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The Red Globe seeded grape is one of the exceptions in the growing
seedless market. Trial shipments by RUM Farms to Indonesia
indicare good acceptance in that market. Courtesy: Richard J. Peters
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INTRODUCTION

A. Background to the Study

In 1991 a studyfor the Agricultural Marketing Development Project ( AMDP ) identified
scedless grapes as a potential high value crop for the European market. Since the 1980's a few
Jordanian producers developed commercial production of this type of grapes and, in the last
years, regularly exported to Western Europe, principally to the United Kingdom market. Also
traditional varieties of grapes have been exported to the Gulf markets for many years, but it
scems that due to quality and other problems the volume of sales decreased considerably.

Grape producers arc interested to know more about the diflerent markets and the sales

possibilitics in the medium-term.
B. Objectives of the Study

I Identification of potential markets for seedless grapes in Western European
markets and asscssment of the competitive situation of the Jordanian grapes.

2. Analysis of the market opportunities for grapes in Gulf and Far East markets.
3. Estimation of prospects on the Central and Eastern European markets.
4, Recommendations on strategices leading to a substantial increase of the present

exports of grapes from Jordan.
C. Approach to the Study

Mr. Peter G. de Balogh, Agricultural Marketing Consultant carried out the required market
research in the period from 31 July to 2 September 1994, Necessary background information
on the international trade of grapes was gathered at the Headquarters of the International
Trade Centre UNCTAD/GATT and at the Joint ECE/FAO Agriculture and Timber Division,
both in Geneva. From 4 to 27 August 1994 market rescarch activities were carried out in
Amman and during the return travel a short visit to Budapest, Hungary permitted to obtain a
general view on the market situation in Hungary and neighbouring countries. Furthermore,
scveral importers were consulted in Germany, the Netherlands and the United Kingdom.

During the Consultant's stay in Amman, Mr. Mohamed 1. Hadi, Agribusiness Development
Representative of the Agricultural Marketing Development Project was in charge of the
coordination of activitics and close cooperation was received also from Mr. M. Awanileh,



representing the Agricultural Markeling Organization { AMO ). The overall supervision of the
Consultancy was the responsibility of Mr Richard J. Peters, Senior Technical Representative,
Sigma Onc Corporation, who also assisted in the preparation of the present report.

In Jordan, the main produccrs and exporters of grapes and representatives of transport
companies were intervicwed. The preliminary findings werc presented at a Workshop held on
25 August 1994, followed by active discussion on the market potential and suggested
strategics. On 22 and 23 August 1994 a ficld trip was organized to the RUM region, in order
to make obscrvations on production, harvesting, handling and packing of grapcs.

D. Arrangement of the Report

First, a bricf overview is presented on table grape production in Jordan. Thereafter, a
thorough analysis is made on the recent development of table grape production in the main
competing countrics and the future outlook of supply from the different continents. Available
statistical information is shown.

In the following chapter the main cxport markets arc presented and the export possibilitics for
Jordan arc discussed. Much attention is given to scasonality of supplies, wholesale price
developments in the different markets and consumer preferences. Finally, a strategy is worked
out for market development to serve as guidance to Jordanian producers and cxporters.

Many persons were helplul in the realization of the study and provided ample information.
Sincere gratitude is expressed for the cooperation received. 1t is hoped that the report will give
a usclul indication of trends and possibilitics for the grape industry and will show the key
factors esscatial for the expansion of exports.



{. TABLE GRAPE PRODUCTION IN JORDAN

Grape production in Jordan can be found throughout the cultivated arcas of the country.
Harvested quantitics arc estimated at around 50,000 metric tons per year. (Table 1) Available
statistical information did not permit cstablishment of a definite trend in the development of
grape production. Most grapes are from traditional varictics that are consumed on the
domestic market. Traditionally, also part of the production is exported to the Gulf market.

1.1 Scedless grape production

As carly as 1981, a California company collaborating with an ltalian {irm, introduced scedless
grapes to the Jordan Valley in the interest of supplying grapes to the European market. This
carly venture was abandoned by the foreign companics, but the introduced varictics were
multiplied by Jordanian entities. Today there are several signilicant producers of scedless
grapes in the Jordan Valley. The three companices interviewed have at present approximately
120 hectares under scedless grape cultivation with an estimated yield of 1,400 metric tons per
scason. In addition, in the frame of the agricultural development project in the RUM arca, an
important cxtension has been planted with grapes, around 64 hectares with an estimated
productioon of 1,000 metric tons per ycar. Most of the grapes arc of scedless varictics. The
main scedless varicties cultivated in Jordan are Thompson Scedless, Perlette, Superior, Flame
Secdless, while in the RUM arca quantities of the sceded variety Red Globe are produced.

Yields are estimated between 10 and 15 metric tons per hectare. With improved production
methods, this could be increased to 20 metric tons per hectare. Certainly, improved production
methods represent higher production costs, but the unit value of the harvested grapes could be
lower.

Becausc of the initial success of current producers, there is a growing interest in expansion of
the scedless grape production. One interviewed entreprencur indicated that he planned to
increasc the present average crop {rom 750 metric tons to 1,500 metric tons in the coming 3 -
4 years. Another producer is intercsted in planting an additional 10 hectares of scedless
grapcs, to have an additional production of 120 ton per year. Also in the RUM region, an
additional 20 hectares will be planted, which will give an additional production of 250 - 300
metric tons per year.,

[.2. Seasonality of the production

The main harvesting scason of scedless grapes in the Jordan Valley begins at the end of May
and rcaches importance in June. In the RUM region production is later, harvest of scedless
varictics start in mid-Junc, but the morc important production is in July and August; some
quantitics for export arc still available in September.

With improved cultural practices the potential grape harvest in Jordan can supply continuous
and consistent quality grapes from late April through December. This would broaden the
cxport scason considerably and permit supply to different markets.



1.3 Export of table girapes

In the carly cightics Jordan exported more than 5,000 metric tons of grapes per year to the
Gulf market. It appcars that an important part of these grapes were brought from the Gaza
Strip. This quantity decrcased gradually, simultancous with the discontinuation of the supply
from the Gaza Strip and remained between 1,000 and 2,000 metric tons in the late cightics and
to 1990.

In the 3 recent years under review, as it is shown in Table 2, exports from Jordan increased
from 509 mctri¢ tons in 1991 to 883 metric tons in 1992 and 1,228 metric tons in 1993. While
the EU market took 323,448 and 646 metric tons in the indicated years, cxports to the Gulf
region were 158,417 and 567 metric tons, in 1991, 1992 and 1993, respectively.

With respect to the EU market, the major quantitics were sold in the United Kingdom and
occasional exports took place to the BENELUX countries. In the Gulf arca no big differences

are scen between the shipments to Balirain, Qatar, Saudi Arabia and United Arab Emirates.

The production of the Jordan Valley is sent to Europe and the Gulf market, while the RUM
arca is supplying mainly Saudi Arabia, because of the late harvesting period.

In 1993 and 1994 some trial shipments were sent to Indonesia, which could become a new
market with further opportunitics. The quality of the grapes was satisfactory, but exporters
faced some problems of commercial nature. The recent commercial mission to Indoncesia
investigated this interesting market and the exporters will be able to start business on a larger
scalc.

1.4 Factors affecting competitiveness

In the present report only the cost related to marketing arc investigated. The planting of
secdless grapes represents a high investment, estimated at JD 10,000 per hectare, Also the
application of improved production techniques as recommended by the Production Consultant
has an additional cost, but earlicr harvesting possibility and higher yiclds should compensate
for the higher expenditures.’

T According to information received from Califoria, the average price of’ Lithrel is US$ 49 per gallon and
Gibberellic acid US$ 1.23 per actual gram utilized.
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1.4.1 Harvesting and packing ,

Labor: Considerable labour cost is involved in the harvesting and packing of grapes. The
level of wages in Jordan may not constitute a factor which increascs extremely the costs.?
Certainly, there are several producing countrics with higher labor costs compared with Jordan,
but others such as Egypt and India have much lower wages.

Boxes: Strong, good quality boxes are madec in Jordan, which had a cost of JD 0.370 per unit

for 5 kg fruit. Lately, prices are being increased to JD 0.400, even to JD 0.450 (Between US$
0.57 and 0.64 per box).

A disadvantage is indicated that the locally made boxes are not waxed and have less stability.
Thercfore, somée cxporters are buying boxes made in Lebanon under foreign license, which are
somcwhat more expensive, JD 0.600 per unit (US$ 0.86 per box). Better arrival to the
market and better presentation may justify the additional cost.’

The boxes uscd for internal fruit distribution are far from suitable for the export to the Gulf
markets, which is a common practice. Consequently, this presentation can not compete with
the grapes reccived from other sources. Therefore, the specialized exporters are now using

‘carton boxes for shipment to Saudi Arabia and other Gulf markets, which is appreciated by the

buyers. This practice represents a higher cost, but is inevitable for recovering a more
important market share.

1.4.2 Transportation

Western Europe:  For fruit and vegetable exports air shipment is the gencerally utilized
transport method. The national carricr, the Royal Jordanian Airline reccives for transportation
almost all this cargo and quotcs a freight rate of JD 0.46 per kilo, equivalent to US$ 0.65, to
Western European destinations, for both line services and freight charters. This rate is very
competitive, as Egyptian cxporters pay around US$ 0.80 - | per kilo.

Sca transportation to Europe costs around US$ 3 000 per refrigerated container,with a
capacity of around |5 metric tons i.e. US$ 0.20 per kg.

Gulf Region: A freight ratc of JD 1,000 - 1,200 is calculated for transportation of 14 metric
tons of grapes to Jeddah, which means between JD 0.071 and 0.086 per kg, or US$ 0.10 -
0.13 per kg. Freight to Dubai varics according to the scason and transport situation, being in
average around JD 1,600 for a truck, whichis JD 0.115 or US$ 0.17 per kg.

Far East: Exporters paid around JD 0.75 to 0.80 per kg for air transport from Amman to
Jakarta, via Jeddah, equivalent to US$ 1.07 - 1.14 per kg.  For marine transportation to the

I Labor costin Jurdan is around US$ 10 per day, while in Calilornia it is as much as US$ 6-7 per hour,

o This cost seems somewhiat high, as in the United States a box ol 5 kg grapes costs between Us$ 0.45 and

0.65.
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Far East [rcight rates were low. Quoltation for refrigerated containers, was around US$
1,700, bul the rate has been increased recently to about US$ 2,000, which means a freight rate
of around US$ 0.15 per ky.

Inland transportation: The cost of a truck for transportation of grapes from the larm in the
Jordan Valley to the Airport in Amman is cstimated at US$ 143 per day (Capacity 7.5 metric
tons). If the truck is well utilized, for two trips a day, the cost will remain low, between USS
0.01 and 0.015 per kg. Overland transportation cost {rom the Jordan Valley to Aqaba is also
not high, around JD 500 - 600 per container, which is US$ 0.05 per kg,

1.4.3 Overview of export costs

A lcading exporter cstimates the following costs for table grapes export from Jordan to the
markets in the European Union:

Export Costs JD Per Box US$ per kg
Air Freight to Western Eur 3 0.36
Carton, sticker, plastic bags 0.8 0.23
Packing 0.2 0.06
Inland Transportation 0.1 0.02
Total 4.1 117

Considering an average sales price of Lstg 8.50 per box, C & F London Gatwick Airport,
cquivalent to US$ 2.55 per kg, gives a return of US$ 1.38 per kg for the grapes, equivalent to
almost JD | per kg.*

1.4.4 Export prices in competing countrics

There are some estimates available on export prices for the last years in countrics which had
ofl-scason supplics of table grapces.

United States: Produccers in California calculate a break cven production cost for Thompson
Scedless grapes of US$ | per kg, for Flame Scedless US$ 0.90 and for Perlettc US$ 1.20 per
kg. At the beginning of the scason Perlette can reach a farmgate price of US$ 3 per kg, which
decreases later onto US$ 1.60 - 1.70 per kg, Thompson Scedless' average farm price
fluctuates, in normal ycars between US$ 1.20 - 1.40, whilc in some scasons it can reach
between US$ 1.50 - 1.70 per kg,

Chile: The diflerent market situations have influence on the export prices. It is but natural
that duc to the diversity of markets and the long supply season, prices vary considerably from

' This sales price would allow 1o ship grapes to the United Kingdom also during the period between |- 15

July, when a duty ol [8% is duc.



one season to the other. Also the quality of the fruit and the condition of arrival have an
influcnce on the prices received at the export markets.

An average cxport price for Thompson Secdless grapes was in 1992/93 between USS$ 15 - 17
per box 10 kg F.O.B., somewhat higher compared with the previous scason, when it was
between USS 14 -16; these amounts arc cquivalent to US$ 1.50 - 1.70 and 1.40 - 1.60 per kg,
for 1992/93 and 1991/92, respectively. The lirst shipment, in November, resulted in high
prices, US$ 27 - 30 per box 10 kg F.O.B..

Cyprus: Considering at the main destination, in the United Kingdom a wholesale price of
Lstg 11 - 12 per 5 kg box when the market is favourable and Lstg 8.50 - 9 when it is lower,
which is approximately Lstg 2.30 and 1.75 per kg and equivalent to US$ 3.45 and 2.63 per kg,
according to market situation. Freight and other expenses can be estimated roughly to be
around US$ 1.30 per kg, which gives an export price for the grapes of US$ 2.15 and 1.33 per
kg, respectively. ’

Greece: For the present scason, exporters expect to pay farmers between US$ 1.25 and 1.70
per kg for scedless grapes. The above information shows that the price idea of US$ 1.40 per
kg for Jordanian export grapes compares well with the export prices of the competing
countrics.



2. DEVELOPMENT OF THE EXPORT ORIENTED PRODUCTION IN THE
COMPETITIVE COUNTRIES.

World production of table grapes is distributed all over the continents and is cstimated in more
than 8.3 million metric tons per year. Scventy percent of this is produced in the countrics of
the EU, the former USSR, Turkey, Chile and the United States. Production has showed
some decline in the sccond half of the eightics, but recovered again to new record levels in
1991 and 1992. The largest concentration of the production is in the Mediterrancan region,
being Italy the principal producer with more than | million metric tons, followed by Spain,
almost 500 000 metric tons, and Greece with more than 200,000 metric tons per year. The
former Russian states have been considered in the past to be a major producer with an
cstimated yearly harvested quantity of around 1 million metric tons. *

Production of table grapes increased considerably during the last ycars in several countrics,
among others in Chilc, Australia, South Africa and Isracl. But also in Egypt and India larger
scalc export oricnted production projects have been initiated.

Notwithstanding this development, global world production has remained relatively stable, but
cxports of table grapes has shown a continuous upward trend rising from 1.2 million metric
tons in the first half of the eightics to a pcak 1.7 million metric tons in 1992, Chilc has become
the world's largest exporting country. As a result of the expansion in Chile and some other
smaller supplying countrics in the region like México and Argentina, Latin America has
become the main oft-scason supplicr of table grapes. The sccond most important cxporting
region after Latin America was the Near East, where significant volumes were exported from
Isracl, Cyprus, Lebanon and Turkey. Larger exports have been registered in South Africa, but
obviously Egypt and India arc also incrcasing their shipments to different markets. United
States exports appcar to have stagnated after a significant growth in the period to 1990.¢

In order to be able to enter and remain in this competitive market environment, scveral
countrics arc cager to have all facilities necded for the export of high quality grapes. Packing

plants, mobile and stationary pre-cooling facilitics are installed adjacent to vineyards.,

The role of the different producing countries which arc of interest for the ofl=scason table
grape supply can be summarized as follows:

2.1 Southern Hemisphere

A stcady expansion in exports {rom Chile and South Africa reflects the market opportunitics
oflcred for table grapes maturing outside the main harvesting scason of the northern
hemisphere.

* Litde information is available on the faclors allecting production of table grapes in the Russian regions.,

 Anoverview relaled 1o the production and export of lable grapes in the diflerent countries is shown in
Table 3.



2.1.1 Chile '

Production data available for Chile, the largest southern hemisphere exporter differ much.
While FAOQ indicates a ycarly production figure of around 700,000 metric tons, other sources
cstimate a volume of 800,000 metric tons. The rapid growth in production reflects mainly a
significant increcasc in planted arca, but there arc indications that a part of the plantings have
not yet reached bearing age. This means that further increase of the harvested quantitics can
be expected. The indicated level would be about five times the average harvested quantity of
the first half of the eightics as a result of relative profitability of the crop due to favourable
agroccological conditions and increased productivity.

Y carly exports exceeded lately 400,000 metric tons, over 60 % of this, had the United States
as destination. Chilc is attempting to diversity and broaden its export markets, conscquently
Chilean grapes can be found in all important markets. In 1991/92 shipments to the EU market
were above 90,000 mectric tons, half of this quantity was imported by the Netherlands.
Nineteen thousand threc hundred metric tons had United Kingdom as destination, whilc
Germany purchased around 10,000 metric tons. Chile is making cfforts to obtain a fair share
on the Far Eastern markets. Hong Kong imported in 1993 more than 10,000 metric tons of
table grapes from Chile, around 30 % of the supplics; Singaporc purchased 1,700 metric tons,
‘which represents 14 % of the total grape imports. There is also a regular supply of Chilcan
grapes to the Gulf States.

Chile has a large number of varicties available for cxport, among others Thompson Scedless,
Flame Scedless and Ribier, and in smaller quantitics other varictics, likec Red Globe, Perlette,
Supcrior, Red Secdless and Ruby Seedless. In 1993 Thompsom Scedless and Flame Scedless
shipments werce down by [8 % and 37 % respectively, while Ribicr arrivals increased by 23 %.
The United Kingdom is the main market for Flame Scedless.

The harvesting scason starts in late November and continucs till June. There are also ample
cold storage facilitics which permit the extension of the supply period, if market outlook is
good. Chilean grapes have a strong presence in Europe throughout a six months period.

2.1.2 South Africa

Production in South Altica cxceeded 100,000 tons per year in the ninctics and is forecast to
rcach around 133,000 tons in 1994, Exports have averaged about 60 % of production in the
last ycars, which makcs South Alfrica the second most important cxporter of the southern
hemisphere. During the 1990/91 season ncarly 52,000 tons of grapes were shipped to the
EU, mainly to Germany and United Kingdom, which countries accounted for 26,100 and
14,400 tons, respectively. The following scason the exported quantity to the EU increased by
morc than 10,000 tons to 62,400 tons. Germany remained the main market with 23,000 tons,
while United Kingdom imported 16,400 tons. Belgiun/Luxcmbourg also increased the
purchases to 17,700 tons, approximalcly.

A range of newly devcloped seedless and seeded varictics, black, red and white grapes are

being planted (Sunred Scedless, Muscat Scedless, Red Globe). This next generation of grape
varictics will carry on the reputation established by the traditional varietics: Barlinka,
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Alphonse Lavalle and Dan Ben Hannah which all have good demand on the market. The
marketing scason potential for grapes goes normally from latc November through beginning of
June.

2.1.3 Australia

Production of table grapes remained stcady during the last years, varying between 45,000 and
50,000 tons per year. As shown in Table 4, exports were between 13,800 and 16,900 tons
during the seasons 1991/92 and 1992/93, oricnted towards both Far Eastern and Europcan
markets. Secventy percent of the export went to Asia where Singapore was the main buyer,
but lately Indonesia became the prime market for Australian table grapes. Shipments for
Europe arc concentrated to the United Kingdom. Thompson Scedless, Flame Scedless and
Red Emperor are among the main varictics exported. The marketing scason extends normally
from latc November through the beginning ol June, with largest shipments during the months
January-April.

2.2 United States

- The official 1993 U.S. cx;op estimate for table grapes indicates 705,200 metric tons. The

cxports appear to have stagnated after a significant growth in the period before 1990. During
1993 exports amounted to nearly 204,000 metric tons; a normal harvest period distributed
supplics later into the export scason. In the previous years total U.S. exports were somewhat
higher, around 250,000 mectric tons. The main exporting state is California with a production
around 125,000 metric tons and exports of around 82,000 metric tons in 1992. This
represents a growth rate of 290% in the past [0 ycars period.

About 59 % of total U.S. table grape exports in 1993 were shipped to NAFTA neighbors. It
is expected that this share could grow in coming scasons as tarifls are reduced in México and
the country's cconomic reforms contribute to higher incomes and increased consumer
spending. While United States table grapes exports to the southern neighbour were between 2
500 mietric tons and 4,000 metric tons in the years 1990, 1991 and 1992, exported volume
reached 9,000 metric tons in 1993. Quantitics of around 13,000 metric tons per year arc
shipped to other Latin American countrics, such as Venezucla, Costa Rica, Panama,
Guatemala and El Salvador. ‘

During recent years, the Far East also became an important sales outlet for American table
grapes, with Hong Kong the main destination’, followed by Taiwan, Philippines and Singapore.
Increasing demand from Malaysia and Indonesia helps to boost export growth®.

Shipments to the EU were between 8,000 and 10,000 metric tons in recent years and around
80 % had the United Kingdom as destination. The balance was sold in the BENELUX
countrics, in Germany and in Scandinavia.

" United Stales exports of grapes to Hong Kong amounted o 22,658 metric tons in 1993,

# Please reler to Table 5.

0



With respect to varictics, in the main producer state, California, Thompson Scedless and
Flame Scedless account for the bulk of production, but also important quantitics of Perlette,
Superior, and Ruby Scedlcss are available. The trend towards fewer sceded varictics will
continue, with the exception of Red Globe and Christmas Rose. Red Globe production is
forecast to expand, fuclled by growing demand from Asia. The principal export scason
expands [rom Junc to December.

2.3 lsracl

Table grape production increased strongly from yearly 25,000 metric tons in the cightics to
47,000 metric tons in 1992, Exports also reached higher levels, around 7,000 metric tons
during the 1991 and 1992 scasons. United Kingdom is the main market, which receives more
than 80 % of the shipments to the EU. There are plans to increcase to 10,000 metric tons the
yearly exportable quantity. The quality of the grapcs is high. The transportation and
distribution are well organized, in a similar way to the other fruit and vegetables exported,
which makes a further development of grape production and export likely.

All scedless varicties with good demand such as Thompson Scedless, Flame Scedless,
Superior and Perlette ara available for export. The cxport scason starts end May and gocs

~until beginning of September, with largest quantities being shipped during the period from
Junc to August.

2.4 Cyprus

Yearly production of table grapes varies between 25,000 and 30,000 metric tons. Exports of
Cypriot grapes have declined quite heavily in recent years, from around 10,000 metric tons to
6,000 metric tons. This represents a heavy drawback for the vine industry as Cyprus uscd to
export in the carly cightics 16,000 - 17,000 metric tons of table grapes cach ycar. The bulk of
the exports still has United Kingdom as destination; the exported quantitics 1o Europe varied
between 6,700 metric tons and 4,500 metric tons during the diflerent years between 1991 and
1994,

Onc of the main reasons for the indicated negative development is the retention of traditional
varieties, while other countries replied carlier to market necds and increased the production of
scedless varicties. To a certain extent, the traditional Sultana variety, which is produced in
major quantitics, has some good characteristics appreciated by consumers (berry size and
taste), but since some time the United Kingdom market prefers scedless varieties. There is
now a noteworthy change in production towards this type of fruit in demand and the exporters
arc cager to re-conquer their lost market share’. At present around 1,000 metric tons of
Thompson Secdless grapes are produced and 750 metric tons Perlette. It is expected that
more Perlette will come to the market in 5 ycars time, around 1,200 metric tons per scason.

Duc to the close links between exporters and importers, Britain remains the most important

® In 1992 the following varictics have been shipped to the Uniled Kingdom: 70% Sultana, [ 1% Perletle, 10%
Thompson Scedless and 9% Cardinal.
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cxport outlet for Cypriot table grapes. Germany has bought also some limited quantitics, as
well as Sweden and Finland are among the regular buyers of table grapes from this island.

In order to take advantage of favourable sales possibilities the first shipments are made by air,
towards the end Junc and beginning of July. Later on transportation by sca is preferred and in
July weekly shipments arranged. This makes the grapes of the Sultana variety more
competitive.

The EU allows the table grapes from Cyprus to come in duty-free until the 4th August, afier
which date imports arc duc 22 percentof duty. " For duty-free imports a yearly quota of
10,000 metric tons is cstablished, but this limit was not reached in the past years.

2.5 Egypt

While FAO indicates a yearly production for table grapes of 100,000 metric tons, other
sources handle much higher figures. Until 1991 export was low, only a few hundred metric
tons per ycar, chanclled mainly to the Gulf States and Saudi Arabia. In 1992 exports rcached
1,000 metric tons, in part with EU destination. Unfortunately, exported produce failed to
mcect required strict quality standards on European markets and furthermore, shippers had
‘problems to find suitable transport opportunitics. Now commercial production of table
grapes is growing. Fruit output has benefited from government land reclamation of desert
arcas. Most of the reclaimed land is being planted to vineyards and fruit orchards. Production
of grapes in these arcas increased alrcady to more than 500 metric tons during the last years.
Producers are making cflorts to supply successfully the EU and other potential markets.

Closc cooperation is being established with British importers, who are helping to overcome
the limitations in quality and presentation. Buyers are interested to receive table grapes trom
Egypt between mid-June and end-July, when sales prospects arc usually good. In the
beginning of the harvest, the first shipments arc made by air but later on shipments by sea are
also considered. Sometimes picking of grapes has to be delayed until berry size and sugar
content have been reached in line with the need to meet stringent quality requirement,
determined by the main buyers as the supermarket chains in the United Kingdom and other
intercsted countries, such as Germany and the Netherlands. The target for export to Europe is
around 3,000 - 4,000 metric tons per ycar.

At the beginning of the scason, first, Flame Scedless and Superior grapes arc shipped,
thercafter King Ruby Scedless and Thomspon Scedless arc coming on the markets. Produccrs
and cxporters are cager to scll the grapes before abundant supply is coming [rom Cyprus and
Greece.

O T the years 1991 and 1992 almost 90% ol the Cyprus grape shipments (o the U, had thie British market
as destination,

The exporters are requesting the Government of Cyprus lo obtain an extension of the period of duty-firee
centry for grapes until 15 August, but a favourable reply is not expected from the Conmission lor the time

being.
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2.0 India

According to FAOQ, the grape production in India may be estimated around 300,000 ton per
year, but in the past, exports were of little significance. Regular supply of the Gulf States (c.g.
to the United Arab Emirates and Saudi Arabia) went on for decades. Most of the trade was in
non-refrigerated ships and organized in a simple way among the expatriate Indian communitics
living in these countrics. The volume of Indian exports to the Gulf region reached around
12,500 metric tons in 1993, which represents a high percentage of the total imports of the Guif
States. This traditional trade did not require high standards, in contrast to the target markets
of the new export grape industry, established with foreign assistance and probably financial
participation, which incorporates modern viticultural and packing technology as well the
required marketing organization. '

The corresponding projects permitted that India enters the export market with high quality
Thompson Seedless grapes in the United Kingdom and other EU markets. Although the
volumes are currently small, the potential for development of the export grape industry scems
bright. It is expected that exports to Europe will reach 7,000 to 8,000 metric tons during the
coming scasons, up from about 1,000 metric tons of experimental shipments in 1993, which is
-a spectacular developmient. Further important increase of the exportable quantities is expected
as scveral new export oriented plantings arc progressing and which could double the present
export volume in a few years.

India supplics the market from February to May, with the peak occuring in March and April,
coinciding with the shipments from Southern Hemisphere countries, such as Chile, South
Africa and Australia. Larger quantities of supplics from India, will probably displace some
grape shipments from these sources.

2.7 Turkey

Onec of the main table grape producers of the world with an estimated harvest of 800,000 -
900,000 metric tons per year. Exports amounted to more than 16,000 metric tons in 1992,
more than 80 % of the Sultani varicty. Germany is the main destination, receiving about half
of the Turkish exports. Some deliverics are going to Austria. About 4,000 mctric tons per
year are shipped to the Middle East countrics, which constituted about onc quarter of the
exports. The peak production period is between August and October. :

2.8 Mexico

Is also an important producer of table grapes, with 70,000 - 80,000 mctric tons per ycar.
Traditionally, cxports arc going to the United States, quantitics reached around 40,000 metric
tons per ycar. Devclopment of the trade is helped by the NAFTA agreement.

Market building in the United Kingdom was success{ul and it is expected that Mexico could
ship 3,500 to 4,000 metric tons a year. For the future, the development of the table grape
production is promising, the young vines arc coming to the optimum age for both quality and
yicld and there is no foresccable problems with water or land for increased acreage.



In some arcas of Mexico, scedless varietics as Perlette, Flame Scedless, Superior and
Thompson Secdless are grown. The main harvesting scason is in May and June.

2.9 Greece

Since this producer country is member of the EU, it has special importance as table grape
supplicr. From the 200,000 metric tons of production about half'is exported. In addition to
traditional varicties, also seedless grapes are cultivated. Production is increasing rapidly and a
significant growth is expected over the next 2 or 3 years. Therc is a new carly varicty, the
Attica Sccdless, a black grape, cross of Alphonse Lavalle and Manouki, which is about 25
days carlicr than the Thompson Scedless, and has a promising market outlook. Grapes from
Greece now cnter end-July the market, supplics reach larger quantitics between 8 and 15
August, and continuc through Scptember and October. Exporters from other countrics , as
Italy and Isracl, arc interested to get involved in the export of grapes from Greece and are
making respective arrangements with producers and traders.

2.10 Italy and Spain

These two countrics arc the most important producers of the EU. Normally, traditional

" varictics arc available for export, but in the recent years, principally Spain made efforts o start
growing larger quantitics of scedless grapes. Larger quantitics become available in mid-July,
conscquently harvest is somewhat carlier than in Greece. Harvest continues until mid-
October, but Spain is exporting grapes at later periods too.

In Italy the growing of scedless grapes had a slow start, but producers understand that
modernization of the varieties is required by the consumers abroad. The principal export
scason is from begin August to cnd-October.



3. EXPORT MARKETS ‘

Since the cighties the consumption pattern for fruit changed significantly in Western Europe.
The current emphasis on health food, availability of a broad assortment of producc and
premium placed freshness have contributed to the rise in demand for imported fruit.  The
development of the trade in fresh grapes shows a relatively favourable picture, partly because
the ycar-round supply on the large import markets. Demand has been stimulated by increased
production in many countrics, principally in Chile, but the additional supply has not led to
remarkable price-cutting. The main trade flows in table grapes are confined to a limited
number of countries.

Western Europe and the Gulf States are traditional markets for grapes from the Near East.
Eastern Europcan countries have an important regional production and off-scason trade was
not usual beforc the frec market cconomy has been introduced, The Far East became also a
large consumer of grapes in the last years as a consequence of the economic development in
that region.

3.1 Western European Markets

‘The quantity imported of table grapes in the EU increased from 826,000 metric tons during
the period July 1990 - June 1991 to 880,000 metric tons one ycar later. '* Between 75 and
80% of the movement was intra-union trade, but in the case of France and Germany, the
importance of the intra-union trade is even bigger. The United Kingdom and the Netherlands
purchase more than half of the total quantity of grapes imported from outside the Community.
This mecans that the importance of the off-season imports is bigger in these two countries.

The largest part of the imports take place in the months from August through December and
almost all grapes arc supplicd by Italy, Greece and Spain. It is axiomatic that during the
period | November - 14 July when no major quantitics arc harvested in the Union, table
grapes are imported from sources outside the Community, amounting to 150,000 to 175,000
melric lons per year.

As indicated before, the United Kingdom and the Netherlands are the most important buyers
of Western Europe for off-scason grapes; Germany is a growing market, while France has
apparcntly a more limited importance in this respect. Table 7, gives more information about
the monthly fluctuations in ofI-scason table grape imports and the importance of the indicated
countrics. Their total volume of imports during the period January - August from producers
outside the EU increased from 125,300 metric tons to 134,900 metric tons, in the years 1990 /
1991, i.c. a growth of around 7.5%. The United Kingdom imported the largest quantities,
around 48,000 metric tons per ycar. Imports increased in the Netherlands from 3, 000 to
41,000 metric tons and in Germany from 31,400 to 38,800 mectric tons, during the 2 ycars
under review. France remained stagnant with imports around the 8,000 mictric tons per ycar.

With respect to the scasonality of imports, March - April - May arc the months with largest

2 Please reler o Table 6.
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imports from producers outside the EU, with average quantitics between 20,000 and 30,000
metric tons per month. Imiports in Junc - July are much lower, being between 10,000 and
15,000 mctric tons.

Another two tables were prepared, showing the different supplying countries to the EU; Table
8 covering the period | November - 14 July and Table 9 for the remaining time, 15 July -31
Qctober. Fourteen countrics are listed, in the first semester Chile and South Alfrica arc the
main supplicrs, {ollowed by Argentina and Brasil. Isracl and the United States arc also
important vendors of table grapes in the EU, considering their presence during July - August
and October®. Cyprus and Turkey cxports also during the mentioned scason.

3.1.1 Scasonal supply of table grapes in the European Union

Figurc | shows the scasonal supply of table grapes in the European Union, which helps to
foresee the possibilities for the Jordanian production.

The main Europcan producers, Italy, Spain and Greece are covering the period August -
Dccember with strong supplics. Thereafter starts the extended off-scason supply from the
Southern Hemisphere with the production of Chile, South Africa and Australia, which goes on
until May - Junc. In Fcbruary enters into the market the production of India, having supplics
through May, connecting with México in May - June.

Israel starts to ship grapes end of May and continucs until the beginning of Sceptember. Egypt
has grapes from mid-Junc to mid-July. End of June starts the scason in Cyprus which supplics
the market until the beginning of August. The United States is usually on the market from
June to December.,

During the last years, principally in the United Kingdom the market for scedless grapes was
getting bigger and bigger. Sceded varietics have been selling slower. There was no proper
identification of the varictics at the supermarkets which meant that both seeded and scedless
grape were sold at the same price. Now the producc is tagged and seeded grapes can be sold
more cheaply and scedless varictics can obtain a premium.  Scedless grapes are being sold to
restaurants, higher class supermarkets and to speciality shops.

A scegment of the consumers will buy good quality fruit, even lesser known varicties if tasty
and if prices are lower, , considering good value for money. Therce is always a place for less
expensive grapes in the market.

Seedless grapes tend to be sweeter and larger than many seeded varicties. They usually
command higher prices because their production process is more complicated and
conscquently more costly. Scedless grapes nced also careful handling and more treatment
than sceded varictics.

R Important quantitics have been shipped tfrom the United States to the U during the months June, and even

in September, October and November, A conservalive estinnate could be, around 1,000 metrie tons in June
and between 1,200 and 2,000 metric tons per month in the autumn.,
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With respect to future demand, available market studics arc not making distinction according
to scason and estimatc the annual growth in the EU market in lcss than 5%. In Germany this
figure may be somewhat higher.

3.1.2 United Kingdom

Consumption of scedless grapes increased substantially during the last years. In general ,
grapes now rank fourth after apples, bananas and oranges as the fruit British consumers like to
cat.

The import market showed a considerable growth during the cighties and is now just over
120,000 mctric tons per year. Nearly 60% of these grapes arc imported from other EU
countrics, Italy, Spain and Greece, were the largest suppliers. Chile with nearly 16,000 mtric
tons in 1991 and more than 19,000 metric tons in 1992 was the largest supplicr outside the
Community, and also South Africa and Cyprus arc among the traditional shippers during the
oftf-scason. South Africa exported to the United Kingdom around 14,400 and 16,400 ton in
the 1990/91 and 1991/92 scasons, respectively, while Cyprus shipped arond 6,300 and 4,300
metric tons to Britain during the same time. United States cxports of grapes to the United
Kingdom were around 7,500 mietric tons in the last ycars,

United Kingdom has an important counter scasonal import market and there is a certain gap
betweem the Southern Hemisphere and EU supplics, which represents a possible opportunity
for the future. For Jordanian grapes this market was already the favourite one, and the ycarly
quantitics cxported varicd between around 300 and 500 metric tons in recent ycars.

Consumers have high cxpectations as to the quality and presentation of off-scason table
grapes. White scedless varictics arc most popular, but also coloured scedless varicties have a
share on the British market.

3.1.3 The Netherlands

Grape imports by this country were around 80,000 metric tons per year.  About onc-half of
the quantitics were supplicd by other EU countries, mainly by Greece. In the period March-
to-May Chile is the largest supplicr and imports from there grew substantially in the 1990's.
Here also the gap between Southern Hemisphere suppliers and intra-union availabilities
represents an opportunity for countrics such as Jordan which are minor players in the market.
Some shipments of grapes are made from the United States during the period September -
December, with quantitics amounting to 200 - 300 metric tons per month.

The Dutch market differs from the United Kingdom market in that consumers in Holland are
more tolerant of sceded varictics.  Seedless grapes represent a small percentage of the
imports only, but there are indications that this may change in the futurc. The Netherlands is
an important transit country and much [ruit is being sent to other destinations. Leading

exporters indicated that Thompson Scedless is the preferred variety, Superior and Ruby

Scedless are less wanted, while Flame Seedless is not in demand. However, other red and
black sceded grapes arc well sold in the market.
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exporters indicated that Thompson Scedless is the preferred variety, Superior and Ruby
Scedless arc less wanted, while Flame Scedless is not in demand. However, other red and
black secded grapes are well sold in the market.

3.1.4 Germany

Germany is the largest market for grapes in the EU. Imports increased from 280,000 mctric
tons to 380,000 metric tons in the period 1989 -1991, Almost 80 % arc imported {rom other
EU sources, which means that the demand is concentrated during the availability of grapes in
the Mediterrancan countrics. Chile and South Africa the main off-scason supplicrs have a
market sharc of a few percent only. The supplics by other sources as Isracl, Egypt and Cyprus
arc marginal”. Turkey has a somewhat larger market share, becausc of the important Turkish
population living in this country, having a preference for products coming from their native
country.

Jordan has shipped very limited quantities to this market, but importers and distributors
forcsee a real possibility that oll-scason demand will increase in the future.

Consumers arc used to buying grapes imported from ltaly, the main supplier. The Italian
“grapes arc usually of a more golden colour; berries are smaller and less uniform in size. Green
fruit which UK supermarkets demands is less popular and clusters with more golden brown
berrics which have received apparently more sun, and so have more colour and more favour
arc preferred.

Specialized fruit and vegetables grocers are offering regularly scedless grapes and there secems
to be a growing interest to buy.  The cconomic situation is improving aller a period of
recession and this will stimulate the demand for special fruit as is scedless grape in the ofl-
scason. Thompson Scedless grapes are most in demand, followed by Perlette and Superior.
Some sales opportunitics exist for Flame Scedless and Dan Ben Hannah.

3.1.5 France

Ninety five percent of the imports, which increasced from 120,000 metric tons to 160,000
metric tons in the last years are coming from other EU countrics. The import requirements are
to a great extent dependent upon the fluctuations in domestic production. Off-scason imports,
from February to June, arc of minor importance and supplicd by Chile and other Southern
Hemisphere producers. Tunisia is also among the off-scason supplicrs, with ycarly quantitics
between 300 and 600 metric tons. The Rungis Wholesale Market in Paris registered a trade of
table grapes between 1,500 and 2,00 metric tons in the months March to May, while in June
and July, the monthly quantitics sold at Rungis remained under the 1 000 ton mark. It should
be mentioned that the carly-season market does not appear to be growing strongly in France.

oo Isracl exported in 1991792 around | 600 metric tons of lable grapes to Germany. June and July were the
main months for the imports,
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3.1.6 Other European markets

The import of grapes in six countrics was approximately 150,000 mctric tons in 1992, viz.
Austria 48,000 metric tons, Switzerland 37,000 metric tons, Sweden 26,000 metric tons,
Norway 19,000 metric tons, Denmark 12,000 metric tons and Finland 8,000 metric tons.
There was no noteworthy increase in the consumption during the last ycars. Traditionally,
Italy is the main supplier, but recently also Spain has obtained more importance, also in the
ofl-scason. However, demand in this time is limited and supplicd mainly by Chile, South
Africa and Isracl.

Although the Austrian market for off-scason grapes is small and import trade is concentrated
in one city, it should not be ignored by Jordanian exporters as it is likely to expand in the
future. Importers have closc contact with Eastern European traders, which increases their
volume of busingss.

Swiss consumers arc quality conscious, have high incomes and arc preparcd to pay high prices
for products of top quality. Probably the reduced consumption of off-scason grapes is duc (o
cating habits. The market is supplied to a large extent through importers in the Netherlands,
-Germany and France.

Fruit consumption in general is high in the Scandinavian countrics, It is but natural that ofl-
scason grapes will receive more popularity in the tuture, if supply is regular, abundant and
prices rcasonable. Jordanian cxporters could take advantage of direct air connection and
favourable freight rates.  With the integration into the EU imports will be casier and more
intra-union trade is expected.

3.2 Gulf Region Markets

Imports of tablc grapes into the Gulf countries during 1990-1992 arc shown in Table 10. The
total imports were approximatcly 65,000 metric tons per year.  The United Arab Emirales and
Saudi Arabia arc the main markets with a ycarly average volume of 25,000 - 28,000 metric
tons. Therc is no significant change in the imported quantitics from onc year to another. The
United Arab Emirates re-cxports part of the imported quantitics to ncighbouring countrics.
Saudi Arabia 1s developing table grape production, the harvest being sold in the region.

The regional market incorporating the Gulf states is diversified, will continue to grow as
population and income rise which stimulates demand for high value product.

Jordan used to be an important supplicr of grapes to the Guif countrics. Unfortunately, the
cxport system which did not give suflicicnt attention to fruit quality, packaging and
prescntation permitted to supply only onc segment of the market, the less exigent consumers
during the last ycars. Imported fruit from other sources had better quality and obtained
preference from the purchasers. Among others the varictics Halawani and Zeni from Lebanon
arc very popular. Also the Gulf War curtailed scriously supply opportunities for Jordan.



3.3 Far East Markets ’

Scveral countries of the Far East arc often desribed as potentially high growth markets for
food products. Although import demand for grapes is currently small and relatively new,
population increascs and strong economic performance should ensure continucd growth as
trade is progressively liberalized and import tarills eventually is bound at lower rates.

Imports of table grapes increasced considerably during the period under review, as may be scen
from the same Table 10. While imports amounted 1o 48,000 metric tons in 1990, they were
04,000 toms in 1992, which represents a yearly increase of nearly 20% in 1991 and 12% in
1992.

Hong Kong is thie largest importer with an avcragé of around 30,000 metric tons of grapes per
year, followed by Singapore with 12,000 - 13,000 metric tons. Three producer countrics arce
the main suppliers of these markets, as can be scen in Tables 11 and 12.

Percentage

Exporting Country Hong Kong Singapore

1 US.A. 04.3 60.4
Chile ' 29.1 14.2
Australia 3.9 21.5
South Africa 2.3 3.0
Others : 0.4 0.9
Total 100.0 100.0

United States has an overwelming share in the supply of this region, having shipped 22,700
metric tons and 7,200 metric tons to Hong Kong and Singapore, respectively. Chile also sclls
important quantitics in the Far East, mainly to Hong Kong. The respective volume amounted
to 10,200 in 1993, while the exports to Singapore were 1,700 metric tons.

As is shown in Table 4, the exported volume of Australia was important for Singapore, having
rcached around 5,000 metric tons in the years 1990/91 and 1991/92, Sales of table grapes to
Indonesia increased substantially during the last years, arriving at almost 4,000 ton in 1992/93
which means that Australia supplicd the biggest part of the growing imports of Indonesia.

Table 12 gives an indication on the scasonal fluctuations of imports in the Far East, referring
to data of Singapore. The largest quantities, around 1,400 - 1,600 metric tons of grapces arc
imported during the months March, September and October, while during April, August,
November and December around 1,000 metric tons were imported. January, February and
June, July is the time when import level is the lowest.

Indoncsia and Philippines cased the import restictions in the past few ycars and arc becoming
regular purchasers of scedless grapes. Specially, Indonesia is representing a growing market
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of interest for Jordan. :
China and Japan arc also importers of grapes, with a volume of around 15,000 and 8,000
metric tons respectively (1992).  Exports to these two countrics arc somewhat complicated

and nced laborious preparatory work.

3.4 Eastern European Market

In Eastern Europe (Bulgaria, Hungary, Romania, Czech Republic, Slovakia and former
USSR) production of table grapes has also been affected by the political changes and
subsequent cconamic diflicultics which beset the countrics concerned. However, all these
countrics intend to increasc their arcas planted to table grapes, cither for domestic
consumption, of for export. Production in Bulgaria dccreased from 130,000 to 83,000 metric
tons during the period 1990-92, in Romania from 132,000 to around 100,000 metric tons in
the same time, while in Hungary it remained stable around 506,000 mctric tons per ycar. In the
former USSR production of table grapes was estimated to be around I million metric tons per
scason.

Eastern Europe has around 320 million consumers. Inter-regional trade was important in the
cightics, almost 100,000 metric tons per ycar. Bulgaria and Romania were the main exporters,
while Czechoslovakia, Eastern Germany and Poland the main purchasers.

Easlern Europe is being envisaged as a potential market for table grapes for Jordan. Already
an important demand has emerged for (sub-) tropical products, such as citrus and bananas.
Supplicrs of these products, mainly from Germany and the Netherlands have alrcady shipped
table grapes to Eastern Europe. Also South African exporters indicated that buyers of
oranges requested quotations of table grapes during the winter months. It appears that Poland
has returned to the market and the combined imports of the Czeh Republic and Slovakia in
1992 were on an upward trend. ™

Reviewing the forcign trade statistics of Hungary, it can be scen that after the principal harvest
time of grapes in September and begin October, quantitics between 600 and 1,000 metric tons
per months have been imported, mainly from Italy and Greece. In the first months of the new
ycar, at winter time, around 200 metric tons of grapes have been sold in Hungary per month
coming from diflerent suppliers, such as South Africa, Chile, Argentina and Spain, and also
through re-export from Germany. ' The maximum quantity bought from onc country, did not
exceed 60 - 70 metric tons per month”.  In May - June, because of abundant local fruits crop,

Asshown in Table 10, the imported quantitics o' table grapes increased in Poland from 9,800 metric tons in
1991 1o 18,000 metric tons in 1992, and in the Czeeh Republic and Slovakia from 9,000 mictric tons to 14,300
metric tons i the same years,  These figures are relurring o the whole year,

e Several ungarian supermarket chains are linked to German companies and deliveries of an important
assortment o products is usual.

In danuary 1994, 17 metrie lons of lable grapes were imported from Lebanon, Turkey supplicd snor
quantilics of grapes only.
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demand for table grapes is diminishing and no more than 50 - 100 metric tons per month arc
imported.

In all Eastern European countrics, the present economic situation and the restricted availability
of forcign exchange arc limiting scriously market opportunitics™. Undoubtedly, a reduced
number of consumers, hotels and restaurants are cager to copy Western cating habits and arc
demanding a larger assortiment ol products, which could include off-scason table grapes.

The granting of IMF loans, requires generous import facilitics.  Consumers have preference
for bananas and increasing quantitics have been sold in Eastern Europe during the last few
years. An annual growth rate of 5% is expected for the coming years for this fruit. Demand
for tropical and off-scason fruit and vegetables will increase with the hoped for normalization
of the political and cconomic situation. Russia and the other countries of the former Soviet
Union certainly will become a market for table grapes. Even now ltalian grapes are being sold
in the streets of Moscow. There will be a need for a bona fide wholesale trade also in the fruit
and vegetable scctor. International organizations are promoting the cstablishment and
modernization of wholesale markets in scveral consumer centres which will form a nucleus for
the fruit and vegetable import trade. '

It may take a number of years before Hungary, the Czech Republic and Poland will develop

into a substantial scasonal import market for grapes. The container transport possibility will
help sales to these markets as the price is of great importance. Eastern European countries
can afford only to buy a lower priced product, consequently seeded varieties will have a
market too.

3.5 Market Prices

Prices of table grapes fluctuate considerably from one scason to the next as a result of climate-
induced variations in crop levels. Inter-country comparisons based on unit values arc difticult
to interpret because relative exchange rate variations often outweigh changes in actual price
quotations. Also, quality of producc and marketing periods difler. In gencral, average export
unit values have tended to rise over the past decade in both monctary and real terms.
According to FAQ dala the unit value of table grape exports of shipments from Chile were
between US$ 720 and 1,000 per ton in the 3 years between 1990 and 1992 and for the United
States around US$ 1,200 per ton during the same period™.

The review of the prices in the four most important countrics in EU, showed that British
buyers usually have to pay higher prices for imported grapes than the consumers on the
continent. In France and Switzerland the level of prices is also higher, but there, as indicated

Far instance, in Hungary a quota systein exists, regalating [ruit and vegetables imports. Licences are being
issued, according Lo market situation and foreign exchange rescrves.

Due o the very divergent values lor table grape exports and imports it was not possible o make a broad
and mceasingful analysis based on custom statistics.

22



before, quality requirements are high. \Exports to Germany and the Netherlands {requently
give lower return to exporters, due to the very competitive market environment. However,
sudden fall in prices regularly has not prompted a noteworthy risc in consumption. [ market
is over-supplied, prices go down without the compensation of increased consumption.

In order to have some ideas on the wholesale price developments in potential markets for
Jordanian grapes, the following information may be of interest for the export trade:®

3.5.1 Western Europe

United Kingdom: Table |3 shows the wholesale market prices in the United Kingdom during
the last weeks of 1993 and the period January-July 1994, A distinction is made according to
variclics and origins. Prices were high right up until the beginning of Fcbruary, around US$ 3
and somewhat more per kg, when they began to tail off to more normal levels duc to larger
supplies. There was also a competition between Chilean and South African grapes.

Larger supplics and lower prices, encouraged importers to store with the hope of achieving
better prices later on.  Prices were relatively stable in the following time, and there is no
noteworthy scasonal difference between the months May, June and July when grapes from
-Jordan arc available for export. However, higher quality grapes from Isracl obtaincd a
premium on the market, but it scems that occasionally also the Egyptian product fetched good
prices.

Jordanian scedless grapes sold first for Lstg 9 per box, later this amount decreased Lstg 8,
cquivalent to US$ 2.70 and 2.40 per k. With onc shipment quality problems ocurred which
resulted in utmost low sales result, Lstg 3 per box. Such happenings result in high losses for
the exporter. It should be remembered that prices depend from quality. Only fresh looking
grapes with good colour and good presentation bring top prices.

Consumer Prices:  For the better sale of grapes the retail price level is of great importance.
Normally, the retail outlets, both supermarkets and green grocers have a gross margin of 25 -
30% for off-scason fruit or even more. The above indicated average wholesale price
cquivalent to US$ 2.40 to 2.70 per kg, would give a retail price of around US$ 3.10 - 3.50 per
kg which is not cheap at all. For comparison, it is interesting to know, that consumers in the
United States consider scedless grapes at a retail price of US$ 2.20 - 3.30 per ky acceptable,
at morc than US$ 3.30 as expensive, when prices are between US$ 1.55 and 2.20 per kg a
bargain, and the quality of the grapes is questioned at a price of less than US$ 1.50 per kg.

2 The information is based on the Fresh Produce Journal and the Markel News Service (MNS) of T1C. The
first source is providing wholesale market prices in diflerent conswmer centres, while MNS prices are
collected lrom selecled importers.

The Markel News Serviee of the TTC suggests to subtract 20% from the published "lmporter Selling Price”

Tor commission and various costs, such as forwarding, handling and pencral expenses, o oblain an
approximalte CIIF value,  From this the transport costs have Lo be deducted to oblain the F.OL13. value.
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Germany: The German wholesale prices, published by the Market Information Service are
shown in Table 14. and were during May -July, most of the time, above US$ 2.50 per kg for
Thompson Scedless and around US$ 2 per kg for Ribier from Chile.  The German market
prefers the large berry size and buyers arc rcady to pay a premium of US$ 0.10 - 0.20 per kg
for well presented, larger sized grapes.

3.5.2 Gulf Markets

United Arab Emirates and Saudi Arabia: An overview has been prepared containing
wholcsale market prices in the two most important markets in the Gulf region (Tables 15 and
16). It can be scen that Thompson Scedless grapes from the United States had the highest
prices, which have reached more than US$ 3.50 in certain times, but were sold also cven
above US$ 2 per kg, Red Scedless grapes from the same origin fetched an average price
somewhat above US$ 2 per kg, Price for Chilcan Thompson Scedless was between USS 1.00
and 1.50, but late in the scason, which mcans that the fruit could have been stale.  Egyptian
grapes sold well in Saudi Arabia, around US$ 2.50 per kg on average.

It is noteworthy that Halawani grapes from Lebanon had during an extended period of time
Jlow prices, between US$ 0.60 and 0.80 per kg, Turkish grapes sold at times cheap, for US$
0.006 per kg, but also salcs at US$ 1.10 were reported.

In Saudi Arabia local grapes have been sold between US$ 0.65 and 1.30 per kg, according to
scason. In August 1994, price of local grapes was US$ 0.06 per kg and imported grapes from
Jordan (RUM region) were sold al an equal price. At the same time United States grapes
were sold much more expensively, at US$ 2 per kg,

Scveral truck loads of Jordanian grapes were sent 1o the United Arab Emirates in June 1994,
which fctched a price of around US$ 1.60 per kg. To defend this price, only limited quantitics
could be sold in the market.

Somc bricf comments on the other markets of the region, Bahrain, Kuwait and Qatar, where
prices seem to be somewhat higher than in Saudi Arabia and the United Arab Emirates. The
fluctuations during the ycar were bigger, caused by the changing supply situation.

Bahrain: InJuly 1994 scedless grapes from Egypt had a wholesale price of US$ 1.70 and
from Saudi Arabian local production US$ 1.10 per kg,

Kuwait: The ITC Market Reports indicate table grapes from many origins and with a wide
range of prices. While United States and Australian scedless grapes often had a very high
wholesale price around USS 4 per kg, fruit from Cyprus and Turkey hardly fetched US$ 1 per
kg.

Qatar; This market also shows great variations in type and origins of grapes available, and
the respective level of prices. InJunc - July 1994 Halawani grapes from Lebanon were sold
at US$ 1.75 per kg. In the same time, for Jordanian grapes, prices between US$ 1 and 1.50
per kg were reported. '
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3.5.3 FFar East Markets ’

The import statistics [or Singapore provide a rough indication on the prices declared to customs®. The average
price for Chilcan grapes is somewhat lower than that of Australia, South Africa and the United
Statcs, which arc similar, around the US$ 2.50 per kg, With respect to scasonal fluctuations
of prices, the level is lowest in June and highest in December and January.

No information was available for Indonesia. It is cstimated that the sales of grapes from
Jordan were dong in July 1994 at a price of US$ 2.60 per kg C&[F Jakarta, #

3.6 Market Opportunitices

In the United Kingdom scedless grapes became popular, probably through the imports from
the United States. On the Continent consumers have a certain preference for traditional
varictics of sceded grapes, such as ltalia and Muscat, but they are mostly buying according to
the price and appearance. In general, there is a lack of knowledge about the scedless grapes,
however in the Northern countries interest is growing,

Scveral countries have been increasing the export oriented production of scedless grapes, in

part looking for the ofl=scason market opportunitics. The required marketing infrastructure is

being implemented; technical and commercial cooperation established.

The Gulf Markets arc traditional buyers of Jordan grapes, but better quality and well
organized sales practices are needed to re-conquer the lost share at the main markets.

Southern Asia is a growing market for grapes and through adcquate organization of salces and
transportation, the opportunitics should be pursued.  Eastern Europe still has cconomic
difficultics, which limit major immediatce sales opportunitics, but introduction of Jordanian
grapes in Hungary and Russia should be possible.

3.6.1 Quality aspects

Good presentation and high fruit quality certainly is nceded to obtain consumer preference in a
competitive market. Large crisp berries, musky aroma, sweetness, {resh colour arc important
characteristics. The medium sized, thin-skinned grapes retain better its juice during the
transportation and the bunches arc less prone to berry shatter. Grapes must have a minimum
sugar content at harvesting, which depends on the varicty. In Jordan, the minimum desirable
Brix acid ratio should be established which may be variable according to varictics. The ratio
for Thompson Scedless should be about 25:1. In addition, grapes should have a Brix of 17 or
higher. In some producer countries minimum requirements as (o sugar content have been

2 Please reler to Fable 12

2 More information was gathered by the Commercial Mission, organized by the Exporters Association, which

visited [ndonesia in carly September 1994,



officially fixed®. Europcan buycrs of grapes from Jordan indicated that they require a sugar
content at least equivalent to 16 grades Brix for the varictics Thompson Secedless and Perlette,
whilc for Superior |5 grades Brix should be the minimum?’,

The sizc of the individual berries is also a quality requirement, this depends on the variety.
Buyers from the United Kingdom indicated a minimum size of 16 mm in diameter for
Thompson Scedless grapes. A minimum ol 18 mm for Superior and 13 mm for Perlette. In
the commercee, sizes for table grapes ol 14, 16 and 18 mum arc usual. In general, fruit with
larger berry sizes obtain higher prices.

3.6.2 Packaging

Diflerent type of containers arc used.  Carton boxcs of 5 kg net are preferred for seedless
grapes, but sceded grapes can also be packed in boxes containing 10 kg {ruit®. In some
supplying countrics wooden trays are also used. Carton boxes must be strong, preferably
waxcd to support container shipment in a more humid atmosphere. Boxes must be weighted
exactly. Traditionally, grapcs were simply put in the crates. Modern distribution requires that
the bluc and scedless grapes be packed in small polypropylene carrier bags or in plastic baskets
with | kg content.

In some countrics there arc provisions for the disposal of packing material, but a Community-
wide directive on packaging and packaging waste has not yet been adopted.

3.6.3 Quality control

The development of the export market for table grapes, make it cssential to have quality
control established for both regional and far-away markets. Major supply countrics (Isracl,
South Africa & United States) have established stringent market requirements by virtue of
their own high quality export standards. Their attention to quality ensurcs that the {ruit arrives
in optimum condition and obtains prime prices. 1n general, also in Jordan oflicial quality
guidclines have to be issued, including minimum berry size (13 mm) and sugar levcls
(according to varicty). Quality cerlification is nccessary to saleguard the interests of both
exporting and importing countrics.

3.7. Marketing Strategies

The supplying of larger quantitics of grapes to a market orregional markets needs well
organized sales. Previously, most imported fruit and vegetables were sold through wholesale
markets, where a great number of wholesalers were active. With the increasc of importance of

2 For more details please refer to the Grape Production and Postharvest Manual prepared by the Agricultural
Development Project.

B oA minimum sugar content of 16 and 17 grades Brix was fixed or exported table grapes in Cyprus and
Meéxico, respectively.
®  Halian grapes are mostly packed in boxes with 10 kg content,
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large supcrmarkel chains and the heavy reduction in the number of smaller individual retail
outlets, specialized importers/distributers gained importance*.  They are making contacts with
the large scale buyers and supply directly a large assortment of produce in the required quality
and presentation to the individual sales outlets.: The supermarkets in the United Kingdom and
somc other countrics arc not buying dircctly, but they go through importers. Taking into
account the limited number of buyers with good reputation and strong financial background in
the individual countrics, a certain organization of the export markets nccessary.

Western Europe; The important supermarket chains prefer to work with a few suppliers only.
They are cager to supervise operations from harvesting through packing and transportation,
stufling of containers bound distribution outlets.

Supermarket's share of fresh fruit and vegetables throughout Europe will continue to grow to
a level of about 70% With a trend towards concentration in retail distribution there will be an
cven greater need for centralized distribution agents in Europe.  But also the supplying of
other type of distributors require cflicient marketing methods. An example for market
organization is AGREXCO from Isracl which exports and closely monitors the import
markets. This company works with onc of two large- scale importers in the interested
countrics and a number of "pancllists” in the individual market places. Mostly through an own
representation AGREXCO supervises thoroughly the sales in each important market place
through allocation of optimum quantity of produce and the guiding of sales prices.

New devclopment in AGREXCO's grape marketing activity is, that in continuation of the
Isracli scason, which terminates end of July, from mid-August 1o end-October Thompson
Scedless grapes arc exported from Greece to the Northern Europe. Thereafter the company
starts exports from India, which permits an additional 6 months supply {or the clicnts, regular
buyers of grapes {rom

Isracl.

With respect to Cyprus, the London bascd Table Grapes Office regulates, supcrvises and
coordinates the marketing in the United Kingdom and other EU countries. In a similar way as
indicated before for AGREXCO, the Cypriot exporters expect that daily sales and stock
reports from distributors will enable more ctfective control of supplies and prices, than
happened in previous years. The five principal importers of grapes in the United Kingdom
have agreed to cooperate in the marketing and distribution of this ycar's Cyprus grape crop in
the proposcd form.

Gulf Region: It is frequent that Jordanian producer/exporters work with associated
companics in the diflerent countries of the region. Traditionally, fruit and vegelables
wholcsalers, mainly from Amman also supply the Guif markcets. Unfortunately, not always
high quality product is being shipped by this trade.

* There are three important supermarket chains in Britain - which are sclling lTarge quantitics of scedless

grapes, viz, Suinsbury, Tesco and Saleway.
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Far East; There arc specialized importers working in the fruit and vegetable trade in the
different countries. The recent Commercial Mission was certainly successful in establishing
contact with scrious interested companics and members will usce the identified business
opportunitics in duc course. :

Eastern Europe: In the past political and cconomic regimes, strong, large-scale, statc owned
firms were Icading in the export and import business, and fruit and vegetables were no
exception. Many of this firms had financial difficultics and their operation was terminated in
the past years. The professional stafl' is trying to establish new private companics, in cases
with the participation of specialized centerprises from Central and Western Europe. In the
Eastern countrics, the importance ol modern supermarkets is constantly increasing, but on the
other side, the number of ambulant retailers, working all over the consumer centres, and that
of specialized retail outlets is also growing. Duc to this dual structure of retailing, wholesale
markets have still importance and with loans from international {inancial institutions these
facilitics arc being modernized and enlarged. Independent wholcesalers are starting to opcrate
in these market centres and imported products, mainly bananas and citrus, represent an
important part of their business. :

Large, specialized import firms from Western Europe, mainly Germany and the Netherlands
arc sclling and delivering a wide range of fruit and vegetables in Eastern Europe. Sometimes
the quantity of off-scason products, with destination of specific markets, is not suflicient for
dircct shipment from the production region and trans-shipment through Western Europe can
be more convenient?”. Furthermore, several supermarket chains in Eastern Europe are
associated with Austrian and Western European entreprises, supply of products is made in
many cascs through the Headquarters.

3.8 Promotion

In the United States producers considered that publicity contributed to make seedless grapes
popular and to better sales results. The California Table Grape Commission promotes
regularly grapes on its key markets through programmes with supermarket chains and
distributing point-of sale material to independent retailers.

There is little knowledge about scedless grapes in general in many of the European markets
and the consumers arc not familiar with the large number of varictics and their favourable
characteristics for the consumer. More advanced retail outlets like to have white, red and
black grapes on the shelf reserved for seedless varictics.

Publicity campaigns are costly and the diversity of supply sources make the realization of such
progranunes for grapes in Europe diflicult. Undoubtedly, large supply organizations as the
Dutch and Breton Horticultural Producers; the Chilean, South African, Isracli and New
Zcaland Fruit Exporters arc having promotional activities, but focused on specific products,
such as tomatocs, cauliflowers, apples, pears, citrus and kiwi. Grapes arc not covered.

7 The well known import firm, Jos. van der Berg in Rolterdant indicated his interest o strenghiten marked tics

with Russia, mainly St Pelersburg,



The leading supermarket chain in the Netherlands (Albert Heijn) started at the beginning of the
grape harvest in the Mediterranean region a publicity campaign, suggesting different dishes
and combinations with cheese. Emphasis is made on the good characteristics if seedless
varieties, Thompson Seedless is specially mentioned.

3.9 Transportation Issues

From Jordan grapes are shipped to Western Europe preferably by air. From the organizational
point of view this means of transport is the most convenient for the export of perishables to
Western Europe and so far air freight from Amman is competitive compared with other
producing regions. Due to the reduced volume of shipments in the last years, there was no
problem in obtaining the necessary space in the planes. Royal Jordanian Airline operates a
large number of passanger planes to Western Europe which transport limited quantities of
produce in each trip, but there are also special freight services which have a capacity of 25
metric tons per flight. There was no problem to find space for a yearly export of 750 metric
tons of grapes to Europe, but when perishables exports from Jordan to Western Europe will
reach a considerably higher volume, more air transport capacity will be required. In addition
to the Royal Jordanian Airline, other companies are also operating from Amman to Europe,
but their quotation is much higher than the rate applied by national airline.

“Air shipment of grapes to Indonesia was made through Jeddah. It is believed that with
transportation by sea or road lower freight costs can be obtained, as is the case of Israel.
Undoubtedly, this requires adequate transport facilities and rapidity for perishable products.
Refrigerated containers are needed, but the availability can represent a problem. The
convenience to replace air transportation will depend upon the difference in cost between
container transport by sea or land and airfreight, but the first means would become essential
when the demand for airfreight capacity is excessive.

It is not likely that grapes from Jordan will be transported is sufficient quantities to justify
chartering of vessels, even in combination with other fruits and vegetables. Therefore the use
of individual reefer containers or refrigerated trucks will be necessary. With respect to delay,
this should be kept on a minimum. Grapes can travel for 2 or 3 weeks, as is the case from
Chile, México or India (From Bombay it takes 2 or 3 weeks for consignments to reach the
European market). '

Sea transport permits producers at a large distance to supply the European, Gulf or South
Eastern Asian markets at a lower cost, using proper containers for shipment, which could
increase substantially the volume of sales . The improved technology of transport permits the
use of refrigerated containers with or without controlled atmosphere for sea and road
transportation. A number of tirms are developing systems which could be of interest for the
Jordanian exporters. The transport company Welz in Salzburg, Austria has a large number of
" Freshtainers " available. * It would be interesting to obtain up-to-date information on recent
experiences and conditions. There are several ways to use the containers; purchase or long-

F o For more information. please con(ucl! Mr. Klaus Schmitzberger ¢/o FTD Development and Service Lid.
Salzachweg 23A-3061 Elsbethen/Salzburg, Austria, Tel: (43) 662 6273630, Fax: (43) 662 627569. !
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term leasing would be of interst only if the containers can be used during the whole year by
Jordanian exporters/importers. The transportation of containers from abroad to Jordan can
result in logistical problems and excessive cost, as generalized use of these specialized
containers involving a large numer of countries is not yet materialized. Other firms are also
developing individual systems, such as " Freshcon " by Sietas, Hamburg, and " Pacas " by
Graaf, Elze, both in Germany.

The experience of Isracl in the field of transport.of fruit and vegetables would be valuable™.

3.10 Regulations and Import Policies

3.10.1 European Union

Production and trade of table grapes in the EU are governed by regulations under Council
Regulation 1035/72. The main features of these regulations provide for the removal of
barriers to intra-Community trade, the adoption of common quality standards in the internal
and external trade, the application of the Common Customs Tariff to trade with third
countries, a reference price system , compensation for the withdrawal of produce , and export
subsidies. Both, the quality standards and import regulations are of interest for Jordanian
exporters.

(1) Common Quality Standards **

Quality standards for table grapes in the EU were set by regulation 1730/87 and have been
amended in 1991 by regulation 93/91. These quality standards give the minimum
requirements, grading requirements, including criteria of size, presentation , packaging and
labelling as well as a list of commercial varieties. Also tolerances for quality and size are
given.

Grapes can be marketed under three classes: extra, class I, and class II. All grapes must be
sound, free from pest or disease damage, visible foreign matter (except for up to 5 cm of
stem), abnormally high external moisture, or foreign smell or taste. Table grapes must be
intact, normally developed and well formed, and able to withstand transport and handling, and
arrive at market place in satisfactory condition. Tables grapes in each package must be
uniform meaning of the same origin, variety, class and the same degree of ripeness.

- "Extra quality" means, superior grapes with a minimum weight for the bunches of 200 and
150 grams according to varieties.

* 0 Mr, Augustine Samandar [rom Easlern Co. in Amman made interesting comments on this matter during

the consultancy which should be worthwile to follow up.
° Detailed quality requirements are included in report "Grapes Production & Postharvest Manual”,
Agricultural Markcting Development Project, Anunan, 1991, p. 121 and also available from the lechnical
stall' of the Agricultural Markeling Organization,
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- "Class I'" must be fruit of good quality, onIyA slight defects in shape and coloring skin ( due
to sum scorch ) are allowed, minimum weight 150 and 100 grams, respectively.

There exist also a class II grade which is however not good enough for export from Jordan to
the EU.

Packaging must be new, clean, protective, and the printing or labeling must be done with non-
toxic ink or glue.

The prevailing grade standards will be distributed to interested exporters.

(it) Customs Tariff

A system of ad valorem Common Customs Tariffs (CCT) applies to third country imports and
may vary according to the time of the year. Preferential access are given to imports from

ACP countries, Cyprus, Israel, the Maghreb (Algeria, Morocco, Tunisia), the Mashraq (Egypt,
Jordan, Lebanon, and Syria), Eastern European countries, Malta and Turkey. Import licensing
provisions also exist if imports from third countries threaten to cause an imbalance in the
market.

The basic rate for table grapes is 18 % from November 1 until July 14 and 22 % from July 15
until October 31.  As known Jordan is enjoying from February 1 until June 30 is duty
exemption. The same privilege is given to Egypt and Israel , while the closing date for duty
free import of Cypriot grapes is August 5.

It seems that discussions are underway with the Commission to extend the period of duty
exemption for Mediterranean countries until the end of July. Similar privilege should be
obtained for Jordan.

Due to this duty structure air shipments in July for Jordanian grapes are difficult and only

possible if the market is exceptionally strong and higher prices prevail. Container shipments
would reduce transport costs and allow for the payment of duty.

(iii) Entry Price System

It is anticipated that from the start of the next marketing year (1995), reference prices will be
revised and replaced by an entry price system. This would have some major differences
compared to the reference price system. For instance, every lot or consignment imported
would have to comply with the entry price. Ifa lot has been imported below the entry price,
an extra levy would be added to the customs duty for this particular lot (and not to all imports
from that origin, as is presently the case). The extra levy would be charged at rates ranging
from 8 % of the entry price (for imports priced between 92 and 94 % of the entry level) to 2
% (for imports priced between 98 and 100 %). Lots imported at levels below 92 % of the
entry price would be penalized with an extra levy, called the maximum tariff equivalent.
There would be no further ranking in tariff equivalents, implying that all lots below 92 %
would have to pay this maximum tariff equivalent. Problems with imports may only arise in
the period of weeks 35 to 43, (end August to end October), which is of little interest for
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Jordanian exporters.

(iv) Preliminary assessment of the impact of the Uruguay Round

According to the FAO Intergovernmental Group in Wine and Vine Products, the eventual
reduction of tariffs in support to table grapes is still unknown, because under the Uruguay
Round commitments the percentage reduction in internal support refers to the aggregate for
the agriculture sector. A significant change in the import regime resulting from the Round
would be the replacement of the reference price system with the new entry price system, as
indicated in the previous paragraph. Furthermore, over the implementation period ending in
the year 2000 bound tariff levels for table grapes would be progressively reduced to 14.1
percent ad valorem depending on the variety, for the main marketing season (15 July to 31
October). In any case, trade policies will further protect grower interests when local supply is
abundant,

Austria currently uses a sliding scale of duties for grape imports at various times of the year.
No duty from 11 October to 20 August. However, the new rates reflecting commitments
under the Uruguay Round include a base rate tariff of 12.5 schillings per 100 Kg during the
domestic marketing period (July 1-October 31). If Austria will become a full member of EU,
the common regulations will be applicable.

With respect to some Asian countries under the Round import tariff for Malaysia and
Singapore would eventually be bound at lower rate, 20 % and 10% respectively, from the high
current and base rate duties. Therefore, some expansion of the imports might be envisaged.

o Current rate of duty in Malavsia is USD 661.40 per metric ton, which represents around 30% - 40% of the

grape value.
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4. CONCLUSIONS and RECONMMENDATIONS

The Production Consultant estimates that - complying with a number of requisites - Jordanian
producers can supply continuous and consistent quality table grapes from late April through
December. However, timely assessment of the export markets and review of all available
information on worldwide supply and demand is needed for decision making to increase
export oriented production.

Present export oriented production of grapes is estimated to be around 2 400 metric tons per
year and there are plans to increase this quantity in the short-term with an estimated 1 400
metric tons. Table grapes export from Jordan increased somewhat in the last 3 years to both
destinations, Western Europe and the Gulf Region. However, the exported quantities to this
latter destination remained much under the volumes shipped in the eighties. The trial
shipments to Indonesia could signify a good start.

Grapes for export have to satisfy consumers' requirements as to taste, colour, quality and
presentation. The Production Consultant's report contains suggestions on suitable varieties to
be cultivated in Jordan, according to the different regions. From the marketing point of view,
best demand is identified for Thompson Seedless, Perlette and Superior among the white
grapes and the coloured varicties, Flame Seedless, Ribier, Barlinka and Dan ben Hannah.

Grapes export require a high level of infrastructure in terms of marketing, grading, packing,
storage and shipping facilities. It appears that Jordan has favourable competitive position
with regard to labor and transportation costs. International transportation cost constitute a
big share of the total marketing costs and plays an important role in making produce
competitive in the markets. The labor cost advantage can be lost if the share of transport
costs in the final sales price is too high. Furthermore, the keeping low of the transport cost
has a significant effect on prices and consequently on demand for table grapes.

As it has been discussed in the respective part of this report, the market possibilities are
subject to the seasonality of production in the different continents and the existing demand for
oft-season grapes. The Production Consultant identified good possibilities for having table
grapes for the market in the Ghor region from end-April to mid-July and in RUM from mid-
June through November as well as anticipated a fair potential for export oriented production in
other new regions fruit being available for marketing between August and November.

4.1. Market Development

The international market for seedless grapes requires high quality standard. Therefore,
consideration should be given to the working out of official quality guidelines, including
minimum requirements as berry size (13 mm) and sugar levels (according to variety). Quality
certification is necessary to safeguard the interests of both exporting and importing countries.

4.1.1. Potential Markets

Four main regions have been selected for potential market identification in the present study :
Western Europe, Gulf Region, South East Asia and Eastern Europe.
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Western Europe: The development of commercial table grape production, including seedless
varieties in several countries permits the year round supply of the market and helps to
stimulate demand. In general, future growth of off-season fruit and vegetable demand is likely
to be a function of the growth of income. After a period of economic recession in Western
Europe, an improvement of the situation is expected, which certainly will stimulate the
demand for seedless table grapes. The European Union is already a big market for this
product. During 3 - 4 months (between August and November) it is well supplied by inter-
union production and in the other time several exporting countries compete for the off-season

supply.

After the grapes from the Mediterranean region, Southern Hemisphere countries, Chile, South
Africa and Australia are the main suppliers, followed by India. From May also México, Israel
and the United States are coming on the market as well as Egypt, Cyprus and Turkey.

Buyers have been satisfied with the shipped table grapes from Jordan and there are good
possibilities to increase the exports to the main market, United Kingdom and also start regular
shipments to the Netherlands and Germany.

The Gulf Region market was traditionally supplied by the Near East producers, but now
purchases of table grapes are also made from Southern Hemisphere producers, Chile, South
Africa and Australia. Saudi Arabia started with own production too.

Systematic work has to be made to re-conquer the lost market share in competition with India,
Egypt, Lebanon and South Africa. Seeded grapes are also wanted and producers from the
RUM area already are supplying the Saudi Arabian market.

South East Asia is becoming an interesting market for table grapes. Due to the strong
economic development and the lifting of import restrictions mainly the United States, Australia
and Chile took advantage of the bigger export opportunities to this region. Jordan made test
shipments to Indonesia and good possibilities have been identified for future business.

Eastern Europe: There are signs that consumption is growing for tropical and sub-tropical
fruit and vegetables and among others demand is increasing for grapes also in the off-season.
However, the political and economic changes have not yet created the conditions for
consumer earnings which would make regular purchases of higher priced products possible.
Russia and the other countries of the former Soviet Union and Eastern Europe certainly will
become a market for table grapes. Some shipments from Jordan will be possible, also for
seeded varieties, but the quantities will remain reduced for the time being.

4.1.2 Supply

From the supply side the Southern Hemisphere countries are the most important. Chile is
increasing continuously the production and has become the world's largest exporting country.
South Africa will have also larger quantities of grapes for export, but the growth rate is less
important. In Australia the production remains steady. The main supply period of these
producing countries is not coinciding with the harvest time in Jordan. India is also increasing
the production, which is however prior to the harvest season in Jordan.
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As it has been discussed in the respective part of this report, there are many other countries
which are supplying the Western European market and their main season coincides with the
suggested increased production in Jordan. México, Israel and Egypt have growing
production. Mékxico's supply potential is much dependant on the shipping possibilities.
Comptetition from Isracl is strong, they grow varieties according to consumer demand and
have well organized and less expensive shipping opportunities. Egypt had a poor reputation
on the European market and shipping problems. Efforts are being made in cooperation with
the import trade to improve quality and organize shipping possibilities.

Cyprus can supply from mid-July to mid-August top quality seedless grapes at a price that
represents the best value for the consumers, as sea shipment is not giving any problem and the
country has duty exemption privileges. Already late June Cyprus grapes are coming to the
market, being competition for Jordan. The indicated country plans to improve and expand
production to reconquer lost market share. Also Greece is important for sales in July and an
increase of the available quantities of seedless grapes is expected. Finally, the United States
exports to Europe seem to remain steady.

4.1.3 Prices

Market prices in Western Europe are frequently not high enough to justify shipments from
Jordan during May, but used to increase during June and July. Considering an average
wholesale price in the United Kingdom of Lstg 8 per box of 5 kg and discounting 20% for
importer's margin, the equivalent of US$ 1.90 per kg remains C&F destination. Paying the
actual freight rate of US$ 0.65 per kg, around US$ 1.25 per kg remains F.O.B. Amman,
which seems to be reasonable for the exporters. Undoubtedly, during certain periods, if sales
are good, most direct marketing channels used and supply not cxcessive, sales prices can be
between Lstg 10 - 12 per box of § kgs, which is equivalent to around US$ 2.50 per kg C&F,
US$ 1.70 per kg F.O.B. Amman. Prices depend on quality. Table grapes with fresh aspect,
good color and presentation bring top prices®,

Importers from the Netherlands and Germany are expecting an average wholesale price of DM
18 per box of 5 kg, which results in a similar F.O.B. Amman price of US$ 1.20 per kg.
Above prices compare well with the competing countries, which are calculating with export
prices around US$ 1.40 per kg, F.O.B..

It appears that sales were made for US$ 2.60 per kg C&F Jakarta which is equivalent to US$
1.15 F.0.B. Amman. ‘

Due to the important local production, the wholesale price for Jordanian grapes in Saudi
Arabia was around US$ 0.66 per kg, equivalent to around JD 0.700 per kg ex-farm (August
1994). Quality improvement are needed to approach the price of grapes imported from other
sources, which were considerably higher.

* Normally grapes from lsrael obtain a higher price with 20% diflerence, compared with grapes from Egyvpt.
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4.1.4. Importation and proposed distribution channels

Traditionally, fruit and vegetables were sold through different types of retail outlets:
supermarkets, greengrocers, general food stores and ambulant traders. In spite of the
modernization of the food distribution in Western Europe marketing and specially distribution
margins are high. * This means higher prices for the consumer and inconvenient limitations
for the growth of consumption.

Supermarket's share of fresh fruit and vegetables selling throughout Europe will continue to
grow to a level of about 70% With a trend towards concentration in retail distribution there
will be an even greater need for centralized distribution agents in Europe. Producers and
exporters should have regular supplies to be able to work with the large buyers as are the
supermarket chains.™

Due to the fact that in Britain the most important buyers are the large supermarket chains and
they are served through importers/distributers, it is advisable for Jordanian exporters to
concentrate sales in a few hands, working with no more than 2 - 3 importers. A coordination
of sales through the Exporters Association would benefit the development of seedless grape
export to Britain. It is axiomatic that the commercial cooperation between individual
exporters is a difficult task, but the examples of Israel and Cyprus indicate the benefits of such
efforts.

On the Continent more trade is done both on national markets and in neighbouring country's
markets, within or outside the EU, here the concentration of imports from Jordanian grapes in
few hands in less important. To establish business contact with a number of importers would
be the first step for the successful sales of larger quantities of Jordanian grapes to these
markets™. Jordan grapes should be better known also in these markets. Dutch and German
tirms are working regularly with Russia and other Eastern European countries, consequently
sales through this channel should be considered as an alternative. Table grapes are having still
a limited potential in this region and therefore joint supplies, together with more important
products, such as bananas and citrus, could be a good alternative. If direct truck shipments
from Jordan to Eastern European markets would not be possible, trans-shipment through
Western Europe should be made.

Y Relative markeling margin above the buying price in supermarkets in the United Kingdom is around 25 -
30%, whereas it can reach 50 - 60% in independent green groceries. Margins of street vendors seem (o be
lower.

M Animportant supermarket chain in Britain expressed inlerest to increase purchases in Jordan, which could
reach 300 - 400 metric tons ol seedless grapes per vear.
38
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4.2, Market Opportunitics for Jordanian Table Grapes

The thorough analysis of the supply and demand situation in the different markets of interest
for assess future sales opportunities for Jordanian table grapes, preferably of seedless varieties,
gives the following picture:

Eurgpean Union: It can be expected that the three most important countries for the off-
season grapes, will import in the coming years during the months May, June and July, from
countries outside the EU:

-Metric Tons -

Country May June July
United Kingdom 6,000 5,000 10,000
The Netherlands 13,000 6,000 6,000
Germany 15,000 8,000 6,000
Total 34,000 19,000 22,000
Source : Table 7 and The Market for Table Grapes and Dried Vine Fruit,

FAQ, Rome, 1994 p.10 and 11.
With respect to the supply the Southern Hemisphere countries still have late production
arriving to the market in the above indicated period. Additional suppliers foresee an important

increase in their production and exports directed towards the EU market:

B Metric tons =-e—mm—--emmm

Country Exports per season last Expected imports next
years years

India 1000 ' 4000

Mexico 500 3500

Isracl 7000 | 10000

Egypt 1000 3000

Cyprus 6000 9000

USA 8000 8000

Total 23500 37,500

There are also other sales possibilities than the EU market, consequently a reasonable increase
of the demand could avoid problems with the important proposed increase of the production
of table grapes.

The Jordanian exports to the EU were up to 750 metric tons a year, but with additional sales
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efforts in the Netherlands and Germany, as well as better sales organization in the United

. Kingdom, the future export volume could increase to 2 000 - 2 500 metric tons in the coming
years. This could include trans-shipments to other neighbouring countries, such as
Scandinavia and Austria.

Gulf Region: In the past years Jordan supplied not more than 1% of the imported volume of
table grapes, which was estimated in 66,000 metric tons per year. Through the availability of
more fruit in the RUM region and additional sales efforts by the growers in the Jordan Valley,
it should be possible to reach a yearly export volume of 1,500 - 2,000 metric tons for both
seedless and seeded grapes.

South East Asia: The regional market, Indonesia, Malaysia and Singapore has imported
around 23,000 metric tons per season in the last years and the demand for grapes is increasing,
Consequently, there should be no difficulty that Jordan exports between 300 and 400 metric
tons of grapes in the coming years.

Eastern Europe: Due to the limitations in the development of the off-season grapes imports,
no more than 200 - 300 metric tons can be expected to be sold per year in this area and mainly
in Hungary. If substantial improvement of the economic situation would be forthcoming in
Russia and former USSR countries, this would open better opportunities, but there are no
¢lements to justify this assumption.

Summary:

The expected exports from Jordan give the following sum:

Region - Metric Tons Per Year

European Union

2,000-2,500

Gulf Region Market

1,500-2,000

South East Asia 300-400
Eastern Europe 200-300
Total 4,000-5,200

Taking into account the present export oriented production and the actual plans for expansion,
Jordan would have the possibility to export around 3,800 metric tons per year. The above
estimate on the potential market provides a prudent margin with respect to the sales potential.
For larger additional plantings it is advisable to wait the development of exports in the coming
years, mainly with respect to the sales results in the Gulf Region and in the Far East, as well as
the possibilities in Eastern Europe.

Selection of business relations: In Annex I a list is given of the leading importers of fruit and
vegetables in the main market places. As it has been suggested before for the United Kingdom
it would be advisable that the Jordanian exporters work with a few firms only and try to
coordinate the business activities. The indicated firms have good standing and all are
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interested in the importation of off-season grapes. Sims works with India and apparently has
imported this year a considerable quantity from there , Kruidenier is working with Egyptian
exporters and Minnaar has an important business too.

With respect to the Netherlands, Jacob van der Berg is linked with a Jordanian
producer/exporter and is also interested to re-export to Eastern Europe (Russia ). FTK is an
excellent importer, specialized in tropical and sub-tropical, as well as off-season products.
HAGE is also a very good company, with regular activities in the off-season grapes trade.

In Germany, Scipio is a very strong importer, with excellent reputation and much business in
Eastern Europe. T. Port is also a leading importer, while Kalil is working mainly in the
Southern part of Germany.

Other firms are also interested in importation of table grapes.

4.3 Feasibility Study Model for Interested Producers/exporters

As has been indicated in this report the present and future international market situation for
seedless grapes is subject to important changes due to climatic variations and developments in
the production structures in the large number of producing countries situated on the various
‘continents. Individual exporters frequently travel to the main importing countries and obtain
first hand information from importers and other sources. Also publications such as Trade
Journals and reports of specialized entities and organizations ( USDA, OECD, FAQ, ITC ) are
useful tools for the detecting and measuring of short and long-term market outlook.

A feasibility study has to cover the two main components, referring to the supply and demand
side (Annex II). Generally, producers require a good local market for the complemtation of
the potential exports, in order to minimize risk. Advance contracts in the international trade of
fresh fruit and vegetables are not usual, even so that at present large scale buyers as the
supermarket chains are starting to find ways to cover their produce requirements at a fixed
price.

4.4 Need for Training

At present there are four major producers of seedless grapes who are also interested to
develop further the export business. Future market possibilities will motivate more producers
to grow seedless grapes. Numerous producers assisted at the recent workshop organized with
the participation of the Grape Production Consultant which confirms the existing interest in
this product. Certainly, the few individual producers/exporters were successful in entering the
Western European market. but cooperative efforts will be needed for the future to maintain
and expand the very competitive market places discussed in the present report. The Exporters
Association also can contribute to organize a number of activities needed for the market
development. First step was the visit to Indonesia and Malaysia. A guideline was prepared
for the Commercial Mission which visited the indicated countrics beginning September 1994
(See Annex III). A buyer's company profile form should be used by the mission members,
model of which is available in the Exporters Association.



Grading, packing and presentation of the fruit is the most important factor for export
development. It could be of benefit for the producers to organize a study tour for personnel
in charge of the packing operation, permitting to learn about the quality wanted in the main
market, the produce shipped by the main competing countries and probably to visit other
production centres. A study tour should include the United Kingdom for market observations
and United States for the packinghouse operation™. The participants of a study tour should be
required to advise other exporters too.

4.5 Possible VOCA Assistance for Grape Marketing

Jordanian exporters have lost market share in the last years in the Gulf Region markets, in part
because of quality problems. While exporters shipping table grapes to Europe complied with
the high requirements, specially of the United Kingdom, exporters to regional markets
overlooked this very important condition for successful market development.

Several producers expressed interest to enter in the seedless grapes cultivation and they will
need, in addition to production advice, guidance for the harvesting, grading and packing
activities. If grape producers will make an observation tour abroad to become acquainted
with the modern production technique, the same opportunity could serve for observations on
preparation of the fruit for being marketed.

Satisfactory results haves been obtained in many fields with the assistance provided by
experienced retired professionals, who have worked practically for many years in specific
fields of fruit marketing, having carried out and supervised activities in packing houses or
elsewhere in the marketing chain, having been linked with farmers organizations or
commercial enterprises.

4.6 Cooperation with other Technical Assistance Projects

The implementation of a new technical assistance project with the German GTZ is foreseen in
AMO, with the aim of Promotion of Exports of Fresh Horticultural Products. A number of
activities foreseen in the indicated project will benefit the table grape export industry, viz.

- Facilitation of trade promotion measures, e.g. pilot shipment with cooling- and C.A.-
containers. The use of alternative means of transport will be an important condition
for future development. The project should help to adapt suitable technology for
maritime and road transport.

- Implementation and evaluation of grading and packing trials in selected export oriented
enterprises.

- Development of organizational procedures for quality control and training programs.

* I technical cooperation programs with Isracl will be available, observation tours related o handling,
grading. packing and transportation in the neighbouring country would be of inlerest.
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- Information about pesticide residue problems.

1

- Export promotion.
- Market reasearch in specific regions & countries should include table grapes.

- Probably the experience and programmes of PROTRADE in Germany could be useful
for the seedless table grape export, till consumed to a limited scale in that country.

The present study identified several of the above activities as a requirement for the
development of the table grape exports from Jordan to the different markets identified.
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ANNEX I

IMPORTERS OF GRAPES

# | Name of Address Contact Tel Fax Comment
Company
United Kingdom
1 | H. 201-203 Flower | Mr. Hans 44 - 44 - (mission met
Kruidenier | Market, New van Zetten., | 71 - 71 - in 1988)
(London) Covent Garden 720 20 Grapes from
Ltd. London SW8 94 86. | 81 51. | Cyprus &
SNA. Egypt.
2 | FRUMAR. [ Tolworth Tower, | Mr. Mark | 44- 44 - Grapes from
Surbiton, Bradnum. 81 - 81 - Greece,
Surrey, KT 6 390 399
7EL. 1133. | 34 99.
3 | Griffin & Trophy House, 44 - 44 - Well known
Brand. Leacon Rd. 233- [233- | company.
Ashford, Kent 6459 | 6393
TN 2TU 41. 40,
4 | C 101 Highstreet. 44 - 44 - Connected to
Minnaar. Earith 487 - | 487 Jordanian
Huntingdon,Ca 34 34 30 | exporters.
mbs. PE17 3PN. S11. 01
5 | Morin Fruit | D 39-49 New 44 - 44 - Grapes from
Brokers Covent Garden 71 - 71 - Cyprus.
Ltd. Market London 720 627
SWS8 SLL. 8505, | 78 84.
6 |J.0. Sims 16 Winchester Mr. 44 - 44 - Grapes from
Ltd. Walk, Borough | Christopher | 71 - 71 - India and
Market, London | Sims. 407 403 other sources.
SE1 9AQ. 07 56. | 48 89.
7 | Three Ways | Staplehurst Branden 44 - 44 - Grapes from
Internation | Road, Oast 580~ | 580- India
al Ltd. Marden, 8900 |8900
Tonbridge, Kent 25 26
TN12 9BT
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The Netherlands

8 | FTK Klappolder 191 - | Mr. (31) (31) Specialized in
HOLLAND | 193 2665 MP Reimers, 1892 - | 1892 - | off-season and
BY Bleiswijk Manager 41700 | 19616 | tropical fruit
and
vegetables
9 | HAGE Spoorweg Mr. van 31 (31) First class,
INTERNAT | emplacement 1 der Heuvel | 1806 - | 1806 - | strong import
IONAL BV | 2991 VT Manager 42777 | 11802 | firm
Barendracht /
21152
1 | JACOB van | Rochussenstraat | Mr. Pot & | (31) (31) Specialized
0 { der BERG 209 3021 NS Mr. Leo 10- 10- firm, related
Rotterdam Pels 476- 476~ to one
7366 4254 Jordanian
exporter
1 | BY Postbus 226 Mr., van (31) (31) Exotics and
-1 | EXOTIME | 2230 AE Reekum 1718 - | 1718 - | off-season
X Rijnsburg 315585 | 31391 | fruit and
vegetables
1 | Lehmann & | Bredaweg 23 31 (31) Importer/
2 | Troost BY 2742 KZ 1802 - | 1802 - | distributor
Waddinxveen 1011 3268
Germany
1 | T. Port Lippeltstrasse I | Mr. (49) (49) Most
3 20097 Hamburg | Scholdei, 40- 40- important
Director 301 33606 | company
000 4
I | Scipio & Breitenweg Mr. (49) (49) Most
4 | Co. 29/33 28195 | Fanatico 421 - | 421- | important
Bremen 30921 | 13176 | company
1 | J.A. Kahl Bauernbrauweg (49) (49) Important
5 1 81369 89- 89- wholesaler
Muenchen 78006 | 785- for the
0 5824 Southern part
of
Germany
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1 | Internation | Fruchthof (49) Important
al ' Hamburg 40 - distributor
Fruchtimpo 33124
rt 1
Weichert
Co
France
1 | Pomona 21 rue du Pont Mr. Michel | (33)1 | (33)1 Most
7 | S.A. Neuf 75039 Schwartz - 4028 | -4026 | important
Paris - Cedex 01 3037 5895 importer
1 | Pascual B.P. 391 94155 | Mr. (33)1 {(33)1 | Important
8 | France Rungis - Cedex | George - 4687 | - 4560 | company, but
Allene 2515 | 9510 | infrequent
reorganization
Earlier buyer
of Jordanian
cucumber
1 | E. Azoulay | 18-28 ruedu (33)1 | (33)1 | Well known
& Co. Puits-Dixme - 4687 | - 4686 | wholesaler
94577 Rungis - 2540 | 231
Cedex
2 | R. Lacour 2 rue des (33) 1 [(33)1 | Well known
0 ‘ Tropiques - 4978 |- 4560 | wholesaler
94538 Rungis ~ 2500 | 4293
Cedex
Hungary
2 | KOFRUKT | Pet fi- 72 Dr. Ldszl (36) | (36)
1 Thun, 78 78
H - 6200 Manager 31166 | 31236
Kisk r s ' 0 2
2 | INTERFRUCT P.O.Box 45 - Mr. (36) 1 | (36) 1 | Subsidiary of
2 H - 1453 Sdndor - - the German
Budapest Holy Chief, | 21760 | 21525 | Supermarket
Tengelmann in Purchase 00 16 chain
M htheim/Rhur | Dept. Ext62
80
2 | STARKING | Csont-u. 1 - Ms. Ibolya [(36)1 [(36)1
3 Nagyvdsdrtelep | Mikei - 21579
H - 1095 21544 | 18
Budapest 34




2 | Yellow Fruit | Nagyk rsi- t | Mr. J zsel | (36) 1 | (36) 1
4 | Kft. 136 H-1212 Kiss - -
Budapest Manager 14745 | 14745
90 90
Ext. Ext.
303 144
2 | Landesman | Bokor-u.10 Ms. Vera (36) 1 | (36) 1 | Mainly
S | nTrans H-1037 Kozal - 250- | -250- | transit trade
Trade Budapest Director 4274 | 4274 | with Russia &

UKkraine
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ANNEX 11 ,

BASIC COMPONENTS OF A FEASIBILITY STUDY FOR TABLE GRAPES

1. Production

Production factors: Climate, irrigation, labor, technical progress (specialization™),

product innovation (introduction of seedless varieties), required infrastructure.

Assessment of national production and outlook for changes in other farms in the area
or other production regions.

Production techniques related to marketing: Timely availability of produce
according to market prospects. How does handling and transport affect quality?
Harvesting, grading and packing, if possible in the farm or assembly centers.

Estimation of production costs and sales results: Investments needed. Fix and

variable production and marketing costs. Results of sales. Break even point. Internal
rate of return.

Does the cost of improvements in quality keep the product within the market's price
range?

2. Marketing factors

Review of existing studies on local and export markets, reports on Commercial
Missions and information on commercial visits.

Analysis of markets for existing local varieties, other traditional varieties with good
market potential (Halawani, Zeni) and improved varieties (seedless grapes).

Consumer preferences for seedless varieties.

- Where are the potential consumers ?

- What are the market segments ?

- How do consumers define quality ?

- Where are the competitors located relative to markets ?

Seasonal fluctuations in demand in the different markets and sales opportunities.

Expected level of sales prices on local and export markets.

Adaptation of improved production methods as suggested by the Production Consultant in August 1994,
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3. Logistical issucs.

- Structure of the distribution system in the different markets.

- Where is the power in the distribution channels ?

- Selection of best sales methods and individual buyers. (Associated firms,
importers, direct distributors)

- How do institutional constraints affect the competitive environment ? (Tariffs,
quotas)

4. Conclusions

- Preparation of a production plan in conformity with market outlook.

Ideas about organization of the marketing,

- What will be the interested firms market share in relation to potential export from
Jordan
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ANNEX HI

MARKET INVESTIGATION IN THE FAR EAST

Points to be investigated :

1. Development of imports during the last years, since import restrictions have been lifted
- seasonal fluctuations of imports

- main supplying countries imported products
- monthly development of import prices.

2. Qualitative assessment of imported grapes
- varieties, colour, size, packaging, presentation in general.
3. Studying shipping possibilities and freight rates.
4. Selection of future business relations for Jordanian exporters.
5. Discussion of terms of delivery, payment conditions, inspection of quality at arrival,

settling of disputes.
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TABLE # 1

TABLE GRAPES:
PRODUCTION IN JORDAN, 1992
REGION PLANTED AREA |PRODUCTION | YIELD
DUNUM TONS TON/HA
UPLANDS
GRATER AMMAN 11,702 13,781 12
ZARQA 3,825 3,281 9
IRBID 14,728 15,919 11
MAFRAQ 1,536 1,306 9
BALGA 7,435 2,998 4
KARAK 2,230 1,537 7
TAFILA 1,098 1,739 16
MA'AN 2,433 2,160 9
SUB TOTAL 44,987 42,721 9
GHOUR
AL.GHOUR AL.SHAMALI 287 697 24
DAIR ALA 1,598 5,557 35
SHUNA JANOBIA 535 773 14
GHOUR AL SAFI 164 412 25
SUB TOTAL 2,584 7,439 29
TOTAL JORDAN 47,572 50,160 11
TGPIJAXLS

SOURCE: THE HKJ DEPARTMENT OF STATISTICS. 1992



TABLE #2

TABLE GRAPES:
EXPORT QUANTITIES FROM JORDAN 1991 - 93

QUANTITIES IN TONS

PERIOD ISAUDI [U.A.E |QTR [BAH. |UK . |NETH |BELG. |OTH. |[TOTAL
1991
JUNE 58 12 26 201 21 318
JULY 2 1 25 112 17 167
AUGUST 3 5 12 20
SEPTEMBER 1 I 2 4
TOTAL 64 29 65 313 38 509
1992
JUNE 6 27 21 22 235 11 322
JULY 70 39 42 49 160 42 15 417
AUGUST 31 2 64 11 108
SEPTEMBER ] 4 24 5 2 36
TOTAL 108 72 151 87 393 53 17 883
1993
JUNE 3 40 94 458 67 2 744
JULY 4 26 52 56 63 53 0 3 259
AUGUST 7 22 72 40 I 0 0 5 147
SEPTEMBER 1 710 25 21 7 71
OCTOBER 6 ! 7
TOTAL 22 144] - 189 212 322 122 2 15) 1228
TGIENLS '

SOURCE : ANMO
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TABLE#3

TABLE GRAPES: "
PRODUCTION & DEVELOPMENT OF EXPORTS IN SELECTED

COUNTRIES. 1981 - 1992

THOUSAND TONS
PRODUCTION EXPORTS
1981 - 85 {1986 - 90|1991 1992 1980 - 85 {1987 - 90[1991 1992 1993
COUNTRY AVERAGE AVERAGE
BRAZIL 220 264 261 261 0.8 2 29 6.9
CHILE *** 167 508 668 689 142 3611 419.2] 42838 418
MEXICO *#* 82 82 69 77 15 348 50 44.2 50
U.S.A *** 490 557 563 372 112.7 17051 2464 2335 2058
S. AFRICA 56 80 108 115 37 47.5 559 77.5
INDIA * 300 314 1.6 4.6 11.1 11
CYPRUS 27 29 21 27 12.4 10.2 3.9 7
EGYPT ** 100 100 100 100 0.3 0.6 0.5 1
ISRAEL ** 25 25 33 47 2.6 4.6 7 5
LEBANON 38 88 88 &8 26.6 27.6 19.3 18.7
TURKEY * 802 802 913 921 11.6 17.2 12.2 16.1
AUSTRALIA 25 45 47 50 3.1 14.4 8.8 15.3
TGPDESC.XLS

SOURCE: FAO. CCP.: W1 943

* All grapes

** Figurcs needs further examination

*** Source World Horticultural Trade & US Export Opportunitics (U'SDA)

s



TABLE # 4

TABLE GRAPES:
EXPORT QUANTITI
AUSTRALIA 1990/91

ES FROM

, 1991/92 & 1992/93

QTY IN TONS

DESTINATION I 1990/91 I 1991/92 1992/93
FAR EAST:
Hong Kong 736 1.604 1.357
Indonesia 204 3431 3.992
Malaysia 1.069 1.398 1185
Singapore||  4.698)  5.062) 2978
Far East Total 6,707 11,495 9,512
GULF:
Balirein 21 42
Saudi Arabia 70 ]
UAE) 143 255) 153
Gulf Total 164 367 171
Mauritius 189 372 173
EUROPE:
Germany 162 491 211
Netherlands 19 211 [43
Sweden 162 209 155
United Kingdom ) ~~847 i i _!_._657 o _h_vl“._l_{v_S
Europe Total 1,190 2,568 1,672
Other Countries 1.308 2.081 2.279
GRAND TOTAL 9,558 16,883 13,807

{gpeya.xls

SOURCE: Irade Statistivs Produced for AIBS by AGPS




TABLE#5

TABLE GRAPES :

EXPORT QUANTITES FROM UNITED STATES
TO SOUTHEAST ASIAN MARKETS, 1990-1993

IN TONS

DESTINATION 1990 1991 1992 1993
THAILAND 289 303 531 1,139
MALAYSIA 1,575 2,132 2,676 4,018
SINGAPORE 5,620 0,478 5,587 6,655
PHILIPPINES 2,904 4,084 5,531 5,955
INDONESIA 1/ 296 2,073 2,629 4,357
TOTAL 10,690 15,070f 16,954| 22,124

tgequssa.xls

B (INDONESIAN MARKET OPENED JUNE 1991
INMPORTS IN 1990 ARE FROM LIMITED QUOTAL)

SOURCE: U8, CENSUS DATA




TABLE # 6

TABLE GRAPES :

IMPORT QUANTITY IN THE EUROPEAN UNION
1990/1991 AND 1891/1392.

QUANTITIES IN THOUSAND TONS

DESTINATION 1880/1 1891 19912 1892
15/7-31]10 |1/11-14/7 {TOTAL 15/7-31/10  {1/11-14{7 |TOTAL

BEL. & LUX 25.6 20 45.6 215 315 58
GERMANY 231.1 139.5 371.2 2534 140.4 399.8
FRANCE 105.6 571.2 162.8 99.2 51.7 156.9
NETHERLAND 34.5 57 91.5 329 65.7 98.6
U.K. 46.4 69.4 115.8 51 71.8 128.8
OTHER EU 11.3 21.9 33.2 12.3 24.9 31.2
TOTAL 461.1 365 826.1 482.3 398 880.3
INTRU EC TRADE 443 212.9 655.8 463.6 222.3 685.9

tgigeu.xls

SOURCE : EURDSTAT 1951 AND 1952

RN



TABLES

Table 7

Table Grapes: Monthly imports in the United Kingdom, Netherlands, Germany and France,
January- June 1990 and 1991. (Thousand metric tons)

Country Jan | Feb | Mar [Apr |May |Jun |Jul Aug
UK, W1'90 6.0 861 11.5] 13.2 7.3 3.7 9.5 13.3
EUI'90 2.9 2.0 4.3 2.0 2.2 1.2 2.4 7.4
Ex-EUI '90 3.1 6.6 7.2 | 11.2 5.1 2.5 7.1 5.9
WI'91 7.1} 1.8 | 12.0 10.4 5.8 5.0 8.8 2.3
EUI '91 3.0 2.3 4.2 2.9 2.0 0.4 1.4 6.1
Ex-EUI '91 4.1 9.5 7.8 7.5 3.8 4.6 7.4 3.2
Netherlands 2.3 3.2 5.3 7.6 6.4 8.2 6.6 | 13.4
WI1'90

EUI '90 0.5 0.3 0.8 0.6 0.5 0.4 1.4 | 10.5
Ex-EUI '90 1.8 2.9 4.5 7.0 5.9 7.8 5.2 2.9
WI'90 4.6 | 4.5 6.7 12,0 12.7 4.5 1.9 8.5
EUI'91 2.5 0.8 1.4 1.1 0.7 0.2 0.6 7.2
Ex EUI '91 2.1 3.7 53| 1.1 12,0 4.3 1.3 1.3
Ger. WI'90 2.3 2.3 8.0 143 111 7.1 1L.0 [ 63.5
EUL'90 1.7 1.6 2.8 3.5 4.3 2.8 8.2 62.3
Ex EUI'90 0.6 0.7 521 10.8 6.8 4.3 2.8 0.2
WI '91 59| 43 12 18 17 5.4 7.8 43
EUI '91 5.5 2.5 3.4 6.0 6.8 2.1 5.1 41
Ex-EUI '91 0.4 1.8 8.3 I 10 3.3 2.7 0.7

FranceWI '90 0.6 1.4 3.4 3.7 3.1 0.6 2.5 15
EUI '90 0.6 0.4 0.7 L.5 1.3 0.4 2.3 15

Ex EULI'90 0 1 2.7 2.2 1.8 0.2 0.2 0

WI '91 2.2 1.5 3.4 3.9 2.3 0.4 1.5 8.6




EUI '91 2.2 0.6 1.1 1.2 0.7 0.2 1.4 8.6
ExEUI '91 0 0.9 2.3 2.7 1.0 0.2 0.1 0
To Ex EUI''90 5.5 11 20 31 19 15 15 8.8
Ex EUI 91 6.6 16 24 33 28 12 12 4.5

Source: EUROSTAT

Wi
EOI
Ex EUl

World Import

[mport from EU

Import from outside EU

S



TABLE #8

TABLE GRAPES:
IMPORTS OF SELECTED COUNTRIES OF THE EU
Between Nov. 1st, 1990/91 - July 14th, 1991/92

QUANTITY IN TONS

SOURCE: EUROSTAT

"BEL/ LUX. GERMANY FRANCE NETHERLAND |JUNITED KINGDO | TOTAL EU
[SUPPLIER 1990 - 91 1991 - 92{/1990 - 91/ 1991 - 921990 - 91 1991 - 92011990 - 91°1991 - 921990 - 91'1991 - 92 [[1990 - 91 1991 - 92
United States 369, 321 248! 162 | 834! 207 3.210‘[ 3.900 4.779} 1631
Mexico 218 2100 224, 210
Egypt 113 57 sl 22! 352 342 153
Tunesia 596: 389 ! 596, 389
Israel 996! 874 20| 3235 2617 dasol 3
Jordan 40 200! 264 206 313
India 10! 741 12 746
Cyprus 1.033!i 306] 1137 392
Turkey 675 1.205 ; ™o, 1257
S. Africa 754 17.658| 26097 23.040] 1913, 2395|  626;  689| 14354 16357| 5L778, 62385
Chile 37200 4012]  7.689 10.126 5260 5842 395060 H.150 15.712; 19373} 78324 90411
Argentina 1221) 804 ! M5 1209 2.714i 1103 5.155i 3.554
Brasil L4 204 146 154 slo) T2y Lo e LG02) Lsdl s
Australia 366 ! 231 1452 | 8713l 20%2
tgisceu.xls



TABLE #9

TABLE GRAPES:

IMPORTS OF SELECTED COUNTRIES

OF THE EU, Between July 15th - Oct. 31st, 1991/92

QUANTITY IN TONS

SUPPLIER GERMANY |NETHERLANDSUNITED KINGDO| TOTAL EU
1991 | 1992 | 1991 | 1992 | 1991 | 1992 | 1991 | 1992

United States 60 537 125 3.205 3113 3.746 3.274
Cyprus 239 480 5.255 4027 55290 4543
Israel 324 780 70 2.426 2.383 2.866 3.284
Jordan 25 22 51 7 98 20
Turkey 3450 6.062 60 90 306 3.712 6.529
Chile 124 128 719 213 25 8144 382
tgisceu2.xls

SOURCE: EUROSTAT

U™

1



TABLE # 10

TABLE GRAPES:

IMPORT QUANTITIES in SELECTED COUNTRIES
of EASTERN EUROPE, the GULF and the FAR

EAST, 1990 - 1992

QUANTITIES (000) TONS

'COUNTRY 1990 1991 1992
EASTERN EUROPE:
Former Russia 56 20 150
Czechoslovakia 13 9 14
Hungary ] 0 0
Poland 2 10 18
Eastern Europe Total 72 39 182
GULF:
Bahrein 2 2 2
Kuwait 2 0 ]
Oman 6 S Al
Qatar 2 2 2
Saudi Arabia 28 27 27
U.AE. * 23 27 28
Gulf Total 65 63 65
FAR EAST:
Hong Kong 27 29 32
Indonesia 0 3 6
Malaysia 5 5 5
Philippines 6 7 9
Singapore 10 13 12
Far East Total 48 57 64
GRAND TOTAL 185 159 311
1giyse.xls
SOURCE: FAQ

* Nearly half of the quantity is re-exported to other marhets of the region



TABLE# 11

TABLE GRAPE IMPORT QUANTITY and UNIT VALUE

)

HONG KONG 1993

SOURCE QTY/TON [IMPORTANC |UNIT VALUE
USD/KG

USA 22.658 6+.30% 1.91

CHILE 10.243 29.07% 1.55

SOUTH AFRICA 805 2.28% 2.42

AUSTRALIA 1.378 391% 2.04

OTHERS 152 0.43% 1.82

TOTAL 35.236

WGT. AVG. PRICE 1.82

TGIQUVHK.xIs

SOURCE: HONG KONG STATISTICAL YEARBOOK

ENCHANGE RATE: USD=

HKD 7.74



TABLE # 12

TABLE GRAPES :

SINGAPORE IMPORT QUANTITY & UNIT VALUE 1993

SUPPLIER/MONTH  |JAN |FEB |MARC|APRIL|MAY [JUNE [JULY JAUG. |SEPT |OCT. [NOV. |DEC. |TOTAL
a) IMPORT QUANTITIES
QTY. IN TONS

AUSTRALIA 449 464 636 477 173 134 71 9 6 110 23791
CHILE N 101 523 463 3539 200 34 19 1.6991
SOUTH AFRICA 34 167 106 37 12 336
UNITED STATEA 109 63 35 90 15 350 672 986 1.59H] L4191} 1.0551 860 7,:;4:'\!
OTHER COUNTRIES 5 22 3l 16 16 l 1 1 2 13 108
TOTAL 597 795 1,3721} 1,098l 563 700 778 1,0151f 1,5921) 1,421 1,074 9821 11,987
SEASENALITY OF
IMPORTS/ MONTHLY
PERCENTAGES 3% 1% 1% 9% 3% 6% 6% 8% 13% 12% 9% 8% 100%
b) UNIT VALUE -

US$ / KG |
AUSTRALIA 3.220 287 2.34 2170219 1.91 1.71 1.75 2.96 2.56
CHILE 2.69 2.27 2,291 - 2.26 1.76 2.58 1.8 2.25
SOUTH AFRICA 246 2.28 2.46 243
UNITED STATES 2.85 2.63 2.77 206  3.29 2.438 2.59 2.65 2.43 2.36 2.03 2.71 245

TGSIQNLS




TABLE# 13

TABLE GRAPES:
WHOLESALE PRICES IN THE UNITED KINGDOM 1993 - 94

US$/KG
VARIETY THOMPSON SEEDLESS PERLETTE FLAME SEEDLESS RIBIER] SUPERIOR [D.B.ILANNAL
SUPP]JIER f'lﬂl.l'i ‘..\FR“’".\% DI 3 LAY !IV‘I'R.\VI.i F\‘UF’T! CYPRI'S lJﬂRn.\N Ly i HR.\FI.? \""\'l('l); CYPRES | SCAFRICA 5 ('llll.i'! 1'sA ' l'(:\l’l'E ISRAFL é.l()lm AN CHILE lYR.\FI.i JORDWN SOAFRICA
NOV. 93 ’ G 1 i 6.90; {450 |
DEC.1-15/93  |l480; 680  |4.90 | l 6o l430p
DEC. 16-31/93 [6.00 540 : 1201 | 130400 400p L
DAN. 1-15/794  [2.85] 3.45, 2.40} ; 3.60}3.30; P
UAN. 16-3194  |[3.00] 3.15 240 ! 3.30i2.70! L S2.70
FEB.1-15/94 [2.25) 3.15 3.30 2.10 | 3.30;2.10] . l 2.00
FEB. 16-28794 |l2.10; 2.53 3.00 | 2.8011.80! i ! [ 1.80
MAR. 1-15794 |p.23] 2.25 ' 3.00,1.80! o 1.80
MAR. 16-31/94 ||1.80] 1.80! 1.60{ 1.80; P 1.80 1.65
APR 1-15/94  [2.10] 2.10] 1.90!1.80! L 1.80 1.90
APR. 16-30/94 2,10 180} | : 1.80 1.90
MAY 1-15/94  |2.10 2.40 1.80) } E 1.65 2.10
MAY 16-30/94 (240 2.10 4.50 1.95! o 1.80
JUNE 1-15/94  [2.10 2250 ]3.30{3.00 240 3.30 1180 L8O 3.30: L63| 3.900 240
JUNE 16-30794 [}1.80 180! 13.30{3.00 2.10 3.25, 3.50; 1.50 L30; }3.00i 380, 1950 130 1.80
JULY £- 15794 [12.10] | (3301225 1.80 3.60; 3,50} 2.20 L50F 3000360 2100 1.20) 240, 180
JULY 16-31794 | 3000 26001200 230! 2.70: | 225 12251 1.65°2.25. 3.10 1.20 |

TGWPURXILS

SOURCE: FRESIT PRODUCE JOURNAL




TABLE(14)

TABLE GRAPES :
WHOLESALE PRICES IN GERMANY . 1992-1994
USS/KG
CHILE SOUTH AFRICA

THOMPSO | RIBIER |BARLINK 'DAN BEN

SEEDLESS | HANNAH
MAY.15-31/1992 2.15 22 2.35 3.75
MAY.15-13/1993 2.9 225 2.6
MAY.15-31/1994 24 2.05 2.35
JUNE.1-15/1992 2.5 23 2.6 3.5
JUNE.1-15/1993 2.9 2.25 2.3 3.4
JUNE.1-15/1994 2,45 2 2.4
JUNE.16-30/1992 2.5 235 2.9 35
JUNE.16-30/1993 3.2 2.25 2.15 34
JUNE.16-30/1994 2.5 1.85 2.35
JULY.1-15/1992 235 3.1 4
JULY.1-15/1993 2.25 2.33
JULY.1-15/1994 2.3 1.95
tgwpg.xls

SOURCE : 2MP( CENTRSL MARKET INFORMATION SERICE ) BONN,



TABLE# 15

TABLE GRAPES :
WHOLESALE PRICES IN THE UNITED ARAB EMIRATES 1992:1994,
USS /KG
JORDAN [UNITEDSTATES | AUSTRALIA CHILE S. AFRICA |INDIA  [TURKIY |CYPRUS
T.S T.S RS| TS RS| T.S RIBIER T.S TS 1.5 78
DEC.92 2.18 1.75 2.26 34
JAN.93 2.18 243
FEB.93 2.16 243
MAR.93 3.36
APR.93 162] 162 15 14 243 1.08
MAY.93 2.2 1 1
JUN.93 1.05 14
JUL.93 1.62
AUG.93 1.3 081
SEP.93 2.3 1.3 1.08
0€T.93 23 2.54
NOV.83 3.57 23 2.38
DEC.93 243 3.24
JAN.94 2.3 2.02 1.09
JUN.94 1.62 3.78 149 243
JUL.94 296 055 148

TGWPUAEXLS

SOURCE : 1TC MARKET NEWS SERVICE
T.8: THOMPSON SEEDLESS
R.S:RED SEEDLESS



TABLE # 16

TABLE GRAPES :
WHOLESALE PRICES IN SAUDI ARABIA 1992-19394

US ¢/KG
INDIA LEBANON [SWAZILAND | SAOUTH AFRICA CHILE LocAL TURKEY
T.5 BLACK 1.5 BLACK |T1.§ RIBIER WHITE  BLACK
DEC.92 29 3.3 0.66 4
JAN.S3 25 24 0.66 4
FEB.S3 2 26 3.7
MAR.S3 24 25 225 2.05
APR.93 2.2 2.8
MAY.39 2.65 2.65 1.75
JUN.93 3.1 1.85 1.95 1.35
JUL.93 1.8
AUG.93 0.75 0.66
SEP.93 08 0.68 0.45
0CT.93 1 11 11
NOV.93 3.3 0.8
DEC.93 3.3 1 2.2
JAN.94 2 0.8 2.2
JUN.84 1.85 2.15 24 2.2 2.15 13
JuL.84 0.66 |
TGWPSAXLS

T.5: THOMPSON SEEDLESS
SOURCE : [TC MARKET NEWS SERVICE.



Table Grapes: Seasonal Supply in the European Usion

Mon Jan Feb Mar Apr Mzay Jun Jul Aug Sep Oct Nov Dec

Gen Low Mod High High Med M/L MJ/L

I F9N914

Jorda
Spain
Italy
Greec
Mex

Cypru
Egypt
Israel
India
USA

Chile
S. Alr
Austr
Turke

Source: Present Study

Strong Supplies




