.6 43.7 156.7 36.0 35.1 31.3 30.3 132.7 5.2 5.1 5.1 5.3 5.2 4.8 5.0 4.9 4.9 4.9
GERMANY 30.4 32.9 35.0 35.3 133.6 35.2 32.5 27.7 26.8 122.3 4.4 4.4 4.5 4.3 4.4 4.7 4.6 4.4 4.3 4.5
MALAYSIA 28.2 28.3 27.6 23.2 107.2 22.5 17.1 17.1 16.4 73.1 4.1 3.8 3.6 2.8 3.5 3.0 2.4 2.7 2.6 2.7
SINGAPORE 18.4 19.7 21.1 18.6 77.8 15.3 12.9 13.5 12.8 54.5 2.7 2.7 2.7 2.3 2.6 2.0 1.8 2.1 2.1 2.0
Vietnam 9.1 10.4 10.8 12.7 43.0 12.9 10.2 10.7 12.0 45.9 1.3 1.4 1.4 1.5 1.4 1.7 1.5 1.7 1.9 1.7
FRANCE 8.7 8.6 9.8 11.3 38.4 9.9 12.6 9.4 6.9 38.8 1.3 1.2 1.3 1.4 1.3 1.3 1.8 1.5 1.1 1.4
UNITED KINGDOM 9.8 11.9 12.9 11.2 45.7 9.7 9.9 8.4 9.1 37.1 1.4 1.6 1.7 1.4 1.5 1.3 1.4 1.3 1.5 1.4
HONGG KONG 12.8 10.3 8.2 8.3 39.6 9.9 9.2 7.4 7.8 34.4 1.9 1.4 1.1 1.0 1.3 1.3 1.3 1.2 1.3 1.3
SWITZERLAND 8.1 7.0 8.3 9.7 33.1 8.1 6.7 7.9 7.1 29.9 1.2 0.9 1.1 1.2 1.1 1.1 1.0 1.2 1.1 1.1
Other 38.5 35.1 27.6 28.8 130.0 32.6 27.8 29.5 27.5 117.3 5.6 4.7 3.6 3.5 4.3 4.3 4.0 4.6 4.4 4.3
---Total 687.4 743.1 774.1 818.9 3,023.6 754.4 702.7 634.9 621.4 2,713.4 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

893 -- Articles Of Plastics -- Indonesian Export Ranking 29

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (6) 15.5 18.4 19.2 20.7 73.8 16.4 17.9 19.4 18.3 72.0 2.9 3.1 3.3 3.4 3.2 2.9 3.1 3.5 3.3 3.2
CHINA 166.6 199.6 187.8 216.3 770.3 192.1 214.2 210.0 218.3 834.7 31.2 33.5 32.5 35.1 33.1 34.3 37.0 37.6 39.5 37.1
U.S.A. 95.4 103.7 97.5 102.1 398.7 97.2 94.0 91.9 84.9 368.0 17.8 17.4 16.9 16.5 17.1 17.4 16.2 16.4 15.4 16.4
TAIWAN 58.0 62.7 59.1 62.4 242.1 54.9 57.8 50.8 48.0 211.5 10.8 10.5 10.2 10.1 10.4 9.8 10.0 9.1 8.7 9.4
KOREA 60.1 63.8 59.4 60.4 243.7 53.2 52.9 50.8 50.9 207.8 11.2 10.7 10.3 9.8 10.5 9.5 9.1 9.1 9.2 9.2
THAILAND 30.2 33.8 33.6 36.0 133.6 32.1 33.2 31.1 34.1 130.5 5.6 5.7 5.8 5.8 5.7 5.7 5.7 5.6 6.2 5.8
MALAYSIA 15.9 17.3 17.1 17.8 68.1 17.2 18.4 18.5 17.1 71.3 3.0 2.9 3.0 2.9 2.9 3.1 3.2 3.3 3.1 3.2
PHILIPPINES 13.0 13.9 15.0 17.2 59.1 15.0 12.2 12.2 14.0 53.4 2.4 2.3 2.6 2.8 2.5 2.7 2.1 2.2 2.5 2.4
GERMANY 12.8 12.3 13.3 11.9 50.3 12.5 11.5 12.1 11.1 47.2 2.4 2.1 2.3 1.9 2.2 2.2 2.0 2.2 2.0 2.1
UNITED KINGDOM 10.8 12.4 11.3 10.8 45.3 11.9 11.7 11.5 8.8 43.9 2.0 2.1 2.0 1.7 1.9 2.1 2.0 2.1 1.6 2.0
MEXICO 9.9 12.2 14.7 11.7 48.5 10.1 8.6 4.0 2.9 25.5 1.8 2.1 2.5 1.9 2.1 1.8 1.5 0.7 0.5 1.1
FRANCE 8.0 6.3 7.6 7.3 29.2 7.1 6.1 6.5 5.3 24.9 1.5 1.1 1.3 1.2 1.3 1.3 1.0 1.2 1.0 1.1
SINGAPORE 5.3 5.9 6.9 7.0 25.1 6.1 6.1 5.0 5.1 22.3 1.0 1.0 1.2 1.1 1.1 1.1 1.0 0.9 0.9 1.0
ITALY 3.9 4.1 4.2 3.0 15.2 3.8 4.1 4.6 6.4 18.9 0.7 0.7 0.7 0.5 0.7 0.7 0.7 0.8 1.2 0.8
CANADA 3.8 4.7 5.5 6.4 20.4 4.6 4.9 4.7 3.9 18.1 0.7 0.8 1.0 1.0 0.9 0.8 0.9 0.8 0.7 0.8
Other 25.4 24.6 25.9 26.1 102.0 25.3 25.8 26.0 23.4 100.6 4.8 4.1 4.5 4.2 4.4 4.5 4.5 4.7 4.2 4.5
---Total 534.6 595.6 578.3 617.0 2,325.5 559.6 579.4 559.0 552.6 2,250.6 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.9 0.8

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

512 -- Alcohols, Phenols & Halogenated Derivatives -- Indonesian Export Ranking 30

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (6) 13.9 12.2 19.7 20.5 66.3 23.1 18.8 13.4 12.0 67.4 5.6 5.0 7.4 6.8 6.3 7.5 6.2 5.2 5.7 6.2
SAUDI ARABIA 38.2 35.1 50.8 54.0 178.0 57.7 61.8 50.1 30.0 199.6 15.4 14.3 19.1 17.9 16.8 18.7 20.5 19.3 14.3 18.5
U.S.A. 52.5 54.7 44.6 49.7 201.6 57.3 48.2 51.3 36.7 193.5 21.2 22.4 16.8 16.5 19.0 18.6 16.0 19.7 17.5 17.9
NEW ZEALAND 26.6 30.2 42.3 57.2 156.3 39.4 45.7 26.5 31.0 142.5 10.8 12.4 15.9 18.9 14.7 12.8 15.2 10.2 14.7 13.2
CHINA 8.7 16.1 15.2 14.8 54.9 23.8 23.0 20.3 15.4 82.5 3.5 6.6 5.7 4.9 5.2 7.7 7.6 7.8 7.3 7.6
MALAYSIA 26.3 24.1 19.2 27.4 97.0 22.3 21.8 21.4 15.6 81.1 10.6 9.9 7.2 9.1 9.2 7.2 7.3 8.2 7.4 7.5
GERMANY 12.9 14.8 18.3 16.2 62.2 19.6 13.7 13.9 18.3 65.5 5.2 6.1 6.9 5.4 5.9 6.4 4.6 5.3 8.7 6.1
THAILAND 4.9 6.6 7.1 8.5 27.0 7.3 10.3 9.6 7.9 35.1 2.0 2.7 2.7 2.8 2.5 2.4 3.4 3.7 3.7 3.3
BRAZIL 11.1 8.6 4.6 5.8 30.2 4.1 5.0 5.6 10.9 25.6 4.5 3.5 1.7 1.9 2.9 1.3 1.7 2.1 5.2 2.4
CHILE . 2.6 2.0 10.0 14.6 6.4 9.0 9.7 0.4 25.5 . 1.1 0.7 3.3 1.4 2.1 3.0 3.7 0.2 2.4
TAIWAN 5.6 3.7 5.7 6.0 21.0 6.3 4.5 4.6 3.9 19.3 2.3 1.5 2.1 2.0 2.0 2.0 1.5 1.8 1.9 1.8
FRANCE 7.4 3.1 2.9 2.8 16.2 3.2 3.7 4.9 2.1 14.0 3.0 1.3 1.1 0.9 1.5 1.1 1.2 1.9 1.0 1.3
KOREA 3.1 1.8 4.2 5.9 15.0 3.6 2.4 4.9 2.8 13.8 1.2 0.7 1.6 2.0 1.4 1.2 0.8 1.9 1.3 1.3
NETHERLANDS 3.4 4.0 3.1 4.5 15.1 3.9 3.3 2.6 2.2 12.0 1.4 1.7 1.2 1.5 1.4 1.3 1.1 1.0 1.0 1.1
ISRAEL 5.4 6.0 5.4 4.1 20.9 5.0 2.7 1.9 1.6 11.2 2.2 2.5 2.0 1.4 2.0 1.6 0.9 0.7 0.8 1.0
Other 27.6 20.8 20.5 14.7 83.6 25.0 27.2 19.5 19.6 91.3 11.1 8.5 7.7 4.9 7.9 8.1 9.0 7.5 9.3 8.5
---Total 247.5 244.5 265.6 302.2 1,059.8 307.9 301.1 260.3 210.5 1,079.8 0.4 0.3 0.3 0.4 0.4 0.4 0.4 0.4 0.3 0.4

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

251 -- Pulp And Waste Paper -- Indonesian Export Ranking 31

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 11.2 18.6 12.0 19.0 60.9 16.3 21.8 13.8 15.3 67.1 2.4 3.7 2.4 3.7 3.1 4.2 5.5 4.9 5.6 5.0
CANADA 188.5 222.0 206.4 213.9 830.7 145.2 158.7 99.4 99.9 503.3 40.4 44.0 40.7 42.1 41.8 37.0 40.0 35.6 36.5 37.5
U.S.A. 146.2 147.9 169.7 151.9 615.7 125.7 121.0 101.7 99.4 447.8 31.4 29.3 33.5 29.9 31.0 32.1 30.5 36.4 36.3 33.4
BRAZIL 53.2 45.9 49.0 61.1 209.2 48.3 32.9 18.4 20.0 119.5 11.4 9.1 9.7 12.0 10.5 12.3 8.3 6.6 7.3 8.9
CHILE 20.8 20.2 19.5 13.8 74.3 15.1 14.1 9.9 8.8 47.9 4.5 4.0 3.8 2.7 3.7 3.9 3.6 3.5 3.2 3.6
NEW ZEALAND 12.2 12.2 16.2 11.2 51.9 10.7 16.2 10.0 10.5 47.3 2.6 2.4 3.2 2.2 2.6 2.7 4.1 3.6 3.8 3.5
SWEDEN 8.3 10.5 9.4 8.2 36.5 6.2 5.9 5.3 4.6 22.0 1.8 2.1 1.9 1.6 1.8 1.6 1.5 1.9 1.7 1.6
South AFRICA 5.5 5.8 5.8 6.6 23.7 5.2 5.5 5.0 2.1 17.8 1.2 1.2 1.2 1.3 1.2 1.3 1.4 1.8 0.8 1.3
FINLAND 4.1 3.7 4.2 4.3 16.4 3.1 2.5 4.0 2.3 11.9 0.9 0.7 0.8 0.8 0.8 0.8 0.6 1.5 0.8 0.9
PHILIPPINES 4.8 2.7 3.0 3.8 14.3 3.1 2.9 2.9 2.1 10.9 1.0 0.5 0.6 0.8 0.7 0.8 0.7 1.0 0.8 0.8
SPAIN 2.8 2.9 2.5 2.1 10.3 2.2 3.0 2.1 1.6 8.9 0.6 0.6 0.5 0.4 0.5 0.6 0.8 0.7 0.6 0.7
NORWAY 1.8 1.1 1.8 1.9 6.7 1.8 2.3 0.8 1.1 6.0 0.4 0.2 0.4 0.4 0.3 0.4 0.6 0.3 0.4 0.4
PORTUGAL 1.2 4.0 2.3 2.1 9.6 1.2 2.9 0.8 1.0 5.9 0.3 0.8 0.5 0.4 0.5 0.3 0.7 0.3 0.4 0.4
RUSSIAN 0.0 0.0 0.0 2.5 2.6 2.4 1.7 0.4 0.9 5.5 0.0 0.0 0.0 0.5 0.1 0.6 0.4 0.1 0.3 0.4
GERMANY 0.2 0.3 0.3 0.3 1.1 0.2 0.8 1.0 1.2 3.1 0.0 0.1 0.1 0.1 0.1 0.1 0.2 0.3 0.4 0.2
Other 5.4 6.9 4.3 5.5 22.0 5.6 4.2 3.8 2.9 16.5 1.2 1.4 0.8 1.1 1.1 1.4 1.1 1.4 1.1 1.2
---Total 466.3 504.8 506.5 508.3 1,985.8 392.3 396.3 279.2 273.8 1,341.6 0.7 0.7 0.7 0.6 0.7 0.5 0.6 0.4 0.4 0.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

574 -- Polyacetals and Epoxide Resins -- Indonesian Export Ranking 32

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 9.9 17.8 14.5 17.3 59.5 15.1 17.7 20.3 10.0 63.0 6.1 9.7 7.8 9.7 8.4 8.4 10.3 12.5 7.3 9.7
U.S.A. 53.2 49.8 51.2 47.9 202.0 50.1 40.9 36.1 31.6 158.7 32.6 27.1 27.5 26.9 28.4 27.9 23.8 22.2 23.0 24.4
TAIWAN 18.8 23.3 25.0 22.8 89.8 22.2 32.1 26.8 28.8 109.9 11.5 12.6 13.5 12.8 12.6 12.3 18.7 16.5 21.0 16.9
KOREA 19.9 21.3 21.9 18.8 81.9 22.3 21.2 20.6 17.8 82.0 12.2 11.6 11.8 10.5 11.5 12.4 12.4 12.7 13.0 12.6
THAILAND 11.6 15.2 16.0 16.1 58.8 12.7 15.7 18.8 12.2 59.4 7.1 8.2 8.6 9.1 8.3 7.1 9.2 11.6 8.8 9.1
MALAYSIA 10.6 13.1 13.7 14.9 52.4 12.6 11.7 15.0 12.4 51.7 6.5 7.2 7.4 8.4 7.4 7.0 6.8 9.2 9.0 7.9
ITALY 8.4 10.6 9.0 8.9 36.9 9.7 7.2 5.6 3.6 26.1 5.2 5.8 4.9 5.0 5.2 5.4 4.2 3.5 2.6 4.0
NETHERLANDS 1.7 4.9 4.9 5.3 16.8 6.2 4.1 4.4 6.0 20.7 1.0 2.7 2.7 3.0 2.4 3.4 2.4 2.7 4.3 3.2
GERMANY 6.5 5.8 5.9 5.6 23.9 5.3 5.1 4.9 3.5 18.7 4.0 3.2 3.2 3.2 3.4 2.9 3.0 3.0 2.5 2.9
CHINA 2.4 3.3 3.1 3.8 12.5 4.8 2.9 2.2 3.1 12.9 1.5 1.8 1.7 2.1 1.8 2.6 1.7 1.4 2.2 2.0
SPAIN 8.0 7.5 7.5 4.8 27.7 4.6 3.5 1.4 2.5 12.0 4.9 4.1 4.0 2.7 3.9 2.6 2.0 0.8 1.9 1.8
SINGAPORE 2.7 1.1 3.0 1.6 8.4 4.9 1.8 1.1 0.8 8.6 1.7 0.6 1.6 0.9 1.2 2.7 1.0 0.7 0.6 1.3
BELGIUM 2.7 2.0 2.3 1.9 8.9 2.1 1.7 1.1 0.8 5.7 1.6 1.1 1.3 1.1 1.3 1.2 1.0 0.6 0.6 0.9
UNITED KINGDOM 1.7 2.0 2.3 1.8 7.8 1.5 1.4 1.5 1.4 5.7 1.0 1.1 1.3 1.0 1.1 0.8 0.8 0.9 1.0 0.9
LUXEMBOURG 1.2 1.2 1.0 1.6 5.0 2.5 1.3 0.4 0.6 4.8 0.7 0.6 0.5 0.9 0.7 1.4 0.8 0.3 0.4 0.7
Other 3.7 5.0 4.6 4.9 18.3 3.4 3.2 2.4 2.4 11.4 2.3 2.7 2.5 2.8 2.6 1.9 1.9 1.5 1.8 1.8
---Total 163.0 183.8 185.8 178.2 710.8 179.9 171.6 162.6 137.4 651.4 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

071 -- Coffee And Coffee Substitutes -- Indonesian Export Ranking 33

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (3) 22.3 21.5 24.4 20.7 88.8 15.2 16.4 14.6 12.9 59.0 9.2 8.5 10.0 11.5 9.7 8.7 8.4 8.2 9.8 8.7
BRAZIL 59.7 57.4 53.4 51.0 221.5 45.1 46.2 40.3 38.3 169.9 24.5 22.7 22.0 28.5 24.1 25.9 23.7 22.6 29.1 25.0
COLOMBIA 59.0 47.2 49.4 42.4 198.0 39.2 33.9 33.6 26.4 133.1 24.2 18.7 20.4 23.7 21.6 22.5 17.4 18.8 20.1 19.6
GUATEMALA 19.3 21.9 19.9 9.0 70.2 9.8 19.9 16.6 5.6 51.9 7.9 8.7 8.2 5.0 7.6 5.6 10.2 9.3 4.3 7.6
ETHIOPIA 8.4 15.7 20.9 12.0 57.0 6.1 11.0 16.5 5.3 39.0 3.4 6.2 8.6 6.7 6.2 3.5 5.7 9.2 4.0 5.7
JAMAICA 5.6 8.2 10.9 3.8 28.6 5.9 6.1 9.0 5.9 27.0 2.3 3.3 4.5 2.1 3.1 3.4 3.2 5.0 4.5 4.0
U.S.A. 5.1 5.2 4.2 5.6 20.1 6.7 6.3 4.3 6.6 23.9 2.1 2.1 1.7 3.1 2.2 3.9 3.3 2.4 5.0 3.5
HONDURAS 12.8 12.8 12.3 0.9 38.8 5.5 8.2 7.0 0.6 21.3 5.3 5.1 5.1 0.5 4.2 3.2 4.2 3.9 0.5 3.1
MEXICO 7.9 11.2 6.0 1.7 26.9 3.6 6.4 4.6 1.4 16.1 3.2 4.4 2.5 1.0 2.9 2.1 3.3 2.6 1.1 2.4
Vietnam 7.2 7.8 3.8 3.8 22.6 4.2 5.0 3.8 2.9 15.8 3.0 3.1 1.5 2.1 2.5 2.4 2.5 2.1 2.2 2.3
TANZANIA 6.4 6.9 5.1 2.8 21.1 5.3 5.7 2.8 1.8 15.5 2.6 2.7 2.1 1.5 2.3 3.0 2.9 1.5 1.3 2.3
COSTA RICA 5.4 4.8 4.9 2.9 18.0 2.7 3.1 3.5 2.2 11.5 2.2 1.9 2.0 1.6 2.0 1.6 1.6 2.0 1.6 1.7
GERMANY 3.6 3.0 2.6 3.9 13.0 2.8 1.7 2.2 3.9 10.6 1.5 1.2 1.1 2.2 1.4 1.6 0.9 1.3 3.0 1.6
NETHERLANDS 1.4 2.2 1.9 1.9 7.3 2.0 3.2 0.8 2.1 8.2 0.6 0.9 0.8 1.1 0.8 1.2 1.6 0.5 1.6 1.2
PERU 1.5 1.9 3.4 2.4 9.2 1.6 0.6 3.2 2.1 7.5 0.6 0.7 1.4 1.4 1.0 0.9 0.3 1.8 1.6 1.1
Other 17.9 25.3 19.9 14.2 77.3 18.3 20.8 16.1 13.6 68.7 7.3 10.0 8.2 7.9 8.4 10.5 10.7 9.0 10.3 10.1
---Total 243.3 253.0 242.9 179.2 918.3 174.2 194.4 178.9 131.5 679.0 0.3 0.3 0.3 0.2 0.3 0.2 0.3 0.3 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

762 -- Radiobroadcast Receivers -- Indonesian Export Ranking 34

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (6) 10.7 9.6 5.1 22.2 47.6 15.1 15.1 10.2 13.9 54.3 3.6 3.4 1.8 5.4 3.7 5.0 4.9 3.8 4.3 4.5
CHINA 109.2 120.9 127.1 191.2 548.4 118.5 93.3 92.2 121.4 425.4 37.1 42.4 44.5 46.5 43.0 39.1 30.1 34.1 37.2 35.2
MALAYSIA 100.9 77.7 78.1 104.8 361.5 89.7 102.2 95.0 113.8 400.6 34.3 27.2 27.3 25.5 28.3 29.6 33.0 35.1 34.8 33.1
PHILIPPINES 25.2 24.7 26.4 27.3 103.7 26.8 25.1 19.1 23.9 95.0 8.6 8.7 9.2 6.6 8.1 8.9 8.1 7.1 7.3 7.9
U.S.A. 16.9 15.9 18.5 17.6 68.9 17.8 19.2 18.2 16.4 71.7 5.8 5.6 6.5 4.3 5.4 5.9 6.2 6.7 5.0 5.9
KOREA 7.3 11.7 11.7 12.8 43.5 10.3 26.4 8.8 9.3 54.8 2.5 4.1 4.1 3.1 3.4 3.4 8.5 3.3 2.8 4.5
THAILAND 4.1 4.0 2.4 3.1 13.6 6.8 13.1 14.5 16.7 51.1 1.4 1.4 0.8 0.8 1.1 2.3 4.2 5.4 5.1 4.2
TAIWAN 8.0 9.9 8.7 13.2 39.8 9.2 7.0 7.7 7.0 30.9 2.7 3.5 3.1 3.2 3.1 3.0 2.3 2.9 2.1 2.6
SINGAPORE 9.1 9.1 4.8 16.7 39.6 6.6 4.8 2.6 2.5 16.5 3.1 3.2 1.7 4.1 3.1 2.2 1.5 1.0 0.8 1.4
HONGKONG 0.9 0.4 2.0 0.8 4.1 0.2 1.2 0.9 0.6 2.8 0.3 0.1 0.7 0.2 0.3 0.1 0.4 0.3 0.2 0.2
DENMARK 0.1 0.6 0.3 0.5 1.5 0.9 0.6 0.5 0.6 2.6 0.0 0.2 0.1 0.1 0.1 0.3 0.2 0.2 0.2 0.2
MEXICO 0.8 0.9 0.5 0.8 3.0 0.5 0.9 0.5 0.2 2.2 0.3 0.3 0.2 0.2 0.2 0.2 0.3 0.2 0.1 0.2
PORTUGAL 0.0 0.1 0.0 0.1 0.2 0.2 0.3 0.1 0.2 0.7 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.0 0.1 0.1
GERMANY 0.7 0.1 0.1 0.1 0.9 0.0 0.2 0.1 0.1 0.4 0.2 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0
INDIA . . . . . 0.2 0.0 0.0 0.0 0.2 . . . . . 0.1 0.0 0.0 0.0 0.0
Other 0.3 0.1 0.1 0.1 0.6 0.2 0.1 0.2 0.1 0.6 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.1 0.0 0.0
---Total 294.2 285.5 286.0 411.1 1,276.8 303.1 309.4 270.6 326.6 1,209.8 0.4 0.4 0.4 0.5 0.4 0.4 0.4 0.4 0.5 0.4

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

713 -- Internal Combustion Piston Engines -- Indonesian Export Ranking 35

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 12.3 13.2 14.2 13.9 53.7 15.3 13.8 12.7 9.8 51.6 4.7 5.5 6.2 5.6 5.5 6.4 7.4 6.3 4.6 6.2
U.S.A. 132.8 126.2 112.6 115.5 487.1 113.3 67.8 80.4 92.9 354.4 51.1 52.1 49.3 46.8 49.8 47.3 36.2 40.2 44.0 42.3
GERMANY 14.8 15.2 19.8 22.4 72.2 12.2 12.9 16.7 19.4 61.3 5.7 6.3 8.7 9.1 7.4 5.1 6.9 8.4 9.2 7.3
THAILAND 22.7 17.1 14.0 16.5 70.3 16.3 13.2 14.7 12.1 56.2 8.7 7.1 6.1 6.7 7.2 6.8 7.0 7.4 5.7 6.7
AUSTRALIA 17.9 18.0 19.1 20.9 75.9 13.3 15.0 8.0 8.8 45.1 6.9 7.4 8.4 8.5 7.8 5.5 8.0 4.0 4.2 5.4
CHINA 8.5 7.6 9.1 7.0 32.2 8.5 8.9 10.4 10.0 37.6 3.3 3.1 4.0 2.8 3.3 3.5 4.7 5.2 4.7 4.5
FRANCE 7.3 3.3 1.8 9.6 22.0 10.5 10.1 8.2 8.5 37.2 2.8 1.4 0.8 3.9 2.3 4.4 5.4 4.1 4.0 4.4
KOREA 7.1 6.9 8.8 9.2 32.0 8.7 9.7 10.2 8.4 37.0 2.7 2.9 3.9 3.7 3.3 3.6 5.2 5.1 4.0 4.4
UNITED KINGDOM 5.1 6.8 6.0 6.6 24.4 8.2 7.9 7.5 7.1 30.8 2.0 2.8 2.6 2.7 2.5 3.4 4.2 3.8 3.4 3.7
FINLAND 7.9 1.5 1.7 1.2 12.3 4.9 3.2 8.6 10.1 26.8 3.0 0.6 0.7 0.5 1.3 2.1 1.7 4.3 4.8 3.2
MEXICO 1.3 0.9 0.8 3.9 6.9 8.8 5.2 3.4 2.6 20.0 0.5 0.4 0.4 1.6 0.7 3.7 2.8 1.7 1.2 2.4
TAIWAN 4.9 4.7 5.0 5.2 19.9 4.7 4.9 5.4 5.0 19.9 1.9 1.9 2.2 2.1 2.0 1.9 2.6 2.7 2.4 2.4
CANADA 2.3 2.0 2.1 3.4 9.7 2.5 2.2 2.5 2.0 9.1 0.9 0.8 0.9 1.4 1.0 1.0 1.2 1.3 0.9 1.1
BRAZIL 3.5 2.7 2.2 1.8 10.3 1.8 2.7 1.8 1.6 8.0 1.4 1.1 1.0 0.7 1.0 0.8 1.5 0.9 0.8 1.0
PHILIPPINES 1.6 1.1 1.5 1.7 5.9 1.7 1.3 1.4 1.1 5.5 0.6 0.5 0.6 0.7 0.6 0.7 0.7 0.7 0.5 0.7
Other 9.9 14.9 9.7 8.4 42.9 8.9 8.8 7.9 11.6 37.2 3.8 6.1 4.2 3.4 4.4 3.7 4.7 3.9 5.5 4.4
---Total 259.9 242.2 228.5 247.0 977.6 239.4 187.6 199.8 211.0 837.8 0.4 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

778 -- Electrical Machinery And Apparatus -- Indonesian Export Ranking 36

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (12) 12.3 12.1 12.3 15.0 51.7 11.0 11.5 12.5 13.5 48.6 1.1 1.2 1.0 0.9 1.0 0.8 1.1 1.4 1.7 1.2
U.S.A. 524.7 416.0 617.0 819.6 2,377.2 581.0 365.8 306.4 220.5 1,473.8 46.7 40.2 48.8 51.7 47.5 44.5 36.1 33.1 27.5 36.4
CHINA 144.3 164.3 171.8 202.1 682.4 186.9 172.7 165.5 174.3 699.5 12.8 15.9 13.6 12.7 13.6 14.3 17.0 17.9 21.8 17.3
KOREA 41.7 45.1 54.0 76.1 216.9 79.1 51.3 52.3 55.3 237.9 3.7 4.4 4.3 4.8 4.3 6.1 5.1 5.6 6.9 5.9
TAIWAN 44.9 61.2 55.2 62.4 223.7 67.1 66.1 53.6 47.6 234.4 4.0 5.9 4.4 3.9 4.5 5.1 6.5 5.8 5.9 5.8
GERMANY 65.1 46.6 53.9 60.5 226.0 62.9 57.4 56.1 54.9 231.3 5.8 4.5 4.3 3.8 4.5 4.8 5.7 6.1 6.9 5.7
MALAYSIA 54.8 55.5 47.6 53.4 211.3 56.4 58.3 59.8 44.3 218.9 4.9 5.4 3.8 3.4 4.2 4.3 5.7 6.5 5.5 5.4
THAILAND 49.9 49.4 51.3 54.8 205.4 43.8 44.5 40.1 29.7 158.0 4.4 4.8 4.1 3.5 4.1 3.4 4.4 4.3 3.7 3.9
UNITED KINGDOM 39.1 37.4 47.9 51.4 175.8 48.2 36.2 36.3 33.6 154.3 3.5 3.6 3.8 3.2 3.5 3.7 3.6 3.9 4.2 3.8
PHILIPPINES 19.4 22.9 29.7 35.1 107.0 29.4 32.0 29.0 29.6 119.9 1.7 2.2 2.3 2.2 2.1 2.3 3.2 3.1 3.7 3.0
BELGIUM 16.3 16.1 12.1 11.9 56.4 15.4 16.7 14.4 10.9 57.4 1.4 1.6 1.0 0.8 1.1 1.2 1.6 1.6 1.4 1.4
FRANCE 10.0 9.6 11.2 15.9 46.7 14.6 8.6 9.5 16.1 48.8 0.9 0.9 0.9 1.0 0.9 1.1 0.8 1.0 2.0 1.2
SINGAPORE 11.7 12.4 16.7 18.5 59.3 10.6 11.1 11.4 11.9 45.1 1.0 1.2 1.3 1.2 1.2 0.8 1.1 1.2 1.5 1.1
SWEDEN 11.9 11.3 9.3 14.4 46.8 13.0 9.7 8.4 8.5 39.6 1.1 1.1 0.7 0.9 0.9 1.0 1.0 0.9 1.1 1.0
SWITZERLAND 6.5 4.6 11.6 10.1 32.7 12.5 10.8 8.4 6.7 38.4 0.6 0.4 0.9 0.6 0.7 1.0 1.1 0.9 0.8 0.9
Other 70.5 71.0 63.7 84.9 290.1 74.5 61.9 62.8 43.3 242.4 6.3 6.9 5.0 5.4 5.8 5.7 6.1 6.8 5.4 6.0
---Total 1,123.0 1,035.4 1,265.1 1,585.9 5,009.5 1,306.5 1,014.5 926.6 800.6 4,048.2 1.6 1.4 1.7 2.0 1.7 1.8 1.4 1.4 1.3 1.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

845 -- Articles Of Apparel Of Textile Fabrics -- Indonesian Export Ranking 37

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (8) 14.6 13.0 14.7 11.0 53.3 12.0 12.4 11.9 9.5 45.7 1.0 1.0 0.7 0.6 0.8 0.8 1.0 0.6 0.6 0.7
CHINA 1,052.8 991.4 1,702.0 1,540.7 5,286.9 1,188.5 982.2 1,564.3 1,312.2 5,047.2 72.2 73.9 80.0 83.9 78.2 77.6 77.8 82.0 85.1 80.8
KOREA 103.2 120.1 87.1 69.6 379.9 66.5 73.5 53.9 44.8 238.8 7.1 9.0 4.1 3.8 5.6 4.3 5.8 2.8 2.9 3.8
ITALY 64.0 25.7 95.5 38.3 223.5 62.0 33.3 85.0 38.0 218.4 4.4 1.9 4.5 2.1 3.3 4.0 2.6 4.5 2.5 3.5
Vietnam 46.6 48.2 63.6 56.5 214.9 48.8 44.6 54.6 44.2 192.2 3.2 3.6 3.0 3.1 3.2 3.2 3.5 2.9 2.9 3.1
U.S.A. 62.4 49.2 44.5 35.2 191.2 47.7 40.5 30.5 22.0 140.8 4.3 3.7 2.1 1.9 2.8 3.1 3.2 1.6 1.4 2.3
THAILAND 21.0 21.1 19.3 16.8 78.1 22.7 18.1 17.4 14.5 72.7 1.4 1.6 0.9 0.9 1.2 1.5 1.4 0.9 0.9 1.2
FRANCE 16.6 9.0 15.4 9.4 50.4 13.0 8.6 15.4 9.9 46.8 1.1 0.7 0.7 0.5 0.7 0.8 0.7 0.8 0.6 0.7
UNITED KINGDOM 10.4 4.9 15.7 7.6 38.6 8.6 4.7 14.7 7.3 35.3 0.7 0.4 0.7 0.4 0.6 0.6 0.4 0.8 0.5 0.6
HONGG KONG 8.6 5.3 12.1 6.5 32.5 5.6 3.3 8.8 3.7 21.3 0.6 0.4 0.6 0.4 0.5 0.4 0.3 0.5 0.2 0.3
PHILIPPINES 5.0 7.8 5.1 6.0 23.9 5.1 3.7 3.7 3.7 16.2 0.3 0.6 0.2 0.3 0.4 0.3 0.3 0.2 0.2 0.3
INDIA 5.8 6.9 4.4 2.4 19.5 5.0 4.7 3.7 2.3 15.7 0.4 0.5 0.2 0.1 0.3 0.3 0.4 0.2 0.2 0.3
MEXICO 7.1 4.8 5.0 3.9 20.8 5.2 4.6 2.9 3.0 15.7 0.5 0.4 0.2 0.2 0.3 0.3 0.4 0.2 0.2 0.3
TAIWAN 7.6 6.7 5.3 4.2 23.7 4.4 4.3 3.8 2.7 15.2 0.5 0.5 0.2 0.2 0.4 0.3 0.3 0.2 0.2 0.2
MALAYSIA 6.2 5.3 4.2 3.5 19.2 6.3 2.8 2.7 1.9 13.8 0.4 0.4 0.2 0.2 0.3 0.4 0.2 0.1 0.1 0.2
Other 25.9 21.6 32.8 23.9 104.2 30.9 21.5 35.2 23.1 110.7 1.8 1.6 1.5 1.3 1.5 2.0 1.7 1.8 1.5 1.8
---Total 1,457.9 1,340.9 2,126.7 1,835.3 6,760.9 1,532.4 1,262.8 1,908.4 1,542.8 6,246.4 2.1 1.8 2.8 2.3 2.2 2.1 1.8 2.9 2.4 2.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

775 -- Household Type Electric & Nonelectric Equipment -- Indonesian Export Ranking 38

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (8) 7.7 10.7 14.6 13.9 46.8 9.0 8.8 13.6 13.6 45.0 2.3 3.3 3.9 3.2 3.2 2.1 2.4 3.6 2.9 2.7
CHINA 109.3 110.9 126.6 173.0 519.7 154.3 151.0 149.1 206.3 660.7 32.4 34.0 33.5 39.4 35.1 36.3 40.4 39.4 44.5 40.3
THAILAND 81.3 67.8 64.9 64.4 278.4 99.3 73.7 55.8 57.9 286.7 24.1 20.8 17.1 14.7 18.8 23.4 19.7 14.7 12.5 17.5
KOREA 35.9 27.2 31.4 36.0 130.4 39.6 32.4 35.4 48.5 155.8 10.6 8.4 8.3 8.2 8.8 9.3 8.6 9.4 10.4 9.5
GERMANY 30.2 33.9 35.9 40.0 140.1 38.2 30.7 28.6 35.1 132.6 9.0 10.4 9.5 9.1 9.5 9.0 8.2 7.6 7.6 8.1
MALAYSIA 10.4 8.9 26.4 24.2 69.8 15.8 12.8 23.7 23.4 75.7 3.1 2.7 7.0 5.5 4.7 3.7 3.4 6.3 5.0 4.6
U.S.A. 14.1 14.0 16.0 17.9 62.0 15.6 19.1 14.9 11.6 61.2 4.2 4.3 4.2 4.1 4.2 3.7 5.1 3.9 2.5 3.7
TAIWAN 11.4 13.5 17.3 24.4 66.5 11.8 8.8 13.1 19.4 53.2 3.4 4.1 4.6 5.6 4.5 2.8 2.4 3.5 4.2 3.2
ITALY 4.8 6.6 13.7 12.9 38.1 6.6 6.5 15.3 15.3 43.8 1.4 2.0 3.6 2.9 2.6 1.6 1.7 4.1 3.3 2.7
FRANCE 4.4 5.4 3.7 3.6 17.1 4.7 3.2 2.4 3.3 13.6 1.3 1.6 1.0 0.8 1.2 1.1 0.8 0.6 0.7 0.8
PHILIPPINES 4.8 4.1 3.9 4.2 17.1 3.5 2.9 3.1 3.1 12.6 1.4 1.3 1.0 1.0 1.2 0.8 0.8 0.8 0.7 0.8
SWEDEN 2.0 2.2 2.8 2.6 9.5 3.7 2.6 2.6 2.5 11.3 0.6 0.7 0.7 0.6 0.6 0.9 0.7 0.7 0.5 0.7
Vietnam 1.4 1.2 1.1 1.4 5.1 1.8 2.1 2.6 2.4 8.9 0.4 0.4 0.3 0.3 0.3 0.4 0.6 0.7 0.5 0.5
SWITZERLAND 2.8 2.2 1.5 1.5 8.1 2.9 2.3 1.3 2.2 8.6 0.8 0.7 0.4 0.3 0.5 0.7 0.6 0.3 0.5 0.5
HONGG KONG 0.6 0.8 1.4 2.4 5.2 2.6 2.0 1.1 2.7 8.4 0.2 0.2 0.4 0.6 0.4 0.6 0.5 0.3 0.6 0.5
Other 16.2 16.2 17.2 16.4 66.0 15.3 15.5 15.6 16.9 63.3 4.8 5.0 4.6 3.7 4.5 3.6 4.1 4.1 3.6 3.9
---Total 337.2 325.6 378.4 438.8 1,480.0 424.8 374.3 378.2 464.1 1,641.3 0.5 0.4 0.5 0.5 0.5 0.6 0.5 0.6 0.7 0.6

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

898 -- Musical Instruments And Accessories -- Indonesian Export Ranking 39

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (9) 5.0 5.4 7.0 8.0 25.5 9.0 11.7 12.4 11.6 44.7 1.2 1.2 1.5 1.3 1.3 1.7 2.5 2.9 2.6 2.4
U.S.A. 155.4 156.9 162.1 184.7 659.2 199.8 140.1 132.2 114.9 587.0 35.9 34.8 35.6 31.1 34.1 38.8 30.3 30.9 26.1 31.8
CHINA 40.7 48.2 58.3 100.8 248.1 75.3 68.5 72.6 72.3 288.7 9.4 10.7 12.8 17.0 12.8 14.6 14.8 17.0 16.4 15.6
TAIWAN 29.0 44.8 38.2 50.6 162.6 38.1 46.8 37.9 42.1 165.0 6.7 9.9 8.4 8.5 8.4 7.4 10.1 8.9 9.5 8.9
SINGAPORE 57.0 48.7 40.6 41.7 188.0 38.5 42.2 29.8 42.4 152.9 13.2 10.8 8.9 7.0 9.7 7.5 9.1 7.0 9.6 8.3
KOREA 32.0 35.3 36.3 42.8 146.4 30.7 33.5 34.2 42.4 140.8 7.4 7.8 8.0 7.2 7.6 6.0 7.3 8.0 9.6 7.6
GERMANY 20.9 20.4 23.4 29.3 94.0 23.4 21.6 22.5 24.6 92.0 4.8 4.5 5.1 4.9 4.9 4.5 4.7 5.3 5.6 5.0
UNITED KINGDOM 14.2 14.6 14.1 15.5 58.2 16.0 16.6 15.1 15.2 62.9 3.3 3.2 3.1 2.6 3.0 3.1 3.6 3.5 3.4 3.4
IRELAND 2.6 2.5 3.1 22.7 31.0 13.2 13.3 11.7 10.7 49.0 0.6 0.5 0.7 3.8 1.6 2.6 2.9 2.7 2.4 2.7
THAILAND 12.1 14.2 14.2 14.3 54.9 14.3 11.2 10.4 7.4 43.4 2.8 3.1 3.1 2.4 2.8 2.8 2.4 2.4 1.7 2.3
MALAYSIA 9.7 6.7 12.0 12.9 41.3 9.2 9.2 9.6 13.4 41.5 2.2 1.5 2.6 2.2 2.1 1.8 2.0 2.2 3.1 2.2
FRANCE 9.0 11.4 6.2 10.2 36.8 7.9 8.7 7.3 8.9 32.8 2.1 2.5 1.4 1.7 1.9 1.5 1.9 1.7 2.0 1.8
HONGKONG 7.4 7.4 8.1 9.9 32.9 5.0 5.6 4.6 6.2 21.5 1.7 1.6 1.8 1.7 1.7 1.0 1.2 1.1 1.4 1.2
ITALY 8.5 4.9 2.9 12.4 28.7 4.0 8.7 3.5 4.5 20.8 2.0 1.1 0.6 2.1 1.5 0.8 1.9 0.8 1.0 1.1
CANADA 6.5 5.8 4.8 8.0 25.1 5.6 4.4 3.5 4.0 17.6 1.5 1.3 1.1 1.3 1.3 1.1 1.0 0.8 0.9 1.0
Other 23.1 24.0 24.1 31.1 102.3 25.2 19.7 19.8 20.0 84.7 5.3 5.3 5.3 5.2 5.3 4.9 4.3 4.6 4.5 4.6
---Total 433.1 451.1 455.7 594.9 1,934.9 515.2 461.9 427.2 440.6 1,844.9 0.6 0.6 0.6 0.7 0.6 0.7 0.7 0.6 0.7 0.7

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

667 -- Pearls, Precious & Semiprecious Stones -- Indonesian Export Ranking 40

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (9) 15.7 19.0 15.7 20.5 70.9 8.5 16.9 10.4 8.0 43.7 3.3 4.2 3.7 4.7 3.9 2.4 4.5 3.0 2.3 3.1
INDIA 136.8 105.5 100.0 111.1 453.3 96.5 92.9 91.5 87.9 368.9 28.4 23.6 23.4 25.2 25.2 27.0 24.9 26.0 25.5 25.9
ISRAEL 87.4 88.0 74.2 75.2 324.9 68.2 66.2 63.4 53.1 250.8 18.1 19.7 17.4 17.1 18.1 19.1 17.7 18.0 15.4 17.6
BELGIUM 75.1 69.6 58.5 61.9 265.2 47.4 53.7 49.1 40.6 190.7 15.6 15.6 13.7 14.1 14.8 13.3 14.4 14.0 11.8 13.4
HONGKONG 33.2 27.6 30.1 26.2 117.1 32.1 31.3 28.8 23.4 115.6 6.9 6.2 7.1 6.0 6.5 9.0 8.4 8.2 6.8 8.1
AUSTRALIA 18.7 26.6 38.2 29.1 112.5 14.1 16.5 15.9 39.7 86.2 3.9 5.9 8.9 6.6 6.3 4.0 4.4 4.5 11.5 6.0
THAILAND 25.6 23.4 23.7 22.3 94.9 19.3 21.2 19.9 20.1 80.6 5.3 5.2 5.5 5.1 5.3 5.4 5.7 5.7 5.8 5.6
FRENCH 
POLYNESIA 26.2 21.1 33.2 31.8 112.2 12.8 20.0 17.3 20.7 70.9 5.4 4.7 7.8 7.2 6.2 3.6 5.4 4.9 6.0 5.0
U.S.A. 15.7 16.1 17.5 15.5 64.8 18.8 11.4 13.2 10.9 54.3 3.3 3.6 4.1 3.5 3.6 5.2 3.1 3.8 3.2 3.8
CHINA 9.3 9.1 9.4 9.8 37.5 11.2 13.9 5.4 3.9 34.4 1.9 2.0 2.2 2.2 2.1 3.1 3.7 1.5 1.1 2.4
SWITZERLAND 2.6 4.1 2.1 3.5 12.2 4.1 4.6 9.3 10.2 28.3 0.5 0.9 0.5 0.8 0.7 1.2 1.2 2.6 3.0 2.0
COLOMBIA 5.7 7.0 7.0 6.3 26.0 4.4 4.8 6.1 4.4 19.7 1.2 1.6 1.6 1.4 1.4 1.2 1.3 1.7 1.3 1.4
BRAZIL 2.4 4.2 2.5 2.7 11.8 2.2 2.9 2.9 1.9 9.9 0.5 0.9 0.6 0.6 0.7 0.6 0.8 0.8 0.5 0.7
PHILIPPINES 2.8 2.6 0.5 4.9 10.9 2.5 2.6 2.4 2.3 9.8 0.6 0.6 0.1 1.1 0.6 0.7 0.7 0.7 0.7 0.7
RUSSIAN 7.7 7.8 0.6 5.3 21.4 0.9 3.9 2.2 1.7 8.7 1.6 1.7 0.1 1.2 1.2 0.2 1.1 0.6 0.5 0.6
Other 17.2 15.7 14.3 14.0 61.1 14.4 10.2 13.7 15.7 54.0 3.6 3.5 3.3 3.2 3.4 4.0 2.7 3.9 4.6 3.8
---Total 482.0 447.4 427.6 439.9 1,796.9 357.4 373.1 351.5 344.4 1,426.5 0.7 0.6 0.6 0.5 0.6 0.5 0.5 0.5 0.5 0.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

625 -- Rubber Tires and Accessories -- Indonesian Export Ranking 41

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (2) 5.5 7.3 8.0 8.0 28.9 9.4 10.5 11.4 11.9 43.2 4.4 6.5 7.0 7.1 6.2 8.2 9.5 9.6 11.6 9.7
U.S.A. 43.1 37.7 33.0 34.0 147.9 33.6 31.8 42.2 31.2 138.8 34.4 33.2 28.7 29.9 31.6 29.2 29.0 35.6 30.6 31.2
THAILAND 7.9 8.0 10.1 9.2 35.1 12.3 11.7 10.3 8.4 42.7 6.3 7.0 8.8 8.1 7.5 10.7 10.7 8.7 8.2 9.6
GERMANY 9.0 9.8 12.2 9.8 40.7 11.1 10.2 12.1 8.3 41.7 7.1 8.7 10.6 8.6 8.7 9.6 9.3 10.2 8.2 9.4
TAIWAN 9.2 8.1 7.4 6.8 31.5 7.3 8.1 8.8 7.1 31.2 7.4 7.2 6.4 6.0 6.7 6.3 7.4 7.4 7.0 7.0
FRANCE 11.1 7.9 7.9 7.4 34.3 8.0 6.6 5.5 4.5 24.6 8.8 7.0 6.9 6.5 7.3 7.0 6.0 4.7 4.4 5.5
ITALY 5.9 4.0 7.3 7.9 25.1 5.9 6.7 6.4 4.0 23.0 4.7 3.5 6.4 6.9 5.4 5.2 6.1 5.4 3.9 5.2
KOREA 5.7 6.7 5.1 6.6 24.0 5.2 5.7 4.6 7.4 22.9 4.5 5.9 4.4 5.8 5.1 4.5 5.2 3.9 7.2 5.1
SPAIN 9.4 6.5 7.0 7.2 30.1 7.0 5.1 4.7 5.1 22.0 7.5 5.7 6.1 6.3 6.4 6.1 4.6 4.0 5.1 4.9
UNITED KINGDOM 2.8 2.8 4.0 2.3 11.8 2.7 3.2 2.6 5.2 13.7 2.2 2.4 3.4 2.0 2.5 2.4 2.9 2.2 5.1 3.1
CHINA 1.9 2.9 2.0 2.1 9.0 2.4 2.0 2.5 3.0 9.8 1.5 2.6 1.8 1.9 1.9 2.0 1.8 2.1 3.0 2.2
AUSTRALIA 2.6 3.0 2.2 2.2 10.0 2.2 2.3 1.3 1.1 6.8 2.0 2.6 1.9 2.0 2.1 1.9 2.1 1.1 1.0 1.5
CANADA 5.9 2.3 2.2 3.8 14.2 2.6 0.9 1.1 0.3 4.8 4.7 2.0 1.9 3.3 3.0 2.2 0.9 0.9 0.3 1.1
PHILIPPINES 1.8 1.8 1.2 1.7 6.5 1.4 0.9 0.7 0.8 3.7 1.4 1.6 1.0 1.5 1.4 1.2 0.8 0.6 0.8 0.8
MALAYSIA 0.9 1.1 1.2 1.4 4.6 0.7 1.1 0.9 0.9 3.6 0.7 1.0 1.0 1.2 1.0 0.6 1.0 0.7 0.9 0.8
Other 2.9 3.6 4.2 3.2 13.8 3.3 3.0 3.4 2.9 12.6 2.3 3.2 3.6 2.8 3.0 2.8 2.7 2.9 2.8 2.8
---Total 125.5 113.5 115.0 113.7 467.6 115.0 109.7 118.4 101.9 445.1 0.2 0.2 0.2 0.1 0.2 0.2 0.2 0.2 0.2 0.2

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

687 -- Tin -- Indonesian Export Ranking 42

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (1) 14.7 13.6 13.2 16.9 58.4 14.9 9.1 8.9 10.0 42.8 36.5 29.0 31.7 38.3 33.8 35.9 34.2 36.6 50.9 38.3
CHINA 13.6 18.3 17.7 14.9 64.5 15.6 8.9 9.1 5.0 38.5 33.9 39.0 42.2 34.0 37.3 37.7 33.5 37.5 25.2 34.5
THAILAND 5.7 7.8 5.6 7.2 26.2 6.6 3.7 3.2 2.4 16.0 14.1 16.7 13.4 16.3 15.2 16.1 14.0 13.2 12.2 14.3
MALAYSIA 5.2 5.6 3.3 3.5 17.7 2.3 3.0 1.6 1.4 8.3 13.1 11.8 8.0 8.1 10.2 5.6 11.4 6.5 7.1 7.4
U.S.A. 0.0 0.7 0.5 0.2 1.5 0.8 0.7 0.5 0.2 2.2 0.1 1.5 1.3 0.5 0.9 1.8 2.6 2.1 1.2 1.9
SINGAPORE 0.6 0.7 0.4 0.8 2.6 0.8 0.4 0.2 0.3 1.8 1.6 1.5 1.0 1.9 1.5 2.0 1.6 1.0 1.7 1.6
Vietnam . . 0.8 0.0 0.8 . 0.4 0.5 0.0 1.0 . . 1.8 0.0 0.4 . 1.7 2.2 0.0 0.9
TAIWAN 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.1 0.3 0.6 0.1 0.0 0.0 0.0 0.0 0.5 0.0 0.4 1.5 0.5
PHILIPPINES 0.2 0.0 0.0 0.2 0.3 0.0 0.1 0.1 0.0 0.2 0.4 0.0 0.0 0.4 0.2 0.0 0.4 0.3 0.1 0.2
FRANCE 0.1 0.1 0.1 0.1 0.4 0.1 0.0 0.0 0.0 0.2 0.2 0.3 0.2 0.3 0.3 0.2 0.1 0.2 0.1 0.2
HONGKONG 0.0 0.0 0.0 0.1 0.2 . 0.1 0.0 0.0 0.1 0.1 0.0 0.1 0.3 0.1 . 0.4 0.0 0.0 0.1
BELGIUM 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.1 0.1 0.0 0.0 0.1 0.0 0.1 0.1 0.1
KOREA . 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 . 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
UNITED KINGDOM . . 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 . . 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
ITALY . . . . . 0.0 0.0 0.0 0.0 0.0 . . . . . 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 . . . . . 0.0 0.0 0.0 0.0 0.0 . . . . . 
---Total 40.2 46.9 41.8 44.0 172.9 41.3 26.6 24.2 19.7 111.7 0.1 0.1 0.1 0.1 0.1 0.1 0.0 0.0 0.0 0.0

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

582 -- Plates, Sheets, Film, Foil & Strip Of Plastics -- Indonesian Export Ranking 43

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (6) 8.3 9.0 9.6 9.8 36.6 10.6 9.4 11.3 10.6 41.8 3.6 4.1 4.2 4.1 4.0 4.5 4.1 5.4 5.3 4.8
U.S.A. 81.1 74.0 78.0 75.6 308.6 77.0 75.1 64.9 62.5 279.5 35.5 33.8 34.1 31.7 33.8 32.9 33.0 30.8 31.1 32.0
KOREA 39.1 33.9 37.5 46.3 156.9 38.0 38.7 38.0 39.4 154.0 17.1 15.5 16.4 19.4 17.2 16.2 17.0 18.0 19.6 17.6
TAIWAN 29.2 28.3 30.1 32.8 120.4 28.2 27.0 24.4 21.8 101.5 12.8 12.9 13.2 13.7 13.2 12.1 11.9 11.6 10.8 11.6
MALAYSIA 16.2 19.2 19.6 19.3 74.3 18.6 16.1 15.6 16.6 66.9 7.1 8.8 8.6 8.1 8.1 7.9 7.1 7.4 8.3 7.7
GERMANY 9.8 8.2 9.9 10.0 37.9 11.8 12.8 11.4 10.8 46.8 4.3 3.7 4.3 4.2 4.1 5.1 5.6 5.4 5.3 5.4
CHINA 6.5 7.3 8.0 8.6 30.4 9.1 9.1 9.3 9.0 36.5 2.8 3.3 3.5 3.6 3.3 3.9 4.0 4.4 4.5 4.2
BELGIUM 5.9 6.2 6.2 5.8 24.1 7.2 5.7 7.4 4.7 25.0 2.6 2.8 2.7 2.4 2.6 3.1 2.5 3.5 2.4 2.9
UNITED KINGDOM 4.9 5.4 2.9 3.8 17.0 4.8 4.4 3.4 3.0 15.6 2.2 2.5 1.3 1.6 1.9 2.1 1.9 1.6 1.5 1.8
FRANCE 4.6 3.3 3.3 2.8 13.9 3.9 4.4 3.7 2.4 14.4 2.0 1.5 1.4 1.2 1.5 1.7 1.9 1.7 1.2 1.6
PHILIPPINES 1.8 1.6 2.8 3.5 9.7 3.3 3.4 3.3 3.7 13.7 0.8 0.7 1.2 1.5 1.1 1.4 1.5 1.6 1.8 1.6
THAILAND 4.6 5.1 5.4 4.8 20.0 4.3 3.0 2.9 2.7 12.9 2.0 2.3 2.4 2.0 2.2 1.9 1.3 1.4 1.3 1.5
NETHERLANDS 3.9 3.2 2.1 2.8 12.0 3.4 4.5 2.7 2.2 12.8 1.7 1.5 0.9 1.2 1.3 1.5 2.0 1.3 1.1 1.5
ITALY 2.7 3.9 2.7 2.6 11.9 3.3 3.1 2.6 1.8 10.8 1.2 1.8 1.2 1.1 1.3 1.4 1.4 1.2 0.9 1.2
LUXEMBOURG 1.0 1.8 2.4 2.4 7.6 2.4 2.7 2.0 2.4 9.6 0.4 0.8 1.0 1.0 0.8 1.0 1.2 0.9 1.2 1.1
Other 9.1 8.4 8.0 7.5 33.1 7.7 8.0 8.0 7.7 31.4 4.0 3.8 3.5 3.2 3.6 3.3 3.5 3.8 3.8 3.6
---Total 228.5 218.9 228.4 238.6 914.4 233.7 227.5 210.8 201.3 873.4 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

658 -- Made-Up Articles Of Textile Materials -- Indonesian Export Ranking 44

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (5) 9.4 10.4 9.4 9.5 38.7 9.4 11.0 10.9 10.1 41.4 2.7 2.5 2.4 2.1 2.4 2.4 2.6 2.6 2.5 2.5
CHINA 250.7 315.2 293.5 351.0 1,210.4 291.6 335.3 319.0 325.5 1,271.5 70.4 74.7 74.6 78.6 74.8 74.7 77.7 77.6 79.5 77.4
Vietnam 15.9 21.4 16.6 18.6 72.5 14.3 18.3 15.3 16.5 64.4 4.5 5.1 4.2 4.2 4.5 3.7 4.2 3.7 4.0 3.9
KOREA 19.5 18.5 14.1 16.8 68.8 14.7 13.1 13.1 12.3 53.3 5.5 4.4 3.6 3.8 4.3 3.8 3.0 3.2 3.0 3.2
U.S.A. 13.3 11.1 11.6 10.6 46.6 12.8 13.5 10.7 10.4 47.4 3.7 2.6 2.9 2.4 2.9 3.3 3.1 2.6 2.5 2.9
INDIA 13.5 10.9 11.8 7.5 43.6 14.8 8.9 10.7 6.6 40.9 3.8 2.6 3.0 1.7 2.7 3.8 2.1 2.6 1.6 2.5
TAIWAN 9.8 11.7 9.4 9.2 40.1 9.2 9.2 8.0 7.5 33.9 2.8 2.8 2.4 2.0 2.5 2.4 2.1 1.9 1.8 2.1
THAILAND 5.0 4.1 4.9 4.7 18.7 4.5 4.0 4.4 4.3 17.2 1.4 1.0 1.2 1.0 1.2 1.2 0.9 1.1 1.0 1.0
PHILIPPINES 3.5 2.3 3.2 2.8 11.8 3.3 2.7 2.3 1.9 10.2 1.0 0.6 0.8 0.6 0.7 0.9 0.6 0.6 0.5 0.6
ITALY 2.2 2.2 3.6 2.5 10.5 1.8 2.3 2.8 2.2 9.2 0.6 0.5 0.9 0.6 0.6 0.5 0.5 0.7 0.5 0.6
FRANCE 1.3 1.1 1.1 1.4 4.9 2.0 1.8 1.4 1.6 6.9 0.4 0.3 0.3 0.3 0.3 0.5 0.4 0.3 0.4 0.4
GERMANY 1.9 2.6 3.2 2.1 9.7 1.4 1.9 1.7 1.6 6.6 0.5 0.6 0.8 0.5 0.6 0.4 0.4 0.4 0.4 0.4
UNITED KINGDOM 1.3 1.6 1.9 1.8 6.5 1.4 1.7 1.8 1.3 6.2 0.4 0.4 0.5 0.4 0.4 0.4 0.4 0.4 0.3 0.4
MEXICO 0.7 0.8 1.1 0.9 3.5 1.4 1.0 0.8 0.7 3.8 0.2 0.2 0.3 0.2 0.2 0.4 0.2 0.2 0.2 0.2
MALAYSIA 1.1 1.0 0.9 0.8 3.8 0.7 1.0 0.9 0.7 3.3 0.3 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2
Other 7.0 6.8 7.0 6.6 27.4 6.8 6.0 7.2 6.0 25.9 2.0 1.6 1.8 1.5 1.7 1.7 1.4 1.7 1.5 1.6
---Total 356.0 421.7 393.4 446.7 1,617.7 390.2 431.7 411.0 409.2 1,642.1 0.5 0.6 0.5 0.6 0.5 0.5 0.6 0.6 0.6 0.6

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

784 -- Parts And Accessories Of Motor Vehicles -- Indonesian Export Ranking 45

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (10) 9.2 9.9 12.7 12.5 44.3 8.1 9.8 12.8 9.9 40.6 2.1 2.1 2.4 2.1 2.2 1.6 2.0 2.3 1.9 1.9
U.S.A. 164.3 182.9 189.1 223.3 759.7 219.4 186.5 196.4 175.5 777.9 36.9 38.5 35.6 37.9 37.2 41.9 38.0 35.8 33.7 37.3
GERMANY 52.2 50.2 56.3 52.7 211.5 59.5 57.9 62.3 61.0 240.6 11.7 10.6 10.6 8.9 10.4 11.4 11.8 11.3 11.7 11.5
CHINA 22.9 34.0 46.9 49.9 153.7 24.9 37.1 48.9 58.3 169.3 5.2 7.1 8.8 8.5 7.5 4.8 7.6 8.9 11.2 8.1
THAILAND 31.7 32.1 36.1 36.5 136.5 31.8 33.2 47.1 42.5 154.6 7.1 6.8 6.8 6.2 6.7 6.1 6.8 8.6 8.2 7.4
TAIWAN 32.2 34.4 46.6 60.1 173.4 32.1 35.5 38.0 40.5 146.0 7.2 7.3 8.8 10.2 8.5 6.1 7.2 6.9 7.8 7.0
KOREA 21.9 23.6 29.9 34.1 109.5 30.9 29.1 34.5 32.6 127.1 4.9 5.0 5.6 5.8 5.4 5.9 5.9 6.3 6.3 6.1
PHILIPPINES 19.6 20.8 21.6 24.1 86.1 22.8 20.9 22.2 21.2 87.1 4.4 4.4 4.1 4.1 4.2 4.4 4.3 4.0 4.1 4.2
ITALY 15.7 14.1 14.9 17.3 62.1 21.1 15.0 16.3 12.6 65.1 3.5 3.0 2.8 2.9 3.0 4.0 3.1 3.0 2.4 3.1
UNITED KINGDOM 20.1 17.9 17.2 14.7 69.9 17.7 12.5 15.6 14.9 60.7 4.5 3.8 3.2 2.5 3.4 3.4 2.5 2.8 2.9 2.9
FRANCE 12.4 11.8 9.6 10.8 44.6 8.8 9.9 10.0 9.6 38.3 2.8 2.5 1.8 1.8 2.2 1.7 2.0 1.8 1.8 1.8
SWEDEN 8.3 7.5 9.1 10.5 35.5 8.8 8.1 7.4 8.3 32.6 1.9 1.6 1.7 1.8 1.7 1.7 1.6 1.4 1.6 1.6
NETHERLANDS 7.2 8.0 7.8 7.9 30.9 5.9 5.9 5.5 5.2 22.5 1.6 1.7 1.5 1.3 1.5 1.1 1.2 1.0 1.0 1.1
AUSTRALIA 5.6 6.0 7.9 6.4 25.8 5.3 5.1 6.3 4.9 21.6 1.3 1.3 1.5 1.1 1.3 1.0 1.0 1.1 0.9 1.0
CANADA 4.7 4.3 5.3 7.0 21.3 4.6 3.3 4.8 5.0 17.7 1.1 0.9 1.0 1.2 1.0 0.9 0.7 0.9 1.0 0.9
Other 16.6 17.5 19.7 21.3 75.0 21.6 21.2 21.2 19.0 82.9 3.7 3.7 3.7 3.6 3.7 4.1 4.3 3.8 3.6 4.0
---Total 444.8 475.0 530.7 589.2 2,039.8 523.3 490.8 549.4 521.0 2,084.5 0.6 0.6 0.7 0.7 0.7 0.7 0.7 0.8 0.8 0.8

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

652 -- Cotton Fabrics, Woven -- Indonesian Export Ranking 46

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (2) 12.2 11.3 10.9 10.3 44.7 9.7 12.0 9.2 8.0 38.9 11.5 11.2 11.2 9.7 10.9 9.2 13.2 11.0 9.9 10.8
CHINA 53.5 51.4 53.9 62.3 221.1 58.2 47.4 43.6 39.3 188.6 50.8 50.8 55.8 58.2 53.9 55.0 52.1 52.2 48.4 52.2
ITALY 6.5 6.9 6.6 10.4 30.3 8.8 7.3 8.2 13.1 37.4 6.1 6.8 6.8 9.7 7.4 8.3 8.0 9.9 16.1 10.3
KOREA 3.4 4.7 5.2 3.6 16.9 4.6 5.9 3.9 3.4 17.8 3.2 4.6 5.4 3.4 4.1 4.3 6.4 4.7 4.2 4.9
PAKISTAN 6.5 6.0 3.9 3.2 19.7 3.6 3.9 3.2 2.1 12.9 6.2 6.0 4.0 3.0 4.8 3.4 4.3 3.8 2.6 3.6
GERMANY 1.8 2.1 2.3 2.0 8.2 2.0 2.9 4.0 2.1 11.0 1.8 2.1 2.4 1.8 2.0 1.9 3.2 4.8 2.6 3.1
U.S.A. 3.7 3.8 3.8 2.9 14.3 3.6 2.4 2.2 1.8 9.9 3.5 3.8 4.0 2.7 3.5 3.4 2.6 2.6 2.2 2.7
MALAYSIA 2.9 2.8 2.6 2.8 11.1 2.3 2.3 2.2 1.9 8.7 2.7 2.8 2.7 2.6 2.7 2.2 2.5 2.6 2.4 2.4
SWITZERLAND 3.5 1.1 0.7 2.3 7.5 3.5 0.8 0.7 1.8 6.9 3.3 1.1 0.7 2.2 1.8 3.3 0.9 0.9 2.2 1.9
INDIA 2.5 1.8 1.3 1.4 7.0 2.1 1.2 0.9 0.9 5.1 2.4 1.8 1.4 1.3 1.7 2.0 1.3 1.1 1.0 1.4
UNITED KINGDOM 1.0 1.2 0.9 0.8 3.9 1.0 0.8 0.9 1.3 4.1 1.0 1.2 0.9 0.8 1.0 1.0 0.9 1.1 1.6 1.1
UZBEKISTAN 2.1 3.1 0.7 1.2 7.1 1.3 0.9 0.8 0.7 3.7 2.0 3.1 0.7 1.1 1.7 1.3 0.9 0.9 0.9 1.0
FRANCE 1.2 0.8 0.6 0.9 3.4 0.9 0.7 0.5 1.0 3.1 1.1 0.8 0.6 0.8 0.8 0.9 0.7 0.5 1.3 0.9
THAILAND 0.9 0.8 0.9 0.7 3.3 0.7 0.5 0.7 1.0 3.0 0.9 0.8 0.9 0.6 0.8 0.7 0.6 0.9 1.2 0.8
TAIWAN 1.1 0.8 0.4 0.3 2.6 1.0 0.1 0.8 0.3 2.3 1.1 0.8 0.5 0.3 0.6 1.0 0.2 1.0 0.4 0.6
Other 2.6 2.6 2.0 2.1 9.2 2.3 1.9 1.7 2.4 8.4 2.4 2.6 2.0 1.9 2.2 2.2 2.1 2.0 2.9 2.3
---Total 105.4 101.3 96.6 107.0 410.3 105.9 91.0 83.4 81.2 361.6 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

884 -- Optical Goods -- Indonesian Export Ranking 47

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (11) 5.1 5.8 10.5 8.1 29.5 7.7 10.6 11.3 7.2 36.7 1.8 1.7 2.9 2.0 2.1 1.9 2.6 3.0 2.1 2.4
U.S.A. 87.6 102.3 120.2 150.8 460.9 149.9 135.7 121.9 97.5 505.0 30.6 30.0 33.1 37.0 33.0 37.3 33.7 32.0 28.6 33.1
CHINA 56.9 65.8 67.0 66.2 255.8 73.4 72.9 79.5 67.2 293.0 19.9 19.3 18.4 16.2 18.3 18.3 18.1 20.9 19.7 19.2
IRELAND 21.5 28.8 31.2 41.9 123.3 26.2 36.8 39.5 54.7 157.2 7.5 8.4 8.6 10.3 8.8 6.5 9.1 10.4 16.1 10.3
THAILAND 18.2 23.6 22.7 23.8 88.3 23.7 24.0 24.2 21.2 93.1 6.4 6.9 6.2 5.9 6.3 5.9 6.0 6.3 6.2 6.1
ITALY 16.0 23.2 15.9 19.9 75.0 21.3 20.0 12.3 16.4 70.0 5.6 6.8 4.4 4.9 5.4 5.3 5.0 3.2 4.8 4.6
KOREA 15.0 14.0 13.9 12.7 55.5 12.4 14.1 14.2 13.5 54.2 5.2 4.1 3.8 3.1 4.0 3.1 3.5 3.7 4.0 3.6
PHILIPPINES 7.3 12.0 14.6 13.7 47.6 16.1 15.5 9.3 5.2 46.1 2.6 3.5 4.0 3.4 3.4 4.0 3.9 2.4 1.5 3.0
GERMANY 9.7 10.6 10.6 8.8 39.7 8.9 9.1 10.9 11.6 40.5 3.4 3.1 2.9 2.2 2.8 2.2 2.3 2.9 3.4 2.7
MALAYSIA 7.3 8.6 8.0 8.2 32.1 9.5 11.2 11.4 7.4 39.5 2.6 2.5 2.2 2.0 2.3 2.4 2.8 3.0 2.2 2.6
TAIWAN 12.6 11.6 10.8 13.0 48.0 12.7 10.0 9.0 7.8 39.5 4.4 3.4 3.0 3.2 3.4 3.2 2.5 2.4 2.3 2.6
UNITED KINGDOM 5.0 5.9 8.0 7.3 26.2 8.4 8.3 8.1 7.2 32.0 1.8 1.7 2.2 1.8 1.9 2.1 2.1 2.1 2.1 2.1
HONGKONG 4.1 7.4 6.0 6.9 24.5 6.5 10.6 9.5 3.9 30.5 1.4 2.2 1.7 1.7 1.8 1.6 2.6 2.5 1.1 2.0
FRANCE 4.3 4.5 3.6 5.1 17.5 3.7 4.8 4.0 3.0 15.5 1.5 1.3 1.0 1.2 1.2 0.9 1.2 1.0 0.9 1.0
CANADA 3.8 4.6 5.1 6.0 19.4 5.0 5.2 1.8 1.1 13.0 1.3 1.3 1.4 1.5 1.4 1.2 1.3 0.5 0.3 0.9
Other 12.0 12.7 15.2 15.0 54.8 16.0 14.2 14.2 15.6 60.0 4.2 3.7 4.2 3.7 3.9 4.0 3.5 3.7 4.6 3.9
---Total 286.3 341.4 363.2 407.3 1,398.2 401.3 403.0 380.9 340.5 1,525.8 0.4 0.5 0.5 0.5 0.5 0.5 0.6 0.6 0.5 0.6

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

881 -- Photographic Apparatus And Equipment -- Indonesian Export Ranking 48

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (8) 10.9 9.2 8.5 9.1 37.7 8.2 10.9 9.6 5.4 34.1 4.6 3.9 3.4 3.1 3.7 3.1 4.9 4.9 2.9 3.9
CHINA 79.4 84.0 78.0 75.1 316.6 69.8 76.5 58.3 67.7 272.3 33.7 35.5 30.9 25.3 31.0 26.0 34.8 29.6 35.6 31.1
U.S.A. 37.0 27.2 59.2 73.3 196.8 56.9 25.4 26.2 34.4 143.0 15.7 11.5 23.4 24.7 19.3 21.2 11.5 13.4 18.1 16.3
THAILAND 12.2 20.7 20.8 24.0 77.7 21.5 23.9 30.6 15.0 90.9 5.2 8.7 8.2 8.1 7.6 8.0 10.9 15.5 7.9 10.4
TAIWAN 18.7 17.1 17.0 16.6 69.5 21.6 12.5 10.6 14.3 59.0 7.9 7.3 6.7 5.6 6.8 8.1 5.7 5.4 7.5 6.7
MALAYSIA 14.6 12.3 17.0 20.2 64.1 14.4 10.7 17.3 8.9 51.2 6.2 5.2 6.7 6.8 6.3 5.4 4.8 8.8 4.7 5.9
NETHERLANDS 0.2 0.2 0.3 17.6 18.3 18.8 14.9 0.6 7.9 42.3 0.1 0.1 0.1 5.9 1.8 7.0 6.8 0.3 4.2 4.8
GERMANY 12.4 12.9 8.9 13.9 48.2 10.6 9.9 11.9 9.3 41.8 5.3 5.5 3.5 4.7 4.7 4.0 4.5 6.1 4.9 4.8
PHILIPPINES 11.6 10.3 8.2 8.2 38.3 5.3 7.5 12.6 6.9 32.2 4.9 4.4 3.2 2.8 3.8 2.0 3.4 6.4 3.6 3.7
HONGKONG 6.1 4.5 3.7 4.4 18.8 4.9 5.8 4.8 2.4 18.0 2.6 1.9 1.5 1.5 1.8 1.8 2.7 2.5 1.3 2.1
MEXICO 10.4 10.7 7.1 9.2 37.3 8.3 5.3 2.9 1.3 17.8 4.4 4.5 2.8 3.1 3.7 3.1 2.4 1.5 0.7 2.0
KOREA 3.3 5.3 6.1 5.5 20.2 4.9 4.0 3.9 3.5 16.3 1.4 2.2 2.4 1.8 2.0 1.8 1.8 2.0 1.8 1.9
SWEDEN 1.3 0.8 0.9 3.7 6.7 7.9 1.1 0.7 1.9 11.7 0.6 0.3 0.3 1.3 0.7 2.9 0.5 0.3 1.0 1.3
FRANCE 2.2 2.6 4.9 2.6 12.3 2.6 2.2 0.7 1.9 7.4 0.9 1.1 1.9 0.9 1.2 1.0 1.0 0.4 1.0 0.8
UNITED KINGDOM 4.3 3.4 3.9 3.1 14.7 2.3 1.4 0.8 1.5 6.0 1.8 1.4 1.5 1.0 1.4 0.8 0.6 0.4 0.8 0.7
Other 10.8 15.3 8.3 10.2 44.6 10.0 8.0 5.0 7.7 30.8 4.6 6.5 3.3 3.5 4.4 3.7 3.6 2.6 4.0 3.5
---Total 235.6 236.4 252.9 296.9 1,021.8 268.1 219.9 196.5 190.0 874.6 0.3 0.3 0.3 0.4 0.3 0.4 0.3 0.3 0.3 0.3

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

743 -- Pumps, Air Or Other Gas Compressors And Fans -- Indonesian Export Ranking 49

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (10) 7.0 7.2 7.0 8.8 30.1 8.7 8.9 7.9 6.6 32.2 2.3 1.8 2.2 2.7 2.2 2.6 2.0 2.4 2.5 2.4
U.S.A. 94.5 109.0 106.7 114.2 424.5 109.3 109.7 94.7 82.0 395.7 30.6 27.0 33.3 34.7 31.2 32.6 25.2 28.9 30.4 28.9
CHINA 40.5 77.2 41.0 38.2 196.9 41.7 96.9 43.7 40.6 222.9 13.1 19.1 12.8 11.6 14.5 12.4 22.3 13.4 15.1 16.3
GERMANY 20.1 22.2 23.4 22.9 88.6 25.5 26.8 34.4 22.0 108.8 6.5 5.5 7.3 7.0 6.5 7.6 6.2 10.5 8.2 8.0
THAILAND 18.7 24.7 21.3 20.0 84.8 19.7 36.6 29.3 17.8 103.4 6.1 6.1 6.7 6.1 6.2 5.9 8.4 9.0 6.6 7.6
TAIWAN 21.0 48.9 24.8 20.4 115.1 21.8 42.3 19.1 15.8 99.0 6.8 12.1 7.8 6.2 8.5 6.5 9.7 5.8 5.9 7.2
UNITED KINGDOM 28.8 19.2 15.2 20.1 83.3 20.4 15.1 13.3 11.5 60.4 9.3 4.7 4.7 6.1 6.1 6.1 3.5 4.1 4.3 4.4
FRANCE 10.9 12.8 13.9 15.0 52.7 15.9 12.8 13.4 9.9 52.1 3.5 3.2 4.4 4.6 3.9 4.7 2.9 4.1 3.7 3.8
KOREA 7.5 13.1 8.6 10.2 39.4 9.2 13.1 8.4 7.3 38.0 2.4 3.2 2.7 3.1 2.9 2.7 3.0 2.6 2.7 2.8
MALAYSIA 7.3 13.6 8.7 7.3 36.9 6.8 15.4 8.5 4.2 34.9 2.4 3.4 2.7 2.2 2.7 2.0 3.5 2.6 1.6 2.6
ITALY 7.3 9.9 6.5 6.3 30.0 7.7 9.3 6.9 6.6 30.5 2.4 2.4 2.0 1.9 2.2 2.3 2.1 2.1 2.4 2.2
Vietnam 6.2 4.1 4.4 4.1 18.8 6.3 6.8 5.3 4.4 22.8 2.0 1.0 1.4 1.3 1.4 1.9 1.6 1.6 1.6 1.7
SINGAPORE 2.6 2.2 3.7 3.5 12.0 5.9 7.5 5.6 2.7 21.7 0.8 0.5 1.2 1.1 0.9 1.8 1.7 1.7 1.0 1.6
SWITZERLAND 3.9 6.1 3.7 6.2 19.9 4.3 4.1 5.9 6.6 20.9 1.3 1.5 1.2 1.9 1.5 1.3 0.9 1.8 2.5 1.5
BELGIUM 5.7 7.1 6.6 6.3 25.7 5.8 5.0 4.1 2.6 17.6 1.9 1.7 2.0 1.9 1.9 1.7 1.1 1.3 1.0 1.3
Other 26.5 26.8 24.5 25.4 103.2 26.6 25.0 26.7 28.7 107.1 8.6 6.6 7.6 7.7 7.6 7.9 5.7 8.2 10.7 7.8
---Total 308.7 404.1 320.0 329.1 1,361.9 335.7 435.3 327.5 269.5 1,368.0 0.4 0.5 0.4 0.4 0.5 0.5 0.6 0.5 0.4 0.5

Note: Market shares for totals are for the group relative to all imports.



Top Indonesian Exports to Japan and Japanese Imports from Other Countries
(Million Current US Dollars FOB)

653 -- Woven Fabrics, Manmade Textile Material -- Indonesian Export Ranking 50

2000 Japanese Imports (Million $) 2001 Japanese Imports (Million $) 2000 Market Share (%) 2001 Market Share (%)
Country Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year

INDONESIA (4) 6.9 7.4 9.1 8.2 31.5 7.8 7.6 7.3 7.9 30.6 10.9 10.7 13.5 13.4 12.1 13.3 12.5 12.7 15.1 13.3
CHINA 16.0 16.3 15.8 14.7 62.8 14.7 16.2 13.3 12.3 56.5 25.5 23.7 23.3 24.1 24.1 25.1 26.5 23.1 23.6 24.6
KOREA 14.0 15.7 14.3 11.9 55.8 11.5 10.8 10.1 7.6 39.9 22.3 22.9 21.1 19.5 21.5 19.6 17.7 17.5 14.5 17.4
ITALY 7.3 10.0 8.7 7.7 33.8 6.8 9.5 9.6 8.8 34.7 11.7 14.6 12.9 12.7 13.0 11.6 15.6 16.7 16.8 15.1
U.S.A. 3.8 3.8 4.9 4.8 17.4 3.8 2.8 3.6 3.6 13.8 6.1 5.5 7.3 7.9 6.7 6.4 4.5 6.3 6.9 6.0
THAILAND 4.1 2.7 2.9 2.7 12.4 2.8 2.6 2.7 2.5 10.6 6.5 4.0 4.3 4.4 4.8 4.7 4.3 4.7 4.7 4.6
TAIWAN 2.5 3.7 3.6 2.7 12.4 2.4 2.8 2.3 1.9 9.3 3.9 5.4 5.3 4.4 4.8 4.0 4.6 4.0 3.6 4.1
FRANCE 1.2 1.6 1.5 1.3 5.6 1.6 1.4 1.6 1.4 6.1 1.9 2.3 2.2 2.1 2.1 2.8 2.3 2.8 2.7 2.7
GERMANY 1.1 1.6 1.7 1.0 5.4 1.1 1.2 1.3 1.1 4.7 1.7 2.3 2.6 1.7 2.1 1.9 2.0 2.2 2.0 2.0
MALTA . 0.0 0.0 0.3 0.3 0.5 0.9 1.4 1.0 3.7 . 0.0 0.0 0.4 0.1 0.8 1.5 2.4 1.9 1.6
UNITED KINGDOM 1.2 0.7 0.8 1.0 3.6 0.8 0.9 0.9 0.8 3.4 1.9 1.0 1.2 1.6 1.4 1.3 1.5 1.5 1.5 1.5
BELGIUM 0.9 1.2 1.0 0.8 4.0 1.0 0.8 0.6 0.5 2.9 1.5 1.7 1.5 1.3 1.5 1.7 1.3 1.0 1.0 1.3
SPAIN 0.6 0.9 0.5 0.6 2.6 0.8 0.5 0.5 0.5 2.3 1.0 1.3 0.7 1.0 1.0 1.3 0.9 0.9 0.9 1.0
MALAYSIA 0.3 0.5 0.6 0.8 2.2 0.8 0.5 0.4 0.5 2.2 0.5 0.7 0.9 1.3 0.9 1.4 0.8 0.7 0.9 1.0
SWITZERLAND 0.6 0.6 0.5 0.7 2.4 0.7 0.4 0.5 0.5 2.2 1.0 0.9 0.7 1.1 0.9 1.2 0.7 0.9 1.0 0.9
Other 2.2 2.0 1.8 1.9 8.0 1.7 2.0 1.6 1.4 6.8 3.5 2.9 2.7 3.1 3.1 3.0 3.3 2.8 2.7 3.0
---Total 62.7 68.7 67.7 61.1 260.1 58.8 61.0 57.7 52.2 229.7 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1

Note: Market shares for totals are for the group relative to all imports.
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Appendix Table US-1. US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

Domestic  Production
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

311 Food Products 319,140 337,170 338,640 355,900 370,932 377,087 391,808 403,290 420,289 434,507
313 Beverages 45,260 46,870 48,980 51,034 52,329 53,908 56,600 58,259 60,715 62,769
314 Tabaco 25,800 29,920 32,030 35,198 28,384 30,021 32,984 34,591 35,072 34,927
321 Textiles 85,070 84,430 84,020 91,382 95,821 101,626 103,826 105,963 111,220 112,006
322 Wearing Apparel 47,210 47,480 48,590 52,691 53,856 55,396 55,846 55,915 56,153 53,766
323 Leather Products 5,080 5,090 4,840 5,324 5,548 5,160 4,971 5,117 5,042 4,884
324 Footwear 4,620 4,650 4,160 4,215 4,277 4,242 3,980 4,097 4,037 3,784
331 Wood Products 54,740 54,340 52,230 59,540 68,147 75,183 74,895 78,544 84,101 88,430
332 Furniture and fixtures 32,330 33,140 31,720 35,461 38,559 41,073 44,747 46,881 49,660 52,431
341 Paper and Paper Products 125,720 125,950 123,740 127,443 127,683 137,742 165,724 169,085 182,225 186,610
342 Printing and Publishing 149,910 157,060 156,690 166,394 173,028 176,382 188,440 193,963 206,599 209,808
351 Industrial Chemicals and Fertilizers 157,890 159,120 155,700 159,389 158,943 170,749 189,292 200,154 213,896 223,219
352 Chemical Products 124,800 133,950 142,190 151,938 161,588 168,690 179,235 189,520 202,532 211,483
353 Petroleum refineries 131,190 159,410 145,390 136,579 129,856 128,157 136,023 144,049 152,927 158,100
354 Coal and Petroleum Prodcuts 12,510 13,180 12,690 13,642 14,916 14,916 15,238 16,137 17,132 17,711
355 Rubber 25,130 25,640 25,340 26,752 28,866 29,863 32,352 34,325 36,438 38,601
356 Plastic Products 76,090 78,250 77,500 89,298 96,291 106,556 115,469 122,511 130,052 137,773
361 Pottery, China, Etc 2,610 2,610 2,560 2,817 2,933 3,301 3,532 3,841 4,071 4,313
362 Glass Products 17,300 17,340 17,010 17,995 19,071 20,162 20,508 22,304 23,640 25,042
369 Non-Metalic Mineral Products 46,490 46,520 42,950 45,074 46,998 51,934 56,469 61,414 65,094 68,955
371 Iron and Steel 78,110 75,740 68,860 71,296 75,617 84,710 91,515 96,720 105,006 108,465
372 Non-ferrous metals 62,200 58,540 52,860 54,233 53,027 60,549 72,550 76,677 83,245 86,079
381 Metal Products 143,070 145,040 139,720 147,263 154,819 167,925 181,088 192,879 207,340 213,929
3825 Office and computing Machinery 66,070 64,750 59,450 67,388 69,869 80,278 90,892 113,632 142,399 192,230
382-3825 Other non-electrical Machinery 212,160 215,730 207,870 217,037 234,141 262,998 288,444 367,089 454,825 606,254
3832 Radio, TV & communication equipment 111,200 116,850 121,760 137,613 148,564 165,434 202,351 237,434 303,415 372,635
383-3832 Other Electrical Machinery 90,290 87,410 84,790 90,013 96,156 103,076 109,359 163,199 210,820 260,735
384 Transportation Equipment 383,790 384,820 379,610 417,116 436,149 477,004 490,134 509,445 584,574 601,414
385 Professional goods 111,740 115,600 118,410 124,484 126,310 127,680 130,374 139,308 145,180 151,419
3851 Professional and Scientific goods 83,440 88,730 90,940 96,561 97,845 97,928 101,897 114,916 121,527 128,483
3852 Photogrpahic and optical goods 26,850 25,510 26,090 27,111 27,653 28,929 27,696 23,609 22,921 22,254
3853 Watches and clocks 1,450 1,360 1,380 812 812 823 781 783 731 682
39 Other manufacturing 33,500 34,730 34,530 37,037 39,745 41,353 43,978 46,074 48,806 50,824
  Total 2,892,760 2,976,930 2,933,240 3,116,030 3,238,733 3,450,835 3,702,998 4,031,724 4,491,685 4,924,524
Source: Production, imports and exports from Source OECD On-line.
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Appendix Table US-2. US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-li
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World Imports
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

14,296 15,430 15,178 15,748 15,515 16,681 17,320 19,002 19,256 21,260
3,904 4,132 3,882 4,354 4,251 4,633 4,932 5,684 5,994 6,924

360 423 677 935 1,170 558 452 931 1,178 860
13,341 13,460 14,413 16,361 17,305 19,498 21,742 23,195 26,476 30,978
19,573 20,679 21,113 25,449 27,865 29,632 31,036 31,975 34,729 39,110
3,639 3,706 3,712 4,027 4,354 5,025 5,412 5,577 5,660 6,001
8,796 10,011 9,998 10,647 11,718 12,295 12,703 13,311 14,018 14,425
6,126 5,853 5,629 7,131 9,293 10,854 10,703 12,367 12,899 14,000
5,291 5,363 5,272 5,842 6,641 7,999 8,838 9,888 11,068 13,988

12,176 12,071 10,806 10,740 11,223 12,181 17,158 15,145 14,588 16,350
1,894 1,955 1,981 2,183 2,379 2,603 3,095 3,221 3,349 3,746

17,550 18,655 19,567 21,701 22,832 26,868 31,646 33,767 35,815 39,310
6,075 6,984 7,976 9,495 10,447 11,491 13,336 15,617 17,499 20,436

15,007 18,439 14,659 13,253 13,036 12,573 11,377 16,845 15,843 13,773
719 620 462 527 525 768 786 742 707 845

4,107 4,023 3,855 4,430 4,996 5,713 6,247 6,412 6,608 7,909
5,090 5,427 5,620 6,387 7,250 7,842 8,652 8,976 9,044 10,354
1,430 1,401 1,411 1,598 1,656 1,834 1,983 1,887 1,870 2,113
1,823 1,837 1,848 2,031 2,222 2,733 3,047 3,348 3,386 3,662
2,413 2,518 2,188 2,143 2,378 2,916 3,356 3,701 3,959 5,285

11,525 10,852 10,194 10,174 11,063 15,635 15,613 16,679 16,372 21,098
12,520 11,511 9,917 9,897 10,018 12,663 15,922 15,111 16,364 17,683
10,198 10,051 9,719 10,786 11,881 13,644 15,411 16,525 17,503 20,221
26,404 27,657 30,812 37,232 44,126 53,194 64,170 67,778 75,264 78,338
31,382 30,971 28,785 29,928 34,041 42,234 48,418 49,597 52,366 58,622
40,603 40,613 43,104 47,719 53,751 66,233 82,172 79,609 81,548 85,549
35,454 36,715 38,481 43,375 51,025 62,598 80,584 80,914 84,611 85,539
91,595 92,435 91,405 97,292 105,903 120,056 125,559 131,676 142,212 160,119
10,036 11,195 12,439 13,480 14,874 16,955 19,340 20,600 22,323 25,012
5,630 6,165 6,744 7,699 8,511 9,939 11,504 12,340 13,640 15,518
6,232 5,956 6,340 7,005 7,621 8,691 9,892 10,217 10,929 11,275

911 1,760 2,287 2,331 2,558 2,646 2,749 2,799 2,762 3,219
17,496 17,741 17,551 19,960 22,478 23,824 25,292 26,726 29,518 33,203

443,599 456,604 458,025 501,862 554,906 643,007 730,447 762,160 809,358 886,722
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Appendix Table US-3. US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-li
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World Exports
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

14,571 15,626 16,780 19,012 19,342 21,576 24,474 25,033 25,976 25,595
846 935 1,076 1,254 1,305 1,563 1,738 1,693 1,774 1,810

4,771 6,311 5,842 5,983 5,401 6,520 6,484 6,505 6,312 6,102
6,873 8,580 9,112 9,182 9,150 11,104 13,437 13,409 15,012 15,178
1,758 2,015 2,567 3,169 3,543 4,012 4,550 5,064 5,738 5,997

978 1,127 1,092 1,170 1,252 1,228 1,265 1,428 1,630 1,669
369 479 543 603 604 646 671 761 802 851

3,476 3,835 4,027 4,299 4,484 4,524 4,673 4,790 5,128 4,447
1,065 1,704 2,225 2,658 2,899 3,247 3,247 3,461 4,088 4,810
8,640 9,157 9,698 10,329 9,616 11,441 15,996 14,069 14,368 13,728
3,059 3,685 4,061 4,272 4,432 4,636 5,329 4,964 5,248 5,735

29,376 30,038 32,402 31,981 31,617 36,613 44,187 43,549 48,094 46,541
9,620 11,751 13,331 14,584 15,646 17,154 19,154 21,423 24,109 25,170
4,599 6,276 6,672 5,992 5,871 5,217 5,772 6,890 6,958 5,545

727 709 585 732 746 892 1,078 1,099 1,267 1,002
1,613 2,222 2,454 2,658 2,828 3,220 3,656 3,961 4,813 5,150
1,625 2,166 2,514 3,093 3,316 3,954 4,248 4,837 5,587 6,103

105 125 133 159 186 182 176 169 181 206
1,247 1,610 1,752 1,840 1,961 2,172 2,445 2,701 3,146 2,990

805 1,029 1,082 1,188 1,159 1,272 1,405 1,526 1,700 1,694
3,440 3,525 4,600 3,946 3,671 3,914 5,769 5,330 6,271 6,367
5,315 5,789 6,278 5,401 4,979 5,543 7,726 7,367 7,974 8,132
4,915 6,113 6,912 7,594 8,321 9,510 10,527 11,879 13,052 13,622

31,205 35,629 38,789 40,702 42,567 47,863 54,733 60,125 66,735 66,174
23,267 24,817 26,081 27,093 27,275 30,998 36,533 39,879 43,857 48,011
25,566 30,015 32,246 34,597 39,315 47,041 56,159 59,860 69,624 80,800
21,469 26,304 27,740 30,098 35,021 43,481 52,961 55,021 65,461 77,111
58,730 70,282 78,801 85,484 83,593 87,456 86,110 95,297 112,366 130,638
12,273 13,571 15,080 16,112 16,991 18,483 20,760 23,107 26,807 28,868
11,520 12,813 14,462 15,484 16,488 17,912 20,249 22,347 25,583 26,957
2,487 2,714 3,080 3,299 3,164 3,436 3,782 4,297 4,936 6,051

159 196 209 196 218 252 228 257 278 437
4,345 3,998 4,181 4,772 4,815 5,302 5,924 6,133 6,519 10,116

300,815 345,147 376,405 398,933 411,775 462,366 525,446 558,231 631,391 683,606
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Appendix Table US-4 US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-li
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Apparent Consumption
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

318,865 336,974 337,038 352,636 367,105 372,192 384,655 397,259 413,569 430,172
48,318 50,067 51,786 54,134 55,275 56,978 59,794 62,250 64,934 67,883
21,388 24,032 26,865 30,150 24,153 24,059 26,952 29,017 29,939 29,685
91,538 89,310 89,321 98,562 103,976 110,020 112,131 115,748 122,684 127,805
65,025 66,143 67,136 74,971 78,178 81,016 82,332 82,826 85,144 86,879
7,741 7,668 7,460 8,181 8,650 8,956 9,117 9,266 9,073 9,216

13,047 14,182 13,615 14,259 15,391 15,891 16,012 16,647 17,252 17,359
57,390 56,358 53,832 62,372 72,956 81,513 80,926 86,121 91,871 97,983
36,556 36,799 34,768 38,646 42,301 45,825 50,338 53,308 56,641 61,609

129,256 128,863 124,848 127,854 129,290 138,482 166,886 170,161 182,445 189,232
148,745 155,330 154,610 164,306 170,975 174,349 186,206 192,221 204,700 207,818
146,065 147,738 142,865 149,109 150,158 161,004 176,751 190,372 201,617 215,988
121,256 129,184 136,835 146,850 156,388 163,027 173,417 183,714 195,922 206,749
141,598 171,572 153,377 143,840 137,021 135,513 141,629 154,004 161,811 166,328
12,502 13,091 12,567 13,437 14,695 14,792 14,945 15,781 16,572 17,555
27,624 27,440 26,742 28,525 31,034 32,356 34,943 36,776 38,233 41,360
79,555 81,511 80,607 92,593 100,225 110,444 119,873 126,649 133,510 142,024
3,935 3,886 3,838 4,256 4,403 4,952 5,339 5,559 5,760 6,220

17,876 17,567 17,106 18,186 19,333 20,724 21,110 22,951 23,880 25,715
48,097 48,008 44,056 46,029 48,217 53,578 58,420 63,588 67,354 72,546
86,195 83,067 74,454 77,524 83,009 96,430 101,359 108,070 115,108 123,196
69,405 64,263 56,498 58,730 58,066 67,669 80,745 84,420 91,635 95,630

148,354 148,978 142,527 150,455 158,379 172,059 185,972 197,525 211,791 220,528
61,269 56,778 51,473 63,918 71,428 85,609 100,328 121,284 150,928 204,394

220,275 221,884 210,574 219,872 240,907 274,233 300,329 376,807 463,335 616,865
126,237 127,448 132,617 150,735 163,000 184,627 228,364 257,183 315,339 377,383
104,275 97,821 95,531 103,290 112,160 122,193 136,982 189,093 229,970 269,163
416,655 406,972 392,214 428,923 458,459 509,604 529,582 545,823 614,419 630,895
109,502 113,224 115,769 121,852 124,192 126,152 128,954 136,801 140,696 147,563
77,550 82,081 83,223 88,776 89,868 89,955 93,153 104,909 109,584 117,044
30,596 28,751 29,351 30,817 32,110 34,183 33,806 29,529 28,915 27,477
2,202 2,924 3,458 2,947 3,152 3,217 3,302 3,325 3,216 3,464

46,651 48,473 47,900 52,225 57,409 59,874 63,347 66,667 71,805 73,911
3,035,544 3,088,388 3,014,861 3,218,958 3,381,864 3,631,476 3,907,999 4,235,654 4,669,652 5,127,639
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Appendix Table US-5 US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-li
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US Imports From Indonesia
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
133 178 243 296 249 314 337 418 505 454

0 0 0 0 0 0 0 0 0 0
9 10 11 17 19 14 16 18 29 27

207 226 214 331 370 405 435 462 604 651
496 538 521 756 924 971 1,115 1,247 1,377 1,532

5 6 9 18 27 27 37 46 75 110
88 256 439 702 883 934 1,013 1,114 1,083 780

407 457 390 486 554 563 559 539 516 559
43 70 91 111 170 217 264 269 279 399
3 5 6 6 16 25 33 51 39 131
3 5 5 6 9 12 19 23 16 9
5 9 14 13 31 40 48 74 88 126

12 15 14 17 23 27 33 36 35 53
524 382 144 50 115 191 243 209 97 149

2 2 0 0 0 0 0 0 0 0
18 13 15 31 42 43 67 89 108 139
42 104 117 183 239 257 263 266 299 249
9 13 19 30 42 52 61 64 69 78
3 6 9 17 17 21 22 24 18 23
2 2 1 3 7 10 12 15 16 26

18 2 0 1 11 41 40 20 32 171
48 29 28 32 43 40 49 51 45 47
33 43 46 67 87 99 103 120 149 172
1 0 3 44 44 91 183 216 346 457
5 1 1 3 5 14 46 48 51 86

14 28 99 291 491 785 872 1,095 1,210 1,250
10 25 43 71 108 138 252 340 420 485
3 4 16 14 11 27 46 36 43 45
6 8 10 26 48 68 73 145 188 191
0 0 0 2 3 5 6 6 7 6
5 7 10 24 44 58 61 138 181 186
0 0 0 1 1 6 6 1 1 0

21 44 86 140 173 202 219 221 250 301
2,174 2,488 2,606 3,786 4,807 5,697 6,530 7,400 8,175 8,893
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Appendix Table US-6. US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-li

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

����������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

US Imports From ASEAN (Ex. Indonesia)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

1,502 1,620 1,820 2,094 1,875 2,032 2,144 2,205 2,246 2,530
10 14 11 12 12 15 16 17 15 18
13 5 25 42 30 29 3 32 32 16

901 949 1,084 1,301 1,208 1,279 1,411 1,401 1,518 1,891
2,068 2,315 2,351 2,912 3,197 3,303 3,639 3,562 3,510 4,023

157 211 220 260 302 364 434 426 445 588
251 359 369 412 459 486 529 455 496 450
305 330 310 398 447 483 470 490 409 478
324 317 325 411 591 736 785 845 817 950
33 35 38 48 46 48 53 61 57 83
75 95 118 142 139 154 173 170 160 174

248 434 522 613 614 709 747 833 931 639
58 64 85 114 197 213 212 242 305 293

282 292 201 151 218 267 180 206 283 245
0 0 0 0 0 5 2 0 1 0

227 231 295 445 544 592 740 859 830 1,008
119 166 164 188 218 230 275 230 227 267
68 88 119 138 181 224 210 178 178 193
13 10 10 13 14 17 19 22 24 37
24 25 21 25 21 23 24 27 29 59

111 71 48 52 55 77 101 125 98 134
44 45 24 38 31 53 105 67 71 70

166 155 175 244 262 322 341 428 522 538
4,410 5,250 5,874 7,836 10,190 13,411 17,420 20,312 21,654 23,873

542 444 421 459 452 547 630 637 605 598
6,441 7,247 8,032 9,727 11,507 14,931 18,550 18,493 18,651 17,592
4,603 4,824 4,993 5,942 7,594 9,838 13,210 14,115 14,784 14,309

257 180 186 223 316 356 343 440 536 539
286 355 520 675 896 1,087 1,172 1,162 1,112 1,308
117 146 230 332 428 485 558 529 545 736
78 95 173 253 357 497 513 576 561 545

104 116 129 131 194 256 257 253 247 248
894 1,049 1,131 1,267 1,301 1,497 1,492 1,447 1,243 1,268

24,732 27,537 30,026 36,898 43,894 54,566 66,758 70,844 73,145 75,700
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Appendix Table US-7. US Apparent Consumption 
by ISIC Rev. 2 Codes 1989 - 1998
(Millions of Current US Dollars)

311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
3825 Office and computing Machinery
382-3825 Other non-electrical Machinery
3832 Radio, TV & communication equipment
383-3832 Other Electrical Machinery
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
  Total
Source: Production, imports and exports from Source OECD On-li
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US Imports From China (Mainland)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
429 348 396 481 468 502 661 722 733 822
10 10 11 12 12 8 12 10 9 11
1 1 6 16 30 7 3 9 7 6

1,665 1,695 1,849 2,274 2,446 2,547 2,435 2,427 2,889 3,137
2,145 2,734 3,069 4,192 5,255 5,303 5,013 5,357 6,018 5,927

623 779 1,026 1,277 1,522 1,806 1,856 1,926 2,082 2,204
770 1,567 2,681 3,601 4,775 5,552 6,147 6,697 7,415 8,343
167 188 205 288 355 415 471 494 515 735
113 146 211 325 488 733 920 1,152 1,471 2,351
50 57 72 101 140 194 260 286 311 430
42 45 57 79 120 165 210 234 282 393

156 221 233 308 355 466 569 674 825 921
169 194 293 414 529 577 618 670 631 821
38 35 55 48 7 12 9 12 37 74
8 2 4 3 5 46 140 116 94 138

23 12 20 37 66 100 152 188 225 327
525 1,129 1,750 2,249 2,925 3,267 3,705 3,999 3,991 4,649
116 139 185 272 339 443 595 638 659 802
31 33 38 56 66 90 139 181 195 228
15 19 21 30 61 118 172 222 318 534
97 94 96 71 80 124 285 337 336 489
89 85 76 95 87 141 186 161 195 302

356 431 550 771 961 1,212 1,549 1,788 2,142 2,901
77 128 311 582 1,001 1,688 3,016 3,699 5,091 6,603

200 235 275 389 545 630 686 836 980 1,319
1,113 1,237 1,608 1,986 2,561 4,208 4,897 5,214 5,916 7,756

697 910 1,159 1,699 2,184 2,838 3,796 4,578 5,368 6,523
59 102 168 237 395 486 629 667 783 1,085

159 282 391 527 750 1,011 1,343 1,592 1,869 2,231
53 76 104 156 194 260 322 453 538 619
72 90 125 178 344 525 1,010 1,146 1,449 1,707
38 124 176 228 271 342 354 408 456 554

1,294 1,611 2,080 3,085 3,745 4,792 5,733 6,367 7,267 8,870
11,398 14,762 19,299 26,065 33,083 40,609 47,892 53,261 61,098 73,810



�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������
Appendix Table Japan-1. Japanese Production by ISIC Rev. 2 Codes 1989 - 1998
(Billions of Current yen)

ISIC Japanese Domestic  Production
Code Description 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998
311 Food Products 24,947 26,084 27,413 28,196 27,904 25,386 25,503 25,733 25,842 26,239
313 Beverages 4,561 4,668 4,739 4,745 4,734 6,723 6,700 6,660 6,804 6,802
314 Tabaco 2,381 2,353 2,476 2,629 2,582 4,579 4,505 4,390 4,576 4,617
321 Textiles 9,081 9,261 9,475 9,110 7,981 7,311 6,944 6,621 6,510 5,951
322 Wearing Apparel 3,116 3,266 3,516 3,430 3,095 2,718 2,581 2,437 2,301 2,149
323 Leather Products 670 733 755 709 626 615 603 596 516 510
324 Footwear 491 540 557 542 488 638 709 698 657 559
331 Wood Products 4,945 5,224 5,258 5,055 5,150 5,099 4,978 5,048 4,924 4,124
332 Furniture and fixtures 2,658 2,840 2,913 2,760 2,569 2,919 2,909 2,972 2,891 2,515
341 Paper and Paper Products 7,941 8,270 8,381 8,139 7,828 8,068 8,467 8,616 8,621 8,164
342 Printing and Publishing 12,161 13,195 13,918 13,745 13,591 12,715 13,324 13,711 14,223 13,848
351 Industrial Chemicals and Fertilizers 11,428 12,110 12,468 11,967 10,947 9,706 10,318 10,385 11,285 10,418
352 Chemical Products 10,834 11,497 11,927 12,276 12,275 12,707 13,072 13,081 13,357 12,811
353 Petroleum refineries 6,308 7,602 8,079 7,738 7,223 7,153 6,961 7,718 8,345 7,465
354 Coal and Petroleum Prodcuts 740 787 789 765 735 633 632 688 708 692
355 Rubber 3,041 3,376 3,523 3,464 3,196 2,841 3,002 3,057 3,133 3,001
356 Plastic Products 10,114 10,768 11,948 11,489 10,994 10,263 10,402 10,402 10,757 10,282
361 Pottery, China, Etc 747 793 806 788 773 809 872 889 935 840
362 Glass Products 2,059 2,128 2,115 1,946 1,769 1,687 1,593 1,615 1,633 1,481
369 Non-Metalic Mineral Products 7,284 7,750 8,148 8,041 7,692 7,735 7,665 7,696 7,638 7,034
371 Iron and Steel 17,313 18,310 18,712 16,485 14,890 12,697 13,137 12,941 13,643 12,075
372 Non-ferrous metals 5,291 5,617 5,411 4,868 4,271 3,983 4,463 4,514 4,878 4,446
381 Metal Products 18,104 20,032 22,026 21,391 20,079 19,643 19,936 20,281 20,220 18,881
382-3825 Other non-electrical Machinery 27,537 31,353 33,473 30,261 26,855 29,232 31,704 33,518 34,414 31,765
3825 Office and computing Machinery 10,850 12,128 12,989 12,261 11,480 21,129 22,020 24,386 25,517 23,406
383-3832 Other Electrical Machinery 18,928 20,502 22,416 21,306 19,821 15,104 15,488 15,590 16,471 14,635
3832 Radio, TV & communication equipment 26,797 28,312 30,421 26,981 25,715 24,779 27,211 28,526 30,250 28,806
384 Transportation Equipment 41,782 46,541 48,659 49,109 46,530 43,335 43,373 44,185 46,646 44,648
385 Professional goods 4,077 4,472 4,733 4,255 3,769 5,333 5,469 5,633 6,113 6,138
3851 Professional and Scientific goods 1,518 1,835 1,954 1,751 1,553 3,418 3,710 3,895 4,179 4,266
3852 Photogrpahic and optical goods 1,646 1,631 1,711 1,511 1,260 1,188 1,091 1,124 1,290 1,262
3853 Watches and clocks 913 1,006 1,068 993 956 727 669 614 643 609
39 Other manufacturing 4,231 4,653 4,932 5,061 4,782 5,346 5,381 5,338 5,200 5,410
   Total 300,417 325,165 342,976 329,512 310,344 310,886 319,922 327,925 339,008 319,712
Source: Production, imports and exports from Source OECD On-line.
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Appendix Table Japan-2. Japanese Production by ISIC Rev. 2 C
(Billions of Current yen)

ISIC
Code Description
311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
382-3825 Other non-electrical Machinery
3825 Office and computing Machinery
383-3832 Other Electrical Machinery
3832 Radio, TV & communication equipment
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
   Total
Source: Production, imports and exports from Source OECD On-lin
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World Imports
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

2,466 2,639 2,684 2,822 2,622 2,767 2,922 3,356 3,389 3,194
253 321 313 299 241 257 250 264 278 363
184 209 228 230 226 256 254 269 298 314

1,314 1,257 1,231 1,171 1,010 1,173 1,261 1,459 1,482 1,320
880 925 894 998 982 1,078 1,215 1,503 1,404 1,313
186 248 249 256 253 288 328 390 389 353
163 198 221 232 228 244 281 365 384 320
864 886 872 835 1,003 987 1,048 1,266 1,382 933
157 196 207 200 191 240 263 336 366 327
534 468 407 377 341 380 489 483 468 437

79 106 93 90 78 85 100 115 126 116
1,410 1,465 1,490 1,343 1,218 1,268 1,430 1,533 1,752 1,676

661 751 784 803 752 773 849 966 1,048 1,019
1,456 1,841 1,462 1,224 913 804 892 1,281 1,371 903

128 125 81 63 44 55 62 64 86 58
104 114 117 115 100 101 106 118 138 132
145 169 183 198 193 211 259 339 376 332

22 32 29 25 23 28 32 41 43 36
84 102 94 80 67 79 94 121 148 125

137 145 145 125 98 103 125 148 160 144
707 674 752 488 461 422 558 498 548 432

1,450 1,506 1,354 945 792 859 1,079 1,057 1,262 1,092
231 280 301 274 255 292 361 447 488 454
769 1,026 996 876 709 750 901 1,187 1,333 1,277
621 776 774 781 782 964 1,534 2,133 2,353 2,222
943 1,169 1,256 1,181 1,245 1,521 2,143 2,750 3,072 2,916
855 983 1,081 1,054 1,188 1,531 2,190 2,834 2,964 2,797

1,113 1,776 1,543 1,425 1,257 1,465 1,590 1,894 2,001 2,047
599 714 720 670 645 720 830 1,119 1,295 1,302
454 532 530 501 501 547 610 819 913 941
107 125 146 148 138 174 220 327 416 392
123 162 159 140 133 148 166 194 205 207
835 1,000 862 783 720 766 831 947 913 826

20,033 22,923 22,255 20,753 19,408 21,334 25,273 30,626 32,852 30,321
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Appendix Table Japan-3. Japanese Production by ISIC Rev. 2 C
(Billions of Current yen)

ISIC
Code Description
311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
382-3825 Other non-electrical Machinery
3825 Office and computing Machinery
383-3832 Other Electrical Machinery
3832 Radio, TV & communication equipment
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
   Total
Source: Production, imports and exports from Source OECD On-lin
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World Exports
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

192 197 193 185 166 152 135 149 183 172
9 10 11 11 10 10 12 16 20 22

11 14 18 24 27 28 35 28 33 25
784 871 898 920 768 712 689 767 832 794

66 69 65 66 59 50 41 45 47 44
50 50 43 39 35 31 25 26 25 21

7 9 11 12 11 11 9 10 9 7
14 15 16 13 11 11 12 15 14 10
48 57 59 56 54 51 45 42 45 47

227 293 295 280 225 222 233 216 262 260
67 73 70 69 59 56 53 54 57 58

1,865 2,067 2,084 2,104 1,913 2,055 2,435 2,623 2,949 2,944
597 715 727 780 724 723 759 909 1,098 1,082

97 160 150 176 203 221 217 196 222 150
61 51 57 63 57 60 63 69 70 76

488 528 502 506 456 466 505 582 631 663
98 111 117 120 112 117 123 132 153 149
73 78 72 65 48 36 29 24 25 24

146 153 164 161 158 190 215 239 236 227
146 162 164 187 171 176 174 196 211 178

2,044 1,820 1,840 1,698 1,622 1,531 1,655 1,658 1,935 1,952
300 334 305 311 293 312 391 417 499 524
592 652 647 652 596 612 598 625 673 692

4,756 5,096 5,271 5,260 4,910 5,123 5,655 6,273 6,730 6,137
3,265 3,623 3,664 3,909 3,719 3,638 3,547 3,837 4,613 4,412
4,593 4,845 5,095 5,372 5,561 6,300 7,347 7,575 8,305 7,974
5,929 6,371 6,583 6,413 6,006 6,333 6,757 6,702 7,287 7,179
9,949 11,194 11,267 11,902 11,049 10,541 9,498 10,225 12,082 12,862
1,659 1,791 1,857 1,767 1,649 1,697 1,852 2,083 2,379 2,259

677 736 764 770 753 796 897 1,012 1,164 1,053
1,264 1,342 1,397 1,355 1,261 1,314 1,387 1,514 1,780 1,747

297 332 345 319 268 226 207 200 216 207
525 631 659 665 553 485 508 546 696 772

40,895 44,449 45,410 46,231 43,505 44,284 46,107 49,005 55,481 54,721
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Appendix Table Japan-4. Japanese Production by ISIC Rev. 2 C
(Billions of Current yen)

ISIC
Code Description
311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
382-3825 Other non-electrical Machinery
3825 Office and computing Machinery
383-3832 Other Electrical Machinery
3832 Radio, TV & communication equipment
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
   Total
Source: Production, imports and exports from Source OECD On-lin
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Japanese Apparent Consumption
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

27,221 28,526 29,904 30,833 30,360 28,001 28,290 28,941 29,047 29,261
4,805 4,980 5,041 5,034 4,965 6,970 6,938 6,909 7,062 7,143
2,554 2,547 2,686 2,835 2,781 4,807 4,724 4,631 4,841 4,906
9,611 9,647 9,808 9,361 8,223 7,772 7,516 7,313 7,160 6,477
3,930 4,123 4,344 4,362 4,018 3,745 3,754 3,895 3,658 3,418

806 931 961 925 844 872 906 960 880 842
646 729 766 762 705 871 980 1,053 1,032 872

5,795 6,095 6,115 5,877 6,142 6,075 6,015 6,299 6,292 5,047
2,767 2,979 3,061 2,904 2,706 3,108 3,127 3,266 3,212 2,796
8,248 8,446 8,493 8,237 7,944 8,225 8,723 8,883 8,827 8,342

12,173 13,227 13,941 13,766 13,610 12,744 13,371 13,772 14,292 13,906
10,973 11,509 11,874 11,206 10,252 8,918 9,313 9,294 10,089 9,150
10,898 11,533 11,984 12,299 12,303 12,757 13,162 13,138 13,306 12,749

7,667 9,283 9,390 8,786 7,933 7,737 7,636 8,803 9,494 8,218
807 862 814 765 723 628 631 683 724 675

2,657 2,962 3,138 3,072 2,840 2,476 2,602 2,593 2,640 2,470
10,161 10,825 12,014 11,566 11,075 10,357 10,538 10,609 10,980 10,465

696 748 763 748 748 801 875 906 954 852
1,998 2,077 2,044 1,864 1,679 1,575 1,472 1,496 1,545 1,378
7,275 7,733 8,129 7,978 7,619 7,662 7,617 7,648 7,587 7,000

15,976 17,164 17,624 15,275 13,729 11,588 12,041 11,780 12,257 10,556
6,441 6,789 6,460 5,501 4,770 4,529 5,151 5,154 5,641 5,014

17,742 19,660 21,680 21,013 19,738 19,323 19,699 20,103 20,035 18,643
23,550 27,283 29,198 25,877 22,654 24,859 26,950 28,432 29,017 26,905

8,206 9,281 10,099 9,133 8,544 18,456 20,007 22,683 23,256 21,216
15,278 16,827 18,576 17,116 15,505 10,325 10,284 10,765 11,238 9,576
21,723 22,924 24,919 21,622 20,897 19,977 22,643 24,658 25,927 24,423
32,945 37,123 38,935 38,632 36,739 34,259 35,465 35,855 36,565 33,833

3,017 3,395 3,596 3,158 2,765 4,355 4,447 4,669 5,029 5,181
1,295 1,631 1,720 1,482 1,301 3,169 3,423 3,702 3,929 4,155

489 415 460 304 136 49 -76 -62 -74 -92
739 836 882 815 821 649 628 608 633 609

4,541 5,023 5,135 5,179 4,949 5,627 5,704 5,739 5,417 5,464
279,556 303,639 319,821 304,034 286,247 287,936 299,088 309,546 316,379 295,313
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Appendix Table Japan-5. Japanese Production by ISIC Rev. 2 C
(Billions of Current yen)

ISIC
Code Description
311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
382-3825 Other non-electrical Machinery
3825 Office and computing Machinery
383-3832 Other Electrical Machinery
3832 Radio, TV & communication equipment
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
   Total
Source: Production, imports and exports from Source OECD On-lin
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Japanese Imports From Indonesia
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

34 41 41 41 45 52 59 65 73 70
0 0 0 0 0 0 0 0 0 0
0 0 0 0 0 0 0 0 0 0

10 10 15 22 22 29 33 45 55 45
5 13 17 27 28 28 29 34 31 23
1 2 2 2 2 2 3 4 3 2
1 6 9 11 10 12 13 21 23 11

207 189 171 163 236 213 191 240 257 136
9 17 19 22 23 27 28 32 35 28
2 1 1 1 1 1 5 10 13 20
0 0 0 0 0 0 0 1 1 0
5 5 8 9 9 10 12 15 21 21
1 1 1 2 1 2 4 4 4 5

147 221 168 146 105 79 86 115 108 72
1 0 0 0 0 0 1 2 3 2
1 1 1 1 1 1 2 3 5 5
0 2 2 4 4 5 8 13 16 10
0 0 0 0 0 0 0 0 0 0
5 3 2 1 2 1 1 1 2 1
1 1 1 1 0 1 1 1 1 1

25 13 13 4 2 2 9 4 3 2
102 71 58 52 41 50 62 60 58 48

5 7 8 8 9 9 10 11 11 9
0 1 1 2 1 3 4 8 14 19
0 0 0 0 0 1 5 19 16 30
2 2 4 6 6 9 15 25 38 44
0 0 1 2 3 6 10 22 38 45
1 1 2 4 4 5 4 5 8 9
2 3 5 7 7 7 7 10 12 11
0 0 0 0 0 0 0 0 2 2
2 3 5 7 7 7 6 9 11 10
0 0 0 0 0 0 0 1 0 0
1 2 3 3 3 3 4 5 7 8

570 616 561 546 573 567 614 788 869 690
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Appendix Table Japan-6. Japanese Production by ISIC Rev. 2 C
(Billions of Current yen)

ISIC
Code Description
311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
382-3825 Other non-electrical Machinery
3825 Office and computing Machinery
383-3832 Other Electrical Machinery
3832 Radio, TV & communication equipment
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
   Total
Source: Production, imports and exports from Source OECD On-lin
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Japanese Imports From ASEAN (Ex. Indonesia)
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

181 208 253 267 249 302 269 301 309 310
5 3 3 3 3 3 2 3 2 2
1 2 2 1 1 1 1 1 2 2

38 41 39 45 41 46 54 68 74 51
26 36 39 47 47 49 54 63 62 52

3 5 7 10 10 11 10 10 9 7
2 3 5 6 7 7 7 8 8 6

69 76 73 73 106 99 119 155 173 98
21 28 36 40 42 55 59 71 74 60

4 3 4 4 6 7 10 12 15 13
1 1 2 3 3 6 10 9 8 6

36 38 45 41 37 45 46 51 68 69
24 26 28 28 29 30 36 49 54 57

172 243 178 131 98 87 105 169 113 63
40 37 15 13 7 16 14 14 15 12

7 9 11 12 12 14 16 20 23 25
6 9 12 14 17 19 24 29 33 32
1 2 2 2 2 2 2 3 4 3
4 5 5 4 3 4 10 15 16 9
2 2 2 3 3 3 3 4 5 4

12 10 9 6 7 9 10 11 11 9
50 47 34 26 19 19 21 24 30 27
15 24 29 26 24 27 31 42 45 43
37 51 84 79 70 61 82 100 103 85
47 90 120 127 181 258 470 667 716 680
65 108 161 187 196 237 309 439 514 479
70 93 144 179 198 310 438 610 626 560

4 6 9 10 10 11 14 17 27 36
13 22 38 44 46 53 60 79 90 88

6 9 12 15 19 21 21 28 34 37
4 7 16 22 22 29 37 52 54 51
4 6 9 9 9 10 9 11 14 12

61 79 79 65 62 64 68 76 63 53
1,029 1,330 1,505 1,541 1,586 1,913 2,423 3,211 3,393 3,040
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Appendix Table Japan-7. Japanese Production by ISIC Rev. 2 C
(Billions of Current yen)

ISIC
Code Description
311 Food Products
313 Beverages
314 Tabaco
321 Textiles
322 Wearing Apparel
323 Leather Products
324 Footwear
331 Wood Products
332 Furniture and fixtures
341 Paper and Paper Products
342 Printing and Publishing
351 Industrial Chemicals and Fertilizers
352 Chemical Products
353 Petroleum refineries
354 Coal and Petroleum Prodcuts
355 Rubber
356 Plastic Products
361 Pottery, China, Etc
362 Glass Products
369 Non-Metalic Mineral Products
371 Iron and Steel
372 Non-ferrous metals
381 Metal Products
382-3825 Other non-electrical Machinery
3825 Office and computing Machinery
383-3832 Other Electrical Machinery
3832 Radio, TV & communication equipment
384 Transportation Equipment
385 Professional goods
3851 Professional and Scientific goods
3852 Photogrpahic and optical goods
3853 Watches and clocks
39 Other manufacturing
   Total
Source: Production, imports and exports from Source OECD On-lin
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Japanese Imports From China
1989 1990 1991 1992 1993 1994 1995 1996 1997 1998

169 181 214 245 247 305 367 449 499 480
4 5 4 5 4 4 4 5 5 5
1 0 0 0 0 0 1 1 1 2

288 257 307 340 348 441 484 595 641 631
214 249 305 437 508 603 717 919 891 845

13 22 34 47 63 81 105 130 140 128
13 24 42 64 82 106 133 184 213 186
29 32 42 50 55 66 81 108 121 105

7 6 9 12 21 34 40 50 54 54
2 2 3 4 4 6 8 11 13 12
1 1 1 1 1 2 3 4 6 6

67 57 58 50 49 61 90 111 126 128
15 16 18 19 21 24 34 35 40 46
47 51 40 24 11 8 4 10 12 9
10 17 17 13 9 10 10 14 26 18

0 0 0 1 1 2 3 4 6 7
7 14 24 39 50 68 90 127 152 141
1 1 1 2 2 3 4 6 7 8
3 3 4 5 4 4 6 7 10 11
9 11 14 21 27 37 51 68 82 77

42 50 69 39 36 47 113 66 86 61
18 22 19 16 16 32 53 37 71 56

6 9 14 17 19 29 43 63 80 87
3 5 8 9 11 16 34 60 88 94
3 5 8 7 21 32 71 150 210 201

18 35 52 61 81 112 186 286 385 425
17 21 30 44 62 88 138 204 243 280

1 2 4 6 7 12 25 36 46 46
6 8 13 18 24 36 51 84 121 132
1 1 2 3 3 5 7 14 19 22
1 1 3 6 8 17 31 59 97 98
5 6 9 10 15 21 29 38 48 48

22 36 46 67 67 79 96 143 212 205
1,039 1,150 1,416 1,682 1,879 2,393 3,111 4,077 4,753 4,653
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