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EXECUTIVE SUMMARY

Alfonso Contreras, BASICS IEC technIcal officer, VIsIted BohVIa from February 7 through
February 21, 1998, to proVIde technIcal assIstance to BASICS/BohvIa m the desIgn of a
promotIOnal strategy for the relaunch of the El Zambo Angohta radIo senes

The purposes of thIS mISSIOn were to-

(1) assess radIo statIOns' mterest and hmltatIOns for broadcastmg El Zambo Angohta (EZA)
wIthout chargmg for air tIme

(2) bul1d partnershIps wIth local mstItutlOns for the promotlOn of the radIO drama

(3) Identify potential candIdates to work as BASICS consultants for the final plannmg and
ImplementatIOn of the promotlOnal strategy

After dlscussmg the Idea ofre-Iaunchmg EZA WIth a sample of four managers of radIo statIOns
currently broadcastmg EZA and ERBOL coordmator Ronald Grebe, It seems reasonable to
expect that more radIO statlOns w111 broadcast EZA for the relaunch A slgmficant number of
statlOns have not been mVlted yet to broadcast EZA Plans are bemg made to arrange personal
VISItS to all the radIO statIOns m the three dlstncts

RadlO statlOn managers m Bohvla dId not have a common cntena m terms of whether or not to
charge BASICS for amng EZA, for most local and regIOnal statIOns, money was more an
mcentIve than a reqmrement NatIOnal statIOns and the ERBOL radlO network would be more
hkely to broadcast EZA If some revenues could be denved from pnvate sponsors It IS
recommended that BASICS and UNICEF Jom efforts WIth marketmg staff from the radIO statIOns
to present EZA to potential prIvate and pubhc sponsors

In addItIOn to havmg better coverage by mcludmg more radIO statIOns, It seems hkely that statIon
managers w111 be open to offenng better au time If some formative research IS conducted by
BASICS on hstenershlp preferences

PromotIOnal matenals w111 be dlstnbuted after bemg pre-tested ImtIally, the most preferred
optIOns mcluded wall calendars, rehglous cards, and cookmg reCIpes These matenals were seen
as more hkelY to be kept than regular flyers, had a more reasonable cost compared to tee-shIrts or
baseball caps, faclhtated makmg changes for accommodatmg new statIOns or broadcastmg
schedules, and reqmred less dlstnbutlOn control than soccer balls, pens, etc

Several promotIOnal actIVIties wIll be carned out through dIfferent channels-health workers and
local Cathohc groups wIll collaborate m the promotIOn ofEZA Health workers w111 adVIse
mothers to hsten to the radIO drama and handle promotIOnal matenals at health facIlIties and
durmg outreach VISItS Local pnests WIll adVIse church members attendmg Mass to hsten to the
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drama and wIll handle promotIOnal matenals through health promoters and lIteracy groups The
Jumor soccer team of the Tahmchl Academy wIll get media and publIc attentIOn by playIng
agaInst local soccer teams In the three dIstncts RadIo statIOns Will au promotIOnal spots
produced by BASICS In Spamsh, Aymara, and Quechua

A timetable and a task hst was developed for re-broadcastIng EZA from May 4 through July 10,
1998
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PURPOSE OF VISIT

Alfonso Contreras, BASICS IEC technIcal officer, VIsIted BohVIa from February 7 through
February 21, 1998, to provIde technIcal assIstance to BASICS/BohvIa m the desIgn of a
promotIOnal strategy for the relaunch of the £1 Zambo Angohta radIO senes

Purpose o/vzszt

• Assess radIo statIOns' mterest and hmitatIOns for broadcastmg the radIO drama Without
chargmg for aIr time

• Budd partnershIps wIth NGOs, pnvate and pubhc agencIes, local organIzatIOns, and
pnvate mdividuais for the promotIOn of the radIo drama

• Identify mdividual candIdates to be contracted by BASICS to coordmate the
ImplementatIOn of the promotIOnal strategy at the local level m the three dIstncts

BACKGROUND

The enter-educate radIO drama £1 Zambo Angohta (EZA) IS a BASICSIIEC product deSIgned to
remforce IMCI health practIces at the household and commumty levels Three health dIstncts
-AltIplano Valle Sur, ChIqUltanIa Centro, and Valles Crucefios-were selected from 11 CCH
dIStrIctS as target dIstncts for EZA

The radIo drama was launched on July 16, 1997, and broadcast on a weekly bases through 12
statIOns of the ERBOL radIo network AIr time was sponsored by UNICEF, and an agreement
was reached between BASICS and UNICEF m whIch three statIOns would broadcast m the three
BASICS dIstncts, whIle the other nme were targeted UNICEF pnonty areas of mterventIOn
Prehmmary momtormg data for EZA m September 1997-after the broadcastmg ofepIsode 10­
showed that the hstenership rate was low

Senous concerns eXIsted about bUyIng addItional aIr tIme The cost ofbuymg addItional au time
m the pnme tIme schedule was consIdered unsustaInable for USIng EZA as a model of
mterventIOn By November 1997, BASICS staff m BolIVia had made arrangements wIth five
other radIO statIons to start broadcastmg EZA for free ThIS was encouragmg smce radIO statIOns
m Bohvia tradItIonally charged pubhc health agencIes, though at preferential rates It should be
noted that another radIO drama produced by MotherCare had been broadcastmg durmg the same
penod, usmg a standard pay-per-alr-ttme type of agreement

In tills context, BASICS deCIded to re-Iaunch EZA With a sustamable promotIOn and delIvery
strategy To thIS end, Contreras VISIted BolIVia to prOVIde technIcal aSSIstance to
BASICS/BolIvIa for the re-launch of EZA WIth two speCIfic objectIves
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1 BuIld partnershIps wIth radIo statIOns by IdentIfymg sustamable mcentIves for the
statIOns to rebroadcast EZA

2 IdentIfy eXIstmg local resources lIkely to become mvolved m the promotIOn ofEZA at
the commumty level m the three dIstncts

ACTIVITIES AND FINDINGS

Contreras and LIlIan Brun traveled to San IgnacIO de Velasco and San MIguel on February 11-
13 Then, Ana Marla AguIlar Jomed Contreras m Santa Cruz from February 14-15 to VISIt the
TahUlchi Academy Gndvia Kuncar and Contreras VISIted Santa Cruz and Samalpata on February
14-16 And finally, Alberto de la Galvez and Contreras VISIted Patacamaya and Lunbay on
February 18, 1998

A sample of four statIOn managers from ERBOL and a group of seven members from the newly
elected D,recf,va (board ofdIrectors) from ASBORA were contacted durmg tills VISIt EZA, as a
medIa product, seemed attractIve to radIO statIOn managers RelIgIOUS statIons lIked EZA's
educatIOnal SIde and ItS ultImate goal of savmg chIldren's lIves Local small statIOns hIghlIghted
the appeal of mcreasmg theIr lIstenershIp share by broadcastmg EZA Most of them
acknowledged the qualIty ofEZA as a medIa product, however, they were conSIstent m
recommendmg that the senes be broadcast on a daIly baSIS UltImately, accordmg to expenenced
sources from UNICEF and ERBOL, natIOnal statIOns WIll be more lIkely to broadcast EZA If
health-related sponsors advertIse m EZA segments

In the case of the Juan XXIII radIO statIOn located m San IgnacIO de Velasco, Mmlster ElIaS
Cortezon requested aSSIstance from the BASICS staff to wnte a proposal for Manos Umdas to
get fundmg for 200 radIOS to be dlstnbuted among poor commUnItIes m the area as part of the
promotIOnal campaIgn for EZA

ThIS consultant VISIted Mimster Hugo Ara, general dIrector of the SOCIal CommumcatIOn School
"DlakonIa " After bemg mformed of the development of EZA, MInIster Ara agreed to reVIew a
sample of the epIsodes and accordmgly adVIse the VIcar at Santa Cruz on as to whether EZA
promotIonal matenals could be dIstrIbuted through the CatholIc church network

RadIO statIons have only partIal mformatlon on the lIstenershIp patterns ofmothers StatIOn
managers expressed mterest m havmg such data If BASICS conducted the formatIve research
StatIon managers contacted durmg thIS VISIt agreed to reconSIder the broadcastmg schedule for
EZA based on research findmgs It IS Important to keep m mmd that statIOns need to be mformed
one month m advance to make changes m theIr programmmg schedule

Health personnel from the three dIStrIctS were receptIve to the Idea of collaboratmg m the
promotIOn ofEZA They expressed theIr avaIlabIlIty for both handlmg promotIOnal matenals for
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mothers visItmg the health facIlItIes and for provIdmg personal advIce to encourage mothers to
lIsten to the radIO drama Nurses, health educators, and nurse auxIlIarIes IdentIfied addItIOnal
opportumtIes for gIVmg promotIOnal materIals to mothers (1 )durmg health worker VISItS to rural
areas-every two or three months, (2) at the MUnICIpal NutrItIOn Center m San IgnacIO, (3) food
market 'fenal 'partIcularly Important m Luribay, and (4) health promotIOn actIVItIes conducted
WIth groups of pregnant women at Santa Isabel HospItal m San IgnaCIO

Local prIests from San IgnaCIO, Lunbay, and SamaIpata were contacted durmg thIS VISIt There
has been pOSItIve collaboratIOn between relIgIOUS groups and health servIces, partIcularly smce
the cholera epIdemIC Local prIests were open to playmg an actIve role m the promotIOn ofEZA
among theIr church members The three local prIests agreed to adVIse mothers attendmg Mass to
lIsten to EZA, and to dIstrIbute promotIOnal materIals, such as calendars and relIgIOUS stamps,
after Mass and through theIr local network

Lcda Carmen Vargas Vaca-Perelra was mterviewed by Kuncar and Contreras as a candIdate to
consult for BASICS m the plannmg and coordmatIOn of the promotIOn ofEZA at the local level
Vargas has field experIence and traImng m health, commumcatIOn, and commumty actIOn She
has been leadmg efforts for BolIVIan Scouts and mothers groups m support of the ORT program
m collaboratIOn WIth UNICEF smce 1994 She IS also leadmg the Salvemos Vldas ImtIatIve,
where tOPICS from "Facts for LIfe" are presented and dIscussed With commumty leaders,
mothers' groups, and local authorItIes She completed five years of medIcal school trammg, has
formal trammg m radIO speech, communIty actIon, marketmg, and advertIsmg, and IS now
completmg her postgraduate trammg m health commumcatton Vargas was mformed of the
dutIes reqUIred for a local coordmator m the ImplementatIOn ofEZA promotIOnal plan She
agreed to be avaIlable for travel and can start workmg Immediately

AgUIlar and Contreras meet With Bertha Pooley from PROCOSI on February 19, 1998 Pooley
proposed that AgUIlar gIve a presentatIOn ofEZA to the NatIonal TechnIcal CommIttee on March
13 Pooley pomted out the pOSSIbIlIty ofpromotmg EZA through the Caravana project -sort of
a Health Parade, conducted by the JHU-that Will be tourmg the country startmg m March 1998

Contreras and AgUIlar VISIted the TahUlchi Soccer Academy m Santa Cruz and met WIth Roll
AgUIlera, dIrector Over 3,000 kIds 5-year old and older have receIved soccer trammg there and
more than half of the soccer players from the natIOnal Soccer team are "TahUIChiS " The academy
has long reputatIOn and has received numerous awards for teachmg clnldren lIfe skIlls m addItIOn
to soccer AgUIlera offered hIS support to EZA by-

• havmg JunIor TahUIchi teams play agamst local teams m the three dIstncts Travel and
meal expenses would have to be covered locally

• havmg BolIVIan soccer stars record promotIOn messages to be mserted as radIO spots
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• gIvmg TahUIchI summer camp scholarshIps as pnzes for the radIO statIOns to gIve away
to theIr radIO audIences WInners would have to cover theIr own IIvmg expenses m Santa
Cruz for one month

Contreras VIsIted JennIfer Luna and Jane LIOns from CARE and dIscussed opportunItIes for
collaboratIOn CARE IS consolIdatmg commumty work m maternal and chIld health m El Alto
Although El Alto IS not m the three emphasIs dIstncts where BASICS IS mtervemng, some radIO
statIOns targetmg AltIplano Valle Sur DIstnct also cover El Alto It was agreed that CARE WIll
reVIew the mformatIOn package from EZA and explore possIble InItIatIves to remforce partIcular
messages mEl Alto LIOns expressed mterest mprmtmg some of the messages developed by
CARE on maternal and chIld health mthe promotIOnal materIals bemg dIstrIbuted

CONCLUSIONS AND RECOMMENDATIONS

EZA WIll be re-broadcasted from May 4 through July 10, 1998 Techmcal components for
developmg a final medIa plan and promotIOnal strategy were IdentIfied A tIme lIne for the
completIOn of the communIcatIOn plan was defined m collaboratIOn WIth BASICS staffm
BolIVIa

Media Channels

The four mdivIdual radIO statIons broadcastmg EZA that were contacted dunng thIS VISIt, as well
as ERBOL coordmator Ronald Grebe, expressed mterest m relaunchmg EZA Money for aIr tIme
was an Issue, although weIghted dIfferently accordmg to the statIon At thIS pomt, It seems
reasonable to expect that most local and regIonal statIOns offenng educatIOnal radIO programs
WIll be wIllmg to (re)broadcast EZA WIthout chargmg for aIr tIme, however, a search for prIvate
sponsors IS strongly recommended prIor to approachmg both ERBOL and natIOnal radIo statIOns
FIdes and PanamerIcana BASICS and UNICEF shouldJom efforts wIth marketmg staff from the
radIo statIons and present EZA to potentIal prIvate and publIc sponsors, such as Prefectunas, FIS,
PROSALUD, Grey-Suero de la VIda, and pharmaceutIcallaboratones, espeCIally those
manufactunng IMCI essentIal drugs, and other sponsors already IdentIfied by the statIOns

After some prelImmary assessment of radIo coverage m the three dIstncts, It appears that more
radIO statIOns couldJom the re-launch ofEZA To thIS end, all statIons reachmg the three
dIstncts of mterventIOn should be contacted The dIstrIct of AltIplano Valle Sur WIll reqUIre
coverage from at least one natIonal radIo statIon because of natural geographIc barrIers blockmg
the radIO sIgnals from local and regIOnal radIo statIons

Kuncar, BASICS consultant m BolIVIa, IS hIghly regarded by radIo statIon managers m BolIVIa
She stepped down as presIdent of the ASBORA aSSOCIatIOn on February 14 and receIved, on
behalf of ASBORA, the Condor de Oro, whIch IS the hIghest recogmtIOn gIven by the BolIVIan
government Kuncar IS very mfluentIaI m the radIO arena m BolIVIa and her role has been crucIal
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for the accomphshments ofEZA to date It IS recommended that Kuncar takes the Job of
developmg partnershIps wIth all the radIO statIOns m the three dIstncts as a first pnonty

Results on hstenershIp patterns from formatIve research wIll be used to negotIate wIth radIo
statIOns as to the most appropnate broadcastmg schedule

In addItIon to radIO, other medIa channels are also avaIlable for brmgmg EZA to the target
audIence Loud speakers mstalled outsIde of the CIty councIl and churches are common medIa
channels m places where mdIvIdual radIos are scarce, such as San MatIaS CARE WIll study the
possIbIhty of organIzmg closed hstemng groups WIth mothers m EI Alto

Promotional Channels

Health workers are WIlhng to partIcIpate m the promotIon ofEZA, but the extent of theIr
collaboratIOn IS hmIted to dIstnbutmg promotIOnal matenals to mothers at health facIhtIes and
communIty outreach actIvItIes, and recommendmg mothers to hsten to the drama It was
observed that health workers lacked mformatlon about EZA, whIch mIght prevent them from
advIsmg mothers to hsten to the radIO senes Therefore, health workers should be mformed by
health dIstnct dIrector, m cOnjunctIOn wIth health educators, about EZA and the supportmg role
they are requested to play For thIS purpose, regular communIcatIOn channels between health
workers m the dIStnCt should be used, mcludmg memos and monthly meetmgs A demonstratIOn
(demo) cassette and a WrItten fact sheet should be prepared by BASICS to make health workers
feel that they have "pnvIleged mformatIOn" that they can share WIth mothers

Health educators from the three dIstncts were the most hkely to coordmate the ImplementatIOn of
the promotIOnal strategy at the dIstnct level Health educators were famIlIar WIth EZA,
partICIpated m communIty outreach programs, and had pnor expenence m collaboratmg WIth
other local organIzatIOns

Local pnests and local relIgIOUS networks seemed lIkely to proVIde effectIve collaboratIOn m the
promotIon ofEZA RehgIOus groups have an extenSIve network of human resources developmg
a WIde range ofhealth and educatIon humanItarIan actIvItIes m most remote rural areas Some
key radIo statIOns, such as Santa Cruz, Juan XXIII, and FIdes, are owned by the CatholIc Church

The AcademIa TahUlchI offered to tour Its JUnIor soccer teams to play local soccer teams as part
of the promotIOn ofEZA Travel and meals WIll have to be covered WIth local fundmg

NGOs under the PROCOSI umbrella dId not have a strong presence m the rural target areas
where EZA IS bemg broadcast BASICS WIll gIve a presentatIOn on EZA to the NatIOnal
Techmcal CommIttee on March 13 to explore common ground One potentIal partner bemg
mentIOned by PROCOSI was a Health Parade coordmated by ArIel Perez (JHU), tOUrIng the
country startmg m March 98 Also, Plan InternacIOnal was hsted among the NGOs provIdmg
support to some CCH actIVItIes m the AltIplano Valle Sur DIstnct
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PromotIOnal MaterIals

NeIther health workers nor relIgIOUS groups showed concern about dlstnbutmg any of the
projected promotIOnal matenals The most preferred promotIOnal matenals mcluded wall
calendars, relIgIOUS cards, and cookmg reCIpes

PromotIOnal matenals WIll prOVIde addItIOnal OpportunItIes to remforce some ofthe key
messages conveyed by EZA A wall calendar, for mstance, could hIghlIght one short message on
each monthly page, keepmg the fixed top sectIon for an attractIve deSIgn along WIth mfo
regardmg statIons and broadcastIng tlme(s) CARE expressed mterest In InsertIng messages they
are producmg on dIarrhea and nutrItIon

Two local teleVISIOn statIOns-RadIO Popular, and Canalll from the Rene Moreno Umverslty­
offered to develop promotIOnal teleVISIOn spots at no cost to BASICS

FormatIVe Research

RadIO statIOns do not have data m terms ofmothers' lIstenershIp patterns Results from formative
research should be used to refine the promotIOnal strategy and to negotiate a better broadcastmg
schedule WIth radIO statIOns For thIS purpose, some qualItatIve research through focus groups
should be conducted m AltIplano Valle Sur, ChlqUItanIa Centro, and Valles Crucefios, WIth three
mam purposes

1 IdentIfy mothers' lIstenershIp patterns and theIr preferences m terms of tIme schedule(s)
and radIO statIOns for broadcastmg EZA

2 IdentIfy mothers' preferences m terms of promotIOnal matenals

3 IdentIfy mothers' preferences m terms ofpromotIOn dlstnbutIOn channels

Time Schedule and ImplementatIOn Plan

Relaunch

Formative Research

May 4-July lO

Some formatIve research should be conducted pnor to the re-Iaunch ThIS research should be
dIrected to assess what the mothers' preferences are m terms of radIO statIOns, broadcastmg
schedule(s), mcentlves to be used for encouragmg mothers to lIsten to the senes, and promotIOnal
matenals FollOWIng USAID gUIdelInes, final artwork WIll be pretested before pnntmg
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Conduct focus groups m Valles Crucefios and AltIplano Valle Sur
DeadlIne March 2-March 4
ResponsIble party Ana Guzman/GndvIa Kuncar

2 Analyze results and gIve recommendatIOns
Deadlme March 5-6
ResponsIble party Ana Guzman/GndvIa Kuncar

3 DesIgn prelImmary artwork
DeadlIne March 9-13
ResponsIble party TBD

4 Fmal pre-test/valIdatIOn
DeadlIne March 16-20
ResponsIble party Ana Guzman

5 Prmtmg
Deadlme March 23-Apnl 7
ResponsIble party TBD

Develop EZA Kit

Create a promotIOnal kIt for radIO statIOn managers, health personnel, NGOs, communIcators,
educators, communIty workers, and researchers, mcludmg some or all of the followmg matenals
accordmg to the audIence

6 Re-edit all 50 tapes so that credIts can be mserted by each participatmg statIon m place of
ERBOL Most of the participatmg statIOns now are not from the ERBOL network
DeadlIne March 13
ResponsIble party PROAUDIO

7 Copy 50 sets m cassettes With the 50 epIsodes of EZA radIO senes
DeadlIne Apnl 3
ResponsIble party PROAUDIO

8 Wnte an mtroductory cover page, mcludmg a fact sheet and FAQ Tills pIece WIll mclude
some testimomes from mothers lIstenmg to the senes to be collected durmg the formatIve
research
DeadlIne March 20
ResponsIble party Draft by Kuncar, reVIew by Contreras
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9 Produce 300 demo cassettes 10' to 15' long provIdmg mformatIOn and segments from the
drama, hIghlIghtmg Its purpose, mnovatIve enter-educate format, and qualIty ofdesIgn
DeadlIne March 13
ResponsIble party Draft by Kuncar, and reVIew by Contreras and De Fossard

10 Produce/re-edIt four promotIOnal radIo spots m SpanIsh and two m Quechua and Aymara
Deadlme Apnl 7
ResponsIble party Kuncar

11 Complete the productIOn gUIde developed for the desIgn ofEZA RecommendatIOns were
made to edIt and update the sectIOns on promotIon, and momtormg and evaluatIOn
Deadlme March 6
ResponsIble party Contreras and Kuncar

12 Produce 1,000 posters of EZA, re-desIgnmg the ongmal one and leavmg a blank space at
the bottom for the radIo statIons to fill It out WIth the name of the statIOn and the
broadcastmg schedule for EZA
Deadlme Apnl 8
ResponsIble party Kuncar

13 InstructIOnal booklet provIdmg Ideas on how to use the EZA senes for dIfferent settmgs
and dIfferent audIences
DeadlIne June 1998
ResponsIble party Kuncar, Contreras

14 InformatIOn on free copynghts and proper accredItatIOn
Deadlme Apnl 2
ResponsIble party Contreras, Kuncar

15 Produce 10,000 samples of2 promotIOnal matenals accordmg to results from formatIve
research
Deadlme Apnl 7
ResponsIble party Ana Guzman

Fmd Sponsors

IdentIfy potentIal sponsors mterested m advertIsmg theIr products durmg the tIme EZA IS bemg
aIred Schedule a senes ofpresentatIOns to pnvate sponsors, along WIth marketmg staff from
natIOnal and ERBOL radIO statIOns

DeadlIne March 15
ResponsIble party Kuncar (BASICS), Grebe (ERBOL) and TIrado (UNICEF)
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Negotiate wIth RadIo StatIOns

All the radIO statIOns broadcastmg m any ofthe three dIstncts wIll receIve a personal VISIt and
first-hand mformatIOn about EZA A demo cassette and a set ofwntten matenals wIll Illustrate
the presentatIOn Those statIOns agreemg to partIcIpate m the relaunch wIll sIgn a wntten
agreement that WIll specIfy the tlme(s) and dates durmg whIch EZA wIll be broadcast ThIS
mformatIOn wIll be used for momtormg and evaluatIOn purposes

Deadlme Apnl 7
ResponsIble party Kuncar

DIstrIbute Promotional MaterIals to the PromotIOn Pomts

DIstnbute promotIOnal matenals throughout the three dIStrIctS
Deadlme Apn18-21
ResponsIble party PromotIOn coordmator

Implement PromotIOnal ActIvItIes

Implement promotIOnal strategy m the three dIstrICtS
Deadlme Apnl20-May 3
ResponsIble party PromotIOn coordmator

Contract Consultant for Coordmatlon at the Local Level

Because of the complexIty of the varIOUS tasks that should be planned and Implemented m a
tlmely manner, It IS essentlal to contract a temporary full-tlme consultant to plan and coordmate
the ImplementatIOn of the promotIOnal strategy at the local level m the three dIStrIctS Work
responsIbIlItles WIll mclude-

• Plan a detaIled agenda of promotIOnal actIVItleS for the partIcIpatmg communItles m the
three dIstncts of mterventIOn

• Coordmate the ImplementatIOn of the re-Iaunch and promotIOnal strategy m the three
dIstncts m collaboratIOn WIth health educators, health workers, relIgIOUS networks, local
government, radIO statIOns, TahUlChI Academy, and other volunteer groups at the local
level (school teachers, pharmaCIsts, food market attendants, etc)

• PartICIpate m the pre-test and final deSIgn ofpromotIOnal matenals

• ASSISt promotIOn gatekeepers (health workers and local pnests) m the dIssemmatIOn of
mformatlon

• Document the ImplementatIOn of EZA at the local level for future publIcatIOn
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• PartIcIpate In the momtonng and evaluatIOn actIvItIes conducted for EZA
DeadlIne March 16
ResponsIble party Ana Marla AgUIlar, 10 coord1OatlOn wIth BASICS/Wash1Ogton

Refine the Fmal EvaluatIOn Plan

A final proposal for the evaluatIOn of El Zambo Angolzta should be dIscussed accordIng to the
new outcomes expected after the re-Iaunch and the promotIOnal actIvItIes conducted In support of
the radIo senes
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APPENDIX LIst of Persons Contacted

Chlqmtama Centro
Dra Rema GlazIer
DIrector of the HOSpItal Distntal
San IgnacIO de Velasco

Dr Humberto SlvI1a
DIrector HospItal Santa Isabel
San IgnacIO de Velasco

Dr Fredl Arabe
DIrector of the ChlqmtanIa Centro Health DIstrIct
San IgnacIo de Velasco

Father ElIaS Cortezon
DIrector of Juan XXIII radIO statIOn
San IgnacIo de Velasco

Qmtlto Salsa
RadIO Popular
San IgnacIo de Velasco

Valles Cruceiios
Father Manfred Geng
Sammpata

Santa Cruz
Roll Agmlera
Tahmchl Academy

Carmen Vargas Vaca-Pereua
Freelance professIOnal

Father VIctor Ara
General Duector
DIakoma SOCIal CommumcatIon School

Juan Carlos Romero
RadIO Sudamencana
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Padre FrancIsco Flores
DIrector
RadIo Santa Cruz

Altiplano Valle Sur
Father VIctor
Lunbay

LaPaz

NazarIO TIrado
External AffaIrS
UNICEF, BolIVIa

JennIfer Luna
Jayne 0 Lyons
CARE
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