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Training Course Report 

PACT, Alexandria: 9:30 am - 6:45 pm 

On May 17,2001, a training course conduced by Research Consultant Mohamed EI-Gammal 
was held for the Alexandria Public Awareness and Communications Team (PACT). Ten 
members of the PACT as well as the much-appreciated presence of Dr. Sherif Kandil attended 
the training course session. 

The objective of this course was to train PACT participants regarding qualitative research 
techniques and focus group discussions, emphasizing overall planning, designing guides, 
conducting sessions, and writing reports for focus group discussions. The ultimate goal was to 
train the team to conduct focus group discussions (FGD) uniquely for future purposes. 

The training course covered the following aspects: 

I) Qualitative research vs. quantitative research 
2) Qualitative research techniques 

a) In-depth interview (!DI) 
b) Focus group discussion (FGD) 

3) Purpose of using FGD 
4) Focus group planning 
5) How to write a proposal 
6) Writing a focus group guide 
7) Recruiting participants 
8) Setting up and organizing FGDs 
9) Moderating the sessions 
10) Skills and responsibilities of the moderator and the note taker 
II) Key factors for the success of the FGD 
12) FGD data analysis 
13) Report writing (findings and recommendations) 
14) Advantages ofFGD 
IS) Disadvantages of FGD 

The following printed materials were distributed to participants: 
1) Volume 1: Focus Group Discussions: Theoretical and Practical Approaches to the 

Training o(the Public Awareness and Communications Team (PACT) in Alexandria 

2) Volume 2: Samples o(Qualilative Research Proposals. StOlyboards. and FGD Guides 
(For Testing TV and Radio Spots, Brochures. Flyers, Logos, and Slogans) 

A copy of these materials is attached with this report. 
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Researches Types 

Quantitative Qualitative 
researches researches 

Phone Mail personal In-depth 

Examination Examination interview Interview 

Focus-group 

discussion 

Examination 



3 

In - depth Interview 

* In-depth interview is a tete - a - tete conversation 

with one interviewee in which the research theme is 

discussed. Such kind of interviews facilitates collecting a lot of 

information about the idea, feelings and behaViors of the 

interviewee. 

* In that manner the study problem is determined, the 

participants are recruited and the interview tools, such as 

recorder and the guide upon which the researcher depends in 

managing the interview, are prepared. 

* The Researcher interviews the participant for an hour 

or more so as to cover every sub-theme related to the main 

theme. The researcher is free to ask, elaborate and indulge 

into details of certain question and encourage the interviewee 

to express his beliefs, viewpoints and attitudes. 

* There should be a kind of familiarity, frankness and 

confidence between the researcher and the partiCipant so as 

to enable the latter to express himself frankly. 

* Such kind of interviews is used a lot in social 

marketing researches but not at the same level of focus group 

discussions. In-depth interview is always used with the 

speCialists who are difficult to be gathered in one focus group 

discussion such as businessmen and officials. 
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* Such method has been used in family planning 

research to meet physicians and nurses in every city and 

village in which focus-group discussions 

women where in-depth interview were 

were held with 

held with both 

physicians and nurses due to their limited number. 

* The Advantages 

1- discussions with the interviewee are deeper than any 

other method. 

2- Flexibility. While using interview guide, the researcher is 

completely free in questioning and probing into certain 

points and so on. <' 

3- It provides the researcher with insight as after several 

interviews, he will have deeper insight of the problem "after 

viewing it through many people. Thus, the researcher can 

feel the experiment himself". 

* In-depth interviews have some disadvantages the 

most important of which are : 

1- Success of such interviews depends on the researchers 

skills and experiences. The number of well-trained and 

qualified researchers is limited and their fees are very high. 

2- The limited number of interviewees. Since the long time 

of the interview and its high costs decrease the number of 

'"-" interviewees. 
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3- The possibility of partiality that may result from the 

researcher's influence on the interviewees or the difference 

of the meanings of used terms. 
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Focus-Group Discussion 

* Focus-group discussion can be identified as being a 

process of collecting ideas and solutions of a marketing 

problem or a certain issue from a limited group of participants 

through elaborated discussion 

* Such kind of discussion is attended by 6 to 10 of 

targeted audience and managed by a coordinator or 

moderator and lasts for 45 minutes to 2 hours. 

* Results of such discussions are qualitative since they 

are an exploration of knowledge, beliefs, interests and 

attitudes of the targeted audience other than being an 

attempt to get quantitative tables. 

* Focus-Group discussions seek to use their outcomes to 

affect knowledge, attitudes, behavioral intentions of targeted 

audience or to diminish their fears and doubts towards a 

certain issue. 
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Reasons of using focus 

Group Discussions 

Focus-Group discussions are considered the most 

common qualitative methods in the field of marketing 

research or social marketing researches. 

Focus-Group discussions are used for various objectives 

amongst which are : 

1- Collecting research-information related to a specific 

issue that help designing examination papers to conduct 

quantitative study. 

2- Analyzing results of quantitative studies. 

3- Testing Radio, Television advertisements and printed 

materials so as to be finally amended before being 

broadcasted or printed. 

4- Choosing slogans and logos. 

5- Getting familiarized with the reaction of current products 

such as family planning contraceptives to know their 

advantages and disadvantages and how targeted people be 

aware of them. 

6- Testing new products and their packages. 

7- Developing suitable messages to be used in published, 

~ media or advertising materials. 

8- Discovering how people think about certain topiCS. 
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9- Generating new ideas about goods, services and various 

issues. 

Focus-Group discussions are used to observe people's 

awareness, attitudes, behaviors and language in a social 

situation including their effects on each other. 

Focus-group discussions are used in the situations at 

which restrictions of low budget or time limit are important 

factors in such a way that quantitative methods cannot be 

used to collect data. 
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Planning Focus-Group 

Discussions 

Planning for conducting Focus-group discussions includes 

five basic steps : 

1- Specifying the problem: 

The problem sought to be solved by the study should be 

precisely specified. 

* The problem might be lack of the information required 

to make certain decision such as testing a design for a 

brochure from three designs or testing a 1V spot before being 

finally produced. 

2- Specifying research population 

Research population who will be interviewed should be 

determined. In case of testing a brochure about 

contraceptives, women of reproductive age will be the 

research group. 

3- Specifying sample size and Distribution 

* The sample size that will be interviewed, should be 

speCified. The number of group in focus-group discussions 

should be also determined, taking into consideration that each 

'-' discussion shall include a limited number group 6 to 10 

participants. 



10 

* Research group are to be distributed demographically 

(age/sex... etc) geographically (cairo/ lower/ Egypt/ Upper 

Egypt... etc) or according to certain contraceptive (users of 

monthly injectables, non- users of injectables .. etc) 

* The principle is that four focus-group discussions are 

usually enough. 

The researcher knows very well that most of his 

knowledge about the topic will be gained from the first 

discussion. 

While the second discussion will add less new 

information but confirm the previously obtained information. 

The third and fourth discussions are mostly repitition of what 

has been heard in the first two discussions. 

Thus, holding more than four focus group discussions 

will not be beneficial except in case you find distinguished 

various segments of the research society such as women of 

Lower or Upper Egypt, working or non-working women or 

married and single women. 

In order to collect enough information on the topiC, two 

focus-group discussions on every feature of the targeted 

audience such as age, gender and contraceptive are enough, 

as indicated in the attached figure. 
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Women of reproductive age 

Age: from Age: from 
18 30 years above 30 45 

Users of monthly 
injectables 

non-users of 
monthly injectables 

users of monthly 
injectables 

non-users of 
monthly 

injectables 

Illustrative drawing indicating the classification of 

research sample according to the research study 

characteristics so two focus-group discussions will be 

held with each group. 
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4- Specifying please of holding FGDs : 

We should appropriately identify the places of holding FGDs. 

All discussions might be held in one place like conducting 

discussions on pre-testing the brochure of Alex, the capital of 

beauty and cleanliness. Additionally, the discussions might be 

held in different places in Upper and Lower Egypt or in the 

countryside and towns. 

The research place should be equipped with the 

machines and tools required for the study. If the subject is 

pre testing a T.V. advertisement as, there should be a T.V. set 

and a video, in addition to a cassette recorder for recording 

the discussions, bearing in mind that all connections should 

be installed in the place. 

5- Preparing the Research tools: 

There are some researches, like those conducted to 

pretest a T.V. ad, in the form of Animations or catalogues, in 

which a great deal of these materials should be photocopied 

to be distributed among the respondents in the FGDs to be 

tested. Therefore the aiding materials to be printed should be 

speCified. 

Knowing all these factors before drafting the Proposal of the 

study (research) helps estimate the research budget and time 

frame. 

• 
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How to write a Proposal 

Before performing any research, a proposal must be prepared 

to be given to the concerned department for approving and its 

budget. The proposal might be approved as it is or after 

amending it to reach the appropriate form that contributes in 

performing a successful research. 

The research must include the following : 

1- Research objectives. 

2- Research population. 

3- Research Methodology and date collection instrument. 

4- Size and distribution of research sample. 

5- Research Procedures. 

6- Research time frame. 

7- Research Budget. 

Demonstrating different examples of proposals written in 
Arabic and English. 



14 

Writing the FGD guide 

The FGD guide is considered the most important tool for 

the moderator as it is his support on which he depends in 

directing the discussion. However the moderator has enough 

flexibility and freedom to elaborate on each point and add 

other questions related to the subject so as not to leave any 

point, whatever small it may be until he feels he has dealt 

fully with all its sides and that nothing more can be done. 

The FGD guide consists of several groups of points or 

questions. Each group deals with one of the proposals 

principal objectives and each point contributes to covering the 

sub- objectives and putting together the pieces of the picture 

until in the end of each group a full picture of the situation is 

created that covers the required objective with the utmost 

accuracy and efficiency. 

Although there are various shapes for the FGD guide, 

the common form for it must include the following : 

1- Introduction :-

It includes a demonstration for the proposal's views 

encouragement for the participants to share with their views 

and the importance of knowing their views and beliefs to 

achieve the research's objective. 
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2- Questions to know the awareness, beliefs, attitudes and perception 

of the targeted audience towards media or advertisement material 

(co 

3- Detailed probing questions to get more detailed information from 

the participants or to clarify some of the points mentioned in the 

discussion. 

* To design a successful FGD guide, the researcher 

should ask himself the following questions : 

- Who will use the information obtained from the 

discussions? 

- For what purpose? 

- Which information required for taking the decision ? 

~ - The objective of the FGD gUide is to ensure that all 

required information has been covered to such extent that 

knows the depth of the motives, views, feelings, attitudes 

and values of the targeted audience. 

- Considering that most group discussions are used in 

pretesting T.V, radio Ads and brochures before they're 

produced in their final form, the questions or points of the 

FGD guide must include coverage of the following : 

1- How far the content or the Advertisement message is 

understood. 

2- How far the words and pictures are clear, easy and 

"-' simple. 

3- How far are there objections from the targeted audience 

to the idea itself or the words or pictures ( Red flags ). 
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4- The targeted audience attitudes towards the 

advertisement or media material. 

5- The Behavioral intentions after being exposed to the said 

media or advertisement material. 

6- The target audience recommendations to modify the 

media or advertisement material. 
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Recruiting Participants 

- Each discussion group consists of 6-10 individuals 

depending on the subject of the discussion and the 

required class of the targeted audience. 

The more the need to know further details from the 

targeted audience , the more the need to reduce the size of 

the group. 

- Those participating in the group discussion should 

represent the research population or the targeted audience 

of the subject of discussion or the media or advertisement 

material being pre-tested. To get the best results from each 

group discussion, the members participating should be 

similar in the different characteristics like age, gender and 

social and economic status. 

- Every group should be of the same kind of nature so the 

participants can talk freely with each other and feel comfort 

when expressing themselves. The rule here is that forming 

a discussion group with participants belonging to different 

social classes is undesirable because of their different 

perceptions, experiences and verbal skills. 

- In some cases you can use dissimilar groups but from 

another side which is the users and non-users of certain 
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good or brand for the purpose of finding the other opinion 

or conflicting opinions which heat up the group discussion 

as every side defends his views and beliefs. 

- To guarantee obtaining spontaneous responses created 

momentarily, the participants should not know each other 

or anything about the discussions principal subject before 

their attendance. 

- To recruit partiCipants, you should know the number of 

group discussions, and the characteristics of the 

participants in each group discussion, like gender, age, 

socio-economic status and ~ consumption of a certain good 

~ or service, residence ... etc. 

The manager of field projects in the research center 

contacts a large number of researchers (males and females) 

working in the center whether a full time or part-timers and 

asks them to do the following : 

- Choosing specific individuals that have specific 

characteristics. 

- Contacting these individuals and making sure they have 

these characteristics. 

- Making sure that these individuals are willing to participate 

in a group discussion on the specified subject. 
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- Notifying them with the specified time for the discussion if 

there is only one definite time - and most often there's 

more than one possible choice and the participant chooses 

the time that suits him most. 

- Each (possible) participant is then contacted and convinced 

with the idea of participating in a group discussion in a 

particular location and on a particular subject (N.B: no 

detailed discussion on the subject should take place) and 

that in return for his valuable time, a gift or financial bonus 

will be awaiting him. 

- The higher the socio - economic level of the participants is, 

V the better to present gifts to them and vice versa. The gifts 

can differ as the subject of the discussion differs. 

- While speaking to the participant to convince him of joining 

a group discussion, you can tell him that this will be an 

interesting experience for him and that he will enjoy this 

discussion. The researcher should explain to the 

partiCipant, the situation and clarify the nature of the 

discussion, it's goal, time and place. It is preferred that he 

be told that he was chosen. In this group as a result of the 

research team's sensing - including the researcher who is 

trying to convince the participant - that he was the model 

individual who could express the attitudes and views of the 
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class he represents. All this depends on the subject and 

research population. 

- On contacting the participants, you should make sure that 

he/she has not participated in any group discussion in the 

last 6 months because that may give him practical 

experience and expertise that could drive him towards 

controlling the discussion and attempting to take over and 

consequently guide the rest of the group in the desired 

direction. 

- Also it should be taken into consideration that no two 

relatives or acquaintances or friends be chosen in the same 

group no matter how identical the determinants that lead 

to choosing them are, like gender, age and economic 

status. This is because in these cases they often tend to 

speak to each other in a different subject or attempt to be 

funny or control the discussion together. 

- The participants should be reminded of the place and time 

of the discussion 24 hours before and means of 

transportation may be provided to help them. 

- It is worthy to mention that each individual attends the 

group discussions as a participant will be financially 

rewarded. 
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Setting up and Organizing FGDs 

Here are some matters that should be followed, on setting up 

and organizing FGDs: 

1- Place of the discussion. 

• The FGDs should be held in a calm and relatively large 

place for the comfort of the participants and easy 

movement of the moderator and his assistants. 

• The seating should be comfortable for each individual and 

it could be a round or rectangular table or in the form of 

parlor. 

• It's preferred, in group discussions, that the participants sit 

in a circle so that the moderator and his assistants can 

take down notes of the participants easily and clearly and 

so each individual in the group can be heard clearly and 

thus there will be no head of the table or group leader. 

• It should be taken into consideration that no pictures or 

explanatory posters dealing with the subject of the 

discussion be hanged on the wall so as not to influence the 

members of the group in any way. 

• cassette recorder power extensions should be available in 

the place of the discussion to record the discussion. In 

most cases another battery operated tape recorder is 
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placed to avoid power disconnect and to hear all 

participants clearly. 

• In case the subject of the discussion requires a television or 

video to enable the participants to watch Video tape 

Availability of all power connections should be made sure of 

and T.V and video tape recorder should be tested enough 

time before the discussion for not wasting the time of the 

discussion due to occurrence of an unhappy COincidence. 

Also the television set must be put in a place that is easy 

for all the participants to watch . 

• Selecting the place of the discussion depends on the 

subject of the discussion itself and on some compelling 

factors. If the subject is personal, it's better that the 

discussion be held in a house or any other social 

environment and if the subject is professional, it's better 

that the discussion be held in an office or institution . 

• It is preferred that the participants sit, during the group 

discussion, in a semi-circle as this allows the moderator to 

make eye contact easily with each participant as well as 

allowing each participant to make eye contact with each of 

other participants. Thus before the discussion, the seats 

must be placed in the form of a semi-circle. 
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• The tape recorders should be tested before the discussion 

and the tape should be ready so recording begins once the 

button is pressed. 

• Any nuissances or disturbances should not be allowed. 

Thus if the discussion includes mothers, it is better to 

provide a place for their children and a babysitter or 

assistant to stay with and take care of them until the end of 

the discussion . 

• The door of the room in which the group discussion is 

being held, must be closed and no one should be allowed 

to enter or exit the room unless for urgent necessity . 

• It should be noticed that most often the client or his 

representative attends the discussion, in order to know 

what is going on and to listen to the peoples views on the 

spot, with no interference at all in the subject of the 

discussion. In this case, the client sits along with a 

translator if he is a foreigner in an isolated place and this 

place could be one of two : 

1- A place separated from the discussion room by glass as 

to enable them to see what is behind it and follow up the 

attendants expressions and the progress of the discussion. 

'-" Sometimes headphones are used in order to hear what is 

going on inside the room if the sound is too low to hear. 
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2- An isolated place in the discussion room that is slightly 

darkened and relatively far from the discussion group but 

the client in this case is not permitted to give his opinion 

during the discussion but he can pass a paper including a 

certain question for assistance to the moderator to direct it 

to the participants. 

Sometimes some centers invite a researcher to attend the 

discussion in this isolated place so as to hear and watch the 

moderator in order to gain the experience that will enable him 

to head discussions in the future . 

• If the above is not pOSSible, some centers resort to 

"-' recording the group discussion by video so the client can 

follow up all the discussion from a neighboring room. 

2- Preparing the research requirements : 

There are many requirements for holding a group discussion, 

that must be prepared before the time of the discussion, the 

most important of which are : 

- The acquaintance application which is distributed among 

the members of the group discussion before hand, to fill it 

in, it includes all personal information about the 

partiCipants. If there are any illiterate people, the assistants 

"-" will fill out the application for them. 
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- The storyboards or brochures or other printed materials 

which are distributed among the partiCipants during the 

discussion to pretest them. It is preferred that each 

partiCipant has a copy in front of him. 

- Video or cassette tapes in case of pre-testing Animatics of 

television ad's or radio ad's. 

- Cassette recorder and empty cassette tapes and batteries 

for the purpose of recording the group discussion. 

- A television and video sets in case of testing T.V 

advertisements. 

'-" 3- Obtaining the required approvals and licenses: 

Sometimes it is necessary to obtain approvals or licenses from 

certain agencies to perform the group discussion with some 

of its members or in some hospital or health units in rural or 

urban areas in one of the northern or southern governorates 

where obtaining the approval of the health directorate, and 

sometimes from the city council is, necessary. 
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research processes, in addition to being flexible and having 

the ability to build good relationships with the participants. 

5- Giving the discussion its due time: The discussion lasts 

for a period ranging from 45 minutes to two hours and this 

period is considered enough to create good relationship 

between the researcher and the participants as well as 

obtaining their detailed views and attitudes concerning the 

subject of discussion the discussion period 

- The objective of holding the discussion and the amount of 

information that must be obtained from the participants 

and depth required in discussing its details. 

- The number of items being pre-tested in the group 

discussion. 

- The characteristics of the individuals and whether they're 

talkative or not. 

PREVIOUS PAGE BLANK 
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Skills and Responsibilities 

of the Moderator 

The moderator is one of the most important factors of 

the success of focus group discussions, because he is the one 

who manages discussions and he is the responsible for getting 

all the required information from the participants. So, the 

success of a focus group discussion depends upon his 

success, espeCially because he depends upon a guide to F.G.D 

that allows free dialogue. 

The successful moderator should encourage the 

participants to express their views, beliefs, feelings, attitudes 

fears and ambitions, and get the minute details of the 

proposed issues without being bias or being influenced by the 

conditions. 

Basic skills of the moderator: 

1- The ability to establish anti-mate relation between him 

and the participants by listening attentively to each of them 

and pretending to be profoundly interested in their views. 

The ability to avoid shouting and using specialized technical 

terms that could annoy partiCipants. Wearing clothes 

similar to theirs and interacting with them in a friendly way. 
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2- Flexibility. It could be noticed through managing focus 

group discussion and using the guide to discussion in a way 

comfortable from the point of view of the participants. 

3- The ability to notice the feelings of participants 

whenever they feel tired , bored, annoyed and frightened. 

The ability to ease the situation and change the subject of 

the discussion so as to allow resuming the discussion 

smoothly. 

4- The ability to control the group members particularly 

the domineering ones who try to conduct the discussion or 

change its direction to certain direction that serve their 

purposes. 

5- The ability to understand the subject of the discussion 

deeply to be able to discuss it in details. 

6- The ability to encourage the group members of the 

discussion to participate in it, and not to allow any of them 

to make any diagression 

7- Having a sense of humor that attracts the participants' 

attention continuously during the discussion. 
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* Some of the instructions often given to the 

moderator 

• Be relax 

• Be friendly as if you are hospitalizing some guests in your 

house. 

• Smile 

• Converse with the participants as you help them sitting. 

• Try to answer all their personal questions to remove their 

worries. 

• Avoid talking about the subject of the discussion until you 

are ready. 
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Responsibilities of the 

Notetaker 

There should be a notetaker whom we call in Egypt 

"Assistant" or "Coordinator", while abroad , they call him "FGD 

Notetaker" which means the one responsible for taking notes. 

We prefer the first naming, because the tasks of the 

notetaker include two main jobs, one of them is to take notes. 

Jobs and Responsibilities of the Notetaker 

1- The first job : 

Assisting the moderator in the following :-

• Turning on recorders, taking care of recording and 

putting new tapes in the recorder for the continuation 

of the discussion. 

• Distributing out storyboards, catalogues or any other 

means of assistance to the participants and gathering 

them in the timing specified for focus group 

discussion. 

• Distributing acquaintance forms to the participants to 

fill them in and helping the illiterate filling them in. 
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• Playing the role of a mediator between the moderator 

and the client if the latter wants to add a specific 

question, or asks to have a clarification for specific 

point during the discussion. 

2- The second job 

Taking notes : 

The notetaker should record the following :-

• Both individual views and the views agreed upon 

unanimously in the discussion. 

• Non-verbal responses that could be important and 

express the person's feelings and attitudes such as 

facial expressions, voice tones, a smile in a certain 

situation or a disturbance in another situation. 

• Words that are read incorrectly in case of testing a 

brochure. 
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Focus-group discussions advantages 

The technique of focus-group discussion has some 

advantages the most important of which are: 

a) The shortness of time, in which the discussions are 

performed where we can prepare, perform and analyse the 

data of the discussions and to prepare the reports in a 

short time. 

b) The low expenditures represented in the wages that the 

researchers obtain or the gifts they receive in return for 

taking part in the discussions. 

c) Flexibility, where the researcher resorts to the "Questions 

Guide" but it gives the researcher the freedom to express 

his attitudes, opinions, and viewpoints with no restriction to 

the previously prepared questions. 

d) Encouraging the researchers who feel shy of expressing 

their views as the researchers who express their opinion 

help others to talk and to take part in the dialogue and 

discussions. 
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e) The most suitable method for testing the Media and 

advertising materials such as the brochures and the ads of 

Radio and T.V before it was produced in the final form and 

also the envelopes of products, slogans and logos during a 

brochure or a certain advertisement, it is not usually 

important to know the number of fans as the importance 

here is to know the right information and whether there is 

any misunderstanding for the media or advertising 

material. 
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Disadvantages of focus 

group discussion 

The technique of focus group discussion suffers from some 

disadvantages the most important of which are: 

A- It doesn't fit if there is a desire to collect quantitative data 

as it aims at collecting qualitative data. So it is considered 

one of the qualitative- quantitative methods. 

B- The difficulty of generalizing it to the whole society 

because the sample that has been discussed is very small. 

c- The difficulty to know whether the ideas expressed by the 

participant in focus group discussion are the same as those 

expressed by him in an interview as the participant listens 

to may views in focus group discussion which might lead 

him to adopt one of these views and disregard his personal 

view. 

0- One of the participants might control the discussion, 

monopolize 

participants 

personality. 

talk and impose his opinion on 

specially if the moderator has a 

other 

weak 

E- The scarcity of cadres able to manage discussions and 

hold sessions. This requires skill, knowledge, training and 

practice. 
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Moderating 

focus group discussion 

1- Inaugurating session 

• The moderator should inaugurate focus group 

discussion, taking into consideration the following 

notes: 

1- Welcoming the participants. 

2- Thanking them for attending 

3- Presenting himself and the authority he represents to 

the participants. 

4- Indicating the purpose of holding this focus group 

discussion session adding that he would like to know their 

views in a certain topic (the subject of the discussion). 

5- Explaining the purpose of recording the session on 

cassette tapes or video tapes. The purpose of the recording 
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here is to give the moderator and the notetaker an 

opportunity to listen to the views again. 

It is worth mentioning that the group members will feel 

more comfortable towards the recording before beginning 

it. 

6- Emphasizing that what will be said in the session will be 

dealt with secretly and it will be used only for the purposes 

of the research and only by the research teamwork. 
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2- Explaining the general rules of the session: 

The Moderator has to explain the general rules of the 

session of discussion as most of the participants have not 

attended focus group discussions before. So, they do not 

know what to do and they are not acquainted with the 

general atmosphere of debate in the focus group discussions. 

Consequently, the moderator must encourage them to bear 

the following points in mind during the discussion :-

1- Just one person is allowed to speak in order to avoid 

confusion. This person has to speak up so as to be heard 

clearly when listening to the recording tape. 

2- Every person should express his ideas and feelings 

frankly and honestly because even negative comment and 

ideas would be useful to the research teamwork. Hence, 

there are no correct answers and wrong answers. 

3- Expression of views by anyone would not affect the 

feeling of the moderator towards the participant whatever 

the view is. 

4- Every person must be certain that the discussion would 

be fully confidential. 

5- The session would take around one hour , one hour and 

a half, or two hours according to the time expected for the 

discussion so participants can wait without worry or 

boredom. 
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3- The Introduction: 

After explaining the general rules of the discussion, the 

moderator has to ask every participant to mention his name 

and the basic required information, if he wants to or according 

to the research subject such as ( age, children ages " etc) 

The moderator should be careful and not ask questions 

that disclose the social level differences among partiCipants in 

FGD or cause them to feel uncomfortable. 

* The introduction mentioned by the moderator 

has several objectives as follows : 

1- It breaks the ice between participants and the moderator 

on one hand and among the participants themselves on the 

other hand. It also encourages every one of them to speak 

frankly. 

2- It makes the group members feel comfortable towards 

the discussion or towards others. 

3- It reveals significant information, about the partiCipants, 

which are related to the subject of discussion. 

It gives the moderator a chance to be certain that every 

person is speaking up in a suitable voice for the recording 

sets. 
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4- FGDs moderation techniques : 

A smart moderator doesn't only collect the information 

required for the discussions from the participants, but also 

takes the feelings of participants into consideration. 

There are some simple techniques that should be used 

by the moderator, on top of which are: 

1- To present the subject, concept, production or the ad in 

a neutral way without expressing his own opinion or 

feelings whatever the reasons may be behind the 

discussions' subject. 

2- To show his power to the participants in assuming his 

role as a moderator, and to show his ability of moderation. 

3- Not to make his power in the discussions' subject clear 

so as not to cause fear to the participants due to his 

remarkable experience in this subject. 

4- To encourage the participants to expliCitly declare their 

ideas and feelings by posing probing questions, waiting for 

and concentrating on the partiCipant in order to answer and 

probe, and the moderator should repeat and reword his 

questions so as to motivate the participant to talk. 

5- On the contrary, the moderator shouldn't encourage the 

participant to probe in their talk by using nods or frown or 

using words referring to the moderator's judgement on 

what the participant says such as : right, bravo, good, no, 

impossible. 
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6- The moderator should be aware of using the expressions 

of his body like ( nods, frown or gloominess, and eye 

contact), he should also pay attention to their bodily 

expressions and gestures such as : warning, confusion, 

anger and approval. 

7- The moderator should listen to them carefully and 

attentively. 

8- The moderator should end the discussion without the 

discussion effective flow being blocked. 

The moderator should thank the participants for their 
participation. 
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5- Using the Discussion Guide: 

After the introduction, the moderator begins with 

covering the points included in the discussion guide in details. 

We should note that when the moderator covers every point, 

he shouldn't begin with asking only one particular individual, 

instead, he should use a circle-shaped discussion system; ie, 

with every question, he asks a different individual in the 

beginning then complete the circle. It would be better to start 

from the person to the moderator's right and go on asking the 

person on his left. In the second question, he starts from the 

second one to his right and ends with first one sitting to his 

right. Such a way helps to reduce the partiality to the 

minimum extent so as not to have one single person affecting 

the others' answers. 

* The moderator should allow free discussion among the 

group provided that only one speaks at a time so as to allow 

the others to listen to him. 

* The moderator should note that it is not necessary to 

literally commit to the discussion guide, and it is used as a 

means of checklist review to be sure that all the items that 

should be discussed, have been already discussed. 

* The moderator has the right to rearrange discussing 

the items of the discussion guide according to the attitudes of 

the discussion and the interests of the participants. 

* The moderator should not allow anyone of the 

participants to seem stronger than him; he should not let any 
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one else dominate the discussion. He should act as a 

herdsman and the attendants are the herd. He should give an 

equal, balanced opportunity to each one to talk. 

* The moderator should write down, in details the 

important items to cover the theme in all its aspects and he 

should not let the participants feel worried, uneasy or bored 

with the discussion so as to get an honest and objective 

response. 

* When the moderator shows certain pictures, products 

or samples to the participants, he should make sure that all 

are of the same type in order to reduce the bias in responses. 

6- probing questions: 

* Probing question is a question that encourages the 

participant to clear his answer by giving more details 

about his ideas and feeling. 

* Probing questions often turn the Focus-Group 

discussions from a mere discussion into a deeper level of 

discussion. 

* There are some steps to be taken into consideration 

when using probing questions : 

1- Don't use "yes" or "no" question as we want to 

encourage them to speak frankly and deeply. 

'W 2- It is not preferable to ask probing questions that begin 

with "Why" as such questions make the participant feel as 

if he is defending himself. 
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3- So ,instead of such a question, you can formulate the 

question by using another interrogative that serves the 

same purpose. 

* Examples: 

The participant :- It is very good. 

The moderation :- what is good about it ? 

The participant :- I like it. 

The Moderator :- what do you like about it ? 

The participant :- I like this kind. 

The moderator :- What do you like about this kind? 

The participant : I think it would be useful. 

The moderator :- from your --{)wn point of view, how will it 

be useful? 

4- The preferable question marks to be used in probing 

questions are : what? how? 

* Examples of probing questions which are common in 

focus group discussions : 

• How do you like ... ? 

• How do you feel about ... ? 

• What is the best thing you like about .. ? 

• Would you tell us more about this theme? 

• What do you mean by ... ? 

• I'm not sure that I could understand what you mean by .. ? 

• What does the ad message want to tell you ? 

• What did you think when you listened to this ad? 
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Overcoming the difficulties of dicussion : 

There are many difficulties that may face the moderator 

while running the discussion, such as : 

I- If all the participants start talking and at the same time 

drifting away from the subject and out of the moderators 

control, the moderator should do the following: 

1- Instruct the participants to pay attention. 

2- Remind them of the first rule of running the discussion, 

which is only one speaks at a time. 

3- Repeat the question again and ask the participants to 

answer this question only, then ask someone else, and so 

on. 

II- If the group starts to get bored, uninterested, and 

unwilling to respond, then the moderator should ask 

himself the next questions : 

- Did the participants recognize that the subject of the 

discussion is away from their concerns. 

- Does the discussion run too fast or too slow. 

- Did the moderator emphasize that their comments are 

very important? 

- The moderator should take the next steps: 

'-'" - Take a break, and talk to every participant privately about 

the importance of his participation in the conversation. 
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- Ask the participants, one by one, short questions that 

require short answers. 

- Leave his place and start moving among the participants 

during the discussion. 

III- If the participants give the moderator wrong answers 

or ask him questions to answer. 

Naturally, the moderator should be neutral, helping the 

participants to find answers to their questions and correcting 

their mistakes, but he shouldn't do that during the focus 

group discussion. 

So the moderator should repeat the question asked by 

"-" one of the participants and ask the rest of them to answer it 

till the whole point is clarified or the mistake is corrected. 

The moderator should know that if he started 

answering the questions by himself during the (FGD), the 

participants will stop giving their opinions and the focus group 

discussion will be turned into education class. 

It is worth mentioning that if some of the participants 

insisted that the moderator answer their questions then the 

moderator should assure the whole group that there will be 

enough time to discuss all such issues. Moreover, there is an 

important rule that has to be taken into consideration in this 

connection, that the moderator should talk no more than 10% 

of the discussion time and listen to the participants for 90%. 
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Manuscripting the focus group Discussion 

This is the most difficult problem. Some of the 

procedures of this phase differ from a research center to 

another, and from one study to the other according to the 

time and objective of the research. 

It is worthmentioning that the moderator should write 

down the impressions and general ideas important to 

remember about the conversation that took place during the 

discussion immediately on its conclusion. Then those .,. 

~ impressions shall be added to the notes recorded by the 

notetaker in addition to manuscripting the contents of the 

cassette tape. 

Every word heard on the tape shall be manuscripted so 

that the written copy should be a replica of the tape. No word, 

situation, comment, or example given by the participants, on 

the tape should be neglected, because it may be very 

significant and the researcher who is manuscripting the 

contents of tape may not realize the Significance, this person 

can be the notetaker or the researcher who comes from a 

remote area to attend the discussion. 

The researcher has to write every word heard on the 

tape whether it is, English, or even a sound of an animal. 
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It should be noted that each part of the discussion guide 

should be written in a separate paper. The rule doesn't allow 

more than one point to be written in one paper yet the single 

point can be written in more than one page. 

While manuscripting the contents of the focus group 

discussion tape, the questions of the moderator whether 

general, individual or the probing questions have to be written 

with a red or green colour. As for the answer of the 

participants, should be written with a black or blue colour so 

that it would be easy to differentiate between the questions 

and answers which would in tum make it easier to read the 

'W' written copy and use it in writing the final report. 

Some schools do not manuscript all the dialogue on the 

tape, they prefer only to listen to the tape once or twice and 

take some notes including the important and interesting 

sentences expressing different views. 

But we prefer the complete manuscription of the tape 
because if there are many focus-group discussions, it would 
be difficult to depend upon one person to listen and take 
notes as he might ignore some remarks that would be very 
important and useful for the chief researcher who will write 
the report. Moreover, the complete analysis gives an honest 
image of all that has been said in the discussions and 
minimize the bias in taking notes. 
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Writing The Report Of The Research 

c Writing the report of the research depends upon 

three main sources : 

1- Full manuscription of the contents of the cassette tapes. 

2- Notes taken by the notetaker during the discussion 

including his observation concerning the reactions and the 

body talk ( the gestures) of the participants. 

3- Impressions and notes the moderator recorded by 

himself after the discussion. 

c Report of the research should include the 

following: 

1. Cover page 

It includes the title of the subject name of researcher, date 
of the research and the party to which it will be submitted. 

2- The page of the contents ( Index ) 

3- Methodology chapter 

This chapter comprehends the research objectives and 
methodology. It also includes an explanation for the 
following items : 

a. Objectives 

b. Research population 

c. Research Methodology, collecting data tools 
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d. Research sample ( the size, the distribution and 

characteristics) 

e.Research Procedures 

f. Research difficulties ( if any) 

g. Research time 

h. Research staff 

4- Results of the study: 

The results shall be divided into chapters. Each chapter will 

tackle specific subject or a part. For example, if the subject 

of the research includes pre-testing of three TV ads, then, 

each ad will be tackled in a separate chapter. 

Each chapter will include a number of main points : 

• How far the message was understood. 

• The objections of participants against the message. 

• The general tendency towards the ad. 

• The behavioral intentions after watching the ad. 

• The recommendations of participants concerning the ad's 

modification. 

5- The conclusion: 

It includes an executive summary in one page for the 

'W results of the research. 
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6- Recommendations: 

This part includes the recommendation of the research 

agency as for the theme of the research . for example, its 

recommendations concerning the modification of the ad or the 

cancellation of the idea of one of the ads for being 

unacceptable by the participants. 

7- The Annexes of the research that include: 

• Guide to focus Group Discussion. 

• Storyboards. 

* The following points should be taken into 

consideration while writing the results of the research: 

1- The results of the research should be arranged and 

organized logically in the report. This arrangement is 

usually the same arrangement of the points in the 

discussion guide. For it is unreasonable to speak about 

behavioral intentions befor speaking about how far the ad 

was understood by the partiCipants. 

2- The duty of the researcher is to provide an honest 

image for what was said in the focus discussion. He should 

write down all the Point of views raised, either he agrees or 

disagrees with. 

Also he should put his personal point of view aside of the 

subject, Moreover he should not be affected by the views 

of the researchers. 
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3- The report should include answers for all the questions 

included in the discussion guide without ignoring any. 

4- The researcher should state some of the comments of 

the participants exactly as said by them. Such comments 

may be put between inverted commas, for example "I don't 

like the melody". "I'd be very eager to watch one of the 

ads" 

"No, I do not like this ad, it is very sad and gloomy one". 

5- The results should comprehend the main ideas 

expressed by the majority as well as the minority of the 

partiCipants. The results should also include how far the 

partiCipants were enthusiastic or prejudiced to their views. 

6- The report should declare the extent of differentiation in 

the results according to characteristics of partiCipants ... In 

other words How the men's views been greatly different 

from women's views and how for they were different and in 

what points ? 

7- The fact that the main objective of the focus discussion 

is to get explanations and qualitative information not 

quantitative information should be clear. 
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MARKET TEST PROPOSAL 
FOR CAIP INTRODUCTORY SONG 

Research Objectives 
The objective of this researc11 is to pre-test one General Air Issue 
animatic (Introductory Song) in terms of: 

1. Understanding the message. 
2. Content clarity. 
3. Acceptability of content. 
4. Attitudes towards the spot. 
5. Attitudes towards the song and music. 
6. Expected behavior after viewing the spot. 
7. Suggestions to improve spot. 

Research Population 
The research population is the general pUblic: males and females from all 
socio-economic classes, from all age categories (16 years and over), in 
Greater Cairo. 

Research Methodologv 
A qualitative method will be followed through FGDs with the research 
population. 

Sample Size 
The number of respondents in each session will be 10 respondents. 
Four sessions will be held as follows: 

1. YOlmg men (students and graduates up to the age of35) 
2. Young women (students and graduates up to the age of35) 
3. Men (36 to 60 years old) 
4. Women (36 to 60 years old) 

Time Schedule 
The time frame of this research is 12 working days. 
Both an Arabic and English report will be submitted. 



Pretest Proposal for PSP Radio Spots 
On POP & Injections 

Obiectiws 

The objectives of this research are to pretest 4 radio spots for: 
1. Understanding the message and wording. 
2. Any "red flags" and cultural sensitivity. 
3. Recalling the main points ofthe spot. 
4. Using intentions after listening to the spots. 
5. Attitudes towards the spots (positive & negative). 

Research Population 
The population in this research is the category of urban and rural MWRA 

Research Methodology 
A qualitative method will be followed through focus group discussions. 

Research Sample 
Six focus group discussions will be held according to the following table: 

I. MWRA (urban) 
2. l\tfWRA (rural) 
3. Husbands of MWRA (rural) 
4. l\tfWRA (rural) 
5. MWRA (urban) 
6. l\tfWRA (urban) 

Time Schedule 

Fayoum 
Fayoum 
Fayoum 
Ismailia 
Ismailia 
Ismailia 

10 respondents 
10 respondents 
10 respondents 
10 respondents 
10 respondents 
10 respondents 

Please note that the schedule below is effective upon :receiving two copies of the radio 
spots. 

Training of researchers 
Co-ordination in Ismailia 
Fieldwork in Ismailia 
Co-ordination in Fayoum 
Fieldwork in Fayoum 
Day off 
Transcribing 
Arabic report submitted 
English report submitted 

Total duration: 17 days 

W Research Cost 

I day 
1 day 
1 day 
1 day 
1 day 
1 day 
2 days 
4 days 
5 days 

j 



Proposal for Pre-testing 
lEe Materials on Breast Feeding 

Pretesting Objectives: 
The objective of this research is to pretest the flip chart and brochure on Breast 
Feeding in regard to: 
1- Comprehension and clarity of the content. 
2- Acceptability of the content. 
3- Acceptability of the pictures. 
4- Attitudes towards the content. 
5- Preferred format of materials. 
6- Suggestions of respondents to improve the materials. 

Pretest Population: 
There are five categories of research population: 
1- Physicians 
2- Nurses 
3- Community agents 
4- Social workers 
5- Clients (MWRA) 

Methodology: 
Qualitative methods will be followed using indepth interview techniques (IDI) with 
each category of research population. 

Four counseling sessions will be held and evaluated form the point of view of health 
providers and clients (MWRA). 

Sample: 
The total sample size is 40 respondents. 20 respondents will be interviewed in 
Fayoum (urban and rural areas) and 20 respondents will be interviewed in Beni Suef 
(urban and rural areas). 

Four counseling sessions will be held, one in Fayoum and the other in 
BeniSuef 

Time Frame: 
Pretest schedule will be as follows: 
- Arabic pre-test guide submitted 
- Field work in Fayoum 
- Field work in Beni Suef 
- Transcribing 
- Arabic report submitted 
- English report submitted 

June 5 
June 10 - 12 
June 13 - 15 
June 17 - 19 
June 27 
July 4 



Costs: 
The cost of the research will be _ The breakdown of this cost is as follows: 

A. Labour Cost: 
1- Preparing of methodology, guide design, 

supervision and training (15 hours 
2- Conducting IDI 
3- Conducting four counseling sessions_ 
4- Transcribing_ 
5- Report writing (15 hours 
6- Translation. 

B. Other Cost: 
1- IDI expenses (supplies, tapes, etc_ .. ) 
2- Transportation to Fayoum and Beni Suef 

and internal transportation 
3- Accommodation 
4- Report production 

, 



Research Proposal on 
Infection Control 
Poster and Sign 

Research Objectives 

The objective of this research is to pretest, one sign and one 
poster in regard to: 

1- Understanding the content. 
2- Acceptence of the content. 
3- Attitudes towards the content. 
4- Acting intentions after reading the content. 

Research Population: 
1- General practitioner 

2- Ob/Gy . 
~ Research Methodology 

Qualitative method will be followed using indepth interview (IDI) 
technique. 

Research Sample 
Total smple size is 40 respondants . 20 persons will be 
interviewed in Aswan and 20 respondants will be interviewed in 

Fayoum as follows: 

Aswan: 
4 Public sector physicians from Aswan . 
1 Private sector physician from Aswan . 
3 Nurses from Aswan (public sector) 
4 Public secter physicians from Balana 
1 Private secter physician from Balana 
1 Nurse from Balana 
4 Public secter physicians from Deraw 
1 Private secter physician from Deraw 
1 Nurse from Deraw 

tJl 



V Fayoum: 
Same method will be followed in fayoum . The pretest wil be 

conducted in three towns: Fayoum, Abshewai and Etsa . 

Time Frame: 
Pretest Scheduale will be as follows: 

- Arabic Pretest guide submitted 

- Field work in Aswan 

- Field work in Fayoum 

- Transcribing 

- Arabic report submitted 

- English report submitted 

Research Cost 
The total cost of the research will be 

of this cost is as follows : 

.'W" A - Labor cost 

1- Preparing of methodology, guide 

design, supervision and training 

April 5 

April 8 -10 

April 11 - 13 

April 14 - 16 

April 22 

April 30 

. The breakdown 

M. Elgammal 12 houres -{::. 

2- Conducting II 
3- Report writing M. Elgammal 

4- Translation 

B- Other Cost 
II expenses (Tapes, battaries .. etc.) 

Gefts 

Transporation to Aswan . Balana , Deraw 

Fayoum, Abshewai and Etsa 

Accomodation 

Report production 

• 



MARKET TEST PROPOSAL 
FOR CAIP CNG TESTIMONIALS 

Research Objectives 
The objective of this research is to pre-test two CNG testimonials in 
terms of: 

1. Understanding the message. 
2. Content clarity. 
3. Acceptability of content. 
4. Attitudes towards the spots. 
5. Expected behavior after viewing the spots. 
6. Suggestions to improve spots. 

Research Population 
The research population is: 

I. Taxi Drivers. 
2. Microbus Drivers. 

Research Methodology 
A qualitative method will be followed through focus group discussions 
(FGDs) with taxi drivers and microbus drivers. 

Sample Size 
Four sessions will be held with taxi drivers and microbus drivers. 
The number of respondents in each session will be 10 respondents. 

Time Schedule 
The time frame of this research is 12 working days. 
Both an Arabic and English report will be submitted. 

(,3 



Research Proposal 

On 

Testing Green COM. TV Spot Animatics 

Presented to 
Green COM 

Presented By 

Mohamed Reda Elgammal 

June 2000 



Objectives and Methodology 

Objectives: 

The objectives of this research is to pretest 3 TV spot animatics for; 
1 - Understanding the message and idea. 
2 - Viewer intentions after watching the ads. 
3 - Attitudes towards the ads (positive & negative). 
4 - Attitudes towards the main character of the ad. 
5 - Testing for any "red flags" and cultural sensitivity. 

Research Population: 

* Maried men and women. 
* from 20 years old to 60. 
* All socio - economic classes. 
* From Greater Cairo, Delta, 

and upper Egypt. 

Research Methodology: 

A qualitative method will be followed through focus group discussions(FGD) 

with men and women. 
Respondents will be shown the anima tics twice in a row. then questioned for 
comprehension and massage clarity. The storyboard will then be distributed to 
get feedback on any words that are not understood or clear ,and to cover the rest 
of objectives. 



Sample Distribution 

Six sessions will be held as follows: 

Married women Cairo 
Married men Cairo 
Married women Fayoum 
Married men Fayoum 
Married women Banha 
Married men Banha 

The number of respondents in each session will be 10 persons. All three an­
imatics will be tested in each session. 

Time Schedule 
Please note that the schedule below is effective upon receiving 7 colored story 
boards and one VHS tape. 

Training of researchers. 
Coordination for field work. 
Field work. 
Day off. 
Transcribing. 
Arabic report submitted. 
English report submitted. 

Total duration: 21 days. 

2 days 
3 days 
3 days 
1 day 
3 days 
4 days 
5 days 














































































































































