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SUMMARY

ThIS project tesh_j the effectIveness of dIfferent strategIes for dIs~emmatulg mformatIOn
about emergency contraceptIOn among servIce provIders, such as physIcIans and
pharmacIsts, and audIences ofpotential users, such as adolescents and women offertIle age

To mform physIcIans and pharmacIsts, a) brochures were mailed to 1,518 pnvate
physIcIans and 411 pharmacIsts, b) brochures were dIrectly dIstnbuted m eIght publIc
health centers and SOCIal secunty clImcs, and c) artIcles were publIshed m three
professIOnal courtesy Journals for physIcIans and pharmaCIsts To evaluate these
mterventIOns phone surveys were conducted before and after the mailIng of the brochures
V ISItS by sImulated chents were also conducted m health clImcs and pharmaCIes The phone
surveys showed that the proportIOn of physIcIans who had heard of emergency
contraceptIon mcreased from 38% to 61 %, whereas m the case of pharmacIsts, the mcrease
was from 5% to 26% In both cases, the maJonty of the respondents m the endlme survey
Said they had learned about the method m the last year, and IdentIfied as theIr source of
mformatIOn brochures or other project sources The mystery clIents VISIts also confirmed a
strong mcrease m the proportIOn of both types of provIders who were able to mform and
recommend emergency contraceptIOn

The strategIes tested to mform potential users about emergency contraceptIOn mcluded a)
dIrect dIstnbutIOn of 7,000 brochures to students and placement of 850 posters m the
campus of the NatIOnal Autonomous Umversity of MeXICO (UNAM), and b) a publIc
relatIOns campaign to motivate the publIcatIOn and broadcastmg of news Items on
emergency contraceptIOn m the mass media, especIally media targetmg on women of fertIle
age and youth

Baselme and endlme surveys at the campus of UNAM showed that the proportIOn of
students who had heard about emergency contraceptIOn mcreased from 37% to 50% There
were also statIstically sIgmficant mcreases m the proportIOn who agreed that the method
should be offered to all women m MeXICO as another method of famIly plannmg, and who
IdentIfied pharmacIes as the source where the method (PIlls) could be obtaIned The cost
per student mformed about emergency contraceptIon was estlffiated at US $ 0 11

The publIc relatIons campaign to motIvate the mclusIOn of news Items on emergency
contraceptIOn consIsted m sendmg a folder With brochures and artIcles on emergency
contraceptIOn to a selected lIst of 115 media, WIth telephone follow-ups to dISCUSS the
pOSSIbIlItIes WIth the edItors of the sectIOns, programs or magazmes A content analYSIS of
the medIa m the SIX months before the project started showed that no news Items on
emergency contraceptIOn had been publIshed Dunng the project, eleven were publIshed m
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popular magazmes and magazInes, and a sImIlar number were accepted for pubhcatlon m
the future TelevIsL')n and radlO programs mcludmg mformatlOn about ,"'mergencv
contraceptlOn were aLa produced, reachmg and mfonmng 12773,190 peopk about the
method The cost per person mformed was less than seven per cent the costs that would
have been mcurred by purchasmg the tIme or space at commercIal rates

11
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Testing Strategies to Dlssemh.ate
Knowledge of Emergency ContraceptIOn

I INTRODUCTION

Emergency contraceptIOn (EC) consIsts of methods women can use followmg unprotected
sexual mtercourse to prevent pregnancy CombIned oral contraceptIves and the IUD are
two methods WIdely aVaIlable m MexIco that can be used for emergency contraceptIve
purposes

An unwanted pregnancv may be aVOIded by swallowmg two contraceptIve pIlls WIth 50
mcg ethyml estradIOI/2S0 mcg levonorgestrel In the first 72 hours after the unprotected
sexual relatIOn, followed by two addItIOnal pIlls after 12 hours If low-dose pIlls (30 mcg
ethyml estradIOl/ISO mcg levonorgestrel) are used, four pIlls must be swallowed for each
dose There are no known countenndIcatIOns for these regImes, and they are 98% effectIve
In the preventIOn ofpregnancy SIde effects mclude nausea (m approxImately 50% of the
cases), Irregular uterIne bleedmg and breast tenderness

Copper-medIcated IUDs may also be used as an emergency contraceptIve, msertIng them
WIthIn the first five days follOWIng an unprotected sexual relatIOn The effectIveness of thIS
treatment IS as hIgh as 99% m preventIng unwanted pregnanCIes The same
countenndicatIOns apply as for the regular use of the IUD when used for emergency
contraceptIOn purposes (IPPF, 1994)

II PROBLEM STATEMENT

Although EC methods have been known for about a quarter of a century and are WIdely
aVaIlable, safe and relatively effective EC IS lIttle used In Me'oco because It IS largely
unknown both by servIce prOVIders and potential users ThIS lack of knowledge IS
translated mto low demand for the method and a low number of servIce delIvery pomts
prepared to proVIde the servIce

The reasons for thIS lach.. ofknowledge among prOVIders and clIents are marnfold FIrst,
donor organIzatIOns who are often the mam channels for the diffuSIOn of contraceptIve
mnovatIOns, had largely Ignored EC untIl recently Second, m most countnes, the use of
the pIll and IUDs as EC methods IS not Included m the famIly planmng norms, a fact whIch
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makes uneasv most provIders who learn about the method ThIrd, the fact that EC methods
are used after the u......ryrotected sexual relatIOn leads most people to mcorrectly t~mk that EC
works as an abortlf2~Ient Smce abortIOn IS consIdered a cnme under the law \.,,: almost all
Latm Amencan countnes, servIce provIders are very reluctant to advIse It to theIr clIents
Health authontles thmk that by offermg thIS method they could JeopardIze theIr publIc
famIlv plannmg programs whIle benefitmg a rather small segment of the publIc In thIS
kmd of sItuatIOn, It would be better If non-governmental orgarnzatIOns (NGOs) lead the
efforts to dissemmate knowledge on emergency contraceptIOn method whIle seekmg to
aVOId, as much as possIble, stenle dIscussIOns wIth adversanal groups

III OBJECTIVE

The ObjectIve of thIS demonstratIOn project was to test the effectIveness of dIfferent
commurucatIOn channels to provIde mformatIOn on emergency contraceptIOn to specIfic
audlences physIcIans, UnIVerSIty students, women and young adults of the general publIc

IV STRATEGIES TESTED

In order to aVOId attacks from the usual opponents to famIly planmng, IMIFAP sought to
use hIghly specIfic, non-controverSIal, cost-effectIve channels to dissemmate mformatIOn
on emergency contraceptIOn SpecIficIty IS the degree to whIch only members of a target
group are reached Bemg non-controversIal means the degree to whIch a gIven source IS
IdentIfied as responsIble for the dissemmatIOn and, hence, IS subject to dIrect attacks from
famIly planmng opponents Cost-effectIveness IS the cost per member of the mtended
audIence

The mtended audIences of the EC messages were a) phySICIans, both pnvate and workmg m
publIc mstitutIOns, b) pharmaCIsts, c) students attendmg urnversitIes, and d) the medIa that
can reach women and young adults m the general populatIOn These audIences were
selected as targets because they mcluded the most lIkely proVIders for emergency
contraceptIOn mformatIOn and servIces, as well as the most lIkeIv groups to demand thIS
mformatIOn and servIces It was expected that by mformmg servIce prOVIders and potentIal
users, the project would help create condItIOns that would generate demand for emergency
contraceptIOn, and meet thIS demand through routme contraceptIon servIce delIvery
sources

The followmg strategIes to reach the mtended dudlences were tested

2
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4 1 Strategies to Reach Service Providers

A MaIlmg of brochures :for physIcIans and phannacIst.::;

IMIFAP desIgned and pnnted one brochure for physIcIans and one brochure for
pharmacIsts These brochures are presented as AppendIces 1 and 2 The mam source for
the contents of both brochures was the folder produced by the ConsortIUm for Emergency
ContraceptIOn entItled "Emergency ContraceptIOn PIlls A Resource Packet for Health Care
ProvIders and Program Managers" The brochures were pretested In mdIvidual mtervIeWS
With members of the target publIcs They synthesIze, m a language appropnate for each
audIence, the most relevant facts on emergency contraceptIOn The brochure for phYSICIans
also Included a lIst of SCIentIfic references, whIch phySICIans could request from IMIFAP
free of charge (up to five references)

A total of 1,518 brochures were sent to a lIst of phySICIans compIled from the yellow pages
of the MeXICO CIty telephone dIrectory and from portIOns of the dlrectones of "ASOCIaCIOn
NacIOnal de MedIcos con EJercicio Pnvado A C" (NatIOnal ASSOCiatIon ofPnvate
PhySICIans) and "AsocIacion MeXlcana de MedICOS FamIlIares y MedICOS Generales A C"
(MeXIcan ASSOCIatIOn ofFamIly and General PhysIcIans)

Brochures were also mailed to 411 phannaclsts The hst of pharmaCIsts was also complIed
from the yellow pages of the MeXICO CIty telephone dIrectory

B DIrect dlstnbutIOn of brochures m five pubhc health clilliCS

The brochures were also dtstnbuted dIrectly to servIce prOVIders m SIX SOCIal secunty
(IMSS) chmcs In MeXICO CIty (Numbers 160,31,21,46, 7 and 15), m one IMSS general
hospItal (Number 32) and m one state worker's (ISSSTE) hOSpItal (Zaragoza) In each SIte
250 brochures were dIstrIbuted (AppendIX 5)

C PublIcatIOn of artIcles m profeSSIonal courtesy Journals for phySICIans and pharmaCIsts

The final strategy to mform servIce proVIders about emergency contraceptIOn was to seek to
publIsh artIcles m profeSSIOnal courtesy Journals These artIcles were eIther translated from
artIcles pubhshed m Amencan Journals, wntten by project staff or commISSIOned from
experts m the field In as much as pOSSIble, IMIFAP also tned to publIsh the brochures and
gUIdelmes produced by the project or mcluded m the folder produced by the ConsortIUm on
Emergency ContraceptIOn

3
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42 StrategIes to Reach Students III UmversItIes

The strategy tested to mform adolescents and.l Jung adults about emergency contraceptIOn
consIsted of dlstnbutmg brochures and displaym~ posters m the campus of the NatIOnal
Autonomous Umverslty of MexIco mam campus (attended by more than 141,600 students)
dunng two weeks The brochure and the poster are presented as AppendICes 3 and 4 In
additlOn to provldmg all the mformatIOn reqUIred to use emergency contraceptIOn pIlls, the
brochure has a card that can be tom off and kept for future reference Both the brochure
and the poster promote MEXFAM as a source of clImcal servIces and Its web page (lmked
to the web page posted by Pnnceton Uruverslty) as a source of further mformatIOn

SIX promoters at the campus of the NatIOnal Umversity dIstnbuted a total of7,000
brochures and 850 posters dunng three weeks m November 1997

43 StrategIes to Reach Women and Youth III the General PopulatIOn through the
Mass MedIa

Fmally, In order to dISSemInate mformatIOn about emergency contraceptlOn among the
general populatIOn (especIally young people and women of fertIle age), a press kIt was
made and sent to 115 edItors andJournahsts

The press kIt conSIsts of a folder, whIch mcludes a letter InVItmg the medIa to dISSemInate
mformatIOn on emergency contraceptIOn as well as all the matenals that were produced by
thIs project (brochures for phySICIans, pharmacIsts and students, and poster) Other
matenals m SpanIsh on emergency contraceptIOn were also mcluded III the press kIt, such
as the Outlook Issue on emergency contraceptIOn, two newsletters publIshed by MEXFAM
and GAM, the brochure for rape VIctIms produced by a prevIOUS INOPAL project, a
brochure produced by Kaiser Permanente for CalIforma FInally, to Illustrate the dIfferent
JournalIstIC angles that could be used to present the InfOrmatIOn, copIes of dIfferent artIcles
m the Amencan press (New York Times, TIme Magazzne, Cosmopolztan, etc) were mcluded

The edItors and JournalIsts to whom the press kIt was sent were selected after reVIeWIng the
dIfferent prmted and electrOnIC media and classIfymg them accordmg to the degree In
whIch they publIshed health and sexualIty mfonnatlOn Those who dId do so were sent the
press kIt and contacted by telephone to explam the purpose of the campaign AppendIX 6
presents a lIst of the dIfferent types of medIa outlets contacted for the project
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V EVALUATION

5 1 EvaluatIOn of StrategIes to Reach ServIce ProvIders

To evaluate the strategIes used to reach pharmacIsts, telephone surveys were conducted
before (June-JulY 1997) and after (January 1998) the brochures for pharmaCIsts were
maIled In each survey, 200 pharmaCIsts were mtervlewed AppendIX 7 presents a copy of
the questIOnnaIre employed m the survey In addItIon, 30 sImulated clIent VISIts were made
to pharmaCIes before and after the maIlmg In all cases, the respondents were randomly
selected from the hst that had been complIed to prepare the maIlmg AppendIX 8 presents
the gUIde used by sImulated clIents m theIr VISItS to pharmaCIsts

As m the case ofpharmacIsts, a telephone survey of200 physIcIans was conducted before
and after the maIlmg ofbrochures The questIOnnaIre used IS presented as AppendIx 9 In
each case, the physIcIans were randomly selected from the lIst that had been compIled after
the maIlmg Another example of the effectIveness of the maIlmg of brochures was reflected
by the number of physIcIans who request COpIeS of the addItIOnal bIblIographIc entnes
lIsted m the brochure

The dIrect dlstnbutIOn of brochures at clImcs was evaluated by means of 30 VISItS made to
the four out-patIent chmcs by SImulated patIents who acted the part of women who had had
unprotected sexual relatIOns and wanted to aVOId a pregnancy AppendIx 10 presents the
gUIde used by the SImulated patIents

Fmally, the dIssemmatIOn through profeSSIOnal courtesy Journals was evaluated by the
number ofartIcles publIshed and the cost of the space devoted to present mformatIOn on
emergency contraceptIOn

5.2 EvaluatIOn of the InformatIOn CampaIgn at the Campus of the NatIOnal
UmversIty (UNAM)

To evaluate the Impact of dlstnbutmg brochures and posters at the campus of the NatIonal
Autonomous Umversity of Me"'CICO (UNAM), surveys of students were conducted before
(July/1997) and after (January/1998) the campaign Durmg the pre-mterventIon survey,
398 students were mtervlewed, compared to 400 students m the post-mterventIOn survey
Quotas by sex and school were estabhshed to complete sample SIze Students were
mtervlewed outSIde the dIfferent school bUIldmgs both m the mornmg and afternoon
schedules AppendIX 11 presents a copy of the questIOnnaIre used m the surveys

5
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5 3 EvaluatIOn of the Media PublIc RelatIOns Campaign

To evaluate t1}e effects of the pJbhc relatIOns campaign wIth medIa orf:,...mzatIOns, It had
been proposed to develop a content analysIs of the selected pnnted medIa before and after
the publIc relatIOns campaign WIth the medIa Overall 11 artIcles were pubhshed m
magazmes dIrected towards the publIc over a penod 4 months However, durmg the pre
publIc relatIOns campaIgn penod only one news Item m a magazme (, Que Interesante I) was
found so for all practIcal purposes, thIs strategy was evaluated accordmg to the number of
news Items derIved from the publIc relatIOns campaign and the space devoted to them In
addttIOn, by comparmg the commerCial costs of the space devoted to emergency
contraceptIOn news WIth the amount spent on the campaign we obtained a measure of Its
cost-effectIveness

VI RESULTS

6.1 Results of DissemmatlOn among ServIce PrOViders

A total of 1,518 brochures for phySICIans and 411 brochures for pharmaCIsts were mailed
In each case, the mailIng was evaluated by means of 200 telephone mtervIeWS before and
after the maIlmg Table 1 shows that there were only slIght vanatIOns m the charactenstics
ofphySICIans and pharmaCIsts mtervlewed before and after the maIlmgs In the case of
phySICIans, about two thIrds were male, about one-half were general practItIOners WIth a
mean of about 42 years of age The pharmaCIsts were also predOmInantly male, WIth a
mean age of 32 years ofage

Table 2 shows that there were strong mcreases m the proportIOn of provIders who knew of
emergency contraceptIOn between the baselme and the endlme surveys In the case of
pharmaCIsts, the mcrease was from five percent to nearly 26%, whereas m the case of
phySICIans, the mcrease was from 38% to 61% In both cases, the maJonty had heard about
emergency contraceptIOn dunng the last year As can be seen, the proportIOn of
pharmaCIsts who mentIOned brochures as the source of theIr mformatIOn Increased from 0%
to 184%, whereas m the case of physIcIans, the mcrease was from 3% to 26 9% Other
project sources, such as artIcles 10 courtesy Journals, had httle mcreases In both cases In
the case of phySICIans, there were sIgmficant mcreases m the proportIOn that mentIOned
congresses and expoSltlons (from 9% to 169%) and communIcatIOn With peers (from 4% to
104%) Fmally, the proportIOn ofphyslcrans and pharmaCIsts who Said they had
recommended emergency contraceptIOn to a patIent Increased from less than one percent to
five percent In the case ofpharmaclsts and from about 10% to 13% In the case of
physlclans Of the physIcians who Said they had recommended emergency contraceptIOn

6
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the proportIOn who mentIOned the correct dose mcreased from 65% to 77% Fmally, m the
case ot phySICIans tt,e proportIOn who saId they would recommend emergency
contraceptIOn to paL"'nts mcreased from 86% to 92%

A cost-effectIveness analySIS estllnated the costs of the maIlmg to pharmaCIsts at US $1907,
so the estlmated cost per pharmaCIst mcluded m the lIst was of US $464 ConsIdenng the
mcrease m the proportIOn who had heard of emergency contraceptIOn (from 5% to 26% or
86 pharmaCIsts), the cost per pharmaCIst mformed was of US $ 22 In the case of
phvsIcIans, the cost of the maIlmg was estImated at US $ 3,764, or $ 2 48 per maIled
brochure ConsIdenng the mcrease III the proportIOn who had heard of the method (from
38% to 61 % of the 1518 phvsIcIans, or 349 mformed phySICIans,) the cost per Illformed
phySICIan was of US $1078 These costs mclude the project s staff tIme, matenals, marl,
and all costs Partly, these costs are a functIOn on the number ofnames and addresses III the
lIst that were obtamed or prepared and on the dIfficulty to find these names Had the lIsts
been readIly avaIlable, the costs would have been much lower

An mcrease m knowledge regardmg emergencv contraceptIOn was also observed m the
evaluatIOn WIth SImulated patIents and chents, as mdIcated m tables 3 and 4 In these case, a
total of2 000 brochures were dIstnbuted at a cost ofUS $ 650, mcludmg the cost of the
brochures and the cost of the promoters who dIstnbuted them The cost per brochure
dIstnbuted was US $ 0 32 There were no basehne/endlme surveys to estImate the number
of phySICIans who had become aware of emergency contraceptIOn from the brochures but If
we estimate that 23% dId so m the maIlmg to phySICIans, the Imphed cost per phySICIan
mformed would have been of $US I 41 a very low cost when compared to the observed
costs m the marlmgs

Fmallv, the publIc relatIOns campaIgn conducted to have profeSSIonal courtesy Journals
publIsh artIcles on emergencv contraceptIOn was evaluated by means of the number of
artIcles motIvated by the campargn Table 5 shows that a total of three artIcles were
published, two mJournals for pharmaCIsts and one III Journal for phVSICIanS WIth
mternatIOnal CIrculatIOn FIve addItIOnal artIcles have been accepted for publicatIOn III the
near future The artIcles for pharmaCIsts mcluded the publicatIOn of an adaptatIOn of the
brochure developed by the project The artIcle for phySICIans mcluded the translatIOn of an
artIcle bv James Trussel m InternatIOnal Famdy Plannmg PerspectIves and one of the five
artIcles accepted for publicatIOn was \VfItten by Rafaella Schtavon, a well known MeXIcan
e'Cpert who collaborated closely WIth project actIVItIes

7
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62 Results of DlssemmatlOn AII'Ong Students at UNAM

As mentIOned earher, a total of 7,000 brochures and 850 posters were dIstnbuted at the
mam campus of the NatIOnal Autonomous Umversity durmg a three-week penod m
November 1997 To assess the Impact of these actIvItIes, 398 mterviews were conducted
before and 400 mterviews after thIS campmgn Table 6 shows that there were no
dIfferences m the charactenstics of the students mterviewed before and after the campmgn,
except for the schools m whIch they studIed One half of the mterviewees were male, the
mean age was 21 years, about one fourth SaId they had had sexual relatIons and a sImIlar
number saId they had used a contraceptIve method (mostly the condom, the pIll and vagmal
SUppositones)

Table 7 shows that the proportIon of students who had heard of emergency contraceptIOn
mcreased from 37% to 50% between the baselme and the endlme surveys Over one half ot
those who smd m the endlme survey they had heard of It, SaId they had done so durmg the
last SIX months, compared to about one fourth ofthe students III the baselme survey The
only sources of mformatIOn who were more frequently mentIOned m the endlme survey
than m the baselme survey were project sources brochures (from 23 to 5%), posters (from
1 8 to 195%) and "other" (from 3 8 to 125%), pnmarily school and uruverslty LIkeWIse,
the only source for emergency contraceptIOn products more frequently mentIOned m the
endlme survey was "other," whIch mcluded pharmaCIes, and was mentIOned by 32 45% m
the endlme survey, compared to 5 04% m the baselme survey

Table 8 shows that both III the baselme survey and the endlme survey, the vast maJonty of
students who had heard about emergency contraceptIOn IdentIfied the first three days after
the unprotected sexual relatIOnshIp as the moment when It can be used Nevertheless, about
one thIrd of the students belteved Ee could work If menses was delayed, and about one
thIrd more thought that emergency contraceptIOn pIlls were dIfferent from the regular
contraceptIve pIlls Only about 1 5% ofthe students SaId they had used emergency
contraceptIOn p111s, and less than one percent SaId they had ever had unprotected sexual
relatIOnshIps and worned about the consequences after the relatIOn, whIch would seem to
mdicate a low potentIal demand for the method among thIs populatIOn Nevertheless, over
one half of the students thought they would use the method at one pomt smd they would
recommend the method, and belIeved theIr partners would accept It In all cases, the
percent approvmg of emergency contraceptIOn Increased after the campaIgn

Table 9 shows the cost effectIveness of the mformatlOn campaIgn conducted at the natlOnal
umversity Considenng that there are 141,600 students m the mam campus at UNAM we
estImate that 19,000 students learned of emergenc) contraceptlOn from the campaIgn

8
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GIven that the total cost of brochures and posters was ofUS $ 2,070 64 (mcludmg 50%
time of the coordmator tIme for 1 month, U~ $1,093 for pnntmg, US $217 64 tor
dIstnbLtJOn), the cost per student mformed \ as approXImately US $ 0 11

It should be pomted out that as part of a separate project funded by the PopulatIOn CouncIl
140 staff members of the medIcal servIces at UNAM, of a hotlme servIce and of faulty
members were tramed m emergency contraceptIOn Accordmg to reports, m the months
followmg the campaign among students the medIcal servIces receIved an mcreased number
of students requestmg emergency contraceptIOn servIces

6 3 Results of PublIc RelatIOns CampaIgn WIth the MedIa

The last strategy tested to mform the general publIc about emergency contraceptIOn was the
ImplementatIOn of a small publIc relatIOns campaign to motIvate the publIcatIOn or
dIffuSIOn of mformatIOn on emergency contraceptIOn m the medIa To achIeve thIs, 115
folders With InfOrmatIOn were dIstnbuted to a pre-selected lIst of edItors and program
conductors, and follow-up telephone calls were made at regular mtervals

Table 10 shows that a total of SIX radIO programs, one TV mterviewand one scene In a soap
opera resulted from the publIc relatIOns campaign The estImated audIence of these
programs IS 11,800,000 persons As part of the project, a total US $880 was spent m the
medIa campaign (Table 11) The cost per mformed person through radIO and TV was of
US $00000745 GIven that If we had obtamed the same coverage With commerCial rates, It
would have cost US $44,802 82, the publIc relatIOns campaIgn achIeved savIngs of98 03%
over commerCial costs

In the case of pnnted media Table 12 shows that 11 artIcles have been publIshed reachmg
an estImated 953,190 people The cost of thIs component was US $2,585, for an estImated
cost per person mformed ofUS $0002, whIch IS 93 66% lower than the cost that would
have been paId WIth commerCial advertIsmg rates

In addItIon, 10 magazInes had confirmed that they would publIsh news Items and artIcles on
emergency contraceptIOn The CIrculatIOn and eqmvalent commerCial rates are also
presented on Table 12 If all of these artIcles are publIshed, the total number of people
Informed WIll have been 423,115 at a cost ofUS $0 006 per person mformed

AppendIX 12 presents a copy of the dIfferent artIcles that had been pubhshed at the tIme thIS
report was wntten

9
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VII OTHER EMERGENCY CONTRACEPTION DISSEMINATION
ACTIVITIES CONDUCTED AS PART OF THE PR0JECT

In addltlOn to the dissemmatlOn actIvIties conducted m the conte'Xt of the operatlOns
research project, the followmg actIvItIes have been conducted to mcrease knowledge about
emergency contraceptlOn among servIce provIders and potential users

• Seven hundred brochures for pharmaCIsts were dlstnbuted at Expo FarmacIa 97, an
expositlOn of pharmaceutIcal producers for pharmaCIsts that took place m MeXICO CIty
In October 1997

• MEXFAM, the IPPF affilIate, IS dIstnbutmg 10,000 copIes of the brochure for
adolescents and young adults The Centros de Integracion Juveml, an NGO devoted to
substance abuse preventlOn and rehabIlItatIOn for the youth, IS dlstnbutmg 5,000 copIes
of the brochure Another 3,280 copIes of the brochure for adolescents were gIven to a
large vanety of other NGOs, as well as 775 brochures for physIcIans, 305 brochures for
pharmaCIsts and 235 posters (AppendIx 3)

• The brochure that was sent to the physIcIans mcluded bIblIographIc mformatlOn for
artIcles that were aVailable upon request Twenty-five of the physIcIans requested
artIcles

• CopIes of the brochures and posters for unIverSIty students were dlstnbuted at the
NatlOnal Polytechmc InstItute at the ENEP Acatlan and at the Ixtapalapa and
Xochimilco campuses of the MetropolItan Autonomous Umverslty (2,000 brochures
and 50 posters m each case) Thev were also dlstnbuted at the Iberoamencan
Umverslty (145 brochures) dunng the SOCIal ServIces Fair In additlOn, 1,800 copIes
were dIstnbuted at the IntematlOnal Women FaIr held m MeXICO CIty'S Zocalo, or mam
square

• An mtematlOnal verSIOn of the brochures and posters were deSIgned Ten thousand
copIes of the brochures for pharmaCIsts phvslclans and youth were pnnted, as well as
5,000 posters These were dlstnbuteo m the LatIn Amencan Workshop on Emergency
ContraceptIOn held In QUItO, Ecuador, ApnI27-29, 1998 It IS expected that workshop
partICIpants WIll dIstnbute m theIr countnes the large number of copIes they were gIven
Countnes represented at the workshop mcluded Argentma, BoliVIa, BrazIl Clule Costa
RIca Guatemala, Honduras, MeXICO, Nicaragua Peru, Uruguay and Venezuela

• Press h..Its were sent to eIght umVerSItIeS so that they would publIsh the mformation m
theIr own student newspapers (AppendIX 4 )
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• The pUl}lC responded to the campaIgn wnhm vanous means of l."'lmmUmcatiOn FIve
hundred and nInety people requested further mfoi1IlatiOn by phone (appendIx 15) and 25
others requested that mformatiOn be sent to them by mati

VIII CONCLUSIONS AND RECOMMENDATIONS

The purpose of thIs project was to test strategIes to dissemmate mformatiOn on emergencv
contraceptiOn to servIce provIders -mamly phvsIcians and pharmacists- and the general
publIc The mam concern at the begmnmg of the project was that there would be strong
OpposItiOn to emergency contraceptiOn and thus that specIfic, non-controversIal channels
and sources had to be used The strategIes tested mcluded maIlmg ofbrochures to
physIcIans and pharmacIsts, dIrect dIstnbutiOn of brochures m publIc health clInICS, dIrect
dIstnbutIon of brochures and posters m the mam campus of the largest publIc UnIVersIty m
MeXICo and the dIrect dIstnbutiOn of mformatiOn to edItors and program conductors to
motIvate the publIcatiOn ofnews Items and mtervlews about emergencv contraceptIOn m
the medIa (It should be mentiOned that IMIFAP decIded to conduct thIs campaIgn mstead of
a planned press conference because dIfferent advIsors thought It too controversIal to hold
the press conference)

There was not one smgle case m whIch IMIFAP was attacked for dlssemmatmg
mformatiOn on emergency contraceptiOn In fact, most of the servIce proVIders, UnIVersIty
students and medIa edItors expressed theIr mterest on the tOPIC and thought they would use
the mformatiOn m theIr profeSSIonal actIvItIes, be It provldmg care to patIents or
dIssemmatmg mformatiOn through the medIa or m theIr personal lIves, as potentIal users of
the method

Consldenng all the dIfferent project actIVItIes thIS project seems to have mformed as man)
as many as 5,638 phySICIans, 1 561 pharmacIsts, 26,070 students and 12,755,662 members
of the general publIc, about emergency contraceptiOn Consldenng that the total cost of the
project was US $45 000, the total cost per person mformed was US $0 0035 (Table 13),
whIch IS a very low figure compared to the amount needed If these servIces had been
purchased at commerCIal rates When thIS cntenon IS used, the project seems to have
achIeved savmgs of about 60 90% of commercIal costs

Fmallv, It should be underlmed that these estImates do not mclude the Impact of other
dIssemmatIOn actIVItIes conducted as part of thIS project, such as the dIstnbutIOn of
brochures and posters through NGOs both m MeXICO and mother Latm Amencan
countnes
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TABLE 1

Chara_"enstlcs of ServIce ProvIders
IntervIewed by Survey and Type of ProvIder

-- :&. t... l....Jl \
~

Male 607% 687% 641 % 585%

Female 393% 313 % 359% 415%

Mean Age 323 % 317% 429% 415 %

Standard DeviatIon 121% 130% 116 % 95%

Type ofRespondent

Owner 124% 75 % -

Employee/Responslble 875% 925 % -
Specialty

General PhySICian - 552% 575%

FamIly Medlcme - 104% 125%

Other - 344% 300%
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% Who Have Heard of Emergency 50 259 383 612
ContraceptIOn
% Who Have Heard of Emergency 30 249 234 567
Contraception Durmg Last Year
Where?
Textbooks 35 30
ProfessIOnal courtesy Journals 05 50 100 85
Other professIonal Journals 55 70
Congresses/exposItIons 1 0 05 90 169
CommUnICatIOn wIth peers 10 25 40 104
PharmaceutIcal company promoters 00 05 35 25
FrIends, relatIves 00 00 1 0 05
Brochures 00 184 30 269
Popular magazmes, newspaper 05 00 20 20
RadIO/TV 00 05 45 25
Internet 00 00 05 00
Other 1 0 20
Have Recommended Emergency
ContraceptIOn 05 55 99 129
Mean number of persons 30 45 79 45
In what Dose?
2+2 50 60
4+4 1 5 40
IUD first seven days 00 00
Other 45 25
Would recommend to a Patient 865 920

TABLE 2

Percent Service Providers wh" Know About
Emergency ContraceptIOn by Survey and Type or Service Provider

201201 201
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TABLE 3

SImulated IntervIew to PhySICI....lS
SImulated PatIent

Do you know ofa way to aVOid
,

~-~ #
~ ~ ""'-'

pregnancy after haVing unprotected
~ - ~

~ l.t:k ....

relatIOns? ~
~ -

"'J
Yes 8 14
No 22 16

INumber of Cases pO 301

•
~41~lw~

Do you know who could adVIse me?
SpecIahsts 10 7
Chmcs 5 1
No 2 2
Other 5 4
Is there a contrac~ptlve that can be
taken after havmg sexual relatlOns?
Yes 3 4
No 11 6
I don't know 2 2
Other 6 4
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What dosago do I have to take, and how I., - !
often? ~ -
2+2 2 6
4+4 2
I don't know 2
Other 6 6
What reactIons could I have?
Nausea 1 7
VomItmg 2 3
Headache 3 3
Dizzmess 1 5
None 2 3
Other 3
What should I do If! have one ofthese

,

"
reactlOns? ~

~

See a doctor 5 5
Wait 3 2
Other 3
Is It an abortIfacIent?
No 8 16
How effectIve is It? - ~ >-
80% or more 3 5
80% or less 4 4
Other 1 1
Does another such drug or medicme
eXists? What other optIon IS there? . ~

~

No 6 3
Other 2 5
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TABLE 4

Simulated Interview to Pharmacists
Simulated Shopper

Yes 10 13
No 20 17

INumber of Cases 130 30 1k

<'

CIS:

Do you know who could advIse ..-me?
,.

..- z.,.:t "'"

SpecialIsts 8 7
Chmcs 4 2
No 7 5
Other 2
Is there a contraceptIve that can be
taken afterhavmg sexual
relatIons?
Yes 11 1
No 10 9

I don't know 14 2
Other 1

It'Pfi.aqn.!\c~ :say -¥ES~~~

What IS It called?
Ovral 2
Eugynon 1
NordlOl 1 3
Neogynon 1
Mlcrogynon 1 6

Nordet 1 1
Other 5 8

17
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What dosage do I have to take, and
~

how often? c j

2+2 4
4+4 3
I don't know 2 1
Other 5 7
What reactIOns could I have?
Nausea 1 2
VomItmg 2 3
Headache 1
DIzzmess 2 2
None 2 4
Other 1 5
What should I do If! have one of ~

~ r'"
these reactIOns? -

~

~

See a doctor 1 2
Wait 1 6
Other 2 3
Is It an abortIfaCIent? "

~

No 2 9
Yes 3
I don tknow 4 1
How effectIve IS It? ,

80% or more 3 10
80% or less 1 1
Other 1 3
Does another such drug or
medicme eXIsts? What other

#

- - ~~

optIon IS there? - -

No 3 3
Other 3 10
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TABLES

ArtIcles Published In Spt:,.,Ialty Journals,
CommItments for PublishIng and Costs of Space Devoted

Articles Published

Farmacza Actual August, 1997 US $5,07352 10,000

Galenos InternaclOnal January, 1998 US $6,768 00 15,000

El Bot!cano February, 1998 US $1,227 OS 10,000

Commitments for PublishIng Articles

Galenos MexIco May, 1998 US $6,768 00 15,000

Farmacza Actual 1998 US $5,07352 10,000

Mundo MedIco 1998 US $7,058 82 15,000

Gmecologza y Obstetricia 1998 US $245647 4,000

Gmeco 1998 US $3,384 00 10,000
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398

Percent DistrIbutIOn of Students Interv._wed
Accordmg to Selected Characteristics by Survey

Number of Cases

>- - - 1
~--::1" "'""
~ "'"

...~Varlable
~ ~

"-

Sex
Male 492 500
Female 508 500

School
Architecture 123 125
Odonthology 123 125
Economy 126
Philosophy 126 125
Psychology 126 125
Vetermary 126 125
Engmeenng 126
Law 126
SCIences 125
Pohtlcal SCiences 125
ChemIstry 125

Age
Mean 209 21 5
Standard DevIatIOn 2 17 321
Have Had Sexual RelatIOns 234 295

Have Had a Pregnancy 33 35

Have Used a Contraceptive Method 253 297

TABLE 6
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Percent DistrIbutIOn of Students
Accordmg to Knowledge and PerceptIOns by Survey
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TABLE 7

- < ~

So r
~--
~~ ~

-~~~ ...:::.! .....

When Did They Hear About It
Less than SIX months
6-11 months
1-5 years
More than five years
Do not remember
Have not heard about It

Place where they learned About Emergency
ContraceptIOn
Chmc or health center
FrIends, Relatives
News, magazmes
RadIO
TV
Course
Brochure
Posters
School and Umverslty

Place where Emergency ContraceptIOn Can Be Found
Hospital of chmc
Social worker
PrIvate clImc
PhysIcian
Supennarket
Phannacy
Cannot be found
Does not know

Number of Cases

• p <= 05 Clu square

2l

372 500*

95 268*
108 80
85 107
43 37
40 07
628 500

58 1 7*
156 77
68 25
42 07
63 42
60 27
23 50
1 8 195
38 125

261 167*
40 1 0
138 20
113 52
53 3 5
53 337
1 7 1 0
40 32

398 400



Percent Dlstnbutlon of Students Accordmg to
Knowledge and Perceptions of Emergency ContraceptIon by Survey

78 165*
156 165
73 11 7*
07
1 5 20
40 20
02 12

27 I 325

50 75
158 197
98 160
65 67

1 3 I 5
I 3 I 5

1 0 05

535 655
548 830

445 555
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TABLE 8

When IS Emergency ContraceptIOn Used?
Immediately after the sexual relatIOn
Pills durmg first 24 hours
PIlls m first 72 hours, repeat after 12 hours
WIthm the first week
Before menstruatIOn
Does not know
Other
Percent who belIeve It would not Work with Delay m Menses

Type of Drug Used
Same as m contraceptIve pIll
Same, but stronger
Completely dIfferent
Does not know

Percent who Have Used EmergenC) ContraceptIOn
Ever
Durmg last year

Percent who Have Had Unprotected Sexual RelatIOns and Worried
After Them
Percent who BelIeve they win Use the Method m the Future**

Percent who would recommend the Method**

Percent who belIeve their Partner Would Accept the Method**

Number of Cases

TABLE 13 P < = 05, ChI square
** Stated after recelvmg an explanatIOn of what the method was
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TABLE 9

Cost Effectiveness of Inf3rmatlOn for Students
~~< ~ ..~tem-;'~"'l;""" Y*~~¥'~&on;~.j""''''',l,.w,_ ~';>~ ~ ~::.'.ftt-f/+~,-· ~

Prmtmg
Brochures US $011
Posters US $0 38

Total prmtmg US $1,093
Coordmator's Time US $760
DistrIbutIOn US $217 64

Total US $2,070 64

Total Students Informed 12,000

I
INDIVIDUAL COST I US $017

TABLE 10

RadIO and TV Programs
~dIum~~~tatioif'-YfI~,;--~:Program~;;Date"'t:rlnie:~J~mat~j~t:g:~\i!!l~nce;--

RadIo RadIo MIl Enfoque 26-09w 97 US $10,588 23 950,000
800-8 15

RadIo RadIO Septlmo Sentldo 13-10-97 US $9,411 76 640,00
Formula 21 00-2200

RadIO Grupo AClr Hablando Claro 27-10-97 US $8,82352 470 000
11 00-1200

TV Canal 13 HolaMexlco 25-11-97 US $4,70588 3,400,000
1000-10 15

RadIO ABC RadIO Contra Vlento y 21-11-97 US $1,764 70 430,000
760 AM Marea 1200-13 00

TV Canal 13 "MIrada de 17-1-98 US $7,15576 5,170,000
MUJer" 21 30-2230

RadIO Grupo RadIO Hablando con 25-2-98 US $2,352 94 370,000
Centro German Figaredo 16 10-1630

RadIO Grupo RadIO Hablando can 12-3-98 US $2 352 94 370,000
Centro German Figaredo 1600-1630

Total US $44,802 82 11,800,000
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TABLE 11

Table of Cost Per Pre...s Kit

r- -"Of?-"," '" It - :1'0-; ~ ,,;, ,1":;:1" e .~

- :'&-':l'!i 'ir ~_ em ~.;;. ',-_>2."1" "" "",'.~ _"Q,~ -- -.i>-

Prmtmg of Press KIt
Brochure Pharmacists US $015
Brochure PhysICianS US $0 28
Brochure Students US $0 11
Poster US $038
CopIes US $ 141
Sheets US $009
Folder US $0 40

IndIvIdual Cost ofPrmtmg US $2 85

Total Press KIts (66) US $188 1

Follow-up TIme US $2,682

Coordmator's TIme US $760

Total Press KIt (66) US $3,6301

INDIVIDlfAL~COST "0: ~.>;_ --~Fm~'55-roO ~;;;/'i,"".
.:: ~M ~ .....~ ~ ~ ~'""'if'
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TABLE 12

Articles Published m Prmted Media,
Commitments for Pubhshmg and Costs of Space Devoted

~AZ!NE DA~ ~

"""*~-, ~

~ - "'" ~ .-

Articles PublIShed
PerlOdlco Novedades 1997 US $2,280 44,000
PerlOdlco El NaclOnal December 1997 US $964 70 60,000
PerlOdlco El Fmanclero January 19, 1998 US $28588 135,000
PerlOdlco Reforma AprIl 11, 1998 US $3,058 82 115,000
Contemdo February, 1998 US $3,764 70 124 190
Famllza Saludable February, 1998 US $1,588 23 40,000
Muy Interesante February, 1998 US $2,941 17 185,000
Padres e HlJoS March, 1998 US $18,823 52 115,000
Elle March, 1998 US $8,000 50,000
Eres Novza March, 1998 US $1,882 35 85000
PerlOdlco Corre la voz March 19-25 1998

Total US $40,836 37 953,190

Commitments for Publishmg
ArtIcles
ConozcaMas US $2,352 94 90000
ExpansIOn US $3,411 76 25,190
Kena US $3,52941 76925
Rlzoma US $1,764 70 6,000
VICeversa US $4,517 64 9,000
Tu US $6,117 64 150000
Complot IntemacIOnal US $2,941 17 15,000
Este PalS US $2,588 23 7000
Novedades US $2,235 29 44,000
Lmda

Total US $29,458 82 423,115
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TABLE 13

Total Cost per Person Informed

People Informed
PhysICianS 5,543
Phannaclsts 1,531
Students 26,070
General PublIc 12,753,190

Total number of people mformed 12,786,334
Total cost of project US $45,000
CommercIal prIces US $115,098

Cost Per Person Informed -~~~.~ ~~~ US::$O\1035,"'i" "'~ c
~ ,,~ '* ............ ""
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